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METHODOLOGY  FOR  SAMPLE  SIZE  SELECTION 


This  working  paper  provides  a  somewhat  technical  but  general  response  to  inquiries 
regarding  appropriate  sample  sizes  for  surveys.  If  a  more  thorough  understanding  of 
sampling  issues  is  desired^  we  recommend  that  the  reader  consult  one  of  the  many  books 
on  the  subject^ 

!•  Determining  sample  size  for  large  populations 

The  basic  formula  to  determine  sample  size  is: 

(1,  „  = 

e 

where  n  =  sample  size 

Z  =  level  of  confidence  desired 

a=  estimated  anrount  of  variance  of  the  characteristic  being  measured 
e  =  tolerable  error 

Table  1  shows  the  required  sample  sizes  given  various  parameter  estimates  (and 
assumes  that  a  =  .5 )  • 

IL  Assumptions  and  Notes 

Assumptions: 

1#  Maximum  level  of  variablity  is  a  =  .5.  This  is  the  most  conservative  choice  as 
It  results  in  a  larger  estimate  of  required  sample  size  than  would  any  other  number.  By 
assuming  a  =  .5  we  are  assuming  that  the  population  being  measured  is  very 

^  G.  Kalton,  Introduction  to  Survey  Sampling,  Sage  University  Paper  Series  on 
Quantitative  Application  in  the  Social  Sciences,  07-035,  Beverly  Hills,  CA: 
Sage,  1983. 


^  % 

heterogeneous.  If  the  population  is  somewhat  homogeneous  in  the  characteristic  being 
measured,  formula  (1)  can  be  re-estimated  with  a  different  value  for  a  ,  such  as  .35. 

2.  Simple  random  sampling  within  groups.  This  is  a  key  assumption  and  means  that 
persons  must  be  selected  randomly,  without  any  bias,  such  that  each  person  in  the 
population  has  an  equal  chance  of  being  selected. 

Note: 

1.  The  confidence  level  is  based  on  a  2-tailed  test. 

2.  Harris  polls  and  other  surveys  commonly  set  .03  (+/“  3%)  as  the  tolerable  error. 
However,  selecting  a  tolerable  error  depends  on  the  desired  degree  of  accuracy  of  the 
survey  results  versus  the  increase  in  survey  costs  as  sample  size  increases. 

3.  Formula  (1)  above  is  designed  to  aid  in  the  selection  of  a  sample  to  accurately 
estimate  a  population  mean  or  proportion. 

4.  The  values  of  Z  can  be  taken  from  a  "t"  table  which  appears  in  most  statistics  books. 
Or,  assume  that  Z  =  1.645  (at  a  90%  confidence  level);  Z  =  1.960  (at  95%  confidence);  or 
Z  =  2.326  (at  98%  confidence).  The  confidence  level  is  a  measure  of  the  reliability  we 
place  on  our  estimate. 

IIL  Determining  Sample  Size  for  Small  Populations 

Suppose  the  population  (N)  which  is  being  studied  is  a  highly  skilled  group  of 
employees  of  which  there  are  only  1,590  persons  in  the  country.  We  wish  to  study  this 
group  and  we  will  tolerate  an  error  of  no  more  than  V"  2%.  Further,  we  desire  a  95% 
confidence  level.  Table  1  indicates  that  2,401  persons  should  be  surveyed.  Clearly  this  is 
not  an  appropriate  sample  size  since  the  entire  population  is  less  than  this.  In  this  case, 
formula  (2)  should  be  used.  Formula  (2)  is  used  to  estimate  an  appropriate  sample  size 
when  populations  are  small. 
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N 


(2)  n  = 

(NE  2)  /  [  (  o)  (1-  a)  Z  2+  1] 


Given  the  example  discussed  above,  formula  (2)  yields  an  estimated  sample  size  of  957 
when  N  =  1,590,  e  =  .02,  a=  .5,  and  Z  =  1.96  (i.e.,  95%  confidence). 

Alternatively,  when  a  population  is  small,  one  may  wish  to  survey  everyone  in  the 
population.  Note  that  the  same  assumptions  apply  to  formula  (2)  as  for  formula  (1). 

IV.  Sampling  Framework  Decisions 

The  requisite  sample  size  depends  on  the  purpose  of  the  study,  whether  or  not  we 
are  dealing  with  a  single  population  or  multiple  populations,  and,  If  a  single  population, 
whether  or  not  we  will  be  sampling  by  strata.  These  issues  are  presented  in  IV.A.,  IV.B., 
and  IV. C.,  and  are  summarized  in  Table  2. 

A.  Determining  Sample  Size  for  Multiple  Populations 

Often,  a  population  contains  distinct  segments  or  'strata*  that  we  wish  to  study. 
For  example,  suppose  we  are  studying  a  group  of  employees  divided  among  three 
occupations. 


Occupat i on 

Employees 

Percent 

Di  s t  r i but i on 

1 

1,000 

1 

o 

1 1 

6,000 

60% 

1 1 1 

3,000 

30% 

Total 

10,000 

100% 

There  are  three  ways  in  which  the  example  above  can  be  conceptualized,  and  how  we 
conceive  of  this  problem  to  determine  sample  size.  For  example,  If  each  of  the  three 
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occupations  is  taken  as  a  complete  population  unto  itself,  we  could  use  formulas  (1)  and 
(2)  to  determine  sample  size  for  each  occupation.  Thus,  according  to  Table  1,  if 
0=  .5,  confidence  =  95%,  and  e  =  .03,  we  would  sample  1,067  persons  from  occupation 
II,  and  1,067  persons  from  occupation  III.  Applying  the  same  parameters  to  formula  (2), 
we  find  that  a  sample  of  516  is  required  when  N  =  1,000.  In  summary,  if  each  of  the 
three  occupations  is  to  be  treated  as  a  separate  population,  516  persons  should  be 
sampled  from  occupation  I,  and  1,067  each  from  occupations  II  and  III.  (See  Table  2, 
column  A.) 

B.  Determining  Sample  Size  for  Distinct  Strata  from  a  Single  Population 

Alternatively,  we  could  conceive  of  those  persons  in  occupations  I  through  III  as 
distinct  segments  of  a  single  population.  That  is,  if  our  population  consists  of  10,000 
persons  distributed  among  three  occupations,  we  would  need  to  apply  formula  (1)  only 
once  --  to  the  total  population.  Using  Table  1  we  see  that,  given  the  same  parameters  as 
above  (  a=  .5,  e  =  .03,  and  Z  =  1.96),  we  would  need  to  sample  a  total  of  1,067 
persons.  To  determine  the  number  to  be  sampled  from  each  occupation,  we  simply  divide 
1,067  by  the  number  of  strata  (i.e.,  3).  Consequently,  we  should  sample  356  persons  in 
each  of  the  three  occupational  categories.  (See  Table  2,  column  B.)  This  method  is  used 
when  the  objective  is  to  determine  the  percent  within  each  strata  which  exhibits 
characteristic  X. 

C.  Sampling  Proportionate  to  Population 

In  this  section  we  discuss  how  to  sample  from  different  segments  of  a  population 
when  the  objective  is  to  produce  a  single  overall  estimate  of  characteristic  X  for  the 
entire  population.  In  reference  to  the  example  where  the  population  is  10,000  with  10% 
in  occupation  I,  60%  in  occupation  II,  and  30%  in  occupation  III,  we  need  only  sample 
proportionate  to  population  to  estimate  the  percentage  of  the  entire  population 


4 


exhibiting  characteristic  X.  If  we  keep  the  parameters  the  same  as  in  the  previous 
examples  (i.e.,  a=  .5,  e  =  .03,  and  Z  =  1.96),  the  appropriate  total  sample  size 
according  to  formula  (1)  is  1,067.  Because  10%  of  the  population  is  in  occupation  I,  107 
persons  should  be  sampled  from  this  group  (1,067  X  .10  =  107);  640  persons  from 
occupation  II  should  be  sampled  since  60%  of  the  population  is  in  this  group  (1,067  X  .60  = 
640);  and  320  persons  should  be  sampled  from  occupation  III.  (See  Table  2,  column  C.) 
This  method,  sampling  proportionate  to  the  population,  is  used  when  the  objective  is  to 
determine  the  percent  for  the  total  population  exhibiting  characteristic  X. 
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V 


TABLE  1 


Appropriate  Sample  Sizes  by  Selected  Parameters 
(Assumes  s  =  -5  and  the  Population  is  Large) 
Confidence  Level 


Tolerable  Error 

90% 

95% 

98% 

.05 

271 

384 

541 

.04 

423 

600 

845 

.03 

752 

1,067 

1,503 

.02 

1,691 

2,401 

3,381 

.01 

6,765 

9,605 

13,525 

Figures  here  based  on  Formula  (1). 
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TABLE  2 


Required  Sample  Sizes  for  Three  Different  Study  Objectives 


Occupation 


No.  of 
Employees 


Required  Sample  Size^ 

a'’  c** 


I 

1,000 

516 

356 

107 

II 

6,000 

1,067 

356 

640 

III 

3,000 

1,067 

356 

320 

®  When 

s  =  .5,  e  =  .03,  and  Z  =  1.96  (95% 

confidence) . 

^  Sample 

size  estimates  in  column  A  assume 

that  each  of 

the 

occupations 

is 

distinct 

population,  and  that  the  objective 

of  the  study 

is  1 

to  estimate 

the 

percentage  of  each  population  which  exhibits  characteristic  X. 


a 


^  Sample  size  estimates  in  column  B  assume  that  occupations  I  through  III 
combine  to  form  a  single  population.  It  is  also  assumed  that  the  objective  of 
the  study  is  to  estimate  the  percentage  of  each  occupation  which  exhibits 
characteristic  X. 

^  Sample  size  estimates  in  column  C  assume  that  occupations  I  through  III 
combine  to  form  a  single  population  and  that  the  objective  of  the  study  is  to 
derive  with  a  single  estimate  of  the  total  population  (e.g.,  occupations  I 
through  III  combined)  which  exhibits  characteristic  X. 
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THE  CITIZENSHIP  AND  NATIONAL  SERVICE  ACT  OF  1989: 
A  DISCUSSION  OF  S.  3  and  H.R.  660 


This  report  provides  a  review  of  the  Citizenship  and  National 
Service  Act  of  1989  (S.  3  and  H.R.  660)  and  how  the  proposed 
legislation  will  affect  Army  recruiting.  The  main  features  of 
the  bill  are  described  in  Section  I.  Section  II  compares  the 
eligibility  criteria  and  benefits  of  national  service  in  the 
civilian  sector  with  military  service  to  be  established  according 
to  S.  3  and  H.R.  660.  Section  III  compares  the  eligibility 
requirements  and  benefits  accruing  from  (1)  military  enlistment 
via  national  service,  (2)  a  standard  enlistment  in  the  Regular 
Army,  and  (3)  enlistment  in  the  Selected  Reserve.  Section  IV 
discusses  the  overall  impact  of  the  Citizenship  and  National 
Service  Act  on  the  Army,  and  suggests  some  modifications  and 
clarifications  for  consideration  in  any  subsequent  revisions  to 
the  bill. 

I.  The  Citizenship  and  National  Service  Act  of  1989 

Senator  Nunn  introduced  S.  3  and  Congressman  McCurdy 
introduced  H.R.  660  in  January  1989.  Both  bills  are  identical 
and  are  referred  to  as  the  "Citizenship  and  National  Service  Act 
of  1989"  (hereafter  referred  to  as  the  Nunn-McCurdy  Bill) .  In 
summary,  the  bills  provide  for  a  S-year  phase-out  of  all  Pell 
grants  (also  known  as  Basic  Education  Opportunity  Grants,  BEOG) , 
and  Supplementary  Education  Opportunity  Grants  (SEOG) .  Funds 
which  currently  go  to  federally-subsidized  grants  and  loans  would 
now  go  to  support  a  program  of  national  service  whereby  students 
can  earn  vouchers  good  for  post-secondary  education  or  the 
purchase  of  a  home.  The  program  is  not  limited  to  the  needy. 
Anyone  age  17  or  over  who  has  graduated  from  high  school  or 
received  an  equivalency  degree  can  apply.  Certain  exceptions  to 
participation  will  be  granted  (e.g.,  to  the  handicapped).  Those 
excepted  from  the  program  will  be  eligible  to  apply  for  loans  and 
grants,  but  will  not  receive  the  vouchers  which  are  available 
only  to  national  service  participants. 

The  national  service  program  proposed  in  the  Nunn-McCurdy 
Bill  involves  participation  in  a  "Citizens  Corps."  This 
participation  has  two  main  forms  —  work  in  the  civilian  sector, 
and  enlistment  in  the  military.  Work  in  the  civilian  sector  is 
for  1  year  terms  with  the  opportunity  to  work  a  second  year. 

Such  work  is  to  include  jobs  in  education,  human  services, 
conservation,  public  safety,  and  work  in  existing  national 
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programs  (e.g.,  VISTA,  the  Peace  Corps). ^  For  this  work  eligible 
youth  would  receive  vouchers  of  $10,000  for  one  year  of  service, 
or  $20,000  for  two  years  of  service.  These  vouchers  are  non- 
taxable  and  may  be  used  only  for  education  or  the  purchase  of  a 
home.  Additionally,  youth  receive  subsistence  pay  (referred  to 
as  a  stipend)  of  $100  per  week. 

The  other  form  of  national  service  involves  serving  in  the 
armed  forces,  either  on  active  duty  or  with  a  reserve  component. 
More  specifically,  the  terms  of  service  are  as  follows;  (1) 
active  duty  service  for  2  years  followed  by  2  years  in  the 
Selected  Reserve  (of  a  reserve  component) ,  and  4  years  in  the 
Individual  Ready  Reserve  (IRR) ;  or  (2)  8  years  in  the  Selected 
Reserve.  For  the  active  duty  option,  the  youth  earns  a  voucher 
of  $24,000  which  may  be  used  for  educational  expenses  or  purchase 
of  a  home.  Those  serving  8  years  in  the  Selected  Reserve  receive 
a  voucher  of  $12,000  to  be  used  similarly  for  education  or  home 
purchase.  During  the  period  of  military  service,  youth  in  both 
the  active  duty  and  reserve  components  are  paid  at  two-thirds  of 
basic  pay,  basic  allowance  for  subsistence,  and  basic  allowance 
for  quarters  as  other  members  of  the  armed  forces  with  the  same 
pay  grade  and  years  of  service. 

Eligibility  for  the  national  service  program  is  limited  to 
those  with  a  high  school  diploma  or  equivalency  degree,  U.S. 
citizens  or  those  lawfully  admitted  for  permanent  residence,  and 
those  age  17  or  older.  In  addition,  the  bill  provides  the 
Secretary  of  Defense  the  option  of  imposing  more  stringent 
requirements  on  military  applicants. 

II.  Comparison  of  the  National  Service  Options 

Youth  serving  in  this  Citizens  Corps,  as  proposed  by  the 
Nunn-McCurdy  Bill,  may  work  in  a  civilian  setting  or  in  the  armed 
forces  —  either  active  or  reserve  duty.  The  eligibility 
criteria  and  benefits  vary  among  these  programs  and  are  described 
in  this  section. 


^The  bills  provide  examples  of  these  types  of  service. 

Among  the  examples  are;  working  in  Head  Start,  assisting  in 
schools,  libraries,  literacy  programs  (education) ;  working  in 
hospitals,  homes  for  the  elderly,  child-care  centers,  assisting 
in  programs  to  help  the  poor  and  homeless  (human  service) ;  work 
in  recreation  centers  and  community  beautification 
(conservation) ;  and  working  with  the  police,  courts,  prisons,  and 
border  patrol  (public  safety) . 
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Eligibility  for  National  Service 


Civilian  Service  of  Armed  Forces  of  the 

the  Citizens  Corps  Citizens  Corps 


ELIGIBILITY 


Age 


17  or  over 


17  or  over 


Education 


HSDG  or  "equivalent”  HSDG  or  "equivalent" 


Citizenship  U.S.  or  lawfully 
admitted  for  per¬ 
manent  residence 


U.S.  or  lawfully 
admitted  for  per¬ 
manent  residence 


Other  Satisfies  applicable 

requirements  for  en¬ 
listment  in  armed 
forces  specified  in 
chapter  31  of  title 
10,  United  States 
Code 


Satisfies  other 
eligibility  criteria 
established  by 
Secretary  of  Defense 
by  rule 

Note  that  eligibility  criteria  for  the  Citizens  Corps  are 
minimum  requirements.  The  Secretary  of  Defense  would  be 
permitted  to  establish  more  restrictive  enlistment  criteria  to 
exclude  from  the  armed  forces  those  who  meet  the  Citizens  Corps 
requirements  but  are  nonetheless  deemed  unfit  for  service.  (For 
example,  the  Nunn-McCurdy  bill  does  not  specify  a  maximum  age  for 
participation  in  this  program.  Yet  current  military  enlistment 
regulations  require  that  recruits  be  under  age  35  upon 
enlistment.  The  National  Service  Act  will  allow  the  military  to 
exclude  those  age  35  and  older  from  serving  in  the  military.) 
Given  this  provision,  it  is  possible  that  the  quality  of  the 
military  would  not  be  compromised  by  the  National  Service  Act. 
However,  a  critical  issue  is  whether  the  best  and  brightest  youth 
entering  national  service  will  choose  to  serve  in  the  military  or 
in  a  civilian  setting.  Clearly,  the  benefits  paid  for  each  type 
of  service  will  greatly  influence  the  military's  quality  mix. 
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Benefits  of  National  Service 


Civilian  Service  of 
the  Citizens  Corps 


BENEFITS 

Stipend  $100/week 


Armed  Forces  of  the 
Citizens  Corps 


66%  of  rate  of 
basic  pay,  basic 
allowance  for 
subsistence, 
basic  allowance  for 
quarters  applicable  to 
other  forces  members 
with  same  pay  grade 
and  years  of  service 


Health  Ins.  Provided  by  the 
Corporation  for 
National  Service 


Other  Other  assistance  as 

Corporation  considers 
necessary  and  appro¬ 
priate 

Taxes  Vouchers  are  non- 

taxable .  Stipends 
are  taxable 


Provided  by  DoD 


Voucher  are  non- 
taxable.  Stipends 
are  taxable 


Early  Voucher  pro-rated 

Release  to  reflect  service 

completed 


Voucher  pro-rated 
to  reflect  service 
completed 


The  table  below  outlines  the  voucher  amounts  provided  under 
the  three  forms  of  service  as  specified  by  the  National  Service 
Act.  Vouchers  may  be  used  for  educational  expenses  (this 
includes  tuition,  fees,  books,  supplies,  equipment,  room  and 
board,  and  other  costs  allowed  by  the  Corporation)  or  to  purchase 
or  construct  a  dwelling  to  be  owned  and  occupied  by  an  individual 
as  his  or  her  primary  residence.  Note  that  the  voucher  is  not 
liquid  and  therefore  can  not  be  invested,  nor  can  it  accrue 
interest . 


The  military  obligation  for  both  the  active  duty  and  Reserve 
options  are  8-year  commitments.  However,  the  voucher  is  received 
after  only  one  year  of  the  Reserve  option,  and  after  two  years  of 
the  active  duty  option  with  the  agreement  that  the  full  service 
obligation  will  be  completed  and  the  subsequent  discharge  will  be 
honorable.  The  Secretary  of  Veterans  Affairs  is  charged  with 
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recovering  financial  assistance  (the  voucher)  from  those 
individuals  who  fail  to  honorably  complete  their  military  service 
obligation  in  the  Citizens  Corps. 


Vouchers  must  be  used  within  10  years  following  completion  of 
term  of  service  unless  one  has  been  "unavoidably  prevented"  from 
using  this  assistance.  Waivers  to  the  10-year  rule  are  granted 
by  the  Corporation  for  National  Service,  the  quasi-governmental 
body  that  oversees  the  Citizens  Corps. 


Financial 

Assistance 


Conditions 


Term  of 
Service 


Civilian  Service  of  Armed  Forces  of  the 

the  Citizens  Corps  Citizens  Corps 


$10,000/yr,  not 
to  exceed  $20,000 
for  2  years 


Voucher  received 
upon  satisfactory 
completion  of  term 
of  service 


1  yr  (1  yr  exten¬ 
sion  may  be  re¬ 
quested) 


Active  Duty 
$24,000 


Voucher  re¬ 
ceived  after 
2  yrs  with 
honorable 
discharge 

2  yrs  active 
duty,  plus 
2  yrs  Selected 
Reserve,  plus 
4  yrs  IRR 


Reserve  Duty 

$12,000 


Voucher 
received 
after  1  yr 
service 


8  yrs  in 
Selected 
Reserve 


Comparing  Civilian  and  Military  Benefits  Under  National  Service 


How  does  the  military  option  compare  with  the  civilian 
option?  As  shown  in  the  table  above,  the  largest  voucher  is 
earned  after  2  years  on  active  military  duty,  2  years  in  the 
Selected  Reserve  and  4  years  in  the  Individual  Ready  Reserve 
(IRR) .  While  this  is  the  most  generous  voucher  offered,  will  it 
be  competitive  with  the  $20,000  voucher  obtained  following  just  2 
years  of  civilian  duty  of  the  Citizens  Corps?  After  all,  the 
$24,000  voucher  involves  an  8-year  commitment,  while  the  $20,000 
voucher  comes  after  a  2 -year  commitment.  Also,  those  selecting 
the  active  duty  military  option  are  likely  to  be  relocated,  and 
are  bound  by  the  discipline,  rigor,  and  hardship  of  military 
service. 


Another  factor  which  favors  the  civilian  option  is  the 
possibility  of  the  youth  living  with  parents  and,  if  parents  are 
able  to  provide  subsistence  for  the  youth,  saving  much  of  the 
stipend.  Also,  it  would  be  easier  for  youth  in  the  civilian 
sector  of  the  Citizens  Corps  to  have  a  part-time  job  to 
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supplement  the  stipend.  Part-time  work  is  not  likely  to  be 
compatible  with  active  duty  military  service.  Or  the  youth  could 
sign  up  for  reserve  duty  concurrent  with  civilian  employment  and 
earn  a  $12,000  voucher  after  1  year  (thus  earning  a  total  of 
$32,000  in  vouchers  after  2  years) This  suggests  that  the 
active  duty  military  option  will  not  prove  as  attractive  to  high 
quality  applicants  as  the  civilian  option. 

Finally,  the  civilian  option  of  national  service  is  far  more 
attractive  to  youth  because  it  involves  (1)  a  1-year  term  of 
service  with  the  option  of  applying  for  a  second  year  of  service; 
and  (2)  a  wider  array  of  job  opportunities.  Hence,  it  offers  the 
youth  interested  in  teaching  a  chance  to  work  in  the  classroom. 

It  offers  the  youth  interested  in  police  work  the  chance  to  try 
that.  Military  jobs  may  not  be  as  attractive  to  many  youth  as 
those  available  in  the  civilian  sector. 

Public  Opinion  about  National  Service 

Survey  data  on  National  Service  are  very  limited.  National 
Service  data  from  the  following  three  polls  are  reported:  1988 
Youth  Attitude  Tracking  Survey  (YATS) ;  Gallup  (December  1987); 
and  Roper  (1986) .  However,  none  of  these  questions  precisely 
reflects  the  program  as  set  forth  in  the  Nunn-McCurdy  bill.  (See 
Appendix  A  for  question  wording.) 

On  the  YATS,  youth  were  asked  to  select  between:  (1)  serving 
in  the  military  for  4  years  at  full  pay  and  receiving  a  $20,000 
voucher;  (2)  serving  in  the  military  for  2  years  at  half  pay  and 
receiving  a  $20,000  voucher;  (3)  serving  for  2  years  in  a  non¬ 
military  setting  at  half  the  military  pay  and  receiving  a  $20,000 
voucher;  or  (4)  not  serving  at  all.  Among  males  16-21  43%  chose 
not  to  serve  at  all,  13%  chose  the  civilian  service,  and  42% 
chose  either  2  or  4  years  of  military  service. 

When  the  voucher  amount  for  military  service  was  increased  to 
$24,000  but  the  civilian  service  voucher  remained  at  $20,000,  an 
additional  18%  said  they  would  select  military  service.  Among 
males  age  16-18,  those  in  TSC  IIIB-V  were  more  likely  than  those 
in  TSC  I-IIIA  to  select  the  military  service  options  (64%  vs. 

47%) .  Finally,  YATS  respondents  were  asked  to  choose  among  the 
following,  assuming  a  draft  were  reinstated:  (1)  be  drafted, 
serve  2  years  at  half  pay  and  receive  a  $24,000  voucher;  (2) 
enlist  for  4  years  at  full  pay  and  receive  a  $10,000  voucher;  and 
(3)  serve  for  1  year  in  a  non-military  setting  at  half  pay  and 
receive  a  $10,000  voucher.  Thirty-four  percent  of  16-21  year-old 
males  responded  that  they  would  select  the  draft  for  2  years  with 


^The  Nunn-McCurdy  Bill  does  not  prohibit  earning  more  than 
one  voucher. 
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the  $24,000  voucher,  24%  would  enlist  for  4  years  with  the 
$10,000  voucher,  and  39%  would  select  1  year  of  civilian  service 
with  the  $10,000  voucher. 

The  YATS  results  for  males  were  surprisingly  favorable  toward 
the  military.  Far  higher  proportions  indicated  they  would  select 
military  service  if  a  voluntary  program  of  national  service  were 
established  than  generally  indicate  that  they  are  considering 
enlisting  in  the  military.  Note  that  YATS  is  a  telephone  survey. 
The  lengthy  questions  and  response  categories  on  national  service 
can  be  difficult  to  comprehend  over  the  telephone.  As  with  any 
survey,  results  are  only  valid  to  the  extent  that  respondents 
understand  the  specific  questions. 

The  Roper  and  Gallup  polls  measure  attitudes  toward  national 
service,  not  intention  to  participate.  However,  data  are  from 
personal  interviews  so  it  is  more  likely  that  questions  were 
understood  by  the  respondents.  A  1987  Gallup  survey  asked 
respondents  if  they  favor  or  oppose  a  voluntary  program  of 
national  service  offering  males  and  females  opportunities  to 
serve  in  the  military  or  in  non-military  settings  for  1  year. 

The  vast  majority  of  respondents  (83%)  favored  such  a  program. 
Among  18-24  year  olds  87%  were  in  favor.  Questions  about  a 
mandatory  1  year  program  met  with  less  approval.  Only  55%  of  the 
respondents  approved  of  a  mandatory  program  of  military  or  non¬ 
military  service  for  males,  and  even  fewer,  44%  approved  of  such 
a  program  for  females.  Among  18-24  year  olds  only  39%  approved 
of  the  mandatory  program  for  males,  and  37%  approved  for  females. 
A  1986  Roper  survey  asked  whether  respondents  favor  or  oppose  a  1 
year  program  of  compulsory  national  service  (including  the  option 
of  either  military  and  non-military  service)  for  males  and 
females  between  ages  17-25.  Overall,  50%  approved  of  such  a 
program,  but  only  40%  of  those  age  18-29  favored  this  compulsory 
program . 

III.  Comparison  of  National  Service  with  Enlistment  in  the 
Regular  Army  or  Selected  Reserve 

The  National  Service  Act,  as  currently  written,  would  seem  to 
threaten  the  ability  of  the  Army  to  attract  recruits  for 
enlistment  in  the  Regular  Army.  The  primary  threat  to  standard 
Army  enlistments  is  the  differential  in  benefits  between  the 
Citizens  Corps  and  a  Regular  Army  enlistment.  In  the  Citizens 
Corps  the  recruit  can  use  the  $24,000  voucher  (earned  after  2 
years  of  service)  for  education  or  purchase  of  a  home.  In  the 
Regular  Army  the  recruit  can  earn  $17,000  (after  a  2-year 
enlistment),  $1,200  of  which  the  recruit  contributed. 

Essentially,  the  recruit  receives  $15,800,  excluding  the 
recruit's  own  contributions,  from  the  Montgomery  GI  Bill  plus  the 
Army  College  Fund  (ACF) .  This  benefit  cannot  be  used  for  the 
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purchase  of  a  home,  only  for  educational  expenses.  Hence,  under 
a  Regular  Army  enlistment,  the  benefits  are  less  generous  and  the 
entitlements  are  limited  to  educational  expenses. 

The  basic  pay  differential  between  the  Citizens  Corps  and  a 
Regular  Army  enlistment  favors  the  standard  enlistment.  For 
example,  the  table  below  shows  the  basic  pay  of  an  E-1  (with  less 
than  4  months  of  service)  for  both  the  Citizens  Corps  and  a 
standard  Army  enlistment.  Citizens  Corps  recruits  earn  only  66% 

Monthly  Basic  Pay 


Citizens 

Corps 

Regular 

Army 

Difference 

E-1 

$426 

$646 

$220 

E-2 

$517 

$784 

$267 

E-3 

$537 

$814 

$277 

of  the  Regular  Arioy  recruit’s  pay.  However,  it  seems  unlikely 
that  this  differential  will  enhance  the  Army's  ability  to  recruit 
quality  soldiers  under  existing  programs  in  light  of  the  generous 
voucher  available  via  the  Citizens  Corps.  Assume,  for  example, 
that  the  average  basic  pay  for  a  soldier  with  a  two-year 
enlistment  equals  that  of  an  E-2.  The  differential  in  basic  pay 
between  the  Citizens  Corps  and  the  Regular  Army  enlistment  comes 
to  $6,408  ($267  X  24).  Even  if  the  soldier  were  very  thrifty  and 
managed  to  save  this  portion  of  the  basic  pay,  added  to  the 
$15,800  from  the  GI  Bill  with  ACF,  not  including  his  own  $1,200 
contribution,  the  total  comes  to  $22,208  —  less  than  the  voucher 
amount  offered  by  the  Citizens  Corps. 

In  short,  existing  military  benefits,  even  including  the  Army 
College  fund,  are  not  as  generous  as  the  National  Service 
program,  nor  may  such  benefits  be  used  to  purchase  a  home.  The 
cost  of  making  standard  Army  incentives  as  attractive  as  the 
Citizens  Corps  would  be  prohibitively  expensive. 

The  table  below  shows  the  annual  cost  of  base  pay,  benefits 
(e.g.,  national  service  voucher,  G.I.  Bill,  Army  College  Fund 
(ACF) ) ,  and  training  for  a  2 -year  tour  under  national  service,  a 
2 -year  Regular  Army  enlistment,  and  a  4 -year  Regular  Army 
enlistment. 
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National 

Service 

Regular 

Armv 

Regular 

Armv 

Tour  Length 

2  yr 

2  yr 

4  yr 

Base  Pay  Over  Tour 

$12,419^ 

$18,816^^ 

$43,824^ 

Benefits 

$24,000 

$15,800<^ 

$0 

Training  (IIB) 

$  8,848 

$  8,848 

$  8,848 

Costs  For  Total 

Tour 

$45,267 

$43,464 

$52,672 

Annual  Cost  Per 

Soldier 

$22,634 

$21,732 

$13,168 

Completing  Tour  and 
Collecting  Benefits 

^Assxunes  base  pay  averages  66%  of  E-2  pay  for  1989. 

^Assumes  base  pay  averages  an  E-2. 

^Assumes  base  pay  averages  an  E-4. 

“Benefits  refer  to  non-contributory  portion  of  G.I.  Bill  with 
ACF. 


The  cost  estimates  presented  here  are  conservative.  They  do 
not  consider  a  variety  of  costs,  such  as  relocation,  health  care 
and  health  insurance,  physical  plant,  recruiting  and  processing 
costs,  administration  of  benefits,  special  pays,  allowances 
(e.g.,  basic  allowance  for  quarters,  basic  allowance  for 
subsistence,  variable  housing  allowance) ,  and  a  variety  of  other 
costs  and  benefits  (direct  and  indirect) .  Also,  costs  do  not 
include  attrition  nor  costs  associated  with  expected  increases  in 
the  benefits  usage  stemming  from  the  national  service  voucher. 
(Usage  of  G.I.  Bill  with  ACF  benefits  by  soldiers  who  served  2- 
year  tours  is  about  64%.  Given  the  more  generous  benefits  under 
national  service  and  the  ability  to  use  such  vouchers  for 
purchase  of  a  home,  usage  rates  of  80%  or  above  would  not  be 
surprising.)  Also,  training  costs  are  conservative,  reflecting 
the  cost  of  training  for  IIB,  infantryman,  an  occupation  having 
among  the  lowest  training  costs. 

While  the  difference  in  costs  between  the  2 -year  tours  under 
national  service  and  a  Regular  Army  enlistment  including  benefits 
from  the  Montgomery  G.I.  Bill  and  ACF  is  only  about  $900  per 
recruit  annually,  the  Army's  2-year  enlistment  is  currently  a 
very  small  and  selective  program  (involving  about  10,000  new 
recruits  per  year) .  Note  the  dramatic  cost  differential  between 
the  2-year  national  service  enlistment  and  the  4-year  Regular 
Army  enlistment.  Annual  costs  of  the  2 -year  national  service 
enlistment  are  about  72%  higher  than  the  4-year  enlistment.  This 
cost  differential  is  magnified  if  we  consider  the  impact  of  a 
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large  proportion  of  2-year  enlistments  on  training  costs, 
particularly  if  the  wider  availability  of  2-year  enlistments 
siphons  off  3-  and  4-year  enlistments. 

With  respect  to  end-strength,  it  would  take  two  2 -year 
enlistees  to  replace  one  4-year  enlistee.  Hence,  the  $13,168 
annual  cost  for  a  4-year  tour  is  comparable  to  the  $45,280  annual 
cost  of  two  2-year  tours.  Can  the  Army  then  afford  a  large  2- 
year  force?  A  small  number  of  2-year  seats  is  justified  as  a 
market  expander,  and  the  Army  is  able  to  attract  a  highly 
selective  pool  of  recruits  who  would  not  otherwise  consider  Army 
enlistment.  (The  2 -year  option  is  currently  limited  to  high 
school  diploma  graduates  in  test  score  categories  I-IIIA. )  A 
widely  available  2-year  enlistment  would  siphon  off  3-  and  4-year 
enlistments,  resulting  in  drastic  increases  in  manpower  and 
training  costs,  and  increases  in  the  annual  accession  goal. 

Another  concern  is  integrating  these  two  classes  of  soldiers: 
the  soldier  receiving  full-pay  and  the  soldier  receiving  two- 
thirds  pay  who  is  almost  guaranteed  not  to  reenlist  after 
completing  the  2 -year  term  of  service.  These  two  types  of 
soldiers  would  likely  yield  a  two-tiered  Army  which  might  result 
in  unit  cohesion  problems.  Further,  commanders  frequently  report 
that  soldiers  in  pay  grades  E1-E4  encounter  financial  difficulty 
and  thus  pose  management  problems.  This  problem  would  be 
particularly  acute  among  those  in  the  Citizens  Corps  as  they 
receive  only  two-thirds  of  the  enlisted  soldiers'  pay.  This 
problem  would  be  further  exacerbated  by  familial 
responsibilities.  The  National  Service  Act  does  not  require  the 
Citizens  Corps  soldier  to  live  in  barracks,  nor  does  it  prohibit 
married  soldiers  from  enlisting  and  then  relocating  dependents. 
The  potential,  therefore,  exists  for  many  of  these  Citizens 
Corps  soldiers  to  encounter  financial  difficulties  in  relocating 
families,  attempting  to  live  off  military  posts,  providing 
dependents  with  health  insurance  coverage^,  and  supporting  their 
families. 

The  Army  specifically  may  have  difficulty  competing  with 
other  services  for  Citizens  Corps  recruits.  With  the  all¬ 
volunteer  force,  the  Army  has  needed  to  provide  a  richer  package 
of  benefits  relative  to  the  other  services  in  order  to  meet  its 
accession  mission.  The  Army  must  have  the  flexibility  to  adjust 
these  incentives  as  needed  to  meet  recruiting  requirements. 
However  the  Nunn-McCurdy  Bill  calls  for  benefits  to  be  applied 
equally  across  all  services.  Lacking  the  ability  to  offer 
benefits  in  excess  of  those  offered  by  other  services,  the  Army 
will  not  be  able  to  attract  the  best  Citizens  Corps  recruits. 


^Under  the  terms  of  the  Nunn-McCurdy  Bill,  DoD  provides 
Citizens  Corps  soldiers  with  health  insurance  coverage.  No 
provisions  are  made  for  extending  coverage  to  dependents. 
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The  Army  may  become  the  service  of  last  choice. 

This  points  up  a  limitation  of  the  National  Service  Act. 

Under  current  law,  the  military  has  some  flexibility  in  managing 
its  programs  to  attract  recruits  —  such  as  ACF,  two-year 
enlistment  option,  adjusting  MOS  strength,  etc.  In  a  2-year 
program  such  as  that  proposed  in  S.  3,  this  flexibility  is 
greatly  limited.  Further,  the  national  service  program  could 
well  lead  to  a  shortage  of  3-  and  4-year  enlistments.  Longer 
tours  are  particularly  crucial  and  cost-effective  in  the  more 
high-tech  MOS. 

IV.  Summary  and  Discussion 

The  impact  of  the  Nunn-McCurdy  bill  on  the  military  in 
general  and  the  Army  specifically  is  impossible  to  predict  with 
accuracy.  However,  there  are  aspects  of  the  bill  which  seem  to 
threaten  military  recruiting,  and  Army  recruiting  particularly. 
There  are  also  aspects  of  the  bill  which  would  likely  aid 
military  recruiting.  On  balance  it  would  seem  that  the  bill 
harms  more  than  helps  military  recruiting.  In  this  section  the 
pros  and  cons  of  the  bill  are  briefly  presented.  Modifications 
that  would  enhance  the  ability  of  the  military  to  attract  high 
quality  Citizens  Corps  applicants  are  proposed  in  the  final 
portion  of  this  section. 

The  Nunn-McCurdy  Bill  raises  three  potential  problems  for 
Army  recruiting.  First,  the  benefits  are  so  generous  under  the 
2 -year  national  service  program,  that  standard  3-  and  4 -year  Army 
enlistments  will  be  undermined.  The  extent  to  which  this  program 
siphons  off  3-  and  4-year  enlistees  depends  upon  the  number  of 
Citizens  Corps  recruits  the  Army  will  accept.  It  is 
prohibitively  costly  to  offer  similar  or  greater  benefits  to 
those  who  enlist  for  even  longer  tours.  Second,  the  incentives 
for  military  service  are  not  competitive  with  those  for  civilian 
service  under  the  terms  of  the  bill.  Though  stipends  and 
vouchers  are  somewhat  more  generous  for  military  service,  the 
military  service  obligation  is  8  years,  as  compared  to  2  years  in 
the  civilian  service.  It  is,  therefore,  doubtful  that  military 
service  will  attract  the  brightest  members  of  the  Citizens  Corps. 
Third,  the  Army  will  be  unable  to  compete  with  the  other  military 
services  in  obtaining  Citizens  Corps  recruits  if  vouchers  and 
stipends  are  equal  across  all  services.  After  all,  the  Gates 
Commission  noted  that  "...nonmonetary  conditions  of  service  are 
less  attractive  in  the  Army  than  the  other  three  services . ” 

To  counteract  the  potential  problems  of  Army  recruiting  under 
the  national  service  program  outlined  in  the  Nunn-McCurdy  Bill 
would  require  tremendous  increases  in  the  recruiting  budget  or 
some  restructuring  of  the  military  recruiting  system.  To  attract 
high  quality  recruits  to  3-  and  4 -year  enlistments  will  require  a 
substantial  increase  in  the  benefits  currently  offered  so  they 
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exceed  those  offered  under  the  2-year  national  service 
enlistment.  To  make  the  military  option  more  attractive  to  the 
brightest  of  the  national  service  youth  will  require  yet  more 
funds.  To  keep  the  Army  competitive  with  the  other  military 
services  in  gaining  Citizens  Corps  recruits  would  require  some 
restructuring  of  recruiting  operations.  Youth  entering  the 
military  option  of  national  service  must  be  assigned  a  service. 
The  Army  will  be  hurt  if  they  are  free  to  choose  the  service. 
However,  assigning  a  military  service  suggests  a  "draft”  and  this 
may  have  unacceptable  connotations  to  the  public.  Also,  if  the 
youth  is  not  assigned  the  service  or  MOS  of  choice,  he  or  she 
could  decide  to  work  in  the  civilian  sector  of  the  national 
service,  or  could  simply  return  to  the  recruiter  some  days  later 
to  see  if  another  service  has  an  opening. 

To  the  extent  that  a  national  service  bill  provides  a 
qualified  pool  of  applicants  to  active  duty  and  reserve  military 
service,  national  service  benefits  the  military.  However,  as  the 
Nunn-McCurdy  Bill  is  currently  written,  it  seems  quite  likely 
that  this  pool  of  2-year  Citizens  Corps  recruits  comes  at  a 
price.  That  price  is  a  diminished  pool  of  quality  applicants  who 
will  consider  a  standard  (non-Citizens  Corps)  enlistment  in  the 
military.  Hence,  the  quality  of  the  3-  and  4 -year  enlistments 
may  be  seriously  undermined  because  standard  military  benefits 
and  incentives  are  not  attractive  enough  to  compete  with  the 
generous  vouchers  received  by  members  of  the  Citizens  Corps.  To 
increase  Army  incentives  and  benefits  to  compete  with  those 
provided  to  the  Citizens  Corps  is  prohibitively  costly.  On  the 
other  hand,  if  the  Citizens  Corps  benefits  were  reduced  so  that  a 
standard  military  enlistment  yielded  greater  remuneration,  the 
appeal  of  the  Citizens  Corps  would  be  very  limited.  Most  likely, 
there  needs  to  be  some  decrease  in  the  benefits  provided  via  the 
Citizens  Corps  accompanied  by  an  increase  in  benefits  stemming 
from  standard  military  enlistments.  At  a  minimiam,  the  benefits 
provided  by  the  military  must  be  applicable  to  both  education  and 
housing,  such  as  the  vouchers  provided  by  the  Nunn-McCurdy  bill. 

Proposed  Modifications  to  the  Nunn-McCurdv  Bill 

One  aspect  of  the  bill  which  may  hamper  the  ability  of  the 
active  duty  military  to  compete  with  other  options  of  the 
Citizens  Corps  is  the  inequity  stemming  from  "double-  and  triple¬ 
dipping."  There  is  nothing  in  the  National  Service  Act  as 
presently  written  which  prohibits  youth  from  accumulating 
multiple  vouchers.  For  example,  8  years  in  the  Selected  Reserve 
of  the  Citizens  Corps  yields  a  $12,000  voucher.  This  voucher  is 
paid  after  completion  of  the  first  year's  service.  Given  that 
Reserve  duty  is  limited  to  weekends  and  an  annual  2-week  stint, 
it  is  quite  possible  to  combine  Reserve  duty  with  a  2-year 
enrollment  in  the  civilian  service  of  the  Citizens  Corps  after 
which  a  $20,000  voucher  would  be  earned.  Hence,  after  2  years 
the  youth  has  accumulated  vouchers  worth  $32,000.  It  is  unlikely 
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that  multiple  vouchers  could  be  earned  concurrent  with  the  active 
duty  obligation.  Hence,  the  active  duty  military  option  is  less 
attractive . 

Standard  military  educational  benefits  compare  very 
unfavorably  to  this  possibility.  Review  of  educational 
entitlement  programs  in  Titles  10  and  38  of  the  U.S.  Code 
indicates  that  when  a  veteran  qualifies  for  more  than  one 
educational  assistance  program,  he  or  she  must  select  only  one 
program  from  which  to  draw  benefits.  Hence,  "double-and  triple¬ 
dipping"  is  specifically  prohibited. 

Staff  from  the  Senate  Armed  Services  Committee  assume  that 
the  acquisition  of  multiple  vouchers  would  not  occur.  The  intent 
of  the  bill  is  that  the  programs  are  mutually  exclusive.  If  this 
is  the  intent,  however,  it  must  be  specified  in  the  bill  since  in 
its  current  form  "double-  and  triple-dipping"  is  not  prohibited. 

Clarification  is  also  needed  on  who  pays  for  the  vouchers  of 
the  Citizens  Corps  recruits  completing  military  service.  If  the 
vouchers  are  considered  a  recruiting  incentive,  it  would  be  the 
responsibility  of  the  Department  of  Defense  to  pay.  If  they  are 
considered  veterans  benefits,  however.  Veterans  Affairs  would  be 
responsible.  Clarification  is  also  needed  on  whether  those  who 
attrite  from  the  military  can  then  earn  a  voucher  via  civilian 
work.  This  ought  to  be  prohibited  to  limit  the  increased 
military  attrition  likely  to  result  from  national  service. 

Congress  currently  establishes  caps  on  the  number  of  2 -year 
enlistments  the  Army  may  accept,  and  the  MOS  (military 
occupational  specialties)  in  which  they  may  serve.  Accommodating 
a  potentially  tremendous  increase  in  2-year  enlistments  would 
necessitate  that  these  caps  be  loosened.  Further,  hard  decisions 
need  to  be  made  about  how  many  2 -year  enlistments  the  Army  can 
handle  without  seriously  reducing  readiness. 

The  concept  of  national  service  is  commendable.  Public 
opinion  polls  suggest  that  a  voluntary  system  of  national  service 
would  be  popular.  However,  the  actual  impact  on  the  Army  of  a 
program  like  that  proposed  in  S.  3  and  H.R.  660  is  less  positive. 
The  program  would  require  tremendous  funding  (estimates  range 
from  a  minimum  of  $50  billion  (American  Council  on  Education)  - 
$690  billion  annually  (Office  of  the  Secretary  of  Defense) . 

Army  recruiting  would  benefit  from  targeting  a  portion  of  these 
estimated  costs  to  enhance  existing  military  bonuses,  kickers, 
and  veterans  entitlements. 
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1988  Youth  Attitude  Tracking  Study  (YATS) 
National  Service  and  Related  Questions 


Question  660  —  Now,  I'd  like  to  ask  your  opinion  about  some  issues  that  have 
been  the  subject  of  public  discussion  and  which  could  have  a  direct  effect  on 
your  future.  ^ 

The  U.S.  Congress  is  considering  several  proposals  for  nation  service. 
Under  one  program  young  people  could  volunteer  to  serve  their  country  in  one 
qJ  ways  and  receive  a  benefits  voucher  of  $20,000  at  the  end  of  their 

service.  The  voucher  could  be  used  for  education  expenses,  vocation  training, 
a  down  payment  on  a  house,  or  any  combination  of  these  expenses.  This  program 
would  replace  current  federal  higher  education  aid  programs  (such  a  Pell 
grants  and  student  direct  loans). 

The  first  way  you  could  participate  in  this  new  program  is  to  volunteer 
to  serve  in  the  military  for  4  years  at  full  pay  ($620  per  month).  The  second 
option  would  be  military  serve  for  2  years  at  half  the  current  pay  level  ($310 
per  month).  The  third  option  is  to  serve  in  a  non-military  setting  (such  as  a 
hospital,  the  Peace  Corps,  or  day  care  center)  for  2  years  at  half  the  mili¬ 
tary  pay  ($310  per  month).  Finally  you  could  choose  not  to  serve  at  all. 

Given  these  options,  would  you  choose  to... 

1  -  Serve  in  the  military  at  full  pay  for  4  years  and  receive  a  $20,000 

benefit  voucher. 

2  -  Serve  in  the  military  at  half  pay  for  2  years  and  receive  a  $20,000 

benefit  voucher. 

3  -  Perform  non-military  service  at.  half  the  military  pay  for  2  years 

and  receive  a  $20,000  benefit  voucher. 

4  -  Not  serve  at  all. 

[If  Q660  =  1  or  2,  then  skip  to  Q663] 


Question  661  —  You  just  said  that  if  we  had  a  voluntary  national  service 
program  you. . . 

If  Q660  *  3:  would  perform  non-military  service  at  half  the  military  pay 
for  2  years  and  receive  a  $20,000  benefit  voucher. 

If  Q660  *  4:  would  not  serve  in  the  program. 

If  the  benefit  voucher  for  serving  in  the  military  were  $24,000  instead 
of  $20,000  would  you  choose  to  serve  in  the  military  instead? 

1  -  Yes 

2  -  No 


[If  Q661 


2,  Then  skip  to  Q664] 


Question  662  —  Would  you  choose  to  serve  in  the  military  for  4  years  at  full 
pay  of  2  years  at  half  pay? 

1  -  Serve  for  4  years  at  full  pay 

2  -  Serve  for  2  years  at  half  pay 

Question  663  *—  Instead  of  serving  in  the  military  at... 

If  Q660  »  1:  full  pay  for  4  years  and  receiving  a  $20,000  benefit  voucher 

If  Q660  ■  2:  half  pay  for  2  years  and  receiving  a  $20,000  benefit  voucher 

If  Q662  “Is  full  pay  for  4  years  and  receiving  a  $24,000  benefit  voucher 

If  Q662  “  2s  half  pay  for  2  years  and  receiving  a  $24,000  benefit  voucher 

would  you  be  willing  to  serve  in  the  military  at  full  pay  for  3  years  if  the 
voucher  amount  was  reduced  to  $10,000. 


1  -  Yes 

2  -  No 


1988  Youth  Attitude  Tracking  Study  (YATS) 
National  Service  and  Belated  Questions 

Weighted  Distribution  of  Besponses 
16-21  Year-old  Hales  and  Females 


Question  660 

Males 

Females 

1  -  MIL  A/Full/ $20K 

25.6 

10.3 

2  -  MIL  2/Half/$20K 

16.6 

8.0 

3  -  CIV  2/Half/ $20K 

12.9 

30.8 

A  -  Not  Serve 

43.3 

50.1 

m/m 

1.7 

.8 

(n»5,486) 

(n-3,271) 

Question  661 

1  -  Yes 

17.9 

13.0 

2  -  No 

78.0 

84.0 

DK/NR 

4.1 

3.0 

(n«=3,223) 

(n=2,681) 

Question  662 

1-4  years  at  Full  Pay 

40.3 

36.6 

2-2  years  at  Half  Pay 

58.5 

62.9 

DK/NR 

1.2 

.5 

(n-559)  (n«346) 


Question  660a  (Q660  -  Q662  combined) 


1  -  MIL  4/Full/$24K 

29.7 

14.2 

2  -  MIL  2/Half /$24K 

22.6 

14.7 

3  -  CIV  2/Half/$20K 

9.1 

24.9 

4  -  Not  Serve 

37.3 

45.4 

DK/NR 

1.2 

.8 

(n=5,486) 

(n=3,271) 

Question  663 

1  -  Yes 

44.4 

48.3 

2  -  No 

53.4 

49.2 

DK/NR 

2.1 

2.5 

(n=2,816) 

(n»934) 

1 

'I 

****************************************** 


Question: 

R16  One  proposal  before  Congress  would  require  all  young  Americans — ^both 
men  and  women— to  serve  for  one  year  in  a  national  service  program.  They 
could  serve  ih  the  armed  forces,  or  do  some  other  form  of  service  such  as 
work  in  a  ho^ital  or  provide  help  for  the  elderly,  or  work  in  daycare 
centers  for  children,  etc.  There  would  be  qjecial  incentives  for  those 
choosing  military  servi«.  Ubuld  ybu  be  in  favor  of  or  opposed  to  one 
•year  of  oonpnilsOry  national  service afor* all  young  people  at  ai^  time  of 
^^their  dxsice  between  age  17  and  25? 

Favor  Opposed  ^♦^»Don*t'know 

TOfEAL  50%  42%  8% 

By  Age: 

18-29  40  54  6 

30-44  54  39  8 

45-59  54  38  8 

60  &  over  54  33  13 


Survey  Organization:  Roper  Organization 

Population:  National  adult 

Peculation  Size:  1993 

Interview  method:  Personal 

Interview  dates:  FEBRDRARY  8-22,  1986 

Source  Document:  Roper  Report  86-3 

Date  of  Source  Document:  JUN  1986 


Question: 

R1  Vfould  you  favor  or  oppose  a  system  of  voluntary  national  service  in 
which  young  people— both  xaen  and  wonen — after  high  school  or  college 
would  be  given  opportunities  to  serve  for  one  year,  either  in  the 
military  forces  or  non-military  work  here  or  abroad?  ^ 


‘f 

Favor 

Oppose 

No  Opinion 

TOTAL 

83% 

11% 

6% 

By  Age: 

18-24 

87 

6 

7 

25-29 

85 

8 

7 

30-49 

81 

14 

5 

50  &  over 

83 

-"•11 

6 

'jou  i^n^  sor'^i^sepreguiring  all'yonng'in^  give  one  year  of 
service  to  the  nation,  either*  in  .the  military  forces  or  in-.nonrmilitary 
work  here  or  abroad,  such  as  VISTA  (Volunteers  in  Service  to  America) , 


Peace  Corps, 

or  in  a 

local  community  or 

city  service  program? 

Favor 

Oppose 

No  Opinion 

TOTAL 

55% 

39 

6 

By  Age: 
18-24 

39 

56 

5 

25-29 

38 

58 

4 

30-49 

58 

36 

6 

50  &  over 

66 

28 

6 

R3  \tould  you  favor  or  OK»se  such  a  program  for  young  women  (requiring 
all  young  women  to  give  one  year  of  service  to  the  nation,  either  in  the 
military  forces  or  in  non-military  work  here  or  abroad,  such  as  VISTA 
(Volunteers  in  Service  to  America) ,  the  Peace  Corps,  or  in  a  local 
oaramunity  or  city  service  program)? 


TOTAL 

Favor 

44% 

Oppose 

56% 

No  Opinion 
6% 

By  Age: 

18-24 

37 

59 

4 

25-29 

34 

60 

6 

30-49 

50 

44 

6 

50  &  over 

43 

50 

7 

Survey  Organization: 
Population: 
Population  Size: 
Interview  method: 
Interview  dates: 
Source  Document: 


Gallip  Organization 
National  adult 
1549 

Personal 

DECEMBER  4-7,  1987 
Gallup  Report  December,  1987 


draft 

Manpower  and  Personnel  Policy 
Research  Group 

Working  Paper 


DELAYED  ENTRY  PROGRAM  EXPRIENCES  OF 
1986  ARMY  RECRUITS: 

A  PRELIMINARY  VIEW 


NAOMI  VERDUGO 
JO-ELLEN  ASBURY 


REVIEWED  BY: 


APPROVED  BY: 


Manpower  and  Personnel  Research  Laboratory 


U.  S.  Army  Research  Institute 

for  the  Behavioral  and  Social  Sciences 

5001  Eisenhower  Avenue,  Alexandria,  VA  22333-5600 


This  working  paper  is  an  unofficial  document  intended  for  limited  distribution  to  obtain  comments.  The  views, 
opinions,  and/or  findings  contained  in  this  document  are  those  of  the  author(s)  and  should  not  be  construed  as  the 
official  position  of  ARl  or  as  an  official  Department  of  the  Army  position,  poUcy,  or  decision,  unless  so  designated 
by  other  official  documentation. 


Delayed  Entry  Program  Esqperiences  of  1986  Army  Recruits: 

A  Preliminary  View 


THE  ARMY  RECRUITER  IS  THE  FIRST  ARMY  CONTACT  FOR  POTENTIAL 
RECRUITS.  AS  SUCH,  THE  RECRUITER  HAS  TREMENDOUS  INFLUENCE  ON  THE 
RECRUIT'S  DEP  EXPERIENCE.  THE  FOLLOWING  RESEARCH  INDICATES  THAT 
THE  DEP  EXPERIENCE  SIGNIFICANTLY  AFFECTS  ATTITUDES  TOWARDS 
SERVICE  IN  THE  ARMY  AND  REENLISTMENT,  AS  WELL  AS  THE  PROPENSITY 
TO  PROVIDE  REFERRALS  TO  THEIR  RECRUITER. 

Research  on  the  Delayed  Entry  Program  using  New  Recruit  Survey 
data  for  1986  suggest  the  following: 

Referrals  are  Most  Likely  to  be  Provided  Bv: 

o  men  who  enlist  for  3  or  4  year  terms  (p.  3) 

o  men  whose  military  service  of  first  choice  is  the  Army  (p.  4) 
o  men  in  the  5th  Brigade  (Southwest)  (p.  5) 
o  men  who  receive  a  cash  bonus  (p.  6) 

o  men  who  initiated  the  first  contact  with  a  recruiter  (p.  7) 
o  men  and  women  who  are  satisfied  with  the  amount  of  contact 
they  received  from  their  recruiter  (p.  8) 
o  men  and  women  who  are  most  satisfied  with  the  information 

received  from  their  recruiter  about  their  military  job  (p.  9) 


Satisfaction  with  Amount  of  Recruiter  Contact 


o  men  and  women  preferred  individual  meetings  with  their 
recruiter  to  group  meetings  (pp.  11-12) 
o  men  and  women  who  felt  they  were  contacted  by  their  recruiter 
too  frequently  expected  to  be  less  satisfied  with  the  Army 
than  those  contacted  less  frequently  (p.l3) 
o  the  largest  proportion  of  men  reporting  that  the  amount  of 

contact  with  their  recruiter  was  "about  right"  met  about  twice 
per  month  with  their  recruiter  (p.  14) 
o  the  average  number  of  meetings  with  their  recruiter,  for  men 
who  reported  that  the  amount  of  contact  was  "about  right,"  was 
slightly  less  than  once  per  week  (p.  15) 
o  the  average  number  of  meetings  with  their  recruiter,  for  women 
who  reported  that  the  amount  of  contact  was  "about  right,"  was 
slightly  more  than  once  per  week  (p.  15) 


Satisfaction  with  Information  from  Recruiter 


o  those  who  were  dissatisfied  with  the  information  received  from 
their  recruiter  about  their  military  job  were  more  likely  to 
expect  dissatisfaction  with  Army  life  (p.  23) 


First  Contact  with  Army  Recruiter 


o  men  working  full-time  are  more  likely  than  other  men  to 
initiate  the  first  contact  with  their  recruiter  (p.  29) 
o  men  who  are  not  in  school  at  all  or  only  part-time  are 

more  likely  to  initiate  first  contact  with  their  recruiter 
then  men  in  school  full-time  (p.  30) 
o  men  who  initiate  the  first  contact  usually  walk  into  a 

recruiting  station,  though  the  telephone  is  the  second  most 
common  means  of  initiating  contact  (p.  31) 


Length  of  Time  in  PEP 

o  Black  men  spend  fewer  weeks  in  DEP  than  white  men  (p.  33-35) 
o  men  and  women  in  DEP  10  weeks  or  less  are  more  likely  to  feel 
they  were  contacted  by  their  recruiter  too  frequently  than 
are  those  in  DEP  longer  periods  of  time  (p.  36) 
o  men  and  women  who  receive  cash  bonuses  or  are  eligible  for  the 
ACF  are  in  DEP  longer  than  those  who  do  not  receive  bonuses  or 
are  not  eligible  for  ACF  (p.  37) 


Comparison  of  1986  NRS  with  1987  NRS 

o  fewer  men  and  women  reported  never  having  individual  meetings 
scheduled  by  their  recruiter  in  1987  as  compared  to  1986 
(p.  40) 

o  fewer  men  and  women  reported  never  having  group  meetings 
scheduled  by  their  recruiter  in  1987  as  compared  to  1986 
(p.  42) 

o  no  other  significant  changes  in  response  patterns  to  the  DEP 
questions  emerged  from  NRS  1986  to  1987  (pp.  41,  43-47) 


ANALYSES  OF  THE 


DELAYED  ENTRY  PROGRAM 
USING  1986  NEW  RECRUIT  SURVEY  DATA 


The  NRS  is  a  survey  administered  to  a  sample  of  new  recruits  in 
the  reception  stations.  Hence,  the  NRS  data  do  not  allow  us  to 
compare  the  DEP  losers  vs.  DEP  completers.  The  findings  which 
follow  are  mostly  from  the  1986  NRS.  Consequently,  all  survey 
respondents  successfully  completed  the  Delayed  Entry  Program. 

A  draft  ARI  Research  Report  will  be  available  for  USAREC  review 
31  March  1988.  The  report  will  compare  NRS  data  on  DEP  for  the 
years  1984--1987. 

Caveats 


The  findings  reported  here  are  preliminary.  The  majority  apply 
to  1986  recruits  who  were  surveyed  as  part  of  the  1986  New 
Recruit  Survey.  However,  several  tables  at  the  end  of  this 
package  present  comparisons  for  1986  and  1987  NRS  DEP  questions. 
All  results  apply  to  NRS  Regular  Army  respondents  who 
participated  in  the  DEP,  had  no  prior  military  service,  and  were 
high  school  diploma  graduates.  Finally,  all  reported  findings 
are  statistically  significant  at  the  .05  level  unless  otherwise 
noted . 


Issues  Examined 

o  Propensity  of  DEP  participants  to  provide  referrals 
o  Amount  of  and  satisfaction  with  recruiter  contact 
o  Satisfaction  with  information  from  recruiter  and  counselor 
o  First  contact  with  an  Army  recruiter 
o  Length  of  time  in  DEP 
o  NRS  1986-1987  comparisons 


REFERRALS 


FINDINGS  REPORTED  IN  THIS  SECTION  ARE  DERIVED  FROM  THE  NRS 
QUESTION  T530. 


T530 


IF  A  GOOD  FRIEND  OF  YOURS  ASKED  YOUR  ADVICE  ABOUT  SEEING  A 
MILITARY  RECRUITER,  WOULD  YOU  SAY  IT  WAS; 

1  =  A  WASTE  OF  TIME 

2  =  UP  TO  HIM  OR  HER 

3  =  A  GOOD  IDEA 


We  have  interpreted  this  question  as  the  propensity  to  provide 
referrals.  Those  who  responded  to  the  question  "a  good  idea”  are 
presumably  more  likely  to  provide  referrals  to  their  recruiters. 

Because  only  about  3%  of  the  respondednts  answered  "a  waste  of 
time,”  they  have  been  excluded  from  most  of  these  analyses. 


2. 


Advice  to  a  friend  about  seeing  a  recruiter  (T530)is  associated 
with  term  of  enlistment  (ENLTERM) .  It  appears  that  males  who 
enlist  for  3  or  4  year  terms  are  much  more  likely  to  provide 
their  recruiter  with  referrals  than  are  those  men  who  enlist  for 
2  year  terms. 

NOTES 

1.  Data  apply  to  males  only. 

2.  Those  who  responded  to  T530  "a  waste  of  time"  were  excluded 
from  this  analysis. 
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Advice  to  a  friend  about  seeing  a  recruiter  (T530)  is  associated 
with  service  of  first  choice  (T031) .  Males  whose  service  of 
first  choice  was  the  Army  are  far  more  likely  to  provide  their 
recruiter  with  referrals  than  males  who  would  rather  have  entered 
another  service. 

NOTES 

1.  Data  apply  to  males  only. 

2.  Those  who  responded  to  T530  "a  waste  of  time"  were  excluded 
from  this  analysis. 
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(30. 


Advice  to  a  friend  about  seeing  a  recruiter  (T530)  is  associated 
with  region  of  residence  (XREGION) .  It  appears  that  those  in  the 
5th  Brigade  (Southwest)  are  most  likely  to  provide  referrals 
(66%) ,  while  those  in  the  4th  Brigade  (Midwest)  are  least  likely 
(59%) . 


NOTES 

1.  Data  apply  to  males  only. 

2.  Those  who  responded  to  T530  "a  waste  of  time”  were  excluded 
from  this  analysis. 


XREGION< X-ING  VAR: REGION  (RECRUITING  BRIGADES)) 

T530( ADVICE  TO  FRIEND  ABOUT  SEEING  RECRUITER) 
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Advice  to  a  friend  about  seeing  a  recruiter  (T530)  is  associated 
with  receipt  of  a  cash  bonus  (CASHBON) .  It  appears  that  males 
who  receive  a  cash  bonus  are  slightly  more  likely  to  provide 
their  recruiter  with  referrals  than  are  those  who  did  not  receive 
cash  bonuses. 


NOTES 

1.  Data  apply  to  males  only. 

2.  Those  who  responded  to  T530  "a  waste  of  time”  were  excluded 
from  this  analysis. 

3.  ACF  eligibility  was  not  significantly  associated  with  T530. 
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Advice  to  a  friend  about  seeing  a  recruiter  (T530)  is  associated 
with  first  contact  with  a  recruiter  (T025) .  Those  males  who 
initiated  the  first  contact  with  a  recruiter  were  more  likely  to 
provide  referrals  to  the  recruiter. 

NOTES 


1.  Data  apply  to  males  only. 


T025(FIRST  CONTACT  WITH  ARMY  RECRUITER) 

T530(ADVICE  TO  FRIEND  ABOUT  SEEING  RECRUITER) 
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1986  NEW  ARMY  RECRUITS' 

SATISFACTION  WITH  CONTACT  WITH  RECRUITER  DURING  DEP 


ADVICE  TO  A  FRIEND 
A  RECRUITER 

DEP 

ABOUT  SEEING 

1 

SATISFACTION* 

2 

3 

"A  WASTE  OF  TIME" 

5.45 

1.85 

5.22 

"UP  TO  HIM  OR  HER" 

43.73 

33.94 

41.59 

"A  GOOD  IDEA" 

50.82 

64.20 

53.19 

x2(4)=133.41;  P<0.01 

*DEP  SATISFACTION: 

l=TOO  LITTLE  ATTENTION 

2=ABOUT  RIGHT 

3=TOO  MUCH  ATTENTION 


O  THOSE  SATISFIED  WITH  AMOUNT  OF  RECRUITER  CONTACT  DURING  DEP  WERE 
MOST  LIKELY  TO  TELL  FRIENDS  THAT  SEEING  A  RECRUITER  IS  A  GOOD  IDEA. 


SOURCE:  1986  NEW  RECRUIT  SURVEY. 


1986  NEW  ASHY  NECRUITS* 

SATISFACTION  WITH  INFORMATION  FROM  THEIR  RECRUITER  ABOUT 

MILITARY  JOB 


ADVICE  TO  A  FRIEND 
RECRUITER 

ABOUT  SEEING  A  1 

SATISFACTION* 

2 

3 

"A  WASTE  OF  TIME" 

1.12 

2.25 

10.65 

"UP  TO  HIM  OR  HER" 

30.67 

47.67 

48.15 

"A  GOOD  IDEA" 

68.21 

50.08 

41.20 

x2(4)=523.71?  p<0.01 

♦SATISFACTION  WITH  INFORMATION  FROM  RECRUITER; 
1=SATISFIED 

2=NEITHER  SATISFIED  NOR  DISSATISFIED 
3=DISSATISFIED 


O  THOSE  MOST  SATISFIED  WITH  THE  INFORMATION  FROM  THEIR  RECRUITER  ABOUT 
THEIR  MILITARY  JOB  WERE  MOST  LIKELY  TO  INDICATE  THAT  THEY  WOULD  TELL  A 
FRIEND  IT  WAS  A  GOOD  IDEA  TO  SEE  A  RECRUITER. 

o  THOSE  LEAST  SATISFIED  WITH  THE  INFORMATION  FROM  THEIR  RECRUITER 
ABOUT  THEIR  MILITARY  JOB  WERE  MOST  LIKELY  TO  INDICATE  THAT  THEY  WOULD  TELL 
FRIEND  THAT  IT  WAS  A  WASTE  OF  TIME  TO  SEE  A  RECRUITER. 


SOURCE;  1986  NEW  RECRUIT  SURVEY. 


AMOUNT  OF  AND  SATISFACTION  WITH  RECRUITER  CONTACT 


FINDINGS  REPORTED  IN  THIS  SECTION  ARE  DERIVED  FROM  THE  NRS 
QUESTIONS  T368  AND  T369. 


T368 

HOW  OFTEN  DID  YOU  HAVE  CONTACT  WITH  YOUR  RECRUITER  WHILE  YOU  WERE 
IN  THE  DEP? 

1  =  EVERY  DAY 

2  =  EVERY  FEW  DAYS 

3  =  ONCE  A  WEEK 

4  =  TWICE  A  MONTH 

5  =  ONCE  A  MONTH 

6  =  EVERY  COUPLE  OF  MONTHS 

7  =  ONLY  WHEN  I  SIGNED  MY  CONTRACT  AND  WHEN  I  WAS  GETTING  READY 
TO  "SHIP  OUT”  TO  THE  RECEPTION  STATION 

T369 


WERE  YOU  SATISFIED  WITH  THIS  CONTACT? 

1=1  COULDN'T  SEEM  TO  GET  MY  RECRUITER  TO  PAY  ATTENTION  TO  ME 

2  =  A  LOT  LESS  CONTACT  THAN  I  LIKED 

3  =  A  LITTLE  LESS  CONTACT  THAN  I  LIKED 

4  =  ABOUT  RIGHT 

5  =  A  LITTLE  MORE  CONTACT  THAN  I  WANTED 

6  =  MUCH  MORE  CONTACT  THAN  I  WANTED 


Males  (XSEX)  who  reported  that  the  amount  of  contact  with  their 
recruiter  was  "about  right"  (T369)  had  individual  meetings  with 
their  recruiter,  on  average,  about  once  per  month  (X371) . 
Females  reporting  that  their  contact  was  "about  right"  had 
slightly  more  contact  with  their  recruiter  than  the  males,  once 
every  3-4  weeks. 


NOTES 

1.  No  tests  of  statistical  significance  were  computed  for  the 
following  table. 

2.  To  interpret  the  mean  eunount  of  contact,  note  that 
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Males  (XSEX)  who  reported  that  the  amount  of  contact  with  their 
recruiter  was  "about  right"  (T369)  had  group  meetings  with  their 
recruiter,  on  average,  about  once  every  1  1/2  months  (X373) . 
Females  reporting  that  their  contact  was  "about  right"  had 
slightly  less  contact  with  their  recruiter  than  the  males,  once 
every  2  months.  Note  that  if  you  compare  this  table  and  the 
previous  one,  there  appears  to  be  a  preference  for  the  individual 
meetings  over  the  group  meetings. 


NOTES 

1.  No  tests  of  statistical  significance  were  computed  for  the 
following  table. 

2.  To  interpret  the  mean  amount  of  contact,  note  that 
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1986  NEW  ARMY  RECRUITS* 

SATISFACTION  WITH  CONTACT  WITH  RECRUITER  DURING  DEP 


EXPECTED  SATISFACTION 

WITH  ARMY 

DEP 

1 

SATISFACTION* 

2 

3 

(1)  Very  Satisfied 

14.39 

19.08 

14.23 

(2) 

27.37 

23.90 

29.60 

(3) 

22.06 

21.71 

18.60 

(4) 

20.33 

15.77 

22.01 

(5) 

9.59 

5.38 

6.26 

(6) 

3.84 

2.55 

4.93 

(7)  Very  Dissatisfied 

2.43 

1.62 

4.36 

x2(12)=124.95; 

p<0.01 

*DEP  SATISFACTION: 

l=TOO  LITTLE  ATTENTION 

2=ABOUT  RIGHT 

3=TOO  MUCH  ATTENTION 


o  AS  MIGHT  BE  EXPECTED,  THOSE  WHO  FELT  THAT  THEY'D  RECEIVED  ABOUT  THE 
RIGHT  AMOUNT  OF  ATTENTION  FROM  THEIR  RECRUITER  DURING  DEP  WERE  THE  MOST 
LIKELY  TO  EXPECT  TO  BE  SATISFIED  WITH  ARMY  LIFE. 

o  THOSE  WHO  FELT  THEY'D  RECEIVED  TOO  MUCH  ATTENTION  FROM  THEIR 
RECRUITER  EXPECTED  BE  LEAST  SATISFIED. 

o  THOSE  WHO  FELT  THEY'D  RECEIVED  TOO  LITTLE  ATTENTION  WERE  ALSO  MORE 
LIKELY  TO  EXPECT  TO  BE  DISSATISFIED,  BUT  NOT  TO  THE  EXTENT  THAT  THOSE  WHO 
FELT  THAT  THEY'D  RECEIVED  TOO  MUCH  WERE. 


SOURCE:  1986  NEW  RECRUIT  SURVEY 


Satisfaction  with  the  amount  of  recruiter  contact  (T369)  is 
associated  with  the  amount  of  contact  the  recruit  had  with  his 
recruiter  (T368) .  Not  surprisingly,  it  appears  that  recruits' 
satisfaction  with  recruiter  contact  was  tied  to  the  amount  of 
contact  they  had.  This  was  true  for  all  males,  regardless  of 
their  length  of  time  in  DEP. 

NOTES 


1.  Data  apply  to  males  only. 
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There  was  no  association  between  satisfaction  with  contact  (T369) 
and  length  of  time  in  DEP  (DEPCAT) .  That  is,  those  in  the  DEP 
longer  do  not  report  being  more  or  less  satisfied  with  the  amount 
of  contact  received  than  those  in  the  DEP  for  shorter  period  of 
time. 

NOTES 

1 .  Data  apply  to  males  only. 


(XSEX}  who  reported  that  the  amount  of  contact  with  their  " 
recruiter  was  "about  right"  (T369)  had  contact  with  their 
recruiter,  on  average,  slightly  less  than  once  per  week  (T368) . 
Females  reporting  that  their  contact  was  "about  right"  had 
slightly  more  contact  with  their  recruiter  than  the  males,  about 
once  per  week  or  a  bit  more  frequently. 

NOTES 


1.  No  tests  of  statistical  significance  were  computed  for  the 
following  table. 

2.  To  interpret  the  mean  amount  of  contact,  note  that 

IS  INTERPRETED  AS 

5  times  per  week 
2-3  times  per  week 
once  per  week 
once  every  2  weeks 
once  per  month 
once  per  2  months 
only  at  contract  and  shipping 
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1986  NEW  ARHY  RECRUITS' 

SATISFACTION  WITH  CONTACT  WITH  RECRUITER  DURING  DEP 


HOW  LIKELY  IS  IT  THAT  AFTER  YOUR 
ENLISTMENT  YOU  WILL  REENLIST 

DEP 

1 

SATISFACTION* 

2 

3 

DEFINITELY 

2.16 

2.89 

0.34 

PROBABLY 

21.19 

21.88 

20.51 

PROBABLY  NOT 

22.00 

22.38 

21.88 

DEFINITELY  NOT 

19.84 

18.82 

24.61 

DON'T  KNOW 

34.82 

34.02 

29.10 

x2(8)=15.40; 

p<0. 05 

*DEP  SATISFACTION; 

l=TOO  LITTLE  ATTENTION 

2=ABOUT  RIGHT 

3=TOO  MUCH  ATTENTION 

NOTE:  THOUGH  THE  ABOVE  COMPARISON  RESULTED  IN  A  SIGNIFICANT  CHI-SQUARE,  IT 

SHOULD  BE  NOTED  THAT  THE  ROW  PERCENTAGES  REVEAL  FEW  DIFFERENCES  BETWEEN 
THOSE  WHO  DO  AND  DO  NOT  EXPECT  TO  REENLIST  IN  THE  ARMY. 


SOURCE;  1986  NEW  RECRUIT  SURVEY 


1986  NEW  ARMY  RECRUITS' 

SATISFACTION  WITH  CONTACT  WITH  RECRUITER  DURING  DEP 


HOW  LIKELY  IS  IT 
ENLISTMENT  STAY 
YOU  RETIRE 

THAT  AFTER  YOUR 

IN  ARMY  UNTIL 

DEP 

1 

SATISFACTION* 

2 

3 

DEFINITELY 

5.98 

8.39 

8.07 

PROBABLY 

20.65 

22.36 

19.69 

PROBABLY  NOT 

18.21 

18.17 

17.32 

DEFINITELY  NOT 

22.01 

20.64 

26.97 

DON'T  KNOW 

33.15 

30.44 

27.95 

x2(8)=18.38; 

p<0.02 

*DEP  SATISFACTION: 

l=TOO  LITTLE  ATTENTION 

2=ABOUT  RIGHT 

3=TOO  MUCH  ATTENTION 


O  THOUGH  THE  MAJORITY  OF  THE  RECRUITS  REPORT  BEING  YET  UNDECIDED 
ABOUT  THE  LONGEVITY  OF  THEIR  ARMY  CAREER,  THOSE  WHO  FELT  THAT  THEY  RECEIVED 
TOO  MUCH  ATTENTION  FROM  THEIR  RECRUITER  SEEMED  LESS  LIKELY  TO  EXPECT  TO  STA 
IN  THE  ARMY  UNTIL  THEY  RETIRE. 


SOURCE:  1986  NEW  RECRUIT  SURVEY. 
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1986  NEW  ARMY  RECRUITS' 

AMOUNT  OF  CONTACT  WITH  RECRUITER  DURING  DEP 


FREQUENCY  OF  CONTACT 

EDUCATION  AT 

1 

CONTRACTING 

2 

3 

Every  day 

00.00 

0.93 

3.64 

Every  few  days 

00.00 

9.98 

16.68 

Once  a  week 

00.00 

23.40 

33.72 

Twice  a  month 

100.00 

35.43 

27.18 

Once  a  month 

00.00 

16.06 

11.43 

Every  couple  of  months 

00.00 

11.43 

3.59 

Only  at  contracting  &  "ship  out" 

00.00 

2.86 

5.07 

x2(12)=337.91; 

p<0.01 

EDUCATION  AT  CONTRACTING: 
l=OTHER  CODES 

2=SENIOR  OR  IN  HIGH  SCHOOL 
3=HIGH  SCHOOL  DIPLOMA  OR  HIGHER 


NOTE;  THOUGH  THIS  COMPARISON  RESULTED  IN  A  SIGNIFICANT  CHI-SQUARE,  THE 
STATISTIC  MUST  BE  INTERPRETED  CAUTIOUSLY  GIVEN  THE  LARGE  NUMBER  OF  EMPTY 
CELLS  OR  CELLS  WITH  VERY  LOW  FREQUENCIES. 

o  IT  APPEARS  THAT  RECRUITERS  CONTACT  THOSE  WHO  HAVE  ALREADY  GRADUATED 
FROM  HIGH  SCHOOL  MORE  OFTEN  THAN  THOSE  WHO  ARE  STILL  IN  SCHOOL.  HOWEVER, 
THESE  FINDINGS  MUST  BE  CONSIDERED  WITHIN  THE  CONTEXT  OF  DEP  LENGTH. 


1986  NEW  ARMY  RECRUITS' 

AMOUNT  OF  CONTACT  WITH  RECRUITER  DURING  DEP 


FREQUENCY  OF  CONTACT 

LENGTH 

1 

OF  TIME 

2 

IN  DEP* 

3 

4 

Every  day 

3.76 

0.78 

1.09 

0.90 

Every  few  days 

18.15 

10.78 

8.94 

9.22 

Once  a  week 

31.29 

29.10 

21.58 

20.84 

Twice  a  month 

16.06 

33.64 

35.00 

35.39 

Once  a  month 

4.45 

13.22 

16.95 

16.65 

Every  couple  of  months 

0.97 

4.86 

3.06 

14.26 

Only  at  contracting  &  "ship  out" 

20.24 

3.49 

1.61 

0.95 

x2  (21)=1430. 

59;  p<0.01 

♦LENGTH  OF  TIME  IN  DEP: 
1=1-10  WEEKS 
2=11-25  WEEKS 
3=26-38  WEEKS 
4=39-52  WEEKS 


o  AS  MIGHT  BE  EXPECTED,  THOSE  IN  DEP  THE  SHORTEST  LENGTH  OF  TIME  WERE 
CONTACTED  MORE  FREQUENTLY. 

SOURCE:  1986  NEW  RECRUIT  SURVEY. 


1^ 


1986  NEW  ARMY  RECRUITS* 

SATISFACTION  WITH  CONTACT  WITH  RECRUITER  DURING  DEP 


AMOUNT  OF  CONTACT  WITH 

RECRUITER 

DEP 

1 

SATISFACTION* 

2  3 

Every  day 

0.83 

1.86 

2. 

,43 

Every  few  days 

6.93 

13.20 

13. 

,30 

Once  a  week 

15.74 

28.89 

31. 

,46 

Twice  a  month 

29.26 

34.49 

31. 

,09 

Once  a  month 

21.01 

12.83 

11. 

.05 

Every  couple  of  months 

17.96 

6.60 

8. 

.43 

Only  at  contracting  &  "ship  out" 

8.25 

2.17 

2, 

.25 

x2(12)=468.50; 

p<0. 01 

*DEP  SATISFACTION: 

l=TOO  LITTLE  ATTENTION 

2=ABOUT  RIGHT 

3=TOO  MUCH  ATTENTION 


SOURCE:  1986  NEW  RECRUIT  SURVEY 


SATISFACTION  WITH  INFORMATION  FROM  RECRUITER  AND  COUNSELOR 


THE  FOLLOWING  CORRELATIONS  SUGGEST: 


o  Satisfaction  with  information  from  the  recruiter  about  the  recruit' 
military  job  is  significantly  related  to  expected  satisfaction  with  Army 
life. 


o  Satisfaction  with  information  from  the  Army  counselor  about  the 
recruit's  military  job  is  significantly  related  to  expected  satisfaction 
with  Army  life. 

o  Satisfaction  with  information  from  the  recruiter  and  information 
from  the  counselor  are  significantly  related. 


T050 

rool 

T369 

T049 

T050 

1.00000 

0-27364 

-0.17186 

0.59701 

yBATISFACTION  WITH  INFO  FROM  RECRUITER 

0-0000 

0.3001 

0-0001 

0-0001 
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EXPECTED  SATISFACTION  WITH  ARMY  LIFE 
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6335 
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T369 

-0.1 71 36 
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DURING  OEP:  SATISFACTION  WITH  CONTACT 

0.0D01 
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0.0001 
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6  685 

6760 
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T049 

0.59701 

0.25940 
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1-00000 
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0.0001 

0.3001 

0.0001 
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6707 

6643 
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1986  NEW  ARMY  RECRUITS* 

SATISFACTION  WITH  INFORMATION  FROM  THEIR  RECRUITER  ABOUT 

MILITARY  JOB 


EXPECTED  SATISFACTION 

WITH  ARMY 

1 

SATISFACTION* 

2 

3 

(1)  Very  Satisfied 

21.43 

10.44 

10.47 

(2) 

35.84 

28.50 

21.40 

(3) 

20.40 

25.77 

21.77 

(4) 

14.31 

22.20 

23.04 

(5) 

4.59 

7.62 

12.30 

(6) 

2.23 

3.65 

5.64 

(7)  Very  Dissatisfied 

1.19 

1.82 

5.56 

X2(12)=438.36; 

p<0.01 

♦SATISFACTION  WITH  INFORMATION  FROM  RECRUITER: 
1=SATISFIED 

2=NEITHER  SATISFIED  NOR  DISSATISFIED 
3=DISSATISFIED 


o  THOSE  WHO  FELT  THEY'D  RECEIVED  SUFFICIENT  INFORMATION  FROM  THEIR 
RECRUITER  ABOUT  THEIR  MILITARY  JOB  WERE  MORE  LIKELY  TO  EXPECT  TO  BE 
SATISFIED  WITH  ARMY  LIFE. 

o  THOSE  WHO  WERE  NOT  SATISFIED  WITH  THE  INFORMATION  THEY'D  RECEIVED 
FROM  THEIR  RECRUITER  ABOUT  THEIR  MILITARY  JOB  WERE  MORE  LIKELY  TO  EXPECT  TO 
BE  DISSATISFIED  WITH  ARMY  LIFE. 


SOURCE:  1986  NEW  RECRUIT  SURVEY. 


1986  NEW  ARMY  RECRUITS' 

SATISFACTION  WITH  INFORMATION  FROM  THEIR  RECRUITER  ABOUT 

MILITARY  JOB 


SATISFACTION  WITH  AMOUNT  OF  CONTACT  1 

WITH  RECRUITER  DURING  DEP 

SATISFACTION*' 

2 

3 

TOO  LITTLE  ATTENTION 

10.77 

13.28 

21.17 

ABOUT  RIGHT 

81.52 

77.62 

65.40 

TOO  MUCH  ATTENTION 

7.71 

9.10 

13.44 

X2 (4)=109.18;  p<0.01 

♦SATISFACTION  WITH  INFORMATION  FROM  RECRUITER: 
1=SATISFIED 

2=NEITHER  SATISFIED  NOR  DISSATISFIED 
3=DISSATISFIED 


O  THOUGH  IN  ATT.  CASES,  RECRUITS  TENDED  TO  REPORT  THAT  THE  AMOUNT  OF 
CONTACT  THAT  THEY  HAD  WITH  THEIR  RECRUITER  WAS  "ABOUT  RIGHT",  THOSE  WERE 
DISSATISFIED  WITH  THE  AMOUNT  OF  INFORMATION  THEY'D  RECEIVED  FROM  THEIR 
RECRUITER  WERE  ALSO  THOSE  WHO  WERE  MORE  LIKELY  TO  BE  DISSATISFIED  WITH  THE 
AMOUNT  OF  CONTACT  THEY'D  HAD  WITH  THEIR  RECRUITER. 


SOURCE 


1986  NEW  RECRUIT  SURVEY 


1986  NEW  AKN¥  RECRUITS* 

SATISFACTION  WITH  INFORMATION  FROM  THEIR  RECRUITER  ABOUT 

MILITARY  JOB 


AMOUNT  OF  CONTACT 
DURING  DEP 

WITH  RECRUITER 

1 

SATISFACTION* 

2 

3 

Every  day 

1.85 

1.01 

1.84 

Every  few  days 

13.26 

10.83 

7.47 

Once  a  week 

28.78 

22.00 

21.66 

Twice  a  month 

32.99 

35.85 

30.32 

Once  a  month 

13.19 

15.70 

17.88 

Every  couple  of  months 

7.47 

9.91 

14.93 

Only  at  contracting  & 

"ship  out" 

x2 (12) =168. 08; 

2.45 

p<0.01 

4.70 

5.90 

♦SATISFACTION  WITH  INFORMATION  FROM  RECRUITER: 
1=SATISFIED 

2=NEITHER  SATISFIED  NOR  DISSATISFIED 
3=DISSATISFIED 


o  THOSE  MOST  SATISFIED  WITH  THE  INFORMATION  THEY  OBTAINED  FROM  THEIR 
RECRUITER  REPORT  THAT  THEY  WERE  IN  CONTACT  WITH  THEIR  RECRUITER  TWICE  A 
MONTH  OR  MORE. 

O  THOSE  LEAST  SATISFIED  WITH  THE  AMOUNT  OF  INFORMATION  THEY  OBTAINED 
FROM  THEIR  RECRUITER  REPORT  THAT  THEY  WERE  IN  CONTACT  WITH  THEIR  RECRUITER 
LESS  OFTEN;  THE  MAJORITY  ONLY  A  CONTRACTING  AND  SHIPPING. 


SOURCE:  1986  NEW  RECRUIT  SURVEY. 


1986  NEW  ARMY  RECRUITS' 

SATISFACTION  WITH  INFORMATION  FROM  THEIR  RECRUITER  ABOUT 

MILITARY  JOB 


LOOKED 
$$  FOR 

FOR  ALTERNATIVE  SOURCES  OF  1 

SCHOOL  DURING  DEP 

SATISFACTION* 

2 

3 

YES 

18.66 

20.02 

26.06 

NO 

81.34 

79.98 

73.94 

X2(2)=29.571;  p<0.01 

♦SATISFACTION  WITH  INFORMATION  FROM  RECRUITER: 
1=SATISFIED 

2=NEITHER  SATISFIED  NOR  DISSATISFIED 
3=DISSATISFIED 


NOTE:  THOUGH  THE  ABOVE  COMPARISON  RESULTED  IN  A  SIGNIFICANT  CHI-SQUARE,  IT 

SHOULD  BE  NOTED  THAT  ROW  PERCENTAGES  REVEAL  FEW  DIFFERENCES  BETWEEN  THOSE 
WHO  DID  AND  DID  NOT  SEARCH  FOR  ALTERNATE  SOURCES  OF  FUNDS  FOR  SCHOOL  DURING 
DEP. 


SOURCE:  1986  NEW  RECRUIT  SURVEY 


THE  FOLLOWING  VARIABLES  DID  NOT  APPEAR  TO  MAKE  A  SIGNIFICANT  DIFFERENCE  IN 
HOW  SATISFIED  RECRUITS  WERE  WITH  THE  AMOUNT  OF  CONTACT  THEY  HAD  WITH  THEIR 
RECRUITERS  DURING  DEP: 

o  age  at  contracting 

o  level  of  education  at  time  of  contracting 


FIRST  CONTACT  WITH  ARMY  RECRUITER 


FINDINGS  REPORTED  IN  THIS  SECTION  ARE  DERIVED  FROM  THE  NRS 
QUESTIONS  T025  AND  T026. 


T025 


HOW  DID  YOU  HAVE  YOUR  FIRST  CONTACT  WITH  AN  ARMY  RECRUITER? 

1=1  CONTACTED  AN  ARMY  RECRUITER  ON  THE  ADVICE  OF  ANOTHER 
SERVICE  RECRUITER. 

2=1  CONTACTED  AN  ARMY  RECRUITER  FIRST. 

3  =  AN  ARMY  RECRUITER  CONTACTED  ME  FIRST. 

4=1  WAS  WITH  A  FRIEND  WITH  WHOM  A  RECRUITER  WAS  MEETING. 

5=1  CONTACTED  AN  TO^MY  RECRUITER  THROUGH  A  U.S.  ARMY  RESERVE  OR 
NATIONAL  GUARD  UNIT  OR  MEMBER. 

T026 


UNDER  WHAT  CIRCUMSTANCES  DID  YOU  FIRST  TALK  WITH  AN  ARMY 
RECRUITER? 

1  =  TALKED  BY  PHONE 

2  =  TALKED  AT  A  RECRUITING  STATION 

3  =  TALKED  AT  A  JOB  FAIR 

4  =  TALKED  AT  SCHOOL 

5  =  TALKED  AT  AN  ARMY  RESERVE  UNIT 

6  =  OTHER 


First  contact  with  an  Army  recruiter  (T025)  is  associated  with  a 
man's  work  status  when  contracted  (T279W) .  Males  working  full¬ 
time  were  more  likely  to  report  initiating  the  first  contact  with 
the  recruiter  themselves. 

NOTES 

1.  Data  apply  to  males  only. 


T279W(«0RIC  STATUS  WHEN  CONTRACTED) 


T025(fIRST  CDNTACT  WITH  ARMY  RECRUITER) 
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First  contact  with  an  Army  recruiter  (T025)  is  associated  with  a 
man's  school  status  when  contracted  (T279S) .  Men  in  school  full¬ 
time  were  most  likely  to  have  been  contacted  by  the  recruiter 
first.  Those  not  in  school  or  in  school  part-time  were  more 
likely  to  report  taking  the  first  and  contacting  a  recruiter 
first  themselves. 

NOTES 

1.  Data  apply  to  males  only. 


T279S(SCHOOL  STATUS 

II 


WHEN  CONTRACTED) 


T025(FIRST  CONTACT 


FREQUENCY 
PERCENT 
ROW  PCT 
COL  PCT 


1 


TOTAL 


1 

103 

1 

1 

1.82 

1 

1 

2.53 

1 

1 

63.  1  6 

1 

1 

11 

1 

1 

0.15 

tj 

1 

3.63 

i 

1 

-♦> 

6.43 

-i 

52 

0.87 

3.80 

30.41 

171 
'.87 


ARMY  RECRUITER) 


303 

5.09 


1370 

23.03 


5949 

100.00 


FREQUENCY  HISSING  =  445 
c/ul 
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First  contact  with  an  Army  recruiter  (T025)  is  associated  with 
the  circumstances  of  first  contact  (T026) .  Men  who  initiate  the 
first  contact  with  their  recruiter  are  most  likely  to  walk  into 
the  recruiting  station  (48%)  followed  by  contacting  a  recruiter 
by  telephone  (31%) . 

NOTES 

1.  Data  apply  to  males  only. 


T025 (FIRST  CONTACT  WITH  ARMY  RECRUITER) 

T026( CIRCUMSTANCES  OF  FIRST  RECRUITER  CONTACT) 


FREQUENCY 
PERCENT 
ROW  PCT 
COL  PCT 


'  i 

_ 


AnJ. 


^  (Af<Lo  w/  4 
a. 


J  5 

et>^  OUl/tv^ 

TOTAL 


Vv 


65 
0.  9S 
32.  99 


878 
13.  17 

31.  19 

32.  17 


1605 
24.  08 
60.  41 
58.  81 


144 
2.  16 
16.  09 
5.  28 


37 
0.  56 
36.  63 
1.  36 


.\  ^ 
vMa 


1363 
20.  45 
48.  42 
67.  91 


178 
2.  67 
6.  70 
8.  87 


353 
5.  30 
39.  44 
17.  59 


35 
O.  53 
34.  65 
1.  74 


2729 
40.  95 


2007 
30.  11  • 


0 

0.  00 

0.  00 

0.  00 


14 

0.  21 
0.  50 
48.  28 


8 

0.  12 
0.  30 
27.  59 


5 

0.  08 
0.  56 
17.  24 


0.  03 
1.  98 
6.  90 


455 
6.  83 
16.  16 
30.  95 


714 
10.  71 
26.  87 
48.  57 


249 
3.  74 
27.  82 
16.  94 


18 
0.  27 
17.  82 
1.  22 


— +- 


29 
0.  44 


1470 
22.  06 


^  6! 

TOTAL 

4  ! 

16  i 

197 

0.  06  ! 

0.  24  ! 

2.  96 

2.  03  ! 

8.  12  ! 

5.  97  ! 

4.  41  } 

33 
0.  50 
1.  17 
49.  25 


6 

0.  09 
0.  23 
8.  96 


19 
0.  29 
2.  12 
28.  36 


5 

0.  08 
4.  95 
7.  46 


67 
1.  01 


72 

1.  08 
2.  56 
19.  83 


146 
2.  19 
5.  49 
40.  22 


125 
1.  88 
13.  97 
34.  44 


4 

O.  06 
3.  96 
1.  10 


363 
5.  45 


2815 
42.  24 


2657 
39.  86 


895 
13.  43 


101 
1.  52 


6665 
100.  00 


FREQUENCY  MISSINO  =  55 

C-K  '  -  -syoa  re  ' 


I5SC.  ?.36 


LENGTH  OF  TIME  IN  DEP 


FINDINGS  REPORTED  IN  THIS  SECTION  ARE  DERIVED  FROM  DATA  ON  THE 
LENGTH  OF  TIME  IN  DEP.  THIS  VARIABLE  IS  NOT  LOCATED  ON  THE  NRS 
86  FILE,  BUT  WAS  AVAILABLE  FOR  EACH  NRS  RESPONDENT  ON  A  SEPARATE 
TAPE. 

WE  FIRST  CALCULATED  THE  NUMBER  OF  DAYS  IN  THE  DEP.  WE  THEN 
COMPUTED  THE  NUMBER  OF  WEEKS  SPENT  IN  DEP  AND  THIS  RANGED  FROM  1- 
52.  (2  OUTLIERS  WERE  EXCLUDED  FROM  THE  ANALYSES.  THESE  WERE 

CLEARLY  MISCODES,  ONE  WAS  -65  WEEKS  IN  DEP,  AND  THE  OTHER  2089 
WEEKS  IN  DEP.) 

WEEKS  IN  DEP  WAS  THEN  DIVIDED  INTO  4  CATEGORIES  EACH  CONTAINING 
ABOUT  25%  OF  THE  RESPONDENTS.  THE  4  CATEGORIES  ARE;  1-10  WEEKS, 
11-25  WEEKS,  26-38  WEEKS,  AND  39-52  WEEKS. 
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Race  group  for  males  was  associated  with  the  length  of  time  spent 
in  DEP.  Black  males  spent  fewer  weeks  in  DEP  than  did  white 
males.  This  was  true  even  controlling  for  whether  or  not  they 
contracted  as  high  school  seniors  or  high  school  diploma 
graduates  (CONEDRA) . 

NOTES 

1.  Data  apply  to  males  only. 

2.  The  CONEDRA  variable  was  recoded  to  exclude  the  response 
category  1,  "other,"  since  this  run  was  limited  to  high  school 
diploma  graduates  and  very  few  of  these  reported  contracting  when 
they  were  neither  seniors  nor  HSDG.  Chi-square  values  would  have 
been  distorted  if  this  value  was  not  excluded. 


DEPCAT 


XP0P6«P(X-IN6  VAR:ETHNIC  GROUP) 


FREOUENCY 
PERCENT 
ROW  PCT 
COL  PCT 


v>^ii 


4| 


DEP:1-10  WKS 


112 

55.72 

3-30 


68 

1.47 

33.83 

7.36 


1  3 

0.2ft 

6.47 

7.65 


8 

0.17 

3.93 

5.71 


11-25  WICS 


567 

12.26 

63.29 

16.72 


262 

5.66 

29.24 

28.35 


35 

0.76 

3.91 

20.59 


32 

0.69 

3.57 

22.86 


26'36  WKS 


1296 

28-02 

75.43 

38.21 


310 

6.70 

18.05 

33.55 


6Q 

1.30 

3.49 

35.29 


51 

1.10 

2.97 

36.43 


39-52  WKS 


1417 

30.63 

78.20 

41-77 


294 

6.14 

15.67 

30.74 


62 

1.34 

3.42 

36.47 


49 

1  .06 
2.70 
35.00 


TOTAL 


3392 

73-32 


924 

19.97 


17C 

3.67 


140 

3-03 


TOTAL 

201 

4-35 


896 

19.57 


1717 
3  7-  1 2 


1812 

39-17 


4626 

1 00.00 


FREQUENCY  MISSING  =  1768 

cA*. 
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1986  NEW  ABMY  RECSOJITS' 

SATISFACTION  WITH  CONTACT  WITH  RECRUITER  DURING  DEP 


LENGTH  OF  TIME  IN  DEP 

DEP 

1 

SATISFACTION* 

2 

3 

1-10  WEEKS 

15.16 

16.36 

38.05 

11-25  WEEKS 

29.46 

29.89 

23.80 

26-38  WEEKS 

27.51 

25.96 

20.45 

39-52  WEEKS 

27.87 

27.79 

17.70 

X2 (6) =263. 17;  p<0.01 

*DEP  SATISFACTION: 

l=TOO  LITTLE  ATTENTION 

2=ABOUT  RIGHT 

3=T00  MUCH  ATTENTION 


o  THOSE  IN  DEP  THE  SHORTEST  TIME  FELT  THAT  THEY  WERE  CONTACTED  TOO 

MUCH 


SOURCE:  1986  NEW  RECRUIT  SURVEY. 
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Receipt  of  a  cash  bonus  (CASHBON)  was  associated  with  the  length 
of  time  spent  in  DEP.  Males  and  females  who  received  cash 
bonuses  spent  about  5  weeks  more,  on  average,  in  DEP  than  did 
those  who  did  not  receive  bonuses. 

NOTES 

1.  No  tests  of  statistical  significance  were  computed  for  the 
following  table. 


CASH  BONUS 


0  ax:  I 

_ _ 


X-IN6  VAR:6ENDER 


1  1 

I  MEAN  ] 

- -1 

N  I  DEPUKS  I 

- - ...4« - - - — 


4844.001  27-531 

- - - - - 

1550-001  32.561 


2 

I  MEAN 

I - 

!it  I  OEPHKS 

... — — - — — — 

I 

455.001  20.17 

— - - ♦ — - - — — 

68-001  26.51 


Eligibility  to  participate  in  the  Army  College  Fund  (ACFKICK)  was 
Ssloiated  with  length  of  time  spent  in  DEP.  ^ 

who  were  eligible  to  participate  in  the  ACF  spent  about  6-7  weeks 
Uo^eron  avelage,  in  DEP  than  did  those  who  did  not  receive 
bonuses . 


NOTES 

1.  No  tests  of  statistical  significance  were  computed  for  the 
following  table. 


X-ING 

VAR:6ENDER 

1 

1 

1 

1 

2 

1 

1 

MEAN 

1 

1 

1  «« 

MEAN 

I 

I- 

N  1 

DEPUKS 

—  1 

1 

1 

1 

DEPUXS 

1 

1 

• 

ACF  ELIGIBILITY 

1 


I 


I 

I 

3979.001 
- — — 

2415.001 


I 

I 

26.451 

...... 

32.551 


I 

297.001 

226.001 


18.54 

24.201 
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1986  NEW  ARMY  RECRUITS' 

AMOUNT  OF  CONTACT  WITH  RECRUITER  DURING  DEP 


LEVEL  OF  ED.  AT  CONTRACTING 

LENGTH  OF  TIME  IN  DEP* 

12  3  4 

OTHER 

54.36 

41.08 

1.66 

2.90 

SENIOR  OR  IN  HIGH  SCHOOL 

2.01 

24.38 

35.22 

38.39 

HSDG  OR  HIGHER 

53.85 

37.11 

6.30 

2.75 

X2(6)=3933.77;  p<0.01 


♦LENGTH  OF  TIME  IN  DEP: 
1=1-10  WEEKS 
2=11-25  WEEKS 
3=26-38  WEEKS 
4=39-52  WEEKS 


O  AS  MIGHT  BE  EXPECTED,  THOSE  STILL  IN  SCHOOL  ARE  IN  DEP  LONGER  WHILE 
THOSE  NOT  IN  SCHOOL  ARE  IN  DEP  A  SHORTER  PERIOD  OF  TIME. 


SOURCE:  1986  NEW  RECRUIT  SURVEY. 


3?: 


NRS  1986-1987  COMPARISONS 


1986  AND  1987  NEW  REGULAR  ARMY  RECSRUITS'  RESPONSES  TO: 

"WHILE  IN  DEP,  DID  YOUR  RECRUITER  SCHEDULE  A  MEETING 

WITH  JUST  YOU?" 


FREQUENCY  1986  1987 

(N=7875)  (N=3009) 


0.3  0.3 
1.8  1.4 
6.5  8.3 


Every  day 

2  to  3  times  a  week 

Once  a  week 

Twice  a  month 

Once  a  month 

Less  than  once  a  month 

Never 

Yes  (no  indication  of  freq.) 
(Not  in  DEP) 


10.4 

12.4 

13.1 

14.0 

15.0 

15.5 

45.9 

40.3 

0.8 

1.0 

(  6.3) 

(  6.9) 

NOTE:  Percentages  of  those  not  in  DEP  varies  due  to  rounding  error. 
1987  Percentages  reflect  only  Trimester  1  (June  -  August) . 


o  FEWER  RECRUITS  REPORTED  THAT  THEIR  RECRUITER  "NEVER"  SCHEDULED 
MEETINGS  WITH  THEM  IN  1987  THAN  IN  1986. 


Source:  1986  and  1987  Army  Research  Institute  New  Recruit  Surveys 


1986  AND  1987  NEW  REGULAR  ARMY  RECRUITS'  RESPONSES  TO: 

"HOW  OFTEN  DID  YOU  GO  TO  THIS  TYPE  OF  MEETING  WITH  YOUR  RECRUITER?" 


FREQUENCY 

1986 

(N=7875) 

1987 

(N=3009) 

Every  time 

16.3 

16.4 

Often 

7.8 

9.5 

A  few  times 

11.2 

13.4 

Twice 

5.7 

7.0 

Once 

7.6 

8.0 

Never 

5.3 

5.7 

No  meetings  scheduled 

39.8 

33.1 

(Not  in  DEP) 

(  6.4) 

(  6.9) 

NOTE:  Percentages  of  those  not  in  DEP  varies  due  to  rounding  error. 

1987  Percentages  reflect  only  Trimester  1  (June  -  August) . 


o  NO  NOTABLE  CHANGES  IN  PROPENSITY  TO  ATTEND  MEETINGS  FROM  1986  TO 
1987.  HOWEVER,  SINCE  FEWER  RECRUITS  ARE  REPORTING  THAT  NO  MEETINGS  WERE 
SCHEDULED,  MORE  DEP'RS  MUST  BE  ATTENDING  MEETINGS  WITH  RECRUITERS. 


Source:  1986  and  1987  Army  Research  Institute  New  Recruit  Surveys 
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1986  AND  1987  NEW  REGULAR  ARNY  RECRUITS'  RESPONSES  TO: 


"WHILE  IN  DEP,  DID  YOUR  RECRUITER  SCHEDULE  MEETINGS  AT  THE 
RECRUITING  STATION  WITH  YOU  AND  OTHER  PEOPLE  IN  THE  DEP?" 


FREQUENCY 

1986 

(N=7875) 

1987 

(N=3009) 

Every  day 

0.2 

0.1 

2  to  3  times  a  week 

0.9 

1.0 

Once  a  week 

2.6 

3.9 

Twice  a  month 

6.0 

6.5 

Once  a  month 

18.0 

20.9 

Less  than  once  a  month 

17.3 

16.5 

Never 

47.6 

42.9 

Yes  (no  indication  of  freq.) 

1.1 

1.3 

(Not  in  DEP) 

(  6.4) 

(  6.9) 

NOTE:  Percentages  of  those  not  in  DEP  varies  due  to  rounding  error. 

1987  Percentages  reflect  only  Trimester  1  (June  -  August) . 


O  FEWER  RECRUITS  ARE  REPORTING  THAT  THEIR  RECRUITER  "NEVER"  SCHEDULED 
DEP  MEETINGS  IN  1987  THAN  IN  1986. 


Source:  1986  and  1987  Army  Research  Institute  New  Recruit  Surveys 


1986  AND  1987  NEW  REGULAR  ARHY  RECRUITS'  RESPONSES  TO: 

"HOW  OFTEN  DID  YOU  GO  TO  THIS  TYPE  OF  MEETING  WITH  OTHER  PEOPLE  IN  DEP?" 


FREQUENCY 

1986 

(N=7875) 

1987 

(N=3009) 

Every  time 

10.2 

9.7 

Often 

6.0 

7.4 

A  few  times 

7.7 

8.3 

Twice 

5.9 

7.3 

Once 

11.7 

12.3 

Never 

11.0 

12.1 

No  meetings  scheduled 

41.2 

35.8 

(Not  in  DEP) 

(  6.4) 

(  7.0) 

NOTE:  Percentages  of  those  not  in  DEP  varies  due  to  rounding  error. 

1987  Percentages  reflect  only  Trimester  1  (June  -  August) . 


O  NO  NOTABLE  CHANGE  IN  PROPENSITY  TO  ATTEND  DEP  MEETINGS  WHEN 
SCHEDULED  FROM  1986  TO  1987. 


Source:  1986  and  1987  Army  Research  Institute  New  Recruit  Surveys 
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1986  AND  1987  NEW  REGULAR  ARMY  RECRUITS'  RESPONSES  TO: 


"...WHAT  HAVE  YOU  BEEN  DOING  SINCE  YOU  SIGNED  YOUR  CONTRACT." 


ACTIVITY 

1986 

(N=7875) 

1987 

(N=3009) 

School  Status 

In  school  full  time 

62.8 

61.3 

In  school  part  time 

10.1 

8.7 

Out  of  School 

20.1 

22.2 

(Not  in  DEP) 

(  7.0) 

(  7.8) 

Work  Status 

Working  full  time 

19.6 

23.3 

Working  part  time 

42.2 

39.6 

Not  working  but  looking  for  work 

11.0 

9.6 

Not  working  and  not  looking  for  work 

20.3 

19.9 

(Not  in  DEP) 

(  6.9) 

(  7.7) 

NOTE:  Percentages  of  those  not  in  DEP  varies  due  to  rounding  error. 

1987  Percentages  reflect  only  Trimester  1  (June  -  August) . 


O  NO  NOTABLE  CHANGES  FROM  1986  TO  1987 


Source: 


1986  and  1987  Army  Research  Institute  New  Recruit  Surveys 


1986  AND  1987  NEW  REGULAR  ARMY  RECRUITS'  RESPONSES  TO: 

"WHILE  YOU  WERE  IN  DEP,  DID  YOU  LOOK  FOR  ANOTHER  JOB  OR 
IN  SOME  WAY  LOOK  FOR  SOME  OTHER  WAY  TO  PAY 
FOR  SCHOOL  INSTEAD  OF  GOING  IN  THE  ARMY?" 


RESPONSE 

1986 

1987 

(N=7875) 

(N=3009) 

YES 

19.0 

17.8 

NO 

74.7 

75.4 

(Not  in  DEP) 

(  6.3) 

(6.9) 

NOTE:  Percentages  of  those  not  in  DEP  varies  due  to  rounding  error. 

1987  Percentages  reflect  only  Trimester  1  (June  -  August) . 


O  NO  NOTABLE  CHANGES  FROM  1986  TO  1987 


Source:  1986  and  1987  Army  Research  Institute  New  Recruit  Surveys 


1986  AND  1987  NEW  REGULAR  ARNY  RECRUITS'  RESPONSES  TO: 


"HOW  OFTEN  DID  YOU  HAVE  CONTACT  WITH  YOUR  RECRUITER  WHILE 

YOU  WERE  IN  DEP?" 


FREQUENCY 

1986 

(N=7875) 

1987 

(N=3009) 

Every  day 

1.8 

1.7 

Every  few  days 

11.4 

10.2 

Once  a  week 

24.9 

27.1 

Twice  a  month 

30.6 

31.4 

Once  a  month 

13.2 

12.3 

Every  couple  of  months 

8.4 

7.5 

Only  at  contracting  &  "ship  out" 

3.5 

2.9 

(Not  in  DEP) 

(  6.3) 

(  6.8) 

NOTE:  Percentages  of  those  not  in  DEP  varies  due  to  rounding  error. 

1987  Percentages  reflect  only  Trimester  1  (June  -  August) . 


O  NO  NOTABLE  CHANGES  FROM  1986  TO  1987 


Source:  1986  and  1987  Army  Research  Institute  New  Recruit  Surveys 


1986  AND  1987  NEW  SECULAR  ARMY  RECRUITS'  RESPONSES  TO: 
"WERE  YOU  SATISFIED  WITH  THIS  CONTACT?" 


RESPONSE 

1986 

(N=7875) 

1987 

(N=3009) 

I  couldn't  seem  to  get  my 
recruiter  to  pay  attention 

to  me 

2.1 

2.2 

A  lot  less  contact  than  I  liked 

7.1 

7.3 

A  little  less  contact  that  I  liked  10.9 

11.2 

About  right 

66.1 

64.0 

A  little  more  contact  than  I 

wanted 

5.7 

6.3 

Much  more  contact  than  I  wanted 

1.8 

2.2 

(Not  in  DEP) 

(  6.3) 

(  6.9) 

NOTE:  Percentages  of  those  not  in  DEP  varies  due  to  rounding  error. 

1987  Percentages  reflect  only  Trimester  1  (June  -  August) . 


O  NO  NOTABLE  CHANGES  FROM  1986  TO  1987 


Source;  1986  and  1987  Army  Research  Institute  New  Recruit  Surveys 
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I.  INTRODUCTION 


Attrition  is  a  serious  first-term  personnel  management  problem,  as 
over  one-third  of  all  recruits  typically  fail  to  complete  their  enlistment 
term.  This  form  of  turnover  adds  substantially  to  recruiting  and  training 
costs,  and  negatively  affects  force  readiness. 

This  paper  examines  the  determinants  of  attrition  with  particular  emphasis 
on  gender,  term-of-service,  and  military  occupational  specialty  (MOS).  The 
identification  of  substantial  differences  associated  with  these  characteristics 
could  be  used  by  the  U.S.  Army  Recruiting  Command  (USAREC)  to  reduce  total  Army 
attrition  through  a  policy  of  directing  applicants  towards  MOS  where  they  are 
likely  to  succeed. 

A  discussion  of  ways  of  measuring  attrition  is  provided  in  Section  II, 
while  methodology  chosen  and  data  used  are  described  in  Section  III.  Section  IV 
provides  a  description  of  results  from  the  attrition  model.  Concluding  remarks 
appear  in  Section  V. 


II.  OBSERVED  VERSUS  ESTIMATED  ATTRITION 

The  most  direct  way  to  measure  attrition  is  to  observe  a  group  of  individu¬ 
als  for  a  specified  period  of  time  and  compute  the  proportion  of  the  group  that 
failed  to  remain  in  the  service.  For  example,  the  percent  of  males  and  females 
that  attrit  prior  to  completing  their  term  of  service  (for  a  grouped  1981-82 
sample)  is  35!^  for  males  and  45^  for  females. 


This  differential  cannot  wholly  be  attributed  to  gender  alone,  however. 
Males  and  females  differ  in  terms  of  AFQT  score,  race,  education,  occupation, 
term  of  enlistment  and  other  characteristics  which  also  influence  attrition  be¬ 
havior.  Table  1  provides  some  observed  attrition  rates  of  males  and  females  (as 
percent  of  total  enlistments)  by  these  characteristics.  For  more  tabular  de¬ 
tail,  see  Eaton  and  Nogami  (1981)  and  Belgrave  and  Nogami  (1986). 

The  use  of  cross  tabulations  for  analyzing  attrition  becomes  increasingly 
complicated,  however,  if  one  wishes  to  simultaneously  control  for  or  investi¬ 
gate  other  factors  hypothesized  to  be  related  to  attrition.  If  one  were  to  si¬ 
multaneously  subdivide  or  cross-classify  attrition  rates  by  MOS,  gender, 
enlistment  term,  age,  AFQT,  race,  education,  and  time  in  the  Delayed  Entry 
Program  (DEP),  there  would  be  very  few  sample  observations  in  many  cells  and 
the  presentation  would  become  difficult  to  comprehend.  Moreover,  given  a  model 
in  which  numerous  variables  may  affect  attrition,  such  tables  cannot  illustrate 
partial  or  variable-specific  effects.  Therefore,  attrition  is  modeled  in  a 
regression  framework  to  isolate  the  effects  of  each  individual  variable,  hold¬ 
ing  other  variables  constant. 

III.  DATA  AND  METHODOLOGY 

The  data  were  drawn  from  U.S.  Army  cohort  (accession)  files.  Specifically, 
combined  1981-82  cohort  data  were  analyzed  using  172,985  non- prior  service  ac¬ 
cessions  in  49  training  MOS.  These  are  listed  in  Table  2. 
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This  research  used  data  on  2-,  3-,  and  4-year  enlistment  terms.  Because 
the  cohort  files  were  last  updated  in  1985  the  4-year  term  attrition  rates  for 
1982  accessions  may  be  slightly  underestimated.  This,  however,  results  in 
little  bias  in  estimating  4-year  attrition  rates,  since  almost  all  attrition 
occurs  within  the  first  year  of  service  (see  Figure  l). 

Previous  research  has  shown  a  number  of  variables  to  be  related  to  differ¬ 
ences  in  first-term  attrition.  These  variables  include;  MOS,  labor  market  ex¬ 
perience,  marital  status,  years  of  education,  AFQT  (Armed  Forces  Qualification 
Test)  scores,  terra  of  enlistment,  high  school  graduate  status,  race,  gender, 
participation  in  the  Delayed  Entry  Program,  age  at  entry,  and  region  of  ori¬ 
gin.^  This  research  utilizes  more  recent  data  and  focuses  specifically  on 
gender,  MOS,  and  enlistment  term,  while  incorporating  many  of  the  above  fac¬ 
tors.  For  this  effort,  the  variables  hypothesized  to  affect  attrition  include 

°  Gender 
°  Race/Ethnicity 
°  Education/diploma  status 
°  Military  Occupational  Specialty  (MOS) 

°  Enlistment  term 
°  Enlistment  bonus 

°  Time  in  Delayed  Entry  Program  (DEP) 

°  Entry  pay  grade 
°  Age  at  entry 
°  AFQT  score 
°  Region 

^See  example,  Baldwin  and  Daula  (1984);  Managanaris  and  Schmitz  (1984,  1985); 
Buddin  (1981,  1984);  Belgrave  and  Nogami  (1986). 
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To  determine  the  independent  effects  of  each  of  these  variables,  logistic 
regression  models  were  estimated.  Using  separate  equations  for  49  MOS,  the 
models  compare  each  variable  to  a  "comparison**  or  **base**  case  of  soldier  char¬ 
acteristics.  That  base  case  is  defined  as  a  white  18  year-old  male  high  school 
graduate  from  the  nonsouth  who  has  taken  the  standard  enlistment  term  (3  or  4 
years,  depending  on  MOS)  at  an  entry  pay  grade  of  E-1  .  This  individual  was  in 
the  delayed  entry  program  one  month  or  less,  scored  below  50  on  the  AFQT,  and 
received  no  bonus. 


IV,  ESTIMATION  RESULTS 

The  model  identifies  a  number  of  explanatory  variables  that  are  related  to 
attrition.  Separate  equations  are  estimated  for  the  49  MOS  to  measure  the 
impact  of  each  variable  holding  other  variables  constant.  A  logit  regression 
technique  is  used  rather  than  least  squares  because  the  dependent  variable,  at¬ 
trition,  is  modeled  as  dichotomous.  The  regression  equation  coefficients  are 
used  to  calculate  the  impact  of  numerous  changes  in  characteristics  of  the 
comparison  case  on  the  probability  of  attriting,  measured  as  a  change  from  the 
attrition  rate  probability  for  the  base  case.  The  effects  of  these  variations 
are  illustrated  in  Table  3» 

The  choice  of  which  variable  to  include  in  the  model  was  largely  based  on 
the  results  of  previous  studies.  Several  variables  were  dropped  from  the  final 
estimating  equations  because  they  were  not  found  to  be  statistically  signifi¬ 
cant  at  conventional  confidence  intervals.  Dummy  variables  for  college  atten¬ 
dance  (at  least  one  year),  the  tv70-year  enlistment  term  for  females,  **cohort** 
effects  (changes  due  to  time),  and  health  status  (or  general  **well  being")  were 
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excluded  from  the  final  equations  for  this  reason.  However,  numerous  variables 
did  demonstrate  significance  for  some  MOSs.  The  variable  specifications  of  the 
model  are  listed  below. 


°  FEMALE: 

°  BFEMALE: 

°  BLACK: 

°  HISP: 

°  ASAM: 

°  BSOUTH: 

°  WSOUTH: 

°  Enlistment 

°  NONGRAD: 

°  GED; 

°  HIAFQT: 

°  DEP3 ; 

°  DEP4 : 

°  EPG: 

°  BONUS: 

°  AGE: 

°  AGE2 : 


Dichotomous  variable  for  females 

Dichotomous  variable  for  a  black  females. 

Dichotomous  variable  for  black  males. 

Dichotomous  variable  for  Hispanics. 

Dichotomous  variable  for  Asian-Americans 

Dichotomous  variable  for  being  both  black  and  from 
the  south. 

Dichotomous  variable  for  being  both  white  and  from 
the  south. 

Term:  the  base  case  represents  the  standard  term, 

usually  three  years  (THREE  YR).  Dummy  varia¬ 
bles  are  included  in  the  model  for  the  other 
terms  -  two  (TWO  YR)  and  four  years  (FOUR  YR) 
in  the  usual  case. 

Dichotomous  variable  for  high  school  nongraduates. 

Dichotomous  variable  for  obtaining  a  graduate 
equivalency  diploma. 

Dichotomous  variable  for  AFQT  score  of  50  or  above. 

Dichotomous  variable  for  a  soldier  having 
spent  two  or  three  months  in  the  delayed  entry 
program  (DEP) . 

Dichotomous  variable  for  a  soldier  having 
spent  four  months  or  more  in  the  DEP. 

Variable  for  entry  pay  grades  above  E1 . 

Amount  of  enlistment  bonus. 

Age  at  entry. 

Age  squared  (to  capture  nonlinearities  in  the 
age  variable). 


5 


The  estimated  probability  of  attrition  for  each  MOS  has  been  calculated  from 
the  logit  equation  coefficients  on  the  basis  of  the  characteristics  previously 
specified  for  the  base  case.  The  MOS-specific  effect  can  be  seen  by  reading 
down  the  rows  and  comparing  the  base  case  of  one  MOS  with  another.  The  varia¬ 
ble-specific  effects  are  found  by  reading  across  the  rows.  These  numbers  dem¬ 
onstrate  the  impact  of  changes  in  each  individual  variable,  holding  others 
constant.  The  variable  values  are  defined  to  reflect  the  variable  definition. 
For  example,  for  MOS  05B,  the  two-year  entry  reflects  the  change  in  the  proba¬ 
bility  of  attrition  expected  to  result  from  a  soldier  taking  a  two-year  tour 
rather  than  a  three-year  tour.  The  expected  attrition  rate  for  the  two-year 
recruit  would  be  15.5  percentage  points  lower  than  the  attrition  rate  for  the 
base  case,  holding  APQT  score,  gender,  and  all  other  variables  constant.  The 
-15.5  change  is  therefore  considered  to  be  due  solely  to  the  change  in  the 
enlistment  term.  This  logic  applies  to  the  other  variables  as  well. 

The  variable  specification  in  Table  3  is  similar  to  that  used  in  the  re¬ 
gression  equations  with  several  exceptions.  The  age  variables  have  been  used 
to  calculate  the  attrition  effect  of  being  20  and  25  years  old  at  enlistment 
(compared  to  18  years  of  age  in  the  base  case).  The  bonus  variable  is  stan¬ 
dardized  to  illustrate  the  impact  per  $1,000.  The  entry  pay  grade  variable 
illustrates  the  impact  of  entering  at  an  E-2  paygrade. 

Care  must  be  taken  to  interpret  the  numbers  in  Table  3  because  of  the  nu¬ 
merous  interaction  effects  in  the  model.  The  model  has  been  specified  in  terms 
of  intercept  (as  opposed  to  slope)  dummy  variables.  The  effects  are  therefore 
additive.  For  example,  to  measure  the  impact  of  female  status  for  MOS  36K,  the 
effect  can  be  derived  from  Table  3-  The  attrition  rate  for  females  in  MOS  36K 
is  33.4  points  higher  than  for  males.  The  impact  of  being  black  for  MOS  36K  is 
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9.0  points  lower  attrition.  The  black  female  attrition  rate  for  MOS  36K  is 
24.4  percentage  points  below  the  base  case.  This  number  is  calculated  from  the 
coefficients  of  the  race,  gender,  and  black  female  variables  in  the  logit  equa¬ 
tion.  The  significance  of  the  black  female  variable  in  the  regression  suggests 
that  the  attrition  behavior  of  black  females  cannot  be  explained  fully  by  the 
other  variables  and  that  a  group-specific  effect  exists.  Therefore,  the  regres¬ 
sion  equation  results  imply  that  a  black  female,  with  all  the  other  character¬ 
istics  as  specified  by  the  comparison  case,  would  be  expected  to  attrit  at  a 
rate  of  15.3  percent,  or  24.4  percentage  points  less  than  the  white  male  as  de¬ 
fined  by  the  base  case. 

This  one  illustration  demonstrates  the  problems  inherent  in  the  use  of 
cross-tabular  presentations  of  data.  The  data  in  Table  1  ,  showing  attrition 
rates  by  gender  and  race,  for  example,  produce  quite  misleading  impressions 
because  the  effect  of  other  variables  cannot  be  taken  into  account.  The  analy¬ 
sis  presented  here  produces  a  much  more  comprehensive  measure  of  the  aria- 
ble-specific  effects  and  are  more  relevant  for  policy  purposes. 

The  MOS-specific  effect  appears  to  be  quite  substantial,  with  base  case 
attrition  ranging  from  21.2%  (67N)  to  47*5^  (94B)^.  Gender  is  one  of  the 
strongest  predictors  of  attrition,  with  race  compounding  the  impact.  Females 
attrit  at  significantly  higher  rates  than  their  male  counterparts  in  all  33  MOS 
open  to  women  and  studied  here.  Specifically,  in  MOS  050,  women  with  the  same 
characteristics  as  the  base-case  individual  experience  an  attrition  rate  19 
percentage  points  higher  than  men.  Black  women  in  the  same  MOS,  however. 


p 

98C  actually  has  the  lowest  reported  base  rate,  but  since  it  was  estimated 
using  high-AFQT  as  a  base  (it  had  no  low-APQT  enlistees),  its  base  rate  can¬ 
not  be  considered  fully  comparable  to  the  other  MOS  base  rates. 
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attrit  about  7  percentage  points  less  than  the  base  case;  their  estimated  at¬ 
trition  rate  would  be  33  percent.  In  all  MOS  the  effects  for  black  women  were 
negative  as  anticipated  and  statistically  significant. 

The  black  variable,  by  itself,  is  not  generally  significant.  In  only  seven 
of  49  MOS  does  the  variable  meet  the  significance  criterion,  though  the  effect 
is  negative  in  six  of  these.  The  race  effect  appears  to  be  captured  mainly  by 
interactive  variables  such  as  black  female  and  southern  black.  The  regional 
variable  is  separated  into  black  south  and  white  south  variables  to  allow  for 
variations  in  the  effect  of  region  on  the  two  groups.  The  black  south  variable 
is  generally  statistically  significant  and  negative.  The  white  south  effect  is 
significant  less  often,  but  the  sign  varies  across  MOS.  The  results  suggest 
that  blacks  do  attrit  less  often  than  whites,  though  this  phenomenon  applies 
mainly  to  black  females  and  to  blacks  in  the  south. 

The  model  also  tested  for  ethnic  differences  in  attrition  rates,  and  found 
that  Hispanics  attrit  significantly  less  than  whites  in  all  29  MOS  where  re¬ 
sults  are  significant.  Of  particular  note  is  the  relatively  large  negative 
effect  for  Asian  Americans  in  those  MOS  for  which  significant  results  were 
available.  The  attrition  rate  in  8  MOS  is  lower  among  the  Asian-American 
group. 

Attrition  is  influenced  considerably  by  high  school  graduation  status.  The 
results  show  a  large  and  significantly  positive  effect  on  attrition  if  our  base 
case  individual  were  a  non-high  school  graduate  or  a  graduate  equivalency  di¬ 
ploma  recipient.  The  base-case  attrition  rate  would  rise  for  MOS  050  for  exam¬ 
ple,  from  40.0^  to  62.8^  and  51-3%,  respectively. 
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Length  of  tour  is  also  found  to  influence  attrition;  longer  tours  are  gen¬ 
erally  associated  with  higher  attrition.  Where  a  four-year  enlistment  term  is 
standard,  the  effects  of  a  three-year  tour  are  estimated;  two  out  of  7 
estimatable  MOS  are  significant  but  the  effects  are  large  and  negative.  The 
effects  of  a  four-year  term  are  estimated  where  a  three-year  term  is  standard; 
all  MOS  for  which  significant  were  estimated  were  positive.  Of  particular 
note,  the  Army's  two-year  enlistment  option  results  in  considerable  reductions 
in  attrition  rates  in  all  MOS  for  which  results  were  significant.  To  test  the 
hypothesis  that  females  on  a  2-year  tour  attrit  at  lower  rates  than  would  be 
predicted  by  the  female  and  two-year  variables,  a  female- two- year  interactive 
variable  was  included  in  earlier  models.  In  MOS  where  sufficient  numbers  of 
females  had  two-year  tours,  this  variable  was  not  significant  and  was  elimi¬ 
nated  from  the  final  model. 

Time  in  the  delayed  entry  is  significant  across  a  number  of  MOS.  Longer 
time  in  DEP  is  associated  with  less  attrition.  The  interpretation  is  that  a 
longer  delay  tends  to  eliminate  recruits  who  have  less  commitment  to  the  Army 
before  they  access  (see  Manganaris  and  Schmitz,  1985)* 

Higher  quality  (AEQT  categories  I-IIIA)  enlistees  have  lower  attrition  rates 
than  do  those  entering  as  E-2s  and  those  receiving  bonuses  (although  the  number 
of  MOS  for  which  there  are  statistically  significant  effects  of  bonus  is  quite 
small) . 

Enlistees  aged  20  generally  experience  lower  attrition  rates  than  their  18 
year-old  counterparts,  while  25  year-old  recruits  have  higher  rates.  In  addi¬ 
tion,  larger  bonuses  are  associated  with  lower  attrition.  The  relationship 
between  initial  pay  grade  and  attrition  is  also  negative. 
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V.  CONCLUSION 


The  regression  model  is  a  useful  tool  to  identify  and  quantify  the  determi¬ 
nants  of  attrition.  Our  research  has  demonstrated  the  influence  of  numerous 
variables,  including  enlistment  term,  gender,  race,  ethnicity,  education,  AFQT 
score,  time  in  the  delayed  entry  program,  pay  grade  and  bonuses,  age  and  re¬ 
gion,  as  well  as  MOS.  The  primary  task  was  to  compare  attrition  across  enlist¬ 
ment  term  and  gender.  These  variables  are  found  to  be  significant  across  a 
range  of  MOS,  although  the  size  of  the  effects  also  varies. 

Females,  in  general,  attrit  at  much  higher  rates  than  do  males,  and  the 
gender  effect  is  highly  significant  in  those  MOS  which  accept  women.  However, 
within  the  female  category  there  are  additional  variations  in  attrition  rates. 
Black  women,  for  example,  are  less  likely  to  attrit  than  are  white  males  (the 
comparison  group)  holding  other  variables  constant.  There  are  two  reasons  for 
this.  First,  blacks  attrit  less  often  than  whites.  Moreover,  there  is  an 
additional  effect  for  being  a  black  female  over  and  above  the  effect  of  the 
race  and  gender  variables.  This  is  not  surprising  given  the  historically  high 
participation  rates  of  women  in  the  civilian  labor  market  and  the  relatively 
low  opportunity  cost  of  remaining  in  the  military.  Attrition  of  the  nonblack 
females,  therefore,  is  likely  to  be  higher  than  the  numbers  for  the  broader 
female  category  suggest. 

The  effects  of  enlistment  term  are  also  well-defined  and  significant.  A 
longer  tour  is  associated  with  higher  attrition.  The  effects  are  large  enough 
that,  for  most  MOS,  the  impact  of  the  two-year  tour  (compared  to  the  three-year 
tour)  and  the  four- year  tour  (again  relative  to  the  three- year  tour)  are  both 
significant.  Not  all  enlistment  terms  are  available  in  some  MOS,  of  course. 
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Another  variable  that  should  also  be  emphasized  is  education.  Prom  a 
cursory  review  of  Table  3,  it  appears  that  soldiers  who  have  not  obtained  a 
high  school  diploma  have  attrition  rates  on  an  order  of  magnitude  of  50  percent 
higher  than  for  graduates.  The  GED  effect  is  quite  similar,  and  in  numerous 
MOS  soldiers  with  the  GED  attrit  more  often  than  nongraduates,  although  on 
average  they  have  slightly  lower  attrition  rates. 

The  base  case  is  arbitrarily  defined  by  a  set  of  prespecified  characteris¬ 
tics.  Any  set  of  characteristics  could  have  been  used  for  the  purpose  of  com¬ 
parison.  It  is  important  to  reiterate  that  the  numbers  in  Table  3  are 
estimated  attrition  rates  as  a  function  of  the  given  characteristics.  The 
numbers  in  each  column  reflect  changes  in  attrition  resulting  from  variations 
in  that  single  variable.  To  illustrate,  the  average  attrition  rate  for  a  high 
school  graduate  is  32  percent,  versus  56  percent  for  a  nongraduate — a  differ¬ 
ence  of  24  percentage  points  (Table  1).  However,  the  attributes  of  the  average 
high  school  graduate  in  the  Army  will  differ  from  the  attributes  of  the  average 
nongraduate,  and  will  reflect  differences  in  APQT  score,  race,  ethnic  and  gen¬ 
der  composition,  MOS  assignment,  and  other  characteristics.  The  coefficients 
from  the  logit  equation  suggests  that,  for  MOS  11B,  only  a  22.2  percentage 
point  difference  can  be  attributed  to  diploma  status  alone  (see  Table  3)«  To 
take  another  example,  in  MOS  76C,  only  a  14.4  percentage  point  difference  is 
attributed  to  diploma  status  alone. 

Given  the  identification  of  the  determinants  of  attrition,  the  information 
in  this  paper  should  be  particularly  useful  for  policy  analysis.  The  impact  of 
changes  in  MOS  distribution  or  accession  standards  will  affect  attrition.  This 
paper  provides  data  that  may  be  useful  for  calculating  the  impact  of  such 
policy  changes. 


11 


ATTRITION  RATES  BY 
MONTHS  IN  SERVICE  AND 
TERM  OF  ENLISTMENT 
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TABLE  1 


ATTRITION  RATES  FOR  MALES  AND  FEMALES  BY 
ENLISTMENT  TERM,  EDUCATIONAL  STATUS,  AND  RACE: 
1981  -  1982* 

(in  percent) 


Characteristic 

Males 

Female 

Total 

TOTAL 

35 

45 

36 

Term  of  Service 

Two-Year 

19 

38 

20 

Three-Year 

37 

45 

38 

Four-Year 

35 

49 

36 

Educational  Status 

HSDG 

30 

44 

32 

NHSDG 

56 

70 

56 

GED 

49 

55 

50 

Race 

Black 

29 

33 

30 

White 

37 

53 

38 

Other 

29 

39 

30 

AFQT  Score 

I-IIIA 

34 

46 

36 

I I IB- IV 

36 

44 

37 

Source:  1985  U.S.  Army  Cohort  (accession)  Files,  1981  and  1982  combined;  N  = 
172,985. 


*  The  attrition  rates  for  the  1982  cohort  include  attrition  only  through  the 
three- year  enlistment  term. 


TABLE  2 


MILITARY  OCCUPATIONAL  SPECIALTIES 


OBS 

MOS 

1 

05B 

Radio  Operator 

2 

05C 

Radio  TT  Operator 

3 

11B 

Infantryman 

4 

1 1G 

Indirect  Fire  Infantryman 

5 

11H 

HV  Anti-Ar  ¥pn  Infantryman 

6 

1 1X 

Infantryman 

7 

12B 

Combat  Engr 

8 

12C 

Bridge  crewman 

9 

13B 

Cannon  crewman 

10 

13E 

Cannon  FD  SP 

11 

13F 

Fire  SPT  SP 

12 

15I> 

Lance  Cmdr/MLRS  Sgt 

13 

15E 

Pershing  Missile  Crmbr 

14 

16R 

Vulcan  Crmbr 

15 

16S 

MANPADS  Crmbr 

16 

19A 

Armor  Crmbr 

17 

19D 

Cavalry  Scout 

18 

31M 

Multichannel  Comm  Eq  Op 

19 

31V 

Tach  Comm  Sys  Op/Mech 

20 

36C 

Wire  Sys  Inst/Op 

21 

36K 

Tac  Wire  Op  Sp 

22 

52D 

Power  Gen  Eq  Rep 

23 

54E 

NBC  Specialist 

24 

55B 

Ammunition  Sp 

25 

62B 

Const  Eq  Rep 

26 

63B 

Lt  Wheel  Vehicle  Mech 

27 

63H 

Track  Vehicle  Rep 

28 

63N 

M60  A1 /A3  Tank  Sys  Mech 

29 

63T 

Bradley  FVS  Mech 

30 

63W 

Wheel  Veh  Rep 

31 

64C 

Motor  Transport  Op 

32 

67N 

Utility  Hel  Rep 

33 

71  L 

Administrative  Sp 

34 

72E 

Tactical  Telecom  Center  Op 

35 

72G 

Auto  Bata  Telecom  Center  Op 

36 

75B 

Per  Admin  Sp 

37 

75D 

Per  Records  sp 

38 

76C 

Eq  Records/Parts  Sp 

39 

76P 

Materiel  Control  &  Accounting  Sp 

40 

76V 

Materiel  Storage  &  Handling  Sp 

41 

76W 

Petroleum  Supply  Sp 

42 

76Y 

Unit  Supply  Sp 

43 

82  C 

FA  Surveyor 

44 

91 B 

Medical  Specialist 

45 

91  C 

Practical  Nurse 

46 

94B 

Pood  Service  Sp 

47 

95B 

Military  Police 

48 

98C 

EW/Sigint  Analyst 

49 

98G 

EW/Sigint  Voice  Intcp 

TABLE  3 

ESTIMATED  ATTRITION  RATES 
BY  MOS  FOR  SELECTED  CHARACTERISTICS 
IN  PERCENT 


MOS 

BASE 

FEMALE 

BFEMALE 

BLACK 

HISP 

ASAM 

BSOUTH 

WSOUTH 

05B 

36.9 

21  .4 

a 

““6 . 6 

=4:  a 

It 

a 

a 

05C 

40.0 

19.3 

-“7.0  =4: 

a 

-1 1  .3 

:4::4; 

m 

-9.2 

:4::4: 

a 

1  IB 

37.9 

o 

a 

a 

M 

a 

a 

lie 

45.8 

m 

a 

-13.6 

» 

a 

a 

11  H 

41  .5 

» 

a 

-24.3 

:4::4: 

m 

a 

a 

1 1X 

36.2 

m 

a 

a 

m 

a 

a 

12B 

40.0 

m 

a 

-17.3 

:4::4::4: 

-31  .4 

=4: 

-16.9 

:4::4::4: 

a 

12C 

31  .4 

m 

a 

a 

m 

a 

a 

1  3B 

36.7 

n 

m 

a 

-17.2 

:4:  :4::4: 

m 

-9.7 

a 

13E 

34.2 

m 

a 

a 

m 

a 

a 

i:5F 

36.0 

n 

a 

-9.9 

:4: 

m 

a 

7.6  =♦=*“> 

15D 

30.9 

33.3 

m 

a 

a 

n 

a 

a 

1  5E 

37.3 

32.1 

m 

14.0 

=4-4:  a 

m 

-14.0 

:4::4: 

9.9  =♦=* 

16R 

36.2 

m 

a 

-17.0 

m 

-•17.3 

:4::4::4: 

a 

16S 

36.1 

m 

a 

-17.0 

:4::4t 

-11.9 

:4::4: 

a 

19A 

41  .8 

■ 

a 

-15.9 

:4:  :4::4: 

m 

-14.2 

:4::4: 

a 

1911 

34.1 

m 

m 

a 

-14.3 

:4::4::4: 

m 

-11.0 

;4: 

a 

31M 

35.5 

19.0 

a 

-8.0 

;4::4:  ^ 

m 

“1  1  .2 

:4::4: 

-5.9  =♦=♦ 

31V 

34.0 

31  -2 

a 

a 

n 

a 

a 

36C 

43.0 

23.6 

-7.3  =4^ 

-9.4 

:4::4::4:-18.5 

:4::4::4: 

-9.7 

:4::4: 

-6.0 

36K 

39.7 

33.4 

- 

-24.4  ^4:t4tt4t 

-9.0 

=4::4:  -15.6 

:4::4::4: 

-29.8 

:4::4:;4; 

a 

a 

52E! 

34.6 

28.0 

• 

a 

-24.7 

:4::4::4: 

m 

a 

a 

5AE 

41  .9 

25.5 

- 

“13.8  ^4: 

a 

-14.2 

:4::4: 

a 

a 

a 

55B 

42.5 

31  .0 

- 

“15.6  :4::4: 

-9.7 

:4::4:  -13.8 

:4: 

n 

a 

a 

62  B 

33.8 

m 

a 

-17.5 

:4::4: 

a 

a 

63B 

42.4 

31  .0 

» 

a 

-13.7 

:4::4::4: 

a 

-17.1 

:4::4::4: 

-5.1  =4: 

63H 

41 .1 

38.0 

« 

a 

a 

« 

-16.6 

:4::4;:4: 

a 

63N 

31  .7 

m 

a 

a 

m 

a 

a 

63T 

31  .4 

•i 

m 

a 

-22.1 

:4::4::4: 

m 

a 

a 

63U 

34.1 

28.4 

a 

-14.6 

:4::4: 

m 

a 

a 

64C 

42.1 

27.3 

a 

a 

a 

M 

-9.9 

:4: 

-6.4  =4«:4: 

67N 

27.2 

14.0 

m 

a 

a 

m 

a 

a 

71L 

37.3 

19.5 

-6.8  =4:t4: 

a 

a 

-18.8 

■¥ 

-8.8 

;4::4: 

a 

72E 

32.0 

19.0 

c) 

a 

a 

a 

9.4  =4::4:j4: 

72G 

37.5 

14.2 

•H) 

a 

a 

-10.3 

:4t:4: 

-10.0  =4::4::4: 

75B 

38.4 

22.7 

:4:  if:  • 

-14.6  :4::4::4: 

a 

-10.5 

:4::4: 

-12.0 

:4::4::4: 

7.0  =4: 

75D 

38.5 

18.2 

-8.2  =4;^4: 

a 

-9.6 

:4::4: 

-31  .8 

;4::4;:4: 

-6.1 

:4: 

a 

76C 

32.4 

17.4 

a 

a 

-6.7 

:4: 

-21 .1 

;4::4::4: 

-6.1 

:4::4: 

a 

76P 

36.0 

18.2 

a 

a 

-14.2 

:4::4::4: 

a 

-11.2 

:4::4::4: 

a 

76V 

31  .3 

19.1 

-7.3  :4::4: 

a 

-9.2 

:4::4: 

-19.7 

4::4: 

-7.4 

:4::4: 

a 

76U 

44-7 

17.2 

-9.5  :4: 

a 

-13.9 

.4::4::4: 

-23.6 

:4j 

-14.3 

:4::4::4: 

a 

76Y 

36.4 

20.7 

• 

-13.5  ^4::4::4: 

a 

-8.5 

=4: 

-17.0 

:4t 

-6.5 

:4: 

a 

82C 

34.5 

40.8 

:4: 

m 

a 

-19.5 

:4::4: 

m 

a 

a 

91B 

30.5 

18.6 

a 

a 

-11.1 

:4t;4:t4: 

m 

-10.4 

:4::4:.4: 

a 

91C 

39.8 

1  1  .9 

if: 

a 

a 

a 

a 

a 

a 

94B 

47.5 

17.2 

:4;;4::4t  ■ 

-10.8  >4::4: 

-7.7 

:*::4:  -15.4 

:4::4: 

m 

-13.9 

:4::4;:4: 

a 

95B 

32.8 

25.3 

:4::4::4: 

a 

a 

a 

« 

a 

a 

98C 

26-0 

15.6 

a 

a 

a 

• 

a 

9.8  =4;:4::4: 

98G 

43.6 

26.0 

:*!!*l* 

a 

a 

a 

m 

a 

9.1  =4::4::4: 

==  SIGNIFICANT  AT 

0.10 

LEVEL 

=  SIGNIFICANT  AT 

0.05 

LEVEL 

=  SIGNIFICANT  AT 

0.01 

LEVEL 

a 

=  NOT  S 

IGNIFICANT  AT 

0.10  LEVEL 

.  =  COMPRISED  LESS  THAN  1  %  OF  SAMPLE  AND  UAS  NOT  ESTIMATED 


table  3  (CONT) 


ESTIMATED  ATTRITION  RATES 
BY  MOS  FOR  SELECTED  CHARACTERISTICS 
IN  PERCENT 


MOS 

BASE 

TUOYR 

THREEYR 

05B 

36.9 

-15.5 

b 

05C 

40.0 

■*8.1 

b 

11B 

37.9 

-26.7 

b 

lie 

45.  S 

a 

b 

11H 

41  .5 

a 

b 

MX 

36 . 2 

-17.2 

b 

12B 

40.0 

-17.6 

b 

12C 

31  .4 

a 

b 

13B 

36.7 

-19.9 

b 

13E 

34.2 

“12-8 

b 

13F 

36.0 

-13.3 

b 

15D 

30.9 

-I  7.6 

b 

15E 

37.3 

“19.3 

b 

16R 

36-2 

-14.0 

b 

16S 

36.1 

a 

b 

19A 

41  .8 

—22 « 

b 

19D 

34-1 

a 

b 

31M 

35.5 

b 

31V 

34.0 

b 

36C 

43.0 

36K 

39.7 

-16.1 

:4: 

b 

52D 

34.6 

b 

54E 

41.9 

m 

b 

55B 

42.5 

b 

62B 

33.8 

«l 

a 

63B 

42.4 

-18.7 

-17.9 

63H 

41 .1 

m 

-18.9  :|::|: 

63N 

31  .7 

H 

b 

63T 

31  .4 

-1  1  .6 

b 

63U 

34.1 

a 

64C 

42.1 

-16.4 

b 

67N 

27.2 

m 

b 

71L 

37.3 

-8.7  = 

b 

72E 

32.0 

a 

b 

726 

37.5 

-11.5  ^ 

It 

b 

75B 

38.4 

-14.2 

b 

75D 

38.5 

a 

76C 

32.4 

a 

b 

76P 

36.0 

m 

b 

76V 

31  .3 

m 

t* 

76W 

44.7 

« 

b 

76Y 

36.4 

-9.6  ^ 

b 

82C 

34.5 

-12.5  M 

f::|: 

b 

91  B 

30.5 

b 

91C 

39.8 

M 

b 

94B 

47.5 

-16.7 

b 

95B 

32.8 

-9.4  H 

b 

98C 

26.0 

-13.4 

::|: 

a 

986 

43.6 

N 

m 

=*=  =  SIGNIFICANT  AT  0.10  LEVEL 
**  ~  SIGNIFICANT  AT  0.05  LEVEL 
®  SIGNIFICANT  AT  0.01  LEVEL 
a  “  NOT  SIGNIFICANT  AT  0.10  LEVEL 
b  =  USED  AS  BASE-CASE 


FOURYR  NONGRAD  GED  HIAFQT 


16.8  ** 

21.9  t|tt|t:|: 

25.4 

a 

a 

22.8 

17.3  :l^:|::f 

-5.7  =♦-!: 

a 

22.2 

15.7  :|::|::|t 

a 

14.2 

17.2 

a 

—6.3 

cl 

17.4  :f:|t:|: 

14.6  =»: 

a 

18.9  =»!=♦= 

27-4 

33.7 

a 

a 

24.5 

a 

-10.2  =*"♦: 

a 

29.5  :*:=|t:|t 

a 

a 

16.4 

23.4  :|::|::|t 

19.5  :|:t|: 

a 

29.0 

26.0 

33.8  ‘I*  *1*  ^t 

cl 

a 

16.7 

15.7  :|::|: 

a 

26.3  ■* 

27.9  :|::|t:|: 

20.0  :|=:|: 

cl 

a 

24.5  :|::|^:|: 

cl 

-5.4  :|t 

M 

30.1 

16.3  *■ 

—8.5  ■*' 

20.8  :♦= 

18.9  -♦:t|*t|: 

18.1  =l^:|: 

a 

a 

23.2 

18.1 

-8.0  Ji-'i”^ 

14.9  =«==♦= 

27.0  :|::|::|: 

14.1 

-  4  -  2  :|: 

a 

28-4  5|tt|t t|t 

23.6  :|=:|:t*: 

a 

a 

21.7  :|::|::|t 

22.8  :|::|:t|t 

a 

b 

25.1 

22.1  :|::|: 

a 

a 

20.8  :|::|::|t 

23.2  :|::|:t|: 

a 

a 

22.0  +*!♦= 

a 

a 

a 

20.6 

28.4 

a 

m 

10.9  =♦; 

a 

a 

b 

27.0 

26.5 

-6.3  :|: 

b 

24.3  + 

19.7  =|:t|: 

-6.2  ^i-^- 

b 

19.3 

a 

a 

a 

19.2  *=*=* 

a 

5.4  ^i: 

19.1 

25.2  :|::|t:|: 

a 

b 

27.1 

30.0  =|:^l=t|: 

a 

a 

18.6 

21.9  :|:=lt:|: 

-5.4  :i: 

a 

21.9 

20.0 

a 

- 

23.8 

44.1  *:»"<■ 

-6.5  =1-1: 

a 

17.7 

29.5  =♦=•♦::»= 

a 

13.1  :|:t|::|: 

18.8  +•••»;:«! 

24.9 

-9.4  ^”i-it 

10.3  ^|::|t:|: 

18.6 

24.6 

8.8  t|.  .4, 

b 

29.0  =|-|-It 

28.3  =»=*:»: 

a 

24.3 

25.0  :|::|::|t 

14.4 

a 

• 

19.3 

m 

a 

a 

27.7  =|::|::|: 

a 

a 

m 

25.0  •<!■•♦:!»! 

27.7 

a 

a 

24.6  i*"*”*! 

25.2  :|::|t:|t 

a 

a 

26.9  + 

22.6  :|::|^:|:- 

10.8  i|:-l::|: 

a 

25.8 

24.7 

a 

8.6 

m 

25.7  •l*t|t:|: 

-6.9 

a 

21.1 

24.7  t|^:|::|: 

-4.9 

a 

22.0 

25.9  *** 

a 

b 

m 

a 

b 

b 

m 

22.0 

.  -  COMPRISED  LESS  THAN  1  %  OF  SAMPLE  AND  WAS  NOT  ESTIMATED^ 


TABLE  3  <CONT) 

ESTIMATED  ATTRITION  RATES 
BY  MOS  FOR  SELECTED  CHARACTERISTICS 
IN  PERCENT 


MOS 

BASE 

DEP3 

DEP4 

EPG2 

BONUS 

AGE20 

AGE25 

05B 

36-9 

a 

—  4-6 

a 

—6.3 

a 

a 

05C 

40-0 

-6.8 

-5 . 5 

-4.5 

;4::4:  ^ 

-0,9  =4^ 

8.3 

1  1  B 

37-9 

a 

-8,1 

a 

a 

-1.0  =♦==♦= 

16.2 

lie 

45.8 

a 

-12.3 

a 

-2.8  :4: 

a 

a 

11H 

41  .5 

a 

a 

a 

a 

a 

a 

1 1X 

36.2 

-8.5 

-9.2 

a 

a 

a 

a 

1  2B 

40-0 

-5,4 

-6.4 

a 

a 

-0.8  =♦: 

12.3 

12C 

31  -4 

a 

a 

a 

m 

a 

a 

13B 

36-7 

a 

-6.0 

a 

-2.9 

a 

a 

13E 

34.2 

-8.4 

-1 1 .9 

a 

-4.3 

a 

a 

1  3F 

36.0 

a 

a 

-9.6 

:4::4::4:  a 

a 

a 

15D 

30.9 

•“•6-4 

a 

a 

a 

a 

a 

15E 

37-3 

-7,6 

a 

-6.8 

:4:;4:  a 

a 

a 

16R 

36.2 

a 

a 

a 

■ 

4.9  ^4: 

1  .3 

16S 

36-1 

-7-6 

a 

-7.7 

:4:  a 

a 

a 

19A 

41  .8 

-6.5 

a 

a 

a 

a 

a 

1  9D 

34-1 

a 

<a 

-3  -  8 

a 

a 

a 

31M 

35.5 

a 

a 

a 

a 

a 

31V 

34-0 

-5.7 

ur  tr 

-**1) «  5 

-7-2 

:4::4;i4j 

a 

a 

36C 
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a 
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a 
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a 
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63H 
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63W 
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-6.7 

a 

a 
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a 

a 

64C 

42.1 
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-10.3 
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2,3 

67N 

27.2 
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a 
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a 
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a 

76V 

31  .3 

a 
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-7.4 
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a 
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43-6 

a 

a 

-3.8 

:4::4: 

a 

a 

*  =  SIGNIFICANT  AT  0.10  LEVEL 
=  SIGNIFICANT  AT  0.05  LEVEL 
^*-♦==1=  =  SIGNIFICANT  AT  0.01  LEVEL 
a  =  NOT  SIGNIFICANT  AT  0.10  LEVEL 

.  =  COMPRISED  LESS  THAN  1  %  OF  SAMPLE  AND  WAS  NOT  ESTIMATED 
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opinion  regarding  youth’s  enlistment. 
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PREFACE 


This" training  manual  is  designed  both  to  accompany  the 
presentation  of  a  day-long  training  session  and  to  stand  alone  as 
a  reference  document  for  consumers  of  ACOMS  data.  An  overview  of 
the  ACOMS  project  background  is  provided,  as  are  descriptions  of 
the  conceptual  model  underlying  ACOMS,  the  survey  samples  and 
questionnaires  used  in  the  ACOMS  survey,  and  research  products 
expected  from  the  ACOMS  project.  In  addition,  a  reference  copy 
of  the  ACOMS  survey  instruments  is  provided. 
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OVERVIEW  OF  THE  ARMY  COMMUNICATIONS 
OBJECTIVES  MEASUREMENT  SYSTEM  (ACOMS) 

THE  ACOMS  PROJECT 


ACOMS  BACKGROUND 


In  an  era  when  manpower  experts  are  predicting 
increased  difficulties  for  recruiting  into  military  service,  it 
becomes  increasingly  important  for  the  U.S.  Army  to  improve 
understanding  and  management  of  the  factors  that  enable  it  to 
meet  its  manpower  goals.  Advertising  communications  represent 
one  such  factor. 

Advertising  is  used  extensively  by  the  various  Army 
components — the  active  Army,  the  U.S.  Army  Reserve  (USAR) ,  the 
Army  Reserve  Officers'  Training  Corps  (ROTC) ,  and  the  Army 
National  Guard  (ARNG) — to  bring  about  changes  in  the  knowledge, 
attitudes,  and  behaviors  of  youth  and  their  parents.  Each  year, 
the  Army  makes  a  sizable  investment  in  the  development  and 
exposure  of  advertising  communications  intended  to  portray  the 
Army  favorably  and  to  increase  the  enlistment  propensity  of 
eligible  youth. 

While  in-house  assessments  have  been  conducted  by  the 
Army  and  its  advertising  contractor,  and  advertising  has  been 
touched  upon  by  other  youth  surveys  such  as  the  Youth  Attitude 
Tracking  Survey  (YATS) ,  to  date  there  has  been  no  in-depth,  inde 
pendent  examination  of  the  effectiveness  of  Army  communications. 
The  Army  Communications  Objectives  Measurement  System  (ACOMS)  is 
such  an  effort,  designed  to  help  the  Army  monitor  and  evaluate 
its  advertising  communications  program.  ACOMS  is  a  multi-year 
project  that  will  provide  ongoing  measurement  of  the  extent  to 
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which  Army  communications  meet  the  communications  objectives  for 
different  target  groups. 
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THE  ACOMS  PROJECT  DESIGN  PROCESS 


The  development  of  the  ACOMS  project  design  has  been  a 
collaborative  and  interactive  enterprise  involving  the  Westat 
Project  Team,  the  ARI  COR,  the  ACOMS  Special  Advisory  Group  (SAG) 
composed  of  representatives  of  the  various  Army  components,  and 
the  Statistical  Advisory  Panel,  a  group  of  experts  providing  the 
project  with  consultation  advice  concerning  sample  design,  sample 
adjustment  weighting,  and  analysis.  The  design  process  began  in 
September  1985,  with  the  start  of  the  contract,  and  continued 
intensively  for  about  a  year  until  the  start  of  survey  data 
collection  in  October  1986. 

The  ACOMS  project  design  was  developed  in  consideration 
of  a  number  of  factors.  The  formulation  of  project  issues  and 
questions  was  based  on  a  conceptual  model  of  advertising  effec¬ 
tiveness,  a  modified  hierarchy  of  effects  model  adapted  from 
Fishbein  and  Azjen  (1975) .  Further,  an  extensive  review  of  back¬ 
ground  documents  and  interviews  with  relevant  Army  personnel  and 
experts  ensured  that  analytic  issues  important  to  the  client  are 
addressed  by  the  system.  This  preliminary  exploration  revealed 
the  diversity  and  complexity  of  objectives  that  the  project  was 
expected  to  fulfill.  Notably,  the  definition  of  project 
objectives  broadened  from  its  starting  point  of  assessing  the 
effectiveness  of  Army  communications  objectives  to  include 
additional  analyses  pertaining  to  Army  advertising  strategy  and 
market  segmentation. 

The  main  thrust  of  the  ACOMS  development  effort  has 
focused  on  specifying  the  design  and  analysis  plan  for  the  survey 
component  of  ACOMS,  which  is  by  far  the  largest  component  of  the 
system.  Because  of  the  multiple  constituencies  interested  in 
ACOMS,  the  relative  priorities  among  population  groups,  the 
design  of  the  sample  was  a  major  issue.  Similarly,  because  of 
cost  and  respondent  burden  concerns,  extensive  discussion 
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occurred  on  the  relative  priorities  among  various  question  areas 
and  on  the  allocation  of  specific  questions  to  particular  sub¬ 
populations.  In  addition,  the  design  efforts  for  both  the  sample 
and  the  questionnaires  were  affected  by  requirements  to  maintain 
comparability  in  certain  key  aspects  to  the  Youth  Attitude 
Tracking  Survey  (YATS) ,  which  covers  many  complementary  areas 
related  to  enlistment  decision-making. 

The  design  process  is  currently  continuing  on  the  other 
two  components,  the  measurement  of  FIT  between  intended  and 
actual  Army  communications  messages,  and  the  measurement  of  the 
extent  of  EXPOSURE  which  each  of  these  messages  receives  in  tele¬ 
vision  and  print  media.  Also  remaining  for  further  development 
is  a  final  component,  the  Areas  of  Dominant  Influence  (ADI) 
special  studies,  which  will  be  used  to  examine  specific 
advertising  campaigns  or  advertisements. 

It  should  be  emphasized  that,  even  with  completion  of 
these  latter  design  elements,  the  ACOMS  design  process  does  not 
end.  The  design  process  will  again  be  entered  for  the  planning 
of  the  longitudinal  ACOMS  survey.  Because  the  ACOMS  project  is 
intended  to  provide  useful  management  information  in  a  timely 
fashion,  a  small  percentage  (10%)  of  the  main  survey  instrxament 
is  variable  or  "floating."  The  availability  of  "floating" 
questions  gives  ACOMS  the  capacity  to  respond  to  events  as  they 
occur  in  "real  time."  Requests  for  development  of  these 
"floating  questions"  should  be  addressed  to  the  COR  who  will 
refer  the  request  to  the  SAG  for  final  approval  (see  Figure  1) . 
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REQUEST  FOR  CHANGE  IN  ACOMS  SURVEY  INSTRUMENT 


Date  submitted; _ 

Da  te  to  con trac tor : _ 

Date  submitted  to  SAG: _ 

Date  of  approval/disapproval: _ 

Date  change  made  operational; _ _ 

1.  Change  refers  to  _  YOUTH  QUESTIONNAIRE  _  PARENTAL  QUESTIONNAIRE 

_  HOUSEHOLD  SCREENER  _  LONGITUDINAL  QUESTIONNAIRE 

2.  CHANGE  REQUESTED.  Specify  modules  and/or  items  to  be  altered,  deleted,  or 
modified: 


TO:  Commander,  ARI 

ATTN:  PERI-RG  (Dr.  Elig) 
5001  Eisenhower  Avenue 
Alexandria,  VA  22333-5600 


3.  REASON  FOR  CHANGE.  Specify  what  event  has  occurred  (or  will  occur)  to 
require  a  change;  and/or  specify  what  analysis  you  wanted  to  do  but  were  unable 
to  do  because  of  data  limitations;  and/of  specify  what  need  for  information  the 
change  will  fill; 


4.  Describe  the  most  recent  relevant  research,  if  any.  Identify  any 
publications,  articles,  and/or  papers  reviewed. 


5.  QUESTIONS.  Attach  draft  of  proposed  survey  items. 

6.  WHEN.  [Note,  that  requests  reaching  ARI  by  the  20th  day  of  a  quarter,  if 
approved  by  the  SAG,  will  typically  be  included  in  the  survey  for  the  following 
quarter.]  Please  specify  when  the  change  needs  to  be  made  (to  measure  a  change 
in  advertising  content  or  media)  or  when  data  are  needed  for  analysis  or  when 
the  information  is  needed  for  a  decision  point. 


7.  NAME  OF  SPONSORING  ORGANIZATION  OR  OFFICE.  Also  specify  POC  and/or  subject 
matter  expert  for  this  request. 


Figure  1.  Request  for  change  in  ACOMS  survey  instrument. 
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ACOMS  OBJECTIVES 


The  ACOMS  objectives  are: 

■  To  support  Army  assessments  of  advertising  program 
effectiveness  in  a  timely  fashion; 

■  To  support  Army  assessments  of  advertising 
strategy  in  an  integrated  framework ;  and 

■  To  support  Army  advertising  management  and 
Planning  for  future  strategy. 

The  major  task  of  ACOMS  is  to  monitor  and  assess  the 
effectiveness  of  the  Army's  advertising  communications  program. 
Data  will  be  used  to  track  changes  over  time  in  levels  of 
advertising  recall,  and  subsequent  effects  on  the  knowledge, 
attitudes,  intentions,  and  actions  of  youth  and  their  parents. 

In  addition,  the  analysis  of  ACOMS  data  will  allow  better  under¬ 
standing  of  the  delayed  and  cumulative  effects  of  advertising  and 
of  the  relationships  between  advertising  and  other  factors  that 
influence  the  eventual  decision  to  enlist. 

The  ACOMS  effort  will  contribute  to  the  development  of 
behavioral  and  economic  models  of  the  decision-making  process  of 
young  people  considering  military  enlistment.  As  better  models 
of  the  enlistment  decision  process  are  developed,  more  effective 
marketing  strategies  can  be  applied  to  help  the  Army  meet  its 
annual  recruiting  goals. 

A  second  set  of  goals  for  ACOMS  involves  the  use  of 
ACOMS  data  to  assess  the  Army's  advertising  strategy.  ACOMS  will 
examine  the  extent  to  which  the  Army's  intended  messages  are 
actually  being  exposed  to,  and  perceived  by,  their  target 
audiences.  Analysis  of  ACOMS  data  will  also  help  to  refine  the 
definitions  of  the  Army's  major  market  segments.  The  major 
demographic  segments  of  interest  to  the  Army's  recruiting 
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categories,  broken  down  by  major  geographic  regions,  will  be 
examined  for  reactions  to  advertising,  media  habits,  and  other 
variables.  In  addition,  analytical  effort  will  focus  on  the 
identification  and  validation  of  new  market  segments  that  can  be 
defined  by  attitudes  and  demographics.  This  information  will  be 
important  to  determining  the  nature  and  extent  of  advertising  to 
be  directed  at  each  segment. 

Finally,  ACOMS  data  will  also  be  used  to  examine  "brand 
differentiation”— that  is,  comparison  of  image  elements— at 
several  levels:  differentiation  among  the  active  Army,  Reserve, 
National  Guard,  and  ROTC  attributes;  differentiation  between  the 
Army  and  other  searvices'  attributes;  and  differentiation  between 
the  Army's  position  and  distinctive  advantages  in  comparison  with 
civilian  alternatives  (i.e.,  college  and  civilian  employment). 
This  information  will  help  the  Army  make  decisions  on  relative 
emphasis  of  various  communications  about  different  attributes  and 
offers  of  the  Army  components. 

Most  importantly,  ACOMS  data  and  analyses  will  be 
available  to  the  managers  of  the  Army's  communications  programs 
in  a  timeframe  that  allows  maximum  utilization  of  results  for 
management  and  planning.  The  ACOMS  reporting  schedules  will  be 
arranged  in  order  to  provide  timely  information  to  the  Department 
of  the  Army's  planning  cycle.  Therefore,  information  on  current 
topics  of  interest  and  on  reactions  to  advertising  approaches 
among  specific  populations  can  be  incorporated  into  advertising 
development  and  placement. 
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THE  FIT-EXPOSURE-CHANGE  FRAMEWORK 

ACOMS  objectives  will  be  achieved  through  the 
implementation  of  a  three-pronged  "FIT-EXPOSURE-CHANGE"  approach 
that  involves  a  mix  of  data  collection  and  analytic  methods.  (It 
should  be  noted  that  in  this  session  of  Analyst  Training  primary 
attention  is  placed  on  the  CHANGE  or  survey  component  of  ACOMS.) 

Taken  as  a  whole,  the  ACOMS  system  involves  the 
sequential  coordination  and  evaluation  of  many  conceptual  ele¬ 
ments:  (1)  the  messages  conveyed  by  Army  advertisements,  (2)  the 

exposure  of  youth  to  these  advertisements,  and  (3)  changes  in 
youth  perceptions  of  the  Army  over  time  as  a  result  of  advertis¬ 
ing.  FIT  addresses  the  first  of  these  elements.  This  component 
of  the  ACOMS  analysis  framework  assesses  the  degree  to  which  the 
Army's  intended  advertising  messages  are,  in  fact,  communicated 
to  youth. 


During  the  initial  planning  stages  of  ACOMS,  a  series 
of  meetings  were  held  with  representatives  of  the  active  Army, 
the  Army  Reserve,  the  National  Guard,  and  ROTC,  as  well  as  with 
the  COR  and  SAG.  These  meetings  resulted  in  the  construction  of 
a  matrix  of  17  communications  objectives/messages  per  component 
(see  pg.  36a) .  These  attributes  are  discussed  in  detail  in  the 
ACOMS  Questionnaire  section.  While  this  list  is  not  claimed  to 
be  inclusive  of  all  communications  objectives  for  all  Army 
components,  it  is  felt  that  these  attributes  do  represent  the 
major  current  communications  objectives  of  the  Army. 

FIT  measures  will  be  obtained  through  mall  intercept 
interviews .  in  which  youth  will  be  shown  different  advertisements 
(both  print  and  television) ,  including  Army  advertisements,  and 
asked  to  indicate  what  messages  they  thought  the  advertisements 
were  communicating.  Since  Army  advertisements  are  far  from 
homogeneous  in  their  intended  message  content  ( i . e . ,  both  within 
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and  across  components — different  advertisements  stress  different 
messages) ,  we  expect  to  obtain  differential  message  profiles  for 
Army  advertisements . 

In  addition  to  the  FIT  of  Army  advertisements  to  their 
intended  message  content,  the  integrated  ACOMS  framework  will 
consider  the  EXPOSURE  of  youth  to  Army  advertising.  Using 
syndicated  data  sources  (e.g.,  Arbitron  and  Mediamark) ,  it  will 
be  possible  to  construct  measures  approximating  the  degree  to 
which  youth  are  exposed  to  Army  advertisements.  Syndicated  data 
will  allow  the  estimation  of  advertising  exposure  incidence  for 
youths  within  specific  geographic  areas,  by  demographic  charac¬ 
teristic.  That  is,  within  specified  geographic  areas,  it  will  be 
possible  to  estimate  the  extent  of  exposure  to  Army  advertise¬ 
ments  experienced  by  specific  demographic  groups.  Further,  using 
media  schedules,  the  mix  of  media  exposure  as  well  as  the  mix  of 
messages  conveyed  can  be  estimated.  In  short,  for  youth  in 
distinct  geographic  areas,  the  message  content  of  Army  advertise¬ 
ments  will  be  computed.  The  EXPOSURE  component  of  the  ACOMS 
analysis  plan,  therefore,  assesses  the  coverage  of  Army  communi¬ 
cations  objectives. 

Finally,  CHANGE  measures  will  be  obtained  from  tele¬ 
phone  surveys  of  youth  and  their  parents.  This  last  component  of 
the  ACOMS  analytic  framework  will  provide  indications  as  to  how 
advertising  strategy  and  scheduling  affect  the  perceptions  of 
youth  and  their  parents  regarding  the  Army  and  its  components. 
This  ongoing  survey  of  youth  and  their  parents  forms'  the  heart  of 
the  ACOMS  project.  These  surveys  will  elicit  information  regard¬ 
ing  perceptions  of  the  Army,  its  benefits  and  negative  aspects, 
intentions  and  enlistment  behaviors ,  and  the  attitudes  of  parents 
toward  the  Army  and  their  youth's  enlistment.  The  ACOMS  survey, 
then,  will  provide  a  continuing  indicator  of  attitudes  about  the 
Army  for  both  youth  and  their  parents.  As  such,  this  survey 
provides  both  a  baseline  for  establishing  current  effects  of 
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advertising  and  the  effects  of  changes  in  strategy  implemented  in 
the  future. 


9 


THE  ACOHS  SURVEY  OVERVIEW 


The  ACOMS  survey  is  a  continuous  data  collection  effort 
designed  to  monitor  the  Army's  advertising  program  over  time.  A 
national  probability  sample  of  youth  and  their  parents  will  be 
interviewed  using  computer-assisted  telephone  interviewing  (CATI) 
technology.  The  Waksberg  Random  Digit  Dialing  (RDD)  method  will 
be  used  to  locate  households  with  youth  who  fulfill  ACOMS 
eligibility  criteria.  A  brief  description  of  the  RDD  method  is 
given  in  the  Sample  Selection  Technical  Detail  section. 

The  respondents  are  questioned  regarding  a  variety  of 
issues  related  to  advertising,  e.g.,  their  media  habits, 
knowledge  about  various  Army  components  and  offers,  perceptions 
of  various  Army  attributes,  and  enlistment  intentions  and 
behaviors.  The  survey  instruments  for  the  youth  and  parental 
respondents  are  divided  into  a  number  of  topical  modules,  the 
majority  of  which  are  parallel  in  form  and  content  for  the  two 
groups.  Because  of  the  nature  of  the  survey  objectives  and 
pragmatic  limitations  on  respondent  burden,  the  instruments  have 
complex  structures  involving  branching,  random  allocation  of 
questions  to  subpopulations,  and  randomized  ordering  of  list 
presentations.  To  a  great  extent,  such  a  degree  of  instrument 
complexity  was  made  possible  by  the  sophistication  of  CATI 
technology. 


The  ACOMS  survey  will  produce  a  variety  of  work 
products.  Quarterly  reports  of  ACOMS  data  will  be  available  to 
provide  an  ongoing  system  to  track  changes  in  the  perceptions, 
attitudes,  and  enlistment-related  intentions  and  actions  of  the 
various  market  segments  at  which  advertising  is  targeted.  In 
addition,  the  survey  data  will  be  used  to  model  the  effects  of 
Army  advertising  among  youth  and  among  linked  pairs  of  youth  and 
their  parents.  Data  will  also  be  analyzed  to  examine  the  utility 
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of  existing  market  segmentation  schemes  used  by  the  Army,  as  well 
as  to  identify  new  market  segments. 
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A  CONCEPTUAL  MODEL  OF  ADVERTISING  EFFECTIVENESS 


The  assessment  of  effectiveness  and  strategy  in  an 
integrated  framework  requires  a  conceptual  model  to  organize  the 
various  results.  In  the  original  ACOMS  proposal,  a  conceptual 
model  of  the  advertising  process  based  on  a  modification  of  the 
hierarchy  of  effects  approach  was  presented.  An  expanded  version 
of  this  model  was  subsequently  developed  and  is  displayed  in 
Figure  2. 

Implicit  in  the  model  is  the  notion  that  (1)  the  con¬ 
sumer  gains  awareness  of  a  product  through  advertising  messages, 
which  result  in  (2)  beliefs  about  the  product,  in  interaction 
with  the  consumer's  evaluation  of  his/her  need  for  the  product 
which  in  turn  affect  (3),  the  respondent's  attitude  toward  the 
product,  and  subsequent  intentions  and  actions  toward  the  prod¬ 
uct.  Part  (1)  describes  a  cognitive  process,  part  (2)  a  process 
of  attitude  formation,  and  part  (3)  a  conative  process. 

Two  additional  processes  are  posited  by  the  model.  The 
first,  a  process  of  normative  formation,  is  included  in  Fishbein 
and  Azjen's  (1975)  subsequent  expansions  of  the  hierarchy  of 
effects  model.  In  it,  prevalent  social  norms  regarding  the 
purchase  as  perceived  by  the  respondent  (belief)  and  the  respon¬ 
dent's  motivation  to  comply  (evaluation)  combine  to  affect 
overall  perception  of  social  norms  regarding  purchase  behavior, 
which  in  turn  affect  purchase  intentions.  This  process  is 
posited  to  be  independent  of  the  respondent's  own  isolated  judg¬ 
ment.  A  second  process,  parallel  to  the  youth  decision  process, 
is  posited  to  be  operating  for  the  parent.  Since  the  empirical 
assessment  of  the  effects  of  influential  others  has  not  previ¬ 
ously  been  attempted  in  a  hierarchy  of  effects  framework,  the 
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Figure  2.  Expanded  Fishbein-Azjen  hierarchy  of 
effects  model  for  ACOMS 


causal  paths  connecting  characteristics  of  parents  and  youths  are 
not  specified  in  detail. 

In  the  current  context,  the  hierarchy  of  effects  model 
suggests  important  measures  for  consideration  in  measuring  the 
effects  of  Army  advertising.  Respondent  demographics  are  likely 
to  include  region,  race  and  ethnicity,  and  sex  at  a  minimum.  For 
life  stage,  variables  will  include  age,  employment  and  marital 
status,  income  (or  income  of  household)  and  stage  of  education  at 
a  minimum.  Finally,  media  habits  and  exposure  are  hypothesized 
as  relatively  independent  of  the  particular  executions  of 
interest  in  Army  advertising.  These  variables  are  postulated  to 
affect  respondent  awareness  of  the  Army  gained  through  exposure 
to  Army  advertising.  This  level  of  knowledge  is  hypothesized  to 
affect  respondent  beliefs  about  advertising  messages  (i.e., 
attributes  of  the  Army).  In  Fishbein  and  Azjen's  (1975)  model  as 
adapted  here,  these  beliefs  take  the  form  of  agreement  that  a 
given  attribute  is  offered  by  the  Army  (or  component,  other 
service,  college  or  civilian  job) .  In  the  current  list  of 
attributes  (refer  to  Table  3,  pg.  36a)  these  beliefs  tend  to 
relate  to  positive  outcomes  (for  example,  the  likelihood  that  the 
Army  offers  opportunities  for  job  training,  funding  for  college, 
challenge  and  personal  development,  or  patriotic  service) . 

Corresponding  to  these  beliefs  are  evaluations  of  the 
importance  of  these  attributes.  As  operationalized,  attributes 
are  rated  by  the  respondent  to  be  of  varying  levels  of  impor¬ 
tance.  The  model  assumes  that  these  importance  scores  depend  on 
a  set  of  underlying  needs  which  can  be  assessed  through  a  needs- 
based  segmentation  analysis. 

The  youth's  attitudes  toward  enlistment  are  hypothe¬ 
sized  to  arise  as  the  products  of  beliefs  about  what  the  Army 
offers  and  the  corresponding  personal  importance  of  those 
attributes.  Thus  attitudes  will  be  positive  when  the  respondent 
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believes  that  positively-evaluated  outcomes  relating  to  military 
service  are  likely,  indifferent  when  perceived  outcomes  are  not 
seen  as  important,  or  important  positive  outcomes  seen  as  only 
moderately  likely,  and  negative  when  negatively-evaluated  out¬ 
comes  are  likely. 

By  implication,  in  the  Fishbein  and  Azjen  (1975) 
formulation,  beliefs  about  attributes  are  specific  to  the 
referent  (Army,  component,  other  service,  etc.)  while  importances 
are  specific  to  the  respondent.  In  this  sense,  attributes  are 
postulated  to  belong  to  the  product.  However,  this  position  has 
been  modified  in  the  operationalization  of  ACOMS.  So,  for 
example,  we  ask  the  youth  whether  the  Army  offers  him  or  her  each 
attribute . 


These  attitudes  are  hypothesized  in  turn  to  affect 
behavioral  intentions  (including  Army  propensity) ,  which  in  turn 
are  expected  to  affect  behaviors .  It  is  important  to  note  that 
these  actions  may  include  enlistment,  but  are  also  likely  to 
include  intermediate  actions  like  seeking  information,  asking  for 
advice,  seeing  a  recruiter  and  so  on.  As  the  model  suggests, 
these  intermediate  actions  can  feed  back  on  beliefs  and 
evaluations . 

A  hypothesis  of  the  model  is  that  attitudes,  intentions 
and  actions  will  generally  form  consistent  sets,  but  that  the 
character  of  these  sets  will  depend  on  geo-demographic  and  needs- 
based  segments.  One  area  for  research  will  be  to  discover 
whether  and  how  effects  from  attitudes  to  intentions  to  behaviors 
and  back  to  attitudes  will  cumulate  for  particular  respondents 
and  types  of  respondents.  While  the  Fishbein  and  Azjen  (1975) 
and  similar  expectancy-based  models  have  been  criticized  as 
excessively  rational,  we  make  no  assumptions  of  rationality. 
Rather,  the  hypothesis  that  youth  will  act  to  maximize  their 
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expected  utilities  (in  the  form  of  importance-belief  products)  is 
one  of  several  testable  hypotheses. 

The  model  presented  in  the  original  proposal  has  been 
modified  to  include  two  additional  inputs  to  the  decision 
process.  Fishbein  and  Azjen  (1975)  have  argued  that,  independent 
of  their  own  decision  processes  taken  in  isolation,  consumers 
assess  prevalent  social  beliefs  regarding  aspects  of  purchase 
behavior.  These  beliefs  (as  assessed  by  the  consumer)  combined 
with  the  consximer's  motivation  tO'  comply  with  them  lead  to  an 
effect  of  social  norms,  which  is  posited  to  operate  independent 
of  the  consumer's  own  utilities. 

A  second  social  influence  on  the  enlistment  decision 
can  be  assessed  more  directly — the  influence  of  the  parent.  As 
described  in  further  detail  below,  the  sampling  and  data  collec¬ 
tion  procedures  of  ACOMS  have  been  designed  to  inteirview  parents 
of  a  subset  of  ACOMS  respondents  on  their  exposure  to  Army  adver¬ 
tising,  and  beliefs  and  evaluations  of  Army  attributes  parallel 
to  the  youth  interviews.  The  parent  is  also  asked  about  his  or 
her  preferences  for  the  target  youth's  future  and  how  he  or  she 
has  attempted  to  influence  the  youth's  planning. 
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MODEL  APPLICATIONS 


As  an  example  of  the  application  of  the  model  to  likely 
empirical  cases,  consider  the  enlistment  decision  process  of  a 
respondent  for  whom  getting  funding  for  college  is  of  primary 
importance.  Prior  to  engaging  in  search  behavior,  the  youth's 
belief  that  military  service  can  provide  funding  for  college  may 
be  negative  or  weak.  As  the  time  to  make  college-related 
decisions  approaches,  he/she  may  engage  in  a  variety  of  tentative 
actions  exploring  how  this  funding  can  be  obtained.  To  the 
extent  that  the  respondent  comes  to  believe  that  the  ACF  or  the 
new  G.I.  Bill  can  provide  such  funding,  his/her  attitude  toward 
the  service  may  improve,  leading  to  further  intentions  and 
actions  to  seek  out  a  recruiter  or  guidance  counselor  to  discover 
the  amounts  and  limitations  on  such  funding.  This  action  may 
refine  or  confirm  initial  beliefs,  leading  to  additional  actions 
and  so  on.  This  step  sequence  is  depicted  in  Figure  3,  top 
panel.  Not  displayed  in  the  figure  is  the  possibility  that  the 
youth  may  also  be  assessing  the  experiences  and  beliefs  of  his  or 
her  classmates,  or  seeking  (or  receiving  unsought)  the  advice  of 
his/her  parents,  all  of  which  may  affect  the  search  and  decision 
process . 


The  bottom  panel  depicts  a  more  truncated  search  pro¬ 
cess  for  a  respondent  to  whom  patriotism  is  of  primary  impor¬ 
tance.  To  the  extent  that  the  respondent  believes  that  service 
in  the  military  represents  an  expression  of  patriotism,  this 
resultant  positive  attitude  might  lead,  fairly  directly,  to  a 
recruiter  visit  and  a  subsequent  enlistment  when  enlistment 
becomes  a  practical  possibility.  Again,  to  greater  and  lesser 
extents,  parental  and  social  influence  may  have  effects. 

Some  implications  for  the  current  research  bear 
mention.  First,  there  are  obviously  features  of  "readiness" 
associated  with  life  stage  that  must  be  exogenous  to  the  decision 
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Decision  Sequence  for  College-Funding  Motivated  Respondent 


Stage .  L 


Belief  that  service  provides 
college  funding  possibilities 


Belief  that  service 
provides  college 
funding  possibilities 

AttiniHes  toward  enlistment  iBBUUm  »  to  visit 

^  are  more  QQSili^  information  is  ^  recruiter 

»«tghtened 

Tmnonance  of  college 
funding  remains  liigb 


etcetera 
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Decision  Sequence  for  Patriotism-Motivated  Respondent 


Stage . L. 


Belief  that  military 
service  is  an 
expression  of 
paoiodsm 


Attitudes  favorable 
to  milhacy  service 


Intention 
to  enlist 


Action  of 
^  enlistment 


Imoonance  of  saving 
one's  country 


Figure  3  .  Enlistment  decision  sequences  for 

differentially  motivated  respondents 
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process.  That  is,  there  are  circumstances  (e.g.,  need  for 
college  funding  in  the  first  example,  and  ability  to  make  signif¬ 
icant  life  choices  in  the  second)  which  allow  or  impel  the  youth 
to  make  decisions  for  which  information  was  already  available. 
Second,  the  two  groups  of  respondents  depicted  in  Figure  2  are 
likely  to  come  from  different  demographic  and  motivational 
backgrounds.  Third,  advertising  is  likely  to  affect  them  very 
differently.  For  the  respondent  seeking  college  funding,  an 
effective  advertising  strategy  may  seek  to  educate  him/her  on 
potential  Army  benefits,  to  encourage  small  subsequent  action 
steps  and  to  weigh  enlistment  as  a  viable  choice  among  alterna¬ 
tives.  For  the  respondent  seeking  to  express  his/her  patriotism, 
the  task  of  advertising  is  likely  to  be  more  inspirational. 
Obviously,  the  task  of  advertising  for  other  segments  (for 
example,  influencers)  is  still  different. 

As  a  result  of  the  Army's  careful  planning  process,  the 
objectives  of  Army  communications  programs  can  be  translated 
rather  directly  into  hypotheses  about  this  model  and  changes  in 
it  resulting  from  advertising-based  interventions.  Further, 
these  hypothesized  effects  may  take  place  at  a  variety  of  points 
in  the  model.  For  example,  one  message  of  USAREC  advertising  is 
that  "with  ACF  you  can  go  to  college  'older,  wiser  and  richer.'" 
This  message,  if  effective,  will  raise  the  subjective  probability 
(either  generally  or  among  those  especially  interested  in  college 
funding)  that  the  Army  offers  the  opportunity  to  gain  funding  for 
college  (a  belief^ .  If  the  basic  model  is  correct,  this  height¬ 
ened  belief  will  (for  those  who  attach  a  positive  importance  to 
obtaining  college  funding)  result  in  improved  attitudes  toward 
the  enlistment,  and  an  intention  to  seek  more  information  about 
service  in  it.  This  intention  may  result  in  subsequent  action, 
leading  to  a  sequence  of  additional  actions.  To  pursue  our  other 
earlier  example,  the  motivational  message  that  the  Army  is  "the 
best  way  to  serve  your  country"  may  have  the  aim  of  reinforcing 
the  belief  in  the  Army  as  an  expression  of  patriotism  or  of 
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heightening  the  importance  of  patriotism  either  generally  or  for 
a  particular  segment. 

These  are,  however,  only  the  most  obvious  effects  of 
advertising,  and  only  the  most  obvious  applications  of  the  model. 
An  additional  effect  of  advertising  may  be  to  decouple  attributes 
from  the  Army,  for  example,  by  dispelling  the  belief  that  one 
loses  out  on  career  opportunities  by  choosing  the  Army.  If  this 
advertising  is  effective,  it  would  not  be  by  changing  the  impor¬ 
tance  of  career  concerns,  but  rather  by  reducing  the  presumed 
association  between  military  service  and  career  disadvantage.  In 
fact,  this  is  one  of  USAREC's  communications  objectives.  A 
further  effect  of  advertising  might  not  be  on  levels  of  variables 
in  the  model  but  rather  on  relationships  between  them.  An 
example  might  be  to  strengthen  the  link  between  intention  and 
action  by  making  available  better  methods  for  gaining  information 
on  the  Army,  allowing  curious  respondents  to  search  for  informa¬ 
tion  more  easily. 
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THE  ACOMS  SURVEY  SAMPLES 


THE  YOUTH  AMD  PARENTAL  SAMPLES 


Sample  design  for  ACOMS  was  guided  by  two  main 
criteria — the  objectives  of  the  research  and  the  need  to  retain 
comparability  with  existing  research  (e.g.,  the  Youth  Attitude 
Tracking  Study,  and  the  New  Recruit  Survey) .  In  line  with  these 
dual  objectives,  the  final  youth  sample  design  for  ACOMS  consists 
of  16  to  24  year  old  males  and  females  who  have  neither  served 
nor  contracted  to  serve  in  the  Armed  Forces  and  have  not  vet 
graduated  from  a  4-vear  college.  This  overall  sample  is  broken 
into  four  groups; 


o  The  Primary  Male  Sample  (PMS^ ;  (annual  N=9600) 
Male  high  school  diploma  graduates  and  those 
currently  enrolled  in  regular  high  school  or 
college; 

o  The  Secondary  Male  Sample  fSMS^ ;  (annual  N=850) 
Male  high  school  non-completers  not  currently 
enrolled  in  regular  high  school  or  college; 

o  The  Female  Sample  fFS^ :  (annual  N=1950) 

Female  high  school  diploma  graduates  and  those 
currently  enrolled  in  regular  high  school  or 
college  (PFS)  and  high  school  non-completers  not 
currently  enrolled  in  regular  high  school  or 
college  (SFS) ;  and 

o  Supplementary  Samples: ^ 

Male  Hispanics  in  all  of  the  above  categories 
(annual  N=300)  and  the  ADI  supplement  (PMS  only), 
described  below  (annual  N=2000) . 


^  Two  additional  supplements  contemplated  in  the  Statement  of 
Work  were  dropped  during  the  design  phase.  These  included  the 
supplementary  sample  of  four  year  college  students  and  a  sample 
of  Vo-Tech  students.  It  was  further  decided  that  given  the 
final  sample  design,  supplementation  of  black  youth  would 
probably  not  be  required. 
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In  addition,  the  PMS  and  PFS  samples  are  further 
subdivided.  All  16-20  year  old  PMS/PFS  sample  members  become 
part  of  a  parental-1 inked  sample  from  which  target  youths  will  be 
selected  for  an  additional  interview  of  a  pre-designated  parent. 
Half  of  the  parental-linked  target  youths  are  designated  for 
participation  in  a  longitudinal  sample  to  be  reinterviewed 
annually. 

Each  of  the  main  sample  groups  and  the  opera¬ 
tionalization  of  their  eligibility  requirements  is  discussed 
below. 


The  Overall  Youth  Sample.  While  the  definition  of 
eligibility  requirements  is  apparently  straightforward,  the 
operational  definition  of  the  sample  is  a  bit  more  complex.  Each 
potential  respondent  between  16  and  24  years  of  age  is  asked 
whether  he/ she  has  served  in  the  military  (Army,  Navy,  Air  Force, 
Marines,  the  Reserve  or  the  National  Guard) ,  or  is  currently  in 
the  Delayed  Entry  Program.  These  youth  are  excluded.  Finally, 
youth  are  asked  the  highest  grade  they  completed  and  for  which 
they  received  credit.  Those  indicating  they  have  graduated  from 
a  4-year  college  are  excluded. 

Youth  currently  enrolled  in  college  present  special 
problems  in  establishing  household  residency  since  it  is 
desirable  to  avoid  double  eligibility  for  students  living  away 
from  home  while  at  college.  In  collaboration  with  the  SAG,  it 
was  decided  that  dormitories  are  to  be  considered  non-residences 
and  that  students  living  in  college-sponsored  housing  would  be 
reached  through  their  parents.  Students  living  on  their  own 
would  be  eligible  for  interview  directly  (and  therefore  not 
traced  through  their  parents . ) 
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The  Primary  Male  Sample  and  Primary  Female  Sample*  In 

addition  to  the  age  and  prior  service  qualifications  of  the  over¬ 
all  sample,  eligibility  for  PMS/PFS  requires  an  assessment  of 
educational  attainment.  High  school  diploma  graduates  are 
defined  as  those  completing  a  regular  high  school  diploma,  thus 
excluding  those  with  GED  and  ABE  certificates  (the  latter  are 
classified  as  SMS  unless  they  are  enrolled  in  a  2-  or  4-year 
college;  see  below) .  Current  enrollment  during  the  school  year 
is  ascertained  directly,  and,  as  above,  requires  enrollment  in  a 
regular  high  school  or  a  2-  or  4-year  college,  thus  excluding 
enrollment  in  training  and  vocational-technical  non-degree 
programs  (the  latter  are  considered  SMS  if  they  did  not  complete 
a  regular  high  school  diploma) .  Enrollment  status  for  youths 
interviewed  from  July  1  through  September  1  is  defined  by  their 
plans  for  September. 

The  PMS  and  PFS  encompass  many  of  the  Army's  prime 
recruiting  groups,  not  only  for  the  active  Army  but  also  for 
ROTC,  ARNG  and  USAR,  and  thus  conform  to  the  research  objectives 
for  ACOMS.  However,  the  inclusion  of  youth  with  two  or  more 
years  of  college  or  youth  taking  a  college  ROTC  course  in  the 
primary  samples  is  at  variance  with  the  market  for  enlisted 
personnel.  Consequently,  for  more  precise  reporting  of  enlisted 
market  groups,  we  define  a  subset  of  the  PMS  as  the  Primary  Male 
Analytic  Sample  (PMAS) ,  consisting  of  PMS  members  who  have  not 
yet  begun  their  junior  year  in  college  and  are  not  enrolled  in  a 
college  ROTC  program. 

None  of  the  sample  groups  exactly  parallel  the  sample 
definition  for  the  Youth  Attitude  Tracking  Study  II  (YATS  II) . 

In  order  to  ensure  comparability  when  desired,  a  variable  has 
been  constructed  (YATSFLG)  that  subsets  the  samples  to  include 
only  YATS-eligible  youth.  Note  also  that  the  YATS  II  sample  is 
restricted  to  a  September  and  October  interviewing  period- 
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The  Parental-Linked  sample.  PMS  and  PFS  eligibles 
between  the  ages  of  16  and  20  inclusive  are  designated  for  par¬ 
ticipation  in  the  parental-linked  sample.  The  randomly  selected 
parent  will  be  interviewed  regarding  his/her  own  awareness  of  and 
attitudes  toward  Army  and  other  military  advertising,  Army  offers 
and  images,  as  well  as  hopes  for  and  attempts  to  influence  the 
target  youth.  For  households  with  more  than  one  PMS/PFS  eligi¬ 
ble,  one  would  be  designated  randomly  as  the  "target  youth" 
selected  to  be  the  object  of  the  parental  interview. 

For  a  randomly  chosen  half  of  the  parental-linked 
sample,  the  eligible  parent  will  be  female;  for  the  other  half 
the  parent  will  be  male.  Eligible  parents  do  not  have  to  live  in 
the  same  household  as  the  target  youth.  "Parent"  does  not  neces¬ 
sarily  imply  biological  parent,  but  may  include  step-parents, 
foster  parents,  guardians  or  adult  relatives — the  respondent  is 
allowed  to  self-define  the  parent.,  where  appropriate.  If  a 
parent  of  the  designated  sex  cannot  be  found  or  is  not  available, 
the  target  youth  is  dropped  from  the  parental-linked  sample. 


The  Longitudinal  sample.  A  randomly  chosen  half  of  the 
parental-linked  target  youths  will  be  selected  for  participation 
in  the  longitudinal  sample.  Longitudinal  sample  youths  \^ill  be 
reinterviewed  annually  in  the  years  following  their  original 
interviews.  Their  original  interviews  are  slightly  longer  than 
those  of  non-longitudinal  sample  participants,  since  tracing 
information  and  information  on  social  influences  are  collected 
from  them  as  well. 

The  Secondary  Male  sampia  and  Secondary  Female  samnle. 

Logically,  these  samples  represent  the  complements  of  their 
respective  Primary  Samples — that  is,  youths  not  currently 
enrolled  in  regular  high  school  or  college  and  not  having 
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completed  a  regular  high  school  diploma.  These  youths  will  not 
participate  in  the  parental-1 inked  or  longitudinal  samples. 


The  Hispanic  Supplementary  Seunple.  The  screening  for 
the  main  samples  can  be  expected  to  yield  670  Hispanic  youth 
annually.  An  additional  300  Hispanic  youths  will  be  selected 
each  year  from  telephone  exchanges  containing  high  densities  of 


Hispanics  using  a  list  secured  for  ACOMS  from  the  Donnelley 
Marketing  Information  Services.  The  Donnelley  tape  is  described 


in  the  Sample  Selection  Overview  section. 


ADI  Saunple.  A  supplement  of  2,000  PMS  in  selected 
Areas  of  Dominant-Influence  (ADIs)  may  be  interviewed  at  a  future 
date.  This  "supplement”  will  be  used  in  special  studies  of  the 
effects  of  specific  advertising  campaigns  or  advertisements,  and 
thus  could  be  considered  as  separate  from  the  main  ACOMS  sample. 
The  content  of  the  questionnaire  for  the  ADI  sample  may  differ 
from  the  main  ACOMS  instmament,  depending  on  the  nature  of  the 
campaign  or  advertisement  to  be  assessed. 
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Table  1  presents  the  total  nuiaber  of  respondents  by 
group  included  in  the  survey  samples. 


Table  1 

Expected  Number  of  Respondents  in  the  Sample 


Subpopulation 

Number 

PHS 

9,600 

FS 

1,950 

Black* 

1,200 

Hispanic* 

960 

SMS 

850 

PMS  enrolled  in: 

2 -year  college 

700 

4 -year  college 

1,200 

ADI 

2,000 

Parents 

5,770 

♦The  black  and  Hispanic  samples  consist  of  PHS  and  SMS 
who  are  black  or  Hispanic. 
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METHOD  OF  SAMPLE  SELECTION 


The  ACOMS  survey  data  is  collected  via  telephone 
interviews  of  a  nationally  representative  sample  of  youth  and 
their  parents  residing  in  telephone  households.  The  sample  is 
selected  using  the  modified  Waksberg  Random  Digit  Dialing  (RDD) 
method/  whereby  randomly  selected  telephone  numbers  are  screened 
for  the  youth  with  characteristics  of  interest  to  the  survey. 

The  RDD  method  of  sample  selection  uses  an  AT&T  listing  of  all 
existing  telephone  area  codes  and  exchanges.  Using  this  method, 
the  required  numbers  of  white  and  black  youth  are  expected  to  be 
found.  However,  the  method  will  not  yield  a  sufficient  number  of 
Hispanic  youth  for  separate  analysis;  therefore,  supplementation 
of  this  population  is  required. 

The  Hispanic  youth  supplement  will  be  drawn  using  a 
tape  developed  by  the  Donnelley  Marketing  Information  Services. 
Located  in  Stamford,  Connecticut,  Donnelley  sells  tapes  of  tele¬ 
phone  exchanges  and  their  associated  demographic  characteristics. 
The  tape  for  the  U.S.  contains  1980  Census  characteristics  for 
telephone  exchanges  with  1985  updates  of  the  1980  Census.  The 
tape  was  used  to  identify  areas  with  concentrations  of  the 
Hispanic  population.  As  a  result,  telephone  exchanges  in 
Recruiting  Brigades  1,  5,  and  6  (see  Figure  4)  with  heavy 
concentrations  of  Hispanics  are  identified  and  oversampled. 

For  both  the  main  sample  and  the  supplement,  the 
approach  to  sample  identification  will  be  identical.  For  each 
telephone  number  contacted,  a  brief  "screener  interview”  will  be 
administered  in  order  to  identify  whether  eligible  youth  (in 
terms  of  age,  education,  and  prior  or  'current  service  status, 
etc.)  can  be  found  at  the  telephone  number  contacted.  If  a  youth 
is  identified  by  the  screener,  a  complete  youth  interview  is 
administered.  In  households  with  multiple  eligible  youth,  or  in 
households  in  which  a  parent  has  been  designated  for  interview. 
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BATTALION 


attempts  will  be  made  to  complete  all  the  necessary  respondents 
within  the  household. 

In  many  cases,  several  telephone  calls  will  be  neces¬ 
sary  to  complete  all  the  interviews  within  a  household.  Up  to  10 
callbacks  will  be  made,  at  different  times  of  the  day,  in  order 
to  complete  interviews  within  the  household.  When  possible, 
appointments  will  be  made  for  the  best  times  to  call  back  for  the 
interview.  Callbacks  will  also  be  made  in  cases  where  an  initial 
refusal  is  encountered,  to  attempt  a  "refusal  conversion." 

The  interview  work  flow  is  controlled  on  a  monthly 
basis.  A  sample  of  telephone  numbers  is  drawn  monthly  from  the 
AT&T  and  Donnelley  lists.  For  each  monthly  "sample  draw",  the 
active  interview  period  for  conducting  the  household  screener 
interviews  and  the  target  youth  interviews  is  8  weeks.  That  is, 
at  the  start  of  each  month,  a  new  sample  of  telephone  numbers 
will  be  activated:  Household  screener  interviews  will  be  con¬ 
ducted,  and  attempts  will  be  made  to  interview  all  target  youth 
identified  within  8  weeks  after  the  start  of  the  month.  The 
parental  sample  will  be  contacted  within  a  4-week  period  after 
the  linked  target  youth  interview  is  completed. 
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THE  CATI  SYSTEM  OPERATION 


ACOMS  interviews  will  be  conducted  using  Westat's 
proprietary  Computer-Assisted  Telephone  Interviewing  (CATI) 
system.  The  system  consists  of  software  that  facilitates  the 
collection  and  processing  of  ACOMS  data.  The  CATI  system  is 
particularly  appropriate  for  surveys  with  complicated 
instruments,  like  ACOMS,  where  the  types  of  information  collected 
from  different  respondents  varies  according  to  key  respondent 
characteristics . 

The  CATI  system  automatfes  the  presentation/elimination 
of  different  sets  of  questions  based  on  answers  obtained  earlier 
in  the  interview,  i.e.,  skip  patterns.  In  addition,  question 
wording  choices  and  randomized  question  presentation  are  also 
automated.  These  characteristics  make  the  interviewing  process 
considerably  more  efficient  than  using  the  traditional  hard-copy 
instrument,  and  also  leads  to  significantly  less  interviewer 
error  in  questionnaires  with  complicated  skip  and  branching 
structures . 


CATI's  internal  editing  capabilities  also  reduce  error 
as  well  as  the  amount  of  time  required  to  process  the  survey 
data.  CATI  operations  include  internal  validity  checks  for  value 
ranges,  as  well  as  on-line  consistency  checks  across  related 
survey  items.  These  capabilities  virtually  eliminate  the  need 
for  data  retrieval  and  extensive  post-interview  data  cleaning 
operations.  They  also  minimize  post-data  collection  editing  thus 
facilitating  rapid  preparation  of  data  files  for  analysis. 

Westat's  CATI  further  minimizes  the  possibility  of 
erroneous  data  by  maintaining  an  audit  trail  file  for  each 
respondent  contact.  Every  keystroke  that  an  interviewer  enters 
through  the  keyboard  is  recorded  in  this  file.  The  audit  trail 
allows  consistency  checks  between  data  collected  during  the  two 
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interviewing  sessions  in  cases  where  an  interview  is  prematurely 
terminated  and  later  restarted.  Any  questions  about  how 
particular  responses  were  recorded  during  the  conduct  of  the 
interview  can  be  examined  using  the  audit  trail  for  any  case. 

Another  feature  of  the  CATI  system  is  the  automated 
scheduler  program  that  automatically  schedules  cases  based  on 
study-specific  algorithms.  The  scheduler  handles  both  initial 
calls  and  siibseguent  "callbacks."  As  each  number  is  attempted,  a 
result  code  (e.g.,  "ring-no  answer,"  completed,  or  specific 
appointments)  is  entered  into  the  system  which  triggers  action  on 
that  particular  case  if  other  attempts  are  necessary.  The 
management  system  maintains  a  record  of  each  call  attempt  made  to 
each  assigned  number. 

Finally,  the  CATI  software  creates  both  tape  and  hard¬ 
copy  versions  of  the  questionnaire,  codebook,  and  call  disposi¬ 
tion  record.  Thus,  the  documentation  and  variables,  data  and 
file  editing  processes  are  integrated  to  make  it  possible  to 
eliminate  many  steps  that  become  necessary  when  using  other 
(e.g.,  SAS)  software.  In  summary,  the  program  documentation  in 
the  CATI  system  includes:  the  questionnaire  actually  used  by 
interviewers;  a  codebook;  a  call  disposition  record;  and  SAS 
analysis  programs. 
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SAMPLE  SELECTION — TECHNICAL  DETAIL 


In  order  to  significantly  reduce  the  total  ACOMS 
screening  burden,  the  Waksberg  RDD  methodology  is  being  used. 

The  Waksberg  sampling  method  is  designed  to  reduce  the  number  of 
nonproductive  calls.  It  takes  advantage  of  the  fact  that  a  high 
proportion  of  nonworking  and  commercial  numbers  occur  in  consecu¬ 
tive  sequences.  In  essence,  the  procedure  involves  first  identi¬ 
fying  and  selecting  blocks  of  numbers  (i.e.,  a  block  is  defined 
by  its  area  code,  extension,  and  an  additional  two  digits)  which 
contain  working,  residential  telephone  numbers  and  then  dialing 
random  numbers  within  those  blocks.  Using  this  method  of  sample 
selection,  it  is  expected  that  a  total  of  70,000  residential 
telephone  screenings  will  be  required  to  yield  9,600  PMS  youth. 

■  Composition  of  phone  numbers 

-  60%  residential 

■  Locating  PMS  youth 

-  Must  screen  6  residential  households  per 
single  PMS  youth 

■  Response  rate 

80%  of  youth  contacted  will  complete  the 
survey 

For  a  self-weighting  sample,  a  constant  number  of 
households  per  cluster  is  required.  This  method,  referred  to  as 
the  Standard  Waksberg  method,  involves  choosing  an  equal  number 
of  households  within  each  cluster.  When  this  method  is  followed, 
all  residential  telephone  numbers  have  the  same  chance  of 
selection,  and  thus  the  sample  is  a  self-weighting  sample. 

The  need  for  a  constant  number  of  households  per 
cluster,  however,  requires  a  rather  cumbersome  series  of  steps. 
Until  all  call-backs  have  been  made  for  a  telephone  number,  there 
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is  no  way  to  know  if  an  additional  household  is  needed.  There 
are  thus  built-in  delays  which  make  it  difficult  to  use  the 
procedure  for  the  ACOMS  study  with  the  tight  time  schedule  for 
data  collection.  Therefore,  we  will  use  the ’modified  Waksberg 
method  to  sample  households  in  selected  clusters. 

The  modified  procedure  consists  of  selecting  a  constant 
number  of  telephone  numbers  per  cluster,  then  weighting  the 
results  in  each  cluster  by  a  factor  n/n^  where  n^  is  the  number 
of  respondents  in  the  cluster  and  n  is  the  average  respondents 
per  cluster.  The  modified  Waksberg  method  is  simpler,  can  be 
carried  out  in  less  time,  and  is  also  unbiased  (in  the  same  sense 
as  the  original  method) .  The  modified  method  does  speed  up  the 
data  collection,  but  at  the  price  of  an  increase  in  sampling 
variances.  The  sample  requires  weighting  for  the  production  of 
unbiased  estimates,  and  the  variation  in  weights  increases  the 
sampling  variances.  Our  experience  with  this  method  is  that  the 
increase  in  variance  is  in  the  range  of  10%. 

Main  Sample.  The  sample  frame  adopted  for  the  main 
sample  is  derived  from  a  tape  supplied  by  AT&T.  AT&T  has  on  tape 
a  list  of  all  existing  area  codes  and  telephone  exchanges.  A 
recent  copy  of  this  tape  is  used  for  development  of  the  sample 
frame.  To  the  area  code  and  three-digit  exchanges,  all  possible 
two-digit  numbers  are  added.  Thus,  a  list  of  all  possible  first 
eight  digits  (of  ten)  for  telephone  numbers  is  established  as  the 
sampling  frame.  These  eight-digit  numbers  are  treated  as  Primary 
Sampling  Units  (clusters) . 

Clusters  are  then  sorted  by  Recruiting  Brigade,  region, 
state,  and  ascending  numerical  value.  From  this  list,  the  total 
yearly  sample  of  clusters  is  drawn  in  a  systematic  random  manner. 
The  yearly  sample  including  an  allowance  for  non-residential 
clusters,  so  drawn,  are  then  allocated  equally  across  the  months 
of  the  year. 
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Supplementary  Hispanic  Saunple.  The  supplementary 
Hispanic  sample  is  drawn  using  procedures  similar  to  those  for 
the  main  sample.  The  major  difference  here  is  that  the 
Donnelley,  rather  than  the  AT&T  tape  is  used  to  derive  the  sample 
frame. 


In  addition  to  telephone  exchanges,  the  Donnelley  tape 
contains  information  regarding  sample  demographic  composition. 
This  information  will  be  exploited  in  first  selecting  those 
telephone  exchanges  from  Recruiting  Brigades  1,  5,  and  6  having 
sufficient  concentrations  of  Hispanics  (i.e.,  10%+  Hispanic  for 
Rctg  Bde  1  and  50%+  Hispanic  for  Rctg  Bdes  5  and  6) .  Once 
selected,  eligible  exchanges  (supplementary  clusters)  are  sorted 
by  Recruiting  Brigade,  region,  state,  and  then  ascending  number. 

As  with  the  main  sample,  a  systematic  random  sample  of 
clusters  is  then  drawn  adequate  for  yearly  supplementation 
purposes.  The  supplementations  are  then  distributed  evenly 
across  the  year  and  added  to  the  main  sample ' s  pool  of  exchanges . 

Identification  of  residential  telephone  numbers  then 
proceeds  as  with  the  main  sample  until  the  requisite  number  is 
identified  to  supplement  the  main  sample. 

Sample  Selection  Rates.  All  PMS  and  SMS  eligible 
youths  are  interviewed — including  black  and  Hispanic  males.  The 
FS  group  is  sampled  at  a  rate  of  1  in  5. 

Parents  of  PMS  and  PFS  youth  16-20  years  old  will  be 
sampled  1/2  father  and  1/2  mother. 

The  allocation  to  Recruiting  Brigades  will  be 
proportional  to  population  size.  The  allocation  across  months  of 
the  year  will  be  equal. 
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THE  ACOMS  QUESTIONNAIRES 


ACOMS  currently  includes  three  survey  instruments:  the 
household  screener,  the  youth  questionnaire,  and  the  parent  ques¬ 
tionnaire.  These  questionnaires  are  presented  in  Appendix  A.  In 
the  future,  a  longitudinal  questionnaire  will  be  designed  for 
youth  who  will  be  reinterviewed  annually. 


THE  HOUSEHOLD  SCREENER 

The  household  screener  is  a  brief  (3-minute)  instrument 
designed  to  locate  target  respondents  for  the  full  ACOMS  inter¬ 
view.  Using  the  RDD  method  of  sample  selection,  telephone 
numbers  are  contacted  at  random.  The  screener  interview  is  used 
to  identify  and  eliminate  non-household  telephone  numbers  (e.g., 
business  and  institutional  telephone  numbers)  as  well  as  house¬ 
holds  that  do  not  have  youth  who  fulfill  ACOMS  eligibility 
requirements.  The  screener  interview  is  conducted  with  any 
knowledgeable  household  member. 


THE  YOUTH  INTERVIEW 

The  youth  interviews,  which  average  about  30  minutes  in 
length,  provide  the  major  measures  of  the  dynamics  and  effects  of 
Army  advertising  available  in  ACOMS.  In  accordance  with  the 
conceptual  model  which  has  guided  the  development  of  ACOMS,  the 
youth  interview  is  divided  into  14  topical  modules.  In  order  to 
achieve  a  30-minute  average  interview  while  ensuring  that  all 
necessary  information  is  obtained,  a  complex  questionnaire 
structure  was  developed.  The  14  questionnaire  modules  are 
divided  into  "core”  modules  (i.e.,  asked  of  all  respondents),  and 
"rotating"  modules  (i.e.,  asked  of  a  subset  of  respondents). 
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In  addition,  sections  in  one  of  the  core  modules, 
Perceptions/Beliefs .  are  assigned  differentially  to  a  subset  of 
respondents,  primarily  defined  in  terms  of  their  educational 
attainment  and  plans.  These  module  rotation  strategies  are 
discussed  in  further  detail  below. 


Core  Modules.  The  core  modules  are: 

o  Education  and  Employment  which  elicits  employment 
histoary  and  measures  of  course  content  and  school 
performance  useful  for  assessing  quality. 

o  Intentions  and  Propensity  which  asks  for  the 

respondent's  plans  for  the  next  few  years,  con¬ 
structed  to  parallel  and  supplement  measures  of 
Army  propensity  in  YATS. 

o  Behaviors  which  elicits  information  on  the 

respondent's  activities  relative  to  enlistment, 
employment  and/or  college  enrollment. 

o  Importance  of  Attributes  which  assesses  the 

importance  to  the  respondent  of  attributes  defined 
by  the  Army's  communications  objectives.  These 
items  correspond  to  the  evaluation  component  of 
the  hierarchy  of  effects  model. 

'  o  Knowledge-Recall  which  asks  for  unaided  and  aided 
recall  of  Aimy  (by  component)  and  other  service 
advertising,  presented  in  random  order.  The 
respondent  is  also  asked  where  the  adveftising  was 
seen  or  heard,  and  what  its  main  message  was. 

o  Attitude  Toward  Army  Advertising  which  ascertains 
how  much  the  youth  likes  and  believes  the  adver¬ 
tisements  he/she  has  seen  or  heard. 

o  Perceptions/Beliefs  which  asks  whether  the  Army 
(by  component) ,  other  services,  military  service 
in  general  and/or  college  and  civilian  employment 
offer  the  attributes  defined  by  the  Army's  commu¬ 
nications  objectives  presented  in  random  order. 
These  items  correspond  to  beliefs  in  the  hierarchy 
of  effects  model. 

o  Demographics  which  elicits  information  on 

respondent's  ethnicity,  marital  status,  social 
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security  number,  socio-economic  background,  and 
current  residence  location. 


Non-Core  Modules.  The  non-core  modules  are: 

o  Media  Habits  which  elicits  infonnation  on  the 

amounts  of  television,  radio,  and  print  material 
the  respondent  is  regularly  exposed  to,  and 
his/her  favorite  programs  and  print  vehicles 
(asked  only  of  a  randomly  selected  half  of  all 
youth  respondents) . 

o  Knowledge-Slogan  Recognition  which  asks  whether 
the  respondent  can  identify  slogans  utilized  in 
Ainny,  other  services  and  joint-service  advertising 
presented  in  random  order  (asked  only  of  a 
randomly  selected  half  of  all  youth  respondents) . 

o  Knowledge- Awareness  which  asks  for  the  respon¬ 

dent's  level  of  knowledge  concerning  Army  offers 
(asked  only  of  a  randomly  selected  half  of  all 
youth  respondents) . 

o  Parental  Location  Information  which  elicits 

information  required  to  contact  parents  (asked 
only  of  parental-linked  target  youth) . 

o  Social  Influences  which  asks  for  the  respondent's 
assessments  of  the  attitudes  of  friends,  parents 
and  others  toward  enlistment  (asked  only  of 
parental-linked  target  youths) . 

o  Tracking  Information  which  elicits  information 

required  to  trace  youth  selected  for  inclusion  in 
the  longitudinal  sample,  including  anticipated 
changes  in  telephone  number,  names  and  phone 
niimbers  of  employer  and  two  persons  likely  to  know 
the  respondent's  whereabouts  (asked  only  of 
longitudinal  sample) . 


Thus,  certain  modules  will  only  be  asked  of  particular 
groups  of  respondents.  Parental  Location.  Tracking  and  Social 
Influence  will  only  be  asked  of  target  youths  in  the  parental- 
linked  sample,  since  these  respondents  allow  the  fullest  test  of 
the  social/normative  aspects  of  the  conceptual  model.  In 
addition.  Slogan  Recognition.  Knowl edge- Awareness .  and  Media 
Habits  modules  will  be  asked  of  only  a  randomly  selected  half  of 
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all  youth  respondents.  (Each  possible  pair  of  modules  is  asked 
of  one-sixth  of  the  sample.) 

Slogan  Recognition,  Knowledge-Awareness  and  Media 
Habits  modules  will  be  distributed  among  respondents  as  shown  in 
Table  2.  Respondents  will  be  assigned  randomly  to  each  of  the 
three  modules  with  a  probability  of  .333.  Half  will  not  be 
assigned  a  second  module  from  this  group  of  three.  The  remaining 
half  receive  one  of  the  two  remaining  modules  with  equal  proba¬ 
bility.  This  results  in  the  average  respondent  receiving  1.5 
modules  of  the  three,  a  substantial  time  savings. 


Table  2 

Module  Rotation  Plan 


First  Module 

Media  Habits 

Second  Module 

Slogan 

Recognition 

Knowledge* 

Awareness 

None 

Percent 

Media  habits 

0.0% 

8.3% 

8.3% 

16.7% 

33.3% 

Slogan  recognition 

8.3% 

0.0% 

8.3% 

16.7% 

33.3% 

Know 1 edge* Awareness 

8.3% 

8.3% 

0.0% 

16.7% 

33.3% 

Percent 

16.7% 

16.7% 

16.7% 

50% 

Allocation  of 

the  Perceotions/Beliefs 

Sections . 

The 

Perceptions/Beliefs  module  constitutes  an  integral  part  of  the 
ACOMS  questionnaire.  This  module  contains  questions  regarding  a 
list  of  attributes  which  constitute  the  major  copy  points,  or 
communications  objectives,  of  Army  advertising.  These 
communications  objectives  were  developed  iteratively  in  a  process 
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that  involved  group  and  individual  discussions  with  SAG  members 
and  other  Army  representatives. 

ACOMS  respondents  are  asked  whether  these  attributes 
are  descriptive  of  10  referents  (active  Army,  ROTC,  ARNG,  USAR, 
Navy,  Marines,  Air  Force,  Military  Service  generally.  College, 
and  Work)  that  may  be  perceived  by  the  youth  as  future  career 
options.  Table  3  shows  the  attributes  asked  about  each  of  the 
service  and  career  referents. 

The  attributes  list  for  each  referent  is  considered  a 
’•section”  in  the  Perceptions  module.  Since  asking  any  single 
individual  to  respond  to  all  10  sections  would  be  an  intolerable 
burden,  a  plan  to  allocate  respondents  to  Perceptions  sections 
was  devised  in  collaboration  with  the  SAG. 

The  allocation  scheme  was  intended  to  reflect  the 
market  priorities  of  each  of  the  Army  components.  Respondents 
are  divided  into  six  groups: 

1.  Currently  enrolled  in  3rd  or  4th  year  of  college; 

2.  Currently  enrolled  in  first  or  second  year  of 
college; 

3.  High  school  students  intending  to  go  to  college; 

4.  High  school  students  not  intending  to  go  to 
college; 

5.  High  school  diploma  graduates  not  currently 
enrolled  in  college;  and 

6.  High  school  non-completers. 


36 


<0  O) 


<0 


o  o> 


0) 


00 


0) 


00 


CM  OJ  CM 


X  X 


X  XXX  X 


XXXXXXXXXXXX  X 


XXX  XX  X  X  XXX  X  X  X  X 


XXX  XX  X  X  XXX  X  X  X  X 


XXX  XX  X  X  XXX  X  X  X  X 


XXX  XX  X  X  XXX  X  X  X  X 


CM 


O) 


CO 


a 

z 

s 

< 

I 


X  X 


X  X 


X  XXX  X  X  X  X  XXX 


X  XXX  X  X  X  X  XXX 


XXX  XX  X  X  XXX  X  X  X  X 


,  Q 

z 

il 

g 

(/> 

UJ 


z 

H 

oc 

ULm 

Oz 

ii 

IXjffi 

5< 

< 


z 

tli 

I  ^ 

i  § 

Z  OC 

UJ  £ 

O  UJ 

Z  QQ 

5  5 

z  < 

u  o 

o  UJ 
^  UJ 

O 

bs  UJ 

cn  0.  . 
>  X 
X  UJ 
Q.  z 
<  < 


<n 

u 

X 

CO 

a 

X 

(/) 

X 

UJ 

Q 

< 

Ul 


s 
o 

X 
ik 

H 
X 

a 

X  X 

aw  o 

ZO  uj 

is 

So  P 
>o  ^ 
og  ^ 

02  ? 

<o  2 

lo  2 
o 

<g  o 

ZX  z 

<  < 


cn 

UJ 


UJ 

xs 

il 

po 

HUJ 

UJZ 

go 

ZUI 

<>- 

Xi 

H 


X 

UJ 

UJ 

X 

< 

o 


X 

2 

UJ 

> 

UJ 

o 


5  •  ^ 


z 

UJ 

o 

X 

X 

3 

o 

> 

X 

o 


> 

o 

X 

D 

o 

> 

z 

<1 

ocg 

Oq 

< 


i  2; 

F  O 

S.  g 

i 

mW  H 

yz  X 

do  o 

UJO  X 

X3  O 
UJfu  UJ 
z<n  I 

<  H 


UJ 

o 

z 

u 

X 

Ul 

X 

X 

UJ 

o 

z 

3 

z 

UJ 


< 

X 

a 

z 

UJ 

s 

< 


UJ 

X 

3 

s 

Ul 

s 

o 

o 

UJ 

m 

o 

H 

3 

o 

> 

X 

Om 

ul" 

^93 

be/) 

zz 

30 

HX 

X(A 

QUJ 

XX 

Oz 

z< 

< 


z 

o 

z 

z 

< 

X 

H 

X 

o 

X 

<n<2 

UJ< 

ZUJ 

13 

2» 

1= 


>:  5 


z< 


X 

o 

X 

X 

H 


gg 

F5 


§ 

s 

o 

gu, 

So  H’ 

UUi  ZCCz 
ZQ.  UJOO 

<Q 

Zuj  UJ>S  __ 

oz  0^0  o-> 

>■<  xSo  ' 

Zff  ujOq 
<H  z5u4 

s  < 


zO 

3UJ 

HO 

ffUJ 

Od 

|8 


Ul 

d 

X 
$ 

<z 

il 

UJO 

Sz 

<05 
OO  UJ 
Hec  > 

il 

XO  UJ 

pz  O 

op  X 

ZW 

<  < 


3 

s 

s 

o 

o 

z 

5 

o 

X 

3 

o 

> 


Table  3.  Allocation  of  perceptions  to  services  and  career  options 
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INTERESTING  AND  EXCITING  WEEKENDS 


The  characteristics  of  the  allocation  scheme  are  specified  below. 


o  All  respondents  are  asked  about  two  referents — 
usually  active  Army  and  one  other.  However,  one 
group  (college-bound  high  school  students)  will  be 
asked  about  three  referents. 

o  All  PMAS/PFAS  eligibles  will  be  asked  the  active 
Army  perceptions  questions  (Groups  2  through  5) . 

o  Those  attaining  3  or  more  years  of  college 

(Group  1)  will  be  asked  two  sets  of  questions — 
those  pertaining  to  ROTC  and  one  other  component, 
branch,  college,  or  civilian  job. 

o  College  freshmen  and  sophomores  (Group  2)  will  be 
asked  about  two  referents — either  active  Army  or 
ROTC  and  one  other.  One  third  will  be  asked 
active  and  ROTC,  one  third  active  and  one  other, 
and  one-third  ROTC  and  one  other. 

o  College-bound  high  school  students  (Group  3)  will 
be  asked  three  referents — active,  ROTC,  and  one 
other . 

o  Non-college-bound  high  school  students  and  high 

school  graduates  not  currently  enrolled  (Groups  4 
and  5,  respectively)  will  be  asked  active  Army  and 
one  other  set. 

o  SMS/SFS  respondents  will  be  allocated  as  Group  4 
and  5. 


Table  4,  below,  presents  the  expected  distribution  of 
PMS  respondents,  making  some  assumptions  about  the  distribution 
of  respondents  to  the  five  groups.  That  is,  if  we  assume  that 
about  10%  of  all  PMS  respondents  will  have  attained  the  third 
year  of  college  or  more,  24%  are  freshmen  and  sophomores,  11%  of 
high  school  students  are  college-bound,  13%  of  high  school 
students  are  non-college-bound,  and  42%  of  high  school  graduates 
are  not  enrolled,  we  would  expect  (for  example)  about  970  sets  of 
responses  to  the  ROTC  questions  annually  from  those  attaining 
third-year  college  or  more,  and  so  on.  It  should  be  emphasized 
that  these  are  expected  numbers — actual  distributions  will  depend 
on  the  validity  of  the  assumptions  underlying  the  distribution  to 
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Table  4.  Assignment  of  respondents  to  perceptions  modules  by  component 

(Male  sample  only —  Includes  PMAS  and  college  juniors  and  beyond) 


Activ* 

ROTC 

ARNG 

USAR 

Navy 

Marines 

USAF 

College 

Work 

Service 

Attained  3  vps.  ♦  Colleoe 

N=970  10X  of  Total 

Annual 

970 

121 

121 

121 

121 

121 

121 

121 

121 

Quarterly 

243 

39 

30 

30 

30 

30 

30 

30 

30 

Monthly 

81 

10 

10 

10 

10 

10 

10 

10 

10 

Freshmen  and  Soohomores 
N=2,330  24X  of  Total 

Annual 

1,553 

1,553 

194 

194 

194 

194 

194 

194 

194 

194 

Quarterly 

388 

388 

49 

49 

49 

49 

49 

49 

49 

49 

Monthly 

129 

129 

16 

16 

16 

16 

16 

16 

16 

16 

H,S,  Students  Co liege* Bound 
M»1,035  11X  of  Total 


45X'of  High  School 

Annual 

1,035 

1,035 

279 

279 

79 

79 

79 

79 

79 

79 

Quarterly 

259 

259 

70 

70 

70 

20 

20 

20 

29 

29 

Monthly 

86 

86 

23 

23 

7 

7 

7 

7 

7 

7 

H.S.  Students  Work -Bound 

N»1,265  13X  of  Total 

55X  of  Not- in- Col lege 

Annual 

1,265 

141 

141 

141 

141 

141 

141 

141 

141 

141 

Quarterly 

316 

35 

35 

35 

35 

35 

35 

35 

35 

35 

Monthly 

105 

12 

12 

12 

12 

12 

12 

12 

12 

12 

H.S.  Grads  Not  Enrolled 

Ns4,000  42X  of  Total 

Annual 

4,000 

444 

444 

444 

444 

444 

444 

444 

444 

444 

Quarterly 

1,000 

111 

111 

111 

111 

111 

111 

111 

111 

111 

Monthly 

333 

37 

37 

37 

37 

37 

37 

37 

37 

37 

Totals 

N*9,600 

Annual 

7,853 

4,143 

1,180 

1,180 

980 

980 

980 

980 

980 

980 

Quarterly 

1,963 

1,036 

295 

295 

245 

245 

245 

245 

245 

245 

Monthly 

654 

345 

98 

98 

82 

82 

82 

82 

82 

82 
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groups,  and  the  performance  of  the  random  assignment.  The 
assumptions  were  based  on  extrapolations  from  the  1985  Current 
Population  Survey  and  the  fall,  1985  YATS. 


THE  PARENTAL  INTERVIEW 

The  parental  interview,  to  be  conducted  with  a 
predesignated  parent  of  target  youths  16  to  20  years  of  age,  was 
constructed  in  parallel  with  the  youth  interview.  It  contains 
eight  modules  in  the  following  order: 


o  Parental  Influence  which  probes  whether  the  parent 
has  discussed  military  service  with  the  target 
youth,  his/her  expectations  for  him/her,  and 
beliefs  that  military  service  is  a  good  or  bad 
idea  for  most  young  men  and  women. 

o  Importance  of  Attributes  repeats  the  items  in  the 
youth  version  which  assess  the  importance  of 
attributes,  this  time  asking  the  parent  about  the 
importance  of  these  attributes  for  the  target 
youth . 

o  Media  Hadaits  items  are  identical  to  those  asked  of 
the  youth  and  focus  on  the  amounts  of  television, 
radio,  and  print  material  the  parent  is  regularly 
exposed  to,  and  his/her  favorite  programs  and 
print  vehicles. 

o  Knowledge-Recall  questions  are  nearly  identical  to 
those  in  the  youth  questionnaire  and  ask  for 
unaided  and  aided  recall  of  Army  and  other  service 
advertising  with  questions  in  random  order.  The 
only  difference  is  that  some  items  ask  knowledge 
of  offers  available  to  the  target  youth. 

o  Attitudes  Toward  Army  Advertising  items  address 
how  much  the  parent  likes  and  believes  the 
advertisements  he/she  has  heard  or  seen  using  the 
same  items  as  those  in  the  youth  interview. 

o  Perceptions  are  probed  with  nearly  identical 

questions  asked  of  the  target  youth  regarding  the 
extent  to  which  the  Army  (by  component) ,  other 
services,  military  service  in  general,  college. 
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and  civilian  employment  offered  to  the  target 
youth  the  attributes  defined  by  the  Army's 
communications  objectives. 

o  Knovledae-Awareness  items  assess  the  parent's 
knowledge,  as  in  the  youth  interview,  of  Army 
benefits  and  programs. 

o  Demographics  items  elicit  information  on  the 

parent's  ethnicity,  marital  status,  socio-economic 
background  and,  military  experience. 

In  essence,  the  parental  interview  adds  one  module  to 
the  youth  questionnaire  (Parental  Influence) ,  and  drops  Education 
and  Employment,  Intentions/Propensity,  Behaviors,  Social  Influ¬ 
ences,  Slogan  Recognition,  and  the  Parental  Location  and  Tracking 
modules  from  the  youth  interview.  Except  in  the  Importance  and 
Perception  module  and  in  some  Knowledge/Recall  questions  (where 
the  referent  for  the  items  is  changed  to  the  youth) ,  nearly  all 
question  wordings  are  identical  to  those  found  in  the  youth 
questionnaire.  Further,  where  random  assignment  to  or  within 
modules  is  performed  for  the  youth  interview,  the  parent's 
interview  will  be  assigned  to  the  same  modules  and  sections  as 
the  target  youth.  Thus,  if  the  target  youth  was  asked  questions 
on  perceptions  of  Army  and  college  attributes,  the  parent  is  also 
asked  the  Perceptions  questions  for  Army  and  college  attributes. 
Further,  if  the  youth  was  asked  Media  Habits  and  Knowledge- 
Awareness,  the  parent  is  asked  the  same  modules. 
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ACOMS  RESEARCH  PRODUCTS 


A  number  of  documents,  reports,  and  manuals  may  be 
useful  as  resources  for  consumers  of  ACOMS  data.  Some  documents 
are  designed  as  detailed  reference  guides  to  aspects  of  the  ACOMS 
project.  Others  will  report  ongoing  results  of  the  ACOMS  surveys 
and  analyses.  The  purpose  and  contents  of  each  docviment  is 
described  in  this  section. 


ACOMS  ANALYSIS  PLAN 

The  ACOMS  Analysis  Plan  contains  two  volumes  which 
describe  the  plans  for  analysis  of  the  data  gathered  through  the 
ACOMS  interviews  (Volume  1) ,  and  through  the  analysis  of  the 
message  content  of  Army  advertising  exposure,  through  syndicated 
sources  of  data  on  advertising  exposure,  and  through  the  special 
ADI  studies  of  particular  advertising  campaigns  (Volume  2) . 
Volume  2  also  presents  plans  for  integrated  analysis  of  Fit- 
Exposure  and  Change. 

Chapters  of  the  Analysis  Plan  are  summarized  below: 


Volume  It  The  ACOMS  Survey  Analysis  Plan. 
Chapter  1:  Introduction  and  Overview 


Provides  an  overview  of  the  ACOMS  conceptual 
model,  data  sources  and  analytic  deliverables 
and  summarizes  the  basic  design  decisions 
reached  during  the  design  phase. 


Chapter  2:  Tracking  Audience  Response  Trends  Over  Time 


Discusses  scale  construction,  trending  analysis, 
and  quarterly  report  table  shells  and 
narratives . 
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Chapter  3 


Chapter  4 


Chapter  5 


Chapter  6 


Volume  2i 


Chapter  1 


Market  Segmentation  Analysis 

Reviews  various  strategies  for  segmenting  the 
target  audience,  analytical  techniques  for 
segmentation,  and  likely  segmentation  classes 
and  what  they  might  imply. 

Brand  Differentiation 

Reviews  strategies  for  identifying  the  images  of 
the  various  components  and  services  and  other 
civilian  activities  held  by  youth  and  parental 
respondents  and  identifying  dimensions  of  knowl¬ 
edge  and  attitude  differentiation. 

Analysis  of  the  Influence  Process 

Discusses  the  analysis  of  the  parental  influ- 
encer  data,  as  describing  both  a  cognition/ 
decision  process  operating  parallel  to  the  youth 
process,  and  as  one  which  influences  the  youth 
process.  The  chapter  also  includes  discussion 
of  the  social  influences  data  collected  in  the 
main  youth  interviews. 

Modeling  Effects  of  Army  Advertising 

Includes  discussion  of  the  integrated  analysis 
of  the  youth  interview  data  across  awareness, 
recall,  perceptions,  importance,  propensity  and 
subsequent  behavior,  outlining  the  basic 
correlational  structure  of  the  youth  cognition/ 
decision  process. 


Integrated  Analysis  Plan  (Expected  availability 

date  5/87)  . 


Introduction  and  Overview 

Provides  an  overview  of  the  non-interview 
components  of  the  ACOMS  system.  Detailed  design 
and  analysis  plans  for  the  non-interview  data 
make  up  the  balance  of  Volume  2. 
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Chapter  2 


Chapter  3 


Chapter  4 


I 

I  Chapter  5 


Chapter  6 


Design  of  Message  Content  Analyses 

Describes  the  program  of  mail  intercept  inter¬ 
views  which  will  be  conducted  to  ascertain  the 
message  content  of  Army  advertising  executions. 
The  discussion  includes  data  collection 
methodology,  sample  selection,  questionnaire 
instrument,  and  field  procedures. 

Fit  of  Advertising  to  Communication  Objectives 

Discusses  the  proposed  analyses  to  be  undertaken 
of  the  message  content  data  to  be  collected 
under  ACOMS,  both  as  a  separate  data  base  and 
integrated  with  other  sources  of  information . 

Exposure  of  Army  Communications  Messages 

Discusses  the  methods  for  assessing  exposure  to 
the  Army's  advertising  messages  and  the  likely 
outcomes  in  terms  of  exposure,  and  how  the  expo¬ 
sure  data  will  be  incorporated  into  quarterly 
reports  (Vol.  1,  Chapter  2)  and  the  integrated 
ACOMS  analyses  (Vol  2,  Chapter  6) . 

Tracking  the  Impact  of  Particular  Campaigns 
and  Events 

Discusses  the  ADI  sample  and  its  uses  in  measur¬ 
ing  short-term  focused  changes  in  awareness, 
recall  and  attitudes  in  response  to  advertising 
campaigns  and  events. 

Analysis  of  Fit-Exposure  and  Change 

Discusses  the  integrated  analyses  of  fit 
(Vol .  2 ,  Chapters  2  and  3 ) ,  and  exposure 
(Vol.  2,  Chapter  4)  as  inputs  and  moderators  to 
the  cognition/decision  process  outlined  in 
Vol.  1,  Chapter  6. 


42 


THE  ACOMS  SURVEY  DESIGN 


The  ACOMS  Survey  Design  is  one  of  three  design  reports 
that  document  the  plans  for  ACOMS.  This  report  discusses  the 
major  design  elements  of  the  ACOMS  survey,  sampling  and 
weighting,  questionnaires,  and  data  collection  and  processing. 

It  also  presents  the  results  of  the  formal  pretest  conducted 
before  the  start  of  actual  data  collection. 


Chapters  1&2:  Introduction  and  ACOMS  Survey  Overview 

General  overview  of  ACOMS  objectives,  survey 
design,  sampling,  questionnaires,  and  data 
collection  and  processing  procedures. 

Chapter  3:  Sample  Design 

Discussion  of  RDD  method  of  sample  selection, 
the  sampling  frame,  sampling  selection 
procedures,  and  the  weighting  of  sample  data. 

Chapter  4:  ACOMS  Questionnaire 

Presentation  of  the  conceptual  model  for  ACOMS 
and  discussion  of  the  contents  of  the 
questionnaire . 

Chapter  5:  Data  Collection  and  Processing 

Description  of  CATI  system  used  for  ACOMS, 
interviewer  selection,  data  processing  and 
editing  procedures,  and  issues  involved  in  the 
preparation,  delivery,  and  documentation  of  data 
tapes  and  users'  manuals. 

Chapter  6:  Formal  Pretest 

Discussion  of  interviewer  training  and  adminis¬ 
tration  of  the  formal  pretest  for  ACOMS  along 
with  the  results  of  the  pretest,  including 
lessons  that  were  learned  for  the  main  study. 

Appendix  A 

Contains  a  series  of  memoranda  concerning  design 
issues  that  have  been  resolved,  including  exclu¬ 
sion  of  Puerto  Rico  from  the  sampling  frame,  the 
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variance  increase  that  occurs  with  differential 
sampling  rates,  and  each  of  the  following 
special  problems:  Hispanic  sampling,  college 
students'  residency,  and  monthly  reports. 


INTERVIEWER  TRAINING  MANUAL 


Contains  a  very  brief  overview  of  the  ACOMS  project  and 
the  question  by  question  specifications  for  the  screener,  youth, 
and  parental  interviews. 


QUARTERLY  REPORTS 

Based  on  each  quarter's  survey  results,  the  quarterly 
reports  provide  tabular  and  descriptive  summaries  of  ACOMS 
results  of  immediate  interest.  The  quarterly  reports  are 
intended  to  provide  timely  information  to  Army  policymakers  and 
advertising  planners  regarding  key  market  responses  that  are 
expected  to  be  sensitive  to  changes  in  the  Army's  advertising 
plans. 


I 

I 

I 

I 

I 


ANALYTST  TRAINING  MATERIALS 


The  ACOMS  Analyst  Training  Session  I  and  Session  II 
manuals  contain  materials  directed  toward  managers  and  users  of 
ACOMS  data.  The  Session  I !  Overview  manual  provides  an 
introduction  to  the  ACOMS  project,  the  conceptual  model 
underlying  the  survey  design,  the  survey  samples  and 
questionnaires  and  research  products  of  ACOMS.  The  Session  II; 
Data  and  Analytic  Procedures  manual  describes  in  user-oriented 
language  how  to  perform  computer  analyses  of  the  ACOMS  data, 
including  statistical  techniques  and  issues  specific  to  ACOMS 
data. 
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SURVEY  ANALYSIS 


While  it  is  not  the  purpose  of  Session  I  of  Analyst 
Training  to  apprise  participants  of  all  the  complexities  involved 
in  analyzing  ACOMS  survey  data,  an  overview  of  the  issues  is, 
nonetheless,  included.  This  summary  discusses  the  complexities 
introduced  by  the  ACOMS  sample  design,  the  manner  in  which  sample 
adjustment  weighting  is  accomplished,  and  the  method  recommended 
for  testing  statistical  significance  (balanced  repeated 
replications) .  This  final  section  does  not  bear  directly  on  the 
substantive  aspects  of  ACOMS  and  so  will  be  of  little  interest  to 
some.  Individuals  involved  in  the  production  of  research 
results,  however,  may  find  this  section  useful. 


SAMPLE  DESIGN  CONSEQUENCES 


ACOMS  data  are  collected  using  a  sample  design  which 
selects  youth  at  varying  rates  (depending  upon  their  demographic 
characteristics) .  As  a  consequence,  a  fairly  complex  weighting 
procedure  was  implemented  in  order  to: 

■  Compensate  for  unequal  probabilities  of  selection; 
and 

■  Adjust  for  undercoverage  and  nonresponse  in  the 
sample  frame. 

In  addition,  the  weighting  procedure  adjusts  for 
branchings  (sampling  of  modules  and  questions)  that  occur 
throughout  the  ACOMS  instrument.  For  example,  among  the  non-core 
modules  in  the  questionnaire,  youth  are  administered  only  a 
sample  of  the  available  modules.  In  a  like  manner,  within  the 
Perceptions/Beliefs  (P/B)  module,  only  a  subsample  of  the 
available  questions  are  asked  of  any  youth.  Sample  weighting. 
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then,  adjusts  both  for  factors  associated  with  the  selection  of 
ACOMS  respondents  and  the  selection  of  questions  asked  of 
respondents ♦ 

Due  to  the  complex  nature  of  the  ACOMS  sample  design 
and  its  consequences,  analysts  are  cautioned  in  the  use  of 
standard  statistical  packages  (e.g.,  SAS,  BMDP,  SPSSjj.,  etc.)  to 
perform  analyses  on  the  ACOMS  data.  Unless  the  data  are  analyzed 
in  a  manner  which  takes  into  account  (adjusts  for)  the  ACOMS 
sample  design,  serious  biases  can  be  introduced  and  misleading 
results  obtained.  For  this  reason,  we  provide  the  following 
recommendations  regarding  the  analysis  of  ACOMS  data: 

■  All  analysis  of  ACOMS  data  should  be  performed 
using  weighted  data;  and 

■  All  tests  of  significance  should  be  computed  using 
the  technique  of  balanced  repeated  replications 
(BRR) . 

The  production  of  weighted  survey  estimates  (i.e., 
totals,  means,  proportions,  etc.)  is  straightforward  once  the 
weighting  adjustment  is  determined.  For  this  reason,  the 
following  sections  cover  two  more  difficult  areas — the  actual 
weighting  of  the  survey  data  and  the  computation  of  sample 
estimate  variances  using  the  method  of  BRR. 


SAMPLE  WEIGHTING 

Sample  weighting  for  ACOMS  data  is  accomplished  in 
three  steps.  The  first  two  steps  involve  computation  of  weights 
to  compensate  for  unequal  probabilities  of  selection  at  the 
household  and  the  person  level.  The  third  uses  post¬ 
stratification  (also  referred  to  as  ratio-estimation)  to  compute 
weights  that  adjust  for  sample  nonresponse,  and  uncoverage  of 


47 


nontelephone  households,  as  well  as  to  reduce  sampling  error. 

The  following  gives  a  brief  description  of  each  step. 

Sampling  Rate  Adjustments  at  the  Household  Level. 
Households  have  different  probabilities  of  selection  in  the 
modified  Waksberg  method.  In  this  approach,  a  constant  number  of 
telephone  numbers  per  cluster  (rather  than  of  households  as  in 
the  standard  method)  is  selected.  As  a  result,  the  rate  at  which 
a  household  is  sampled  depends  on  the  proportion  of  telephone 
numbers  that  are  in  households  in  the  cluster  in  which  the  house¬ 
hold  is  located.  To  avoid  potential  biases,  a  weight  will  be 
attached  to  each  cluster  which  is  the  average  number  of  sample 
households  per  cluster  divided  by  the  number  found  in  the 
particular  cluster. 

Furthermore,  households  with  two  telephones  have  twice 
the  chance  of  selection.  Thus,  they  will  be  given  a  weight  of 
1/2  to  adjust  for  this  overrepresentation. 

Sampling  Rate  Adjustments  at  the  Person  Level.  The 
ACOMS  survey  design  calls  for  sampling  various  population  sub¬ 
groups  at  different  rates.  Hispanic  males  will  be  oversampled 
and  females  will  be  undersampled..  Weighting  will  be  done  to 
adjust  for  these  unequal  probabilities  of  selection. 

The  combined  sample  adjustment  weight  for  each 
individual  computed  using  these  three  steps  is  then  appended  to 
the  survey  data  file. 

. Post-Stratification.  Post-stratification  will  be  used 
to  reduce  sampling  error,  to  minimize  biases  arising  from  the 
fact  that  nonrespondents  may  be  different  from  those  who  respond, 
and  to  adjust  for  nontelephone  households  missing  from  the 
sampling  frame.  Post-stratification  will  be  accomplished  by 
superimposing  weights  on  the  first  two  stages  of  weighting  that 
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will  create  agreement  between  ACOMS  tabulations  and  Census  data 
on  the  total  population  by  age,  sex,  race,  and  Spanish  heritage. 

The  combined  sample  adjustment  weight  for  each 
individual  computed  using  these  three  steps  is  then  appended  to 
the  survey  data  file. 

STANDARD  ERROR  ESTIMATION  FOR  ACOMS-BRR 

Standard  methods  of  computing  variance  and  confidence 
intervals  and  analyzing  statistical  models  requires  the 
assumption  that  data  are  from  simple  random  samples.  This 
requirement  is  not  met  in  ACOMS  since  it  was  determined  cost 
effective  to  select  samples  through  a  complex  multi-stage  design 
(e.g.,  involving  stratification  and  clustering  of  units),  rather 
than  through  simple  random  sampling.  Were  conventional  methods 
for  variance  and  standard  error  estimation  used  on  ACOMS  data, 
serious  biases  could  be  introduced  and  misleading  results 
obstained. 

Application  of  BRR  to  Complex  Samples.  To  compute 
standard  errors  for  the  ACOMS  data,  BRR  should  be  used.  A 
variant  of  this  method  was  first  used  by  the  Census  Bureau  for 
variance  calculations  for  its  Current  Population  Survey  about  25 
years  ago.  The  methodology  was  subsequently  improved  and  is  now 
used  extensively  by  all  of  the  major  Federal  statistical  agen¬ 
cies.  Westat  also  uses  it  for  most  of  its  large-scale  studies. 

Westat  has  a  general-purpose  computer  program  available 
for  balanced  repeated  replication  that  will  be  used  for  ACOMS. 

The  software  is  known  as  PROC  WESVAR  and  will  be  presented  later 
in  the  training  session. 
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Using  WESVAR  as  a  BRR  technique  requires  the  drawing  of 
a  set  of  random  subsamples  from  the  full  ACOMS  sample.  Each 
subsample  (68  are  drawn  for  ACOMS)  contains  one-half  the  cases  of 
the  full  sample.  The  same  principles  of  selection,  clustering, 
and  stratification  used  for  the  full  sample  are  used  in  each 
subsample.  Each  subsample  is  referred  to  as  a  replicate. 

The  BRR  method  for  estimating  the  standard  error  of  a 
percentage,  for  example,  is  based  on  computing  an  estimate  of  the 
percentage  from  each  replicate,  and  then  computing  the  variance 
between  those  estimates  and  the  full  sample  percentage  estimate. 
Symbolically,  let 

P„  Denote  the  estimate  of  the  percentage  from 
replicate  g. 

P  Denote  the  estimate  of  the  percentage  based  on  the 
full  sample. 

m  Denote  the  number  of  replicates  in  the  balanced 
repeated  set . 

Then  an  estimate  of  the  sampling  variance  of  p  is 

(Sp)2  = -  x:  (Pg  -  P)  2 

m  g=l 

The  convenience  of  this  approach  is  that  the  same  esti¬ 
mator  is  used  for  the  total  sample  and  for  each  replicate,  and 
variance  estimates  are  readily  computed  by  a  simple  procedure. 

Furthermore,  the  same  procedure  is  applicable  to  any 
statistic  desired,  such  as  ratios  estimates,  regression  coeffi¬ 
cients  from  a  multivariate  regression  or  other  complex  statis¬ 
tics,  as  well  as  to  simple  estimates  of  percentages  or  means. 

This  kind  of  estimator  can  be  applied  to  statistics  based  on 
separate  analytic  groups  and  also  subpopulations  within  those 
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groups.  Thus,  separate  variance  programs  are  not  required  for 
different  statistics. 
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APPENDIX  A:  ACOHS  ANNOTATED  QUESTIONNAIRE 


The  Annotated  Questionnaire  provides  supplementary 
information  for  each  item  included  in  the  current  active  ACOMS 
instruments.  The  Annotated  Questionnaire  is  intended  to  be  the 
primary  reference  document  for  use  during  planning  and  execution 
and  interpretation  of  the  analysis.  The  Annotated  Questionnaire 
is  composed  of  the  questionnaire  instruments  on  the  right  side  of 
the  page,  and  the  annotation  information  on  the  left  side  of  the 
page . 


The  questionnaires  and  the  annotation  are 
discussed  in  detail  below. 

THE  QUESTIONNAIRES 

The  questionnaire  instruments  provide:  1)  specific 
question  wording  used  in  the  ACOMS  interviews,  and  2)  information 
regarding  the  flow  and  control  of  the  instnaments  administered  to 
respondents.  Questionnaire  wording  includes  screen  name, 
complete  question  text,  optional  text,  word  choices,  response 
categories  and  response  codes.  Information  regarding  the  flow  of 
the  interview  includes  skip  pattern  information,  and  CATI  checks. 
Figure  A.l  is  an  example  page  of  the  questionnaire.  Since  the 
questionnaire  formats  used  in  a  CATI  context  differ  somewhat  from 
those  used  in  traditional  self-administered  or  paper  and  pencil 
telephone  surveys,  a  description  of  the  questionnaire 
presentation  follows  below. 

Screen  Name  flK  The  screen  name  corresponds  to 
the  the  screen  name  in  the  Question  Bank  and  is  composed  of  the 
two  character  prefix  reffering  to  the  questionnaire  module  and  an 
order  number.  The  order  of  presentation  of  screens  in  the 
Annotated  Questionnaire  corresponds  to  the  order  of  presentation 
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Figure  A.l  Example  of  page  of  questionnaire 


BE-26. 


ACOMS  Youth  Annotated  Questionnaire 
0MB  n  0702-0077  Expiration  8/31/89 
Module:  Behaviors 


In  the  past  six  months,  have  yoxi  spoken  with  anyone  about  getting 
a  full-time  civilian  job? 

YES  .  1  (BE-27) 

NO  .  2  (BE-31) 

REFUSED  .  -7  {BE-31) 

)N’T  KNOW  . .  -8  (BE-31) 


(!)  © 


BE-27.  With  whom  have  you  spoken?  [RECORD  ALL  THAT  APPLY! 


FRIENDS  .  01 

MOTHER .  02 

FATHER .  03 

A  BROTHER  OR  SISTER .  04 

SOME  OTHER  RELATIVE  .  05 

(BOY/GIRL)  FRIEND  OR  SPOUSE  .  06 

A  TEACHER  .  07 

A  COUNSELOR  AT  SCHOOL  .  08 

A  RECRUITER .  09 

CO-WORKER .  10 

EMPLOYER .  11 

OTHERS . 12 

REFUSED  .  -7 

DON’T  KNOW .  -8 


BE-31.  In  the  past  six  months,  have  you  visited  auiy  prospective 
employers  or  employment  agencies? 


YES  . . . .  1 

NO  .  2 

REFUSED .  -7 

DON’T  KNOW .  -8 
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Page  3-;!lfi' 


Questionnaire 


during  the  interview  rather  than  the  order  present  in  the 
Question  Bank. 


Occasionally  the  screen  name  also  contains  a 
suffix,  for  example,  ''EE-6A''.  The  "A”  suffix  indicates  that  the 
item  was  inserted  after  "EE-6".  A  "VER"  following  the  order 
number  in  the  screen  name  (for  example,  "EE-IVER")  indicates  that 
the  screen  verifies  information  obtained  or  calculated  during  the 
interview. 


Question  Text  (2) ♦  Each  item  in  the  Annotated 
Questionnaire  contains  the  complete  question  wording.  The 
presentation  of  the  question  items  follow  a  number  of 
conventions: 


■  Text  with  normal  capitalization  is  read  to  the 
respondent. 

■  Text  in  all  caps  within  brackets  is  a  message  to 
the  interviewer,  not  to  be  read  to  the  respondent. 

■  Normal  text  within  brackets  indicates  optional 
wording  to  be  read  to  the  respondent  at  the 
discretion  of  the  interviewer. 

■  Text  within  brackets  separated  by  a  slash  (/) 
indicates  a  CATI-programmed  word  choice. 


The  question  text  often  includes  CATI  programmed 
word  choices.  Word  choices  alter  the  text  of  the  question  by 
displaying  different  text  within  a  question  item.  During  the 
interview,  the  CAT!  System  selects  the  appropriate  wording 
according  to  respondent  characteristics  or  previous  responses. 


Word  choices  can  be  used  to  tailor  the  question  to 
the  respondent.  For  example,  the  question  "Does  (he/she)  have  a 
high  school  diploma"  would  be  displayed  "Does  he"  if  the  question 
refers  to  a  male,  and  "Does  she"  if  the  question  refers  to  a 
female. 
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Word  choices  can  also  be  used  to  create  variations 
for  a  basic  question  thus  altering  the  meaning  of  the  question 
itself.  For  example,  the  CATI  system  randomly  selects  from  Navy, 
Air  Force,  Marines,  etc  to  display  the  result  where  (SERVICE) 
appears  in  the  following  question,  "What  was  the  main  message  you 
got  from  (SERVICE)  advertising?”. 

Response  Categories  and  Codes  (3.41 .  Response 
categories  and  codes  follow  the  question  text.  Response 
categories  presented  in  normal  text  are  always  read  to  the 
respondent,  while  those  in  all  caps  are  read  to  the  respondent 
only  after  several  probe  attempts  have  failed  to  elicit  a  valid 
response  from  the  respondent.  The  numbers  to  the  right  of  the 
response  categories  are  the  numeric  codes  entered  by  the 
interviewers . 

Skip  Patterns  Another  way  in  which  the  CATI 

technology  allows  for  more  respondent-tailored  interviews  than 
traditional  interviewing  technologies  is  through  skip  patterns. 
For  many  questions  in  the  ACOMS  interviews,  certain  responses 
lead  to  a  specified  set  of  followup  questions  and  to  skipping 
other  sets  of  questions. 

Skip  patterns  appear  directly  to  the  right  of  the 
response  category  on  which  the  subsequent  skips  are  based.  Skip 
pattern  information  is  composed  of  the  screen  name  of  the  next 
screen  administered  to  the  respondent  if  that  response  is  chosen. 
For  example,  if  the  respondent  answers  "yes”  to  "...have  you 
spoken  with  anyone  about  getting  a  full-time  civilian  job”  then 
the  next  question  asked  will  be  "With  whom  have  you  spoken?”. 

With  any  other  answer,  the  respondent  would  be  asked  "...have  you 
visited  any  prospective  employers  or  employment  agencies?”. 

CATI  Checks.  CATI  checks  steer  the  flow  of  the 
interview  based  upon  answers  to  previous  questions,  or 
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predetermined  selection  criteria.  Like  skip  patterns,  CATI 
checks  control  the  flow  of  the  interview.  However,  CATI  checks 
can  be  used  anywhere  in  the  interview  to  check  logical 
relationships  among  previously  collected  information  while  skip 
patterns  are  bound  to  the  response  category  where  they  appear. 
They  are  composed  of  a  statement  or  question  followed  by 
corresponding  logical  statements.  The  interview  is  then 
controlled  based  upon  the  CATI  system's  answer  to  the  "question". 

Figure  A. 2  is  an  example  of  a  CATI  check.  CATI 
Check  #AT1  checks  the  values  entered  from  a  previous  module  to 
steer  the  next  series  of  questions.  If  the  respondent  had 
recalled  hearing  or  seeing  Army  advertising,  then  they  received 
questions  about  their  opinions  about  army  advertising. 

Otherwise,  the  section  is  skipped. 

THE  ANNOTATION 


Annotation  information  not  usually  incosrporated 
with  questionnaire  documentation  is  provided  to  facilitate 
analyses  using  only  one  reference  document.  The  Annotated 
Questionnaire  allows  the  analyst  to  read  a  question  item  as  it 
appears  during  the  interview,  and  using  annotation  information, 
determine  the  variable  name,  the  range  of  valid  responses,  and 
the  sub-population  receiving  that  question,  without  referring  to 
multiple  documents.  The  annotation  contains  screen  name, 
question  bank  id  #,  all  variables  associated  with  that  item,  the 
variables  valid  ranges,  and  a  description  of  the  sub-population 
receiving  that  item. 

Figure  A. 3  is  an  example  page  of  annotation. 

Screen  Name  fl) .  The  screen  name  corresponds  to 
the  screen  name  found  in  the  questionnaire  and  in  the  Question 
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Figure  A. 2  Example  of  CATI  Check 


ACOMS  Youth  Annotated  Questionnaire 
0MB  at  0702-0077  Expiration  8/31/89 
Module:  Attitudes  Toward  Army  Ada 


CATI  CHECK  <»AT1:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

ARMY  ADS? 

[KR-1  =  2  OR  KR-6  =  1] 


YES  .  1  (AT-1) 

NO  .  2  (SLOGAN  MODULE) 


AT-1.  Use  a  scale  of  "1"  to  **5"  where  "1”  means  you  do  not  like  the 
advertising  and  ”5"  means  you  like  the  advertising  very  much. 

Overall,  how  much  do  you  like  the  Army  ads  you  have  seen  or  heard 
over  the  past  yeaur? 


DO  NOT  LIKE  .... 
SOMEWHAT  DISLIKE 

NEUTRAL  . 

LIKE  SOMEWHAT  . . 
LIKE  VERY  MUCH  . 

REFUSED  . 

DON’T  KNOW  . 


1 

2 

3 

4 

5 
-7 
-8 


AT-2.  Use  a  scale  of  "1”  to  ”5''  where  "1“  means  you  do  not  believe  the 
advertising  amd  "S’*  means  you  believe  the  advertising  very  much. 

How  much  do  you  believe  what  the  ads  say? 


DO  NOT  BELIEVE  .  1 

SOMEWHAT  DISBELIEVE  .  2 

NEUTRAL  .  3 

BELIEVE  SOMEWHAT  .  4 

STRONGLY  BELIEVE  . 5 

REFUSED  .  -7 

DON’T  KNOW .  -8 


[GO  TO  SLOGAN  RECOGNITION  MODULE] 
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Figure  A. 3  Example  page  of  annotation 


ACOMS  Youth  Annotated  Questionnaire 
0MB  9  0702-0077  Expiration  8/31/89 
Module :  Behaviors 


Screen  Name:  BE-26 


Question  Bank  if-  BE26 


Variables : 
YBWTALK 

Sub-Population : 


Banges : 

1,2. -7, -8 

Youth  not  currently  employed  full  time  who 
have  thought  of  getting  a  full-time  civilian 
job  [YBWTHOT  (BE-25)  EQ  1,-7, -8] 


Screen  Name: 

BE-27 

Variables : 

Ranges : 

YBWFREN 

1,2, -7, -8 

YBWMOM 

1,2, -7, -8 

YBWDAD 

1,2, -7, -8 

YBWSIB 

1,2, -7, -8 

YBWREL  / 

1,2, -7. -8 

YBWSPOO  - ( 

3)  1,2, -7. -8 

YBWTEAC  V 

^  1,2, -7, -8 

YBWCOUN 

1,2, -7, -8 

YBWREC 

1,2, -7, -8 

YBWCOW 

1,2, -7, -8 

YBWBOSS 

1,2, -7, -8 

YBWOTH 

1,2, -7, -8 

Sub-Population : 

Youth  not  cu: 

Question  Bank  k:  BE27 


have  thought  of  getting  a  full-time  civilian 
job  and  who  have  spoken  with  someone  about 
getting  a  full-time  job  [YBWTALK  (BE-26)  EQ  1] 


Screen  Name: 
Variables: 
YBWVISIT 
Sub-Population : 


BE-31  Question  Bank  g:  BE31 

Ranges: 

1,2, -7, -8 

Youth  not  currently  employed  full  time  who 
have  thought  of  getting  a  full-time  civilian 
job  [YBWTHOT  (BE-25)  EQ  1,-7, -8] 


Annotation 


Page  3-7 


Bank.  Again,  the  order  corresponds  to  the  order  of 
administration,  while  the  Question  Bank  is  in  index-order. 

Question  Bank  ID  #  (2) .  The  question  bank  id  # 
corresponds  to  the  screen  name  without  the  hyphen. 

Variable  Names  f3K  The  variable  names  correspond 
to  the  variable  names  which  appear  in  the  data  files.  The 
variable  name  is  begins  with  a  single  letter  which  corresponds  to 
the  type  of  respondent.  Variable  names  beginning  with  the  letter 
"Y”  indicate  youth  respondents  while  the  letter  ”P"  indicate 
parental  respondents.  The  remainder  of  the  variable  name 
represents  the  essence  of  the  variable's  contents.  For  example, 
the  variable  "YTVWATCH"  contains  a  code  for  whether  or  not  the 
youth  watches  TV. 

Many  questions  contain  more  than  one  variable. 
Questionnaire  items  which  could  elicit  more  than  one  valid 
response  require  more  than  one  variable.  For  example,  BE-27  asks 
"With  whom  have  you  spoken?".  One  variable  is  required  for  each 
person  with  whom  the  youth  might  have  spoken.  This  situation  is 
analogous  to  the  "Mark  all  that  apply"  question  found  in  paper 
and  pencil  surveys.  All  variables  corresponding  to  a  particular 
screen  are  listed  in  the  annotation. 

Valid  Ranges  f4).  Valid  ranges  encompass  all 
possible  responses  for  a  particular  variable.  With  few 
exceptions,  variables  coded  from  survey  responses  always  include 
"refused"  and  "don't  know"  as  valid  responses,  although  these 
response  options  are  never  read  to  the  respondent. 

Sub-Population  (5) .  Because  of  the  complex 
instrument  structure  that  incoude  rotating  modules,  skip 
patterns,  and  other  programmed  means  of  question  allocation  to 
respondents,  many  questions  in  the  ACOMS  surveys  are  asked  only 
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of  a  sijbsection  of  the  respondent  population.  During  analyses, 
the  sub-population  that  receives  a  particular  question  determines 
the  types  of  analyses  that  can  be  performed  as  well  as  the 
interpretation  of  the  results.  The  sub-population  descriptions 
facilitate  analyses  by  summarizing  all  skip  pattern  and  interview 
flow  information  into  one  statement  describing  all  respondents 
for  a  variable  or  set  of  variables. 


Sub-population  descriptions  are  composed  of  a  text 
description  of  the  respondents,  and  a  pseudo-code  representation 
of  the  respondents.  The  text  description  uses  terms  found  within 
the  question  items  which  define  the  respondent  population. 


of: 


The  pseudo-code  enclosed  in  brackets  is  composed 


■  the  variable  name(s)  of  the  defining  variable (s) ; 

■  the  screen  name  of  the  screen  from  which  the 
defining  variable  was  coded; 

■  the  logical  operator (s) ;  and 

■  the  defining  values  of  the  variables. 


The  logical  operators  used  within  the  pseudocode  are: 


£Q  equal 
NE  not  equal 
GT  greater  than , 

LT  less  than , 

AND  and  (both  conditions 
respondent  to  be  included 
OR  or  (either  condition 
respondent  to  be  included 


must  be  met  for  the 
in  the  sub-population) 
must  be  met  for  the 
in  the  sub -population) 


An  example  of  a  sub-population  description  is 
found  in  Figure  A. 3.  BE-27  will  be  asked  if  the  youth  is  not 

currently  employed  full-time,  and  the  youth  has  thought  about 
getting  a  full  time  job,  and  the  youth  has  spoken  with  someone 
about  getting  a  full  time  job.  The  pseudo-code  indicates  that 
these  conditions  will  be  met  if  the  variable  YBWTHOT  from  screen 
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BE-25  is  equal  to  1,  -7,  or  -8 .  (Values  separated  by  commas 
imply  an  OR  condition.) 
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ACOMS  ANNOTATE!?  QUESTIONNAIRE 

Q8  T  —  ± 

(Oct,  Nov,  &  Dec  86) 


Module:  Household  Screener 


ACOMS  Annotated  Questionnaire 
0MB  at  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


Screen  Name;  SC-1  Question  Bank  SCI 

Variables :  Ranges : 

PHONVER  1,2,3 

Sub-Population:  All  phone  numbers  called 


Screen  Name:  SC-2  Question  Bank  #:  SC2 

Variables:  Ranges; 

PHONUSE  1,2, 3, -7, -8 

Sub-Population:  All  correct  phone  numbers 

[PHONVER  (SC-1)  EQ  1] 


Screen  Name: 

Variables: 

PHONLOC 

Sub-Population : 


SC-3  Question  Bank 

Ranges : 

1,2, 3, -7, -8 

Correct  phone  numbers  used  for  both  home 
and  business 
[PHONUSE  (SC-2)  EQ  2] 


SC3 


Annotation 
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ACOMS  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


SC-1  INTRODUCTION:  Hello,  this  is  (YOUR  NAME).  I  am  calling  from 

Westat,  a  research  firm  near  Washington,  D.C.  We  are  conducting 
an  important  national  survey  for  the  Federal  Government.  First, 
I’d  like  to  make  sure  I’ve  dialed  correctly.  Is  this  (AREA  CODE 
AND  NUMBER)? 

(INTERVIEWER:  ASK  TO  SPEAK  WITH  ADULT  HOUSEHOLD  MEMBER  IF  PERSON 
ANSWERING  TELEPHONE  SOUNDS  LIKE  A  YOUTH) 

YES  .  1  (SC-2) 

NO  .  2  (TERMINATE.  1  CODE  REDIAL) 

MAX  OF  2  CALLS) 

GO  TO  RESULT  . .  3 


SC-2  We  are  calling  a  random  sample  of  telephone  numbers  in  connection 
with  this  study,  and  we  need  to  know  what  type  of  number  this  is. 

Is  this  phone  number  for 


home  use,  .  1 

business  and  home  use,  or.  2 

business  use  only?  .  3 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


(SC-4D) 

(SC-3) 

(TERMINATE.  3  CODE  NON- 
RESIDENTIAL) 

(TERMINATE.  2  CODE  INIT 
REFUSAL) 

(ASK  FOR  KNOWLEDGEABLE 
HOUSEHOLD  MEMBER,  RESTART  AT 
SC*2RI 

IF  NONE  AVAILABLE, 

TERMINATE,  4  Oil*  5  CODE 
CALLBACK) 


SC-3.  Is  this  phone  located  in  a  home  or  in  a  business? 


HOME  .  1  (SC-4D) 

BOTH  .  2  (SC-4D) 

BUSINESS  .  3  (TERMINATE.  3  CODE  NON- 

RESIDENTIAL) 

REFUSED  .  -7  (TERMINATE.  2  CODE  INIT  REFUSAL) 

DON’T  KNOW  .  -8  (ASK  FOR  KNOWLEDGEABLE 

HOUSEHOLD  MEMBER,  RESTART  AT 

cptfianM 

IF  NONE  AVAILABLE, 

TERMINATE,  5  CODE  CALLBACK) 
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ACOMS  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


Screen  Name:  SC-4D  Question  Bank  «:  SC4D 

Variables:  Ranges: 

RESPINHH  1,2, -7, -8 

Sub-Population:  Correct  phone  numbers  for  home  or  both  home 

auid  business  use 
[PHONUSE  (SC-2)  EQ  1]  OR 
[PHONLOC  (SC-3)  EQ  1,2] 


Screen  Name: 
Variables: 
YOOHTTOT 
Sub-Population 


SC-5  Question  Bank  #:  SC5 

Ranges : 

00, -7, -8 

Correct  phone  numbers  with  household  member 
on  the  line 

CRESPINHH  (SC-4D)  EQ  1] 


o  • 


Annotation 


Page  0-2 


ACOMS  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


SC-4D.  Are  you  a  member  of  this  household? 


YES  . 1  (SC-5) 

NO  2  (SCKNOW 

IF  NONE  AVAILABLE, 
TERMINATE,  5  CODE 
CALLBACK) 

refused  .  -7  (TERMINATE.  2  CODE  INIT 

REFUSAL) 

DON’T  KNOW  .  -8  (SCKNOW 

IF  NONE  AVAILABLE, 
TERMINATE,  5  CODE 
CALLBACK) 


SC-5.  Since  the  survey  we  are  conducting  for  the  U.S.  government  is 

concerned  with  the  career  plans  of  young  adults,  we  need  to  know 
how  many  young  adults  live  in  your  household. 

How  many  people  between  the  ages  of  13  auad  24  live  in  your 
household  including  those  on  vacation,  away  on  business  or  living 
away  at  school? 


none  .  00  (SC-4B,  6  CODE 

INELIGIBLE  NO 
ONE  13-24) 

refused  .  -7  (TERMINATE.  7  CODE 

INIT  REFUSAL) 

DON’T  KNOW  .  -8  (SCKNOW 

IF  NONE  AVAILABLE,  TERMINATE 
5  CODE  CALLBACK) 


CATI  CHECK  1»SC1:  IS  THERE  MORE  THAN  ONE  HOUSEHOLD 

MEMBER  13  THROUGH  24? 

[SC-5  >  1] 


YES . :  1  (SC-7) 

NO . .  2  (SC-6) 
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ACOMS  Annotated  Questionnaire 
0MB  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


Screen  Name: 

Variables: 

MALEFEM 

Sub-Population : 


SC-6  Question  Bank  #:  SC6 

Ranges : 

1,2, -7, -8 

Correct  phone  number  and  household  member  on 
the  line  and  there  is  only  one  person  in 
household  age  13  through  24 
[YOOTHTOT  (SC- 5)  EQ  1] 


Screen  Name:  SC-7  Question  Bank  SC7 

Variables:  Ranges: 

MALETOT  00,-7, -8 

Sub-Population:  Correct  phone  number  and  household  member  on 

the  line  and  there  is  at  least  one  person  in 
the  household  age  13  through  24 
[YOUTHTOT  (SC-5)  GE  1] 

FEMTOT  computed  from  YOOTHTOT  and  MALETOT 


Screen  Name:  SC-7A  Question  Bank  SC7A 

Variables:  Ranges: 

FEMVER  1,2, -7, -8 

Sub-Population:  Correct  phone  number  and  household  member  on 

the  line  and  at  least  one  person  age  13-24  in 
the  household 
[YOUTHTOT  (SC-5)  GE  1] 
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ACOMS  Annotated  Questionnaire 
0MB  **  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


SC-6.  Is  this  person  male  or  female? 


male  .  1  (CODE  SC- 7  AS  01;  CODE  SC- 7 A 

AS  00,  AND  THEN  GO  TO  SC-8) 

female  . .  2  (CODE  SC-7  AS  00;  CODE  SC-7A 

AS  01  AND  THEN  GO  TO  SC-8 
FOR  FEMALES) 

refused .  -7  (TERMINATE.  7  CODE 

INIT  REFUSAL) 

DON’T  KNOW  .  -8  (ASK  FOR  KNOWLEDGEABLE 

HOUSEHOLD  MEMBER  RESTART  AT 
SC^5 

IF  NONE  AVAILABLE,  TERMINATE 
5  CODE  CALLBACK) 


SC-7.  Of  these  (NUMBER  FROM  SC-5),  how  many  are  male? 


NONE  .  00 

REFUSED  .  -7  (TERMINATE.  7  CODE 

INIT  REFUSAL) 

DON’T  KNOW  .  -8  (ASK  FOR  KNOWLEDGEABLE 

HOUSEHOLD  MEMBER  RESTART  AT 
SC-5A 

IF  NONE  AVAILABLE,  TERMINATE 
5  CODE  CALLBACK) 


CATI  CHECK  SClAl:  IS  THE  NUMBER  OF  MALES  EQUAL  TO 

THE  TOTAL  13-24  YEAR  OLDS? 

[SC-7  =  SC-5] 


YES  .  1  (CODE  SC7A=0 

CATI  CHECK  #SC1A) 
NO  .  2  (SC-7A) 


SC-7A.  So,  of  the  (NUMBER  FROM  SC-5)  13  to  24  year  olds,  your  household 
has  (SC-7)  males,  and  ( (SC-5)-(SC-7) )  females? 


YES  . 1  (CATI  CHECK  4»SC1A) 

NO  .  2  (SC7ACHK) 

REFUSED  .  -7  (TERMINATE.  7  CODE 

INIT  REFUSAL) 

DON’T  KNOW  .  -8  (SCKNOW 

IF  NONE  AVAILABLE,  TERMINATE 


Questionnaire 


Page  0-3 


ACOMS  Annotated  Questionnaire 
0MB  a  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


Screen  Name:  SC-7B  Question  Bank 

Variables:  Ranges: 

1,2, -7, -8 

Sub-Population:  Screener  respondents 

[YUTHNUM  EQ  1] 


SC7B 


Annotation 
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ACOMS  Annotated  Questionnaire 
0MB  »  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


CATI  CHECK  ItSClA:  ARE  THERE  ANY  13-24  YEAR  OLD  MALES 

IN  THE  HOUSEHOLD? 

[SC-7  >  0] 


yes  .  1  (CATI  CHECK  #SC1B) 

NO  . .  2  (CATI  CHECK  #SC1B) 

«SC1B:  ARE  THERE  ANY  13-24  YEAR  OLD  FEMALES 
IN  THE  HOUSEHOLD? 

[SC-7A  >  0] 

YES  .  1  (CATI  CHECK  #SC1D) 

NO  .  2  (CATI  CHECK  #SC1D) 

#SC1D:  IS  THE  HOUSEHOLD  IN  THE  FEMSAMP? 

YES  .  1  (ENUMERATE  RESPONDENT, 

MALES,  THEN  FEMALES) 
(CONF) 

NO  .  2  (ENUMERATE  RESPONDENT, 

THEN  MALES) 

(CONF) 


[RESPONDENT  NAME  AND  AGE  ENUMERATED,  THEN  MALES,  THEN  FEMALES] 


CONF.  Your  answers  to  this  survey  are  voluntary  and  confidential.  The 
information  you  give  us  will  only  be  used  in  connection  with 
information  about  many  other  young  adults.  Neither  your  name  or 
any  other  identifying  information  will  appear  on  any  report  of 
this  study. 

While  you  may  choose  not  to  answer  any  question,  this  research  is 
authorized  by  law,  and  the  information  you  give  is  is  protected 
by  an  Act  of  Congress  called  the  Privacy  Act  of  1974. 


SC-7B.  Are  you  between  13  and  24  years  old? 


YES . . .  1  (SC-8A) 

NO  .  2  (CATI  CHECK  #SC3) 

REFUSED  .  -7  (TERMINATE  8  CODE  INIT  REFUSAL) 

DON’T  KNOW  .  -8  (SCKNOW 

IF  NONE  AVAILABLE,  TERMINATE 
5  CODE  CALLBACK) 


Questionnaire 
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ACOMS  Annotated  Questionnaire 
0MB  at  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


Screen  Name:  SC-8A  Question  Bank  SC8A 

Variables:  Ranges: 

EFNAM 

Sub-Population:  Enumerated  persons,  that  is,  screener 

respondents  and  other  youth  in  the  household 
age  13  through  24 


Screen  Name:  SC-8  Question  Bank  SC8 

Variables:  Ranges: 

EFNAM  1-5, -7, -8 

Sub-Population:  Enumerated  persons,  that  is,  screener 

respondents  and  other  youth  in  the  household 
age  13  through  24 


Annotation 
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ACOMS  Annotated  Questionnaire 
0MB  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


SC-8A.  Please  give  me  your  first  name. 

(SC-8) 

(TERMINATE.  8  CODE 
INIT  REFUSAL)) 

(SCKNOW 

IF  NONE  AVAILABLE,  TERMINATE 
5  CODE  CALLBACK) 


SC-8.  (Starting  with  the  oldest)  Please  give  me  the  first  name  of 

(each/the/the  oldest)  (male/female)  in  your  household  between  13 
and  24.  (RECORD  ALL  NAMES  IN  GRID  BELOW.) 

1. 

2. 

3. 

4. 

5. 


REFUSED .  -7  (TERMINATE.  8  CODE 

INIT  REFUSAL) 

DON’T  KNOW  .  -8  (ASK  FOR  KNOWLEDGEABLE 

HOUSEHOLD  MEMBER  RESTART  AT 
SC-5RI 

IF  NONE  AVAILABLE,  TERMINATE 
5  CODE  CALLBACK) 


ICATI  CHECK  ttSC2:  ASK  SC- 9  FOR  RESPONDENT,  1ST  MALE/FEMALE  1 
1  LISTED  IN  SC-8  ! 


REFUSED  . . 
DON’T  KNOW 
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ACOMS  Annotated  Questionnaire 
0MB  Ht  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


Screen  Ncune: 

Variables: 

EDOBMM 

Sub-Population : 


SG-9  Question  Bank  SC9 

Ranges : 

01-12, -7, -8 

Enumerated  persons  with  first  name  given 
[EFNAM  (SC-8A,  SC-8)  NE  -7, -8,-1] 


EDOBDD 

EDOBYY 

Sub-Population : 


01-31, -7, -8 
62-74, -7, -8 

Enumerated  persons  for  whom  the  screener 
respondent  gave  a  month  of  birth 
[EDOBMM  (SC-9)  NE  -7, -8,-1] 


Screen  Name:  SC-10  Question  Bank  SCIO 

Variables :  Ranges : 

EAGE 

Sub-Population:  Enumerated  persons  for  whom  the  respondent 

did  not  give  a  complete  date  of  birth 
[EDOBMM  (SC-9)  EQ  -7, -8,-1]  OR 

[EDOBDD  (SC-9)  EQ  -7, -8,-1]  OR 

[EDOBYY  (SC-9)  EQ  -7, -8,-1] 


Screen  Name:  SC-lOA  Question  Bank  «:  SClOA 

Variables  *-  Ranges : 

E13T024  1-4, -7, -8 

Sub-Population:  Enumerated  persons  for  whom  the  respondent 

did  not  give  a  date  of  birth  or  age 
[EAGE  (SC-10)  EQ  -7,-8] 


Annotation 


Page  0-6 


ACOMS  Annotated  Questionnaire 
0MB  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


SC-9.  What  is  ( PERSON ’ S/your )  date  of  birth? 

/  /  (CATI  CHECK  #SC3) 

MM  DD  YY 

REFUSED  .  -7  (SC- 10) 

DON’T  KNOW  .  -8  (SC-10) 


SC-10,  How  old  is  (PERSON /are  you)? 

(CATI  CHECK  <»SC3) 

REFUSED . . .  -7  (SC-lOA) 

DON’T  KNOW .  -8  (SC-lOA) 


SC-IOA.  (Is  PERSON/Are  you)  13  to  15  years  old,  16  to  20  years  old,  21 
to  24  years  old,  or  some  other  age? 


13  to  15  .  1  (CATI  CHECK  USC2A) 

16  to  20  .  2  (CATI  CHECK  #SC2A) 

21  to  24  .  3  (CATI  CHECK  1»SC2A) 

SOME  OTHER  AGE  .  4  (CATI  CHECK  <»SC2A) 

refused  .  -7  (TERMINATE.  8  CODE 

INIT  REFUSAL) 

DON’T  KNOW  .  -8  (ASK  FOR  KNOWLEDGEABLE 

HOUSEHOLD  MEMBER  RESTART  AT 
SC-5RI 

IF  NONE  AVAILABLE,  TERMINATE 
5  CODE  CALLBACK) 
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ACOMS  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


Screen  Name:  SC-lOB  Question  Bank  #:  SClOB 

Variables :  Ranges : 

ESEX  1,2, -7,-8 

Sub-Population:  Enumerated  persons 


Screen  Name:  SC-IOC  Question  Bank  It:  SCIOC 

Variables:  Ranges: 

ENUMORE  1,2, -7, -8 

Sub-Population:  Enumerated  persons,  last  on  the  list  of 

ncunes  in  SC-8 


Annotation 
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ACOMS  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


CATI  CHECK  HtSCZA:  IS  CURRENT  ENUMERATION  FOR  THE 

RESPONDENT? 


YES .  1  (SC-lOB) 

NO .  2  (CATI  CHECK  #SC3) 


SC-IOB.  [IF  NOT  OBVIOUS,  ASK]  What  is  your  sex? 


male . . . .  .  1  (SC-IOC) 

FEMALE  .  2  (SC- IOC) 

REFUSED  .  -7  (TERMINATE.  8  CODE 

INIT  REFUSAL) 

DON’T  KNOW  .  -8  (ASK  FOR  KNOWLEDGEABLE 

HOUSEHOLD  MEMBER  RESTART  AT 
SC-5RI 

IF  NONE  AVAILABLE,  TERMINATE 
5  CODE  CALLBACK) 


SC-IOC.  Are  there  any  other  youths  between  13  and  24  years  old  in  your 
household? 


YES  .  KCATI  CHECK  #SC3) 

NO  .  2 (CATI  CHECK  «SC3) 

REFUSED  .  -7 (CATI  CHECK  «SC3) 

DON’T  KNOW  .  .  .  .  -8 (CATI  CHECK  #SC3) 
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ACOMS  Annotated  Questionnaire 
0MB  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


Screen  Name*- 

Variables: 

EMILACT 

Sub-Population : 


SC- 11  Question  Bank  it- 

Ranges : 

1.2, -7. -8 

Enumerated  youth,  age  17  through  24 
[ECALCAGE  GE  17  AND  ECALCAGE  LE  24]  OR 
[E12T024  EQ  2.3] 


sen 
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ACOMS  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


CATI  CHECK  #SC3:  IS  PERSON  BETWEEN  13  AND  24  YEARS? 


YES  .  1  (CATI  CHECK  *»SC5) 

NO  .  2  (CATI  CHECK  <»SC4) 


<»SC4:  FLAG  AS  INELIGIBLE  AND  GO  TO 
CATI  CHECK  4tSC6. 

#SC5:  RECORD  SEX 

#SC6:  IS  D.O.B./AGE  NEEDED  FOR  MORE 

MALES/FEMALES? 

YES  .  1  (SC-9  FOR  NEXT 

MALE /FEMALE) 

NO . : .  2  (CATI  CHECK  1»SC7) 

#SC7:  ANY  MALES/FEMALES  16-24  YEARS? 

YES  .  1  (CATI  CHECK  #SC7A 

FOR  RESP,  1ST 
MALE/FEMALE 
AGED  16-24) 

NO  .  2  (SC-21) 


[ENUMERATION  OF  ELIGIBILITY  INFORMATION  FOR  RESPONDENT, 
MALES,  AND  FEMALES] 


CATI  CHECK  #SC7A:  IS  PERSON  <  17  YEARS? 


YES  .  1  (SC13) 

NO  .  2  (SC-11) 


SC-11.  (Has  PERSON/Have  you)  ever  been  in  active  military  service,  the 
National  Guard  or  the  Reserves? 


YES  . 

NO . 

REFUSED  . . 
DON’T  KNOW 


1  (SC-llA) 

2  (SC-12) 
-7  (SC-12) 
-8  (SC-12) 
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ACOMS  Annotated  Questionnaire 
0MB  If  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


Screen  Name: 
Variables: 
EMILSERV 
Sub-Population 


SC-llA  Question  Bank  #: 

Ranges : 

1.2, -7. -8 

Youth  who  have  served  in  the  military 
[EMILACT  (SC-11)  EQ  1] 


SCllA 


Screen  Name: 
Variables: 
EMILWAIT 
Sub-Population 


SC-12  Question  Bank  SC12 

Ranges : 

1.2, -7, -8 

Youth  who  have  not  served  in  the  military 
[EMILACT  (SC-11)  EQ  2, -7, -8] 


Screen  Name:  SC-13A  Question  Bank  #:  SC13A 

Variables:  Ranges: 

EHSDIPL  1-5. -7. -8 

Sub-Population:  Youth  of  eligible  age  and  military  status 

[ECALCAGE  EQ  16]  OR 

[ECALCAGE  GE  17  AND  ECALCAGE  LE  24  AND 
EMILACT  (SC-11)  EQ  2  AND 
EMILWAIT  (SC-12)  EQ  2] 


Screen  Name:  SC-14  Question  Bank  if'  SC14 

Variables:  Ranges: 

EEDENCUR  1,2, -7, -8 

Sub-Population:  Youth  of  eligible  age  and  military  status 
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ACOMS  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


SC-llA.  (Is  PERSON/Are  you)  presently  serving  in  the  military? 


YES  .  1  (CATI  CHECK  4»SC8) 

NO  2  (CATI  CHECK  4tSC8) 

refused  .  -7  (CATI  CHECK  i»SC8) 

DON’T  KNOW  . -8  (CATI  CHECK  <»SC8) 


SC-12.  (Has  he/Has  she/Have  you)  been  accepted  for  seirvice  in  a  branch 
of  the  Armed  Forces  and  (is/are)  now  waiting  to  go  on  active 
duty? 


yes  . 1  (CATI  CHECK  ttSC8) 

NO  .  2  (SC-13A) 

REFUSED  .  -7  (SC-13A) 

DON’T  KNOW  .  -8  (SC-13A) 


SC-13A.  Do  you  have  a  regular  high  school  diploma,  a  GED,  an  ABE,  or 
some  other  kind  of  certificate  of  high  school  completion? 


REGULAR  HIGH  SCHOOL  DIPLOMA  .  1  (SC-14) 

GED  (GENERAL  EDUCATIONAL  DEVELOPMENT)  2  (SC -14) 
ABE  (ADULT  BASIC  EDUCATION) 

CERTIFICATE  (E.G.  CORRESPONDENCE, 

NIGHT  SCHOOL)  .  3  (SC-14) 

SOME  OTHER  KIND  OF  CERTIFICATE  .  4  (SC-14) 

none  of  the  above  .  5  (SC- 14) 

REFUSED  .  "7  (SC-14) 

DON’T  KNOW  . -8  (SC-14) 


SC-14.  (Is  PERSON/are  you)  currently  enrolled  in  school? 


YES . 

NO . 

REFUSED  .. 
DON’T  KNOW 


1  (SC-15) 

2  (SC-13) 
-7  (SC-13) 
-8  (SC-13) 
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ACOMS  Annotated  Questionnaire 
0MB  It  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


Screen  Name:  SC-15  Question  Bank  tt:  SC15 

Variables :  Ranges : 

EEDENTYP  01-10, -7, -8 

Sub-Population:  Youth  of  eligible  age  and  military  status 

who  are  currently  enrolled  in  school 
[EEDENCOR  (SC- 14)  EQ  1] 


Screen  Name:  SC- 16  Question  Bank  #:  SCI 6 

Variables:  Ranges: 

EEDENYRH  9-12, -7, -8 

Sub-Population:  Youth  of  eligible  age  and  military  status 

who  are  currently  enrolled  in  a  regular 
day  high  school 
[EEDENTYP  (SC-15)  EQ  1] 


Screen  Name:  SC-17  Question  Bank  #:  SC17 

Variables:  Ranges: 

EEDENYRC  1“5 , ~7 » “8 

Sub-Population:  Youth  of  eligible  age  and  military  status 

who  are  currently  enrolled  in  college 
[EEDENTYP  (SC-15)  EQ  9] 
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ACOMS  Annotated  Questionnaire 
0MB  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


SC-15.  In  what  type  of  school  or  training  program  (Is  he/Is  she/Are  you) 
currently  enrolled? 


TAKING  DAY  COURSES  IN  REGULAR, 

DAY  HIGH  SCHOOL  .  01  (SC-16) 

GED  OR  HIGH  SCHOOL  EQUIVALENCY 

PROGRAM  .  02  (SC-13) 

ADULT  BASIC  EDUCATION  (ABE)  (HS 
COURSES  IN  NIGHT  SCHOOL  OR  BY 

CORRESPONDENCE)  .  03  (SC-13) 

SKILL  DEVELOPMENT  PROGRAM  (EG 
PUBLIC  EMPLOYMENT,  JOBS,  01 C 

WIN,  CETA)  .  04  (SC-13) 

ON-THE-JOB  TRAINING  PROGRAM  ...  05  (SC-13) 

APPRENTICESHIP  PROGRAM  .  06  (SC-13) 

VOCATIONAL,  BUSINESS  OR  TRADE 

SCHOOL  .  07  (SC-13) 

A  2  YEAR  JUNIOR  OR  COMMUNITY 

COLLEGE  .  08  (SC-13) 

A  4  (5)  YEAR  COLLEGE  OR 

UNIVERSITY .  09  (SC-17) 

SOME  OTHER  SCH(X>L  .  10  (SC-13) 

REFUSED  .  "7  (SC-13) 

DON’T  KNOW .  -8  (SC-13) 


SC-16.  (Is  he/Is  she/Are  you)  currently  enrolled  in  9th,  10th,  11th  or 
12th  grade? 


9TH 

lOTH . 

IITH . 

12TH . 

REFUSED  . . 
DON’T  KNOW 


9  (SC-13B) 

10  (SC-13B) 

11  (SC-13B) 

12  (SC-13B) 
-7  (SC-13) 
-8  (SC-13) 


SC-17.  (Is  he/Is  she/Are  you)  currently  enrolled  in  (his /her /your) 
first,  second,  third,  fourth  or  fifth  year  of  college? 


FIRST  YEAR  (FRESHMAN) .  1  (SC-13B) 

SECOND  YEAR  (SOPHOMORE) .  2  (SC-13B) 

THIRD  YEAR  (JUNIOR) .  3  (SC-13B) 

FOURTH  YEAR  (SENIOR) .  4  (SC-13B) 

FIFTH  YEAR  (OF  A  5  YEAR  COLLEGE)  5  (SC-13B) 

REFUSED  .  -7  (SC-13) 

DON’T  KNOW  .  -8  (SC-13) 
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ACOMS  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


Screen  Name:  SC-13B  Question  Bank  #: 

Variables:  Ranges: 

EEDCOVER  1.2, -7, -8 

Sub-Population:  Youth  of  eligible  age  and  military  status 

who  are  currently  enrolled  in  a  regular 
high  school  or  college 
[EEDENYRH  (SC-16)  EQ  9,10,11,12]  OR 
[EEDENYRC  (SC-17)  EQ  1.2, 3, 4. 5] 


SC13B 


Screen  Name:  SC-13  Question  Bank  :  SC13 

Variables:  Ranges: 

EEDCOMP  07-25, -7, -8 

Sub-Population:  Youth  of  eligible  age  and  military  status 
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ACOMS  Annotated  Questionnaire 
0MB  at  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


SC-13B.  So,  the  highest  level  (college/high  school)  that  (you  have/he 

jias/she  has)  completed  and  received  credit  for  is  (the)  (college 
year /high  school  grade)? 

YES  .  1  (SC-18) 

NO  . 2  (SC-13) 

REFUSED  . -7  (SC-13) 

DON’T  KNOW  . -8  (SC-l3) 


SC-13.  What  is  the  highest  grade  or  level  of  schooling  that  (he  has/she 
has/you  have)  completed  and  received  credit  for? 


LESS  THAN  8TH  GRADE  .  07  (SC- 18) 

8TH  GRADE  .  08  (SC-18) 

9TH  GRADE  .  09  (SC-18) 

lOTH  GRADE  .  10  (SC- 18) 

IITH  GRADE  .  11  (SC-18) 

12TH  GRADE  .  12  (SC- 18) 

1ST  YEAR  OF  4  YEAR  COLLEGE  (FR) .  13  (SC-18) 

2ND  YEAR  OF  4  YEAR  COLLEGE  (SO)  .  14  (SC-18) 

3RD  YEAR  OF  4  YEAR  COLLEGE  (JR)  .  15  (SC-18) 

4TH  YEAR  OF  4  YEAR  COLLEGE  (SR)  .  16  (CATI  CHECK  #SC8) 

5TH  YEAR' COLLEGE ,  1ST  YEAR  GRADUATE 

OR  PROFESSIONAL  SCHOOL  . .  17  (CATI  CHECK  #SC8) 

2ND  YEAR  GRADUATE  OR  PROFESSIONAL 

SCHOOL  .  18  (CATI  CHECK  1»SC8) 

3RD  YEAR  GRADUATE  OR  PROFESSIONAL 

SCHOOL  . • .  19  (CATI  CHECK  #SC8) 

MORE  THAN  3  YEARS  GRADUATE  OR 

PROFESSIONAL  SCHOOL  .  20  (CATI  CHECK  4tSC8) 

1ST  YEAR  OF  JR  OR  COMMUNITY  COLLEGE  .  21  (SC- 18) 

2ND  YEAR  OF  JR  OR  COMMUNITY  COLLEGE.  22  (SC- 18) 

1ST  YEAR  OF  VOCATIONAL  BUSINESS  OR 

TRADE  SCHOOL  .  23  (SC- 18) 

2ND  YEAR  OF  VOCATIONAL  BUSINESS  OR 

TRADE  SCHOOL  .  24  (SC-18) 

MORE  THAN  2  YEARS  OF  VOCATIONAL 

BUSINESS  OR  TRADE  SCHOOL  .  25  (SC-18) 

REFUSED  .  *7  (SC-18) 

DON’T  KNOW  .  -8  (SC-18) 
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ACOMS  Annotated  Questionnaire 
0MB  m  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


Screen  Name:  SC- 18  Question  Bank  SCI 8 

Variables :  Ranges : 

ELIVADDR  1,2, -7, -8 

Sub -Population:  Youth  of  eligible  age,  military  status,  and 

educational  level 
[EEDCOMP  (SC-13)  EQ  7,8,...15]  OR 
[EEDCOMP  (SC-13)  EQ  16  AND 
EEDENYRC  (SC-17)  EQ  5]  OR 
[EEDCOMP  (SC-13)  EQ  21,22,23,24,25] 


Screen  Name:  SC-18A  Question  Bank  SC18A 

Variables:  Rcuiges: 

ELIVDORM  1 , 2 , -7 , -8 

Sub-Population:  Youth  of  eligible  age,  military  status,  and 

educational  level  who  are  not  living  at  the 
location  of  the  phone  and  who  are  currently 
enrolled  in  school 
[ELIVADDR  (SC-18)  EQ  2  AND 
EEDENCUR  (SC-14)  EQ  1,-7, -8] 


Screen  Name:  SC- 19  Question  Bank  SC  19 

Variables :  Ranges : 

ERACE  1-4, -7, -8 

Sub-Population:  Youth  of  eligible  age,  military  status, 

educational  level,  and  address 
[ELIVADDR  (SC- 18)  EQ  1]  OR  • 

[ELIVDORM  (SC-18A)  EQ  1] 


Screen  Name:  SC- 20  Question  Bank  #:  SC20 

Variables:  Ranges: 

EHISP  1,2, -7, -8 

Sub-Population:  Youth  of  eligible  age,  military  status, 

educational  level ,  and  address 


Annotation 
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ACOMS  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


SC-18.  (Is  he/Is  she/Are  you)  living  at  this  address? 


YES  .  1  (SC-19) 

NO  .  2  (CATI  CHECK  #SC-7B) 

REFUSED  .  ”7  (CATI  CHECK  ttSC-7B) 

DON’T  KNOW  . -8  (CATI  CHECK  #SC-7B) 


CATI  CHECK  #SC7B:  IS  RESPONDENT  CURRENTLY  ENROLLED  IN 

IN  SCHOOL?  . 

(SC-14=l,-7,-8) 

YES  . 1  (SC-18A) 

NO . . . 2  (SC-19) 


SC-18A  (Is  he/Is  she/Are  you)  living  in  undergraduate  student  housing? 

[PROBE:  That  is,  undergraduate  housing  that  is  owned,  leased  or 

sponsored  by  the  school  (he  is/she  is/you  are)  attending? 


YES  .  1  (SC-19) 

NO  . 2  (CATI  CHECK  #SC8) 

REFUSED  .  -7  (SC-19) 

DON’T  KNOW .  -8  (SC-19) 


1  CATI  CHECK  4»SC8:  FLAG  AS  INELIGIBLE  FOR  MAIN 
I  INTERVIEW  AND  GO  TO  CATI  CHECK  #SC9 


SC-19.  Please  tell  me  whether  (PERSON  is/you  are): 


White  .  1 

Black  . 2 

Asian  or  Pacific  Islander,  or  . . .  3 

American  Indian  or  Alaskan  Native  4 

REFUSED  .  -7 

DON’T  KNOW  . . .  -8 


SC-20.  (Is  he/Is  she/Are  you)  Hispanic? 


YES  .  1 

NO  .  2 

REFUSED .  -7 

DON’T  KNOW  .  -8 
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ACOMS  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


Screen  Name:  SC-21  Question  Bank  It:  SC21 

Variables:  Ranges: 

ELNAM 

Sub-Population:  Youth  eligible  for  the  main  interview  and 

youth  ages  13,  14,  15 


Screen  Name:  SC-4B  Question  Bank  It:  SC4B 

Variables:  Ranges: 

PHONCNTY 

Sub-Population:  Correct  phone  numbers  with  household  member 

on  the  line 


Screen  Name:  SC-4C  .  Question  Bank  tt:  SC4B 

Variables:  Ranges: 

PHONZIP 

Sub-Population:  Correct  phone  numbers  with  household  member 

on  the  line 


Annotation 
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ACOMS  Annotated  Questionnaire 
0MB  at  0702-0077  Expiration  8/31/89 
Module*.  Household  Screener 


SC-21.  What  is  ( your/PERSON ’ S )  last  name? 


REFUSED  .  -7 

DON’T  KNOW .  -8 


CATI  CHECK  #SC9:  MORE  16-24  YEAR  OLD  MALES/FEMALES  TO 

ENUMERATE? 


YES  .  1  (SC-8) 

NO  .  2  (SC-4B) 


SC-4B.  What  county  do  you  live  in? 


(SC-4C) 

refused .  -7  (TERMINATE.  2  CODE  INIT 

REFUSAL) 

DON’T  KNOW  .  -8  (ASK  FOR  KNOWLEDGEABLE 

HOUSEHOLD  MEMBER,  RESTART  AT 
SC*2 

IF  NONE  AVAILABLE, 

TERMINATE,  5  CODE  CALLBACK) 


SC-4C.  What  is  your  zip  code? 


(SC-35) 

refused .  -7  (TERMINATE.  2  CODE  INIT 

REFUSAL ) 

DON’T  KNOW  .  -8  (ASK  FOR  KNOWLEDGEABLE 

HOUSEHOLD  MEMBER,  RESTART  AT 
SC-2. 

IF  NONE  AVAILABLE, 

TERMINATE,  5  CODE  CALLBACK) 


CATI  CHECK  1»SC25A1:  IS  COUNTY  OR  ZIP  MISSING? 

SC-4B  OR  SC-4C  =  -7  OR  -8 


YES  .  1  (SC-4E) 

NO  .  2  (SC-35) 
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ACOMS  Annotated  Questionnaire 
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Screen  Name:  SC-4E  Question  Bank  #:  SC4E 

Variables:  Ranges: 

PHONCITY 

Sub-Population:  Correct  phone  numbers  with  household  member 

on  the  line  and  county  or  zip  is  missing 
[PHONCNTY  (SC-4B)  EQ  -7,-8]  OR 
[PHONZIP  (SC-4C)  EQ  -7,-8] 


Screen  Name: 
Variables : 
PHONEOTH 
Sub-Population  •- 


SC-35  Question  Bank  #:  SC35 

Ranges: 

1.2, 7,8 

Households  with  at  least  one  youth  eligible 
for  the  main  interview  or  a  youth  age  13-15 


Screen  Name:  SC-36  Question  Bank  SC36 

Variables:  Ranges: 

XPHONUSE  1.2. 3, -7, -8 

Sub-Population:  Households  with  at  least  one  youth  eligible 

for  the  main  interview  or  a  youth  age  13-15 
and  additional  telephone  numbers  in  the  home 
[PHONEOTH  (SC- 35)  EQ  1] 


Screen  Name:  SC-36A  Question  Bank  SC36A 

Variables:  Ranges: 

XPHONLOC  1,2, 3, -7, -8 

Sub-Population:  Households  with  youth  eligible  for  further 

interviews  and  additional  telephone  numbers 
for  business  and  home  use 
[XPHONUSE  (SC-36)  EQ  2] 
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SC-4E.  What  city  do  you  live  in? 


(SC-35) 

REFUSED  .  ”7  (SC-35) 

DON’T  KNOW . . . .  -8  (SC-35) 


SC-35.  Are  there  any  telephone  numbers  in  addition  to  (SAMPLE  TELEPHONE 
NUMBER)  in  your  home? 


YES  .  1  (SC-36) 

NO  2  (CATI  CHECK  ttSC25A) 

refused  .  7  (CATI  CHECK  ttSC25A) 

DON’T  KNOW  .  8  (CATI  CHECK  ltSC25A) 


SC- 3 6  Is  this  number  for 


home  use .  1 

business  and  home  use,  or.  2 

business  use  only?  .  3 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


(CATI  CHECK  ttSC25A) 
(SC-36A) 

(CATI  CHECK  «tSC25A) 
(CATI  CHECK  ttSC25A) 
(CATI  CHECK  ttSC25A) 


SC-36A.  Is  this  phone  located  in  a  home  or  in  a  business? 


home  .  1  (CATI  CHECK  ttSC25A) 

both  .  2  (CATI  CHECK  ttSC25A) 

BUSINESS  .  3  (CATI  CHECK  ttSC25A) 

refused  .  -7  (CATI  CHECK  ttSC25A) 

DON’T  KNOW  .  -8  (CATI  CHECK  ttSC25A) 


CATI  CHECK  ttSC25A:  ARE  THERE  ANY  13  TO  15  YEAR  OLD 

HOUSEHOLD  MEMBERS? 

YES  .  1  (INTR013) 

NO .  2  (CATI  CHECK  1tSC26) 
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CATI  CHECK  i»SC26:  ARE  THERE  ANY  ELIGIBLE  PERSONS? 


YES  .  I  (HHCHOOSE) 

NO _ ...  2  (TERMS) 


TERMINATION  SCREENS 

TERMl  Thank  you  very  much,  but  I  seem  to  have  dialed  a  wrong  number. 

It  is  possible  that  your  number  will  be  dialed  again  at  a  later 
time. 

redial  . -  .  .  .  1  (RESTART  AT  INTRO) 

NON-WORKING  NUMBER  [IF 
NUMBER  HAS  BEEN  DIALED 
TWICE]  .  2 


TERM2  Thank  you  very  much,  that’s  all  the  question  that  I  have  at  this 
time. 

TERM3  Thank  you  very  much,  that’s  all  the  questions  I  have  at  this 
time . 

CODE  NON-RESIDENTIAL 

TERMS  ENTER  THE  RESULT  CODE  USING  THE  DEFINITIONS  BELOW: 


CALLBACK  -  NO  APPOINTMENT  .  4 

CALLBACK  -  APPOINTMENT  .  5  (APPT) 


TERMS  At  this  time,  we  are  only  interested  in  interviewing  in 

households  with  13  to  24  year  olds  so  I  have  no  further  questions 
for  you  at  this  time.  The  information  you  have  given  us  is 
confidential  and  is  protected  under  the  Privacy  Act  of  1974. 

This  survey  is  for  research  purposes  only,  and  is  authorized  by 
law  in  Title  10  USC  Sections  503  and  2359.  Thank  you  very  much 
for  your  time.  Good  bye. 

CODE  NO  ELIGIBLE  HOUSEHOLD  MEMBERS 
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TERM7  The  information  you  have  given  us  is  confidential.  This  survey 
is  for  research  on  how  young  people  make  career  decisions  and  is 
authorized  by  law  in  Title  10  DSC  Sections  503  and  2358.  Thank 
you  for  your  time.  Good  bye. 


TERM8  I  have  no  fu3rther  questions  for  you  at  this  time.  The 

information  you  have  given  us  is  confidential  and  is  protected  by 
an  Act  of  Congress  called  the  Privacy  Act  of  1974.  This  su^ey 
is  for  research  purposes  only  and  is  authorized  by  law  in  Title 
10  DSC  Sections  503  and  2358.  Thank  you  very  much  for  your 
cooperation.  Good  bye. 


TERM9  Let  me  remind  you  that  the  information  you  have  given  us  is 

confidential  and  is  protected  by  an  Act  of  Congress  called  the 
Privacy  Act  of  1974.  This  survey  is  for  research  purposes  only 
and  is  authorized  by  law  in  Title  10  Sections  503  and  2358  and 
Executive  order  9397 . 

I  have  no  fuirther  questions  to  ask  you  at  this  time,  but  would 
you  please  stay  on  the  line  for  one  moment  so  that  I  can  check  to 
see  if  I  need  to  speak  with  anyone  else  in  your  household. 

Thank  you  very  much  for  your  cooperation.  Good  bye. 


RESTART  SCREENS 


SC-2RI.  Hello,  this  is  (YODR  NAME).  I  am  calling  from  Westat,  a 
research  firm  near  Washington,  D.C.  We  are  conducting  an 
important  national  survey  for  the  Federal  Government. 


SC-KNOW.  Hello,  this  is  (YODR  NAME).  I  am  calling  from  Westat,  a 
research  firm  near  Washington,  D.C.  We  are  conducting  an 
import^ult  national  survey  for  the  Federal  Government.  The  survey 
is  concerned  with  the  career  plans  of  young  adults.  Your  answers 
are  voluntary  and  will  be  completely  confidential.  Your  identity 
will  never  be  known  by  anyone  except  the  research  project  staff . 

I  would  like  to  begin  by  asking  some  questions  about  household 
members . 
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Screen  Name: 

Variables: 

CONTFNAME 

CONTLNAME 

CONTADDR 

CONTCITY 

CONTST 

CONTZIP 

CONTAREA 

CONTEXCH 

CONTLOCL 

Sub- Population : 


SC-38 

Ranges : 


Question  Bank 


Phone  numbers  with  at  least  one  household 
member  age  13-15 
[BABYFLG  EQ  1] 


SC38 
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13-15  YEAR  OLD  TRACKING  INFORMATION 


CAT  I  CHECK  i»SC28:  WERE  ANY  13  TO  15  YR  OLDS  ENUMERATED? 

[ECALCAGE  GT  12  AND  ECALCAGE  LT  16] 
OR  [E13-24  EQ  1] 

YES  .  1  (INTR013) 

NO  .  2  (CATI  CHECK  #SC26 


INTR013 

It  is  possible  that  we  will. call  again  sometime  in  the  future  to 
obtain  some  updated  information  from  you. 


SC-38.  Please  give  me  the  name,  address  and  telephone  number  of  a  friend 
or  family  member  not  at  this  address  who  would,  know  how  to  get  in 
touch  with  you  in  case  we  need  to  contact  you  again  and  have  a 
hard  time  getting  hold  of  you. 

NAME: 

STREET ; 

CITY: 

STATE: 

ZIP: 

PHONE: 


IGO  to  CATI  CHECK  #SC26] 
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Module:  Education-Employment 


Screen  Name:  EE-2  Question  Bank  <t:  EE2 

Variables:  Ranges: 

YHSDIPL  1-5, -7, -8 

Sub-Population:  All  youth 


Screen  Name:  EE-4  Question  Bank  #:  EE4 

Variables :  Ranges : 

YEDCUR  1,2, -7, -8 

Sub-Population:  All  youth 


Screen  Name:  EE-5  Question  Bank  #:  EE5 

Variables:  Ranges: 

YEDLASTM 

YEDLASTY 

Sub-Population:  Youth  not  currently  enrolled  in  school 

[YEDCUR  (EE-4)  EQ  2, -7, -8] 
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EE- 2. 


EE-4 


EE- 5 


INTRODUCTION:  I  have  some  questions  about  your  educational  and 

employment  experiences . 


Do  you  have  a  regular  high  school  diploma,  a  GED,  an  ABE,  or  some 
other  kind  of  certificate  of  high  school  completion? 


REGULAR  HIGH  SCHOOL  DIPLOMA  .  1 

GED  (GENERAL  EDUCATIONAL 

DEVELOPMENT)  . 2 

ABE  (ADULT  BASIC  EDUCATION) 

CERTIFICATE  (E.G. ,  CORRESPONDENCE, 

NIGHT  SCHOOL)  .  3 

SOME  OTHER  KIND  OF  CERTIFICATE .  4 

NONE  OF  THE  ABOVE  .  5 

REFUSED  . -7 

DON’T  KNOW  .  -8 


Are  you  currently  enrolled  in  school,  college,  a  vocational  or 
technical  program,  apprenticeship  or  a  job  training  program? 


YES . 

NO . 

REFUSED  .. 
DON’T  KNOW 


1  (EE-6) 

2  (EE-5) 

-7  (EE-5) 

-8  (EE-5) 


In  what  month  and  year  did  you  last  attend  any  type  of  school  or 
training  program? 

( 2-DIGITS) /( 2-DIGITS) 

MONTH  YEAR 
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Screen  Name:  EE -6  Question  Bank  EE 6 

Variables:  Ranges: 

YEDKIND  1-10, -7, -8 

Sub-Population:  Screener  respondents  currently  enrolled  in 

school  and  youth,  who  were  not  screener 
respondents,  who  are  either  in  school  or 
out  of  school 

[YUTHNUM  EQ  01  AND  EEDENCUR  (SC-14)  EQ  1]  OR 
[YDTHNUM  NE  01  AND  YEDCOR  (EE-4)  EQ  1,2, -7, -8] 


Screen  Name:  EE-6A  Question  Bank  #:  EE6A 

Variables:  Ranges: 

YEDENYRH  9-12, -7, -8 

Sub-Population:  Youth  currently  enrolled  in  high  school 

[YEDKIND  (EE-6)  EQ  1] 
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EE-6.  What  kind  of  school  or  training  program  (are  you/were  you  last) 
enrolled  in: 


TAKING  H.S.  COURSES  IN  REGULAR 

DAY  HIGH  SCHOOL  . 1 

GED  OR  HIGH  SCHOOL  EQUIVALENCY 

PROGRAM  .  2 

ADULT  BASIC  EDUCATION  (ABE) 

(H.S.  COURSES  IN  NIGHT  SCHOOL 

OR  BY  CORRESPONDENCE)  .  3 

SKILL  DEVELOPMENT  PROGRAM 
( E . G . ,  PUBL I C  EMPLOYMENT , 

JOBS,  OIC,  WIN,  CETA)  . 4 

ON  THE  JOB  TRAINING  PROGRAM  . .  5 

APPRENTICESHIP  PROGRAM  .  6 

VOCATIONAL,  BUSINESS  OR 

TRADE  SCHOOL  . .  7 

2  YEAR  JR  OR  COMMUNITY  COLLEGE .  8 

4  YEAR  COLLEGE  OR  UNIVERSITY  .  9 

SOME  OTHER  SCHOOL . . .  10 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


CATI  CHECK  #EE1:  IS  RESPONDENT  CURRENTLY  ENROLLED? 

(EE-4=1) 

YES  . .  1  (CATI  CHECK  «»EE-1A) 

NO  .  2  (EE-1) 

CATI  CHECK  #EE1A  IS  RESPONDENT  IN  HS  OR  4  YR  COLLEGE? 

(EE-6=1)  OR  (EE-6=9) 

HS  .  1  (EE-6A) 

COLLEGE  .  2  (EE-6B) 

OTHER  .  3  (EE-1) 


EE-6A.  (Is  he/Is  she/Are  you)  currently  enrolled,  in  9th,  10th,  11th  or 
12th  grade? 


9TH 

lOTH . 

IITH . 

12TH . 

REFUSED  . . 
DON’T  KNOW 


9  (EE-IVER) 

10  (EE-IVER) 

11  (EE-IVER) 

12  (EE-IVER) 
-7  (EE-1) 

-8  (EE-1) 
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Screen  Name:  EE-6B  Question  Bank  #:  EEi 

Variables:  Ranges: 

YEDENYRC  1-5, -7, -8 

Sub-Population:  Youth  currently  enrolled  in  a  4  year  college 

[YEDKIND  (EE-6)  EQ  9] 


Screen  Name:  EE-IVER  Question  Bank  #:  EEIVER 

Variables:  Ranges: 

YEDCOVER  1,2, -7, -8 

Sub-Population:  Youth  currently  enrolled  in  high  school  or 

in  a  4  year  college 

[YEDENYRH  (EE-6A)  EQ  9,10,11,12]  OR 

[YEDENYRC  (EE-6B)  EQ  1,2, 3, 4, 5] 
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EE-6B.  (Is  he/Is  she/Are  you)  currently  enrolled  in  ( his /her /your ) 
first,  second,  third,  fourth  or  fifth  year  of  college? 

FIRST  YEAR  (FRESHMAN) .  1  (EE-IVER) 

SECOND  YEAR  (SOPHOMORE) . .  2  (EE-IVER) 

THIRD  YEAR  (JUNIOR) .  3  (EE-IVER) 

FOURTH  YEAR  (SENIOR) .  4  (EE-IVER) 

FIFTH  YEAR  (OF  A  5  YEAR  COLLEGE)  5  (EE-IVER) 

REFUSED  .  -7  (EE-1) 

DON’T  KNOW  .  -8  (EE-1) 


EE-IVER.  So,  the  highest  level  (college/high  school)  that  (you  have/he 
has/she  has)  completed  and  received  credit  for  is  (the)  (college 
year /high  school  grade)? 


YES . 

NO . 

REFUSED  . . 
DON’T  ICNOW 


1  (EE-3) 

2  (EE-1) 
-7  (EE-1) 
-8  (EE-1) 
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Screen  Name: 

Variables: 

YEDLEV 

Sub -Population 


EE-1  • 

Ranges : 
07-25, -7, -8 
All  youth 


Question  Bank  EEl 
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EE-1.  What  is  the  highest  grade  or  year  of  school  or  college  that  you 
have  completed  and  received  credit  for? 

LESS  THAN  8TH  GRADE  .  07  (EE-3) 

8TH  GRADE  .  08  (EE-3) 

9TH  GRADE  . . 09  (EE-3) 

lOTH  GRADE  . 10  (EE-3) 

IITH  GRADE  . 11  (EE-3) 

12TH  GRADE  . 12  (EE-3) 

1ST  YEAR  OF  4  YEAR  COLLEGE  (FR) .  13  (EE-3) 

2ND  YEAR  OF  4  YEAR  COLLEGE  (SO)  .  14  (EE-3) 

3RD  YEAR  OF  4  YEAR  COLLEGE  (JR)  .  15  (EE-3) 

4TH  YEAR  OF  4  YEAR  COLLEGE  (SR)  .  16  (EE-3) 

5TH  YEAR  COLLEGE,  1ST  YEAR  GRADUATE 

OR  PROFESSIONAL  SCHOOL  .  17  (EE- 3) 

2ND  YEAR  GRADUATE  OR  PROFESSIONAL 

SCHOOL  . .  18  (EE-3) 

3RD  YEAR  GRADUATE  OR  PROFESSIONAL 

SCHOOL  .  19  (EE-3) 

MORE  THAN  3  YEARS  GRADUATE  OR 

PROFESSIONAL  SCHOOL  .  20  (EE-3) 

1ST  YEAR  OF  JR  OR  COMMUNITY  COLLEGE  .  21  (EE-3) 

2ND  YEAR  OF  JR  OR  COMMUNITY  COLLEGE.  22  (EE-3) 

1ST  YEAR  OF  VOCATIONAL  BUSINESS  OR 

TRADE  SCHOOL  . 23  (EE-3) 

2ND  YEAR  OF  VOCATIONAL  BUSINESS  OR 

TRADE  SCHOOL . . .  24  (EE-3) 

MORE  THAN  2  YEARS  OF  VOCATIONAL 

BUSINESS  OR  TRADE  SCH(X)L  .  25  (EE-3) 

REFUSED  . -7  (EE-3) 

DON’T  KNOW  . -8  (EE-3) 
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Screen  Name: 
Variables : 
YEDPLAN 

Sub-Population : 


EE-3  Question  Bank  It:  EE3 

Ranges : 

07-25, -7, -8 
All  youth 
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-3.  What  is  the  highest  grade  or  year  of  school  or  college  you  plan 
to  eventually  complete? 

LESS  THAN  8TH  GRADE  .  07  (EE-7) 

8TH  GRADE  .  08  (EE-7) 

9Tfi  GRADE  .  09  (EE-7) 

lOTH  GRADE  . 10  (EE-7) 

IITH  GRADE  .  11  (EE-7) 

12TH  GRADE  .  12  (EE-7) 

1ST  YEAR  OF  4  YEAR  COLLEGE  (FR) .  13  (EE-7) 

2ND  YEAR  OF  4  YEAR  COLLEGE  (SO)  .  14  (EE-7) 

3RD  YEAR  OF  4  YEAR  COLLEGE  (JR)  .  15  (EE-7) 

4TH  YEAR  OF  4  YEAR  COLLEGE  (SR)  .  16  (EE-7) 

5TH  YEAR  COLLEGE,  1ST  YEAR  GRADUATE 

OR  PROFESSIONAL  SCHOOL  .  17  (EE-7) 

2ND  YEAR  GRADUATE  OR  PROFESSIONAL 

SCHOOL  .  18  (EE-7) 

3RD  YEAR  GRADUATE  OR  PROFESSIONAL 

SCHOOL  .  19  (EE- 7) 

MORE  THAN  3  YEARS  GRADUATE  OR 

PROFESSIONAL  SCHOOL  .  20  (EE- 7) 

1ST  YEAR  OF  JR  OR  COMMUNITY  COLLEGE  .  21  (EE-7) 

2ND  YEAR  OF  JR  OR  COMMUNITY  COLLEGE.  22  (EE-7) 

1ST  YEAR  OF  VOCATIONAL  BUSINESS  OR 

TRADE  SCHOOL  . 23  (EE-7) 

2ND  YEAR  OF  VOCATIONAL  BUSINESS  OR 

TRADE  SCHOOL  .  24  (EE- 7) 

MORE  THAN  2  YEARS  OF  VOCATIONAL 

BUSINESS  OR  TRADE  SCHOOL  .  25  (EE-7) 

REFUSED  .  -7  (EE-7) 

DON’T  KNOW  .  -8  (EE-7) 


CATI  CHECK  <»EE2A:  IS  EEl  >  8? 

YES .  1  (EE-7) 

NO .  2  (EE-16) 
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Screen  Name: 
Variables : 
YNUMLET 

Sub-Population 

YEDGRADE 

Sub-Population 


EE-7  Question  Bank  tt:  EE7 

Ranges : 

1.2, 3. -7, -8 

Youth  who  have  completed  more  than  8  years  of 
school  [YEDLEV  (EE-1)  GT  8]  OR  [YEDLEV  EQ  -7,-8] 
1-7, -7. -8 

Youth  who  have  completed  more  than  8  years 
of  school,  whose  school  used  letter  or 
number  grades 
[YNUMLET  (EE-7)  EQ  1,2] 


Screen  Ncune: 
Variables : 
YEDELALG 
Sub-Population : 


EE-9_12  Question  Bank  #:  EE912 

Ranges : 

1,2, 3, -7, -8 

Youth  who  have  completed  more  than  8  years  of 
school  [YEDLEV  (EE-1)  GT  8]  OR  [YEDLEV  EQ  -7,-8] 


Screen  Name:  EE-9_12  Question  Bank  tt:  EE912 

Variables :  Ranges : 

YEDGEOM  1,2, 3, -7, -8 

Sub -Population:  Youth  who  have  completed  more  then  8  years  of 

school  [YEDLEV  (EE-1)  GT  8]  OR  [YEDLEV  EQ  -7,-8] 
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EE-7.  (Did/Does)  your  school  use  letter  or  number  grades? 


LETTER  . . . 
NUMBER  . . . 
NEITHER  . . 
REFUSED  . . 
DON’T  KNOW 


1 

2 

3  (EE-9_12) 

-7  (EE-9_12) 

-8  (EE-9_12) 


[IF  LETTER  ASK  LETTER.  IF  NUMBER  ASK  NUMBER] 

What  grades  (do /did)  you  usually  get  in  school?  (Are/Were)  they: 
[PROBE:  This  includes  grades  9  through  12] 


mostly  A’ s  (AVERAGE  OF  90-100)  .  1 

Mostly  A’s  &  B’s  (AVERAGE  OF  85-89)  .  2 

Mostly  B’s  (AVERAGE  OF  80-84)  .  3 

Mostly  B’s  &  C’s  (AVERAGE  OF  75-79)  .  4 

Mostly  C’s  (AVERAGE  OF  70-74)  .  5 

Mostly  C’s  &  D's  (AVERAGE  OF  65-69)  .  6 

Mostly  D’s  &  F’s  (AVERAGE  OF  64  AND  BELOW).  7 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


EE-9_12.  Now  I  have  a  list  of  high  school  mathematics  and  technical 
courses.  As  I  read  each  one,  please  tell  me  whether  you  have 
taken  or  plan  to  take  that  course  in  regular  high  school. 
Elementary  algebra? 


TAKEN  . 1 

PLAN  TO  TAKE  .  2 

NOT  TAKEN  AND  NOT  PLANNING  TO .  3 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


EE-9_12.  Plane  geometry? 


TAKEN  .  1 

PLAN  TO  TAKE  . 2 

NOT  TAKEN  AND  NOT  PLANNING  TO .  3 

REFUSED  .  -7 

DON’T  KNOW  .  -8 
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Module :  Education-Employment 


Screen  Name:  EE-9_12  Question  Bank  EE912 

Variables:  Ranges: 

YEDINALG  1,2, 3, -7, -8 

Sub-Population:  Youth  who  have  completed  more  than  8  years  of 

school  [YEDLEV  (EE-1)  GT  8]  OR  [YEDLEV  EQ  -7,-8] 


Screen  Name:  EE-9_12  Question  Bank  It:  EE912 

Variables:  Ranges: 

YEDTRIG  1,2, 3, -7, -8 

Sub-Population:  Youth  who  have  completed  more  than  8  years  of 

school  [YEDLEV  (EE-1)  GT  8]  OR  [YEDLEV  EQ  -7,-8] 


Screen  Ncune: 

Variables: 

YEMPCUR 

Sub-Population : 

EE- 16 

Ranges : 

1,2, -7, -8 

All  youth 

Question  Bank  It:  EE16 

Screen  Name: 

EE- 17 

Question  Bank  It:  EE17 

Variables : 

Ranges : 

YEMPLOOK 

1,2, -7, -8 

employed  [YEMPCUR  (EE- 16) 

Sub-Population : 

Youth  not  currently 

EQ  2, -7, -8] 

Screen  Name:  EE- 19  Question  Bank  tf:  EE19 

Variables :  Ranges : 

YEMPHOUR  0,1-85, -7, -8 

Sub -Population:  All  youth 
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0MB  Hf  0702-0077  Expiration  8/31/89 
Module:  Education-Employment 


EE-9_12.  Intermediate  algebra? 


TAKEN  .  1 

PLAN  TO  TAKE  .  2 

NOT  TAKEN  AND  NOT  PLANNING  TO .  3 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


EE-9_12.  Trigonometry? 

TAKEN  .  1 

PLAN  TO  TAKE  .  2 

NOT  TAKEN  AND  NOT  PLANNING  TO .  3 

REFUSED  .  -7 

DON’T  KNOW  . -8 


EE-16.  Are  you  cvirrently  employed  either  full-time  or  part-time? 

yes  . .  •  •  •  1  (EE-19) 

NO  .  2  (EE-17) 

REFUSED  .  "7  (EE-17) 

DON’T  KNOW  .  -8  (EE-17) 


EE-17,  Are  you  looking  for  work  now? 

YES  .  1 

NO  . .  •  ■  2 

REFUSED  . -7 

DON’T  KNOW  .  -8 


EE- 19.  How  many  hours  per  week  (do/did)  you  usually  work  at  your 
(main/last)  job? 


NEVER  HAD  A  JOB 

REFUSED  . 

DON’T  KNOW  . . . . 


(CATI  CHECK  ltEE3) 
0  (EE-24) 

-7  (CATI  CHECK  4tEE3) 
-8  (CATI  CHECK  «tEE3) 
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Module:  Education-Employment 


Screen  Ncune: 
Variables : 
YEMPEVER 
Sub-Population : 


EE-20  Question  Bank  #:  EE20 

Ranges : 

1,2, -7, -8 

Youth  who  do/did  not  work  full  time 
[YEMPHOOR  GEl  AND  YEMPHOUR  LT35]  OR  [YEMPHOUR 
EQ  -7.-8] 


• 

Screen  Name: 

EE-24 

Question  Bank 

EE24 

Variables : 

Ranges: 

YEMPEASY 

1-4, -7. -8 

Sub-Population : 

All  youth 

o 
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0MB  #  0702-0077  Expiration  8/31/89 
Module:  Education-Employment 


CATI  CHECK  #EE3:  DID/DOES  YOUTH  WORK  FULL  TIME? 

CEE-19  >  34  ] 


YES  .  1  (EE-24) 

NO  .  2  (EE-20) 


EE-20.  Have  you  ever  held  a  full-time  job?  [MORE  THAN  34  HOURS 
PER  WEEK] 


YES  .  1 

NO . . .  2 

REFUSED  . -7 

DON’T  KNOW  .  -8 


EE-24.  How  easy  or  difficult  is  it  for  someone  your  age  to  get  a  full¬ 
time  job  in  your  community?  Is  it. . . . 


almost  impossible  .  1 

very  difficult  .  2 

somewhat  difficult,  or  .  3 

not  difficult  at  all?  .  4 

REFUSED .  -7 

DON’T  KNOW .  -8 


[GO  TO  INTENTIONS  &  PROPENSITY  MODULE] 
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0MB  »  0702-0077  Expiration  8/31/89 
Module:  Intentions-Propensity 


Screen  Ncune: 

IP-1 

Question  Bank 

IPl 

Variables : 

Ranges : 

YIPDOSCH 

1,2. -7, -8 

* 

YIPDOEMP 

1,2, -7, -8 

YIPDOIDL 

1,2, -7, -8 

YIPDOMIL 

1.2, -7, -8 

YIPDOOTH 

1,2. -7, -8 

Sub-Population: 

All  youth 

Screen  Name: 

Ip-3  Question  Bank 

IP3 

Variables : 

Ranges : 

YPBRANl 

1-5, -7, -8 

Sub-Population : 

Youth  who  might  be  joining  the  military 
[YIPDOMIL  (IP-1)  EQ  1] 

Screen  Naune: 

•IP-4 

Question  Bank  #: 

IP4 

Variables: 

YPCOMPl 

Sub-Population : 

Ranges : 

1,2, 3, -7, -8 
Youth  who  might 

be 

joining  the  military 

[YPBRANl  (IP-3) 

EQ 

1,2, 3, 4. 5] 

Screen  N2une: 

IP-5 

Question  Bank  IP5 

Variables: 

Ranges : 

YPBRAN2 

1-6, -7, -8 

joining  the  military 

Sub-Population : 

Youth  who  might 

be 

[YPBRANl  (IP-3) 

EQ 

1.2. 3. 4, 5] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  »  0702-0077  Expiration  8/31/89 
Module:  Intentions-Propensity 


IP-1.  Now  let’s  talk  about  your  plans  for  the  next  few  years.  What  do 
you  think  you  might  be  doing?  (PROBE:  Anything  else?)  [RECORD 
ALL  THAT  APPLY] 


GOING  TO  SCHOOL  .  1  (IP-7) 

WORKING  .  2  (IP-7) 

DOING  NOTHING  .  3  (IP-7) 

JOINING  THE  MILITARY/SERVICE  .  4  (IP-3) 

OTHER  .  5  (IP-7) 

REFUSED  . -7  (IP-7) 

DON’T  KNOW  . -8  (IP-7) 


IP-3. 


You  said  you  might  be  joining  the  military.  Which  branch  of  the 
service  would  that  be? 


AIR  FORCE  . . 

ARMY  . 

COAST  GUARD 
MARINE  CORPS 

NAVY . 

REFUSED  .... 
DON’T  KNOW  . 


1  (IP-4) 

2  (IP-4) 

3  (IP-4) 

4  (IP-4) 

5  (IP-4) 

-7  (IP-7) 

-8  (IP-7) 


IP-4.  Which  type  of  service  would  that  be?  Would  it  be: 


Active  Duty  .  1 

The  Reserve,  or  .  2 

The  National  Guard  .  3 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


IP-5.  If  you  found  for  some  reason  you  couldn’t  join  the  (SERVICE  FROM 
IP-3)  which  branch  of  the  service  would  be  your  next  choice? 


AIR  FORCE  . . 

ARMY  . 

COAST  GUARD 
MARINE  CORPS 

NAVY . 

NONE . 

REFUSED  .... 
DON’T  KNOW  . 


1  (IP-6) 

2  (IP-6) 

3  (IP-6) 

4  (IP-6) 

5  (IP-6) 

6  (IP-7) 

-7  (IP-7) 

-8  (IP-7) 


Questionnaire 


Page  2-1 


ACOMS  Youth  Annotated  Questionnaire 
0MB  W  0702-0077  Expiration  8/31/89 
Module:  Intentions-Propensity 


Screen  Ncime: 

IP-6 

Question  Bank  #: 

IP6 

Variables: 

YBC0MP2 

Sub-Population : 

Ranges : 

1,2, 3, -7, -8 
Youth  who  might 

be 

joining  the  military 

CYPBRAN2  (IP-5) 

EQ 

1,2, 3, 4, 5] 

Screen  Name: 

IP-7 

Question  Bank  #: 

IP7 

Variables : 

Ranges : 

YPROBMIL 

1-4, -7, -8 

Sub-Population : 

All  youth 

Screen  Name: 
Variables: 
YPROBCOL 
Sub-Population : 

IP-14 

Ranges : 

1-4, -7, -8 

All  youth 

Question  Bank 

IP14 

« 

Screen  Name: 

IP-15 

Question  Bank  #: 

IP15 

Variables: 

Ranges : 

YPCOL24 

1,2, -7, -8 

Sub-Population : 

Youth  who  are  likely 

to  go  to  college 

[YPROBCOL  (IP- 14)  EQ 

1.2] 
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0MB  it  0702-0077  Expiration  8/31/89 
Module:  Intentions-Propensity 


IP-6.  Which  type  of  service  would  that  be?  Would  it  be: 


Active  Duty . . .  1 

The  Reserve,  or  .  2 

The  National  Guard  .  3 

REFUSED  . -7 

DON’T  KNOW  .  -8 


IP-7.  How  likely  is  it  that  you  will  be  serving  in  the  military?  Would 
you  say. . . 


definitely  .  1 

probably  . 2 

probably  not,  or  .  3 

definitely  not?  . 4 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


IP-14.  How  likely  is  it  that  you  will  be  going  to  college?  Would  you 
say. . . 


definitely  .  1  (IP-15) 

probably  .  2  (IP-15) 

probably  not,  or  .  3  (IP-16) 

definitely  not?  .  4  (IP-16) 

REFUSED  .  -7  (IP-16) 

DON’T  KNOW  .  -8  (IP-16) 


IP-15.  Do  you  think  that  you  will  go  to  a  2-year  or  a  4-year  college? 


2  YEAR  COLLEGE  .  1 

4  YEAR  COLLEGE  .  2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 
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Screen  Name : 
Variables: 
YPROBARO 
Sub-Population : 


Question  Bank  #:  IPll 


IP-11 

Ranges : 

1-4, -7, -8 

Youth  who  are  likely  to  go  to  college 
[YPROBCOL  (IP-14)  EQ  1,2] 


Screen  Name:  IP-16  Question  Bank  «: 

Variables:  Ranges: 

YPROBVOC  1-4, -7, -8 

Sub-Population:  All  youth 


Screen  Name: 
Variables : 
YPROBEMP 
Sub-Population : 

IP-12 

Ranges : 

1-4, -7, -8 
All  youth 

Question  Bank  : 

IP12 

Screen  Name: 

Variables: 

YPFULPAR 

IP-13 

Ranges : 

1.2, -7, -8 

Question  Bank 

IP13 

Sub -Population : 

Youth  who  are 
civilian  job 

likely  to  be  working  in  a 
[YPROBEMP  (IP-12)  EQ  1,2] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  it  0702-0077  Expiration  8/31/89 
Module:  Intentions-Propensity 


IP-11,  How  likely  is  it  that  you  will  participate  in  at  least  one 

college  course  offered  by  the  Army  Reserve  Officer’s  Training 
Corps,  or  Army  R.O.T.C?  Would  you  say... 


definitely  . 

probably  . 

probably  not ,  or 
definitely  not? 

REFUSED  . 

DON’T  KNOW  . 


1 

2 

3 

4 

-7 

-8 


IP- 16.  How  likely  is  it  that  you  will  be  going  to  vocational  or 
technical  school?  Would  you  say. . . 


definitely  . .  1 

probably  .  2 

probably  not,  or  .  3 

definitely  not?  .  4 

REFUSED  .  -7 

DON’T  KNOW  . -8 


IP- 12.  How  likel-y  is  it  that  you  will  be  working  in  a  civilian  job? 
Would  you  say. . . 


definitely  . 

probably  . 

probably  not,  or 
definitely  not? 

REFUSED  . 

DON’T  KNOW  . 


1  (IP-13) 

2  (IP-13) 

3  (CATI  CHECK  #IP1) 

4  (CATI  CHECK  4tIPl) 
-7  (CATI  CHECK  lUPl ) 
-8  (CATI  CHECK  #IP1) 


IP-13.  Will  this  be  full-time  or  part-time? 


FULL-TIME  .  1 

PART-TIME  .  2 

REFUSED  . -7 

DON’T  KNOW  . -8 
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Screen  Name: 

IP-2  Question  Bank  If: 

IP2 

Variables: 

Ranges : 

YPSAMOCC 

1,2, -7, -8 

be 

Sub-Population : 

Youth  currently  employed  and  planning  to 

working  in  the  next  few  years  [YIPDOEMP 
EQ  1  AND  YEMPCUR  (EE- 16)  EQ  1,-7, -8] 

(IP-1) 

Screen  Name: 

IP-8 

Question  Bank  It: 

IP8 

Variables : 

Ranges : 

YPROBAR 

1-4, -7, -8 

Sub-Population : 

All  Youth 

Screen  Neune: 

IP-9 

Question  Bank 

IP9 

Variables: 

Ranges : 

YPROBANG 

1-4, -7, -8 

Sub-Population: 

All  youth 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Intentions-Propensity 


CATI  CHECK  IS  YOUTH  PLANNING  TO  BE  WORKING  DURING 

THE  NEXT  FEW  YEARS? 

[IP-1  =  2] 


YES  .  1  (CATI  CHECK  #IP2) 

NO . .  2  (IP-8) 

1»IP2:  IS  YOUTH  CURRENTLY  WORKING? 

[EE-16  =  1  OR  -7  OR  -8] 

YES . .  1  (IP-2) 

NO  .  2  CIP-8) 

REFUSED  .  -7  (IP- 2) 


DON’T  KNOW  ..  -8  (IP-2) 


IP-2.  Do  you  think  that  you  will  be  working  in  the  same  job  or 

occupation  you  now  have,  or  a  different  job  or  occupation? 


SAME  JOB  OR  OCCUPATION  .  1 

DIFFERENT  JOB  OR  OCCUPATION  .  2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


IP-8.  How  likely  is  it  that  you  will  be  serving  on  active  duty  in  the 
Army?  Would  you  say. . . 


definitely  . 1 

probably  .  2 

probably  not,  or  .  3 

definitely  not?  .  4 

REFUSED  .  -7 

DON’T  KNOW  . -8 


IP-9.  How  likely  is  it  that  you  will  be  serving  in  the  Army  National 
Guard?  Would  you  say. . . 


definitely  . . .  1 

probably  .  2 

probably  not,  or  .  3 

definitely  not?  .  4 

REFUSED  .  -7 

DON’T  KNOW  .  -8 
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Screen  Name:  IP-10  Question  Bank  4^:  IPIO 

Variables:  Ranges: 

YPROBARV  1-4, -7, -a 

Sub-Population:  All  youth 


Screen  Neune: 
Variables : 
YPROBCOM 
Sub-Population : 


IP-llA  Question  Bank  #: 

Ranges : 

1-4, -7. -8 

Youth  who  are  planning  to  go  to  college 
[YPROBCOL  EQ  1,2] 


IPllA 
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0MB  #  0702-0077  Expiration  8/31/89 
Module:  Intentions -Propensity 


IP-10.  How  likely  is  it  that  you  will  be  serving  in  the  Army  Reserve? 
Would  you  say. . . 


definitely  .  1 

probably  . . 2 

probably  not,  or  .  3 

definitely  not?  .  4 

REFUSED  .  -7 

DON’T  KNOW  . -8 


CATI  CHECK  »IP3:  IS  YOUTH  PLANNING  TO  GO  TO  COLLEGE 

DURING  THE  NEXT  FEW  YEARS? 

CIP-14  =  1  OR  2] 


YES  . .  1  (IP-llA) 

NO  .  2  (IP-17) 


IP-llA.  How  likely  is  it  that  you  will  receive  an  officer’s  coi^ission 
through  participation  in  the  Army  Reserve  Officer’s  training 
Corps,  or  Army  ROTC? 


definitely  .  1 

probably  .  2 

probably  not,  or  .  3 

definitely  not?  . .  4 

REFUSED  . -7 

DON’T  KNOW  .  -8 
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Module:  Intentions-Propensity 


Screen  Name: 

Variables: 

YPSCHFUL 

YPSCHPRT 

YPWMCFUL 

YPWRKPRT 

YPSRVMIL 

YPHOMEMK 

YPOTH 

Sub-Population 


IP-17 

Ranges : 

•  1,2, -7, -8 

1.2.  -7. -8 

1.2.  -7, -8 

1.2.  -7, -8 

1.2,  -7, -8 

1.2,  -7. -8 

1.2,  -7, -8 
All  youth 


Question  Bank  it: 


IP17 


Screen  Name: 

IP- 20 

Question  Bank  tt: 

IP20 

Variables: 

Ranges : 

YPROBTAR 

1-4, -7, -8 

Sub-Population: 

All  youth 

Screen  Name: 

IP-21 

Question  Bank  it: 

IP21 

Variables: 

Ranges : 

YPROBADO 

1-4, -7, -8 

Sub-Population : 

All  youth 

Annotation 


Page  2-6 


ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
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IP-17,  We’ve  talked  about  several  things  you  might  be  doing  in  the  next 
few  years.  Taking  everything  into  consideration,  what  are  you 
most  likely  to  be  doing  in  the  (next  year /fall  after  you  finish 
high  school)? (IF  "GOING  TO  SCHOOL"  OR  "WORKING"  PROBE:  Will  that 
be  full-time  or  part-time?) 

[RECORD  ALL  THAT  APPLY] 


GOING  TO  SCHOOL  FULL-TIME  .  1 

GOING  TO  SCHOOL  PART-TIME  . .  2 

WORKING  FULL-TIME  .  3 

WORKING  PART-TIME  .  4 

SERVING  IN  THE  MILITARY  .  5 

BEING  A  FULL-TIME  HOMEMAKER .  6 

OTHER  . 7 

REFUSED  . -7 

DON’T  KNOW  .  -8 


IP-20.  How  likely  is  it  that  you  will  talk  to  someone  [such  as,  family, 
friends,  or  teacher]  about  joining  the  Army?  Would  you  say. . . 


definitely  . 

probably  . 

probably  not,  or 
definitely  not? 

REFUSED  . 

DON’T  KNOW  . 


1 

2 

3 

4 
-7 
-8 


IP-21.  How  likely  is  it  that  you  will  do  something  about  joining  the 
Army  [such  as,  see  an  Army  Recruiter,  call  a  toll-free  number, 
answer  an  Army  ad,  or  visit  an  Army  base]? 

Would  you  say. . . 


definitely  .  1 

probably  . 2 

probably  not,  or  .  ,3 

definitely  not?  .  4 

REFUSED  . -7 

DON’T  KNOW  . . .  .  -8 
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Module:  Intentions-Propensity 


Screen  Name: 

Variables: 

YPTHOTM 

Sub-Population: 


IP- 18  Question  Bank  it: 

Ranges : 

1.2. -7, -8 
All  youth 


IP18 
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Module:  Intentions-Propensity 


IP-18.  Before  we  talked  today,  had  you  ever  thought  about  joining  the 
military? 


YES  .  1 

NO  .  2 

REFUSED . . -7 

DON’T  KNOW .  -8 


[GO  TO  BEHAVIORS  MODULE] 
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Module:  Behaviors 


Screen  Name: 
Variables: 
YBAEVREC 
Sub-Population : 

BE-IA 

Ranges : 

1,2, -7, -8 

All  youth 

Question  Bank 

BEIA 

Screen  Name: 

Variables: 

YBATALK 

Sub-Population : 

BE-1 

Ranges : 

1.2, -7, -8 

All  youth 

Question  Bank 

BEl 

Screen  Name: 

BE- 2 

Question  Bank  BE2 

Variables : 
YBAFREN 

YBAMOM 

YBADAD 

YBASIB 

YBAREL 

Ranges : 

1.2,  -7, -8 

1.2,  -7, -8 

1.2,  -7, -8 

1.2,  -7, -8 

1.2,  -7, -8 

YBASPOU 

YBATEAC 

YBACOUN 

YBAREC 

1.2,  -7, -8 

1.2,  -7. -8 

1.2,  -7, -8 

1.2,  -7, -8 

YBACOW 

YBABOSS 

YBAOTH 

Sub-Population : 

1. 2. -7, -8 

1.2,  -7, -8 

1,2, -7, -8 

Youth  who  have  taked  with  someone  about 

joining  the  Army 

[YBATALK  (BE-1)  EQ  1] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Behaviors 


BE-IA.  Have  you  ever  talked  with  any  military  recruiter  to  get 
information  about  the  military? 


YES  .  1 

NO  .  2 

REFUSED .  -7 

DON'T  KNOW  .  -8 


BE-1. 


In  the  past  six  months,  have  you  talked  with  anyone  about 
possibly  joining  the  Army? 


YES . 

NO  . 

REFUSED  . . 
DON’T  KNOW 


1  (BE-2) 

2  (BE-10) 

-7  (BE-10) 

-8  (BE-10) 


BE-2.  With  whom  have  you  talked?  [RECORD  ALL  THAT  APPLY] 


FRIENDS  . .  .  01 

MOTHER . 02 

FATHER  .  03 

A  BROTHER  OR  SISTER .  04 

SOME  OTHER  RELATIVE  .  05 

(BOY/GIRL)  FRIEND  OR  SPOUSE  .  06 

A  TEACHER .  07 

A  COUNSELOR  AT  SCHOOL  .  08 

A  RECRUITER .  09 

CO-WORKER  . .  10 

EMPLOYER . 11 

OTHERS  . 12 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


CATI  CHECK  <»BE1:  WERE  FRIENDS  MENTIONED? 

[BE-2  =  01] 


YES  .  1  (BE-3) 

NO . .  .  2  (CATI  CHECK  4»BE2) 


Questionnaire 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  »  0702-0077  Expiration  8/31/89 
Module :  Behaviors 


Screen  Name: 
Variables: 
YBAFRSCH 
Sub-Population : 


BE-3  Question  Bank  if: 

Ranges : 

1,2, -7, -8 

Youth  who  have  talked  with  friends  about 
joining  the  Army  [YBAFREN  (BE-2)  EQ  1] 


BE3 


Screen  Name: 
Variables : 
YBAFREMP 
Sub-Population 


BE-4  Question  Bank  it: 

Ranges : 

1,2, -7, -8 

Youth  who  have  talked  with  friends  about 
joining  the  Array  [YBAFREN  (BE-2)  EQ  1] 


BE4 


Screen  Name: 
Variables: 
YBAFRMIL 
Sub-Population : 


BE-5  Question  Bank  it: 

Ranges : 

1,2, -7, -8 

Youth  who  have  talked  with  friends  about 
joining  the  Army  [YBAFREN  (BE-2)  EQ  1] 


BE5 


Screen  Name:  BE-6  Question  Bank  it:  BE6 

Variables :  Ranges : 

YBAFRAR  •  1,2, -7, -8 

Sub-Population:  Youth  who  have  talked  with  friends  in  service 

about  joining  the  Army  [YBAFRMIL  (BE-5)  EQ  1] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Behaviors 


BE-3.  You  mentioned  talking  with  friends.  (Were  these  friends)  from 
school? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


BE-4.  (Were  these  friends)  At  work? 

YES  .  1 

NO . . 2 

REFUSED  .  -7 

DON’T  KNOW  . .  .  -8 


BE-5  (Were  these  friends)  In  the  service? 

YES  .  1  (BE-6) 

HO  .  2  (CATI  CHECK  #BE2) 

refused  .  -7  (CATI  CHECK  *»BE2) 

DON’T  KNOW  . . -8  (CATI  CHECK  *tBE2) 


BE-6  (Were  these  friends)  In  the  Army? 

YES  .  1 

NO  .  2 

REFUSED .  -7 

DON’T  KNOW .  -8 


CATI  CHECK  #BE2:  WAS  RECRUITER  MENTIONED? 

[BE-2  =  09] 

YES  .  1  (BE-8) 

NO .  2  (BE-7) 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  at  0702-0077  Expiration  8/31/89 
Module :  Behaviors 


Screen  Name:  BE-7  Question  Bank  BE7 

Variables:  Ranges: 

YBMREC  1,2, -7. -8 

Sub-Population:  Youth  who  have  talked  with  someone  about 

joining  the  Army,  but  who  did  not  mention 
a  recruiter  [YBATALK  (BE-1)  EQ  1  AND 
YBAREC  (BE-2)  EQ  2, -7, -8] 


Screen  Name: 

BE- 8 

Variables: 

Ranges : 

YBMRECAR 

1.2, -7, -8 

YBMRECNA 

1,2, -7, -8 

YBMRECMC 

1.2, -7, -8 

YBMRECAF 

1.2, -7, -8 

Sub-Population : 

Youth  who  ha' 

Question  Bank  if: 


BE8 


[YBMREC  (BE-7)  EQ  1] 


Screen  Name: 

BE- 8  A 

Question  Bank  if: 

BE8A 

Variables:  - 

Ranges : 

YBACONT 

1-6, -7, 

-8 

Sub-Population : 

Youth  who 

have  talked  with  an 

Army 

recruiter 

[YBMRECAR 

(BE-8)  EQ 

1] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Behaviors 


BE-7.  In  the  past  six  months,  have  you  talked  to  an  Armed  Forces 
recruiter  about  military  service? 


YES . 

NO . 

REFUSED  . . 
DON’T  KNOW 


1  (BE-8) 

2  (BE-10) 

-7  (BE-10) 

-8  (BE-10) 


BE-8. 


Was  the  recruiter  you  spoke  with  an: 


Army  recruiter?  . 

Air  Force  recruiter?  . . . • 

Navy  recruiter?  . . 

Marine  recruiter?  . . 


YES 

NO 

REF 

DK 

1  (BE-8A) 

2 

-7 

-8 

1  (BE-10) 

2 

-7 

-8 

1  (BE-10) 

2 

-7 

-8 

1  (BE-10) 

2 

-7 

-8 

BE-8A.  How  did  you  have  your  first  contact  with  the  Army  recruiter? 


Did  you  contact  the  Army 
recruiter  on  the  advice 

of  another  Service  recruiter  .  1 

(Did  you)  contact  the  Army 

recruiter  first  . 2 

Were  you  contacted  by  the  Army 

recruiter  first  .  3 

(Were  you)  with  a  friend  with 
whom  the  recruiter  was 

meeting  .  4 

Did  you  contact  the  Army 
recruiter  through  a  US  Army 
Reserve  or  National  Guard 

unit  or  member,  or  .  5 

Was  your  first  contact  by 

some  other  way  .  6 

REFUSED  .  -7 

DON’T  KNOW  .  -8 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Behaviors . 


Screen  Name:  BE-8B  Question  Bank  BE8B 

Variables:  Ranges:  • 

YBATALKl  1-6, -7, -8 

Sub-Population:  Youth  who  have  talked  with  an  Army 

recruiter  [YBMRECAR  (BE-8)  EQ  1] 


Screen  Name:  BE- 10  Question  Bank  #:  BEIO 

Variables :  Ranges : 

YBAGIFT  1,2, -7. -8 

Sub-Population:  All  youth 


Screen  Name:  BE- 11  Question  Bank  BEll 

Variables:  Ranges: 

YBAVISIT  1,2, -7, -8 

Sub-Population:  All  youth 


Screen  Name:  BE-12  Question  Bank  #:  BE12 

Variables:  Ranges: 

YBATEST  1,2, -7, -8 

Sub-Population:  All  youth 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  if  0702-0077  Expiration  8/31/89 
Module:  Behaviors 


BE-8B.  Under  what  circumstances  did  you  first  talk  with  an  Army 
recruiter?  Did  you  talk: 


By  telephone  .  1 

At  a  recruiting  station . . .  2 

At  a  job  fair  .  3 

At  school  .  4 

At  an  Army  Reserve  unit,  or .  5 

Some  other  way  .  6 

REFUSED  .  -7 

DON’T  KNOW  . .  -8 


BE- 10.  In  the  past  six  months,  have  you  responded  to  an  Army  ad  by 
calling  a  toll-free  number  or  sending  for  a  gift? 


YES  .  1 

NO  .  . .  2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


BE-11.  In  the  past  six  months,  have  you  visited  an  Army  recruiting 
station? 


YES . .  1 

NO  . 2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


BE-12.  In  the  past  six  months,  have  you  taken  a  written  test  used  for 

the  Army,  such  as  the  Armed  Services  Vocational  Aptitude  Battery? 


YES  .  1 

NO  .  2 

REFUSED . -7 

DON’T  KNOW  .  -8 


CATI  CHECK  #BE3:  IS  RESPONDENT  CURRENTLY  IN  COLLEGE  OR 

HAS  RESPONDENT  EVER  BEEN  IN  COLLEGE? 
[EE-6  =  8  OR  9] 


YES  .  1  (CATI  CHECK  #BE4) 

NO  .  2  (BE-16) 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module :  Behaviors 


Screen  Name:  BE-16  Question  Bank  if:  BE16 

Variables:  Ranges: 

YBCTHOT  1,2, -7, -8 

Sub-Population:  Screener  respondents  not  currently  enrolled 

in  college  and  youth,  who  were  not  screener 
respondents,  who  are  not  currently  enrolled 
in  college  or  were  not  last  enrolled  in 
college  [YUTHNUM  EQ  01  AND  EEDENTYP  (SC-15) 

NE  8,9]  OR  [YUTHNUM  NE  01  AND  YEDKIND  (EE- 6) 

NE  8,9] 


Screen  Name: 
Variables : 
YBCTALK 

Sub-Population: 


BE- 17  Question  Bank  ff:  BE17 

Ranges : 

1,2, -7, -8 

Youth  who  have  thought  of  going  to  college 
[YBCTHOT  (BE-16)  EQ  1,-7, -8] 


Screen  Name: 

Variables: 

YBCFREN 

YBCMOM 

YBCDAD 

YBCSIB 

YBCREL 

YBCSPOU 

YBCTEAC 

YBCCOUN 

YBCREC 

YBCCOW 

YBCBOSS 

YBCOTH 

Sub-Population : 


BE-18  Question  Bank  ff:  BE18 

Ranges : 

1.2,  -7, -8 

1.2,  -7,-8 

1,2, -7, -8 

1,2, -7, -8 

1.2,  -7, -8 

1.2,  -7, -8 

1.2,  -7, -8 

1.2,  -7, -8 

1.2,  -7, -8 

1,2, -7,-8 

1.2,  -7, -8 

1.2,  -7,-8 

Youth  who  have  talked  to  someone  about  going 
to  college  [YBCTALK  (BE-17)  EQ  1] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Behaviors 


BE-16.  In  the  past  six  months  have  you  given  any  thought  to  going  to 
college? 


YES . : .  1  (BE-17) 

NO  .  2  (CAT!  CHECK  4»BE4) 

REFUSED  .  -7  (BE-17) 

DON’T  KNOW _ ....  -8  (BE-17) 


BE-17.  In  the  past  six  months,  have 
college? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON’T  KNOW  . . -8 


you  talked  to  anyone  about  going  to 


(BE-18) 

(BE-21) 

(BE-21) 

(BE-21) 


BE-18.  With  whom  have  you  talked?  [RECORD  ALL  THAT  APPLY] 


FRIENDS  .  01 

MOTHER  .  02 

FATHER  .  03 

A  BROTHER  OR  SISTER  .  04 

SOME  OTHER  RELATIVE  .  05 

(BOY/GIRL)  FRIEND  OR  SPOUSE  .  06 

A  TEACHER .  07 

A  COUNSELOR  AT  SCHOOL  .  08 

A  RECRUITER .  09 

CO-WORKER .  10 

EMPLOYER .  11 

OTHERS  .  12 

REFUSED . ^7 

DON’T  KNOW  .  -8 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  ^  0702-0077  Expiration  8/31/89 
Module:  Behaviors 


Screen  Name: 

Variables : 

YBCACF 

YBCGI 

YBCROTC 

YBCVEAP 

Sub-Population : 


BE- 19 

Ranges : 

1.2,  -7, -8 

1.2,  -7, -8 

1. 2, -7, -8 

1.2,  -7, -8 
Youth  who  have 


Question  Bank  ♦*:  BE19 


talked  to  someone  about  going 


to  college  [YBCTALK  (BE-17)  EQ  1] 


BE-21  Question  Bank  tt:  BE21 

Ranges : 

1,2. -7. -8 

Youth  who  have  thought  of  going  to  college 
[YBCTHOT  (BE-16)  EQ  1,-7, -8] 


BE-24  Question  Bank  BE24 

Ranges : 

1,2, -7, -8 

Youth  who  have  thought  of  going  .to  college 
[YBCTHOT  (BE-16)  EQ  1,-7, -8] 


Screen  Name:  BE-25  Question  Bank  BE25 

Variables :  Ranges : 

YBWTHOT  1 , 2 , -7 , -8 

Sub-Population:  Youth  not  currently  employed  full  time 

[YEMPCUR  (EE- 16)  EQ  2, -7, -8]  OR  [YEMPHOOR 
(EE-19)  LT  35] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module :  Behaviors 


BE-19.  Have  they  talked  to  you  about: 


The  Army  College  Fund  . 

The  GI  Bill  . 

ROTC  Scholarships  . 

VEAP  (Veterans  Educational  . . . 
Assistance  Package)  . 


YES  NO 

1  2 

1  2 

1  2 

1  2 


REF  DK 

-7  -8 

-7  -8 

-7  -8 

-7  -8 


BE-21.  In  the  past  six  months,  have  you  taken  any  college  admissions 
tests,  for  excunple,  the  PSAT ,  SAT,  or  ACT? 

YES  .  1 

NO  .  2 

REFUSED .  -7 

DON’T  KNOW  .  -8 


BE-24.  In  the  past  six  months,  have  you  submitted  a  college  application? 

YES  .  1 

NO .  2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


CATI  CHECK  4JBE4:  IS  YOUTH  CURRENTLY  EMPLOYED  FULL-TIME? 

[EE-16  =  1  AND  EE-19  >34] 


YES  .  1  (SOCIAL  INFLUENCE 

MODULE) 

NO  .  2  (BE-25) 


BE-25.  In  the  past  six  months,  have  you  given  any  thought  to  getting  a 
full-time  civilian  job? 


YES  .  1  (BE-26) 

NO  .  2  (SOCIAL  INFLUENCE  MODULE) 

REFUSED  .  -7  (BE-26) 

DON’T  KNOW  .  -8  (BE-26) 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  at  0702-0077  Expiration  8/31/89 
Module:  Behaviors 


Screen  Name:  BE-26  Question  Bank  #:  BE26 

Variables:  Ranges: 

YBWTALK  1,2, -7, -8 

Sub-Population:  Youth  not  currently  employed  full  time  who 

have  thought  of  getting  a  full-time  civilian 
job  [YBWTHOT  (BE-25)  EQ  1,-7, -8] 


Screen  Name: 

BE-27 

Question  Bank  tt:  BE27 

Variables : 

Ranges : 

YBWFREN 

1, 2,-7, -8 

YBWMOM 

1.2, -7, -8 

• 

YBWDAD 

1,2, -7, -8 

YBWSIB 

1.2, -7, -8 

YBWREL 

1.2, -7, -8 

YBWSPOU 

1,2, -7, -8 

YBWTEAC 

1, 2,-7, -8 

YBWCOUN 

1,2, -7, -8 

YBWREC 

1,2, -7, -8 

YBWCOW 

1,2, -7, -8 

YBWBOSS 

1,2, -7, -8 

YBWOTH 

1,2, -7, -8 

Sub-Population : 

Youth  not  currently 

employed  full  time  who 

have  thought  of  getting  a  full-time  civilian 
job  and  who  have  spoken  with  someone  about 
getting  a  full-time  job  [YBWTALK  (BE-26)  EQ  1] 


Screen  Name: 
Variables: 
YBWVISIT 
Sub-Population: 


BE-31  Question  Bank  #:  BE31 

Ranges : 

1,2, -7, -8 

Youth  not  currently  employed  full  time  who 
have  thought  of  getting  a  full-time  civilian 
job  [YBWTHOT  (BE-25)  EQ  1,-7, -8] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  0702-0077  Expiration  8/31/89 
Module :  Behaviors 


BE-26.  In  the  past  six  months,  have 
a  full-time  civilian  job? 


YES  .  1 

NO .  2 

REFUSED  .  -7 

DON’T  BCNOW  . .  -8 


you  spoken  with  anyone  about  getting 


(BE- 27) 
(BE- 31) 
(BE- 31) 
(BE-31) 


BE-27.  With  whom  have  you  spoken?  [RECORD  ALL  THAT  APPLY] 


FRIENDS  .  01 

MOTHER  .  02 

FATHER  .  03 

A  BROTHER  OR  SISTER  .  04 

SOME  OTHER  RELATIVE  .  05 

(BOY/GIRL)  FRIEND  OR  SPOUSE  .  06 

A  TEACHER  .  07 

A  COUNSELOR  AT  SCHOOL  .  08 

A  RECRUITER .  09 

CO-WORKER .  10 

EMPLOYER .  11 

OTHERS  . 12 

REFUSED  .  -7 

DON’T  KNOW . -8 


BE-31.  In  the  past  six  months,  have  you  visited  any  prospective 
employers  or  employment  agencies? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Behaviors 


Screen  Name:  BE-32  Question  Bank  »:  BE32 

Variables:  Ranges: 

YBWAPPL  1,2, -7, -8 

Sub-Population:  Youth  not  currently  employed  full  time  who 

have  thought  of  getting  a  full-time  civilian 
job  [YBWTHOT  (BE-25)  EQ  l,-7,-8] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Behaviors 


BE-32.  In  the  past  six  months,  have  you  applied  for  any  civilian  jobs? 


YES  .  1 

NO  . 2 

REFUSED .  -7 

DON’T  KNOW  .  -8 


[GO  TO  SOCIAL  INFLUENCE  MODULE] 
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ACOMS  ANNOTATED  QUESTIONNAIRE 

QSV-1 

(Oct.,  Nov,  &  Dec  86) 


Module:  Social  Influences 


ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Social  Influences 


Screen  Ncune:  SI-1 


Variables: 

YARMDAD 

YARMMOM 

YARMFARM 

YARMFMIL 

YARMFNO 

YARMCOUN 

YARMTEAC 

YARMSTUD 

Sub-Population: 


Ranges: 

1-6, -7. -8 
1-6, -7, -8 
1-6, -7,-8 
1-6, -7, -8 
1-6, -7, -8 
1-6, -7, -8 
1-6, -7, -8 
1-6, -7, -8 
All  target  youth 


Question  Bank 


[YUTHNUM  EQ  TARGYUTH] 


SIl 


YARMCOW  1-6, -7, -8 

YARMBOSS  1-6, -7, -8 

Sub-Pupulation:  Target  youth  who  have  been  employed  at  some 

time  [YUTHNUM  EQ  TARGYUTH]  AND  [YEMPHOUR  (EE- 19) 
EQ  -7,-8  OR  YEMPHOUR  >  0] 


Screen  Name:  SI-2  Question  Bank  SI2 

Variables:  Ranges: 

YFRENMIL  1,2, -7, -8 

Sub-Population:  All  target  youth  [YUTHNUM  EQ  TARGYUTH] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  at  0702-0077  Expiration  8/31/89 
Module:  Social  Influences 


INTRODUCTION:  Now  I  am  going  to  ask  you  a  few  questions  about 

the  attitudes  of  your  family  and  friends  about  the  military. 


1.  For  each  of  the  following  people,  please  tell  me  how  you  think 

they  would  feel  about  your  enlisting  in  the  Army.  Use  a  scale  of 
1  to  5  where  a  1  means  they  would  think  it  is  a  very  bad  idea,  2 
means  its  a  bad  idea,  3  means  its  neither  a  good  nor  a  bad  idea, 

4  means  its  a  good  idea,  and  a  5  means  they  would  think  it  is  a 
very  good  idea. 

[CODE  6  IF  NOT  APPLICABLE- PERSON  DECEASED,  DOES  NOT  EXIST] 


1  =  VERY  BAD 

2  =  BAD 

3  =  NEUTRAL 

4  =  GOOD 

5  =  VERY  GOOD 


Your  father .  1  2 

Your  mother .  1  2 

Friends  with  Army 

experience  .  1  2 

Friends  with 
other  military 

experience  .  1  2 

Friends  with  no 
military 

experience .  1  2 

Your  school 

counselor .  1  2 

Your  teachers  .  1  2 

Your  co-workers  ...  1  2 

Your  fellow 

students  . 1  2 

Your  employer  .....  1  2 


NA 

REF 

DK 

3 

4 

5 

6 

-7 

-8 

3 

4 

5 

6 

-7 

-8 

3 

4 

5 

6 

-7 

-8 

3 

4 

5 

6 

-7 

-8 

3 

4 

5 

6 

-7 

-8 

3 

4 

5 

6 

-7 

-8 

3 

4 

5 

6 

-7 

-8 

3 

4 

5 

6 

-7 

^8 

3 

4 

5 

6 

-7 

-8 

3 

4 

5 

6 

-7 

-8 

-2.  Do  you  have  friends  who  are  currently  serving  . in  the  military? 


YES  . 

NO . 

REFUSED  . . 
DON’T  KNOW 


1  (SI-3) 

2  (SI-5) 

-7  (SI-5) 

-8  (SI-5) 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  »  0702-0077  Expiration  8/31/89 
Module:  Social  Influences 


Screen  Name: 

SI-3 

Question  Bank 

Variables: 

Ranges : 

YFRENAF 

1,2. -7, -8 

YFRENAR 

1,2, -7, -8 

YFRENCG 

1,2, -7, -8 

YFRENMC 

1,2, -7, -8 

YFRENNA 

1,2, -7, -8 

currently  i 

Sub-Population: 

Target  youth  with 

friends 

in  the  military  [YFRENMIL 

(SI-2)  EQ 

SI3 


Screen  Name: 

Variables : 

YFRENACT 

YFRENARV 

YFRENANG 

YFRENARO 

Sub-Population 


SI-4  Question  Bank  SI4 

Ranges : 

1.2,  -7, -8 

1.2,  -7, -8 

1.2,  -7, -8 

1.2,  -7, -8 

Target  youth  with  friends  currently  serving 
in  the  Army  [YFRENAR  (SI-3)  EQ  1] 


Screen  Name:  SI-5  Question  Bank  1^:  SI5 

Variables :  Ranges : 

YFAMMIL  1,2, -7, -8 

Sub-Population:  All  target  youth  [YUTHNOM  EQ  TARGYUTH] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  «  0702-0077  Expiration  8/31/89 
Module:  Social  Influences 


SI-3.  In  what  branch  of  the  military  are  these  friends  serving?  [CODE 
ALL  THAT  APPLY] 


AIR  FORCE  .  1 

ARMY  .  . .  2 

COAST  GUARD  .  3 

MARINE  CORPS  .  4 

NAVY  . 5 

REFUSED  .  -7 

DON’T  KNOW  . -8 


CATI  CHECK  #SI1:  FRIENDS  IN  ARMY? 

[SI-3  =  2] 


YES  . . .  1  (SI-4) 

NO  .  2  (SI-5) 


SI-4.  Are  your  friends  in  the  Army  serving  in  the: 


Active  Army  . 

YES 

1 

NO 

2 

REF 

-7 

DK 

-8 

Army  Reserve  . 

1 

2 

-7 

-8 

Army  National  Guard,  or  . . 

1 

2 

-7 

-8 

Army  Reserve  Officer’s 
Training  Corps?  . 

1 

2 

-7 

-8 

SI-5.  Do  you  have  family  members  who  are  currently  serving  in  the 
military? 


YES  .  1  (SI-6) 

NO  .  2  (IMPORTANCE  MODULE) 

REFUSED  .  -7  (IMPORTANCE  MODULE) 

DON’T  KNOW  .  -8  (IMPORTANCE  MODULE) 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  if  0702-0077  Expiration  8/31/89 
Module:  Social  Influences 


Screen  Name: 

SI-6 

Question  Bank  SI6 

Variables : 

Ranges : 

YFAMAF 

1,2. -7, -8 

YFAMAR 

1.2, -7, -8 

YFAMCG 

1,2. -7, -8 

YFAMMC 

1,2, -7, -8 

YFAMNA 

1.2, -7, -8 

Sub-Population : 

Target  youth  with 

family  members  currently 

serving  in  the  military  [YFAMMIL  (SI-5)  EQ  1] 

Screen  Neune: 

SI-7 

Question  Bank  SI 7 

Variables: 

Ranges : 

YFAMACT 

1,2, -7. -8 

YFAMARV 

1,2, -7. -8 

YFAMANG 

1,2, -7, -8 

YFAMARO 

1,2, -7, -8 

family  members  currently 

Sub-Population: 

Target  youth  with 

serving  in  the  Army  [YFAMAR  (SI -6)  EQ  1] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  at  0702-0077  Expiration  8/31/89 
Module:  Social  Influences 


SI-6.  In  what  branch  of  the  military  are  these  family  members  serving? 
(CODE  ALL  THAT  APPLY) 


AIR  FORCE  .  1 

ARMY  . .  .  •  •  2 

COAST  GUARD .  3 

MARINE  CORPS  .  4 

NAVY  .  5 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


CATI  CHECK  ttSI2:  FAMILY  IN  ARMY? 

[SI-6  =  2] 


YES  .  1  (SI-7) 

NO  .  2  (IMPORTANCE  MODULE) 


SI-7.  Are  they  serving  in  the: 


Active  Army  . 

YES 

1 

NO 

2 

REF 

-7 

DK 

-8 

Army  Reserve  . 

1 

2 

-7 

-8 

Army  National  Guard,  or  . . 

1 

2 

-7 

-8 

Army  Reserve  Officer’s 
Training  Corps?  . 

1 

2 

-7 

-8 

[GO  TO  IMPORTANCE  MODULE] 
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ACOMS  ANNOTATED  QUESTIONNAIRE 

Q8T-1 

(Oct,  Nov,  &  Dec  36) 


Module:  Importance  of  Attributes 


ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Importance  of  Attributes 


Screen  Name: 
Variables : 
YIPHYS 
YIHIQUAL 
YI CASHED 
YITRAIN 
YISELCON 
YICNTRY 
YILEADER 
YIHITECH 
YIPROUD 
YIPOTEN 
YICIVCAR 
YISERCOM 
YIWEEKEN 
YIHOME 
YISTEP 
YIMATORE 
YIINNOV 
YIMENTAL 
Sub-Population : 


IA-1 

Ranges : 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7. -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
All  youth 


Question  Bank 


lAl 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Importance  of  Attributes 


-1.  In  thinking  about  your  plans  for  the  next  year,  please  tell  me 

how  important  it  is  that  you  have  opportunities  for  the  following 
things? 


Use  a  scale  of  1  to  5  where  a  ”1"  means  it  is  not  at  all 
important  and  ”5"  means  it  is  very  important. 


NOT 

IMP 


a.  Having  a  physical  challenge?  . 1  2 

b.  Working  with  highly  trained 

people?  .  1  2 

d.  Earning  money  for  college 

or  vocational  school?  . 1  2 

e.  Training  in  useful  skill  areas?  .  1  2 

g.  Developing  self-confidence?  .  1  3 

h.  Serving  your  country?  . 1  2 

j .  Developing  leadership  skills?  ...  1  2 

1.  A  cheuice  to  work  with  the  latest 

high-tech  equipment?  .  1  2 

o.  Having  experiences  you  can 

be  proud  of?  . 1  2 

p.  Developing  your  potential?  .  1  2 

q.  Helping  your  career  development?  1  2 

y.  Serving  your  own  in  community?  .  1  2 

z.  Having  weekend  excitement?  .  1  2 

aa.  Staying  in  your  own  hometown?  ...  1  2 

af.  A  stepping  stone  between  high 

school  and  college?  .  1  2 

ah.  Becoming  more. mature  and 

responsible? .  1  2 

ai.  The  opportunity  to  make  changes 

and  use  your  own  judgment?  .  1  2 

aj.  Having  a  mental  challenge?  ......  1  2 


3 

3 

3 

3 

3 

3 

3 

3 

3 

3 

3 

3 

3 

3 

3 

3 

3 

3 


VERY 
IMP 
4  5 

4  5 

4  5 

4  5 

4  5 

4  5 

4  5 

4  5 

4  5 

4  5 

4  5 

4  5 

4  5 

4  5 

4  5 

4  5 

4  5 

4  5 


REF 

-7 

-7 

-7 

-7 

-7 

-7 

-7 

-7 

-7 

-7 

-7 

-7 

-7 

-7 

-7 

-7 

-7 

-7 


DK 

-8 

-8 

-8 

-8 

-8 

-8 

-8 

-8 

-8 

-8 

-8 

-8 

-8 

-8 

-8 

-8 

-8 

-8 


[SKIP  TO  MEDIA  HABITS  MODULE] 
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ACOMS  ANNOTATED  QUESTIONNAIRE 

Q8T  -  1 

(Oct,  Nov,  &  Dec  86) 


Module:  Media  Habits 


ACOMS  Youth  Annotated  Questionnaire 
0MB  at  0702-0077  Expiration  8/31/89 
Module:  Media  Habits 


Screen  Name: 
Variables: 
YTVWATCH 
Sub-Population 


MH-l  Question  Bank  MHl 

Ranges : 

1,2. -7. -8 

:  Approximately  half  of  youth  given  the  main 

interview  [RANDROY  EQ  2,4,6] 


Screen  Name: 
Variables: 
YTVHRREG 
YTVHRCAB 
Sub-Population: 


MH-2  Question  Bank  MH2 

Ranges : 

0-168, -7, -8 
0-168, -7, -8 

Youth  who  watch  TV  regularly 
YTVWATCH  (MH-1)  EQ  1,-7, -8] 


Screen  Name :  MH- 

•11  Question  Bank  #:  MHll 

Variables : 

Ranges : 

YTVCABl 

1,2, -7, -8 

YTVCAB2 

1,2, -7, -8 

YTVCAB3 

1,2, -7, -8 

YTVCAB4 

1.2, -7, -8 

YTVCAB5 

1,2, -7, -8 

Sub-Population : 

Youth  who  watch  cable  TV  regularly 

[YTVHRCAB  (MH-2)  GT  0] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  if  0702-0077  Expiration  8/31/89 
Module:  Media  Habits 


MH-1.  Do  you  regularly  watch  TV? 


YES . 

NO . 

REFUSED  .. 
DON’T  KNOW 


1  (MH-2) 

2  (MH-14) 

-7  (MH-2) 

-8  (MH-2) 


MH-2.  How  many  hours  per  week  do  you  spend  watching. . 


a.  Programs  on  commercial  networks 
such  as  ABC,  CBS,  or  NBC? 


b.  Progrcuns  on  commercial  cable 
stations  such  as  ESPN,  MTV, 
USA.  or  TBS? 


#  HOURS 


at  HOURS 


CATI  CHECK  ifMHl:  IS  CABLE  OR  SUBSCRIPTION  TV  WATCHED? 

[MH-2b  >  0] 


YES  .  1  (MH-11) 

NO  .  2  (MH-12) 


MH-11.  Do  you  watch  any  of  the  following  Cable  or  Subscription  TV 
channels  regularly? 


MTV?  . 

YES 

1 

NO 

2 

REF 

-7 

DK 

-8 

Nashville  Network  [TNN]? 

1 

2 

-7 

-8 

ESPN  [Sports]? 

1 

2 

-7 

-8 

WTBS  [Syndicated]? 

1 

2 

-7 

-8 

Black  Entertainment  TV  [BET]? 

1 

2 

.  -7 

-8 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  a  0702-0077  Expiration  8/31/89 
Module:  Media  Habits 


Screen  Name:  MH- 

-12 

Question  Bank  if: 

Variables: 

Ranges : 

YTVSPORT 

1,2, -7, -8 

YTVMYS 

1,2, -7, -8 

YTVDRAMA 

1,2, -7, -8 

YTVMUSIC 

1,2, -7, -8 

YTVCOMDY 

1,2, -7, -8 

YTVMOVIE 

1,2, -7, -8 

YTVTALK 

1,2, -7, -8 

Sub-Population : 

Youth  who  watch  TV 

regularly 

[YTVHRREG  (MH-2)  GT  0]  OR  [YTVHRREG  EQ 
[YTVHRCAB  (MH-2)  GT  0]  OR  [YTVHRCAB  EQ 


MH12 


-7,-8]  OR 
-7,-8] 


Screen  Neime: 

MH-13 

Question 

Variables : 

Ranges : 

YTVSHi 

1,2, -7, -8 

YTVSH2 

1,2, -7, -8 

YTVSH3 

1,2, -7, -8 

YTVSH4 

1,2, -7, -8 

YTVSH5 

1,2, -7, -8 

Sub-Population : 

Youth  who  watch  TV 

regularly 

MH13 


[YTVHRCAB  (MH-2)  GT  0]  OR  [YTVHRCAB  EQ  -7,-8] 


Screen  Name: 
Variables: 
YVCRHAVE 
Sub-Population 


MH-14  Question  Bank  #: 

Ranges : 

1,2, -7, -8 

:  Youth  asked  the  media  habits  questions 

[RANDROY  EQ  2,4,6] 


MH14 


Screen  Name:  MH— 15  Question  Bank  4:  MH15 

Variables:  Ranges: 

YVCRHOUR 

Sub-Population:  Youth  who  have  a  VCR  [YVCRHAVE  (MH-14)  EQ  1] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  IK  0702-0077  Expiration  8/31/89 
Module:  Media  Habits 


MH-12.  Do  you  frequently  watch  any 


Sports?  . 

Suspense  or  mystery?  . . 

General  drama?  . 

Music  or  music  video?  . 

Situation  comedy?  . 

TV  movies?  . 

Talk  shows?  . 


of  the  following  types  of  TV  shows? 


YES 

NO 

REF 

DK 

1 

2 

-7 

-8 

1 

2 

-7 

-8 

1 

2 

-7 

-8 

1 

2 

-7 

-8 

1 

2 

-7 

-8 

1 

2 

-7 

-8 

1 

2 

-7 

-8 

MH-13.  Please  tell  me  if  you  watch  any  of  the  following  TV  shows? 


David  Letterman? 

YES 

1 

NO 

2 

REF 

-7 

DK 

-8 

Friday  Night  Videos? 

1 

2 

-7 

-8 

Monday  Night  Football? 

1 

2 

-7 

-8 

College  Football? 

1 

2 

-7 

-8 

Sunday  Night  at  the  Movies? 

1 

2 

-7 

-8 

MH-14.  Does  your  household  have  a  Video  Cassette  Recorder  (VCR)? 


YES  . 

NO  . 

REFUSED  . . 
DON’T  KNOW 


1  (MH-15) 

2  (MH-16) 

-7  (MH-16) 

-8  (MH-16) 


MH-15.  How  many  hours  per  week  do  you  usually  spend  watching  your  VCR? 


#  HOURS 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Media  Habits 


Screen  Name :  MH 

-16 

Question  Bank  ft:  MH16 

Variables : 

Ranges : 

•  • 

YRADLIS 

1,2, -7, -8 

Sub-Population: 

Youth  asked  the  media 

habits  questions 

[RANDROY  EQ  2,4,6] 

Screen  Name :  MH 

-17 

Question  Bank  MH17 

Variables : 

Ranges : 

YRADHRAM 

0-168, -7, -8 

YRADHRFM 

0-168,-7, -8 

Sub-Population : 

Youth  who  regularly  listen  to  the  radio 

[YRADLIS  (MH-16)  EQ  1] 

Screen  Name :  MH 

-26 

Question  Bank  Hi’  MH26 

Variables : 

Ranges : 

YRADNEWS 

1,2, -7, -8 

YRADCLAS 

1,2, -7, -8 

YRADPOP 

1,2, -7, -8 

YRADCW 

1,2,-7,t8 

YRADSPOR 

1,2. -7, -8 

YRADTALK 

1.2, -7, -8 

YRADROCK 

1.2, -7, -8 

YRADEASY 

1.2, -7, -8 

Sub-Population: 

Youth  who  regularly  listen  to  the  radio 

[YRADHRAM  (MH-17)  GT  0] 

OR  [YRADHRAM  EQ  -7-, -8]  OR 

[YRADHRFM  (MH-17)  GT  0] 

OR  [YRADHRFM  EQ  -7,-8] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Media  Habits 


MH-16.  Now  let’s  talk  about  radio  listening, 
the  radio? 


Do  you  regularly  listen  to 


YES . 

NO  . 

REFUSED  . . 
DON’T  KNOW 


1  (MH-17) 

2  (MH-28) 

-7  (MH-28) 

-8  (MH-28) 


MH-17.  How  many  hours  per  week  do  you  listen  to  . . 


a.  AM  Radio? 


»  HOURS 


b.  FM  Radio? 


#  HOURS 


MH-26.  Do  you  frequently  listen  to  any  of  the  following  types  of  radio 
programs? 


News?  . 

Classical  music? 

Pop?  . 

Country?  . . 

Sports?  . 

Talk  Shows?  . 

Rock  &  Roll?  .... 
"Easy  Listening”? 


YES  NO  REF  DK 
12-7-8 
12-7-8 
12-7-8 
12-7-8 
12-7-8 
12-7-8 
12-7-8 
12-7-8 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module*.  Media  Habits 


Screen  Name: 

MH-27 

Question  Bank  #:  MH27 

Variables: 

Ranges : 

YRADSHl 

1.2, -7. -8 

YRADSH2 

1.2, -7,-8 

YRADSH3 

1,2, -7. -8 

YRADSH4 

1.2. -7, -8 

YRADSH5 

1.2, -7, -8 

Sub-Population 

:  Youth  who  regularly  listen  to  the  radio 

[YRADHRAM  (MH-17)  GT  0] 

OR  [YRADHRAM  EQ  -7,-8]  OR 

[YRADHRFM  (MH-17)  GT  0] 

OR  [YRADHRFM  EQ  -7,-8] 

Screen  Name:  MH-28 

Question  Bank  MH28 

Variables: 

Ranges : 

YPAPREAD 

1-5, -7, -8 

Sub-Population 

:  Youth  asked  the  media 

habits  questions 

[RANDROY  EQ  2,4,6] 

Screen  Name:  MH-29  Question  Bank  MH29 

Variables:  Ranges: 

YPAPHOUR  0-168, -7, -8 

Sub-Population:  Youth  who  read  the  newspaper 

[YPAPREAD  (MH-28)  EQ  2, 3, 4, 5] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  0702-0077  Expiration  8/31/89 
Module:  Media  Habits 


MH-27.  Do  you  listen  to  the  following  programs? 


American  Top  40? 

YES 

1 

NO 

2 

REF 

-7’ 

DK 

-8 

King  Biscuit  Flower  Hour? 

1 

2 

-7 

-b 

Rick  Dees’  Top  40? 

1 

2 

-7 

-8 

Metal shop? 

1 

2 

-7 

-8 

Rockline? 

1 

2 

-7 

-8 

MH-28.  How  often  do  you  read  the  newspaper?  Is  it... 


never,  .  1  (MH-31) 

less  than  twice  a  week,  . . .  2  (MH-29) 

2-3  times  per  week,  . 3  (MH-29) 

4-5  times  per  week,  or  .  4  (MH-29) 

daily?  . .  5  (MH-29) 

REFUSED  .  -7  (MH-31) 

DON’T  KNOW  . -8  (MH-31) 


MH-29.  How  many  hours  do  you  spend  reading  the  newspaper  each  week? 


#  HOURS 


CAT I  CHECK  #MH2:  IS  NEWSPAPER  READ? 

[MH-29  >  0] 


YES .  1  (MH-30) 

NO  . .  2  (MH-31) 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Media  Habits 


Screen  Name: 

Variables: 

YPAPSPOR 

YPAPCOM 

YPAPNEWS 

YPAPLOC 

YPAPFOOD 

YPAPSTYL 

YPAPCLAS 

Sub-Population 


MH-30  Question  Bank  #:  MH30 

Ranges-: 

1.2, -7, -8 

1.2,  -7,-8 

1.2,  -7, -8 

1.2,  -7, -8 

1.2,  -7. -8 

1.2,  -7, -8 

1.2,  -7, -8 

Youth  who  read  the  newspaper 

[YPAPHOUR  (MH-29)  GT  0]  OR  [YPAPHOUR  EQ  -7,-8] 


Screen  Name:  MH-31  Question  Bank  #:  MH31 

Variables:  Ranges: 

YMAGREAD  1,2, -7,-8 

Sub-Population:  Youth  asked  the  media  habits  questions 

[RANDROY  EQ  2,4,6] 


Screen  Neune :  MH- 
Variables: 

YMAGl 

YMAG2 

YMAG3 

YMAG4 

YMAG5 

YMAG6 


Remges : 

1-254,991,-7,-8 

1-254,991 

1-254,991 

1-254,991 

1-254,991 

1-254,991 


Question  Bank  4^: 


Sub-Population:  Youth  who  regularly  read  magazines 

[YMAGREAD  (MH-31)  EQ  1] 


MH32 


Screen  Name:  MH-33  Question  Bank  4t:  MH33 

Variables :  Ranges  '• 

YMAGHODR  0-168, -7, -8 

Sub-Population:  Youth  who  regularly  read  magazines 

[YMAGREAD  (MH-31)  EQ  1] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  W  0702-0077  Expiration  8/31/89 
Module:  Media  Habits 


MH-30.  Do  you  regularly  read  any  of  the  following  sections? 


Sports?  . . . 
Comics?  . . . 

News?  . 

Local?  . . . • 

Food?  . 

Lifestyle? 
CLassif ied? 


YES 

NO 

REF 

DK 

1 

2 

-7 

-8 

1 

2 

-7 

-8 

1 

2 

-7 

-8 

1 

2 

-7 

-8 

1 

2 

-7 

-8 

1 

2 

-7 

-8 

1 

2 

-7 

-8 

MH-31.  Finally,  I  would  like  to  discuss  magazine  readership.  Do  you 
regularly  read  magazines? 


YES  .  1  (MH-32) 

NO  . 2  (RECALL  MODULE) 

refused  .  -7  (RECALL  MODULE) 

DON’T  KNOW  .  -8  (RECALL  MODULE) 


MH-32.  What  magazines  do  you  read  on  a  regular  basis,  that  is,  those 
that  you  have  read  at  least  3  of  the  past  4  issues? 

1. 

2. 

3. 


4. 


5. 


6. 

REFUSED  .  -7 

DON’T  KNOW  . . .  -8 


MH-33.  About  how  many  hours  a  week  do  you  spend  reading  magazines? 


#  HOURS 

[GO  TO  KNOWLEDGE-RECALL  MODULE] 
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ACOMS  Youth  Annotated  Questionnaire 
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Module:  Knowledge-Recall 


Screen  Name:  KR-1  Question  Bank  #:  KRl 


Variables : 

Ranges : 

.YUN12N0N 

1,2, -7, -8 

YUN12AF 

1,2, -7, -8 

Y0N12AR 

1,2, -7, -8 

YUN12RO 

1,2, -7, -8 

YUN12NG 

1,2, -7, -8 

YUN12RV 

1,2, -7, -8 

YUN12CG 

1,2, -7, -8 

YUN12MC 

1,2, -7, -8 

YUN12NA 

1,2, -7, -8 

YUN12ALL 

1,2, -7, -8 

Sub-Population : 

All  youth 

Screen  Neune:  KR-2 


Question  Bank  It: 


Variables : 

YKRROAF 

YKRROAR 

YKRRONA 

YKRROMC 

YKRROCG 

Sub-Population : 


Ranges : 

1,2, -7, -8 
1,2, -7, -8 

1.2,  -7, -8 

1.2,  -7, -8 

1.2,  -7, -8 

Youth  who  mentioned  seeing  or  hearing 
advertising  for  the  R.O.T.C. 

CYUN12RO  (KR-1)  EQ  1] 


KR2 
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Module:  Knowledge-Recall 


1,  Now,  thinking  about  TV,  radio,  newspapers,  magazines,  and  any 
other  sources  of  advertising,  for  what  military  service  or 
services  do  you  recall  seeing  or  hearing  any  advertising? 
(PROBE:  Any  other  services?) 

[RECORD  ALL  THAT  APPLY.] 


NONE  .  0 

AIR  FORCE .  1 

ARMY  .  2 

RESERVE  OFFICER’S  TRAINING 

CORPS,  or  R.O.T.C .  3 

NATIONAL  GUARD  . 4 

RESERVE  .  5 

COAST  GUARD  .  . .  6 

MARINE  CORPS  .  7 

NAVY  . 8 

ONE  AD  FOR  ALL  SERVICES  .  9 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


CATI  CHECK  #KR1:  WAS  R.O.T.C.  MENTIONED? 


[KR-1  =  3] 

YES  .  1  (KR-2) 

NO  .  2  ’(CATI  CHECK  «KR2) 


-2.  You  mentioned  seeing  or  hearing  advertising  for  the  Reserve 

Officer’s  Training  Corps.  For  which  military  service- or  services 
was  this  advertising?  [RECORD  ALL  THAT  APPLY] 


AIR  FORCE  .  1 

ARMY  .  2 

NAVY  .  3 

MARINE  CORPS  .  4 

COAST  GUARD  .  5 

REFUSED  .  -7 

DON’T  KNOW  . .  -8 


CATI  CHECK  #KR2:  WAS  NATIONAL  GUARD  MENTIONED? 

[KR-1  =  4] 


YES  .  1  (KR-3) 

NO  .  2  (CATI  CHECK  #KR3) 
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ACOMS  Youth  Annotated  Questionnaire 
OMB  #  0702-0077  Expiration  8/31/89 
Module:  Knowledge-Recall 


Screen  Name :  KR- 
Variables : 

YKRNGAF 

YKRNGAR 

YKRNGNA 

YKRNGMC 

YKRNGCG 

Sub-Population : 

•3 

Ranges : 

1.2.  -7, -8 

1.2,  -7, -8 

1.2.  -7, -8 

1.2,  -7, -8 

1,2, -7, -8 

Youth  who  mentioned 
advertising  for  the 
CYUN12NG  (KR-1)  EQ  : 

Question  Bank 

seeing  or  hearing 
National  Guard 

L] 

KR3 

Screen  Name :  KR- 

-4 

Question  Bank 

KR4 

Variables: 

Ranges : 

YKRRVAF 

1,2, -7, -8 

YKRRVAR 

1,2, -7, -8 

YKRRVNA 

1,2, -7, -8 

YKRRVMC 

1,2, -7, -8 

YKRRVCG 

1,2, -7, -8 

Sub-Population : 

Youth  who  mentioned 

seeing  or  hearing 

advertising  for  the 

Reserve 

[YUN12RV  (KR-1)  EQ 

1] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  0702-0077  Expiration  8/31/89 
Module:  Knowledge-Recall 


BCR-3.  You  mentioned  seeing  or  hearing  advertising  for  the  National 
Guard.  For  which  military  service  or  services  was  this 
advertising?  [RECORD  ALL  THAT  APPLY] 


AIR  FORCE  . . 

ARMY . 

NAVY . 

MARINE  CORPS 
COAST  GUARD 
REFUSED  .... 
DON’T  KNOW  . 


1 

2 

3 

4 

5 
-7 
-8 


CATI  CHECK  #KR3:  WAS  RESERVE  MENTIONED? 

[KR-l  =  5] 


YES . .  1  (ICR-4) 

NO  .  2  (CATI  CHECK  #KR5) 


iCR-4.  You  mentioned  seeing  or  hearing  advertising  for  the  Reserve.  For 
which  military  service  or  services  was  this  advertising?  [RECOIiD 
ALL  THAT  APPLY] 


AIR  FORCE  .  1 

ARMY  . 2 

NAVY  .  3 

MARINE  CORPS  .  4 

COAST  GUARD . 5 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


CATI  CHECK  ItKRS:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  AIR  FORCE? 


[KR-l  =  1] 

YES  .  1  (CATI  CHECK  «KR6) 

NO .  2  (KR-5) 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  at  0702-0077  Expiration  8/31/89 
Module:  Knowledge -Recall 


Screen  Name: 
Variables : 
YAIDAF 

Sub-Population: 


KR-5  Question  Bank  KR5 

Ranges : 

1,2, -7, -8 

Youth  who  did  not  recall  Air  Force  advertising 
CYUN12AF  (KR-1)  EQ  2, -7, -8] 


Screen  Name:  KR-6  Question  Bank  #:  KR6 

Variables:  Ranges: 

YAIDAE  1,2, -7, -8 

Sub-Population:  Youth  who  did  not  recall  Army  advertising 

[YUN12AR  (KR-1)  EQ  2, -7, -8] 


Screen  Name:  KR-7  Question  Bank  #:  KR7 

Variables :  Ranges : 

YAIDARO  1,2, -7, -8 

Sub-Population:  Youth  who  did  not  recall  Army  R.O.T.C. 

advertising  [YKRROAR  (KR-2)  EQ  2, -7, -8,-1] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  »  0702-0077  Expiration  8/31/89 
Module:  Knowledge-Recall 


KR-5.  Do  you  recall  seeing  or  hearing  any  advertising  for  the  Air 
Force? 


YES  .  1 

NO  . 2 

refused  . .  -7 

DON’T  KNOW  .  -8 


CATI  CHECK  »KR6:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  ARMY? 

[KR-l  =  2] 


YES  .  1  (CATI  CHECK  #KR7) 

NO  .  2  (KR-6) 


KR-6.  [Do  you  recall  seeing  or  hearing  any  advertising  for]  The  Army? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


CATI  CHECK  #KR7:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  ARMY  R.O.T.C.? 

CKR-2  =  2] 


YES  .  1  (CATI  CHECK  #KR8) 

NO  .  2  (KR-7) 


KR-7 .  [Do  you  recall  seeing  or  hearing  any  advertising  for]  The  Army 
Reserve  Officer’s  Training  Corps,  that  is,  the  Army  R.O.T.C? 


YES . 

NO . 

REFUSED  . . 
DON’T  KNOW 


1 

2 

-7 

-8 
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0MB  tt  0702-0077  Expiration  8/31/89 
Module:  Knowledge -Recall 


Screen  Name: 
Variables: 
YAIDANG 
Sub-Population 


KR-8  Question  Bank  KR8 

Ranges : 

I, 2, -7, -8 

:  Youth  who  did  not  recall  Army  National  Guard 

advertising  [YKRNGAR  (KR-3)  EQ  2, -7, -8,-1] 


Screen  Name: 
Variables : 
YAIDARV 
Sub-Pqpulation 


KR-9  Question  Bank  KR9 

Ranges : 

1,2, -7. -8 

Youth  who  did  not  recall  Army  Reserve 
advertising  [YKRRVAR  (KR-4)  EQ  2, -7, -8,-1] 
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0MB  #  0702-0077  Expiration  8/31/89 
Module:  Knowledge-Recall 


CATI  CHECK  «KR8:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  ARMY  NATIONAL  GUARD? 

[KR-3  =  2] 


YES  .  1  (CATI  CHECK  1»KR9) 

NO  .  2  (KR-8) 


KR-8.  [Do  you  recall  seeing  or  hearing  any  advertising  for]  The  Army 
National  Guard? 


YES  . .  1 

NO  .  2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


CATI  CHECK  #KR9:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  ARMY  RESERVE? 


[KR-4  =  2] 

YES  .  1  (CATI  CHECK  #KR10) 

NO .  2  (KR-9) 


KR-9.  [Do  you  recall  seeing  or  hearing  any  advertising  for]  The  Army 
Reserve? 


YES . 

NO  . 

REFUSED  .. 
DON’T  KNOW 


1 

2 

-7 

-8 


CATI  CHECK  #KR10:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  COAST  GUARD? 


[KR-1  =  6] 

YES  .  1  (CATI  CHECK  #KR11) 

NO .  2  (KR-10) 
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Module:  ECnowledge-Recall 


Screen  Name: 
Variables : 
YAIDCG 

Sub-Population 


KR-10  Question  Bank 

Ranges : 

1,2, -7, -8 

;  Youth  who  did  not  recall  Coast  Guard 
advertising  [Y0N12CG  (KR-1)  EQ  2,-7, 


-8] 


KRIO 


Screen  Name:  KR-11  Question  Bank  ♦»:  KRll 

Variables :  Ranges : 

YAIDMC  1,2, -7, -8 

Sub-Population:  Youth  who  did  not  recall  Marine  Corps 

advertising  [YUN12MC  (KR-l)  EQ  2, -7, -8] 


Screen  Name: 

Variables: 

YAIDNA 

Sub-Population 


KR-1 2  Question  Bank 

Ranges : 

1.2, -7, -8 

:  Youth  who  did  not  recall  Navy  advertising 

[YUN12NA  (KR-1)  EQ  2, -7, -8] 


KR12 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  W  0702-0077  Expiration  8/31/89 
Module:  Knowledge-Recall 


KR-10.  [Do  you  recall  seeing  or  hearing  any  advertising  for]  The  Coast 
Guard? 


YES  .  1 

NO  .  2 

REFUSED  . -7 

DON’T  KNOW  .  -8 


CATI  CHECK  #KR11:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  MARINE  CORPS? 

[KR-1  =  7] 


YES  .  1  (CATI  CHECK  ltKR12) 

NO  .  2  (KR-11) 


KR-11.  [Do  you  recall  seeing  or  hearing  any  advertising  for]  The  Marine 
Corps? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


CATI  CHECK  #KR12:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  NAVY? 

[KR-1  =  8] 


YES  .  1  (CATI  CHECK  #KR13) 

NO  .  2  (KR-12) 


KR-12.  [Do  you  recall  seeing  or  hearing  any  advertising  for]  The  Navy? 


YES . 

NO . 

REFUSED  . . 
DON’T  KNOW 


1 

2 

-7 

-8 
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Module:  Knowledge-Recall 


Screen  Name  *• 

KR-13 

Question  Bank 

KR13 

Variables: 

Ranges : 

YAIDALL 

1.2, -7, -8 

recall  one  ad  for  all 

the 

Sub-Population : 

Youth  who  did  not 

services  [YUN12ALL 

(KR-1)  EQ  2, -7, -8] 

Screen  Neume: 

KR-14 

Question  Bank 

KR14 

Variables : 

Ranges : 

YADARTV 

1,2, -7, -8 

YADARRAD 

1,2, -7, -8 

YADARMAG 

1.2, -7, -8 

YADARPAP 

1.2, -7, -8 

YADARBIL 

1,2, -7, -8 

YADARMAL 

1,2, -7, -8 

YADARPOS 

1,2, -7, -8 

YADARPAM 

1,2, -7, -8 

YADARYEL 

1,2. -7, -8 

YADAROTH 

1,2, 3, -7, -8 

Army 

Sub-Population 

:  Youth  who  recalled 

seeing  or  hearing  an 

or  Army  component  ad 

EQ  1] 

OR 

[Y0N12AR  (KR-1)  EQ 

1]  OR  [YKRROAR  (KR-2) 

[YKRNGAR  (KR-3)  EQ 

1]  OR  [YKRRVAR  (KR-4) 

EQ  1] 

OR 

[YAIDAR  (KR-6)  EQ 

1]  OR  [YAIDARO  (KR-7) 

EQ  1] 

OR 

[YAIDANG  (KR-8)  EQ 

1]  OR  [YAIDARV  (KR-9) 

EQ  1] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Knowledge-Recall 


CATI  CHECK  4tKR13:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

ONE  AD  FOR  ALL  THE  SERVICES? 


CKR-1  =  9] 

YES  .  1  (CATI  CHECK  1tKR14) 

NO  .  2  (KR-13) 


KR-13.  [Do  you  recall  seeing  or  hearing  any  advertising  for]  All  the 
services  in  one  ad? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


CATI  CHECK  *KR14:DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

ARMY  OR  ARMY  COMPONENT  AD? 

[KR-l  =2],  OR 

[KR-2,  OR  KR-3  OR  KR-4  =  2]  OR 
CKR-6,  OR  KR-7,  OR  KR-8,  OR  KR-9  =  1] 


YES  .  1  (KR-14) 

NO  .  2  (CATI  CHECK  #KR15) 


KR-14.  Did  you  see  or  hear  Army  ads... 


YES 

NO 

REF 

DK 

On  TV?  . 

1 

2 

-7 

-8 

On  the  radio?  . 

1 

2 

-7 

-8 

In  magazines?  . 

1 

2 

-7 

-8 

In  newspapers?  . 

1 

2 

-7 

-8 

On  billboards?  . * . 

1 

2 

-7 

-8 

Through  the  mail?  . 

1 

2 

-7 

-8 

On  posters?  . . 

1 

2 

-7 

-8 

In  brochures  or  pamphlets?  . • . • 

1 

2 

-7 

-8 

In  the  Yellow  Pages?  . .  .  .  .  . 

1 

2 

-7 

-8 

Somewhere  else?  . 

1 

2 

(3  = 
SEE 

-7 
:  DID 
ARMY 

-8 

NOT 

ADS) 
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ACOMS  Youth  Annotated  Questionnaire 
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Module:  Knowledge-Recall 


Screen  Name:  KR-15  Question  Bank  #: 

Variables:  Ranges: 

UNITEXT 

Sub-Population:  Youth  who  recalled  seeing  an  Army  ad 

[Y0N12AR  (KR-1)  EQ  1]  OR  [YAIDAR  (KR-6) 


KR15 

EQ  1] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Knowledge -Recall 


CATI  CHECK  «KR15:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  ARMY  AD  (UNAIDED  OR  AIDED)? 

[KR-1  =  2  OR  KR-6  =  1] 


YES  .  1  (KR-15) 

NO  .  2  (CATI  CHECK  1JKR16) 


KR-15.  Other  than  trying  to  get  you  to  enlist,  what  was  the  main  message 
you  got  from  Army  advertising? 

[VERBATIM  RESPONSES  RECORDED] 


CATI  CHECK  #KR16:  DID  RESPONDENT  RECALL  ANY  ADS  OTHER 

THAN  THE  ARMY  AD? 

[KR-1  =  1,  3,  4,  5,  6,  7,  8  OR  9]  OR 
[KR-5,  OR  KR-7,  OR  KR-8,  OR  KR-9,  OR  KR-10, 
OR  KR-11,  OR  KR-12,  OR  KR-13  =  1] 


YES  .  1  (CATI  CHECK  #KR17) 

NO  .  2  (ATTITUDES  MODULE) 


#KR17:  RANDOMLY  SELECT  SERVICE  OR  SERVICE 

COMPONENT  OR  JOINT  SERVICES  AD  FROM  THOSE 
RECALLED  (OTHER  THAN  ARMY) 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Knowledge -Recall 


Screen  Name:  JCR-17  Question  Bank  KR17 

Variables:  Ranges: 

UNITEXT  .  ^ 

Sub-Population:  Youth  who  recalled  seeing  any  ads  other  then 

the  Army  ad  , 

[YUN12AF  (KR-1)  EQ  1]  OR  [YUN12R0  (KR-1)  EQ  1]  OR 

[Y0N12NG  (KR-1)  EQ  1]  OR  [YUN12RV  (KR-1)  EQ  1]  OR 

[YUN12CG  (KR-1)  EQ  1]  OR  [YUN12MC  (KR-1)  EQ  1]  OR 

[YDN12NA(KR-1)  EQ  1]  OR  [YUN12ALL  (KR-1)  EQ  1]  OR 
[YAIDAF  (KR-5)  EQ  1]  OR  [YAIDARO  (KR-7)  EQ  1]  OR 

[YAIDANG  (KR-8)  EQ  1]  OR  [YAIDARV  (KR-9)  EQ  1]  OR 

[YAIDCG  (KR-10)  EQ  1]  OR  [YAIDMC  (KR-11)  EQ  1]  OR 

[YAIDNA  (KR-12)  EQ  1]  OR  [YAIDALL  (KR-13)  EQ  1] 


Annotation 


Page  7-8 


ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Knowledge-Recall 


KR-17.  Other  than  trying  to  get  you  to  enlist,  what  was  the  main  message 
you  got  from  (SERVICE/SERVICE  COMPONENT)  advertising? 

[VERBATIM  RESPONSES  RECORDED] 


[GO  TO  ATTITUDES  MODULE] 
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Module:  Attitudes  Toward  Army  Ads 


ACOMS  Youth  Annotated  Questionnaire 
0MB  0702-0077  Expiration  8/31/89 
Module:  Attitudes  Toward  Army  Ads 


Screen  Name:  AT-1  Question  Bank  It:  ATI 

Variables:  Ranges: 

YATADLIK  1-5, -7, -8 

Sub-Population:  Youth  who  recalled  seeing  an  Army  ad 

[YUN12AR  (KR-1)  EQ  1]  OR  [YAIDAR  (KR-6)  EQ  1] 


Screen  Name:  AT-2  Question  Bank  AT2 

Variables :  Ranges : 

YATADBEL  1-5, -7, -8 

Sub-Population:  Youth  who  recalled  seeing  an  Army  ad 

CYUN12AR  (KR-1)  EQ  1]  OR  [YAIDAR  (KR-6)  EQ  1] 
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0MB  #  0702-0077  Expiration  8/31/89 
Module:  Attitudes  Toward  Army  Ads 


CATI  CHECK  «AT1:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

ARMY  ADS? 

[KR-l  =  2  OR  KR-6  =  1] 


VTTQ  1 

NO  ...........  2  (SLOGAN  MODULE) 


AT-1.  Use  a  scale  of  "1"  to  "5"  where  "1"  means  you  do  not  like  the 
advertising  and  "5"  means  you  like  the  advertising  very  much. 

Overall,  how  much  do  you  like  the  Army  ads  you  have  seen  or  heard 
over  the  past  year? 


DO  NOT  LIKE  .  1 

SOMEWHAT  DISLIKE  .  2 

NEUTRAL  .  3 

LIKE  SOMEWHAT  .  4 

LIKE  VERY  MUCH  .  5 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


AT-2.  Use  a  scale  of  "1’’  to  ”5"  where  "1"  means  you  do  not  believe  the 
advertising  and  ”5’’  means  you  believe  the  advertising  very  much. 

How  much  do  you  believe  what  the  ads  say? 


DO  NOT  BELIEVE  .  1 

SOMEWHAT  DISBELIEVE  .  2 

NEUTRAL  .  3 

BELIEVE  SOMEWHAT  . 4 

STRONGLY  BELIEVE  . 5 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


[GO  TO  SLOGAN  RECOGNITION  MODULE] 
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ACOMS  ANNOTATED  QUESTIONNAIRE 

Q8T-1 

(Oct,  Nov,  &  Dec  86) 


Module:  Slogan  Recognition 


ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module;  Slogan  Recognition 


Screen  Name: 
Variables : 
YKSADVEN 
Sub-Population 


KS-2  Question  Bank  KS2 

Ranges : 

1-5, -7, -8 

Approximately  half  of  youth  given  the  main 
interview  [RANDROY  EQ  1,4,5] 


Screen  Name;  KS-3  Question  Bank  KS3 

Variables:  Ranges: 

YKSPROOD  1-5, -7, -8 

Sub-Population:  Youth  asked  the  knowledge  of  slogan  questions 

[RANDROY  EQ  1,4,5] 


Screen  Name:  KS-4  Question  Bank  KS4 

Variables :  Ranges : 

YKSBEALL  1-5, -7, -8 

Sub-Population:  Youth  asked  the  knowledge  of  slogan  questions 

[RANDROY  EQ  1.4,5] 
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ICATI  CHECK  MSI:  RANDOMIZE  SERVICES  (ARMY,  AIR  FORCE,  ! 
1  MARINE  CORPS,  NAVY)  FOR  LISTING  IN  KS-1! 


KS-1.  I  aun  going  to  mention  some  slogans  used  by  the  military  in  its 

advertising.  After  I  read  each  slogan,  please  tell  me  whether  it 
is  used  by  the  (RANDOMIZED  LIST  OF  SERVICES),  or  by  allfour 
active  duty  services  together  in  the  same  ad  or  commercial. 


KS-2.  Which  military  service  uses  the  advertising  slogan,  "Blank.  It’s 
not  just  a  job.  It’s  an  adventure."? 


AIR  FORCE  . 1 

ARMY  .  2 

MARINE  CORPS  .  3 

NAVY  . 4 

ALL  FOUR  SERVICES  IN  SAME  AD  .  5 

REFUSED  . -7 

DON’T  KNOW  .  -8 


KS-3.  [Which  military  service  uses  the  advertising  slogan,]  "The  Few. 
The  Proud.  The  Blank."? 


AIR  FORCE  . .  1 

ARMY  .  2 

MARINE  CORPS  .  3 

NAVY  .  4 

ALL  FOUR  SERVICES  IN  SAME  AD  .  5 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


KS-4.  [Which  military  service  uses  the  advertising  slogan,]  "Be  all  you 
can  be . " ? 


AIR  FORCE  .  1 

ARMY  . .  2 

MARINE  CORPS  .  3 

NAVY  .  4 

ALL  FOUR  SERVICES  IN  SAME  AD  .  5 

REFUSED  . -7 

DON’T  KNOW  .  -8 
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Module:  Slogan  Recognition 


Screen  Name:  KS-5  Question  Bank  #:  KS5 

Variables:  Ranges: 

YKSWAY  1-5, -7, -8 

Sub-Population:  Youth  asked  the  knowledge  of  slogan  questions 

[RANDROY  EQ  1,4,5] 


Screen  Name:  KS-6  Question  Bank  »:  KS6 

Variables:  Ranges: 

YKSGOOD  1-5, -7, -8 

Sub-Population:  Youth  asked  the  knowledge  of  slogan  questions 

[RANDROY  EQ  1,4,5] 


Screen  Name:  KS-7  .  Question  Bank  KS7 

Variables:  Ranges: 

YKSSTART  1-5, -7, -8 

Sub-Population:  Youth  asked  the  knowledge  of  slogan  questions 

[RANDROY  EQ  1,4,5] 


Screen  Name:  KS-8  Question  Bank  »:  KS8 

Variables :  Ranges : 

YKSAIM  1-5, -7, -8 

Sub-Population:  Youth  asked  the  knowledge  of  slogan  questions 

[RANDROY  EQ  1,4,5] 
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KS-5.  [Which  military  service  uses  the  advertising  slogan,]  "Blank,  a 
great  way  of  life."? 


AIR  FORCE  .  1 

ARMY . 2 

MARINE  CORPS  .  3 

NAVY  .  4 

ALL  FOUR  SERVICES  IN  SAME  AD .  5 

REFUSED  . -7 

DON’T  KNOW  .  -8 


KS-6.  [Which  military  service  uses  the  advertising  slogan,]  "We’re 
looking  for  a  few  good  men. "? 

AIR  FORCE  .  1 

ARMY  .  2 

MARINE  CORPS  .  3 

NAVY  .  4 

ALL  FOUR  SERVICES  IN  SAME  AD  .  5 

REFUSED  . -7 

DON’T  KNOW  .  -8 


KS-7.  [Which  military  service  uses  the  advertising  slogan,]  "It’s  a 
great  place  to  start . " ? 


AIR  FORCE  . 1 

ARMY  .  2 

MARINE  CORPS  .  3 

NAVY  .  4 

ALL  FOUR  SERVICES  IN  SAME  AD  .  5 

REFUSED  .  -7 

DON’T  KNOW  . -8 


KS-8.  [Which  military  service  uses  the  advertising  slogan,]  "Aim  high. 
Blank."? 


air  force  .  1 

ARMY  .  2 

MARINE  CORPS  .  3 

NAVY . . . 4 

ALL  FOUR  SERVICES  IN  SAME  AD  .  5 

REFUSED  .  -7 

DON’T  KNOW  .  -8 
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Screen  Name :  KS 
Variables: 
YKSNdTCO 
Sub-Population : 


9  Question  Bank  #:  KS9 

Ranges : 

1-5, -7, -8 

Youth  asked  the  knowledge  of  slogan  questions 
[RANDROY  EQ  1,4,5] 
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-9.  [VOiich  military  service  uses  the  advertising  slogan,]  "We’re  not 
a  company ,  we’re  your  country .  ’’ ? 


AIR  FORCE  .  1 

ARMY  . 2 

MARINE  CORPS  .  3 

NAVY  .  4 

ALL  FOUR  SERVICES  IN  SAME  AD  .  5 

REFUSED  . -7 

DON’T  KNOW  .  -8 


[GO  TO  PERCEPTIONS  MODULE] 
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Q8T-1 
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ACOMS  Youth  Annotated  Questionnaire 
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Module:  Perceptions 


Screen  Name: 
Variables: 
YAWIDE 
YAPHYS 
YAPROVD 
YASTEP 
YALEADER 
YAHITECH 
YACIVCAR 
YASELCON 
YAPOTEN 
YAMENTAL 
YAMATURE 
YATRAIN 
YAHIQUAL 
YACASHED 
Sub-Population: 


PE-1 

Ranges : 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
Youth  given 


the  Active 


Question  Bank  #: 


Army  perceptions 


questions 

[PANELPEY  EQ  2  AND  RANDPE3  EQ  1,3]  OR 
[PANELPEY  EQ  3, 4, 5, 6, 7, 8] 


PEI 
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“1.  I  am  going  to  read  you  a  list  of  statements  describing  different 
things  the  Army  might  offer.  Please  tell  me  how  much  you 
disagree  or  agree  that  the  Army  offers  each  item  on  the  list.  A 
"1”  means  you  disagree  completely,  a  "2"  means  you  disagree 
somewhat,  a  "S"  means  you  neither  agree  nor  disagree,  a  "4"  means 
you  agree  somewhat  and  a  "5“  means  you  agree  completely. 


DS 


AG  REF  DK 


The  Army  offers. . . 
A.  a  wide  variety 


job  you  can  enjoy? 

1 

2 

3 

4 

5 

-7 

-3 

B. 

a  physically  challenging 
experience? 

1 

2 

3 

4 

5 

-7 

-8 

C. 

an  experience  you  can  be  proud  of? 

1 

2 

3 

4 

5 

-7 

-8 

D. 

an  advantage  over  going 
right  from  high  school  to  college? 

1 

2 

3 

4 

5 

-7 

-8 

E. 

an  opportunity 

to  develop  leadership  skills? 

1 

2 

3 

4 

5 

-7 

-8 

F. 

the  chance  to 
work  with  the  latest 
high  tech  equipment? 

1 

2 

3 

4 

5 

-7 

-8 

G . 

a  great  value  in  your 
civilian  career  development? 

1 

2 

3 

4 

5 

-7 

-8 

H. 

an  excellent  opportunity  to 
develop  self-confidence? 

1 

2 

3 

4 

5 

-7 

-8 

I-. 

the  opportunity  to 
develop  your  potential? 

1 

2 

3 

4 

5 

-7 

-8 

J. 

a  mentally  challenging 
experience? 

1 

2 

3 

4 

5 

-7 

-8 

K. 

an  opportunity  for  you  to  become 
more  mature  and  responsible? 

1 

2 

3 

4 

5 

-7 

-8 

L. 

many  opportunities  for  training  in 
useful  skill  areas? 

1 

2 

3 

4 

5 

-7 

-8 
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Screen  Name:  PE-IA  Question  Bank  It:  PEIA 

Variables :  Ranges : 

YHEARDAR  1,2, -7, -8 

Sub-Population:  Youth  selected  to  receive  the  Army  Reserve 

perceptions  questions 
[PANELPEY  EQ  1  AND  RANDPE8  EQ  1]  OR 

[PANELPEY  EQ  2  AND  RANDPE3  EQ  2,3  AND 

RANDPE8  EQ  1]  OR 

[PANELPEY  EQ  3  AND  RANDIOOO  GE  1  AND 
RANDIOOO  LE  269]  OR 

[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ  1] 
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M.  many  chances  to  work  with  highly 

trained  people?  12345-7-8 

N.  an  excellent  opportunity  to  obtain 

money  for  a  college  or  vocational 

education?  12345-7-8 


CAT I  CHECK  #PE2:  RANDOMLY  SELECT  A  CAREER  OPTION  FROM 

ARMY  RESERVE,  ARMY  NATIONAL  GUARD, 
AIR  FORCE,  NAVY,  MARINE  CORPS,  GOING 
TO  COLLEGE,  WORKING  IN  A  FULL-TIME 
CIVILIAN  JOB,  ALL  SERVICES. 

<tPE3:  WHICH  CAREER  OPTION  WAS  SELECTED?. 


ARMY  RESERVE  .  1  (PE-IA) 

ARMY  NATIONAL  GUARD  .  2  (PE-4A) 

AIR  FORCE  .  3  (PE- 6) 

NAVY  . .  4  (PE-6) 

MARINE  CORPS  .  5  (PE-6) 

ALL  SERVICES  .  6  (PE-6) 

WORKING  IN  A  FULL-TIME 

CIVILIAN  JOB  .  7  (PE-7) 

GOING  TO  COLLEGE  .  8  (PE- 8) 


PE-IA.  Have  you  ever  heard  of  the  United  States  Army  Reserve? 


YES  . .  1  (PE-4) 

NO  .  2  (PE-12) 

REFUSED  .  -7  (PE-12) 

DON’T  KNOW  ...  -8  (PE-4) 
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Screen  Name: 

Variables: 

YVWIDE 

YVPROUD 

YVLEADER 

YVCIVCAR 

YVSELCON 

YVPOTEN 

YVMENTAL 

YVMATURE 

YVTRAIN 

YVHIQUAL 

YYCASHED 

YVHOME 

YVSERCOM 

YVWEEKEN 

Sub-Population 


PE-4  Question  Bank  #:  PE4 

Ranges : 

1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 

Youth  selected  to  receive  the  Army  Reserve 
perceptions  questions  who  had  heard  of  the 
U .  S .  Army  Reserve 
[YHEARDAR  (PE-IA)  EQ  1,-8] 
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-4.  Now,  I  am  going  to  read  you  a  list  of  things  the  United  States 
Army  Reserve  might  offer.  Please  tell  me  how  much  you  disagree 
or  agree  that  the  United  States  Army  Reserve  offers  each  item  on 
the  list.  Again,  a  "I”  means  you  disagree  completely,  a  "2" 
means  you  disagree  somewhat,  a  "3"  means  you  neither  agree  nor 
disagree,  a  ”4"  means  you  agree  somewhat  and  a  “5"  means  you 
agree  completely. 

The  United  States  Army  Reserve  offers: 


A.  a  wide  variety  of  opportunities 

to  find  a  job  you  can  enjoy? 

B.  an  experience  you  can  be  proud  of? 

C.  an  opportunity  to  develop 

leadership  skills? 

D.  a  great  value  in  your  civilian  career 

development? 

E.  an  excellent  opportunity  to  develop 

self-confidence? 

F.  the  opportunity  to  develop  your 

potential? 

G.  a  mentally  challenging  experience? 

H.  the  opportunity  to  become  more 

mature  and  responsible? 

I.  many  opportunities  for  training  in 

useful  skill  areas? 

J.  many  chances  to  work  with  highly 

trained  people? 

K.  an  excellent  opportunity  to  obtain 

money  for  a  college  or  vocational 
education? 

L.  an  opportunity  to  serve  America  while 

staying  in  your  own  home? 

M.  a  chance  to  serve  your  own 

community? 


AG  REF  DK 
5  -7  -8 


-7  -8 


-7  -8 


-7  -8 


-7  -8 


-7  -8 


-7  -8 


-7  -8 
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Screen  Name:  PE- 
Variables : 
YHEARDNG 
Sub-Population: 

.4A  Question  Bank  PE4A 

Ranges : 

1,2, -7, -8 

Youth  selected  to  receive  the  Army  National 

Guard  perceptions  questions 
[PANELPEY  EQ  1  AND  RANDPE8  EQ  2]  OR 
[PANELPEY  EQ  2  AND  RANDPE3  EQ  2 , 3  AND 

RANDPE8  EQ  2]  OR 

[PANELPEY  EQ  3  AND  RANDIOOO  GE  270  AND 

RANDIOOO  LE  539]  OR 

[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ  2] 

Screen  Name :  PE- 

-5  Question  Bank  PE5 

Variables : 

Ranges : 

YGWIDE 

1-5, -7, -8 

YGPROUD 

1-5, -7, -8 

YGLEADER 

1-5, -7, -8 

YGCIVCAR 

1-5, -7, -8 

YGSELCON 

1-5, -7, -8 

YGPOTEN 

1-5, -7, -8 

YGMENTAL 

1-5, -7, -8 

YGMATURE 

1-5, -7, -8 

YGTRAIN 

1-5, -7, -8 

YGHIQUAL 

1-5, -7, -8 

YGCASHED 

1-5, -7, -8 

YGHOME 

1-5, -7, -8 

YGSERCOM 

1-5, -7, -8 

YGWEEKEN 

1-5, -7, -8 

Sub-Population : 

Youth  selected  to  receive  the  Army  National 

Guard  perceptions  questions  who  had  heard 
of  the  United  States  Army  National  Guard 
[YHEARDNG  (PE-4A)  EQ  1,-8] 
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N.  interesting  and  exciting 

weekends?  1  2  3  4  5  -7  -8 


[SKIP  TO  PE- 12] 


PE-4A.  Have  you  ever  heard  of  the  United  States  Army  National  Guard? 


YES  .  1 

NO  .  2 

REFUSED .  -7 


DON’T  KNOW  ...  -8 


(PE-5) 

(PE-12) 

(PE-12) 

(PE-5) 


PE-5.  Now,  I  am  going  to  read  you  a  list  of  statements  describing 
different  things  the  United  States  Army  National  Guard  might 
offer.  Please  tell  me  how  much  you  disagree  or  agree  that  the 
United  States  Army  National  Guard  offers  each  item  on  the  list. 
Again,  a  "1"  means  you  disagree  completely,  a  "2"  means  you 
disagree  somewhat,  a  "3"  means  you  neither  agree  nor  disagree,  a 
"4“  means  you  agree  somewhat  and  a  "5"  means  you  agree 
completely. 


The  Army  National  Guard  offers: 


A.  a  wide  variety  of  opportunities 

to  find  a  job  you  can  enjoy? 

B.  an  experience  you  can  be 

proud  of? 

C.  an  opportunity  to  develop 

leadership  skills? 

D.  a  great  value  in  your  civilian 

career  development? 


DS 

AG 

REF 

DK 

1 

2 

3 

4 

5 

-7 

-8 

1 

2 

3 

4 

5 

-7 

-8 

1 

2 

3 

4 

5 

-7 

-8 

1 

2 

3 

4 

5 

-7 

-8 

E.  an  excellent  opportunity  to  develop 
self-confidence? 


1  2  3  4  5  -7  -8 
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F. 

G. 

H. 

I. 

J. 

K. 


L. 


M. 


the  opportunity  to  develop  your 
potential? 

1 

2 

3 

4 

5 

-7 

-8 

a  mentally  challenging  experience? 

1 

2 

3 

4 

5 

-7 

-8 

an  opportunity  to  become 
more  mature  and  responsible? 

1 

2 

3 

4 

5 

-7 

-8 

many  opportunities  for  training  in 
useful  skill  areas? 

1 

2 

3 

4 

5 

-7 

-8 

many  chances  to  work  with  highly 
trained  people? 

1 

2 

3 

4 

5 

-7 

-8 

an  excellent  opportunity  to  obtain 
money  for  a  college  or  vocational 
education? 

1 

2 

3 

4 

5 

-7 

-8 

an  opportunity  to  serve  America 
while  staying  in  your  own  home?  1 

2 

3 

4 

5 

-7 

-8 

a  chance  to  serve  your 
own  community? 

1 

2 

3 

4 

5 

-7 

-8 

gives  you  interesting  and  exciting 
weekends? 

1 

2 

3 

4 

5 

-7 

.-8 

[SKIP  TO  PE- 12] 
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Screen  Name:  PE- 

•6 

Variables: 

Ranges : 

YFWIDE 

1-5, -7, 

-8 

YFPHYS 

1-5, -7, 

-8 

YFPROUD 

1-5, -7, 

-8 

YFSTEP 

1-5, -7, 

-8 

YFLEADER 

1-5, -7, 

-8 

YFHITECH 

1-5. -7, 

-8 

YFCIVCAR 

1-5, -7, 

-8 

YFSELCON 

1-5, -7, 

-8 

YFPOTEN 

1-5, -7, 

-8 

YFMENTAL 

1-5, -7, 

-8 

YFMATURE 

1-5, -7, 

-8 

YFTRAIN. 

1-5, -7, 

-8 

YFHIQUAL 

1-5, -7, 

-8 

YFCASHED 

1-5, -7, 

-8 

Sub-Population : 

Youth  select 

Question. Bank  PE6 


perceptions  questions 
[PANELPEY  EQ  1  AND  RANDPE8  EQ  3]  OR 
[PANELPEY  EQ  2  AND  RANDPE3  EQ  2,3,  AND 
RANDPE8  EQ  3]  OR 

[PANELPEY  EQ  3  AND  RANDIOOO  GE  540  AND 
RANDIOOO  LE  616]  OR 

[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ  3] 


YNWIDE 

YNPHYS 

YNPROUD 

YNSTEP 

YNLEADER 

YNHITECH 

YNCIVCAR 

YNSELCON 

YNPOTEN 

YNMENTAL 

YNMATURE 

YNTRAIN 

YNHIQOAL 

YNCASHED 

Sub-Population : 


1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 

Youth  selected  to  receive  the  Navy 
perceptions  questions 
[PANELPEY  EQ  1  AND  RANDPE8  EQ  4]  OR 
[PANELPEY  EQ  2  AND  RANDPE3  EQ  2,3,  AND 
RANDPE8  EQ  4]  OR 

[PANELPEY  EQ  3  AND  RANDIOOO  GE  617  AND 
RANDIOOO  LE  693]  OR 

[PANELPEY  EQ  4, 5, 6,7, 8  AND  RANDPE9  EQ  4] 
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-6.  I  cun  going  to  read  you  a  list  of  statements  describing  different 
things- the  (SERVICE)  might  offer.  Please  tell  me  how  much  you 
disagree  or  agree  that  the  (SERVICE)  offers  item  on  the  list’. 
Again,  a  "1"  means  you  disagree  completely,  a  "2'*  means  you 
disagree  somewhat,  a  “3''  means  you  neither  agree  nor  disagree,  a 
"4”  means  you  agree  somewhat  and  a  "5”  means  you  agree 
completely. 


The  (SERVICE)  offers: 


A.  a  wide  variety 

of  opportunities  to  find  a 
job  you  can  enjoy? 

B.  a  physically  challenging 

environment? 

C.  an  experience  you  can  be 

proud  of? 

D.  an  advantage  over  going  right 

from  high  school  to  college? 


DS  AG  REF  DK 

1  2  3  4  5  -7  -8 

1  2  3  4  5  -7  -8 

1  2  3  4  5  -7  -8 

1  2  3  4  5  -7  -8 


E.  an  opportunity  to  develop 
leadership  skills? 


1  2  3  4  5  -7  -8 


F.  the  chance  to  work  with 

the  latest  high  tech  equipment? 


1  2  3  4  5  -7  -8 


G.  a  great  value  in  your  civilian 
career  development? 


1  2  3  4  5  -7  -8 


H.  an  excellent  opportunity  to  develop 
self-confidence? 


1  2  3  4  5  -7  -8 


I .  the  opportunity  to  develop  your 

potential? 

J.  a  mentally  challenging  experience? 

K.  an  opportunity  to  become 

more  mature  and  responsible? 

L.  many  opportunities  for  training  in 

useful  skill  areas? 


1  2  3  4  5  -7  -8 

1  2  3  4  5  -7  -8 

1  2  3  4  5  -7  -8 

1  2  3  4  5  -7  -8 
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% 

ACOMS  Youth  Annotated  Questionnaire 

0MB  #  0702-0077  Expiration  8/31/89 

Module:  Perceptions 

YMWIDE 

1-5, -7, -8 

YMPHYS 

1-5, -7. -8 

YMPROUD 

1-5, -7,-8 

YMSTEP 

1-5, -7, -8 

YMLEADER 

1-5, -7, -8 

YMHITECH 

1-5, -7, -8 

YMCIVCAR 

1-5, -7, -8 

YMSELCON 

1-5, -7, -8 

YMPOTEN 

1-5, -7, -8 

YMMENTAL 

1-5, -7, -8 

YMMATURE 

1-5, -7,-8 

YMTRAIN 

1-5, -7,-8 

YMHIQOAL 

1-5, -7, -8 

YMCASHED 

1-5, -7, -8 

Sub-Population:  Youth  selected  to  receive  the  Marine  Corps 

perceptions  questions 

[PANELPEY  EQ  1  AND  RANDPE8  EQ  5]  OR 

[PANELPEY  EQ  2  AND  RANDPE3  EQ  2,3,  AND 

RANDPE8  EQ5]  OR 

CPANELPEY  EQ3  AND  RANDIOOO  GE  694  AND 

RANDIOOO  LE  770]  OR 

[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ5] 

YSWIDE 

1-5, -7, -8 

YSPHYS 

1-5, -7, -8 

YSPROUD 

1-5, -7, -8 

YSSTEP 

1-5, -7, -8 

YSLEADER 

1-5, -7, -8 

YSHITECH 

1-5, -7, -8 

YSCIVCAR 

1-5, -7, -8 

YSSELCON 

1-5, -7, -8 

YSPOTEN 

1-5, -7, -8 

YSMENTAL 

1-5, -7, -8 

YSMATURE 

1-5, -7, -8 

YSTRAIN 

1-5, -7, -8 

YSHIQUAL 

1-5, -7, -8 

YSCASHED 

1-5, -7, -8 

Sub-Population:  Youth  selected  to  receive  the  Military  Service  I 

perceptions  questions 

[PANELPEY  EQ  1  AND  RANDPE8  EQ  6]  OR 

[PANELPEY  EQ  2  AND  RANDPE3  EQ  2,3,  AND 

RANDPE8  EQ  6]  OR 

[PANELPEY  EQ  5  AND  RANDIOOO  GE  771  AND 

RANDIOOO  LE  847]  OR 

[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ  6] 

Annotation 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Perceptions 


M.  many  chances  to  work  with  highly 

trained  people?  12345-7-8 

N.  an  excellent  opportunity  to  obtain 

money  for  a  college  or  vocational 

education?  12345-7-8 


[SKIP  TO  PE- 12] 


Questionnaire 


ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Perceptions 


Screen  Name:  PE- 
Variables: 

YWWIDE 

YWPROUD 

YWSTEP 

YWLEADER 

YWHITECH 

YWCIVCAR 

YWSELCON 

YWPOTEN 

YWMENTAL 

YWMATURE 

YWTRAIN 

YWHIQUAL 

YWCASHED 

Sub-Population: 


Ranges : 

1-5, -7. -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
Youth  selected  to 
Full-Time  Civilian 


Question  Bank  tt:  PE7 


receive  the  Working  in  a 
Job  perceptions  questions 


[PANELPEY  EQ  1  AND  RANDPE8  EQ  7]  OR 
[PANELPEY  EQ  2  AND  RANDPE3  EQ  2,3  AND 
RANDPE8  EQ  7]  OR 

[PANELPEY  EQ  3  AND  RANDIOOO  GE  848  AND 
RANDIOOO  LE  924]  OR 

[PANELPEY  EQ  4, 5, 6,7, 8  AND  RANDPE9  EQ  7] 


Annotation 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  ^  0702-0077  Expiration  8/31/89 
Module:  Perceptions 


-7.  I  am  going  to  read  you  a  list  of  statements  describing  different 
things  working  in  a  full-time  civilian  job  might  offer.  Please  ■ 
tell  me  how  much  you  disagree  or  agree  that  working  in  a  full- 
time  civilian  job  offers  each  item  on  the  list.  Again,  a  "1" 
means  you  disagree  completely,  a  "2"  means  you  disagree  somewhat, 
a  "3“  means  you  neither  agree  nor  disagree,  a  "4"  means  you  agree 
somewhat  and  a  *’5"  means  you  agree  completely. 

Working  in  a  full-time  civilian  job  offers: 


A.  a  physically  challenging 
experience? 


AG  REF  DK 


-7  -8 


an  experience  you  can  be  proud  of? 


-7  -8 


C.  an  advantage  over  going 

right  from  high  school  to  college? 


-7  -8 


D .  an  opportunity 

to  develop  leadership  skills? 

E.  the  chance  to  work  with 

the  latest  high  tech 
equipment? 


a  great  value  in  your 
civilian  career  development? 


-7  -8 


G.  an  excellent  opportunity 

to  develop  self-confidence? 


H.  the  opportunity  to 

develop  your  potential? 


-7  -8 


a  mentally 

challenging  experience? 


-7  -8 


J.  the  opportunity  to  become  more 
more  mature  and  responsible? 


-7  -8 


K.  many  opportunities  for 

training  in  useful  skill  areas?  12345-7-8 

L .  many  chances  to  work  with  highly 

trained  people?  12345-7-8 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  It  0702-0077  Expiration  8/31/89 
Module:  Perceptions 


Screen  Name :  PE- 

Variables: 

YCPROUD 

YCLEADER 

YCCIVCAR 

YCSELCON 

YCPOTEN 

YCMENTAL 

YCMATURE 

YCHIQUAL 

Sub-Population : 


Ranges : 

1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
Youth  selected  to 


Question  Bank  tt: 


receive  the  Going  to 


College  perceptions  questions 
[PANELPEY  EQ  1  AND  RANDPE8  EQ  8]  OR 
[PANELPEY  EQ  2  AND  RANDPE3  EQ  2,3  AND 
RANDPE8  EQ  8]  OR 

[PANELPEY  EQ  3  AND  RANDIOOO  GE  925  AND 


RANDIOOO  LE  1000]  OR 
[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ  8] 


PE8 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Perceptions 


M.  an  excellent  opportunity  to 

obtain  money  for  a  college  or 

vocational  education?  12345 


[SKIP  TO  PE- 12] 


-8.  I  am  going  to  read  you  a  list  of  statements  describing  different 
things  going  to  college  might  offer.  Please  tell  me  how  much  you 
disagree  or  agree  that  going  to  college  offers  each  item  on  the 
list.  Again,  a  "1"  means  you  disagree  completely,  a  "2"  means 
you  disagree  somewhat,  a  ’‘3"  means  you  neither  agree  nor 
disagree,  a  "4"  means  you  agree  somewhat  and  a  "S"  means  you 
agree  completely . 


Going  to  college  offers. . . 


A.  an  experience  you  can  be 

proud  of? 

B.  an  opportunity  to  develop 

leadership  skills? 


DS  AG  REF  DK 

1  2  3  4  5  -7  -8 

1  2  3  4  5  -7  -8 


C.  a  great  value  in  your  civilian  career 

development?  1  2  3  4,  5  -7  -8 

D.  an  excellent  opportunity  to  develop 

self-confidence?  12345-7-8 


E.  the  opportunity  to  develop  your 

potential?  1  2  3  4  5  -7  -8 

F.  a  mentally  challenging  experience?  12345-7-8 

G.  the  opportunity  to  become 

more  mature  and  responsible?  12345-7-8 


H.  meuiy  chances  to  work  with  highly 
trained  people? 


1  2  3  4  5  -7  -8 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Perceptions 


Screen  Name:  PE- 12  Question  Bank  #:  PE 12 

Variables:  Ranges: 

YPEDIP  1-5, -7, -8 

Sub-Population:  All  youth 


Screen  Name:  PE- 13  Question  Bank  #’•  PE13 

Variables:  Ranges: 

YPEGRADE  1-5, -7, -8 

Sub-Population:  All  youth 


Screen  Name:  PE- 14  Question  Bank  #:  PE14 

Variables :  Ranges : 

YPECOL  1-5, -7, -8 

Sub-Population:  All  youth 


Screen  Name:  PE- 15  Question  Bank  #:  PEI 5 

Variables :  Ranges : 

YPESIM  1 , 2 , -7 , -8 

Sub-Population:  All  youth 


Annotation 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  If  0702-0077  Expiration  8/31/89 
Module:  Perceptions 


PE-12.  Of  the  people  who  joined  the  Army  in  the  last  year,  what 

proportion  do  you  think  are  high  school  diploma  graduates?  Would 
you  say. . . 


less  them  one  quarter,  . 1 

about  one  quarter,  .  2 

about  one  half .  3 

about  three  quarters,  or  .  4 

almost  all?  .  5 

REFUSED  .  -7 

DON’T  KNOW  . -8 


PE-13.  Of  the  people  who  joined  the  Army  last  year,  what  proportion  do 
you  think  would  score  in  the  upper  half  of  an  intelligence  test? 
Is  it.  .  . 


all  of  them,  .  1 

three  quarters  of  them,  .  2 

half  of  them,  .  3 

one  quarter  of  them,  or  .  4 

none  of  them?  .  5 

REFUSED  .  -7 

DON’T  KNOW  . -8 


PE-14.  Of  the  people  who  joined  the  Army  in  the  last  year,  what 

proportion  do  you  think  will  get  a  college  diploma  either  while 
they  are  in  the  Army  or  after  they  complete  their  Army  service? 
Would  you  say. . . 


less  than  one  quarter,  .  1 

about  one  quarter,  .  2 

about  one  half,  .  3 

about  three  quarters,  or  .  4 

almost  all?  . 5 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


PE-15.  Do  you  think  very  many  young  (men/women)  with  backgrounds  and 
plans  for  the  future  like  yours  are  joining  the  Army? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Perceptions 


Screen  Name:  PE-15A  Question  Bank  PE15A 

Variables:  Ranges: 

YHEARDRO  1,2, -7, -8 

Sub-Population:  Youth  selected  to  receive  the  Army  Reserve 

Officer’s  Training  Corps  perceptions  questions 
[PANELPEY  EQ  1]  OR 

[PANELPEY  EQ  2  AND  RANDPE3  EQ  1,2]  OR 
[PANELPEY  EQ  3]  OR 

[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ  9] 


Screen  Name:  PE 

-2 

Variables: 

Ranges : 

YRLEADER 

1-5, -7, -8 

YRSELCON 

1-5, -7, -8 

YRELECT 

1-5, -7, -8 

YROFFCOM 

1-5, -7, -8 

Sub-Population : 

Youth  select 

Question  Bank  '  PE2 


Officers’  Training  Corps 
[YHEARDRO  EQ  1,-8] 


Annotation 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  ^  0702-0077  Expiration  8/31/89 
Module :  Perceptions 


CATI  CHECK  #PE1:  IS  YOUTH  ROTC  POTENTIAL? 


YES .  1  (PE-15A) 

NO  .  2  (KNOWLEDGE  AWARENESS 

MODULE) 


PE-15A.  Have  you  ever  heard  of  the  Army  Reserve  Officer’s  Training 
Corps  on  a  college  campus? 


YES  .  1  (PE-2) 

NO  .  2  (KNOWLEDGE -AWARENESS 

MODULE) 

REFUSED  .  -7  (KNOWLEDGE -AWARENESS 

MODULE) 


DON’T  KNOW  ..  -8  (PE-2) 


PE-2.  Next,  I  will  read  you  a  few  statements  describing  different 
things  that  the  Army  Reserve  Officer’s  Training  Corps  on  the 
college  campus  might  offer.  Please  tell  me  how  much  you  disagree 
or  agree  that  being  an  officer  offers  each  item  on  the  list.  A 
"1”  means  you  disagree  completely,  a  "2“  means  you  disagree 
somewhat,  a  "3”  means  you  neither  agree  nor  disagree,  a  4  means 
you  agree  somewhat  and  a  ”5“  means  you  agree  completely. 

The  Army  Reserve  Officer’s  Training  Corps  on  the  college  campus 
provides. . . 


DS  AG  REF  DK 


A.  leadership  and 

management  training? 

B.  the  opportunity  to  develop 

self-confidence? 

C.  a  college  elective  that 

can  be  taken  together  with  other 
college  courses? 

D.  an  officer’s  commission 

in  the  active  Army,  Army  Reserve, 
or  the  Army  National  Guard? 


1  2  3  4  5  -7  -8 

1  2  3  4  5  -7  -8 

1  2  3  4  5  -7  -8 

1  2  3  4  5  -7  -8 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Perceptions 


Screen  Name :  PE 
Variables: 

YOWIDE 

YOPROUD 

YOOSECOL 

YOINNOV 

Sub-Population : 


3  Question  Bank  1^:  PE3 

Ranges : 

1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 

Youth  selected  to  receive  the  Army  ROTC 
questions  who  had  heard  of  the  Army  Reserve 
Officer’s  Training  Corps 
[YHEARDRO  EQ  1,-8] 


Annotation 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  0702-0077  Expiration  8/31/89 
Module:  Perceptions 


-3.  Being  an  officer  in  the  United  States  Army  means  different  things 
to  different  people.  Please  tell  me  how  much  you  disagree  or 
agree  that  being  an  officer  offers  each  item  on  the  list.  A  ’*1’’ 
means  you  disagree  completely,  a  "2”  means  you  disagree  somewhat, 
a  ’*3"  means  you  neither  agree  nor  disagree,  a  ”4"  means  you  agree 
somewhat  and  a  ”5’*  means  you  agree  completely. 

Being  an  officer  in  the  United  States  Army  provides... 

DS  AG  REF  DK 


A.  a  wide  variety  of 

job  opportunities? 

B.  experiences  you  can  be  proud  of? 

C.  the  opportunity  to  use  your  college 

acquired  skills? 

D.  the  opportunity  to  make  changes  and 

use  your  own  judgment? 


1  2  3  4  5  -7  -8 

1  2  3  4  5  -7  -8 

1  2  3  4  5  -7  -8 

1  2  3  4  5  -7  -8 


[GO  TO  KNOWLEDGE- AWARENESS  MODULE] 
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ACOMS  ANNOTATED  QUESTIONNAIRE 

QSY— 1 

(Oct,  Nov,  &  Dec  86) 


Module:  Knowledge-Army  Attributes 


ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Knowledge-Army  Attributes 


Screen  Name:  KA-7  Question  Bank  It:  KA7 

Variables:  Ranges: 

YKAEARN  1,2, -7, -8 

Sub-Population:  Approximately  half  of  youth  given  the 

main  interview 
[RANDROY  EQ  3,5,6] 


Screen  Name:  KA-1  Question  Bank  tt:  KAl 

Variables:  Ranges: 

YKAEDBEN  1-6, -7, -8 

Sub-Population:  Youth  who  knew  that  it  is  possible  to  earn 

money  for  college  by  enlisting  in  the  Army 
[YKAEARN  (KA-7)  EQ  1,-7, -8] 


Screen  Name:  KA-2  Question  Bank  It:  KA2 

Variables ;  Ranges : 

YKALLCOL  1,2, -7, -8 

Sub-Population:  Youth  who  knew  that  it  is  possible  to  earn 

money  for  college  by  enlisting  in  the  Army 
[YKAEARN  (KA-7)  EQ  1,-7, -8] 


Screen  Name:  KA-3  Question  Bank  It:  KA3 

Variables:  Ranges: 

YKASAME  1,2,3, -7,-8 

Sub-Population:  Youth  who  knew  that  it  is  possible  to  earn 

money  for  college  by  enlisting  in  the  Army 
[YKAEARN  (KA-7)  EQ  1,-7, -8] 


Annotation 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  W  0702-0077  Expiration  8/31/89 
Module:  Knowledge-Army  Attributes 


KA-7.  Is  it  possible  to  earn  money  for  college  by  enlisting  in  the 
Army? 


YES  .  1  (KA-1) 

NO  .  2  (CATI  CHECK  #KA4) 

REFUSED .  -7  (KA-1) 

DON’T  KNOW  . -8  (KA-1) 


KA-1.  How  much  do  you  think  can  be  earned  through  Army  education 

benefits?  [PROBE:  This  would  be  the  total  education  benefits 
that  could  be  earned  while  in  the  Army.] 


UNDER  $5,000  .  1 

$5,000  TO  $9,999  . .  .  2 

$10,000  TO  $14,999  . .  3 

$15,000  TO  $19,999  .  4 

$20,000  TO  $24,999  .  5 

$25,000  OR  MORE  .  6 

REFUSED  . -7 

DON’T  KNOW .  -8 


KA-2.  Do  you  think  Army  education  benefits  would  cover  your  entire 
college  education? 


YES  . ;  .  . .  1 

NO  .  2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


KA-3.  Do  you  think  Army  education  benefits  are  more,  less  or  about  the 
same  as  the  Navy,  Air  Force,  or  Marines  offer? 


MORE  . 

LSSS 

ABOUT  T^’SA^ 

REFUSED  . 

DON’T  KNOW  ... 


1 

2 

3 

-7 

-8 


!  CATI  CHECK  #KA4:  ROTATE  ORDER  OF  SERVICES  FOR  KA-4 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Knowledge-Army  Attributes 


Screen  Name:  KA-4 


Question  Bank  KA4 


Variaibles : 

YKAGIAR 

YKAGIAF 

YKAGINA 

YKAGIMA 

Sub-Population : 


Ranges : 

1,2, -7, -8 

1,2, -7, -8 

1.2,  -7, -8 

1.2,  -7. -8 

Youth  asked  the  knowledge-awareness  questions 
[RANDROY  EQ  3,5,6] 


Screen  Name:  KA- 

-5 

Question 

Bank 

KA5 

Variables : 

Ranges : 

YKAYEARS 

0-25, -7, -8 

Sub-Population : 

Youth  asked  the  knowledge-awareness 

questions 

RANDROY  EQ  3,5,6] 

Screen  Ncune :  ICA- 

-6 

Question 

Bank 

KA6 

Variables: 

Ranges : 

YKADEP 

1,2, -7, -8 

Sub-Population : 

Youth  asked  the  knowledge -awareness 

questions 

[RANDROY  EQ  3,5,6] 

Screen  Name:  KA-8  Question  Bank  KA8 

Variables :  Ranges : 

YKARGJUN  1,2, -7, -8 

Sub-Population:  Youth  asked  the  knowledge-awareness  questions 

[RANDROY  EQ  3,5,6] 


Annotation 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Knowledge -Army  Attributes 


KA-4.  Please  tell  me  whether  or  not  each  of  the  following  services 
offers  the  "GI  Bill'*? 


Army  .... 
Air  Force 
Navy  .... 
Marines  . 


DOES 

DOES 

NOT 

OFFER 

OFFER 

REF 

1 

2 

-7 

1 

2 

-7 

1 

2 

-7 

1 

2 

-7 

DK 


KA-5.  What  is  the  minimum  number  of  years  that  a  new  recruit  has  to 
serve  on  active  duty  in  the  Army? 


REFUSED  .  -7 

DON’T  KNOW .  -8 


KA-6.  Is  it  possible  to  sign  up  for  the  Army  and  actually  start  serving 
up  to  one  year  later? 


YES  . 

NO . 

REFUSED  . . 
DON’T  KNOW 


1 

2 

-7 

-8 


KA-8.  Are  17  year  old  high  school  juniors  eligible  to  join  the  Army 
Reserve  or  Army  National  Guard? 


YES . 

NO . 

REFUSED  . . 
DON’T  KNOW 


1  (KA-10) 

2  (KA-9) 
-7  (KA-9) 
-8  (KA-9) 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Knowledge-Army  Attributes 


Screen  Name:  KA-9  Question  Bank  KA9 

Variables :  Ranges : 

YKARGHS  1,2, -7, -8 

Sub-Population:  Youth  who  did  not  know  that  17  year  old  high 

school  juniors  are  eligible  to  join  the  Army 
Reserve  or  Army  National  Guard 
[YKARGJDN  (KA-8)  EQ  2, -7, -8] 


Screen  Name: 
Variables : 
YKAWARD 

Sub-Population : 


KA-10  Question  Bank  1*:  KAIO 

Ranges : 

1-5, -7, -8 

Youth  asked  the  know ledge -awareness  questions 
[RANDROY  EQ  3,5,6] 


Screen  Name:  KA-11  Question  Bank  #:  KAll 

Variables:  Ranges: 

YKARGCOL  1,2, -7, -8 

Sub-Population:  Youth  asked  the  knowledge-awareness  questions 

[RANDROY  EQ  3,5,6] 


Screen  Name:  JCA-12  Question  Bank  KA12 

Variables:  Ranges: 

YKARGGI  1-7, -7, -8 

Sub-Population:  Youth  who  knew  that  qualified  people  who  join 

the  Army  Reserve  or  Army  National  Guard  can 
receive  money  for  college 
[YKARGCOL  (KA-11)  EQ  1] 


Annotation 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  It  0702-0077  Expiration  8/31/89 
Module:  Know ledge -Army  Attributes 


KA-9.  Is  high  school  graduation  required  before  joining  the  Army 
Reserve  or  Army  National  Guard? 


YES  .  1 

NO  .  . . 2 

REFUSED  . -7 

DON’T  KNOW  .  -8 


KA-10.  Who  sponsors  the  "Scholar-Athlete  Award  Program"?  Is  it  the... 


Marine  Corps ,  .  1 

National  Guard,  .  2 

Army  Reserve,  .  3 

Air  Force, or  .  4 

Navy?  .  5 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


KA-11.  Can  qualified  people  who  join  the  Army  Reserve  or  Army  National 
Guard  receive  money  for  college? 

YES  . 

NO . 

REFUSED  . . 

DON’T  KNOW 


1  (KA-12) 

2  (DEMOGRAPHIC  MODULE) 
-7  (DEMOGRAPHIC  MODULE) 
-8  (DEMOGRAPHIC  MODULE) 


KA-12.  What  is  the  meiximum  amount  of  money  for  college  that  qualified 
people  who  join  the  Army  Reserve  or  Army  National  Guard  can 
receive  under  the  "GI  Bill"? 


UNDER  $1,000  .  1 

$1,000  TO  $1,999  .  2 

$2,000  TO  $3,999  .  3 

$4,000  TO  $5,999  .  4 

$6,000  TO  $7,999  . 5 

$8,000  TO  $9,999  .  6 

$10,000  OR  MORE  .  7 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


[GO  TO  DEMOGRAPHICS  MODULE] 
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ACOMS  ANNOTATEE)  QUESTIONNAIRE 

Q8T-1 

(Oct,  Nov,  &  Dec  86) 


Module :  Demographics 


ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Demographics 


Screen  Name:  DE-5  Question  Bank  #:  DE5 

Variables:  Ranges: 

YDETHNIC  1-3, -7, -8 

Sub-Population:  Hispanic  youth 

[EHISP  (SC-20)  EQ  1] 


Screen  Name:  DE-6  Question  Bank  DE6 

Variables:  Ranges: 

YDMARITL  1-5, -7, -8 

Sub-Population:  All  youth 


Screen  Name:  DE-14  Question  Bank  it:  DEI 4 

Variables :  Ranges : 

YDSAMEHH  1,2, -7, -8 

Sub-Population:  All  youth 


Screen  Name:  DE— 15  Question  Bank  it:  DEI 5 

Variables:  Ranges: 

YDPARENT  1-3, -7, -8 

Sub-Population:  Youth  who  live  with  one  or  both  parents 

[YDSAMEHH  (DE-14)  EQ  1,-8] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  0702-0077  Expiration  8/31/89 
Module:  Demographics 


INTRODUCTION:  Now  I  have  some  questions  about  your  background. 


CATI  CHECK  «DEl:  IS  RESPONDENT  HISPANIC? 

[SC-20  =  1] 


YES  .  1  (DE-5) 

NO .  2  (DE-6) 


DE-5.  Vniat  is  your  ethnic  background?  Are  you: 


Mexican  American  . .  1 

Puerto  Rican,  or  .  2 

Some  other  Hispanic?  .  3 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


DE-6.  What  is  your  current  marital  status?  Are  you: 

Single,  . 1 

Married ,  .  2 

Separated .  3 

Divorced,  or  .  4 

Widowed?  .  5 

REFUSED  .  -7 

DON’T  KNOW . . . -8 


INTRODUCTION:  Now  I  would  like  to  ask  some  questions  about  your  father 

and  mother,  or  other  adults  in  your  household: 


DE-14.  (When  not  attending  college)  Do  you  live  in  the  same  household  as 
one  or  both  of  your  parents?  (Please  include  any  natural 
parents,  step-parents  or  guardians.) 


YES . 

NO . 

REFUSED  . . 
DON’T  KNOW 


1  (DE-15) 

2  (DE-16) 
-7  (DE-16) 
-8  (DE-15) 


DE-15.  Which  of  your  parents  do  you  live  with? 


BOTH  .  1 

MOTHER,  STEP-MOTHER  OR  FEMALE  GUARDIAN. .  2 

FATHER,  STEP-FATHER  OR  MALE  GUARDIAN -  3 

REFUSED  .  -7 

DON’T  KNOW  .  -8 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  0702-0077  Expiration  8/31/89 
Module:  Demographics 


Screen  Name: 

DE-16 

Question  Bank  tf: 

DEI  6 

Variables: 

YDWAGE 

Sub-Population : 

Ranges : 

1-6, -7, -8 

All  youth 

Screen  Name: 

Variables: 

YDEDDAD 

DE-19 

Ranges : 

07-25, -7, -8 

Question  Bank 

DEI  9 

Sub-Population 

:  All  youth 

Annotation 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  if  0702-0077  Expiration  8/31/89 
Module:  Demographics 


DE-16.  Who  is  the  principal  wage  earner  in  the  household? 

BOTH  MOTHER  AND  FATHER .  1 

MOTHER,  STEP-MOTHER  OR  FEMALE  GUARDIAN..  2 

FATHER,  STEP-FATHER  OR  MALE  GUARDIAN -  3 

RESPONDENT,  OR  RESPONDENT  AND  SPOUSE. ...  4 

HTHTTP  5 

NO  wage’  earner*  6 

Refused  . -7 

DON’T  KNOW  .  -8 


DE-19.  What  was  the  highest  grade  or  level  of  education  that  your  father 
completed? 

LESS  THAN  8TH  GRADE  .  07 

8TH  GRADE  .  08 

9TH  GRADE  . 09 

lOTH  GRADE  .  10 

IITH  GRADE  . 11 

12TH  GRADE  . 12 

1ST  YEAR  OF  4 -YEAR  COLLEGE  .  13 

2ND  YEAR  OF  4-YEAR  COLLEGE  .  14 

3RD  YEAR  OF  4 -YEAR  COLLEGE  .  15 

4TH  YEAR  OF  4-YEAR  COLLEGE  .  16 

5TH  YEAR  COLLEGE/IST  YEAR 
GRADUATE  OR  PROFESSIONAL  SCHOOL  ....  17 
2ND  YEAR  GRADUATE  OR 

PROFESSIONAL  SCHOOL .  18 

3RD  YEAR  GRADUATE  OR 

PROFESSIONAL  SCHOOL  .  19 

MORE  THAN  3  YEARS  GRADUATE/ 

PROFESSIONAL  SCHOOL  . .  20 

1ST  YEAR  OF  JR.  OR  COMMUNITY 

COLLEGE  .  21 

2ND  YEAR  OF  JR.  OR  COMMUNITY 

COLLEGE  . 22 

1ST  YEAR  OF  VOCATIONAL, 

BUSINESS  OR  TRADE  SCHOOL  .  23 

2ND  YEAR  OF  VOCATIONAL, 

BUSINESS  OR  TRADE  SCHOOL . . .  24 

MORE  THAN  2  YEARS  VOCATIONAL, 

BUSINESS  OR  TRADE  SCHOOL  .  25 

REFUSED  .  -7 

DON’T  KNOW  .  -8 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  at  0702-0077  Expiration  8/31/89 
Module:  Demographics 


Screen  Name:  DE-20  Question  Bank  tt:  DE20 

Variables:  Ranges: 

YDDADLFS  1-8, -7, -8 

Sub-Population:  All  youth 


Screen  Name: 

Variables: 

YDDADBR 

Sub-Population : 


DE-21  ’  Question  Bank 

Ranges : 

1-5, -7, -8 

Youth  with  father  in  the  military 
[YDDADLFS  (DE-20)  EQ  6] 


DE21 


o 


Annotation 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Demographics 


Screen  Name:  DE-26  Question  Bank  DE26 

Variables:  Ranges: 

YDEDMOM  07-25, -7, -8 

Sub-Population:  All  youth 


Screen  Name:  DE-27  Question  Bank  #:  DE27 

Variables:  Ranges: 

YDMOMLFS  1-8, -7, -8 

Sub-Population:  All  youth 


Annotation 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  0702-0077  Expiration  8/31/89 
Module:  Demographics 


DE-20.  Is  your  father  now... 


working  full-time,  .  1  (DE-26) 

working  part-time,  .  2  (DE-26) 

unemployed,  .  3  (DE-26) 

retired,  .  4  (DE-26) 

taking  care  of  a  family 

at  home,  or  .  5  (DE-26) 

in  the  military?  . 6  (DE-21) 

DECEASED .  7  (DE-26) 

OTHER  .  8  (DE-26) 

REFUSED  .  -7  (DE-26) 

DON’T  KNOW  .  -8  (DE-26) 


DE-21.  In  which  branch  of  the  military  is  your  father  currently 
serving? 

AIR  FORCE  .  1 

ARMY  .  2 

COAST  GUARD  .  3 

MARINES  .  4 

NAVY  .  5 

REFUSED  .  -7 

DON’T  KNOW  . -8 


Questionnaire 


Page  13-3 


ACOMS  Youth  Annotated  Questionnaire 
0MB  «  0702-0077  Expiration  8/31/89 
Module :  Demographics 


DE-26.  What  was  the  highest  grade  or  level  of  education  that  your  mother 
completed? 


LESS  THAN  8TH  GRADE  .  07 

8TH  GRADE  . .  08 

9TH  GRADE  .  09 

lOTH  GRADE  .  10 

IITH  GRADE  .  11 

12TH  GRADE  . 12 

1ST  YEAR  OF  4 -YEAR  COLLEGE  .  13 

2ND  YEAR  OF  4 -YEAR  COLLEGE  .  14 

3RD  YEAR  OF  4-YEAR  COLLEGE  .  15 

4TH  YEAR  OF  4-YEAR  COLLEGE  .  16 

5TH  YEAR  COLLEGE/IST  YEAR 
GRADUATE  OR  PROFESSIONAL  SCHOOL  ....  17 
2ND  YEAR  GRADUATE  OR 

PROFESSIONAL  SCHOOL  .  18 

3RD  YEAR  GRADUATE  OR 

PROFESSIONAL  SCHOOL  .  19 

MORE  THAN  3  YEARS  GRADUATE/ 

PROFESSIONAL  SCHOOL  .  20 

1ST  YEAR  OF  JR.  OR  COMMUNITY 

COLLEGE  . . .  ..  21 

2ND  YEAR  OF  JR.  OR  COMMUNITY 

COLLEGE  . 22 

1ST  YEAR  OF  VOCATIONAL, 

BUSINESS  OR  TRADE  SCHOOL  .  23 

2ND  YEAR  OF  VOCATIONAL, 

BUSINESS  OR  TRADE  SCHOOL  .  24 

MORE  THAN  2  YEARS  VOCATIONAL, 

BUSINESS  OR  TRADE  SCHOOL  .  25 

REFUSED  . -7 

DON’T  KNOW  . -8 


DE-27.  Is  your  mother  now... 


working  full-time,  .  1 

working  part-time ,  . 2 

unemployed,  .  3 

retired,  or .  4 

taking  care  of  a  family 

at  home,  or  .  5 

in  the  military?  .  6 

DECEASED  .  7 

OTHER  .  8 

REFUSED  . -7 

DON’T  KNOW  . -8 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Demographics 


Screen  Name:  DE-17  Question  Bank 

Variables:  Ranges: 

YDOWNREL  1-10 , 91 , -7 , -8 

Sub-Population:  Youth  who  do  not  live  with  parents 

[YDSAMEHH  (DE-14)  EQ  2]  OR 
CYDSAMEHH  EQ  -7,-8  AND 

YDPARENT  (DE-15)  EQ  -7,-8  AND 
YDEDDAD  (DE-19)  EQ  -7,-8  AND 
YDEDMOM  (DE-26)  EQ  -7,-8] 


YDOWNOS 

Sub-Population:  Youth  who  live  with  some  other  person 

[YDOWNREL  (DE-17)  EQ  91] 


DEI  7 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  m  0702-0077  Expiration  8/31/89 
Module :  Demographics 


CATI  CHECK  #DE1A:  DOES  RESPONDENT  LIVE  WITH  PARENTS? 

[DE-14  =  1] 


YES  .  1  (DE-36) 

NO  .  2  (DE-17) 


DE-17.  What  relationship  to  you  is  the  head  of  household  in  the  house  or 
apartment  you  are  living  in? 


SIBLING  .  1 

DNCLE  . 2 

AUNT  .  3 

COUSIN  . 4 

GRANDFATHER  .  5 

GRANDMOTHER  .  6 

SPOUSE  .  7 

NON-RELATIVE  . .  8 

RESPONDENT  .  9 

OTHER  .  . •  91 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


{DE-19A) 

(DE-19A) 

(DE-19A) 

(DE-19A) 

(DE-19A) 

(DE-19A) 

(DE-19A) 

(DE-19A) 

(DE-36) 

(DE-19A) 

(DE-19A) 

(DE-19A) 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Demographics 


Screen  Name: 
Variables: 
YDEDOTH 

Sub-Population: 


DE-19A  Question  Bank  it: 

Ranges : 

07-25, -7, -8 

Youth  who  live  with  another  person 
[YDOWNREL  (DE-17)  NE  9] 


DE19A 


Screen  Name:  DE-36  Question  Bank  tt:  DE36 

Variables:  Ranges: 

YDROTCEV  1,2, -7, -8 

Sub-Population:  All  youth 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  Jt  0702-0077  Expiration  8/31/89 
Module:  Demographics 


DE-19A.  What  was  the  highest  grade  or  level  of  education  that  (PERSON  in 
DE-17 )  completed? 


LESS  THAN  8TH  GRADE . . 07 

8TH  GRADE  .  08 

9TH  GRADE  .  09 

lOTH  GRADE  .  10 

IITH  GRADE  . 11 

12TH  GRADE  . 12 

1ST  YEAR  OF  4-YEAR  COLLEGE  .  13 

2ND  YEAR  OF  4 -YEAR  COLLEGE  .  14 

3RD  YEAR  OF  4 -YEAR  COLLEGE  .  15 

4TH  YEAR  OF  4-YEAR  COLLEGE  - ’ .  16 

5TH  YEAR  COLLEGE /I ST  YEAR 
GRADUATE  OR  PROFESSIONAL  SCHOOL  ....  17 
2ND  YEAR  GRADUATE  OR 

PROFESSIONAL  SCHOOL  .  18 

3RD  YEAR  GRADUATE  OR 

PROFESSIONAL  SCHOOL  .  19 

MORE  THAN  3  YEARS  GRADUATE/ 

PROFESSIONAL  SCHOOL  .  20 

1ST  YEAR  OF  JR.  OR  COMMUNITY 

COLLEGE  .  21 

2ND  YEAR  OF  JR.  OR  COMMUNITY 

COLLEGE  . 22 

1ST  YEAR  OF  VOCATIONAL, 

BUSINESS  OR  TRADE  SCHOOL  .  23 

2ND  YEAR  OF  VOCATIONAL, 

BUSINESS  OR  TRADE  SCHOOL  .  24 

MORE  THAN  2  YEARS  VOCATIONAL, 

BUSINESS  OR  TRADE  SCHOOL  .  25 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


DE-36.  Did  you  ever  participate  in  a  Reserve  Officer’s  Training  Corps 
(ROTC)  course? 


YES . 

NO . 

REFUSED  .. 
DON’T  KNOW 


1  (DE-37) 

2  (DE-39) 

-7  (DE-39) 

-8  (DE-39) 
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ACOMS  Youth  Annotated  Questionnaire  , 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Demographics 


Screen  Name:  DE-37  Question  Bank  #:  DE37 

Variables:  Ranges: 

YDROTCJS  1,2, -7, -8 

Sub-Population:  Youth  who  have  participated  in  a  ROTC  course 

[YDROTCEV  (DE-36)  EQ  1] 


Screen  Name:  DE-38  Question  Bank 

Variables :  Ranges : 

YDROTCBR  1-3, -7, -8 

Sub-Population:  Youth  who  have  participated  in  a  ROTC 

course  in  college 
[YDROTCJS  (DE-27)  EQ  2] 


DE38 


Screen  Name:  DE-39  Question  Bank  #:  DE39 

Variables:  Ranges: 

YDCOUNTY 

Sub-Population:  Youth  who  were  not  screener  respondents 

[YUTHNUM  NE  01] 


Screen  Name:  DE-40  Question  Bank  #:  DE40 

Variables:  Ranges: 

YDCITY 

Sub-Population:  Youth  who  were  not  screener  respondents 

[YUTHNUM  NE  01] 


Screen  Name:  DE-41  Question  Bank  it:  DE41 

Variables:  Ranges: 

YDZIP 

Sub-Population:  Youth  who  were  not  screener  respondents 

[YUTHNUM  NE  01] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  0702-0077  Expiration  8/31/89 
Module:  Demographics 


DE-37.  Was  that  Junior  ROTC  in  high  school  or  Senior  ROTC  in  college? 


JUNIOR  (IN  HIGH  SCHOOL)  .  1  (DE-39) 

SENIOR  (IN  COLLEGE)  .  2  (DE-38) 

REFUSED  . “7  (DE-39) 

DON’T  KNOW  .  "8  (DE-39) 


DE-38.  Was  that  Army  ROTC,  Air  Force  ROTC  or  Navy  ROTC? 


ARMY  ..... 
AIR  FORCE 

NAVY . 

REFUSED  . . 
DON’T  KNOW 


1 

2 

3 

-7 

-8 


CAT I  CHECK  #DE2:  IS  YOUTH  THE  SCREENER  RESPONDENT 

YES _  1  (DE-42) 

NO .  2  (DE-39) 


DE-39.  What  is  the  name  of  the  county  in  which  you  live? 


REFUSED  . .  .  -7 

DON’T  KNOW  .  -8 


DE-40.  What  is  the  name  of  the  city  in  which  you  live? 


REFUSED  .  -7 

DON’T  KNOW . . .  -8 


DE-41.  What  is  your  zip  code? 


REFUSED  .  -7 

DON’T  KNOW  .  -8 


Questionnaire 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  «  0702-0077  Expiration  8/31/89 
Module :  Demographics 


Screen  Name: 
Variables: 

YDSSN 

Sub-Population : 


DE-42  Question  Bank 

Ranges : 

000000000-999999999,-7,-8 
All  youth 


DE42 


Annotation 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  1*  0702-0077  Expiration  8/31/89 
Module:  Demographics 


-42.  Now  I  need  to  record  your  Social  Security  Number.  We  are  asking 
for  this  number  for  use  in  another  study  to  determine  if  the 
ideas  we  have  been  discussing  are  related  to  whether  or  not 
someone  enlists  in  a  military  service. 

Let  me  remind  you  that  your  answers  are  voluntary  and  will  be 
completely  confidential.  Under  no  circumstances  will  your 
identity  be  made  know  to  anyone  in  the  military. 


DOES  NOT  HAVE  SSN  .  0 

REFUSED  . . .  -7 

DON’T  KNOW  . . .  .  -8 


CATI  CHECK  #DE2:  IS  YOUTH  SELECTED  FOR  POTENTIAL 

INCLUSION  IN  LONGITUDINAL  COMPONENT? 

YES  _  1  (TRACKING  MODULE) 

NO  _ _  2  (CATI  CHECK  }»DE3) 

»DE3:  IS  PARENT  OF  YOUTH  TO  BE  SELECTED 

FOR  PARTICIPATION  IN  THE  INFLUENCER 
SAMPLE? 

YES  _  1  (PARENTAL  LOCATION  MODULE) 

NO .  2  (TERMINATION) 
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ACOMS  ANNOTATEaD  QUES  T  Z  ONN  A I  RE 

Q8T-1 

(Oct,  Nov,  &  Dec  86) 


Module :  Tracking 


ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Tracking 


Screen  Name:  TR-1  Question  Bank  TRl 

Variables:  Ranges: 

YTRPNAME 

Sub-Population:  Target  youth  in  the  longitudinal  sample 

[LONGS AMP  EQ  1  AND  YUTHNUM  EQ  TARGYUTH] 


Screen  Name:  TR-2 
Variables : 

YTRPSAME 
Sub-Population : 


Question  Bank  #:  TR2 

Ranges : 

1,2, -7, -8 

Target  youth  in  the  longitudinal  sample 
[LONGSAMP  EQ  1  AND  YUTHNUM  EQ  TARGYUTH] 


Screen  Neune: 
Variables:  ' 
YTRPREAS 
Sub-Population : 


TR-3  Question  Bank  1*:  TR3 

Ranges : 

1,2. 91, -7, -8 

Youth  asked  the  tracking  question  who  will 
be  at  a  different  phone  number  in  one  year 
[YTRPSAME  (TR-2)  EQ  2] 


YTRPOTH 

Sub-Population : 


Youth  asked  the  tracking  questions  who  will 
have  a  different  phone  number  in  one  year 
for  some  other  reason 
[YTRPREAS  (TR-3)  EQ  91] 


Screen  Name:  TR-4  Question  Bank  #:  TR4 

Variables:  Ranges: 

YTRMOVMM 

YTRMOVYY 

Sub-Population:  Youth  asked  the  tracking  questions  who  will 

be  moving 

[YTRPREAS  (TR-3)  EQ  1] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Tracking 


INTRODUCTION;  It  is  possible  that  we  will  call  again  sometime  in 
the  future  to  obtain  some  updated  information  from  you.  I’d  like 
to  ask  you  a  few  questions  that  will  help  us  to  recontact  you  at 
a  later  date. 


TR-1,  In  what  name  is  this  phone  number  (AREA  CODE  &  NUMBER)  listed? 


NOT  LISTED  . 0 

REFUSED .  -7 

DON’T  KNOW  .  -8 


TR-2.  If  we  were  to  recontact  you  one  year  from  now,  do  you  expect  that 
we  could  reach  you  at  this  same  telephone  number? 


YES  .  1  (TR-9) 

NO  .  2  (TR-3) 

REFUSED  . -7  {TR-9) 

DON’T  KNOW  .  -8  (TR-9) 


TR-3.  Why  is  that? 

MOVING  .  1  (TR-4) 

NUMBER  BEING  CHANGED  . .  2  (TR-6) 

OTHER (SPECIFY)  91  (TR-9) 

REFUSED  . : . .  -7  (TR-9) 

DON’T  KNOW  . -8  (TR-9) 


TR-4.  When  do  you  expect  to  be  moving? 


(MM/YY) 


REFUSED  . .  -7 

DON’T  KNOW  .  -8 
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Questionnaire 


ACOMS  Youth  Annotated  Questionnaire 
0MB  0702-0077  Expiration  8/31/89 
Module:  Tracking 


Screen  Name:  TR-5  Question  Bank  TR5 

Variables:  Ranges: 

YTRMADDR 

Sub-Population:  Youth  asked  the  tracking  questions  who  will 

be  moving 

[YTRPREAS  (TR-3)  EQ  1] 

YTRMCITY 

YTRMST 

YTRMZIP 

Sub-Population:  Youth  who  will  be  moving  who  know  their 

new  address 

[YTRPREAS  (TR-3)  EQ  1  AND 
YTRMADDR  (TR-5)  NE  -7,-8] 


Screen  Name:  TR-6  Question  Bank  #:  TR6 

Variables :  Ranges : 

YTRPMM 

YTRPYY 

Sub-Population:  Youth  asked  the  tracking  questions  who  will 

have  a  different  phone  number  in  one  year 
[YTRPREAS  (TR-3)  EQ  2] 


Screen  Name:  TR-7  Question  Bank  #:  TR7 

Variables:  Ranges: 

YTRPKNOW  1 , 2 , -7 

Sub-Population:  Youth  asked  the  tracking  questions  who  will 

have  a  different  phone  number  in  one  year 
[YTRPREAS  (TR-3)  EQ  1,2] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Tracking 


TR-5.  To  what  address  will  you  be  moving? 


STREET : 


CITY; 
STATE : 


ZIP:  (TR-7) 

REFUSED  .  -7  (TR-7) 

DON’T  KNOW . . .  -8  (TR-7) 


TR-6 .  When  do  you  expect  your  telephone  number  to  be  changed? 


(MM/YY) 

REFUSED  .  -7 

DON’T  KNOW  . .  -8 


TR-7.  Do  you  know  what  your  new  telephone  number  will  be? 


YES  . .  . 
NO  .... 
REFUSED 


1  (TR-8) 

2  (TR-9) 
-7  (TR-9) 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  0702-0077  Expiration  .8/31/89 
Module:  Tracking 


Screen  Name:  TR-8  Question  Bank  «:  TR8 

Variables:  Ranges: 

YTRPAREA 

Sub-Population:  Youth  asked  the  tracking  questions  who  know 

what  their  new  telephone  number  will  be 
[YTRPKNOW  (TR-7)  EQ  1] 

YTRPEXCH 

YTRPLOCL 

Sub-Population:  Youth  asked  the  tracking  questions  who  are 

willing  to  tell  the  interviewer  the  new  phone 
number 

[YTRPKNOW  (TR-7)  EQ  1  AND  YTRPAREA  NE  -7] 


Screen  Name:  TR-9  Question  Bank  ti’  TR9 

Variables:  Ranges: 

YTRWPHON  1,2, -7, -8 

Sub-Population:  Youth  asked  the  tracking  questions 

[LONGSAMP  EQ  1  AND  YUTHNUM  EQ  TARGYUTH] 


Screen  Name:  TR-10  Question  Bank  TRIO 

Variables:  Ranges: 

YTRWAREA 

Sub-Population:  Youth  asked  the  tracking  questions  who  have 

a  work  phone  number  where  they  could  be 
contacted  in  one  year 
[YTRWPHON  (TR-9)  EQ  1] 

YTRWEXGH 

YTRWLOCL 

Sub-Population:  Youth  asked  the  tracking  questions  who  are 

willing  and  able  to  tell  the  interviewer  a 
work  phone  number 
[YTRWPHON  (TR-9)  EQ  1  AND 
YTRWAREA  (TR-10)  NE  -7,-8] 


Annotation 


Page  14-3 


ACOMS  Youth  Annotated  Questionnaire 
0MB  It  0702-0077  Expiration  8/31/89 
Module:  Tracking 


TR-8.  What  is  that  new  number? 


REFUSED  . . .  -7 

DON’T  KNOW  .  -8 


TR-9.  Do  you  have  a  work  telephone  number  where  you  could  be  reached 
a  year  from  now? 


YES . 

NO . 

REFUSED  . . 
DON’T  KNOW 


1  (TR-10) 

2  (TR-12) 

-7  (TR-12) 

-8  (TR-12) 


TR-10.  What  is  that  number? 


REFUSED  . . 
DON’T  KNOW 


-7 

-8 


Questionnaire 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Tracking 


Screen  Name:  TR-11  Question  Bank  TRll 

Variables:  Rcutiges: 

YTRWNAME 

Sub-Population:  Youth  with  a  work  phone  number 

[YTRWPHON  (TR-9)  EQ  1] 


YTRWADDR 

Sub-Population:  Youth  with  a  work  phone  number  who  are  willing 

and  able  to  give  a  company  name 
[YTRWPHON  (TR-9)  EQ  1  AND 
YTRWNAME  (TR-11)  NE  -7,-8] 

YTRWCITY 

YTRWST 

YTRWZIP 

Sub-Population:  Youth  who  give  a  company  name  and  address 

[YTRWPHON  (TR-9)  EQ  1  AND 

YTRWNAME  (TR-11)  NE  -7,-8  AND 
YTRWADDR  (TR-11)  NE  -7,-8] 


Screen  Name:  TR-12  Question  Bank  »: 

Variables:  Ranges: 

YTRIFNAM 

Sub-Population:  Youth  asked  the  tracking  questions 

[LONGSAMP  EQ  1  AND  YUTHNUM  EQ  TARGYUTH] 


TR12 


YTRILNAM 

Sub-Population:  Youth  asked  the  tracking  questions  who  are 

willing  and  able  to  give  tfie  name  of  a  friend 
or  family  member  who  would  know  how  to  reach 
them  in  one  year 
[YTRIFNAM  (TR-12)  NE  -7,-8] 


YTRIADDR 

Sub-Population:  Youth  asked  the  tracking  questions 

[LONGSAMP  EQ  1  AND  YUTHNUM  EQ  TARGYUTH] 

YTRICITY 

YTRIST 

YTRIZIP 

Sub-Population:  Youth  asked  the  tracking  questions  who  are 

willing  and  able  to  give  the  address  of 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module :  Tracking 


TR-11.  What  is  your  employer’s  name  and  address? 
COMPANY  NAME: 

STREET: 

CITY: 

STATE: 


ZIP: 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


TR-12.  Please  give  me  the  name,  address  and  telephone  number  of  two 
friends  or  family  members  who  are  most  likely  to  know  how  to 
reach  you  a  year  from  now. 

NAME: 

STREET : 

CITY: 

STATE : 

ZIP: 

PHONE: 


Questionnaire 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Tracking 


of  a  friend 
[YTRADDR  NE  -7,-8] 

YTRIZIP 

YTRIAREA 

Sub-Population:  Youth  asked  the  tracking  questions 

[LONGSAMP  EQ  1  AND  YUTHNUM  EQ  TARGYUTH] 

YTRIEXCH 

YTRILOCL 

Sub-Population:  Youth  asked  the  tracking  questions  who  are 

willing  and  able  to  give  the  phone  number 
of  a  friend 

[YTRIAREA  (TR-12)  NE  -7,-8] 


Screen  Name:  TR-12A  Question  Bank  #:  TR12A 

Variables:  Ranges: 

YTR2FNAM 

Sub-Population:  Youth  asked  the  tracking  questions  who  gave 

information  about  a  friend  who  could  reach 
them  in  one  year  . 

[YTRIFNAM  (TR-12)  NE  -7, -8, -1,-9]  OR 
[YTRIADDR  (TR-12)  NE  -7, -8, -1,-9]  OR 
[YTRIAREA  (TR-12)  NE  -7, -8, -1,-9] 

YTR2LNAM 

Sub-Population:  Youth  who  gave  the  first  name  of  a  second 

friend  who  could  reach  them  in  one  year 
[YTR2FNAM  (TR-12A)  NE  -7,-8] 

YTR2ADDR 

Sub-Population:  Youth  who  gave  information  about  at  least 

one  friend 

[YTRIFNAM  (TR-12)  NE  -7, -8, -1,-9]  OR 
[YTRIADDR  (TR-12)  NE  -7, -8, -1,-9]  OR 
[YTRIAREA  (TR-12)  NE  -7, -8, -1,-9] 

YTR2CITY 

YTR2ST 

YTR2ZIP 

Sub-Population:  Youth  who  gave  the  address  of  a  second 

friend  who  could  reach  them  in  one  year 
[YTR2ADDR  (TR-12A)  NE  -7,-8] 

YTR2AREA 

Sub-Population:  Youth  who  gave  information  about  at  least 

one  friend 

[YTRIFNAM  (TR-12)  NE  -7, -8, -1,-9]  OR 
[YTRIADDR  (TR-12)  NE  -7, -8, -1,-9]  OR 
[YTRIAREA  (TR-12)  NE  -7, -8, -1,-9] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module :  Tracking 


TR-12A.  [PROBE:  And  the  second  person’s  name,  address,  and  telephone 
number?] 

NAME: 

STREET : 

CITY: 

STATE : 

ZIP: 


PHONE: 

REFUSED  . .  .  -7 

DON’T  KNOW* .  -8 


GAT I  CHECK  #TR1  IS  RESPONDENT  A  TARGET  YOUTH?  1 

YES  .  1  (PARENTAL  LOCATION)  1 

NO .  2  (TERMINATE)  ! 


Questionnaire 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  0702-0077  Expiration  8/31/89 
Module:  Tracking 


YTR2EXCH 
YTR2L0CL 
Sub-Population : 


Youth  who  gave  the  area  code  of  a  second 
friend  who  could  reach  them  in  one  year 
[YTR2AREA  (TR-12A)  NE  -7,-8] 


Annotation 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  0702-0077  Expiration  8/31/89 
Module:  Tracking 
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Module;  Parental  Location 


ACOMS  Youth  Annotated  Questionnaire 
0MB  It  0702-0077  Expiration  8/31/89 
Module:  Parental  Location 


Screen  Name:  PL-1  Question  Bank  tt:  PLl 

Variables:  Ranges: 

YPARFNAM 

Sub-Population:  Target  youth  with  parent  still  living 

[YUTHNOM  EQ  TARGYUTH]  AND 

[[YDDADLFS  (DE-20)  NE  7  AND  PSEXSAMP  EQ  1]  OR 
[YDMOMLFS  (DE-27)  NE  7  AND  PSEXSAMP  EQ  2]] 

YPARLNAM 

YPARAREA 

Sub-Population:  Target  youth  with  parent  still  living  and 

parent’s  first  name  given 
[YPARFNAM  (PL-1)  NE  -7, -8,-1] 

YPAREXCH 

YPARLOCL 

Sub-Population:  Target  youth  with  parent  still  living 

and  parent ’ s  area  code  given 
[YPARAREA  (PL-1)  NE  -7, -8,-1] 


Screen  Name:  PL- 2  Question  Bank  #:  PL2 

Variables :  Ranges : 

YPARIMP  1-5, -7, -8 

Sub-Population:  Target  youth  with  parent  still  living 

[YUTHNUM  EQ  TARGYUTH]  AND 

[[YDDADLFS  (DE-20)  NE  7  AND  PSEXSAMP  EQ  1]  OR 
[YDMOMLFS  (DE-27)  NE  7  AND  PSEXSAMP  EQ  2]] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Parental  Location 


PL-1.  We  would  like  to  interview  your  (PARENT)  regarding  (his/her) 

thoughts  about  future  plans  and  possibilities  for  you.  Please 
give  me  (his/her)  name  and  telephone  number. 


(NAME) 

(  )  (  )  -  (  ) 

AREA  EXCHANGE  LOCAL 


PL-2.  Think  now  about  the  possibility  of  joining  the  Armed  Services  in 
the  future.  How  important  is  your  (PARENT) 's  advice  in  your 


decision  about  serving  in  the  military.  Is  it. . . 

very  important,  .  1 

somewhat  important,  .  2 

neither  important  nor  unimportant, . .  3 

somewhat  unimportant,  or .  4 

very  unimportant?  .  5 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


Questionnaire 
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ACOMS  SAMPLE  DESIGN  (continued) 
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ACOMS  DATA  COLLECTION  METHOD  (continued) 
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ACOMS  DATA  COLLECTION  METHOD  (continued) 


INTERVIE 


ACOMS  IS  NOT  A  SIMPLE  RANDOM  SAMPLE 
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PREFACE 


This  training  manual  is  designed  to  both  accompany  the 
presentation  of  a  one-week  training  session,  and  to  stand  alone 
as  a  reference  document  on  ACOMS  data  and  analysis.  Materials 
have  been  written  with  an  eye  toward  usefulness  for  consumers  of 
ACOMS  data,  both  decision-makers  and  data  analysts.  The  contents 
present  background  material  on  sampling  theory  and  its  applica¬ 
tion  to  ACOMS  sample  design  and  sample  selection  procedures. 
Statistical  issues  specific  to  the  ACOMS  data,  sample  weighting, 
and  variance  estimation  procedures  are  presented  in  user-oriented 
language . 
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OVERVIEW  OP  TOPICS  IN  STAPLING  THEORY 


INTRODUCTION 

This  introductory  section  of  Analyst  Training  materials 
provides  an  overview  and  review  of  topics  and  issues  in  sampling 
theory  relevant  to  the  analysis  of  the  Army  Communications 
Objectives  Measurement  Suinrey  (ACOMS)  database.  This  overview  is 
provided  as  a  vehicle  for  establishing  a  common  terminology  with 
regard  to  ACOMS  analysis  issues  and  to  simply  state,  in  a  nontech¬ 
nical  manner,  some  of  the  major  topics  in  sampling  theory.  The 
sections  that  follow  will  more  directly  address  ACOMS.  Among  the 
topics  covered  in  this  section  are:  (1)  the  advantages  of  samples 
over  complete  enumeration,  (2)  three  basic  types  of  samples, 

(3)  the  properties  of  sample  estimates,  (4)  the  use  of  sample 
adjustment  weights  for  complex  samples,  and  (5)  the  calculation  of 
standard  errors  for  complex  sample  estimates. 


THE  ADVANTAGES  OF  SURVEY  SAMPLES 

The  purpose  of  a  survey  sample  is  to  collect  information 
in  order  to  learn  about  the  larger  population  from  which  it  is 
drawn.  For  example,  political  pollsters  regularly  survey  samples 
of  registered  voters  in  order  to  determine  how  the  public 
perceives  political  candidates  and  issues.  A  natural  series  of 
questions  arise  at  this  point.  Instead  of  sampling  registered 
voters,  why  not,  instead,  interview  all  voters  (i.e.,  a  complete 
enumeration)?  Wouldn't  a  complete  enumeration  be  a  better  way  to 
proceed  and  wouldn’t  the  results  be  more  trustworthy?  The  answer 
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to  these  last  two  questions,  in  most  cases,  is  no.  The  principal 
advantages  of  sampling  over  attempting  a  complete  enumeration  are: 

■  Reduced  cost ; 

■  Reduced  time  requirements;  and 

■  Increased  accuracy. 

Reduced  Cost.  A  sample  survey  is  nearly  always  less 
costly  than  an  attempted  enumeration  or  census  of  a  population 
because  the  expense  of  contacting  and  interviewing  all  individuals 
would  be  greater  than  that  for  surveying  a  sampled  portion  of 
them.  Samples  are  often  less  than  1%  of  the  size  of  the  popula¬ 
tion  and  are  nearly  always  less  than  5%.  For  example,  the  ACOMS 
Primary  Male  Sample  (PMS)  sample  is  less  than  1%  of  the  target 
population.  While  the  cost  of  ACOMS  data  collection  is  by  no 
means  inconsiderable,  the  cost  of  interviewing  all  PMS  youth  16-24 
years  of  age  would  be  prohibitive. 

Furthermore,  the  reduced  size  of  a  survey  sample  implies 
reduced  personnel  requirements.  Though  the  implementation  of  a 
survey  sample  requires  specialized  personnel  such  as  survey 
sampling  statisticians  (who  would  presumably  not  be  needed  if  a 
complete  enumeration  were  used) ,  this  potential  increase  in 
personnel  cost’ is  nearly  always  outweighed  by  differences  in  the 
number  of  staff  required  for  data  collection. 

Reduced  Time.  The  turnaround  time  from  the  beginning  of 
data  collection  to  the  delivery  of  findings  is  generally  shorter 
for  a  sample  survey  than  an  attempted  enumeration.  Since  a  sample 
most  often  constitutes  less  than  5%  of  the  population,  it  takes 
less  time  to  collect  and  process  the  data. 

This  reduction  in  total  project  time  is  accomplished 
through  the  efficiencies  introduced  by  the  smaller  size  of  the 
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sample.  The  time  and  effort  required  to  contact  respondents  is 
usually  less.  The  smaller  size  of  the  data  file  reduces  the 
amount  of  labor  which  must  be  expended  in  monitoring  and  cleaning 
the  data  as  well  as  the  amount  of  computer  time  needed  for  pro¬ 
cessing.  Even  in  this  electronic  era,  computer  processing  time  is 
a  significant  factor  in  determining  how  quickly  survey  results  may 
be  produced.  "  At  many  computer  installations,  very  large  data  sets 
can  only  be  processed  at  certain  times  (usually  at  night) .  If  the 
processing  of  data  must  be  scheduled  around  such  constraints,  it 
progresses  slowly. 

Increased  Accuracy.  The  advantages  of  survey  samples 
are  not  restricted  to  economy  and  timeliness;  they  extend  to  the 
most  important  consideration  in  any  survey — the  accuracy  of  find¬ 
ings.  Perhaps  surprisingly,  it  is  almost  always  true  that  the 
results  from  a  carefully  planned  and  well-executed  sample  survey 
are  expected  to  be  more  accurate  ( i . e . ,  closer  to  the  results  in 
the  population)  than  those  from  an  attempt  at  complete 
enumeration. 

In  a  survey,  the  savings  realized  by  the  small  size  of 
the  sample  can  be  invested  in  staff  of  higher  qualifications,  good 
training  for  them,  and  proper  supeirvision.  In  a  well  designed 
sample  survey  it  is  also  possible  to  make  a  valid  estimate  of  the 
extent  of  error  present.  A  complete  census  does  not  reveal  by 
itself  the  margin  of  uncertainty  to  which  it  is  subject. 


TYPES  OF  SURVEY  SAMPLES 

To  this  point  we  have  used  the  phrase  "sample  survey" 
without  any  qualification.  In  point  of  fact,  using  ACOMS  as  a 
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reference,  there  are  three  basic  ways  to  draw  a  survey  sample. 
These  are: 


■  Simple  random  sampling; 

■  Stratified  sampling;  and 

■  Cluster  sampling. 

The  last  two  methods,  stratified  and  cluster  sampling, 
differ  from  simple  random  sampling  in  certain  fundamental  ways. 

The  basic  difference  is  that  in  simple  random  samples,  all  members 
of  the  population  have  an  equal  chance  or  probability  of  being 
selected;  in  stratified  and  cluster  samples,  individuals  are 
sampled  with  different  probabilities  of  selection.*  This  differ¬ 
ence  is  sufficient  to  merit  the  distinction  between  simple  and 
complex  samples.  Simple  random  samples  are  considered  simple 
while  stratified  and  cluster  samples  are  considered  complex. 
Complex  samples,  like  ACOMS,  pose  difficulties  for  analysis  that 
are  not  present  for  simple  samples.  Each  sampling  method  is 
discussed  briefly  below. 

Simple  Random  sampiea.  simple  random  samples  (SRS)  are 
perhaps  the  most  straightforward  way  of  drawing  a  sample  for  a 
survey.  The  basic  requirement  of  this  sampling  method  is  that  . 
every  individual  in  the  population  must  have  the  same  probability 
of  being  selected  for  an  interview.  Generally,  this  sampling 
method  is  implemented  in  the  following  way: 

■  First,  a  listing  of  each  and  every  individual  or 
unit  in  the  population  must  be  complied.  This  is 
called  the  sampling  frame. 


*Though  it  is  conceivable  that  sampling  plans  could  be  devised  for 
both  stratified  and  cluster  sampling  that  result  in  all  respon¬ 
dents  being  selected  with  equal  probability,  the  procedures  for 
doing  so  are  quite  complex. 
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■  Next,  each  individual  or  unit  in  the  sampling  frame 
must  be  associated  with  a  unique  identification 
niunber. 

■  Finally,  individuals  are  selected  for  the  sample 
using  a  mechanical  procedure  (such  as  that  used  in 
lotteries)  which  assures  that  every  member  of  the 
population  has  an  equal  probability  of  being 
chosen. 

Although  simple  random  samples  have  the  twin  advantages 
of  being  conceptually  straightforward  and  possessing  desirable 
statistical  characteristics,  they  have  their  drawbacks.  From  the 
perspective  of  ACOMS,  the  greatest  practical  drawback  of  the  SRS 
methodology  is  that  it  treats  all  members  of  the  population 
equally  when  in  fact  some  members  are  more  desirable  than  others. 

ACOMS  is  designed  to  reflect  in  its  data  collection 
methodology  the  relative  interest  of  the  Army  in  various  target 
recruiting  markets.  Males,  for  example,  comprise  a  larger  market 
than  females.  An  SRS  method  which  would  yield  equal  numbers  of 
males  and  females,  is,  therefore,  not  appropriate.  In  addition, 
ACOMS  sample  specifications  require  the  collection  of  detailed 
information  regarding  a  relatively  rare  U.S.  population — Hispanic 
males.  Because  of  their  rarity,  few  would  be  surveyed  in  the 
course  of  sampling  U.S.  males  16-24  years  of  age.  To  identify 
more  Hispanic  males,  a  supplemental  sample  of  them  was  drawn  in 
geographical  areas  known  to  have  high  concentrations  of  Hispanics. 
In  essence,  then,  Hispanic  males  are  sampled  at  a  higher  rate  than 
non-Hispanics ,  and  the  tenets  of  SRS  are  violated. 

Simple  random  samples  are  therefore  of  limited  useful¬ 
ness  when  one  portion  of  the  sample  is  to  be  comprised  of  people 
relatively  rare  in  the  general  population. 

Stratified  Scunplina.  In  stratified  sampling,  the 
population  is  divided  into  distinctive  groups  or  strata  (e.g. , 
ethnic,  gender.,  age,  or  income  groups)  and  then  individuals  are 
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independently  sampled  from  each  group.  The  ACOMS  sample  uses,  in 
part,  just  such  a  stratified  sampling  procedure.  Males  and 
females,  for  example,  are  divided  into  two  groups  and  indepen¬ 
dently  sampled,  with  females  selected  at  a  rate  one-fifth  of  that 
for  males.  Other  strata  used  in  the  ACOMS  sample  are  formed  in 
Bdes  1,  5,  and  6  where  Hispanic  males  are  identified  and  then 
sampled  at  a  rate  higher  than  that  used  for  males  generally  (see 
Figure  1) . 


In  this  way,  stratified  sampling  increases  the 
efficiency  of  the  ACOMS  sampling  design.  The  greater  emphasis 
placed  on  the  male  recruiting  market  is  reflected  in  the  higher 
rate  of  selection  for  young  men.  The  need  for  sufficient  numbers 
of  male  Hispanics  to  warrant  analysis  is  reflected  in  a  higher 
selection  rate  in  areas  where  Hispanics  are  known  to  be  concen¬ 
trated  than  elsewhere  in  the  country. 

For  ACOMS,  then,  stratified  sampling  helps  target  the 
data  collection  effort  and  make  it  more  efficient. 

Cluster  Sampling.  In  stratified  sampling,  the  popula¬ 
tion  is  divided  into  identifiable  subgroups  called  strata  and  then 
samples  are  drawn  from  every  strata.  In  contrast,  sometimes  it  is 
advantageous  to  divide  the  population  into  a  large  number  of 
groups,  called  clusters,  and  then  sample  the  clusters.  Rather 
than  randomly  selecting  telephone  numbers  across  the  nation,  for 
example,  ACOMS  first  selects  clusters  of  numbers  (area  code  plus 
prefix) .  Initial  phone  calls  to  numbers  randomly  selected  within 
the  cluster  serve  to  identify  it  as  containing  largely  residential 
or  non-residential  units.  If  the  cluster  is  found  to  be  residen¬ 
tial  (or  residential  and  Hispanic) ,  a  list  of  randomly  generated 
telephone  niimbers  is  compiled,  each  one  identifying  a  sampled 
household. 
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BOUNDARY  ALIGNMENT 


Cluster  sampling,  then,  provides  a  method  for  targeting 
subgroups  of  interest  and  collecting  data  from  them  very 
efficiently. 

Since  ACOMS  uses  both  stratified  and  cluster  sampling 
methods,  its  sample  is  termed  complex.  The  complexity  introduced 
is  due  primarily  to  the  fact  that  all  individuals  in  the  sampling 
frame  (loosely  defined  as  the  population  of  16-24  year  old  youth) 
are  not  selected  with  equal  probability.  As  a  result,  the  sample 
produced  is  not  simply  representative  of  the  population  but 
includes  both  more  Hispanics  and  males  than  would  be  expected.  At 
the  same  time,  due  to  clustering  effects  (the  sample  of  respon¬ 
dents  being  dependent  on  the  clusters  selected) ,  sample  selection 
is  even  further  from  the  equal  and  independent  probability  notion 
inherent  in  SRS.  Additionally,  the  use  of  a  complex  sample  design 
renders  standard  methods  for  determining  statistical  significance 
unusable.  The  first  ACOMS  complexity  is  dealt  with  by  using  sam¬ 
ple  adjustment  weights,  the  second  through  the  use  of  nonstandard 
estimation  procedures.  These  will  be  covered  following  a  discus¬ 
sion  of  the  properties  of  sample  estimates. 


PROPERTIES  OF  SAMPLE  ESTIMATES 

• 

Before  proceeding  to  a  consideration  of  issues  in  the 
analysis  of  data  from  a  complex  survey  such  as  ACOMS,  it  will  be 
useful  to  review,  first,  the  purpose  of  drawing  a  sample  and, 
then,  the  properties  of  dispersion  and  bias  associated  with  the 
statistical  estimates  obtained  from  samples. 

Populations  and  Samples.  The  purpose  of  drawing  a 
sample  is  to  learn  something  about  the  population.  As  a  conse¬ 
quence,  analysts  have  no  interest  in  the  sample  per  se  except  as 
it  reveals  characteristics  of  the  population.  For  ACOMS,  the 
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population  of  interest  is  youth  16-24  years  of  age  (excluding  4- 
year  college  graduates,  youth  currently  serving  or  contracted  to 
serve  in  the  military,  and  those  with  prior  service) .  While  the 
responses  of  surveyed  youth  regarding  the  military  in  general,  and 
the  Army  and  its  components  in  particular,  may  have  some  anecdotal 
value,  they  are  of  practical  use  only  if  they  can  be  considered 
representative  of  the  beliefs,  attitudes,  and  perceptions  held  by 
the  population. 

It  is  this  linkage  to  the  population,  and  the  manner  in 
which  it  is  made,  that  is  at  the  heart  of  statistical  methodology. 
Statistics  provides  rules  and  guidelines  for  determining  the 
method  for  establishing  that  linkage.  Most  often,  the  information 
obtained  from  samples  is  used  to  estimate  population  character¬ 
istics  such  as: 

■  Population  totals; 

■  Population  averages  or  means; 

■  Population  proportions  or  percentages;  and 

■  Differences  between  population  proportions  or 

averages . 

In  ACOMS,  the  estimated  population  totals  based  on  the 
sample  surveyed  are  helpful  in  determining,  for  example,  the 
number  of  youth  holding  a  particular  perception  of  the  Army  or  the 
number  who  express  an  interest  in  obtaining  funds  for  higher 
education.  Population  means  provide  a  general  summary  of  the 
population's  "center  of  gravity"  or  average  response  on  a  specific 
question  while  percentages  indicate  the  proportions  of  time  par¬ 
ticular  responses  would  be  given  to  an  item.  Finally,  differences 
between  proportions  provide  a  measure  of  variations  in  responses 
between  groups  or  between  items  for  one  group  in  the  population. 

It  is  expected  that  the  majority  of  ACOMS  analysis  will  concen¬ 
trate  on  such  measures. 
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It  will  be  useful  to  review  the  statistical  properties 
of  such  estimates  before  moving  to  a  consideration  of  estimation 
from  a  complex  sample  such  as  the  one  employed  in  ACOMS. 

Bjiwipia  gtatistic  Properties— Dispersion  (or  Spread)  and 
Bias.  When  considering  sample  estimates  from  ACOMS,  analysts  will 
be  primarily  interested  in  the  dispersion  (the  preferred  technical 
term  is  variance)  and  the  accuracy  (when  less  than  perfect,  it  is 
termed  bias)  of,  for  example,  the  weighted  proportion  of  youth 
with  strong  enlistment  intention.  These  two  properties  can  be 
easily  illustrated  using  a  dart-board  analogy. 

In  Figure  2  we  observe  a  very  accurate  dart  player 
(Player  A)  who  clusters  his/her  throws  (i.e.,  estimates  from  a 
sample)  in  a  restricted  range  up  and  to  the  right  of  the  bulls- 
eye.  If  the  bulls-eye  were  considered  the  "true"  population 
value.  Player  A's  throws  would  be  considered  biased  because  they 
do  not  center  on  the  "true”  value. 


Player  A  may  be  matched  against  Player  B  whose  dart 
pattern  is  presented  in  Figure  3.  Player  B's  darts  (i.e.,  sample 
estimates)  are  all  centered  about  the  bull's-eye  but  who  will  win? 
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If  the  game  is  to  minimize  the  average  distance  of  each  dart  from 
the  bull's-eye,  Player  A  would  win  the  contest. 


VOio  would  win  between  Player  A  and  C,  though?  Player 
C's  dart  cluster  is  presented  in  Figure  4.  This  is  a  tight  group¬ 
ing  around  the  bull's  eye,  and  Player  C  would  win. 


This  analogy  has  seirved  to  illustrate  the  jmajor  charac¬ 
teristics  of  survey  sample  estimates:  (1)  they  are  more  or  less 
"on  the  mark"  for  the  population  surveyed  and  (2)  they  are  more  or 
less  spread  about  the  mark.  In  terms  of  sampling  theory,  accuracy 
("on  the  mark")  is  determined  by  the  care  exercised  during  sample 
selection  (i.e.,  the  sample  must  be  representative  of  the  popula¬ 
tion).  Player  A's  throws  were  close  together  but  in  the  wrong 
places;  in  other  words,  the  throws  were  biased. 

Players  B  and  C  demonstrated  a  difference  in  accuracy 
(the  spread  or  dispersion) .  In  sampling  terms,  both  players  threw 
unbiased  darts  but  one  of  them  was  much  more  accurate. 
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How  do  the  terms  dispersion  and  bias  relate  to  the  ACOMS 
sample  and  how  can  accuracy  and  unbiased  estimates  be  achieved? 

In  brief,  sample  weighting  adjustments  assure  that  estimates  will 
be  centered  about  true  population  values  and  the  balanced  repeated 
replication  (BRR)  methodology  produces  a  correct  "spread”  about 
the  target.  In  the  following  sections  these  questions  are  fully 
described. 


USING  SAMPLE  lOXTUSTMENT  WEIGHTS 


The  ACOMS  sample  design  study  will  not  produce  a  self¬ 
weighting  sample  of  individuals  who  are  members  of  the  target 
population.  A  self-weighting  sample  is  one  in  which  every  indi¬ 
vidual  in  the  sample  has  the  same  weight  as  the  other  members  of 
the  sample. 

The  critical  differences  between  a  self-weighting  sample 
and  a  complex  sample  like  ACOMS  can  be  illustrated  using  a  simple 
example.  The  example  concerns  the  computation  of  a  final  grade 
for  a  course. 

In  this  hypothetical  course,  eight  weekly  quizzes  are 
given,  three  mid-terms,  and  one  final  exam.  Student  A  has 
received  the  following  marks. 
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MID-TERM 


FINAL  EXAM 


Week 

1 

Week 

2 

Week 

3 

Week 

4 

Week 

5 

Week 

6 

Week 

7 

Week 

8 

Week 

9 

Week 

10 

Week 

11 

Week 

12 

WEEKLY  QUIZ 

55 

58 

65 

69 

75 

78 

81 

85 


71 

74 

84 


88 


If  the  unweighted  mean  of  these  marks  is  computed,  Student  A 
scores  883/12=73.6,  a  low  C.  However,  lets  say  the  instinictor 
decides  that  the  mid-terms  carry  twice  the  value  of  the  quizzes 
and  the  final  is  four  times  more  important  than  the  quizzes. 
Weighting  the  marks  by  these  factors  results  in  (566  +  2(229)  + 
4(88)  =  1376/18  =  76.4)  for  student  A,  a  higher  average  that 
reflects  the  improved  performance  as  the  final  exam  neared. 


A  similar  adjustment  must  be  made  for  ACOMS  calculations 
because  youth  with  different  demographic  characteristics  are 
sampled  at  different  rates.  An  unweighted  count  of  respondents  by 
gender  would  show  that  about  20%  are  female  and  80%  male.  This 
disparity  is  due  to  the  unequal  sampling  rate  mentioned  earlier. 

An  analyst  who  wished  to  draw  conclusions  about  American  youth 
aged  16  to  24  would  have  to  weight  up  the  responses  of  the  women, 
and  weight  down  those  of  the  men,  so  each  would  approximate  the 
actual  gender  proportions  in  the  population.  The  use  of  weighting 
adjustments  during  the  processing  of  ACOMS  data,  then,  assures 
that  sample  results  are  unbiased  estimates  of  population  values. 
Weighting  adjustments  do  not,  however,  facilitate  accurate 
measurement  of  the  dispersion  of  ACOMS  estimates;  for  this,  BRR  is 
needed . 
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CALCULATION  OP  STANDARD  ERRORS  FOR  COMPLEX  SAMPLES 


The  general  methods  of  estimating  standard  errors  and 
significance  tests  described  in  statistics  textbooks  make  the 
assumption  that  data  are  from  simple  random  samples.  This  .is  not 
the  case  for  the  ACOMS  sample.  If  standard  formulas  are  applied 
to  ACOMS  data,  the  results  can  be  biased  and  misleading. 

The  method  recommended  for  calculation  of  ACOMS  sample 
estimates  of  variance,  standard  error,  and  statistical  signifi¬ 
cance  is  BRR.  Basically,  the  method  systematically  draws  repeated 
(or  replicated)  samples  from  the  full  ACOMS  database,  with  each 
sample  half  the  size  of  the  full  sample,  and  determines  the  BRR 
estimate  of  variance  based  on  the  dispersion  in  the  replicate 
half-samples  around  that  of  the  full  sample  itself. 

Each  of  these  repeated  samples  are  like  the  darts  thrown 
by  a  player.  A  target  is  set  (the  estimate  from  the  full  sample) 
and  each  new  sample  more  or  less  approximates  the  target. 

Together,  these  repeated  half-samples  (ACOMS  uses  86  of  them)  can 
be  used  to  calculate  the  spread  or  dispersion  of  the  full  sample 
estimate.  The  BRR  estimate  is  simply  calculated  as  the  sum  of  the 
squared  differences  between  half-  and  full-sample  estimates 
divided  by  the  number  of  half -samples  drawn. 
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SAMPLE  DESIGN 


SAMPLE  DESIGN  REQUIREMENTS 


The  universe  of  eligible  respondents  for  the  ACOMS 
survey  consists  of  the  following  individuals  in  telephone  house¬ 
holds  in  the  48  contiguous  states: 


■  Primary  Male  Sample  (PMS) — 16-  to  24-year-old  males 
who  are  in  high  school  or  who  are  high  school 
diploma  (HSD)  graduates  but  not  graduates  of  4-year 
colleges,  excluding  in-service  and  prior  service 
population . 

■  Secondary  Male  Sample  (SMS) — 16-  to  24-year-old 
males  who  are  not  in  high  school  and  who  do  not 
have  an  HSD,  excluding  in-service  and  prior  service 
population. 

■  Female  Sample  (FS) ,  comprising  Primary  (PFS)  and 
Secondary  (SFS)  samples,  with  similar  definitions 
as  given  for  the  male  samples. 

■  "Influencers, ”  consisting  of  parents  of  the  sampled 
PMS  and  PFS  who  are  16  to  20  years  of  age. 


In  addition,  eligible  respondents  include  a  supplemen¬ 
tary  sample  of  Hispanic  males  and  PMS  males  in  Areas  of  Dominant 
Influence  (ADIs) . 


Specific  sample  sizes  are  required  for  PMS,  FS,  black 
and  Hispanic  (by  derivation:  Mexican  American,  Puerto  Rican,  and 
others)  males,  ADI,  and  influencer  samples.  The  size  of  the  SMS 
has  not  been  fixed  in  advance;  thus  the  SMS  sample  will  simply 
consist  of  those  who  are  obtained  while  screening  for  the  primary 
groups  of  interest.  PMS,  SMS,  and  FS  will  be  spread  proportion¬ 
ately  among  the  five  USAREC  recruiting  Brigades  (Bdes) . 
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The  sample  is  selected  using  the  Waksberg  RDD  procedure, 
which  provides  an  unbiased  representative  sample  of  eligible 
persons  in  households  with  telephones  in  a  way  that  minimizes  the 
number  of  out-of-scope  telephone  numbers  that  have  to  be  screened 
i.e.,  nonworking  or  business.  Screening  for  all  population  groups 
will  be  carried  out  simultaneously. 


WAKSBERG  METHOD  9F  RANDOM  DIGIT  DIALING  (RDD) 

The  sampling  method  is  based  on  the  procedure  developed 
by  Mr.  Joseph  Waksberg  and  described  by  him  in  an  article  in  the 
Journal  of  the  American  Statistical  Association.  The  article 
demonstrated  mathematically  that  the  procedure  provides  an 
unbiased  sample  of  households  with  telephones,  with  all  telephone 
numbers  having  the  same  probability  of  selection.  Further,  the 
method  is  shown  to  require  a  smaller  number  of  telephone  calls 
than  the  sampling  procedures  previously  used  for  random  digit 
dialing. 


Waksberg 's  RDD  method  of  sample  selection  for  telephone 
interviews  therefore  significantly  reduces  the  cost  of  such 
surveys,  as  compared  to  dialing  numbers  completely  at  random.  In 
dialing  numbers  completely  at  random,  most  numbers  dialed  are 
nonworking  numbers  or  ineligible  because  they  are  found  in  busi¬ 
ness  or  other  non-residential  establishments.  For  example,  about 
75%  of  the  potential  numbers  within  existing  telephone  exchanges 
are  nonworking,  and  about  3%  are  businesses  or  institutions  of 
some  type.  About  20%  turn  out  to  be  residential.  Thus,  with 
numbers  selected  at  random  (within  known  telephone  exchanges) , 
calls  to  about  five  separate  nximbers  are  needed  to  produce  a 
single  residential  unit. 

♦Waksberg,  Joseph,  "Sampling  Methods  for  Random  Digit  Dialing", 
Journal  of  the  American  Statistical  Association,  March  1978, 
Volume  73,  Number  361,  pp.  40-46. 
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The  Waksberg  sampling  method  is  designed  to  reduce  the 
number  of  nonproductive  calls.  It  takes  advantage  of  the  fact 
that  a  high  proportion  of  nonworking  and  commercial  numbers  occur 
in  consecutive  sequences.  In  essence,  the  procedure  involves 
first  identifying  and  selecting  a  sample  of  blocks  of  numbers 
which  contain  working,  residential  telephone  numbers  and  then 
dialing  random  numbers  within  the  selected  blocks.  More  specifi¬ 
cally,  the  procedure  involves  a  two-stage  cluster  sample;  the 
first  stage  comprises  clusters  of  100  telephone  numbers,  each 
cluster  having  the  identical  first  8  digits  in  the  telephone 
numbers;  the  second  stage  is  individual  households. 


SAMPLING  FRAME 

AT&T  has  on  computer  tape  a  list  which  is  updated 
monthly  of  all  existing  telephone  area  codes  and  existing 
telephone  exchanges.  A  recent  copy  of  this  tape  is  used  as  the 
frame  for  the  initial  sample  selection.  All  possible  next  two- 
digit  numbers  are  added  to  the  set  of  three-digit  area  codes  and 
three-digit  telephone  exchanges.  Thus,  a  list  is  established  of 
all  possible  first  eight  digits  of  the  ten  digits  in  telephone 
numbers.  These  eight-digit  ntambers  are  treated  as  Primary 
Sampling  Units  (PSUs) .  The  sample  design  works  as  follows. 

A  random  selection  is  made  of  an  eight-digit  number  and 
also  of  the  next  two  digits.  The  number  is  then  dialed.  If  the 
dialed  number  is  at  a  residential  address,  the  PSU  is  retained  in 
the  sample.  Additional  last  two  digits  are  selected  at  random  and 
dialed  within  the  same  eight-digit  group,  until  a  set  number  of 
telephone  numbers  is  reached.  If  the  original  number  called  was 
not  residential,  the  PSU  is  rejected.  Additional,  PSUs  are 
selected  in  the  same  way.  This  process  is  repeated  until  a 
predesignated  number  of  PSUs  is  chosen. 
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SAMPLE  SIZES 


Two  kinds  of  sample  sizes  affect  survey  operations.  The 
first  is  the  number  of  interviewed  persons  in  the  various  target 
populations.  This  number  determines  the  reliability  of  of  analy¬ 
sis  statistics.  The  second  sample  size  is  the  number  of  house¬ 
holds  that  need  to  be  screened  to  locate  the  desired  sample  of 
eligible  persons.  We  will  first  present  the  number  of  interview 
cases  (desired  sample  sizes)  for  each  subgroup  of  the  population 
and  then  derive  the  number  of  households  to  be  screened  to  locate 
the  required  number  of  eligible  persons  for  the  subgroups. 

Table  1  provides  the  desired  sample  sizes  for  the 
subpopulations  of  interest. 


Table  1 

Expected  Number  of  Respondents  in  the  Sample 


Subpopulation  Number 


PMS 

9,600 

FS 

1,950 

Black* 

1,200 

Hispanic* 

960 

SMS 

850 

PMS  enrolled  in; 

2-year  college 

700 

4 -year  college 

1,200 

ADI 

2,000 

Parents 

5,770 

*The  black  and  Hispanic  samples  consist  of  PMS  and  SMS  who  are 
black  or  Hispanic. 
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In  order  to  attain  the  desired  number  of  interview 
cases,,  a  sample  of  households  is  selected  for  screening  in  each 
Bde  region.  The  males  and  females  16-24  years  of  age  in  the 
screened  households  are  identified  and  subsampled,  as  appropriate, 
for  interview.  The  subsampling  rates  for  designating  the  persons 
to  be  interviewed  in  the  screened  households  is  calculated  to 
provide  the  required  sample  sizes. 

The  households  screened  for  PMS  will  provide  the 
required  sample  sizes  for  FS  and  black  males.  The  SMS  and 
college  sample  sizes  have  not  been  fixed  in  advance*  The  sample 
for  these  groups  will  simply  consist  of  those  who  fall  into  the 
sample.  The  Hispanic  sample,  however,  must  be  supplemented  to 
provide  the  required  sample  size.  In  the  following  section  we 
will  discuss  the  screening  workload  necessary  to  achieve  the 
desired  sample  sizes. 

PMB  fiampia.  The  sample  size  for  this  group  is  9,600 
interviewed  cases  yearly. 

FS  Sample.  A  sample  of  1,953  Non-Prior  Service  (NPS) 
females  16-24  years  of  age  are  needed  for  the  FS  sample.  The 
households  screened  for  the  PMS  will  provide  more  eligible  females 
than  necessary;  thus  no  additional  screening  is  needed  to  obtain 
the  FS. 


maeir  gampia.  13%  of  the  PMS  sample  will  be  black. 

Thus,  black  youths  will  constitute  about  1,200  of  the  9,600  PMS 
sample.  Supplementation  of  blacks  is  thus  not  necessary,  assuming 
that  the  response  rate  in  black  households  is  the  same  as  other 


*This  is  based  on  the  assumption  that  response  rate  in  black 
households  is  similar  to  that  in  other  households,  and  that  there 
are  no  unusual  coverage  problems  for  blacks.  Therefore,  supple¬ 
mentation  may  be  necessary  to  secure  1,200  black  youth  interviews 
if  either  of  the  assumptions  is  wrong. 
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households  and  if  there  are  no  unusual  coverage  problems  for 
blacks.  We  plan  to  monitor  these  assumptions  and  will  take 
corrective  measures  if  warranted. 

RMS  fiampia.  The  SMS  is  a  convenience  sample.  Thus,  the 
SMS  sample  size  is  equal  to  the  number  of  SMS  who  fall  into  the 
sample.  The  last  three  columns  of  Table  5  contain  the  age  distri¬ 
bution  for  the  population  eligible  for  the  SMS  sample.  A  screen¬ 
ing  sample  of  70,000  households  should  provide  a  sample  of  about 
850  SMS. 


Hispanic  Seunplet  Precision  Requirements  and  Seunple 
sizes  Required.  The  precision  requirements  for  the  Hispanic 
sample  are  as  follows!  The  PMS  and  SMS  sample  should  be  supple¬ 
mented  on  a  monthly  basis  so  that  the  annual  sample  includes 
sufficient  Hispanics  to  detect  at  the  .80  power  level: 

(1)  Changes  year  to  year  of  3%  in  item  responses  of 
Hispanics. 

(2)  Differences  of  3%  in  an  annual  cross-section  of 
Hispanics  from  blacks  in  the  annual  sample  and  from 
whites  in  the  annual  sample. 

Q 

(3)  Changes  year  to  year  of  5%  in  item  responses  of 
Hispanics  16-17  and  18-19  years  of  age. 

(4)  Changes  year  to  year  of  6%  in  item  responses  of 
Hispanics  20-21  and  22-24  years  of  age. 

(5)  Differences  of  5%  in  item  responses  between  16-17 
and  18-19  age  intervals  in  the  annual  cross-section 
of  Hispanics. 


20 


(6) 


Differences  of  5%  in  item  responses  on  an  annual 
basis  between  Hispanics  of  different  derivation 
(Mexicans,  Puerto  Ricans,  and  others)  in  the  annual 
cross-section  of  Hispanics. 

The  requirements  are  listed  in  terms  of  power  level  and 
must  be  translated  into  requisite  sample  sizes.  The  requirements 
are  expressed  as  the  annual  samples  needed  to  detect  certain 
differences  at  the  80%  power  level.  We  assume  differences  in  both 
directions  are  to  be  examined,  so  that  a  two-tailed  test  is  appro¬ 
priate.  With  the  fairly  large  samples  to  be  analyzed,  an  80% 
probability  of  detecting  a  difference  corresponds  to  1.3  O',  where 
0  is  the  standard  error  of  the  difference  between  the  populations 
compared. 

The  key  criteria  are  (3),  (4),  and  (6).  A  sample  which 
satisfies  them  will  be  more  than  adequate  for  the  other  require¬ 
ments.  It  is  necessary  to  examine  some  details  of  the  sample 
sizes  for  (3),  (4),  and  (6)  in  order  to  determine  the  minimum 
Hispanic  sample  that  will  satisfy  all  requirements.  The  sample 
sizes  needed  for  (3)  and  (4)  are  summarized  below. 

Sample  Size  per  Aae  Interval  Total 

16-17.  18-19  Years  20-21.  22-24  Years  All  Aae  Intervals 

216  150  732 

Furthermore,  as  described  in  the  section  on  sample 
sizes,  the  sample  is  controlled  to  produce,  at  the  national  level, 
a  PMS  total  of  9,600  distributed  almost  equally  by  age.  This 
distribution  implies  that  if  the  sample  provides  216  Hispanics  16- 
17  years  of  age,  it  will  also  contain  about  216  Hispanics  20-21 
years  of  age.  That  is,  although  requirement  (4)  requires  150 
Hispanics  20-21  years  of  age,  we  will  obtain  about  the  same  size 
sample  as  for  16-17  and  18-19  years  of  age.  If  we  assume  the  size 
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of  the  sample  for  22-24  years  of  age  is  also  216,  the  sample  sizes 
for  (3)  and  (4)  will  be  as  follows. 


Sample  Size  per  Aae  Interval  Total 

16-17.  18-19  Years  20-21.  22-24  Years  All  Age  Intervals 


216 


216 


864 


The  sample  size  that  will  meet  all  requirements  is  as 

follows: 


Table  2 

Hispanic  Sample  Size  Requirements 


Hispanic 

Derivation  16- 

Sample  Size 
17.  18-19  Yrs 

Per  Aae  Interval 

20-21.  22-24  Yrs. 

Total 
All  Aa( 

Mexican  American 

130 

130 

520 

Puerto  Rican 

54 

54 

216 

Other 

56 

56 

224 

Total 

240 

240 

960 

Of  all  males  16-24  years  of  age  in  telephone  households 
in  the  U.S.,  about  6.5%  are  Hispanics.  Consequently,  of  10,450 
sampled  male  youth  (9,600  PMS  and  850  SMS),  about  670  will  be 
Hispanics.  Based  on  the  distribution  of  Hispanics  by  ethnic  back¬ 
ground,  the  670  Hispanics  should  have  approximately  the  following 
distribution : 


Mexican  American 

400 

Puerto  Rican 

95 

Other 

175 

Total 

670 

Therefore,  the  screening  sample  of  70,000  households 
will  have  to  be  increased  to  provide  the  Hispanic  supplement.  The 
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extra  screening  workload  for  supplementing  Hispanics  is  determined 
by  the  additional  sample  size  required  for  the  rarest  of  the  three 
Hispanic  groups,  Puerto  Ricans.  The  ratio  of  95  Puerto  Ricans  out 
of  70,000  screened  households  implies  that  to  get  the  additional 
120  Puerto  Ricans  (216  -  95  =  121)  an  additional  sample  of  about 
88,400  household  screeners  randomly  selected  from  the  48  states  is 
required.  Sample  expansion  can  thus  be  quite  costly,  and  it  has 
been  determined  that  a  particular  sample  supplementation  method 
will  be  used. 

SUPPLEMENTATION  METHODS  FOR  HISPANICS 

The  Hispanic  youth  supplement  will  be  drawn  using  a  data 
tape  developed  by  the  Donnelley  Marketing  Information  Services. 
Located  in  Stamford,  Connecticut,  Donnelley  sells  computer  tapes 
of  telephone  exchanges  and  their  associated  demographic  character¬ 
istics.  The  tape  for  the  U.S.  contains  1980  Census  characteris¬ 
tics  for  telephone  exchanges  with  1985  updates;  it  can  be  used  to 
identify  areas  with  concentrations  of  rare  populations.  Telephone 
exchanges  in  Bdes  1,  5,  and  6  with  heavy  concentration  of 
Hispanics  will  be  identified  and  oversampled. 

Table  3  shows  the  concentration  of  Hispanics  and 
telephone  clusters  in  Bde  1.  Using  the  above  formula  for  relative 
increase  in  variance,  and  comparing  the  amount  of  oversampling 
required  for  Puerto  Ricans  (121)  with  the  size  of  the  sample  (95) 
expected  from  the  main  PMS  sample,  it  was  concluded  that  an  opti¬ 
mum  value  for  (proportion  of  the  Puerto  Rican  population  in  the 
concentrated  areas)  is  in  the  range  of  .35  to  ,40.  Considering 
the  fact  that  about  56%  of  the  Hispanics  in  Bde  1  are  Puerto 
Ricans,  we  should  oversample  about  62%  of  Hispanics  in  Bde  1.  If 
we  include  all  telephone  clusters  for  which  the  concentration  of 
Hispanics  is  more  than  10%  in  the  frame  for  supplementing 
Hispanics,  we  will  cover  about  66%  of  all  Hispanics  in  Bde  1. 


This  frame  will  thus  provide  the  supplementation  for  Puerto 
Ricans . 


Table  3 

Concentration  of  Hispanics  in  Telephone  Households  in  Bde  1 


Hispanic 
Concentr at ion 

Number  of 

Telephone  Clusters 

Hispanic 

Population 

Cumulative  % 
of  Hispanics 

Less  than  10% 

5,578 

1,030,620 

100.0 

10  -  19% 

264 

509,700 

66.1 

20  -  29% 

145 

401,083 

49.3 

30  -  39% 

126 

442,396 

36.2 

40  -  49% 

51 

390,962 

21.6 

50  -  59% 

17 

140,461 

8.7 

60  -  69% 

11 

125,310 

4.1 

Table  4  provides  the  concentration  of  Hispanics  and 
telephone  clusters  in  Bdes  5  and  6  combined.  The  amount  of 
oversampling  required  for  Mexican  Americans  is  about  120.  When 
compared  to  the  size  of  the  sample  (400)  expected  from  the  main 
PMS  sample,  we  conclude  that  an  optimum  value  for  for  Mexican 
Americans  is  about  25%.  Considering  the  fact  that  about  80%  of 
Hispanics  in  Bdes  5  and  6  are  Mexican  Americans,  we  should  over¬ 
sample  about  32%  of  the  Hispanic  population  in  Bdes  5  and  6.  If 
we  include  all  telephone  clusters  for  which  concentration  of 
Hispanics  is  more  than  50%  in  the  frame  for  supplementing 
Hispanics,  we  will  cover  32%  of  Hispanics  in  Bdes  5  and  6.  This 
frame  should  provide  the  additional  Mexican  Americans  required  to 
meet  the  desired  sample  sizes.  Bdes  1,  5,  and  6,  combined,  will 
also  provide  the  additional  number  of  "other  Hispanics"  required 
to  meet  the  precision  levels  for  Hispanics. 
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Table  4 


Concentration  of  Hispanics  in  Telephone  Households 
in  Bdes  5  and  6  Combined 


Hispanic 

Concentration 

Nvunber  of 
Telephone  Clusters 

Hispanic 

Population 

Cumulative  % 
of  Hispanics 

Less  than  10% 

8,214 

1,805,040 

100.0 

10  -  19% 

1,659 

2,138,471 

84.0 

20  -  29% 

682 

1,251,331 

65.1 

30  -  39% 

437 

1,186,566 

51.7 

40  -  49% 

268 

1,063,463 

41.2 

50  -  59% 

158 

793,525 

31.8 

60  -  69% 

135 

726,472 

24.8 

70  -  79% 

106 

741,117 

18.4 

80  -  89% 

84 

836,429 

11.8 

90%+ 

52 

500,409 

4.4 

As  a  result  of  considerations  presented,  it  has  been 
necessary  to  produce  supplements  so  that  Hispanic  samples  are: 


Sample  sizes 
expected  from 
70,000  screened 
households 


Required 

Required  sample  sizes 

sample  sizes  (with  over- 
(with  uniform  sampling  con- 
sampling)  centrated  areas) 


Mexican  American 

400 

520 

580 

Puerto  Rican 

95 

216 

345 

Other 

175 

224 

250 

Total 

670 

870 

1,175 
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It  should  be  noted  that  even  with  240  Puerto  Ricans  in 
the  supplement,  the  precision  of  the  total  Puerto  Rican  sample 
will  probably  be  less  than  the  desired  level.  Puerto  Ricans  are 
about  14%  of  all  Hispanics  in  the  U.S.  Because  Hispanics  are 
about  6.5%  of  the  total  population  in  the  U.S.,  Puerto  Ricans  are 
about  0.9%  of  the  total  U.S.  population.  Furthermore,  as  shown 
earlier,  Puerto  Ricans  are  not  "heavily”  concentrated  in  any  area 
in  the  U.S.;  thus,  it  is  very  costly  to  supplement  this  group  in 
the  sample.  To  obtain  467  Hispanics  of  whom  240  are  Puerto 
Ricans,  using  the  concentrated  areas  in  Bdes  1,  5,  and  6,  we  need 
to  screen  9,550  households.  We  plan  to  begin  with  a  supplemental 
screening  sample  of  6,600  distributed  among  Bdes  1,  5,  and  6  in 
such  a  way  that  it  provides  180  Mexican  Americans,  145  Puerto 
Ricans,  and  75  other  Hispanics.  If  the  Army  requires  sample 
precision  close  to  the  desired  precision  levels  for  Puerto  Ricans, 
we  will  need  to  increase  the  screening  workload  so  that  the  yearly 
supplemental  screening  sample  totals  9,550. 


LONGITUDINAL  SAMPLE 


About  one  half  of  the  sample  of  16-  to  20-year-old 
youths  will  be  randomly  selected  to  be  in  a  longitudinal  sample  to 
be  interviewed  in  four  annual  follow  ups.  When  a  survey  is 
repeated  at  regular  intervals,  the  results  are  usually  viewed  as  a 
time  series  with  period-to-period  changes  used  as  important  tools 
of  analysis.  Such  changes  are  particularly  important  for  examin¬ 
ing  the  impact  of  changes  in  attitudes  which  may  be  caused  by 
advertising. 


CLUSTER  SIZE  AND  NUMBER  OF  HOUSEHOLDS  TO  BE  SCREENED 


Any  cluster  size  will  produce  an  unbiased,  equal- 
probability  sample.  Larger  cluster  sizes  are  somewhat  cheaper  to 
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execute  than  small  ones,  but  they  risk  the  possibility  of  increase 
in  the  sampling  errors  unless  there  are  reasonably  accurate 
estimates  of  the  magnitude  of  the  intraclass  correlation  within 
clusters.  We  plan  to  average  about  four  interviewed  PMS  per 
cluster  during  the  first  year  of  ACOMS.  As  data  accumulate  during 
the  year,  we  will  prepare  estimates  of  the  intraclass  correlations 
for  a  number  of  key  items,  and,  if  necessary  (i.e.,  if  these 
correlations  are  too  large) ,  we  will  recommend  changes  in  this 
number  to  come  closer  to  an  optimum  sample  design. 


On  the  average,  about  six  households  must  be  screened  to 
locate  one  eligible  PMS.  Thus  at  a  minimum,  in  order  to  obtain  4 
PMS  per  cluster,  about  24  households  per  cluster  will  be  needed. 

We  will  increase  this  number  to  30  to  take  into  account  the 
nonresponse  rate  of  20%.  In  order  to  obtain  the  PMS  sample  size 
of  9,600,  we  will  need  to  screen  a  total  of  70,000  households. 

The  PMS  sample  sizes  can  be  summarized  as  follows. 


PMS  Sample  Size 


Total 

Per  Cluster 

Total  screening  sample 

70,000 

30 

PMS  sample 

12,000 

5 

PMS  respondents 

9,600 

4 

Number  of  clusters 

2,400 

— 

The  screening  sample  includes  an  allowance  for  a  20% 
nonresponse  rate,  as  well  as  a  few  assumptions  about  changes  in 
the  population  since  1980,  1986  telephone  households,  educational 
eligibility,  and  non-prior  service  status  in  1986.  The  screening 
sample  is  also  based  on  the  assumption  that  response  rate  is 
uniform  across  Bde  regions,  sex,  age,  race,  and  ethnicity.  Some 
minor  changes  in  the  screening  sample  may  be  necessairy  as  experi¬ 
ence  accumulates  during  the  first  few  months  of  data  collection. 
No  additional  screening  will  be  necessary  for  the  FS  sample  or 
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black  supplement,  as  the  PMS  screening  sample  will  be  large  enough 
to  provide  the  required  numbers. 


SIMPLE  SELECTION  RATES 

The  objectives  of  the  study  require  careful  control  of 
the  sample  sizes  for  a  wide  variety  of  population  subgroups,  such 
as  PMS  and  FS,  blacks,  and  several  subsets  of  Hispanics.  The  sub¬ 
sampling  rates  for  designating  the  persons  to  be  interviewed  in 
the  screened  households  are  calculated  to  provide  the  required 
numbers.  The  following  rates  will  be  applied  initially  to  the 
sample  components : 

■  All  PMS  and  SMS  eligibles  will  be  interviewed, 
including  black  and  Hispanic  males. 

■  The  FS  group  will  be  subsampled  at  the  rate  of  1/5. 

■  Parents  of  PMS  and  PFS  (16-20  years  old)  will  all 
be  interviewed  with  a  sampling  rate  of  1/2  mothers 
and  1/2  fathers. 

The  subsampling  rates  are  based  on  a  number  of  factors: 
latest  census  information  on  population  distribution  and  extrapo¬ 
lations  of  these  data  to  1986;  data  on  the  percentage  of  youths 
with  prior  service,  by  age;  estimates  of  response  rates;  and 
assumptions  on  how  these  factors  interact,  e.g.,  that  the  response 
rate  is  the  same  in  all  Bde  regions  and  for  all  ages.  The  data 
and  ass\mptions  will,  of  course,  not  be  exact,  and  some  modifica¬ 
tion  in  the  subsampling  rates  may  be  necessary  to  bring  the  annual 
sample  sizes  in  the  various  subgroups  close  to  the  desired  levels. 
Our  control  system  will  keep  up-to-date  counts  of  the  sample  sizes 
in  each  stobgroup  so  that  changes  in  the  rates  can  be  introduced  as 
soon  as  it  becomes  clear  that  this  is  necessary  for  some 
subgroups . 
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The  revisions  in  subsampling  rates  will  be  made  in  such 
a  way  that  unbiased  estimates  of  the  population  parameters  will 
always  be  possible  and  that  the  probabilities  of  selection  will  be 
known  and  recorded.  We  will  obtain  periodic  summaries  of  progress 
to  date.  After  the  first  few  months  of  data  collection,  when  the 
operation  has  stabilized,  we  expect  to  review  the  summaries  and 
change  the  sampling  rates  where  necessary.  This  review,  and  fine 
tuning  of  the  sampling  rates,  will  be  repeated  through  the  course 
of  data  collection.  As  a  result,  there  will  probably  be  a  small 
amount  of  variation  in  the  sample  sizes  from  month  to  month.  This 
variation  will  not  introduce  any  biases  in  the  monthly  or  annual 
data  and  will  have  only  a  trivial  effect  on  the  variance  of  the 
quarterly  data . 


ALLOCATION  OF  THE  SAMPLE  TO  BRIGADES 


The  sample  will  be  spread  proportionally  among  the  five 
Bdes.  For  the  production  of  national  estimates,  the  best  sample 
allocation  is  the  proportional  allocation  in  which  a  uniform 
sampling  rate  is  used  in  all  the  Bdes.  With  the  proportional 
allocation,  the  PMS  sample  is  expected  to  have  the  following 
distribution  by  Bde: 

Bde  Number  of 

Region  Interviewed  PMS 


1 

3 

4 

5 

6 

Total 


2,358 

1,667 

2,387 

1,546 

1,645 

9,603 
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ALLOCATION  OF  THE  ANNUAL  SAMPLE  TO  MONTHS 


The  annual  sample  will  be  equally  divided  into  12 
months.  Among  the  properties  of  having  equal  sample  sizes  by 
month  are  the  following; 


■  It  is  the  best  method  of  sample  allocation  for  the 
analysis  of  annual  data  since  in  most  cases  it 
provides  the  smallest  sampling  errors; 

■  It  minimizes  the  sampling  errors  of  month-to-month 
changes ; 

■  It  minimizes  the  sampling  errors  of  data  through 
seasonal  changes; 

■  It  assures  adequate  sample  sizes  by  month  in  case 
it  is  necessary  to  examine  or  analyze  the  data  for 
short  periods  of  time.  The  PMS  monthly  samples  are 
large  enough  to  permit  short-term  data  analysis. 
However,  we  are  not  certain  whether  special  sub¬ 
groups  (such  as  blacks  and  SMS)  will  have  adequate 
monthly  sample  sizes  for  analysis  of  data  for  short 
periods  of  time. 

■  It  provides  the  smoothest  data  collection 
operation . 


We  assume  response  will  be  fairly  uniform  across  age, 
race,  and  ethnicity  for  different  geographic  regions.  There  is 
thus  some  uncertainty  in  how  close  we  will  come  to  the  desired 
monthly  sample  sizes,  using  the  rates  with  which  we  begin.  If  the 
results  of  the  first  few  months  indicate  that  changes  in  the 
screening  levels  are  necessary  to  generate  the  required  sample 
sizes,  revision  in  the  screening  sample  will  be  made  in  subsequent 
months . 
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SAMPLE  SELECTION  PROCEDURES 


SAMPLE  OF  TELEPHONE  CLUSTERS 

Main  Sample.  We  will  use  clusters  that  average  about  4 
sample  PMS,  implying  2,400  clusters  to  achieve  a  sample  of  9,600 
PMS  cases.  Since  only  about  20-25%  of  initial  telephone  numbers 
called  (referred  to  as  prime  numbers)  are  residential  numbers 
that  will  be  retained  in  the  cluster  sample,  we  will  start  off 
with  a  sample  of  clusters  =  5  x  2400  or  12,000. 

Hispanic  Supplement.  Specific  sample  sizes  are  required  for 
Mexican  Americans,  Puerto  Ricans,  and  other  Hispanics.  The 
Northeast  Brigade  (Bde  1)  should  provide  us  with  enough  Puerto 
Ricans,  and  the  Southwest  and  Western  Brigades  (Bde  5  and  6) 
should  provide  Mexican  Americans.  The  above  three  Brigades  will 
also  provide  enough  Hispanics  with  other  derivations.  Different 
numbers  of  clusters  will  be  taken  from  Bde  1  and  the  combination 
of  Bdes  5  and  6  to  provide  the  requited  number  of  Hispanic  youth 
by  derivation. 

As  previously  noted,  the  frame  for  supplementing  Hispanics 
consists  of  all  telephone  clusters  in  Bde  1  for  which  the 
Hispanic  concentration  is  more  than  10%  and  all  clusters  in  Bdes 
5  and  6  for  which  concentration  of  Hispanics  is  more  than  50%. 

A  sample  of  120  clusters  will  be  selected  from  Bde  1.  The 
clusters  will  be  divided  such  that  30  clusters  are  assigned 
equally  to  the  first  3  months  (first  quarter)  and  the  rest 
distributed  equally  to  the  rest  of  the  months  in  the  first  year. 
The  clusters  for  the  third  quarter  will  not  be  selected  until  a 
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decision  is  made  on  the  number  of  clusters  to  be  drawn  from  Bde 

1. 


A  sample  of  72  clusters  will  be  selected  from  Bdes  5  and  6. 
The  72  desired  clusters  need  to  be  increased  by  a  factor  of  5  to 
take  care  of  rejected  non-resident ial  clusters.  This  implies  a 
sample  of  360  clusters.  The  remainder  of  the  frame  will  be  used 
as  the  reserve  group. 


PROCEDURES  FOR  SELECTION  OF  PRIMES 

The  following  procedures  are  used  for  selection  of  clusters 
for  the  main  sample.  We  use  file  sorting  and  systematic  sampling 
to  achieve  the  maximtim  geographic  stratification  possible  without 
extraordinary  effort. 

(1)  All  the  usable  exchanges  in  the  U.S.  are  sorted  by 
Bde  region,  state,  and  numerical  order.  Entire 
states  are  assigned  to  Bde  regions  to  avoid  the 
complications  of  split  assignments,  which  would 
require  geographic  coding  of  exchanges.  States 
that  cross  Bde  regions  are  put  into  the  region  in 
which  most  of  the  state's  population  resides: 

(2)  The  number  of  exchanges  in  the  U.S.  is  counted. 

(3)  A  skip  interval  is  calculated.  The  skip  interval 
is  based  on  the  number  of  primes  desired  without 
the  reserves,  i.e.,  12,000  clusters.  We  refer  to 
it  as  S. 
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(4)  Two  random  starts  are  generated.  One  is  a  random 
number  less  than  S,  referred  to  as  R.  The  other 
will  be  R  +  .5S.  The  first  is  used  for  the  basic 
sample  and  the  second  for  the  reserve. 

(5)  A  systematic  sample  is  selected.  For  the  basic 
sample,  the  random  start  is  R  and  skip  interval  S. 
For  the  reserve,  the  random  start  is  R  +  .5S  and 
the  skip  interval  2S. 

(6)  There  are  two  groups  of  selected  clusters:  the 
main  sample  and  the  reserve. 

(7)  The  reserve  sample  is  set  aside  and  not  used 
unless  specific  instructions  on  its  use  are 
provided.  For  the  present  time,  we  are  concerned 
with  the  main  sample. 

(8)  During  the  selection  process,  the  sample  clusters 
in  the  main  sample  are  numbered  in  order  of 
selection,  module  12  (i.e.,  1,  2,  3,  .  .  .  12,  1, 
2,  3,  .  .  .  12,  1,  2,  3,  .  .  .  ).  Sample 
exchanges  are  grouped  by  order  number.  Each  group 
is  then  assigned  at  random  to  1  month  of  the  year. 

(9)  The  sample  clusters  for  each  month  are  randomized 
separately. 

(10)  For  each  month,  the  usual  Westat  procedure  for 
identifying  residential  clusters  will  be  carried 
out.  The  first  step  is  to  assign  a  separate, 
random,  two-digit  number  to  each  selected  cluster. 
These  are  the  prime  numbers.  The  prime  numbers 
for  the  first  month  are  called  to  check  on  which 
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ones  are  residential,  proceeding  sequentially  in 
the  randomized  order.  The  process  is  stopped  when 
we  have  200  clusters.  The  unchecked  primes  are 
retained  in  a  reserve  file.  (We  expect  the  1,000 
clusters  per  month  to  be  large  enough  to  supply 
the  required  nvunber  of  residential  clusters.  If 
there  is  a  shortage  in  the  number  of  clusters,  it 
will  be  necessary  to  randomize  the  reserve  set  and 
continue  checking  for  residential  primes . ) 

(11)  Telephoning  for  residential  primes  for  each 

month's  interview  sample  will  start  about  a  month 
before  the  month  of  interview. 

The  same  procedures  for  selection  of  primes  will  be  used  for 
the  Donnelley  supplement  of  Hispanics.  The  Donnelley  selected 
clusters  will  then  be  added  to  each  month's  clusters. 


STRATEGY  FOR  SELECTING  ELIGIBLES  WITHIN  SAMPLE  HOUSEHOLDS 

Sample  households  will  be  screened  to  determine  whether  any 
residents  are  eligible  for  the  survey.  Simultaneous  screening 
will  be  conducted  for  all  population  groups.  Several  household 
members  may  need  to  be  interviewed  in  households  with  more  than 
one  PMS,  SMS,  and  in  households  designated  for  selection  of  FS. 
All  eligible  males  and  females  within  the  sample  households  will 
be  given  equal  probabilities  of  selection.  Therefore,  for  exam¬ 
ple,  PMS's  in  large  households  will  have  the  same  chance  of 
selection  as  those  living  in  smaller  households.  However,  the 
actual  selection  of  more  than  one  PMS  in  a  household  will  be 
rare . 
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RELATION  OF  TIMING  OF  DATA  COLLECTION  TO  PERIODS  OF  TIME  ANALYZED 

The  period  of  time  designated  for  data  collection  (inter¬ 
viewing)  for  1  month's  sample  is  6  weeks.  However,  we  will  use 
data  collected  during  the  calendar  month  as  the  unit  of  analysis. 
For  example,  the  tabulations  for  February  would  include  that  part 
of  the  February  sample  completed  in  February,  together  with  the 
part  of  the  January  sample  that  carried  over  into  the  first  2 
weeks  of  February.  Carryovers  of  the  sample  to  succeeding  months 
do  not  have  similar  population  distributions  in  each  month. 
However,  this  method  was  selected  due  to  the  limited  amount  of 
time  available  for  the  production  of  periodic  reports. 

Using  data  collected  during  a  calendar  month  as  the  unit  of 
analysis  has  two  useful  features.  First,  in  case  it  is  necessary 
to  examine  or  analyze  the  data  for  1  month,  data  can  be  presented 
to  the  sponsor  within  a  short  period  of  time  after  the  reference 
month.  If  the  results  will  influence  such  decisions  as  the 
desirability  of  continuing  (or  stopping)  various  advertising 
campaigns,  the  availedoility  of  early  analyses  is  important. 
Secondly,  if  some  items  on  the  questionnaire  are  specifically 
time-dependent  (e.g,  did  the  respondent  see  a  particular  TV 
commercial) ,  then  the  quality  of  reporting  is  likely  to  be 
improved  if  the  date  of  interview  is  close  to  the  event.  A 
similar  advantage  will  apply  to  the  ability  to  observe  whether 
particular  national  events  affect  responses  (e.g.,  a  presidential 
speech,  a  foreign  policy  crisis,  etc.).  A  compact  interview 
period  may  better  reflect  such  events. 

The  disadvantage  of  the  calendar  month  is  its  effect  on  the 
purity  of  the  sample.  The  assumption  that  the  carryovers  of  the 
sample  to  succeeding  months  have  approximately  the  same  popula¬ 
tion  distribution  in  each  month  is  very  doubtful.  There  will  be 
many  reasons  why  the  carryovers  in  the  beginning  of  a  month  will 
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be  different  from  those  not  completed  at  the  end  of  the  month. 

The  number  of  days  in  the  month,  seasonal  factors,  and  the 
presence  of  holidays  such  as  Christmas  or  Thanksgiving  are 
obvious  factors.  Other  causes  could  be  snowstorms  that  prevent 
telephone  operators  from  coming  to  work,  or  other  erratic  situa¬ 
tions.  The  use  of  a  month's  interviews  thus  has  the  potential  of 
introducing  a  source  of  error  which  is  at  present  unmeasurable. 
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WEIGHTING  THE  SAMPLE  DATA 


The  sample  design  of  the  ACOMS  study  will  not  produce  a 
self-weighting  sample  of  individuals  who  are  members  of  the 
target  population.  Weighting,  with  different  weights  for  various 
subdomains  of  the  population  that  have  been  sampled  at  different 
rates,  therefore,  is  necessary  for  the  production  of  unbiased 
estimates.  The  sample  weights  will  be  used  with  ACOMS  data  to 
provide  estimates  of  statistics  (means,  proportions,  etc.)  that 
would  have  been  obtained  if  the  entire  sampling  frame  had  been 
surveyed.  The  weighting  system  can  be  implemented  by  assigning  a 
weight  to  each  person  in  the  sample,  inserting  the  weight  in  the 
computer  record  for  that  person,  and  then  cumulating  weights  in 
the  tabulations.  Weighting  will  be  done  to  accomplish  the 
following  objectives; 

■  To  bring  sample  data  up  to  the  dimensions  of 
population  totals; 

■  To  adjust  for  differential  probabilities  of 
selection  among  subgroups  (Hispanics,  females)  of 
the  population; 

■  To  minimize  biases  arising  from  the  fact  that 
nonrespondents  may  be  different  from  those  who 
cooperate; 

■  To  compensate,  to  the  extent  possible,  for 
inadequacies  in  the  sample  frame  (the  sampling 
frame  excludes  non-telephone  households  and 
possibly  persons  living  in  unconventional 
settings) ;  and 
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■  To  reduce  variances  of  estimates  by  using 

auxiliary  information  that  is  known  with  a  high 
degree  of  accuracy  in  the  estimation  procedure. 

Sample  weighting  is  performed  in  four  steps.  The  first 
two  steps  compensate  for  unequal  probabilities  of  selection  at 
the  household  then  the  person  levels.  The  third  adjustment  deals 
with  differential  allocation  of  respondents  to  questions.  The 
fourth  step  uses  post-stratification  techniques  (i.e.,  raking, 
see  Appendix  C)  to  compute  weights  that  adjust  for  sample 
nonresponse  and  for  the  omission  of  nontelephone  households.  The 
following  four  sections  provide  descriptions  of  these  steps. 


STEP  1.  -  SAMPLING  RATE  ADJUSTMENTS  AT  THE  HOUSEHOLD  LEVEL 

The  modified  Waksberg  method  is  used  to  sample  house¬ 
holds.  In  this  approach,  a  constant  number  of  telephone  numbers 
per  cluster  is  selected.  As  a  result,  households  will  have 
different  probabilities  of  selection.  The  rate  at  which  a 
household  is  sampled  depends  on  the  proportion  of  telephone 
numbers  that  are  in  households  in  the  cluster  in  which  the 
household  is  located.  Households  with  multiple  telephone  numbers 
are  assumed  different  from  those  with  one  number,  therefore 
weighting  is  necessary  for  the  statistics  to  represent  them 
adequately. 


To  avoid  potential  biases,  a  weight  will  also  be 
attached  to  each  cluster  which  is  the  average  number  of  sample 
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households  per  cluster  divided  by  the  number  found  in  the 
particular  cluster.  That  is, 


Whi 


where 


n  is  the  average  number  of  households  per  cluster,  and  nj^j^  is  the 
actual  number  of  sample  households  in  the  ith  cluster  in  Bde  h. 

Since  households  with  two  telephone  numbers  have  twice 
the  chance  of  selection  and  will  be  overrepresented  by  a  factor 
of  2  to  1,  Thus,  they  will  be  given  a  weight  of  1/2  to  adjust 
for  this  overrepresentation.  It  can  be  noted  that  two-telephone 
households  are  almost  certainly  different  from  others.  They 
generally  have  higher  incomes.  Another  reason  for  having  two 
phones  may  be  that  a  member  of  the  household  is  operating  a 
business  service  from  the  home.  These  unusual  features  will  be 
overrepresented  in  estimates  if  weighting  is  not  used  at  this 
step. 


Define  variable  in  the  following  way. 


Ijiij  *  1  if  household  j  (in  the  ith  cluster 

in  Bde  h)  has  one  telephone  number 

=  1/2  if  household  j  has  more  than  one 

telephone  number 
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Then  the  household  level  weight  is  given  by 


n 

h 

'^Ihij  “  '^hi  •  ^hij  “  ^hij  * 

^'hi 

STEP  2.  <•  SAMPLING  RATE  ADJUSTMENTS  AT  THE  PERSON  LEVEL 

The  ACOMS  survey  design  calls  for  sampling  various 
population  subgroups  at  different  rates.  Hispanics  are 
oversampled,  and  females  are  undersampled .  It  is  necessary  to 
use  sample  weights  to  make  unbiased  population  projections  that 
adjust  for  the  various  sampling  rates  used  for  population  sub¬ 
groups.  Sample  rate  weighting  adjustments  will  be  made  for  each 
person  to  reflect  his  or  her  actual  probability  of  selection. 

This  adjustment  will  be  made  by  multiplying  each  person's  first 
stage  weight  in  the  sample  by  the  reciprocal  of  the  probability 
of  selection  for  the  subdomain.  The  person  level  weight  is 
therefore  equal  to 

W2hijk  “■'^Ihij  *  ^hijk  .  (2) 

where  is  the  reciprocal  of  the  probability  of  selection  for 

the  kth  individual  in  the  jth  household  in  cluster  i,  Bde  h. 

These  adjustments  ensure  that  weighted  counts  for 
females  and  Hispanic  males  will  reflect  the  composition  of  the 
population,  rather  than  the  composition  of  the  unequally  selected 
sample.  This  is  very  important  since  unadjusted  sample  counts 
and  percentages  could  be  very  misleading  when  used  as  estimates 
of  percentages  for  all  individuals. 
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STEP  3.  -  POST-STRATIFICATION  (RAKING)  ADJUSTMENT 


Post-stratification  adjustment  will  be  used  to  reduce 
sampling  errors,  to  minimize  biases  arising  from  the  fact  that 
nonrespondents  may  be  different  from  those  who  respond  and  to 
adjust  for  nontelephone  households  missing  from  the  sampling. 
Post-stratification  will  be  accomplished  by  superimposing  weights 
on  the  first  two  stages  of  weighting  that  will  create  agreement 
between  ACOMS  tabulations  and  Census  estimates  of  the  total 
population  by  age,  sex,  race,  ethnicity,  and  educational  level. 

Nonresponse  generally  can  be  expected  to  vary  by 
population  groups  and  thus  tends  to  distort  the  distribution  of 
the  sample.  Post-stratification  compares  the  distribution  of 
population  and  sample  across  selected  variables  and  computes 
sample  weights  to  make  sampling  proportions  on  key  demographic 
characteristics  more  closely  resemble  known  population 
proportions. 

Furthermore,  RDD  does  not  include  nontelephone 
households.  It  is  clear  that  certain  types  of  households  are 
underrepresented  in  telephone  surveys  (e.g.,  black,  low  income, 
etc.).  Although  post-stratification  may  not  completely  eliminate 
biases  arising  from  incomplete  coverage,  it  can  be  effective  in 
sharply  reducing  the  effects  of  the  biases. 

The  kind  of  subgroups  established  for  the  purpose  of 
post-stratification  are  specifically  tailored  to  ACOMS.  The 
sampling  plan  for  ACOMS  is  intended  to  provide  nationally 
projectable  estimates  of  Army  communications  effectiveness.  The 
samples  should  provide,  at  a  minimum,  precise  estimates  for  male, 
educationally  qualified  youth,  of  specific  age  groups  for  each 
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Bde.  They  should  also  provide  estimates  by  sex  and  ethnic  groups 
at  the  national  level. 

The  following  five  variables  are  used  for  the 
construction  of  post-strata; 


(1) 

Bde 

5 

categories ; 

(2) 

Sex 

2 

categories ; 

(3) 

Race/ ethnicity 

3 

categories ; 

(4) 

Age 

9 

categories ;  and 

(5) 

Education 

4 

categories. 

Post-stratification  by  the  first  four  variables  is 
necessary  to  assure  that  sampling  proportions  on  these  key 
variables  will  be  similar  to  population  proportions.  The  fifth 
variable  is  added  to  represent  approximately  the  income  class  of 
individuals  in  the  sample.  It  is  intuitively  obvious  that 
nontelephone  households  are  generally  in  lower  income  brackets 
than  telephone  households,  and  this  fact  has  been  confirmed  in 
statistical  analyses  during  other  research.  Since  the  average 
income  of  blacks  is  lower  than  that  of  the  white  population,  the 
separate  weighting  by  race  will  partially  adjust  for  this  factor. 
However,  even  within  race,  the  missed  population  will  generally 
have  lower  incomes.  To  avoid  problems  arising  from  small  sample 
sizes,  we  will  use  raking  to  compute  weights  for  the  post-strata 
(see  Appendix  C) . 

STEP  4.  -  SAMPLING  NEIGHTS  FOR  THE  PERCEPTIONS  OF  ATTRIBUTES  AND 

THE  OTHER  ROTATING  MODULES 

The  perception  module  includes  questions  about 
perceptions  of  the  Active  Army,  ROTC,  NG,  and  USAR,  perceptions 
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of  other  military  services  (Air  Force,  Navy,  and  Marines) ,  and 
other  non-military  options  open  to  respondents  belonging  to  the 
relevant  age  group  (i.e.,  attending  college  and  in  civilian 
employment) .  To  keep  the  length  of  the  youth  questionnaire  to  an 
average  of  30  minutes,  sxibsets  of  respondents  are  randomly 
selected  and  assigijed  to  Army  components  and  other  military 
services'  questions.  The  size  of  the  subsample  will  vary 
depending  on  the  characteristics  of  the  sample  and  the  Army 
components  and  other  services.  For  example,  almost  all  college 
students  will  be  assigned  to  ROTC  modules,  whereas  only  a  small 
portion  of  college  students  will  be  assigned  to  Navy  or  Marines. 
The  other  rotating  modules  include  media  habits,  slogan 
recognition,  knowledge,  and  social  influences  modules.  Media 
habits,  slogan  recognition,  and  knowledge  modules  will  only  be 
asked  from  one  half  of  the  youth  sample,  and  the  social 
influences  module  will  be  asked  from  the  parental-linked  sample. 
Therefore,  the  sample  requires  weighting  for  the  production  of 
unbiased  estimates  for  perception  of  attributes  variables  and  the 
other  rotating  modules. 

A  second  set  of  weights  will  be  cpmputed  that  reflects 
the  sampling  rates  used  for  subsampling  respondents  for  the 
rotating  modules.  The  weights  will  be  used  in  tabulations  that 
include  the  rotating  questions. 
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THE  METHOD  OF  BALANCED  REPEATED  REPLICATIONS 


The  sampling  error  of  an  estimate,  based  on  any  sample 
design  using  any  estimation  procedure  no  matter  how  complex,  may 
be  estimated  by  the  method  of  replications.  Theoretically  this 
method  is  equivalent  to  the  idea  that  sample  selection, 
collection  of  data,  and  estimation  procedures  may  be 
independently  carried  through  (replicated)  several  times.  In 
practice  random  subsets  of  the  survey  results  are  selected  and 
estimates  formed  from  each.  The  dispersion  of  the  resulting 
estimates  can  be  used  to  measure  the  variance  of  the  full  sample. 

For  ACOMS,  68  subsamples  are  drawn  from  the  full 
sample.  The  same  principals  of  selection  and  stages  of  sampling 
used  for  the  full  sample  are  used  in  each  of  the  subsamples.  The 
subsamples  are  referred  to  as  replicates.  By  applying  all  of  the 
procedures  in  the  regular  estimation  process  to  each  of  the 
replicates  and  then  computing  the  dispersion  among  the  resulting 
estimates,  we  obtain  an  approximation  to  the  sampling  error  of 
ACOMS . 


•  The  method  of  replications  has  special  advantages  in 
reducing  the  complexity  of  variance  computations  experienced  in 
using  other  methods.  Another  benefit  is  that  it  may  be  applied 
to  compute  sampling  errors  for  higher  order  statistics  without 
the  need  for  new  variance  expressions. 

The  basic  idea  behind  BRR  is  that  the  conventional  full 
sample  estimate  of  a  parameter's  variance  is  inappropriate  for 
complex  samples  as  it  does  not  take  into  account  sampling  design 
or  weighting  adjustment  considerations.  To  incorporate  these 
considerations  into  variance  calculations,  BRR  requires  that  a 
number  of  subsamples  be  drawn  from  the  total  sample  of 

I 


44 


respondents.  From  each  subsample,  the  parameter  of  interest 
(e.g.,  a  percentage,  proportion,  mean,  etc.)  is  calculated. 

Since  these  subsample  parameter  estimates  will  be  distributed 
about  the  total  estimate  they  are  used  to  calculate  a  variance 
about  the  total  sample  parameter.  The  resulting  measure  of 
dispersion  is  then  used  as  the  total  sample  variance,  as  it 
reflects  not  only  variance  due  to  sample  design,  but  also 
variance  resulting  from  the  use  of  special  weighting  procedures. 

Operationally,  this  method  is  implemented  in  the 
following  manner.  A  number  of  replicates  (samples)  are  selected 
so  as  to  resemble  the  full  weighted  sample  as  closely  as  possible 
(e.g.,  if  gender  were  an  important  characteristic,  replicates 
would  be  selected  so  as  to  reproduce  the  counts  of  males  and 
females  in  the  population).  For  ACOMS,  68  replicates  were  drawn. 
From  each  replicate  we  can  calculate  an  estimate  of,  for  example, 
the  proportion  of  respondents  reporting  positive  enlistment 
propensity,  Pj^.  These  are  then  compared  to  the  full  sample 
proportion  of  respondents  reporting  favorable  experiences  P.  The 
average  of  these  squared  differences  between  the  p^^  and  P  is  then 
calculated.  The  resulting  mean  squared  difference  between 
replicate  and  total  sample  estimate  is  then  accepted  as  the  (more 
accurate)  variance  of  the  sample  proportion.  If  is  the  new 

estimate  of  variance,  this  process  can  be  summarized  as 

20 

E-2  »  1/20  *  Z  (Pi  -  P)2. 

^  i=l 
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ANALYSIS  OF  ACOMS  DATA 


ACOMS  data  are  collected  using  a  sample  design  which 
selects  youth  at  varying  rates  (depending  upon  their  demographic 
characteristics) .  As  a  consequence,  a  fairly  complex  weighting 
procedure  was  implemented  in  order  to: 

■  Compensate  for  unequal  probabilities  of 
selection ;  and 

■  Adjust  for  undercoverage  and  nonresponse  in  the 
sample  frame. 

In  addition,  the  weighting  procedure  adjusts  for 
branchings  (sampling  of  modules  and  questions)  that  occur 
throughout  the  ACOMS  instrument.  For  example,  among  the  non¬ 
core  modules  in  the  questionnaire,  youth  are  administered  only  a 
sample  of  the  available  modules.  In  a  like  manner,  within  the 
Perceptions/Beliefs  (P/B)  module,  only  a  subsample  of  the 
available  questions  are  asked  of  any  youth.  Sample  weighting, 
then,  adjusts  both  for  factors  associated  with  the  selection  of 
ACOMS  respondents  and  the  selection  of  cmestions  asked  of 
respondents . 

Due  to  the  complex  nature  of  the  ACOMS  sample  design 
and  its  consequences,  analysts  are  cautioned  in  the  use  of 
standard  statistical  packages  (e.g.,  SAS,  BMDP,  SPSSj^,  etc.)  to 
perform  analyses  on  the  ACOMS  data.  Unless  the  data  are  ana¬ 
lyzed  in  a  manner  which  takes  into  account  (adjusts  for)  the 
ACOMS  sample  design,  serious  biases  can  be  introduced  and 
misleading  results  obtained.  For  this  reason,  we  provide  the 
following  recommendations  regarding  the  analysis  of  ACOMS  data: 

■  All  analysis  of  ACOMS  data  should  be  performed 
using  weighted  data;  and 


I 

% 

I 

■  All  tests  of  significance  should  be  computed 

fusing  the  technique  of  balanced  repeated 

replications  (BRR) . 

m  In  the  sections  which  follow,  guidelines  will  be 

provided  for  the  use  of  weighted  data  and  the  BRR  methodology. 

I 

I  USE  OF  WEIGHTED  ACOMS  DATA 

Since  males  and  females  were  selected  at  different 
!p  rates  for  inclusion  in  the  ACOMS  sample,  a  simple  (i.e., 

unweighted)  frequency  on  sex  for  Quarter  1  yields  the  following 
m  results . 

Table  5 

P  Unweighted  Distribution  for 

Males  and  Females — Quarter  1 

^  Sex  Percentage 

^  Male  (PMS+SMS)  81.8 

I 

•  Female  18 . 2 

IK  Though  this  finding  correctly  reflects  sample  percentages,  it 

does  not  adequately  describe  the  population,  to  which  ACOMS 
m  generalizes  (16  to  24  year  old  youth  who  have  neither  served  nor 

contracted  to  serve  in  the  Armed  Forces  and  have  not  yet  gradu- 

Iated  from  a  4-year  college).  To  provide  generalizable  findings, 
the  data  must  be  weighted.  Table  6  presents  the  weighted 
A  distribution  on  sex  for  ACOMS  Quarter  1  data. 
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Table  6 


Weighted  Distribution  for 
Males  and  Females — Quarter  1 

Sex  Percentage 

Male  (PMS+SMS)  48.2 

Female  51.8 

The  actual  weighting  of  the  data  for  analysis  is 
accomplished  by  inserting  a  weight  statement  in  the  computer 
program  being  run  and  identifying  the  weight  to  be  used  during 
analysis. 


The  identification  of  which  weight  to  use  is  deter¬ 
mined  by  the  variables  being  analyzed.  Three  levels  of  weights 
are  available.  They  are: 

■  Weights  associated  with  the  Perceptions/Beliefs 
module ; 

■  Weights  associated  with  the  non-core  or  rotating 
modules ;  and 

■  A  weight  associated  with  core  modules. 

In  all,  there  are  14  sample  adjustment  weights  available  for 
analysis  purposes.  Table  7  provides  the  variable  names  for 
these  weights  and  identifies  the  module (s)  or  referents  (i.e., 
active  Army,  ROTC,  ARNG,  USAR,  Navy,  Marines,  Air  Force,  Mili¬ 
tary  Service  generally,  college,  and  work)  within  the  P/B  module 
associated  with  each  weight. 

Generating  Frequencies.  The  selection  of  which  weight 
to  use  during  analysis  of  particular  variables  can  generally  be 
obtained  from  Table  7.  If,  for  example,  an  analyst  wished  to 
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estimate  the  percentage  of  16-24  year  old  youth  who  are  defi¬ 
nitely  or  probably  likely  to  serve  in  the  military  in  the  next 
few  years  (IP-7) ,  the  appropriate  weight  variable  is  FULLWGHT 
because  question  IP-7  is  in  a  core  module  (Intentions  and 
Propensity) .  Conversely,  if  interest  centered  on  the  percentage 
of  youth  who  agree  completely  that  the  Army  Reserve  offers  an 
opportunity  to  develop  leadership  skills  (YVLEADER) ,  the  weight 
variable  WGHTPEV  would  be  used  as  the  question  is  drawn  from  the 
reserve  referent  in  the  Perceptions/Beliefs  module. 


Table  7 

Sample  Adjustment  Weights  Associated 
with  Survey  Modules  and  Module  Referents 


Core 


Module fs^  Referent  Weight  Variable 

Education  and  Employment 
Intensions  and  Propensity 
Behaviors 

Importance  of  Attributes 

Knowledge-Recall  FULLWGHT 

Attitude  Toward  Anny  Ads 
Demographics 
Social  Influences* 


Rotating 


Media  Habits  WGHTMA 
Knowledge-Slogan  Recognition  WGHTKS 
Knowledge-Awareness  WGHTKA 


Active 

Reserve 

National  Guard 
Air  Force 

Perceptions/  Marine  Corps 
Beliefs  Navy 

Military 
Civilian  Job 
College 
ROTC/Officer 


WGHTPEA 

WGHTPEV 

WGHTPEG 

WGHTPEF 

WGHTPEM 

WGHTPEN 

WGHTPES 

WGHTPEW 

WGHTPEC 

WGHTPER 


Crosstabulations .  The  determination  of  the  appropri¬ 
ate  weight  to  use  for  crosstabulations  is  somewhat  more  complex. 
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If,  for  example,  the  analyst  wished  to  produce  a  table  crossing 
a  Knowledge-Awareness  variable  with  one  from  the  P/B  module, 
which  weight  would  be  used? 


Since  each  respondent  has  a  known  probability  of  being 
selected  for  the  Knowledge-Awareness  module  and  a  known 
probability  of  being  asked  P/B  questions,  analysts  can  calculate 
the  joint  probability  of  a  respondent  being  selected  for  admin¬ 
istration  of  both  of  the  analysts  questions  of  interest. 
Weighting  factor  variables  are  provided  on  the  ACOMS  database 
for  this  purpose.  Table  8  displays  the  weighting  factor  vari¬ 
ables  for  each  rotating  module  and  Perceptions/Beliefs  referent. 
Note  that  no  weighting  factor  is  included  for  the  core  modules. 
This  is  because  there  is  no  selection  or  sampling  from  these 
modules;  all  youth  interviewed  are  administered  the  core 
modules . 


Table  8 

Weighting  Factor  Variables  Associated 
with  Rotating  and  Perceptions/Beliefs  Modules 


Rotating 


Modules/Referents  Weighting  Factor  Variables 

Media  Habits  WFACMH 
Knowledge-Slogan  Recognition  WFACKS 
Knowledge-Awareness  WFACKA 


Active 
Reserve 
National  Guard 
Air  Force 

Perceptions/  Marine  Corps 

Beliefs  Navy 

Military 
Civilian  Job 
College 
ROTC/Officer 


WFACPEA 

WFACPEV 

WFACPEG 

WFACPEF 

WFACPEM 

WFACPEN 

WFACPES 

WFACPEW 

WFACPEC 

WFACPER 
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In  practice,  the  weighting  factors  will  only  be  used 
for  a  fraction  of  crosstabulations.  The  weights  in  Table  7  will 
be  used  directly  when: 

■  The  two  crossing  variables  are  drawn  from  the 
same  module  (or  referent  in  the  case  of 
Perceptions/  Beliefs) ;  and 

■  One  variable  is  from  a  core  module. 

In  the  first  case,  the  module  or  referent  weight  is  used;  in  the 
second,  the  noncore  weight  is  inserted  in  the  weight  statement. 

If,  however,  variables  are  drawn  from  two  different 
rotating  modules,  two  different  P/B  referents,  or  one  rotating 
and  one  Perceptions/Belief  referent,  weighting  factors  must  be 
used.  The  computation  of  the  required  weight  in  these  circum¬ 
stances  is  straightforward.  A  new  weight  variable  is  computed 
which  multiplies  the  two  associated  weighting  factors  together 
and  then  multiplies  this  product  by  the  total  sample  weight 
(FULLWGHT) . 

In  SAS,  the  following  code  would:  (1)  compute  the  new 
weight  and  (2)  produce  a  table  where  knowledge  about  Army  educa¬ 
tional  benefits  (Knowledge-Awareness  YKAEARN)  are  crossed  with 
perceptions  about  Army  opportunities  for  obtaining  money  for 
education  (Perceptions/Beliefs  -  YACASHED) . 

DATA  NEW; 

SET  ACOMS.DAT; 

NUW6HT  =  WFACPEA  *  WFACKA  *  FULLWGHT; 
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PROC  FREQ; 

TABLES  YKAEARN  *  YACASHED; 

WEIGHT  MUWGHT; 

The  data  step  computes  a  new  variable,  NUWGHT,  which  is  the 
product  of  the  two  appropriate  weighting  factors  and  the  total 
sample  weight,  FULLWGHT.  This  weight  is  then  referenced  in  the 
table  request. 

Table  9  summarizes  the  weights  to  be  used  or  calcu¬ 
lated  for  crosstabulations.  In  this  figure,  Factl  and  Fact2 
denote  the  weighting  factors  associated  with  the  first  and 
second  variable,  respectively. 


Table  9 

Sample  Adjustment  Weight  Selection  of  Crosstabulations 


First  Variable  Module 


Core 

Rotating* 

Perceptions/ 

Beliefs** 

Core 

FULLWGHT 

Rotating  Weight 

P/B  Weight 

Rotating* 

Weight 

Rotating 

Weight 

FACTl*  FACT2* 
FULLWGHT 

'  '  '  4  '  ' 

FACTl*  FACT2* 
FULLWGHT 

Perceptions/ 

Beliefs** 

P/B  Weight 

FACTl*  FACT2* 
FULLWGHT 

FACTl*  FACT2* 
FULLWGHT 

*If  both  variables  are  drawn  from  the  same  module,  use  the 
module's  sample  adjustment  weight. 

**If  both  variables  are  drawn  from  the  same  P/B  referent, 
use  the  referent's  adjustment  weight. 
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USE  OF  BAIANCED  REPEATED  REPLICATION  (ERR)  METHODOLOGY 

In  this  session  of  analyst  training,  the  consideration 
of  the  BRR  methodology  is  restricted  to  sample  estimates  of 
population  totals,  means,  proportions  (percentages) ,  differences 
in  proportions,  etc.  For  these  estimates,  the  steps  required 
for  computing  their  standard  errors  and  determining  statistical 
significance  will  be  given.  Crosstabular  and  multivariate 
analyses  such  as  regression  or  factor  analysis  will  not  be 
covered.  These  will  be  topics  for  future  training  sessions. 

As  discussed  in  the  first  and  third  sections  of  these 
materials,  BRR  offers  a  particularly  straightforward  method  for 
computing  the  variance  (and  by  implication  the  information 
needed  to  determine  statistical  significance)  of  sample  esti¬ 
mates  when  the  data  analyzed  are  from  a  complex  sample.  Since 
standard  computational  formulas  cannot  be  used  to  compute 
variances  in  complex  samples  (e.g.,  formulas  such  as  PQ/N  for 
the  variance  of  a  proportion  P  (Q  is  1  -  P) ,  BRR  samples  from 
itself  to'  compute  variance. 

In  application,  the  technique  is  operationalized  as 
follows:  (1)  the  (weighted)  estimate  of  a  proportion  is  com¬ 

puted  from  the  full  sample,  (2)  samples  are  selected  from  the 
full  sample  (for  ACOMS  68  samples  are  drawn,  each  having  half 
the  number  of  cases  in  the  full  sample) ,  (3)  an  estimate  of  the 
proportion  is  computed  for  each  half-sample,  and  (4)  the  vari¬ 
ance  of  the  half-sample  estimates  about  the  full  sample  estimate 
is  computed.  Notationally,  this  process  can  be  expressed  for 
ACOMS  as: 

1  68 

Var  (PgR^)  =68  *  2  (Pjj  -  Pf)  ^ 

h=l 
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where  Var  (Pbrr)  stands  for  the  BRR  variance  estimate  of  Pf, 
stands  for  the  68  half-sample  estimates,  and  Pj  for  the  full 
sample  estimate  of  the  proportion. 

BRR,  then,  uses  its  own  sample  design  (as  reflected  in 
the  half-samples)  to  overcome  the  difficulties  associated  with 
complex  samples  and  yields  relatively  simple  (computationally) 
estimates  of  variance  and  so  confidence  intervals  and  statisti¬ 
cal  significance. 

Use  of  BRR.  The  use  of  the  BRR  methodology  for  comput¬ 
ing  variances  and  evaluating  the  statistical  significance  of 
estimated  sample  proportions  or  their  differences,  for  example, 
is  less  complex  than  determining  what  weight  to  use  in  a 
crosstabulation.  As  in  the  case  of  both  frequency  and  crosstab¬ 
ulation  runs,  though,  attention  must  be  paid  to  the  variable 
selected  for  analysis. 

The  ACOMS  data  file  contains  all  the  variables  needed 
for  estimating,  for  example,  the  variance  of  a  sample  estimate. 
Using  PROG  WESVAR,  the  following  code:  (1)  computes  a  new  vari¬ 
able,  ANGPROB  (the  proportion  of  youth  responding  that  they  will 
probably  or  definitely  serve  in  the  Army  National  Guard)  and  (2) 
produces  estimates  of  the  standard  error  of  this  proportion  as 
well  as  its  upper  and  lower  95%  confidence  bounds. 
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I 

I 

DATA  NEW; 

I  SET  ACOMS.DAT; 

IF  YPROB2^6  =  1  OR 

YFROBANG  =2  THEN  PR0BAN6  =  100; 

■  else  probang  =  o; 

M  COUNT  =  l; 

PROC  WESVAR  DATA  =  NEW; 

■  WEIGHT  FULLWGHT  REPL1-REPL68 ; 

VAR  COUNT; 

H  COMPUTE  ANGPROB  =  PROBANG/COUNT; 

fl|  The  data  set  begins  the  computation  of  the  new 

m  variable  and  computation  is  completed  by  WESVAR.  Note  that  in 

the  WEIGHT  statement  REPLl  through  REPL68  are  placed  following 

■  FULLWGHT.  These  are  the  68  replicate  weights  required  for  BRR 
estimation. 

This  example  has  drawn  from  a  core  module — Intentions 
n  and  Propensity.  As  in  sample  weighting  adjustment,  BRR  is  some- 

®  what  more  complex  in  the  case  of  the  rotating  and  Perceptions/ 

^  Beliefs  modules.  In  these  circumstances  the  following  code  must 

I  be  inserted  in  the  DATA  step. 

■  DO  i  =  1  to  68; 

REPR  (i)  =  WFAC###  *  REPL(i}; 

■  END; 

H  These  statements  use  the  weighting  factors  described 

■  earlier  to  scale  the  replicate  weights  for  use  with  rotating  and 
P/B  modules.  Where,  in  this  example,  WFACT###  is,  it  should  be 

S  replaced  by  the  appropriate  weighting  factor.  In  the  WESVAR 

WEIGHT  statement ,  then 

REPRl  -  REPR68  should  be  used. 
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While  the  steps  described  in  this  section  require 
careful  attention  to  the  use  of  appropriate  weights,  they  are 
operationally  easy  to  accomplish. 
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GENERAL  INTRODUCTION  TO 
ACOMS  QUARTERLY  REPORTS 
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INTRODUCTION 


A  central  component  of  the  Army  Communications  Objectives 
Measurement  System  (ACOMS)  is  a  tracking  survey  designed  to 
monitor  responses  of  a  national  sample  of  youth  on  an  ongoing 
basis.  The  quarterly  reports  summarize  the  major  variables  that 
the  Army  will  track  in  assessing  the  effectiveness  of  Army 
advertising.  They  are  intended  to  provide  timely  information  for 
Army  policy  makers  and  advertising  planners  regarding  key  market 
responses  that  are  expected  to  be  sensitive  to  changes  in  the 
Army's  advertising  plans.  The  data  "snapshots"  provided  by  the 
quarterly  reports  will  be  supplemented  by  in-depth  analyses  of 
various  issues  (described  in  separate  volumes  discussing  the 
overall  ACOMS  design  and  analyses  plans)  that  will  be  provided  to 
the  Army  as  available  on  an  ongoing  basis.  In  addition,  the  data 
will  be  made  available  to  the  Army  shortly  after  the  close  of 
each  quarter,  making  it  possible  for  the  Army  to  do  supplementary 
analyses  as  needed. 

The  content  and  format  of  the  quarterly  reports  were 
determined  in  consultation  with  the  ACOMS  Special  Advisory  Group 
(SAG) ,  and  are  intended  to  remain  stable  over  at  least  the  first 
year  of  data  collection.  Each  report  consists  of  a  set  of 
tables,  each  accompanied  by  brief  descriptions  of  the  major 
findings  in  the  table.  These  tables  and  brief  summaries  are 
followed  by  a  section  that  presents  the  major  highlights  of  the 
quarterly  data  and  our  interpretation  of  these  findings  vis  a  vis 
the  Army's  advertising  plans. 

The  body  of  the  report  is  accompanied  by  infoirmation  cards 
for  each  of  the  tables  presented.  On  the  front  of  each  Card  are: 

•  A  general  statement  describing  the  contents  of  the 
table ; 

•  A  brief  description  of  the  relevant  subpopulations 
represented  in  the  table;  and 

•  Special  Notes  and  Cautions,  which  provide  information 
regarding  the  data  that  are  not  immediately  obvious, 
but  are  necessary  for  accurate  interpretation  of  the 
data . 

The  back  of  each  information  card  is  a  Question  Key 
containing  a  list  of  relevant  questions  matched  with  column 
headings  and  variable  names. 

In  addition  to  these  information  cards,  the  quarterly  report 
will  contain  a  set  of  appendices  that  include  an  overview  of  the 
ACOMS  sample  groups,  standard  error  tables  for  use  with  the  data 
tables,  and  a  list  of  references  for  readers  who  want  more 
detailed  technical  information  about  various  aspects  of  the  ACOMS 
survey. 
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Each  quarterly  report  will  contain  the  following  tables: 


TABLE  1: 

TABLE  2: 

TABLE  3: 

TABLE  4: 

TABLE  5: 

TABLE  6: 

TABLE  7: 

TABLE  8: 

TABLE  9: 

TABLE  10: 

TABLE  11: 

TABLE  12: 

TABLE  13: 


QUARTERLY  TABLES 

Percentage  Regularly  Viewing  or  Listening  to  Programs 
with  Army  Advertising  [Media  Habits] 

Percentage  Seeing/Hearing  Military  Advertising 
[Knowledge/Recall  (Unaided) ] 

Percentage  Seeing/Hearing  Military  Advertising 
[Knowledge/Recall  (Unaided  +  Aided) ] 

Percentage  Answering  Knowledge  of  Army  Benefits  & 

Offers  Questions  Correctly  [Knowledge] 

Percentage  "Agree  Somewhat"  or  "Agree  Completely"  with 
Active  Army  Attribute  Statements  [Perceptions  (Active 
Army) ] 

Percentage  "Agree  Somewhat"  or  "Agree  Completely"  with 
Army  ROTC  Attribute  Statements  [Perceptions  (Army 
ROTC) ] 

Percentage  "Agree  Somewhat"  or  "Agree  Completely"  with 
Army  Reserve  Attribute  Statements  [Perceptions  (Army 
Reserve) ] 

Percentage  "Agree  Somewhat"  or  "Agree  Completely"  with 
Army  National  Guard  Attribute  Statements  [Perceptions 
(Army  National  Guard) ] 

Percentage  Taking  Actions  Relating  to  Enlistment  During 
the  Past  Six  Months  [Behavior] 

Percentage  with  Intention  to  Enlist  in  Army  Components 
[Intention  to  Enlist] 

Percentage  Rating  Opportunities  "Somewhat  Important"  or 
"Very  Important"  to  Plans  for  the  Next  Year  [Importance 
of  Attributes] 

Percentage  Seeing/Hearing  Military  Advertising 
[Knowledge/Recall  (Unaided)] — PMAS  Monthly  Totals 

Percentage  "Agree  Somewhat"  or  "Agree  Completely"  with 
Active  Army  Attribute  Statements  [Perceptions  (Active 
Army) ] — PMAS  Monthly  Totals 
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TABLE  14:  Percentage  with  Intention  to  Enlist  in  Army  Components 
[Intention  to  Enlist] — PMAS  Monthly  Totals 

General  table  structure.  Tables  1-11  present  data  for  the 
youth  interviews  conducted  during  the  quarter,  while  Tables  12-14 
provide  monthly  data  for  selected  variables.  The  quarterly  table 
structures  -are  generally  uniform,  and  are  described  briefly 
below.  Tables  7  and  8  and  the  monthly  tables  present  less 
detailed  sample  breakdowns  because  of  smaller  N  sizes. 

Columns.  The  columns  in  each  table  represent  alternative 
responses  to  a  question,  or  responses  to  a  series  of  questions 
regarding  a  general  topic.  For  example,  Table  2  shows  the 
percentages  of  youth  who  stated,  in  response  to  a  general 
question,  that  they  recalled  advertising  for  any  of  the  Army 
components  or  other  military  services.  The  possible  alternative 
responses  are  shown  as  columns  in  Table  2.  As  another  type. 

Table  5  shows  the  percentage  of  youth  who  agreed  with  a  list  of 
statements  regarding  various  Army  attributes.  The  table  columns 
represent  the  various  attributes  (e.g.,  job  variety,  physical 
challenge,  mental  challenge)  to  which  youth  are  responding. 

Rows.  The  table  rows  represent  different  subpopulations  of 
interest  to  the  Army  advertising  and  recruiting  effort.  For  each 
row,  the  number  of  respondents  who  answered  the  question  is 
indicated  in  the  "N”  column.  These  numbers  differ  across  tables, 
because  some  core  questions  were  asked  of  all  youth,  whereas 
others  were  "rotating,”  i.e.,  asked  only  of  svibsets  of 
respondents.  Details  on  the  questionnaire  structure  can  be  found 
in  separate  volumes  on  The  ACOMS  Survey  Design  and  The  ACOMS 
Survey  Analysis  Plan.  The  information  cards  accompanying  the 
^arterly  reports  provide  further  detail  regarding  the 
individuals  who  responded  to  the  questions  in  each  table. 

Each  table  is  comprised  of  three  panels  that  represent  three 
major  subpopulations:  (i)  the  Primary  Male  Sample  (PMS) ;  (2)  All 
Youth;  and  (3)  the  Primary  Male  Analytic  Sample  (PMAS). 
Definitions  and  further  subdivisions  for  each  is  provided  below: 

•  The  PMS  includes  male  youth  who  are  high  school  diploma 
graduates  and  those  who  are  currently  enrolled  in 
regular  high  school  or  college.  The  PMS  youth  are 
divided  into  educational  and  work  status  categories 
that  define  key  target  markets  for  the  different  Army 
components.  These  are: 

“  College  Juniors  and  Seniors  -  This  subgroup 

includes  juniors  and  seniors  currently  enrolled  in 
a  four  year  college  or  university.  Junior  and 
senior  status  is  determined  by  credit  completed 
rather  than  by  number  of  years  in  attendance. 
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College  Freshmen  and  Sophomores  -  This  subgroup 
ihcludes  freshmen  and  sophomores  currently 
enrolled  in  a  four  year  university  or  a  two  or 
four  year  college.  Freshman  and  sophomore  status 
is  determined  by  credit  completed  rather  than  by 
number  of  years  in  attendance. 

High  School  Students  (College  Bounds  -  Students 
currently  enrolled  in  a  regular  high  school 
program  who  answered  either  DEFINITELY  or  PROBABLY 
when  asked  how  likely  it  is  that  they  will  attend 
college  (IP-14)  are  included  in  this  subgroup. 

High  School  Students  (Work  Bounds  -  Currently 
enrolled  regular  high  school  students  who  answered 
either  DEFINITELY  NOT  or  PROBABLY  NOT  when  asked 
how  likely  it  is  that  they  will  attend  college 
(IP-14) ,  those  who  do  not  know  if  they  will  attend 
college,  and  those  who  refused  to  answer  questions 
about  future  college  plans  are  included  in  this 
svibgroup. 

-  High  School  Graduates.  Not  Currently  Enrolled  - 
This  subgroup  is  composed  of  high  school  diploma 
graduates  who  are  not  currently  enrolled  in  a  two 
or  four  year  college  or  university.  Also  included 
are  non-diploma  graduates  (e.g.  those  who  received 
a  GED)  who  have  completed  at  least  one  year  of 
college  and  who  are  not  currently  enrolled  and  a 
small  number  of  youth  who  are  in  the  fifth  year  of 
a  five  year  college. 

The  "All  Youth"  panel  includes  all  male  and  female 
youth  interviewed.  In  addition  to  the  PMS,  the  male 
sample  here  includes  the  Secondary  Male  Sample  (SMS) — 
those  who  have  dropped  out  before  completing  high 
school,  those  who  have  a  certificate  of  high  school 
completion  such  as  the  GED,  but  have  not  earned  a 
regular  high  school  diploma  and  who  have  completed  less 
than  one  year  of  college.  The  tables  present  data  in 
this  panel  separately  for  Males  and  Females . 

The  third  panel  represents  the  Primary  Male  Analytic 
Seunple  (PMAS) ,  which  is  intended  to  parallel  the 
population  surveyed  by  the  Youth  Attitude  Tracking 
Survey  (YATS) .  The  PMAS  includes  all  PMS  except: 
youth  who  have  ever  been  in  college  ROTC,  youth 
currently  enrolled  in  junior  and  senior  years  of 
college,  and  youth  who  have  completed  at  least  two 
years  of  college. 


The  PMAS  panel  is  further  divided  by  Recruiting  Brigade 
(First',  Second,  Fourth,  Fifth  and  Sixth)  and  by  age 
(16-17  years;  18-19  years;  20-21  years;  and  22-24 
years.)  See  Appendix  D  for  a  map  of  the  recruiting 
brigades . 

Table  -Entries.  Table  entries  consist  of  percentages  of 
youth  who  have  responded  as  indicated  by  the  table.  All 
percentages  are  based  on  the  number  of  youth  respondents  weighted 
up  to  their  actual  number  in  the  population  (For  a  discussion  of 
the  rationale  and  process  of  sample  weighting,  see  the  report  on 
The  ACOMS  Survey  Design) .  Percentages  are  calculated  based  on 
the  number  of  youth  (weighted)  found  within  the  subpopulation 
represented  in  the  row. 

Certain  sections  of  the  tables  have  asterisks  (*)  instead  of 
numerical  entries.  In  such  cases  the  numbers  of  respondents  who 
answered  to  the  relevant  questions  within  a  particular 
subpopulation  (row)  were  too  small  to  provide  any  confidence  in 
the  data.  A  minimum  of  30  respondents  within  a  row  was  required 
for  an  entry  to  be  included. 

Examples.  A  walk-through  of  portions  from  two  tables  will 
help  in  the  correct  interpretation  of  all  quarterly  report 
tables.  The  portions  were  taken  from  the  first  report  which 
covers  the  October-December  1986  collection  period. 

The  first  portion  is  drawn  from  the  middle  of  Table  2, 
titled  "Percentage  Seeing/Hearing  Military  Advertising"  and 
presents  the  responses  given  to  the  question:  "Thinking  about 
all  forms  of  advertising,  for  which  military  services  do  you 
recall  seeing  or  hearing  any  advertising?"  This  table  is  based 
on  responses  of  the  full  youth  sample  (N=l,787)  as  is  reported  in 
the  TOTAL  row  under  the  ALL  YOUTH  sample  group  heading  in 
Figure  1.  Seven  other  aspects  of  the  table  are  highlighted  in 
the  figure,  showing  the  reader  how  to  interpret  row  and  column 
heading,  N's,  and  table  values. 

It  is  critically  important  for  the  reader  to  remember  that 
the  N's  in  every  table  are  actual  numbers  of  cases  while  the 
percentages  are  weighted  to  be  nationally  representative  of  the 
subgroups.  This  means  that  the  number  of  cases  underlying  a 
percentage  cannot  be  determined  from  the  table.  The  weighting 
procedure  is  briefly  described  in  Appendix  B. 

A  second  important  feature  of  all  tables  is  that-  percentages 
are  not  calculated  either  within  columns  or  across  rows,  and 
therefore  do  not  sum  to  loo%.  Rather  they  are  based  on  the 
number  of  respondents  offering  a  particular  response,  as  in 
Fi(^re  1,  or  replying  yes  to  a  question  as  in  Figure  2.  The  89.3 
weighted  percent  highlighted  in  Figure  1  is  the  proportion  of 
college  juniors  and  seniors  who  recalled  advertising  for  the 
active  Army;  by  implication,  a  weighted  percent  of  10.7  did  not 
recall  such  advertising.  The  number  does  not  represent  the 
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proportion  of  respondents  mentioning  the  active  Army  who  are 
college  juniors  or  seniors,  and  neither  does  it  represent  the 
proportion  of  college  juniors  and  seniors  recalling  any 
advertising  who  "mentioned  the  active  Army  specifically. 

Unlike  the  table  in  Figure  1,  the  table  portion  shown  in 
Figure  2  is  based  on  a  subsample  of  youth  respondents  who 
answered  questions  regarding  their  media  habits:  "Please  tell  me 
if  you  watch  any  of  the  following  TV  shows  regularly."  The 
complete  table  is  Table  1  in  the  first  quarterly  report  and  is 
titled  "Percentage  Regularly  Viewing  or  Listening  to  Programs 
with  Army  Advertising."  Less  than  the  full  sample  was  asked  the 
questions  because  (1)  it  is  part  of  a  rotating  module  adminis¬ 
tered  to  a  randomly  selected  half  of  the  youth,  and  (2)  a  "gate" 
question  preceded  them  (alluded  to  in  the  table  title)  which 
pared  down  the  number  of  respondents  even  further.  Only  youth 
who  answered  yes  to  the  gate  question,  "Do  you  regularly  watch 
TV?"  were  asked  about  specific  programs.  The  values  in  the 
table,  therefore,  do  not  reveal  the  program  preferences  of  people 
who  did  not  describe  themselves  as  regular  viewers  or  listeners. 

Both  of  the  sample-limiting  factors  are  described  on  the 
information  card  for  Table  1,  contained  in  the  pocket  inside  the 
front  cover  of  this  binder.  The  cards  are  designed  to  quickly 
inform  the  reader  of  the  sample  underlying  each  table  and  are 
invaluable  for  accurate  interpretation  of  table  contents. 

Five  aspects  of  the  table  portion  in  Figure  2  are 
highlighted,  most  providing  the  correct  interpretation  of  a 
number.  If  a  reader  were  to  plunge  into  reading  the  table 
without  benefit  of  its  information  card,  the  first  hint  that  the 
respondents  are  a  subsample  would  come  from  the  PMS  total  N. 
Instead  of  1,271,  as  shown  in  the  Figure  1  table  based  on  the 
entire  sample,  it  numbers  only  395.  One  consequence  of  the 
smaller  N  is  larger  confidence  intervals  around  any  sample 
estimate,  as  discussed  in  Appendix  B. 


63 


-C  **y  'I 


>®  P 

P^  >v' 
O  JV  ^ 
"V 

'V  'tr  ^ 

^0^0. 0) 

/''V 

^// 


S  tn  p 

®  A  •*  - 


cT  O  * 


SAMPLE 
_  GROUPS 

[PMSj 

College  Juniors 
and  Seniors 
College  Freshmen 
and  Sophomores 
H.S.  Students 
(College  Bound) 
H.S.  Students 
(Work  Bound) 

H.S.  Graduates  Not 
Currently  Enrolled 


TOTAL 
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RECALL 
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Figure  1.  First  portion,  from  Table  2,  with  interpretations. 
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SAUPtE 
GROUPS 

PHS: 

College  Juniors 


PtEASE  TELL  ME  IF  YOU  WATCH  AMY  OF  THE  FOLLWIJBLIV  SHOWS  REGUlARtY. 
D8>  id  Fri.  Night  Mon.  Might  y'XoUegeN  Sun.  Might 
lett#niian  _  Videos  Football  C  Footba  1 1 )  Movie 


and  Seniors 

14.8 

73.4 

68.6 

38.4 

College  Freshmen 

and  Sophomores 

56 

58.8 

17.3 

75.9 

69.7 

25.5 

H.S.  Students 

(College  Sound) 

H.S.  Students 

130 

30.8 

34.3 

73.3 

61.6 

36.1 

(Work  Sound) 

31 

15.4 

49.6 

62.9 

55.9 

41.5 

H.S^  Graduates  Not 

Currently  Enrolled 

142 

25.9 

22.3 

61.4 

54.8 

37.8 

WT«. 

353 

•<> 


aV 


/C>^ 

#vXe®- 

•V«f- 


Figure  2.  Second  portion,  from  Table  1,  with  interpretations 


FIRST  QUARTER  1987 
INTRODUCTION 


This  report  represents  data  collected  from  the  inception  of 
survey  data  collection  on  October  13,  1986,  through  December  31, 
1986. 


During  this  first  quarter  of  data  collection,  a  total  of 
1,787  youth  interviews  were  completed.  The  following  table 
presents  the  raw  numbers  of  cases  interviewed  in  various  sample 
groups.  These  are  the  sample  groups  presented  in  the  Tables 
following,  since  ACOMS  represents  a  weighted  sample  to  adjust 
for  differential  sampling  rates,  differential  telephone  coverage 
and  non-random  non-response,  the  table  also  presents  the  propor¬ 
tions  each  group  represents  of  the  weighted  sample. 


SAMPLE  GROUP 

N 

Percent 

PMS! 

College  Juniors  and  Seniors 

123 

12.4 

College  Freshmen  and  Sophomores 

213 

17.2 

H.S.  Students  (College  Bound) 

369 

22.2 

H.S.  Students  (Work  Bound) 

102 

6.1 

H.S.  Graduates  Not  Enrolled 

464 

42.2 

TOTAL 

1271 

ALL  YOUTH: 

Males  (PMS  +  SMS) 

1461 

48.2 

Females  (FS) 

326 

51.8 

TOTAL 

1787 

PMAS: 

1st  Rctg  Bde 

202 

19.4 

2nd  Rctg  Bde 

181 

20.3 

4th  Rctg  Bde 

313 

26.1 

5th  Rctg  Bde 

212 

18.2 

6th  Rctg  Bde 

129 

16.0 

16-17  Years  Old 

431 

32.8 

18-19  Years  Old 

278 

27.9 

20-21  Years  Old 

155 

17.3 

22-24  Years  Old 

173 

22.0 

TOTAL 

1037 
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QUARTERLY  TABLES 
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TABLE  1 


PERCENTAGE  REGULARLY  VIEWING  OR  LISTENING  TO  PROGRAMS 

WITH  ARMY  ADVERTISING 


Table  1  shows  the  percentages  of  TV  viewers  and  radio 
listeners  in  the  sample  groups  who  regularly  watched  or  listened 
to  programs  on  which  the  Army  advertised  during  the  quarter. 


RESPONDENTS 

•  Half  of  the  youth  sample  was  randomly  selected  to  receive 
questions  about  viewing  and  listening  habits. 

•  Of  these,  only  respondents  who  claimed  to  be  regular 
television  viewers  (Nl)  or  regular  radio  listeners  (N2) 
are  included  in  the  table. 


SPECIAL  NOTES  AND  CAUTIONS 

•  The  Question  Key  lists  first  quarter  TV  and  radio  shows. 
Changes  across  quarters  will  be  shown  on  addenda  to  this 
information  card. 


(TURN  OVER  FOR  QUESTION  KEY) 
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TABLE  1 


^  PERCENTAGE  REGULARLY  VIEWING  OR  LISTENING 

TO  PROGRAMS  WITH  ARMY  ADVERTISING 

QUESTION  KF.Y 

Table  Column 
Headings. 

Questionnaire  Item 

Variable 

Name 

MH-l;  Do  you  regularly  watch  TV? 

YTVWATCH 

(IF  YES  TO  MH*1)  MH-2:  How  many  hours 

per  week  do  you  spend  watching  (a)  programs 
on  commercial  networks  such  as  ABC,  CBS,  or 

NBC?;  (b)  programs  on  commercial  cable 
stations  such  as  ESPN,  MTV,  USA,  or  TBS? 

(IF  VIEWING  HOURS  FOR  MH-2a  AND  b  ARE  NOT 

BOTH  0)  MH-13:  Please  tell  me  if  you  watch 

any  of  the  following  TV  shows  regularly. 

Do  you  watch. . . 

YTVHRREG 

YTVHRCAB 

David 

Letterman 

David  Letterman 

YTVSHl 

Fri.  Night 
Videos 

Friday  Night  Videos 

YTVSH2 

Mon.  Night 
Football 

Monday  Night  Football 

YTVSH3 

College 

Football 

College  Football 

YTVSH4 

Stin.  Night 
Movie 

Sunday  Night  at  the  Movies 

YTVSH5 

MH-16:  Now  let's  talk  about  radio 
listening.  Do  you  regularly  listen  to 
the  radio? 

YRADLIS 

(IF  YES  TO  MH-16)  MH-17:  How  many  hours 

per  week  do  you  listen  to  (a)  AM  radio?- 
(b)  FM  radio? 

(IF  LISTENING  HOURS  FOR  MH-17a  AND  b  ARE 

NOT  BOTH  0)  MH-27:  Do  you  listen  to  the 

following  programs  regularly? 

YRADHRAM 

YRADHRFM 

American 

Top  40 

American  Top  40 

YRADSHl 

King  Biscuit 
Flower  Hour 

King  Biscuit  Flower  Hour 

YRADSH2 

Rick  Dee's 

Top  40 

Rick  Dee's  Top  40 

YRADSH3 

Metalshop 

Metalshop 

YRADSH4 

Rockline 

Rockline 

YRADSH5 
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TABLE  2 


(UNAIDED  RECALL) 

PERCENTAGE  SEEING/HEARING  MILITARY  ADVERTISING 


Table  2  shows  the  percentages  of  youth  in  each  of  the  sample 
groups  who  spontaneously  named  each  of  the  service  branches,  Army 
components,  and/or  Joint  Recruiting  Advertising  Program  adver¬ 
tisements  when  asked  what  military  advertising  they  recalled.  It 
also  lists  the  percentages  who  could  not  remember  any  military 
advertising. 


RESPONDENTS 

•  All  youth 


SPECIAL  NOTES  AND  CAUTIONS 
•  None 


(TURN  OVER  FOR  QUESTION  KEY) 
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TABLE  2 


(UNAIDED  RECALL) 

PERCENTAGE  SEEING/HEARING  MILITARY  ADVERTISING 


QUESTION  KEY 

Table  Column 
Headings 


Questionnaire  Item 


--Army  Components -- 


ACTIVE 


KR-1:  Thinking  about  all  forms  of 
advertising,  for  which  military  services 
do  you  recall  seeing  or  hearing  any 
advertising? 

(IF  ANSWER  TO  KR-1  IS:)  Army 


ROTC 


(IF  ANSWERS  ROTC  TO  KR-1)  KR-2:  You 

mentioned  seeing  or  hearing  advertising  for 
the  Reserve  Officer's  Training  Corps.  For 
which  military  service  or  services  was  this 
advertising? 

(IF  ANSWER  TO  KR-2  IS:)  Army 


ARNG 


(IF  ANSWERS  NATIONAL  GUARD  TO  KR-1)  KR-3: 

You  mentioned  seeing  or  hearing  advertising 
for  the  National  Guard.  For  which  service 
or  services  was  this  advertising? 

(IF  ANSWER  TO  KR-3  IS:)  Army 


USAR 


(IF  ANSWERS  RESERVE  TO  KR-1)  KR-4:  You 

mentioned  seeing  or  hearing  advertising  for 
the  Reserve.  For  which  military  service  or 
services  was  this  advertising? 

(IF  ANSWER  TO  KR-A  IS:)  Army 


Variable 

Name 


YUN12AR 

YUN12R0 

YKRROAR 

YUN12NG 

YKRNGAR 

YUN12RV 

YKRRVAR 


-Other  Military  Branches -- 


DSAF 

(IF 

ANSWER 

TO 

KR-1 

NAVY 

(IF 

ANSWER 

TO 

KR-1 

USMC 

(IF 

ANSWER 

TO 

KR-1 

nscG 

(IF 

ANSWER 

TO 

KR-1 

JRAP 

(IF 

ANSWER 

TO 

KR-1 

NONE 

(IF 

ANSWER 

TO 

KR-1 

IS:) 

Air  Force 

YUN12AF 

IS:) 

Navy 

YUN12NA 

IS:) 

Marine  Corps 

YUN12MC 

IS:) 

Coast  Guard 

YUN12CG 

IS:) 

Joint  Recruiting 
Advertising  Program 

YUN12ALL 

IS:) 

None 

YUN12NC.': 
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TABLE  3 


(UNAIDED  +  AIDED  RECALL) 

PERCENTAGE  SEEING/HEARING  MILITARY  ADVERTISING 


Table  3  shows  the  percentages  of  youth  in  each  sample  group 
who  spontaneously  named  each  of  the  service  branches,  Army  compo¬ 
nents,  and/or  Joint  Recruiting  Advertising  Program  advertisements 
when  asked  what  military  advertising  they  recalled  (unaided)  plus 
those  who  remembered  each  of  the  above  when  asked  directly  about 
them  by  name  (aided) . 


RESPONDENTS 

•  All  youth 


SPECIAL  NOTES  AND  CAUTIONS 

•  Aided  recall  questions  were  presented  in  randomized  order 
during  the  interview  to  avoid  order  effects. 

•  In  most  cases,  the  Question  Key  lists  two  variable  names 
for  each  Table  Column  Heading,  one  for  unaided  recall  and 
another  for  aided  recall.  Army  ROTC,  Army  National 
Guard,  and  Army  Reserve  required  three  variables,  one  for 
unaided  recall  of  the  component,  one  to  specify  which 
service,  and  another  for  aided  recall. 


(TURN  OVER  FOR  QUESTION  KEY) 
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TABLE  3 


QUESTION  KF.Y 


(UNAIDED  +  AIDED  RECALL) 

PERCENTAGE  SEEING/HEARING  MILITARY  ADVERTISING 


Questionnaire  Item 


KR-1; 

KR-2: 

KR-3: 

KR-4; 

KR-5 
KR-6 
KR-7 

KR-8: 

KR-9: 

KR-10 

KR-11 

KR-12 

KR-13 


Thinking  about  all  forms  of  advertising,  for  which  military  services  do  you 
recall  seeing  or  hearing  any  advertising? 

You  mentioned  seeing  or  hearing  advertising  for  the  Reserve  Officer's  Training; 
corps.  For  which  military  service  or  services  was  this  advertising? 

You  mentioned  seeing  or  hearing  advertising  for  the  National  Guard.  For  which 
service  or  services  was  this  advertising? 

You  mentioned  seeing  or  hearing  advertising  for  the  Reserve.  For  which  service 
or  services  was  this  advertising? 

Do  you  recall  seeing  or  hearing  any  advertising  for  the  Air  Force? 

Do  you  recall  seeing  or  hearing  any  advertising  for  the  Army? 

Do  you  recall  seeing  or  hearing  any  advertising  for  the  Army  Reserve  Officer's 

Training  Corps,  that  is,  the  Army  R.O.T.C.? 

Do  you  recall  seeing  or  hearing  any  advertising  for  the  Army  National  Guard? 

Do  you  recall  seeing  or  hearing  any  advertising  for  the  Army  Reserve? 

Do  you  recall  seeing  or  hearing  any  advertising  for  the  Coast  Guard? 

Do  you  recall  seeing  or  hearing  any  advertising  for  the  Marine  Corps? 

Do  you  recall  seeing  or  hearing  any  advertising  for  the  Navy? 

Do  you  recall  seeing  or  hearing  any  advertising  for  all  the  services  in  one  ad? 


Table  Column 
Headings 

-Army  Components -- 
ACTIVE 

ROTC 

ARNG 

USAR 


Items  Used  in  Calculating  Unaided  &  Aided  Recall 

KR-1  -  Army  OR  KR-6  -  yes 

KR-1  -  ROTC  and  KR-2  -  Army  OR  KR-7  -  yes 

KR-1  -  National  Guard  and  KR-3  -  Army  OR  KR-8  -  yes 

KR-1  -  Reserve  and  KR-4  -  Army  OR  KR-9  -  yes 


-Other  Military  Branches- - 


Variable 

Name 


YUN12AR 

YAIDAR 

YUN12R0 

YKRROAR 

YAIDARO 

YUN12NG 

YKRNGAR 

YAIDANG 

YUN12RV 

YKRRVAR 

YAIDARV 


I 

I 

I 

I 

1 

I 

I 

I 

I 

I 

I 

I 

I 


USAF 

NAVY 

USMC 

USCG 

JRAP 


KR-1  -  USAF  OR  KR-5  -  yes 
KR-1  -  Navy  OR  KR-12  -  yes 
KR-1  -  USMC  OR  KR-11  -  yes 
KR-1  -  USCG  OR  KR-10  -  yes 

KR-1  -  one  ad  for  all  services  OR  KR-13  -  yes 


YUN12AF 

YAIDAF 

YUN12NA 

YAIDNA 

YUN12MC 

YAIDMC 

YUN12CG 

YAIDCG 

YUN12ALL 

YAIDALL 


I 

I 

I 
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TABLE  4 


PERCENTAGE  ANSWERING  KNOWLEDGE  OF  ARMY  OFFERS 
AND  BENEFITS  QUESTIONS  CORRECTLY 


Table  4  shows  the  percentages  of  youth  in  each  sample  group 
who  knew  the  correct  answers  to  questions  about  Army  eligibility 
and  benefit  offers. 


RESPONDENTS 

•  Half  of  the  youth  sample  was  randomly  selected  to  answer 
knowledge  of  Army  offers  and  benefits  questions. 


SPECIAL  NOTES  AND  CAUTIONS 

•  The  Question  Key  lists  first  quarter  knowledge  questions. 
Changes  or  substitutions  across  quarters  will  be  shown  on 
addenda  to  this  information  card. 

•  Respondents  who  answered  correctly  that  17  year  old  high 
school  juniors  are  eligible  to  join  the  Army  Reserve  or 
Army  National  Guard  (KA-8)  were  assumed  to  know  that  high 
school  graduation  is  not  required  before  joining  these 
Army  components  (KA-9) .  Although  not  asked  question 
KA-9,  their  numbers  were  added  to  those  who  answered  KA-9 
correctly. 

•  Respondents  who  did  not  know  that  college  money  can  be 
earned  by  enlisting  in  the  Army  (KA-7)  were  assumed  not 
to  know  how  much  can  be  earned  (KA-1)  nor  how  the  Army 
compares  with  other  services  in  terms  of  education 
benefits  (KA-3) .  Although  not  asked  questions  KA-1  and 
KA-3,  their  numbers  were  added  to  those  who  answered 
these  questions  incorrectly. 

•  Respondents  who  did  not  know  that  college  money  can  be 
earned  by  enlisting  in  the  Army  Reserve  or  Army  National 
Guard  (KA-11)  were  assumed  not  to  know  how  much  can  be 
earned  (KA-12) .  Although  not  asked  question  KA-12,  their 
numbers  were  added  to  those  who  answered  the  question 
incorrectly. 


(TURN  OVER  FOR  QUESTION  KEY) 
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TABLE  4 


PERCENTAGE  ANSWERING  KNOWLEDGE  OF  ARMY  OFFERS  AND  BENEFITS  QUESTIONS  CORRECTLY 
'  (Correct  Answers  Shown  in  Brackets] 


QUESTION  KEY 


Table  Column 
Headings 

Questionnaire  Item 

Variable 

Name 

--Active  Army  Knowledge-- 

If  Enlist 
Eligible  for 
College  $ 

KA-7:  Is  it  possible  to  earn  money  for 
college  by  enlisting  in  the  Army?  [Yes] 

YKAEARN 

Total 

Education 

Benefits 

(IF  YES  TO  KA-7)  KA-1:  How  much  do  you 

think  can  be  earned  through  Army  education 
benefits?  [$15,000+] 

YKAEDBEN 

Army 

Benefits 

Better? 

(IF  YES  TO  KA-7)  KA-3:  Do  you  think  Army 
education  benefits  are  more,  less  or  about 
the  same  as  the  Navy,  Air  Force,  or  Marines 
offer?  [More] 

YKASAME 

Offer  GI  Bill 

KA-4:  Please  tell  me  whether  or  not  each  of 
the  following  offers  the  "GI  Bill"? 

ARMY 

USAF 

NAVY 

USMC 

Army  [Yes] 

Air  Force  [Yes] 

Navy  [Yes ] 

Marines  [Yes] 

YKAGIAR 

YKAGIAF 

YKAGINA 

YKAGIMA 

Minimum 

Duty 

Tour 

KA-5:  What  is  the  minimum  number  of  years 
that  a  new  recruit  has  to  serve  on  active 
duty  in  the  Army?  [2] 

YKAYEARS 

Delayed 

Entry 

Allowed 

KA-6:  Is  it  possible  to  sign  up  for  the 

Army  and  actually  start  serving  up  to  one 
year  later?  [Yes] 

YKADEP 

-Army  Reserve  and  Army 

National  Guard  Knowledge- - 

17  Year  Old 
Eligible 
to  Join 

KA-8:  Are  17  year  old  high  school  juniors 
eligible  to  join  the  Army  Reserve  or  Army 

National  Guard?  [Yes] 

YKARGJUN 

H.S. 

Graduation 

Required 

(IF  NO  TO  KA-8)  KA-9:  Is  high  school 

graduation  required  before  joining  the  Army 
Reserve  or  Army  National  Guard?  [No] 

YKARGHS 

Scholar 

Athlete 

Sponsor 

KA-10:  Who  sponsors  the  "Scholar-Athlete 

Award  Program"?  Is  it  the  Marine  Corps, 

National  Guard,  Army  Reserve,  Air  Force, 
or  Navy?  [Army  Reserve] 

YKAWARD 

If  Enlist 
Eligible  for 
College  $ 

KA-11;  Can  qualified  people  who  join  the 

Army  Reserve  or  Army  National  Guard  receive 
money  for  college?  [Yes] 

YKARGCOL 

Maximum 

GI  Bill 

College  $ 

(IF  YES  TO  KA-11)  KA-12:  What  is  the 

maximum  amount  of  money  for  college  that 
qualified  people  who  join  the  Army  Reserve 
or  Army  National  Guard  can  receive  under  the 
"GI  Bill"?  [$4,000-$5.999] 

YKARGGI 
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TABLE  5 


PERCENTAGE  "AGREE  SOMEWHAT"  OR  "AGREE  COMPLETELY" 
WITH  ACTIVE  ARMY  ATTRIBUTE  STATEMENTS 


Table  5  shows  the  percentages  of  youth  in  selected  sample 
groups  who  agreed  either  somewhat  or  completely  with  statements 
about  attributes  of  the  active  Army. 


RESPONDENTS 

•  To  reduce  respondent  burden,  a  subsample  of  youth 
received  questions  about  their  perceptions  of  active  Army 
attributes.  Selection  was  dependent  on  educational 
category  (see  The  ACOMS  Survey  Design) . 

•  College  Juniors  and  Seniors  were'  excluded  from  responding 
to  questions  about  the  active  Army  as  shown  by  the  N/A 
entries  in  the  top  row  of  the  table. 


SPECIAL  NOTES  AND  CAUTIONS 

•  Attribute  statements  were  presented  in  random  order 
during  the  interview  to  avoid  order  effects. 

•  The  attributes  shown  in  the  Question  Key  may  change  over 
time.  If  so,  addenda  to  this  information  card 'will  be 
provided. 


(TURN  OVER  FOR  QUESTION  KEY) 
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TABLE  5 


PERCENTAGE  "AGREE  SOMEWHAT"  OR  "AGREE  COMPLETELY" 
WITH  ACTIVE  ARMY  ATTRIBUTE  STATEMENTS 


QUESTION  KEY 


Table  Column 
Headings 

Questionnaire  Item 

Variable 

Name 

PE-1:  I  am  going  to  read  you  a  list  of 

statements  describing  different  things  the 

AiPPy  might  offer.  Please  tell  me  how  much 
you  disagree  or  agree  that  the  Army  offers 
each  item  on  the  list.  A  "1"  means  that  you 
disagree  completely,  a  "2"  means  you  disagree 
somewhat,  a  "3"  means  you  neither  agree  nof 
disagree,  a  "4"  means  you  agree  somewhat,  and 
a  "5"  means  you  agree  completely.  The  Army 
offers ... 

Job 

Variety 

a  wide  variety  of  opportunities  to  find  a 
job  you  can  enjoy? 

YAWIDE 

Physical 

Challenge 

a  physically  challenging  environment? 

YAPHYS 

Proud 

Experience 

an  experience  you  can  be  proud  of? 

YAPROUD 

Step  Btwn 

HS  &  Col. 

an  advantage  over  going  right  from  high 
school  to  college? 

YASTEP 

Leader 

Skills 

an  opportunity  to  develop  leadership  skills? 

YALEADER 

Hi-Tech 

Equipment 

the  chance  to  work  with  the  latest  high-tech 
equipment? 

YAHITECH 

Civilian 

Career 

a  great  value  in  your  civilian  career 
development? 

YACIVCAR 

Self 

Confidence 

an  excellent  opportunity  to  develop 
self-confidence? 

YAS ELGON 

Develop 

Potential 

the  opportunity  to  develop  your  potential? 

YAPOTEN 

Mental 

Challenge 

a  mentally  challenging  experience? 

YAMENTAL 

Mature  & 
Responsible 

an  opportunity  for  you  to  become  more 
mature  and  responsible? 

YAMATURE 

Skill 

Training 

many  opportunities  for  training  in  useful 
skill  areas? 

YATRAIN 

Hi-Trained 

Co-workers 

many  chances  to  work  with  highly  trained 
people? 

YAHIQUAL 

Money 
for  Ed. 

an  excellent  opportunity  to  obtain  money 
for  a  college  or  vocational  education? 

YACASHED 
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TABLE  6 


PERCENTAGE  "AGREE  SOMEWHAT"  OR  "AGREE  COMPLETELY" 
WITH  ARMY  ROTC  ATTRIBUTE  STATEMENTS 


Table  6  shows  the  percentages  of  youth  in  selected  sample 
groups  who  agreed  either  somewhat  or  completely  with  statements 
about  the  Army  Reserve  Officer's  Training  Corps. 


RESPONDENTS 

•  To  reduce  respondent  burden,  a  subsample  of  youth 
received  questions  about  their  perceptions  of  Army 
Reserve  Officer's  Training  Corps  attributes.  Selection 
was  dependent  on  educational  category  (see  The  ACOMS 
Survey  Design) . 

•  Respondents  who  indicated  they  had  never  heard  of  the 
Army  Reserve  Officer's  Training  Corps  were  excluded. 

•  "H.S.  Students  (Work  Bound)"  and  "H.S.  Graduates  Not 
Currently  Enrolled"  were  excluded  from  the  entire  table 
because  of  their  high  contributions  to  the  variance. 

•  Percentages  for  "H.S.  Students  (Work  Bound)"  and  "H.S. 
Graduates  Not  Currently  Enrolled"  will  be  included  in  the 
annual  report. 


SPECIAL  NOTES  AND  CAUTIONS 

•  Percentages  for  20-21  and  22-24  year  old  PMAS  youth  are 
not  provided  because  they  have  insufficient  sample  sizes 
to  produce  reliable  estimates. 

•  Attribute  statements  were  presented  in  random  order 
during  the  interview  to  avoid  order  effects. 

•  The  attributes  listed  below  may  change  over  time.  If  so, 
addenda  to  this  information  card  will  be  provided. 


(TURN  OVER  FOR  QUESTION  KEY) 
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TABLE  6 


PERCENTAGE  "AGREE  SOMEWHAT"  OR  "AGREE  COMPLETELY" 
WITH  ARMY  ROTC  ATTRIBUTE  STATEMENTS 


QUESTION  KEY 

Table  Column 
Headings 


--ROTC  Offers -- 

Leader 

Skills 

Self 

Confidence 

College 

Elective 

Officer's 

Commission 


Questionnaire  Item 


Next  I  will  read  you  a  few  statements 
describing  different  things  that  the  Army 
Reserve  Officer's  Training  Corns  on  the 
college  campus  might  offer.  Please  tell  me 
how  much  you  disagree  or  agree  that  officer's 
training  offers  each  item  on  the  list.  A  "1" 
means  you  disagree  completely,  a  "2"  means 
you  disagree  somewhat,  a  "3"  means  you  neither 
agree  nor  disagree,  a  "4"  means  you  agree 
somewhat,  and  a  "5"  means  you  agree  completely 
The  Army  Reserve  Officer's  Training  Corps  on 
the  college  campus  provides... 


leadership  and  management  training? 


the  opportunity  to  develop  self-confidence? 


a  college  elective  that  can  be  taken 
together  with  other  college  courses? 

an  officer's  commission  in  the  active  Army, 
Army  Reserve ,  or  the  Army  National  Guard? 


Variable 

Name 


YRLEADER 

YRS ELGON 

YRELECT 

YROFFCOM 


Being  an  officer  in  the  United  States  Army 
means  different  things  to  different  people. 
Please  tell  me  how  much  you  disagree  or  agree 
that  being  an  officer  offers  each  item  on  the 
list.  .  A  "1"  means  you  disagree  completely,  a 
"2"  means  you  disagree  somewhat,  a  "3"  means 
you  neither  agree  nor  disagree,  a  "4"  means 
you  agree  somewhat,  and  a  "5"  means  you  agree 
completely.  Being  an  officer  in  the  United 
States  Army  provides. . . 


-Officer  Benefits-- 


Job 

Variety 


a  wide  variety  of  job  opportunities? 


Proud 

Experience 


experiences  you  can  be  proud  of? 


Use  College 
Skills 


the  opportunity  to  use  your  college  acquired 
skills? 


Use  Own 
Judgment 


the  opportunity  to  make  changes  and  use  your 
own  judgment? 


YOWIDE 

YOPROUD 

YOUSECOL 

YOINNOV 
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TABLE  7 


PERCENTAGE  "AGREE  SOMEWHAT"  OR  "AGREE  COMPLETELY"  WITH  ARMY 

RESERVE  ATTRIBUTE  STATEMENTS 


Table  7  shows  the  percentages  of  youth  in  selected  sample 
groups  who  agreed  either  somewhat  or  completely  with  statements 
about  attributes  of  the  Army  Reserve. 


RESPONDENTS 


•  To  reduce  respondent  burden,  a  subsample  of  youth 
received  questions  about  their  perceptions  of  Army 
Reserve  attributes.  Selection  was  dependent  on 
educational  category  (see  The  ACOMS  Survey  Design) . 

•  Respondents  who  indicated  they  had  never  heard  of  the 
Army  Reserve  were  excluded. 


SPECIAL  NOTES  AND  CAUTIONS 

•  Table  7  includes  only  totals  for  the  main  sample  cate¬ 
gories  PMAS,  PMS,  PMS+SMS,  and  ALL  YOUTH  because  sample 
sizes  were  not  sufficient  to  allow  reliable  estimates  for 
smaller  subcategories. 

•  Attributes  were  presented  in  random  order  during  the 
interview  to  avoid  order  effects. 

•  The  attributes  listed  in  the  Question  Key  may  change  over 
time.  If  so,  addenda  to  this  information  card  will  be 
provided. 


(TURN  OVER  FOR  QUESTION  KEY) 
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TABLE  7 


QUESTION  KEY 

PERCENTAGE  "AGREE  SOMEWHAT"  OR  "AGREE  COMPLETELY" 
WITH  ARMY  RESERVE  ATTRIBUTE  STATEMENTS 

Table  Column 

Variable 

Headings- 

Questionnaire  Item 

Name 

Now,  I  am  going  to  read  you  a  list  of  things 
the  United  States  Army  Reserve  might  offer. 
Please  tell  me  how  much  you  disagree  or  agree 
that  the  United  States  Army  Reserve  offers 
each  item  on  the  list.  Again,  a  "1"  means 
you  disagree  completely,  a  "2"  means  you 
disagree  somewhat,  a  "3"  means  you  neither 
agree  nor  disagree,  a  "4"  means  you  agree 
somewhat,  and  a  "5”  means  you  agree 
completely.  The  United  States  Army  Reserve 
offers. . . 


Job 

Variety 

a  wide  variety  of  opportunities  to  find  a 
job  you  can  enjoy? 

YVWIDE 

Proud 

Experience 

an  experience  you  can  be  proud  of? 

YVPROUD 

Leader 

Skills 

an  opportunity  to  develop  leadership  skills? 

YVLEADER 

Civilian 

Career 

a  great  value  in  your  civilian  career 
development? 

YVCIVCAR 

Self 

Confidence 

an  excellent  opportunity  to  develop 
self-confidence? 

YVSELCON 

Develop 

Potential 

the  opportunity  to  develop  your  potential? 

YVPOTEN 

Mental 

Challenge 

a  mentally  challenging  experience? 

YVMENTAL 

Mature  & 
Responsible 

an  opportunity  to  become  more  mature  and 
responsible? 

YVMATURE 

Skill 

Training 

many  opportunities  for  training  in  useful 
skill  areas? 

YVTRAIN 

Hi-Trained 

Co -workers 

many  chances  to  work  with  highly  trained 
people? 

YVHIQUAL 

Money 
for  Ed. 

an  excellent  opportunity  to  obtain  money 
for  a  college  or  vocational  education? 

YVCASHED 

Serve  in 
Hometown 

an  opportunity  to  serve  America  while 
staying  in  your  own  hometown? 

YVHOME 

Serve 

Community 

a  chance  to  serve  your  own  community? 

YVSERCO.M 

Exciting 

Weekends 

interesting  and  exciting  weekends? 

YVWEEKEN 
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SAMPLE  I  Job  Proud  Leader  Civilian  Self  Develop  Mental  Mature  &  Skill  Hi^Trained  Money  Serve  in  Serve  Exciting 

GROUPS  N  I  Variety  Experience  Skills  Career  Confidence  Potential  Challenge  Responsible  Training  Co-uorkers  for  Ed.  Hometown  Community  Weekends 
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TABLE  8 


PERCENTAGE  "AGREE  SOMEWHAT"  OR  "AGREE  COMPLETELY" 
WITH  ARMY  NATIONAL  GUARD  ATTRIBUTE  STATEMENTS 


Table  8  shows  the  percentages  of  youth  in  selected  sample 
groups  who  agreed  either  somewhat  or  completely  with  statements 
about  attributes  of  the  Army  National  Guard. 


RESPONDENTS 

•  To  reduce  respondent  burden,  a  subsample  of  youth 
received  questions  about  their  perceptions  of  Army 
National  Guard  attributes.  Selection  was  dependent  on 
educational  category  (see  The  ACOMS  Survey  Design) . 

•  Respondents  who  indicated  they  had  never  heard  of  the 
Army  National  Guard  were  excluded. 


SPECIAL  NOTES  AND  CAUTIONS 

•  Table  8  includes  only  totals  for  the  main  sample  cate¬ 
gories  PMAS,  PMS,  PMS+SMS,  and  ALL  YOUTH  because  sample 
sizes  were  not  sufficient  to  allow  reliable  estimates  for 
smaller  subcategories. 

•  Attributes  were  presented  in  random  order  during  the 
interview  to  avoid  order  effects. 

•  The  attributes  listed  in  the  Question  Key  may  change  over 
time.  If  so,  addenda  to  this  information  card  will  be 
provided. 


(TURN  OVER  FOR  QUESTION  KEY) 
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TABLE  8 


PERCENTAGE  "AGREE  SOMEWHAT"  OR  "AGREE  COMPLETELY" 
WITH  ARMY  NATIONAL  GUARD  ATTRIBUTE  STATEMENTS 


QUESTION  KEY 

Table  Column 
Headings 

Questionnaire  Item 

Variable 

Name 

Now,  I  am  going  to  read  you  a  list  of  things 
the  United  States  Army  National  Guard  might 
offer.  Please  tell  me  how  much  you  disagree 
or  agree  that  the  United  States  Army  National 
Guard  offers  each  item  on  the  list.  Again, 
a  "1"  means  you  disagree  completely,  a  "2" 
means  you  disagree  somewhat,  a  "3"  means  you 
neither  agree  nor  disagree,  a  "4"  means  you 
agree  somewhat,  and  a  "5"  means  you  agree 
completely.  The  Army  National  Guard  offers... 


Job 

Variety 

a  wide  variety  of  opportunities  to  find  a 
job  you  can  enjoy? 

YGWIDE 

Proud 

Experience 

an  experience  you  can  be  proud  of? 

YGPROUD 

Leader 

Skills 

an  opportunity  to  develop  leadership  skills? 

YGLEADER 

Civilian 

Career 

a  great  value  in  your  civilian  career 
development? 

YGCIVCAR 

Self 

Confidence 

an  excellent  opportunity  to  develop 
self-confidence? 

YGSELCON 

Develop 

Potential 

the  opportunity  to  develop  your  potential? 

YGPOTEN 

Mental 

Challenge 

a  mentally  challenging  experience? 

YGMENTAL 

Mature  & 
Responsible 

an  opportunity  to  become  more  mature  and 
responsible? 

YGMATURE 

Skill 

Training 

many  opportunities  for  training  in  useful 
skill  areas? 

YGTRAIN 

Hi-Trained 

Co-workers 

many  chances  to  work  with  highly  trained 
people? 

YGHIQUAL 

Money 
for  Ed. 

an  excellent  opportunity  to  obtain  money 
for  a  college  or  vocational  education? 

YGCASHED 

Serve  in 
Hometown 

an  opportunity  to  serve  America  while 
staying  in  your  own  hometown? 

YGHOME 

Serve 

Community 

a  chance  to  serve  your  own  community? 

YGSERCOM 

Exciting 

Weekends 

interesting  and  exciting  weekends? 

YGWEEKEN 
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Oct.  Mov.  Dec.  1986  TABLE  8  Perceptions  (Army  National  Guard) 
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TABLE  9 


PERCENTAGE  TAKING  ACTIONS  RELATING  TO  ENLISTMENT 
DURING  THE  PAST  SIX  MONTHS 


Table  9  shows  the  percentages  of  youth  in  each  of  the  sample 
groups  who  had  taken  specified  actions  relating  to  enlistment 
during  the  six  months  preceding  their  interviews. 


RESPONDENTS 

•  All  youth 

SPECIAL  NOTES  AND  CAUTIONS 

•  None 


(TURN  OVER  FOR  QUESTION  KEY) 
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TABLE  9 


QUESTION 

Table  Column 
Headings. 


Talked  to  Anyone 
of  Joining  Army 


Talked  to  an 
Army  Recruiter 


Taken 

ASVAB 


Visited  Army 
Recruiting  Station 

Toll-Free  Call 
Sent  for  Gift 


PERCENTAGE  TAKING  ACTIONS  REIATING  TO  ENLISTMENT 
DURING  THE  PAST  SIX  MONTHS 


Variable 

Questionnaire  Item  \^ame 


the  past  six  months,  have  you  YBATALK 

talked  with  anyone  about  possibly  ioininz 
the  Army? 


BE-2:  With  whom  have  you  talked?  YBAREC 

(IF  ANSWER  RECRUITER  TO  BE -2)  BE- 8:  Was  YBMRECAR 

the  recruiter  you  spoke  with  an  Army  Recruiter? 


OR 


(IF  RECRUITER  NOT  MENTIONED  IN  BE- 2) 

BE- 7:  In  the  past  six  months,  have  you 

talked  to  an  Armed  Forces  recruiter 
about  military  service? 

(IF  ANSWER  YES  TO  BE- 7)  BE- 8:  Was  the 
recruiter  you  spoke  with  an  Army  Recruiter? 


YBMREC 


YBMRECAR 


BE-12:  In  the  east  six  months,  have  vnn 

taken  a  written  test  for  the  Army,  such  as 
the  Armed  Services  Vocational  Aptitude 

Battery? 

YBATEST 

BE- 11;  In  the  past  six  months,  have  vnn 
visited  an  Army  recruiting  station? 

YBAVISIT 

BE -10:  In  the  past  six  months,  have  vnn 

responded  to  an  Army  ad  by  calling  a 
toll-free  number  or  sending  for  a  gift? 

YBAGIFT 
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TABLE  10 


PERCENTAGE  WITH  INTENTION  TO  ENLIST  IN  ARMY  COMPONENTS 


Table  10  shows  the  percentages  of  youth  in  each  sample  group 
classified  as  having  Army  enlistment  intentions.  Unaided  intention 
to  enlist  in  the  Army  was  measured  by  asking  respondents  about  their 
future  career  plans.  Those  who  volunteered  that  they  might  be 
enlisting  in  any  of  the  Army  components  were  considered  to  have 
Unaided  Intention  to  enlist.  Aided  Intention  was  measured  by  calcu¬ 
lating  the  percentages  who  said  they  would  definitely  or  probably 
enlist  when  asked  directly  whether  they  planned  to  join  the  Army. 


RESPONDENTS 

•  All  youth  with  one  exception: 

—  Aided  Intention;  Youth  who  answered  that  they  were  not 
likely  to  attend  college  were  not  asked  whether  they  might 
join  the  Army  Reserve  Officer's  Training  Corps  because 
college  attendance  is  mandatory  for  participating  in 
Reserve  Officer's  Training  courses. 


SPECIAL  NOTES  AND  CAPTIONS 

•  None  of  the  intention  to  enlist  percentages  reported  here  are 
directly  comparable  to  the  propensity  measures  reported  in 
the  Youth  Attitude  Tracking  Study  because  of  question  and  age 
grouping  differences. 

•  Computation  of  Unaided  Intention 

-  Respondents  were  considered  to  have  General  Unaided 
Intention  to  enlist  in  the  Army  if  they  volunteered  that 
they  might  be  joining  the  military  service  within  the  next 
few  years  and  if  they  named  the  Army  when  asked  which 
branch. 

-  Active  Aray,  Army  Reserve,  and  Army  National  Guard  were 
distinguished  by  asking  respondents  who  indicated  General 
Unaided  Intention  to  enlist  in  the  Army  what  type  of 
service  they  might  join. 

•  Computation  of  Aided  Intention 

-  The  Aided  Intention  columns  totaled  responses  to  four  ques¬ 
tions  that  named  the  Army  components  and  asked  respondents 

.  how  likely  it  was  that  they  would  be  serving  in  that 
component  during  the  next  few  years.  Answers  of  DEFINITELY 
and  PROBABLY  were  counted  as  Aided  Intention  to  enlist  in 
that  particular  component. 

-  General  Aided  Intention  is  a  measure  composed  of  responses 
to  the  four  individual  component  questions.  Respondents 
who  answered  DEFINITELY  or  PROBABLY  to  one  or  more  of  the 
four  questions  were  considered  to  have  a  General  Aided 
Intention  to  enlist  in  the  Army. 


(TURN  OVER  POk  QUESTION  KEY) 
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TABLE  10 


PERCENTAGE  WITH  POSITIVE  INTENTION  TO  ENLIST 
IN  ARMY  COMPONENTS 


QUESTION  KEY 

Table  Column 
Headings 


Que s t i o nna ire  Item 


--Unaided  Intention-- 


General 

Intention 


Active 

Army 

USAR 

ARNG 


IP-1:  Now  let's  talk  about  your  plans 
for  the  next  few  years.  What  do  you 
think  you  might  be  doing? 

(IF  ANSWERS  JOINING  THE  MILITARY/SERVICE 
TO  IP-1)  IP- 3:  You  said  you  might  be 
joining  the  military.  Which  branch  of 
the  service  would  that  be? 

(IF  ANSWER  TO  IP- 3  IS:)  Army 


(IF  ANSWERS  ARMY  TO  IP-3)  IP-4:  What 
type  of  service  would  that  be?  Would 
it  be. .  . 

(IF  ANSWER  TO  IP-4  IS:)  Active  Duty 


(IF  ANSWER  TO  IP-4  IS:)  the  Reserve,  or 
(IF  ANSWER  TO  IP-4  IS:)  the  National  Guard? 


Variable 

Name 


YIPDOMIL 

YPBRANl 


YPCOMPl 


Aided  Intention- - 

General 

Intention 

Active 

Army 


USAR 


ARNG 


Army 

ROTC 


(IF  ANSWERS  "DEFINITELY"  OR  "PROBABLY"  TO 
ONE  OR  MORE  OF  THE  FOLLOWING  QUESTIONS) 

IP- 8:  How  likely  is  it  that  you  will  be 
serving  on  active  duty  in  the  Army?  Would 
you  say  definitely,  probably,  probably  not, 
or  definitely  not? 

IP- 10:  How  likely  is  it  that  you  will  be 
serving  in  the  Am^  Reserve?  Would  you  say 
definitely,  probably,  probably  not,  or 
definitely  not? 

IP- 9:  How  likely  is  it  that  you  will  be 
serving  in  the  Am^  National  Guard?  Would 
you  say  definitely,  probably,  probably  not, 
or  definitely  not? 

IP-llA:  How  likely  is  it  that  you  will 
receive  an  officer's  commission  through 
psfCicipation  in  the  Army  Reserve  Officer's 
Training  Corps,  or  Army  ROTC? 


YPROBAR 


YPROBARV 


YPROBANG 


YPROBCOM 
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PERCENTAGE  WITH  INTENTION  TO  ENLIST  IN  ARMY  COMPONENTS 
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TABLE  11 


PERCENTAGE  RATING  OPPORTUNITIES  "SOMEWHAT  IMPORTANT"  OR  "VERY 
IMPORTANT"  TO  PLANS  FOR  THE  NEXT  YEAR 


Table  11  shows  the  percentages  of  youth  in  each  sample  group 
who  rated  each  of  eighteen  opportunities  as  either  somewhat  or 
very  important  to  their  plans  for  the  next  year. 


RESPONDENTS 

•  All  youth 


SPECIAL  NOTES  AND  CAUTIONS 

•  Opportunities  were  presented  in  random  order  during  the 
interview  to  avoid  order  effects. 

•  The  opportunities  shown  in  the  Question  Key  may  change 
across  time.  If  so,  addenda  to  this  information  card 
will  be  provided. 


(TURN  OVER  FOR  QUESTION  KEY) 
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TABLE  11 


QUESTION  KF.Y 

Table  Column 
Headings 


Physical 

Challenge 

HI -Trained 
Co-workers 

Money 
for  Ed. 

Skill 

Training 

Self 

Confidence 

Serve 

Country 

Leader 

Skills 

Hi-Tech 

Equipment 

Proud 

Experience 

Develop 

Potential 

Civilian 

Career 

Serve 

Community 

Exciting 

Weekends 

Serve  In 
Hometown 

Step  Btwn 
HS  &  Col. 

Mature  & 
Responsible 

Use  Own 
Judgment 

Mental 

Challenge 


PERCENTAGE  RATING  OPPORTUNITIES  "SOMEWHAT  IMPORTANT" 
OR  "VERY  IMPORTANT"  TO  PLANS  FOR  THE  NEXT  YEAR 


Questionnaire  Item 


IA-1:  In  thinking  about  your  plans  for  the  next 

year,  please  tell  me  how  important  it  is  that  you 
have  opportunities  for  the  following  things?  Use 
a  scale  from  1  to  5  where  a  "1"  means  it  is  not  at 
all  important  and  "5"  means  it  is  very  important. 

having  a  physical  challenge? 


working  with  highly  trained  people? 


earning  money  for  college  or  vocational  school? 


training  in  useful  skill  areas? 


developing  self-confidence? 


serving  your  country? 

developing  leadership  skills? 

a  chance  to  work  with  the  latest  high-tech 
equipment? 

having  experiences  you  can  be  proud  of? 


developing  your  potential? 


helping  your  career  development? 


serving  your  own  community? 


having  weekend  excitement? 


staying  in  your  own  hometown? 

a  stepping  stone  between  high  school  and  college? 

becoming  more  mature  and  responsible? 

the  opportunity  to  make  changes  and  use  your 
own  judgment? 

having  a  mental  challenge? 


Variable 

Name 


YIPHYS 

YIHIQUAL 

YICASHED 

YITRAIN 

YISELCON 

YICNTRY 

YILEADER 

YIHITECH 

YI PROUD 

YIPOTEN 

YICIVCAR* 

YISERCOM 

YIWEEKEN 

YIHOME 

YISTEP 

YIMATURE 

YIINNOV 

YIMENTAL 
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PCKCEMTAGE  RATING  OI>PORTUNiTIES  “SCMtUHAT  INPORTANT"  OR  “VERT  IMPORTANT”  TO  PLANS  fOR  THE  NEXT  YEAR 


100 


as.Q 


PERCENTAGE  SEEING/HEARING  MILITARY  ADVERTISING 
(PNAS  ONLY) 


PERCENTAGE  WITH  INTENTION  TO  ENLIST  IN  ARMY  COMPONENTS 
(PMAS  ONLY) 
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THE  WESVAR  PROCEDURE  (VERSION  0.95) 


ABSTRACT 


The  WESVAR  procedure  computes  survey  estimates  and 
their  associated  sampling  error  statistics  for  user-specified 
characteristics  using  balanced  repeated  half-sample  replication 
(BRR)  . 


SPECIFICATIONS 


The  following  statements  are  used  with  the  WESVAR 
procedures ; 


PROC  WESVAR  options; 

VAR  variables; 

WEIGHT  variables ; 

BY  variables; 

COMPUTE  newvariable  =  arithmetic  expression;  and 
NEWLABEL  newvariable  =  ' label ' . 


PROC  WESVAR  Statement 


PROC  WESVAR  options 

The  following  options  may  be  specified  on  the  PROC  statement: 


DATA-SAS data set  names  the  SAS  data  set  to  be  used 

as  input 

OUTEST=SASdataset  requests  that  WESVAR  create  a  new 

SAS  data  set  containing  estimates 
for  the  full  sample  and  for  each 
replicate. 
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OUTSTAT=SASdataset 


NOPRINT 

PRINTREP 


FPC=n 


ALPHA=p 


requests  that  WESVAR  create  a  new 
SAS  data  set  containing  full-sample 
estimates  and  sampling  error 
statistics. 

suppresses  the  normal  printed 
output . 

requests  that  WESVAR  print  the 
estimates  for  each  replicate. 

specifies  a  finite  population 
correction  factor  to  be  used  in 
calculating  the  sampling  error 
statistics.  The  value  specified 
for  FPC  must  be  greater  than  or 
equal  to  zero  and  less  than  one. 

specifies  the  alpha  level  for 
confidence  intervals.  The  value 
specified  for  ALPHA  must  be  greater 
than  0  and  less  than  or  equal  to 
.20.  If  no  ALPHA  level  is  given, 
.05  is  used. 


VAR  Statement 


VAR  variables; 

Statistics  are  calculated  for  each  numeric  variable  listed  on  the 
VAR  statement.  If  a  VAR  statement  is  not  used,  all  numeric 
variables  on  the  input  data  set  are  analyzed,  except  for  those 
listed  in  a  BY  statement  or  WEIGHT  statement 


WEIGHT  Statement 


WEIGHT  variables; 

The  WEIGHT  statement  supplies  a  list  of  SAS  variables  that 
contain  the  weights  to  be  used  for  the  analysis.  The  variable 
containing  the  full-sample  weight  must  be  listed  first,  followed 
by  the  variables  containing  the  replicate  weights.  The  WEIGHT 
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statement,  which  is  required,  must  include  at  least  two 
variables. 

BY  Statement 


BY  variables; 

A  BY  statement  may  be  used  with  PROC  WESVAR  to  obtain  separate 
analyses  on  observations  defined  by  the  BY  variables. 

COMPUTE  Statement 


COMPUTE  newvariable  =  arithmetic  expression. 

The  COMPUTE  statement  allows  the  user  to  obtain  estimates  for 
"computed”  variables — i.e.,  new  variables  whose  estimates  are 
computed  arithmetically  from  the  estimated  values  of  one  or  more 
numeric  variables  on  the  input  data  set.  For  instance,  if  the 
input  data  set  contains  the  variables  STUDENTS  and  TEACHERS,  an 
estimate  of  student/t'eacher  ratio  could  be  obtained  as  follows; 

COMPUTE  STRATIO  =  STUDENTS  /  TEACHERS; 

The  left  side  of  the  COMPUTE  statement  consists  of  a  SAS  variable 
name,  which  may  not  duplicate  any  of  the  names  specified  on  the 
VAR  statement.  These  new  variables  may  be  given  labels  by  using 
the  NEWLABEL  statement  (see  below) . 

The  right  side  of  the  COMPUTE  statement  consists  of  a  SAS 
arithmetic  expression.  This  expression  may  contain  the  names  or 
one  or  more  numeric  variables  present  on  the  input  data  set, 
whether  or  not  listed  on  the  VAR  statement  or  numeric  constants. 
Variables  which  have  been  defined  on  the  left  side  of  a  previous 
compute  statement  may  also  be  used.  The  expression  may  include 
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any  of  the  five  standard  arithmetic  operators.  Normal  rules  of 
precedence  govern  the  order  of  evaluation;  parentheses  may  be 
used  to  change  this  order  if  desired. 

NEWLABEL  Statement 

NEWLABEL  newvariable  =  • label ' 

The  NEWLABEL  statement  allows  the  user  to  supply 
variable  labels  for  variables  created  in  COMPUTE  statements. 

Only  one  variable  may  be  labeled  in  a  single  NEWLABEL  statement; 
however,  any  number  of  these  statements  may  be  included  in  your 
program.  Note  that  the  text  of  the  label  must  be  enclosed  in 
quotation  marks. 
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APPENDIX  A 


USE  OF  SUNMATKXI  SIGNS 


This  appendix  introduces  sigma  (Z)  notiation  for  analysts 
wishing  to  pursue  the  details  of  ACOMS  sample  weighting.  In 
statistics  it  is  frequently  necessary  to  make  use  of  formulas 
involving  sxims  of  numerous  quantities.  As  a  shorthand  substitute  for 
writing  out  each  of  these  siims  at  length,  statisticians  make  use  of 
the  Greek  letter  Z  to  indicate  a  summation.  As  a  general  rule, 
whenever  this  symbol  appears,  it  means  that  all  quantities  appearing 
to  the  right  of  it  should  be  siammed.  Rather  than  using  completely 
different  letters  for  each  quantity  being  svimmed  (for  example, 
a,b,c,d,e,f , . . . ),  statisticians  ordinarily  make  use  of  a  single 
letter  (usually  X,y,  or  Z),  together  with  a  subscript  i,j,  or  k  which 
can  take  on  any  numerical  values  we  please.  Usually,  although  not 
always,  the  first  score  will  be  symbolized  by  Xj^,  the  second  by  X2, 
and  so  forth.  We  can  then  make  use  of  Z  as  follows; 

N 

Z  Xj  =  Xi  +  X2  +  X3  +  •  •  •  +  Xfg 
i=l 


for  summing  successive  values  1,2,3  up  to  N.  Similarly,  one  might 
write 


8 

Z  Xi  «  X3  +  X4  +  X5  +  Xg  +  Xy  +  Xg 


In  this  latter  case,  analysts  have  been  instructed  to  add  the  scores 
of  the  third  through  the  eighth  observations. 

If  the  usual  rules  of  algebra  are  followed,  it  is  possible 
to  derive  certain  rules  that  must  apply  to  summations.  Most  of 
these  rules  are  stated  below  with  little  or  no  explanation,  since 
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many  obviously  follow  from  the  definition  of  S  and  very  simple  rules 
of  algebra. 


Xi2=Xi^2+x22+x32+  ...  4.Xjj2 

XiYi=XiYi+X2Y2+X3Y3+  •••  +XnYn 

(Xi+Yi)  =  (Xi+Yi)  +  (Y2+Y2)  +  •♦•  +  (Xn+Yjj) 
=  (Xi+X2+...+Xn)  +  (Y 


N 

1.  S 

i=l 


N 

2.  S 

i=l 


N 

3.  E 

i=l 


.  N 

4.  E 

i=l 


N 
=  E 
i=l 


N 

(Xi-Yi)  =  E 
i=l 


N 

Xi  +  E  Yi 
l=i 

N 

Xi  -  E  Yi 
i*l 


+Y2+- • ♦+Yn) 


(see  3) 


5. 


N 

E 

i=l 


(Xi+Yi)2  =  S  (Xi2+2XiYi+Yi2) 


N  N  N 

=  S  Xi^  +  E  2XiYi  +  E  Yi^ 
i=l  i=l  i=l 


NOTE:  The  factor  2  can  be  taken  out  of  the  second  term,  giving 
N 

2  E  XiYi  (see  6) 
i=l 


N 

6.  E  kXi  =  kXi  +  kX2  +  •♦•  +  kXfj 

i=l 

N 

=  k(Xi+X2+*  •  •+Xjj)  =  k  E  Xi 

i=l 


7. 


N 

(S  Xi)2  =  (Xi+X2+...+Xn)2 

i=l 

=  X^^  +  X22  +  •  •  •  +  X(j2  +  2X^X2 

+  2X1X3  +  ♦'•  +  2Xn.iXn 
=  Xi2  +  X22  +  •••  +  Xjj^ 


In  other  words. 


one  must  distinguish  between 


N 

S  Xi^  and 
i=l 


N 

(2 

i=l 


We  may  also  sometimes  find  it  convenient  to  express  a  sum 
in  terms  of  a  double  s\ammation  over  two  indices  i  and  j .  Each 
quantity  to  be  summed  can  be  written 

N  M 

with  a  double  subscript  (ij).  The  quantity  S  S 

i=l  j=l 

means  that  we  first  sum  the  second  subscript  j  from  1  to  M,  and  then 
working  outwards,  we  sum  i  from  1  to  N.  Thus 


N  M  N 

S  2  Xij  =  2  (Xii+Xi2+Xi3+---+XiM) 

i=l  j=l 

»  (Xii+Xi2+-*-+Xi„)  +  (X21+X22+* • •+X2m) 

+  •••  +  (Xni+Xn2+'-*+Xnm) 


Similarly, 

M  N 

(2  Xip2  =  2  (Xii+Xi2+*  *  •+XiM)^ 

j=l  i=l 


N 

2 

i=l 


APPENDIX  B 


COMPUTATION  OF  SIMPLE  ADJUSTMENT  WEIGHTS 


This  appendix  provides  the  interested  analyst  further 
information  regarding  ACOMS  sample  weights.  The  following  steps 
detail  how  the  sample  adjustment  weights  for  ACOMS  were  computed. 

1.  Classify  the  selected  clusters  into  three  groups. 

•  Group  1  should  consist  of  all  clusters  which  were 
originally  selected  from  the  AT&T  tape.  Group  2 
should  include  all  clusters  selected  from 
Donnelley  frame  1,  and  group  3  should  consist  of 
all  clusters  selected  from  Donnelley  frame  2. 
Compute  the  average  number  of  screened  households 
per  cluster  for  each  of  the  groups.  The  average 
for  each  group  is  equal  to  the  sum  of  screened 
.  households  over  all  clusters  in  the  group  divided 
by  the  number  of  clusters  in  the  group.  For  every 
cluster  in  each  group,  compute 

INITWGHT  =  Average  number  of  screened  households 
per  cluster  for  the  group  divided  by 
the  actual  number  of  screened  house¬ 
holds  in  the  cluster 

2.  Multiply  households  with  two  or  more  telephone 
numbers  by  the  factor  of  1/2.  The  initial  weight 
is  then  equal  to 

INITWGHT  =  INITWGHT  *  1/2  if  household  has  more 
than  two  telephone  numbers 
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INITWGHT  =  INITWGHT  *  1  otherwise 


3.  Multiply  female  youth  by  the  factor  of  5. 

INITWGHT  =  INITWGHT  *  5  if  female 
INITWGHT  =  INITWGHT  *  1  otherwise 

4.  Match  the  selected  clusters  against  the  Hispanic 
Donnelley  frames.  Denote  all  clusters  included  in 
the  Hispanic  Donnelley  frame  1  as  Donnelley 
clusters,  frame  1,  and  all  clusters  included  in 
Donnelley  frame  2  as  Donnelley  clusters,  frame  2. 
Refer  to  the  rest  of  the  clusters  as  Non-Donnelley 
clusters . 

5.  Multiply  all  Hispanic  males  in  Donnelley  clusters 
by  the  factor  of  0.2091  if  the  cluster  is  in  frame 
1,  and  by  the  factor  of  0.3794  if  the  cluster  is 
in  frame  2. 

INITWGHT  =  INITWGHT  *  0.2091  if  Hispanic  youth 
from  Donnelley  clusters,  frame  1 

INITWGHT  =  INITWGHT  *  0.3794  if  Hispanic  youth 
from  Donnelley  clusters,  frame  2 

INITWGHT  =  INITWGHT  *  1  otherwise 

6.  Calculate  weighted  sums,  WGHTSDM,  using  the 
initial  weights  (INITWGHT)  by  post-strata  cells. 
Use  these  weighted  sums  (adjusted  sample  sizes)  as 
cell  entries  for  raking.  Compute  the  population 
values,  say  POPSUM,  for  post-strata  cells  by 
raking . 
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7.  The  final  weight,  post-strata  adjusted  weight,  is 
equal  to  the  following: 

FULLWGHT  *  INITWGHT  *  POPSUM/WGHTSUM. 

For  perception  modules,  media  habits,  slogan  recognition, 
and  knowledge  modules,  compute  the  following  factors: 

8.  For  perception  modules  by  component,  divide  the 
total  sample  to  the  following  groups; 

•  Current  College  Juniors  and  Seniors, 

•  Current  Freshmen  and  sophomores  in  a  two  or 
four  year  college, 

•  High  school  diploma  students,  college  bound, 

•  High  school  diploma  students,  not  college 
bound , 

•  High  school  diploma  graduates,  not  enrolled, 

•  Not  high  school  diploma  graduates, 

•  College  Juniors  and  seniors,  not  enrolled  in 
a  4  year  college,  and 

•  Others 

9.  For  each  referent  of  the  perception  module, 
compute  a  factor  by  the  above  groups.  The  factor 
should  be  ec[ual  to  the  weighted  total  sample  of 
respondents,  by  group,  divided  by  the  weighted 
sample  for  the  group  in  the  component.  The 
weights  are  the  FULLWGHTs  computed  in  step  7 .  For 
example,  for  the  USAR  referent,  the  factor  for 
high  school  students  college  bound  is  equal  to  the 
weighted  total  sample  of  respondents  for  high 
school  students  college  bound  divided  by  the 
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weighted  sample  size  (weighted  subsample)  of  high 
school  students  college  bound  who  responded  to 
USAR  module . 

10.  For  the  rotating  modules  (media  habits,  slogan 
recognition,  and  knowledge) ,  the  factor  is  equal 
to  the  weighted  total  sample  of  respondents 
divided  by  the  weighted  sample  who  responded  to 
the  rotating  module. 

11.  The  final  weight  for  rotating  modules  and 
referents  in  the  percentions  module  is  equal  to 
the  FULLWGHT  multiplied  by  the  factor  computed  for 
the  rotating  modules  and  perceptions  referents  for 
each  individual  in  the  sample. 
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APPENDIX  C 


THE  METHOD  OP  RAKING  (ITERATIVE  PROPORTIONAL  PITTING) 


This  appendix  provides  a  general  description  of  raking 
for  marginal  post-stratification  adjustments.  The  algorithm  and 
an  example  for  raking  with  two  variables  is  given. 

Post-stratification  for  the  ACOMS  sample  involves  five 
variables,  age,  race,  sex,  Bde,  and  education,  with  a  total  of 
1,080  cells  in  the  post-strata.  There  is  a  practical  problem  in 
calculating  post-stratification  weights  (separate  cell-by-cell 
adjustment)  when  the  number  of  crosstabulation  cells  is  very 
large.  Some  of  the  sample  sizes  may  be  zero;  others  may  be  very 
small,  (e.g.,  one  or  two).  The  resulting  separate  class 
weighting  adjustments,  therefore,  can  be  extremely  variable  and 
unstable  because  of  the  sparse  spread  of  the  sample  over  the 
classes.  To  avoid  this  problem  raking  is  used. 

Raking  is  an  iterative  procedure  that  creates  weights 
in  which  the  weighted  sample  estimates  ecfual  population  controls 
for  the  marginal  totals  of  the  post-strata  without  ensuring  the 
ecfualitv  for  each  of  the  crosstabulation  cells.  That  is, 
weighting  will  ensure  that  weighted  marginal  distributions  of 
Bde,  age,  race,  sex,  and  education,  class  will  conform  to  those  in 
the  population  with  no  attempt  to  achieve  exact  agreement  between 
sample  and  population  in  the  crosstabulation  cells  (Bde  by  age, 
by  race,  by  sex,  and  by  education) .  The  raking  procedure  has 
also  been  used  under  the  name  of  iterative  proportional  fitting 
(IPF)  in  contingency  analysis.  The  raking  algorithm  proceeds  by 
proportionately  weighting  the  cell  values  so  that  each  margin  is 
satisfied  in  turn.  Each  step  starts  with  the  result  of  the 
previous  step.  The  process  terminates  when  all  equations  are 
satisfied  to  the  degree  desired. 
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Raking  with  Two  Characteristics 


To  illustrate  the  use  of  raking  we  consider  two 
characteristics  (variables) ,  one  with  I  and  the  other  with  J 
categories.  The  population  and  sample  joint  distributions  for 
these  two  variables  are  shown  in  the  following  two  tables. 


Population  Sample 


1 

2  J 

•  •  • 

Total 

1 

2 

•  •  • 

J 

Total 

1 

Wll 

W12  ...  Wij 

Wi. 

mil 

mi2 

•  •  • 

mij 

2 

• 

W2I 

« 

^22  .  .  .  ^^2  j 

•  • 

W2. 

• 

”“21 

• 

I"22 

• 

•  •  • 

’^2j 

• 

m2. 

• 

• 

• 

I 

• 

Wji 

•  • 

•  • 

W12  ...  WiJ 

• 

• 

Wj. 

• 

• 

mil 

• 

• 

”*12 

•  •  • 

• 

m 

™ij 

• 

• 

iti  J  • 

Tot 

W.l 

W  p  W  -r 

1 

^.1 

“.2 

•  •  • 

"'.J 

1 

where  mj^j 

=nj^j/n,  nij  is 

the  sample 

size 

for 

(i.  j) 

cell 

,  and 

the  total  sample  size.  The  sample  distribution  is  given  by  itii j  ^ 
with  marginal  totals  m^^.  and  m.j;  and  the  corresponding 
population  joint  distribution  over  the  two  variables  is  given  by 
Wj^ j  with  marginal  distributions  and  Wj .  The  ob j  ective  of 
raking  is  to  introduce  weights  to  make  the  weighted  sample 
marginal  distributions  equal  to  and  W.j.  One  algorithm  for 

the  procedure  is  as  follows: 

1  -  Multiply  each  sample  cell  in  row  i,  i=l,2,3, ^ ^  ,1,  by 
the  factor  Wj^/mj^.  The  weighted  column  marginal 
distribution  becomes  Wj^.  The  sample  row  distribution 
becomes : 

I  I 

1  ®ij  —  =  .2  inij(l)  =  m  j(l) 

1—1  ®i.  1—1 
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2 


Weight  the  sample  units  in  each  cell  in  column  j , 
j=l,2,3,^^  ,J  by  the  factor  W  j/mj^^^.  The  weighted 

row  distribution  becomes  W  .  The  column  distribution 

•  J 

is  no  longer  Wj^  ^ ,  but  has  changed  to : 


W 
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5  roi-i(l)  - 

j=l  -*  in.j(l)  j=l 


5  mij(2)  =  mi,  (2) 


3  -  Return  to  the  first  step  and  apply  it  to  values. 


4  -  Continue  the  process  for  four  or  five  cycles  and 
terminate . 

For  example,  let  i=l  or  2,  and  j=l,2  or  3.  Consider 
the  following  population  and  sample  distributions: 

Population  Sample 


1 

2 

3 

Total 

1 

2 

3 

Total 

1 

.05 

.05 

.15 

.25 

.05 

.30 

.10 

.45 

2 

.10 

.25 

.40 

.75 

.05 

.35 

.15 

.55 

Total 

.15 

.30 

.55 

1.00 

.10 

.65 

.25 

1.00 

The  steps  in  raking  are  as  follows: 

1  -  Multiply  each  cell  in  row  1  by  the  factor  .25/. 45,  and 
each  cell  in  row  2  by  .7 5/. 55.  The  sample  distribution 
becomes : 


1 

Sample 

2  3 

Total 

1 

.03 

.17  .05 

.25 

2 

.07 

.48  .20 

.75 

Total 

.10 

.65  .25 

1.00 
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Multiply  each  cell  in  column  1  by  the  factor  .15/. 10, 
column  2  by  .30/. 65,  and  column  3  by  .55/. 25.  The 
sample  distribution  becomes: 


Sample 


1 

2 

3 

Total 

1 

.05 

.08 

.11 

.24 

2 

.10 

.22 

.44 

.76 

Total 

.15 

.30 

.55 

1.00 

3  -  Return  to  step  1,  and  continue  the  process  for  four  or 
five  iterations. 
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1.  INTRODUCTION  TO  ACOMS 


1.1  Background  and  Purpose  of  the  Study 

Since  the  beginning  of  the  All  Volunteer  Force  in  1974,  military  recruitment  has 
relied  heavily  on  advertising  directed  at  youths  and  their  parents.  Each  year,  the  Army  makes  a 
sizable  investment  in  the  development  and  placement  of  advertising  communications  intended  to 
convey  favorable  images  of  the  Army  and  to  thereby  increase  the  likelihood  that  eligible  youth 
will  enlist.  The  Army  Communications  Objectives  Measurement  Surveys  [ACOMS]  is  the  first 
in-depth  effort  to  assess  the  effectiveness  of  these  Army  communications. 

ACOMS  is  a  three  year  project  which  will  track  whether  Army  communications 
(ranging  from  television  and  magazine  advertisements  to  letters  and  postcards  mailed  to  high 
school  students)  bring  about  change  in  the  knowledge,  attitudes,  and  behavior  of  youth  and 
their  parents.  The  project  will  also  assess  the  role  that  advertising  plays  in  a  youth’s  eventual 
decision  to  join  the  Army. 

The  study  is  being  conducted  for  the  Army  Research  Institute  in  Washington,  D.C. 
The  audience  for  the  study  includes  recruiting  and  advertising  officials  in  the  four  Army 
components — the  Active  Army,  the  Army  Reserve,  the  Army  Reserve  Officer’s  Training  Corps 
(ROTC),  and  the  Army  National  Guard. 
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2.  DATA  COLLECTION 


2.1  Sample  Selection 

There  are  two  samples  for  this  study,  one  of  youth  and  one  of  parents.  Both  will 
be  located  through  a  national  random  digit  dial  screening  procedure  used  to  identify  households 
which  contain  at  least  one  person  13  to  24  years  of  age.  Young  men  and  women  eligible  for 
immediate  interview  are  16  to  24  years  old,  but  because  the  study  will  continue  for  several 
years,  we  are  also  interested  in  locating  13-15  year  old  youths  who  can  be  interviewed  once 
they  turn  16.  During  this  screening  step,  a  series  of  questions  about  the  person’s  prior  military 
service  (if  any),  school  enrollment,  educational  attainment,  and  sex,  race  and  ethnicity,  will  be 
asked  to  determine  whether  the  person  is  eligible  for  inclusion  in  the  study.  The  Computer 
Assisted  Telephone  Interview  (CATI)  system  will  automatically  determine  whether  one  or  more 
youths  will  be  selected  by  the  CATI  system  to  be  interviewed.  CATI  will  also  select  some 
youths  to  be  reinterviewed  next  year. 

The  second  sample  consists  of  parents  of  some  of  the  young  men  selected  for  the 

study. 


2.2  Random  Digit  Dial  Technique 

During  the  ACOMS  Survey,  we  will  be  using  the  random  digit  dial  telephone 
technique  to  randomly  select  households  within  the  contiguous  United  States.  This  is  a  process 
by  which  the  computer  automatically  selects  random  telephone  numbers.  Once  these  numbers 
are  generated,  they  become  the  study  sample  and  only  those  numbers  are  eligible  to  be  called. 
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2.3 


Data  Collection  Sequence 


The  telephone  screening  questions  will  be  the  first  contact  a  household  has  with  the 
ACOMS  study.  If  the  screening  questions  identify  a  household  member  eligible  for  one  of  the 
samples,  the  interviewer  should  attempt  to  conduct  the  interview  at  that  time.  As  already 
mentioned  a  portion  of  the  youths  will  be  randomly  selected  by  CATI  for  reinterview.  While  it 
is  not  the  interviewer’s  responsibility  to  obtain  cooperation  for  the  subsequent  interviews  the 
respondents  should  feel  positive  about  the  current  interview  and  willing  to  participate  in  the 
followup. 
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3.  HOUSEHOLD  SCREENING 


3.1  Interviewer  Tasks 


For  the  household  screening  phase  of  the  ACOMS  Study  you  will: 


■  Call  assigned  numbers  and  determine  which  of  them  are  for  residential 
phones; 

■  Conduct  a  short  screening  interview  with  an  adult  member  of  the  household; 
and 

■  Record  the  results  of  all  telephone  calls  on  the  CATI  system. 


Each  of  these  tasks  is  described  in  greater  detail  in  later  chapters  of  this  manual. 


3.2  Explanation  of  Key  Terms 

During  the  screening  phase  of  this  survey,  you  do  two  types  of  screening:  you 
screen  telephone  numbers  to  identify  those  which  are  residential;  and  you  screen  households  — 
the  people  who  live  in  the  residences  containing  the  residential  phone  —  by  administering  the 
Household  Screening  Questionnaire.  Some  of  the  key  terms  relating  to  these  two  types  of 
screening  are  explained  below. 

■  Eligible  Telephone  Number;  The  only  telephone  numbers  eligible  for  this 
survey  are  those  generated  through  the  random  digit  dial  procedures.  Only  a  telephone  number 
which  appears  on  the  CATI  screen  is  an  eligible  number.  If  you  learn  from  a  recording  that  a 
number  has  been  changed,  the  new  number  is  not  eligible. 

■  Residential  Phone:  A  residence  is  any  place  where  people  live  on  a 
permanent  basis.  A  residential  phone  is  a  phone  located  in  a  residence  and  used  primarily  for 
private,  non-business  purposes,  or  for  both  private  and  business  purposes.  Thus,  a  phone  is  not 
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a  residential  phone  if  it  is  located  in  a  place  of  business  such  as  an  office  building.  Insurance 
agents,  real  estate  salespersons,  and  other  self-employed  persons  often  have  phones  in  their 
homes  for  use  in  their  business  dealings;  such  phones  are  considered  residential. 

m  Eligible  Household:  A  household  includes  all  of  the  persons  who  live  in  the 
housing  unit  served  by  a  residential  phone.  All  households  contacted  by  dialing  an  eligible 
telephone  number  are  eligible  for  the  Household  Screening  Questionnaire. 

■  Group  Quarters:  Nursing  homes,  dormitories,  and  fraternity  houses  in  which 
many  unrelated  adults  share  a  single  telephone  are  examples  of  group  quarters.  If  you  reach  a 
phone  that  services  all  of  the  residents  in  group  quarters,  the  persons  living  in  the  group 
quarters  are  not  eligible  for  the  Screening  Questionnaire.  Even  if  the  phone  you  reach  is  in  a 
private  room  at  a  nursing  home,  the  person  answering  is  not  eligible  for  the  Household 
Screening  Interview. 

■  Eligible  Respondent:  Any  adult-sounding  member  of  a  contacted  household 
can  answer  the  questions  in  the  screener  portion  of  the  questionnaire.  If  one  or  more  youths  16 
to  24  years  of  age  are  located  and  selected  into  a  sample  by  the  CATI  system,  the  rest  of  the 
interview  appropriate  for  these  persons  will  be  conducted  with  the  selected  youth.  If  the 
youth’s  parent  is  also  selected  by  the  CATI  system  to  be  interviewed,  only  the  parent, 
him/herself,  may  respond  to  the  items  on  the  parental  questionnaire. 

■  Target  Youth:  A  youth  in  the  household  who  is  between  the  ages  of  16  and 
20  and  is  either  currently  in  high  school  or  is  a  high  school  diploma  graduate.  One  parent  of 
the  target  youth  will  be  interviewed.  If  more  than  one  youth  in  the  household  meets  the  criteria 
for  target  youths  CATI  will  automatically  randomly  select  one. 
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4.  CONTACT/NON-CONTACT  PROCEDURES 


4.1  Overview 

The  recordkeeping  system  for  the  ACOMS  Study  will  be  enhanced  by  the  use  of  the 
CATI  scheduler.  The  computer  will  provide  the  initial  work  assignment,  and  once  an  interim  or 
final  status  has  been  acquired,  you  will  code  that  status  into  the  computer.  This  enables  us  to 
keep  a  record  of  all  cases.  The  scheduler  will  monitor  the  needs  of  the  active  telephone 
numbers  (those  that  require  additional  calls  or  specialized  treatment). 

Because  you  will  be  interviewing  using  the  CATI  system,  the  amount  of  paperwork 
you  need  to  complete  and  keep  track  of  is  greatly  reduced.  You  will  enter  all  the  information, 
such  as  result  codes  and  comments,  directly  into  the  computer.  CATI  will  know  the  status  of 
every  case  and  will  schedule  assignments  for  you. 


4.2  Result  Codes 

You  will  record  the  result  of  the  call/interview  by  using  one  of  the  codes  listed  on 
the  result  code  screen  (see  Question  by  Question  Specifications). 


4.2.1  Interviewer  Codes 

The  following  codes  will  be  manually  assigned  by  interviewers,  using  the  result 
code  screen  (see  Exhibit  1). 


EXHIBIT  1 


999.999  RSLTCODE 


[ENTER  THE  RESULT  CODE  USING  THE 
DEHNITIONS  PROVIDED  BELOW.] 

^  (  ) 


1. 

2. 

3. 

4. 

5. 

6. 
8. 

NR. 

NW. 


RING/NO  ANSWER 

REFUSAL/BREAKOFF 

BUSY 

CALLBACK  -  NO  APPOINTMENT 
CALLBACK  -  APPOINTMENT 
LANGUAGE  PROBLEM 
PROBLEM 
NON-RESIDENTIAL 
NON-WORKING  NUMBER 


RESULT  CODES 


CODE  WHAT  IT  IS  THE  RESULT 

1  Rina .  No  Answer  -  If  after  The  case  is  classified  as 

six  rings,  no  one  answers  the  "dead"  for  the  remainder  of 

phone,  you  will  use  this  code.  the  shift.  You  will  move  on 

You  should  also  use  this  code  to  the  next  case  assigned  by 

if  you  reach  an  answering  the  computer, 

machine. 


2  Ref usal /Breakof f  -*  You  will  use  You  will  be  asked  to  complete 

this  code  when  a  respondent  a  Non-Interviewing  Report  Form 

refuses  to  participate.  You  (NIRF)  regarding  the  refusal, 

will  also  use  this  code  if  the  The  case  will  be  temporarily 

respondent  "breaks  off"  the  retired  until  refusal 

interview  in  progress.  conversion  is  conducted. 

3  Busy  -  If  after  dialing,  you  The  case  will  automatically 

get  a  busy  signal,  you  will  use  be  assigned  for  callback  in 
this  code.  15  minutes.  You  will  move  on 

to  the  next  case. 
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Callback.  No  Appointment  -  You  You  will  be  asked  to  suggest  a 

will  use  this  code  when  you  call  time  for  callback  (i.e.,  day, 

a  number  but  cannot  complete  the  evening,  weekend) .  The  case 

interview  and  the  person  you  talk  will  automatically  be  assigned 
to  does  not  give  you  a  specific  for  callback  during  that  time, 

time  or  day  to  call  back.  You  You  will  move  on  to  the  next 

will  also  use  this  code  when  case, 

you  have  completed  part  of  the 
interview  but  must  call  back  to 
complete  the  remainder. 

Callback.  Appointment  -  You  will  You  will  be  asked  to  record 

use  this  code  when  you  call  a  the  date  and  time  for  callback, 

number  and  receive  a  specific  The  case  will  automatically  be 

day  and  time  to  call  back  to  the  assigned  for  callback  at  that 
respondent.  You  will  also  use  time.  You  will  move  on  to  the  next 

this  code  when  the  questionnaire  case, 
is  not  complete  and  you  obtain  a 
specific  time  to  call  back  to 
complete  the  remainder. 
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RESULT  CODES  (continued) 


I 

I 


CODE  WHAT  IT  IS 

6  Language  Problem  -  You  will  use 
this  code  whenever  there  is  or 
will  be  some  difficulty  communi¬ 
cating  with  the  respondent.  This 
can  include  language  difficulty, 
speech  or  hearing  problems. 

8  Problem  -  You  will  use  this  code 
any  time  there  is  a  problem  with 
the  interview  and  no  other  code 
is  appropriate.  In  most  cases, 
you  will  be  instructed  to  use 
this  code  by  a  supervisor. 

C  Completed  -  You  will  use  this 
code  when  you  have  completed 
the  screener.  A  complete  means 
all  pertinent  questions  have 
been  answered. 

NR  Nonresident ial  -  You  will  use 

this  code  if  you  find  that  the 
phone  number  is  used  for  non- 
residential  purposes  only. 

NW  Nonworking  -  You  will  use  this 
code  if  you  determine  the 
phone  number  is  not  a  working 
number . 


THE  RESULT 

You  will  be  asked  to  make  comments 
concerning  the  situation.  The  case 
will  be  assessed  by  a  supervisor. 


You  will  be  asked  to  make  comments 
regarding  the  situation.  The  case 
will  be  temporarily  retired  and 
reviewed  by  supervisory  and  project 
staff  before  reassignment. 


Case  is  retired. 


Case  is  retired 


Case  is  retired. 
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4.2.2 


CATI  assigned  Codes 


The  following  final  codes  will  be  assigned  automatically  by  CATI. 

(7)  New  Telephone  Number  -  If  a  main  interview  respondent  moves  and  you  are 
given  a  new  number,  this  code  will  be  assigned.  The  scheduler  will  bring 
this  case  back  again  in  fifteen  minutes,  with  the  new  telephone  number  listed 
as  the  number  to  call. 

(9)  Tracing  Needed  -  If  a  main  interview  respondent  moves  and  no  new  number 
is  known,  this  code  is  assigned. 

(12)  Other  person  in  household  refused  -  If  a  "2"  (Initial  Refusal)  code  is  assigned 
to  one  main  interview  respondent,  all  other  respondents  in  the  same 
household  are  assigned  a  code  "12"  by  the  computer.  This  is  used  the  next 
time  the  household  is  called  to  indicate  that  there  was  an  initial  refusal  and 
which  persons  did  or  did  not  actually  refuse. 

(Cl)  Screener  Complete  ~  This  code  will  be  assigned  when  the  screener  has  been 
completed  and  at  least  one  respondent  has  been  chosen  for  the  main 
interview. 

(C2)  Screener  Complete  -  If  the  screener  is  complete,  and  no  one  has  been  chosen 
for  the  main  interview,  there  is  at  least  one  13-15  year  old  in  the  household, 
this  result  code  will  be  assigned. 

(I)  Ineligible  -  If  no  one  in  the  household  is  eligible  to  be  interviewed,  you  will 
be  skipped  out  of  the  questionnaire  at  the  designated  spot  and  an  ineligible 
code  will  automatically  be  entered  into  the  system. 

(UG)  Undergraduate  Housing  -  This  code  is  assigned  automatically  by  CATI  when 
it  is  determined  that  the  telephone  number  is  located  in  a  dormitory  or  other 
undergraduate  student  housing. 

(UL)  Respondent  Unlocatable  -  This  result  code  will  be  assigned  when  all  tracing 
attempts  to  locate  the  main  interview  respondent  have  failed. 
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5.  POTENTIAL  SURVEY  PROBLEMS 


5.1  Contact  Problems 

When  calling  assigned  telephone  numbers,  you  may  learn  in  several  different  ways 
that  a  number  is,  or  has  become,  non-working.  This  section  describes  the  situations  that  may 
arise  during  the  screening  process  in  which  you  may  learn  that  a  number  is  non-working  and 
explains  the  procedures  for  verifying  that  the  number  is  non-working  and  assigning  the  NW  and 
NR  codes. 


■  Number  has  been  changed  to  a  new  number  -  If  you  reach  an  assigned 
number  where  a  recording  tells  you  that  the  number  has  been  changed  to  a  new  number,  do  not 
call  the  new  number.  Simply  code  the  case  as  AW.  For  a  random  digit  dialing  operation,  we 
are  interested  only  in  the  outcomes  obtained  from  calling  telephone  numbers  which  are 
presented  on  the  CATI  screen. 

■  Telephone  number  is  for  a  teen  phone  -  Treat  the  teen  phone  as  if  it  were 

residential. 


■  Telephone  number  is  for  a  data  phone  -  If  you  get  a  high-pitched  constant 
tone,  you  have  reached  a  computer.  This  number  should  be  coded  as  NR. 


5.2  Problems  Associated  With  Interviewing  Respondents 


■  Subject  savs  she/he  has  already  been  interviewed  -  Ask  the  subject:  (1)  if 
there  is  another  phone  number  in  the  house  and  if  so,  obtain  the  number;  (2) 
ask  when  s/he  was  contacted;  and  (3)  ask  the  nature  of  the  survey  and  the 
questions  asked  to  make  sure  that  the  subject  is  referring  to  the  ACOMS 
Study.  Code  this  as  an  "other"  problem  and  describe  the  situation  in 
Comments. 
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■  Subjects  you  know  personally  -  Most  subjects  are  willing  to  discuss  all 
matters  freely  with  a  professional  interviewer  if  the  interviewer  is  a  stranger. 
However,  if  the  interviewer  is  an  acquaintance,  the  subject  may  not  answer 
questions  frankly.  DO  NOT  interview  any  acquaintance  of  yours.  Set  an 
appointment  for  someone  else  to  call  back  later. 


5.3  Setting  Appointments 

You  may  set  an  appointment  for  a  callback  to  a  subject  at  any  time  during  the 
hours  when  the  ACOMS  Study  will  be  in  operation.  Your  supervisor  will  inform  you  of  these 
hours.  If  a  subject  requests  a  callback  at  a  time  when  the  study  is  not  operating,  explain  that 
we  will  not  be  interviewing  at  that  time  and  request  an  alternate  time  for  the  appointment. 

If  the  person  who  requests  a  callback  is  eligible  to  be  the  subject  for  the  Screening 
Questionnaire,  be  sure  to  mention  that  it  will  take  only  a  few  minutes  to  complete  the  screener 
and  suggest  completing  it  while  you  have  the  subject  on  the  phone.  If  the  respondent 
nevertheless  requests  a  callback,  go  ahead  and  arrange  it  for  a  convenient  time. 
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6.  ANSWERING  RESPONDENT’S  QUESTIONS 


The  introduction  preceding  the  Household  Screening  Questionnaire  contains  the 
basic  information  that  must  be  given  to  all  subjects  before  you  conduct  the  screening  interview. 
Key  points  covered  in  the  introduction  include: 

■  That  you  are  calling  on  behalf  of  the  federal  government. 

■  That  the  purpose  of  the  study  is  to  collect  information  about  the  career  plans 
of  young  adults  and  how  information  about  the  military  figures  in  their 
planning. 

■  That  the  information  they  provide  is  protected  under  the  Privacy  Act  of 
1974. 

The  information  contained  in  this  introduction  will  be  sufficient  to  gain  the  cooperation  of  most 
subjects.  Some  subjects,  however,  will  want  more  information  about  the  study  before  agreeing 
to  be  interviewed.  Section  6.1  contains  questions  subjects  may  commonly  ask  about  the  study 
and  suggested  answers  for  you  to  give.  Section  6.2  explains  the  procedure  to  follow  if  a  subject 
wants  to  verify  the  legitimacy  of  the  study. 


6.1  Questions  and  Answers 

This  section  contains  questions  subjects  may  ask  about  this  study  and  suggested 
answers  for  you  to  use.  Subject’s  questions  will  rarely  be  phrased  exactly  as  these  here.  It  is 
important  that  you  listen  carefully  to  the  subject’s  questions,  understand  the  point  of  each 
question,  and  respond  briefly,  but  directly,  to  that  point.  No  matter  how  his  or  her  question  is 
phrased,  the  subject  deserves  a  clear  and  accurate  answer,  given  in  a  manner  that  communicates 
your  recognition  that  the  question  is  important. 

If  you  are  asked  a  question  you  cannot  answer,  admit  that  you  do  not  know  the 
answer.  If  the  subject  wishes,  arrange  for  the  subject  to  speak  with  your  supervisor.  (If  it  will 
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be  necessary  for  the  supervisor  to  call  back  to  answer  the  question,  be  sure  to  obtain  the  name 
of  the  subject.)  Similarly,  if  you  are  asked  a  question  that,  if  answered,  would  likely  lead  to  a 
refusal,  refer  the  person  to  your  supervisor  rather  than  attempting  to  answer  the  question 
yourself. 


■  "I  have  no  time.” 

We  can  do  it  at  any  time  that  is  convenient  for  you.  (Pause)  If  you  don’t 
have  time  now,  just  tell  me  when  and  I  can  call  you  back.  Your 
participation  is  that  important  to  the  success  of  the  survey. 

■  ”How  long  will  this  interview  take?" 

If  the  question  refers  to  the  screener: 

The  first  part  of  this  survey  is  very  short.  It  will  take  about  5  minutes  and 
that  may  be  all  the  time  we  need.  If  we  need  more  time  for  additional 
questions,  I  will  let  you  know  at  that  point. 

If  the  question  refers  to  the  Youth  interview: 

Depending  on  your  answers,  it  will  take  between  20  and  30  minutes. 

If  the  question  refers  to  the  Parent  interview: 

Depending  on  your  answers,  it  will  take  about  15  or  20  minutes. 

■  "How  did  you  get  my  telephone  number?" 

Your  number  was  randomly  dialed  from  a  list  of  all  telephone  prefixes  used 
in  the  United  States. 

■  "Why  can’t  you  interview  someone  else?" 

We  can’t  substitute  someone  else.  If  we  did  that,  the  sample  would  not  be 
scientifically  accurate  and  we  couldn’t  rely  on  the  results  we  got. 

m  "Why  do  you  want  to  talk  with  me?" 

We  are  surveying  only  young  adults  in  a  particular  age  range,  and  sometimes 
their  parents.  If  there  are  other  persons  in  your  household  in  this  age  range, 
you  were  the  one  who  was  randomly  chosen  to  be  included  in  the  survey. 

■  "How  do  I  know  you  are  who  you  say  you  are?" 

If  you  wish,  you  can  call  my  supervisor  .  She/he  can  be  reached  at  800-423- 
6754  and  can  give  you  all  the  particulars  of  the  study. 

■  "Do  I  have  to  answer  your  questions?" 

No,  your  participation  in  the  study  is  entirely  voluntary,  and  you  will  not  be 
urged  to  answer  any  question  that  makes  you  uncomfortable.  Since  your 
name  will  never  be  released  in  connection  with  the  survey,  though,  we  hope 
that  you  will  choose  to  participate. 
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■  "How  do  1  know  you  will  keep  this  information  confidential?" 

We  are  required  by  law  not  to  reveal  any  information  except  to  the  Westat 
research  staff  working  on  the  study.  Each  of  us  is  required  to  sign  a 
statement  to  keep  as  confidential  all  information  provided  by  respondents. 
Survey  results  will  be  published  only  as  statistical  totals.  No  information 
which  would  permit  the  identification  of  an  individual  will  be  released  or 
published. 

■  "What  is  the  background  noise  I  am  hearing?" 

Your  answers  are  being  entered  directly  into  our  computer  system. 

■  "What  is  the  purpose  of  the  survey?" 

The  survey  focuses  on  the  career  planning  of  young  adults  and  how 
information  about  military  service  figures  in  their  thinking.  There  are  also 
some  questions  on  the  messages  people  receive  from  advertisements  sponsored 
by  the  military. 

■  "Who  is  sponsoring/funding  this  study?" 

This  study  is  being  conducted  for  the  U.S.  Army  Research  Institute  in 
Washington,  D.C. 

■  "What  types  of  questions  will  you  ask  me?" 

The  interview  will  generally  be  about  what  you  have  seen,  heard,  or  read 
about  serving  in  the  Army  today.  We  will  also  ask  about  your  plans  for  the 
future. 

■  "Will  the  Army  know  you  talked  with  me  and  what  I  said?" 

We  won’t  be  asking  the  name  of  most  of  the  people  we  will  survey. 
Information  that  might  identify  specific  persons,  such  as  names,  addresses 
and  telephone  numbers  will  never  be  given  to  the  Army. 

■  "Do  you  work  for  the  Army?"  or  "Are  you  a  Recruiter?" 

No,  I  am  employed  by  Westat  Incorporated,  a  survey  research  firm  located  in 
the  Washington,  D.C.  metropolitan  area.  We  are  conducting  this  survey  under 
contract  with  the  U.S.  Army  Research  Institute. 

■  "I  had  a  bad  experience  with  the  government/military*"  or  "Fve  never  liked 
the  military.  Why  should  I  help  them  by  answering  your  questions?" 

This  is  a  special  research  effort,  and  we  are  interested  in  your  opinions 
whether  they  are  positive  or  negative. 

■  "Can  you/will  you  give  my  name  to  a  recruiter?" 

No,  we  are  only  conducting  a  survey  and  have  no  contacts  with 
Army/military  recruiters. 
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■  "How  will  the  survey  results  be  used?" 

The  Army  needs  to  know  whether  young  adults  and  their  parents  are  picking 
up  the  messages  Army  advertising  is  trying  to  send.  If  the  messages  are  not 
being  received,  the  advertising  has  to  change. 

The  messages  concern  what  it’s  like  to  be  in  the  Army.  The  Army  is  an  all¬ 
volunteer  force  that  relies  upon  young  adults  viewing  it  favorably  and 
enlisting  for  duty.  If  the  Army  can  effectively  communicate  what  it  offers, 
young  adults  can  make  more  informed  career  decisions  regarding  military 
service. 


Near  the  end  of  the  youth  interview,  you  will  ask  the  respondent  for  his/her  Social 
Security  Number.  Here  are  some  responses  to  the  questions  that  might  be  raised. 


■  "Why  do  you  want  my  Social  Security  Number?" 

Providing  us  with  your  Social  Security  number  is  voluntary.  We  want  to  see 
whether  any  of  the  ideas  we’ve  been  discussing  are  related  to  whether  or  not 
someone  eventually  enlists  in  the  Army.  No  one  in  the  Army  or  anyone  else 
in  the  government  will  ever  see  your  Social  Security  Number  or  anything  else 
that  could  be  used  to  identify  you. 

Only  research  project  staff  would  have  access  to  your  Social  Security 
Number.  Each  member  of  the  research  staff  is  required  to  sign  a  statement 
never  to  reveal  confidential  information. 

■  "Will  you  use  my  Social  Security  number  to  look  at  other  government  records 
on  me?" 

Only  the  records  of  the  Army  will  be  consulted  by  Westat  staff.  We  simply 
want  to  see  whether  people  with  certain  attitudes  toward  the  Army  eventually 
enlist  in  it.  We  are  required  by  law  not  to  reveal  any  information  except  to 
the  Westat  research  staff  working  on  the  study.  Each  of  us  is  required  to 
sign  a  statement  to  keep  as  confidential  all  information  provided  by 
respondents. 
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Subject  Verification  of  the  Study 


If  a  subject  wishes  to  verify  the  legitimacy  of  the  study,  he  or  she  may  do  so  by 
calling  your  supervisor  on  Westat’s  toll-free  800  number.  When  a  subject  decides  to  make  a 
verification  call,  be  sure  to  give  him/her: 

■  Your  name; 

■  Your  supervisor’s  name; 

■  Westat’s  name; 

■  The  name  of  this  survey:  ACOMS;  and 

■  The  toll-free  phone  number.  (800)  423-6754. 

Explain  that  this  is  a  central  number  used  for  many  Westat  projects  and  that  when 
the  phone  is  answered,  the  subject  should  ask  to  speak  with  the  supervisor  by  name. 

If  a  subject  wishes  to  verify  the  legitimacy  of  the  study  before  participating  in  the 
screening  interview,  give  the  subject  the  necessary  information  but,  before  hanging  up,  attempt 
to  schedule  an  appointment  to  call  back  after  the  subject  has  made  the  verification  call.  Set  an 
appointment  time  that  will  allow  the  subject  ample  opportunity  to  make  the  verification  call 
before  you  call  back.  Usually  48  hours  is  sufficient  time. 
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7.  OVERVIEW  OF  QUESTIONNAIRE 


7.1  The  Telephone  Survey 


The  screener  has  been  designed  to  identify  youth  13  to  24  years  of  age  with 
characteristics  qualifying  them  for  inclusion  in  interviewing  now  or  later.  As  a  telephone 
interviewer,  you  will  not  be  required  to  make  decisions  about  which  individuals  are  appropriate 
for  the  study.  All  of  these  decisions  have  been  programmed  into  the  CATI  system,  and  the 
computer  will  inform  you  at  various  stages  whether  the  interview  should  be  continued  or 
terminated. 


There  are  two  questionnaires,  one  for  youth  and  one  for  parents.  They  are 
organized  into  sections  or  modules,  with  some  included  in  both  questionnaires,  some  only  in  the 
youth’s  version,  and  some  modules  only  in  the  parental  version.  Because  the  full  set  of  modules 
contains  more  items  than  can  be  asked  in  the  30  minutes  planned  for  the  interview,  some 
modules  have  been  further  designated  as  core  modules  and  will  be  asked  of  all  respondents. 
The  others  are  termed  rotating  modules  and  will  be  asked  of  a  subset  of  respondents  or  only  at 
particular  times.  A  brief  overview  of  the  modules  follows. 


Household  Screener  (SC-Iettered):  This  section  has  questions  designed  to  locate 
households  with  members  eligible  for  inclusion  in  one  of  the  samples.  Based  on 
responses  to  these  questions,  the  computer  will  decide  if  an  appropriate  respondent 
has  been  found  or  if  the  interview  should  be  terminated. 

Education  and  Employment  (EE):  Youth  will  be  asked  questions  regarding  their 
educational  and  work  experiences. 

Career  Military  Intentions  or  Propensity  (IP):  This  section  measures  the  youth’s 
perceived  likelihood  that  he  or  she  will  enlist  in  the  Army  or  will  choose  some 
other  career  option  in  military  or  civilian  life. 

Behaviors  (BE):  This  section  includes  questions  on  the  youth’s  exploration  of,  or 
interest  in,  various  career  options,  including  the  Army. 
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Social  Influence  (SI):  The  influence  of  family,  friends  and  educators  has  been 
considered  important  in  the  decision  to  enlist.  This  section  contains  questions  about 
what  the  youth  perceives  to  be  the  attitudes  of  key  persons  towards  his  or  her 
joining  the  Army. 

Importance  of  Key  Attributes  (lA):  This  section  contains  questions  on  the 
importance  of  various  factors,  such  as  giving  service  to  your  country  and 
developing  one’s  potential,  that  may  influence  career  choices. 

Media  Habits  (MH):  Questions  here  fall  into  two  classes:  (1)  items  focused  on  the 
respondent’s  TV  viewing,  radio  listening,  and  magazine  and  newspaper  reading 
habits,  and  (2)  items  focused  on  specific  shows  and  magazines  that  might  have  been 
seen,  heard,  or  read. 

Knowledge  Recall  (KR):  A  basic  way  to  measure  how  knowledgeable  respondents 
are  about  military  communications  is  to  ask  whether  they  recall  Army  and  other 
services’  advertisements  in  general,  and  particular  messages  in  those  advertisements 
specifically. 

Attitudes  towards  Army  Advertising  (AT):  This  section  measures  how  much 
respondents  like  Army  ads  and  how  much  they  believe  what  the  ads  say. 

Knowledge/Slogan  Recognition  (KS):  Respondents  will  be  asked  to  match  slogans 
in  military  advertisements  with  the  services  that  use  them. 

Perceptions/Beliefs  of  Army  Attributes  (PE):  Items  in  this  section  ask  whether 
serving  in  the  Army  offers  certain  opportunities,  such  as  developing  leadership 
skills.  The  second  set  of  items  focus  on  perceptions  about  people  who  join  the 
Army. 

Knowledge/ Awareness  (KA):  These  items  focus  on  specific  Army  incentives,  such 
as  pay,  education  benefits,  and  training. 

Parental  Influence  (PI):  This  section  asks  parents  about  actions  they  have  taken  to 
influence  their  child’s  career  decision-making  process. 

Demographics  (DE):  Items  here  ask  about  background  characteristics,  such  as 
marital  status,  household  composition,  military  experience,  and  the  educational  and 
occupational  achievement  of  one’s  parents. 

Tracking  Information  (TR):  The  youth  chosen  to  be  part  of  a  longitudinal 
subsample  will  be  asked  for  information  which  will  make  it  easier  to  recontact  them 
for  the  follow-up  interview. 

Parental  Location  (PL):  A  randomly  selected  portion  of  youth  will  be  asked  for 
the  name  and  telephone  number  of  one  of  their  parents,  who  will  then  be 
interviewed. 
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Appendix  A 

QUESTIONNAIRE  SPECIFICATIONS 


These  Question  by  Question  Specifications  are  designed 
to  help  you  better  understand  the  intent  of  each  question  in  the 
screener  and  to  provide  you  with  specific  procedures  to  make  the 
administration  of  the  questionnaire  as  smooth  as  possible. 

A  copy  of  each  screen  in  the  questionnaire  is  included 
in  these  Specifications  with  specific  and  pertinent  instructions 
and  examples  boldly  written  on  them.  Additional  instructions  are 
written  facing  the  questionnaire  pages.  Since  the  CATI  will 
automatically  skip  you  to  the  next  question  or  series  of 
questions,  skip  patterns  do  not  appear  on  the  screen;  these  have 
been  written  on  each  screen  so  that  you  can  see  the  flow  of  the 
questionnaire. 

When  you  have  a  question  about  the  administration  of 
the  questionnaire,  always  look  at  the  Question-by-Question 
Specifications  first  to  try  to  resolve  the  problem.  If  the 
problem  is  not  resolved,  discuss  the  situation  with  your 
supervisor. 

When  administering  the  screener  it  is  extremely 
important  to: 

1.  Follow  all  general  rules  for  entering  information 
in  the  CATI  (see  General  CATI  Procedures) . 

2.  Write  answers  verbatim  in  comments  if  response 
does  not  fit  the  categories  provided. 

3 .  Record  comments  if  the  Respondent  says  something 
to  modify  his/her  answer  or  to  add  to  the  answer 
given. 


0.0001 


SELECTID 


DO  YOU  WANT  TEIE  SCHEDDLER  TO  SELECT  AN  ID  NUMBER, 
OR  DO  YOU  WANT  TO  ENTER  ONE,  OR  STOP  INTERVIEWING? 


(1  ) 

1.  SCHEDDLER 

2.  INTERVIEWER 

3.  STOP  INTERVIEWING 


ID  for  "this  household  is  00000106 


0 . 0018  ADTOIDTY 


THE  FOLLOWING  NUMBER  HAS  BEEN  SELECTED. 

(704)  356  -  9672 

ENTER  A  "I”  OR  ‘•2"  TO  USE  THE  AUTO  DIALER. 

(  ) 


1.  LONG  DISTANCE  NUMBER 

2.  LOCAL  NUMBER 


QUESTION  BY  QUESTION  SPECIFICATIONS 


SELECTID 


In  most  situations  you  will  have  the  scheduler  select  a 
telephone  number  for  you.  The  CATI  will  select 
appropriate  households  for  you  to  screen  and  will  store 
information  you  enter  regarding  callbacks  and  refusals. 
The  CATI  is  programmed  to  schedule  callbacks  for 
appointments  and  refusal  conversion. 

Your  supervisor  will  inform  you  of  situations  where  you 
need  to  enter  a  phone  number  into  the  CATI  system, 
rather  than  having  the  scheduler  select  one  for  you. 

If  you  decide  to  enter  a  phone  number,  type  "2"  and  a 
screen  will  appear  where  you  can  enter  the  appropriate 
number. 

When  you  are  finished  interviewing  and  do  not  want  to 
the  scheduler  to  select  another  telephone  number  for 
you,  type  a  "3”  and  then  logoff. 

After  you  tell  the  scheduler  to  select  a  phone  number 
for  you  this  screen  will  appear  which  will  display  the 
telephone  number  which  has  been  chosen.  You  will  then 
enter  a  "I"  to  activate  the  autodialer. 


AUTOIDTY 


0.01  SCI 

Hello,  this  is  Susan  Engl chart. 

I  am  calling  from  Westat,  a  research  firm  near  Washington,  D.C. 
We  are  conducting  a  study  for  the  United  States  Government  about 
people’s  plans  for  the  future  and  their  reaction  to 
Armed  Forces  advertising. 

First,  I’d  like  to  make  sure  I’ve  dialed  correctly.  Is  this 
area  code  614-866-5158? 

[ASK  TO  SPEAK  WITH  ADULT  HOUSEHOLD  MEMBER  IF  PERSON  ANSWERING 
TELEPHONE  SOUNDS  LIKE  A  YOUTH.] 


(  ) 


1.  YES 

2.  NO 

3.  GO  TO  RESULT  CODE 


0 . 91  TERMl 


Thank  you  very  much,  but  I  seem  to  have  dialed  a  wrong 
number.  It  is  possible  that  your  number  will  be  dialed 
again  at  a  later  time. 


[PRESS  RETURN  TO  CONTINUE] 


999.999  RSLTCODE 


[ENTER  THE  RESULT  CODE  USING  THE 
DEFINITIONS  PROVIDED  BELOW.] 


(  ) 

1.  RING/NO  ANSWER 

2.  REFUSAL/BREAKOFF 
3  BUSY 

4.  CALLBACK  -  NO  APPOINTMENT 

5.  CALLBACK  -  APPOINTMENT 

6.  LANGUAGE  PROBLEM 
8.  PROBLEM 

NR.  NON-EESIDENTIAL 
NW.  NON-WORKING  NUMBER 


SCI 


TERMl 


RSLTCODE 


Read  the  introduction  clearly  and  distinctly  as  it  is 
worded  on  the  screen.  Note  the  interviewer  instruction 
on  this  screen.  If  you  think  that  the  person  answering 
the  phone  is  not  an  adult  (over  18  years  of  age) ,  ask 
to  speak  to  an  adult  member  of  the  household.  If  an 
adult  member  is  not  available,  ask  for  the  best  time  to 
call  back  and  make  an  appointment  for  that  time. 

Always  verify  the  telephone  number,  including  the  area 
code.  You  will  be  dialing  in  different  areas  around 
the  country,  and  it  is  important  that  you  talk  to 
someone  at  the  right  telephone  number.  It  is  not 
enough  to  verify  the  telephone  number  without  the  area 
code,  as  this  seriously  affects  the  accuracy  of  the 
sample . 

If  the  respondent  refuses  to  continue  with  the 
interview  or  does  not  want  to  continue  at  the 
particular  time  you  are  calling  code  ''3"  (GO  TO  RESULT 
CODE) . 


This  screen  will  come  up  if  you  code  a  •'2”  (NO)  to  the 
previous  question  (SCI) .  Read  the  termination 
statement  to  the  respondent,  and  make  sure  he/ she  knows 
that  he/she  may  be  called  at  a  later  date. 

Since  you  are  calling  a  random  sample  of  telephone 
numbers  selected  by  the  computer,  it  is  quite  possible 
that  even  though  you  may  have  reached  a  wrong  number 
now,  the  number  you  reached  may  be  generated  at  a  later 
time  as  a  valid  part  of  the  random  sample. 


This  screen  shows  you  all  the  applicable  codes  for  this 
study.  Use  the  definitions  provided  for  each  result 
code,  and  code  your  cases  appropriately.  In  the  case 
of  the  above  situation,  if  an  adult  member  of  the 
household  is  not  available,  you  should  be  coding  the 
case  a  "4”  (CALLBACK  -  NO  APPOINTMENT)  or  a  "5” 
(CALLBACK-APPOINTMENT) . 


0.02 


SC2 


We  are  calling  a  random  sample  of  "telephone  numbers 
in  connection  with  this  study,  and  we  need  to  know 
what  type  of  ntimber  this  is. 

Is  this  phone  number  for  . . . 


(  ) 

1 .  home  use , 

2.  business  and  home  use,  or  (^SCS 

3.  business  use  only?  ^ 


0.03  SC3 


Is  this  phone  located  in  a  home  or  in  a  business? 


(  ) 


HOME 

BOTH 

BUSINESS 


Thank  you  very  much,  that’s  all  the  questions  I  have 
at  this  time. 


[PBESS  RETURN  TO  CONTINUE] 


SC2 


SC3 


TERMS 4 6 


A  residential  telephone  number  is  one  which  is  located 
in  a  private  home,  apartment,  or  living  arrangement  in 
which  adults  share  a  number.  It  is  used  primarily  for 
personal  use  by  the  people  who  live  in  that  residence. 

A  business  telephone  number  is  one  which  is  located 
either  at  a  place  of  business,  or  in  a  residence  but  is 
primarily  used  for  business  purposes.  An  example  of  a 
business  phone  at  home  can  be  a  realtor  who  conducts 
business  from  his/her  home. 

A  telephone  number  can  also  be  used  both  for 
residential  and  business  purposes.  If  the  use  is 
equally  divided  between  the  two,  code  a  ”2"  (business 
and  home  use) . 


This  question  will  be  asked  only  if  you  coded  a  "2”  at 
question  SC2 .  This  question  determines  whether  the 
telephone  number  is  located  in  a  private  home  or  a 
business. 


This  termination  statement  will  be  read  only  if  you 
code  a  ”3"  (business  use  only)  in  the  previous  question 
(SC2)  or  a  ''3”  (BUSINESS)  in  SC3 .  We  are  only 
interested  in  interviewing  people  on  residential 
numbers . 


0 . 044  SC4D 


Are  you  a  member  of  ‘this  household? 

(  ) 

1.  YES 

2.  NO 


0.00014  SCKN0W2 


Is  there  a  household  member  available? 


(  ) 

1: 


0 . 95  TERMS 


Thank  you  very  much  for  your  time.  Goodbye. 
[ENTER  THE  RESULT  CODE  DSING  THE  DEFINITIONS:] 


(  ) 

4.  CALLBACK  -  NO  APPOINTMENT 

5.  CALLBACK  -  APPOINTMENT 


SC4D 

SCKN0W2 


TERMS 


Sometimes  a  residential  phone  will  be  answered  by  some¬ 
one  who  is  not  an  eligible  respondent  for  the  Household 
Screening  Questionnaire,  e.g.,  a  small  child  or  someone 
who  does  not  live  at  the  residence  you  have  reached. 
Respondents  for  the  screener  must  be  residents  in  the 
household.  The  question  contained  on  SC4D  of  the 
interview  determines  whether  you  are  speaking  to  a 
member  of  the  household.  If  the  person  who  answered 
the  phone  is  not  a  household  member,  you  should  briefly 
explain  that  you  need  to  talk  to  someone  who  is.  If 
you  are  told  (e.g.,  by  a  babysitter)  that  no  adult 
household  member  is  at  home,  ask  for  a  convenient  time 
to  call  back  to  reach  an  adult  and  record  any 
appointment  information  you  obtain  on  Screen  TERMS. 


If  you  code  ”2”  (NO)  to  question  SCKN0W2 ,  you  will  go 
to  TERMS,  which  asks  you  to  enter  a  result  code  to  call 
the  adult  member  of  the  household  back  at  a  more 
convenient  time. 


0.021 


SC2RI 


Hello,  "this  is  Susan  Englehart. 

I  am  calling  from  Westat,  a  research  firm  near  Washington,  D.C. 
We  are  conducting  a  study  for  the  United  States  Government  about 
people's  plans  for  the  future  and  their  reaction  to  Armed 
Forces  advertising. 


[PRESS  RETURN  TO  CONTINUE] 


0,02  SC2 


[We  are  calling  a  random  sample  of  telephone  numbers 
in  connection  with  this  study,  and  we  need  to  know 
what  type  of  number  this  is . ] 

Is  this  phone  number  for  . . . 


(  ) 

1 .  home  use , 

2.  business  and  home  use,  or 

3.  business  use  only? 


SC2RI  These  two  screens  are  repetitions  of  the  initial  intro- 

SC2  duction  screen  and  home/business  telephone  verification 

screen.  They  will  display  when  the  person  you 
originally  were  speaking  with  was  not  an  acceptable 
respondent,  and  you  are  now  talking  with  a  second 
respondent . 


0.05  SC5 


We  have  a  few  questions  to  see  if  anyone  in  your  household 
will  be  included  in  this  study.  Including  yourself... 


how  many  people  aged  25  or  older 

live  in  your  household?  (  ) 

how  many  people  between  the  ages  of  13  and  24 

live  in  your  household?  (  ) 


0 . 06  SC6 


Is  the  13  to  24  year  old  male  or  female? 

(  ) 

1.  MALE 

2.  FEMALE 


0 . 07  SC7 


Of  these  two  13  to  24  year  olds,  how  many  are  male 
and  how  many  are  female? 

NUMBER  OF  MALES  (  ) 

NUMBER  OF  FEMALES  (  ) 


SC5 


SC6 


In  order  to  determine  whether  any  members  of  the 
household  are  in  the  age  range  we  are  interested  in, 
you  will  ask  how  many  people  are  over  25  years  of  age 
and  how  many  are  between  13  and  24  years  of  age.  The 
ages  of  the  people  should  be  determined  from  their  last 
birthdays.  Therefore,  a  household  member  who  may  be  25 
a  week  from  the  date  of  the  interview  is  considered  to 
be  24  years  old.  Similarly,  a  person  who  will  be  13  a 
week  from  the  date  of  the  interview  is  considered  to  be 
12  years  of  age.  Make  sure  that  the  respondent  counts 
all  household  members  who  may  be  away  temporarily. 

As  household  members,  INCLUDE: 

■  Persons  staying  in  the  household  who  sleep  there 
on  a  permanent  basis; 

■  Persons  staying  in  the  household  only  temporarily, 
but  who  do  not  have  other  living  quarters 
elsewhere  (e.g.,  someone  living  temporarily  with  a 
friend  while  looking  for  his/her  own  apartment) ; 

■  Persons  who  usually  stay  in  the  household  but  who 
are  temporarily  away  on  business  or  vacation. 

■  Persons  living  away  at  school  in  undergraduate 
housing. 

As  household  members,  DO  NOT  INCLUDE: 

■  Persons  who  are  living  in  the  household 
temporarily,  but  who  do  have  permanent  living 
quarters  somewhere  else  (e.g.,  a  relative  visiting 
the  home  for  a  month,  but  who  still  has  his/her 
own  permanent  home  elsewhere) ; 

Remember,  there  is  no  need  to  zero  fill  a  coded 
response.  For  example,  if  the  respondent  states  that 
there  are  five  individuals  in  his  her  household,  then 
you  should  simply  type  in  a  •'5"  for  this  question. 

You  will  not  be  asking  any  additional  questions  about 
household  members  who  are  not  between  13  and  24  years 
old. 


This  question  will  be  asked  if  the  response  to  the 
second  part  of  SC5  was  coded  a  ”1"  (ONE  PERSON) . 


SC7 


This  question  will  be  asked  if  the  response  to  the 
second  part  SC5  was  more  than  one  person. 


0.07101  SC7ACHK 


Let  me  check  Nhat  I  have  recorded.  I've  recorded  that  ... 


C RECONCILE  WITH  THE  RESPONDENT.  IF  THE 
RESPONSE  DOES  NOT  CHANGE,  PRESS  RETURN. I 


There 

are  2  13—24 

year  al d  mal es 

( 

) 

There 

are  2  13-24 

year  old  -females 

( 

) 

which 

totals  2  13- 

-24  year  old  youths  in  your  household 

( 

) 

0.0431  CONF 


Your  answers  to  this  survey  are  voluntary  and  con-f  idential . 

The  information  you  give  us  will  only  be  used  in  connection 
with  information  about  many  other  young  adults.  Neither 
your  name  nor  any  identifying  information  will  appear  on 
any  report  of  this  study. 

While  you  may  choose  not  to  answer  any  question,  this  research 
is  authorized  by  law,  and  the  information  you  give  us  is 
protected  by  an  Act  of  Congress  called  the  Privacy  Act  of  1974. 


C PRESS  RETURN  TO  CONTINUE! 


SC7ACHK 


CONF 


This  check  will  display  if  the  number  of  males  and 
females  you  enter  into  SC7  is  greater  than  the  number 
of  13-24  year  olds  entered  in  SC5.  This  question  will 
give  you  a  chance  to  reconcile  the  number  of  males  and 
females  in  the  household,  and  the  total  number  of 
people  between  13  and  24  years  of  age. 

Code  the  correct  response  in  the  input  fields  provided. 
If  the  response  stays  the  same;  that  is,  it  remains 
inconsistent,  press  RETURN. 


When  you  get  this  introduction,  you  will  be  talking  to 
a  member  of  the  household. 

Read  the  introduction  verbatim,  and  make  sure  that  the 
respondent  understands  the  confidentiality  of  the 
survey . 


0 . 083  SC7B 


Are  you  13  lio  24  years  old? 

{  ) 

1.  YES 

2.  NO 


FIRST  NAME 


SC7B 


SC8A 


This  question  determines  if  the  respondent  is  in  the 
age  range  of  people  we  are  interested  in. 


At  this  point  in  the  interview  we  are  only  interested 
in  the  first  name  of  the  respondent.  It  will  be  asked 
only  if  the  respondent  is  between  the  ages  of  13 
and  24. 


0.09 


SC9 


what  IS  your  date  of  birth? 


MONTH  (  )  DAY  ( 

01  =  JANUARY 
02  =  FEBRUARY 
03  =  MARCH 
04  =  APRIL 
05  =  MAY 
06  =  JUNE 


YEAR  19(  ) 

07  =  JULY 
08  =  AUGUST 
09  =  SEPTEMBER 

10  =  OCTOBER 

11  =  NOVEMBER 

12  =  DECEMBER 


0.102  SClOB 

[ASK  IF  NOT  OBVIOUS.] 
What  is  your  sex? 

(  ) 

1.  MALE 

2.  FEMALE 


SC9 


Ask  for  the  respondent's  date  of  birth.  The  correct 
code  for  each  month  is  displayed  on  the  screen. 


SClOB  Note  the  interviewer  instructions  in  brackets.  If  you 

feel  certain  you  know  what  sex  the  respondent  is,  you 
should  by  confirm  it  by  saying  "And  you  are 
male/ female.  Is  that  correct?" 


0.08 


SC8 


Not  counting  yourself,  please  give  me  the  first  name 
of  the  oldest  male  in  your  household  between  13  and  24. 

FIRST  NAME _ _ 

PAT 


0.09  SC9 


What  is  SANDY’S  date  of  birth? 


MONTH  (  )  DAY  (  )  YEAR  19(  ) 


01  =  JANUARY 

07 

02  =  FEBRUARY 

08 

03  =  MARCH 

09 

04  =  APRIL 

10 

05  =  MAY 

11 

06  =  JUNE 

12 

JULY 

AUGUST 

SEPTEMBER 

OCTOBER 

NOVEMBER 

DECEMBER 


SC8 


SC9 


This  begins  the  series  of  questions  which  will  collect 
the  first  names  and  birthdates  of  all  members  of  the 
household  who  are  between  the  ages  of  13  and  24.  The 
names  of  those  household  members  which  you  have  already 
recorded  will  be  dispalyed  on  the  screen  for  your 
reference.  The  phrase  Not  counting  yourself  will 
display  if  the  respondent  is  between  13  and  24  years  of 
age  and  you  have  already  recorded  his/her  name. 


This  question  will  display  with  either  the  word  your  or 
a  person's  name  in  the  question.  The  correct  code  for 
each  month  is  displayed  on  the  screen. 

If  the  respondent  does  not  know  a  person's  birthdate, 
record  DON'T  KNOW  (Shift  8)  or  if  they  refuse  to  give 
that  information  record  REFUSED  (Shift  7) .  The  next 
series  of  questions  will  help  you  determine  what  age 
category  the  person  belongs  to. 


0.10 


SCIO 


How  old  is  SANDY? 


AGE 


0.101  SClOA 


Is  SANDY  13  "bo  15  years  old,  16  to  20 

years  old,  21  to  24  years  old  or  some  other  age? 


(  ) 

1.  13  TO  15 

2.  16  TO  20 

3.  21  TO  24 

4.  SOME  OTHER  AGE 


SCIO 


SClOA 


If  the  respondent  refuses  to  give  the  birthdate,  or 
does  not  know  it,  you  will  ask  this  question.  We  are 
interested  in  the  person's  age  on  the  date  of  the 
screener . 


If  the  respondent  refuses  to  give  the  age,  or  does  not 
know  it,  you  will  ask  this  question.  This  question 
determines  the  range  in  which  the  respondent's  age 
falls,  in  order  to  continue  the  interview. 


0.103  SCIOC 


Are  there  any  more  youths  between  13  and  24  in  your 
household? 


(  ) 

1.  YES 

2.  NO 


0.-1022  SC10B2 


What  is  this  person’s  sex? 

(  ) 

1.  MALE 

2 .  FEMALE 


0.082  SC8B 


What  is  this  person’s  first  nzune? 


PAT 

SANDY 


SCIOC 


SC10B2 

SC8B 


Question  SCIOC  gives  the  respondent  another  chance  to 
include  more  people  that  he/she  may  have  forgotten  to 
include. 


You  are  now  going  to  ask  the  sex,  names,  dates  of 
birth,  and/or  ages  of  any  additional  household  members 
who  are  between  13  and  24  years  of  age.  As  you 
continue  to  ask  for  all  the  names,  those  names  you  have 
already  recorded  will  display  on  the  screen  for  your 
reference. 


0.11 


sen 


Have  you  ever  been  in  active  military 
service,  the  National  Guard  or  the  Reserves? 


(  ) 

1.  YES  . 

2.  NO  (SC/i^) 


0.111  SCllA 


Are  you  presently  serving  in  the  military? 

(  ) 

1.  YES  esc^s') 

2.  NO  isC‘Y&) 


0.12  SC12 


Have  you  been  accepted  for  service  in  a  branch 
of  the  Armed  Forces  and  are  now  waiting  to  go 
on  active  duty? 


1. 

2. 


(  ) 

YES  eSC^S) 
NO  ^ 


sen 

SCllA 

SC12 


These  three  questions  determine  the  military  status  of 
the  subject.  Active  military  service  includes  any  of 
the  branches  of  the  military,  i.e.,  Army,  Navy,  Air 
Force,  Marines,  National  Guard,  and  Reserves.  If  the 
subject  has  served  or  is  serving  in  the  Coast  Guard, 
Merchant  Marines,  or  R.O.T.C.,  the  answer  to  these 
questions  should  be  NO  since  we  will  not  be  considering 
the  Coast  Guard,  Merchant  Marines,  or  R.O.T.C.  as  a 
branch  of  the  military. 

Questions  SC11-SC20  will  be  asked  for  each  member  of 
the  household  who  is  between  17  and  24  years  of  age. 

If  the  response  to  questions  SCll,  SCllA  or  SC12  is  YES 
for  any  member  of  the  household,  that  person  will  be 
ineligible  to  participate  in  the  study. 


0.131  SC13A 


Do  you  have  a  regular  high  school  diploma,  a  GED, 
an  ABE,  or  some  other  kind  of  certificate  of 
high  school  completion? 


(  ) 

1.  REGULAR  HIGH  SCHOOL  DIPLOMA 

2.  GED  [GENERAL  EDUCATIONAL  DEVELOPMENT] 

3.  ABE  [ADULT  BASIC  EDUCATION] 

CERTIFICATE  [E.G. ,  CORRESPONDENCE,  NIGHT  SCHOOL] 

4.  SOME  OTHER  KIND  OF  CERTIFICATE 

5.  NONE  OF  THE  ABOVE 


0.14  SC14 


Are  you  currently  enrolled  in  school? 

(  ) 

1 .  YES  CSC/s^) 

2.  NO 


SC13A 


If  the  respondent  says  diploma  or  certificate  probe  for 
specific  information  regarding  the  type  of  diploma  or 
certificate.  If  their  response  does  not  fit  one  of  the 
first  three  categories,  record  specific  information  in 
the  comments  and  code  either  "4”  or  "5"  appropriately. 

A  regular  high  school  diploma  is  one  obtained  upon 
graduation  from  a  regularly  established  public  or 
private  high  school. 

A  6ED  (General  Educational  Development)  recipient  has 
obtained  certification  of  high  school  equivalency 
because  they  have  met  State  requirements  and  passed  an 
approved  exam,  which  is  intended  to  provide  an 
appraisal  of  their  achievement  or  performance  in  the 
broad  subject  matter  areas  usually  required  for  high 
school  graduation. 

ABE  (Adult  Basic  Education)  provides  learning 
experiences  concerned  with  the  fundamental  tools  of 
learning  for  adults  who  have  never  attended  school  or 
who  have  interrupted  formal  schooling. 


SC14  This  question  determines  the  current  educational 

status  of  the  youth (s)  we  are  interested  in.  Either 
the  word  you  or  the  person's  name  will  display. 


0.013  SC13 


What  is  the  highest  grade  or  level  of  schooling  that 
you  have  completed  and  received  credit  for? 


(  ) 


7.  LESS  THAN  8TH  GRADE  19. 

8.  8TH  GRADE 

9.  9TH  GRADE  20. 

10.  lOTH  GRADE 

11.  IITH  GRADE  21. 

12.  12TH  GRADE 

13.  1ST  YEAR  OF  4-YEAR  COLLEGE  [FR]  22. 

14.  2ND  YEAR  OF  4-YEAR  COLLEGE  [SO] 

15.  3RD  YEAR  OF  4-YEAR  COLLEGE  [JR]  23. 

16.  4TH  YEAR  OF  4-YEAR  COLLEGE  [SR] 

17.  5TH  YEAR  COLLEGE,  1ST  YEAR  24. 

GRADUATE  OR  PROFESSIONAL  SCHOOL 

18.  2ND  YEAR  GRADUATE  OR  PROFESSIONAL  25. 

SCHOOL 


3RD  YEAR  GRADUATE  OR  PROFESSIONAL 
SCHOOL 

MORE  THAN  3  YEARS  GRADUATE  OR 

PROFESSIONAL  SCHOOL 

1ST  YEAR  OF  JUNIOR  OR  COMMUNITY 

COLLEGE 

2ND  YEAR  OF  JUNIOR  OR  COMMUNITY 
COLLEGE 

1ST  YEAR  OF  VOCATIONAL,  BUSINESS, 
OR  TRADE  SCHOOL 

2ND  YEAR  OF  VOCATIONAL,  BUSINESS, 
OR  TRADE  SCHOOL 

MORE  THAN  2  YEARS  OF  VOCATIONAL, 
BUSINESS,  OR  TRADE  SCHOOL 


0.133  SC13C 


Are  you  a  college  graduate? 


(  ) 


1.  YES 

2.  NO 


SC13 


This  question  will  be  asked  if  the  respondent  is  not 
currently  in  school.  Emphasize  the  words  completed  and 
received  credit. 


SC13C 


Codes  13-16  refer  to  academic  credit  levels  rather  then 
the  number  of  years  of  college  attended.  For  example, 
one  could  attend  college  for  two  or  three  years  on  a 
part-time  basis  and  still  be  at  the  1st  year  (FR) 
level . 

Code  17  refers  to  the  5th  year  of  college  or  1st  year 
of  graduate  or  professional  school.  There  are  5  year 
college  programs  that  usually  combine  bachelor's  and 
master ' s  degrees . 

In  addition  to  the  obvious  professional  schools  (Codes 
17-20)  such  as  Medical  School  and  dental  school,  other 
examples  would  include  such  training  as  provided  in 
chiropractic  school  and  podiatry  school . 

Codes  23-25  refer  to  vocational  business,  or  trade 
schools.  Such  schools  include  a  broad  range  of  skills 
training.  The  following  examples  may  be  helpful: 
beauty  school,  coding  school,  computer  programmer 
training,  heavy  equipment  training,  secretarial  school, 
etc. 

This  question  will  be  asked  if  the  response  to  SC13  is 
REFUSED  (Shift  7)  or  DON'T  KNOff  (Shift  8)  .  If  the 
youth  is  not  a  college  graduate,  you  will  continue  to 
ask  the  reaminder  of  the  screener  questions  about 
him/her.  The  youth  will  then  be  asked  questions  about 
his/her  educational  level  at  the  beginning  of  the  youth 
interview. 


0.15  SC15 


In  what  type  of  school  or  training  program  are  you 
currently  enrolled? 


(  ) 

1.  TAKING  H.S.  COURSES  IN  REGULAR  DAY  HIGH  SCHOOL 

2.  GED  OR  HIGH  SCHOOL  EQUIVALENCY  PROGRAM 

3.  ADULT  BASIC  EDUCATION  [ABE] 

[H.S.  COURSES  IN  NIGHT  SCHOOL  OR  BY  CORRESPONDENCE] 

4.  SKILL  DEVELOPMENT  PROGRAM 

[E.G.,  PUBLIC  EMPLOYMENT,  JOBS,  OIC,  WIN,  CETA] 

5.  ON  THE  JOB  TRAINING  PROGRAM 

6 .  APPRENTICESHIP  PROGRAM 

7.  VOCATIONAL,  BUSINESS  OR  TRADE  SCHOOL 

8.  2  YEAR  JR  OR  COMMUNITY  COLLEGE 

9.  4  YEAR  COLLEGE  OR  UNIVERSITY 

10.  SOME  OTHER  SCHOOL 


SC15 


You  should  code  the  current  kind  of  school  or  training 
program  the  respondent  was  enrolled  in.  If  the  answer 
does  not  correspond  to  any  of  the  categories  1  through 
9,  record  a  description  of  the  school  or  program  in  the 
comments  field  (CTRL  K)  and  code  "10”. 

In  this  question,  code  "1"  if  the  respondent  was 
enrolled  in  a  regularly  established  public  or  private 
high  school. 

Code  "2"  if  he/she  was  enrolled  in  a  program  providing 
instruction  designed  to  prepare  him/her  for  taking  the 
GED  (General  Education  Development)  exam. 

Code  "3"  if  the  respondent  was  enrolled  in  an  Adult 
Basic  Education  (ABE)  program  designed  to  improve  basic 
learning  skills  to  adults  who  never  previously  attended 
school . 

Code  "4"  if  he/she  was  enrolled  in  a  recognized  skill 
development  program  such  as  those  listed  on  the  screen. 

Code  "5"  only  if  the  respondent  specifically  mentions 
the  On  the  Job  Training  Program.  This  is  an 
established  program  and  does  not  refer  merely  to 
learning  while  working. 

Code  "6"  if  the  respondent  was  enrolled  in  an 
established  apprenticeship  program  such  as  a  plumber's 
or  carpenter's  helper. 

Code  "7"  refers  to  any  vocational,  business  or  trade 
school  such  as  beauty  school,  computer  programming 
training,  secretarial  school,  etc. 

Codes  "8"  and  "9"  are  used  to  distinguish  two-year  from 
four-year  colleges.  In  general,  a  university  may  be 
assumed  to  be  a  four  year  school  and  junior  college  may 
be  assumed  to  be  a  two-year  school.  If  the  respondent 
simply  names  a  college,  you  may  have  to  ask  whether  it 
is  a  two  or  four  year  college. 

Code  "10"  if  the  respondent's  answer  does  not  fit  any 
of  the  above  9  categories. 


0.16 


SC16 


Are  you  curren'bly  enrolled  in  9t.h,  lOth,  11th  or 
12th  grade? 


( 

) 

9. 

9TH 

10. 

lOTH 

11. 

IITH 

12. 

12TH 

0.17  SC17 


Are  you  currently  enrolled  in  your  first, 
second,  third,  fourth  or  fifth  year  of  college? 


(  ) 

1.  FIRST  YEAR  [FR] 

2.  SECOND  YEAR  [SO] 

3.  THIRD  YEAR  [JR] 

4.  FOURTH  YEAR  [SR] 

5.  FIFTH  YEAR  [OF  A  5  YEAR  COLLEGE] 


0.132  SC13B 


So,  the  highest  grade  or  level  of  schooling  that 
you  have  completed  and  received  credit  for  is 
the  12th  grade. 


(  ) 


1.  YES 

2.  NO 


SC16 


SC17 


SC13B 


This  question  will  be  asked  if  you  coded  a  ”1"  (TAKING 

H.S.  COURSES . )  in  question  SC15.  If  the 

respondent  is  in  high  school,  we  are  interested  in  the 
particular  grade  he  is  in. 


If  you  coded  a  «9''  (4  YEAR  COLLEGE  OR  UNIVERSITY)  for 
question  SC15,  you  will  read  this  question  to  the 
respondent.  This  question  determines  which  year  of 
college  the  respondent  is  in.  We  are  interested  in 
academic  years  or  credit  level  rather  than  the  number 
of  calendar  years  in  attendance.  For  example,  an 
individual  could  take  one  or  two  courses  a  semester 
over  a  period  of  four  years  and  still  be  at  the 
freshman  level  in  terms  of  academic  credit. 


This  question  functions  as  a  confirmation  of  the  last 
grade  or  level  of  schooling  that  the  person  has 
completed  and  received  credit  for.  The  grade  or  year 
of  college  which  is  one  less  than  whatever  year  was 
entered  in  either  question  SC16  or  SC17  will  be 
displayed  in  this  question. 


0.182  SC18B 


Are  you  living  at  this  address? 

[IF  RESPONSE  IS  “NO",  PROBE:  Are  you 

actually  a  household  member  and  living  temporarily  away 
from  home?  IF  SO,  CODE  "YES”.] 


(  ) 

1.  YES  CSC/?") 

2.  NO 


0.181  SC18A 


Are  you  living  in  undergraduate 
student  housing? 

[That  is,  undergraduate  housing  that  is  owned,  leased 
or  sponsored  by  the  school  you  are  attending? ] 

(  ) 

1.  YES 

2.  NO 


SC18B 


SC18A 


This  question  determines  the  current  residential  status 
of  the  youth.  If  the  response  to  this  question  is  NO, 
probe  to  be  certain  the  youth  is  actually  a  member  of 
the  household. 


If  the  answer  to  SC18B  is  NO  you  will  ask  this 
question.  If  the  person  is  living  in  undergraduate 
student  housing,  we  will  want  to  consider  them  as  a 
member  of  the  household  you  have  contacted.  Use  the 
definition  of  undergraduate  student  housing  displayed 
in  brackets  on  the  screen  if  the  respondent  does  not 
understand  the  question. 

If  the  person  is  not  living  in  undergraduate  student 
housing,  CATI  will  automatically  eliminate  this  person 
from  the  sample  since  they  have  an  opportunity  for 
selection  in  their  own  household. 


SCI  9 


0.19 


Please  'bell  me  whether  PAT  is  .  .  . 


(  ) 

1.  White, 

2.  Black, 

3.  Asian  or  Pacific  Islander,  or 

4.  American  Indian  or  Alaskan  Native? 


0 . 20  SC20 


Is  he  Hispanic? 


(  ) 

1.  YES 

2.  NO 


0.21  SC21 


What  is  PAT’S  last  name? 

[We  need  PAT’S  last  ncune 

so  that  if  we  need  to  call  again  to  get  updated 
information,  we  can  ask  for  him  by  name.] 


LAST  NAME 


SC19 


This  question  is  asked  with  reference  to  each  13-24 
year  old  household  member. 


SC20 


Read  the  answer  categories  aloud  to  the  subject  and 
code  the  appropriate  response.  Definitions  of  these 
race  categories  are  as  follows: 

White  includes  persons  having  origins  in  any  of  the 
original  people  of  Europe,  North  Africa  or  the  Middle 
East.  Also  includes  persons  of  hispanic  or  Spanish 
origin.  (See  specifications  for  the  next  screen.) 

Black  includes  persons  having  origins  in  any  of  the 
black  racial  groups  of  Africa  or  Latin  America. 

Asian  or  Pacific  Islander  includes  persons  having 
origins  in  any  of  the  original  people  of  the  Far  East, 
Southeast  Asia,  the  Indian  subcontinent,  or  the  Pacific 
Islands.  This  ethnic  group  includes,  for  example, 
persons  of  Chinese,  Indian,  Japanese,  Korean,  Philipino 
and  Samoan  heritage . 

American  Indian  or  Alaskan  Native  includes  persons 
having  origins  in  any  of  the  original  people  of  North 
America. 

It  is  important  to  remember  that  we  are  interested  in 
the  race  or  ethnic  group  the  subject  most  strongly 
identifies  with.  This  may  not  necessarily  correspond 
to  a  biologic  fact.  For  example,  if  a  respondent  has 
one  black  parent  and  one  white  parent,  you  may  need  to 
probe  to  determine  what  race  the  subject  considers 
himself  or  herself  to  belong  to. 


Hispanic  includes  persons  of  Mexican,  Puerto  Rican, 
Cuban,  Central  or  South  American  or  other  Spanish 
culture  or  origin,  regardless  of  race. 

Again,  this  question  is  asked  with  reference  to  each 
13-24  year  old  household  member. 

We  are  interested  in  knowing  if  the  respondent  and/or 
other  household  members  consider  themselves  to  be  of 
hispanic  origin.  Type  in  the  appropriate  code. 


Be  certain  to  verify  the  spelling  of  the  name.  If  the 
respondent  asks  why  you  need  the  person's  last  name, 
read  the  answer  contained  in  brackets  on  the  screen. 


SC21 


0 . 042  SC4B 


What  county  do  you  live  in? 


COUNTY 


0.043  SC4C 


What  is  your  zip  code? 

ZIP  CODE 


0 . 045  SC4E 


What  city  do  you  live  in? 


CITY 


SC4B 


SC4C 


SC4E 


Be  certain  to  verify  the  spelling  of  the  county.  If 
the  respondent  does  not  live  in  a  county  or  does  not 
know  the  name  of  the  county,  enter  a  DON'T  KNOW 
(Shift  8) .  The  CATI  will  automatically  bring  up  a 
question  asking  for  the  name  of  the  city. 

Some  states  such  as  Louisiana  refer  to  counties  as 
parishes.  Record  this  information  in  comments. 


If  the  respondent  does  not  know  the  zip  code,  code  a 
DON'T  KNOW  (Shift  8)  and  continue.  If  the  respondent 
refuses  to  give  you  the  zip  code,  code  a  REFUSAL 
(Shift  7)  and  continue. 


This  screen  will  display  if  you  have  entered  a  DON'T 
KNOW  in  the  previous  screen.  Generally,  even  though  a 
respondent  may  not  know  the  name  of  the  county  they 
live  in,  they  will  know  the  name  of  the  city. 


0.35 


SC35 


Are  "there  any  "telephone  numbers  in  addition  to 
area  code  518-253-6362  in  your  home? 


(  ) 

1.  YES 

2.  NO 


0 . 36  5C36 


Is  this  number  for  . . . 


(  ) 


1 .  home  use , 

2.  business  and  home  use,  or 

3.  business  use  only? 


0 . 361  SC36A 


Is  this  phone  located 


in  a  home  or  in  a  business? 


(  ) 

1.  HOME 

2.  BOTH 

3.  BUSINESS 


SC35 


SC36 


Make  sure  you  read  the  area  code  as  well  as  the  full 
telephone  number  to  the  respondent. 

Include  only  different  telephone  numbers,  not 
extensions.  This  is  included  because  households  with 
more  than  one  phone  number  have  an  increased 
probability  of  falling  into  the  sample  when  compared  to 
those  with  only  one  number  and  we  need  to  know  this  for 
selection  purposes. 

Whenever  a  subject  answers  YES,  to  this  question  probe 
to  be  sure  he/ she  understands  that  we  are  asking  about 
different  telephone  numbers.  If  a  home  has  only 
extensions  of  the  same  telephone  number,  the  answer  to 
this  question  should  be  NO. 


This  question  will  be  asked  only  if  question  SC35  was 
coded  a  "I”  (YES) .  Refer  to  question  SC2  for  details 
about  this  question. 


This  question  will  come  up  if  you  coded  a  ”3''  (BOTH)  in 
question  SC36.  Refer  to  question  SC3  for  details  atsout 
this  question. 


SC36A 


0.96 


TERM6 


At  this  time  we  are  only  interviewing  in  households 
with  13  to  24  year  olds,  so  I  have  no  further  questions 
for  you.  The  information  you  have  given  us  is 
confidential  and  is  protected  under  an  act  of  Congress 
called  the  Privacy  Act  of  1974.  This  survey  is  for 
research  purposes  only  and  is  authorized  by  law  in 
Title  10  DSC  Sections  503  and  2358.  Thank  you  very 
much  for  your  cooperation.  Good  bye. 


[CODE  NO  ELIGIBLE  HOUSEHOLD  MEMBERS] 


0 . 97  TERM7 


The  information  you  have  given  us  is  confidential.  This 
survey  is  only  for  research  on  how  young  adults  make  career 
decisions  and  is  authorized  by  law  in  Title  10  DSC  Sections 
503  and  2358.  Thank  you  for  your  time.  Good  bye. 


[PRESS  RETURN  TO  CONTINUE] 


0 . 98  TERMS 


I  have  no  futher  questions  for  you  at  this  time.  The 
information  you  have  given  us  is  confidential  and  is 
protected  under  an  act  of  Congress  called  the  Privacy 
Act  of  1974.  This  survey  is  for  research  purposes  only 
and  is  authorized  by  law  in  Title  10  DSC  Sections  503 
cind  2358.  Thank  you  very  much  for  your  cooperation. 
Good  bye. 


[PRESS  RETURN  TO  CONTINUE] 


TERM6 

TERM? 

TERMS 


These  termination  screens  should  be  read  verbatim.  It 
is  important  that  the  respondents  understand  the  confi¬ 
dentiality  of  the  information  they  have  provided. 

TERM6  will  display  if  there  are  no  household  members 
between  the  ages  of  13  and  24,  i.e.,  SC5  is  coded  zero. 

TERM?  will  display  if  you  have  coded  a  REFUSED  to 
question  SC5,  SC6,  SC7  or  SC7A. 

TERMS  will  display  if  you  have  coded  a  REFUSED  to 
question  SC7B,  SC8,  SClOA  or  SCIOB. 


EDUCATION  AND  EMPLOYMENT  (EE) 


I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

t 

I 

I 

I 

I 


0.60 


YOTHINTR 


I  am  calling  from  Westat,  a  research  fiirm  near  Washington,  D.C. 
We  are  conducting  an  important  national  study  for  the  O.S. 
Government  to  learn  about  the  career  plans  of  young  adults. 

Your  answers  to  this  study  are  voluntary  and  confidential. 

The  information  you  give  us  will  only  be  used  in  connection 
with  information  about  many  other  young  adults.  Neither  your 
name  nor  any  identifying  information  will  appear  on  any  report 
of  this  study. 

While  you  may  choose  not  to  answer  any  question,  the 
information  you  give  us  is  protected  under  an  Act  of  Congress 
called  the  Privacy  Act  of  1974. 


(  ) 

1.  CONTINUE 

2.  GO  TO  RESULT 


1 . 00  EKINTRO 


I  have  some  questions  about  your  educational 
and  employment  experiences. 


_ [PRESS  RETURN  TO  CONTINUE] 

1.02  EE2 


Do  you  have  a  regular  high  school  diploma,  a  6ED, 
an  ABE,  or  some  other  kind  of  certificate  of 
high  school  completion? 


(  ) 


1. 

2. 

3. 

4. 

5. 


REGULAR  HIGH  SCHOOL  DIPLOMA 

GED  [GENERAL  EDUCATIONAL  DEVELOPMENT] 

ABE  [ADULT  BASIC  EDUCATION] 

CERTIFICATE  [E.G. ,  CORRESPONDENCE,  NIGHT  SCHOOL] 
SOME  OTHER  KIND  OF  CERTIFICATE 
NONE  OF  THE  ABOVE 


EDUCATION  AND  EMPLOYMENT 


YUTHINTR 


EE INTRO 


EE2 


This  introductory  screen  will  display  if  the  youth  you 
are  interviewing  did  not  complete  the  screener.  It  is 
important  to  read  the  confidentiality  information 
verbatim.  If  the  youth  cannot  contiue  with  the 
interview  at  this  time,  code  ”2''  (GO  TO  RESULT)  . 


Read  the  introduction  as  worded.  The  following 
questions  will  ask  youth  about  their  education  and  work 
experiences . 


If  the  respondent  says  diploma  or  certificate  probe  for 
specific  information  regarding  the  type  of  diploma  or 
certificate.  If  their  response  does  not  fit  one  of  the 
first  three  categories,  record  specific  information  in 
the  comments  and  code  either  ”4''  or  ”5"  appropriately. 

A  regular  high  school  diploma  is  one  obtained  upon 
graduation  from  a  regularly  established  public  or 
private  high  school. 

A  6ED  (General  Educational  Development)  recipient  has 
obtained  certification  of  high  school  equivalency 
because  they  have  met  State  requirements  and  passed  an 
approved  exam,  which  is  intended  to  provide  an 
appraisal  of  their  achievement  or  performance  in  the 
broad  subject  matter  areas  usually  required  for  high 
school  graduation. 

ABE  (Adult  Basic  Education)  provides  learning 
experiences  concerned  with  the  fundamental  tools  of 
learning  for  adults  who  have  never  attended  school  or 
who  have  interrupted  formal  schooling. 


1-04 


EE4 


Are  you  currently  enrolled  in  school,  college,  a 
vocational  or  technical  program,  apprenticeship 
or  a  job  training  program? 


(  ) 

1.  YES  LEiE^) 

2.  NO 


1 . 05  EE5 


In  what  month  and  year  did  you  last  attend  any 
type  of  school  or  training  program? 


MONTH  (  ) 

[USE  THE  CATEGORIES 

1.  JANUARY 

2.  FEBRUARY 

3.  MARCH 

4.  APRIL 

5.  MAY 

6.  JUNE 


YEAR  19(  ) 

BELOW  FOR  MONTH.] 

7.  JULY 

8.  AUGUST 

9.  SEPTEMBER 

10.  OCTOBER 

11.  NOVEMBER 

12.  DECEMBER 


1 . 06  EE6 

What  kind  of  school  or  training  program 
were  you  last  enrolled  in? 


(  ) 

1.  TAKING  H.S.  COURSES  IN  REGULAR  DAY  HIGH  SCHOOL 

2.  GED  OR  HIGH  SCHOOL  EQUIVALENCY  PROGRAM 

3.  ADULT  BASIC  EDUCATION  [ABE] 

[H.S.  COURSES  IN  NIGHT  SCHOOL  OR  BY  CORRESPONDENCE] 

4.  SKILL  DEVELOPMENT  PROGRAM 

[E.G.,  PUBLIC  EMPLOYMENT,  JOBS,  OIC,  WIN,  CETA] 

5.  ON  THE  JOB  TRAINING  PROGRAM 

6.  APPRENTICESHIP  PROGRAM 

7.  VOCATIONAL,  BUSINESS  OR  TRADE  SCHOOL 

8.  2  YEAR  JUNIOR  OR  COMMUNITY  COLLEGE 

9.  4  YEAR  COLLEGE  OR  UNIVERSITY 

10.  SOME  OTHER  SCHOOL 


EE4 


EES 


EE  6 


Be  certain  the  respondent  understands  that  we  are 
asking  about  current  enrollment.  Various  types  of 
schooling  which  would  be  included  are:  regular  day 
high  school  or  high  school  equivalency  program;  adult 
basic  education;  high  school  courses  taught  in  night 
school;  any  type  of  junior,  community  or  four-year 
college,  graduate  school;  a  vocational,  business  or 
trade  school;  and  a  job  training  program  such  as  CETA, 
OJT,  WIN,  etc. 

Current  enrollment  means  the  respondent  is  enrolled  in 
and  attending  classes  at  the  current  time.  Taking  a 
semester  off,  for  example,  should  not  be  considered 
current  enrollment.  (Changes  will  be  made  in  this  part 
of  the  interview  next  summer  to  include  students  who 
will  return  to  school  in  the  fall.) 


This  question  is  asked  only  if  the  respondent's  answer 
to  the  previous  question  was  no.  There  are  two 
separate  cursor  locations  or  input  fields  in  this 
question.  In  the  first  location  you  will  enter  a  two- 
digit  number  corresponding  to  the  month.  The  correct 
codes  corresponding  to  the  months  are: 


1 

January 

7 

July 

2 

February 

8 

August 

3 

March 

9 

September 

4 

April 

10 

October 

5 

May 

11 

November 

6 

June 

12 

December 

The  cursor  will  automatically  move  to  the  second 
location  or  field.  You  will  need  to  enter  only  the 
last  two  digits  of  the  year  and  press  RETURN. 


You  should  code  the  last  kind  of  school  or  training 
program  the  respondent  was  enrolled  in.  If  the  answer 
does  not  correspond  to  any  of  the  categories  1  through 
9,  record  a  description  of  the  school  or  program  in  the 
comments  field  (CTRL  K)  and  code  10. 

In  this  question,  code  1  if  the  respondent  was  enrolled 
in  a  regularly  established  public  or  private  high 
school . 

Code  2  if  he/she  was  enrolled  in  a  program  providing 
instruction  designed  to  prepare  him/her  for  taking  the 
GED  (General  Education  Development)  exam. 


1 . 04  EE4 


Are  you  currently  enrolled  in  school,  college,  a 
vocational  or  technical  program,  apprenticeship 
or  a  job  training  program? 


(  ) 

1.  YES 

2.  NO 


1 

I 

I 

t 

1 

I 


1.05  EE5 


In  what  month  and  year  did  you  last  attend  any 
type  of  school  or  training  program? 


MONTH  (  )  YEAR  19(  ) 


I 

I 

I 


[USE  THE  CATEGORIES 

1.  JANUARY 

2.  FEBRUARY 

3.  MARCH 

4.  APRIL 

5.  MAY 

6.  JUNE 


BELOW  FOR  MONTH.] 

7.  JULY 

8.  AUGUST 

9 .  SEPTEMBER 

10.  OCTOBER 

11.  NOVEMBER 

12.  DECEMBER 


1 . 06  EE6 


I 

I 

f 

I 


What  kind  of  school  or  training  program 
are  you  enrolled  in? 


I 


(  ) 

1.  TAKING  H.S.  COURSES  IN  REGULAR  DAY  HIGH  SCHOOL 

2.  GED  OR  HIGH  SCHOOL  EQUIVALENCY  PROGRAM 

3.  ADULT  BASIC  EDUCATION  [ABE] 

[H.S.  COURSES  IN  NIGHT  SCHOOL  OR  BY  CORRESPONDENCE] 

4.  SKILL  DEVELOPMENT  PROGRAM 

[E.G.,  PUBLIC  EMPLOYMENT,  JOBS,  OIC,  WIN,  CETA] 

5.  ON  THE  JOB  TRAINING  PROGRAM 

6 .  APPRENTICESHIP  PROGRAM 

7.  VOCATIONAL,  BUSINESS  OR  TRADE  SCHOOL 

8.  2  YEAR  JUNIOR  OR  COMMUNITY  COLLEGE 

9.  4  YEAR  COLLEGE  OR  UNIVERSITY 

10.  SOME  OTHER  SCHOOL 


I 

I 

I 

I 

I 


Code  3  if  the  respondent  was  enrolled  in  an  Adult  Basic 
Education  (ABE)  program  designed  to  improve  basic 
learning  skills  to  adults  who  never  previously  attended 
school . 

Code  4  if  he/she  was  enrolled  in  a  recognized  skill 
development  program  such  as  those  listed  on  the  screen. 

Code  5  only  if  the  respondent  specifically  mentions  the 
On  the  Job  Training  Program.  This  is  an  established 
program  and  does  not  refer  merely  to  learning  while 
working . 

Code  6  if  the  respondent  was  enrolled  in  an  established 
apprenticeship  program  such  as  a  plumber's  or 
carpenter's  helper. 


Codes  8  and  9  are  used  to  distinguish  two-year  from 
four-year  colleges.  In  general,  a  university  may  be 
assumed  to  be  a  four  year  school  and  junior  college  may 


be  assumed  to  be  a  two-year  school.  If  the  respondent 
simply  names  a  college,  you  may  have  to  ask  whether  it 


1.61 


EE6A 


Are  you  curren'bly  enrolled  in  Bth,  lOth,  llth  or 
12th  grade? 


(  ) 

9.  9TH 

10.  lOTH 

11.  IITH 

12.  12TH 


1 . 62  EE6B 


Are  you  currently  enrolled  in  your  first,  second, 
third,  fourth  or  fifth  year  of  college? 


(  ) 


1. 

2. 

3. 

4. 

5. 


FIRST  YEAR  [FR] 

SECOND  YEAR  [SO] 

THIRD  YEAR  [JR] 

FOURTH  YEAR  [SR] 

FIFTH  YEAR  [OF  A  5  YEAR  COLLEGE] 


1=1666  EEIVER 


So,  you  have  completed  and  received  credit  for 
the  12th  grade? 

(  ) 


1.  YES 

2.  NO 


EE  6  A 


EE6B 


EEIVER 


This  question  will  be  asked  if  you  coded  a  "!•'  (TAKING 

H.S.  COURSES . )  in  question  EE6.  If  the  respondent 

is  in  high  school,  we  are  interested  in  the  particular 
grade  he  is  in. 


If  you  coded  a  ”9"  (4  YEAR  COLLEGE  OR  UNIVERSITY)  for 
question  EE6,  you  will  read  this  question  to  the 
respondent.  This  question  determines  which  year  of 
college  the  respondent  is  in.  We  are  interested  in 
academic  years  or  credit  level  rather  than  the  number 
of  calendar  years  in  attendance.  For  example,  an 
individual  could  take  one  or  two  courses  a  semester 
over  a  period  of  four  years  and  still  be  at  the 
freshman  level  in  terms  of  academic  credit. 


This  question  functions  as  a  confirmation  of  the  last 
grade  or  level  of  schooling  that  the  person  has 
completed  and  received  credit  for.  The  grade  or  year 
of  college  which  is  one  less  than  whatever  year  was 
entered  in  either  question  EE6A  or  EE6B  will  be 
displayed  in  this  question. 


1.01  EEl 


I 

What  is  the  highest  grade  or  level  of  schooling  that 

you  have  completed  and  received  credit  for?  ^ 


(  ) 


7.  LESS  THAN  8TH  GRADE 

8.  8TH  GRADE 

9.  9TH  GRADE 

10.  lOTH  GRADE 

11.  IITH  GRADE 

12.  12TH  GRADE 

13.  1ST  YEAR  OF  4-YEAR  COLLEGE  [FR] 

14.  2ND  YEAR  OF  4-YEAR  COLLEGE  [SO] 

15.  3RD  YEAR  OF  4-YEAR  COLLEGE  [JR] 

16.  4TH  YEAR  OF  4-YEAR  COLLEGE  [SR] 

17.  5TH  YEAR  COLLEGE,  1ST  YEAR 
GRADUATE  OR  PROFESSIONAL  SCHOOL 

18.  2ND  YEAR  GRADUATE  OR  PROFESSIONAL 
SCHOOL 


19.  3RD  YEAR  GRADUATE  OR  PROFESSIONAL 
SCHOOL 

20.  MORE  THAN  3  YEARS  GRADUATE  OR 
PROFESSIONAL  SCHOOL 

21.  1ST  YEAR  OF  JUNIOR  OR  COMMUNITY 
COLLEGE 

22.  2ND  YEAR  OF  JUNIOR  OR  COMMUNITY 
COLLEGE 

23.  1ST  YEAR  OF  VOCATIONAL,  BUSINESS, 
OR  TRADE  SCHOOL 

24.  2ND  YEAR  OF  VOCATIONAL,  BUSINESS, 
OR  TRADE  SCHOOL 

25.  MORE  THAN  2  YEARS  OF  VOCATIONAL, 
BUSINESS,  OR  TRADE  SCHOOL 


0.133  SC13C 


Are  you  a  college  graduate? 

(  ) 

1.  YES 

2.  NO 


1.03  EE3 


What  is  the  highest  grade  or  year  of  school  or  college 
you  plan  to  eventually  complete? 


(  ) 


7. 

LESS  THAN  8TH  GRADE 

8. 

8TH  GRADE 

9. 

9TH  GRADE 

10. 

lOTH  GRADE 

11. 

IITH  GRADE 

12. 

12TH  GRADE 

13. 

1ST  YEAR  OF  4 -YEAR  COLLEGE 

[FR] 

14. 

2ND  YEAR  OF  4 -YEAR  COLLEGE 

[SO] 

15. 

3RD  YEAR  OF  4 -YEAR  COLLEGE 

[JR] 

16. 

4TH  YEAR  OF  4 -YEAR  COLLEGE 

[SR] 

17. 

5TH  YEAR  COLLEGE,  1ST  YEAR 

GRADUATE  OR  PROFESSIONAL  SCHOOL 

18. 

2ND  YEAR  GRADUATE  OR  PROFESSIONAL 
SCHOOL 

19.  3RD  YEAR  GRADUATE  OR  PROFESSIONAL 
SCHOOL 

20.  MORE  THAN  3  YEARS  GRADUATE  OR 
PROFESSIONAL  SCHOOL 

21.  1ST  YEAR  OF  JUNIOR  OR  COMMUNITY 
COLLEGE 

22.  2ND  YEAR  OF  JUNIOR  OR  CC»®1UNITY 
COLLEGE 

23.  1ST  YEAR  OF  VOCATIONAL,  BUSINESS, 
OR  TRADE  SCHOOL 

24.  2ND  YEAR  OF  VOCATIONAL,  BUSINESS, 
OR  TRADE  SCHOOL 

25.  MORE  THAN  2  YEARS  OF  VOCATIONAL, 
BUSINESS,  OR  TRADE  SCHOOL 


EEl 


SC13C 


EE3 


Codes  13-16  refer  to  academic  credit  levels  rather  then 
the  number  of  years  of  college  attended.  For  example, 
one  could  attend  college  for  two  or  three  years  on  a 
part-time  basis  and  still  be  at  the  1st  year  (FR) 
level . 

Code  17  refers  to  the  5th  year  of  college  or  1st  year 
of  graduate  or  professional  school.  There  are  5  year 
college  programs  that  usually  combine  bachelor's  and 
master's  degrees. 

In  addition  to  the  obvious  professional  schools  (Codes 
17-20)  such  as  Medical  School  and  dental  school,  other 
examples  would  include  such  training  as  provided  in 
chiropractic  school  and  podiatry  school. 

Codes  23-25  refer  to  vocational  business,  or  trade 
schools.  Such  schools  include  a  broad  range  of  skills 
training.  The  following  examples  may  be  helpful: 
beauty  school,  coding  school,  computer  programmer 
training,  heavy  equipment  training,  secretarial  school, 
etc. 


This  question  will  be  asked  if  the  response  to  EEl  is 
REFUSED  (Shift  7)  or  DON'T  KNOW  (Shift  8) . 


Some  respondents  may  find  it  difficult  to  answer  this 
question.  Whenever  this  occurs  probe  for  what  their 
current  plan  is  or  their  best  estimate  of  the  highest 
grade  they  plan  to  complete. 

Codes  13-16  refer  to  academic  credit  levels  rather  then 
the  number  of  years  of  college  attended.  For  example, 
one  could  attend  college  for  two  or  three  years  on  a 
part-time  basis  and  still  be  at  the  1st  year  (FR) 
level . 

Code  17  refers  to  the  5th  year  of  college  or  1st  year 
of  graduate  or  professional  school.  There  are  5  year 
college  programs  that  usually  combined  bachelor's  and 
master's  degrees. 

In  addition  to  the  obvious  professional  schools  (Codes 
17-20)  such  as  medical  school  and  dental  school,  other 
examples  would  include  such  training  as  provided  in 
chiropratic  school  and  podiatry  school. 

Codes  23-25  refer  to  vocational,  business,  or  trade 
schools.  Such  schools  include  a  broad  range  of  skills 
training.  The  following  examples  may  be  helpful: 
beauty  school,  cooking  schook,  computer  programmer 
training,  heavy  equipment  training,  secretarial  school, 
etc. 


1.071  EE70V1 


Did  your  school  use  letter  or  number  grades? 


(1  ) 

1.  LETTER 

2.  NUMBER 

3.  NEITHER 

What  grades  did  you  usually  get  in  school?  Were  they. . . 


(  ) 

1.  mostly  A’s,  5.  mostly  C’s, 

2.  mostly  A’s  and  B’s,  6.  mostly  C’s  and  D’s,  or 

3.  mostly  B’s,  7.  mostly  D’s  and  F’s? 

4.  mostly  B’s  and  C’s, 


1 . 072  EE70V2 

Did  your  school  use  letter  or  number  grades? 


(2  ) 

1.  LETTER 

2.  NUMBER 

3.  NEITHER 

What  grades  did  you  usually  get  in  school?  Were  they . . . 


(  ) 


1. 

90 

-  100, 

5. 

70  -  74, 

2. 

85 

-  89, 

6. 

65  ~  69,  or 

3. 

80 

-  84, 

7. 

64  or  below? 

4. 

75 

-  79, 

EE7 

EE70V1 

EE702 


This  question  will  require  two  responses.  Initially 
you  will  see  only  the  top  half  of  the  screen  (Screen 
EE7) .  Once  you  record  the  answer,  the  screen  will 
change  to  EE70V1  or  EE70V2  and  the  follow-up  question 
will  appear  below  the  first  one.  If  you  enter  a  "3”, 
CATI  will  automatically  skip  the  second  half  of  this 
question. 


1.0912  EE9_12 


Now  I  have  a  list  of  high  school  mathematics  and  technical 
courses.  As  I  read  each  one,  please  tell  me  whether  you 
have  taken  or  plan  to  take. . . 

[FOR  ALL  QUESTIONS,  1  =  TAKEN  OR  CURRENTLY  TAKING, 

2  =  PLAN  TO  TAKE,  3  =  NOT  TAKEN  AND  NOT  PLANNING  TO.] 


Elementary  algebra? 

( 

) 

Plane  geometry? 

( 

) 

Intermediate  algebra? 

( 

) 

Trigonometry? 

( 

) 

13.36  DE36 


Did  you  ever  participate  in  a  Reserve  Officer’s 
Training  Corps  [ROTC]  course? 


(  ) 


1.  YES 

2.  NO 


EE9_12  Note  the  interviewer  instructions  for  coding  this 

(question .  Code  each  course  before  asking  about  the 
next  one.  You  will  not  need  to  press  RETURN  after 
coding  each  response  as  the  cursor  will  advance 
automatically.  As  usual,  you  will  need  to  press  RETURN 
after  the  last  category  in  order  to  advance  to  the  next 
screen. 


DE3  6 


The  Reserve  Officer's  Training  Corps  or  R.O.T.C.  offer 
courses  in  high  school  and  college  that  range  from 
engineering  to  outdoor  survival  skills. 


13.37 


DE37 


Was  ■that  Junior  ROTC  in  high  school  or 
Senior  ROTC  in  college? 


(  ) 

1.  JUNIOR  [IN  HIGH  SCHOOL] 

2.  SENIOR  [IN  COLLEGE] 


13.37  DE38 


Was  tha-t  Army  ROTC,  Air  Force  ROTC,  or  Navy  ROTC? 


{  ) 

1.  ARMY 

2.  AIR  FORCE 

3.  NAVY 


DE37 


1.16 


EE16 


Are  you  currently  employed  either  full-time  or  part-time? 

(  ) 

1.  YES  i££: /^) 

2.  NO 

1.17  EE17 


Are  you  looking  for  work  now? 


(  ) 

1.  YES 

2.  NO 


1.19  EE19 


How  many  hours  per  week  did  you  usually  work 
at  your  last  job? 

[ENTER  0  FOR  NEVER  HAD  A  JOB] 


HODRS  WORKED  (  ) 


1.19  EE19 


How  many  hours  per  week  do  you  usually  work 
at  your  main  job? 

[ENTER  0  FOR  NEVER  HAD  A  JOB] 


HOURS  WORKED  (  ) 


EE16 


EE17 


EE19 


This  question  asks  about  the  respondent's  current 
employment  status.  In  this  question  we  are  interested 
only  in  whether  the  respondent  is  employed,  not  with 
the  specific  number  of  hours  they  may  be  working. 


You  will  ask  this  question  only  if  the  respondent  is 
not  currently  employed,  i.e.,  question  EE16  =  2  (NO). 
Looking  for  work  can  range  from  submitting  job 
applications  to  simply  reading  the  want  ads.  Just 
thinking  about  job-hunting  should  be  coded  NO. 


There  are  two  versions  of  this  question  depending  on 
whether  the  respondent  is  currently  employed.  You  will 
either  be  asking  how  many  hours  per  week  the  respondent 
currently  works  in  their  main  job  or  worked  in  their 
previous  job,  if  they  are  not  currently  employed.  If 
the  number  of  hours  per  week  varies,  probe  for  an 
average  number.  The  main  job  is  the  one  with  longer 
hours . 


Note  the  instructions  to  enter  a  "0"  (zero)  if  the 
respondent  never  had  a  job. 


1.20 


EE20 


Have  you  ever  held  a  full-time  job? 
[MORE  THAN  34  HOURS  PER  WEEK] 

(  ) 

1.  YES 

2.  NO 


1 . 24  EE24 


How  easy  or  difficult  is  it  for  someone  your  age  to  get 
a  full-time  job  in  your  community?  Is  it  ... 


(  ) 

1.  almost  impossible, 

2.  very  difficult, 

3.  somewhat  difficult,  or 

4.  not  difficult  at  all? 


EE20 


EE24 


A  full-time  job  is  considered  to  be  more  than  34 
hours/week.  This  question  is  asked  only  if  the 
respondent  is  not  currently  working  full-time  or  has 
never  worked  full  time. 


You  will  read  the  answer  categories  to  the  respondent 
as  part  of  the  question.  Community  is  here  defined  as 
the  respondent's  home  community  if  he/ she  is  living 
away  at  school. 


CAREER  MILITARY  INTENTIONS  OR  PROPENSITY  (IP) 


IPI 


2.01 


Now  let’s  talk  about  your  plans  for  the  next  few 
years.  What  do  you  think  you  might  be  doing? 


[EECORD  ALL  THAT  APPLY.  ENTER  CTRL/P  TO  EXIT.] 


(  )  (  )  (  )  (  )  (  ) 

1.  GOING  TO  SCHOOL 

2.  WORKING 

3.  DOING  NOTHING 

4.  JOINING  THE  MILITARY  OR  SERVICE 

5.  OTHER 


2.03  IP3 


You  said  that  you  might  be  joining  the  military. 
Which  branch  of  the  service  would  that  be? 


(  ) 

1.  AIR  FORCE 

2.  ARMY 

3.  COAST  GUARD 

4.  MARINE  CORPS 

5.  NAVY 


2 . 046  IP4_6 


Which  type  of  service  would  that  be? 
Would  it  be. . . 


(  ) 

1.  active  duty, 

2.  the  Reserve,  or 

3.  the  National  Guard? 


INTENTIONS  AND  PROPENSITY 


IPl 


IP3 


IP4  6 


Note  the  multiple  cursor  locations  for  this  question. 
Read  only  the  question  the  first  time,  and  enter  the 
appropriate  response  in  the  first  cursor  location  or 
input  field.  Then  probe  for  anything  else?.  If  there 
is  nothing  else,  use  CTRL/P  to  advance  to  the  next 
screen.  You  cannot  use  CTRL/P  in  the  first  cursor 
location. 

If  the  respondent  replies  with  something  best  coded  as 
"5”  (OTHER) ,  record  verbatim  in  comments  using  CTRL/K. 

Do  not  read  the  response  categories  for  this  question. 


You  will  ask  this  series  of  questions  (IP3-IP4_6)  only 

if  the  respondent  chose  ''4''  (JOINING  THE  MILITARY _ ) 

as  a  response  to  the  previous  question.  If  the 
respondent  mentions  more  than  one  branch  of  the 
service,  probe  for  the  most  likely  and  record  only  that 
one. 


The  CATI  will  automatically  skip  this  question  if  the 
response  was  REFUSED  (Shift  7)  or  DON'T  KNOW  (Shift  8) 
to  the  previous  question. 

The  three  response  categories  will  rotate  their  order 
so  that  different  respondents  hear  them  in  varying 
orders . 


2.05 


IP5 


If  you  found  for  some  reason  you  couldn’t 
join  the  Air  Force,  which  branch  of 
the  service  would  be  your  next  choice? 

(  ) 

1.  AIR  FORCE 

2.  ARMY 

3.  COAST  GUARD 

4.  MARINE  CORPS 

5.  NAVY 

6.  NONE  Cj:P7) 


2 . 046  IP4_6 


Which  tsnpe  of  service  would  that  be? 
Would  it  be. . . 


(  ) 

1.  active  duty, 

2.  the  Reserve,  or 

3.  the  National  Guard? 


IP5 


IP4  6 


In  this  question  the  CATI  will  automatically  insert  the 
name  of  the  branch  of  service  that  was  coded  in 
question  IP3 .  The  service  that  is  named  in  the 
question  cannot  be  chosen. 


This  question  will  only  be  asked  if  you  coded  a 
specific  branch  of  service  in  question  IP5,  i.e.,  ”1" 
(AIR  FORCE)  ,  ''2"  (ARMY)  ,  "3"  (COAST  GUARD)  ,  ''4*'  (MARINE 
CORPS),  or  "S”  (NAVY). 

The  three  response  categories  will  rotate  their  order 
so  that  different  respondents  hear  them  in  varying 
orders . 


1 


2.07  IP7 


Now  I'm  going  to  ask  you  about  several  things  young 
men  your  age  might  do  in  the  next  few  years. 

Please  tell  me  whether  you  will  definitely,  probably, 
probably  not  or  definitely  not  be  doing  each  of  the 
following  things. 

How  likely  is  it  that  you  will  be  serving 
in  the  military? 


(  ) 

1.  DEFINITELY 

2.  PROBABLY 

3.  PROBABLY  NOT 

4.  DEFINITELY  NOT 


2. 14  IP14 


How  likely  is  it  that  you  will  be  going 
to  college? 


(  ) 

1.  DEFINITELY 

2.  PROBABLY  . 

3.  PROBABLY  NOT 

4.  DEFINITELY  NOT 


2. 15  IP15 

1 


Do  you  think  that  you  will  go  to 
a  two-year  or  four— year  college? 


(  ) 


1.  TWO-YEAR  COLLEGE 

2.  FOUR- YEAR  COLLEGE 


IP7 


IP14 


IP15 


Read  the  introduction  verbatim,  and  then  read  the 
question,  including  the  answer  categories.  The  CATI 
system  will  automatically  insert  men  or  women  in  the 
question. 

Note  that  the  military  includes  all  branches  of  the 
service  -  i.e.,  the  Army,  Air  Force,  Navy,  Marines, 
Coast  Guard  and  the  National  Guard  and  Reserves. 

The  respondent  may  already  have  volunteered  that  he/she 
will  be  doing  one  or  more  of  the  following  things  in 
the  future.  Here,  we  are  asking  the  respondent  to  say 
how  likely  each  of  these  things  may  be  given  that 
something  might  change  or  interfere  with  his/her  plans. 


If  the  respondent  does  not  answer  using  one  of  the  four 
designated  categories,  you  should  read  the  categories 
to  them. 


You  will  ask  this  question  only  if  the  response  to  the 
previous  question  was  "1"  (DEFINITELY)  or  "2” 

(PROBABLY) .  An  example  of  a  2  year  college  is  a 
community  college  or  someplace  similar.  If  the 
respondent  intends  to  eventually  attend  both  a  2  year 
and  a  4  year  college,  code  the  two  year  college. 

It  is  possible  that  a  respondent  could  answer  yes  or  no 
to  this  question  by  misinterpreting  it  as  a  variation 
on  IP14.  To  avoid  this  possibility,  you  should 
emphasize  the  words  two-year  and  four-year  when  you 
read  the  question. 


2.  11 


IPll 


How  likely  is  it  that  you  will  participate  in  at 
least  one  college  course  offered  by  the  Army 
Reserve  Officer's  Training  Corpsy  or  Army  R.O.T.C.? 


(  ) 

1.  DEFINITELY 

2.  PROBABLY 

3.  PROBABLY  NOT 

4.  DEFINITELY  NOT 


2. 16  IP16 


How  likely  is  it  that  you  will  be  going  to 
vocational  or  technical  school*? 


(  ) 

1.  DEFINITELY 

2.  PROBABLY 

3.  PROBABLY  NOT 

4.  DEFINITELY  NOT 


IPII 


IP16 


The  Army  Reserve  Officer's  Training  Corps  or  R.O.T.C. 
offer  specific  courses  at  colleges.  These  courses  can 
range  from  engineering  to  communications,  and  outdoor 
survival . 


Vocational  and  technical  school  includes  beauty 
schools,  automat ive  mechanics,  secretarial,  etc.  Read 
the  categories  as  part  of  the  question. 


How  likely  is  it  that  you  will  be  working 
in  a  civilian  job? 


<  ) 

1.  DEFINITELY 

2.  PROBABLY 

3.  PROBABLY  NOT 

4.  DEFINITELY  NOT 


2.13  IP13 


Will  this  be  full-time  or  part-time? 


(  ) 

1.  FULL-TIME 

2.  PART-TIME 


2.02  IP2 


Do  you  think  that  you  will  be  working  in 
iihe  same  job  or  occupation  you  have,  or 
a  different  job  or  occupation? 


(  ) 

1.  SAME  JOB  OR  OCCUPATION 

2.  DIFFERENT  JOB  OR  OCCUPATION 


IP12 


IP13 


IP2 


This  question  is  part  of  the  same  series  of  questions 
about  the  respondent's  intentions.  Again,  read  the 
answer  categories  as  part  of  the  question. 

Keep  in  mind  that  the  time  referrent  for  this  question 
is  in  the  next  few  years. 


You  will  ask  this  question  only  if  the  response  to  the 
previous  question  (IP12)  was  a  "1"  (DEFINITELY)  or  "2" 
(PROBABLY) .  Note  that  in  this  question  the  answer 
categories  are  built  into  the  question,  and  are  not  to 
be  repeated. 


Note  that  the  answer  categories  have  been  built  in  as 
part  of  the  question,  as  well  as  being  separate 
response  categories  in  capital  letters. 


2.  Ill 


IPllA 


How  likely  is  it  that  you  will  receive  an  officer's 
commission  through  participation  in  the  Army 
Reserve  Officer's  Training  Corps,  or  Army  R.O.T.C.? 


(  ) 

1.  DEFINITELY 

2.  PROBABLY 

3.  PROBABLY  NOT 

4.  DEFINITELY  NOT 


2. OB  IPB 


How  likely  is  it  that  you  will  be  serving  on 
active  duty  in  the  Army? 


(  ) 

1.  DEFINITELY 

2.  PROBABLY 

3.  PROBABLY  NOT 

4.  DEFINITELY  NOT 


IPllA  This  question  will  only  be  asked  if  the  respondent  is 
going  to  college,  and  you  have  coded  so  in  question 
IP14. 


IPS  These  are  part  of  the  same  series  of  questions.  We  are 

IP9  interested  in  the  respondent's  intentions  for  the 

IPlO  future. 


2.09 


IP9 


How  likely  is  it  that  you  will  be  serving  in 
the  Army  National  Guard? 


(  ) 

1.  DEFINITELY 

2.  PROBABLY 

3.  PROBABLY  NOT 

4.  DEFINITELY  NOT 


2.  10  IPIO 


How  likely  is  it  that  you  will  be  serving 
in  the  Army  Reserve? 

(  ) 

1.  DEFINITELY 

2.  PROBABLY 

3.  PROBABLY  NOT 

4.  DEFINITELY  NOT 


LEFT  INTENTIONALLY  BLANK 


2.  17 


IP17 


We've  talked  about  several  things  you  might  be 
doing  in  the  next  -few  years.  Taking  everything 
into  consideration,  what  are  you  most  likely  to 
be  doing  in  the  next  year? 

CIF  "GOING  TO  SCHOOL"  OR  "WORKING"  PROBE: 

Will  that  be  -full-time  or  part-time?! 


C RECORD  ALL  THAT  APPLY.  ENTER  CTRL/P  TO  EXIT.! 


(  )  (  )  (  )  ( 

1.  GOING  TO  SCHOOL  FULL-TIME 

2.  GOING  TO  SCHOOL  PART-TIME 

3.  WORKING  FULL-TIME 

4.  WORKING  PART-TIME 


)  <  )  (  )  <  ) 

5.  SERVING  IN  THE  MILITARY 

6.  BEING  A  FULL-TIME  HOMEMAKER 

7.  OTHER 


1 


2.20  IP20 


How  likely  is  it  that  you  will  talk  to  someone 
Csuch  as  -family,  -friends,  or  teacher!  about 
Joining  the  Army? 


<  ) 

1.  DEFINITELY 

2.  PROBABLY 

3.  PROBABLY  NOT 

4.  DEFINITELY  NOT 


IP17 


Read  only  the  short  introduction  and  question. 

Emphasize  the  phrase  more  likely.  Also,  note  that  the 
time  referrent  has  changed  to  the  next  year.  Note  that 
you  will  probe  only  if  the  respondent  is  GOING  TO 
SCHOOL  or  WORKING. 

Note  the  multiple  cursor  locations  or  input  fields  for 
you  to  enter  as  many  codes  as  needed.  Once  all  the 
responses  have  been  coded,  use  CTRL/P  to  advance  to  the 
next  screen. 

If  code  ”7"  (OTHER)  is  coded,  make  a  comment  using 
CTRL/K  before  coding  the  response. 


Note  the  phrases  in  square  brackets.  These  should  only 
be  read  if  the  respondent  is  not  clear  as  to  whom 
he/she  would  talk  to. 


IP20 


2.21 


IP21 


How  likely  is  it  that  you  will  do  something  about 
joining  the  Army  Csuch  as  see  an  Army  Recruiter, 
call  a  toll-free  number,  answer  an  Army  ad,  or 
visit  an  Army  base!? 

<  ) 

1.  DEFINITELY 

2.  PROBABLY 

3.  PROBABLY  NOT 

4.  DEFINITELY  NOT 


2. IB  IP18 


Before  we  talked  today,  had  you  ever 
thought  about  joining  the  military? 


(  ) 


1.  YES 

2.  NO 


IP21 


IP18 


Note  again,  the  phrases  in  square  brackets  should  only 
be  read  if  the  respondent  is  not  clear  on  what  he/she 
would  do  about  joining  the  Army.  Read  the  answer 
categories  as  part  of  the  question. 


Again,  the  military  includes  all  branches  of  the 
service  -  i.e.,  the  Army,  Air  Force,  Navy,  Marines, 
Coast  Guard,  National  Guard,  and  Reserve.  Also 
included  are  college  and  R.O.T.C. 


Emphasize  the  word  thought. 


BEHAVIORS  (BE) 


3.0101 


BEIA 


3.01 


3.02 


Have  you  ever  -balked  wi-th  any  military  recruiter  to 
get  information  about  the  military? 


(  ) 

1.  YES 

2.  NO 


BEl 


In  the  past  six  months,  have  you  talked  with  anyone 
about  possibly  joining  the  Army? 


(  ) 

1.  YES 

2.  NO 


BE2 


With  whom  have  you  talked? 


[RECORD  ALL  THAT  APPLY.  ENTER  CTRL/P  TO  EXIT.] 


)  (  )  (  )  (  )  (  )  (  )  (  )  (  )  (  )  (  )  (  )  ( 


1.  FRIENDS 

2.  MOTHER 

3.  FATHER 

4.  A  BROTHER  OR  SISTER 

5.  SOME  OTHER  RELATIVE 

6.  BOY/GIRL  FRIEND  OR  SPOOSE 


7.  A  TEACHER 

8.  A  COUNSELOR  AT  SCHOOL 

9.  A  RECRUITER 

10.  CO-WORECER 

11.  EMPLOYER 

12.  OTHERS 


BEHAVIORS 


This  series  of  questions  asks  about  people  the 
respondent  may  have  talked  with,  or  efforts  he/ she  may 
have  made  to  obtain  information  about  the  military,  to 
apply  for  college  or  to  obtain  employment. 


Note  the  time  period  In  the  past  six  months.  If  the 
respondent's  answer  is  NO  or  DON'T  KNOW  (Shift  8)  or  if 
he/she  refuses  to  answer  the  question  (Shift  7) ,  the 
CATI  will  skip  questions  BE2-BE8B  and  take  you  directly 
to  question  BEIO. 


CATI  will  display  this  question  only  if  the  answer  to 
the  previous  question  BEl  was  "YES".  We  are  still 
interested  only  in  those  people  the  respondent  has 
talked  with  in  the  past  six  months.  Note  the  multiple 
cursor  locations.  Continue  to  probe  for  ANYONE  ELSE. 
When  you  have  recorded  all  the  answers,  use  CTRL/P  to 
exit  the  screen.  You  cannot  use  CTRL/P  in  the  first 
cursor  location. 

Note  that  the  category  FRIENDS  is  separate  from  the 
category  BOY/GIRLFRIEND  OR  SPOUSE. 


3.03 


BE3 


You  mentioned  talking  with  friends.  Were  these 
friends  from  school? 


(  ) 

1.  YES 

2.  NO 


3 . 04  BE4 


Were  these  friends  at  work? 


1.  YES 

2.  NO 


3 . 0499  BE4CK 

I 

I 


Were  these  friends  co-workers  or  employers? 


(  ) 

1.  CO-WORKERS 

2.  EMPLOYERS 

3.  NEITHER 

4.  BOTH 


BE3  This  series  of  questions  is  about  friends  and  is  asked 

BE4  only  if  "1”  (FRIENDS)  was  recorded  in  the  previous 

BE4CK  question  (BE2) . 

BE  5 

BE6  Question  BE6  will  be  asked  only  if  the  answer  to  the 

previous  question  (BE5)  was  "1"  (YES) . 


3.05 


BE5 


Were  these  friends  in  the  service? 


(  ) 

1.  YES 

2.  NO 


3 . 06  BE6 


Were  these  friends  in  the  Army? 


(  ) 

1.  YES 

2.  NO 


LEFT  INTENTIONALLY  BLANK 


3.07 


BET 


In  the  past  six  months,  have  you  talked  to  an 
Armed  Forces  recruiter  about  military  service? 


(  ) 

1.  YES 

2.  NO 


3.08  BE8 


Was  the  recruiter  you  spoke  with  an  . . . 
[FOR  EACH  QUESTION,  1  =  YES,  2  =  NO.] 


Army  recruiter?  (  ) 

Air  Force  recruiter?  (  ) 

Navy  recruiter?  (  ) 

Marine  recruiter?  (  ) 


BE7 


BE8 


This  series  of  questions  is  about  the  Armed  Forces  and 
Army  recruiters.  If  A  RECRUITER  was  coded  in  question 
BE2,  CATI  will  automatically  skip  this  question. 

Note  the  time  period  In  the  past  six  months.  If  the 
answer  is  "NO”  CATI  will  skip  the  next  three  questions. 


Read  the  answer  categories  one  at  a  time  as  part  of  the 
question.  Record  a  "1"  (YES)  or  "2"  (NO)  for  each 
category  before  asking  the  next  category.  The  cursor 
will  automatically  advance  to  the  next  category  after 
coding  each  of  the  first  three  responses.  You  will 
need  to  press  RETURN  after  coding  the  last  response  in 
order  to  advance  to  the  next  screen. 


3.0801  BE8A 


How  did  you  have  your  first  contact  with  the  Army  recruiter? 
[READ  ALL  RESPONSE  CATEGORIES  BEFORE  CODING  THE  ANSWER. ] 


(  ) 

1 .  Did  you  contact  the  Army  recruiter  on  the  advice  of 
another  service  recruiter, 

2.  did  you  contact  the  Army  recruiter  first, 

3.  were  you  contacted  by  the  Army  recruiter  first, 

4 .  were  you  with  a  friend  with  whom  the  recruiter 
was  meeting, 

5.  did  you  contact  an  Army  recruiter  through  a  D.S. 
Army  Reserve  or  National  Guard  unit  or  member,  or 

6.  was  your  first  contact  by  some  other  way? 


3.0802  BE8B 


Under  what  circumstances  did  you  first  talk  with  an  Army 
recruiter?  Did  you  talk  . . . 


(  ) 


1. 

by 

telephone , 

2. 

at 

a  recruiting  station 

3. 

at 

a  job  fair. 

4. 

at 

school , 

5. 

at 

an  Army  Reserve  unit 

6. 

some  other  way? 

3.10  BEIO 


In  the  past  six  months,  have  you  responded  to  an  Army 
ad  by  calling  a  toll-free  number  or  sending  for  a  gift? 


(  ) 


1.  YES 

2.  NO 


BE8A 

BE8B 


BEIO 


The  next  two  questions  are  asked  only  if  the  answer  to 
Army  Recruiter  in  the  previous  question  (BE8)  was  YES. 
It  is  important  to  emphasize  the  word  first  in  these 
two  questions.  You  should  read  all  of  the  response 
categories  before  coding  the  response.  Several  of  the 
categories  may  be  applicable,  but  we  are  only 
interested  in  the  one  which  occurred  first. 

If  the  response  to  BE8B  is  "6",  use  CTRL/K  and  record 
the  answer  verbatim. 


The  time  period  of  interest  continues  to  be  the  past 
six  months. 


3.11 


BEll 


In  the  past  six  months,  have  you  visited  an 
Army  recruiting  station? 


(  ) 

1.  YES 

2.  NO 


3.121  BE12A 


Have  you  ever  taken  a  written  test  used  for  the 
Army,  such  as  the  Armed  Services  Vocational 
Aptitude  Battery? 


(  ) 

1.  YES 

2.  NO 


3.12  BE12 


In  the  past  six  months,  have  you  taken  a  witten  test 
used  for  the  Army,  such  as  the  Armed  Services  Vocational 
Aptitude  Battery? 


(  ) 


1.  YES 

2.  NO 


BEll 


BE12A 

BE12 


The  time  period  of  interest  continues  to  be  the  past 
six  months. 


The  Armed  Services  Vocational  Aptitude  Battery  is  just 
one  example  of  several  written  tests  which  are  used  for 
Army  recruits. 

You  will  ask  if  the  youth  ever  took  a  written  test  for 
the  Army.  If  their  response  is  YES,  you  will  then  ask 
if  it  was  in  the  past  six  months. 


3.16 


BE16 


In  the  past  six  months,  have  you  given  emy  thought 
to  going  to  college? 


(  ) 

1.  YES 

2.  NO 


3.17  BE17 


In  the  past  six  months,  have  you  talked  to  anyone 
about  going  to  college? 


(  ) 

1.  YES 

2.  NO 


BE16 

BE17 


The  next  series  of  questions  is  about  college.  If  the 
respondent  is  currently  in  college  or  is  a  college 
graduate,  CATI  will  automatically  skip  these  questions. 
Note  the  time  period  of  interest  continues  to  be  the 
past  six  months. 

If  the  respondent  answers  NO  to  BE16,  CATI  will 
automatically  skip  questions  BE17,  BE18,  BE19  and  BE21. 

If  the  answer  to  BE17  is  NO,  DON'T  KNCM  (Shift  8)  or  a 
refusal  (Shift  7),  CATI  will  skip  questions  BE18,  BE19 
and  BE20. 


3.18 


BE18 


With  whom  have  you  talked? 


[RECORD  ALL  THAT  APPLY. 

ENTER  CTRL/P  TO  EXIT 

.] 

( 

)  (  )  (  )  (  )  (  ) 

(  )  ( 

)  (  )  ( 

) 

(  )  ( 

1. 

FRIENDS 

7. 

A  TEACHER 

2. 

MOTHER 

8. 

A  COUNSELOR 

AT 

SCHOOL 

3. 

FATHER 

9. 

A  RECRUITER 

4. 

A  BROTHER  OR  SISTER 

10. 

CO-WORKER 

5. 

SOME  OTHER  RELATIVE 

11. 

EMPLOYER 

6. 

BOY/GIRL  FRIEND  OR  SPOUSE 

12. 

OTHERS 

3.19  BE19 


Have  they  talked  to  you  about  . . . 


[FOR  EACH  QUESTION,  1  =  YES,  2  =  NO.] 

the  Army  College  Fund?  (  ) 

the  GI  Bill?  {  ) 

R.O.T.C.  Scholarships?  {  ) 

V.E.A.P.  [Veterans  Educational 
Assistemce  Package]?  {  ) 


BE18 


BE19 


This  question  also  deals  with  going  to  college.  Probe 
any  response  to  be  certain  it  occurred  in  the  past  six 
months.  Note  the  multiple  cursor  locations  and  record 
all  the  responses.  If  the  respondent's  answer  does  not 
correspond  to  one  of  the  first  eleven  categories, 
record  the  answer  verbatim  in  the  comments  field,  and 
code  "12". 

Continue  to  probe  for  anyone  else.  When  you  have 
recorded  all  the  answers,  use  CTRL/P  to  exit  the 
screen.  Remember  that  you  cannot  use  CTRL/P  in  the 
first  cursor  location. 


Read  the  response  categories  one  at  a  time  as  part  of 
the  question.  Record  a  "1"  (YES)  or  "2"  (NO)  for  each 
category  before  asking  the  next  category.  The  cursor 
will  automatically  advance  to  the  next  category  after 
coding  each  of  the  first  three  responses.  You  will 
need  to  press  RETURN  after  coding  the  last  response  in 
order  to  advance  to  the  next  screen. 


3.211  BE21A 


Have  you  ever  taken  any  college  admissions  tests, 
for  example,  the  PSAT,  SAT  or  ACT? 


(  ) 

1.  YES 

2.  NO 


3.21  BE21 


In  the  past  six  months,  have  you  taken  any  college 
admissions  tests  for  excunple,  the  PSAT,  SAT  or  ACT? 


(  ) 


1.  YES 

2.  NO 


BE21A 

BE21 


These  two  questions  ask  about  college  admissions  tests 
the  respondent  may  have  taken.  The  PSAT,  SAT  and  ACT 
are  three  of  the  most  common  admissions  tests.  Another 
example  is  the  Miller  Analogies  Test.  The  GRE 
(Graduate  Record  Exam)  should  not  be  included. 


3.241 


BE24A 


Have  you  ever  submitted  a 
college  application? 


(  ) 

1.  YES 

2.  NO 


3 . 24  BE24 


In  the  past  six  months,  have  you  submitted  a 
college  application? 

(  ) 

1.  YES 

2.  NO 


BE24A 

BE24 


These  two  questions  ask  about  college  applications. 
You  will  ask  if  the  youth  ever  submitted  a  college 
application.  If  their  response  is  YES,  you  will  then 
ask  if  it  was  in  the  past  six  months. 


3.25 


BE25 


In  the  past  six  months,  have  you  given  any  thought 
to  getting  a  full-time  civilian  job? 


{  ) 

1.  YES 

2.  NO  CSX/o) 


3 . 26  BE26 


In  the  past  six  months,  have  you  spoken  with  anyone 
about  getting  a  full-time  civilian  job? 


(  ) 


1.  YES  , 

2.  NO 


3 . 27  BE27 


With  whom  have  you  spoken? 


[RECORD  ALL  THAT  APPLY. 

ENTER  CTRL/P  TO  EXIT.] 

( 

)  (  )  (  )  (  )  (  ) 

(  )  ( 

)  (  )  (  ) 

(  )  ( 

1. 

FRIENDS 

7. 

A  TEACHER 

2. 

MOTHER 

8. 

A  COUNSELOR  AT 

SCHOOL 

3. 

FATHER 

9. 

A  RECRUITER 

4. 

A  BROTHER  OR  SISTER 

10. 

CO-WORKER 

5. 

SOME  OTHER  RELATIVE 

11. 

EMPLOYER 

6. 

BOY/GIRL  FRIEND  OR  SPODSE 

12. 

OTHERS 

BE25 

BE26 

BE27 


This  series  of  questions  concerns  full-time  civilian 
jobs.  If  the  respondent  is  currently  employed  full¬ 
time,  i.e.,  more  than  34  hours  per  week,  CATI  will 
automatically  skip  questions  BE25,  BE26,  BE27,  BE31  and 
BE32.  The  time  period  continues  to  be  the  past  six 
months . 

In  B25,  emphasize  the  words  any  thought.  If  the 
respondent  answers  "NO”  to  BE25,  CATI  will  skip  the 
remaining  questions  in  this  section. 

In  B26,  emphasize  the  words  spoken  with.  If  the  answer 
to  B26  is  NO,  DON'T  KNOW  (Shift  8),  or  a  refusal  (Shift 
7) ,  CATI  will  skip  directly  to  question  BE31. 

In  Question  BE27,  note  the  multiple  cursor  locations 
and  record  all  responses.  If  the  respondent's  answer 
does  not  correspond  to  one  of  the  first  eleven 
categories,  record  the  answer  verbatim  in  the  comments 
field  (CTRL/K),  and  code  12. 

Continue  to  probe  for  Anyone  else.  When  you  have 
recorded  all  the  answers,  use  CTRL/P  to  exit  the 
screen.  Remember  that  you  cannot  use  CTRL/P  in  the 
first  cursor  location. 


3.31 


BE31 


In  the  past  six  months,  have  you  visited  any 
prospective  employers or  emplosnnent  agencies? 


(  ) 

1.  YES 

2.  NO 


3.32  BE32 


In  the  past  six  months,  have  you  applied  for  a  job? 


(  ) 


1.  YES 

2.  NO 


BE31 

BE32 


The  past  six  months  continues  to  be  the  time  period  of 
concern.  In  Question  BE31,  emphasize  the  word  visited. 


SOCIAL  INFLUENCE  (SI) 


4.0 


SIO 


Now  I  am  going  to  ask  you  a  few  questions  about  the 
attitudes  of  your  fcunily  and  friends  about  the 
military. 


[PEESS  RETURN  TO  CONTINUE] 


4.01  SIl 

For  each  of  the  following  people,  please  tell  me  how  you  think 
they  would  feel  about  your  enlisting  in  the  Army.  Use  a  scale 
of  1  to  5  where  a  1  means  they  would  think  it  is  a  very  bad 
idea,  2  means  it’s  a  bad  idea,  3  means  it’s  neither  a  good  nor 
a  bad  idea,  4  means  it’s  a  good  idea,  and  5  means  they  would 
think  your  enlisting  would  be  a  very  good  idea. 

[CODE  6  IF  NOT  APPLICABLE,  PERSON  DECEASED,  OR  DOES  NOT  EXIST] 


Your  father?  (  ) 

Your  mother?  (  ) 

Friends  with  Army  experience?  (  ) 

Friends  with  other  military  experience?  (  ) 

Friends  with  no  military  experience?  (  ) 

Your  school  counselor?  (  ) 

Your  teachers?  (  ) 

Your  co-workers?  (  ) 

Your  fellow  students?  (  ) 

Your  employer?  (  ) 


SOCIAL  INFLUENCES 


Read  the  introduction  verbatim.  These  questions 
concern  what  the  youth  perceives  to  be  the  attitudes  of 
key  persons  toward  his  or  her  joining  the  Army. 


Code  each  category  before  asking  for  the  next  response. 
The  cursor  will  automatically  move  down  the  list  as  you 
code.  As  always,  you  will  need  to  press  RETURN  after 
the  last  category  has  been  coded. 

Also  note,  there  are  two  versions  of  this  screen. 
Depending  upon  whether  the  respondent  is  currently 
working  or  not,  the  response  categories  of  your  co¬ 
workers  and  your  employer  will  or  will  not  be  displayed 
on  the  screen. 


4.02 


SI2 


Do  you  have  friends  who  are  currently  serving  in  the 
military? 


(  ) 

1.  YES 

2.  NO 


4.03  SI3 


In  what  branch  of  the  military  are  these  friends  serving? 

[RECORD  ALL  THAT  APPLY.  ENTER  CTRL/P  TO  EXIT] 

(  )  (  )  {  )  (  )  (  ) 


1.  AIR  FORCE 

2.  ARMY 

3.  COAST  GUARD 

4.  MARINE  CORPS 

5.  NAVY 


4.04  SI4 


Are  your  friends  in  the  Army  serving  in  the  . . . 
[FOR  EACH  QUESTION,  1  =  YES,  2  =  NO] 


Active  Army?  (  ) 

Army  Reserve?  (  ) 

Army  National  Guard?  (  ) 

Army  Reserve  Officer’s 

Training  Corps?  (  ) 


512 

513 


SI4 


Emphasize  currently  in  this  question. 


This  question  will  come  up  only  if  the  answer  to  the 
previous  question  SI2  was  coded  a  ”1"  (YES) . 

Note  that  this  question  has  multiple  cursor  locations 
or  input  fields.  If  more  than  one  friend  is  serving  in 
some  branch  of  the  military  enter  the  code  for  that 
branch  one  time  only.  You  will  need  to  press  RETURN 
after  coding  each  response,  and  CTRL/P  when  there  are 
no  more  responses  to  enter. 


This  question  also  has  multiple  cursor  locations,  but 
you  cannot  CTRL/P  in  these  input  fields.  You  have  to 
enter  a  ”1”  (YES)  or  ”2''  (NO)  for  each  response 
category.  Press  RETURN  after  coding  the  last  category. 


4.05 


SI5 


Do  you  have  family  members  who  are  currently  serving  in 
the  military? 


(  ) 

1  YES 

2.  NO  c:i:AXA^Tao) 


4.061  SI60V1 


In  what  branch  of  the  military  are  these  fcunily  members 
serving? 

[CODE  ALL  TEIAT  APPLY.  USE  CTRL/P  TO  EXIT] 

(2  )  (  )  (  )  (  )  (  ) 

1.  AIR  FORCE 

2.  ARMY 

3.  COAST  GUARD 

4.  MARINE  CORPS 

5.  NAVY 


4.07  SIT 


Are  they  serving  in  the. . . 

[FOR  EACH  QUESTION,  1  =  YES,  2  =  NO] 


Active  Army? 

( 

) 

Army 

Reserve? 

( 

) 

Army 

National 

Guard? 

( 

) 

Army 

Reserve  Officer’s 
Training  Corps? 

( 

) 

SIS 


SI6 


SI7 


This  question  is  similar  to  SI2 .  You  will  ask  the  same 
series  of  questions  for  family  members. 


This  question  will  be  asked  only  if  question  SIS  is 
coded  a  "1”  (YES) .  Again,  note  the  multiple  cursor 
locations  to  enter  all  the  categories  that  apply.  Use 
CTRL/P  to  advance  to  the  next  screen. 


Code  a  "1"  (YES)  or  "2”  (NO)  for  each  response 
category.  Press  RETURN  only  after  the  last  category 
has  been  coded. 


IMPORTANCE  OP  KEY  ATTRIBUTES  (lA) 


5.01 


I A INTRO 


In  thinking  about  your  plans  -for  the  next  year,  please 
tell  me  how  important  it  is  that  you  have  opportunities 
•for  the  -following  things. 


C PRESS  RETURN  TO  CONTINUE! 


5.010  lAl 

Use  a  scale  o-f  1  to  5  where  a  "1"  means  it  is  not  at  all 
important  and  “5"  means  it  is  very  important. 

Having  a  wide  variety  o-f  opportunities  to  -find  a  job  you  can  enjoy? 
Having  a  physical  challenge? 

Having  an  experience  you  can  be  proud  o-f? 

Having  a  stepping-stone  between  high  school  and  college? 

Developing  leadership  skills? 

Working  with  the  latest  high-tech  equipment? 

Helping  your  career  development? 


IMPORTANCE  OF  ATTRIBUTES 


The  focus  of  this  set  of  questions  is  the  degree  of 
importance  attached  to  different  opportunities  for  the 
respondent  over  the  next  year.  Respondents  are  to  use 
a  scale  ranging  from  1  to  5  to  rate  these  opportuni¬ 
ties.  A  "1"  will  mean  the  opportunity  is  not  at  all 
important  and  a  ”5''  will  mean  the  opportunity  is  very 
important.  You  may  need  to  periodically  remind  some 
respondents  of  the  meaning  of  the  points  of  the  scale. 

There  are  eighteen  separate  opportunities  listed.  In 
each  different  interview  these  opportunities  will  be 
listed  in  a  different  order.  Whenever  there  is  a 
lengthy  list  of  similar  questions,  there  is  always 
concern  that  the  respondent  may  stop  listening  with  the 
same  attention  as  you  continue  through  the  list. 
Therefore,  the  opportunities  are  presented  with  a 
different  starting  point  (rotated) ,  so  that  the  effects 
of  possible  inattention  are  randomly  disributed  across 
interviews . 

Do  not  attempt  to  define  any  of  the  categories.  If  the 
respondent  asks  what  it  means,  say  Whatever  it  means  to 
you. 

As  you  code  each  category  the  cursor  will  automatically 
advance  to  the  next  cursor  location.  When  you  reach 
the  final  input  field  on  the  screen,  you  will  enter 
your  response  and  press  RETURN  to  advance  to  the  next 
screen. 


lAINTRO 

lAl 

IA2 

IA3 


5.02 


IA2 


CUse  3l  scale  O'f  1  to  5  where  a  **!'*  means  it  is  not  at  all 
important  and  "5"  means  it  is  very  important.! 

Developing  sel -f  — con*f idence?  ^  ^ 

Developing  your  potential?  ^  > 

Having  a  mental  challenge?  (  ) 

Becoming  more  mature  and  responsible?  <  ) 

Training  in  useful  skill  areas?  (  ) 

Working  with  highly-trained  people?  (  ) 


5.02  IA2 

CUse  a  scale  of  1  to  5  where  a  **1*‘  means  it  is  not  at  all 
important  and  "5"  means  it  is  very  important.! 

Earning  money  for  college  or  vocational  education?  ^  > 

Serving  your  country?  ^  ^ 

Living  in  your  own  hometown?  ^  ^ 

Having  interesting  and  exciting  weekends?  ^  ) 

Working  part-time?  ^  ^ 

Being  able  to  make  changes  and  use  your  own  judgment?  (  ) 


LEFT  INTENTIONALLY  BLANK 


MEDIA  HABITS  (MH) 


6.01 


MHl 


I’d  like  -bo  ask  a  few  questions  about  your  TV, 
radio  and  reading  habits. 

Do  you  regularly  watch  TV? 


(  ) 

1.  YES 

2.  NO 


6.02  MH2 


How  many  hours  per  week  do  you  spend  watching. . . 


programs  on  commercial  networks, 

such  as  ABC,  CBS,  or  NBC?  (  ) 

programs  on  commercial  cable  stations, 

such  as  ESPN,  MTV,  OSA,  or  TBS?  (  ) 


6.001  MH2CK 


Let  me  check  what  I  have  recorded. 


I ’ ve  recorded  that . . . 


[RECONCILE  WITH  THE  RESPONDENT.  IF  THE 
RESPONSE  DOES  NOT  CHANGE,  PRESS  RETURN] 


you  watch  120  hours  of  Broadcast  television  per  week  (  ) 

and  you  watch  120  hours  of  Cable  television  per  week  (  ) 


MEDIA  HABITS 


MHl 


MH2 


MH2CK 


Read  the  introduction  and  question  verbatim.  Since 
this  is  a  YES/NO  question,  code  "I"  (YES)  even  if  the 
respondent  only  watches  one  kind  of  television. 
Regular  watching  means  once  a  week  or  more. 


This  question  will  only  be  asked  if  the  response  to 
question  MHl  is  a  "1"  (YES) .  Read  the  first  answer 
category,  code  the  response,  then  read  the  second 
answer  category.  If  the  respondent  cannot  give  you  an 
exact  number  of  hours,  probe  for  the  best  estimate. 

If  the  response  to  the  first  category  is  more  than  99 
hours,  the  cursor  will  automatically  advance  to  the 
second  category.  Otherwise,  press  RETURN  to  advance  to 
the  second  field  (e.g.,  if  fewer  than  100  hours  are 
recorded.)  As  usual,  you  will  have  to  press  RETURN 
after  you  have  entered  the  second  response. 


This  is  a  consistency  check  which  will  come  up  if  the 
two  responses  to  the  previous  question  (MH2)  add  up  to 
more  than  168  hours.  If  the  respondent  wishes  to 
revise  the  answers  to  MH2,  enter  the  correct  number  or 
press  RETURN  if  the  response  remains  the  same. 


6.11 


MHll 


Do  you  watch  any  of  the  following  Cable  or  Subscription  TV 
channels  regularly? 

[ENTER  1  =  YES,  OR  2  =  NO] 


MTV  [Rock  Videos]?  (  ) 
Nashville  Network  [TNN]?  (  ) 
ESPN  [Sports]?  (  ) 
WTBS  [Syndicated]?  (  ) 


Black  Entertainment  TV  [BET]?  (  ) 


6.12  MH12 


Do  you  frequently  watch  any  of  the  following  types  of  TV  shows? 

[ENTER  1  =  YES,  OR  2  =  NO] 


Sports? 

( 

) 

Suspense  or  mystery? 

( 

) 

General  dreuna? 

( 

) 

Music  or  music  video? 

( 

) 

Situation  comedy? 

( 

) 

TV  movies? 

( 

) 

Talk  shows? 

( 

6.13  MH13 


Please  tell  me  if  you  watch  any  of  the  following  TV  shows 
regularly.  Do  you  watch. . . 

[ENTER  1  =  YES,  OR  2  =  NO] 


David  Letterman?  (  ) 

Friday  Night  Videos?  (  ) 

Monday  Night  Football?  (  ) 

College  Football?  (  ) 

Sunday  Night  at  the  Movies?  (  ) 


MHll 

MH12 


MH13 


Note  the  multiple  cursor  locations  or  input  fields  in 
this  question.  Enter  a  "1"  (YES)  or  ”2"  (NO)  for  each 
response  category.  Press  RETURN  after  you  have  entered 
the  last  response. 

Regularly  means  once  a  week  or  more. 


Again,  this  question  has  multiple  cursor  locations. 
Answer  categories  should  be  read  to  the  respondent. 
Code  each  category  before  going  on  to  the  next  one. 
Press  RETURN  after  you  have  entered  the  last  response. 


6.14 


MH14 


Does  your  household  have  a  Video  Cassetlie  Recorder  [VCR]? 

(  ) 

1.  YES 

2.  NO 


6.15  MH15 


How  many  hours  per  week  do  you  usually  spend  watching  your  VCR? 


HOURS  ( 


) 


MH14 


Some  respondents  may  be  more  familiar  with  VGR  instead 
of  the  full  name.  Read  VCR  in  parentheses  if  they  do 
not  understand  Video  Cassette  Recorder. 


MH15 


You  will  ask  this  question  only  if  the  answer  to 
question  MH14  was  a  "1”  (YES) .  If  the  respondent 
cannot  give  you  an  exact  number  of  hours,  probe  for  the 
best  estimate.  Press  RETURN  to  go  to  the  next  screen. 


6.16 


MH16 


Now  let’s  talk  about  radio  listening.  Do  you  regularly  listen 
to  the  radio? 


(  ) 


1.  YES  . 

2.  NO 


6.17  MH17 


How  many  hours  per  week  do  you  listen  to. . , 

AM  Radio?  (  ) 

FM  Radio?  (  ) 


6.002  MH17CK 


Let  me  check  what  I  have  recorded .  I ’ ve  recorded  that . . . 

[RECONCILE  WITH  THE  RESPONDENT.  IF  THE 
RESPONSE  DOES  NOT  CHANGE,  PRESS  RETURN] 

you  listen  to  100  hours  of  AM  Radio  (  ) 

and  you  listen  to  80  hours  of  FM  Radio  (  ) 


MH16 


This  question  is  self-explanatory. 


MHl? 


This  question  will  come  up  only  if  the  answer  to  the 
previous  question  was  a  "1”  (YES) .  Emphasize  the  word 
week,  and  code  the  first  category  before  asking  the 
second  category.  Press  RETURN  after  you  have  entered 
the  response  for  the  second  category.  Ask  for  the 
respondent's  best  estimate  if  he/she  does  not  know  the 
exact  number  of  hours. 


This  consistency  check  will  come  up  if  the  sum  of  the 
two  responses  in  question  MH17  is  greater  than  168 
hours.  If  the  respondent  wishes  to  revise  the  answers 
to  MH17 ,  enter  the  correct  number  or  press  RETURN  if 
the  response  remains  the  same. 


MH17CK 


6.26 


MH26 


Do  you  frequently  listen  to  any  of  the  following 
types  of  radio  programs? 


[ENTER  1  =  YES,  OR  2 

=  NO] 

News? 

( 

) 

Classical  music? 

( 

) 

Pop? 

( 

) 

Country? 

( 

) 

Sports? 

( 

) 

Talk  Shows? 

( 

) 

Rock  &  Roll? 

( 

) 

“Easy  Listening"? 

( 

6.27  MH27 


Do  you  listen  to  the  following  programs  regularly? 
[ENTER  1  =  YES,  OR  2  =  NO] 


American  Top  40?  (  ) 

King  Biscuit  Flower  Hour?  (  ) 

Rick  Dees’  Top  40?  (  ) 

Metal  Shop?  (  ) 

Rockline?  (  ) 


MH2  6 
MH27 


These  are  multiple  entry  questions.  Answer  a  ”1"  (YES) 
or  "2”  (NO)  for  each  response  category.  Press  RETURN 
after  you  have  entered  the  last  response. 


6.28 


MH28 


How  often  do  you  read  the  newspaper?  Is  it. . . 


(  ) 

1.  Never, 

2.  Less  than  twice  a  week, 

3.  2-3  times  per  week, 

4.  4-5  times  per  week,  or 

5.  Daily? 


6.29  MH29 


How  many  hours  per  week  do  you  spend  reading  the  newspaper? 


HOURS  (  ) 


6 . 30  MH30 


Do  you  regularly  read  any  of  the  following  sections? 


[ENTER  1  =  YES,  OR  2  =  NO.] 


Sports?  (  ) 

Comics?  {  ) 

News?  (  ) 

Local?  (  ) 

Food?  (  ) 

Lifestyle?  (  ) 

Classified?  (  ) 


MH28 


MH29 


MH3  0 


Read  the  answer  categories  as  part  of  the  question, 
then  code  one  response. 


You  will  ask  this  question  only  if  the  respondent 
indicated  that  he/she  reads  the  newspaper  in  the 
previous  question  (MH28) .  If  the  respondent  does  not 
know  the  exact  number  of  hours,  probe  for  his/her  best 
estimate  per  week. 


Enter  a  "1"  (YES)  or  ”2”  (NO)  for  each  response 
category.  Press  RETURN  after  you  have  coded  the  last 
response  category. 


6.31 


MH31 


Do  you  regularly  read  magazines? 

(  ) 

1.  YES 

2 .  NO 


6.32  MH32 


What  magazines  do  you  read  on  a  regular  basis,  that  is,  that 
you  have  read  at  least  3  of  the  past  4  issues? 

[ENTER  APPROPRIATE  NUMBER  FROM  HARD  COPY  LIST, 

OR  ’991’  FOR  OTHER.  ENTER  CTRL/P  TO  CONTINUE.] 


(  )  (  )  (  )  (  )  (  )  (  ) 


MH31 


MH32 


Regular  magazine  reading  refers  to  having  read  at  least 
3  of  the  past  4  issues. 


This  question  will  only  come  up  if  you  coded  a  "1" 
(YES)  to  question  MH31.  It  requires  you  to  look  at  a 
hard  copy  list  to  be  able  to  code  the  appropriate 
responses  in  the  multiple  input  fields.  This  list  is 
shown  in  Appendix  B.  Once  all  the  magazine  codes  have 
been  entered,  CTRL/P  to  advance  to  the  next  screen. 

If  the  respondent  gives  you  more  than  six  magazines, 
enter  them  in  comments,  before  you  code  the  last  input 
field.  Ask  the  respondent  to  slow  down  if  you  are 
having  difficulty  in  keeping  up  with  the  coding. 
Respondents  are  usually  flattered  when  you  do  so, 
because  they  feel  you  are  interested  in  what  they  have 
to  say,  and  want  to  record  all  their  responses. 


6.33 


MH33 


How  many  hours  a  week  do  you  spend  reading  magazines? 

HOURS  (  ) 


6 . 007  MHCKl 

Let  me  check  what  I  have  recorded.  I’ve  recorded  that. . . 

[RECONCILE  WITH  THE  RESPONDENT.  IF  THE 
RESPONSE  DOES  NOT  CEIANGE,  PRESS  RETURN.] 


you 

watch  Broadcast  TV 

120  hours 

a  week 

( 

) 

you 

watch  Cable  TV 

120  hours 

a  week 

( 

) 

you 

listen  to  AM  Radio 

100  hours 

a  week 

( 

) 

you 

listen  to  FM  Radio 

80  hours 

a  week 

( 

) 

you 

read  the  newspaper 

12  hours 

a  week 

( 

) 

and 

you  read  magazines 

12  hours 

a  week 

( 

) 

MH3  3 


Emphasize  the  word  week.  Ask  the  respondent  for 
his/her  best  estimate  if  he/she  cannot  give  you  the 
exact  number  of  hours. 


MHCKl 


During  the  questions  regarding  television  radio, 
newspaper  and  magazines  you  are  asked  to  record  the 
number  of  hours  per  week  the  respondent  spends  doing 
each  activity.  If  the  total  is  greater  than  the  number 
of  hours  contained  in  a  week,  i.e.,  168,  all  the 
information  you  enter  will  be  displayed  and  you  will 
have  to  opportunity  to  make  corrections  to  any  or  all 
of  it. 


KNOWLEDGE  RECALL  (KR) 


7.011 


KRIOVI 


Thinking  about  all  -forms  o-f  advertising,  -for 
which  military  services  do  you  recall  seeing 
or  hearing  any  advertising? 


[RECORD  ALL  THAT  APPLY.  THEN  USE  CTRL/P  TO  EXIT.! 
[PROBE:  Any  other  services?! 


(3  )  (  )  (  )  (  )  (  ) 

0.  NONE 

1.  AIR  FORCE 

2.  ARMY 

3.  RESERVE  OFFICER'S  TRAINING 
CORPS  [R.O.T.C.! 

4.  NATIONAL  GUARD 


()()()() 

5.  RESERVE 

6.  COAST  GUARD 

7.  MARINE  CORPS 

8.  NAVY 

9.  ONE  AD  FOR  ALL  SERVICES 


7.021  KR20V1 


You  mentioned  seeing  or  hearing  advertising  for  the 
Reserve  Officer's  Training  Corps.  For  which  military 
service  or  services  was  this  advertising? 

[PROBE:  Any  other  services?! 

[RECORD  ALL  THAT  APPLY.  THEN  USE  CTRL/P  TO  CONTINUE. ! 


(1  )  (  )  (  )  (  )  (  ) 

1.  AIR  FORCE 

2.  ARMY 

3.  NAVY 

4.  MARINE  CORPS 
COAST  GUARD 


1-f  • 


KRl 

KRIOVI 


KR2 


KNOWLEDGE -RECALL 


This  question  will  first  come  up  without  the  probe 
instruction.  Once  you  have  coded  the  first  response, 
the  probe  will  be  overlayed  on  top  of  the  original 
question.  Code  all  that  apply,  and  use  CTRL/P  to 
advance  to  the  next  screen  if  there  are  less  responses 
than  the  number  of  input  fields. 

If  you  enter  0  (zero) ,  you  will  automatically  go  the 
next  question.  You  can  only  enter  a  zero  in  the  first 
cursor  location. 

Note  that  the  question  refers  to  any  advertising  ever 
seen  or  heard. 

You  will  ask  this  question  only  if  you  coded  RESERVE 
OFFICER'S  TRAINING  CORPS  [R.O.T.C.]  in  the  previous 
question.  This  is  a  multiple  cursor  locations  or  input 
fields  question,  so  code  each  service  that  applies. 

Use  CTRL/P  to  continue  if  there  are  fewer  responses 
than  the  number  of  input  fields. 


7.031 


KR30V1 


You  mentioned  seeing  or  hearing  advertising  for  the 
National  Guard.  For  which  military  service  or 
services  was  this  advertising? 

[PROBE:  Any  other  services?] 

[ENTER  ALL  THAT  APPLY.  THEN  USE  CTRL/P  TO  CONTINUE.] 

(!)()()()() 

1.  AIR  FORCE 

2.  ARMY 

^  NAVY 

4.  MARINE  CORPS 

5.  COAST  GUARD 


7.041  KR40V1 


You  mentioned  seeing  or  hearing  advertising  for 
the  Reserve.  For  which  military  service  or 
services  was  this  advertising? 

[PROBE:  Any  other  services?] 

[RECORD  ALL  THAT  APPLY.  USE  CTRL/P  TO  CONTINUE.] 

(!)()()()() 

1.  AIR  FORCE 

2.  ARMY 

3.  NAVY 

4.  MARINE  CORPS 

5.  COAST  GUARD 


KR3 


You  will  ask  this  question  only  if  you  coded  a  ”4'' 
(NATIONAL  GUARD)  in  question  KRl.  This  question  is 
similar  to  the  previous  question  (KR2) .  Code  all  that 
apply,  and  use  CTRL/P  to  advance  to  the  next  question. 


This  question  will  only  be  asked  if  the  answer  to 
question  KRl  included  a  "5”  (RESERVE)  as  one  of  the 
response  categories.  Code  all  that  apply,  and  use 
CTRL/P  to  go  to  the  next  question. 


KR4 


7.05 


ECR5 


[Do  you  recall  seeing  or  hearing  any  advertising  for] 
the  Air  Force? 


(  ) 

1.  YES 

2.  NO 


7.06  KR6 


[Do  you  recall  seeing  or  hearing  any  advertising  for] 
the  Army? 


(  ) 

1.  YES 

2.  NO 


7.07  KR7 


[Do  you  recall  seeing  or  hearing  any  advertising  for] 

the  Army  Reserve  Officer’s  Training  Corps,  that  is, 
the  Army  R.O.T.C.? 

(  ) 


1.  YES 

2.  NO 


KR5 

KR6 

KR7 

KR8 

KR9 

KRIO 

KRll 

KR12 

KR13 


These  nine  questions  are  rotated  so  that  each  question 
has  an  equal  chance  of  being  asked  first. 

As  in  the  Importance  of  Attributes  section,  we  are 
concerned  here  that  respondent's  attention  may  wander 
after  responding  to  several  similar  items  in  this  list. 
To  lessen  the  effects  of  inattention  across  all  the 
interviews,  the  order  of  the  questions  is  randomized. 

Each  question  will  appear  only  if  that  particular 
branch  of  service  was  not  chosen  in  question  KRl. 


7.08 


KR8 


[Do  you  recall  seeing  or  hearing  any  advertising  for] 
the  Army  National  Guard? 


(  ) 

1.  YES 

2.  NO 


7.09  KR9 


[Do  you  recall  seeing  or  hearing  any  advertising  for] 
the  Army  Reserve? 


(  ) 

1.  YES 

2.  NO 


7.10  KRIO 


[Do  you  recall  seeing  or  hearing  any  advertising  for] 
the  Coast  Guard? 


(  ) 


1.  YES 

2.  NO 


LEFT  INTENTIONALLY  BLANK 


7.11 


KRll 


[Do  you  recall  seeing  or  hearing  any  advertising  for] 
the  Marine  Corps? 

(  ) 

1.  YES 

2.  NO 


7.12  KR12 


[Do  you  recall  seeing  or  hearing  any  advertising  for] 
the  Navy? 


(  ) 

1.  YES 

2.  NO 


7.13  B®13 


[Do  you  recall  seeing  or  hearing  any  advertising  for] 
all  the  services  in  one  ad? 

(  ) 


1.  YES 

2.  NO 


LEFT  INTENTIONALLY  BLANK 


7.14 


KR14 


Did  you  see  or  hear  Army  ads. . . 


[FOR  EACH  QUESTION,  YES  =1,  NO  =  2] 


on  TV?  (  ) 

on  the  radio?  (  ) 

in  magazines?  (  ) 

in  newspapers?  (  ) 

on  billboards?  (  ) 

through  the  mail?  (  ) 

on  posters?  (  ) 

in  brochures  or  pamphlets?  (  ) 

in  the  Yellow  Pages?  (  ) 

somewhere  else?  (  ) 


7.15  KR15 


Other  than  trying  to  get  you  to  enlist,  what  was 
the  main  message  you  got  from  Army  advertising? 


7.17  KR17 


Other  than  trying  to  get  you  to  enlist,  what  was 
the  main  message  you  got  from  Army  Reserve 
advertising? 


KR14 


KR15 


KR17 


This  question  will  come  up  if  you  have  coded  that  the 
respondent  had  seen  or  heard  Army  ads  in  previous 
questions.  Read  and  code  each  response  category  before 
asking  the  next  one.  Press  RETURN  after  the  last 
response.  If  the  respondent's  answer  is  YES  to 
somewhere  else,  record  their  answer  verbatim  in 
comments . 


You  have  three  lines  to  enter  a  verbatim  response.  If 
the  response  is  longer  than  these  lines,  press  CTRL/K 
and  record  the  full  response  in  comments.  Record  a 
brief  summary  of  the  comment  and  the  words  See  comments 
on  the  lines. 


The  CATI  will  display  the  service  branch  in  this 
question,  depending  upon  the  responses  in  the  previous 
questions,  (other  than  Army) .  Again,  you  have  three 
lines  to  code  the  verbatim  response.  Use  the  comments 
field  for  longer  responses,  and  use  CTRL/P  to  exit  from 
this  screen. 


ATTITUDES  TOWARDS  ARMY  ADVERTISING  (AT) 


8.01 


ATI 


Use  a  scale  of  “1”  to  ”5"  where  "I’’  means  you 
do  not  like  the  advertising  and  "5"  means  you 
like  the  advertising  very  much. 


Overall,  how  much  do  you  like  the  Army  ads  you 
have  seen  or  heard  over  the  past  year? 


(  ) 

1.  DO  NOT  LIKE 

2.  SOMEWHAT  DISLIKE 

3.  NEUTRAL 

4.  LIKE  SOMEWHAT 

5.  LIKE  VERY  MUCH 


8.02  AT2 


Use  a  scale  of  "I"  to  "5"  where  "1”  means  you 
do  not  believe  what  the  ads  say  and  ”5”  means 
you  believe  what  the  ads  say. 

How  much  do  you  believe  what  the  ads  say? 


(  ) 

1.  DO  NOT  BELIEVE 

2.  SOMEWHAT  DISBELIEVE 

3.  NEUTRAL 

4.  SOMEWHAT  BELIEVE 

5.  STRONGLY  BELIEVE 


ATI 

AT2 


ATTITUDES  TOWARD  ARMY  ADS 


The  focus  of  these  two  questions  is  the  Army  adver¬ 
tising  program.  If  the  respondent  did  not  recall 
seeing  or  hearing  any  Army  ads ,  i . e . ,  in  question  KRl 
the  Army  was  not  mentioned  or  in  KR6  the  response  was 
NO,  these  questions  will  not  be  asked.  CATI  will 
automatically  skip  to  question  KSl. 

You  will  be  asking  the  respondent  to  use  a  scale 
ranging  from  1  to  5  where  1  means  they  did  not 
like/believe  the  advertisements  and  5  means  they  like 
them  very  much/strongly  believe  what  the  ads  say. 


KNOWLEDGE/ SLOGAN  RECOGNITION  (KS) 


9.01 


KSl 


I  am  going  to  mention  some  slogans  used  by  the 
military  in  its  advertising.  After  I  read  each 
slogan,  please  tell  me  whether  it  is  used  by  the 
Army,  Air  Force,  Marine  Corps,  or  Navy,  or  by 
all  four  active  duty  services  together  in  the 
same  ad  or  commercial. 


[PRESS  EETORN  TO  CONTINUE] 


9.02  KS2 


Which  military  service  uses  the  advertising  slogan, 
"Blank.  It’s  not  just  a  job.  It’s  an  adventure."? 


(  ) 


1.  AIR  FORCE 

2.  ARMY 

3.  MARINE  CORPS 

4.  NAVY 

5.  ALL  FOUR  SERVICES  IN  ONE  AD 


9.03  KS3 


[Which  military  service  uses  the  advertising  slogan,] 
"The  Few.  The  Proud.  The  Blank."? 


(  ) 


1.  AIR  FORCE 

2.  ARMY 

3.  MARINE  CORPS 

4.  NAVY 

5.  ALL  FOUR  SERVICES  IN  ONE  AD 


KNOWLEDGE-SLOGAN  RECOGNITION 


KSl  The  next  series  of  questions  concerns  the  slogans  used 

by  the  military.  The  words  Army,  Air  Force,  Marine 
Corps,  Navy  are  rotated  in  this  introduction  so  that 
all  respondents  will  not  hear  them  in  the  same  order. 


KS2  Do  not  read  the  answer  categories  to  the  respondent. 

KS3  Note  the  optional  wording  shown  in  brackets  in 

KS4  questions  KS3-KS9. 

KS5 

KS6  Code  DON'T  KNOW  (Shift  8)  if  the  respondent  does  not 

KS7  know  the  answer. 

KS8 

KS9 

If  another  service  is  mentioned  that  is  not  shown  on 
the  list,  record  it  under  comments. 

If  the  respondent  wants  to  know  how  well  he/she  did  is 
on  this  series  of  questions,  you  may  reply  "I  think  you 
did  pretty  well.”  If  he/she  presses  for  feedback  on 
the  number  of  correct  answers,  you  may  say  "I  am 
working  at  a  computer  terminal  and  I  see  only  the 
questions,  not  the  answers.” 


9.04 


KS4 


9.05 


[Which  military  service  uses  the  advertising  slogan,] 
"Be  all  you  can  be."? 


(  ) 

1.  AIR  FORCE 

2.  ARMY 

3.  MARINE  CORPS 

4.  NAVY 

5.  ALL  FOUR  SERVICES  IN  ONE  AD 


KS5 


[Which  military  service  uses  the  advertising  slogan,] 
"Blank,  a  great  way  of  life."? 


(  ) 


1.  AIR  FORCE 

2.  ARMY 

3.  MARINE  CORPS 

4.  NAVY 

5.  ALL  FOUR  SERVICES  IN  ONE  AD 


LEFT  INTENTIONALLY  BLANK 


9.06 


KS6 


[Which  military  service  uses  the  advertising  slogan,] 
"We’re  looking  for  a  few  good  men."? 


(  ) 


1.  AIR  FORCE 

2.  ARMY 

3.  MARINE  CORPS 

4.  NAVY 

5.  ALL  FOUR  SERVICES  IN  ONE  AD 


9.07  KS7 


[Which  military  service  uses  the  advertising  slogan,] 
"It’s  a  great  place  to  start . " ? 


(  ) 


1.  AIR  FORCE 

2.  ARMY 

3.  MARINE  CORPS 

4.  NAVY 

5.  ALL  FOUR  SERVICES  IN  ONE  AD 


LEFT  INTENTIONALLY  BLANK 


9.08 


KS8 


[Which  military  service  uses  the  advertising  slogan,] 
"Aim  high.  Blank. "? 


(  ) 

1.  AIR  FORCE 

2.  ARMY 

3.  MARINE  CORPS 

4.  NAVY 

5.  ALL  FOUR  SERVICES  IN  ONE  AD 


9 . 09  KS9 


[Which  military  service  uses  the  advertising  slogan,] 
"We ’ re  not  a  company ,  we’re  your  country . " ? 


{  ) 


1.  AIR  FORCE 

2.  ARMY 

3.  MARINE  CORPS 

4.  NAVY 

5.  ALL  FODR  SERVICES  IN  ONE  AD 


LEFT  INTENTIONALLY  BLANK 


PERCEPTIONS/BELIEFS  OF  ARMY  ATTRIBUTES  (PE) 


11.002  PEI A 


Have  you  ever  heard  of  the  United  States  Army  Reserve? 


(  ) 

1.  YES 

2.  NO 


1 1 . 003  PE4A 


Have  you  ever  heard  of  the  United  States  Army  National  Guard? 


(  ) 

1.  YES 

2.  NO 


11,010  PE15A 


Have  you  ever  heard  of  the  Army  Reserve  Officer's  Training 
Corps  on  a  college  campus? 


(  ) 


1.  YES 

2.  NO 


PE0VTR02 


The  next  thirteen  screens  will  continue  to  display  the 
same  career  option (s)  with  thirteen  different 
statements.  The  parts  of  the  questions  that  are  in 
brackets  are  optional  and  are  to  be  read  only  if 
necessary  when  the  respondent  needs  additional 
prompting  in  order  to  answer  the  question. 


1.02 


PE0VTR02 


rWhen  you  give  your  opinion,  please  use  a  scale  of  on©  to  five  where 
Lans  you  sLongly  disagree  with  the  statement,  y"  means  you 
disagree,  "S"  means  you  neither  disagree  nor  apee,  4  mpns  you 
agree,  and  "5"  means  you  strongly  agree  with  the  statement.] 


The  Army  offers...  o 

an  oppor’tuni'by  to  become  more  mature  and  responsible  • 


How  about  the  Army  National  Guard. -  - 
[The  Army  National  Guard  offers.. - 

an  opportunity  to  become  more  mature  and  responsible?]  (  ) 


1.02  PE0VTR02 


[When  you  give  your  opinion,  please  use  a  scale  of  one  to  five  where 
”1“  means  you  strongly  disagree  with  the  statement,  2  means  you 
disagree,  ”3"  means  you  neither  disagree  nor  agree,  ”4“  means  you 
agree,  and  "5”  means  you  strongly  agree  with  the  statement-] 

The  Army  offers ... 

many  opportunities  for  training  in  useful  skill  areas?  (5  ) 


How  about  the  Army  National  Guard. . . 

[The  Army  National  Guard  offers... 

many  opportunities  for  training  in  useful  skill  areas?] 


(  ) 


PERCEPTIONS  AND  BELIEFS 


PEI  A 
PE4A 
PE  15  A 


These  three  questions  are  asked  of  all  respondents  and 
will  determine  whether  additional  questions  about  these 
particular  branches  will  be  asked. 


11.0011  PEINTROl 


Earlier  I  asked  how  important  it  was  for  you  to  have  a 
number  of  opportunities .  Now  I ’ m  going  to  ask  your 
opinion  about  two  specific  ways  you  might  get  each  of 
those  opportunities .  Your  opinions  in  this  section  are 
very  valuable  to  this  study. 


[PRESS  RETURN  TO  CONTINUE.] 


1.02  PEOVNTRO 


When  you  give  your  opinion,  please  use  a  scale  of  one  to  five  where 
"1”  means  you  strongly  disagree  with  the  statement,  ”2'  means  you 
disagree,  "S"  means  you  neither  disagree  nor  agree,  ”4"  means  you 
agree,  and  "5"  means  you  strongly  agree  with  the  statement. 

The  Army  offers ... 

an  opportunity  to  develop  self-confidence?  (o  ) 


How  about  the  Army  National  Guard. . . 

[The  Army  National  Guard  offers. . . 
an  opportunity  to  develop  self-confidence?] 


(  ) 


PEINTROl 


PEOVNTRO 


This  statement  is  designed  to  assist  the  respondent  to 
refocus  their  thinking  about  the  opportunities  you 
asked  them  about  in  the  IMPORTANCE  OF  ATTRIBUTES  (I A) 
section. 


Read  the  introduction  slowly  so  that  the  respondent  has 
a  chance  to  hear  all  the  rating  categories  in  the 
scale.  You  may  have  to  repeat  the  scale  for  at  least 
the  first  two  or  three  questions  before  the  respondent 
will  be  familiar  with  it. 

Beginning  with  this  screen,  the  CATI  will  automatically 
select  and  display  one  or  two  of  the  following  career 
options:  Army,  Navy,  Air  Force,  Marines,  Army  Reserve, 

National  Guard,  College  and  the  Work  Force. 

You  will  be  asking  the  respondent  to  rate  their  level 
of  agreement/disagreement  regarding  fourteen  different 
statements.  Initially  one  career  option  and  statement 
will  appear  on  the  screen.  After  you  have  coded  their 
response,  a  second  career  option  and  statement  may 
appear. 


1=02 


PK0VTR02 


[When  you  give  your  opinion,  p’lease  use  a  scale  of  one  t.o  five  where 
"1”  means  you  strongly  disagree  with  the  statement,  “2"  means  you 
disagree,  "3“  means  you  neither  disagree  nor  agree,  “4"  means  you 
agree,  and  "5"  means  you  strongly  agree  with  the  statement.] 

The  Army  offers. . . 

the  opportunity  to  develop  your  potential? 


How  about  the  Army  National  Guard. . . 

[The  Aimy  National  Guard  offers. . . 

the  opportunity  to  develop  your  potential?] 


1.02  PE0VTR02 


[When  you  give  your  opinion,  please  use  a  scale  of  one  to  five  where 
”1"  means  you  strongly  disagree  with  the  statement,  ”2"  means  you 
disagree,  “3”  means  you  neither  disagree  nor  agree,  '’4"  means  you 
agree,  ajad  ”5’'  means  you  strongly  agree  with  the  statement.] 

The  Army  offers . . . 

a  mentally  challenging  experience? 


How  about  the  Army  National  Guard. . . 

[The  Army  National  Guard  offers, , . 
a  mentally  challenging  experience?] 


(4  ) 


(  ) 


(4  ) 


(  ) 


LEFT  INTENTIONALLY  BLANK 


1.02 


PE0VTR02 


[When  you  give  your  opinion,  please  use  a  scale  of  one  to  five  where 
"I"  means  you  strongly  disagree  with  the  statement,  "2"  means  you 
disagree,  ”3"  means  you  neither  disagree  nor  agree,  "4"  means  you 
agree,  and  ”5"  means  you  strongly  agree  with  the  statement.] 

The  Army  offers ... 

many  chances  to  work  with  highly-trained  people?  (4  ) 


How  about  the  Army  National  Guard. . . 

[The  Army  National  Guard  offers. . . 

many  chances  to  work  with  highly-trained  people?]  (  ) 


1.02  PE0VTR02 


[When  you  give  your  opinion,  please  use  a  scale  of  one  to  five  where 
"1"  means  you  strongly  disagree  with  the  statement,  ‘■2"  means  you 
disagree,  "3"  means  you  neither  disagree  nor  agree,  ”4”  means  you 
agree ,  and  " 5 ”  means  you  strongly  agree  with  the  statement . ] 

The  Army  offers... 

an  opportunity  to  obtain  money  for  college  or  vocational  school? 


How  about  the  Army  National  Guard. . . 

[The  Army  National  Guard  offers... 

an  opportunity  to  obtain  money  for  college  or  vocational  school?] 


(  ) 


LEFT  INTENTIONALLY  BLANK 


11.012  PEINTR02 


[When  you  give  your  opinion,  please  use  a  scale  of  one  to  five  where 
"1"  means  you  strongly  disagree  with  the  statement,  "2"  means  you 
disagree,  "3"  means  you  neither  disagree  nor  agree,  "4"  means  you 
agree,  and  ‘’S”  means  you  strongly  agree  with  the  statement.] 

The  Army  National  Guard  offers . . . 

an  opportunity  to  serve  America  while  living  in  your  own  hometown?  (  ) 


I 


11.012  PEINTR02 


[When  you  give  your  opinion,  please  use  a  scale  of  one  to  five  where 
”1"  means  you  strongly  disagree  with  the  statement,  ”2"  means  you 
disagree,  "3"  means  you  neither  disagree  nor  agree,  "4"  means  you 
agree,  and  "S"  means  you  strongly  agree  with  the  statement.] 

The  Army  National  Guard  offers. . . 

interesting  and  exciting  weekends?  (  ) 


11.012  PEINTR02 


[When  you  give  your  opinion,  please  use  a  scale  of  one  to  five  where 
"1"  means  you  strongly  disagree  with  the  statement,  2^  means  you 
disagree,  ■■3"  means  you  neither  disagree  nor  agree,  4  means  you 
agree,  and  "S"  means  you  strongly  agree  with  the  statement.] 


The  Army  National  Guard  offers. . . 
an  excellent  opportunity  for  part-time  work? 


1 


LEFT  INTENTIONALLY  BLANK 


1.02 


PE0VTR02 


[When  you  give  your  opinion,  please  use  a  scale  of  one  t-o  five  where 
”1“  means  you  strongly  disagree  with  the  statement,  2^  means  you 
disagree,  "3“  means  you  neither  disagree  nor  agree,  "A"  means  you 
agree,  and  "b"  means  you  strongly  agree  with  the  statement.] 

The  Army  offers ...  .  .  •  o 

a  wide  variety  of  opportunities  to  find  a  job  you  can  enjoy. 


How  about  the  Army  National  Guard. . . 

[The  Army  National  Guard  offers. . . 

a  wide  variety  of  opportunities  to  find  a  job  you  can  enjoy?]  (  ) 


11.012  PEINTR02 


[When  you  give  your  opinion,  please  use  a  scale  of  one  to  five  where 
"I"  means  you  strongly  disagree  with  the  statement,  2^^  means  you 
disagree,  "3"  means  you  neither  disagree  nor  agree,  4  means  you 
agree,  and  ”5“  means  you  strongly  agree  with  the  statement.] 

The  Army  offers. . . 

a  physically  challenging  environment? 


(  ) 


LEFT  INTENTIONALLY  BLANK 


1.02 


PE0VTR02 


[When  you  give  your  opinion,  please  use  a  scale  of  one  to  five  where 
"1"  means  you  strongly  disagree  with  the  statement,  "2"  means  you 
disagree,  ’'3"  means  you  neither  disagree  nor  agree,  ■’4"  means  you 
agree ,  and  "  5  ’’  means  you  strongly  agree  with  the  statement .  ] 

The  Army  offers . . . 

an  experience  you  can  be  proud  of? 


How  about  the  Army  National  Guard. . . 

[The  Army  National  Guard  offers. . . 
an  experience  you  can  be  proud  of?3 


11.012  PEINTR02 


[When  you  give  your  opinion,  please  use  a  scale  of  one  to  five  where 
"1"  means  you  strongly  disagree  with  the  statement,  "2"  means  you 
disagree,  "3"  means  you  neither  disagree  nor  agree,  "4"  means  you 
agree,  and  "5”  means  you  strongly  agree  with  the  statement. 3 

The  Army  offers ... 

an  advantage  over  going  right  from  high  school  to  college? 


1.02  PE0VTR02 


[When  you  give  your  opinion,  please  use  a  scale  of  one  to  five  where 
"1”  means  you  strongly  disagree  with  the  statement,  ■■2"  means  you 
disagree,  ’‘3”  means  you  neither  disagree  nor  agree,  ’‘4"  means  you 
agree,  and  "5”  means  you  strongly  agree  with  the  statement. 3 

The  Army  offers ... 

ein  opportunity  to  develop  leadership  skills? 


How  about  the  Army  National  Guard. . . 

[The  Army  National  Guard  offers, . . 
an  opportunity  to  develop  leadership  skills?! 


(5  ) 


(  ) 


(  ) 


(5  ) 


(  ) 


LEFT  INTENTIONALLY  BLANK 


11.012  PEINTIW)2 


[When  you  give  your  opinion,  please  use  a  scale  of  one  to  five  where 
“I"  means  you  strongly  disagree  with  the  statement,  ”2''  means  you 
disagree,  "S"  means  you  neither  disagree  nor  agree,  ”4"  means  you 
agree ,  and  " 5 "  means  you  strongly  agree  with  the  statement . ] 

The  Army  offers. . . 

the  chance  to  work  with  the  latest  high-tech  equipment? 


1.02  PE0VTR02 


[When  you  give  your  opinion,  please  use  a  scale  of  one  to  five  where 
"I"  means  you  strongly  disagree  with  the  statement,  “2''  means  you 
disagree,  "3"  means  you  neither  disagree  nor  agree,  "4"  means  you 
agree ,  and  ” 5 "  means  you  strongly  agree  with  the  statement . ] 

The  Army  offers. . . 

a  great  value  in  your  civilian  career  development? 


How  about  the  Army  National  Guard. . . 

[The  Army  National  Guard  offers. . . 

a  great  value  in  your  civilian  career  development?] 


(  ) 


(3  ) 


(  ) 


LEFT  INTENTIONALLY  BLANK 


il.  12 


PE  12 


Of  the  people  who  joined  the  Army  in  the  last  year,  what 
proportion  do  you  think  are  high  school  diploma  graduates? 
Would  you  say... 


<  ) 

1.  less  than  one  quarter, 

2.  about  one  quarter, 

3.  about  one  half, 

4.  about  three  quarters,  or 

5.  almost  all? 


ii.l3  PE13 


0-f  the  people  who  joined  the  Army  last  year,  what  proportion 
do  you  think  would  score  in  the  upper  hal-f  of  an  intelligence 
test?  Is  it... 


(  ) 

1.  all  of  them, 

2-  three  quarters  of  them, 

3-  half  of  them, 

4-  one  quarter  of  them,  or 

5-  none  of  them? 


PE12 


PE13 


This  is  the  respondent's  own  estimate  or  perception. 
Read  the  response  categories  with  the  question  and  code 
one  response. 


Again,  this  question  asks  for  the  respondent's  best 
estimate.  Read  the  answer  categories  as  part  of  the 
question,  and  code  one  response. 


11-14 


PE14 


11-  115 


Of  the  people  who  joined  the  Army  in  the  last  year,  what 
proportion  do  you  think  will  get  a  college  diploma  either 
while  they  are  in  the  Army  or  after  they  complete  their 
Army  service?  Would  you  say- . - 


(  ) 

1-  less  than  one  quarter, 

2.  about  one  quarter, 

3.  about  one  half, 

4-  about  three  quarters,  or 
5.  almost  all? 


PEYiS 


Do  you  think  very  many  young  men  with  backgrounds  and 
plans  for  the  future  like  yours  are  joining  the  Army? 


(  ) 

1-  YES 

2-  NO 


PE14 


This  question  is  similar  to  the  previous  two  questions 
Ask  for  the  respondent's  best  estimate. 


PEY15 


Ask  the  respondent  for  his/her  best  guess  for  this 
question. 


11.02  PEY2 


Next,  I’d  like  your  opinion  about  several  statements  describing  different 
things  that  the  Army  Reserve  Officer’s  Training  Corps  on  the  college 
campus  might  offer  you. 

Please  use  a  scale  of  1  to  5  where  "I"  means  you  strongly  disagree  with  the 
statement,  ”2"  means  you  disagree,  “3"  means  you  neither  disagree  nor  agree, 

”4"  means  you  agree,  and  "5"  means  you  strongly  agree  with  the  statement.  / 

The  Army  Reserve  Officer’s  Training  Corps  on  a  college  campus  offers  you... 


leadership  and  management  training?  (  ) 

an  opportunity  to  develop  self-confidence?  (  ) 

a  college  elective  that  can  be  taken  together  with  other 

college  courses?  (  ) 

an  officer’s  commission  in  the  active  Army,  Army  Reserve  or 

the  Army  National  Guard?  (  ) 


11.03  PEY3 

Being  an  officer  in  the  Army  means  different  things  to 
different  people. 

Please  tell  me  how  much  you  disagree  or  agree  that  being  an  officer 
offers  you  each  item  on  the  list.  A  "1"  means  you  strongly  disagree 
with  the  statement,  "2’'  means  you  disagree,  ’■3"  means  you  neither 
disagree  nor  agree,  ’’4"  means  you  agree,  and  ''5'’  means  you  strongly 
agree  with  the  statement. 

Being  an  officer  in  the  Army  offers  you... 


a  wide  variety  of  opportunities  to  find  a  job  you  can  enjoy?  (  ) 
an  experience  you  can  be  proud  of?  (  ) 

the  opportunity  to  use  your  college  acquired  skills?  (  ) 

the  opportunity  to  make  changes  and  use  your  own  judgement?  (  ) 


.PEY2 

PEYS 


These  questions  are  similar  to  the  preceding  series  and 
will  be  asked  only  if  the  respondent  indicated  in  PE15A 
that  they  had  heard  of  the  Reserve  Officer's  Training 
Corps  on  a  college  campus. 


KNOWLEDGE/AWARENESS  (KA) 


12.07 


KA7 


Is  it  possible  to  earn  money  for  college 
by  enlisting  in  the  Army? 


(  ) 

1.  YES  , 

2.  NO 


12.01  KAl 


How  much  do  you  think  can  be  earned  through 
Army  education  benefits? 

[PROBE:  This  would  be  the  total  benefits 
you  could  earn  while  in  the  Army.] 


(  ) 


1. 

2. 

3. 

4. 

5. 

6. 


UNDER  $5,000 
$  5,000  TO  $  9,999 
$10,000  TO  $14,999 
$15,000  TO  $19,999 
$20,000  TO  $24,999 
$25,000  OR  MORE 


KNOWLEDGE -AWARENESS 


KA7  This  series  of  questions  focuses  on  specific  Army 

KAl  incentives,  such  as  pay,  education  benefits,  and 

KA2  training. 

KA3 

If  the  respondent  has  difficulty  understanding  and/or 
answering  KAl,  read  the  probe  as  worded. 


Do  not  read  the  response  categories  for  question  KAl 


12.02  KA2 


Do  you  "think  Army  educa"tion  benefi"bs  would  pay  for 
your  entire  college  education? 


(  ) 

1.  YES 

2.  NO 


12.03  BCA3 


Do  you  think  Army  education  benefits  are  more,  less  or  about 
the  same  as  the  Navy,  Air  Force,  or  Marines  offer? 


( 

) 

1. 

MORE 

2. 

LESS 

3. 

ABOUT 

THE  SAME 

LEFT  INTENTIONALLY  BLANK 


12-04 


KA4 


Please  tell  me  whether  or  not  each  ot  the  -following 
services  offers  the  *‘GI  Bill"? 

CYEB  =  1,  NO  =  2: 


Marines 

< 

) 

Army 

< 

) 

Air  Force 

( 

> 

Navy 

( 

What  is  the  minimum  number  of  years  that  a  new  recruit 
has  to  serve  on  active  duty  in  the  Army? 


NUMBER  OF  YEARS  (  ) 


12.06  KA6 


Is  it  possible  to  sign 
serving  up  to  one  year 


up  for  the  Army  and  start 
later? 


C  ) 


1. 

2. 


YES 

NO 


KA4 


KA5 


KA6 


The  categories  Army,  Air  Force,  Navy,  Marines  are 
rotated  in  this  question  so  that  all  respondents  will 
not  hear  them  in  the  same  order. 

Code  ”1"  (YES)  or  "2"  (NO)  for  each  category.  The 
cursor  will  advance  automatically  after  coding  each 
response  with  the  exception  of  the  last  category. 

Press  RETURN  to  advance  to  the  next  screen  after  coding 
the  last  response.  If  the  respondent  answers  DON'T 
KNOW,  probe  for  their  best  guess. 


Accept  whatever  number  the  respondent  supplies.  If 
they  respond  with  a  DON'T  KNOW,  probe  for  their  best 
estimate.  If  the  respondent's  answer  is  zero,  you  must 
record  it  as  00. 


Do  not  attempt  to  explain  the  program  to  the 
respondent.  If  they  have  never  heard  of  the  program, 
code  DON'T  KNOW  (Shift  8). 


12.08 


KA8 


Are  17  year  old  high  school  juniors  eligible  bo  join 
the  Army  Reserve  or  Army  National  Guard? 


(  ) 

1.  YES 

2.  NO 


12.09  KA9 


Is  high  school  graduation  required  before  joining 
Army  Reserve  or  Army  National  Guard? 


(  ) 

1.  YES 

2.  NO 


12.10  ECAIO 


Who  sponsors  the  "Scholar-Athlete  Award  Program"? 
Is  it  the  .  .  . 


(  ) 

1 .  Marine  Corps , 

2.  National  Guard, 

3 .  Army  Reserve , 

4.  Air  Force,  or 

5 .  Navy? 


KA8 

KA9 

KAIO 


If  the  respondent  answers  YES  to  this  question,  CATI 
will  skip  question  KA9. 


This  question  is  self-explanatory. 


The  response  categories  are  to  be  read  as  part  of  the 
question.  Again,  the  order  of  service  branches  will  be 
randomized  so  all  respondents  will  not  hear  them  in  the 
same  order.  If  the  respondent  has  never  heard  of  the 
program,  probe  and  record  a  DON'T  KNOW  (Shift  8)  if 
they  are  still  unable  to  answer. 


12.11  KAll 


Can  qualified  people  who  join  the  Army  Reserve  or 
Army  National  Guard  receive  money  for  college? 


(  ) 

1.  YES 

2.  NO 


12.12  KA12 


What  is  the  maximum  amount  of  money  for  college  that 
qualified  people  who  join  the  Army  Reserve  or  Army 
National  Guard  can  receive  under  the  "GI  Bill"? 


(  ) 


1. 

UNDER 

$1,000 

2. 

$1,000 

TO 

$1,999 

3. 

$2,000 

TO 

$3,999 

4. 

$4 , 000 

TO 

$5,999 

5. 

$6,000 

TO 

$7,999 

6. 

$8,000 

TO 

$9,999 

7. 

$10,000  OR  MORE 

KAll 

KA12 


These  two  questions  ask  about  money  received  for 
college  by  qualified  people  who  join  the  Army  Reserve 
or  Army  National  Guard. 

If  the  answer  is  KAll  is  NO,  CATI  will  skip 
automatically  to  KA13 . 


In  question  KA12,  do  not  read  the  categories  to  the 
respondent . 


DEMOGRAPHICS  (DE) 


13.01  DEINTROl 


Now  I  have  some  questions  about  your  background. 


[PRESS  RETURN  TO  CONTINUE] 


1 


13.05  DE5 


What  is  your  ethnic  background?  Are  you. . . 


(  ) 

1 .  Mexiceun  Americ2ai , 

2.  Puerto  Ricaui,  or 

3.  some  other  Hispanic? 


13.06  DE6 


What  is  your  current  marital  status?  Are  you. . . 


(  ) 

1 .  Single , 

2 .  Married , 

3 .  Separated , 

4 .  Divorced ,  or 

5 .  Widowed? 


DEMOGRAPHICS 


DEINTROl 

DE5 

DE6 


Read  the  introductory  statement  to  the  respondent. 


You  will  ask  this  question  only  if  the  screener  indicated  that 
the  respondent  is  Hispanic.  Read  the  ethnic  groups  as  part  of 
the  question. 


We  are  interested  in  the  respondent's  current  marital  status. 

Read  the  categories  as  part  of  the  question. 

The  following  definitions  are  guidelines  for  your  benefit  only. 

They  should  not  be  read  to  the  respondent. 

■  If  the  respondent  says  that  he/ she  has  never  been  married, 
code  the  response  a  "1"  (SINGLE)  and  continue.  If  the 
respondent  says  that  he/ she  is  living  with  a  partner  though 
unmarried,  code  SINGLE. 

■  Married  includes  persons  reporting  themselves  as  married 
even  though  the  spouse  may  not  currently  be  living  in  the 
same  household  (except  for  persons  separated,  as  explained 
below) . 

■  Separated  includes  all  married  persons  who  report  themselves 
separated  for  reasons  of  marital  discord,  even  though  they 
may  not  have  obtained  legal  separation. 

■  Divorced  or  Widowed  are  self-explanatory.  Remember,  we  are 
interested  in  the  respondents'  current  marital  status.  A 
person  previously  divorced  or  widowed  and  now  married  is 
considered  currently  married. 


13.061 


DEINTRQ2 


Now  I  would  like  to  ask  some  questions  about  your 
father  and  mother,  or  other  adults  in  your 
househol d- 


C PRESS  RETURN  TO  CONTINUED 


13-14  DE14 


Do  you  live  in  the  same 

household  as  your  father  or  your  step-father? 


(  ) 

1.  FATHER 

2.  STEP-FATHER 

3.  NEITHER 
4-  BOTH 


DEINTR02 


DE14 


The  purpose  of  this  series  of  questions  is  to  allow  us 
to  infer  the  respondent's  socioeconomic  status  (SES) . 

It  has  been  found  that  one  of  the  most  reliable 
indicators  of  an  individual ' s  SES  is  the  educational 
level  of  the  principal  wage  earner (s)  in  his  her 
household.  Gathering  this  information  is  relatively 
simple  when  a  respondent  lives  with  his/her  parents, 
one  or  both  of  whom  work  to  support  the  family.  It 
becomes  more  difficult  when  alternative  family  patterns 
exist.  You  should  keep  in  mind  when  asking  this  series 
of  questions  that  the  goal  is  to  gather  information 
about  the  household's  socioeconomic  status. 

It  is  not  possible  to  program  the  CATI  to  respond  to 
all  possible  alternatives  in  this  section  so  it  will  be 
up  to  you  to  gather  information  about  household 
composition.  The  key  to  doing  so  lies  in  careful 
probing  of  answers  to  questions  DE14,  DE15,  DE16,  and 
DE17 . 


This  question  determines  whether  the  respondent  lives 
with  his/her  father  or  stepfather.  If  the  respondent 
is  a  college  student  living  away  at  school,  the  CATI 
will  add  the  phrase  When  not  attending  college  to  the 
beginning  of  the  question. 


13.19  DE19 


What  was  the  highest  grade  or  level  of  education  that 
your  father  completed? 


(  ) 


7.  LESS  THAN  8TH  GRADE 

8.  8TH  GRADE 

9.  9TH  GRADE 

10.  lOTH  GRADE 

11.  IITH  GRADE 

12.  12TH  GRADE 

13.  1ST  YEAR  OF  4 -YEAR  COLLEGE  (FR) 

14.  2ND  YEAR  OF  4 -YEAR  COLLEGE  (SO) 

15.  3RD  YEAR  OF  4 -YEAR  COLLEGE  (JR) 

16.  4TH  YEAR  OF  4 -YEAR  COLLEGE  (SR) 

17.  5TH  YEAR  COLLEGE/IST  YEAR 
GRADUATE  OR  PROFESSIONAL  SCHOOL 

18.  2ND  YEAR  GRADUATE  OR 
PROFESSIONAL  SCHOOL 


19.  3RD  YEAR  GRADUATE  OR  PROFESSIONAL 
SCHOOL 

20.  MORE  THAN  3  YEARS  GRADUATE/ 
PROFESSIONAL  SCHCX)L 

21.  1ST  YEAR  OF  JR.  OR  COMMUNITY  COLLEGE 

22.  2ND  YEAR  OF  JR.  OR  COMMUNITY  COLLEGE 

23.  1ST  YEAR  OF  VOC. ,  BUS.,  OR  TRADE 
SCHOOL 

24.  2ND  YEAR  OF  VOC.,  BUS.,  OR  TRADE 
SCHOOL 

25.  MORE  THAN  2  YEARS  VOC.,  BUS.,  OR 
TRADE  SCHOOL 


13.20  DE20 


Is  your  father  now. . . 


(  ) 

1.  working  full-time, 

2.  working  part-time, 

3 .  unemployed , 

4 .  retired , 

5.  taking  care  of  a  faunily  at  home,  or 

6.  in  the  military? 

7.  DECEASED 

8.  OTHER 


13.21  DE21 


In  which  branch  of  the  military  is  your  father 
currently  serving? 


(  ) 

1.  AIR  FORCE 

2.  ARMY 

3.  COAST  GUARD 

4.  MARINES 

5.  NAVY 


DE19 


DE20 


In  asking  this  question  and  recording  the  response,  it 
is  vitally  important  that  you  remember  the  household 
membership  (DE15) .  If  the  respondent  has  named  both  a 
male  and  female  parental  figure  present  in  the  house¬ 
hold  (Code  1,  DE15)  or  only  a  male  parental  figure 
present  in  the  household  (Code  3,  DE15) ,  then  father  in 
DE19  refers  to  the  male  named  in  question  DE15. 

If  the  respondent  has  named  a  female  parental  figure 
present  in  the  household  (Code  2,  DE15) ,  then  father 
refers  to  the  respondent's  father  WHO  DOES  NOT  LIVE  IN 
THE  SAME  HOUSEHOLD. 

If  the  person  attended  school  in  a  foreign  country,  in 
an  ungraded  school,  under  a  tutor  or  other  special 
circumstances,  ask  the  respondent  to  give  the  nearest 
equivalent  of  years  in  terms  of  U.S.  schooling.  Make  a 
note  of  this  in  the  comments  section  by  using  CTRL/K. 


Read  the  first  six  response  categories  as  part  of  the 
question.  Note  that  the  last  two  categories  are  in 
capital  letters.  You  should  not  read  these  to  the 
respondent . 


You  will  ask  this  question  only  if  the  response  to  the 
previous  question  was  a  "6"  (IN  THE  MILITARY) . 


DE21 


13. 141 


DE14A 


Do  you  live  in  the  same 

household  as  your  mother  or  your  step-mother? 


(  ) 

1.  MOTHER 

2.  STEP-MOTHER 

3.  NEITHER 

4.  BOTH 


13.26  DE26 


What  was  the  highest  grade  or  level  o-f  education 
that  your  mother  completed? 


(  ) 


7.  LESS  THAN  BTH  GRADE 
a.  BTH  GRADE 

9.  9TH  GRADE 

10.  lOTH  GRADE 

11.  IITH  GRADE 

12.  12TH  GRADE 

13.  1ST  YEAR  OF  4- YEAR  COLLEGE  (FR) 

14.  2ND  YEAR  OF  4- YEAR  COLLEGE  <S0) 

15.  3RD  YEAR  OF  4- YEAR  COLLEGE  <JR) 

16.  4TH  YEAR  OF  4- YEAR  COLLEGE  (SR) 

17.  5TH  YEAR  COLLEGE/ 1ST  YEAR 
GRADUATE  OR  PROFESSIONAL  SCHOOL 

18.  2ND  YEAR  GRADUATE  OR  PROFESSIONAL 
SCHOOL 


19.  3RD  YEAR  GRADUATE  OR  PROFESSIONAL 
SCHOOL 

20.  MORE  THAN  3  YEARS  GRADUATE/ 
PROFESSIONAL  SCHOOL 

21.  1ST  YEAR  OF  JR.  OR  COMMUNITY  COLLEGE 

22.  2ND  YEAR  OF  JR.  OR  COMMUNITY  COLLEGE 

23.  1ST  YEAR  OF  VOC. ,  BUS. ,  OR  TRADE 
SCHOOL 

24.  2ND  YEAR  OF  VOC. ,  BUS. ,  OR  TRADE 
SCHOOL 

25.  MORE  THAN  2  YEARS  VOC. ,  BUS. ,  OR 
TRADE  SCHOOL 


13.27  DE27 


Is  your  mother  now. . . 


(  ) 

1.  working  full-time, 

2.  working  part-time, 

3.  unemployed, 

4.  retired, 

5.  taking  care  of  a  family  at  home,  or 

6.  in  the  military? 

7. 

8. 


DECEASED 

OTHER 


DE14A 
DE2  6 


DE2  7 


These  questions  asks  about  the  respondent's  mother  or 
stepmother.  We  are  interested  in  the  highest  grade  or 
level  of  education  that  the  respondent's  mother  has 
completed . 

If  the  person  attended  school  in  a  foreign  country,  in 
an  ungraded  school,  under  a  tutor  or  other  special 
circumstances,  ask  the  respondent  to  give  the  nearest 
equivalent  of  years  in  terms  of  U.S.  schooling.  Make  a 
note  of  this  in  the  comments  section  by  using  CTRL/K. 


Read  the  first  six  categories  as  part  of  the  question. 
See  question  DE20  for  more  details  about  this  question. 


13.17 


DEI  7 


What  relationship  to  you  is  the  person  who  is  the  head  of 
household  in  the  house  or  apartment  you  are  living  in? 

[USE  CODE  CLOSEST  TO  TOP  OF  LIST.] 

(  ) 


10.  BROTHER 

11.  SISTER 

2.  UNCLE 

3.  AUNT 

4.  COUSIN 

5.  GRANDFATHER 

6.  GRANDMOTHER 

7.  SPOUSE 

8.  NON-RELATIVE 

9.  RESPONDENT 

91.  OTHER  RELATIVE 


13.191  DE19A 


What  was  the  highest  grade  or  level  of  education 
that  your  uncle  completed? 


(  ) 


7.  LESS  THAN  8TH  GRADE 

8.  8TH  GRADE 

9.  9TH  GRADE 

10.  lOTH  GRADE 

11.  IITH  GRADE 

12.  12TH  GRADE 

13.  1ST  YEAR  OF  4  YEAR  COLLEGE  (FR) 

14.  2ND  YEAR  OF  4  YEAR  COLLEGE  (SO) 

15.  3RD  YEAR  OF  4  YEAR  COLLEGE  (JR) 

16.  4TH  YEAR  OF  4  YEAR  COLLEGE  (SR) 

17.  5TH  YEAR  COLLEGE/IST  YEAR 
GRADUATE  OR  PROFESSIONAL  SCHOOL 

18.  2ND  YEAR  GRADUATE  OR  PROFESSIONAL 
SCHOOL 


19.  3RD  YEAR  GRADUATE  OR  PROFESSIONAL 
SCHOOL 

20.  MORE  THAN  3  YEARS  GRADUATE/ 
PROFESSIONAL  SCHOOL 

21.  1ST  YEAR  OF  JR.  OR  COMMUNITY  COLLEGE 

22.  2ND  YEAR  OF  JR.  OR  COMMUNITY  COLLEGE 

23.  1ST  YEAR  OF  VOC. ,  BUS.,  OR  TRADE 
SCHOOL 

24.  2ND  YEAR  OF  VOC. ,  BOS. ,  OR  TRADE 
SCHOOL 

25.  MORE  THAN  2  YEARS  VOC.,  BUS.,  OR 
TRADE  SCHOOL 


DE17 


DE19A 


This  question  will  appear  at  this  point  in  the 
interview  if  the  respondent  has  indicated  he/she  is  not 
living  with  either  parent.  The  intent  of  the  question 
is  to  identify  the  person  who  has  the  major 
responsibility  for  paying  for  the  respondent's  living 
accommodations . 

If  no  parent/substitute  has  been  identified,  it  will  be 
this  individual ' s  level  of  education  that  is  used  to 
determine  the  household ' s  socioeconomic  status . 

Note  the  unusual  code  structure.  If  the  respondent 
mentions  two  people,  such  as  an  aunt  and  uncle,  you 
should  select  the  one  who  is  closest  to  the  top  of  the 
list,  i.e.,  2.  UNCLE. 

If  the  respondent  names  a  relative  not  included  on  the 
list,  code  ”91''  and  record  the  relationship  verbatim. 
For  example,  the  respondent  may  live  in  his/her  own 
apartment  (i.e.,  with  neither  parent  (DE14))  and  may 
consider  him/herself  to  be  the  household's  principal 
wage  earner  (DEI 6)  even  though  his/her  father  actually 
pays  the  rent.  In  this  example,  code  ”91''  in  answer  to 
question  DE17  and  record  FATHER  on  the  line  provided. 

This  question  will  be  asked  only  if  question  DE14  was 
coded  a  ”2”  (NO) .  Do  not  read  the  response  categories 
to  the  respondent.  Note  that  you  will  need  to  record 
verbatim  if  the  response  to  this  question  is  a  ”91” 
OTHER  RELATIVE. 


This  question  is  about  the  person  who  was  mentioned  in 
question  DE17.  Again,  we  are  interested  in  the  highest 
grade  or  level  of  schooling  that  this  person  has 
completed. 

If  the  person  attended  school  in  a  foreign  country,  in 
an  ungraded  school,  under  a  tutor  or  other  special 
circumstances,  ask  the  respondent  to  give  the  nearest 
equivalent  of  years  in  terms  of  U.S.  schooling.  Make  a 
note  of  this  in  the  comments  section  by  using  CTRL/K. 


13.39  DE39 


What  is  the  nzune  of  the  county  in  which  you  live? 


COONTY 


13.40  DE40 


What  is  the  name  of  the  city  in  which  you  live? 


CITY 


13.41  DE41 


What  is  your  zip  code? 


ZIP  CODE 


DE39 


DE40 


If  the  respondent  does  not  know  the  name  of  the  county 
that  he/ she  lives  in,  code  a  DON'T  KNOW  (Shift  8)  and 
go  on  to  the  next  question.  Be  certain  to  verify  the 
spelling. 


Record  the  name  of  the  city  that  the  respondent  lives 
in.  Verify  the  spelling. 


DE41 


Ask  for  the  respondent's  five  digit  zip  code. 


13.42  DE42 

Now  I  need  to  record  your  Social  Security  number .  We 
are  asking  for  this  number  for  use  in  another  study  to 
to  determine  if  the  ideas  we  have  been  discussing  are 
related  to  whether  or  not  someone  enlists  in  a  military 
service . 

Let  me  remind  you  that  your  answers  are  voluntary  and 
will  be  completely  confidential.  Under  no  circumstances 
will  your  identity  be  made  known  to  anyone  in  the  military. 


[IF  THE  RESPONDENT  DOES  NOT  HAVE  SSN,  ENTER  000000000] 


( 


) 


DE42 


Read  the  introduction  verbatim  and  ask  for  the  social 
security  number. 

Note  the  interviewer  instruction.  If  the  respondent 
does  not  know  his/her  social  security  number,  code 
Shift  8.  Code  all  zeros  if  the  respondent  does  not 
have  a  social  security  number  and  press  RETURN. 


This  statement  will  be  read  only  if  neither  the  youth 
(respondent)  nor  the  parent  of  the  youth  are  being 
selected  for  potential  inclusion  in  another  part  of 
this  survey. 


DEEND 


TRACKING  INFORMATION  (TR) 


15.00  TRINTRO 


It  is  possible  that  we  will  call  again  sometime  in  the 
future  to  obtain  some  updated  information  from  you. 

I ’ d  like  to  ask  you  a  few  questions  that  will  help  us 
to  recontact  you  at  a  later  date. 


[PRESS  RETORN  TO  CONTINDE.] 


15.01  TRl 


In  what  name  is  this  phone  number, 
area  code  704  356-9672,  listed? 

[ENTER  UNLISTED  IF  PHONE  NUMBER  IS  NOT  LISTED.] 


NAME 


TRACING  INFORMATION 


TRINTRO 

TRl 


Read  the  introduction  as  it  is  worded. 


Read  the  area  code,  and  the  full  telephone  number,  and 
ask  for  the  first  and  last  name. 

Note  the  interviewer  instruction.  If  the  telephone 
number  is  not  listed,  type  in  the  word  UNLISTED  on  the 
line. 


15.02  TR2 


If  we  were  to  recontact  you  one  year  from 
now,  do  you  expect  that  we  could  reach  you 
at  this  same  telephone  number? 

(  ) 

1.  YES  ir/^9) 

2.  NO 


15.03  TR3 


TR2 


TR3 


This  question  is  self-explanatory.  Use  CTRL/K  to 
record  any  comments  that  the  respondent  may  have. 


This  questions  will  come  up  if  you  coded  a  ”2*'  (NO)  in 
the  previous  question  (TR2) .  If  the  respondent  has  an 
other  reason,  code  ''91''  OTHER  and  record  the  reason  on 
the  line  provided. 


15.04  TR4 


When  do  you  expect  to  be  moving? 
MONTH  (  )  YEAR  19 (  ) 


15.05  TR5 


To  what  address  will  you  be  moving? 

STREET  NUMBER,  NAME  &  APT.  NUMBER 
CITY  STATE  ZIP 


TR4 


This  question  will  be  asked  only  if  the  response  to 
question  TR3  was  coded  a  "1”  (MOVING) .  Ask  for  the 
best  estimate  of  the  month  and  year  that  the  respondent 
will  be  moving  in.  Code  "1"  for  January,  "2"  for 
February,  etc.,  up  to  ''12”  for  December. 


Try  to  get  as  complete  an  address  as  possible.  It  is 
very  important  for  us  to  be  able  to  recontact  these 
respondents.  Probe  for  an  apartment  number  if  the 
respondent  does  not  mention  it. 


TR5 


15.06  TR6 


When  do  you  expect  your  number  to  be  changed? 
MONTH  (  )  YEAR  19 (  ) 


15.07  TR7 


Do  you  know  what  your  new  telephone  number  will  be? 


(  ) 

1.  YES 

2.  NO 


15.08  TR8 


What  is  that  new  number? 

AREA  CODE  (  ) 

EXCHANGE  (  ) 

LOCAL  (  ) 


TR6 

TR7 

TR8 


This  question  will  display  only  if  you  coded  a  "2” 
(NUMBEE  BEING  CHANGED)  to  question  TR3 .  Again,  probe 
for  the  respondent's  best  estimate  of  the  month  and 
year. 


This  question  is  self-explanatory. 


This  question  will  come  up  only  if  the  response  to 
question  TR7  was  coded  a  "1"  {YES) .  Be  sure  to  ask  for 
the  area  code,  as  well  as  the  full  telephone  number. 


15.09 


TR9 


Do  you  have  a  work  telephone  number  where 
you  could  be  reached  a  year  from  now? 


(  ) 

1.  YES 

2.  NO  CT^/A) 


15.10  TRIO 


What  is  that  number? 

AREA  CODE  (  ) 

EXCHANGE  (  ) 

LOCAL  (  ) 


15.11  TRll 


What  is  your  employer’s  name  and  address? 


COMPANY  NAME 


STREET  NUMBER  &  NAME 


CITY 


STATE 


ZIP 


TR9 


This  question  is  self-explanatory. 


TRIO 


TRll 


This  question  will  be  asked  only  if  the  answer  to 
question  TR9  was  coded  a  "1"  {YES) .  Again,  ask  for  the 
area  code  as  well  as  the  full  telephone  number. 


Ask  for  the  respondent's  employer's  name  and  full 
address.  Verify  all  spelling. 


15.12  TR12 


Please  give  me  the  name,  address  and  telephone  number 
of  two  friends  or  family  members  who  are  most  likely 
to  know  how  to  reach  you  in  a  year. 


FIRST  NAME  LAST  NAME 


STREET  NUMBER, 

NAME  &  APT.  NUMBER 

CITY 

STATE 

ZIP 

^Ea  CODE 

EXCHANGE  LOCAL 

NUMBER 

15.1201  TR12A 


[PROBE:  And  the  second  person’s  neune, 

address  and  telephone  number?] 


FIRST  NAME  LAST  NAME 


STREET  NUMBER,  NAME  &  APT.  NUMBER 


CITY  STATE  ZIP 


AREA  CODE 


EXCHANGE 


LOCAL  NUMBER 


TR12 

TR12A 


These  two  questions  ask  for  the  names,  addresses,  and 
telephone  numbers  of  two  friends  or  relatives.  Once 
you  have  obtained  the  information  for  the  first  person, 
and  pressed  RETURN,  you  will  get  a  second  screen,  with 
the  probe,  to  enter  the  information  for  the  second 
person. 


TREND 


PARENTAL  LOCATION  (PL) 


14.02  PL2 


Think  now  about  the  possibility  o-f  joining  the  Armed  Services 
in  the  -future.  How  important  is  your  mother's  advice  in 

your  decision  about  serving  in  the  military.  Is  it...  ( 

i 

(  ) 

i 

1.  very  important, 

2.  somewhat  important, 

3.  neither  important  nor  unimportant,  ' 

4.  somewhat  unimportant,  or  \ 

5.  very  unimportant? 


i 


14.0123  PL1BQ873 


[We  would  like  to  interview  your  mother  about  her 
attitudes  about  your  future  plans . ]  Please  give  me  her 
name  and  telephone  number. 


FIRST  NAME 


LAST  NAME 


AREA  CODE 


EXCHANGE 


LOCAL  NUMBER 


PARENTAL  LOCATION  INFORMATION 


PL2 

PL1BQ873 


A  randomly  selected  portion  of  respondents  will  be 
asked  for  the  name  and  telephone  number  of  one  of  their 
parents  who  will  later  be  interviewed.  Depending  on 
which  parent  is  chosen  the  word  mother  or  father  will 
display  in  questions  PL1BQ873  and  PL2.  The  purpose  of 
this  interview  is  to  determine  the  influence  that 
parents  have  on  decisions  of  their  sons  and  daughters 
to  join  military  service. 

Ask  the  respondent  to  spell  the  parent's  name  for  you 
and  verify  the  telephone  number  you  have  entered  before 
advancing  to  the  next  screen. 


14.98  PLRSLT 


When  is  the  best  time  to  contact  your  mother? 

(  ) 

4.  CALLBACK  NO  APPOINTMENT 

5.  CALLBACK  WITH  APPOINTMENT 


17.0  TERM9 


Let  me  remind  you  that  the  information  you  have  given  us 
is  confidential  and  is  protected  under  an  act  of  Congress 
called  the  Privacy  Act  of  1974.  This  study  is  for 
research  purposes  only  and  is  authorized  by  law  in  Title  10 
DSC  Sections  503  and  2358  and  Executive  Order  9397 . 

Although  I  have  no  more  questions  for  you  at  this  time 
please  stay  on  the  line  for  one  moment  while  I  check  to 
see  if  I  need  to  speak  to  anyone  else  in  your  household. 

[Thank  you  very  much  for  your  cooperation.  Good  bye.] 


[PRESS  RETURN  TO  CONTINUE] 


PLRSLT 

TERM9 

EVTIM 

EVPHONCK 


You  have  now  completed  the  youth  interview  and  will  be 
setting  an  appointment  to  talk  with  the  parent.  Be 
certain  to  read  the  closing  statement  verbatim. 

Before  hanging  up  you  will  be  checking  the  HHCHOOSE 
screen  to  see  if  there  are  any  other  youths  in  the 
household  that  you  will  need  to  speak  to  or  set 
appointments  for. 


0.50 


EVTIM 


When  is  "the  best  time  to  contact  SANDY? 


(  ) 

1.  THIS  CALL 

2.  CALLBACK  -  NO  APPOINTMENT 

3.  CALLBACK  -  APPOINTMENT 


0.51  EVPHONCK 


Can  SANDY  be  contacted  at 
this  phone  number? 

[PHONE  NUMBER  -  AREA  CODE  704  356-9672] 

(  ) 


1.  YES 

2.  NO 


LEFT  INTENTIONALLY  BLANK 


0.0002  HHCHOOSE 


LAST  HH  CONTACT  DATE  WAS  870130  AT  18:03 


[Hello,  this  is  Susan  Englehart.  I  am  calling 

•from  Westat  to  conduct  an  important  national  survey  -for 

the  U.S.  Government.  Could  I  please  speak  to  .  .  .  !] 

[READ  NAMES  FOR  UNFINALIZED  SUBJECTS.  ENTER  CODE  FOR 
CHOSEN  PERSON.  ENTER  O  TO  LEAVE  THIS  CASE. 3 


(  ) 


AT  THIS 
PHONE 

NAME 

AGE 

RSLT 

APPOINTMENT 
DATE  TIME 

YES 

PAT  BARR 

18 

5 

013087  0602pm 

YES 

*SANDY  BARR 

16 

4 

NO 

LYNN  BARR 

20 

5 

020287  0330pm 

0.0002 


HHCHOOSE 


LAST  HH  CONTACT  DATE  WAS  870130  AT  18:  Oo.. 


[Hello,  this  is  Susan  Englehart.  I  am  calling 
■from  Westat  to  conduct  an  important  national  survey  -for 
the  U.S.  Government.  Could  I  please  speak  to  ...3 
[READ  NAMES  FOR  UNFINALIZED  SUBJECTS.  ENTER  CODE  FOR 
CHOSEN  PERSON.  ENTER  O  TO  LEAVE  THIS  CASE. 3 


(0  ) 


AT  THIS 
PHONE 

NAME 

AGE 

RSLT 

APPOINTMENT 
DATE  TIME 

YES 

PAT  BARR 

18 

5 

013087  0602pm 

YES 

♦SANDY  BARR 

16 

4 

NO 

LYNN  BARR 

20 

5 

020287  0330pm 

Be-fore  exiting  you  must  choose  Code  1. 


HHCHOOSE  This  screen  lists  the  pertinent  information  regarding 
all  of  the  eligible  respondents  in  the  household.  It 
includes  the  following  information:  whether  the  case 
is  a  restart,  the  subject  is  the  target  youth  and  if 
they  are  at  this  telephone  number,  their  name,  age, 
current  status  of  their  interview,  e.g.,  complete  (C) , 
appointment  (4  or  5) ,  refusal  (RB)  etc.  and  the 
appointment  date  and  time,  if  applicable.  All  appoint¬ 
ment  times  will  display  in  military  time,  e.g.,  0930, 
1045,  2205.  At  the  top  of  the  screen  information 
regarding  the  date  and  times  of  the  last  contact  with 
the  household  is  displayed. 

If  you  are  able  to  continue  the  interview  with  the 
target  youth  at  this  time,  enter  the  code  corresponding 
to  that  person.  You  will  need  to  enter  the  codes  for 
at  least  one  of  the  unfinalized  subjects  before  you 
will  be  allowed  to  exit  this  screen.  This  will  give 
you  the  opportunity  to  select  respondents  if  they  are 
available  and/or  update  their  status. 

Once  you  have  completed  updating  the  respondents' 
statuses,  you  will  exit  the  sc'reen  by  entering  a  zero. 
Note  on  the  second  example  of  the  screen  on  the 
adjacent  page,  if  you  attempt  to  enter  a  zero  before 
updating  the  respondent's  information,  a  message  will 
display  on  the  bottom  of  the  screen,  reminding  you  that 
you  must  update  the  information  before  exiting  this 
screen. 


53.02 


KNOWNUM 


Do  you  know  PAT’S  current  phone  number? 


(  ) 

1.  YES 

2.  NO 


53.03  CURRNUM 


What  is  PAT’S  current  phone  number? 


AREA  CODE  (  ) 

EXCHANGE  (  ) 

LOCAL  (  ) 


KNOWNUM 

CURRNUM 


These  questions  will  be  shown  if  ”3”  is  chosen  at  the 
INTAVAIL  screen.  These  two  screens  are  similar  to 
EVPHONCK  and  EVPHONUM.  If  the  person  is  at  a  different 
telephone  number,  you  will  be  able  to  enter  that  new 
number . 


50.7 


ESCRSLT 


ENTER  THE  RESULT  CODE  USING  THE  CATEGORIES  BELOW. 


(  ) 

2.  REFUSAL /BREAKOFF 

4.  CALLBACK  NO  APPOINTMENT 

5.  CALLBACK  WITH  APPOINTMENT 

6.  INITIAL  LANGUAGE  PROBLEM 
8.  OTHER  PROBLEM 

RB.  FINAL  REFUSAL/BREAKOFF 
LP.  FINAL  LANGUAGE  PROBLEM 


50.8  ESGTIM4 


[ENTER  BEST  CALLBACK  TIME] 


(  ) 

1.  DAY 

2.  EVENING 

3.  WEEKEND 


50.9  ESCTIM5 

[ENTER  APPOINTMENT.  ZERO  FILL  MONTH,  DAY,  AND  TIME.] 

MONTH  (  )  DAY  (  )  YEAR  (  ) 

TIME  (  :  ) 


[AM  =  1,  PM  =  2] 


(  ) 


ESCRSLT 


This  screen  contains  all  of  the  result  codes  you  will 
need  to  record  a  respondent ' s  status  if  the  interview 
was  not  completed. 


ESCTIM4 


ESCTIM5 


This  screen  will  appear  if  you  code  a  4  -  CALLBACK  NO 
APPOINTMENT.  You  should  select  whichever  time  of  the 
week  that  the  respondent  will  be  most  likely  to  be 
available. 


This  screen  will  appear  if  you  code  a  5  -  CALLBACK  WITH 
APPOINTMENT.  You  will  need  to  enter  the  month,  day, 
year,  and  time  of  the  appointment  and  indicate  whether 
the  time  is  AM  or  PM.  If  any  of  these  numbers  are  less 
than  10,  you  will  need  to  zero  fill  (e.g.,  July  =  07, 
nine-thirty  =  09:30). 


PARENTAL  INFLUENCE  (PI) 


16.000  PINTRO 


I  eun  calling  from  Westat,  a  research  firm  near  Washington,  D.C. 

We  are  conducting  an  important  national  survey  for  the  Federal 
Government  to  learn  about  the  career  plans  of  young  adults . 

The  survey  is  concerned  with  experiences  you  have  had  that 
might  influence  PAT’S  future  plans. 

Your  answers  to  this  survey  are  voluntary  and  confidential.  The 
information  you  give  us  will  only  be  used  in  connection  with 
information  about  many  other  parents  of  young  adults.  Neither 
your  name  nor  any  identifying  information  will  appear  on  any 
report  of  this  study. 

While  you  may  choose  not  to  answer  any  question,  this  research 
is  authorized  by  law,  and  the  information  you  give  us  is  protected 
by  an  Act  of  Congress  called  the  Privacy  Act  of  1974. 

(  ) 

1.  CONTINUE 

2.  GO  TO  RESULT 


16.0002  PI INTRO 


I  would  like  to  ask  you  a  few  questions  as 
the  mother  of  PAT,  about 

talks  you  may  have  had  with  him  about  his 
educational  and  job  plans.  By  “talks",  we  mean  any 
kind  of  informal  talking  you  and  PAT 
may  have  done  concerning  what  he  plans  to  do 
about  education,  jobs,  or  job  preparation. 


[PRESS  RETURN  TO  CONTINUE.] 


PARENT  INTERVIEW 


PINTRO 


PI INTRO 


This  set  of  questions  asks  parents  about  actions  they 
have  taken  to  influence  their  child's  career  decision 
making  process. 

Read  the  introduction  verbatim.  CATI  will 
automatically  insert  your  name  in  the  proper  place. 


CATI  will  automatically  insert  the  word  mother  or 
father  depending  on  which  parent  was  chosen  and  the 
name  of  the  selected  youth  who  was  interviewed. 


16.02 


PI2 


How  often  have  you  had  such  discussions  in  the 
past  12  months?  Was  it  ... 


(  ) 

1 .  never ,  CP-Ti^) 

2.  rarely, 

3.  occasionally,  or 

4 .  often? 


16.05  PI5 


During  these  talks,  do  you  typically  give  your 
opinions  or  do  you  try  to  stay  neutral? 


(  ) 

1.  GIVE  OPINION 

2.  TRY  TO  STAY  NEUTRAL 


PI2 


Read  the  answer  categories  as  part  of  the  question. 
Emphasize  the  words  in  the  past  12  months.  If  the 
response  is  never,  CATI  will  skip  to  question  PI6. 


PIS 


Emphasize  the  word  typically. 


16.06  PI6 


How  much  influence  do  you  think  you  have  had 
on  PAT’S  plans  for  the  future? 

Have  you  had  . . . 


(  ) 

1.  a  great  deal  of  influence, 

2.  a  considerable  eunount  of  influence, 

3.  some  influence, 

4.  very  little  influence,  or 

5.  no  influence  at  all? 


16.07  PI7 


What  would  you  like  to  see  PAT 

do  in  the  future?  Would  you  like  him  to  . . . 


(  ) 


1.  go  to  college, 

2.  get  training  in  a  vocational 
or  technical  program, 

3.  get  a  full-time  job, 

4.  join  the  Armed  Services, 

5.  get  married  and  not  work,  or 

91.  something  else?  _ 


PI6 
PI  70V 


These  two  questions  refer  to  the  parent ' s  influence  and 
plans  for  the  selected  youth's  future.  CATI 
automatically  inserts  the  youth's  name.  Read  the 
answer  categories  as  part  of  the  question. 

If  the  respondent  mentions  something  other  than  the 
first  five  categories  in  question  P17,  code  "91"  and  a 
line  will  appear  for  you  to  record  the  respondent's 
answer.  If  their  response  is  too  long  to  fit  on  the 
line,  access  the  comments  field  by  using  CTRL/K  and 
record  the  entire  response.  Record  a  brief  summary  of 
the  response  on  the  line. 


16.08 


PI  8 


For  mos'b  young  men .  do  you  i;}ilnk  service  in  the 
military  is  ... 


(  ) 

1.  definitely  a  good  idea, 

2.  probably  a  good  idea, 

3.  probably  not  a  good  idea,  or 

4.  definitely  not  a  good  idea? 


16.09  PI9 


For  most  young  women .  do  you  think  service  in  the 
military  is  ... 

(  ) 

1.  definitely  a  good  idea, 

2.  probably  a  good  idea, 

3.  probably  not  a  good  idea,  or 

4.  definitely  not  a  good  idea? 


PIS 
PI  9 


In  these  questions,  we  are  interested  in  the  respon¬ 
dent  ' s  opinion  regarding  service  in  the  military  for 
most  young  men  and  women.  Read  the  answer  categories 
as  part  of  the  question. 


16.10 


PIIO 


Have  you  talked  to  PAT 

about  enlisting  in  the  Armed  Services? 


(  ) 

1.  YES 

2.  NO  iPXyf) 


16.11  Pill 


How  often  have  you  talked  about  this? 


(  ) 

1.  NEVER 

2.  RARELY  CPJ^/P) 

3.  OCCASIONALLY 

4.  OFTEN 


16.1101  PIllCHK 


Let  me  check  my  records.  I  have  recorded  that  you 
have  talked  to  PAT  about  enlisting 

in  the  Armed  Services.  Is  this  information  correct? 


(  ) 


1.  YES 

2.  NO 


PIIO 


Pill 


If  the  response  to  PIIO  is  NO,  DON'T  KNOW,  or  REFUSED, 
CATI  will  automatically  skip  to  question  PI18. 


If  the  response  to  Pill  is  NEVER  or  RARELY,  CATI  will 
skip  to  question  PI18. 


If  you  have  recorded  a  YES  in  question  PIIO  and  then 
record  NEVER  in  Pill,  CATI  will  display  question  PIllCK 
in  an  attempt  to  resolve  the  inconsistency. 


PIllCK 


16.14 


PI14 


Were  "these  "balks  about  entering  as  an  officer, 
as  an  enlisted  person,  or  both? 


(  ) 

1.  ENLISTED 

2.  OFFICER 

3.  BOTH 

4.  NEITHER 


16.15  PI15 


Which  services  have  you  talked  about? 
[RECORD  ALL  THAT  APPLY.  ENTER  CTRL/P  TO  EXIT.] 


(  )  (  )  (  )  (  )  (  ) 

1.  ARMY 

2.  NAVY 

3.  AIR  FORCE 

4.  MARINE  CORPS 

5.  ALL  SERVICES  IN  GENERAL 


PI14 


Note  that  their  are  four  answer  categories. 


PI15 


The  interviewer  instructions  in  brackets  direct  you  to 
enter  all  of  the  codes  the  respondent  mentions. 
Continue  to  probe  for  any  other  services.  After  you 
have  recorded  all  that  the  respondent  mentions,  use 
CTRL/P  to  exit  the  screen. 


16.16  PI16 


Have  you  talked  with  PAT 

about  signing  up  -for  active  duty,  -for  the  Reserve, 
or  -for  the  National  Guard? 

CPRDBESs  The  Reserve  are  people  in  all  services  who  train 
once  a  week,  or  one  weekend  a  month  and  a  couple  o-f 
weeks  in  the  summer.  The  National  Guard  consists  of  Army 
and  Air  Force  units  which  are  under  the  control  of  the 
governor  of  the  state;  they  also  train  Just  once  a  week, 
or  one  weekend  a  month,  and  a  couple  of  weeks  in  the  summer. 3 

C RECORD  ALL  THAT  APPLY.  ENTER  CTRL/P  TO  EXIT.] 


(  )  (  )  (  ) 

1.  ACTIVE  DUTY 

2.  RESERVE 

3.  NATIONAL  GUARD 

O.  NONE  OF  THE  ABOVE 


16.17  PI17 


When  you  talk  about  military  service,  do  you 
generally  encourage,  discourage,  or  stay  neutral 
about  PAT  enlisting? 


(  ) 

1.  ENCOURAGE 

2.  STAY  NEUTRAL 

3.  DISCOURAGE 


PI16 


Definitions  for  the  Reserve  and  National  Guard  are 
displayed  on  the  screen  in  brackets.  Please  use  only 
these  definitions;  do  not  attempt  to  give  any 
additional  information  or  explanation. 

The  interviewer  instructions  in  brackets  direct  you  to 
record  all  the  responses  mentioned  and  then  use  CTRL/P 
to  exit  the  screen. 


PI17 


Emphasize  the  word  generally. 


16,18 


PI18 


How  much  influence  do  you  think  you  have 
had  on  PAT’S  plans 

about  enlisting?  Have  you  had  . . . 


(  ) 

1.  a  great  deal  of  influence, 

2.  a  considerable  amount  of  influence, 

3.  some  influence, 

4.  very  little  influence,  or 

5.  no  influence  at  all? 


16.19  PI19 


Have  you  drawn  your  son’s  attention  to  ads 
for  the  military  services  in  the  mass  media? 


(  ) 

1.  YES 

2.  NO 


PI18 


Read  the  answer  categories  as  part  of  the  question. 


PI19 


Mass  media  is  defined  as  radio,  television,  newspapers, 
magazines. 


16.21 


PI21 


Have  you  talked  with  your  son  about 
seeing  a  military  recruiter? 


(  ) 

1.  YES  . 

2.  NO 


16.22  PI22 


Have  you  done  this  for  the  . . . 
[FOR  EACH  CATEGORY,  1  =  YES,  2  =  NO.] 

Army?  (  ) 

Navy?  (  ) 

Air  Force?  (  ) 


Marines? 


(  ) 


PI21 


If  the  response  to  this  question  is  NO,  DON'T  KNOW,  or 
REFUSED,  CATI  will  automatically  skip  to  question  PI23. 


PI22 


Record  a  ”1”  =  (YES)  or  ”2"  =  (NO)  for  each  of  the  four 
branches  of  the  service.  As  you  enter  a  "1"  or  ”2”  in 
each  of  the  first  three  categories  the  cursor  will 
automatically  advance  to  the  next  cursor  location  or 
input  field.  After  you  have  recorded  the  answer  for 
the  last  category,  you  will  need  to  press  RETURN  to 
advance  to  the  next  screen. 


16.23 


PI23 


Have  you  received  military  recruiting  materials 
mailed  to  you  or  PAT  at  your 
home  address? 

(  ) 

1.  YES 

2.  NO 


16.25  PI25 


How  likely  is  it  that  PAT 

will  enter  the  military  in  the  next  few  years? 
Would  you  say  that  he  ... 


(  ) 

1.  definitely  will, 

2.  probably  will, 

3.  probably  will  not,  or 

4 .  definitely  will  not? 


16.26  PI26 


Do  you  expect  that  PAT  will 

enter  the  military  as  an  enlisted  person 

or  as  an  officer? 


(  ) 

1.  ENLISTED  PERSON 

2.  OFFICER 


PI23 


PI25 


PI2  6 


If  you  record  a  NO,  DON'T  KNOtf ,  or  REFUSED  for  this 
question,  CATI  will  automatically  skip  to  question 
PI25. 


Read  the  answer  categories  as  part  of  the  question, 
the  respondent  is  reluctant  to  answer  this  question, 
explain  that  we  are  interested  in  their  opinion.  If 
they  continue  to  respond  with  a  DON'T  KNOW,  record  a 
Shift  8. 


This  question  will  be  asked  only  if  the  answer  to 
question  PI25  was  DEFINITELY  WILL  or  PROBABLY  WILL. 


IMPORTANCE  OF  KEY  ATTRIBUTES  (lA) 


5.001 


I AP INTRO 


When  thinking  about  PAT'S  -future, 

how  important  is  it  that  he  have  opportunities  -for 
the  -following  things? 

C PRESS  RETURN  TO  CONTINUE. 3 


5.010  lAl 

Use  a  scale  o-f  1  to  5  where  a  "1"  means  it  is  not  at  all 
important  and  '*5"  means  it  is  very  important. 

Earning  money  -for  college  or  vocational  education?  <  > 

Serving  his  country?  ^  ^ 

Living  in  his  own  hometown?  ^  ^ 

Having  interesting  and  exciting  weekends?  <  ) 

Working  part-time?  ^  ^ 

Being  able  to  make  changes  and  use  his  own  Judgement?  (  ) 

Having  a  wide  variety  o-f  opportunities  to  find  a  job  he  can  enjoy? 


(  ) 


IMPORTANCE  OF  ATTRIBUTES 


lAINTRO  The  focus  of  this  set  of  questions  is  the  degree  of 
lAl  '  importance  attached  to  different  opportunities  for  the 

IA2  respondent  over  the  next  year.  Respondents  are  to  use 

a  scale  ranging  from  1  to  5  to  rate  these  opportuni¬ 
ties.  A  ”1"  will  mean  the  opportunity  is  not  at  all 
important  and  a  "S”  will  mean  the  opportunity  is  very 
important.  You  may  need  to  periodically  remind  some 
respondents  of  the  meaning  of  the  points  of  the  scale. 

There  are  eighteen  separate  opportunities  listed.  In 
each  different  interview  these  opportunities  will  be 
listed  in  a  different  order.  Whenever  there  is  a 
lengthy  list  of  similar  questions,  there  is  always 
concern  that  the  respondent  may  stop  listening  with  the 
same  attention  as  you  continue  through  the  list. 
Therefore,  the  opportxinities  are  presented  with  a 
different  starting  point  (rotated) ,  so  that  the  effects 
of  possible  inattention  are  randomly  disributed  across 
interviews . 

Do  not  attempt  to  define  any  of  the  categories.  If  the 
respondent  asks  what  it  means,  say  Whatever  it  means  to 
you. 

As  you  code  each  category  the  cursor  will  automatically 
advance  to  the  next  cursor  location.  When  you  reach 
the  final  input  field  on  the  screen,  you  will  enter 
your  response  and  press  RETURN  to  advance  to  the  next 
screen. 


5.02 


IA2 


CUse  a  scale  o-f  1  to  5  where  a  ”1"  means  it  is  not  at  all 
important  and  "5"  means  it  is  very  important.! 


Having  a  physical  challenge? 

Having  an  experience  he  can  be  proud  o-f? 

Having  a  stepping-stone  between  high  school  and  college? 
Developing  leadership  skills? 

Working  with  the  latest  high-tech  equipment? 

Helping  his  career  development? 


(  ) 

(  ) 

(  ) 

(  ) 

(  ) 

(  ) 


5.02  IA2 


CUse  a  scale  o-f  1  to  5  where  a  "1"  means  it  is  not  at  all 
important  and  "S"  means  it  is  very  important.! 

Developing  sel-f-con-f idence? 

Developing  his  potential? 

Having  a  mental  challenge? 

Becoming  more  mature  and  responsible? 

Training  in  useful  skill  areas? 

Working  with  highly— trained  people? 


(  > 


LEFT  INTENTIONALLY  BLANK 


MEDIA  HABITS  (MH) 


6.01 


MHl 


I’d  like  to  ask  a  few  questions  about  your  TV, 
radio  and  reading  habits. 

Do  you  regularly  watch  TV? 


(  ) 

1.  YES 

2.  NO 


6.02  MH2 


How  many  hours  per  week  do  you  spend  watching. . . 


programs  on  commercial  networks, 

such  as  ABC,  CBS,  or  NBC?  (  ) 

programs  on  commercial  cable  stations, 

such  as  ESPN,  MTV,  DSA,  or  TBS?  (  ) 


6.001  MH2CK 


Let  me  check  what  I  have  recorded.  I’ve  recorded  that. . . 

[RECONCILE  WITH  THE  RESPONDENT.  IF  THE 
RESPONSE  DOES  NOT  CHANGE,  PRESS  RETURN] 


you  watch  110  hours  of  Broadcast  television  per  week  (  ) 

and  you  watch  70  hours  of  Cable  television  per  week  (  ) 


MEDIA  HABITS 


MHl 


MH2 


MH2CK 


Read  the  introduction  and  question  verbatim.  Since 
this  is  a  YES/NO  question,  code  "I”  (YES)  even  if  the 
respondent  only  watches  one  kind  of  television. 
Regular  watching  means  once  a  week  or  more. 


This  question  will  only  be  asked  if  the  response  to 
question  MHl  is  a  ”1"  (YES) .  Read  the  first  answer 
category,  code  the  response,  then  read  the  second 
answer  category.  If  the  respondent  cannot  give  you  an 
exact  number  of  hours,  probe  for  the  best  estimate. 

If  the  response  to  the  first  category  is  more  than  99 
hours,  the  cursor  will  automatically  advance  to  the 
second  category.  Otherwise,  press  RETURN  to  advance  to 
the  second  field  (e.g.,  if  fewer  than  100  hours  are 
recorded.)  As  usual,  you  will  have  to  press  RETURN 
after  you  have  entered  the  second  response. 


This  is  a  consistency  check  which  will  come  up  if  the 
two  responses  to  the  previous  question  (MH2)  add  up  to 
more  than  168  hours.  If  the  respondent  wishes  to 
revise  the  answers  to  MH2,  enter  the  correct  number  or 
press  RETURN  if  the  response  remains  the  same. 


6=11 


MHll 


Do  you  watch  any  of  the  following  Cable  or  Subscription  TV 
channels  regularly? 

[ENTER  1  =  YES,  OR  2  =  NO] 


MTV  [Rock  Videos]?  (  ) 
Nashville  Network  [TNN]?  (  ) 
ESPN  [Sports]?  (  ) 
WTBS  [Syndicated]?  (  ) 


Black  Entertainment  TV  [BET]?  (  ) 


6.12  MH12 


Do  you  frequently  watch  any  of  the  following  types  of  TV  shows? 

[ENTER  1  =  YES,  OR  2  =  NO] 


Sports?  (  ) 

Suspense  or  mystery?  (  ) 

General  drama?  (  ) 

Music  or  music  video?  (  ) 

Situation  comedy?  (  ) 

TV  movies?  (  ) 

Talk  shows?  {  ) 


6.13  MH13 


Please  tell  me  if  you  watch  any  of  the  following  TV  shows 
regularly.  Do  you  watch. . . 

[ENTER  1  =  YES,  OR  2  =  NO] 


David  Lettermein?  (  ) 

Friday  Night  Videos?  (  ) 

Monday  Night  Football?  (  ) 

College  Football?  (  ) 

Sunday  Night  at  the  Movies?  (  ) 


MHll 

MH12 


MH13 


Note  the  multiple  cursor  locations  or  input  fields  in 
this  question.  Enter  a  "1"  (YES)  or  "2"  (NO)  for  each 
response  category.  Press  RETURN  after  you  have  entered 
the  last  response. 

Regularly  means  once  a  week  or  more. 


Again,  this  question  has  multiple  cursor  locations. 
Answer  categories  should  be  read  to  the  respondent. 
Code  each  category  before  going  on  to  the  next  one. 
Press  RETURN  after  you  have  entered  the  last  response. 


6.14 


MH14 


Does  your  household  have  a  Video  Cassette  Recorder  [VCR]? 


(  ) 


1. 

2. 


YES 

NO 


6.15  MH15 


How  many  hours  per  week  do  you  usually  spend  watching  your  VCR? 


HOURS  ( 


) 


MH14 


MH15 


Some  respondents  may  be  more  familiar  with  VCR  instead 
of  the  full  name.  Read  VCR  in  parentheses  if  they  do 
not  understand  Video  Cassette  Recorder. 


You  will  ask  this  question  only  if  the  answer  to 
question  MH14  was  a  "I”  (YES) .  If  the  respondent 
cannot  give  you  an  exact  number  of  hours,  probe  for  the 
best  estimate.  Press  RETURN  to  go  to  the  next  screen. 


6.16 


MH16 


Now  let’s  talk  about  radio  listening.  Do  you  regularly  listen 
to  the  radio? 


(  ) 


1.  YES  . 

2.  NO 


6.17  MH17 


How  many  hours  per  week  do  you  listen  to. . . 

AM  Radio?  (  ) 

FM  Radio?  (  ) 


6.002  MH17CK 


Let  me  check  what  I  have  recorded .  I’ve  recorded  that . . . 

[RECONCILE  WITH  THE  RESPONDENT.  IF  THE 
RESPONSE  DOES  NOT  CHANGE,  PRESS  RETURN] 

you  listen  to  85  hours  of  AM  Radio  (  ) 

and  you  listen  to  85  hours  of  FM  Radio  (  ) 


MH16 


This  question  is  self-explanatory. 


MH17 


This  question  will  come  up  only  if  the  answer  to  the 
previous  question  was  a  "1"  (YES) .  Emphasize  the  word 
week,  and  code  the  first  category  before  asking  the 
second  category.  Press  RETURN  after  you  have  entered 
the  response  for  the  second  category.  Ask  for  the 
respondent's  best  estimate  if  he/she  does  not  know  the 
exact  number  of  hours. 


This  consistency  check  will  come  up  if  the  sum  of  the 
two  responses  in  question  MH17  is  greater  than  168 
hours.  If  the  respondent  wishes  to  revise  the  answers 
to  MH17,  enter  the  correct  number  or  press  RETURN  if 
the  response  remains  the  same. 


MH17CK 


6.26 


MH26 


Do  you  frequently  listen  to  any  of  the  following 
types  of  radio  programs? 

[ENTER  1  =  YES,  OR  2  =  NO] 


News?  (  ) 

Classical  music?  (  ) 

Pop?  (  ) 

Country?  (  ) 

Sports?  (  ) 

Talk  Shows?  (  ) 

Rock  &  Roll?  {  ) 

"Easy  Listening"?  (  ) 


6 . 27  MH27 


Do  you  listen  to  the  following  programs  regularly? 
[ENTER  1  =  YES,  OR  2  =  NO] 


American  Top  40?  (  ) 

King  Biscuit  Flower  Hour?  (  ) 

Rick  Dees’  Top  40?  (  ) 

Metal  Shop?  (  ) 

Rockline?  (  ) 


MH26 

MH27 


These  are  multiple  entry  questions.  Answer  a  "I”  (YES) 
or  "2”  (NO)  for  each  response  category.  Press  RETURN 
after  you  have  entered  the  last  response. 


6.28 


MH28 


How  often  do  you  read  the  newspaper?  Is  it... 


(  ) 

1.  Never, 

2.  Less  than  twice  a  week, 

3.  2-3  times  per  week, 

4.  4-5  times  per  week,  or 

5.  Daily? 


6.29  MH29 


How  many  hours  per  week  do  you  spend  reading  the  newspaper? 


HOURS  (  ) 


6 . 30  MH30 


Do  you  regularly  read  any  of  the  following  sections? 


[ENTER  1  =  YES,  OR  2  =  NO.] 


Sports?  (  ) 

Comics?  {  ) 

News?  (  ) 

Local?  (  ) 

Food?  (  ) 

Lifestyle?  (  ) 

Classified?  (  ) 


MH28 


MH29 


MH3  0 


Read  the  answer  categories  as  part  of  the  question, 
then  code  one  response. 

You  will  ask  this  question  only  if  the  respondent 
indicated  that  he/she  reads  the  newspaper  in  the 
previous  question  (MH28) .  If  the  respondent  does  not 
know  the  exact  number  of  hours,  probe  for  his/her  best 
estimate  per  week. 

Enter  a  “1"  (YES)  or  "2"  (NO)  for  each  response 
category.  Press  RETURN  after  you  have  coded  the  last 
response  category. 


6.31 


MH31 


Do  you  regularly  read  magazines? 

(  ) 

1.  YES 

2.  NO 


6.32  MH32 


What  magazines  do  you  read  on  a  regular  basis,  that  is,  that 
you  have  read  at  least  3  of  the  past  4  issues? 

[ENTER  APPROPRIATE  NUMBER  FROM  HARD  COPY  LIST, 

OR  ’991’  FOR  OTHER.  ENTER  CTRL/P  TO  CONTINUE.] 


(  )  {  )  (  )  (  )  (  )  (  ) 


MH31 


MH32 


Regular  magazine  reading  refers  to  having  read  at  least 
3  of  the  past  4  issues. 


This  question  will  only  come  up  if  you  coded  a  ”1” 
(YES)  to  question  MH31.  It  requires  you  to  look  at  a 
hard  copy  list  to  be  able  to  code  the  appropriate 
responses  in  the  multiple  input  fields.  This  list  is 
shown  in  Appendix  B.  Once  all  the  magazine  codes  have 
been  entered,  CTRL/P  to  advance  to  the  next  screen. 

If  the  respondent  gives  you  more  than  six  magazines, 
enter  them  in  comments,  before  you  code  the  last  input 
field.  Ask  the  respondent  to  slow  down  if  you  are 
having  difficulty  in  keeping  up  with  the  coding. 
Respondents  are  usually  flattered  when  you  do  so, 
because  they  feel  you  are  interested  in  what  they  have 
to  say,  and  want  to  record  all  their  responses. 


6.33 


MH33 


How  many  hours  a  week  do  you  spend  reading  magazines? 

HOURS  (  ) 


6 . 007  MHCKl 

Let  me  check  what  I  have  recorded .  I ’ ve  recorded  that . . . 

[RECONCILE  WITH  THE  RESPONDENT.  IF  THE 
RESPONSE  DOES  NOT  CHANGE,  PRESS  RETURN.] 

you  watch  Broadcast  TV  110  hours  a  week  (  ) 

you  watch  Cable  TV  70  hours  a  week  (  ) 

you  listen  to  AM  Radio  85  hours  a  week  (  ) 

you  listen  to  FM  Radio  85  hours  a  week  (  ) 

you  read  the  newspaper  15  hours  a  week  (  ) 

and  you  read  magazines  25  hours  a  week  (  ) 


MH33 


MHCKl 


Emphasize  the  word  week.  Ask  the  respondent  for 
his/her  best  estimate  if  he/she  cannot  give  you  the 
exact  number  of  hours. 


During  the  questions  regarding  television  radio, 
newspaper  and  magazines  you  are  asked  to  record  the 
number  of  hours  per  week  the  respondent  spends  doing 
each  activity.  If  the  total  is  greater  than  the  number 
of  hours  contained  in  a  week,  i.e.,  168,  all  the 
information  you  enter  will  be  displayed  and  you  will 
have  to  opportunity  to  make  corrections  to  any  or  all 
of  it. 


KNOWLEDGE  RECALL  (KR) 


7.011  KRIOVI 


Thinking  about  all  -forms  o-f  advertising,  -for 
which  military  services  do  you  recall  seeing 
or  hearing  any  advertising? 


C RECORD  ALL  THAT  APPLY.  THEN  USE  CTRL/P  TO  EXIT.] 
CPROBE:  Any  other  services?] 


(3  )  (  )  (  >  (  )  (  ) 

0.  NONE 

1.  AIR  FORCE 

2.  ARMY 

3.  RESERVE  OFFICER'S  TRAINING 
CORPS  CR.O.T.C.] 

4.  NATIONAL  GUARD 


(>()()() 

5.  RESERVE 

6.  COAST  GUARD 

7.  MARINE  CORPS 
B.  NAVY 

9.  ONE  AD  FOR  ALL  SERVICES 


7.021  KR20V1 


You  mentioned  seeing  or  hearing  advertising  -for  the 
Reserve  O-f-ficer's  Training  Corps.  For  which  military 
service  or  services  was  this  advertising? 


CPROBE:  Any  other  services?] 


C RECORD  ALL  THAT  APPLY. 


THEN  USE  CTRL/P  TO  CONTINUE.] 


(1 


) 


1. 

2. 

3. 

4. 

5. 


AIR  FORCE 

ARMY 

NAVY 

MARINE  CORPS 
COAST  GUARD 


KRl 

KRIOVI 


KR2 


KNOWLEDGE-RECALL 


This  question  will  first  come  up  without  the  probe 
instruction.  Once  you  have  coded  the  first  response, 
the  probe  will  be  overlayed  on  top  of  the  original 
question.  Code  all  that  apply,  and  use  CTRL/P  to 
advance  to  the  next  screen  if  there  are  less  responses 
than  the  number  of  input  fields. 

If  you  enter  0  (zero) ,  you  will  automatically  go  the 
next  question.  You  can  only  enter  a  zero  in  the  first 
cursor  location. 

Note  that  the  question  refers  to  any  advertising  ever 
seen  or  heard. 

You  will  ask  this  question  only  if  you  coded  RESERVE 
OFFICER’S  TRAINING  CORPS  [R.O.T.C.]  in  the  previous 
question.  This  is  a  multiple  cursor  locations  or  input 
fields  question,  so  code  each  service  that  applies. 

Use  CTRL/P  to  continue  if  there  are  fewer  responses 
than  the  number  of  input  fields. 


7.031  KR30V1 


You  mentioned  seeing  or  hearing  advertising  for  the 
National  Guard.  For  which  military  service  or 
services  was  this  advertising? 

[PROBE:  Any  other  services?] 

[ENTER  ALL  THAT  APPLY.  THEN  USE  CTRL/P  TO  CONTINUE.] 

(!){)()()() 

1.  AIR  FORCE 

2.  ARMY 

3.  NAVY 

4.  MARINE  CORPS 

5.  COAST  GUARD 


7.041  KR40V1 


You  mentioned  seeing  or  hearing  advertising  for 
the  Reserve.  For  which  military  service  or 
services  was  this  advertising? 

[PROBE:  Any  other  services?] 

[RECORD  ALL  THAT  APPLY.  USE  CTRL/P  TO  CONTINUE.] 

(!){)()()() 

1.  AIR  FORCE 

2.  ARMY 

3.  NAVY 

4.  MARINE  CORPS 

5.  COAST  GUARD 


KR3 


You  will  ask  this  question  only  if  you  coded  a  *'4'' 
(NATIONAL  GUARD)  in  question  KRl.  This  question  is 
similar  to  the  previous  question  (KR2) .  Code  all  that 
apply,  and  use  CTRL/P  to  advance  to  the  next  question. 


This  question  will  only  be  asked  if  the  answer  to 
question  KRl  included  a  ”5"  (RESERVE)  as  one  of  the 
response  categories.  Code  all  that  apply,  and  use 
CTRL/P  to  go  to  the  next  question. 


KR4 


7  =  05 


KR5 


[Do  you  recall  seeing  or  hearing  any  advertising  for] 
the  Air  Force? 


(  ) 

1.  YES 

2.  NO 


7.06  ECR6 


[Do  you  recall  seeing  or  hearing  any  advertising  for] 
the  Army? 


{  ) 

1.  YES 

2.  NO 


7.07  KR7 


[Do  you  recall  seeing  or  hearing  any  advertising  for] 

the  Army  Reserve  Officer’s  Training  Corps,  that  is, 
the  Army  R.O.T.C.? 

(  ) 


1.  YES 

2.  NO 


KR5 

KR6 

KR7 

KR8 

KR9 

KRIO 

KRll 

KR12 

KR13 


These  nine  questions  are  rotated  so  that  each  question 
has  an  equal  chance  of  being  asked  first. 

As  in  the  Importance  of  Attributes  section,  we  are 
concerned  here  that  respondent's  attention  may  wander 
after  responding  to  several  similar  items  in  this  list. 
To  lessen  the  effects  of  inattention  across  all  the 
interviews,  the  order  of  the  questions  is  randomized. 

Each  question  will  appear  only  if  that  particular 
branch  of  service  was  not  chosen  in  question  KRl. 


7.08 


KR8 


[Do  you  recall  seeing  or  hearing  any  advertising  for] 
the  Army  National  Guard? 

(  ) 

1 .  YES 

2.  NO 


7.09  KR9 


[Do  you  recall  seeing  or  hearing  any  advertising  for] 
the  Army  Reseirve? 

(  ) 

1.  YES 

2.  NO 


7.10  KRIO 


[Do  you  recall  seeing  or  hearing  any  advertising  for] 
the  Coast  Guard? 


{  ) 


1.  YES 

2.  NO 


LEFT  INTENTIONALLY  BLANK 


7.11 


KRll 


[Do  you  recall  seeing  or  hearing  any  advertising  for] 
the  Marine  Corps? 


{  ) 

1.  YES 

2.  NO 


7  =  12  KR12 


[Do  you  recall  seeing  or  hearing  any  advertising  for] 
the  Navy? 


(  ) 

1.  YES 

2.  NO 


7.13  KR13 


[Do  you  recall  seeing  or  hearing  any  advertising  for] 
all  the  services  in  one  ad? 

(  ) 


1.  YES 

2.  NO 


LEFT  INTENTIONALLY  BLANK 


7.14 


JCR14 


Did  you  see  or  hear  Army  ads. . . 


[FOR  EACH  QUESTION,  YES  =1,  NO  =  2] 


on  TV?  (  ) 

on  the  radio?  (  ) 

in  magazines?  (  ) 

in  newspapers?  (  ) 

on  billboards?  (  ) 

through  the  mail?  (  ) 

on  posters?  (  ) 

in  brochures  or  peunphlets?  (  ) 

in  the  Yellow  Pages?  (  ) 

somewhere  else?  (  ) 


7.15  KR15 


Other  than  trying  to  get  you  to  enlist,  what  was 
the  main  message  you  got  from  Army  advertising? 


7.17  KR17 


Other  than  trying  to  get  you  to  enlist,  what  was 
the  main  message  you  got  from  Air  Force 
advertising? 


KR14 


KR15 


KR17 


This  question  will  come  up  if  you  have  coded  that  the 
respondent  had  seen  or  heard  Army  ads  in  previous 
questions.  Read  and  code  each  response  category  before 
asking  the  next  one.  Press  RETURN  after  the  last 
response.  If  the  respondent's  answer  is  YES  to 
somewhere  else,  record  their  answer  verbatim  in 
comments . 


You  have  three  lines  to  enter  a  verbatim  response.  If 
the  response  is  longer  than  these  lines,  press  CTRL/K 
and  record  the  full  response  in  comments.  Record  a 
brief  summary  of  the  comment  and  the  words  See  comments 
on  the  lines. 


The  CATI  will  display  the  service  branch  in  this 
question,  depending  upon  the  responses  in  the  previous 
c[uestions,  (other  than  Army).  Again,  you  have  three 
lines  to  code  the  verbatim  response.  Use  the  comments 
'field  for  longer  responses,  and  use  CTRL/P  to  exit  from 
this  screen. 


ATTITUDES  TOWARDS  ARMY  ADVERTISING  (AT) 


8.01 


ATI 


Use  a  scale  of  "1"  to  "B”  where  "1"  means  you 
do  not  like  the  advertising  and  "B"  mecuis  you 
like  the  advertising  very  much. 


Overall,  how  much  do  you  like  the  Army  ads  you 
have  seen  or  heard  over  the  past  year? 


(  ) 

1.  DO  NOT  LIKE 

2.  SOMEWHAT  DISLIKE 

3.  NEUTRAL 

4.  LIKE  SOMEWHAT 
B.  LIKE  VERY  MUCH 


8.02  AT2 


Use  a  scale  of  "1"  to  "B"  where  ’’1"  means  you 
do  not  believe  what  the  ads  say  and  "B“  means 
you  believe  what  the  ads  say. 


How  much  do  you  believe  what  the  ads  say? 


(  ) 

1.  DO  NOT  BELIEVE 

2.  SOMEWHAT  DISBELIEVE 

3.  NEUTRAL 

4.  SOMEWHAT  BELIEVE 
B.  STRONGLY  BELIEVE 


ATI 

AT2 


ATTITUDES  TOWARD  ARMY  ADS 


The  focus  of  these  two  questions  is  the  Army  adver¬ 
tising  program.  If  the  respondent  did  not  recall 
seeing  or  hearing  any  Army  ads,  i.e.,  in  question  KRl 
the  Army  was  not  mentioned  or  in  KR6  the  response  was 
NO,  these  questions  will  not  be  asked.  CATI  will 
automatically  skip  to  question  KSl. 

You  will  be  asking  the  respondent  to  use  a  scale 
ranging  from  1  to  5  where  1  means  they  did  not 
like/believe  the  advertisements  and  5  means  they  like 
them  very  much/strongly  believe  what  the  ads  say. 


KNOWLEDGE/AWARENESS  (KA) 


12.07 


KA7 


Is  it  possible  to  earn  money  for  college 
by  enlisting  in  the  Army? 


(  ) 

1.  YES 

2.  NO 


12.01  KAPl 


How  much  do  you  think  a  young  mam  can  earn 
through  Army  education  benefits  for  college? 

[PROBE:  This  would  be  the  total  benefits  a  young 
man  could  earn  while  in  the  Army.] 


( 

) 

1. 

UNDER  $5,000 

2. 

$  5. 

000 

TO 

$  9. 

999 

3. 

$10. 

000 

TO 

$14. 

999 

4. 

$15, 

000 

TO 

$19, 

999 

5. 

$20, 

000 

TO 

$24, 

999 

6. 

$25, 

000 

OR 

MORE 

KA7 

KAl 

KA2 

KA3 


KNOWLEDGE-AWARENES  S 


This  series  of  questions  focuses  on  specific  Army 
incentives,  such  as  pay,  education  benefits,  and 
training. 

If  the  respondent  has  difficulty  understanding  and/or 
answering  KAl,  read  the  probe  as  worded. 

Do  not  read  the  response  categories  for  question  KAl 


12.02  KAP2 


Do  you  think  Army  education  benefits  would  pay  for 
PAT’S  entire  college  education? 


(  ) 

1.  YES 

2.  NO 


12.03  KAP3 


Do  you  think  Army  education  benefits  are  more,  less  or  about 
the  same  as  the  Navy,  Air  Force,  or  Marines  offer? 


( 

) 

1. 

MORE 

2. 

LESS 

3. 

ABOUT 

THE  SAME 

LEFT  INTENTIONALLY  BLANK 


12.04 


KA4 


Please  tell  me  whether  or  not  each  o-f  the  -following 
services  of-fers  the  "GI  Bill"? 


CYES  =  1,  NO  =  23 


Marines 

( 

) 

Army 

( 

) 

Air  Force 

( 

) 

Navy 

( 

12-05  KA5 


What  is  the  minimum  number  o-f  years  that  a  new  recruit 
has  to  serve  on  active  duty  in  the  Army? 


NUMBER  OF  YEARS  (  ) 


12.06  KA6 


Is  it  possible  to  sign  up  -for  the  Army  and  start 
serving  up  to  one  year  later? 

(  ) 

1.  YES 

2.  NO 


KAP4 


KA5 


KA6 


The  categories  Army,  Air  Force,  Navy,  Marines  are 
rotated  in  this  question  so  that  all  respondents  will 
not  hear  them  in  the  same  order. 

Code  ''1''  (YES)  or  ”2"  (NO)  for  each  category.  The 
cursor  will  advance  automatically  after  coding  each 
response  with  the  exception  of  the  last  category. 

Press  RETURN  to  advance  to  the  next  screen  after  coding 
the  last  response.  If  the  respondent  answers  DON’T 
KNOW,  probe  for  their  best  guess. 


Accept  whatever  number  the  respondent  supplies.  If 
they  respond  with  a  DON'T  KNOW,  probe  for  their  best 
estimate.  If  the  respondent's  answer  is  zero,  you  must 
record  it  as  00. 


Do  not  attempt  to  explain  the  program  to  the 
respondent.  If  they  have  never  heard  of  the  program, 
code  DON’T  KNOW  (Shift  8). 


12.08 


KA8 


Are  17  year  old  high  school  juniors  eligible  bo  join 
the  Army  Reserve  or  Army  National  Guard? 


(  ) 

1.  YES 

2.  NO 


12-09  KA9 


Is  high  school  graduation  required  before  joining 
Army  Reserve  or  Army  National  Guard? 


(  ) 

1.  YES 

2.  NO 


12.10  KAPIO 


Who  sponsors  the  "Scholar-Athlete  Award  Program"? 
Is  it  the  .  .  . 


(  ) 

1 .  Marine  Corps , 

2.  National  Guard, 

3 .  Army  Reserve , 

4.  Air  Force,  or 

5 .  Navy? 


KA8 

KA9 

KAPIO 


If  the  respondent  answers  YES  to  this  question,  CATI 
will  skip  question  KA9. 


This  question  is  self-explanatory. 


The  response  categories  are  to  be  read  as  part  of  the 
question.  Again,  the  order  of  service  branches  will  be 
randomized  so  all  respondents  will  not  hear  them  in  the 
same  order.  If  the  respondent  has  never  heard  of  the 
program,  probe  and  record  a  DON'T  KNOW  (Shift  8)  if 
they  are  still  unable  to  answer. 


12.11 


KAPll 


Can  qualified  people  who  join  the  Army  Reserve  or 
Army  National  Guard  receive  money  for  college? 


(  ) 

1.  YES 

2.  NO 


12.12  KAP12 


What  is  the  maximum  amount  of  money  for  college  that 
qualified  people  who  join  the  Army  Reserve  or  Army 
National  Guard  can  receive  under  the  "GI  Bill"? 


(  ) 


1. 

UNDER  1 

$1,000 

2. 

$1,000 

TO 

$1,999 

3. 

$2,000 

TO 

$3,999 

4. 

$4,000 

TO 

$5,999 

5. 

$6,000 

TO 

$7,999 

6. 

$8,000 

TO 

$9,999 

7. 

$10,000  OR  MORE 

KAPll 

KAP12 


These  two  questions  ask  about  money  received  for 
college  by  qualified  people  who  join  the  Army  Reserve 
or  Army  National  Guard. 

If  the  answer  is  KAll  is  NO,  CATI  will  skip 
automatically  to  KA13 . 


In  question  KA12,  do  not  read  the  categories  to  the 
respondent . 


DEMOGRAPHICS  (DE) 


13.01 


DEINTROl 


Now  I  have  some  questions  about  your  background. 


[PRESS  RETURN  TO  CONTINUE] 


13.01  DEI 


First,  what  is  your  birthdate? 


MONTH 


DAY  (  )  YEAR  19(  ) 


13.03  DE3 


Please  tell  me  whether  you  consider  yourself. . . 


(  ) 


1 .  White , 

2.  Black, 

3.  Asian  or  Pacific  Islander,  or 

4.  American  Indian,  or  Alaskan  Native? 


DEMOGRAPHICS 


DEINTROl 

DEI 


DE3 


The  purpose  of  this  series  of  questions  is  to  allow  us 
to  infer  the  respondent's  socioeconomic  status  (SES) . 

It  has  been  found  that  one  of  the  most  reliable 
indicators  of  an  individual ' s  SES  is  the  educational 
level  of  the  principal  wage  earner (s)  in  his  her 
household.  You  should  keep  in  mind  when  asking  this 
series  of  questions  that  the  goal  is  to  gather 
information  about  the  household's  socioeconomic  status. 


Read  the  answer  categories  aloud  to  the  subject  and 
code  the  appropriate  response.  Definitions  of  these 
race  categories  are  as  follows: 

White  includes  persons  having  origins  in  any  of  the 
original  people  of  Europe,  North  Africa  or  the  Middle 
East.  Also  includes  persons  of  hispanic  or  Spanish 
origin.  (See  specifications  for  the  next  screen.) 

Black  includes  persons  having  origins  in  any  of  the 
black  racial  groups  of  Africa  or  Latin  America. 

Asian  or  Pacific  Islander  includes  persons  having 
origins  in  any  of  the  original  people  of  the  Far  East, 
Southeast  Asia,  the  Indian  subcontinent,  or  the  Pacific 
Islands.  This  ethnic  group  includes,  for  example, 
persons  of  Chinese,  Indian,  Japanese,  Korean,  Philipino 
and  Samoan  heritage. 

American  Indian  or  Alaskan  Native  includes  persons 
having  origins  in  any  of  the  original  people  of  North 
America. 

It  is  important  to  remember  that  we  are  interested  in 
the  race  or  ethnic  group  the  subject  most  strongly 
identifies  with.  This  may  not  necessarily  correspond 
to  a  biologic  fact.  For  example,  if  a  respondent  has 
one  black  parent  and  one  white  parent,  you  may  need  to 
probe  to  determine  what  race  the  subject  considers 
himself  or  herself  to  belong  to. 


13.04 


DE4 


Are  you  of  Hispanic  background? 

[INCLUDES  SPANISH-AMERICAN,  MEXICAN 
AMERICAN,  CHICANO,  COBAN-AMERICAN] 

(  ) 

1.  YES 

2.  NO 


13.06  DE6 


Whab  is  your  current  marital  status?  Are  you. . 


(  ) 

1 .  Single , 

2.  Married, 

3 .  Separated , 

4 .  Divorced ,  or 

5 .  Widowed? 


DE4 


Hispanic  includes  persons  of  Mexican,  Puerto  Rican, 
Cuban,  Central  or  South  American  or  other  Spanish 
culture  or  origin,  regardless  of  race. 


DE6 


We  are  interested  in  the  respondent's  current  marital 
status.  Read  the  categories  as  part  of  the  question. 

The  following  definitions  are  guidelines  for  your 
benefit  only.  They  should  not  be  read  to  the 
respondent . 

■  If  the  respondent  says  that  he/ she  has  never  been 
married,  code  the  response  a  "1"  (SINGLE)  and 
continue.  If  the  respondent  says  that  he/ she  is 
living  with  a  partner  though  unmarried,  code 
SINGLE. 

■  Married  includes  persons  reporting  themselves  as 
married  even  though  the  spouse  may  not  currently 
be  living  in  the  same  household  (except  for 
persons  separated,  as  explained  below) . 

■  Separated  includes  all  married  persons  who  report 
themselves  separated  for  reasons  of  marital 
discord,  even  though  they  may  not  have  obtained 
legal  separation. 

■  Divorced  or  Widowed  are  self-explanatory. 
Remember,  we  are  interested  in  the  respondents' 
current  marital  status.  A  person  previously 
divorced  or  widowed  and  now  married  is  considered 
currently  married. 


13.09  DE9 


What  is  the  highest  grade  or  year  of  school  or  college 
that  you  have  completed  and  received  credit  for? 


(  ) 


7.  LESS  THAN  8TH  GRADE 

8.  8TH  GRADE 

9.  9TH  GRADE 

10.  lOTH  GRADE 

11.  IITH  GRADE 

12.  12TH  GRADE 

13.  1ST  YEAR  OF  4-YEAR  COLLEGE  (FR) 

14.  2ND  YEAR  OF  4 -YEAR  COLLEGE  (SO) 

15.  3RD  YEAR  OF  4 -YEAR  COLLEGE  (JR) 

16.  4TH  YEAR  OF  4 -YEAR  COLLEGE  (SR) 

17.  5TH  YEAR  COLLEGE/IST  YEAR 
GRADUATE  OR  PROFESSIONAL  SCHOOL 

18.  2ND  YEAR  GRADUATE  OR  PROFESSIONAL 
SCHOOL 


19.  3RD  YEAR  GRADUATE  OR  PROFESSIONAL 
SCHOOL 

20.  MORE  THAN  3  YEARS  GRADUATE/ 
PROFESSIONAL  SCHOOL 

21.  1ST  YEAR  OF  JR.  OR  COMM.  COL. 

22.  2ND  YEAR  OF  JR.  OR  COMM.  COL. 

23.  1ST  YEAR  OF  VOC. ,  BUS.,  OR 
TRADE  SCHOOL 

24.  2ND  YEAR  OF  VOC.,  BUS.,  OR 
TRADE  SCHOOL 

25.  MORE  THAN  2  YRS.  VOC.,  BUS., 

OR  TRADE  SCHOOL 


13.10  DEIO 


Do  you  have  a  regular  high  school  diploma,  a  GED, 
an  ABE,  or  some  other  kind  of  certificate  of 
high  school  completion? 


(  ) 

1.  REGULAR  HIGH  SCHOOL  DIPLOMA 

2.  GED  (GENERAL  EDUCATIONAL  DEVELOPMENT) 

3.  ABE  (ADULT  BASIC  EDUCATION) 

CERTIFICATE  (E.G.,  CORRESPONDENCE,  NIGHT  SCHOOL) 

4.  SOME  OTHER  KIND  OF  CERTIFICATE 

5.  NONE  OF  THE  ABOVE 


DE9 


DEIO 


Codes  13-16  refer  to  academic  credit  levels  rather  then 
the  number  of  years  of  college  attended.  For  example, 
one  could  attend  college  for  two  or  three  years  on  a 
part-time  basis  and  still  be  at  the  1st  year  (FR) 
level . 

Code  17  refers  to  the  5th  year  of  college  or  1st  year 
of  graduate  or  professional  school.  There  are  5  year 
college  programs  that  usually  combine  bachelor's  and 
master's  degrees. 

In  addition  to  the  obvious  professional  schools  (Codes 
17-20)  such  as  Medical  School  and  dental  school,  other 
examples  would  include  such  training  as  provided  in 
chiropractic  school  and  podiatry  school. 

Codes  23-25  refer  to  vocational  business,  or  trade 
schools.  Such  schools  include  a  broad  range  of  skills 
training.  The  following  examples  may  be  helpful: 
beauty  school,  coding  school,  computer  programmer 
training,  heavy  equipment  training,  secretarial  school, 
etc. 


If  the  respondent  says  diploma  or  certificate  probe  for 
specific  information  regarding  the  type  of  diploma  or 
certificate.  If  their  response  does  not  fit  one  of  the 
first  three  categories,  record  specific  information  in 
the  comments  and  code  either  "4"  or  "5"  appropriately. 

A  regular  high  school  diploma  is  one  obtained  upon 
graduation  from  a  regularly  established  public  or 
private  high  school. 

A  6ED  (General  Educational  Development)  recipient  has 
obtained  certification  of  high  school  equivalency 
because  they  have  met  State  requirements  and  passed  an 
approved  exam,  which  is  intended  to  provide  an 
appraisal  of  their  achievement  or  performance  in  the 
broad  subject  matter  areas  usually  required  for  high 
school  graduation. 

ABE  (Adult  Basic  Education)  provides  learning 
experiences  concerned  with  the  fundamental  tools  of 
learning  for  adults  who  have  never  attended  school  or 
who  have  interrupted  formal  schooling. 


13.11  DEll 


Are  you  curren-bly  employed  either  full-time  or  part-time? 


(  ) 

1.  YES,  FOLL-TIME 

2.  YES,  PART-TIME 

3.  NO 


13.12  DE12 


Have  you  ever  held  a  full-time  job? 
[MORE  THAN  34  HOURS  PER  WEEK] 

(  ) 


1.  YES 

2.  NO 


DEll 


DE12 


This  question  asks  about  the  respondent's  current 
employment  status.  In  this  question  we  are  interested 
only  in  whether  the  respondent  is  employed,  not  with 
the  specific  number  of  hours  they  may  be  working. 


A  full-time  job  is  considered  to  be  more  than  34 
hours/week.  This  question  is  asked  only  if  the 
respondent  is  not  currently  working  full-time. 


13.13 


DEI  3 


How  easy  or  difficult  is  it  for  someone 
PAT’S  age  to  get  a  full-time 
job  in  your  community?  Is  it. . . 


(  ) 

1.  almost  impossible, 

2.  very  difficult, 

3.  somewhat  difficult,  or 

4.  not  difficult  at  all? 


13.29  DE29 


I  cim  going  to  read  you  some  income  categories  and  ask  you 
to  choose  the  letter  of  the  alphabet  associated  with  the 
category  that  best  describes  your  total  family  income  for 
the  year  1985.  Include  all  sources  of  income  in  your 
response.  Please  tell  me  only  the  letter. 


(  ) 


1.  A-Less  than  $5,000, 

2.  B-$  5,001  to  $10,000, 

3.  C-$10,001  to  $20,000, 

4.  D-$20,001  to  $30,000, 

5.  E-$30,001  to  $40,000, 

6.  F-$40,001  to  $50,000,  or 

7.  G-$50,001  and  above? 


DE13 


DE29 


You  will  read  the  answer  categories  to  the  respondent 
as  part  of  the  question.  Community  is  here  defined  as 
the  respondent's  home  community  if  he/ she  is  living 
away  at  school. 

This  question  refers  to  the  respondents'  income  during 
the  previous  year.  As  you  ask  this  question  keep  in 
mind  that  respondents  are  frequently  reluctant  to 
disclose  their  income.  If  they  seem  hesitant, 
emphasize  that  you  will  not  be  asking  for  a  specific 
figure,  but  rather  have  a  series  of  ranges.  You  will 
want  them  to  respond  in  terms  of  a  letter  that 
represents  their  range  and  not  with  a  specific  figure. 


13.30  DE30 


Have  you  ever  served  in  "the  United  States  Armed  Forces? 

(  ) 

1.  YES 

2 .  NO  c  _ 

13.31  DE31 


What  month  and  year  did  you  begin  military  service? 


13.32  DE32 


MONTH  (  ) 

YEAR  19(  ) 


Are  you  still  in  the  Armed  Forces? 


13.33  DE33 


(  ) 

1.  YES 

2.  NO 


What  month  and  year  will  you  finish  serving  in 
the  Armed  Forces? 


MONTH  (  ) 


YEAR 


19(  ) 


DE30  For  this  set  of  questions  the  United  States  Armed 

DE31  Forces  will  include  the  Army,  Navy,  Marines,  Air  Force 

DE32  and  Coast  Guard. 

DE3  3 


13.34 


DE34 


In  which  branch  of  the  Armed  Forces  are  you  serving? 


(  ) 

1.  ARMY 

2.  NAVY 

3.  MARINES 

4.  AIR  FORCE 

5.  COAST  GUARD 


13.35  DE35 


Were  you  part  o-f  the  Reserve  0-fficers  Training  Corps 
<ROTC) ,  a  National  Guard  unit  or  the  Army  Reserves? 


(  > 

1.  YES,  ROTC 

2.  YES,  NATIONAL  GUARD 

3.  YES,  ARMY  RESERVES 

4.  NO 


17.0  TERM9 


Let  me  remind  you  that  the  information  you  have  given  us 
is  confidential  and  is  protected  under  an  act  of  Congress 
called  the  Privacy  Act  of  1974.  This  survey  is  for 
research  purposes  only  and  is  authorized  by  law  in  Title  10 
use  Sections  503  and  2358  and  Executive  Order  9397. 

Although  I  have  no  more  questions  for  you  at  this  time 
please  stay  on  the  line  for  one  moment  while  I  check  to 
see  if  I  need  to  speak  to  anyone  else  in  your  household. 

CThank  you  very  much  for  your  cooperation.  Good  bye. 1 


[PRESS  RETURN  TO  CONTINUE! 


DE34 
DE3  5 
TERM9 


PERCEPTIONS/BELIEFS  OF  ARMY  ATTRIBUTES  (PE) 


11.002  PEIA 


1 1 . 003 


11,010 


Have  you  ever  heard  of  the  United  States  Army  Reserve? 


<  ) 

1.  YES 

2.  NO 


PE4A 


Have  you  ever  heard  of  the  United  States  Army  National  Guard? 


(  ) 

1.  YES 

2.  NO 


PE15A 


Have  you  ever  heard  of  the  Army  Reserve  Officer's  Training 
Corps  on  a  college  campus? 


(  ) 

1.  YES 

2.  NO 


PERCEPTIONS  AND  BELIEFS 


PEI  A 
PE4A 
PE15A 


These  three  questions  are  asked  of  all  respondents  and 
will  determine  whether  additional  questions  about  these 
particular  branches  will  be  asked. 


11.0011  PEINTROl 


Earlier  I  asked  how  important,  it  was  -for  you  to  have  a 
number  of  opportunities.  Now  I'm  Qoing  to  ask  your 
opinion  about  two  soeci-f ic  wavs  you  might  get  each  of 
those  opportunities.  Your  opinions  in  this  section  are 
very  valuable  to  this  study. 


CPRESS  RETURN  TO  CONTINUE.  3 


1 . 02  PE0VTR02 


CWhen  you  give  your  opinion,  please  use  a  scale  o-f  one  to  five  where 
"1"  means  you  strongly  disagree  with  the  statement,  "2"  means  you 
disagree,  "3"  means  you  neither  disagree  nor  agree,  "4“  means  you 
agree,  and  "5”  means  you  strongly  agree  with  the  statement.! 

The  Army  offers  PAT... 

an  opportunity  to  develop  self-confidence? 


How  about  the  Army  Reserve. . . 

CThe  Army  Reserve  offers  PAT... 

opportunity  to  develop  self-confidence?! 


<5  ) 


an 


<  ) 


PEINTROl 


PEOVNTRO 


This  statement  is  designed  to  assist  the  respondent  to 
refocus  their  thinking  about  the  opportunities  you 
asked  them  about  in  the  IMPORTANCE  OF  ATTRIBUTES  (I A) 
section. 


Read  the  introduction  slowly  so  that  the  respondent  has 
a  chance  to  hear  all  the  rating  categories  in  the 
scale.  You  may  have  to  repeat  the  scale  for  at  least 
the  first  two  or  three  questions  before  the  respondent 
will  be  familiar  with  it. 

Beginning  with  this  screen,  the  CATI  will  automatically 
select  and  display  one  or  two  of  the  following  career 
options:  Army,  Navy,  Air  Force,  Marines,  Army  Reserve, 

National  Guard,  College  and  the  Work  Force. 

You  will  be  asking  the  respondent  to  rate  their  level 
of  agreement/disagreement  regarding  fourteen  different 
statements.  Initially  one  career  option  and  statement 
will  appear  on  the  screen.  After  you  have  coded  their 
response,  a  second  career  option  and  statement  may 
appear . 


1.02 


PE0VTR02 


[When  you  give  your  opinion,  please  use  a  scale  o-f  one  to  five  where 
•'I'*  means  you  strongly  disagree  with  the  statement,  "2"  means  you 
disagree,  "3"  means  you  neither  disagree  nor  agree,  ”4"  means  you 
agree,  and  "5"  means  you  strongly  agree  with  the  statement.! 

The  Army  offers  PAT... 

the  opportunity  to  develop  his  potential? 


How  about  the  Army  Reserve... 

[The  Army  Reserve  offers  PAT... 

the  opportunity  to  develop  his  potential?! 


1 . 02  PEDVTR02 


[When  you  give  your  opinion,  please  use  a  scale  of  one  to  five  where 
"1”  means  you  strongly  disagree  with  the  statement,  "2"  means  you 
disagree,  "3"  means  you  neither  disagree  nor  agree,  "4"  means  you 
agree,  and  "5"  means  you  strongly  agree  with  the  statement.! 

The  Army  offers  PAT... 
a  mentally  challenging  experience? 


How  about  the  Army  Reserve. . . 

[The  Army  Reserve  offers  PAT... 
a  mentally  challenging  experience?! 


<4  ) 


(  ) 


(4  > 


(  ) 


PE0VTR02  The  next  thirteen  screens  will  continue  to  display  the 
same  career  option (s)  with  thirteen  different 
statements.  The  parts  of  the  questions  that  are  in 
brackets  are  optional  and  are  to  be  read  only  if 
necessary  when  the  respondent  needs  additional 
prompting  in  order  to  answer  the  question. 


1.02 


PE0VTR02 


CWhen  you  give  your  opinion,  please  use  a  scale  o-f  one  to  -five  where 
"1"  means  you  strongly  disagree  with  the  statement,  ”2"  means  you 
disagree,  "3"  means  you  neither  disagree  nor  agree,  "4"  means  you 
agree,  and  "5"  means  you  strongly  agree  with  the  statement.! 

The  Army  o-ffers  PAT... 

an  opportunity  to  become  more  mature  and  responsible? 


How  about  the  Army  Reserve. . . 

CThe  Army  Reserve  o-f-fers  PAT... 

an  opportunity  to  become  more  mature  and  responsible?! 


1 . 02  PE0VTR02 


CWhen  you  give  your  opinion,  please  use  a  scale  oT  one  to  "five  where 
"1”  means  you  strongly  disagree  with  the  statement,  ”2"  means  you 
disagree,  "3"  means  you  neither  disagree  nor  agree,  "4"  means  you 
agree,  and  "5"  means  you  strongly  agree  with  the  statement.! 

The  Army  o-f-fers  PAT... 

many  opportunities  -for  training  in  use-ful  skill  areas? 


How  about  the  Army  Reserve. . . 

CThe  Army  Reserve  of-fers  PAT... 

many  opportunities  -for  training  in  use-ful  skill  areas?! 


(5  ) 


<  ) 


<5  ) 


(  ) 


LEFT  INTENTIONALLY  BLANK 


1.02 


PEQVNTRO 


When  you  give  your  opinion,  please  use  a  scale  of  one  to  five  where 
"1"  means  you  strongly  disagree  with  the  statement,  "2"  means  you 
disagree,  "3"  means  you  neither  disagree  nor  agree,  “4"  means  you 
agree,  and  "5"  means  you  strongly  agree  with  the  statement. 

The  Army  offers  PAT... 

many  chances  to  work  with  highly— trained  people? 


How  about  the  Army  Reserve. . . 

CThe  Army  Reserve  offers  PAT... 

many  chances  to  work  with  highly-trained  people?!! 


1 . 02  PE0VTRD2 


CWhen  you  give  your  opinion,  please  use  a  scale  of  one  to  five  where 
"1”  means  you  strongly  disagree  with  the  statement,  "2"  means  you 
disagree,  ’‘3"  means  you  neither  disagree  nor  agree,  ''4"  means  you 
agree,  and  "5"  means  you  strongly  agree  with  the  statement.] 

The  Army  offers  PAT... 

an  opportunity  to  obtain  money  for  college  or  vocational  school? 


How  about  the  Army  Reserve. . . 

CThe  Army  Reserve  offers  PAT... 

an  opportunity  to  obtain  money  for  college  or  vocational  school?] 


<4  ) 


(  ) 


(5  ) 


(  ) 


LEFT  INTENTIONALLY  BLANK 


11.012  PEINTR02 


CWhen  you  give  your  opinion,  please  use  a  scale  o-f  one  to  -five  where 
"1"  means  you  strongly  disagree  with  the  statement,  ”2"  means  you 
disagree,  “3"  means  you  neither  disagree  nor  agree,  "4"  means  you 
agree,  and  "5"  means  you  strongly  agree  with  the  statement.! 

The  Army  Reserve  o-f-fers  PAT... 

an  opportunity  to  serve  America  while  living  in  his  own  hometown? 


11.012  PEINTRQ2 


CWhen  you  give  your  opinion,  please  use  a  scale  O'f  one  to  "five  where 
"1"  means  you  strongly  disagree  with  the  statement,  "2"  means  you 
disagree,  "3"  means  you  neither  disagree  nor  agree,  "4"  means  you 
agree,  and  "5”  means  you  strongly  agree  with  the  statement.! 

The  Army  Reserve  o-f-fers  PAT... 
interesting  and  exciting  weekends? 


11.012  PEINTR02 


CWhen  you  give  your  opinion,  please  use  a  scale  o-f  one  to  -five  where 
"1”  means  you  strongly  disagree  with  the  statement,  ”2"  means  you 
disagree,  "3"  means  you  neither  disagree  nor  agree,  •'4"  means  you 
agree,  and  "5"  means  you  strongly  agree  with  the  statement.! 

The  Army  Reserve  of-fers  PAT... 

an  excellent  opportunity  -for  part-time  work? 


LEFT  INTENTIONALLY  BLANK 


1.02 


PEavTRa2 


CWhen  you  give  your  opinion,  please  use  a  scale  of  one  to  five  where 
"1"  means  you  strongly  disagree  with  the  statement,  *’2"  means  you 
disagree,  "3"  means  you  neither  disagree  nor  agree,  *'4"  means  you 
agree,  and  "5"  means  you  strongly  agree  with  the  statement.! 

The  Army  offers  PAT... 

a  wide  variety  of  opportunities  to  find  a  job  he  can  enjoy? 


How  about  the  Army  Reserve... 

CThe  Army  Reserve  offers  PAT... 

a  wide  variety  of  opportunities  to  find  a  job  he  can  enjoy?! 


11.012  PEINTR02 


CWhen  you  give  your  opinion,  please  use  a  scale  of  one  to  five  where 
"1"  means  you  strongly  disagree  with  the  statement,  "2"  means  you 
disagree,  "3"  means  you  neither  disagree  nor  agree,  “4"  means  you 
agree,  and  "5"  means  you  strongly  agree  with  the  statement.! 

The  Army  offers  PAT... 

a  physically  challenging  environment? 


<4  > 


(  ) 


(  ) 


LEFT  INTENTIONALLY  BLANK 


1.02 


PE0VTR02 


CWhen  you  give  your  opinion,  please  use  a  scale  o-f  one  to  five  where 
"1"  means  you  strongly  disagree  with  the  statement,  ”2"  means  you 
disagree,  "3"  means  you  neither  disagree  nor  agree,  "4"  means  you 
agree,  and  "5"  means  you  strongly  agree  with  the  statement. 3 

The  Army  offers  PAT... 
an  experience  he  can  be  proud  of? 


How  about  the  Army  Reserve. . . 

CThe  Army  Reserve  offers  PAT... 
an  experience  he  can  be  proud  of?D 


11.012  PEINTR02 


CWhen  you  give  your  opinion,  please  use  a  scale  of  one  to  five  where 
"1"  means  you  strongly  disagree  with  the  statement,  "2"  means  you 
disagree,  ''3"  means  you  neither  disagree  nor  agree,  *'4"  means  you 
agree,  and  "5"  means  you  strongly  agree  with  the  statement. 3 

The  Army  offers  PAT... 

an  advantage  over  going  right  from  high  school  to  college? 


1 . 02  PE0VTR02 


CWhen  you  give  your  opinion,  please  use  a  scale  of  one  to  five  where 
"1"  means  you  strongly  disagree  with  the  statement,  ”2"  means  you 
disagree,  "3"  means  you  neither  disagree  nor  agree,  ''4"  means  you 
agree,  and  "5"  means  you  strongly  agree  with  the  statement. 3 

The  Army  offers  PAT... 

an  opportunity  to  develop  leadership  skills? 


How  about  the  Army  Reserve. . . 

CThe  Army  Reserve  offers  PAT... 

an  opportunity  to  develop  leadership  skills?! 


(5  ) 


(  ) 


(  ) 


(5  ) 


(  ) 


LEFT  INTENTIONALLY  BLANK 


11.012  PEINTR02 


CWhen  you  give  your  opinion,  please  use  a  scale  o-f  one  to  -five  where 
"1"  means  you  strongly  disagree  with  the  statement,  “2"  means  you 
disagree,  "3"  means  you  neither  disagree  nor  agree,  '*4"  means  you 
agree,  and  "5”  means  you  strongly  agree  with  the  statement.] 

The  Army  o-f-fers  PAT... 

the  chance  to  work  with  the  latest  high-tech  equipment? 


1 . 02  PE0VTRD2 


CWhen  you  give  your  opinion,  please  use  a  scale  of  one  to  five  where 
"1"  means  you  strongly  disagree  with  the  statement,  ”2"  means  you 
disagree,  "3”  means  you  neither  disagree  nor  agree,  *’4"  means  you 
agree,  and  "5'*  means  you  strongly  agree  with  the  statement.] 

The  Army  offers  PAT... 

a  great  value  in  his  civilian  career  development? 


How  about  the  Army  Reserve. . . 

[The  Army  Reserve  offers  PAT... 

a  great  value  in  his  civilian  career  development?] 


<  ) 


(3  ) 


<  ) 


LEFT  INTENTIONALLY  BLANK 


ii.  12 


PE12 


□f  the  people  who  joined  the  Army  in  the  last  year,  what 
proportion  do  you  think  are  high  school  diploma  graduates? 
WoLild  you  say.  .  . 


(  ) 

1.  less  than  one  quarter, 

2-  about  one  quarter, 

3.  about  one  half, 

4.  about  three  quarters,  or 

5.  almost  all? 


11.13  PE13 


□f  the  people  who  joined  the  Army  last  year,  what  proportion 
do  you  think  would  score  in  the  upper  half  of  an  intelligence 
test?  Is  i t -  -  - 


(  ) 

1.  all  of  them, 

2-  three  quarters  of  them, 

3-  half  of  them, 

4.  one  quarter  of  them,  or 
none  of  them? 


uJ. 


PE12 


This  is  the  respondent's  own  estimate  or  perception. 
Read  the  response  categories  with  the  question  and  code 
one  response . 


PE13 


Again,  this  question  asks  for  the  respondent's  best 
estimate.  Read  the  answer  categories  as  part  of  the 
question,  and  code  one  response. 


ii.l4  PE14 


11.115 


Of  the  people  who  joined  the  Army  in  the  last  year ,  what 
proportion  do  you  think  will  get  a  college  diploma  either 
while  they  are  in  the  Army  or  after  they  complete  their 
Army  service?  Would  you  say... 


(  ) 

1.  less  than  one  quarter, 

2.  about  one  quarter, 

3-  about  one  half, 

4-  about  three  quarters,  or 
5.  almost  all? 


PEY15 


Do  you  think  very  many  young  men  with  backgrounds  and 
plans  for  the  future  like  yours  are  joining  the  Army? 


(  ) 

1-  YES 
2.  NO 


PE14 


This  question  is  similar  to  the  previous  two  questions. 
Ask  for  the  respondent's  best  estimate. 


PEY15 


Ask  the  respondent  for  his/her  best  guess  for  this 
question. 


1 i . 02  PEY2 

IMeKt,  I'd  like  your  opinion  about  several  statements  describing  dif-ferent 
things  that  the  Army  Reserve  Qf-ficer's  Training  Corps  on  the  college 
campus  might  of-fer  you. 

Please  use  a  scale  o-f  1  to  5  where  "1*'  means  you  strongly  disagree  with  the 
statement,  "2"  means  you  disagree,  "3“  means  you  neither  disagree  nor  agree, 
”4"  means  you  agree,  and  means  you  strongly  agree  with  the  statement. 

The  Army  Reserve  O-f-ficer's  Training  Corps  on  a  college  campus  otters  you... 


leadership  and  management  training?  (  ) 

an  opportunity  to  develop  sel t “Cont idence?  (  ) 

a  college  elective  that  can  be  taken  together  with  other 

college  courses?  (  ^ 

an  otticer's  commission  in  the  active  Army,  Army  Reserve  or 

the  Army  National  Guard?  (  ^ 


Being  an  otticer  in  the  United  States  Army  means  ditterent  things  to 
ditterent  people. 

Please  tell  me  how  much  you  disagree  or  agree  that  being  an  otticer 
otters  you  each  item  on  the  list-  A  *'1"  means  you  strongly  disagree 
with  the  statement,*'?*'  means  you  disagree,  ”3"  means  you  neither 
disagree  nor  agree,  "4"  means  you  agree,  and  means  you  strongly 

agree  with  the  statement. 

Being  an  otticer  in  the  United  States  Army  otters  you... 


a  wide  variety  ot  opportunities  to  tind  a  job  you  can  enjoy?  (  ) 

an  eKperience  you  can  be  proud  ot? 

the  opportunity  to  use  your  college  acquired  skills? 
the  opportunity  to  make  changes  and  use  your  own  judgement? 


(  ) 


PEY2 

PEY3 


These  questions  are  similar  to  the  preceding  series  and 
will  be  asked  only  if  the  respondent  indicated  in  PE15A 
that  they  had  heard  of  the  Reserve  Officer's  Training 
Corps  on  a  college  campus. 
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INTRODUCTION  TO  THE  PARENTAL  USERS'  MANUAL 


Parental  Users'  Manual  Composition  and  Usage 


The  Parental  Users'  Manual  is  intended  to  be  used  in  con¬ 
junction  with  the  Youth  Users'  Manual.  In  addition  to  this 
introductory  section,  the  Parental  Users'  Manual  is  composed  of: 


e 


Guidelines  for  the  Analysis  of  ACOMS 
Parental  Survey  Data; 

ACOMS  Change  Form; 

ACOMS  Parental  Annotated  Questionnaire; 
ACOMS  Parental  Variable  Lists;  and 
ACOMS  Parental  Codebook. 


Sections  three  and  four  provide  two  different  forms  of 
documentation  on  the  ACOMS  survey:  the  Change  Form  and  the 
Parental  Annotated  Questionnaire.  The  unique  purposes  and 
intended  uses  of  each  form  of  documentation  are  presented  in  the 
relevant  sections  in  the  Youth  Users'  Manual,  along  with  a 
description  of  the  elements  comprising  each  document.  Since 
these  sections  may  be  used  at  times  in  a  "stand-alone"  mode, 
certain  sections  have  intentionally  been  repeated  across 
sections.  A  very  brief  description  of  these  documents  is 
provided  below. 

The  Change  Form  documents  all  questionnaire  items  and 
variables  which  have  been  added,  deleted,  or  altered  in  any  form. 
Analysts  should  use  this  form  to  trace  any  changes  to  the 
questionnaire . 

The  Parental  Annotated  Questionnaire  documents  all  question¬ 
naire  items  used  during  the  interviews,  including  instructions 
for  question  sequencing  and  skip  patterns.  The  extensive  annota¬ 
tion  accompanying  the  questionnaire  items  makes  this  the  most 
important  document  for  ACOMS  analysts.  Analysts  may  use  the 
Annotated  Questionnaire  to  understand  the  internal  programming  of 
the  survey  instruments  as  well  as  the  subpopulations  relevant  to 
each  question. 

Complete  explanatory  material  and  instructions  pertaining  to 
the  use  of  the  Quarterly  Change  Forms,  Annotated  Questionnaire, 
and  Youth  Data  Set  can  be  found  in  the  Youth  Users'  Manual. 
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The  Parental-Linked  Sample 

The  Primary  Enlistment  Market^  consists  of  the  Primary  Male 
Sample  (PMS)  and  the  Primary  Female  Sample  (PFS) .  The  ACOMS 
parental  sample  consists  of  parents  of  16  to  20  year  old  youth  in 
the  Primary  Enlisted  Market.  As  will  be  discussed  in  further 
detail  in  section  two,  this  sample  is  not  drawn  from  a  population 
of  parents,  and  the  weighting  scheme  applied  does  not  allow 
generalization  of  survey  responses  to  all  parents.  Rather,  it  is 
a  sample  of  parents  LINKED  TO  PRIMARY  ENLISTED  MARKET  YOUTH 
within  the  specified  age  range. 

The  term  "parent”  is  defined  broadly  for  this  purpose.  In 
addition  to  biological  parents,  the  term  "parent"  is  used  to 
include  step-parents,  foster  parents,  guardians  or  adult  rela¬ 
tives  fulfilling  the  parental  role.  In  the  youth  interview,  the 
existence  of  more  than  one  parental  figure  is  ascertained.  In 
cases  where  more  than  one  parental  figure  was  available,  the 
youth  respondent  was  allowed  to  choose  the  person  who  was  subjec¬ 
tively  most  like  a  parental  figure.  Parents  are  not  required  to 
live  in  the  same  household  as  the  youth  respondent  to  be  eligible 
for  the  interview. 

The  identification  of  this  linked  parental  sample  was 
conducted  within  the  general  random  digit  dialing  (RDD)  framework 
used  to  identify  ACOMS-eligible  youth.  One  parent  (either  male 
or  female)  in  each  household  with  a  16-20  year  old  Primary  Male 
Sample  (PMS)  and  Primary  Female  Sample  (PFS)  youth  was  designated 
to  be  included  in  the  linked  parental  sample.  A  random  half  of 
the  households  were  designated  for  a  male  parental  interview,  and 
the  other  half  of  the  households  were  designated  for  a  female 
parental  interview.  If  a  parent  of  the  designated  sex  was  not 
available  for  the  interview,  no  substitution  (i.e.,  of  another 
parent)  was  made. 

The  selected  parents  were  interviewed  regarding  a  variety  of 
topics  parallel  to  those  asked  of  the  youth.  For  example,  they 
were  asked  about  their  awareness  of  and  attitudes  toward  Army  and 
other  service  advertising.  Other  questions  focused  on  knowledge 
about  Army  offers,  and  their  perceptions  about  the  Army  and  the 
other  services.  In  addition  to  general  questions  like  these, 
they  were  also  asked  questions  specific  to  their  hopes  for  and 
attempts  to  influence  a  specific  youth  included  in  the  ACOMS 
sample.  (Further  description  of  the  parental  interview  follows 


^The  Primary  Enlistment  Market  sampled  is  defined  as  non-prior 
service  youth  who  have  a  regular  high  school  diploma  or  are 
currently  in  high  school  or  college  but  who  have  not  yet 
received  a  college  degree.  Note  that  this  sample  also  includes 
anyone  who  is  enrolled  in  2-  or  4-year  college  even  if  they  do 
not  have  a  regular  high  school  diploma. 
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below.)  In  households  with  more  than  one  youth  eligible  for  the 
Primary  Enlisted  Market  sample,  one  youth  was  randomly  selected 
to  be  the  "target  youth"  for  the  specific  questions  on  the 
parental  interview. 

Parental  inte^iews  were  conducted  after  completion  of  the 
youth  interviews  within  a  household.  Therefore,  if  the  eligible 
youth  did  not  respond  to  the  survey,  the  corresponding  parent  was 
not  interviewed.  Another  implication  is  that  the  time  frame  in 
which  the  actual  parental  interviews  occur  can  lag  the  youth 
interview  time  frame  by  as  much  as  four  weeks.  However,  since 
this  is  a  sample  that  is  linked  to  the  youth  sample,  the  parental 
data  are  labeled  in  terms  of  the  cmarter  in  which  the  linked 
youth  were  interviewed  even  if  the  parent  was  interviewed  after 
the  close  of  the  cruarter. 


The  Parental  Interview 

The  parental  interview  was  constructed  to  parallel  the  youth 
interview.  It  contains  eight  modules  in  the  following  order: 

•  Parental  Influence  which  probes  whether  the  parent  has 
discussed  military  service  with  the  target  youth, 
his/her  expectations  for  him/her,  and  beliefs  that 
military  service  is  a  good  or  bad  idea  for  most  young 
men  and  women. 

•  importance  of  Attributes  repeats  the  items  in  the  youth 
version  that  assess  the  importance  of  attributes,  but 
asks  the  parent  about  the  importance  of  these 
attributes  for  the  target  youth. 

•  Media  Habits  items  are  identical  to  those  asked  of  the 
youth  and  focus  on  the  amounts  of  television,  radio, 
and  print  material  the  parent  is  regularly  exposed  to, 
and  his/her  favorite  programs  and  print  media. 

•  Knowledge-Recall  questions  are  nearly  identical  to 
those  in  the  youth  questionnaire  and  ask  for  unaided 
and  aided  recall  of  Army  and  other  service  advertising 
with  questions  in  random  order.  The  only  difference  is 
that  some  items  ask  knowledge  of  offers  available  to 
the  target  youth. 

•  Toward  Army  Advertising  items  address  how 
much  the  parent  likes  and  believes  the  advertisements 
he/ she  has  heard  or  seen  by  asking  the  same  items  as 
those  in  the  youth  interview. 
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•  Perceptions  are  probed  with  nearly  identical  questions 
as  those  asked  of  the  target  youth  regarding  the  extent 
to  which  the  Army  (by  component) ,  other  services, 
military  service  in  general,  college,  and  civilian 
employment  offered  to  the  target  youth  the  attributes 
defined  by  the  Army's  communications  objectives. 

•  Knowledge- Awareness  items  assess  the  parent's  knowl¬ 
edge,  as  in  the  youth  interview,  of  Army  benefits  and 
programs . 

e  Demographics  items  ask  for  information  about  the 

parents'  ethnicity,  marital  status,  socio-economic 
background,  and  military  experience. 

In  essence,  the  parental  interview  contains  one  module  not 
found  in  the  youth  questionnaire  (Parental  Influence) ,  and  does 
not  contain  questions  from  the  Education  and  Employment,  Inten¬ 
tions/Propensity,  Behaviors,  Social  Influences,  Slogan  Recogni¬ 
tion,  or  the  Parental  Location  and  Tracking  modules  asked  of  the 
youth  interview.  Except  for  the  Importance  and  Perception  module 
and  in  some  Knowledge/Recall  questions  (where  the  referent  for 
the  items  is  changed  to  the  youth) ,  question  wording  is  identical 
to  the  youth  questionnaire  wording.  Like  the  youth,  some 
questionnaire  modules  were  asked  of  subsamples  of  parents. 
Parental  assignment  to  modules  followed  that  of  the  linked  youth. 
That  is,  where  random  assignment  to  or  within  modules  was 
conducted  in  youth  interview,  the  parent  interview  contains  the 
same  modules  and  sections  as  the  linked  youth.  Thus,  if  the 
target  youth  was  asked  questions  on  perceptions  of  Army  and 
college  attributes,  the  parent  was  also  asked  the  Perceptions 
questions  for  Army  and  college  attributes.  Further,  if  the  youth 
was  presented  with  the  Media  Habits  and  Knowledge-Awareness 
modules  (these  are  rotating  modules  in  the  youth  questionnaire) , 
the  parent  was  asked  the  same  modules. 


The  AC0M8  Parental  Data  Sets 


AC0M8  087-1.  087-2.  and  087-3  Parental  SA8  Data  Sets 

SAS  data  sets  for  parents  of  youth  interviewed  during  Q87-1 
(October,  November,  December  1986)  and  Q87-2  (January,  February, 
March  1987)  are  currently  available  at  NIH.  The  SAS  dataset  names 
are  WTF4JCK.ACOMS.Q8 71. PARENT  and  WTF4JCK.AC0MS .Q872 . PARENT. 

Q87-3  (April,  May,  June  1987)  will  be  available  September  30, 
1987.  Each  SAS  data  library  contains  two  SAS  datasets: 

PARNVERB,  which  contains  codes  and  verbatim  text  for  the  "main 
message"  open-ended  items,  and  PARNMAIN,  which  includes  all  other 
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interview  and  screener  information.  The  datasets  have  been  RACF- 
protected  to  allow  all  Army  analysts  read-only  access  to  the 
data. 

Accessing  Parental  Data 

The  process  of  accessing  Parent  data  is  similar  to  accessing 
the  Youth  data.  The  only  change  required  is  to  refer  to  Parent 
rather  than  Youth  in  all  appropriate  locations  in  the  job 
(DDNAME,  dataset  name,  references  to  SAS  data  sets,  TITLE  state¬ 
ments)  .  The  file  WTF4JCK.CODELIB(PSAM872)  contains  an  example  of 
a  job  accessing  the  Q87-2  Parental  data  base. 


Combining  Parental  Data  Sets 

The  Parental  data  sets  can  be  combined  for  analysis  by 
including  DD  statements  for  all  datasets,  and  then  referencing 
all  of  them  on  a  SAS  set  statement,  as  illustrated  in  the  file 
WTF4JCK.C0DELIB(PSAMTW0) .  Since  each  individual  data  set  has 
been  separately  weighted  up  to  population  (parents  of  16-20  year 
old  PMS/PFS  youth)  totals,  all  relevant  weight  variables  should 
be  divided  by  the  number  of  quarters  included  in  any  analyses 
conducted  using  the  combined  data  set. 


Combining  Parental  Data  and  Youth  Data 

In  some  instances,  analysts  may  want  to  combine  both 
Parental  data  and  Youth  data.  For  instance,  the  question  "Should 
Young  Women  Serve  in  the  Military"  could  be  analyzed  based  on  the 
gender  of  the  target  (referent)  youth.  As  another  example,  the 
responses  given  by  the  parent  for  the  Importance  of  Attributes 
questions  could  be  compared  with  those  given  by  the  target  youth. 
Some  analyses  may  be  conducted  using  the  Parental  data  sets 
alone;  others  will  require  that  the  Parent  and  Youth  data  sets  be 
merged. 

For  ease  of  processing,  certain  frequently-used  youth 
variables  have  been  copied  onto  the  Parental  data  sets.  These 
variables  include  sex  (ESEX) ,  age  (ECALCAGE) ,  race/ethnicity 
(RACEl) ,  panel  (PANELPEY) ,  sample  flags  (PMASFLG,  PFASFLG, 
MARKFLG,  YATSFLG) ,  and  household  geographic  location  (BRIGADE, 
ROTCREG,  HHSTATE,  CNTYFIPS) .  Analyses  for  which  these  are  the 
only  youth  variables  needed  can  be  conducted  directly  from  the 
Parental  data  sets. 

For  analyses  requiring  youth  variables  other  than  those 
listed  above,  use  SAS  to  merge  the  appropriate  Youth  and  Parental 
data  sets.  Supply  DD  statements  in  your  JCL  for  both  data  sets, 
and  indicate  both  on  a  SAS  MERGE  statement.  Then  use  a  subset¬ 
ting  IF  statement  to  eliminate  those  youth  whose  parents  were  not 
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interviewed.  An  example  of  such  a  job  is  contained  in  the  file 
WTF4JCK.CODELIB(PMERG871) .  Note  that,  when  combining  Youth  and 
Parental  data,  the  weights  from  the  Parental  data  set  should  be 
used  for  the  analysis. 

For  analyses  requiring  more  than  one  quarter  of  Youth  and 
Parent  data,  use  the  following  three-step  procedure.  First, 
combine  all  the  Parental  data  sets  needed,  as  discussed  above. 
Second,  combine  the  necessary  Youth  data  sets.  Third,  merge  the 
combined  Parent  data  set  with  the  combined  Youth  data  set.  This 
process  is  illustrated  in  the  file  WTF4JCK.CODELIB(PMERG2) . 


Perceptions  Module  “Gate”  Items  Changes 

Note  that,  because  of  changes  in  the  skip  patterns  between 
the  first  and  second  versions  of  the  ACOMS  instrument,  the  PE 
"gate”  items  (Have  you  ever  heard  of  the  Army  Reserve/National 
Guard/ROTC?)  must  be  given  special  treatment.  For  the  first 
version  of  the  instrument,  these  items  were  only  asked  of  those 
respondents  who  were  selected  to  receive  the  corresponding  PE 
items  for  that  component.  Therefore,  the  appropriate  PE  module 
weight  should  be  used  for  analysis.  For  later  versions,  the  gate 
questions  are  asked  of  all  respondents,  so  that  PARNWGHT  is  the 
appropriate  weighting  variable.  Thus,  when  combining  data  from 
87-1  with  data  from  later  quarters,  a  new  weighting  variable  must 
be  created  to  analyze  these  gate  items.  The  example  below  demon¬ 
strates  the  creation  of  such  a  weighting  variable  for  analyzing 
the  National  Guard  gate  question  for  the  parents  of  youth  inter¬ 
viewed  during  87-1  and  87-2.  (Since  two  quarters  of  data  are 
being  analyzed,  the  weights  are  divided  by  two.) 

IF  PVERSION  =  1  THEN  GGATEWGT  =  PWGHTPEG  /  2; 

ELSE  GGATEWGT  =  PARNWGHT  /  2; 
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GUIDELINES  FOR  THE  ANALYSIS  OF  ACOMS 
PARENTAL  SURVEY  DATA 


This  section  of  the  Users'  Manual  provides  guidelines  for 
ACOMS  analysts  regarding  analyses  using  the  Parental  data  set. 
This  data  set  was  collected  using  a  complex  sampling  design. 
Special  care  and  attention  must  be  exercised  during  data 
analysis. 

The  basic  guidelines  stressed  in  this  section  are; 

•  Parental  data  are  linked  to  a  sample  of  youth. 

Parental  data  are  not  drawn  from  a  sample  of  parents; 

•  All  analyses  should  be  based  upon  weighted  sample  data; 
and 

•  Tests  of  statistical  significance  should  be  performed 
using  the  balanced  repeated  replication  (BRR) 
methodology . 

In  the  sections  that  follow,  we  discuss  the  characteristics 
of  the  ACOMS  data  set  upon  which  these  recommendations  are  based. 
Additionally,  recommended  weighting  procedures  and  BRR  techniques 
are  discussed.  No  attempt  is  made  to  present  a  comprehensive 
framework  for  the  analysis  of  data  from  complex  surveys.  Rather, 
general  guidelines  are  offered  along  with  references  to  appropri¬ 
ate  secondary  material.  It  is  expected  that  most  analyses  that 
will  be  performed  on  these  data  can  be  characterized  as  either 
descriptive  or  inferential.  The  guidelines  provided  in  this 
section  are  organized  about  these  two  activities. 


Sample  Weighting  and  Descriptive  Analyses 


Weighting  the  Parental  Data 

ACOMS  Parental  data  are  linked  to  a  sample  of  youth  in  which 
respondents  are  selected  at  varying  rates  based  upon  demographic 
characteristics  of  ACOMS  youth.  Additionally,  because  of  a 
complex  questionnaire  structure  that  includes  rotating  modules 
and  other  programmed  means  of  respondent  question  allocation, 
many  questions  are  asked  only  of  a  subset  or  sample  of  parents. 

As  a  consequence  of  these  factors,  weighting  adjustments  were 
calculated  in  order  to: 

•  Compensate  for  unequal  probabilities  of  youth 
selection,  undercoverage ,  and  nonresponse; 

•  Adjust  for  nonresponse  among  interviewed  parents;  and 
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•  Compensate  for  the  differential  allocation  of  question 
modules  to  parents. 

Sample  weight  adjustments,  then,  adjust  for  factors  associated 
with  the  selection  of  youth  respondents,  the  parent  selected  to 
be  interviewed  for  each  16-20  year  old  youth,  and  the  selection 
of  questions  asked  of  any  particular  parent. 

The  collection  of  ACOMS  Parental  data  is  designed  to  provide 
insight  into  the  influence  process  of  parents  upon  their  16-20 
year  old  children.  Consequently,  though  the  number  of  parental 
interviews  conducted  is  important  from  the  perspective  of  statis¬ 
tical  reliability,  primary  analytic  focus  is  placed  upon  the 
number  and  extent  of  youth  influenced  by  parents.  The  weighting 
adjustments  adopted  for  the  ACOMS  parental  data  set  conform  to 
these  analytic  considerations. 

Parental  adjustment  weights  are  calculated  primarily  as  a 
function  of  the  corresponding  youth's  sample  adjustment  weight. 
For  core  questionnaire  modules,  the  youth's  weight  is  used  as  a 
base  weight  that  is  then  adjusted  to  (1)  reflect  the  number  of 
interviewed  youth  in  the  household  (e.g.,  if  two  youth  were 
interviewed,  the  new  weight  is  twice  the  base  weight) ,  and 
(2)  compensate  for  parental  nonresponse.  For  rotating  and 
perceptions  modules,  the  "core"  weight  is  further  adjusted  to 
compensate  for  the  differential  allocation  of  parents  to  rotating 
and  perceptions  modules.  (In  all,  thirteen  adjustment  weights 
are  calculated  for  each  case — one  for  core  modules,  two  for  the 
rotating  modules,  and  ten  perceptions  weights  corresponding  to 
the  ten  perceptions  referents) . 


Interpreting  Parental  Data  Findings 

Due  to  the  weighting  adjustments  made  for  Parental  data,  the 
weighted  total  of  parents  interviewed  will  equal  the  correspond¬ 
ing  total  for  Primary  Sample  youth  (less  those  youth  whose 
selected  parent  was  deceased  or  unlocatable) .  As  a  consequence, 
the  Parental  sample  is  representative  of  parents  for  sampled 
youth,  not  representative  of  parents  nationally.  This  point  is 
very  important.  Adjusted  in  the  manner  described,  parental  data 
are  appropriate  for  analyses  that:  (1)  link  and  compare  the 
responses  of  specific  parents  with  corresponding  youths  and  (2) 
compare  the  responses  of  all  (or  subgroups  of)  parents  with  all 
(or  subgroups  of)  youths.  Parental  data  cannot  be  used  to 
generalize  to  all  parents  in  the  United  States.  Tables  2.1a, 
2.1b,  and  2.3c  will  be  used  to  illustrate  how  parental  data  can, 
and  cannot,  be  interpreted. 
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Table  2.1a.  Weighted  Percentages  of  Parental  Responses 
to  Question  "Should  Young  Women  Serve  in 
the  Military?"  by  Gender  of  Parent 


Response 

Referent 

Father 

Parent 

Mother 

Definitely  Good  Idea 

11.6 

5.0 

Probably  Good  Idea 

36.7 

42.1 

Probably  Not  Good  Idea 

37.5 

40.4 

Definitely  Not  Good  Idea 

14.3 

12.4 

Table  2.1b.  Weighted  Percentages  of  Parental  Responses 

to  Question  "Should  Young  Women  Seirve  in  the 
Military?"  by  Gender  of  Referent  Youth 


Response 

Referent 

Male 

Youth 

Female 

Definitely  Good  Idea 

6.1 

10.3 

Probably  Good  Idea 

44.1 

34.9 

Probably  Not  Good  Idea 

38.2 

39.8 

Definitely  Not  Good  Idea 

11.6 

15.0 

Table  2.1c.  Weighted  Percentages  of  Parental  Responses  to 

Question  "Should  Young  Women  Serve  in  the  Military?" 
by  Gender  of  Parent  and  Referent  Youth* 


Parent 

Father  Mother 


Referent  Youth 

Referent 

Youth 

Response 

Male 

Female 

Male 

Female 

1 

Definitely  Good  Idea 

6.3 

16.5 

6.0 

1 

1  4.1 

Probably  Good  Idea 

44.4 

29.6 

44.0 

1 

1  40.3 

Probably  Not  Good  Idea 

37.0 

37.9 

39.2 

1 

1  41.6 

Definitely  Not  Good  Idea 

12.4 

16.0 

10.9 

1 

1  14.0 

NUMBER  INTERVIEWED 

460 

76 

517 

1 

1  85 

WEIGHTED  YOUTH  3 , 

POPULATION 

120,230 

3,383,223 

3,521,638 

1 

13,399,995 

1 

1 

When  reporting  findings  from  Parental  data,  it  is  necessary 
that  proper  gualif ications  be  placed  on  interpretations.  As 
emphasized  above,  the  focus  is  not  upon  parents,  per  se,  rather 
it  is  upon  the  fathers  and  mothers  of  Primary  Sample  youth.  The 
weighting  adjustments  computed  for  the  parental  data  set,  there¬ 
fore,  necessitate  particular  phrasiology  when  reporting  findings. 
In  Table  2.1a,  for  example,  it  would  be  misleading  to  state  that 
11.6%  of  fathers  believe  it  is  definitely  a  good  idea  that  young 
women  serve  in  the  military.  This  implies  that  the  findings  gen¬ 
eralize  to  parents.  More  precisely,  what  is  conveyed  in 
Table  2.1a  is  that  fathers  of  11.6%  of  the  ACOMS  Primary  Sample 
responded  that  it  is  definitely  a  good  idea  for  young  women  to 
serve  in  the  military.  With  the  added  qualification,  the  find¬ 
ings  become  properly  generalizable.  The  focus  is  not  parents, 
but  the  youth  they  influence. 

Table  2.1b  illustrates  an  important  Parental  questionnaire 
distinction — generic  and  specific  (referenced)  responses.  This 
table  reveals  a  considerable  difference  in  responses  regarding 
the  definite  positive  evaluation  of  military  service  for  young 
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women  depending  upon  the  gender  of  the  target  youth.  The  ques¬ 
tion  of  interpretability  for  the  analyst  is  difficult.  The  ques¬ 
tion  asked  is  clearly  generic.  However,  it  must  be  considered 
whether  the  response  elicited  was  specific  to  the  target  youth. 
Questionnaire  placement  of  queries,  then,  in  addition  to  qualifi¬ 
cation,  must  be  considered  by  the  analyst. 

Table  2.1c  compounds  the  issues  of  interpretability  raised 
above  and  provides  one  further  caveat — the  number  of  interviews 
contributing  to  the  findings.  In  this  table  we  see  that  fathers 
of  16.5%  of  female  Primary  Sample  youth  responded  that  military 
service  was  definitely  a  good  idea  for  young  women,  but  that 
mothers  of  only  4.1%  of  female  Primary  Sample  youth  replied  in 
this  manner.  (Note:  not  16.5%  and  4.1%  of  fathers  and  mothers — 
but  16.5%  and  4.1%  of  influencers  identified  by  gender.)  Besides 
the  terminological  difficulty,  question  reference  and  placement 
has  to  be  considered  as  before.  Table  2.1c,  however,  contains 
the  additional  information  regarding  the  number  of  interviews 
conducted  within  each  table  column.  Setting  aside  issues  of 
phrasiology  and  context,  the  question  simply  becomes  one  of 
confidence  in  generalizations  based  on  the  number  of  interviews 
conducted.  Are  85  interviews  sufficient  for  generalization?  In 
many  cases,  no. 

Three  issues  must  be  considered  in  any  interpretation  of 
Parental  data:  (1)  are  the  findings  appropriately  qualified; 

(2)  is  the  response  generic  or  tied  to  the  target  youth;  and 

(3)  do  the  number  of  interviewed  parents  support  generalization? 
Though  not  amenable  to  easy  resolution,  each  must  be  considered 
in  the  reporting  of  any  Parental  findings. 

The  actual  weighting  of  ACOMS  data  in  the  Statistical  Analy¬ 
sis  System  (SAS)  environment  is  easily  accomplished.  Depending 
upon  the  particular  statistical  procedure  executed,  either  a 
WEIGHT  or  FREQ  statement  is  used  to  identify  the  appropriate 
weighting  variable  to  be  used  during  processing.  General  guide¬ 
lines  follow  for  the  production  of  weighted  ACOMS  frequencies  and 
crosstabulations  from  Parental  data  above  and  from  Parental  data 
linked  to  Youth  interview  data. 


Frequencies 

Selection  of  the  appropriate  weighting  variable  to  use  for 
the  production  of  frequency  distributions  can  be  made  through 
reference  to  Table  2.2.  If,  for  example,  the  analyst  wishes  to 
obtain  frequencies  for  variables  from  core  modules,  PARNWGHT 
should  be  used.  For  rotating  modules  and  perceptions  referents, 
the  correct  weighting  variable  is  identified  in  the  next-to-last 
column  of  the  table. 
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Table  2.2.  Parental  Adjustment  Weights  and  Weighting 
Factors  Associated  with  Survey  Modules 
and  Perceptions  Referents 


Module  or 

Referent 

Weight 

Variable 

Weighting 

Factor 

Parental  Influence 

Importance  of  Attributes 

CORE 

Knowl edge-Reca 1 1 

PARNWGHT 

N/A 

Attitude  Towards  Army  Ads 

Demographics 

ROTATING 

Media  Habits 

PWGHTMH 

PWFACMH 

Knowledge-Awareness 

PWGHTKA 

PWFACKA 

P 

Active  Army 

PWGHTPEA 

PWFACPEA 

E  R 

Army  Reserve 

PWGHTPEV 

PWFACPEV 

R  E 

Army  National  Guard 

PWGHTPEG 

PWFACPEG 

C  P 

Air  Force 

PWGHTPEF 

PWFACPEF 

E  E 

Marines 

PWGHTPEM 

PWFACPEM 

P  R 

Navy 

PWGHTPEN 

PWFACPEN 

T  E 

Military 

PWGHTPES 

PWFACPES 

I  N 

ROTC 

PWGHTPER 

PWFACPER 

0  T 

Civilian  Job 

PWGHTPEW 

PWFACPEW 

N 

College 

PWGHTPEC 

PWFACPEC 

Crosstabulations 


Determination  and/or  calculation  of  the  appropriate  weight 
to  use  for  the  production  of  crosstabulations  is  somewhat  more 
involved  than  is  the  case  for  frequencies.  This  is  due  to  the 
fact  that  the  two  variables  used  in  a  crosstabulation  may  be 
drawn  from  different  modules  or  perceptions  referents.  Three 
distinguishable  types  of  variable  crossings  are  possible  for 
ACOMS .  These  are ; 

•  Both  variables  are  from  the  same  module  (core  or 
rotating)  or  perceptions  referent; 

•  A  core  variable  is  crossed  with  a  rotating  or  percep¬ 
tions  variable ;  and 

•  Different  rotating  module,  different  perceptions 
referent,  rotating  and  perceptions  variables  are  cross- 
classified. 
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In  the  first  case,  selection  of  the  appropriate  weighting 
variable  is  accomplished  by  selecting  the  weight  (from  Table  2.3) 
associated  with  the  two  variables.  Here,  selection  is  analogous 
to  the  guidelines  presented  for  frequency  production.  In  the 
second  case,  the  appropriate  rotating  or  perceptions  weight  (not 
the  core  weight)  should  be  used  for  weighting  the  crosstabula¬ 
tion.  In  the  third  case,  weighting  factors  must  be  used  to  com¬ 
pute  (in  a  SAS  data  step)  the  correct  weight.  Referring  to  the 
last  column  in  Table  2.2,  use  the  corresponding  weighting  factor 
variables  (e.g.,  PWFACMH  for  variables  drawn  from  the  Media 
Habits  rotating  module)  to  form  the  product  WFAC1*WFAC2*PARNWGHT 
(WFACl  and  WFAC2  are  the  appropriate  weighting  factors  for  the 
two  variables  used  in  the  crosstabulation  and  PARNWGHT  is  the 
core  weight) .  This  product  yields  the  weight  that  must  be  used 
for  production  of  crosstabulations.  Table  2.3  summarizes  these 
guidelines. 


Table  2.3  Adjustment  Weight  Selection 
for  Crosstabulations 

Variable  1 

Core  Rotating  Perceptions 


V 

a 

r 

1 
a 
b 
1 
e 

2 


Core 


Rotating 


Perceptions 


PARNWGHT 


ROTATING 

WEIGHT 


PERCEPTIONS 

WEIGHT 


ROTATING 

WEIGHT 


WFACl *WFAC2 
♦PARNWGHT 


WFACl *WFAC2 
♦PARNWGHT 


PERCEPTIONS 

WEIGHT 


WFACl ♦WFAC2 
♦PARNWGHT 


WFACl ♦WFAC2 
♦PARNWGHT 


Specific  examples  of  SAS  code  for  frequencies  and  crosstabu¬ 
lations  will  be  provided  in  appendices  of  subsequent  editions  of 
this  document. 


Inferential  Analyses:  Assessing  Statistical  significance  Using 
the  Balanced  Repeated  Replication  fBRR)  Methodology 

Standard  methods  of  computing  variance  and  confidence 
intervals  for  point  estimates  assume  that  the  data  analyzed  are 
obtained  from  a  simple  random  sample.  As  noted  above,  this 
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assumption  is  not  met  for  ACOMS  parental  data  as  the  sample  was 
drawn  using  a  complex  multi-stage  design.  As  a  consequence,  if 
conventional  methods  of  significance  testing  are  used  on  ACOMS 
parental  data,  serious  biases  could  be  introduced  and  misleading 
results  obtained.  For  this  reason,  it  is  recommended  that  all 
significance  testing  be  performed  using  the  BRR  methodology.  The 
Youth  Users'  Manual  provides  an  introduction  to  the  BRR  methodol¬ 
ogy  and  examples  of  its  application  to  ACOMS  Youth  data.  The 
applications  of  BRR  to  the  Parental  data  files  follow. 

In  order  to  use  BRR  for  the  significance  testing  of  ACOMS 
data,  two  requirements  must  be  met.  First,  the  replicates  or 
subsamples  of  the  full  sample  must  be  designated  and  appropri¬ 
ately  weighted.  Second,  software  must  be  available  for  the 
processing  of  full  and  replicate  samples  and  computing  of  BRR 
variance  estimates.  Both  of  these  requirements  have  been  met  for 
ACOMS  data. 

Subsamples  have  been  identified  and  appropriately  weighted. 
Thirty-two  subsamples  are  used  and  their  weighting  variables  are 
REPWGHTl  through  REPWGHT32  (for  cases  not  selected  for  a  particu¬ 
lar  replicate/subsample,  their  weight  is  set  at  zero  and  this 
effectively  excludes  the  case  from  all  computations) . 

Software  has  been  made  available  at  the  NIH  computer  center 
which  facilitates  the  computation  of  BRR  estimates.  For  example, 
the  Westat-developed  SAS  procedure  WESVAR  is  designed  to  estimate 
standard  errors  and  confidence  intervals  for  estimates  of  popula¬ 
tion  totals,  proportions,  percentages,  means,  etc.  The  following 
SAS  code  illustrates  the  use  of  WESVAR  to  compute  standard  errors 
and  confidence  intervals  about  the  estimated  percentage  of 
parents  who  think  it  is  either  definitely  or  probably  good  that 
young  women  should  serve  in  the  military. 

DATA  TEMP  ; 

SET  ACOMS.DAT  ; 

IF  PIWOMMIL  =  1  OR 
PIWOMMIL  =  2 
THEN  PROMIL  =  100  ; 

ELSE  PROMIL  =  0  ; 

COUNT  =  1  ; 

PROC  WESVAR  DATA=TEMP  ; 

WEIGHT  PARNWGHT  PREP1-PREPL32  ; 

VAR  COUNT  ; 

COMPUTE  MILPRO  =  PROMIL/ COUNT  ; 
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P INTRO. 


PI INTRO. 


ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct/  Nov,  &  Dec, 
Module:  Parental  Influence 


86) 


I  am  calling  from  Westat,  a  research  firm  near  Washington,  D.C. 

We  are  conducting  an  important  national  survey  for  the  Federal 
Government  to  learn  about  the  career  plans  of  young  adults. 

The  survey  is  concerned  with  experiences  you  have  had  that 
might  influence  (YOUTH  FIRST  NAME) 's  future  plans. 

Your  answers  to  this  survey  are  voluntary  and  confidential.  The 
information  you  give  us  will  only  be  used  in  connection  with 
information  about  many  other  parents  of  young  adults.  Neither 
your  name  nor  any  identifying  information  will  appear  on  any 
report  of  this  study. 

While  you  may  choose  not  to  answer  any  question,  this  research 
is  authorized  by  law,  and  the  information  you  give  us  is  protected 
by  an  Act  of  Congress  called  the  Privacy  Act  of  1974. 


CONTINUE  .  1 

GO  TO  RESULT  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


I  would  like  to  ask  you  a  few  questions  as 

the  mother  of  (YOUTH  FIRST  NAME) ,  about 

talks  you  may  have  had  with  (him/her)  about  (his/her) 

educational  and  job  plans.  By  "talks",  we  mean  any 

kind  of  informal  talking  you  and  (YOUTH  FIRST  NAME) 

may  have  done  concerning  what  (he/she)  plans  to  do 

about  education,  jobs,  or  job  preparation. 
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Quarter  87-1  (Oct,  Nov,  &  Dec 
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86) 


_  1 

Screen  Name : 

PI-2 

i 

Variables : 

Ranges : 

Order  # :  , 

PIOFTPLN 

1-4, -7, -8 

50 

Sub-Population: 

All  parents 

1 

Screen  Name: 
Variables : 
PITLKOPN 
Sub-Population 


PI-5 

Ranges:  Order  #: 

1,2, -7, -8  51 

Parents  who  have  talked  to  the  target  youth 
about  educational  and  job  plans 
[PIOFTPLN  (PI-2)  NE  1] 


Screen  Name: 

PI-6 

Variables : 

Ranges : 

Order  # : 

PINFPLAN 

1 

Cn 

1 

1 

GO 

52 

Sub-Population : 

All  parents 

1 

Screen  Name: 
Variables : 
PILIKEDO 
Sub-Population : 
PILIKEOS 
Sub-Population : 


PI-7 

Ranges:  Order  #; 

1-5, 91, -7, -8  53 

All  parents 

54 

Parents  who  would  like  the  target  youth  to 
do  something  else  in  the  future 
[PILIKEDO  (PI-7)  EQ  91] 


( 
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ACOMS  Annotated  Questionnaire 
Quarter  87-1  (OCt^  Nov,  &  Dec, 
Module :  Parental  Influence 


86) 


PI-2.  How  often  have  you  had  such  discussions  in  the 
past  12  months?  Was  it  ... 


never,  .  1  (PI- 6) 

rarely,  .  2 

occasionally,  or  .  3 

often?  .  4 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


PI-5.  During  these  talks,  do  you  typically  give  your 
opinions  or  do  you  try  to  stay  neutral? 


GIVE  OPINION  .  1 

TRY  TO  STAY  NEUTRAL  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


PI- 6.  How  much  influence  do  you  think  you  have  had 

on  (YOUTH  FIRST  NAME) 's  plans  for  the  future? 
Have  you  had  . . . 


a  great  deal  of  influence,  .  1 

a  considerable  amount  of  influence,  .  2 

some  influence,  .  3 

very  little  influence,  or  .  4 

no  influence  at  all?  .  5 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


PI-7.  What  would  you  like  to  see  (YOUTH  FIRST  NAME) 

do  in  the  future?  Would  you  like  (him/her)  to  . . . 


go  to  college,  .  1 

get  training  in  a  vocational 

or  technical  program,  .  2 

get  a  full-time  job,  .  3 

join  the  Armed  Services,  .  4 

get  married  and  not  work,  or  .  5 

something  else?  .  91 

REFUSED  .  -7 

DON'T  KNOW  .  -8 
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Screen  Name: 
Variables : 
PIMENMIL 
Sub-Population: 


PI-8 
Ranges : 

1-4, -7, -8 
All  parents 


Order  #: 
55 


Screen  Name: 
Variables : 
PIWOMMIL 
Sub-Population : 


PI-9 
Ranges : 

1-4, -7, -8 
All  parents 


Order  # : 
56 


Screen  Name: 
Variables : 
PITLKMIL 
Sub-Population: 


PI-10 
Ranges : 

1,2, -7, -8 
All  parents 


Order  # : 
57 


Screen  Name : 
Variables : 
PIOFTMIL 
Sub-Population : 


PI-11 

Ranges:  Order  #: 

1-4, -7, -8  58 

Parents  who  have  talked  to  the  target  youth 
about  enlisting  in  the  Armed  Services 
[PITLKMIL  (PI-10)  EQ  1] 
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ACOMS  Annotated  Questionnaire 
Quarter  Ql-l  (Oct,  Nov,  &  Dec,  8€) 
Module:  Parental  Influence 


PI-8.  For  most  young  men,  do  you  think  service  in  the 
military  is  ... 


definitely  a  good  idea,  .  1 

probably  a  good  idea,  .  2 

probably  not  a  good  idea,  or  .  3 

definitely  not  a  good  idea?  .  4 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


PI- 9.  For  most  young  women,  do  you  think  service  in  the 

military  is  ... 


definitely  a  good  idea,  .  1 

probably  a  good  idea,  .  2 

probably  not  a  good  idea,  or  .  3 

definitely  not  a  good  idea?  .  4 

REFUSED  .  -7 

DON’T  KNOW  . -8 


PI-10.  Have  you  talked  to  (YOUTH  FIRST  NAME) 

about  enlisting  in  the  Armed  Services? 


YES  . 

NO . 

REFUSED  . . 
DON’T  KNOW 


1  (PI-11) 

2  (PI-18) 
-7  (PI-18) 
-8  (PI-18) 


PI-11.  How  often  have  you  talked  about  this? 

NEVER  .  1  (PI-18) 

2  (PI-18) 

3  (PI-14) 

4  (PI-14) 

7  (PI-18) 

8  (PI-18) 


RARELY  . 

OCCASIONALLY 

OFTEN  . 

REFUSED  .... 
DON’T  KNOW  . 
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Screen  Name: 
Variables : 
PITLKRAN 
Sub-Population 


PI-14 

Ranges:  Order  #: 

1-4, -7, -8  60 

Parents  who  have  talked  to  the  target  youth 
about  enlisting  in  the  Armed  Services 
[PIOFTMIL  (PI-11)  EQ  3,4] 


Screen  Name: 

PI-15 

Variables : 

Ranges : 

Order  #: 

PITLKAR 

1,2, -7, -8 

61 

PITLKNA 

1,2, -7, -8 

62 

PITLKAF 

1,2, -7, -8 

63 

PITLKMC 

1,2, -7, -8 

64 

PITLKALL 

1,2, -7, -8 

65 

Sub-Population : 

Parents  who  have 

talked  to  the  target 

youth  H 

about  enlisting  in  the  Armed  Services 

[PIOFTMIL  (PI-11) 

EQ  3,4] 

1 

Screen  Name: 

PI-16 

Variables : 

Ranges : 

Order  #: 

1 

PITLKACT 

1 

1 

oo 

66 

PITLKRV 

1,2, -7, -8 

67 

PITLKNG 

1,2, -7, -8 

68 

Sub-Population: 

Parents  who  have 

talked  to  the  target 

youth 

about  enlisting  in  the  Armed  Services 

[PIOFTMIL  (PI-11) 

EQ  3,4] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct,  Nov,  &  Dec,  86) 
Module:  Parental  Influence 


PI-14.  Were  these  talks  about  entering  as  an  officer, 
as  an  enlisted  person,  or  both? 


ENLISTED  .  1 

OFFICER  .  2 

BOTH  .  3 

NEITHER  .  4 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


PI-15.  Which  services  have  you  talked  about? 

[RECORD  ALL  THAT  APPLY.  ENTER  CTRL/P  TO  EXIT.] 


ARMY  .  1 

NAVY  .  2 

AIR  FORCE  .  3 

MARINE  CORPS  .  4 

ALL  SERVICES  IN  GENERAL  .  5 

REFUSED  .  -7 

DON'T  KNOW  . -8 


PI-16.  Have  you  talked  about  (YOUTH  FIRST  NAME) 

signing  up  for  active  duty,  for  the  Reserve, 
or  for  the  National  Guard? 

[PROBES:  The  Reserve  are  people  in  all  services  who  train 

once  a  week,  or  one  weekend  a  month  and  a  couple  of 
weeks  in  the  summer.  The  National  Guard  consists  of  Army 
and  Air  Force  units  which  are  under  the  control  of  the 
governor  of  the  state;  they  also  train  just  once  a  week, 
or  one  weekend  a  month,  and  a  couple  of  weeks  in  the  summer.] 

[RECORD  ALL  THAT  APPLY.  ENTER  CTRL/P  TO  EXIT.] 


ACTIVE  DUTY  .  1 

RESERVE  .  2 

NATIONAL  GUARD  .  3 

NONE  OF  THE  ABOVE . . .  0 

REFUSED  .  -7 

DON'T  KNOW . . .  -8 
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Screen  Name: 
Variables : 
PIMILOPN 
Sub-Population : 


PI-17 

Ranges :  Order  # : 

1,2, 3, -7, -8  69 

Parents  who  have  talked  to  the  target  youth 
about  enlisting  in  the  Armed  Services 
[PIOFTMIL  (PI-11)  EQ  3,4] 


Screen  Name: 

PI-18 

Variables : 

Ranges : 

Order  # : 

PINFMIL 

1-5, -7, -8 

70 

Sub-Population: 

All  parents 

Screen  Name: 

PI-19 

Variables : 

Ranges : 

Order  # : 

PIPOIADS 

1,2, -7, -8 

71 

Sub-Population : 

All  parents 

Screen  Name: 

PI-21 

Variables : 

Ranges : 

Order  # : 

PISUGREC 

1,2, -7, -8 

72 

Sub-Population : 

All  parents 
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ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct,  Nov,  &  Dec, 
Module;  Parental  Influence  . 


86) 


PI-17.  When  you  talk  about  military  service,  do  you 

generally  encourage,  discourage,  or  stay  neutral 
about  (YOUTH  FIRST  NAME)  enlisting? 


ENCOURAGE  .  1 

STAY  NEUTRAL  .  2 

DISCOURAGE  .  3 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


PI-18.  How  much  influence  do  you  think  you  have 
had  on  (YOUTH  FIRST  NAME) 's  plans 
about  enlisting?  Have  you  had  . . . 


a  great  deal  of  influence,  .  1 

a  considerable  amount  of  influence,  .  2 

some  influence,  .  3 

very  little  influence,  or  .  4 

no  influence  at  all?  .  5 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


PI-19.  Have  you  drawn  your  (son/daughter) 's  attention  to  ads 
for  the  military  services  in  the  mass  media? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


PI-21.  Have  you  talked  with  your  (son/daughter)  about 
seeing  a  military  recruiter? 


YES  . 

NO . 

REFUSED  . . 
DON'T  KNOW 


1  (PI-22) 

2  (PI-23) 
-7  (PI-23) 
-8  (PI-23) 
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Screen  Name:  PI-22 

Variables:  Ranges:  Order  #: 

PIRECAR  1,2, -7, -8  73 

PIRECNA  1,2, -7, -8  74 

PIRECAF  1,2, -7, -8  75 

PIRECMA  1,2, -7, -8  76 


Sub-Population:  Parents  who  have  talked  to  the  target  youth 

about  seeing  a  military  recruiter 
[PISUGREC  (PI-21)  EQ  1] 


Screen  Name: 

PI-23 

1 

Variables : 

Ranges: 

Order  # : 

PIRCMAIL 

1,2, -7, -8 

77 

Sub-Population: 

All  parents 

Screen  Name : 
Variables : 
PIPRBMIL 
Sub-Population 


PI-25 
Ranges : 

1-4, -7, -8 
All  parents 


Order  # : 
78 


Screen  Name: 

PI-26 

Variables : 

Ranges : 

Order  # : 

PIEXPRAN 

1,2, -7, -8 

79 

Sub-Population: 

Parents  who  say  that  the  target  youth  is 
likely  to  enlist  in  the  military  in  the  next 
few  years 

[PIPRBMIL  (PI-25)  EQ  1,2] 

I 
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ACOMS  Annotated.  Questionnaire 
Quarter  87-1  (Oct^  Nov,  &  Dec,  86) 
Module;  Parental  Influence 


PI-22.  Have  you  done  this  for  the  ... 


YES 

NO 

REF 

DK 

Army?  . . . . . . 

.  1 

2 

-7 

-8 

Navy?  . 

2 

-7 

-8 

Air  Force?  . 

.  1 

2 

-7 

-8 

Marines?  . 

.  1 

2 

-7 

-8 

PI-23.  Have  you  received  military  recruiting  materials 
mailed  to  you  or  (YOUTH  FIRST  NAME)  at  your 
home  address? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


PI-25.  How  nicely  is  it  that  (YOUTH  FIRST  NAME) 

will  enter  the  military  in  the  next  few  years? 
Would  you  say  that  (he/she)  . . . 

definitely  will,  .... 

probably  will,  . 

probably  will  not,  or 
definitely  will  not? 

REFUSED  . 

DON'T  KNOW  . 


PI-26.  Do  you  expect  that  (YOUTH  FIRST  NAME)  will 
enter  the  military  as  an  enlisted  person 
or  as  an  officer? 

ENLISTED  PERSON 

OFFICER  . 

REFUSED  . 

DON ' T  KNOW  .... 


1 

2 

-7 

-8 


1  (PI-26) 

2  (PI-26) 

3  (IMPORTANCE  MODULE) 

4  (IMPORTANCE  MODULE) 
-7  (IMPORTANCE  MODULE) 
-8  (IMPORTANCE  MODULE) 
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END  OF  PARENTAL  INFLUENCE  MODULE 


ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-2  (Jan,  Feb,  Mar  87) 


Module:  Parental  Influence 


No  updates  this  quarter. 


ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-1  (Oct,  Nov,  Dec  86) 


Module:  Importance  of  Attributes 


AGOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct,  liov,  &  Dec  86) 
Module:  Importance  of  Attributes 


Screen  Name 

IA-1 

Variables: 

Ranges : 

Order  # : 

PIPHYS 

1-5, -7, -8 

80 

PIHIQUAL 

1-5, -7, -8 

82 

PICASHED 

1-5, -7, -8 

83 

PITRAIN 

1-5, -7, -8 

84 

PISELCON 

1-5, -7, -8 

85 

PICNTRY 

1-5, -7, -8 

86  1 

PI LEADER 

1-5, -7, -8 

87 

PIHITECH 

1-5, -7, -8 

88 

PIPROUD 

1-5, -7, -8 

89 

PIPOTEN 

1-5, -7, -8 

90 

PICIVCAR 

1-5, -7, -8 

91 

PISERCOM 

1-5, -7, -8 

92 

PIWEEKEN 

1-5, -7, -8 

93  M 

PIHOME 

1-5, -7, -8 

94  H 

PISTEP 

1-5, -7, -8 

95 

PIMATURE 

1-5, -7, -8 

96 

PIINNOV 

1-5, -7, -8 

97 

PIMENTAL 

1-5, -7, -8 

98 

Sub-P  opu 1 at i on : 

All  parents 
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ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct,  Nov,  &  Dec  86) 
Module;  Importance  of  Attributes 

_ _ _ J 


lAP INTRO.  When  thinking  about  (YOUTH  FIRST  NAME) 's  future, 

how  important  is  it  that  (he/she)  have  opportunities 
for  the  following  things? 


IA-1.  Use  a  scale  of  1  to  5  where  a  ”1"  means  it  is 
not  at  all  important  and  "5"  means  it  is  very 
important . 

NOT  VERY 


IMP 

IMP 

REF 

DK 

a. 

Having  a  physical  challenge?  .... 

1 

2 

3 

4 

5 

-7 

-8 

b. 

Working  with  highly-trained 

people?  . 

1 

2 

3 

4 

5 

-7 

-8 

c. 

Earning  money  for  college 

or  vocational  school?  . 

1 

2 

3 

4 

5 

-7 

-8 

d. 

Training  in  useful  skill  areas?  . 

1 

2 

3 

4 

5 

-7 

-8 

e. 

Developing  self-confidence?  . 

1 

3 

3 

4 

5 

-7 

-8 

f . 

Serving  your  country?  . 

1 

2 

3 

4 

5 

-7 

-8 

g. 

Developing  leadership  skills?  . . . 

1 

2 

3 

4 

5 

-7 

-8 

h. 

A  chance  to  work  with  the  latest 

high-tech  equipment?  . 

1 

2 

3 

4 

5 

-7 

-8 

i . 

Having  experiences  you  can 

be  proud  of?  . 

1 

2 

3 

4 

5 

-7 

-8 

j- 

Developing  your  potential?  . 

1 

2 

3 

4 

5 

-7 

-8 

k. 

Helping  your  career 

development?  . 

1 

2 

3 

4 

5 

-7 

-8 

1. 

Serving  your  own  community?  . 

1 

2 

3 

4 

5 

-7 

-8 

m. 

Having  weekend  excitement?  . 

1 

2 

3 

4 

5 

-7 

-8 

n. 

Staying  in  your  own  hometown?  . . . 

1 

2 

3 

4 

5 

-7 

-8 

o. 

Having  a  stepping  stone  between 

high  school  and  college?  . 

1 

2 

3 

4 

5 

-7 

-8 

P- 

Becoming  more  mature  and 

responsible?  . 

1 

2 

3 

4 

5 

-7 

-8 

q- 

The  opportunity  to  make  changes 

and  use  your  own  judgment?  . 

1 

2 

3 

4 

5 

-7 

-8 

r . 

Having  a  mental  challenge?  . 

1 

2 

3 

4 

5 

-7 

-8 
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r 

L 


ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct,  Nov,  &  DeC  86) 
Module:  Importance  o  f  At t  r ibu t  e s 


J 


END  OF  IMPORTANCE  OF  ATTRIBUTES  MODULE 


ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-2  (Jan,  Feb,  Mar  87) 


Module:  Importance  of  Attributes 


Quarterly  updates  indicated  by  sidebar. 


ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  FeB,  &  Mar  87) 
Module :  Import ance  of  Attributes 


Screen  Name: 

IA-1 

Variables : 

Ranges : 

PIWIDE 

1-5, -7, -8 

PIPHYS 

1-5, -7, -8 

PIPROUD 

1-5, -7, -8 

PISTEP 

1-5, -7, -8 

PI LEADER 

1-5, -7, -8 

PIHITECH 

1-5, -7, -8 

PICIVCAR 

1-5, -7, -8 

PISELCON 

1-5, -7, -8 

PIPOTEN 

1-5, -7, -8 

PIMENTAL 

1-5, -7, -8 

PIMATURE 

1-5, -7, -8 

PITRAIN 

1-5, -7, -8 

PIHIQUAL 

1-5, -7, -8 

PICASHED 

1-5, -7, -8 

PICNTRY 

1-5, -7, -8 

PIHOME 

1-5, -7, -8 

PIWEEKEN 

1-5, -7, -8 

PI SERF AR 

1-5, -7, -8 

PIINNOV 

1-5, -7, -8 

Sub-Population : 

All  parents 

Change  Code : 

Order  #:  (87-2)  A,  D,  W 

385 
80 

89 

95 

87 

88 
91 

85 

90 
98 

96 
84 
82 
83 

86 
94 
93 

386 

97 
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ACOMS  Annotated  Questionnaire 
Quarter  87^2  (Jan^  Feb,  &  Mar  87) 
Module:  Importance  of  Attributes 


lAPINTRO.  When  thinking  about  (YOUTH  FIRST  NAME) 's  future, 

how  important  is  it  that  (he/she)  have  opportunities  for 
the  following  things? 


IA1A_P .  Use  a  scale  of  1  to  5  where  a  ”1”  means  it  is 
not  at  all  important  and  "5"  means  it  is  very 
important . 


NOT  VERY 


IMP 

IMP 

REF 

DK 

a. 

Having  a  wide  variety  of 
opportunities  to  find  a  job 
(he/she)  can  enjoy?  . . 

.  1 

2 

3 

4 

5 

-7 

-8 

b. 

Having  a  physical  challenge?  . . . . 

.  1 

2 

3 

4 

5 

-7 

-8 

c. 

Having  an  experience  (he/she) 
can  be  proud  of?  . 

.  1 

2 

3 

4 

5 

-7 

-8 

d. 

Having  a  stepping-stone  between 
high  school  and  college?  . 

.  1 

2 

3 

4 

5 

-7 

-8 

e. 

Developing  leadership  skills?  . . . 

.  1 

2 

3 

4 

5 

-7 

-8 

f. 

Working  with  the  latest 
high-tech  equipment?  . 

.  1 

2 

3 

4 

5 

-7 

-8 

g- 

Helping  (his/her)  career 
development?  . 

.  1 

2 

3 

4 

5 

-7 

-8 

h* 

Developing  self-confidence?  . 

.  1 

3 

3 

4 

5 

-7 

-8 

i  • 

Developing  (his/her)  potential?  . 

.  1 

2 

3 

4 

5 

-7 

-8 

j- 

Having  a  mental  challenge?  . 

.  1 

2 

3 

4 

5 

-7 

-8 

k. 

Becoming  more  mature  and 
responsible?  . 

.  1 

2 

3 

4 

5 

-7 

-8 

1. 

Training  in  useful  skill  areas?  . 

.  1 

2 

3 

4 

5 

-7 

-8 

m. 

Working  with  highly-trained 
people?  . 

.  1 

2 

3 

4 

5 

-7 

-8 

n. 

Earning  money  for  college 
or  vocational  education?  . 

,  1 

2 

3 

4 

5 

-7 

-8 

0. 

Serving  (his/her)  country?  . 

.  1 

2 

3 

4 

5 

-7 

-8 

P- 

Living  in  (his/her)  own  hometown? 

.  1 

2 

3 

4 

5 

-7 

-8 

q- 

Having  interesting  and  exciting 
weekends?  . 

.  1 

2 

3 

4 

5 

-7 

-8 

r . 

Working  part-time?  . 

.  1 

2 

3 

4 

5 

-7 

-8 

s . 

Being  able  to  make  changes 

and  use  (his/her)  own  judgment?  . 

.  1 

2 

3 

4 

5 

-7 

-8 
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AGOMS  Annotated  Questionnaire  < 
Quarter  87-2  (Jan,  Feb,  &  Mat  8?) 
Module :  Importance  of  Attributes 


END  OF  IMPORTANCE  OF  ATTRIBUTES  MODULE 

I 

I 


ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-1  (Oct,  Nov,  Dec  8«) 


Module:  Media  Habits 


AGOMS  Annotated  Questionnaire 
Quarter  87— 1  (Oct,  Nov,  &  Dec  86) 
Module:  Media  Habits 


Screen  Name: 
Variables : 
PTVWATCH 
Sub-Population : 


MH-1 

Ranges :  Order  # : 

1,2, -7, -8  99 

Approximately  half  of  parents 
[RANDROP  EQ  2,4,6] 


Screen  Name: 

MH-2 

Variables : 

Ranges :  Order  # : 

PTVHRREG 

100 

PTVHRCAB 

101 

Sub-Population : 

Parents  who  watch  TV  regularly 
[PTVWATCH  (MH-1)  EQ  1,-7, -8] 

Screen  Name: 

MH-11 

Variables : 

Ranges : 

Order  # : 

PTVCABl 

1,2, -7, -8 

104 

PTVCAB2 

1,2, -7, -8 

105 

PTVCAB3 

1,2, -7, -8 

106 

PTVCAB4 

1,2, -7, -8 

107 

PTVCAB5 

1,2, -7, -8 

108 

Sub-Population : 

Parents  who  watch 
[PTVHRCAB  (MH-2) 

cable  TV  regularly 

GT  0] 
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MH-1. 


ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct,  Nov,  a  Dec 
Module;  Media  Habits 


86) 


I'd  like  to  ask  a  few  questions  about  your  TV, 
radio  and  reading  habits. 


Do  you  regularly  watch  TV? 


YES  . 

NO  . 

REFUSED  . . 
DON’T  KNOW 


1  (MH-2) 

2  (MH-14) 

-7  (MH-2) 

-8  (MH-2) 


MH-2.  How  many  hours  per  week  do  you  spend  watching... 

a.  programs  on  commercial  networks,  _ 

such  as  ABC,  CBS,  or  NBC? 

b.  programs  on  commercial  cable  stations  _ 

such  as  ESPN,  MTV,  USA,  or  TBS? 


CATI  CHECK  #MH1:  IS  CABLE  OR  SUBSCRIPTION  TV  WATCHED? 

[MH-2b  >  0] 


YES  .  1  (MH-11) 

NO  .  2  (MH-12) 


MH-11.  Do  you  watch  any  of  the  following  Cable  or  Subscription  TV 
channels  regularly? 


YES 

NO 

REF 

DK 

MTV 

[Rock  Videos]? . 

1 

2 

-7 

-8 

Nashville  Network  [TNN] ? . 

1 

2 

-7 

-8 

ESPN 

[Sports] ? . 

1 

2 

-7 

-8 

WTBS 

[Syndicated] ? . 

1 

2 

-7 

-8 

Black  Entertainment  TV  [BET]? 

1 

2 

-7 

-8 

CATI  CHECK  #MH2:  IS  TV  WATCHED  REGULARLY? 

[MH-2a  >  0  OR  MH-2a  =  -7,-8  OR 
MH-2b  >  0  OR  MH-2b  ==  -7,-8] 


YES  .  1  (MH-12) 

NO  .  2  (MH-14) 
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Screen  Name : 

MH-12 

Variables : 

Ranges : 

Order  # : 

PTVSPORT 

1,2, -7, -8 

109 

PTVMYS 

1,2, -7, -8 

110 

PTVDRAMA 

1,2, -7, -8 

111 

PTVMUSIC 

1,2, -7, -8 

112 

PTVCOMDY 

N) 

1 

! 

00 

113 

PTVMOVIE 

1,2, -7, -8 

114 

PTVTALK 

1,2, -7, -8 

115 

Sub-Population: 

Parents  who  watch  TV  regularly 
[PTVHRREG  (MH-2)  GT  0 ]  OR 
[PTVHRREG  EQ  -7,-8]  OR 
[PTVHRCAB  (MH-2)  GT  0 ]  OR 
(PTVHRCAB  EQ  -7,-8] 

Screen  Name : 

MH-13 

Variables : 

Ranges : 

Order  # : 

PTVSHl 

1,2, -7, -8 

116 

PTVSH2 

1,2, -7, -8 

117 

PTVSH3 

1,2, -7, -8 

118 

PTVSH4 

1,2, -7, -8 

119 

PTVSH5 

1,2, -7, -8 

120 

Sub-Population: 

Parents  who  watch  TV  regularly 
[PTVHRREG  (MH-2)  GT  0]  OR 
[PTVHRREG  EQ  -7,-8]  OR 
[PTVHRCAB  (MH-2)  GT  0 ]  OR 
[PTVHRCAB  EQ  -7,-8] 

Screen  Name : 

MH-14 

Variables : 

Ranges : 

Order 

#: 

PVCRHAVE 

1,2, -7, -8 

121 

Sub-Population: 

Parents  asked 

the  media 

habits  questions 

[RANDROP  EQ  2, 

4,6] 

Annotation 


Page  3-2 


MH-12.  Do  you  frequently  watch  any  of  the  following  types  of  TV  shows? 


YES 

NO 

REF 

DK 

Sports?  . 

1 

2 

-7 

-8 

Suspense  or  mystery?  . . 

1 

2 

-7 

-8 

General  drama?  . 

1 

2 

-7 

-8 

Music  or  music  video?  . 

1 

2 

-7 

-8 

Situation  comedy?  . 

1 

2 

-7 

-8 

TV  movies?  . 

1 

2 

-7 

-8 

Talk  shows?  . 

1 

2 

-7 

-8 

I  MH-13.  Please  tell  me  if  you  watch  any  of  the  following  TV  shows 
I  regularly.  Do  you  watch... 

»  YES  NO  REF  DK 


David  Letterman? .  1  2  -7-8 

Friday  Night  Videos? .  1  2  -7-8 

Monday  Night  Football? .  1  2  -7-8 

College  Football? .  1  2  -7-8 

Sunday  Night  at  the  Movies?...  1  2  -7-8 


MH-14.  Does  your  household  have  a  Video  Cassette  Recorder  [VCR]? 


YES  . 

NO . 

REFUSED  . . 
DON'T  KNOW 


1  (MH-15) 

2  (MH-16) 

-7  (MH-16) 

-8  (MH-16) 
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ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct,  Nov,  &  Dec 
Module:  Media  Habits 


86) 


Screen  Name : 
Variables : 
PVCRHOUR 
Sub-Population: 


MH-15 

Ranges :  Order  # : 

122 

Parents  who  have  a  VCR 
[PVCRHAVE  (MH-14)  EQ  1] 


Screen  Name: 
Variables ; 
PRADLIS 

Sub-Population: 


MH-16 

Ranges:  Order  #; 

1,2, -7, -8  123 

Parents  asked  the  media  habits  questions 
[RANDROP  EQ  2,4,6] 


Screen  Name : 

MH-17 

Variables : 

Ranges : 

Order  # : 

PRADHRAM 

0-168, -7, -8 

124 

PRADHRFM 

0-168, -7, -8 

125 

Sub-Population: 

Parents  who 
[PRADLIS  (MH 

regularly  listen  to  the  radio 
-16)  EQ  1] 

Screen  Name : 

MH-26 

Variables : 

Ranges : 

Order  #: 

PRADNEWS 

1,2, -7, -8 

128 

PRADCLAS 

1,2, -7, -8 

129 

PRADPOP 

1,2, -7, -8 

130 

PRADCW 

1,2, -7, -8 

131 

PRADSPOR 

1,2, -7, -8 

132 

PRADTALK 

1,2, -7, -8 

133 

PRADROCK 

1,2, -7, -8 

134 

PRADEASY 

1,2, -7, -8 

135 

Sub-Population: 

Parents  who  regularly  listen  to  the  radio 

[PRADHRAM 

(MH-17)  GT  0]  OR 

[PRADHRAM 

EQ  -7,-8]  OR 

[PRADHRFM 

(MH-17)  GT  0]  OR 

[PRADHRFM 

EQ  -7,-8] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct^  Nov,  &  Dec  86) 
Module:  Media  Habits 


MH-15.  How  many  hours  per  week  do  you  usually  spend  watching  your  VCR? 

HOURS 


MH-16.  Now  let's  talk  about  radio  listening.  Do  you  regularly 
listen  to  the  radio? 


YES  . 

NO . 

REFUSED  . . 
DON'T  KNOW 


1  (MH-17) 

2  (MH-28) 

-7  (MH-28) 

-8  (MH-28) 


MH-17.  How  many  hours  per  week  do  you  listen  to... 

a.  AM  Radio?  _ 

b.  FM  Radio? 


CATI  CHECK  #MH3:  IS  RADIO  LISTENED  TO  REGULARLY? 

[MH-17a  >  0  OR  MH-17a  =  -7,-8  OR 
MH-17b  >  0  OR  MH-17b  =  -7,-8 


YES  .  1  (MH-26) 

NO  .  2  (MH-28) 


MH-26.  Do  you  frequently  listen  to  any  of  the  following 
types  of  radio  programs? 


YES  NO  REF  DK 


News  ?  . 

Classical  music? 

Pop?  . 

Country?  . 

Sports?  . 

Talk  Shows?  . 

Rock  &  Roll?  . . . . 
"Easy  Listening"? 


1 

2 

-7 

-8 

1 

2 

-7 

-8 

1 

2 

-7 

-8 

1 

2 

-7 

-8 

1 

2 

-7 

-8 

1 

2 

-7 

-8 

1 

2 

-7 

-8 

1 

2 

-7 

- 

Questionnaire 


Page  3-3 


ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct,  N6y,  ;& 
Module:  Media 


y 


Screen  Name:  MH-27 

Variables:  Ranges:  Order  #: 

PRADSHl  1,2, -7, -8  136 

PRADSH2  1,2, -7, -8  137 

PRADSH3  1,2, -7, -8  138 

PRADSH4  1,2, -7, -8  139 

PRADSH5  1,2, -7, -8  140 


Sub-Population:  Parents  who  regularly  listen  to  the  radio 


tPRADHRAM  (MH- 
[PRADHRAM  EQ  - 
[PRADHRFM  (MH- 
[PRADHRFM  EQ  - 

•17)  GT  0] 
■7,-8]  OR 
•17)  GT  0] 
•7,-8] 

OR 

OR 

Screen  Name: 

MH-28 

Variables : 

Ranges : 

Order 

#: 

PPAPREAD 

1-5, -7, -8 

141 

Sub-Population : 

Parents  asked 

the  media 

habits  questions 

[RANDROP  EQ  2, 

4,6] 

Screen  Name: 
Variables : 
PPAPHOUR 
Sub-Population : 


MH-29 

Ranges:  Order  #: 

0-168, -7, -8  142 

Parents  who  read  the  newspaper 
[PPAPREAD  (MH-28)  EQ  2, 3, 4, 5] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct,  Nov,  &  Dec  86) 
Module:  Media  Habits 
\ _ _ _ / 


MH-27,  Do  you  listen  to  the  following  programs  regularly? 


YES 

NO 

REF 

DK 

American  Top  40? . 

1 

2 

-7 

-8 

King  Biscuit  Flower  Hour? . 

1 

2 

-7 

-8 

Rick  Dees'  Top  40? . 

1 

2 

-7 

-8 

Metal  Shop? . 

1 

2 

-7 

-8 

Rockline? . 

1 

2 

-7 

-8 

MH-28.  How  often  do  you  read  the  newspaper?  Is  it... 

Never,  .  1  (MH-31) 


Less  than  twice  a  week,  .  2  (MH-2  9) 

2-3  times  per  week,  .  3  (MH-2  9) 

4-5  times  per  week,  or  .  4  (MH-29) 

Daily?  .  5  (MH-29) 

REFUSED  .  -7  (MH-31) 

DON'T  KNOW  .  -8  {MH-31) 


MH-29.  How  many  hours  per  week  do  you  spend  reading  the  newspaper? 

HOURS 


CATI  CHECK  #MH4:  IS  NEWSPAPER  READ? 

[MH-29  >  0  OR  =  -7,  -8] 


YES  .  1  (MH-30) 

NO  .  2  (MH-31) 


Questionnaire 


Page  3-4 


ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct,  NoV,  &  Dec  86) 
Module;  Media  Habits 


Screen  Name: 

MH-30 

Variables : 

Ranges : 

Order  #; 

PPAPSPOR 

1,2, -7, -8 

144 

PPAPCOM 

1,2, -7, -8 

145 

PPAPNEWS 

1,2, -7, -8 

146 

PPAPLOC 

1,2, -7, -8 

147 

PPAPFOOD 

1,2, -7, -8 

148 

PPAPSTYL 

1,2, -7, -8 

149 

PPAPCLAS 

1,2, -7, -8 

150 

Sub-Population : 

Parents  who  read 

the  newspaper 

[PPAPHOUR  (MH-29) 

>  GT  0]  OR 

[PPAPHOUR  EQ  -7,- 

8] 

Screen  Name: 

MH-31 

Variables : 

Ranges : 

Order 

#: 

PMAGREAD 

1,2, -7, -8 

151 

Sub-Population : 

Parents  asked 

the  media 

habits  questions 

[RANDROP  EQ  2, 

4,6] 

Screen  Name: 

MH-32 

Variables : 

Ranges : 

Order  #: 

PMAGl 

101-254,991,-7,-8 

152 

PMAG2 

101-254,991,-7,-8 

153 

PMAG3 

101-254,991,-7,-8 

154 

PMAG4 

101-254,991,-7,-8 

155 

PMAG5 

101-254,991,-7,-8 

156 

PMAG6 

101-254,991,-7,-8 

157 

Sub-Population : 

Parents  who  regularly 
[PMAGREAD  (MH-31)  EQ 

read  magazines 
1] 
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MH-30.  Do  you  regularly  read  any  of  the  following  sections? 

YES  NO  REF  DK 


Sports?  .  1  2  -7  -8 

Comics?  .  1  2  -7  -8 

News?  .  1  2  -7  -8 

Local?  .  1  2  -7  -8 

Food?  .  1  2  -7  -8 

Lifestyle?  .  1  2  -7  -8 

Classified?  .  1  2  -7  -8 


MH-31.  Do  you  regularly  read  magazines? 


YES  .  1  (MH-32) 

NO  .  2  (RECALL  MODULE) 

REFUSED  .  -7  (RECALL  MODULE) 

DON’T  KNOW .  -8  (RECALL  MODULE) 


MH-32.  What  magazines  do  you  read  on  a  regular  basis,  that  is,  that 
you  have  read  at  least  3  of  the  past  4  issues? 

[ENTER  APPROPRIATE  NUMBER  FROM  HARD  COPY  LIST, 

OR  '991'  FOR  OTHER.  ENTER  CTRL/P  TO  CONTINUE.] 

1. 

2. 

3. 

4. 

5. 

6. 


REFUSED  .  -7 

DON'T  KNOW .  -8 


Questionnaire 
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Screen  Name: 
Variables : 
PMAGHOUR 
Sub-Population : 


AGOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct,  Nov,  &  Dec: 
Module:  Media  Habits 


86) 


MH-33 

Ranges :  Order  # : 

158 

Parents  who  regularly  read  magazines 
[PMAGREAD  (MH-31)  EQ  1] 


Annotation 


Page  3-6 


MH-33.  How  many  hours  a  week  do  you  spend  reading  magazines? 

HOURS  _ 

[GO  TO  KNOWLEDGE-RECALL  MODULE] 
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AGOMS  Annotated  Quest i.onna.ire 
Quarter  87-1  (Oct,  Nov,  &  Dec  86) 
Module:  tied! a  Habits 


END  OF  MEDIA  HABITS  MODULE 


ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-2  (Jan,  Feb,  Mar  87) 


Module:  Media  Habits 


No  updates  this  quarter. 


ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Media  Habits 


END  OF  MEDIA  HABITS  MODULE 


( 

! 


ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-1  (Oct,  Nov,  Dec  86) 


Module:  Knowledge  -  Recall 


ACOMS  Annotated  Questionnaire 
Quarter  87-1  Oct,  Nov,  &  Dec 
Module :  Knowledge-Recall 


J 


Screen  Name: 

KR-1 

Variables : 

Ranges : 

Order  # 

PUN12NON 

1 

-J 

I 

CD 

162 

PUN12AF 

1,2, -7, -8 

163 

PUN12AR 

1,2, -7, -8 

164 

PUN12RO 

1,2, -7, -8 

165 

PUN12NG 

1,2, -7, -8 

166 

PUN12RV 

00 

1 

1 

CM 

rH 

167 

PUN12CG 

1,2, -7, -8 

168 

PUN12MC 

1 

1 

00 

169 

PUN12NA 

1,2, -7, -8 

170 

PUN12ALL 

1 

1 

00 

171 

Sub-Population: 

All  parents 

Screen  Name : 

KR-2 

Variables : 

Ranges : 

Order  #: 

PKRROAF 

1,2, -7, -8 

172 

PKRROAR 

1,2, -7, -8 

173 

PKRRONA 

1,2, -7, -8 

174 

PKRROMC 

1,2, -7, -8 

175 

PKRROCG 

1 

-J 

I 

00 

176 

Sub-Population: 

Parents  who  mentioned  seeing  or  hearing 
advertising  for  the  R.O.T.C. 

[PUN12R0  (KR-1)  EQ  1] 

I 
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— 
ACOMS  Annotated  Questionnaire 
Quarter  8*?-l  {Octt  Nov,  &  Dec  86) 
Module :  Knowledge-Recall 


KR-1 .  Now,  thinking  about  TV,  radio,  newspapers, 

magazines  and  any  other  sources  of  advertising, 
for  what  military  service  or  services  do  you 
recall  seeing  or  hearing  advertising? 

[RECORD  ALL  THAT  APPLY.  THEN  USE  CTRL/P  TO  EXIT.] 
[PROBE:  Any  other  services?] 


NONE  .  0 

AIR  FORCE  .  1 

ARMY  .  2 

RESERVE  OFFICER'S  TRAINING 

CORPS  [R.O.T.C.]  .  3 

NATIONAL  GUARD  .  4 

RESERVE  .  5 

COAST  GUARD  .  6 

MARINE  CORPS  .  7 

NAVY  .  8 

ONE  AD  FOR  ALL  SERVICES  .  9 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


CATI  CHECK  #KR1:  WAS  R.O.T.C.  MENTIONED? 


[KR-1  =  3] 

YES  .  1  (KR-2) 

NO  .  2  (CATI  CHECK  #KR2) 


KR-2.  You  mentioned  seeing  or  hearing  advertising  for  the 

Reserve  Officer's  Training  Corps.  For  which  military 
service  or  services  was  this  advertising? 

[PROBE:  Any  other  services?] 

[RECORD  ALL  THAT  APPLY.  THEN  USE  CTRL/P  TO  CONTINUE.] 


AIR  FORCE  .  1 

ARMY  .  2 

NAVY  .  3 

MARINE  CORPS  .  4 

COAST  GUARD  .  5 

REFUSED  .  -7 

DON'T  KNOW .  -8 
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ACOMS  Annotated  Questionnaire 
Quarter  87-rl  Oct,  Nov/  &  Dec  86) 
Module:  Knowledge-Recall 


Screen  Name:  KR-3 

Variables:  Ranges:  Order  #: 

PKRNGAF  1,2, -7, -8  177 

PKRNGAR  1,2, -7, -8  178 

PKRNGNA  1,2, -7, -8  179 

PKRNGMC  1,2, -7, -8  180 

PKRNGCG  1,2, -7, -8  181 


Sub-Population:  Parents  who  mentioned  seeing  or  hearing 

advertising  for  the  National  Guard 
[PUN12NG  (KR-1)  EQ  1] 


Screen  Name : 

KR-4 

Variables : 

Ranges : 

Order  #: 

PKRRVAF 

to 

1 

1 

CO 

182 

PKRRVAR 

1,2, -7, -8 

183 

PKRRVNA 

1,2, -7, -8 

184 

PKRRVMC 

1,2, -7, -8 

185 

PKRRVCG 

N> 

1 

1 

00 

186 

Sub-Population: 

Parents  who  mentioned  seeing  or  hearing 
advertising  for  the  Reserve 
[PUN12RV  (KR-1)  EQ  1] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct,  Nov,  &  Dec  86) 
Module:  Knowledge-Recall 


CATI  CHECK  #KR2:  WAS  NATIONAL  GUARD  MENTIONED? 

[KR-1  =  4] 


YES  .  1  (KR-3) 

NO  .  2  (CATI  CHECK  #KR3) 


KR-3.  You  mentioned  seeing  or  hearing  advertising  for  the  National  Guard. 
For  which  military  service  or  services  was  this  advertising? 

[PROBE:  Any  other  services?] 

[ENTER  ALL  THAT  APPLY.  THEN  USE  CTRL/P  TO  CONTINUE.] 


AIR  FORCE  .  1 

ARMY  .  2 

NAVY  .  3 

MARINE  CORPS  .  4 

COAST  GUARD  .  5 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


ICATI  CHECK  #KR3:  WAS  RESERVE  MENTIONED? 
I  [KR-1  =  5] 


YES  .  1  (KR-4) 

NO  .  2  (CATI  CHECK  #KR5) 


KR-4.  You  mentioned  seeing  or  hearing  advertising  for  the  Reserve. 

For  which  military  service  or  services  was  this  advertising? 

[PROBE:  Any  other  services?] 

[RECORD  ALL  THAT  APPLY.  USE  CTRL/P  TO  CONTINUE.] 


AIR  FORCE  .  1 

ARMY  .  2 

NAVY  .  3 

MARINE  CORPS  .  4 

COAST  GUAiyD  . 5 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


Questionnaire 
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Screen  Name;  KR-5 

Variables;  Ranges;  Order  #; 

PAIDAF  1,2, -7, -8  187 

Sub-Population;  Parents  who  did  not  recall  Air  Force  advertising 

[PUN12AF  (KR-1)  EQ  2, -7, -8] 


Screen  Name;  KR-6 

Variables;  Ranges;  Order  #; 

PAIDAR  1,2, -7, -8  188 

Sub-Population;  Parents  who  did  not  recall  Army  advertising 

[PUN12AR  (KR-1)  EQ  2, -7, -8] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct,  Nov,  &  Dec 
Module :  Knowledge-Recall 


86) 


CATI  CHECK  #KR5:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  AIR  FORCE? 

[KR-1  =  1] 


YES  .  1  (CATI  CHECK  #KR6) 

NO  .  2  (KR-5) 


KR-5.  [Do  you  recall  seeing  or  hearing  any  advertising  for] 
the  Air  Force? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  . -8 


CATI  CHECK  #KR6:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  ARMY? 

[KR-1  =  2] 


YES  .  1  (CATI  CHECK  #KR7) 

NO  .  2  (KR-6) 


KR-6.  [Do  you  recall  seeing  or  hearing  any  advertising  for] 
the  Army? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


CATI  CHECK  #KR7:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  ARMY  R.O.T.C.? 

[KR-2  =  2] 


YES  .  1  (CATI  CHECK  #KR8) 

NO  .  2  (KR-7) 
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Screen  Name :  KR-7 

Variables:  Ranges:  Order  #: 

PAIDARO  1,2, -7, -8  189 

Sub-Population:  Parents  who  did  not  recall  Army  R.O.T.C. 

advertising 

[PKRROAR  (KR-2)  EQ  2, -7, -8,-1] 


Screen  Name:  KR-8 

Variables:  Ranges:  Order  #: 

PAIDANG  1,2, -7, -8  190 

Sub-Population:  Parents  who  did  not  recall  Army  National  Guard 

advertising 

[PKRNGAR  (KR-3)  EQ  2, -7, -8,-1] 


Screen  Name:  KR-9 

Variables:  Ranges:  Order  #: 

PAIDARV  1,2, -7, -8  191 

Sub-Population:  Parents  who  did  not  recall  Army  Reserve 

advertising 

[PKRRVAR  (KR-4)  EQ  2, -7, -8,-1] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct,  Nov,  &  Dec  86) 

^  Module ;  Knowledge-Recall _ ^ 

KR-7.  [Do  you  recall  seeing  or  hearing  any  advertising  for] 

the  Army  Reserve  Officer's  Training  Corps,  that  is, 
the  Army  R.O.T.C? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW . -8 


CATI  CHECK  #KR8:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  ARMY  NATIONAL  GUARD? 

[KR-3  =  2] 


YES  .  1  (CATI  CHECK  #KR9) 

NO  .  2  (KR-8) 


KR-8.  [Do  you  recall  seeing  or  hearing  any  advertising  for] 
the  Army  National  Guard? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


CATI  CHECK  #KR9:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  ARMY  RESERVE? 

[KR-4  =  2] 


YES  .  1  (CATI  CHECK  #KR10) 

NO  .  2  (KR-9) 


KR-9.  [Do  you  recall  seeing  or  hearing  any  advertising  for] 
the  Army  Reserve? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 


DON'T  KNOW 
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ACOMS  Annotated  Questionnaire 
Quarter  87-1  Oct,  Nov,  &  Dec  86) 
Module:  Knowledge-Recall 


J 


Screen  Name : 

KR-10 

Variables : 

Ranges : 

Order  # : 

PAIDCG 

1 

1 

00 

192 

Sub-Population: 

Parents  who  did 
advertising 

not  recall  Coast  Guard 

[PUN12CG  (KR-1) 

EQ  2, -7, -8] 

Screen  Name : 

KR-11 

Variables : 

Ranges : 

Order  # : 

PAIDMC 

1,2, -7, -8 

193 

Sub-Population: 

Parents  who  did 
advertising 

not  recall  Marine  Corps 

[PUN12MC  (KR-1) 

EQ  2, -7,-8] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct,  Nov,  &  Dec 
Module :  Knowledge-Recall 


86) 


CATI  CHECK  #KR10:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  COAST  GUARD? 

[KR-1  =  6] 


YES  .  1  (CATI  CHECK  #KR11) 

NO  .  2  (KR-10) 


KR-10.  [Do  you  recall  seeing  or  hearing  any  advertising  for] 
the  Coast  Guard? 


YES  . 

NO  . 

REFUSED  .  . 
DON'T  KNOW 


1 

2 

-7 

-8 


CATI  CHECK  #KR11;  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  MARINE  CORPS? 

[KR-1  =  7] 


YES  .  1  (CATI  CHECK  #KR12) 

NO  .  2  (KR-11) 


KR-11.  [Do  you  recall  seeing  or  hearing  any  advertising  for] 
the  Marine  Corps? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


CATI  CHECK  #KR12:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  NAVY? 

[KR-1  =  8] 


YES  .  1  (CATI  CHECK  #KR13) 

NO  .  2  (KR-12) 


Que  s t i onn  a i r e 
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I 

! 


Screen  Name:  KR-12 

Variables:  Ranges:  Order  #: 

PAIDNA  1,2, -7, -8  194 

Sub-Population:  Parents  who  did  not  recall  Navy  advertising 

[PUN12NA  (KR-1)  EQ  2, -7, -8] 


Screen  Name:  KR-13 

Variables:  Ranges:  Order  #: 

PAIDALL  1,2, -7, -8  195 

Sub-Population:  Parents  who  did  not  recall  one  ad  for  all  the 

services 

[PUN12ALL  (KR-1)  EQ  2, -7, -8] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct,  Nov,  &  Dec  86) 
Module:  Knowledge-Recall 


KR-12.  [Do  you  recall  seeing  or  hearing  any  advertising  for] 
the  Navy? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


CATI  CHECK  #KR13:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

ONE  AD  FOR  ALL  THE  SERVICES? 

[KR-1  =  9] 


YES  .  1  (CATI  CHECK  #KR14) 

NO  .  2  {KR-13) 


KR-13.  [Do  you  recall  seeing  or  hearing  any  advertising  for] 
all  the  services  in  one  ad? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


CATI  CHECK  #KR14:DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

ARMY  OR  ARMY  COMPONENT  AD? 

[KR-1  =2],  OR 

[KR-2,  OR  KR-3  OR  KR-4  =  2]  OR 
[KR-6,  OR  KR-7,  OR  KR-8,  OR  KR-9  =  1] 


YES  .  1  (KR-14) 

NO  .  2  (CATI  CHECK  #KR15) 
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r 


ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct,  Nov,  &  Dec  8 6 ) 
Module:  Knowledge-Recall 


KR-14.  Did  you  see  or  hear  Army  ads... 


YES 

NO 

REF 

DK 

on  TV?  . 

1 

2 

-7 

-8 

on  the  radio?  . 

1 

2 

-7 

-8 

in  magazines?  . 

1 

2 

-7 

-8 

in  newspapers?  . 

1 

2 

-7 

-8 

on  billboards?  . 

1 

2 

-7 

-8 

through  the  mail?  . 

1 

2 

-7 

-8 

on  posters?  . 

1 

2 

-7 

-8 

in  brochures  or  pamphlets?  . . . . 

1 

2 

-7 

-8 

in  the  Yellow  Pages?  . 

1 

2 

-7 

-8 

somewhere  else?  . 

1 

2 

-7 

-8 

CATI  CHECK  #KR15;  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  ARMY  AD  (UNAIDED  OR  AIDED) ? 


[KR-1  =  2  OR  KR-6  =  1] 

YES  .  1  (KR-15) 

NO  .  2  (CATI  CHECK  #KR16) 


KR-15.  Other  than  trying  to  get  you  to  enlist,  what  was 
the  main  message  you  got  from  Army  advertising? 

[VERBATIM  RESPONSES  RECORDED] 


CATI  CHECK  #KR16:  DID  RESPONDENT  RECALL  ANY  ADS  OTHER 

THAN  THE  ARMY  AD? 

[KR-1  =  1,  3,  4,  5,  6,  7,  8  OR  9]  OR 
[KR-5,  OR  KR-7,  OR  KR-8,  OR  KR-9,  OR  KR-10 
OR  KR-11,  OR  KR-12,  OR  KR-13  =  1] 


YES  .  1  (CATI  CHECK  #KR17) 

NO  .  2  (ATTITUDES  MODULE) 


#KR17:  RANDOMLY  SELECT  SERVICE  OR  SERVICE 

COMPONENT  OR  JOINT  SERVICES  AD  FROM  THOSE 
RECALLED  (OTHER  THAN  ARMY) 
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ACOMS  Annotated  Questionnaire 
Quarter  87-1  Oct,  Nov,  &  Dec  86) 
Module:  Knowledge-Recall 


Screen  Name: 

KR-1 4 

Variables : 

Ranges : 

Order  #: 

PADARTV 

1,2, -7, -8 

196 

PADARRAD 

1,2, -7, -8 

197 

PADARMAG 

1,2, -7, -8 

198 

PADARPAP 

1,2, -7, -8 

199 

PADARBIL 

1, 2,-7, -8 

200 

PADARMAL 

1,2, -7, -8 

201 

PADARPOS 

1,2, -7, -8 

202 

PAD ARP AM 

1,2, -7, -8 

203 

PADARYEL 

1,2, -7, -8 

204 

PADAROTH 

1,2, 3, -7, -8 

205 

Sub-Population : 

Parents  who  recalled  seeing  or  hearing  an  Army 
or  Army  component  ad 

[PUN12AR  (KR-1) 

EQ  1]  OR 

[PKRROAR  (KR-2) 

EQ  1]  OR 

[PKRNGAR  (KR-3) 

EQ  1]  OR 

[PKRRVAR  (KR-4) 

EQ  1]  OR 

[PAIDAR  (KR-6) 

EQ  1]  OR 

[PAIDARO  (KR-7) 

EQ  1]  OR 

[PAIDANG  (KR-8) 

EQ  1]  OR 

[PAIDARV  (KR-9) 

EQ  1] 

Screen  Name:  KR-15 

Variables:  Ranges:  Order  #: 

UNI TEXT 

Sub-Population:  Parents  who  recalled  seeing  an  Army  ad 

[PUN12AR  (KR-1)  EQ  1]  OR 
[PAIDAR  {KR-6)  EQ  1] 
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Screen  Name: 
Variables : 
Sub-Population: 


ACOMS  Annotated  Questionnaire 
Quarter  87-1  Oct,  Nov/  &  Dec  86) 
Module:  Knowledge-Recall 


KR-17 

Ranges:  Order  #: 

Parents  who  recalled  seeing  any  ads  other  then 


the  Army 

ad 

[PUN12AF 

(KR-1) 

EQ 

1] 

OR 

[PUN12R0 

(KR-1) 

EQ 

1] 

OR 

[PUN12NG 

(KR-1) 

EQ 

1] 

OR 

[PUN12RV 

(KR-1) 

EQ 

1] 

OR 

[PUN12CG 

(KR-1) 

EQ 

1] 

OR 

[PUN12MC 

(KR-1) 

EQ 

1] 

OR 

[PUN12NA 

(KR-1) 

EQ 

1] 

OR 

[PUN 12 ALL 

(KR-1) 

EQ 

1] 

OR 

[PAIDAF 

(KR-5) 

EQ 

1] 

OR 

[PAIDARO 

(KR-7) 

EQ 

1] 

OR 

[PAIDANG 

(KR-8) 

EQ 

1] 

OR 

[PAIDARV 

(KR-9) 

EQ 

1] 

OR 

[PAIDCG 

(KR-10) 

EQ 

1] 

OR 

[PAIDMC 

(KR-11) 

EQ 

1] 

OR 

[PAIDNA 

(KR-12) 

EQ 

1] 

OR 

[PAIDALL 

(KR-13) 

EQ 

1] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct,  Nov,  &  Dec  86) 
Module:  Knowledge-Recall 


KR-17.  Other  than  trying  to  get  you  to  enlist,  what  was 

the  main  message  you  got  from  (SERVICE /SERVICE  COMPONENT) 
advertising? 


[VERBATIM  RESPONSES  RECORDED] 


[GO  TO  ATTITUDES  MODULE] 


Questionnaire 


Page  4-8 


AGOMS  Annotated  Questi 

Quarter  87-1  Oct,  Nov,  &  Dec  86) 

Module:  Knowiedge-Recall  \ 


END  OF  KNOWLEDGE-RECALL  MODULE 


\ 


I 


I 

I 


ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-2  (Jan,  Feb,  Mar  87) 


Module:  Knowledge  -  Recall 


Quarterly  updates  indicated  by  sidebar. 


ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module;  Knowledge-Recall _ ^ 


Screen  Name: 

KR-1 

Variables : 

Ranges : 

PUN12NON 

N) 

1 

1 

00 

PUN12AF 

1,2, -7, -8 

PUN12AR 

1,2, -7, -8 

PUN12RO 

1 

1 

00 

PUN12NG 

1,2, -7, -8 

PUN12RV 

1,2, -7, -8 

PUN12CG 

1,2, -7, -8 

PUN12MC 

1,2, -7, -8 

PUN12NA 

1,2, -7, -8 

PUN12ALL 

1,2, -7, -8 

Sub-Population : 

All  parents 

Change  Code: 

Order  #:  (87-2)  W 

162 

163 

164 

165 

166 

167 

168 

169 

170 

171 


Screen  Name: 

KR-2 

Variables : 

Ranges : 

Order  #: 

PKRROAF 

1,2, -7, -8 

172 

PKRROAR 

1,2, -7, -8 

173 

PKRRONA 

I 

1 

00 

174 

PKRROMC 

1,2, -7, -8 

175 

PKRROCG 

1,2, -7, -8 

176 

Sub-Population : 

Parents  who  mentioned  seeing  or  hearing 
advertising  for  the  R.O.T.C. 

[PUN12R0  (KR-1)  EQ  1] 

Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan^  F0b>  &  Mar  87) 
Module:  Knowledge-Recall 


KR-1 .  Thinking  about  all  forms  of  advertising,  for 
which  military  services  do  you  recall  seeing 
or  hearing  any  advertising? 

[RECORD  ALL  THAT  APPLY.  THEN  USE  CTRL/P  TO  EXIT.] 

[PROBE:  Any  other  services?] 


NONE  .  0 

AIR  FORCE .  1 

ARMY  . 2 

RESERVE  OFFICER'S  TRAINING 

CORPS  [R.O.T.C.]  .  3 

NATIONAL  GUARD  . 4 

RESERVE  .  5 

COAST  GUARD  .  6 

MARINE  CORPS  .  7 

NAVY  .  8 

ONE  AD  FOR  ALL  SERVICES  .  9 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


CATI  CHECK  #KR1:  WAS  R.O.T.C.  MENTIONED? 


[KR-1  =  3] 

YES  .  1  (KR-2) 

NO  .  2  (CATI  CHECK  #KR2) 


KR-2.  You  mentioned  seeing  or  hearing  advertising  for  the 

Reserve  Officer's  Training  Corps.  For  which  military 
service  or  services  was  this  advertising? 

[PROBE:  Any  other  services?] 

[RECORD  ALL  THAT  APPLY.  THEN  USE  CTRL/P  TO  CONTINUE.] 


AIR  FORCE  . . 

ARMY . 

NAVY . 

MARINE  CORPS 
COAST  GUARD 
REFUSED  .... 
DON'T  KNOW  . 


1 

2 

3 

4 

5 
-7 
-8 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:-  Knowledge-Recall 


/ 

i 


Screen  Name: 

KR-3 

Variables : 

Ranges : 

Order  #: 

PKRNGAF 

1,2, -7, -8 

177 

PKRNGAR 

1,2, -7, -8 

178 

PKRNGNA 

1,2, -7, -8 

179 

PKRNGMC 

1,2, -7, -8 

180 

PKRNGCG 

1,2, -7, -8 

181 

Sub-Population : 

Parents  who  mentioned  seeing 

or  hearing 

advertising  for 
[PUN12NG  (KR-1) 

the  National 
EQ  1] 

Guard 

Screen  Name: 

KR-4 

Variables : 

Ranges : 

Order  # : 

PKRRVAF 

1,2, -7, -8 

182 

PKRRVAR 

1,2, -7, -8 

183 

PKRRVNA 

to 

\ 

1 

00 

184 

PKRRVMC 

1,2, -7, -8 

185 

PKRRVCG 

1,2, -7, -8 

186 

Sub-Population ; 

Parents  who  mentioned  seeing  or  hearing 
advertising  for  the  Reserve 
[PUN12RV  (KR-1)  EQ  1] 

Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Knowledge-Recall 


CATI  CHECK  #KR2:  WAS  NATIONAL  GUARD  MENTIONED? 

[KR-1  =  4] 


YES  .  1  (KR-3) 

NO  .  2  (CATI  CHECK  #KR3) 


KR-3.  You  mentioned  seeing  or  hearing  advertising  for  the  National  Guard. 
For  which  military  service  or  services  was  this  advertising? 

[PROBE:  Any  other  services?] 

[ENTER  ALL  THAT  APPLY.  THEN  USE  CTRL/P  TO  CONTINUE.] 


AIR  FORCE  .  1 

ARMY  .  2 

NAVY  .  3 

MARINE  CORPS  .  4 

COAST  GUARD  .  5 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


CATI  CHECK  #KR3:  WAS  RESERVE  MENTIONED? 

[KR-1  =  5] 


YES  .  1  (KR-4) 

NO  .  2  (CATI  CHECK  #KR5) 


KR-4.  You  mentioned  seeing  or  hearing  advertising  for  the  Reserve. 

For  which  military  service  or  services  was  this  advertising? 

[PROBE:  Any  other  services?] 

[RECORD  ALL  THAT  APPLY.  USE  CTRL/P  TO  CONTINUE.] 


AIR  FORCE  .  1 

ARMY  .  2 

NAVY  .  3 

MARINE  CORPS  .  4 

COAST  GUARD  .  5 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


Questionnaire 
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Screen  Name: 
Variables : 
PAIDAF 

Sub-Population : 


KR-5 

Ranges:  Order  #: 

1,2, -7, -8  187 

Parents  who  did  not  recall  Air  Force  advertising 
[PUN12AF  (KR-1)  EQ  2, -7, -8] 


Screen  Name: 
Variables : 
PAIDAR 

Sub-Population : 


KR-6 

Ranges :  Order  # : 

1,2, -7, -8  188 

Parents  who  did  not  recall  Army  advertising 
[PUN12AR  (KR-1)  EQ  2, -7, -8] 


Annotation 
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ACOMS  Annotated  Questionnaire 
Qnarter  87-2  (Jan^  Feb,  &  Mar  87) 
Module :  Knowledge-Recall 


CATI  CHECK  #KR5:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN. AD  FOR  THE  AIR  FORCE? 

[KR-1  =  1] 


YES  .  1  (CATI  CHECK  #KR6) 

NO  .  2  (KR-5) 


KR-5.  [Do  you  recall  seeing  or  hearing  any  advertising  for] 
the  Air  Force? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


CATI  CHECK  #KR6:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  ARMY? 

[KR-1  =  2] 


YES  .  1  (CATI  CHECK  #KR7) 

NO  .  2  (KR-6) 


KR-6.  [Do  you  recall  seeing  or  hearing  any  advertising  for] 
the  Army? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW .  -8 


CATI  CHECK  #KR7:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  ARMY  R.O.T.C.? 

[KR-2  =  2] 


YES  .  1  (CATI  CHECK  #KR8) 

NO  .  2  (KR-7) 
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Page  4-3 


I 


ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Module:  Knowledge-Retail 


87) 


J 


Screen  Name; 

KR-7 

Variables : 

Ranges ; 

Order  # : 

PAIDARO 

00 

1 

1 

CM 

189 

Sub-Population ; 

Parents  who  did 
advertising 

not  recall  Army  R.O.T.C. 

[PKRROAR  (KR-2) 

EQ  2, -7, -8,-1] 

\ 


Screen  Name: 

KR-8 

Variables : 

Ranges ; 

Order  # : 

PAIDANG 

1,2, -7, -8 

190 

Sub-Population ; 

Parents  who  did 
advertising 

not  recall  Army  National  Guard 

[PKRNGAR  (KR-3) 

EQ  2, -7, -8,-1] 

\ 


Screen  Name: 

KR-9 

Variables ; 

Ranges : 

Order  # : 

PAIDARV 

1,2, -7, -8 

191 

Sub-Population : 

Parents  who  did 
advertising 

not  recall  Army  Reserve 

[PKRRVAR  (KR-4) 

EQ  2, -7, -8,-1] 

I 
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,  ACOMS  Annotated  Questionnaire 
Quarter  8*7-2  (Jan,  Feb,  &  Mar  87) 
Module ;  Knowledge-Recall 


KR-7.  [Do  you  recall  seeing  or  hearing  any  advertising  for] 

the  Army  Reserve  Officer's  Training  Corps,  that  is, 
the  Army  R.O.T.C? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


CATI  CHECK  #KR8:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  ARMY  NATIONAL  GUARD? 

[KR-3  =  2] 


YES  .  1  (CATI  CHECK  #KR9) 

NO  .  2  (KR-8) 


KR-8.  [Do  you  recall  seeing  or  hearing  any  advertising  for] 
the  Army  National  Guard? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


CATI  CHECK  #KR9:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  ARMY  ElESERVE? 

[KR-4  =  2] 


YES  .  1  (CATI  CHECK  #KR10) 

NO  .  2  (KR-9) 


KR-9.  [Do  you  recall  seeing  or  hearing  any  advertising  for] 
the  Army  Reserve? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


Questionnaire 
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'  ACOMS  Annotated  Questionnaire 
Quarter  87--2  (Jan,  Feb,  &  Mar  87) 
Module :  Knowledge-Redal 1 


J 


Screen  Name: 

KR-10 

Variables : 

Ranges : 

Order  #: 

PAIDCG 

1,2, -7, -8 

192 

Sub-Population : 

Parents  who  did 
advertising 

not  recall  Coast  Guard 

[PUN12CG  (KR-1) 

EQ  2, -7, -8] 

Screen  Name: 

KR-11 

Variables : 

Ranges : 

Order  #: 

PAIDMC 

1,2, -7, -8 

193 

Sub-Population : 

Parents  who  did 
advertising 

not  recall  Marine  Corps 

[PUN12MC  (KR-1) 

EQ  2, -7, -8] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module ;  Knowledge-Recall 


CATI  CHECK  #KR10:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  COAST  GUARD? 

[KR-1  =  6] 


YES  .  1  (CATI  CHECK  #KR11) 

NO  .  2  (KR-10) 


KR-10.  [Do  you  recall  seeing  or  hearing  any  advertising  for] 
the  Coast  Guard? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


CATI  CHECK  #KR11;  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  MARINE  CORPS? 

[KR-1  =  7] 


YES  .  1  (CATI  CHECK  #KR12) 

NO  .  2  (KR-11) 


KR-11.  [Do  you  recall  seeing  or  hearing  any  advertising  for] 
the  Marine  Corps? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW .  -8 


CATI  CHECK  #KR12:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  NAVY? 

[KR-1  =8] 


YES  .  1  (CATI  CHECK  #KR13) 

NO  .  2  (KR-12) 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Module:  Knowledge-Recall 


87) 


Screen  Name: 

KR-12 

Variables : 

Ranges : 

Order  #: 

PAIDNA 

1,2, -7, -8 

194 

Sub-Population : 

Parents  who  did 
[PUN12NA  (KR-1) 

not  recall  Navy  advertising 

EQ  2, -7, -8] 

Screen  Name: 

KR-1 3 

Variables : 

Ranges : 

Order  # : 

PAIDALL 

1,2, -7, -8 

195 

Sub-Population : 

Parents  who  did 
services 

not  recall  one  ad  for  all  the 

[PUN12ALL  (KR-1) 

EQ  2, -7, -8] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  ^  Mar  87) 
Module:  Knowledge-Recall 


KR-12.  [Do  you  recall  seeing  or  hearing  any  advertising  for] 
the  Navy? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


CATI  CHECK  #KR13:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

ONE  AD  FOR  ALL  THE  SERVICES? 

[KR-1  =  9] 


YES  .  1  (CATI  CHECK  #KR14) 

NO  .  2  (KR-13) 


KR-13.  [Do  you  recall  seeing  or  hearing  any  advertising  for] 
all  the  services  in  one  ad? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


CATI  CHECK  #KR14:DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

ARMY  OR  ARMY  COMPONENT  AD? 

[KR-1  =2],  OR 

[KR-2,  OR  KR-3  OR  KR-4  =  2]  OR 
[KR-6,  OR  KR-7,  OR  KR-8,  OR  KR-9  =  1] 


YES  .  1  (KR-14) 

NO  .  2  (CATI  CHECK  #KR15) 
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ACOMS  Annotated  Quest Idnriaire 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Module:  Knowledge-Recall 


87) 


Screen  Name: 

KR-14 

Variables : 

Ranges : 

Order  #: 

PADARTV 

1,2, -7, -8 

196 

PADARRAD 

1,2, -7, -8 

197 

PADARMAG 

1,2, -7, -8 

198 

PAD ARP AP 

1,2, -7, -8 

199 

P AD ARB I L 

1,2, -7, -8 

200 

PADARMAL 

1,2, -7, -8 

201 

PADARPOS 

1,2, -7, -8 

202 

PAD ARP AM 

1,2, -7, -8 

203 

PADARYEL 

to 

1 

1 

oo 

204 

PADAROTH 

1,2, 3, -7, -8 

205 

Sub-Population : 

Parents  who  recalled  : 

seeing  or  hearing  an  Army 

or  Army  component  ad 

[PUN12AR  (KR-1) 

EQ  1] 

OR 

[PKRROAR  (KR-2) 

EQ  1] 

OR 

[PKRNGAR  (KR-3) 

EQ  1] 

OR 

[PKRRVAR  (KR-4) 

EQ  1] 

OR 

[PAIDAR  (KR-6) 

EQ  1] 

OR 

[PAIDARO  (KR-7) 

EQ  1] 

OR 

[PAIDANG  (KR-8) 

EQ  1] 

OR 

[PAIDARV  (KR-9) 

EQ  1] 

Screen  Name: 

KR-1 5 

Variables : 

UNI TEXT 

Ranges : 

Order  #: 

Sub-Population : 

Parents  who  recalled  seeing  an  Army  ad 
[PUN12AR  (KR-1)  EQ  1]  OR 
[PAIDAR  (KR-6)  EQ  1] 
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.  ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module;  Knowledge-Recall 


KR-14.  Did  you  see  or  hear  Army  ads... 


YES 

NO 

REF 

DK 

on  TV?  . . 

1 

2 

-7 

-8 

on  the  radio?  . 

1 

2 

-7 

-8 

in  magazines?  . 

1 

2 

-7 

-8 

in  newspapers?  . 

1 

2 

-7 

-8 

on  billboards?  . 

1 

2 

-7 

-8 

through  the  mail?  . 

1 

2 

-7 

-8 

on  posters?  . 

1 

2 

-7 

-8 

in  brochures  or  pamphlets?  .... 

1 

2 

-7 

-8 

in  the  Yellow  Pages?  . 

1 

2 

-7 

-8 

somewhere  else?  . 

1 

2 

-7 

-8 

L 

i  KR-15. 


CATI  CHECK  #KR15:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  ARMY  AD  (UNAIDED  OR  AIDED) ? 

[KR-1  =  2  OR  KR-6  =  1] 


YES  .  1  (KR-15) 

NO  .  2  (CATI  CHECK  #KR16) 


Other  than  trying  to  get  you  to  enlist,  what  was 
the  main  message  you  got  from  Army  advertising? 

[VERBATIM  RESPONSES  RECORDED] 


CATI  CHECK  #KR16:  DID  RESPONDENT  RECALL  ANY  ADS  OTHER 

THAN  THE  ARMY  AD? 

[KR-1  =  1,  3,  4,  5,  6,  7,  8  OR  9]  OR 
[KR-5,  OR  KR-7,  OR  KR-8,  OR  KR-9,  OR  KR-10 
OR  KR-11,  OR  KR-12,  OR  KR-13  =  1] 


YES  .  1  (CATI  CHECK  #KR17) 

NO  .  2  (ATTITUDES  MODULE) 


#KR17:  RANDOMLY  SELECT  SERVICE  OR  SERVICE 

COMPONENT  OR  JOINT  SERVICES  AD  FROM  THOSE 
RECALLED  (OTHER  THAN  ARMY) 
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AGOMS  Annotated  Que s t i onn a i re 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Module :  Knowledge-Recall 


Screen  Name: 
Variables : 
Sub-Population : 


KR-17 

Ranges:  Order  #: 

Parents  who  recalled  seeing  any  ads  other  then 


the  Army 

ad 

[PUN12AF 

(KR-1) 

EQ 

1] 

OR 

[PUN12R0 

(KR-1) 

EQ 

1] 

OR 

[PUN12NG 

(KR-1) 

EQ 

1] 

OR 

[PUN12RV 

(KR-1) 

EQ 

1] 

OR 

[PUN12CG 

(KR-1) 

EQ 

1] 

OR 

[PUN12MC 

(KR-1) 

EQ 

1] 

OR 

[PUN12NA 

(KR-1) 

EQ 

1] 

OR 

[PUN12ALL 

(KR-1) 

EQ 

1] 

OR 

[PAIDAF 

(KR-5) 

EQ 

1] 

OR 

[PAIDARO 

(KR-7) 

EQ 

1] 

OR 

[PAIDANG 

(KR-8) 

EQ 

1] 

OR 

[PAIDARV 

(KR-9) 

EQ 

1] 

OR 

[PAIDCG 

(KR-10) 

EQ 

1] 

OR 

[PAIDMC 

(KR-11) 

EQ 

1] 

OR 

[PAIDNA 

(KR-12) 

EQ 

1) 

OR 

[PAIDALL 

(KR-13) 

EQ 

1] 
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KR-17.  Other  than  trying  to  get  you  to  enlist,  what  was 

the  main  message  you  got  from  (SERVICE/SERVICE  COMPONENT) 
advertising? 

[VERBATIM  RESPONSES  RECORDED] 


[GO  TO  ATTITUDES  MODULE] 
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END  OF  KNOWLEDGE-RECALL  MODULE 


ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-1  (Oct,  Nov,  Dec  Sd) 


Module:  Attitudes  Toward  Army  Ads 


ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct,  Nov,  &  Dec  86) 
Module :  Attitudes  Toward  Army:  Ads 


Screen  Name: 

AT-1 

Variables : 

Ranges : 

Order  # : 

PATADLIK 

1 

Cn 

1 

1 

CD 

208 

Sub-Population : 

Parents  who 

recalled  seeing  an  Army  ad 

[PUN12AR  (KR 

-1)  EQ  1]  OR  [PAIDAR  (KR-6)  EQ  1] 

Screen  Name: 

AT-2 

Variables : 

Ranges : 

Order  # : 

PATADBEL 

1,2, -7, -8 

209 

Sub-Population : 

Parents  who 
[PUN12AR  (KR 

recalled  seeing  an  Army  ad 

-1)  EQ  1]  OR  [PAIDAR  (KR-6)  EQ  1] 

Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct,  Nov,  &  Dec  86) 
Module:  Attitudes  Toward  Army  Ads 


CATI  CHECK  #AT1:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

ARMY  ADS? 

[KR-1  =  2  OR  KR-6  =1] 


YES  .  1  (AT-1) 

NO  .  2  (SLOGAN  MODULE) 


AT-1.  Use  a  scale  of  "1"  to  "5"  where  ”1"  means  you 
do  not  like  the  advertising  and  "5"  means  you 
like  the  advertising  very  much. 

Overall,  how  much  do  you  like  the  Army  ads  you 
have  seen  or  heard  over  the  past  year? 


DO  NOT  LIKE  .  1 

SOMEWHAT  DISLIKE  .  2 

NEUTRAL  .  3 

LIKE  SOMEWHAT  .  4 

LIKE  VERY  MUCH  .  5 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


AT-2 .  Use  a  scale  of  "1"  to  "5"  where  "1"  means  you 
do  not  believe  what  the  ads  say  and  "5"  means 
you  believe  what  the  ads  say. 

How  much  do  you  believe  what  the  ads  say? 


DO  NOT  BELIEVE  .  1 

SOMEWHAT  DISBELIEVE  .  2 

NEUTRAL  .  3 

SOMEWHAT  BELIEVE  .  4 

STRONGLY  BELIEVE  .  5 

REFUSED  .  -7 

DON'T  KNOW . -8 


[GO  TO  PERCEPTIONS  MODULE] 


Questionnaire 
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ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct/  j^dv,  &  bed  86) 
kodule:  Attitudes  Toward  Army  Ads 


ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-2  (Jan,  Feb,  Mar  87) 


Module:  Attitudes  Toward  Army  Ads 


No  updates  this  quarter. 


ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-1  (Oct,  Nov,  Dec  86) 


Module:  Perceptions 


AGOMS  Annotated  Quest iorihair^ 
Quarter  87-1  (Oct,  Nov,  &  Dec  86) 
Module:  Perceptions  ; 


Screen  Name: 

PE-1 

Variables: 

Ranges : 

Order  # 

PACASHED 

1-5, -7, -8 

229 

PAWIDE 

1-5, -7, -8 

216 

PAPHYS 

1 

(J1 

1 

1 

00 

217 

PAPROUD 

1-5, -7, -8 

218 

PASTEP 

1-5, -7, -8 

219 

PALEADER 

1-5, -7, -8 

220 

PAHITECH 

1-5, -7, -8 

221 

PACIVCAR 

1 

cn 

f 

1 

00 

222 

PASELCON 

1-5, -7, -8 

223 

PAPOTEN 

1-5, -7, -8 

224 

PAMENTAL 

1-5, -7, -8 

225 

PAMATURE 

1-5, -7, -8 

226 

PATRAIN 

1 

(J1 

1 

03 

227 

PAHIQUAL 

1-5, -7, -8 

228 

Sub-Population : 

Parents  given 

the  Active  . 

questions 

[PANELPEY  EQ  2  AND  RANDPE3  EQ  1,3]  OR 
[PANELPEY  EQ  3, 4, 5, 6, 7, 8] 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct,  Nov,  &  Dec  86) 
Module;  Perceptions 


PE-1.  I  am  going  to  read  you  a  list  of  statements  describing  different 

things  the  Army  might  offer.  Please  tell  me  how  much  you  disagree 
or  agree  that  the  Army  offers  each  item  on  the  list.  A  "1"  means 
you  disagree  completely,  a  "2”  means  you  disagree  somewhat, 
a  "3"  means  you  neither  agree  nor  disagree,  a  "4”  means  you 
agree  somewhat  and  a  ”5"  means  you  agree  completely. 

The  Army  offers  . . . 

NOT  VERY 

IMP  IMP  REF  DK 


a. 

an  excellent  opportunity  to 
obtain  money  for  a  college 
or  vocational  education?  . 

. .  1 

2 

3 

4 

5 

-7 

-8 

b. 

a  wide  variety  of 
opportunities  to  find 
a  job  you  can  enjoy?  . 

.  .  1 

2 

3 

4 

5 

-7 

-8 

c. 

a  physically  challenging 
experience?  . 

. .  1 

2 

3 

4 

5 

-7 

-8 

d. 

an  experience  you 

can  be  proud  of?  . 

. .  1 

2 

3. 

4 

5 

-7 

-8 

e. 

an  advantage  over  going  right 
from  high  school  to  college?  . . . 

...  1 

2 

3 

4 

5 

-7 

-8 

f. 

an  opportunity  to  develop 
leadership  skills?  . 

...  1 

2 

3 

4 

5 

-7 

-8 

g- 

the  chance  to  work 
with  the  latest 

high-tech  equipment?  . 

, . .  1 

2 

3 

4 

5 

-7 

-8 

h. 

a  great  value  in  your 
civilian  career  development?  . . . 

. .  .  1 

2 

3 

4 

5 

-7 

-8 

i . 

an  excellent  opportunity  to 
develop  self-confidence?  . 

, . .  1 

2 

3 

4 

5 

-7 

-8 

j. 

the  opportunity  to 

develop  your  potential?  . 

...  1 

2 

3 

4 

5 

-7 

-8 

k. 

a  mentally  challenging 
experience?  . 

, .  .  1 

2 

3 

4 

5 

-7 

-8 

1. 

an  opportunity  for  you  to 
become  more  mature  and 
responsible?  . 

, . .  1 

2 

3 

4 

5 

-7 

-8 

m. 

many  opportunities  for 
training  in  useful  skill  areas? 

.  .  1 

2 

3 

4 

5 

-7 

-8 

n. 

many  chances  to  work 

with  highly-trained  people?  . . . . 

. .  1 

2 

3 

4 

5 

-7 

-8 

Questionnaire 
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ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct,  Nov,  &  Dec  86) 
Module : 


Screen  Name: 
Variables : 
PHEARDAR 
Sub-Population : 


PE-IA 

Ranges :  Order  # : 

1,2, -7, -8  230 

Parents  selected  to  receive  the  Army  Reserve 
perceptions  questions 
[PANELPEY  EQ  1  AND  RANDPE8  EQ  1]  OR 
[PANELPEY  EQ  2  AND  RANDPE3  EQ  2,3  AND 
RANDPE8  EQ  1]  OR 

[PANELPEY  EQ  3  AND  RANDIOOO  GE  1  AND 
RANDIOOO  LE  269]  OR 

[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ  1] 


Annotation 
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I 


ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct,  Nov,  &  Dec  86) 
riodule:  Perceptions 


PE-IA.  Have  you  ever  heard  of  the  United  States  Army  Reserve? 


YES  . 

NO  . 

REFUSED  . . 
DON'T  KNOW 


1  (PE-4) 

2  (PE-12) 
-7  (PE-12) 
-8  (PE-4) 


i 


Questionnaire 
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ACOMS  Annotated  Questidrihaire 
Quarter  87-1  (Oct,  Nov,  &  Ddc  86) 
Module;  Perceptions  j 


Screen  Name: 

PE-4 

Variables : 

Ranges : 

PVCASHED 

1-5, -7, -8 

PVHOME 

00 

1 

1 

IT) 

1 

f— 1 

PVWIDE 

1 

Cn 

1 

1 

00 

PVPROUD 

1 

Cn 

1 

1 

00 

PVLEADER 

1-5, -7, -8 

PVCIVCAR 

1 

Cn 

1 

1 

00 

PVSELCON 

1-5, -7, -8 

PVPOTEN 

1-5, -7, -8 

PVMENTAL 

1-5, -7, -8 

PVMATURE 

1-5, -7, -8 

PVTRAIN 

1 

Cn 

1 

1 

00 

PVHIQUAL 

1-5, -7, -8 

PVSERCOM 

1-5, -7, -8 

PVWEEKEN 

1-5, -7, -8 

Sub-Population : 

Parents  s 

perceptions 


Order  # : 

241 

242 

231 

232 

233 

234 

235 

236 

237 

238 

239 

240 

243 

244 

to  receive  the  Army  Reserve 
ions  who  had  heard  of  the 


U.S.  Army  Reserve 
[PHEARDAR  (PE-IA)  EQ  1,-8] 


Annotation 
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PE-4 


ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct,  Nov,  &  Dec  86) 
Module:  Perceptions 


Now,  I  am  going  to  read  you  a  list  of  things  the  United  States  Army 
Reserve  might  offer.  Please  tell  me  how  much  you  disagree  or  agree 
that  the  United  States  Army  Reserve  offers  each  item  on  the  list. 
Again,  a  "1”  means  you  disagree  completely,  a  "2"  means  you 
disagree  somewhat,  a  "3"  means  you  neither  agree  nor  disagree,  a 
”4”  means  you  agree  somewhat  and  a  "5”  means  you  agree  completely. 

The  United  States  Army  Reserve  offers  . . . 


NOT 

IMP 


VERY 

IMP  REF  DK 


a.  an  excellent  opportunity  to 
obtain  money  for  a  college 


or  vocational  education?  . 

..  1 

2 

3 

4 

5 

-7 

-8 

b. 

an  opportunity  to  serve 

America  while  staying  in 

your  own  home?  . 

,..  1 

2 

3 

4 

5 

-7 

-8 

c. 

a  wide  variety  of 
opportunities  to  find 
a  job  you  can  enjoy?  . 

..  1 

2 

3 

4 

5 

-7 

-8 

d* 

a  experience  you 

can  be  proud  of?  . 

. .  1 

2 

3 

4 

5 

-7 

-8 

e. 

an  opportunity  to  develop 
leadership  skills?  . 

..  1 

2 

3 

4 

5 

-7 

-8 

f. 

a  great  value  in  your 
civilian  career  development?  . . . 

..  1 

2 

3 

4 

5 

-7 

-8 

g. 

an  excellent  opportunity  to 
develop  self-confidence?  . 

..  1 

2 

3 

4 

5 

-7 

-8 

h. 

the  opportunity  to 

develop  your  potential?  . 

..  1 

2 

3 

4 

5 

-7 

-8 

i . 

a  mentally  challenging 
experience?  . . 

. .  1 

2 

3 

4 

5 

-7 

-8 

j- 

the  opportunity  to  become 
more  mature  and  responsible?  . . . 

. .  1 

2 

3 

4 

5 

-7 

-8 

k. 

many  opportunities  for 
training  in  useful  skill  areas? 

..  1 

2 

3 

4 

5 

-7 

-8 

1. 

many  chances  to  work 
with  highly-trained  people? 

. .  1 

2 

3 

4 

5 

-7 

-8 

m. 

a  chance  to  serve  your 

own  community?  . 

. .  1 

2 

3 

4 

5 

-7 

-8 

n. 

interesting  and  exciting 
weekends?  . 

..  1 

2 

3 

4 

5 

-7 

-8 

Questionnaire 
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ACOMS  Annotated  Questionnaire' 
Quarter  87-1  (Oct,  Nov,  &  Dec  86) 
Module;  Perceptions _ 


Screen  Name: 
Variables : 
PHEARDNG 
Sub-Population : 


PE-4A 

Ranges;  Order  #: 

1,2, -7, -8  245 

Parents  selected  to  receive  the  Army 
National  Guard  perceptions  questions 
[PANELPEY  EQ  1  AND  RANDPE8  EQ  2]  OR 
[PANELPEY  EQ  2  AND  RANDPE3  EQ  2,3,  AND 
RANDPE8  EQ  2]  OR 

[PANELPEY  EQ  3  AND  RANDIOOO  GE  270  AND 
RANDIOOO  LE  539]  OR 

[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ  2] 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct^  Nov,  &  Dec  86) 
Module:  Perceptions 


PE-4A.  Have  you  ever  heard  of  the  United  States  Army  National  Guard? 


YES  . 

NO  . 

REFUSED  . . 
DON'T  KNOW 


1  (PE-5) 

2  (PE-12) 
-7  (PE-12) 
-8  (PE-5) 


Questionnaire 
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ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct Nov,  &  Dec  86) 
Module  :  Perceptions  ^ 


Screen  Name:  PE-5 

Variables:  Ranges:  Order  #: 

PGCASHED  1-5, -7, -8  256 

PGHOME  1-5, -7, -8  257 

PGWIDE  1-5, -7, -8  246 

PGPROUD  1-5, -7, -8  247 

PGLEADER  1-5, -7, -8  248 

PGCIVCAR  1-5, -7, -8  249 

PGSELCON  1-5, -7, -8  250 

PGPOTEN  1-5, -7, -8  251 

PGMENTAL  1-5, -7, -8  252 

PGMATURE  1-5, -7, -8  253 

PGTRAIN  1-5, -7, -8  254 

PGHIQUAL  1-5, -7, -8  255 

PGSERCOM  1-5, -7, -8  258 

PGWEEKEN  1-5, -7, -8  259 


Sub-Population:  Parents  selected  to  receive  the  Army  National 

Guard  perceptions  questions  who  had  heard  of 
the  United  States  Army  National  Guard 
[PHEARDNG  (PE-4A)  EQ  1,-8] 


Annotation 


Page 


PE-5 


ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Octf  Nov,  &  Dec 
Module:  Perceptions 


86) 


Now,  I  am  going  to  read  you  a  list  of  statements  describing  different 
things  the  United  States  Army  National  Guard  might  offer.  Please 
tell  me  how  much  you  disagree  or  agree  that  the  United  States  Army 
National  Guard  offers  each  item  on  the  list.  Again  a  ”1"  means 
you  disagree  completely,  a  "2"  means  you  disagree  somewhat, 
a  ”3"  means  you  neither  agree  nor  disagree,  a  "4”  means  you  agree 
somewhat  and  a  "5"  means  you  agree  completely. 

The  Army  National  Guard  offers  . . . 

NOT  VERY 

IMP  IMP  REF  D] 


a . 

an  excellent  opportunity  to 
obtain  money  for  a  college 
or  vocational  education?  . 

.  .  1 

2 

3 

4 

5 

-7 

b. 

an  opportunity  to  serve 

America  while  staying  in 

your  own  hometown?  . 

. .  1 

2 

3 

4 

5 

-7 

c . 

a  wide  variety  of 
opportunities  to  find 
a  job  you  can  enjoy?  . 

. .  1 

2 

3 

4 

5 

-7 

d. 

an  experience  you  can 

be  proud  of?  . 

. .  1 

2 

3 

4 

5 

-7 

e . 

an  opportunity  to  develop 
leadership  skills?  . . 

. .  1 

2 

3 

4 

5 

-7 

f . 

a  great  value  in  your 
civilian  career  development?  . . . 

. .  1 

2 

3 

4 

5 

-7 

g- 

an  excellent  opportunity  to 
develop  self-confidence?  . 

.  .  1 

2 

3 

4 

5 

-7 

h. 

the  opportunity  to 

develop  your  potential?  . 

. .  1 

2 

3 

4 

5 

-7 

i . 

a  mentally  challenging 
experience?  . 

. .  1 

2 

3 

4 

5 

-7 

j- 

an  opportunity  for  you 

to  become  more  mature 

and  responsible?  . 

.  .  1 

2 

3 

4 

5 

-7 

k . 

many  opportunities  for 
training  in  useful  skill  areas? 

.  .  1 

2 

3 

4 

5 

-7 

1. 

many  chances  to  work 
with  highly-trained  people? 

.  .  1 

2 

3 

4 

5 

-7 

m. 

a  chance  to  serve  your 

own  community?  . 

. .  1 

2 

3 

4 

5 

-7 

n . 

interesting  and  exciting 
weekends?  . 

.  .  1 

2 

3 

4 

5 

-7 

Questionnaire 
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ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct,  Nov,  &  Dec  86) 
Module:  Perceptions 


Screen  Name: 

PE-6A 

Variables : 

Ranges : 

Order  #: 

PFCASHED 

1-5, -7, -8 

314 

PFWIDE 

1-5, -7, -8 

262 

PFPHYS 

1-5, -7, -8 

266 

PFPROUD 

1-5, -7, -8 

270 

PFSTEP 

1-5, -7, -8 

274  1 

PFLEADER 

1-5, -7, -8 

278 

PFHITECH 

1-5, -7, -8 

282 

PFCIVCAR 

1-5, -7, -8 

286 

PFSELCON 

1-5, -7, -8 

290 

PFPOTEN 

1-5, -7, -8 

294 

PFMENTAL 

1-5, -7, -8 

298 

PFMATURE 

1-5, -7, -8 

302  ! 

PFTRAIN 

1-5, -7, -8 

306  1 

PFHIQUAL 

1-5, -7, -8 

309 

Sub-Population : 

Parents  selected  to  receive  the  Air  Force 
perceptions  questions 

[PANELPEY  EQ  1  AND  RANDPE8  EQ  3]  OR 

[PANELPEY  EQ  2  AND  RANDPE3  EQ  2,3,  AND  RANDPE8  EQ  3]  OR  ^ 
[PANELPEY  EQ  3  AND  RANDIOOO  GE  540  AND  RANDIOOO  LE  616]  oi|| 
[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ  3] 


Screen  Name: 

PE-6B 

Variables : 

Ranges : 

Order  #: 

PNCASHED 

1-5, -7, -8 

312 

PNWIDE 

1-5, -7, -8 

260 

PNPHYS 

1-5, -7, -8 

264 

PNPROUD 

1-5, -7, -8 

268 

PNSTEP 

1-5, -7, -8 

272 

PNLEADER 

1-5, -7, -8 

276 

PNHITECH 

1-5, -7, -8 

280 

PNCIVCAR 

1-5, -7, -8 

284 

PNSELCON 

1-5, -7, -8 

288 

PNPOTEN 

1 

(Jl 

> 

1 

1 

00 

292 

PNMENTAL 

1-5, -7, -8 

296 

PNMATURE 

1-5, -7, -8 

300 

PNTRAIN 

1-5, -7, -8 

304 

PNHIQUAL 

1-5, -7, -8 

308 

Sub-Population : 

Parents  selected 

to  receive  the  Navy 

perceptions  questions 

[PANELPEY  EQ  1  AND  RANDPE8  EQ  4]  OR  g 
[PANELPEY  EQ  2  AND  RANDPE3  EQ  2,3,  AND  RANDPE8  EQ  4 ]  OR  f 
[PANELPEY  EQ  3  AND  RANDIOOO  GE  617  AND  RANDIOOO  LE  693]  OR 
[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ  4] 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct,  Nov,  &.  Dec  86) 
Module;  Perceptions 


PE-6.  I  am  going  to  read  you  a  list  of  statements  describing  different 
things  Military  Service  might  offer.  Please  tell  me  how  much 
you  disagree  or  agree  that  Military  Service  offers  each  item 
on  the  list.  Again,  a  "1”  means  you  disagree  completely,  a 
”2"  means  you  disagree  somewhat,  a  ”3"  means  you  neither  agree 
nor  disagree,  a  ”4"  means  you  agree  somewhat  and  a  ”5"  means  you 
agree  completely. 

Military  Service  offers  . .  . 

NOT  VERY 

IMP  IMP  REF  DK 


a. 

an  excellent  opportunity  to 
obtain  money  for  a  college 
or  vocational  education?  . 

.  .  1 

2 

3 

4 

5 

-7 

-8 

b. 

a  wide  variety  of 
opportunities  to  find 
a  job  you  can  enjoy?  . 

.  .  1 

2 

3 

4 

5 

-7 

-8 

c. 

a  physically  challenging 
environment?  . 

.  .  1 

2 

3 

4 

5 

-7 

-8 

d. 

an  experience  you  can 

be  proud  of?  . 

.  .  1 

2 

3 

4 

5 

-7 

-8 

e. 

an  advantage  over  going  right 
from  high  school  to  college?  . . . 

.  .  1 

2 

3 

4 

5 

-7 

-8 

f. 

an  opportunity  to  develop 
leadership  skills?  . 

.  .  1 

2 

3 

4 

5 

-7 

-8 

g- 

the  chance  to  work 
with  the  latest 

high-tech  equipment?  . 

.  .  1 

2 

3 

4 

5 

-7 

-8 

h. 

a  great  value  in  your 
civilian  career  development?  . . . 

.  .  1 

2 

3 

4 

5 

-7 

-8 

i . 

an  excellent  opportunity  to 
develop  self-confidence?  . 

, .  .  1 

2 

3 

4 

5 

-7 

-8 

j- 

the  opportunity  to 

develop  your  potential?  ........ 

.  .  1 

2 

3 

4 

5 

-7 

-8 

k. 

a  mentally  challenging 
experience?  . 

, .  .  1 

2 

3 

4 

5 

-7 

-8 

1. 

an  opportunity  to  become 

more  mature  and  responsible?  . . . 

. .  .  1 

2 

3 

4 

5 

-7 

-8 

m. 

many  opportunities  for 
training  in  useful  skill  areas? 

.  .  1 

2 

3 

4 

5 

-7 

-8 

n. 

many  chances  to  work 
with  highly-trained  people? 

.  .  1 

2 

3 

4 

5 

-7 

-8 

Questionnaire 
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AGOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct,  No\r,  &  Dec  86) 
Module:  Perceptions 


Screen  Name: 

PE-6C 

Variables : 

Ranges : 

Order  # : 

PMCASHED 

1-5, -7, -8 

313 

PMWIDE 

1-5, -7, -8 

261 

PMPHYS 

1-5, -7, -8 

265 

PMPROUD 

1-5, -7, -8 

269 

PMSTEP 

1-5, -7, -8 

273 

PMLEADER 

1-5, -7, -8 

277 

PMHITECH 

1-5, -7, -8 

281 

PMC I VC AR 

1-5, -7, -8 

285 

PMSELCON 

1-5, -7, -8 

289 

PMPOTEN 

1-5, -7, -8 

293 

PMMENTAL 

1-5, -7, -8 

297 

PMMATURE 

1-5, -7, -8 

301 

PMTRAIN 

1-5, -7, -8 

305 

PMHIQUAL 

1-5, -7, -8 

311 

Sub-Population : 

Parents  selected 

to  receive 

perceptions  cpaestions 
[PANELPEY  EQ  1  AND  RANDPE8  EQ  5]  OR 

[PANELPEY  EQ  2  AND  RANDPE3  EQ  2,3,  AND  RANDPE8  EQ  5]  OR 
[PANELPEY  EQ  3  AND  RANDIOOO  GE  694  AND  RANDIOOO  LE  770]  Ol( 
[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ  5] 


Screen  Name: 

PE-6D 

Variables : 

Ranges: 

Order  #: 

PSCASHED 

Ol 

1 

1 

CD 

315 

PSWIDE 

1-5, -7, -8 

263 

PSPHYS 

1-5, -7, -8 

267 

PSPROUD 

1 

Cn 

1 

CD 

271 

PSSTEP 

1-5, -7, -8 

275 

PSLEADER 

1-5, -7, -8 

279 

PSHITECH 

1-5, -7, -8 

283 

PSCIVCAR 

1-5, -7, -8 

287 

PSSELCON 

1-5, -7, -8 

291 

PSPOTEN 

1-5, -7, -8 

295 

PSMENTAL 

1-5, -7, -8 

299 

PSMATURE 

1-5, -7, -8 

303 

PSTRAIN 

cn 

1 

1 

CD 

307 

PSHIQUAL 

1 

cn 

1 

1 

CD 

310 

Sub-Population : 

Parents  selected 

to  receive 

Service  perceptions  questions 
[PANELPEY  EQ  1  AND  RANDPE8  EQ  6]  OR 

[PANELPEY  EQ  2  AND  RANDPE3  EQ  2,3,  AND  RANDPE8  EQ  6]  OR  M 
[PANELPEY  EQ  3  AND  RANDIOOO  GE  771  AND  RANDIOOO  LE  847]  0* 
[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ  6] 
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ACOMS  Annotated  Questionnaire 
Quarter  $7-1  (Oct/  Nov,  &  Dec  86) 
Module:  Perceptions 


LEFT  INTENTIONALLY  BLANK 


Questionnaire 
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ACOMS  Annotated  Quest ionriaire 
Quarter  87-1  (Oct,  Nov/  &  Oec  86) 
Module;  Perceptions 


Screen  Name: 

PE- 7 

Variables : 

Ranges : 

Order  #: 

PWCASHED 

1-5, -7, -8 

328 

PWPHYS 

1-5, -7, -8 

316 

PWPROUD 

1-5, -7, -8 

317 

PWSTEP 

1-5, -7, -8 

318 

PWLEADER 

1-5, -7, -8 

319 

PWHITECH 

1-5, -7, -8 

320 

PWCIVCAR 

1-5, -7, -8 

321 

PWSELCON 

1-5, -7, -8 

322 

PWPOTEN 

1-5, -7, -8 

323 

PWMENTAL 

1-5, -7, -8 

324 

PWMATURE 

1-5, -7, -8 

325 

PWTRAIN 

1 

(J1 

1 

I 

00 

326 

PWHIQUAL 

1-5, -7, -8 

327 

Sub-Population: 

Parents  selected  to  receive 

Civilian  Job  perceptions  questions 
[PANELPEY  EQ  1  AND  RANDPE8  EQ  7]  OR 
[PANELPEY  EQ  2  AND  RANDPE3  EQ  2,3  AND 
RANDPE8  EQ  7]  OR 

[PANELPEY  EQ  3  AND  RANDIOOO  GE  848  AND 
RANDIOOO  LE  924]  OR 

[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ  7] 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct#^  Nov,  &  Dec 
Module:  Perceptions 


86) 


PE-7A.  I  am  going  to  read  you  a  list  of  statements  describing  different 
things  working  in  a  full-time  civilian  iob  might  offer.  Please 
tell  me  how  much  you  agree  or  disagree  that  working  in  a 
full-time  civilian  job  offers  each  item  on  the  list.  Again,  a 
"1”  means  you  disagree  completely, a  "2"  means  you  disagree 
somewhat,  a  "3”  means  you  neither  agree  nor  disagree,  a  "4"  means 
you  agree  somewhat  and  a  "5"  means  you  agree  completely. 

Working  in  a  full-time  civilian  job  offers  . . . 

NOT  VERY 

IMP  IMP  REF  DK 


a. 

an  excellent  opportunity  to 
obtain  money  for  a  college 
or  vocational  education?  . 

..  1 

2 

3 

4 

5 

-7 

-8 

b. 

a  physically  challenging 
experience?  . 

..  1 

2 

3 

4 

5 

-7 

-8 

c. 

an  experience  you  can 

be  proud  of?  . 

..  1 

2 

3 

4 

5 

-7 

-8 

d. 

an  advantage  over  going  right 
from  high  school  to  college?  . . . 

..  1 

2 

3 

4 

5 

-7 

-8 

e. 

an  opportunity  to  develop 
leadership  skills?  . 

..  1 

2 

3 

4 

5 

-7 

-8 

f. 

the  chance  to  work 
with  the  latest 

high-tech  equipment?  . 

. .  1 

2 

3 

4 

5 

-7 

-8 

g- 

a  great  value  in  your 
civilian  career  development?  . . . 

. .  1 

2 

3 

4 

5 

-7 

-8 

h. 

an  excellent  opportunity  to 
develop  self-confidence?  . 

..  1 

2 

3 

4 

5 

-7 

-8 

i . 

the  opportunity  to 

develop  your  potential?  . 

. .  1 

2 

3 

4 

5 

-7 

-8 

j- 

a  mentally  challenging 
experience?  . 

. .  1 

2 

3 

4 

5 

-7 

-8 

k. 

the  opportunity  to  become 
more  mature  and  responsible?  . . . 

. .  1 

2 

3 

4 

5 

-7 

-8 

1. 

many  opportunities  for 
training  in  useful  skill  areas? 

. .  1 

2 

3 

4 

5 

-7 

-8 

m. 

many  chances  to  work 
with  highly-trained  people? 

,..  1 

2 

3 

4 

5 

-7 

-8 

Questionnaire 
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ACOMS  Ann  o t  at  ed  Que  s  1 1 onri a i r e 
Quarter  87-1  (Oct,  Nov,  &  Dec  86) 
Module:  Perceptidns 


Screen  Name: 

PE- 8 

Variables : 

Ranges : 

Order  #: 

PCPROUD 

1-5, -7, -8 

329 

PCLEADER 

1-5, -7, -8 

330 

PCCIVCAR 

1-5, -7, -8 

331 

PCSELCON 

1-5, -7, -8 

332 

PCPOTEN 

1-5, -7, -8 

333 

PCMENTAL 

1-5, -7, -8 

334 

PCMATURE 

1-5, -7, -8 

335 

PCHIQUAL 

1-5, -7, -8 

336 

Sub-Population : 

Parents  selected 

to  receive 

College  perceptions  questions 


[PANELPEY  EQ  1  AND  RANDPE8  EQ  8]  OR 
[PANELPEY  EQ  2  AND  RANDPE3  EQ  2,3  AND 
RANDPE8  EQ  8]  OR 

[PANELPEY  EQ  3  AND  RANDIOOO  GE  925  AND 
RANDIOOO  LE  1000]  OR 

[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ  8] 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct,  Nov,  &  Dec  86) 
Module;  Perceptions 


I  am  going  to  read  you  a  list  of  statements  describing  different 
things  going  to  college  might  offer.  Please  tell  me  how  much  you 
disagree  or  agree  that  going  to  college  offers  each  item  on  the 
list.  Again,  a  "1"  means  you  disagree  completely,  a  "2"  means 
you  disagree  somewhat,  a  "3”  means  you  neither  agree  nor  disagree,  a 
"4"  means  you  agree  somewhat  and  a  ”5"  means  you  agree  completely. 


Going  to  college  offers  . . . 


NOT 

IMP 


VERY 

IMP  REF  D 


a. 

an  experience  you  can 
be  proud  of?  . 

.  .  1 

2 

3 

4 

5 

-7 

b. 

an  opportunity  to  develop 
leadership  skills?  . 

..  1 

2 

3 

4 

5 

-7 

c. 

a  great  value  in  your 
civilian  career  development?  . . 

..  1 

2 

3 

4 

5 

-7 

d. 

an  excellent  opportunity  to 
develop  self-confidence?  . 

.  .  1 

2 

3 

4 

5 

-7 

e. 

the  opportunity  to 

develop  your  potential?  . 

.  .  1 

2 

3 

4 

5 

-7 

f . 

a  mentally  challenging 
experience?  . 

..  1 

2 

3 

4 

5 

-7 

g- 

an  opportunity  to  become 
more  mature  and  responsible?  . . 

..  1 

2 

3 

4 

5 

-7 

h. 

many  chances  to  work 
with  highly-trained  people? 

..  1 

2 

3 

4 

5 

-7 

Questionnaire 
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ACOMS  Annotated  Quest iohnaire 
Quarter  87-1  (Oct,  Nov,  &  Dec  86) 
Module:  Perceptions 


t) 


Screen  Name:  PE- 12 

Variables:  Ranges:  Order  #: 

PPEDIP  1-5, -7, -8  337 

Sub-Population:  All  parents 


Screen  Name:  PE- 13 

Variables :  Ranges :  Order  # : 

PPEGRADE  1-5, -7, -8  338 

Sub-Population:  All  parents 


Screen  Name:  PE- 14 

Variables:  Ranges:  Order  #: 

PPECOL  1-5, -7, -8  339 

Sub-Population:  All  parents 


Screen  Name:  PE- 15 

Variables:  Ranges:  Order  #: 

PPESIM  1,2, -7, -8  340 

Sub-Population:  All  parents 
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ACOMS  Annotateci  Questionnaire 
Quarter  87-1  (Oct,  Nov,  &  Dec  86) 
Module:  Perceptions 


PE-12.  Of  the  people  who  joined  the  Army  in  the  last  year,  what 

proportion  do  you  think  are  high  school  diploma  graduates? 
Would  you  say... 


less  than  one  quarter,  .  1 

about  one  quarter,  .  2 

about  one  half,  .  3 

about  three  quarters,  or  .  4 

almost  all?  .  5 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


PE-13.  Of  the  people  who  joined  the  Army  last  year,  what  proportion 
do  you  think  would  score  in  the  upper  half  of  an  intelligence 
test?  Is  it... 


all  of  them,  .  1 

three  quarters  of  them,  .  2 

half  of  them,  .  3 

one  quarter  of  them,  or  .  4 

none  of  them?  .  5 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


PE-14.  Of  the  people  who  joined  the  Army  in  the  last  year,  what 
proportion  do  you  think  will  get  a  college  diploma  either 
while  they  are  in  the  Army  or  after  they  complete  their 
Army  service?  Would  you  say... 


less  than  one  quarter,  .  1 

about  one  quarter,  .  2 

about  one  half,  .  3 

about  three  quarters,  or  .  4 

almost  all?  .  5 

REFUSED  . -7 

DON'T  KNOW .  -8 


PEP-15.  Do  you  think  very  many  young  (men/women)  with  backgrounds  and 

plans  for  the  future  like  (YOUTH  FIRST  NAME)  are  joining  the  Army? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


Questionnaire 
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ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct,  Nov,  &  Dec  86) 

^  Module;  Perceptions  ^ 


Screen  Name: 

PE-15A 

Variables: 

Ranges : 

Order  # : 

PHEARDRO 

1,2, -7, -8 

341 

Sub-Population : 

Parents  selected  to  receive  the  Army  Reserve 
Officers'  Training  Corps  perceptions  questions 
[PANELPEY  EQ  1]  OR 

[PANELPEY  EQ  2  AND  RANDPE3  EQ  1,2]  OR 
[PANELPEY  EQ  3]  OR 

[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ  9] 

Screen  Name: 

PE-2 

Variables : 

Ranges : 

Order  # : 

PRLEADER 

1-5, -7, -8 

342 

PRSELCON 

1 

Cn 

1 

1 

CD 

343 

PRELECT 

1 

cn 

1 

1 

oo 

344 

PROFFCOM 

1-5, -7, -8 

345 

Sub-Population: 

Parents  selected  to  receive  the  Army  ROTC 
questions  who  had  heard  of  the  Army  Reserve 
Officers'  Training  Corps 
[PHEARDRO  EQ  1,-8] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct,  Nov,  &  Dec  86} 
Module:  Perceptions 


PE-15A.  Have  you  ever  heard  of  the  Army  Reserve  Officer's  Training 
Corps  on  a  college  campus? 


YES  .  1  (PE-2) 

NO  .  2  (KNOWLEDGE  MODULE) 

REFUSED  .  -7  (KNOWLEDGE  MODULE) 

DON'T  KNOW  .  -8  (PE-2) 


PE-2.  Next,  I  will  read  you  a  few  statements  describing  different  things 

that  the  Army  Reserve  Officer's  Training  Corps  on  the  college  campus 
might  offer.  Please  tell  me  how  much  you  disagree  or  agree  that 
officer's  training  offers  each  item  on  the  list.  A  "1"  means  you 
disagree  completely,  a  "2"  means  you  disagree  somewhat,  a  "3"  means 
you  neither  agree  nor  disagree, "4”  means  you  agree  somewhat  and  a 
"5"  means  you  agree  completely. 


The  Army  Reserve  Officer's  Training  Corps  on  a  college  campus 
provides  . . . 


a.  leadership  and  management  training? 

b.  the  opportunity  to  develop  self- 
confidence? 


DS  AG  REF  DK 

1  2  3  4  5  -7  -8 

1  2  3  4  5  -7  -8 


c.  a  college  elective  that  can  be  taken 
together  with  other  college  courses? 


1  2  3  4  5  -7  -8 


d.  an  officer's  commission  in  the  active 
Army,  Army  Reserve  or  the  Army  National 

Guard?  12345  -7  -8 


Questionnaire 


Page  6-9 


ACOMS  Annotated  Questiorihaire 
Quarter  87-1  (Oct,  Nov,  &  Dec  86) 
Module;  Perceptions 


Screen  Name:  PE-3 

Variables:  Ranges:  Order  #: 

POWIDE  1-5, -7, -8  346 

POPROUD  1-5, -7, -8  347 

POUSECOL  1-5, -7, -8  348 

POINNOV  1-5, -7, -8  349 


Sub-Population:  Parents  selected  to  receive  the  Army  R.O.T.C. 

questions  who  had  heard  of  the  Army  Reserve 
Officers'  Training  Corps 
[PHEARDRO  EQ  1,-8] 


Annotation 
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PE-3 


ACOMS  Annotated  Questionnaire  ’ 

Quarter  87-1  (Oct,  Nov,  &  Dec  86) 
Module;  Perceptions _ 


Being  an  officer  in  the  United  States  Army  means  different  things  to 
different  people.  Please  tell  me  how  much  you  disagree  or  agree  that 
being  an  officer  offers  each  item  on  the  list.  A  ”1"  means  you 
disagree  completely,  a  "2"  means  you  disagree  somewhat,  a  "3”  means 
you  neither  agree  nor  disagree,  a  "4"  means  you  agree  somewhat  and  a 
"5"  means  you  agree  completely. 


Being  an  officer  in  the  United  States  Army  provides  . . . 


DS 

AG 

REF 

DK 

a. 

a  wide  variety  of  job  opportunities? 

1 

2 

3 

4 

5 

-7 

-8 

b. 

experiences  you  can  be  proud  of? 

1 

2 

3 

4 

5 

-7 

-8 

c. 

the  opportunity  to  use  your 
college  acquired  skills? 

1 

2 

3 

4 

5 

-7 

-8 

d. 

the  opportunity  to  make  changes 
and  use  your  own  judgment? 

1 

2 

3 

4 

5 

-7 

-8 

Questionnaire 
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ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct,  Nov,  &  Dec  86) 
Module:  Perceptions 


END  OF  PERCEPTIONS  MODULE 


ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-2  (Jan,  Feb,  Mar  87) 


Module:  Perceptions 


Quarterly  updates  indicated  by  sidebar. 


.  ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module;  Perceptions _ 


Screen  Name:  PE-IA  Change  Code: 

Variables:  Ranges:  Order  #:  (87-2)  L,  P,  S 

PHEARDAR  1,2, -7, -8  230 

Sub-Population:  All  parents 


Screen  Name:  PE-4A  Change  Code: 

Variables:  Ranges:  Order  #:  (87-2)  L,  P,  S 

PHEARDNG  1,2, -7, -8  245 

Sub-Population:  All  parents 


Screen  Name:  PE-15A  Change  Code: 

Variables:  Ranges:  Order  #:  (87-2)  L,  P,  S 

PHEARDRO  1,2, -7, -8  341 

Sub-Population:  All  parents 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Perceptions 


PE-IA.  Have  you  ever  heard  of  the  United  States  Army  Reserve? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


PE-4A.  Have  you  ever  heard  of  the  United  States  Army  National  Guard? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


PE-15A.  Have  you  ever  heard  of  the  Army  Reserve  Officer's  Training 
Corps  on  a  college  campus? 


YES  .  1  (CATI  CHECK  #PE2) 

NO  .  2  (CATI  CHECK  #PE2) 

REFUSED  .  -7  (CATI  CHECK  #PE2) 

DON'T  KNOW  .  -8  (CATI  CHECK  #PE2) 


CATI  CHECK  #PE2:  BASED  ON  PREVIOUS  RESPONSES  AND 

CURRENT  EDUCATIONAL  STATUS,  RANDOMLY 
SELECT  ONE  OR  TWO  CAREER  OPTIONS  FROM 
ARMY,  ARMY  RESERVE,  ARMY  NATIONAL  GUARD, 
AIR  FORCE,  MARINE  CORPS,  NAVY,  ALL 
SERVICES,  WORKING  IN  A  FULL-TIME, 
CIVILIAN  JOB,  GOING  TO  COLLEGE,  ROTC. 


Questionnaire 
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ACOMS Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Module:  Perceptions 


87) 


) 


Screen  Name: 

PE- INTRO 

Change 

Variables : 

Ranges : 

Order  # : 

(87-2) 

PAW IDE 

1-5, -7, -8 

216 

PAPHYS 

1-5, -7, -8 

217 

PAPROUD 

1-5, -7, -8 

218 

PASTEP 

1-5, -7, -8 

219 

PALEADER 

1-5, -7, -8 

220 

PAH I TECH 

1-5, -7, -8 

221 

PACIVCAR 

1-5, -7, -8 

222 

PASELCON 

1-5, -7, -8 

223 

PAPOTEN 

1-5, -7, -8 

224 

PAMENTAL 

1-5, -7, -8 

225 

PAMATURE 

1-5, -7, -8 

226 

PATRAIN 

1-5, -7, -8 

227 

PAHIQUAL 

1-5, -7, -8 

228 

PACASHED 

1-5, -7, -8 

229 

Sub-Population : 

Parents  given  the  Active  Army 
questions 

perceptions 

[PANELPEY 

[PANELPEY 

EQ  2  AND  RANDPE3  EQ 
EQ  3,4,5,  6,7,8] 

1,3]  OR 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Perceptions 


PE-INTRO.  I'd  like  your  opinion  about  several  statements. 

Please  use  a  scale  of  one  to  five  where  "1"  means  you  strongly 
disagree  with  the  statement,  "2"  means  you  disagree,  "3"  means 
you  neither  disagree  nor  agree,  "4"  means  you  agree,  and  "5" 
means  you  strongly  agree  with  the  statement. 

DS  AG  REF  DK 


The  (SERVICE/CAREER  OPTION)  offers 
(YOUTH  FIRST  NAME) . . . 

(ATTRIBUTE  -  Random  Start)?  12345  -7-8 


How  about  the  (SERVICE /CAREER  OPTION) . . . 

[The  (SERVICE/CAREER  OPTION)  offers 
(YOUTH  FIRST  NAME) . . . 

(ATTRIBUTE) ] ?  12345-7-8 


PE-INTR02.  [Please  use  a  scale  of  one  to  five  where  "1"  means  you 

strongly  disagree  with  the  statement,  "2”  means  you  disagree, 

"3"  means  you  neither  disagree  nor  agree,  "4"  means  you  agree, 
and  "5"  means  you  strongly  agree  with  the  statement.] 

DS  AG  REF  DK 


The  (SERVICE/CAREER  OPTION)  offers 
(YOUTH  FIRST  NAME) . . . 

(ATTRIBUTE)  ?  1  2  3  4  5  -7  -8 


How  about  the  (SERVICE /CAREER  OPTION) . . . 

[The  (SERVICE/CAREER  OPTION)  offers 
(YOUTH  FIRST  NAME) . . . 

(ATTRIBUTE)  ]  ?  1  2  3  4  5  -7  -8 


Quest i onn  a i re 
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ACOMS  Annotated  Qiiestionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Perceptions 


Screen  Name: 

PE- INTRO 

Change  Code: 

1 

Variables : 

Ranges : 

Order  #: 

(87-2)  P, 

W 

PVWIDE 

1-5, -7, -8 

231 

PVPROUD 

1-5, -7, -8 

232 

PVLEADER 

1-5, -7, -8 

233 

PVCIVCAR 

1-5, -7, -8 

234 

PVSELCON 

1-5, -7, -8 

235 

PVPOTEN 

1-5, -7, -8 

236 

PVMENTAL 

1-5, -7, -8 

237 

PVMATURE 

1-5, -7, -8 

238 

PVTRAIN 

1-5, -7, -8 

239 

PVHIQUAL 

1-5, -7, -8 

240 

1 

PVCASHED 

1-5, -7, -8 

241 

PVHOME 

1-5, -7, -8 

242 

PVWEEKEN 

1-5, -7, -8 

244 

PVSERPAR 

1-5, -7, -8 

392 

Sub-Population : 

Parents  selected 

to  receive 

the  Army  Reserve 

perceptions  questions  who  had  heard 

of  the 

U . S .  Army 

Reserve 

[PHEARDAR 

(PE 

-lA) 

EQ  1,-8] 

AND 

M 

[PANELPEY 

EQ 

1  AND  RANDPE8 

EQ  1]  OR 

1 

[PANELPEY 

EQ 

2  AND  RANDPE3 

EQ  2,3  AND  RANDPE8 

EQ  1]  OR 

[PANELPEY 

EQ 

3  AND  RANDIOOO 

GE  1  AND  RANDIOOO 

LE  269]  OR  , 

[PANELPEY 

EQ 

4,5, 

6,7,8  AND 

RANDPE9 

EQ  1] 

Screen  Name: 

PE- INTRO 

Change  Code : 

Variables : 

Ranges : 

Order  # ; 

(87-2)  F 

,  w 

PGWIDE 

1-5, -7, -8 

246 

PGPROUD 

1-5, -7, -8 

247 

PGLEADER 

1-5, -7, -8 

248 

PGCIVCAR 

1-5, -7, -8 

249 

1 

PGSELCON 

1-5, -7, -8 

250 

'( 

PGPOTEN 

1-5, -7, -8 

251 

PGMENTAL 

1-5, -7, -8 

252 

PGMATURE 

1-5, -7, -8 

253 

PGTRAIN 

1-5, -7, -8 

254 

PGHIQUAL 

1-5, -7, -8 

255 

PGCASHED 

1-5, -7, -8 

256 

PGHOME 

1-5, -7, -8 

257 

PGWEEKEN 

1-5, -7, -8 

259 

PGSERPAR 

1-5, -7, -8 

393 

Sub-Population : 

Parents  selected 

to  receive 

the  Army  National 

Guard  perceptions 

questions 

who  had 

heard 

of  the  United 

States  Army  National 

Guard 

i 

[PHEARDNG 

(PE 

-4  A) 

EQ  1,-8] 

AND 

M 

[PANELPEY 

EQ 

1  AND  RANDPE8 

EQ  2]  OR 

% 

[PANELPEY 

EQ 

2  AND  RANDPE3 

EQ  2,3  AND  RANDPE8 

EQ  2]  OR 

1 

[PANELPEY 

EQ 

3  AND  RANDIOOO 

GE  270 

AND  RANDIOOO  LE  539] 

01 

[PANELPEY 

EQ 

4,5, 

6,7,8  AND 

RANDPE9 

EQ  2] 
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ACOMS  Aniiotat6<l  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Module;  Perceptions 


87) 


ARMY  USAR  ARNG  AF  MARI  NAVY  ALL  SR  WORK  COLL 


a  wide  variety  of 
opportunites  to 
find  a  job  (he/she)  X 

can  enjoy 

a  physically  X 

challenging 

environment 

an  experience  X 

(he/ she)  can  be 
proud  of 

an  advantage  over  X 

going  right  from 
high  school  to 
college 

an  opportunity  to  X 

develop  leadership 
skills 

the  chance  to  work  X 

with  the  latest 
high-tech  equipment 

a  great  value  in  X 

(his/her)  civilian 
career  development 

an  opportunity  to  X 

develop  self- 
confidence 

the  opportunity  to  X 

develop  (his/her) 
potential 

a  mentally  challeng-  X 
ing  experience 


X  X  X  X 

X  X 

X  X  X  X 

X  X 

X  X  X  X 

X  X 

X  X  X  X 

X  X  X  X 

X  X  X  X 

X  X  X  X 


X  X 

XXX 

X  X  X  X 

XXX 

X  X  X  X 

XXX 

X  X  X  X 

X  X  X  X 

X  X  X  X 

X  X  X  X 
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ACOMS  Annotated  Quest iorinaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
iModule:  Perceptions 


Screen  Name: 

PE- INTRO 

Change 

Variables ; 

Ranges : 

Order  # : 

(87-2) 

PFWIDE 

1-5, -7, -8 

262 

PFPHYS 

1-5, -7, -8 

266 

PFPROUD 

1-5, -7, -8 

270 

PFSTEP 

1-5, -7, -8 

274 

PFLEADER 

1-5, -7, -8 

278 

PFHITECH 

1-5, -7, -8 

282 

PFCIVCAR 

1-5, -7, -8 

286 

PFSELCON 

1-5, -7, -8 

290 

PFPOTEN 

1 

cn 

1 

00 

294 

PFMENTAL 

1 

cn 

1 

1 

oo 

298 

PFMATURE 

1-5, -7, -8 

302 

PFTRAIN 

1 

Cn 

1 

1 

oo 

206 

PFHIQUAL 

1-5, -7, -8 

309 

PFCASHED 

1-5, -7, -8 

314 

Sub-Population: 

Parents  selected  to  receive 

the  Air  Force 

perceptions  ' 

questions 

[PANELPEY 

EQ 

1 

AND  RANDPE8 

EQ  3]  OR 

[PANELPEY 

EQ 

2 

AND  RANDPE3 

EQ  2,3,  AND 

RANDPE8  EQ 

3] 

OR 

[PANELPEY 

EQ 

3 

AND  RANDIOOO 

GE  540  AND 

RANDIOOO 

LE 

616]  OR 

[PANELPEY 

EQ 

4 

,5, 6, 7, 8  AND 

RANDPE9  EQ  3] 

PNWIDE 

1-5, -7, -8 

260 

PNPHYS 

1-5, -7, -8 

264 

PNPROUD 

1-5, -7, -8 

268 

PNSTEP 

1-5, -7, -8 

272 

PNLEADER 

1-5, -7, -8 

276 

PNHITECH 

1-5, -7, -8 

280 

PNCIVCAR 

1-5, -7, -8 

284 

PNSELCON 

1-5, -7, -8 

288 

PNPOTEN 

1-5, -7, -8 

292 

PNMENTAL 

1-5, -7, -8 

296 

PNMATURE 

1-5, -7, -8 

300 

PNTRAIN 

1-5, -7, -8 

304 

PNHIQUAL 

1-5, -7, -8 

308 

PNCASHED 

1-5, -7, -8 

312 

Sub-Population: 

Parents  selected  to  receive 

:  the  Navy 

perceptions  ' 

questions 

[PANELPEY 

EQ 

1 

AND  RANDPE8 

EQ  4]  OR 

[PANELPEY 

EQ 

2 

AND  RANDPE3 

EQ  2,3,  AND 

RANDPE8  EQ 

4] 

OR 

[PANELPEY 

EQ 

3 

AND  RANDIOOO 

GE  617  AND 

RANDIOOO 

LE 

693]  OR 

[PANELPEY 

EQ 

4 

,5, 6,7, 8  AND 

RANDPE9  EQ  4] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  ^  Mar  87) 
Module:  Perceptions 


ARMY  USAR  ARNG  AF  MARI  NAVY  ALL  SR  WORK  COLL 

an  opportunity  to 
become  more  mature 
and  responsible 

many  opportunities 
for  training  in 
useful  skill  areas 

many  chances  to 
work  with  highly- 
trained  people 

an  opportunity  to 
obtain  money  for 
college  or  voca¬ 
tional  school 

an  opportunity  to 
serve  America 
while  living  in 
(his/her) own  hometown 

interesting  and  X  X 

exciting  weekends 

an  excellent  X  X 

opportunity  for 
part-time  work 


XXXXXX  X  X  X 


XXXXXX  X  X 


XXXXX  X  X  X  X 


XXXXX  X  X  X 


X  X 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Perceptions 

Variables: 

Ranges : 

Order  #: 

PMWIDE 

1-5, -7, -8 

261 

PMPHYS 

1-5, -7, -8 

265 

PMPROUD 

1-5, -7, -8 

269 

PMSTEP 

1-5, -7, -8 

273 

PMLEADER 

1-5, -7, -8 

277 

PMHITECH 

|-» 

1 

(Jl 

1 

1 

oo 

281 

PMCIVCAR 

1-5, -7, -8 

285 

PMSELCON 

1-5, -7, -8 

289 

PMPOTEN 

1-5, -7, -8 

293 

PMMENTAL 

1-5, -7, -8 

297 

PMMATURE 

1-5, -7, -8 

301 

PMTRAIN 

1-5, -7, -8 

305 

PMHIQUAL 

1 

(Jl 

1 

1 

OO 

311 

PMCASHED 

1-5, -7, -8 

313 

Sub-Population;  Parents  selected 

to  receive  the  1 

perceptions  questions 
[PANELPEY  EQ  1  AND  RANDPE8  EQ  5]  OR 
[PANELPEY  EQ  2  AND  RANDPE3  EQ  2,3,  AND 
RANDPE8  EQ  5]  OR 

[PANELPEY  EQ  3  AND  RANDIOOO  GE  694  AND 
RANDIOOO  LE  770]  OR 

[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ  5] 


PSWIDE 

1-5, -7, -8 

263 

PSPHYS 

1-5, -7, -8 

267 

PSPROUD 

1-5, -7, -8 

271 

PSSTEP 

1-5, -7, -8 

275 

PSLEADER 

1-5, -7, -8 

279 

PSHITECH 

1-5, -7, -8 

283 

PSCIVCAR 

1-5, -7, -8 

287 

PSSELCON 

1-5, -7, -8 

291 

PSPOTEN 

1-5, -7, -8 

295 

PSMENTAL 

1-5, -7, -8 

299 

PSMATURE 

1-5, -7, -8 

303 

PSTRAIN 

1-5, -7, -8 

307 

PSHIQUAL 

1-5, -7, -8 

310 

PS CASHED 

1-5, -7, -8 

315 

Sub-Population : 

Parents  selected  to  receive 
perceptions  questions 

the  Military 

[PANELPEY  EQ 

1  AND  RANDPE8 

EQ  6]  OR 

[PANELPEY  EQ 
RANDPE8  EQ 

2  AND  RANDPE3 
6]  OR 

EQ  2,3,  AND 

[PANELPEY  EQ 
RANDIOOO  LE 

3  AND  RANDIOOO 
847]  OR 

GE  771  AND 

[PANELPEY  EQ 

4, 5, 6, 7, 8  AND 

RANDPE9  EQ  6] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module;  Perceptions 


LEFT  INTENTIONALLY  BLANK 
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ACOMS  Annotated  Questionhaire 
Quarter  87—2  (Jan,  Feb,  &  Mar 
Module:  Perceptions 


87) 


) 


Screen  Name: 

PE-7 

Variables : 

Ranges : 

Order  #: 

PWPHYS 

1-5, -7, -8 

316 

PWPROUD 

1-5, -7, -8 

317 

PWSTEP 

1-5, -7, -8 

318 

PWLEADER 

1-5, -7, -8 

319 

PWHITECH 

1 

Cn 

1 

> 

1 

oo 

320 

PWCIVCAR 

1-5, -7, -8 

321 

PWSELCON 

1-5, -7, -8 

322 

PWPOTEN 

1-5, -7, -8 

323 

PWMENTAL 

1 

<J1 

1 

1 

00 

324 

PWMATURE 

1-5, -7, -8 

325 

PWTRAIN 

1-5, -7, -8 

326 

PWHIQUAL 

1 

Cn 

1 

1 

oo 

327 

PWCASHED 

1-5, -7, -8 

328 

Sub-Population : 

Parents  selected 

to  receive 

Change  Code: 
(87-2)  P,  W 


Full-Time  Civilian  Job  perceptions  questions 
[PANELPEY  EQ  1  AND  RANDPE8  EQ  7]  OR 
[PANELPEY  EQ  2  AND  RANDPE3  EQ  2,3  AND 
RANDPE8  EQ  7]  OR 

[PANELPEY  EQ  3  AND  RANDIOOO  GE  848  AND 
RANDIOOO  LE  924]  OR 

[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ  7] 


Variables : 

Ranges : 

Order  # : 

PCPROUD 

1-5, -7, -8 

329 

PCLEADER 

1-5, -7, -8 

330 

PCCIVCAR 

1-5, -7, -8 

331 

PCSELCON 

1-5, -7, -8 

332 

PCPOTEN 

h-» 

1 

Cn 

1 

1 

00 

333 

PCMENTAL 

1-5, -7, -8 

334 

PCMATURE 

|-» 

\ 

Cn 

1 

1 

00 

335 

PCHIQUAL 

1 

Cn 

1 

\ 

oo 

336 

Sub-Population : 

Parents  selected 

to  receive 

College  perceptions  questions 


[PANELPEY  EQ  1  AND  RANDPE8  EQ  8]  OR 
[PANELPEY  EQ  2  AND  RANDPE3  EQ  2,3  AND 
FANDPE8  EQ  8]  OR 

[PANELPEY  EQ  3  AND  RANDIOOO  GE  925  AND 
RANDIOOO  LE  1000]  OR 

[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ  8] 
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ACOMS  Annotated  Questionnaire  ’ 

Quarter  87-2  ( Jan, ..  Feb,  $ ,  Mar  a?)- 
^Module;  Perceptions _ ^ 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:;  Perceptions 


J) 


Screen  Name:  PE-12 

Variables:  Ranges:  Order  #: 

PPEDIP  1-5, -7, -8  337 

Sub-Population:  All  parents 


Screen  Name:  PE- 13 

Variables:  Ranges:  Order  #: 

PPEGRADE  1-5, -7, -8  338 

Sub-Population:  All  parents 


Screen  Name:  PE-14 

Variables:  Ranges:  Order  #: 

PPECOL  1-5, -7, -8  339 

Sub-Population:  All  parents 


Screen  Name:  PEP-15 

Variables:  Ranges:  Order  #: 

PPESIM  1,2, -7, -8  340 

Sub-Population:  All  parents 


Annotation 
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I  PE-12.  Of  the  people  who  joined  the  Army  in  the  last  year,  what 
I  proportion  do  you  think  are  high  school  diploma  graduates? 

r  Would  you  say . . . 


less  than  one  quarter,  .  1 

about  one  cpaarter,  .  2 

about  one  half,  .  3 

about  three  quarters,  or  .  4 

almost  all?  .  5 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module;  Perceptions 


PE-13.  Of  the  people  who  joined  the  Army  last  year,  what  proportion 
do  you  think  would  score  in  the  upper  half  of  an  intelligence 
test?  Is  it . .  . 


all  of  them,  . 

three  quarters  of  them, 

half  of  them,  . 

one  quarter  of  them,  or 
none  of  them?  . 


REFUSED  . . 
DON'T  KNOW 


1 

2 

3 

4 

5 
-7 
-8 


PE-14.  Of  the  people  who  joined  the  Army  in  the  last  year,  what 
proportion  do  you  think  will  get  a  college  diploma  either 
while  they  are  in  the  Army  or  after  they  complete  their 
Army  service?  Would  you  say... 


less  than  one  quarter,  .  1 

about  one  quarter,  .  2 

about  one  half,  .  3 

about  three  quarters,  or  .  4 

almost  all?  .  5 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


PEP-15.  Do  you  think  very  many  young  (men/women)  with  backgrounds  and  plans 
for  the  future  like  (YOUTH  FIRST  NAME)  are  joining  the  Army? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


Questionnaire 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Module:  Perceptions 


87) 


Screen  Name: 

PEP -2 

Change  Code ; 

Variables ; 

Ranges : 

Order  # : 

(87-2)  P,  W 

PRLEADER 

1-5, -7, -8 

342 

PRSELCON 

1-5, -7, -8 

343 

PRELECT 

1-5, -7, -8 

344 

PROFFCOM 

1-5, -7, -8 

345 

Sub-Population : 

Parents  selected  to  receive 

:  the  Army  ROTC 

questions 
Officers ' 

who  had  heard  of 
Training  Corps 

the  Army  Reserve 

[PHEARDRO 

[PANELPEY 

(PE-15A)  EQ  1,-8] 
EQ  1]  OR 

AND 

[PANELPEY 

[PANELPEY 

EQ  2  AND  RANDPE3 
EQ  3]  OR 

EQ  1,2]  OR 

[PANELPEY 

EQ  4, 5, 6, 7, 8  AND 

RANDPE9  EQ  9] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan^  Feb^  &  Mar. 87) 
Module:  Perceptions 


CATI  CHECK  #PE1:  IS  YOUTH  ROTC  POTENTIAL? 


YES  .  1  (PEY-2) 

NO  .  2  (KNOWLEDGE  AWARENESS 

MODULE) 


PEP-2.  Next,  I'd  like  your  opinion  about  several  statements  describing 
different  things  that  the  Army  Reserve  Officer's  Training  Corps 
on  the  college  campus  might  offer  (YOUTH  FIRST  NAME) . 

Please  use  a  scale  of  1  to  5  where  "1"  means  you  strongly  disagree 
with  the  statement,  "2"  means  you  disagree,  "3"  means  you  neither 
disagree  nor  agree, "4"  means  you  agree,  and  "5"  means  you  strongly 
agree  with  the  statement. 


The  Army  Reserve  Officer's  Training  Corps  on  a  college  campus  offers 
(YOUTH  FIRST  NAME) . . . 


DS 

AG 

REF 

DK 

a. 

leadership  and  management  training? 

1 

2 

3 

4 

5 

-7 

-8 

b. 

an  opportunity  to  develop  self- 
confidence? 

1 

2 

3 

4 

5 

-7 

-8 

c. 

a  college  elective  that  can  be  taken 
together  with  other  college  courses? 

1 

2 

3 

4 

5 

-7 

-8 

d. 

an  officer's  commission  in  the  active 
Army,  Army  Reserve  or  the  Army  National 
Guard? 

1 

2 

3 

4 

5 

-7 

-8 

Questionnaire 
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ACOMS  Aiinotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Module:  Perceptions 


87) 


) 


Screen  Name: 

PEP -3 

Change  Code: 

Variables : 

Ranges : 

Order  # : 

(87-2)  W 

POWIDE 

1-5, -7, -8 

346 

POPROUD 

1-5, -7, -8 

347 

POUSECOL 

1-5, -7, -8 

348 

POINNOV 

1-5, -7, -8 

349 

Sub-Population ; 

Parents  selected  to  receive 

the  Army  ROTC 

questions 

Officer's 

who  had  heard  of 
Training  Corps 

the  Army  Reserve 

[PHEARDRO 

(PE-15A)  EQ  1,-8] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan^  Feb,  &  Mar  87) 
Module;  Perceptions 


PEP-3.  Being  an  officer  in  the  United  States  Army  means  different  things  to 
different  people. 

Please  tell  me  how  much  you  disagree  or  agree  that  being  an  officer 
offers  (YOUTH  FIRST  NAME)  each  item  on  the  list.  A  "1"  means  you 
strongly  disagree  with  the  statement,  "2"  means  you  disagree,  "3” 
means  you  neither  disagree  nor  agree,  "4”  means  you  agree,  and  "5" 
means  you  strongly  agree  with  the  statement. 

Being  an  officer  in  the  United  States  Army  offers 
(YOUTH  FIRST  NAME) . . . 


DS  AG  REF  DK 


a. 

a  wide  variety  of  opportunities  to  find 
a  job  (he/she)  can  enjoy? 

1 

2 

3 

4 

5 

-7 

-8 

b. 

an  experience  (he/she)  can  be  proud  of? 

1 

2 

3 

4 

5 

-7 

-8 

c. 

the  opportunity  to  use  (his/her)  college- 
acquired  skills? 

1 

2 

3 

4 

5 

-7 

-8 

d. 

the  opportunity  to  make  changes  and  use 
(his/her)  own  judgment? 

1 

2 

3 

4 

5 

-7 

-8 

[GO  TO  KNOWLEDGE -AWARENESS  MODULE] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Fet),  &  JMar 
Module :  Perceptions 


87) 


END  OF  PERCEPTIONS  MODULE 


ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-1  (Oct,  Nov,  Dec  86) 


Module:  Knowledge  -  Army  Attributes 


( 

I 

Screen  Name:  KA-7  j 

Variables:  Ranges:  Order  #:  ^ 

PKAEARN  1,2, -7, -8  351 

Sub-Population:  Approximately  half  of  parents  interviewed 

[RANDROP  EQ  3,5,6]  ' 


Screen  Name:  KAP-1 

Variables:  Ranges:  Order  #: 

PKAEDBEN  1-6, -7, -8  352 

Sub-Population:  Parents  who  knew  that  it  is  possible  to  earn 

money  for  college  by  enlisting  in  the  Army 
[PKAEARN  (KA-7)  EQ  1,-7, -8] 


Screen  Name:  KAP-2 

Variables:  Ranges:  Order  #: 

PKALLCOL  1,2, -7, -8  353 

Sub-Population:  Parents  who  knew  that  it  is  possible  to  earn 

money  for  college  by  enlisting  in  the  Army 
[PKAEARN  (KA-7)  EQ  1,-7, -8] 


Screen  Name:  KAP-3 

Variables:  Ranges:  Order  #: 

PKASAME  1-3, -7, -8  354 

Sub-Population:  Parents  who  knew  that  it  is  possible  to  earn 

money  for  college  by  enlisting  in  the  Army 
[PKAEARN  (KA-7)  EQ  1,-7, -8] 


Annotation 


Page  7-1 


KA-7, 


KAP-1 


KAP-2 


KAP-3 


ACOMS  Annotated.  Questionnaire 
Quarter  87-1  (Oct,  Nov,  &  Dec  86) 
Module:  Knowledge- Army  Attributes 


Is  it  possible  to  earn  money  for  college 
by  enlisting  in  the  Army? 


YES  .  1  (KA-1) 

NO  .  2  (CAT I  CHECK  #KA4) 

REFUSED  .  -7  (KA-1) 

DON'T  KNOW  .  -8  (KA-1) 


.  How  much  do  you  think  a  young  (man/woman)  can  earn 
through  Army  education  benefits  for  college? 


[PROBE:  This  would  be  the  total  benefits  a  young 

(man/woman)  could  earn  while  in  the  Army.] 


UNDER  $5,  000  .  1 

$5,000  TO  $9,999  .  2 

$10,000  TO  $14,999  .  3 

$15,000  TO  $19,999  .  4 

$20,000  TO  $24,999  .  5 

$25,000  OR  MORE  .  6 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


.  Do  you  think  Army  education  benefits  would  pay  for 
(YOUTH  FIRST  NAME)'s  entire  college  education? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


.  Do  you  think  Army  education  benefits  are  more,  less  or  about 
the  same  as  the  Navy,  Air  Force,  or  Marines  offer? 


MORE  .  1 

LESS  .  2 

ABOUT  THE  SAME  .  3 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


I  CATI  CHECK  #KA4:  ROTATE  ORDER  OF  SERVICES  FOR  KA-4 


Questionnaire 


P 


ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct,  Nov,  &  Dec  86) 
Modu 1 e :  Kn owl edge- Army  Attributes 


Screen  Name: 

KAP-4 

Variables : 

Ranges : 

Order  #: 

PKAGIAR 

1,2, -7, -8 

355 

PKAGIAF 

1,2, -7, -8 

356 

PKAGINA 

1,2, -7, -8 

357 

PKAGIMA 

1,2, -7, -8 

358 

Sub-Population : 

Parents  asked 

the  knowledge  questions 

[RANDROP  EQ  3, 

5,6] 

Screen  Name: 

KA-5 

Variables : 

Ranges :  Order  # : 

PKAYEARS 

359 

Sub-Population : 

Parents  asked  the  knowledge  questions 
[RANDROP  EQ  3,5,6] 

Screen  Name: 

KA-6 

Variables : 

Ranges : 

Order  #: 

PKADEP 

1,2, -7, -8 

360 

Sub- Population : 

Parents  asked 

the  knowledge  questions 

[RANDROP  EQ  3, 

5,6] 

Screen  Name: 

KA-8 

Variables : 

Ranges : 

Order  #: 

PKARGJUN 

1,2, -7, -8 

361 

Sub-Population : 

Parents  asked 

the  knowledge  questions 

[RANDROP  EQ  3, 

5,6] 

Screen  Name: 

KA-9 

Variables : 

Ranges : 

Order  #: 

PKARGHS 

1,2, -7, -8 

362 

Sub-Population : 

Parents  who  did 

not  know  that 

17  year  old  high  jd 

school  juniors  are  eligible  to 

join  the  Army  ^ 

Reserve  or  Army 

National  Guard 

1 

[PKARGJUN  (KA-8) 

EQ  2, -7, -8] 

Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct,  Nov,  &  Dec  86) 
Module:  Knowledge-Army  Attributes 


KAP-10.  Who  sponsors  the  "Scholar- Athlete  Award  Program"? 
Is  it  the  . . . 


Marine  Corps,  .  1 

National  Guard,  .  2 

Army  Reserve,  .  3 

Air  Force,  or  .  4 

Navy?  .  5 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


KAP-11.  Can  qualified  people  who  join  the  Army  Reserve  or 
Army  National  Guard  receive  money  for  college? 


YES  .  1  (KA-12) 

NO  .  2  (DEMOGRAPHICS  MODULE) 

REFUSED  .  -7  (DEMOGRAPHICS  MODULE) 

DON'T  KNOW  .  -8  (DEMOGRAPHICS  MODULE) 


KAP-12.  What  is  the  maximum  amount  of  money  for  college  that 
qualified  people  who  join  the  Army  Reserve  or  Army 
National  Guard  can  receive  under  the  "GI  Bill"? 


UNDER  $1,000  .  1 

$1,000  TO  $1,999  .  2 

$2,000  TO  $3,999  .  3 

$4, 000  TO  $5, 999  .  4 

$6,000  TO  $7,999  .  5 

$8,000  TO  $9,999  .  6 

$10,  000  OR  MORE  .  7 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


[GO  TO  DEMOGRAPHICS  MODULE] 


Questionnaire 


Page  7-3 


AGOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct,  Nov,  &  Dec  86) 
Module :  Knowledge-Arihy  Attributes 


END  OF  KNOWLEDGE-ARMY  ATTRIBUTES  MODULE 

I 


ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-2  (Jan,  Feb,  Mar  87) 


Module:  Knowledge  -  Army  Attributes 


Quarterly  updates  indicated  by  sidebar. 


ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan/  FeB,  &  Mar^  8^ 
Module :Kn owl edge-Army  Attributes 


I 

1 


Screen  Name: 
Variables : 
PKAEARN 

Sub-Population : 


KA-7 

Ranges :  Order  # : 

1,2, -7, -8  351 

Approximately  half  of  parents  given  the 
main  interview 
[RANDROP  EQ  3,5,6] 


Screen  Name: 

KAP-1 

Variables : 

Ranges : 

Order  #: 

PKAEDBEN 

1-6, -7, -8 

352 

Sub-Population : 

Parents  who  knew  that  it  is  possible  to  earn 

money  for 

college  by  enlisting  in  the  Army 

[PKAEARN 

(KA-7)  EQ  1,-7, -8] 

Screen  Name: 

KAP-2 

Variables : 

Ranges : 

Order  # : 

PKALLCOL 

1,2, -7, -8 

353 

Sub-Population: 

Parents  who  knew  that  it  is  possible  to  earn 

money  for 

college  by  enlisting  in  the  Army 

[PKAEARN 

(KA-7)  EQ  1,-7, -8] 

Screen  Name: 
Variables : 
PKASAME 

Sub-Population: 


KAP-3 

Ranges :  Order  # : 

1,2, 3, -7, -8  354 

Parents  who  knew  that  it  is  possible  to  earn 
money  for  college  by  enlisting  in  the  Army 
[PKAEARN  (KA-7)  EQ  1,-7, -8] 


Annotation 


Paae  7-1 


ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Knowledge- Army  Attributes 


KAP-4.  Please  tell  me  whether  or  not  each  of  the  following 
services  offers  the  "GI  Bill"? 


YES 

NO 

REF 

DK 

Army  . 

.  1 

2 

-7 

-8 

Air  Force  . 

.  1 

2 

-7 

-8 

Navy  . 

.  1 

2 

-7 

-8 

Marines  . 

.  1 

2 

-7 

-8 

KA-5.  What  is  the  minimum  number  of  years  that  a  new  recruit 
has  to  serve  on  active  duty  in  the  Army? 

NUMBER  OF  YEARS  . 


REFUSED  .  -7 

DON'T  KNOW  .  -8 


KA-6.  Is  it  possible  to  sign  up  for  the  Army  and  start 
serving  up  to  one  year  later? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


KA-8.  Are  17  year  old  high  school  juniors  eligible  to  join 
the  Army  Reserve  or  Army  National  Guard? 


YES  . 

NO  . 

REFUSED  . . 
DON'T  KNOW 


1  (KA-10) 

2  (KA-9) 
-7  (KA-9) 
-8  (KA-9) 


KA-9.  Is  high  school  graduation  required  before  joining 
Army  Reserve  or  Army  National  Guard? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


Questionnaire 


Page  7-2 


ACOMS  Annotated  Questionnaire 


Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module :  Knowledge-Army  Attributes 


Screen  Name: 

Variables: 

PKAWARD 

Sub-P  opu 1 at i on : 


KA-10 

Ranges :  Order  # : 

1-5, -7, -8  363 

Parents  asked  the  knowledge  questions 
[RANDROP  EQ  3,5,6] 


Screen  Name: 

KA-11 

Variables: 

Ranges : 

Order  #: 

PKARGCOL 

1,2, -7, -8 

364 

Sub-Population : 

Parents  asked 

the  knowledge  questions 

[RANDROP  EQ  3, 

5,6] 

Screen  Name: 

KA-12 

Variables : 

Ranges : 

Order  #: 

PKARGGI 

1-7, -7, -8 

365 

Sub-Population: 

Parents  who  knew 
the  Army  Reserve 
receive  money  for 
[PKARGCOL  (KA-11) 

that  qualified  people  who  join 
or  Army  National  Guard  can 
college 

EQ  1] 

Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  8*7-2  (Jan^  Feb,  &  Mar  8*7) 
Module;  Knowledge-Army  Attributes 


KA-10.  Who  sponsors  the  "Scholar-Athlete  Award  Program"? 
Is  it  the . . . 


Marine  Corps,  .  1 

National  Guard,  .  2 

Army  Reserve,  .  3 

Air  Force,  or  .  4 

Navy?  .  5 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


KA-11.  Can  qualified  people  who  join  the  Army  Reserve  or 
Army  National  Guard  receive  money  for  college? 


YES  .  1  (KA-12) 

NO  .  2  (DEMOGRAPHICS  MODULE) 

REFUSED  .  -7  (DEMOGRAPHICS  MODULE) 

DON'T  KNOW  .  -8  (DEMOGRAPHICS  MODULE) 


KA-12.  What  is  the  maximum  amount  of  money  for  college  that 
qualified  people  who  join  the  Army  Reserve  or  Army 
National  Guard  can  receive  under  the  "GI  Bill"? 


UNDER  $1,000  .  1 

$1,000  TO  $1,999  .  2 

$2,000  TO  $3,999  .  3 

$4,000  TO  $5,999  .  4 

$6,000  TO  $7,999  .  5 

$8,000  TO  $9,999  .  6 

$10,  000  OR  MORE  .  7 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


[GO  TO  DEMOGRAPHICS  MODULE] 


Questionnaire 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module Attributes 


END  OF  KNOWLEDGE-ARMY  ATTRIBUTES  MODULE 


I 

i 

I 


ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-1  (Oct,  Nov,  Dec  8«) 


Module:  Demographics 


ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct,  Nov,  &  Dec  86) 
Module:  Demographics 


Screen  Name: 

DE-1 

Variables : 

Ranges : 

Order  #: 

PDDOBMM 

1-12, -7, -8 

1 

PDDOBDD 

1-31, -7, -8,-1 

i 

PDDOBYY 

366 

Sub-Population : 

Parents  who  gave 

birth  month  , 

[PDDOBMM  (DE-1) 

NE  -7,-8]  1 

1 

Screen  Name: 

DE-3 

Variables : 

Ranges : 

Order  #: 

PDRACE 

1-4, -7, -8 

367 

Sub-Population : 

All  parents 

« 

! 

1 

Screen  Name: 

DE-4 

Variables : 

Ranges ; 

Order  # : 

PDHISP 

1,2, -7, -8 

368 

Sub-Population : 

All  parents 

Screen  Name: 

DE-6 

Variables : 

Ranges : 

Order  # : 

PDMARITL 

1 

Cn 

1 

> 

1 

00 

369 

Sub-Population : 

All  parents 

Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct a  Nov,  &  Dec 
Module:  Demographics 


86) 


DEINTROl.  Now  I  have  some  questions  about  your  background. 
DE-1.  First,  what  is  your  birthdate? 


MONTH  _  DAY  _  YEAR  19 

REFUSED  .  -7 

DON'T  KNOW .  -8 


DE-3.  Please  tell  me  whether  you  consider  yourself... 


White,  .  1 

Black,  .  2 

Asian  or  Pacific  Islander,  or  . 3 

American  Indian,  or  Alaskan  Native?  ...  4 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


DE-4.  Are  you  of  Hispanic  background? 

[INCLUDES  SPANISH- AMERICAN,  MEXICAN 
AMERICAN,  CHICANO,  CUBAN-AMERICAN] 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


DE-6.  What  is  your  current  marital  status?  Are  you. . . 


Single,  .  1 

Married,  .  2 

Separated,  . 3 

Divorced,  or  .  4 

Widowed?  .  5 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


Questionnaire 


Pace  8-1 


ACOMS  &inotated  Questionnaire 
Quarter  87-1  (Oct,  Nov,  &  Dec  86) 
Module :  Demographics 


J 


Screen  Name: 
Variables : 
PEDLEV 

Sub-Population : 


DE-9 
Ranges : 
07-25, -7, -8 
All  parents 


Order  #: 
370 


Screen  Name: 

DE-10 

Variables : 

Ranges : 

Order  #: 

PEDDIP 

1 

cn 

1 

1 

00 

371 

Sub-Population : 

Parents  who  have 
grades  of  school 

completed  more  than  eleven 

[PEDLEV  (DE-9)  NE 

7,8,9,10,11] 

Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct^  Nov,  &  Dec 
Module;  Demographics 


86) 


DE-9.  What  is  the  highest  grade  or  year  of  school  or  college 
that  you  have  completed  and  received  credit  for? 


LESS  THAN  8TH  GRADE  .  07  (DE-11) 

8TH  GRADE  .  08  (DE-11) 

9TH  GRADE  . 09  (DE-11) 

lOTH  GRADE  .  10  (DE-11) 

IITH  GRADE  .  11  (DE-11) 

12TH  GRADE  .  12 

1ST  YEAR  OF  4- YEAR  COLLEGE  (FR)  .  13 

2ND  YEAR  OF  4 -YEAR  COLLEGE  (SO)  .  14 

3RD  YEAR  OF  4-YEAR  COLLEGE  (JR)  .  15 

4TH  YEAR  OF  4-YEAR  COLLEGE  (SR)  .  16 

5TH  YEAR  COLLEGE/ 1ST  YEAR 
GRADUATE  OR  PROFESSIONAL  SCHOOL  ....  17 
2ND  YEAR  GRADUATE  OR  PROFESSIONAL 

SCHOOL  .  18 

3RD  YEAR  GRADUATE  OR  PROFESSIONAL 

SCHOOL  . 19 

MORE  THAN  3  YEARS  GRADUATE/ 

PROFESSIONAL  SCHOOL  .  20 

1ST  YEAR  OF  JR.  OR  COMM.  COL . 21 

2ND  YEAR  OF  JR.  OR  COMM.  COL . 22 

1ST  YEAR  OF  VOC.,  BUS.,  OR 

TRADE  SCHOOL  .  23 

2ND  YEAR  OF  VOC.,  BUS.,  OR 

TRADE  SCHOOL  .  24 

MORE  THAN  2  YRS.  OF  VOC.,  BUS., 

OR  TRADE  SCHOOL  .  25 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


DE-10.  Do  you  have  a  regular  high  school  diploma,  a  GED, 
an  ABE,  or  some  other  kind  of  certificate  of 
high  school  completion? 


REGULAR  HIGH  SCHOOL  DIPLOMA  .  1 

GED  (GENERAL  EDUCATIONAL 

DEVELOPMENT)  .  2 

ABE  (ADULT  BASIC  EDUCATION) 

CERTIFICATE  (E.G.,  CORRESPONDENCE, 

NIGHT  SCHOOL)  .  3 

SOME  OTHER  KIND  OF  CERTIFICATE  .  4 

NONE  OF  THE  ABOVE  .  5 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


Questionnaire 


Paae  8-2 


AGOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct,  Nov,  &  Dec  86) 
Module:  Demographics 


Screen  Name: 

DE-11 

Variables: 

Ranges : 

Order  # : 

PEMPCUR 

1,2, 3, -7, -8 

372 

Sub- Population : 

All  parents 

Screen  Name: 

DE-12 

Variables : 

Ranges : 

Order  # : 

PEMPEVER 

00 

1 

1 

CM 

tH 

373 

Sub-Population : 

Parents  who  are 
full-time 

not  currently  employed 

[PEMPCUR  (DE-11) 

NE  1] 

Screen  Name: 

DE-13 

Variables : 

Ranges : 

Order  # 

PEMPEASY 

1-4, -7, -8 

374 

Sub-Population : 

All  parents 

Screen  Name:  DE-29 

Variables:  Ranges:  Order  #: 

PDINCOME  1-7, -7, -8  375 

Sub-Population:  All  parents 


Annotation 


Pace 


DE-11. 


DE-12. 


DE-13. 


DE-29. 


ACOMS  Annotated  Questionnaire 
Quarter  87-1  (Oct^  Nov,  a  Dec 
Module;  Demographics 


86) 


Are  you  currently  employed  either  full-time  or  part-time? 


YES,  FULL-TIME 
YES,  PART-TIME 

NO  . 

REFUSED  . 

DON ' T  KNOW  . . . 


1  (DE-13) 

2  (DE-12) 

3  (DE-12) 
-7  (DE-12) 
-8  (DE-12) 


Have  you  ever  held  a  full-time  job? 
[MORE  THAN  34  HOURS  PER  WEEK] 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


How  easy  or  difficult  is  it  for  someone 
(YOUTH  FIRST  NAME) ' s  age  to  get  a  full-time 
job  in  your  community?  Is  it... 


almost  impossible,  .  1 

very  difficult,  .  2 

somewhat  difficult,  or  .  3 

not  difficult  at  all?  .  4 

REFUSED  .  -7 

DON'T  KNOW .  -8 


I  am  going  to  read  you  some  income  categories  and  ask  you 
to  choose  the  letter  of  the  alphabet  associated  with  the 
category  that  best  describes  your  total  family  income  for 
the  year  1985.  Include  all  sources  of  income  in  your 
response.  Please  tell  me  only  the  letter. 


A-Less  than  $5,000,  .  1 

B-$  5,001  to  $10,000,  .  2 

C-$10,001  to  $20,000,  .  3 

D-$20,001  to  $30,000,  .  4 

E-$30,001  to  $40,000,  .  5 

F-$40,001  to  $50,000,  or  .  6 

G-$50,001  and  above?  .  7 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


Questionnaire 
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'  ACOMS  Annotated  Questionnaire 
;  Quarter  87-1  (Oct,  Nov,  &  Ded  86) 
Module:  Demographics 


Screen  Name: 
Variables : 
PDMILSER 
Sub-Population : 

DE-30 

Ranges : 

1,2, -7, -8 

All  parents 

Order  #: 

376 

Screen  Name: 

DE-31 

Variables : 

Ranges : 

Order  #: 

PDMILBMM 

1-12, -7, -8 

377 

Sub-Population ; 

Parents  who  have 
Armed  Forces 

ever  served  in  the  U.S. 

[PDMILSER  (DE-30) 

EQ  1] 

PDMILBYY 

378 

Sub-Population : 

Parents  who  gave 
service  was  begun 

a  month  in  which  military 

[PDMILSER  (DE-30) 

EQ  1  AND 

PDMILBMM  (DE-31) 

NE  -7,-8] 

Screen  Name; 
Variables ; 
PBMILNOW 
Sub-Population 


DE-32 

Ranges :  Order  # : 

1,2, -7, -8  379 

Parents  who  have  ever  served  in  the  U.S. 
Armed  Forces 
[PDMILSER  (DE-30)  EQ  1] 


Screen  Name: 

DE-33 

Variables : 

Ranges : 

Order  # : 

PDMILEMM 

1-12, -7, -8 

380 

Sub-Population : 

Parents  who  have 
Armed  Forces 

ever  served  in  the  U.S. 

[PDMILSER  (DE-30) 

EQ  1] 

PDMILEYY 

381 

Sub-Population : 

Parents  who  gave 
service  was  ended 

a  month  in  which  military 

[PDMILSER  (DE-30) 

EQ  1  AND 

PDMILEMM  (DE-33) 

NE  -7,-8] 

Annotation 
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DE-30.  Have  you  ever  served  in  the  United  States  Armed  Forces? 


YES  . 

NO  . 

REFUSED  . . 
DON'T  KNOW 


1  (DE-31) 

2  (TERMINATE) 
-7  (TERMINATE) 
-8  (TERMINATE) 


DE-31.  What  month  and  year  did  you  begin  military  service? 
MONTH  YEAR  19 


REFUSED  .  -7 

DON'T  KNOW  .  -8 


DE-32.  Are  you  still  in  the  Armed  Forces? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


DE-33.  What  month  and  year  will  you  finish  serving  in 
the  Armed  Forces? 


MONTH  _  YEAR  19  _ 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


Questionnaire 


Paae  8-4 


AGOMS  Annotated  Quest! ohn a i r d 
Quarter  87-1  (Oct,  Nov,  &  Dec 
Module:  Demographics 


Screen  Name: 

DE-34 

Variables : 

Ranges : 

Order  # : 

PDMILBR 

1-5, -7, -8 

383 

Sub-Population : 

Parents  who  have 
Armed  Forces 

ever  served  in  the  U.S. 

[PDMILSER  (DE-30) 

EQ  1] 

Screen  Name: 

DE-35 

Variables : 

Ranges : 

Order  # : 

PDCOMP 

1 

00 

384 

Sub-Population : 

Parents  who  have 
[PDMILBR  (DE-34) 

ever  served  in  the  U.S. Army 

EQ  1] 

Annotation 
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I 


DE-34. 


DE-35. 


TERM9. 


ACOMS  Anhotated  Questionnaire 
Quarter  87-1  (Oct^  Nov,  &  Dec  86) 
Module :  Demographics 


In  which  branch  of  the  Armed  Forces  are  you  serving? 


ARMY . 

NAVY  . 

MARINES  . . . 
AIR  FORCE  . 
COAST  GUARD 
REFUSED  . .  . 
DON’T  KNOW 


1  (DE-35) 

2  (TERMINATE) 

3  (TERMINATE) 

4  (TERMINATE) 

5  (TERMINATE) 
-7  (TERMINATE) 
-8  (TERMINATE) 


Were  you  part  of  the  Reserve  Officers  Training  Corps 
(ROTC) ,  a  National  Guard  unit  or  the  Army  Reserves? 


YES,  ROTC  .  1 

YES,  NATIONAL  GUARD  .  2 

YES,  ARMY  RESERVES  .  3 

NO  .  4 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


Let  me  remind  you  that  the  information  you  have  given  us 
is  confidential  and  is  protected  under  an  act  of  Congress 
called  the  Privacy  Act  of  1974.  This  survey  is  for 
research  purposes  only  and  is  authorized  by  law  in  Title  10 
use  Sections  503  and  2358  and  Executive  Order  9397. 

I  have  no  further  questions  for  you  at  this  time, 

but  would  you  please  stay  on  the  line  for  one  moment  while  I  check 
to  see  if  I  need  to  speak  to  anyone  else  in  your  household. 

Thank  you  very  much  for  your  cooperation.  Good  bye. 
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ACOMS: Annotated  Questionnaire 
Quarter  87-1  (Oct,  Nov,  &  Dec  86) 
Module :  Demographics 


END  OF  DEMOGRAPHICS  MODULE 


I 


ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-2  (Jan,  Feb,  Mar  87) 


Module:  Demographics 


Quarterly  updates  indicated  by  sidebar. 


ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Module :  Demographics 


87  > 


Screen  Name: 

DE-1 

Variables : 

Ranges : 

Order  #: 

PDDOBMM 

1-12, -7, -8 

PDDOBDD 

1 

00 

1 

oo 

1 

PDDOBYY 

366 

Sub-Population : 

Parents  who  gave 

birth  month 

[PDDOBMM  (DE-1) 

NE  -7,-8] 

Screen  Name: 

DE-3 

Variables : 

Ranges : 

Order  #: 

PDRACE 

1-4, -7, -8 

367 

Sub-P  opu 1 at i on : 

All  parents 

Screen  Name: 

DE-4 

Variables : 

Ranges : 

Order  # : 

PDHISP 

1,2, -7, -8 

368 

Sub-Population : 

All  parents 

Screen  Name: 

DE-6 

Variables: 

Ranges : 

Order  #: 

PDMARITL 

1-5, -7, -8 

369 

Sub-Population: 

All  parents 

Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Module ;  Demographics 


87) 


DEINTROl.  Now  I  have  some  questions  about  your  background. 
DE-1.  First,  what  is  your  birthdate? 


MONTH  _  DAY  _  YEAR  19 

REFUSED  .  -7 

DON'T  KNOW .  -8 


DE-3.  Please  tell  me  whether  you  consider  yourself... 

White,  . 

Black,  . 

Asian  or  Pacific  Islander,  or  . 

American  Indian,  or  Alaskan  Native?  . . . 

REFUSED  .  - 

DON'T  KNOW  .  - 


DE-4 .  Are  you  of  Hispanic  background? 

[INCLUDES  SPANISH- AMERICAN,  MEXICAN 
AMERICAN,  CHICANO,  CUBAN-AMERICAN] 

YES  . 

NO  . 

REFUSED  . 

DON'T  KNOW  . 


DE-6.  What  is  your  current  marital  status?  Are  you... 


Single,  .  1 

Married,  .  2 

Separated,  .  3 

Divorced,  or  .  4 

Widowed?  .  5 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


Questionnaire 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Module;  Demographics 


87) 


Screen  Name; 
Variables : 
PEDLEV 

Sub- Population ; 


DE-9 
Ranges : 
07-25, -7, -8 
All  parents 


Order  # ; 
370 


Screen  Name: 

DE-10 

Variables : 

Ranges ; 

Order  # : 

PEDDIP 

1 

CJI 

1 

1 

00 

371 

Sub- Population : 

Parents  who  have 
grades  of  school 

completed  more  than  eleven 

[PEDLEV  (DE-9)  NE 

7,8,9,10,11] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Demographics 


A 


DE-9.  What  is  the  highest  grade  or  year  of  school  or  college 
that  you  have  completed  and  received  credit  for? 


LESS  THAN  8TH  GRADE  .  07  (DE-11) 

8TH  GRADE  . .  .  08  (DE-11) 

9TH  GRADE  .  09  (DE-11) 

lOTH  GRADE  .  10  (DE-11) 

IITH  GRADE  .  11  (DE-11) 

12TH  GRADE  .  12 

1ST  YEAR  OF  4-YEAR  COLLEGE  (FR)  .  13 

2ND  YEAR  OF  4 -YEAR  COLLEGE  (SO)  .  14 

3RD  YEAR  OF  4 -YEAR  COLLEGE  (JR)  .  15 

4TH  YEAR  OF  4-YEAR  COLLEGE  (SR)  .  16 

5TH  YEAR  COLLEGE /I ST  YEAR 
GRADUATE  OR  PROFESSIONAL  SCHOOL  ....  17 
2ND  YEAR  GRADUATE  OR  PROFESSIONAL 

SCHOOL  .  18 

3RD  YEAR  GRADUATE  OR  PROFESSIONAL 

SCHOOL  .  19 

MORE  THAN  3  YEARS  GRADUATE/ 

PROFESSIONAL  SCHOOL  .  20 

1ST  YEAR  OF  JR.  OR  COMM.  COL . 21 

2ND  YEAR  OF  JR.  OR  COMM.  COL . 22 

1ST  YEAR  OF  VOC.,  BUS.,  OR 

TRADE  SCHOOL  .  23 

2ND  YEAR  OF  VOC.,  BUS.,  OR 

TRADE  SCHOOL  .  24 

MORE  THAN  2  YRS.  OF  VOC.,  BUS., 

OR  TRADE  SCHOOL  .  25 

REFUSED  .  -7 

DON'T  KNOW .  -8 


DE-10.  Do  you  have  a  regular  high  school  diploma,  a  GED, 
an  ABE,  or  some  other  kind  of  certificate  of 
high  school  completion? 


REGULAR  HIGH  SCHOOL  DIPLOMA  .  1 

GED  (GENERAL  EDUCATIONAL 

DEVELOPMENT)  .  2 

ABE  (ADULT  BASIC  EDUCATION) 

CERTIFICATE  (E.G.,  CORRESPONDENCE, 

NIGHT  SCHOOL)  .  3 

SOME  OTHER  KIND  OF  CERTIFICATE  .  4 

NONE  OF  THE  ABOVE  .  5 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


Questionnaire 


Screen  Name: 
Variables : 
PEMPCUR 

Sub-Population : 

DE-11 

Ranges : 

1,2, 3, -7, -8 

All  parents 

Order  #: 

372 

Screen  Name: 
Variables : 
PEMPEVER 
Sub-Population: 

DE-12 

Ranges : 

1,2, -7, -8 

Parents  who  are 
full-time 
[PEMPCUR  (DE-11) 

Order  # : 

373 

not  currently  employed 

NE  1] 

Screen  Name: 
Variables : 
PEMPEASY 
Sub-Population: 

DE-13 

Ranges : 

1-4, -7, -8 

All  parents 

Order  # : 

374 

Screen  Name: 

DE-29 

Variables : 

Ranges : 

Order  #: 

PD INCOME 

1-7, -7, -8 

375 

Sub-Population : 

All  parents 

Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &.  Mar  87) 
Module:  Demographics 


DE-11.  Are  you  currently  employed  either  full-time  or  part-time? 


YES,  FULL-TIME 
YES,  PART-TIME 

NO  . 

FLEFUSED  . 

DON'T  KNOW  . . . 


1  (DE-13) 

2  (DE-12) 

3  (DE-12) 
-7  (DE-12) 
-8  (DE-12) 


DE-12.  Have  you  ever  held  a  full-time  job? 

[MORE  THAN  34  HOURS  PER  WEEK] 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


DE-13.  How  easy  or  difficult  is  it  for  someone 

(YOUTH  FIRST  NAME) 's  age  to  get  a  full-time 
job  in  your  community?  Is  it... 


almost  impossible,  .  1 

very  difficult,  .  2 

somewhat  difficult,  or  .  3 

not  difficult  at  all?  .  4 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


DE-29.  I  am  going  to  read  you  some  income  categories  and  ask  you 
to  choose  the  letter  of  the  alphabet  associated  with  the 
category  that  best  describes  your  total  family  income  for 
the  year  1985.  Include  all  sources  of  income  in  your 
response.  Please  tell  me  only  the  letter. 


A-Less  than  $5,000,  .  1 

B-$  5,001  to  $10,000,  .  2 

C-$10,001  to  $20,000,  .  3 

D-$20,001  to  $30,000,  .  4 

E-$30,001  to  $40,000,  .  5 

F-$40,001  to  $50,000,  or  .  6 

G-$50,001  and  above?  .  7 

REFUSED  .  -7 

DON'T  KNOW  .  -8 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb^  &  Mar  87) 
Module ;  Demographics 


0 


Screen  Name: 
Variables : 
PDMILSER 
Sub-Population : 

DE-30 

Ranges : 

1,2, -7, -8 

All  parents 

Order  #: 

376 

Screen  Name: 

DE-31 

Variables : 

Ranges : 

Order  #: 

PDMILBMM 

1-12, -7, -8 

377 

PDMILBYY 

378 

Sub-Population : 

Parents  who  have 
Armed  Forces 

ever  served  in  the  U.S. 

[PDMILSER  (DE-30) 

EQ  1] 

Screen  Name: 

DE-32 

Variables : 

Ranges : 

Order  #: 

PBMILNOW 

1,2, -7, -8 

379 

Sub-Population : 

Parents  who  have 
Armed  Forces 

ever  served  in  the  U.S. 

[PDMILSER  (DE-30) 

EQ  1] 

Screen  Name: 

DE-33 

Variables : 

Ranges : 

Order  #: 

PDMILEMM 

1-12, -7, -8 

380 

PDMILEYY 

381 

Sub-Population : 

Parents  who  have 
Armed  Forces 

ever  served  in  the  U.S. 

[PDMILSER  (DE-30) 

EQ  1] 

Annotation 
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DE-32.  Are  you  still  in  the  Armed  Forces? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


DE-33.  What  month  and  year  will  you  finish  serving  in 
the  Armed  Forces? 


MONTH  _  YEAR  19  _ 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


Questionnaire 


Paae  8-4 


i 


Screen  Name:  DE-34 

Variables:  Ranges:  Order  #: 

PDMILBR  1-5, -7, -8  383 

Sub-Population:  Parents  who  have  ever  served  in  the  U.S. 

Armed  Forces 
[PDMILSER  {DE-30)  EQ  1] 


Screen  Name:  DE-35 

Variables:  Ranges:  Order  #: 

PDCOMP  1-4, -7, -8  384 

Sub-Population:  Parents  who  have  ever  served  in  the  U.S. Army 

[PDMILBR  (DE-34)  EQ  1] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Demographics 


DE-34.  In  which  branch  of  the  Armed  Forces  are  you  serving? 


ARMY  . 

NAVY . 

MARINES  . . . 
AIR  FORCE  . 
COAST  GUARD 
REFUSED  . . . 
DON'T  KNOW 


1  (DE-35) 

2  (TERMINATE) 

3  (TERMINATE) 

4  (TERMINATE) 

5  (TERMINATE) 
-7  (TERMINATE) 
-8  (TERMINATE) 


DE-35,  Were  you  part  of  the  Reserve  Officers  Training  Corps 
(ROTC) ,  a  National  Guard  unit  or  the  Army  Reserves? 


YES,  ROTC  .  1 

YES,  NATIONAL  GUARD  .  2 

YES,  ARMY  RESERVES  .  3 

NO  .  4 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


TERM9,  Let  me  remind  you  that  the  information  you  have  given  us 
is  confidential  and  is  protected  under  an  act  of  Congress 
called  the  Privacy  Act  of  1974.  This  survey  is  for 
research  purposes  only  and  is  authorized  by  law  in  Title  10 
use  Sections  503  and  2358  and  Executive  Order  9397. 

Although  I  have  no  more  questions  for  you  at  this  time 
please  stay  on  the  line  for  one  moment  while  I  check 
to  see  if  I  need  to  speak  to  anyone  else  in  your  household. 

[Thank  you  very  much  for  your  cooperation.  Good  bye.] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module :  Demographics 


END  OF  DEMOGRAPHICS  MODULE 


I 


ACOMS  PARENT  VARIABLE  LIST 
BY  VARIABLE 


OCT  86  TO  JUN  87 
Destroy  When  Replaced  by  Q87-3 


ACOMS  PARNMAIN  VARIABLE  LIST  FOR  OCT  86  TO  JUN  87 
Current  as  of  u87*2  (Jan/  Feb/  Mar)  ■*  destroy  ithen  replaced  for  Q87-3 


'VARIABLE 

ORDER 

TYPE 

LEN 

FORMAT 

BRIGADE 

16 

NUM 

2 

RCTG80E 

CASEID 

1 

CHAR 

8 

iCHAR 

CNTYFIPS 

19 

CHAR 

3 

SCHAR 

DEP33CMK 

382 

NUM 

2 

CCHECK 

eCALCAGE 

13 

NUM 

3 

ESEX 

20 

NUM 

2 

SEX 

HHSTATE 

18 

CHAR 

2 

$STATE 

IMPEOUCP 

22 

NUM 

2 

PAREDUC 

MARKFLG 

10 

NUM 

2 

MARKFLGF 

MHP29CHK 

143 

NUM 

2 

CCHECK 

MHP2CHK1 

102 

NUM 

2 

CCHECK 

MHP2CHK2 

103 

NdM 

2 

CCHECK 

MHPCHK 

15? 

NUM 

2 

CCHECK 

MP17CHK1 

126 

NUM 

2 

CCHECK 

MPI 7CHK2 

127 

NUM 

2 

CCHECK 

PACASHED 

229 

NUM 

2 

AGREEW 

PACIVCAR 

222 

NUM 

2 

AGREEW 

PADARBIL 

200 

NUM 

2 

YESNO 

PADARMAG 

193 

NUM 

2 

YESNO 

PAOARMAL 

201 

NUM 

2 

YESNO 

PADAROTH 

205 

NUM 

2 

Y A DOTH 

PADARPAM 

203 

NUM 

2 

YESNO 

PAOARPAP 

199 

NUM 

2 

YESNO 

IPADARPOS 

VAOARRAD 

202 

NUM 

2 

YESNO 

197 

NUM 

2 

YESNO 

padartv 

196 

NUM 

2 

YESNO 

PADARYEL 

204 

NUM 

2 

YESNO 

pahilual 

228 

NUM 

2 

AGREEW 

PAHITECH 

221 

NUM 

2 

AGREEW 

paidaf 

187 

NUM 

2 

YESNO 

PAIDALL 

195 

MUM 

2 

YESNO 

PAIDANG 

190 

NUM 

2 

YESNO 

PAIDAR 

1  88 

NUM 

2 

YESNO 

PAIOARO 

189 

NUM 

im 

YESNO 

PAIDARV 

191 

NUM 

2 

YESNO 

PAIOCG 

192 

NUM 

2 

YESNO 

PAIDMC 

193 

NUM 

2 

YESNO 

PAIDNA 

1  94 

NUM 

2 

YESNO 

PALEAOER 

220 

NUM 

2 

AG  R  E  E  W 

PAMATURE 

226 

NUM 

2 

AGREEW 

PAMcNTAL 

225 

NUM 

2 

AGREEW 

panelpey 

12 

NUM 

2 

Pc  PAN  EL 

PAPHYS 

217 

N  JM 

2 

AGREEW 

PAPOTEN 

224 

NUM 

2 

AGREEW 

PAPROUO 

218 

NuM 

2 

AGREEW 

PARENTED 

21 

NUM 

2 

PAREDUC 

PARNNUM 

3 

Char 

2 

iCMAR 

PARNWGHT 

24 

NUM 

8 

PASELCON 

223 

NUM 

2 

AGREEW 

IPASTEP 

219 

NUM 

2 

AGREEW 

VATADBEL 

209 

NUM 

2 

PRATEAO 

PATAOLIK 

208 

NUM 

2 

YRAT'EAO 

PATRAIN 

227 

NUM 

2 

AGREEW 

PAWIDE 

216 

NUM 

C 

AGREEW 

LABEL 

USAREC  RECRUITING  BRIGADE 
HOUSEHOLD  ID  NUMBER 
HH  COuNTf  FIPS  CODE 

CONST  CHECK:  DE31/  DE32  AND  D£33  OATES 
SC9  CALCULATED  AGE  FROM  DATE  OF  BIRTH 
SEX  OF  enumerated  fOUTri 
Hh  state  POSTAL  CODE 
IMPUTED  EDUCATION  OF  PARENT 

recruiting  market  flag 

CONST  CHECK:  MH28  8.  MH29  HOURS 
CONST  CHECK:  MMl  =  1  b  MH2  =  0  HOURS 
CONST  CHECK:  MH2  >  168  HOURS 
CONST  CHECK:  TOTAL  HOURS  IN  MHP  >  1 68 
CONST  CHECK:  MH16  =  1  i  Mh17  =  0  HOuRS 
CONST  CHECK:  MH17  >  168  HOURS 
PEI  GET  MONEY  FOR  EDUCATION:  ARMY 
Pel  CIVILIAN  CAREER  DEVELOP:  ARMY 
KR14  RECALLS  ARMY  AO  ON  BILLBOARDS 
KR14  RECALLS  ARMY  AO  IN  MAGAIINeS 
KR14  recalls  ARMY  AD  IN  MAIL 
KRl4  RECALLS  ARMY  AD  SOMEWHERE  ELSE 
KR14  RECALLS  ARMY  AD  IN  PAMPHLETS 
KR14  RECALLS  ARMY  AD  IN  NEWSPAPERS 
KR14  RECALLS  ARMY  AD  ON  POSTERS 
KR14  RECALLS  ARMY  AD  ON  RADIO 
KRl4  AIDED  AO  RECALL  ARMY  AO  ON  TV 
KR14  RECALLS  ARMY  AD  IN  YELLOW  PAGES 

PEI  highly  trained  coworkers:  army 
Pci  USE  high-tech  EOUIPMENT:  ARMY 
KR6  aided  AD  RECALL  FOR  AIR  FORCE 
KR13  aided  AO  RECALL  FOR  ALL  SERVICES 
KR3  AIDED  AO  RECALL  FOR  ARMY  NAT  GUARD 
KR6  aided  ad  recall  FOR  ARMY 
KR7  AIDED  AD  RECALL  FOR  ARMY  ROTC 
KR9  AIDED  AD  RECALL  FOR  ARMY  RESERVE 
KRIO  AIDED  AO  RECALL  FOR  COAST  GUARD 
KRil  AIDED  AD  RECALL  FOR  MARINE  CORPS 
KR12  AIDED  AD  RECALL  FOR  NAVY 
Pci  DEVELOP  LEADERSHIP  SKILLS:  ARMY 
PEI  mature  AND  RESPONSIoLE:  ARMY 
PEI  MENTALLY  CHALLENGING;  ARMY 
YOUTH  sample  SUBGROUP  FOR  ANALYSIS 
Pci  physically  CHALLENGING:  ARMY 
PEI  DEVELOP  POTENTIAL:  ARMY 
?£1  experience  TO  BE  PROUD  OF;  ARMY 
EDUCATION  OF  PARENT/  FROM  YOUTH  RECORD 
PARENTAL  ID  NUMBER  FOR  BASM  SEGMENT 
PARENT  FINAL  ADJUSTED  WEIGHT 
PEI  DEVELOP  SELF-CONFIDENCE:  ARMY 
PE1  STEPPING  STONE  TO  COLLEGE:  ARMY 
AT2  HOW  MUCH  PARENT  BELIEVES  ARMY  AOS 
ATI  HOW  MUCH  PARENT  LIKED  ARMY  ADS 
Pci  TRAINING  IN  USEFUL  SKILLS:  ARMY 
P£1  WIDE  variety  of  JOBS:  ARMY 


ACOMS  PARNMAIN  VARIABLE  LIST  FOR  OCT  86  TO  JUN  87 
Current  as  of  Q87“2  (Janr  Feb/  Mar)  “  destroy  (then  replaced  for  q87**3 


VARIABLE  ORDER  TTPE  LEN  FORMAT 


LABEL 


PSASWGrtT 

PCCIVCAR 

PCMIQUAL 

PCLEADER 

PCMATURE 

pcmental 

PCPOTEN 

PCPROUD 

PCSELCON 

POCOMP 

PDDObYY 

PDMISP 

PDINCOME 

PDMARITL 

PDMIL8MM 

POMILBR 

PDMILB YY 

POMIlEMM 

POMILE YY 

POMILNOw 

POMILScR 

PORACE 

PEDDIP 

kPEDLEV 

PEMPCUR 

PEMPEASY 

PEMPEVER 

PFASFLG 

PFCASHED 

PFCIVCAR 

PFrtigUAL 

PFMITECH 

PFLEADER 

PFMATURE 

PFMENTAL 

PFPHYS 

PFPOTEN 

PFPROUO 

PFSELCON 

PFSTEP 

PFTRAIN 

PFwIDE 

PGCASHED 

PGCIVCAR 

PGHigUAL 

PGHOME 

PGLEADER 

PGMATURE 

PGMENTAL 

PGPOTEN 

PGPROUD 

PGSELCON 

PGSERCOM 

PGSERPAR 


23 

NUM 

331 

NUM 

336 

NUM 

330 

NUM 

335 

NUM 

334 

NUM 

333 

NUM 

329 

NUM 

332 

NUM 

334 

NUM 

366 

NUM 

368 

NUM 

375 

NUM 

369 

NUM 

377 

NUM 

333 

NUM 

378 

NuM 

330 

NUM 

381 

NUM 

379 

NUM 

376 

NUM 

367 

NUM 

371 

NUM 

370 

NUM 

372 

NUM 

374 

NUM 

373 

NUM 

9 

NUM 

31  4 

NUM 

286 

NuM 

309 

NUM 

232 

NUM 

273 

NUM 

302 

NUM 

298 

NUM 

266 

NUM 

294 

NUM 

270 

NUM 

290 

NUM 

274 

NUM 

306 

NUM 

262 

NUM 

256 

NUM 

249 

NUM 

255 

NUM 

257 

NUM 

248 

NUM 

253 

NUM 

252 

NUM 

251 

NUM 

247 

NUM 

250 

N  UM 

258 

NUM 

393 

NUM 

8 

2  AGREEW 
2  AGREEW 
2  AGREEW 
2  AGREEW 
2  AGREEW 
2  AGREEW 
2  AGREEW 
2  AGREEW 
2  POCOMP 
2 

2  YESMO 
2  PiNCOMc 
2  MARSTAT 
2  D08MNTH 
2  POMILBR 
2 

2  OOBMNTH 
2 

2  YESNO 
2  YESNO 
2  RACE 
2  YhSDIPL 
2  YEOLEV 
2  PEMPCUR 
2  YEMPLOY 
2  YESNO 
2  PFASFLGF 
2  AGREEW 
2  AGREEW 
2  AGREEW 
2  AGREEW 
2  AGREEW 
2  AGREEW 
2  AGREEW 
2  AGREEW 
2  AGREEW 
2  AGREEW 
2  AGREEW 
2  AGREEW 
2  AGREEW 
2  AGREEw 
2  AGREEh 
2  AGREEw 
2  AGREEW 
2  AGREEw 
2  AGREEW 
2  AGREEW 
2  AGREEW 
2  AGREEW 
2  AGREEw 
2  AGREEW 
2  AGREEW 
2  AGREEW 


PARENT  BASE  WEIGHT 

PE8  CIVILIAN  CAREER  DEVELOP:  COLLEGE 

Pc8  HIGHLY  trained  COWORKERS:  COLLEGE 

PE8  DEVELOP  LEADERSHIP  SKILLS:  COLLEGE 

PE8  MATURE  AND  RESPONSIBLE:  COLLEGE 

PE3  MENTALLY  CHALLENGING;  COLLEGE 

PE8  DEVELOP  POTENTIAL:  COLLEGE 

PE8  experience  to  be  PROUD  OF:  COLLEGE 

PE8  DEVELOP  SELF-CONFIDENCE ;  COLLEGE 

OE35  WAS  PARENT  IN  RCTC/  UUARD/  RESERVE 

OE1  YEAR  PARENT  WAS  BORN 

DEA  PARENT  OF  HISPANIC  BACKGROUND 

DE29  INCOME  OF  PARENT 

0E6  marital  status  OF  PARENT 

0631  month  parent  BEGAN  MILITARY  SERVICE 

DE34  BRANCH  OF  SERVICE  PARENT  WAS  IN 

DE31  YEAR  PARENT  BEGAN  MILITARY  SERVICE 

DE33  MONTH  PARENT  FINISHED  ARMED  FORCES 

DE33  YEAR  PARENT  FINISHED  ARMED  FORCES 

DE32  IS  PARENT  STILL  IN  ARMED  FORCES 

0E30  MAS  PARENT  SERVED  IN  ARMED  FORCES 

DE3  RACE  OF  PARENT 

0610  KIND  OF  HIGH  SCHOOL  DIPLOMA  P  HAS 
069  PARENT'S  HIGHEST  LEVEL  OF  EDUCATION 
Oell  IS  PARENT  EMPLOYED 

0613  DIFFICULTY  OF  Y  FINDING  JOB  FROM  P 
D£12  PARENT  EVER  EMPLOYED  FULL  TIME 
PRIMARY  FEMALE  ANALYTIC  SAMPLE  FLAG 
PE6  GET  MONEY  FOR  EDUCATION:  AIR  FORCE 
PEb  CIVILIAN  CAREER  DEVELOP;  AIR  FORCE 
P66  HIGHLY  TRAINED  COwORKERS:  AIR  FORCE 
Pc6  USE  HIGH-TECH  EuUIPHENT:  AIR  FORCE 
PE6  DEVELOP  LEADERSHIP  SKILLS:  AIR  FORCE 
PE6  mature  and  RESPONSIBLE;  AIR  FORCE 
PE6  MENTALLY  CHALLENGING:  AIR  FORCE 
PE6  PHYSICALLY  CHALLENGING:  AIR  FORCE 

PE6  Develop  potential:  air  force 
PE6  experience  to  BE  PROUD  OF;  AIR  FORCE 
P66  DEVELOP  SELF-CONFIDENCE:  AIR  FORCE 
PE6  STEPPING  STONE  TO  COLLEGE:  AIR  FORCE 
PE6  TRAINING  IN  USEFUL  SKILLS:  AIR  FORCE 
PE6  WIDE  VARIETY  OF  JOBS:  AIR  FORCE 
Pc5  GET  MONEY  FOR  EDUCATION:  GUARD 
Pt5  CIVILIAN  CAREER  DEVELOP:  GUARD 
Pc5  HIGHLY  TRAINED  COWORKERS:  GUARD 
PE5  SERVE  AMERICA  IN  HOMETOWN:  GUARD 
PE5  DEVELOP  LEADERSHIP  SKILLS:  GUARD 
PE5  MATURE  AND  RESPONSIBLE:  GUARD 
PE5  MENTALLY  CHALLENGING:  GUARD 
PE5  DEVELOP  POTENTIAL:  GUARD 
PE5  EXPERIENCE  TO  BE  PROUD  OF;  GUARD 
PE5  DEVELOP  S EL F-CON FI OENC 6 :  GUARD 
PE5  SERVE  Own  COMMUNITY:  GUARD 
PE5  PART-TIME  WORK:  GUARD 
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VARIABLE 

ORUER 

TYPE 

LcN 

FORMAT 

LABEL 

PGTRAIM 

254 

NUM 

2 

AGREcW 

PE5 

TRAINING  IN  USEFUL  SKILLS:  GUARD 

PGWEEKEN 

259 

NUM 

2 

AGREcW 

PE5 

INTERESTING  WEEKENDS:  GUARD 

PGWIDE 

246 

NUM 

2 

AGR  c  £W 

PE5 

WIDE  VARIETY  OF  JOBS:  GUARD 

PHEARDAR 

233 

NUM 

2 

YEShO 

PEI  A 

P  EVER  HcAKO  OF  ARMY  RESERVE 

PHEARONG 

245 

NUM 

2 

YESNO 

PE4A 

P  EVER  HEARD  OF  ARMY  NATIONAL  GUARD 

PHEARDRO 

341 

NUM 

2 

YESNO 

PE13A  P  EVER  HEARD  OF  ROTC  AT  COLLEGE 

PI11CHK 

59 

NUM 

2 

CCMECK 

CONST.  CHECK:  PI10/  PI11 

PICASHEO 

83 

NUM 

2 

RANGIMP 

IAP2 

IMP  OF  earning  MONEY  FOR  EDUCATION 

PICIVCAR 

91 

NUM 

2 

RANGIMP 

IAP2 

IMP  OF  HELPING  CIVILIAN  CAREER  DEV 

PICNTRY 

66 

NUM 

2 

RANGIMP 

IAP2 

IMP  OF  SERVING  COUNTRY 

PIEXPRAN 

79 

NUM 

2 

PcXPECT 

PI26 

P  EXPECT  Y  TO  BE  OFFICcR/ENLI STEO 

PIHIiiUAL 

82 

NUM 

2 

RANGIMP 

IAP2 

IMP  OF  HIGHLY  trained  COwORKERS 

PIHITECH 

85 

NUM 

2 

RANGIMP 

IAP2 

IMP  OF  WORKING  WITH  HI-TECH  EQUIP 

PIHOME 

94 

NUM 

2 

RANGIMP 

IAP2 

IMP  OF  STAYING  IN  OWN  HOMETOwN 

PIINNOV 

07 

NUM 

2 

RANGIMP 

IAP2 

IMP  OF  USING  Own  judgment 

PILEADER 

87 

NUM 

2 

RANGIMP 

IAP2 

IMP  OF  DEVELOPING  LEADERSHIP  SKILLS 

PILIKEOO 

53 

NUM 

2 

PILIKEOO 

PI7 

WHAT  P  WANTS  Y  TO  DO  IN  FUTURE 

PILIKEOS 

54 

C(1AR 

30 

sChar 

PI7 

WHAT  P  WANTS  Y  TO  DO  -  OTHER  SPECIFY 

PIMATURE 

96 

NUM 

2 

RANGIMP 

IAP2 

IMP  OF  BECOMING  MATURE/RESPONSIBLE 

PIMENMIL 

55 

NUM 

2 

PIOPIN 

PI8 

SHOULD  YOUNG  MEN  SERVE  IN  MILITARY 

PIMENTAL 

93 

NUM 

2 

RANGIMP 

IAP2 

IMP  OF  HAVING  MENTAL  CHALLENGE 

PIMILOPN 

69 

NUM 

2 

PMILOPN 

PI17 

P  EMCOURAGE/OISCOURAGE  Y  TO  ENLIST 

PINFMIL 

70 

NUM 

2 

PIPLAN 

PX1  8 

P  SELF-REP  INFLUENCE  Y  ENLIST  PLANS 

.pinfplan 

52 

NUM 

2 

PIPLAN 

PI6 

P  SELF-REP  INFLUENCE  Y  FUTURE  PLANS 

PIOFTMIL 

58 

NUM 

2 

PIFREQ 

Pill 

FREU  OF  P  TALK  TO  Y  ABOUT  ENLISTING 

PIOFTPLN 

5D 

NUM 

2 

PIFRcQ 

PI2 

FREW  OF  P  TALKS  W/  Y  ABOUT  PLANS 

PIPHYS 

83 

NUM 

2 

RANGIMP 

IAP2 

IMP  OF  HAVING  PHYSICAL  CHALLENGE 

PIPOIAOS 

71 

NUM 

2 

YESNO 

PI19 

DID  P  POINT  OUT  SERVICE  AOS  TO  Y 

PIPOTEN 

90 

NUM 

2 

RANGIMP 

IAP2 

IMP  OF  DEVELOPING  POTENTIAL 

PIPRBMIL 

78 

NUM 

2 

PPRBMIL 

PI25 

P  BELIEVE  Y  WILL/WON'T  ENLIST 

PIPROUO 

89 

NUM 

2 

RANGIMP 

IAP2 

IMP  OF  EXPERIENCES  TO  BE  PROUD  OF 

PIRCMAIL 

77 

NUM 

2 

YESNO 

PI23 

RECEIVE  military  RECRUITING  MAIL 

PIRECAF 

75 

NUM 

2 

YESNO 

PI22 

P  SUGGEST  Y-  SEE  AIR  FORCE  RECRUITER 

pirecar 

73 

NUM 

2 

YESNO 

PI22 

P  SUGGEST  Y  SEE  ARMY  RECRUITER 

PIRECMA 

76 

NUM 

2 

YESNO 

PI22 

P  SUGGEST  Y  SEE  MARINS  RECRUITER 

PIRECNA 

74 

NUM 

2 

YESNO 

PI22 

P  SUGGEST  Y  SEE  NAVY  RECRUITER 

PISELCON 

85 

NUM 

2 

RANGIMP 

IAP2 

IMP  OF  DEVELOPING  SELF-CONFIDENCE 

PISERCOM 

92 

NUM 

2 

RANGIMP 

IAP2 

IMP  OF  COMMUNITY  SERVICE 

PISkRPAR 

38  6 

NUM 

2 

RANGIMP 

lA  I 

MP  OF  WORKING  PART-TIME 

PISTEP 

95 

NUM 

2 

RANGIMP 

IAP2 

IMP  OF  STEPPING  FROM  HS  TO  COLLEGE 

PISUGREC 

72 

NUM 

2 

YESNO 

PI21 

P  SUGGEST  Y  SEE  MILITARY  RECRUITER 

PITLKACT 

66 

NUM 

2 

YESNO 

PI16 

P  TALKED  TO  Y  ABOuT  ACTIVE  DUTY 

PITLKAF 

63 

NUM 

2 

YESNO 

P115 

SERVICE  DISCUSSED  WAS  AIR  FORCE 

PITLKALL 

65 

NUM 

2 

YESNO 

PI15 

SERVICE  DISCUSSED  wAS  ALL  SERVICES 

PITLKAR 

6l 

NUM 

2 

YESNO 

PI15 

SERVICE  DISCUSSED  WAS  ARMY 

PITLKMC 

6  4 

NUM 

2 

YESNO 

PI15 

SERVICE  DISCUSSED  wAS  MARINE  CORPS 

PITLKMIL 

57 

NUM 

2 

YESNO 

PI10 

HAS  P  TALKED  TO  Y  ABOUT  ENLISTING 

PITLKNA 

62 

NUM 

2 

YESNO 

PI15 

SERVICE  DISCUSSED  wAS  NAVY 

PITLKNG 

68 

NUM 

2 

YESNO 

PI16 

P  TALKED  TO  Y  ABOUT  NATIONAL  GUARD 

.PITLKOPN 

51 

NUM 

2 

PTLKOPN 

PI5 

DOES  P  GIVE  OPINION  DURING  TALK  W/  Y 

'PITLKRAN 

63 

NUM 

2 

PIOFFIC 

PI14 

DISCUSSED  Y  AS  OFFICER  OR  ENLISTED 

PITLKRV 

67 

NUM 

2 

YESNO 

PI16 

P  TALKED  TO  Y  ABOUT  RESERVE 

PITRAIN 

84 

NUM 

2 

RANGIMP 

IAP2 

IMP  OF  TRAINING  IN  USEFUL  SKILLS 

PIWEEKEN 

93 

NUM 

2 

RANGIMP 

IAP2 

IMP  OF  WEEKEND  EXCITEMENT 

ACOMS  PARNMAIN  VARIABLE  LIST  FOR  OCT  86  TO  JUN  87 
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'VARIABLE 

order 

TYPE 

LEN 

FORMAT 

PIWIDE 

335 

NUM 

2 

RANGIMP 

PIWOMMIL 

56 

NUM 

2 

PIOPIN 

pkadep 

360 

NUM 

2 

YKAOEP 

PKAEARN 

351 

NUM 

2 

YKAEARN 

PKAED6EN 

352 

NJM 

2 

YKA6EN 

PKAGIAF 

356 

NUM 

2 

YKAGIAF 

PKAGIAR 

355 

NUM 

2 

YKAGIAR 

PKAGIMA 

358 

NUM 

2 

YKAGIMA 

PKAGINA 

357 

NUM 

2 

YKAGINA 

PKALLCOL 

353 

NUM 

2 

YKALCOL 

pkargcol 

364 

NUM 

2 

YkACOL 

PKARGGI 

365 

NUM 

2 

YKARGGI 

PKARGHS 

362 

NUM 

2 

YKARGHS 

PKAR6JUN 

361 

NUM 

2 

YKAJOIN 

PKASAME 

354 

NUM 

2 

YKA3AME 

pkawaro 

363 

NUM 

2 

YKAWARD 

PKAYEARS 

359 

NUM 

2 

PKRMSGAR 

206 

NUM 

2 

YKVERB 

PKRMSGOT 

207 

NUM 

2 

YKVERB 

PKRNGAF 

177 

NUM 

2 

YESNO 

PKRNGAR 

178 

NUM 

2 

YESNO 

PKRNGCG 

181 

NUM 

2 

YESNO 

PKRNGMC 

180 

NUM 

2 

YESNO 

iPKRNGNA 

179 

NUM 

2 

YESNO 

'PKRROAF 

172 

NUM 

2 

YESNO 

PKRROAR 

173 

NUM 

2 

YESNO 

PKRROCG 

176 

NUM 

£. 

YESNO 

PKRROMC 

175 

NUM 

2 

YESNO 

PKRRONA 

174 

NUM 

2 

YESNO 

PKRRVAF 

182 

NUM 

2 

YESNO 

PKRRVAR 

183 

NUM 

2 

YESNO 

PKRRVCG 

1  86 

NUM 

2 

YESNO 

pkrrvmc 

185 

NUM 

2 

YESNO 

PKRRVNA 

184 

NUM 

■? 

YESNO 

PMAG1 

152 

NUM 

3 

MAGFMT 

PMA62 

153 

NUM 

3 

MAGFMT 

PMAG3 

154 

NUM 

3 

magfmt 

PMAG4 

155 

NUM 

3 

MAGFMT 

PMAG5 

156 

NUM 

3 

MAGFMT 

PMAG6 

157 

NUM 

3 

MA-GFMT 

PMAGHOUR 

158 

NUM 

3 

PMAGREAD 

151 

NUM 

2 

YESNO 

PMAINDAT 

6 

CHAR 

6 

iCHAR 

PMASFLG 

8 

NJM 

2 

pmasflgf 

PMCASHEO 

313 

NUM 

2 

AGR6EW 

PMCIVCAR 

235 

NUM 

2 

AGREEW 

PMHIOUAL 

311 

NUM 

2 

AGREEW 

PMHITECH 

231 

NUM 

2 

AGREEW 

PMLEADER 

277 

NUM 

2 

AGREEW 

kPMMATURE 

301 

NUM 

2 

AG  R  E  c  w 

'PMMENTAL 

297 

NUM 

2 

AGREEW 

PMPHYS 

265 

NUM 

2 

AGREEW 

PMPOTEN 

293 

NUM 

2 

AGREEW 

PMPROUD 

269 

NUM 

2 

AGREEW 

LABEL 

lA  IMP  OF  OPPORT  TO  FIND  A  J03 

PI9  SHOULD  rOUNO  WOMEN  SERVE  IN  MILTARY 

KA6  CAN  Y  JOIN  ARmY  DEP  i  ENTER  YR  LATER 

KA7  EARN  MONEY  FOR  COLLEGE  IN  ARMY 

KAI  AMOUNT  OF  ARMY  EDUCATION  BENEFITS 

KA4  does  AIR  FORCE  OFFER  GI  BILL 

KA4  DOES  ARMY  OFFER  GI  BILL 

KA4  DOES  MARINE  CORPS  OFFER  GI  BILL 

Ka4  does  navy  OFFER  GI  BILL 

KA2  WOULD  ARMY  PAY  FOR  ENTIRE  COLLEGE  SO 

KA11  EARN  COLLEGE  MONEY  IN  RE3ERVE/GUAR0 

KA12  MAX  GI  BILL  AMOUNT  IN  RESERVE/GUARO 

K,A9  CAN  ONLY  HS  GRADS  JOIN  RESERVE/GUARO 

KA8  CAN  HS  JRS  AGE  17  JOIN  RESERVE/GUARD 

KA3  COMPAR  ARMY  EDUC  BEN  TO  OTH  BRANCHES 

KAIO  WHO  SPONSORS  SCHOLAR-ATHlETc  AhARD 

KA5  MINIMUM  ARMY  ENLISTMENT 

STATUS  OF  KR  VERBATIM  RESPONSE;  ARMY 

STATUS  OF  KR  VERBATIM  RESPONSE:  NON-ARMY 

KR3  N  GUARD  AO  RECALLED  FOR  AIR  FORCE 

KR3  N  guard  ad  RECALLED  FQP  ARMY 

i(R3  N  GUARD  AO  RECALLED  FOR  COAST  GUARD 

KR3  N  GUARD  AD  RECALLED  FOR  MARINES 

KR3  N  GUARD  AD  RECALLED  FOR  NAVY 

KR2  ROTC  AO  RECALLED  FOR  AIR  FORCE 

KR2  ROTC  AD  RECALLED  FOR  ARMY 

KR2  ROTC  AO  recalled  FOR  COAST  GUARD 

KR2  ROTC  AD  RECALLED  FOR  MARINES 

KR2  ROTC  AD  RECALLED  FOR  NAVY 

KR4  RESERVE  AD  kECALLEO  FOR  AIR  FORCE 

KR4  reserve  AO  RECALLED  FOR  ARMY 

KR4  RESERVE  AD  RECALLED  FOR  COAST  GUARD 

KR4  reserve  ad  recalled  FOR  MARINES 

KR4  RESERVE  AO  RECALLED  FOR  NAVY 

Mrt32  MAGAZINE  READ  ON  REGULAR  BASIS 

MH32  MAGAZINE  nZ  READ  ON  REGULAR  BASIS 

Mh32  MAGAZINE  S3  READ  ON  REGULAR  BASIS 

Mm32  MAGAZINE  >>4  READ  ON  REGULAR  BASIS 

Mh32  MAGAZINE  F5  READ  ON  REGULAR  BASIS 

MH32  MAGAZINE  ffb  READ  ON  A  REGULAR  BASIS 

MH33  hours  per  week  READING  MAGAZINES 

MM31  DOES  PARENT  READ  MAGAZINES 

DATE  OF  PARENT  INTERVIEW 

PRIMARY  MALE  ANALYTIC  SAMPLE  FLAG 

PE6  GET  MONEY  FOR  EDUCATION:  MARINES 

PE6  CIVILIAN  CAREER  DEVELOP:  MARINES 

PE6  HIGHLY  TPAINED  COwOKKERS:  MARINES 

PE6  USE  HIGH-TECH  EUUIPMENT:  MARINES 

PE6  DEVELOP  LEADERSHIP  SKILLS:  MARINES 

PE6  MATURE  AND  RESPONSIBLE;  MARINES 

PE6  MENTALLY  CHALLENGING;  MARINES 

PE6  Physically  challenging;  marines 

P£6  develop  POTENTIAL:  MARINES 

Pcb  experience  to  8E  PROUD  OF;  MARINES 
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VARIABLE  ORDER  TfPc  LEN  FORMAT 


PMSELCON 

PMSTEP 

PMTRAIN 

PMwIDE 

PNCASHEO 

PNCIVCAR 

pnhiqual 

PNHITECH 

PNLcADER 

PNMATURE 

PNMENTAL 

PNPHYS 

PNPOTEN 

PNPROUD 

PNSELCON 

PNSTEP 

PNTRAIN 

PNWIOE 

POINNOV 

POPkOUD 

POUSECOL 

POWIDE 

PPAPCLAS 

•PAPCOM 

FPPAPFOOD 


289 
27  3 
305 
261 
512 
284 
308 
280 
276 
300 
296 
264 
292 


NUM 

NUM 

NUM 

NUM 

NUM 

NuM 

NUM 

NUM 

NUM 

NUM 

NUM 

NUM 

NUM 


2 

2 

2 

2 

2 

2 

2 

2 

2 

2 

2 

2 

2 


AGREEW 

AGREEw 

AGREEW 

AGREEW 

AGREEW 

AGREEW 

AGREEW 

AGREEW 

AGREEW 

AGREEW 

AGREEW 

AGREEW 

AGREEW 


LABEL 

PE6  DEVELOP  SELF-CONFIDENCE;  MARINES 
PS6  STEPPING  STONE  TO  COLLEGE;  MARINES 
Pe6  training  in  useful  SKILLS;  MARINES 
PE6  WIDE  variety  OF  JOBS:  MARINES 
Pc6  GET  MONEY  FOR  EDUCATION;  NAVY 
PE6  CIVILIAN  CAREER  DEVELOP:  NAVY 
P£6  HIGHLY  TRAINED  COWORKERS:  NAVY 
PE6  USE  HIGH-TECH  EQUIPMENT:  NAVY 
PE6  DEVELOP  LEADERSHIP  SKILLS:  NAVY 
P£6  MATURE  AND  RESPONSIBLE:  NAVY 

PE6  mentally  challenging:  navy 
Pc6  Physically  challenging:  navy 

Pc6  DEVELOP  POTENTIAL:  NAVY 


268 

NUM 

2 

AGREEW 

PE6 

EXPERIENCE  TO  BE  PROUD 

UF: 

NA  V 

r 

288 

NUM 

2 

AGREEW 

PE6 

DEVELOP  SELF-CONFIDENCE 

:  NA 

VY 

272 

NUM 

2 

AGREEW 

Pc6 

STEPPING  STONE  TO  COLlE 

GE : 

NA  V 

r 

304 

NUM 

2 

AGREEW 

Pc6 

TRAINING  IN  USEFUL  SKIL 

LS: 

NAV 

Y 

263 

NUM 

2 

AGREEW 

P£6 

WIDE  VARIETY  OF  JOBS:  M 

AVY 

349 

NUM 

2 

AGR  c  EW 

Pc3 

INNOVATIVE/CREATIVE:  OF 

FICE 

R 

347 

NUM 

2 

AGREEW 

PE3 

EXPERIENCE  TO  BE  PROUD 

OF: 

OFF 

ICER 

348 

NUM 

2 

AGREEW 

PE3 

USE  COLLEGE  SKILLS:  OFF 

ICER 

346 

NUM 

2 

AGREEW 

PE3 

WIDE  VARIETY  OF  JOBS:  0 

FPIC 

=  R 

153 

NUM 

2 

Y6SNO 

MH30 

DOES  PARENT  READ  CLASS 

IFIE 

D 

145 

NUM 

? 

w 

YESNO 

MH30 

DOES  PARENT  READ  COMIC 

S 

148 

HUM 

2 

YESNO 

Mh30 

DOES  PARENT  READ  FOOD 

SECT 

ION 

ppaphour 

142 

NUM 

t: 

Mh2  9 

MOORS  PER  WEEK  READING  NEWSPAPER 

PPAPLOC 

147 

NUM 

2 

YESNO 

MM3U 

DOES 

PARENT  READ  LOCAL  SECTION 

PPAPNcWS 

146 

NUM 

2 

YESNO 

MH3Q 

DOES 

PARENT  READ  NEWS  SECTION 

PPAPREAD 

l4l 

NUM 

2 

YPAPREA 

MH28 

HOw 

often  DOES  P  READ  NEWSPAPER 

PPAPSPOR 

144 

NUM 

1 

YESNO 

Mri3U 

DOES 

PARENT  READ  SPORTS 

PPAPST YL 

149 

NUM 

2 

YESNO 

Mh30 

DDLS 

PARENT  READ  LIFESTYLE  SECTION 

PPECOL 

339 

NUM 

2 

PROPANS 

Pci  4 

ARMY 

%  PAST  YEAR  TO  FINISH  COLLEGE 

PPEDIP 

337 

NUM 

2 

propans 

PEI  2 

ARMY 

%  PAST.  YEAR  HIGH  SCHOOL  GRADS 

PPcGRADE 

338 

NUM 

2 

PEGRAOE 

PE13 

ARMY 

%  PAST  YEAR  UPPER  HALF  IC 

PPcSIM 

343 

NUM 

2 

YESNO 

PE1  5 

aPE 

MANY  YOUNG  PEOPLE  JOINING  ARMY 

PRADCLAS 

129 

NUM 

2 

YESNO 

MH2o 

DOES 

PARENT  LISTEN  CLASSICAL  MUSIC 

PRADCW 

131 

NUM 

2 

YESNO 

MH26 

DOES 

PARENT  LISTEN  COUNTRY  MUSIC 

PRADEAS Y 

135 

NUM 

✓ 

YESNO 

MM26 

DOES 

parent  listen  to  easy  MUSIC 

PRADHRAM 

124 

NUM 

3 

Mm17 

HOw 

MANY  HOURS  PER  WEEK  AM  RADIO 

PRAOHRFM 

125 

NUM 

3 

Mril  7 

mOw 

MANY  hours  per  WEEK  FM  RADIO 

PRADLIS 

123 

NUM 

2 

YESNO 

MM1  6 

DOES 

PARENT  LISTEN  TO  THE  RADIO 

PRADNEWS 

1  28 

NUM 

2 

YESNO 

MH26 

DOES 

PARENT  LISTEN  TO  NEWS 

PRAOPOP 

133 

NUM 

2 

YESNO 

Mri26 

DOES 

PARENT  LISTEN  TO  POP  MUSIC 

PRADROCK 

134 

NUM 

2 

YESNO 

Mri26 

DOES 

parent  listen  to  ROCK  MUSIC 

PRADSH1 

136 

NUM 

2 

YESNO 

MH27 

DOES 

P  LISTEN  TO  AMERICAN  TOP  4C 

PRADSH2 

137 

NUM 

2 

YESNO 

MH27 

DOES 

P  LISTEN  TO  KING  BISCUIT  HOUR 

PRADSH3 

138 

NUM 

2 

YESNO 

Mh27 

DOES 

P  LISTEN  TO  RICK  DEES'  TOP  40 

PRADSH4 

139 

NUM 

c. 

YESNO 

Mri27 

DOES 

P  LISTEN  TO  McTALSHOP 

PRADSH5 

140 

NUM 

2 

YESNO 

Mh2  7 

DOES 

P  LISTEN  TO  ROCKLINE 

PRADSPOR 

132 

NUM 

2 

YESNO 

Mh2o 

DOES 

PARENT  LISTEN  TO  SPORTS 

PRADTALK 

133 

NUM 

2 

YESNO 

MM  2  6 

DOES 

PARENT  LISTEN  TO  TALK  SHOwS 

PRELECT 

344 

NUM 

2 

AGREEW 

P£2  COLLEGE  ELECTIVE  W/COURSES:  ROTC 

PREPLI 

394 

NUM 

5 

REPLICATE 

WEIGHT  1 

PREPL10 

40  3 

NUM 

8 

REPLICATE 

WEIGHT  10 

ACOMS  PARNMAIN  VARIABLE  LIST  FOR  OCT  86  TO  JUN  87 


Current  as 

of  087 

*2  (Jsn/  Feb/ 

Mar)  ~  destroy  uihen 

replaced  for  Q87-3 

Variable 

ORDER 

TYPE 

LcN 

FORMAT 

LABEL 

PREPLi 1 

404 

NUM 

8 

REPLICATE 

WEIGHT 

11 

PREPL12 

405 

NUM 

8 

REPLICATE 

WEIGHT 

12 

PREPL13 

406 

NUM 

3 

replicate 

WEIGHT 

13 

PREPL14 

40  7 

NUM 

8 

replicate 

WEIGHT 

14 

PREPLlS 

408 

NUM 

8 

REPLICATE 

WEIGHT 

15 

PREPL16 

4D9 

NUM 

8 

replicate 

WEIGHT 

16 

PREPL17 

410 

NUM 

8 

REPLICATE 

WEIGHT 

17 

PREPLlS 

411 

NUM 

8 

replicate 

WEIGHT 

18 

PREPL19 

412 

NUM 

8 

REPLICATE 

lMGHT 

19 

PREPL2 

395 

NUM 

8 

REPLIvATc 

WEIGHT 

2 

PREPL20 

41  3 

NUM 

8 

REPLICATE 

WEIGHT 

20 

PREPL21 

41  4 

NUM 

8 

REPLICATE 

WEIGHT 

21 

PREPL22 

415 

NUM 

8 

REPLICATE 

WEIGHT 

22 

PREPL23 

4l  6 

NUM 

8 

REPLICATE 

WEIGHT 

23 

PREHL24 

417 

NUM 

8 

REPLICATE 

WEIGHT 

24 

PREPL25 

418 

NUM 

.0 

REPLICATE 

WEIGHT 

25 

PREPL26 

419 

NUM 

8 

REPLICATE 

weight 

26 

PREPL27 

420 

NUM 

8 

REPLICATE 

WEIGHT 

27 

PRePL28 

421 

NUM 

3 

REPLICATE 

WEIGHT 

28 

PREPL29 

422 

NUM 

g 

REPLICATE 

WEIGHT 

29 

PREPLS 

396 

NUM 

8 

REPLICATE 

WEIGHT 

3 

PREPL30 

423 

NUM 

5 

REPLICATE 

WEIGHT 

30 

PREPL31 

424 

NUM 

8 

replicate 

WEIGHT 

31 

f REPL32 

425 

NUM 

8 

REPLICATE 

WEIGHT 

32 

PRcPLA 

397 

NUM 

3 

REPLICATE 

WEIGHT 

4 

PREPL5 

398 

NUM 

6 

REPLICATE 

WEIGHT 

5 

PREPL6 

399 

NUM 

8 

REPLICATE 

WEIGHT 

6 

PREPL7 

40  J 

NUM 

8 

REPLICATE 

WEIGHT 

7 

PRtPLS 

401 

NUM 

g 

REPLICATE 

WEIGHT 

8 

PREPL9 

40  2 

NUM 

REPLICATE 

WEIuHT 

9 

PRLcAOER 

342 

NUM 

AGRdcW 

Pi2  LEALERSHlP/MANAGEflgNT  TRAINING:  RCTC 

PROFFCOM 

345 

U  M 

2 

M  G  r  i;  c  W 

PE2  AN  OFFICER'S 

COMMiSSION:  ROTC 

PRSELCON 

343 

NUM 

Z 

AGREEW 

Pt2  DEVELOP  SELF' 

"CONFIDENCE:  ROTC 

pscashed 

31  5 

NUM 

A  G  R  u  E  w 

?»c6  GET  MONEY  FOR  EDUCATION:  MILITARY 

PSCIVCAR 

2b7 

NUM 

-1 

c 

AG  R  E  2  w 

PE6  CIVILIAN  CAR 

EER  DEVELOP:  MILITARY 

PSEXSAMP 

15 

NUM 

c: 

PSEXSMP 

WHICH  PAR 

ENT  TO 

INTERVIEW  FROM  THIS  HH 

PSriIwUAL 

^  i  wj 

NUM 

2 

AGREEW 

PE6  HIGHLY  TRAINED  COWORKERS:  MILITARY 

PSHITcCri 

2c  i 

NUM 

2 

AGREEW 

P£6  USE  HIGH-TECH  EgUIPHlNT:  MILITARY 

PSLEADER 

279 

NUM 

2 

AGREEW 

PE6  DEVELOP  LcAOERSHl?  SKILLS:  MILITARY 

PSMATURE 

30  3 

NUM 

AGREEW 

=>£6  MATURE  AnO  R1 

ESPONSIBLE:  MILITARY 

PSMHNTAL 

299 

NUM 

2 

AGREEW 

PE6  MENTALLY  CHAi 

LLENGING:  MILITARY 

PSPMYS 

267 

NUM 

AGREEW 

PE6  PHYSIi 

CALLY  CHALLENGING;  MILITARY 

PSPOTEN 

295 

NUM 

2 

AGREEW 

PE6  DEVELOP  POTENTIAL:  MILITARY 

PSPROUD 

271 

NUM 

n 

AGREEW 

PE6  EXPERIENCE  TO  BE  PROUD  OF:  MILITARY 

PSSELCON 

291 

NUM 

2 

AGREEW 

PE6  DEVELOP  SELF' 

-CONFIDENCE:  MILITARY 

PSSTEP 

275 

NUM 

2 

agreew 

PE6  STEPPING  STONE  TO  COLLEGE:  MILITARY 

PSTRAIN 

307 

NUM 

2 

AGREEW 

PE6  TRAINING  IN  1 

USEFUL  SKILLS;  MILITARY 

PSWIOE 

263 

NUM 

2 

AGREEW 

PE6  WIDE 

VARIETY 

OF  JOBS:  MILITARY 

PTVCABI 

104 

NUM 

2 

YSSNO 

MHlI  DOES 

PARENT 

WATCH  MTV 

|PTVCAB2 

105 

NuM 

2 

YESNO 

MH11  DOES 

PARENT 

WATCH  NASHVILLE  NETWORK 

FTVCAB3 

106 

NUM 

2 

Y5SNO 

MHlI  DOES 

PARENT 

WATCH  ESPN  CSP0RTS3 

PTVCAS4 

107 

NUM 

2 

YESNO 

MH11  OOcS 

PARENT 

WATCH  wTtlS  tSYNDICATED] 

PTVCABS 

108 

NUM 

2 

YESNO 

Mrtll  DOES 

P  WATCH  BLACK  ENTERTAINMENT  TV 

PTVCOMOY  112  NuM  2  YESNO  MHI 2  DOES  PARENT  VIEW  SITCOMS 


ACOMS  PARNMAIN  VARIABLE  LIST  FOR  OCT  86  TO  JUN  87 
Current  as  of  Q87“2  (Jan/  Feb/  Mar)  ”  destroy  uihen  replaced  for  Q87“3 


■variable 

ORDER 

TYPE 

LSN 

FORMAT 

LABEL 

1  PTVDRAMA 

111 

NUM 

2 

YESNO 

MHI  2 

DOES  PARENT  VIEW  GENERAL  DRAMA 

PTVHRCA6 

101 

NUM 

3 

Mh2 

HRS  PER  WEEK  WATCH  CERTAIN  CABLE  TV 

PTVHPREG 

100 

NUM 

3 

MH2 

HRS  PER  WEEK  WATCH  NETWORK  TV 

PTVMOVIE 

114 

NUM 

2 

YcSNO 

MHl  2 

DOES  PARENT  VIEW  TV  MOVIES 

PTVMUSIC 

112 

NUM 

2 

YESNO 

MH1  2 

DOES  PARENT  VIEW  MUSIC/VIOEOS 

PTVMYS 

110 

NUM 

2 

YESNO 

Km1  2 

DOES  PARENT  VIEW  MYSTERIES 

(  PTVSH1 

116 

NUM 

2 

YESNO 

Mn1  3 

DOES  PARENT  WATCH  DAVID  LETTERmAN 

I  PTVSH2 

117 

NUM 

2 

YESNO 

MHl  3 

DOES  P  WATCH  FRIDAY  NIGHT  VIDEOS 

PTVSH3 

118 

NUM 

2 

YESNO 

MHl  3 

DOES  P  WATCH  MONDAY  NIGHT  FOOTBALL 

i  PTVSH4 

119 

NUM 

2 

YESNO 

MH1  3 

DOES  P  WATCH  COLLEGE  FOOTBALL 

PTVSH5 

120 

NUM 

2 

YESNO 

MH1  3 

DOSS  P  watch  SUNDAY  NIGHT  MOVIES 

f  PTVSPORT 

109 

NUM 

2 

YESNO 

MH1  2 

DOES  PARENT  VIEW  SPORTS 

PTVTALK 

115 

NUM 

2 

YESNO 

MH1  2 

DOES  PARENT  VIEW  Tv  TALK  SHOWS 

I  PTVWATCH 

99 

NUM 

2 

YESNO 

Mh1 

PARENT  regularly  wATCntS  TV 

I  PUN12AF 

163 

NUM 

2 

YESNO 

KRi 

UNAIDED  AD  RECALL  FOR  AIR  FORCE 

PUN1 2ALL 

171 

NUM 

2 

YESNO 

KK1 

UNAIDED  AD  RECALL  FOR  ALL  IN  ONE  AO 

,  PUN12AR 

1  o4 

NuM 

2 

YESNO 

KR1 

UNAIDED  AD  RECALL  FOR  ARMY 

PUN12C& 

168 

NUM 

2 

YESNO 

KR1 

UNAIDED  AO  RECALL  FOR  COAST  GUARD 

'  PUN12MC 

169 

NUM 

2 

YESNO 

Kk1 

UNAIDED  AD  RECALL  FOR  MARINE  CORPS 

PUN1 2NA 

170 

NUM 

2 

YESNO 

KRI 

UNAIDED  AD  RECALL  FOR  NAVY 

[  PUN12NG 

166 

NUM 

2 

YESNO 

KRi 

UNAIDED  AL  RECALL  FOR  NAT  GUARD 

1  PUN12N0N 

162 

NUM 

2 

YESNO 

KR1 

UNAIDED  AO  RECALL  FOR  NO  SERVICES 

PUN12R0 

165 

NUM 

2 

YESNO 

KRI 

UNAIDED  AD  RECALL  FOR  ROTC 

^PUN1  2RV 

167 

NUM 

2 

YESNO 

KR1 

UNAIDED  AO  RECALL  FOR  RESERVE 

■pvcasheo 

Z'tl 

NUM 

2 

AGRE  E  W 

PEA 

MONEY  TO  FUTHER  EDUCATION:  RESERVE 

PVCIVCAR 

234 

NUM 

C 

AGREEW 

PEA 

CIVILIAN  CAREER  DEVELOP:  RESERVE 

PVCRHAVE 

121 

NuM 

2 

YESNO 

MHl  4 

COES  HOUSEHOLD  HAVE  A  VCR 

[  PVCRHOUR 

122 

NUM 

3 

MHl  5 

HOURS  PER  WEEK  SPENT  WATCHING  VCR 

I  PVERSION 

7 

NUM 

2 

Pare 

NT  INTERVIEW  VERSION  NUMBER 

PVHIUUAL 

240 

NUM 

2 

AGREEW 

PEA 

HIGHLY  TRAINED  COWORKERS:  RESERVE 

[  PVH0M6 

242 

NUM 

2 

AGREEW 

PEA 

SERVE  AMERICA  IN  HOMETOWN:  RESERVE 

I  PVLEAOER 

233 

NUM 

2 

AGREEW 

PEA 

DEVELOP  LEADERSHIP  SKILLS:  RESERVE 

PVMATURE 

238 

NUM 

2 

AGREEW 

PEA 

MATURE  AMO  RESPONSIBLE:  RESERVE 

PVMENTAL 

237 

NUM 

2 

AGREEW 

PEA 

MENTALLY  CHALLENGING:  RESERVE 

[  PVPOTEN 

236 

NUM 

2 

AGREEW 

Pc  A 

DEVELOP  POTENTIAL:  RESERVE 

f  PVPROUD 

232 

NUM 

2 

AGREEW 

PEA 

EXPERIENCE  TO  BE  PROUD  OF:  RESERVE 

PVSELCON 

235 

NUM 

2 

AGREEW 

PE4 

DEVELOP  SELF-CONFIDENCE:  RESERVE 

PVSERCOM 

243 

NUM 

2 

AGREEW 

PEA 

SERVE  OV.N  COMMUNITY:  RESERVE 

PVSERPAR 

392 

NUM 

2 

AGREEW 

PE4 

PART-TIME  work:  RESERVE 

PVTRAIN 

239 

N  U  M 

2 

AGREEW 

PEA 

TRAINING  IN  USEFUL  SKILLS;  RESERVE 

PVWSEKEN 

244 

NUM 

2 

AGREEW 

PEA 

INTERESTING  WEEKENDS:  RESERVE 

PVWIOE 

231 

NUM 

n 

AGREEW 

PEA 

WIDE  VARIETY  OF  JOBS:  RESERVE 

PWCASHEO 

328 

NUM 

2 

AGREEW 

PE7 

GET  MONEY  FOR  EDUCATION;  JOB 

PWCIVCAR 

321 

NUM 

2 

AGREEW 

PE7 

CIVILIAN  CAREER  DEVELOP:  JOB 

I  PWFACKA 

38 

NUM 

8 

WEIGHT  FACTOR  FOR  KA  MODULE 

I  PWFACMH 

37 

NUM 

8 

WEIGHT  FACTOR  FOR  Mri  MODULE 

PWFACPEA 

39 

NUM 

8 

WEIGHT  FACTOR  FOR  PE  (ACTIVE) 

1  P*JFACPeC 

47 

NUM 

8 

WEIGHT  FACTOR  FOR  ?E  (COLLEGE) 

PWFACPEF 

42 

NUM 

8 

WEIGHT  FACTOR  FOR  Pc  (AIR  FORCE) 

Wpwfacpeg 

A1 

NUM 

8 

WEIGHT  FACTOR  FOR  PE  (NATIONAL  GUARD) 

[P3WFACPEM 

43 

NUM 

8 

WEIGHT  FACTOR  FOR  PE  (MARINE  CORPS) 

[  PWFACPEN 

44 

NUM 

8 

WEIGHT  FACTOR  FOR  PE  (NAVY) 

\  PKFACPER 

48 

NUM 

8 

WEIGHT  FACTOR  FOR  PE  (ROTC/OFFICER ) 

PWFACPES 

45 

NUM 

8 

WEIGHT  FACTOR  FOR  PE  (MILITARY) 

ACOMS  PARNMAIN  VARIABLE  LIST  FOR  OCT  86  TO  JUN  37 


Current  as 

of  w87 

-2  (. 

Jan/  Feb/ 

Mar)  •=>  destroy  when  replaced  for  Q87~3 

VARIABLE 

OROER 

TYPE 

LEN 

FORMAT 

LABEL 

PWFACPEV 

40 

NUM 

8 

WEIGHT  FACTOR  FOR  PE  (RESERVE) 

PWFACPEW 

46 

NUM 

8 

WEIGHT  FACTOR  FOR  PE  (CIVILIAN  JOB) 

PWGHTKA 

26 

NUM 

8 

WEIGHT  FOR  KA  MODULE 

PWGHTMH 

25 

NUM 

8 

weight  for  mh  module 

PWGHTPEA 

27 

NUM 

8 

WEIGHT  FOR  PE  (ACTIVE) 

PWGHTPEC 

35 

NUM 

8 

WEIGHT  FOR  PE  (COLLEGE) 

PWGHTPEF 

30 

NUM 

8 

WEIGHT  FOR  PE  (AIR  FORCE) 

PWGHTPEG 

29 

NUM 

8 

WEIGHT  FOR  PE  (NATIONAL  GUARD) 

PWGHTPEM 

31 

NUM 

8 

WEIGHT  FOR  PE  (MARINE  CORPS) 

PWGHTPEN 

32 

NUM 

8 

WEIGHT  FOR  PE  (NAVY) 

PWGHTPER 

36 

NUM 

3 

WEIGHT  FOR  PE  ( ROTC/ DFFIC ER) 

PWGHTPES 

33 

NUM 

8 

WEIGHT  FOR  PE  (MILITARY) 

PWGHTPEV 

28 

NUM 

8 

WEIGHT  FOR  PE  (RESERVE) 

PWGHTPEW 

34 

NUM 

8 

WEIGHT  FOR  PE  (CIVILIAN  JOB) 

PWHIUUAL 

327 

NUM 

2 

AGREEw 

PE7  HIGHLY  TRAINED  COwORKERS;  JOB 

PWrtITECH 

320 

NUM 

2 

AGREEM 

PE7  USE  HIGH“TECH  EgUIPMENT:  JOB 

PWLEADER 

319 

NUM 

2 

AGREEw 

PE7  DEVELOP  LEADERSHIP  SKILLS:  JOB 

PWMATURE 

325 

NUM 

2 

AGREEW 

Pc7  MATURE  AND  RESPONSIBLE:  JOB 

PWWENTAL 

324 

NUM 

2 

AGREEW 

Pc7  MENTALLY  CHALLENGING;  JOB 

PWPHYS 

316 

NUM 

2 

AGREEW 

PE7  PHYSICALLY  CHALLENGING:  JOB 

PWPOTEN 

323 

NUM 

2 

AGREEW 

PE7  DEVELOP  POTENTIAL:  JOB 

PWPROUO 

317 

NuM 

2 

AGREEW 

PE7  EXPERIENCE  TO  BE  PROUD  OF;  JOB 

PWSELCON 

322 

NUM 

2 

AGREEw 

PE7  DEVELOP  SELF-CONFIDENCE:  JOB 

PWSTEP 

318 

NUM 

2 

AGREEW 

PE7  STEPPING  STONE  TO  COLLEGE:  JOB 

PWTRAIN 

326 

NUM 

2 

AGREEW 

Pc7  TRAINING  IN  USEFUL  SKILLS:  JOB 

PXAD1  2aP 

430 

NUM 

2 

YXADF 

UNAIDED  AIDED  RECALL  AIR  FORCE  AOS 

PXAD1 2AL 

434 

NUM 

2 

YXADF 

UNAi: 

)£0  +  AIDED  RECALL  JRAP  ADS 

PXAD12AR 

426 

NUM 

2 

YXADF 

UNAIDED  +  AIDED  RECALL  ACTIVE  ARMY  AOS 

PXA012CG 

433 

NUM 

2 

YXADF 

UNAIDED  ♦  AIDED  RECALL  COAST  GUARD  ADS 

PXA01 2mC 

432 

NUM 

2 

YXADF 

UNAIDED  +  AIDED  RECALL  MARINE  CORPS  AOS 

PXAD1 2NA 

431 

NUM 

2 

YXADF 

UNAIDED  AIDED  RECALL  NAVY  ADS 

PXAOl 2NG 

428 

NuM 

2 

yxadf 

UNAIDED  ♦  AIDED  RECALL  ARMY  NATL  GUARD 

PXAD1 2RO 

427 

NUM 

2 

YXADF 

UNAIDED  AIDED  RECALL  ARMY  ROTC  AOS 

PXA012RV 

429 

NUM 

2 

fX  ADF 

UNAIDED  +  AIDED  RECALL  ARMY  RESERVE  ADS 

PXX.AOEP 

443 

NUM 

2 

YXXAF 

KNOW 

CAN  Y  JOIN  ARMY  OEP/  ENTER  YR  LATR 

PXl^AEARN 

435 

NUM 

2 

YXXAF 

KNOW 

EARN  MONEY  FOR  COLLEGE  IN  ARMY 

PXKAED3N 

436 

NUM 

2 

YXKAF 

KNOW 

AMOUNT  OF  ARMY  EDUCATION  BENEFITS 

PX^AGIAF 

439 

NuM 

2 

YXXAF 

KNOW 

DUES  the  air  force  offer  GI  BILL 

PXKA6IAR 

433 

NUM 

2 

YXXAF 

KNOW 

DOES  The  army  offer  the  gi  bill 

PXKAGIMA 

441 

NUM 

2 

YXXAF 

KNOk. 

DOES  MARINE  CORPS  OFFER  GI  BILL 

PXXAGINA 

440 

NUM 

2 

YXXAF 

KNOW 

DOES  THE  NAVY  OFFER  THE  GI  BILL 

PXXAP.GCL 

447 

NuM 

2 

yxxaf 

KNOW 

EARN  COLLEGE  MONEY  IN  RESERVE/NG 

PXKARGGI 

443 

NUM 

2 

YXKAF 

KNOW 

MAX  GI  BILL  AMOUNT  IN  RESERVE/NG 

PXXARGrtS 

445 

NUM 

2 

YXKAF 

KNOW 

CAN  ONLY  HS  GRADS  JOIN  RESERVE/NG 

PXKARGJN 

444 

NUM 

2 

YXKAF 

KNOW 

CAN  riS  JRS  AGE  17  JOIN  RESERVc/NG 

PXKASAME 

437 

NUM 

2 

YXKAF 

KNOW 

COMPAR  ARMY  EO  BEN  TO  OTH  BRANCHES 

PXKAWARO 

446 

NUM 

2 

YXKAF 

KNOW 

WHO  SPONSORS  SCHOLAR-ATHLETE  AWARD 

PXXAYRS 

442 

NUM 

2 

YXKAF 

KNOW 

MINIMUM  ARMY  ENLISTMENT 

RACE1 

14 

NUM 

2 

PSRACE 

RACE/ETHNICITY  FOR  POST-STRATIFICATION 

RANOIAP 

81 

NUM 

2 

RANOIAY 

IAP2 

RANDOM  NUMBER  SELECTED 

'RAMOKAP 

350 

NUM 

2 

RANDKAY 

KA4  RANDOMIZE  FIRST  BRANCH  FOR  GI  SILL 

RANDKRP 

l6l 

NUM 

C 

RANDKR 

KR17 

RANDOM  number  FOR  SERVICE  DISPLAY 

RANUXRP2 

160 

NUM 

2 

KNOW 

KR5-KR13  RANDOM  NUMBER 

RANDPEP1 

210 

NUM 

2 

RAND1 PE 

PEP  1  RANDOM  START  FOR  ARMY 

ACOMS  PARNKAIN  VARIABLE  LIST  FOR  OCT  S6  TO  JUN  37 


Current  as 

of  037 

"2  (jan/  Feb/ 

Mar)  -  destroy  when  replaced  for  G37-3 

^VARIABLE 

ORDER 

TYPE 

LEN 

FORMAT 

LABEL 

RAN0PEP4 

211 

NUM 

c 

RANL'4P£ 

PEP  4  RANDOM  START  FOR  ARV/ANG 

RANDPEP5 

212 

NUM 

2 

RANO^PE 

PEP  5  random  start  FOR  NATIONAL  GUARD 

RANDPEP6 

21  i 

NUM 

2 

RANDI PE 

PEP  6  RANDOM  START  FOR  AF/MC/NA/ALL 

RANOPEP7 

214 

NUM 

2 

RAND7PE 

PEP  7  RANDOM  START  FOR  CIVILIAN  JOB 

RANOPEPS 

215 

NUM 

2 

PE8RAND 

PEP  3  RANDOM  START  FOR  COLLEGE 

RANDPSPA 

388 

NUM 

2 

RANDPcYA 

PcPl/4/5  RANDOM  START:  ARMY  i  ARV/ANG 

RANOPEPS 

389 

NUM 

RAnDI PE 

PEP1/0  RANDOM  START:  ARMY  &  AF/MC/NA/ALL 

RANDPEPC 

393 

NUM 

2 

RAND1 Pc 

PEPl/7  RANDOM  START:  ARMY  &  WORK  FORCE 

RANDPEPO 

391 

NUM 

2 

RAND1PE 

PEP1/8  RANDOM  START:  ARMY  &  COLLEGE 

RANOPEPO 

337 

NUM 

2 

RANOROER 

WHICH  Pc  REFERENT  IS  FIRST  ON  SCREEN 

RANDROP 

49 

NUM 

2 

RANOROP 

PARENTAL  MODULE  ROTATION  VARIABLE 

ROTCREG 

17 

Char 

2 

SROTCFMT 

ROTC  REGION/SRIgADE 

SELYYMM 

4 

NUM 

4 

YYMMNUM 

YEAR  AND  MONTH  HH  SELECTED  INTO  SAMPLE 

YATSFLG 

11 

NUM 

2 

YATSFLGF 

8o  yats  II  Sample  flag 

YMAINOAT 

5 

CHAR 

6 

SCHAR 

date  OF  MAIN  INTERVIEW 

YUTHNUM 

2 

Char 

2 

8CHAR 

youth  id  number 

ACOMS  PARENT  VARIABLE  LIST 
BY  ORDER 


OCT  86  TO  JUN  87 
Destroy  When  Replaced  by  Q87-3 


ACOMS  PARNMAIN  VARIABLE  LIST  FOR  OCT  86  TO  JUN  87 


Current  as 

of  087 

•*2  (J3n/  Feb/ 

Mar)  ~  destroy  aihen  replaced  for  Q87-3 

DER 

VARIABLE 

TrPc 

LEN 

FORMAT 

LABEL 

1 

CASEID 

CHAR 

8 

bCHAR 

HOUSEHOLD  ID  NUMBER 

2 

rUTHNUM 

CHAR 

•> 

$CHAR 

YOUTH 

ID  NUMBER 

3 

PARNNUM 

CHAR 

2 

iCHAR 

PARENTAL  ID  NUMBER  FOR  BASM  SEGMENT 

4 

SELV VMM 

NUM 

4 

r TMMNUM 

YEAR  AND  MONTH  HH  SELECTED  INTO  SAMPLE 

5 

TMAINDAT 

CHAR 

6 

SCHAR 

DATE  OF  main  INTERVIEW. 

6 

PMAINOAT 

CHAR 

6 

SCHAR 

DATE  OF  PARENT  INTERVIEW 

7 

PVERSION 

NUM 

2 

PARENT 

INTERVIEW  VERSION  NUMBER 

8 

PMASFLG 

NUM 

2 

PMASFLGF 

PRIMARY  MALE  ANALYTIC  SAMPLE  FLAG 

9 

PFASFL6 

NUM 

2 

PFASFLGF 

primary  female  analytic  SAMPLE  FLAG 

10 

MARK.FLG 

NUM 

2 

marxflgf 

RECRUITING  MARKET  FLAG 

11 

TATSFLG 

NUM 

2 

yatsflgf 

86  YATS  II  SAMPLE  FLAG 

12 

PANELPET 

NUM 

2 

PEPANEL 

YOUTH 

SAMPLE  SUBGROUP  FOR  ANALYSIS 

13 

eCALCAGE 

NUM 

3 

SC9  CALCULATED  AGE  FROM  DATE  OF  BIRTH 

14 

RACE1 

NUM 

2 

PSRACE 

RAC  E /£ 

thnicity  for  post-stratification 

15 

PSEXSAMP 

NUM 

2 

PSEXSMP 

WHICH 

PARENT  TO  INTERVIEW  FROM  THIS  HH 

16 

BRIGADE 

NUM 

2 

RCTGBDE 

USAREC 

RECRUITING  BkIGADE 

17 

ROTCREG 

CHAR 

2 

UROTCFMT 

ROTC  REGION/BRIGADE 

18 

hhstate 

CHAR 

2  , 

SSTATE 

HH  STATE  POSTAL  CODE 

19 

CNTYFIPS 

CHAR 

3 

iCHAR 

HH  COUNTY  FIPS  CODE 

20 

esEx 

NUM 

2 

SEX 

SEX  OF 

ENUMERATED  YOUTH 

21 

PARE^JTE0 

NUM 

2 

PAREOUC 

EDUCATION  OF  PARENT/  FROM  YOUTH  RECORD 

22 

IMPEDUCP 

NUM 

2 

PAREDUC 

IMPUTED  EDUCATION  OF  PARENT 

23 

P8ASRGHT 

NUM 

8 

PARENT 

BASE  WEIGHT 

24 

PARNWGHT 

NUM 

8 

PARENT 

FINAL  ADJUSTED  WEIGHT 

25 

PWGriTMH 

NUM 

8 

WEIGHT 

FOR  MH  MODULE 

26 

PWGrtTKA 

NUM 

8 

WEIGHT 

FOR  XA  MODULE 

27 

PR6HTPEA 

NUM 

3 

WEI GHT 

FOR  P£  (ACTIVE) 

28 

PWGHTPEV 

NUM 

8 

WEIGHT 

FOR  PE  (RESERVE) 

29 

PWGHTPEG 

NUM 

8 

WEIGHT 

FOR  PE  (NATIONAL  GUARD) 

30 

PWGHTPEF 

NUM 

8 

WEIGHT 

FOR  PE  (AIR  FORCE) 

31 

PWGHTPEM 

NUM 

8 

WEIGHT 

FOR  PE  (MARINE  CORPS) 

32 

PWGHTPEN 

NUM 

8 

WEIGHT 

FOR  PE  (NAVY) 

33 

PWGfiTPES 

NUM 

8 

WEIGHT 

FOR  PE  (MILITARY) 

34 

PWGMTPEw 

NUM 

8 

WEIGHT 

FOR  PS  (CIVILIAN  JOB) 

35 

PViGHTPEC 

NUM 

8 

WEIGHT 

FOR  PE  (COLLEGE) 

36 

PWGHTPER 

NUM 

8 

WEIGHT 

FOR  PE  (ROTC/OFFICER ) 

37 

PWFACMH 

NUM 

8 

WEIGHT 

FACTOR  FOR  MH  MODULE 

38 

PWFACKA 

NUM 

8 

WEIGHT 

FACTOR  FOR  XA  MODULE 

39 

PWFACPEA 

NUM 

8 

WEIGHT 

FACTOR  FOR  PE  (ACTIVE) 

40 

PWFACPEV 

NUM 

8 

WEIGHT 

FACTOR  FOR  PE  (RESERVE) 

41 

PWFACPEG 

NUM 

3 

WEIGHT 

FACTOR  FOR  PE  (NATIONAL  GUARD) 

42 

PWFACPEF 

NUM 

8 

WEIGHT 

FACTOR  FOR  PE  (AIR  FORCE) 

43 

PWFACPEM 

NUM 

3 

WEIGHT 

FACTOR  FOR  PE  (MARINE  CORPS) 

44 

PWFACPEN 

NUM 

8 

WEIGHT 

FACTOR  FOR  PE  (NAVY) 

45 

PWFACPES 

NUM 

8 

WEIGHT 

FACTOR  FOR  P£  (MILITARY) 

46 

PWFACPEW 

NUM 

8 

WEIGHT 

FACTOR  FOR  Pc  (CIVILIAN  JOB) 

47 

PwFACPcC 

NUM 

8 

WEIGHT 

FACTOR  FOR  PE  (COLLEGE) 

48 

PWFACPER 

NUM 

8 

W  E I GHT 

FACTOR  FOR  PE  (ROTC/OFFICER) 

49 

RANOROP 

NUM 

2 

RANDROP 

PARENT 

AL  MODULE  ROTATION  VARIABLE 

50 

PIOFTPLN 

NUM 

2 

PIFRcO 

PI2  FRED  OF  P  TALKS  W/  Y  ABOUT  PLANS 

51 

PITLKOPN 

NUM 

2 

PTLXOPN 

PI5  DOES  P  GIVE  OPINION  DURING  TALK  W/  Y 

52 

PINFPLAN 

NuM 

2 

PIPLAN 

PI6  P 

SELF-REP  INFLUENCE  Y  FUTURE  PLANS 

53 

PILIXEDO 

NUM 

2 

PILIXEDO 

PI7  what  p  wants  y  to  do  in  future 

54 

PILIXSOS 

CHAR 

30 

J.CMAR 

PI7  what  P  wants  Y  to  00  -  OTHER  SPECIFY 
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ROER 
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TYPE 

LEN 
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55 

PIMENMIL 

NJM 

2 

PIOPIN 

PI8 

SHOULD  YOUNG  MEN  SERVE  IN  MILITARY 

56 

PIWOMMIL 

NUM 

2 

PIOPIN 

PI9 

SHOULD  YOUNG  NOMEN  SERVE  IN  MILTARY 

57 

PITLKMIL 

NJM 

2 

YESNO 

PI1G 

HAS  P  TALKED  TO  Y  ABOUT  ENLISTING 

58 

PIOFTMIL 

NJM 

2 

PIFREO 

PI11 

FREQ  OF  P  TALK  TO  Y  ABOUT  ENLISTING 

59 

PI11CHK 

NUM 

2 

CCHECK 

CONS 

T.  CHECK:  PI10/  Pill 

60 

PITLl^RAN 

NJM 

2 

PIOFFIC 

PI14 

oiscusseo  Y  AS  OFFICER  OR  ENLISTED 

61 

PITLKAR 

NUM 

2 

YESNO 

PI1  5 

SERVICE  DISCUSSED  WAS  ARMY 

62 

PITLKNA 

NUM 

2 

YESNO 

?I1  5 

SERVICE  DISCUSSED  WAS  NAVY 

63 

PITLKAF 

NJM 

2 

YESNO 

PI15 

SERVICE  OISCUSSEO  wAS  AIR  FORCE 

64 

PITLKMC 

NUM 

2 

YESNO 

PI15 

SERVICE  DISCUSSED  wAS  MARINE  CORPS 

65 

PITLKALL 

NJM 

2 

YESNO 

P115 

SERVICE  OISCUSSEO  wAS  ALL  SERVICES 

66 

PITLKACT 

NJM 

2 

YESNO 

PI16 

P  TALKED  TO  Y  ABOUT  ACTIVE  DuTY 

67 

PITLKRV 

NUM 

2 

YESNO 

PI16 

P  TALKED  TO  Y  ABOUT  RESERVE 

66 

PITLKNG 

NUM 

2 

YESNO 

PIl  6 

P  talked  to  Y  ABOUT  NATIONAL  GUARD 

69 

PIMILOPN 

NUM 

2 

PMILOPN 

PI17 

P  ENCOURAGE/OISCOURAGE  Y  TO  ENLIST 

70 

PINFMIL 

NJM 

2 

PIPLAN 

PI13 

P  SELF-REP  influence  Y  ENLIST  PLANS 

71 

PIPOIADS 

NUM 

2 

YESNO 

PIl  9 

DIO  P  POINT  OUT  SERVICE  ADS  TO  Y 

72 

PISUGREC 

NUM 

2 

YESNO 

PI21 

P  SUGGEST  Y  SEE  MILITARY  RECRUITER 

73 

PIRECAR 

NUM 

2 

YESNO 

PI22 

P  SUGGEST  Y  SEE  ARMY  RECRUITER 

74 

PIRECNA 

NUM 

2 

YESNO 

PI22 

P  SUGGEST  Y  SEE  NAVY  RECRUITER 

75 

PIRcCAF 

NUM 

2 

YESNO 

PI22 

P  SUGGEST  Y  SEE  AIR  FORCE  RECRUITER 

76 

PIRcCMA 

NUM 

2 

YESNO 

P122 

P  SUGGEST  Y  SEE  MARINE  RECRUITER 

77 

PIRCMAIL 

NUM 

2 

YESNO 

PI23 

RECEIVE  MILITARY  RECRUITING  MAIL 

73 

PIPR3MIL 

NUM 

2 

pprbmil 

PI25 

P  BELIEVE  Y  WILL/WON'T  ENLIST 

79 

piexpran 

NUM 

2 

PEXPECT 

.  PI26 

P  EXPECT  Y  TO  BE  OFF IC cR / E NL I S TED 

80 

PIPHYS 

NUM 

2 

RANGIMP 

IAP2 

IMP  OF  HAVING  PHYSICAL  CHALLENGE 

81 

ramdiap 

NUM 

2 

RANDIA Y 

IAP2 

RANDOM  number  SELECTED 

82 

PIHIQUAL 

NJM 

2 

RANGIMP 

IAP2 

IMP  OF  highly  trained  COWORKERS 

83 

PICASHED 

NUM 

2 

RANGIMP 

IaP2 

IMP  OF  earning  money  FOR  EDUCATION 

84 

PITRAIN 

NJM 

2 

RANGIMP 

IAP2 

IMP  OF  TRAINING  IN  USEFUL  SKILLS 

85 

PlScLCON 

NUM 

2 

RANGIMP 

IAP2 

IMP  OF  DEVELOPING  SELF-CONFIOENCE 

86 

PICNTRY 

NJM 

2 

RANGIMP 

IAP2 

IMP  OF  SERVING  COUNTRY 

87 

PILEADER 

NUM 

2 

RANGIMP 

1AP2 

IMP  OF  DEVELOPING  LEADERSHIP  SKILLS 

88 

PIHITECH 

NJM 

2 

RANGIMP 

IAP2 

IMP  OF  WORKING  WITH  ril-TSCH  EQUIP 

39 

PIPROUO 

NUM 

2 

RANGIMP 

IAP2 

IMP  OF  EXPERIENCES  TO  BE  PROUO  OF 

90 

PIPOTEN 

NUM 

2 

RANGIMP 

IAP2 

IMP  OF  DEVELOPING  POTENTIAL 

91 

PICIVCAR 

NUM 

2 

RANGIMP 

IAP2 

IMP  OF  helping  CIVILIAN  CAREER  DEV 

92 

PISERCOM 

NUM 

2 

RANGIMP 

IAP2 

IMP  OF  COMMUNITY  SERVICE 

93 

P I W  E  E  K  E  N 

NUM 

2 

RANGIMP 

:ap2 

IMF  OF  WEEKEND  EXCITEMENT 

94 

PIHOKE 

NUM 

2 

RANGIMP 

IAP2 

IMP  Or  STAYING  IN  OWN  HOMETOWN 

95 

PISTEP 

NUM 

2 

RANGIMP 

IAP2 

IMP  OF  STEPPING  FROM  HS  TO  COLLEGE 

96 

PIMATURE 

NUM 

2 

RANGIMP 

IAP2 

IMP  OF  BECOMING  MATURE/ RS S PON S I BLE 

97 

PIINNOV 

NUM 

2 

RANGIMP 

IAP2 

IMP  OF  USING  OWN  JUDGMENT 

98 

PIMENTAL 

NJM 

2 

RANGIMP 

IAP2 

IMP  OF  HAVING  MENTAL  CHALLENGE 

99 

PTVWATCM 

NUM 

2 

YESNO 

MM1 

PARENT  REGULARLY  WATCrtES  TV 

100 

PTVMRREG 

NUM 

3 

Mm2 

HRS  PER  WEEK  WATCH  NETWORK  TV 

101 

PTVrtRCAB 

NUM 

3 

MH2 

HRS  PER  WEEK  WATCrt  CERTAIN  CABLE  TV 

102 

MHP2CHK1 

NJM 

2 

CCrtcCK 

CONST  CHECK;  MHl  =  1  i  MH2  =  0  HOURS 

103 

MHP2CHK2 

NUM 

2 

CCHECK 

CONST  CHECK:  MH2  >  168  HOURS 

104 

PTVCA81 

NUM 

2 

YESNO 

MHl  1 

DOES  PARENT  WATCH  MTV 

105 

PTVCA82 

NUM 

2 

YESNO 

Mril  1 

DOES  parent  watch  NASHVILLE  NETWORK 

106 

PTVCAB3 

NUM 

2 

YESNO 

MH11 

DOES  parent  watch  ESPN  CSPORTS3 

107 

PTVCABA 

NUM 

2 

YESNO 

MHl  1 

DOES  parent  watch  wTBS  CSYNDICATEDl 

1C8 

PTVCAS5 

NuM 

2 

YESNO 

MHl  1 

DOES  P  WATCH  BLACK  ENTERTAINMENT  TV 
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109 

PTVSPORT 

MUM 

2 

YESNO 

110 

PTVMYS 

NUM 

2 

YcSNO 

111 

PTVORAMA 

NUM 

2 

YESNO 

112 

PTVMUSIC 

NuM 

2 

YESNO 

113 

PTVCOMOY 

NUM 

2 

YESNO 

114 

PTVMOVIE 

NUM 

2 

YESNO 

115 

PTVTALK 

NUM 

2 

YESNO 

116 

PTVSHi 

NUM 

2 

YESNO 

117 

PTVSH2 

NUM 

2 

YESNO 

118 

PTVSH3 

NUM 

2 

YESNO 

119 

PTVSH4 

NUM 

2 

YESNO 

120 

PTVSH5 

NUM 

2 

YESNO 

121 

PVCRHAVE 

NUM 

2 

YESNO 

122 

PVCRrtOUR 

NUM 

3 

123 

PRADLIS 

NUM 

2 

YESNO 

124 

PRADHRAM 

NUM 

3 

125 

PRAOHRFM 

NUM 

3 

126 

MPl 7CHK1 

NUM 

2 

CCHECK 

127 

MP1 7Chk2 

NUM 

2 

CCriSCK 

126 

PRAONEWS 

NUM 

2 

YESNO 

129 

PRADCLAS 

NUM 

2 

YESNO 

130 

PRAOPOP 

NUM 

2 

YESNO 

131 

PRADCW 

NUM 

2 

YESNO 

132 

PRAOSPOR 

NUM 

2 

YESNO 

133 

PRADTALK 

NUM 

2 

YESNO 

134 

PRAOROCK 

NUM 

2 

YESNO 

1  35 

PRADEAS Y 

NUM 

2 

YESNO 

136 

PRAOSHi 

NUM 

2 

YESNO 

137 

PRADSH2 

NUM 

2 

YESNO 

138 

PRADSH3 

NUM 

c 

YESNO 

139 

PRA0SH4 

NUM 

2 

YESNO 

UD 

PRAOSH5 

NUM 

2 

YESNO 

141 

PPAPREAD 

NUM 

2 

YPAPREA 

142 

PPAPHOUR 

NUM 

3 

143 

NHP29CHK 

NUM 

2 

CCHECK 

144 

PPAPSPOR 

NUM 

2 

YESNO 

145 

PPAPCOM 

NUM 

2 

YESNO 

146 

PPAPNEWS 

NUM 

2 

YESNO 

147 

ppaploc 

NUM 

2 

YESNO 

143 

PPAPFOOO 

NUM 

2 

YESNO 

149 

PPAPSTYL 

NUM 

2 

YESNO 

15D 

PPAPCLAS 

NUM 

2 

YESNO 

151 

PMAGREAD 

NUM 

2 

YESNO 

152 

PMAG1 

NUM 

3 

magfmt 

153 

PMA6  2 

N  JM 

3 

MAuFMT 

154 

PMAG3 

NUM 

3 

magfmt 

155 

PMA&4 

NuM 

3 

MAGFMT 

156 

PMAG5 

NUM 

3 

MAGFMT 

157 

PMAG6 

NUM 

3 

MAGFMT 

158 

pmaghour 

NUM 

3 

159 

MHPCHK 

NUM 

2 

CCHECK 

160 

RAN0KRP2 

NUM 

2 

KNOW 

161 

RANDKRP 

NUM 

2 

RANDKR 

162 

PUNI 2NON 

NUM 

2 

YESNO 

LABEL 

MH12  DOES  PARENT  VIEW  SPORTS 
MH12  does  parent  VIcW  MYSTERIES 
Mrt12  DOES  PARENT  VIEW  GENERAL  DRAMA 
MH12  DOES  PARENT  VIEW  MUSIC/VIOEOS 
Mri12  DOES  PARENT  VIEW  SITCOMS 
M11I2  DOES  PARENT  VIEW  TV  MOVIES 
Mh12  DOES  PARENT  VIEW  TV  TALK  SrtOwS 
MH13  DOES  PARENT  WATCH  DAVID  LETTERMAN 
MMli  DOES  P  watch  FRIDAY  NIGHT  VIDEOS 
Mh13  DOES  P  WATCH  MONDAY  NIGHT  FOOTBALL 
MH13  does  P  WATCH  COLLEGE  FOOTBALL 
Mm13  DOES  P  WATCH  SUNDAY  NIGHT  MOVIES 
MH14  DOES  HOUSEHOLD  HAVE  A  VCR 
MH15  hours  per  week  spent  WATCHING  VCR 
MH16  DOES  PARENT  LISTEN  TO  THE  RADIO 
MH17  HOW  MANY  HOURS  PER  WEEK  AM  RADIO 
Mm17  how  MANY  HOURS  PER  WEEK  FM  RADIO 
CONST  CHECK:  MH16  =  1  i  MM1 7  =  0  HOURS 
CONST  CHECK:  MH17  >  163  HOURS 
MH26  DOES  PARENT  LISTEN  TO  NEwS 
MH26  does  parent  LISTEN  CLASSICAL  MUSIC 
MH26  JOES  PARENT  LISTEN  TO  POP  MUSIC 
MH26  does  PARENT  LISTEN  COUNTRY  MUSIC 
Mm26  does  parent  LISTEn  to  SPORTS 
MM26  does  parent  listen  to  talk  SHOWS 
MM26  DOES  PARENT  LISTON  TO  ROCK  MUSIC 
Mh26  DOES  PARENT  LISTEN  TO  EASY  MUSIC 
MH27  does  P  listen  to  AMERICAN  TOP  40 
MH27  does  P  listen  TO  KING  oISCUIT  HOUR 
MH27  DOES  P  LISTEN  TO  RICK  DEES'  TOP  4O 
mh27  does  p  listen  TO  MSTALSHOP 
MH27  does  P  listen  TO  ROCKLiNE 
MH2S  hOw  often  DOES  P  READ  NEWSPAPER 
MH29  HOURS  PER  WEEK  READING  NEWSPAPER 
CONST  CHECK:  MH28  4  Mh29  HOURS 
MH30  DOES  PARENT  READ  SPORTS 
MH3C  DOES  PARENT  READ  COMICS 

Mh30  DOES  Parent  read  news  section 
MM30  does  parent  read  local  section 
Mh3D  does  parent  read  food  SECTION 
Mh30  DOES  PARENT  READ  LIFESTYLE  SECTION 
MH3LI  DOES  PARENT  READ  CLASSIFIED 
MH31  DOES  PARENT  READ  MAGAZINES 
Mh32  MAGAZINE  tfl  READ  ON  REGULAR  BASIS 
MH32  magazine  f2  READ  ON  REGULAR  BASIS 
MH32  MAGAZINE  Fi  READ  ON  REGULAR  BASIS 
MH32  MAGAZINE  F4  READ  ON  REGULAR  BASIS 
MH32  MAGAZINE  F5  READ  ON  REGULAR  BASIS 
MH32  MAGAZINE  ff6  READ  ON  A  REGULAR  BASIS 
MH33  HOURS  PER  WEEK  READING  MAGAZINES 
CONST  CHECK:  TOTAL  HOURS  IN  MriP  >  168 
KR5'-KR13  RANDOM  NUMBER 

KR17  RANDOM  NUMBER  FOR  SERVICE  DISPLAY 
KR1  UNAIDED  AO  RECALL  FOR  NO  SERVICES 


/ 

Current  as 
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163 

PUNI 2AF 

NUM 

2 

YESNO 

KR1  UNAIDED 

AO  RECALL  FOR  AIR  FORCE 

164 

PUN12AR 

NUM 

2 

YESNO 

KRI  UNAIDED 

AD  RECALL  FOR  ARMY 

165 

PUNi  2R0 

NUM 

2 

YESNO 

KSI  UNAIDED 

AD  RECALL  FOR  ROTC 

166 

PUNi 2NG 

NUM 

2 

YESNO 

KRi  UNAIDED 

AD  RECALL  FOR  NAT  GUARD 

167 

PUNI 2RV 

NUM 

2 

YESNO 

KR1  UNAIDED 

AD  RECALL  FOR  RESERVE 

168 

PUNi 2CG 

NOM 

2 

YESNO 

KkI  UNAIDED 

AD  RECALL  FOR  COAST  GUARD 

169 

PUNi 2MC 

NUM 

2 

YESNO 

KR1  UNAIDED 

AO  RECALL  FOR  MARINE  CORPS 

170 

PUNI 2NA 

NuM 

2 

YESNO 

KRI  UNAIDED 

AD  RECALL  FOR  NAVY 

171 

PUNi 2ALL 

NUM 

2 

YESNO 

KRi  UNAIDED 

AD  RECALL  FOR  ALL  IN  ONE  AD 

172 

PKRROAF 

NUM 

2 

YESNO 

KR2  ROTC  AD 

RECALLED  FOR  AIR  FORCE 

173 

PKRROAR 

NUM 

2 

YESNO 

KR2  ROTC  AD 

RECALLED  FOR  ARMY 

174 

PKRRONA 

NUM 

2 

YESNO 

KR2  ROTC  AD 

RECALLED  FOR  NAVY 

175 

PKRROMC 

NUM 

2 

YESNO 

KR2  ROTC  AD 

PECALLSO  FOR  MARINES 

176 

PKRROCG 

NUM 

2 

YESNO 

KR2  ROTC  AO 

RECALLED  FOR  COAST  GUARD 

177 

PKRNGAF 

NUM 

2 

YESNO 

KR3  N  GUARD 

AD  RECALLED  FOP  AIR  FORCE 

178 

PKRNGAR 

NUM 

2 

YESNO 

KR3  N  GUARD 

AD  RECALLED  FOR  ARMY 

179 

PKRNGNA 

NUM 

2 

YESNO 

KR3  N  GUARD 

AD  RECALLED  FOR  NAVY 

180 

PKRNGMC 

NUM 

2 

YESNO 

KR3  N  GUARD 

AD  RECALLED  FOR  MARINES 

161 

PKRN3CG 

NUM 

2 

YESNO 

KR3  N  GUARD 

AD  RECALLED  FOR  COAST  GUARD 

182 

PKRRVAF 

NUM 

2 

YESNO 

KR4  RESERVE 

AD  RECALLED  FOR  AIR  FORCE 

133 

PKRRVAR 

NUM 

2 

YESNO 

KR4  reserve 

AD  RECALLED  FOR  ARMY 

184 

PKRRVNA 

NUM 

2 

YESNO 

KR4  RESERVE 

AD  RECALLED  FOR  NAVY 

185 

PKRRViVlC 

NUM 

2 

YESNO 

KR4  RESERVE 

AD  recalled  for  MARINES 

186 

PKRRVCG 

NuM 

2 

YESNO 

Kl<4  RESERVE 

AD  RECALLED  FOR  COAST  GUARD 

1  87 

PAIOAF 

NUM 

2 

YESNO 

KR6  AIDED  AO 

RECALL  FOR  AIR  FORCE 

188 

PAIDAR 

NUM 

2 

YESNO 

KR6  AIDED  AD 

RECALL  FOR  ARMY 

189 

PAIDARO 

NUM 

2 

YESNO 

KK7  AIDED  AO 

RECALL  FOR  ARMY  ROTC 

190 

PAIOANG 

NUM 

2 

YESNO 

KR8  AIDED  AD 

RECALL  FOP  ARMY  NAT  GUARD 

191 

PAIDARV 

NUM 

7 

YESNO 

KR9  AIDED  AD 

RECALL  FOR  ARMY  RESERVE 

192 

PAIOCG 

NUM 

2 

YESNO 

KR1Q  AIDED  AO  RECALL  FOR  COAST  GUARD 

195 

PAIDMC 

NUM 

2 

YESNO 

KR11  aided  AD  RECALL  FOR  MARINE  CORPS 

194 

PAIDNA 

NUM 

2 

YESNO 

KR12  AIDED  AO  RECALL  FOR  NAVY 

195 

PAIDALL 

NUM 

2 

YESNO 

KR13  AIDED  AO  RECALL  FOR  ALL  SERVICES 

196 

PADARTV 

NUM 

2 

YESNO 

KRl4  AIDED  AD  RECALL  ARMY  AD  ON  TV 

1  97 

PAOARRAD 

NUM 

2 

YESNO 

KR14  RECALLS 

ARMY  AD  ON  RADIO 

198 

PA0ARMA6 

NUM 

YESNO 

KRl4  RECALLS 

army  AO  IN  MAGAZINES 

1  99 

PADARPAP 

NUM 

2 

YESNO 

KR14  recalls 

ARMY  AD  IN  NEWSPAPERS 

200 

PAOARSIL 

NUM 

2 

YESNO 

KR14  RECALLS 

army  ad  on  billboards 

2u1 

PAOARMAL 

NUM 

2 

YESNO 

KR14  recalls 

army  AO  IN  MAIL 

202 

PADARPOS 

NUM 

2 

YESNO 

KRl4  RECALLS 

ARMY  AD  ON  POSTERS 

203 

PAOARPAM 

NUM 

2 

YESNO 

KR14  RECALLS 

army  AO  IN  PAMPHLETS 

204 

PAOARrEL 

NUM 

2 

YESNO 

KR14  recalls 

ARMY  AD  IN  YELLOW  PAGES 

205 

PADAROTH 

NUM 

2 

YADOTH 

KR14  RECALLS 

ARMY  AD  SOMEWHERE  ELSE 

206 

PKRMSGAR 

NUM 

2 

YKVERB 

STATUS  OF  KR 

VERBATIM  RESPONSE;  ARMY 

207 

PKRMSGOT 

NUM 

2 

YKVER6 

STATUS  OF  KR 

VERBATIM  RESPONSE:  NON-ARMY 

208 

PATADLIK 

NUM 

2 

YRATEAO 

ATI  HOW  MUCH 

PARENT  LIKED  ARMY  AOS 

209 

PATA08EL 

NUM 

2 

pratead 

AT2  HOW  MUCH 

PARENT  BELIEVES  ARMY  ADS 

210 

RANDPEPI 

NUM 

2 

RAND1 PE 

PEP  1  RANDOM 

START  FOR  ARMY 

211 

RANDPEP4 

NUM 

2 

RAND4PE 

9EP  4  RANDOM 

START  FOR  ARV/ANG 

212 

RANDPEP5 

NUM 

2 

RAND4PE 

PEP  5  RANDOM 

START  FOR  NATIONAL  GUARD 

213 

RANDPEP6 

NUM  . 

2 

RAND1 PE 

PEP  6  RANDOM 

START  FOR  AF/MC/NA/ALL 

214 

RAN0PEP7 

NuM 

2 

RAND7PE 

PEP  7  RANDOM 

START  FOR  CIVILIAN  JOB 

215 

RANDPEP3 

NUM 

2 

PESRANO 

PEP  8  RANDOM 

START  FOR  COLLEGE 

216 

PA  WIDE 

NUM 

2 

AGREEW 

PEI  WIDE  VARIETY  OF  JOSS:  ARMY 

ACOMS  PARNMAIN  VARIAeLS  LIST  FOR  OCT  86  TO  JUN  87 
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DER 
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LABEL 

217 

PAPHYS 

NUM 

2 

AGREEW 

PEI 

PHYSICALLY  CHALLENGING:  ARMY 

218 

PAPROUO 

NUM 

2 

AGREEW 

P61 

EXPERIENCE  TO  3£  PROUD  OF:  ARMY 

219 

PASTE? 

NUM 

2 

AGREEW 

PEI 

STEPPING  STONE  TO  COLLEGE:  ARMY 

220 

PALEADER 

NUM 

2 

AGREEW 

PEI 

DEVELOP  LEADERSHIP  SKILLS:  ARMY 

221 

PAHIT6CH 

NUM 

2 

AGREEW 

PEI 

USE  HIGH-TECH  EQUIPMENT:  ARMY 

222 

PACIVCAR 

NUM 

2 

AGREEW 

PEI 

CIVILIAN  CAREER  DEVELOP:  ARMY 

223 

PASELCON 

NUM 

2 

AGREEW 

PEI 

DEVELOP  SELF-CONFIDENCE:  ARMY 

224 

PAPOTEN 

NUM 

2 

AGREEW 

PEI 

DEVcLOP  POTENTIAL:  ARMY 

225 

PAMENTAL 

NUM 

2 

AGREEW 

PEI 

MENTALLY  CHALLENGING:  ARMY 

220 

PAMATURE 

NUM 

2 

AGREcW 

PEI 

MATURE  AND  RESPONSIBLE;  ARMY 

227 

PATRAIN 

NUM 

2 

AGREEW 

PEI 

TRAINING  IN  USEFUL  SKILLS:  ARMY 

223 

pahilual 

NUM 

2 

AGREEW 

PEI 

HIGHLY  TRAINED  COWOKKcRS:  ARMY 

229 

PACASHED 

NUM 

2 

AGREEW 

Pci 

GET  MONEY  FOR  EDUCATION:  ARMY 

230 

PHEARDAR 

NUM 

2 

YESNO 

PEI  A 

1  P  EVER  HEARD  OF  ARMY  RESERVE 

231 

PVWIDE 

NUM 

•y 

AGREEW 

P£4 

WIDE  VARIETY  OF  JOBS:  RESERVE 

232 

PVPROUD 

NUM 

2 

AGREEW 

PE4 

EXPERIENCE  TO  BE  PROUD  0^:  RESERVE 

233 

PVLEAOER 

NUM 

2 

AGREcW 

PE4 

DEVELOP  LEADERSHIP  SKILLS:  RESERVE 

234 

PVCIVCAR 

NUM 

2 

AGREEW 

Pc4 

CIVILIAN  CAREER  DEVELOP:  RESERVE 

235 

PVScLCON 

NUM 

2 

AGREEW 

?c4 

DEVcLOP  SELF-CONFIDENCE:  RESERVE 

236 

PVPOTEN 

NUM 

2 

AGRc  E  W 

PE4 

DEVcLOP  POTENTIAL:  RESERVE 

237 

PVMENTAL 

NUM 

y 

AGREEW 

PEA 

MENTALLY  CHALLENGING:  RESERVE 

23b 

PVMATURE 

NUM 

2 

AGREEW 

PEA 

mature  and  RESPONSIBLE;  RESERVE 

239 

PVTRAIN 

NUM 

2 

AGREEW 

Pc4 

training  in  useful  SKILLS:  RESERVE 

240 

PVHIyUAL 

NUM 

2 

AGREEW 

PEA 

HIGHLY  TRAINED  COWORKERS:  RESERVE 

241 

PVCASHED 

NUM 

2 

AGREEW 

PEA 

MONEY  TO  FUTHER  EDUCATION;  •RESERVE 

242 

PVHOME 

NUM 

2 

AGREEW 

PEA 

ScPVE  AMERICA  IN  HOMETOWN:  RESERVE 

243 

PVSERCOrt 

NUM 

2 

AGREEW 

PEA 

SERVE  OWN  COMMUNITY:  RESERVE 

244 

PVWEcKEN 

NUM 

2 

AGRE  E  W 

PE4 

interesting  WEEKENDS;  RESERVE 

245 

PMEARONG 

NUM 

2 

YESNO 

PEA; 

i  P  EVER  heard  OF  ARMY  NATIONAL  GUARD 

246 

PGWIDE 

NUM 

2 

AGREEW 

PE5 

WIDE  variety  of  JOBS;  GUARD 

247 

PGPROUD 

NUM 

2 

AGREEW 

PE5 

EXPERIENCE  TO  BE  PROUD  OF:  GUARD 

248 

PGLEADER 

NUM 

2 

AGREEW 

Pc5 

DEVELOP  LEADERSHIP  SKILLS:  GUARD 

249 

PGCIVCAR 

NUM 

2 

AGREEW 

PE5 

CIVILIAN  CAREER  DEVELOP:  GUARD 

250 

PGSELCON 

NUM 

2 

AGREEW 

PE5 

DEVELOP  SELF-CONFIDENCE:  GUARD 

251 

PGPOTEN 

NUM 

2 

AGREcW 

PE5 

DEVELOP  POTENTIAL:  GUARD 

252 

PGM5MTAL 

NUM 

2 

AGREEW 

PE5 

MENTALLY  CHALLENGING:  GUARD 

253 

PGMArURE 

NUM 

-4 

C 

AGREEW 

P£5 

mature  AND  RESPONSIBLE:  GUARD 

254 

PGTRAIN 

NUM 

2 

AGR  L  E  W 

Pc5 

TRAINING  IN  USEFUL  SKILLS:  GUARD 

255 

PGHIyUAL 

NUM 

2 

AGREEW 

PE5 

HIGHLY  TRAINED  COwORKERS:  GUARD 

25o 

PGCASHED 

NUM 

2 

AGREEW 

PE5 

GET  MONEY  FOR  EDUCATION:  GUARD 

257 

PGHOMt 

NUM 

2 

AGREEW 

PE5 

SERVE  AMERICA  IN  HOMETOWN:  GUARD 

258 

PGSERCOM 

NUM 

2 

AGREEW 

PE5 

SERVE  Own  COMMUNITY:  GUARD 

259 

PGWEEKEN 

NUM 

2 

AGREEW 

?c5 

INTERESTING  WEEKENDS;  GUARD 

260 

PNWIDE 

NUM 

2 

AGREEW 

PE6 

WIDE  VARIETY  OF  JOBS:  NAVY 

261 

PMWIOE 

NUM 

c 

AGREEW 

PE6 

WIDE  VARIETY  OF  JOBS;  MARINES 

262 

PFWIDE 

NUM 

2 

AGREEW 

PE6 

WIDE  VARIETY  OF  JOBS:  AIR  FqrCE 

263 

PSWIOt 

NUM 

2 

AGREcW 

PE6 

WIDE  variety  of  JOBS:  MILITARY 

264 

PNPMYS 

NUM 

2 

AGREEW 

PE6 

physically  CHALLENGING;  NAVY 

265 

PMPHYS 

NUM 

2 

AGREEW 

PE6 

physically  ChALLcNGIMG;  MARINES 

266 

PFPHYS 

NUM 

2 

AGREEW 

Pc6 

ohYSICAlLY  CHALLENGING:  AIR  FORCE 

267 

PSPMYS 

NUM 

2 

AGREEW 

pe6 

PHYSICALLY  CHALLENGING:  MILITARY 

268 

PNPROUO 

NUM 

2 

AGREEW 

PE6 

EXPERIENCE  TO  BE  PROUD  OF;  NAVY 

269 

PMPROUO 

NUM 

2 

AGREcW 

PE6 

EXPERIENCE  TO  BE  PROUD  OF;  MARINES 

270 

PFPROUO 

NUM 

2 

AGREEW 

PE6 

EXPERIENCE  TO  BE  PROUD  OF;  AIR  FORCE 
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271 

PSPROUO 

NUM 

2 

AGREEW 

272 

PNSTEP 

NUM 

2 

AGREEw 

273 

PMSTEP 

NUM 

2 

AGRSE'W 

274 

PFSTEP 

NUM 

2 

AGREEW 

275 

PSSTEP 

NUM 

.2  . 

.  AGREEW 

276 

PNLEADER 

NUM 

2 

AGREEW 

277 

PMLEADER 

NUM 

C 

AGREEW 

278 

PFLEADER 

NUM 

2 

AGREEW 

279 

PSLEADER 

NUM 

2 

AGREEw 

280 

PNHITECH 

NUM 

2 

AGREEW 

281 

PMHITECH 

NUM 

2 

AGREEW 

282 

PFHITECH 

NUM 

2 

AGREEW 

263 

PSHITECH 

NUM 

2 

AGREEW 

284 

PNCIVCAR 

NUM 

2 

AGREEW 

285 

PMCIVCAR 

NUM 

2 

AGREEW 

286 

PFCIVCAR 

NUM 

2 

AGREEW 

287 

PSCIVCAR 

NUM 

2 

AGREEW 

288 

PNSELCON 

NUM 

2 

AGREEW 

289 

PMSELCON 

NUM 

2 

AGREEW 

290 

PFSELCON 

NUM 

2 

AGREEW 

291 

PSSELCON 

NUM 

2 

AGREEW 

29  2 

PNPOTEN 

NUM 

2 

AGREEW 

293 

PMPOTEN 

NUM 

2 

AGREEW 

29A 

PFPOTEN 

NUM 

C 

AGREEW 

295 

PSPOTEN 

NUM 

2 

AGREEW 

290 

PNMENTAL 

NUM 

2 

AGREEW 

297 

PMMENTAL 

NUM 

2 

AGREEw 

298 

PFMENTAL 

NUM 

2 

AGREEW 

299 

PSM6NTAL 

NUM 

2 

AGREEW 

300 

PNMATURE 

NUM 

2 

AGREEw 

301 

PMMATURE 

NUM 

2 

AGREEW 

302 

PFMATURE 

NuM 

2 

AGREEw 

303 

PSMATURE 

NUM 

2 

AGREEW 

304 

PNTRAIN 

NUM 

2 

AGREEW 

305 

PMTRAIN 

NUM 

2 

AGREEw 

306 

PFTRAIN 

NUM 

2 

AGREEw 

307 

PSTRAIN 

NUM 

2 

AGREEW 

303 

PNHIQUAL 

NUM 

2 

AGREEW 

309 

PFHlguAL 

NUM 

2 

AGREEW 

310 

PSHIQUAL 

NUM 

-5 

AGREEW 

311 

PMHIUUAL 

NUM 

2 

AGREEW 

312 

PNCASHEO 

NUM 

2 

AGREEW 

313 

PMCASHED 

NUM 

2 

AGREEW 

314 

PFCASHED 

NUM 

2 

AGREEW 

315 

PSCASHEO 

NUM 

2 

AGREEW 

316 

PWPHYS 

NUM 

2 

AGREEw 

317 

PWPROUD 

NUM 

2 

AGREEW 

318 

PWSTEP 

NUM 

2 

AGREEW 

319 

PWLEADER 

NUM 

2 

AGREEW 

320 

PWHITECH 

NUM 

2 

AGREEW 

321 

PWCIVCAR 

NUM 

2 

AGREEW 

322 

PWSELCON 

NUM 

2 

AGREEW 

323 

PWPOTEN 

NUM 

2 

AGREEW 

324 

PWMENTAL 

NJM 

2 

AGREEW 

LABEL 

P£6  EXPERIENCE  TO  BE  PROUD  OF:  MILITARY 
PE6  STEPPING  STONE  TO  COLLEGE:  NAVY 
P£6  STEPPING  STONE  TO  COLLEGE:  MARINES 
PE6  STEPPING  STONE  TO  COLLEGE:  AIR  FORCE 
PE6  STEPPING  STONE  TO  COLLEGE:  MILITARY 
PE6  DEVELOP  LEADERSHIP  SKILLS:  NAVY 
PEO  DEVELOP  LEADERSHIP  SKILLS:  MARINES 
PEb  DEVELOP  LEADERSHIP  SKILLS:  AIR  FORCE 
PE6  DEVELOP  LEADERSHIP  SKILLS:  MILITARY 
PE6  USE  HIGH-TECH  EQUIPMENT:  NAVY 
P£6  USE  HIGH-TECH  EQUIPMENT:  MARINES 
PE6  USE  HIGH-TECH  EQUIPMENT:  AIR  FORCE 
?t6  USE  HIGH-TECH  EQUIPMENT:  MILITARY 
PE6  CIVILIAN  CAREER  DEVELOP:  NAVY 
Pc6  CIVILIAN  CAREER  DEVELOP:  MARINES 
PE6  CIVILIAN  CAREER  DEVELOP:  AIR  FORCE 
PE6  CIVILIAN  CAREER  DEVELOP:  MILITARf 
PE6  DEVELOP  SELF-CONFIDENCE:  NAVY 
PE6  DEVELOP  SELF-CONFIDENCE:  MARINES 
PE6  DEVELOP  SELF-CONFIDENCE:  AIR  FORCE 
PE6  DEVELOP  SELF-CONFIDENCE:  MILITARY 

PE6  Develop  potential:  navy 

PE6  DEVELOP  POTENTIAL:  MARINES 
PE6  DEVELOP  POTENTIAL:  AIR  FORCE 
PE6  DEVELOP  POTENTIAL:  MILITARY 
PE6  mentally  CHALLENGING:  NAVY 
PE6  mentally  CHALLENGING:  MARINES 
PE6  MENTALLY  CHALLENGING:  AIR  FORCE 
Pb6  mentally  CHALLENGING:  MILITARY 
PE6  mature  and  RESPONSIBLE:  NAVY 
P66  MATURE  AND  RESPONSIBLE:  MARINES 
P£6  mature  and  RESPONSIBLE:  AIR  FORCE 
PE6  mature  and  RESPONSIBLE:  MILITARY 
Pt6  TRAINING  IN  USEFUL  SKILLS:  NAVY 
PE6  TRAINING  IN  USEFUL  SKILLS:  MARINES 
PE6  TRAINING  IN  USEFUL  SKILLS;  AIR  FORCE 
PE6  TRAINING  IN  USEFUL  SKILLS:  MILITARY 
PE6  HIGHLY  TRAINED  COQORKERS:  NAVY 
P66  HIGHLY  TRAINED  COWORKERS:  AIR  FORCE 
PE6  highly  trained  COWORKERS:  MILITARY 
P66  HIGHLY  TRAINED  COWORKERS;  MARINES 
PE6  GET  MONEY  FOR  EDUCATION:  NAVY 
PE6  GET  MONEY  FOR  EDUCATION:  MARINES 
P66  GET  money  FOR  EDUCATION:  AIR  FORCE 
PE6  GET  MONEY  FOR  EDUCATION:  MILITARY 
PE7  PHYSICALLY  CHALLENGING:  JOB 
PE7  EXPERIENCE  TO  BE  PROUD  OF:  JOB 
PE7  STEPPING  STONE  TO  COLLEGE:  JOB 
P£7  DEVELOP  LEADERSHIP  SKILLS:  JOB 
P£7  USE  HIGH-TECH  EQUIPMENT:  JOB 
Pt7  CIVILIAN  CAREER  DEVELOP:  JOB 
PE7  Develop  self-conficence;  job 
PE7  DEVELOP  POTENTIAL:  JOB 
PE7  MENTALLY  CHALLENGING:  JOB 
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325 

PWMATURE 

NUM 

2 

AGREcW 

326 

PWTRAIN 

NUM 

2 

AGREEW 

327 

PWHIQUAL 

NUM 

2 

AGREEW 

326 

PWCASHED 

NUM 

2 

AGREEW 

329 

PCPROUD 

NUM 

2 

AGREEW 

330 

PCLEADER 

NUM 

2 

AGREEW 

331 

PCCIVCAR 

NUM 

2 

AGREEW 

332 

PCSELCON 

NUM 

2 

AGREEW 

333 

PCPOTEN 

NUM 

2 

AGREEW 

334 

PC MENTAL 

NUM 

2 

AGREEW 

335 

PCMATURE 

NUM 

2 

AGREEW 

336 

pchiqual 

NUM 

2 

AGREEW 

337 

PPEDIP 

NUM 

2 

PROPANS 

336 

ppegrade 

NUM 

c 

PEGRADc 

339 

PPECOL 

NUM 

2 

PROPANS 

340 

PPESIM 

NUM 

2 

YESNO 

341 

PHEARORO 

NUM 

2 

YESNO 

342 

PRLEACER 

NUM 

2 

AGREEW 

343 

PRSELCON 

NUM 

2 

AGREEW 

344 

PRELECT 

N  JH 

2 

AGREEW 

345 

PROFFCOM 

NUM 

2 

AGREEW 

346 

POWIDE 

NUM 

0 

4. 

AGREEW 

347 

POPROUD 

NUM 

2 

AGREEW 

348 

pousecoL 

NUM 

2 

AGREEW 

.  349 

POINNOV 

NUM 

2 

AGREEW 

'  350 

RANOKAP 

NUM 

2 

RANOKAY 

351 

PKAEARN 

NUM 

c 

YKAEARN 

352 

PKAEOBEN 

NUM 

2 

YKA6EN 

353 

PKALLCOL 

NUM 

2 

YKALCOL 

354 

PKASAME 

NUM 

2 

YKASAME 

355 

PKAGIAR 

NUM 

2 

YKAGIAR 

356 

PKAGIAF 

NUM 

2 

YKAGIAF 

357 

PKAGINA 

NUM 

2 

YKAGINA 

358 

PKAGIMA 

NUM 

2 

YKAGIMA 

359 

PKAYEARS 

NUM 

2 

360 

PKAOEP 

NUM 

2 

YKADEP 

361 

PKARGJUN 

NUM 

2 

YKAJOIN 

362 

PKARGHS 

NUM 

2 

YKARGHS 

363 

PKAWARD 

NUM 

c 

YKAWARD 

364 

PKARGCOL 

NUM 

c 

YKACOL 

365 

PKARGGI 

NUM 

2 

YKARGGI 

366 

P0D08YY 

NUM 

2 

367 

pdrace 

NUM 

2 

RACE 

368 

PDHISP 

NUM 

2 

YESNO 

369 

POMARITL 

NUM 

2 

MARSTAT 

370 

PEDLEV 

NUM 

2 

yedlev 

371 

PEDDIP 

NUM 

2 

YHSDIPL 

372 

PEMPCUR 

NUM 

2 

PEMPCUR 

573 

pempever 

NUM 

2 

YESNO 

374 

PEMPEAS Y 

NUM 

2 

YEMPLOY 

I 

PDINCOME 

NuM 

2 

PINCOME 

'  376 

POMItSER 

NUM 

2 

YESNO 

377 

POMILBMM 

NUM 

2 

D03MNTH 

378 

PDMILBYY 

NUM 

2 

LABEL 

PE7  MATURE  AND  RESPONSIBLE;  JOS 

PE7  training  in  USEFUL  SKILLS:  JOB 

P=7  HIGHLY  TRAINED  COHORKERS;  JOB 

PE7  GET  MONEY  FOR  EDUCATION;  JOB 

PE8  EXPERIENCE  TO  BE  PROUD  OF;  COLLEGE 

PE8  DEVELOP  LEADERSHIP  SKILLS:  COLLEGE 

P£8  CIVILIAN  CAREER  DEVELOP;  COLLEGE 

PE8  DEVELOP  SELF-CONFIDENCE;  COLLEGE 

PE8  DEVELOP  POTENTIAL;  COLLEGE 

PE8  MENTALLY  CHALLENGING;  COLLEGE 

PEc  MATURE  AMO  RESPONSIBLE;  COLLEGE 

PE8  HIGHLY  TRAINED  COWORKERS;  COLLEGE 

PE12  ARMY  %  past  YEAR  HIGH  SCHOOL  GRADS 

PE13  ARMY  %  Past  year  upper  half  IQ 

PE14  ARMY  %  PAST  YEAR  TO  FINISH  COLLEGE 

PEI  5  ARE  MANY  YOUNG  PEOPLE  JOINING  ARMY 

PE15A  P  EVER  HEARD  OF  ROTC  AT  COLLEGE 

PE2  LcACSRSHIP/MANAGEhENT  TRAINING;  ROTC 

PE2  DEVELOP  SELF-CONFIDENCE ;  ROTC 

PE2  COLLEGE  ELECTIVE  W/COURSES;  ROTC 

PE2  AN  OFFICER'S  COMMISSION;  ROTC 

PE5  WIDE  VARIETY  OF  JOBS:  OFFICER 

PE3  EXPERIENCE  TO  3E  PROUD  OF:  OFFICER 

PE3  USE  COLLEGE  SKILLS;  OFFICER 

PE3  INNOVATIVE/CREATIVE;  OFFICER 

KA4  Randomize  first  branch  for  gi  sill 

KA7  EARN  MONEY  FOR  COLLEGE  IN  ARMY 
KA1  AMOUNT  OF  ARMY  EDUCATION  BENEFITS 
KA2  WOULD  ARMY  PAY  FOR  ENTIRE  COLLEGE  £0 
KA3  COMPAR  ARMY  EOUC  BEN  TO  OTH  BRANCHES 

ka4  doss  army  offer  gi  bill 
ka4  does  air  force  offer  gi  bill 

KA4  DOES  NAVY  OFFER  GI  BILL 

ka4  does  marine  corps  offer  gi  sill 

KA5  MINIMUM  ARMY  ENLISTMENT 

KA6  CAN  Y  JOIN  ARMY  OEP  ii  ENTER  YR  LATER 

KAS  CAN  HS  JRS  AGE  17  JOIN  RESERVE/GUARO 

KA9  can  only  HS  grads  join  RESERVE/GUARO 

KA10  WHO  SPONSORS  SCHOLAR-ATHLETE  AWARD 

KAII  earn  college  money  in  RESERVE/GUARO 

KA1  2  MAX  GI  BILL  AMOUNT  IN  RESERVE/GUARO 

DEI  YEAR  PARENT  WAS  BORN 

0E3  RACE  OF  PARENT 

DE4  PARENT  OF  HISPANIC  BACKGROUND 

0E6  MARITAL  STATUS  OF  PARENT 

0E9  PARENT'S  HIGHEST  LEVEL  OF  EDUCATION 

OS10  KIND  OF  HIGH  SCHOOL  DIPLOMA  P  MAS 

0E11  IS  PARENT  EMPLOYED 

DEI  2  PARENT  EVER  EMPLOYED  FULL  TIME 

Del  3  DIFFICULTY  OF  Y  FINDING  JOB  FROM  P 

DE29  INCOME  OF  PARENT 

0c30  HAS  PARENT  SERVED  IN  ARMED  FORCES 
Dc31  MONTH  PARENT  BEGAN  MILITARY  SERVICE 
DE31  YEAR  PARENT  BEGAN  MILITARY  SERVICE 
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379 

PDMILNOW 

NUM 

2 

YESNO 

DE32  IS  PARENT  STILL  IN  ARMED  FORCES 

380 

PDMILEMM 

NUM 

2 

DOBMNTH 

0E33  MONTH  PARENT  FINISHED  ARMED  FORCES 

381 

PDMILEY Y 

NUM 

2 

DE33  YEAR 

PARENT  FINISHED  ARMED  FORCES 

382 

OEP33CHK 

NUM 

2 

CCriECK 

CONST  CriSi 

:K;  Dc3l/  UE32  AND  DE33  OATES 

383 

PDMILBR 

NUM 

2 

POMILBR 

D£34  dRANCH  OF  SERVICE  PARENT  WAS  IN 

384 

PDCOMP 

NUM 

2 

POCOMP 

0c35  WAS  1 

PARENT  IN  ROTC/  GUARD/  RESERVE 

385 

PIWIDE 

NUM 

2 

RANGIMP 

lA  IMP  OF 

OPPORT  TO  find  a  JOS 

386 

PISERPAR 

NUM 

2 

RAN6IMP 

lA  IMP  OF 

WORKING  PART-TIME 

337 

RANOPEPO 

NUM 

2 

RANORDER 

WHICH  P£  : 

REFERENT  IS  FIRST  ON  SCREEN 

388 

RANDPEPA 

NuM 

2 

RANOPc YA 

PEP1/H/5  i 

RANDOM  START:  ARMY  S  ARV/ANG 

389 

RANOPEPa 

NUM 

2 

RAND1 PE 

PEP1/6  RANDOM  START:  ARMY  i  AF/MC/NA/ALL 

39C 

RANOPEPC 

NUM 

2 

RANDl  PE 

PEPl/7  random  start:  army  Si  WORX  FORCE 

391 

RANDPEPO 

NUM 

2 

RANDl PE 

PEPl/8  random  start:  ARMY  i  COLLEGE 

392 

PVSERPAR 

NUM 

2 

AGREE  W 

PE4  PART* 

TIME  WORK:  RESERVE 

393 

PGSERPAR 

NUM 

2 

AGREEW 

PE5  PART- 

TIME  WORK:  GUARD 

394 

PREPLl 

NUM 

8 

REPLICATE 

WEIGHT  1 

395 

PREPL2 

NUM 

8 

REPLICATE 

WEIGHT  2 

396 

PREPL3 

NUM 

8 

REPLICATE 

WEIGHT  3 

397 

PREPL4 

NUM 

8 

REPLICATE 

WEIGHT  4 

398 

PRcPLS 

NUM 

8 

REPLICATE 

WEIGHT  5 

399 

PREPL6 

NUM 

8 

REPLICATE 

WEIGHT  6 

400 

PRePL7 

NUM 

8 

REPLICATE 

WEIGHT  7 

401 

PREPL8 

NUM 

8 

REPLICATE 

WEIGHT  8 

402 

PRcPL9 

NUM 

8 

REPLICATE 

WEIGHT  9 

403 

PREPL10 

NUM 

b 

REPLICATE 

WEIGHT  10 

404 

PREPLil 

NUM 

8 

REPLICATE 

WEIGHT  11 

405 

PREPL1 2 

NuM 

8 

REPLICATE 

WEIGHT  12 

406 

PREPLl 3 

NUM 

8 

REPLICATE 

WEIGHT  13 

407 

PREPL14 

NUM 

8 

REPLICATE 

WEIGHT  14 

408 

PREPLIS 

NUM 

8 

REPLICATE 

WEIGHT  15 

409 

PREPLl 6 

NUM 

6 

REPLICATE 

WEIGHT  16 

410 

PREPL17 

NUM 

8 

REPLICATE 

WEIGHT  17 

411 

PREPL1 8 

NUM 

8 

REPLICATE 

WEIGHT.  18 

412 

PREPL19 

NUM 

8 

REPLICATE 

WEIGHT  19 

4l  3 

PREPL20 

NUM 

8 

REPLICATE 

WEIGHT  20 

414 

PRcPL21 

NUM 

8 

REPLICATE 

WEIGHT  21 

415 

PREPL22 

NUM 

8 

REPLICATE 

WEIGHT  22 

41  6 

PREPl23 

NUM 

3 

REPLICATE 

WEIGHT  23 

417 

PREPL24 

NUM 

8 

REPLICATE 

WEIGHT  24 

418 

PREPL25 

NUM 

8 

REPLICATE 

WEIGHT  25 

419 

PREPL26 

NUM 

8 

REPLICATE 

WEIGHT  26 

420 

PREPL27 

NUM 

8 

REPLICATE 

WEIGHT  27 

421 

PREPL28 

NUM 

8 

REPLICATE 

WEIGHT  2b 

422 

PRePL29 

NUM 

8 

REPLICATE 

WEIGHT  29 

423 

PREPL30 

NUM 

8 

REPLICATE 

WEIGHT  30 

424 

PREPL31 

NUM 

8 

REPLICATE 

WEIGHT  31 

425 

PREPL32 

NUM 

8 

REPLICATE 

WEIGHT  32 

426 

PXAD1 2AR 

NUM 

2 

YXADF 

UNAIDED  + 

AICcD  RECALL  ACTIVE  ARMy  AOS 

427 

PXAD12RO 

NUM 

2 

YXAOF 

UNAIDED 

AIDED  RECALL  ARMY  ROTC  ADS' 

428 

PXAD1 2NG 

NUM 

2 

YXADF 

UNAIDED 

AIDED  RECALL  ARMY  NATL  GUARD 

429 

PX A01 2RV 

NUM 

2 

YXADF 

UNAIDED  + 

AIDED  RECALL  ARMY  RESERVE  ADS 

430 

PXAD12AF 

NUM 

2 

YXADF 

UNAIDED  + 

AIDED  RECALL  AIR  FORCE  ADS 

431 

PXA012NA 

NUM 

2 

YXAOF 

UNAIDED  ♦ 

AIDED  RECALL  NAVY  ADS 

432 

PXA01 2mC 

NUM 

2 

YXADF 

UNAIDED  4 

AIDED  RECALL  MARINE  CORPS  AOS 

ACOMS  PARNMAIN  VARIABLE  LIST  FOR  OCT  S6  TO  JUN  87 
Current  as  of  QS7“2  (Jan/  Feb/  Mar)  “  destroy  luhen  replaced  for  Q87"3 


ORDER 

VARIABLE 

TYPE 

LBN 

FORMAT 

433 

PXAD12CG 

NUM 

2 

YXADF 

434 

PXAD12AL 

NUM 

2 

YXADF 

4'B'5 

PXKAEARN 

NUM 

2 

YXKAF 

436 

PXKA5DBN 

NUM 

2 

YXKAF 

437 

pxkasame 

NUM 

2 

YXKAF 

438 

PXKAGIAR 

NUM 

2 

YXKAF 

439 

PXK AGIAF 

NUM 

2 

YXKAF 

440 

PXKAGINA 

NUM 

2 

YXKAF 

441 

PXKAGIMA 

NUM 

2 

YXKAF 

442 

PXKAYRS 

NUM 

2 

YXKAF 

443 

PXKADEP 

NUM 

2 

YXKAF 

444 

PXKARGJN 

NUM 

2 

YXKAF 

445 

PXKAR6HS 

NUM 

2 

YXKAF 

446 

PXKAWARO 

NUM 

2 

YXXAF 

447 

PXKARGCL 

NUM 

c 

YXKAF 

448 

PXKARGGI 

NUM 

2 

YXKAF 

LABEL 

UNAIDED  AIDED  RECALL  COAST  GUARD  AOS 
UNAIDED  +  AIDED  RECALL  JRAP  ADS 
KNOW:  EARN  MONEY  FOR  COLLEGE  IN  ARMY 
KNOW;  AMOUNT  OF  ARMY  EDUCATION  BENEFITS 
KNOW:  COMPAR  army  ED  BEN  TO  OTH  BRANCHES 
know:  DOES  THE  AkMY  OFFER  THE  GI  BILL 
KNOW:  DOES  THE  AIR  FORCE  OFFER  GI  BILL 
know:  does  THE  NAVY  OFFER  THE  GI  BILL 
know:  does  MARINE  CORPS  OFFER  GI  BILL 
know:  MINIMUM  ARMY  ENLISTMENT 
KNOW;  CAN  Y  JOIN  ARMY  CEP/  ENTER  YR  LATR 
KNOW;  CAN  HS  JRS  AGE  17  JOIN  RESERVE/NG 
know:  can  only  HS  GRADS  JOIN  KESERVE/NG 
know:  who  sponsors  SCHCLAR-ATrtLETE  AWARD 
know:  earn  COLLEGE  MONEY  IN  RESERVE/NG 
KNOW:  MAX  GI  BILL  AMOUNT  IN  RESERVE/NG 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


1  CASEID  CHAR  8  $CHAR  HOUSEHOLD  ID  NUMBER 

OTHER  557  100.0 

CASEID  is  an  eight-digit  household  identifier.  All  analytic 
ACOMS  data  files  are  sorted  by  the  variables  CASEID  and 
YUTHNUM.  The  first  two  digits  of  CASEID  indicate  the 
year/month  of  sampling  (not  necessarily  interviewing)  -  01  = 
October  198G,  02  =  November  198G,  etc.  Therefore,  each 


household  throughout  the  duration  of 

ACOMS  will  have  a  unique 

value 

for  CASEID.  Note  that,  although  files  are  sorted  by 

CASEID,  the  values  for  this  variable 

are  not  necessarily 

consecutive. 

2 

YUTHNUM 

CHAR 

2  $CHAR  YOUTH  ID  NUMBER 

01 

153 

27.5 

02 

33G 

GO.  3 

03 

5G 

10.1 

04 

9 

1.G 

05 

3 

0.5 

3 

PARNNUM 

CHAR 

2  $CHAR  PARENTAL  ID  NUMBER  FOR  BASM  SEGMENT 

01 

271 

48.7 

02 

28G 

51.3 

4 

SELYYMM 

NUM 

4  YYMMNUM  YEAR  AND  MONTH 

HH  SELECTED  INTO  SAMPLE 

8G10 

OCTOBER  198G  212 

38. 1 

8G11 

NOVEMBER  198G  211 

37.9 

8G12 

DECEMBER  198G  134 

24. 1 

Note 

that  this  is  the  month  of  sampling  and  is  not 

necessarily  the  interview  date  (for 

which  see  the  variable 

PMAINDAT ) . 

5 

YMAINDAT 

CHAR 

G  $CHAR  DATE  OF  MAIN  INTERVIEW 

OTHER 

557 

100.0 

G 

PMAINDAT 

CHAR 

G  SCHAR  DATE  OF  PARENT 

INTERVIEW 

OTHER 

557 

100.0 

This  variable  is  stored  in  the  format  YYMMDD. 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


7  PVERSION  NUM  2  PARENT  INTERVIEW  VERSION  NUMBER 

1  557  100.0 

For  Fall,  Winter,  and  Spring  Quarters,  changes  in  the 
instrument  were  determined  by  the  month  the  household  was 
selected  into  the  sample.  Thus  persons  who  were  selected 
into  the  sample  during  the  final  month  of  one  quarter,  but 
who  were  not  interviewed  until  the  next  quarter,  received 
the  older  version  of  the  instrument. 


8 

PMASFLG 

NUM 

2 

PMASFLGF  PRIMARY 

MALE 

ANALYTIC  SAMPLE  FLAG 

1 

PMAS  YOUTH 

450 

80.8 

2 

NOT  PMAS  YOUTH 

107 

19.2 

9 

PFASFLG 

NUM 

2 

PFASFLGF  PRIMARY 

FEMALE  ANALYTIC  SAMPLE  FLAG 

1 

PFAS  YOUTH 

74 

13.3 

2 

NOT  PFAS  YOUTH 

483 

86.7 

10 

MARKFLG 

NUM 

2 

MARKFLGF  RECRUITING  MARKET  FLAG 

1 

IN  RCTG  MARKET 

524 

94.1 

2 

NOT  IN  RCTG  MKT 

33 

5.9 

11 

YATSFLG 

NUM 

2 

YATSFLGF  8G  YATS 

II  SAMPLE  FLAG 

0 

NOT  YATS  ELIG. 

29 

5.2 

1 

MALES  16-21  YR 

454 

81.5 

2 

FEMALES  16-21  YR 

74 

13.3 

12 

PANELPEY 

NUM 

2 

PEPANEL  YOUTH  SAMPLE 

SUBGROUP  FOR  ANALYSIS 

1 

CURRENT  JR  &  SR 

24 

4.3 

2 

CURRENT  FR  &  SO 

108 

19.4 

3 

STDNTS  COL  ORNT 

251 

45.1 

4 

STDNTS  WORK  ORNT 

72 

12.9 

5 

W/DIPL  NOT  ENROL 

98 

17.6 

7 

JR/SR  NOT  ENROLL 

2 

0.4 

8 

EVERYONE  ELSE 

2 

0.4 

This  variable  is  used  to  produce  the  education  subgroups  in  the 
ACOMS  quarterly  tables.  It  is  based  on  the  target  youth's 
educational  experience. 


I 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


13  ECALCAGE  NUM  3  SC9  CALCULATED  AGE  FROM  DATE  OF  BIRTH 


18 

155 

27.8 

17 

145 

26.0 

18 

104 

18.7 

19 

75 

13.5 

20 

78 

14.0 

This  variable,  the  age  of  the  target  youth,  is  set  from  the 
date  of  birth  (SC-9)  or  age  (SC- 10)  in  the  screener.  In  a  few 
cases,  the  only  age  information  available  is  from  the 
classification  variable  E13T024  (SC-10A).  For  such  cases,  a 
value  for  age  is  imputed. 

14  RACE1  NUM  2  PSRACE  RACE/ETHNICITY  FOR  POST-STRATIFICATION 


1 

BLACK  NONHISP 

60 

10.8 

2 

HISPANIC 

39 

7.0 

3 

OTHER 

458 

82.2 

This  variable,  used  for  post-stratification,  is  computed  from 
the  variables  EHISP  and  ERACE  for  the  target  youth.  In  cases 
where  missing  data  prevents  this  calculation,  an  imputed  value 
is  determined. 

15  PSEXSAMP  NUM  2  PSEXSMP  WHICH  PARENT  TO  INTERVIEW  FROM  THIS  HH 

1  FATHER  271  48.7 

2  MOTHER  288  51.3 

If  a  parental  interview  is  to  be  conducted  for  one  of  the 
youths  in  a  household,  PSEXSAMP  indicates  whether  the  father 
or  the  mother  is  selected.  This  variable  is  predesignated  (on 
a  50/50  basis)  for  each  telephone  number  selected  into  the 
sample. 

16  BRIGADE  NUM  2  RCTGBDE  USAREC  RECRUITING  BRIGADE 


1 

1ST  RCTG  BDE-NE 

108 

19.4 

2 

2ND  RCTG  BDE-SE 

115 

20.8 

4 

4TH  RCTG  BDE-MW 

155 

27.8 

5 

5TH  RCTG  BDE-SW 

125 

22.4 

8 

6TH  RCTG  BDE-W 

54 

9.7 

The  current  numbering  scheme  for  recruiting  brigades,  which 
is  followed  for  the  BRIGADE  variable,  is  not  the  same  as  the 
RSID  coding  scheme. 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


17  ROTCREG  CHAR  2  $ROTCFMT  ROTC  REGION/BRIGADE 


11 

REGION 

1,BDE 

1 

19 

3.4 

12 

REGION 

1,BDE 

2 

48 

8.6 

13 

REGION 

1  ,BDE 

3 

29 

5.2 

14 

REGION 

1  ,BDE 

4 

18 

3.2 

15 

REGION 

1  ,BDE 

5 

37 

6.6 

16 

REGION 

1  ,BDE 

6 

24 

4.3 

21 

REGION 

2,BDE 

1 

21 

3.8 

22 

REGION 

2,BDE 

2 

43 

7.7 

23 

REGION 

2,BDE 

3 

40 

7.2 

24 

REGION 

2,BDE 

4 

64 

11.5 

31 

REGION 

3,BDE 

1 

29 

5.2 

32 

REGION 

3,BDE 

2 

39 

7.0 

33 

REGION 

3,BDE 

3 

29 

5.2 

34 

REGION 

3,BDE 

4 

31 

5.6 

41 

REGION 

4,BDE 

1 

17 

3.1 

42 

REGION 

4,BDE 

2 

29 

5.2 

43 

REGION 

4,BDE 

3 

27 

4.8 

44 

REGION 

4,BDE 

4 

13 

2.3 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


18  HHSTATE  CHAR  2  $STATE  HH  STATE  POSTAL  CODE 


AL 

ALABAMA 

19 

3.4 

AR 

ARKANSAS 

4 

0.7 

AZ 

ARIZONA 

5 

0.9 

CA 

CALIFORNIA 

27 

4.8 

CO 

COLORADO 

3 

0.5 

CT 

CONNECTICUT 

6 

1 . 1 

FL 

FLORIDA 

15 

2.7 

GA 

GEORGIA 

9 

1.6 

lA 

IOWA 

8 

1.4 

ID 

IDAHO 

4 

0.7 

IL 

ILLINOIS 

27 

4.8 

IN 

INDIANA 

10 

1.8 

KS 

KANSAS 

12 

2.2 

KY 

KENTUCKY 

7 

1.3 

LA 

LOUISIANA 

25 

4.5 

MA 

MASSACHUSETTS 

6 

1.1 

MD 

MARYLAND 

8 

1.4 

ME 

MAINE 

3 

0.5 

MI 

MICHIGAN 

45 

8. 1 

MN 

MINNESOTA 

5 

0.9 

MO 

MISSOURI 

11 

2.0 

MS 

MISSISSIPPI 

12 

2.2 

MT 

MONTANA 

1 

0.2 

NC 

NORTH  CAROLINA 

27 

4.8 

ND 

NORTH  DAKOTA 

4 

0.7 

NE 

NEBRASKA 

10 

1.8 

NH 

NEW  HAMPSHIRE 

2 

0.4 

NJ 

NEW  JERSEY 

15 

2.7 

NM 

NEW  MEXICO 

9 

1 .6 

NY 

NEW  YORK 

33 

5.9 

OH 

OHIO 

28 

5.0 

OK 

OKLAHOMA 

5 

0.9 

OR 

OREGON 

5 

0.9 

PA 

PENNSYLVANIA 

29 

5.2 

RI 

RHODE  ISLAND 

2 

0.4 

SC 

SOUTH  CAROLINA 

10 

1 .8 

SD 

SOUTH  DAKOTA 

2 

0.4 

TN 

TENNESSEE 

19 

3.4 

TX 

TEXAS 

42 

7.5 

UT 

UTAH 

5 

0.9 

VA 

VIRGINIA 

10 

1.8 

WA 

WASHINGTON 

7 

1.3 

WI 

WISCONSIN 

16 

2.9 

WV 

WEST  VIRGINIA 

5 

0.9 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 

3  $CHAR 


19  CNTYFIPS  CHAR 
OTHER 


HH  COUNTY  FIPS  CODE 
557  100.0 


3-digit  Federal  Information  Processing  Standard  code  for 
household's  county.  Note  that  this  value  can  be  looked  up 
either  based  on  zip  code  or  county  responses. 


20 

ESEX 

NUM 

2 

SEX  SEX  OF 

ENUMERATED  YOUTH 

1 

MALE 

480 

8G.2 

2 

FEMALE 

77 

13.8 

21 

PARENTED 

NUM 

2 

PAREDUC  EDUCATION  OF 

PARENT,  FROM 

YOUTH 

1 

<  HI  SCH  DIPLOMA 

71 

12.7 

2 

HI  SCH  DIPLOMA 

281 

50.4 

3 

SOME  COLLEGE 

70 

12. G 

4 

COLLEGE  GRADUATE 

135 

24.2 

22 

IMPEDUCP 

NUM 

2 

PAREDUC  IMPUTED 

1  EDUCATION  OF  PARENT 

Inapplicable 

520 

93.4 

1 

<  HI  SCH  DIPLOMA 

3 

0.5 

2 

HI  SCH  DIPLOMA 

21 

3.8 

3 

SOME  COLLEGE 

2 

0.4 

4 

COLLEGE  GRADUATE 

11 

2.0 

23 

PBASWGHT 

NUM 

8 

PARENT 

BASE  WEIGHT 

POSITIVE 

557 

100.0 

This 

variable  does  not  reflect  final  weighting 

adjus 

and 

normally  should  not  be  used  for  analysis. 

24 

PARNWGHT 

NUM 

8 

PARENT 

FINAL 

ADJUSTED  WEIGHT 

POSITIVE 

557 

100.0 

25 

PWGHTMH 

NUM 

8 

WEIGHT 

FOR  MH  MODULE 

POSITIVE 

274 

49.2 

ZERO 

283 

50.8 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


26  PWGHTKA  NUM  8 

POSITIVE 

ZERO 

27  PWGHTPEA  NUM  8 

POSITIVE 

ZERO 

28  PWGHTPEV  NUM  8 

POSITIVE 

ZERO 

29  PWGHTPEG  NUM  8 

POSITIVE 

ZERO 

30  PWGHTPEF  NUM  8 

POSITIVE 

ZERO 

31  PWGHTPEM  NUM  8 

POSITIVE 

ZERO 

32  PWGHTPEN  NUM  8 

POSITIVE 

ZERO 

33  PWGHTPES  NUM  8 

POSITIVE 

ZERO 

34  PWGHTPEW  NUM  8 

POSITIVE 

ZERO 


WEIGHT  FOR  KA 

265 

292 

WEIGHT  FOR  PE 

500 

57 

WEIGHT  FOR  PE 

90 

467 

WEIGHT  FOR  PE 

95 

462 

WEIGHT  FOR  PE 

55 
502 

WEIGHT  FOR  PE 

57 

500 

WEIGHT  FOR  PE 

46 

511 

WEIGHT  FOR  PE 

46 

511 

WEIGHT  FOR  PE 

56 

501 


MODULE 

47.6 
52.4 

(ACTIVE) 

89.8 
10.2 

(RESERVE) 

16.2 

83.8 

(NATIONAL  GUARD) 

17.1 

82.9 

(AIR  FORCE) 

9.9 

90.1 

(MARINE  CORPS) 

10.2 

89.8 

(NAVY) 

8.3 

91.7 

(MILITARY) 

8.3 

91.7 

(CIVILIAN  JOB) 

10.1 

89.9 
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ORDER  VARIABLE  TYPE  LENGTH 


35  PWGHTPEC  NUM  8 

POSITIVE 

ZERO 

3G  PWGHTPER  NUM  8 

POSITIVE 

ZERO 

37  PWFACMH  NUM  8 

POSITIVE 

ZERO 

38  PWFACKA  NUM  8 

POSITIVE 

ZERO 

39  PWFACPEA  NUM  8 

•  POSITIVE 

ZERO 

40  PWFACPEV  NUM  8 

POSITIVE 

ZERO 

41  PWFACPEG  NUM  8 

POSITIVE 

ZERO 

42  PWFACPEF  NUM  8 

POSITIVE 

ZERO 

43  PWFACPEM  NUM  8 

POSITIVE 

ZERO 


FORMAT  LABEL 


WEIGHT  FOR  PE 

55 

502 

WEIGHT  FOR  PE 

308 

249 

WEIGHT  FACTOR 

274 

283 

WEIGHT  FACTOR 

2G5 

292 

WEIGHT  FACTOR 

500 

57 

WEIGHT  FACTOR 

90 

4G7 

WEIGHT  FACTOR 

95 

4G2 

WEIGHT  FACTOR 

55 

502 

WEIGHT  FACTOR 

57 

500 


(COLLEGE) 

9.9 

90.1 

(ROTC/OFFICER) 

55.3 

44.7 

FOR  MH  MODULE 

49.2 

50.8 

FOR  KA  MODULE 

47.  G 

52.4 

FOR  PE  (ACTIVE) 

89.8 

10.2 

FOR  PE  (RESERVE) 

1G.2 

83.8 

FOR  PE  (NATIONAL  GUARD) 

17.1 

82.9 

FOR  PE  (AIR  FORCE) 

9.9 

90.1 

FOR  PE  (MARINE  CORPS) 

10.2 

89.8 


PARNMAIN  CODEBOOK  FOR  087- 1  (Oct, Nov, Dec  8G) 


Page  C-9 
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44 

PWFACPEN 

NUM  8 

WEIGHT 

FACTOR 

FOR  PE  (NAVY) 

POSITIVE 

46 

8.3 

ZERO 

511 

91 .7 

45 

PWFACPES 

NUM  8 

WEIGHT 

FACTOR 

FOR  PE  (MILITARY) 

POSITIVE 

46 

8.3 

ZERO 

511 

91.7 

46 

PWFACPEW  NUM  8 

WEIGHT 

FACTOR 

FOR  PE  (CIVILIAN  JOB) 

POSITIVE 

56 

10.1 

ZERO 

501 

89.9 

47 

PWFACPEC 

NUM  8 

WEIGHT 

FACTOR 

FOR  PE  (COLLEGE) 

POSITIVE 

55 

9.9 

ZERO 

502 

90.1 

48 

PWFACPER 

NUM  8 

WEIGHT 

FACTOR 

FOR  PE  (ROTC/OFFICER) 

POSITIVE 

308 

55.3 

ZERO 

249 

44.7 

49 

RANDROP 

NUM  2 

RANDROP 

PARENTAL  MODULE  ROTATION  VARIABLE 

1 

NO 

MODULES 

110 

19.7 

2 

MH 

ONLY 

92 

16.5 

3 

KA 

ONLY 

87 

15.6 

4 

MH 

ONLY 

90 

16.2 

5 

KA 

ONLY 

86 

15.4 

6 

KA 

&  MH 

92 

16.5 

The  modules  MH  (Media  Habits)  and 

KA  (Knowledge-Awareness 

are  only  administered  to  a  randomly-selected  subset  of 
respondents.  This  randomization  is  accomplished  in  such  a 
manner  that  each  of  these  modules  is  administered  to 
approximately  half  of  the  respondents.  Each  individual 
respondent  receives  either  one  or  two  of  these  modules. 
RANDROP  indicates  the  module(s)  administered  to  each 
respondent.  Each  parent  receives  the  same  module(s)  as  the 
target  youth. 
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LENGTH  FORMAT  LABEL 

50 

PIOFTPLN 

NUM 

2 

PIFREQ  PI2  FREQ 

OF  P 

TALKS  W/  Y 

ABOUT  PLANS 

1 

NEVER 

15 

2.7 

2 

RARELY 

49 

8.8 

3 

OCCASIONALLY 

207 

37.2 

4 

OFTEN 

286 

51.3 

51 

PITLKOPN 

NUM 

2 

PTLKOPN  PI5  DOES 

P  GIVE  OPINION  DURING  TALK  W/  Y 

. 

Inapplicable 

15 

2.7 

.D 

Don' t  know 

10 

1.8 

1 

GIVE  OPINION 

277 

49.7 

2 

STAY  NEUTRAL 

255 

45.8 

52 

PINFPLAN 

NUM 

2 

PIPLAN  PIG  P  SELF-REP 

INFLUENCE 

Y  FUTURE  PLANS 

.D 

Don' t  know 

5 

0.9 

1 

GREAT  DEAL  INF 

79 

14.2 

2 

CONSIDERABLE  INF 

147 

26.4 

3 

SOME  INF 

247 

44.3 

4 

VERY  LITTLE  INF 

64 

11.5 

5 

NO  INF  AT  ALL 

15 

2.7 

53 

PILIKEDO 

NUM 

2 

PILIKEDO  PI7  WHAT 

P  WANTS  Y'  TO  DO 

IN  FUTURE 

.D 

Don' t  know 

8 

1.4 

.R 

Refused 

1 

0.2 

1 

GO  TO  COLLEGE 

373 

67.0 

2 

VOTECH  TRAINING 

91 

16.3 

3 

FULL-TIME  JOB 

34 

6.1 

4 

JOIN  ARMED  SERV 

32 

5.7 

5 

MARRY  &  NOT  WORK 

3 

0.5 

91 

SOMETHING  ELSE 

15 

2.7 

54 

PILIKEOS 

CHAR 

30 

$CHAR  PI7  WHAT 

P  WANTS  Y  TO  DO 

-  OTHER  SPECIFY 

( 


OTHER 

55  PIMENMIL  NUM 


Inapplicable  542  97.3 

15  2.7 

2  PIOPIN  PI8  SHOULD  YOUNG  MEN  SERVE  IN  MILITARY 


.D 

Don' t  know 

30 

5.4 

.R 

Refused 

3 

0.5 

1 

DEFINITELY  GOOD 

139 

25.0 

2 

PROBABLY  GOOD 

298 

53.5 

3 

PROB  NOT  GOOD 

63 

11.3 

4 

DEFIN  NOT  GOOD 

24 

4.3 
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56  PIWOMMIL  NUM 


PIOPIN  PI9  SHOULD  YOUNG  WOMEN  SERVE  IN  MILTARY 


57 


58 


59 


60 


61 


PITLKMIL 


PIOFTMIL 


PI11CHK 


PITLKRAN 


PITLKAR 


.D 

Don' t  know 

37 

6.6 

.R 

Refused 

3 

0.5 

1 

DEFINITELY  GOOD 

32 

5.7 

2 

PROBABLY  GOOD 

229 

41 . 1 

3 

PROB  NOT  GOOD 

190 

34.1 

4 

DEFIN  NOT  GOOD 

66 

11.8 

NUM 

2 

YESNO  PI10 

HAS  P  TALKED  TO  Y  ABOUT  ENLISTING 

1 

YES 

303 

54.4 

2 

NO 

254 

45.6 

NUM 

2 

PIFREQ  Pill 

FREQ  OF 

P  TALK  TO  Y  ABOUT  ENLISTING 

Inapplicable 

254 

45.6 

.D 

Don' t  know 

1 

0.2 

1 

NEVER 

3 

0.5 

2 

RARELY 

84 

15.1 

3 

OCCASIONALLY 

157 

28.2 

4 

OFTEN 

58 

10.4 

NUM 

2 

CCHECK  CONST 

■.  CHECK: 

;  PI10,  Pill 

V 

Inapplicable 

554 

99.5 

1 

INCONSIST.  DATA 

3 

0.5 

NUM 

2 

PIOFFIC  PI14 

DISCUSSED  Y  AS  OFFICER  OR  ENLISTED 

Inapplicable 

342 

61 .4 

•  D 

Don' t  know 

3 

0.5 

1 

ENLISTED 

81 

14.5 

2 

OFFICER 

44 

7.9 

3 

BOTH 

65 

11.7 

4 

NEITHER 

22 

3.9 

NUM 

2 

YESNO  P1 15 

SERVICE 

DISCUSSED  WAS  ARMY 

Inapplicable 

342 

61 .4 

.D 

Don' t  know 

3 

0.5 

1 

YES 

84 

15.1 

2 

NO 

128 

23.0 
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62 

PITLKNA 

NUM 

2 

YESNO  P1 15 

SERVICE 

DISCUSSED 

WAS  NAVY 

Inappl i cable 

342 

61 .4 

.D 

Don' t  know 

3 

0.5 

1 

YES 

70 

12.6 

2 

NO 

142 

25.5 

83 

PITLKAF 

NUM 

2 

YESNO  P1 15 

SERVICE 

DISCUSSED 

WAS  AIR  FORCE 

Inapplicable 

342 

61.4 

.D 

Don' t  know 

3 

0.5 

1 

YES 

106 

19.0 

2 

NO 

106 

19.0 

64 

PITLKMC 

NUM 

2 

YESNO  P1 15 

SERVICE 

DISCUSSED 

WAS  MARINE  CORPS 

Inapplicable 

342 

61 .4 

.D 

Don' t  know 

3 

0.5 

1 

YES 

36 

6.5 

2 

NO 

176 

31.6 

65 

PITLKALL 

NUM 

2 

YESNO  P1 15 

SERVICE 

DISCUSSED 

WAS  ALL  SERVICES 

Inapplicable 

342 

61.4 

.D 

Don' t  know 

3 

0.5 

1 

YES 

50 

9.0 

2 

NO 

162 

29.1 

66 

PITLKACT 

NUM 

2 

YESNO  P1 16 

P  TALKEC 

1  TO  Y  ABOUT  ACTIVE  DUTY 

Inappl i cable 

342 

61 .4 

.D 

Don' t  know 

4 

0.7 

1 

YES 

56 

10.1 

2 

NO 

155 

27.8 

67 

PITLKRV 

NUM 

2 

YESNO  P1 16 

P  TALKEC 

)  TO  Y  ABOUT  RESERVE 

Inapplicable 

342 

61.4 

.D 

Don' t  know 

4 

0.7 

1 

YES 

45 

8. 1 

2 

NO 

166 

29.8 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


68 

PITLKNG 

NUM 

2 

YESNO  PI 16 

P  TALKED 

TO  Y  ABOUT  NATIONAL  GUARD 

Inapplicable 

342 

61.4 

.D 

Don' t  know 

4 

0.7 

1 

YES 

36 

6.5 

2 

NO 

175 

31.4 

69 

PIMILOPN 

NUM 

2 

PMILOPN  P1 17 

P  ENCOURAGE/DISCOURAGE  Y  TO  ENLIST 

Inapplicable 

342 

61.4 

.D 

Don' t  know 

2 

0.4 

1 

ENCOURAGE 

82 

14.7 

2 

STAY  NEUTRAL 

114 

20.5 

3 

DISCOURAGE 

17 

3.1 

70 

PINFMIL 

NUM 

2 

PIPLAN  PI18 

P  SELF-REP  INFLUENCE  Y  ENLIST  PLANS 

.D 

Don' t  know 

18 

3.2 

1 

GREAT  DEAL  INF 

43 

7.7 

2 

CONSIDERABLE  INF  47 

8.4 

3 

SOME  INF 

160 

28.7 

4 

VERY  LITTLE  INF 

150 

26.9 

5 

NO  INF  AT  ALL 

139 

25.0 

71 

PIPOIADS 

NUM 

2 

YESNO  P1 19 

DID  P  POINT  OUT  SERVICE  ADS  TO  Y 

.D 

Don' t  know 

3 

0.5 

1 

YES 

88 

15.8 

2 

NO 

466 

83.7 

72 

PISUGREC 

NUM 

2 

YESNO  PI21 

P  SUGGEST 

Y  SEE  MILITARY  RECRUITER 

.D 

Don' t  know 

2 

0.4 

1 

YES 

81 

14.5 

2 

NO 

474 

85.1 

73 

PIRECAR 

NUM 

2 

YESNO  PI22 

P  SUGGEST 

Y  SEE  ARMY  RECRUITER 

Inapplicable 

476 

85.5 

.D 

Don' t  know 

1 

0.2 
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74 

PIRECNA 

NUM 

2 

YESNO  PI22 

P  SUGGEST 

Y  SEE  NAVY  RECRUITER 

Inapplicable 

476 

85.5 

.D 

Don' t  know 

3 

0.5 

1 

YES 

26 

4.7 

2 

NO 

52 

9.3 

75 

PIRECAF 

NUM 

2 

YESNO  PI22 

P  SUGGEST 

Y  SEE  AIR  FORCE  RECRUITER 

Inapplicable 

476 

85.5 

.D 

Don' t  know 

2 

0.4 

1 

YES 

40 

7.2 

2 

NO 

39 

7.0 

76 

PIRECMA 

NUM 

2 

YESNO  PI22 

P  SUGGEST 

Y  SEE  MARINE  RECRUITER 

Inapplicable 

476 

85.5 

•  D 

Don' t  know 

4 

0.7 

1 

YES 

24 

4.3 

2 

NO 

53 

9.5 

77 

PIRCMAIL 

NUM 

2 

YESNO  PI23 

RECEIVE  MILITARY  RECRUITING  MAIL 

.D 

Don' t  know 

8 

1 .4 

1 

YES 

339 

60.9 

2 

NO 

210 

37.7 

78 

PIPRBMIL 

NUM 

2 

PPRBMIL  PI25 

P  BELIEVE 

Y  WILL/WON'T  ENLIST 

•  D 

Don' t  know 

36 

6.5 

1 

DEFINITELY  WILL 

19 

3.4 

2 

PROBABLY  WILL 

117 

21.0 

3 

PROB  WILL  NOT 

236 

42.4 

4 

DEFIN  WILL  NOT 

149 

26.8 

79 

PIEXPRAN 

NUM 

2 

PEXPECT  PI28 

P  EXPECT 

Y  TO  BE  OFFICER/ENLISTED 

Inapplicable 

421 

75.6 

.D 

Don' t  know 

11 

2.0 

1 

ENLISTED  PERSON 

80 

14.4 

2 

OFFICER 

45 

8.1 
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80  PIPHYS  NUM  2  RANGIMP  IAP2  IMP  OF  HAVING  PHYSICAL  CHALLENGE 


.D 

Don' t  know 

7 

1.3 

1 

NOT  AT  ALL  IMPOR 

19 

3.4 

2 

SCALE  POINT  2 

17 

3.1 

3 

SCALE  POINT  3 

103 

18.5 

4 

SCALE  POINT  4 

150 

26.9 

5 

VERY  IMPORTANT 

261 

46.9 

81  RANDIAP  NUM  2  RANDIAY  IAP2  RANDOM  NUMBER  SELECTED 


82 


1 

START 

PHYS 

26 

4.7 

2 

START 

HIQUAL 

30 

5.4 

3 

START 

CASHED 

31 

5.6 

4 

START 

TRAIN 

32 

5.7 

5 

START 

SELCON 

35 

6.3 

6 

START 

CNTRY 

30 

5.4 

7 

START 

LEADER 

36 

6.5 

8 

START 

HITECH 

27 

4.8 

9 

START 

PROUD 

23 

4. 1 

10 

START 

POTEN 

36 

6.5 

11 

START 

CIVCAR 

37 

6.6 

12 

START 

SERCOM 

23 

4.1 

13 

START 

WEEKEN 

39 

7.0 

14 

START 

HOME 

25 

4.5 

15 

START 

STEP 

32 

5.7 

16 

START 

MATURE 

38 

6.8 

17 

START 

INNOV 

26 

4.7 

18 

START 

MENTAL 

31 

5.6 

PIHIQUAL  NUM 

2  RANGIMP  IAP2  IMP 

OF  HIGHLY  TRAINED  COWORKERS 

.D 

Don' t 

know 

2 

0.4 

1 

NOT.  AT  ALL  IMPOR 

5 

0.9 

2 

SCALE 

POINT  2 

15 

2.7 

3 

SCALE 

POINT  3 

69 

12.4 

4 

SCALE 

POINT  4 

124 

22.3 

5 

VERY  IMPORTANT 

342 

61 .4 
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83  PICASHED  NUM  2  RANGIMP  IAP2  IMP  OF  EARNING  MONEY  FOR  EDUCATION 


•  D 

Don' t  know 

2 

0.4 

.R 

Refused 

1 

0.2 

1 

NOT  AT  ALL  IMPOR 

29 

5.2 

2 

SCALE  POINT  2 

31 

5.G 

3 

SCALE  POINT  3 

100 

18.0 

4 

SCALE  POINT  4 

99 

17.8 

5 

VERY  IMPORTANT 

295 

53.0 

84  PITRAIN  NUM  2  RANGIMP  IAP2  IMP  OF  TRAINING  IN  USEFUL  SKILLS 


.D 

Don' t  know 

2 

0.4 

1 

NOT  AT  ALL  IMPOR 

12 

2.2 

2 

SCALE  POINT  2 

15 

2.7 

3 

SCALE  POINT  3 

G4 

11.5 

4 

SCALE  POINT  4 

12G 

22. G 

5 

VERY  IMPORTANT 

338 

GO.  7 

85  PISELCON  NUM  2  RANGIMP  IAP2  IMP  OF  DEVELOPING  SELF-CONFIDENCE 


.D 

Don' t  know 

1 

0.2 

1 

NOT  AT  ALL  IMPOR 

G 

1 . 1 

2 

SCALE  POINT  2 

13 

2.3 

3 

SCALE  POINT  3 

37 

G.G 

4 

SCALE  POINT  4 

74 

13.3 

5 

VERY  IMPORTANT 

42G 

7G.5 

8G  PICNTRY  NUM  2  RANGIMP  IAP2  IMP  OF  SERVING  COUNTRY 


.D 

Don' t  know 

G 

1.1 

.R 

Refused 

1 

0.2 

1 

NOT  AT  ALL  IMPOR 

22 

3.9 

2 

SCALE  POINT  2 

19 

3.4 

3 

SCALE  POINT  3 

98 

17. G 

4 

SCALE  POINT  4 

92 

1G.5 

5 

VERY  IMPORTANT 

319 

57.3 

87  PILEADER  NUM  2  RANGIMP  IAP2  IMP  OF  DEVELOPING  LEADERSHIP  SKILLS 


.D 

Don' t  know 

4 

0.7 

1 

NOT  AT  ALL  IMPOR 

10 

1.8 

2 

SCALE  POINT  2 

11 

2.0 

3 

SCALE  POINT  3 

57 

10.2 

4 

SCALE  POINT  4 

104 

18.7 

5 

VERY  IMPORTANT 

371 

GG.G 
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88  PIHITECH  NUM  2  RANGIMP  IAP2  IMP  OF  WORKING  WITH  HI-TECH  EQUIP 


.D 

Don' t  know 

4 

0.7 

.R 

Refused 

1 

0.2 

1 

NOT  AT  ALL  IMPOR 

14 

2.5 

2 

SCALE  POINT  2 

25 

4.5 

3 

SCALE  POINT  3 

93 

16.7 

4 

SCALE  POINT  4 

107 

19.2 

5 

VERY  IMPORTANT 

313 

58.2 

89  PIPROUD  NUM  2  RANGIMP  IAP2  IMP  OF  EXPERIENCES  TO  BE  PROUD  OF 


.D 

Don' t  know 

4 

0.7 

.R 

Refused 

1 

0.2 

1 

NOT  AT  ALL  IMPOR 

8 

1  .4 

2 

SCALE  POINT  2 

7 

1.3 

3 

SCALE  POINT  3 

42 

7.5 

4 

SCALE  POINT  4 

77 

13.8 

5 

VERY  IMPORTANT 

418 

75.0 

90  PIPOTEN  NUM  2  RANGIMP  IAP2  IMP  OF  DEVELOPING  POTENTIAL 


.D 

Don' t  know 

2 

0.4 

.R 

Refused 

1 

0.2 

1 

NOT  AT  ALL  IMPOR 

4 

0.7 

2 

SCALE  POINT  2 

9 

1 .6 

3 

SCALE  POINT  3 

28 

5.0 

4 

SCALE  POINT  4 

68 

11.8 

5 

VERY  IMPORTANT 

447 

80.3 

91  PICIVCAR  NUM  2  RANGIMP  IAP2  IMP  OF  HELPING  CIVILIAN  CAREER  DEV 


.D 

Don' t  know 

2 

0.4 

.R 

Refused 

1 

0.2 

1 

NOT  AT  ALL  IMPOR 

6 

1.1 

2 

SCALE  POINT  2 

8 

1 .4 

3 

SCALE  POINT  3 

43 

7.7 

4 

SCALE  POINT  4 

98 

17.6 

5 

VERY  IMPORTANT 

399 

71 .6 
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1 

92 

PISERCOM 

NUM 

2  RANGIMP  IAP2  IMP 

OF  COMMUNITY  SERVICE 

.D 

Don' t  know 

3 

0.5 

.R 

Refused 

1 

0.2 

1 

NOT  AT  ALL  IMPOR 

9 

1.6 

2 

SCALE  POINT  2 

25 

4.5 

3 

SCALE  POINT  3 

98 

17.6 

4 

SCALE  POINT  4 

128 

23.0 

5 

VERY  IMPORTANT 

293 

52.6 

93 

PIWEEKEN 

NUM 

2  RANGIMP  IAP2  IMP 

OF  WEEKEND  EXCITEMENT 

.D 

Don' t  know 

8 

1.1 

.R 

Refused 

1 

0.2 

1 

NOT  AT  ALL  IMPOR 

59 

10.6 

2 

SCALE  POINT  2 

74 

13.3 

3 

SCALE  POINT  3 

180 

32.3 

4 

SCALE  POINT  4 

74 

13.3 

5 

VERY  IMPORTANT 

163 

29.3 

94 

PI HOME 

NUM 

2  RANGIMP  IAP2  IMP 

OF  STAYING  IN  OWN  HOMETOWN  ^ 

.D 

Don' t  know 

2 

0.4  ^ 

.R 

Refused 

1 

0.2 

1 

NOT  AT  ALL  IMPOR 

110 

19.7 

2 

SCALE  POINT  2 

107 

19.2 

3 

SCALE  POINT  3 

143 

25.7 

4 

SCALE  POINT  4 

49 

8.8 

5 

VERY  IMPORTANT 

145 

26.0 

95 

PISTEP 

NUM 

2  RANGIMP  IAP2  IMP 

OF  : 

STEPPING  FROM  HS  TO  COLLEGE 

.D 

Don' t  know 

12 

2.2 

1 

NOT  AT  ALL  IMPOR 

90 

16.2 

2 

SCALE  POINT  2 

65 

11.7 

3 

SCALE  POINT  3 

117 

21.0 

4 

SCALE  POINT  4 

76 

13.6 

5 

VERY  IMPORTANT 

197 

35.4 

96 

PIMATURE 

NUM 

2  RANGIMP  IAP2  IMP 

OF 

BECOMING  MATURE/RESPONSIBLE 

.D 

Don' t  know 

4 

0.7 

1 

NOT  AT  ALL  IMPOR 

9 

1.6 

2 

SCALE  POINT  2 

13 

2.3 

3 

SCALE  POINT  3 

50 

9.0 

4 

SCALE  POINT  4 

86 

15.4 

5 

VERY  IMPORTANT 

395 

.0,3  1 
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97  PIINNOV  NUM 


RANGIMP  IAP2  IMP  OF  USING  OWN  JUDGMENT 


98 


.D 

Don' t  know 

3 

0.5 

1 

NOT  AT  ALL  IMPOR 

6 

1.1 

2 

SCALE  POINT  2 

10 

1.8 

3 

SCALE  POINT  3 

46 

8.3 

4 

SCALE  POINT  4 

116 

20.8 

5 

VERY  IMPORTANT 

376 

67.5 

PIMENTAL  NUM 

2  RANGIMP  IAP2  IMP 

OF  HAVING  MENTAL  CHALLENGE 

.D 

Don' t  know 

6 

1.1 

1 

NOT  AT  ALL  IMPOR 

11 

2.0 

2 

SCALE  POINT  2 

4 

0.7 

3 

SCALE  POINT  3 

33 

5.9 

4 

SCALE  POINT  4 

114 

20.5 

5 

VERY  IMPORTANT 

389 

69.8 

99  PTVWATCH  NUM  2  YESNO  MH1  PARENT  REGULARLY  WATCHES  TV 


, 

Inapplicable 

283 

50.8 

1 

YES 

188 

33.8 

2 

NO 

86 

15.4 
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100  PTVHRREG  NUM  3  MH2  HRS  PER  WEEK  WATCH  NETWORK  TV 


. 

Inapplicable 

389 

66.2 

.D 

Don' t  know 

3 

0.5 

0 

2 

0.4 

1 

1 

0.2 

2 

8 

1.4 

3 

9 

1.6 

4 

15 

2.7 

5 

10 

1.8 

6 

5 

0.9 

7 

5 

0.9 

8 

9 

1.6 

9 

1 

0.2 

10 

28 

5.0 

12 

12 

2.2 

14 

4 

0.7 

15 

18 

3.2 

16 

1 

0.2 

17 

1 

0.2 

18 

2 

0.4 

20 

22 

3.9 

21 

2 

0.4 

24 

1 

0.2 

25 

8 

1 .4 

28 

5 

0.9 

30 

11 

2.0 

35 

2 

0.4 

40 

1 

0.2 

50 

1 

0.2 

55 

1 

0.2 
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ORDER 

101 


102 

103 

104 

105 


VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


PTVHRCAB  NUM 


MH2  HRS  PER  WEEK  WATCH  CERTAIN  CABLE  TV 


. 

Inapplicable 

369 

66.2 

.D 

Don' t  know 

3 

0.5 

0 

68 

12.2 

1 

5 

0.9 

2 

13 

2.3 

3 

12 

2.2 

4 

13 

2.3 

5 

15 

2.7 

6 

8 

1.4 

7 

3 

0.5 

8 

10 

1.8 

9 

1 

0.2 

10 

17 

3.1 

13 

1 

0.2 

14 

1 

0.2 

15 

5 

0.9 

16 

1 

0.2 

17 

1 

0.2 

18 

1 

0.2 

20 

8 

1 .4 

40 

2 

0.4 

MHP2CHK1  NUM 


CCHECK  CONST  CHECK;  MH1  =  1  &  MH2  =  0  HOURS 


Inapplicable  556  99.8 

INCONSIST.  DATA  1  0.2 


MHP2CHK2  NUM 


CCHECK  CONST  CHECK:  MH2  >  168  HOURS 


Inapplicable  557  100.0 

PTVCAB1  NUM  2  YESNO  MH11  DOES  PARENT  WATCH  MTV 


. 

Inapplicable 

440 

79.0 

.D 

Don' t  know 

1 

0.2 

1 

YES 

22 

3.9 

2 

NO 

94 

16.9 

PTVCAB2  NUM  2  YESNO  MH11  DOES  PARENT  WATCH  NASHVILLE  NETWORK 


. 

Inapplicable 

440 

79.0 

.D 

Don' t  know 

1 

0.2 

1 

YES 

38 

6.8 

2 

NO 

78 

14.0 
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ORDER 

VARIABLE 

TYPE 

LENGTH  FORMAT 

LABEL 

10G 

PTVCAB3 

NUM 

2 

YESNO 

MH11 

DOES  PARENT 

WATCH 

ESPN  [SPORTS] 

Inapplicable 

440 

79.0 

1 

YES 

77 

13.8 

2 

NO 

40 

7.2 

107 

PTVCAB4 

NUM 

2 

YESNO 

MH11 

DOES  PARENT 

WATCH 

WTBS  [SYNDICATED] 

Inapplicable 

440 

79.0 

.D 

Don' t  know 

1 

0.2 

1 

YES 

49 

8.8 

2 

NO 

G7 

12.0 

108 

PTVCAB5 

NUM 

2 

YESNO 

MH11 

DOES  P  WATCH  BLACK  ENTERTAINMENT  TV 

Inapplicable 

440 

79.0 

1 

YES 

1G 

2.9 

2 

NO 

101 

18.1 

109 

PTVSPORT 

NUM 

2 

YESNO 

MH12 

DOES  PARENT 

VIEW 

SPORTS 

Inapplicable 

370 

GG.4 

i 

YES 

141 

25.3 

2 

NO 

4G 

8.3 

( 

110 

PTVMYS 

NUM 

2 

YESNO 

MH12 

DOES  PARENT 

VIEW 

MYSTERIES 

Inappl i cable 

370 

GG.4 

1 

YES 

12G 

22. G 

2 

NO 

G1 

11.0 

111 

PTVDRAMA 

NUM 

2 

YESNO 

MH12 

DOES  PARENT 

VIEW 

GENERAL  DRAMA 

Inapplicable 

370 

GG.4 

1 

YES 

11G 

20.8 

2 

NO 

71 

12.7 

112 

PTVMUSIC 

NUM 

2 

YESNO 

MH12 

DOES  PARENT 

■  VIEW 

MUSIC/VIDEOS 

Inapplicable 

370 

GG.4 

1 

YES 

73 

13. 1 

2 

NO 

114 

20.5 
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ORDER 

VARIABLE 

TYPE 

LENGTH  FORMAT  LABEL 

113 

PTVCOMDY 

NUM 

2 

YESNO  MH12 

DOES  PARENT  VIEW  SITCOMS 

Inapplicable 

370  GG.4 

1 

YES 

141  25.3 

2 

NO 

4G  8.3 

114 

PTVMOVIE 

NUM 

2 

YESNO  MH12 

DOES  PARENT  VIEW  TV 

MOVIES 

Inapplicable 

370  GG.4 

1 

YES 

157  28.2 

2 

NO 

30  5.4 

115 

PTVTALK 

NUM 

2 

YESNO  MH12 

DOES  PARENT  VIEW  TV 

TALK  SHOWS 

. 

Inapplicable 

370  GG.4 

1 

YES 

98  17. G 

2 

NO 

89  1G.0 

11G 

PTVSH1 

NUM 

2 

YESNO  MH13 

DOES  PARENT  WATCH  DAVID  LETTERMAN 

. 

Inapplicable 

370  GG.4 

1 

YES 

22  3.9 

2 

NO 

1G5  29. G 

117 

PTVSH2 

NUM 

2 

YESNO  MH13 

DOES  P  WATCH  FRIDAY 

NIGHT  VIDEOS 

Inapplicable 

370  GG.4 

1 

YES 

15  2.7 

2 

NO 

172  30.9 

118 

PTVSH3 

NUM 

2 

YESNO  MH13 

DOES  P  WATCH  MONDAY 

NIGHT  FOOTBALL 

Inapplicable 

370  GG.4 

1 

YES 

112  20.1 

2 

NO 

75  13.5 

119 

PTVSH4 

NUM 

2 

YESNO  MH13 

DOES  P  WATCH  COLLEGE  FOOTBALL 

Inapplicable 

370  GG.4 

1 

YES 

104  18.7 

2 

NO 

83  14.9 

120 

PTVSH5 

NUM 

2 

YESNO  MH13 

DOES  P  WATCH  SUNDAY 

NIGHT  MOVIES 

Inapplicable 

370  GG.4 

1 

YES 

122  21.9 

2 

NO 

G5  11.7 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


121  PVCRHAVE  NUM 


YESNO 


MH14  DOES  HOUSEHOLD  HAVE  A  VCR 


122  PVCRHOUR  NUM 


• 

Inappl i 

cable  283 

50. 

8 

1 

YES 

1G9 

30. 

3 

2 

NO 

105 

18. 

9 

NUM 

3 

MH15  HOURS  PER 

WEEK  : 

Inappl i 

cable  388 

G9. 

,7 

0 

24 

4. 

,3 

1 

28 

5. 

,0 

2 

35 

G. 

,3 

3 

21 

3. 

,8 

4 

17 

3, 

,1 

5 

11 

2. 

.0 

6 

10 

1. 

.8 

7 

1 

0, 

,2 

8 

4 

0. 

,7 

9 

1 

0. 

.2 

10 

9 

1 , 

.G 

11 

1 

0, 

,2 

12 

1 

0, 

,2 

14 

1 

0, 

.2 

15 

2 

0, 

,4 

1G 

1 

0, 

.2 

20 

2 

0. 

,4 

123  PRADLIS  NUM 


YESNO 


MH1B  DOES  PARENT  LISTEN  TO  THE  RADIO 


, 

Inappl i cable 

283 

50.8 

1 

YES 

194 

34.8 

2 

NO 

80 

14.4 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


124  PRADHRAM  NUM  3  MH17  HOW  MANY  HOURS  PER  WEEK  AM  RADIO 


. 

Inapplicable 

3G3 

65.2 

.D 

Don' t  know 

2 

0.4 

0 

70 

12.6 

1 

13 

2.3 

2 

10 

1.8 

3 

13 

2.3 

4 

6 

1.1 

5 

21 

3.8 

6 

9 

1.6 

7 

6 

1.1 

8 

4 

0.7 

9 

1 

0.2 

10 

12 

2.2 

12 

1 

0.2 

14 

2 

0.4 

15 

4 

0.7 

18 

1 

0.2 

19 

1 

0.2 

20 

6 

1.1 

24 

1 

0.2 

25 

4 

0.7 

30 

3 

0.5 

35 

1 

0.2 

40 

2 

0.4 

80 

1 

0.2 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


125  PRADHRFM  NUM 


MH17  HOW  MANY  HOURS  PER  WEEK  FM  RADIO 


126  MP17CHK1  NUM 


127  MP17CHK2  NUM 


128  PRADNEWS  NUM 


. 

Inapplicable 

363 

65.2 

.D 

Don' t  know 

5 

0.9 

0 

30 

5.4 

1 

7 

1.3 

2 

19 

3.4 

3 

7 

1.3 

4 

11 

2.0 

5 

16 

2.9 

6 

8 

1.4 

7 

2 

0.4 

8 

5 

0.9 

9 

1 

0.2 

10 

18 

3.2 

12 

10 

1.8 

14 

2 

0.4 

15 

6 

1 . 1 

16 

2 

0.4 

18 

1 

0.2 

20 

17 

3.1 

21 

3 

0.5 

24 

1 

0.2 

25 

3 

0.5 

29 

1 

0.2 

30 

9 

1 .6 

32 

1 

0.2 

35 

1 

0.2 

40 

5 

0.9 

50 

1 

0.2 

60 

1 

0.2 

80 

1 

0.2 

NUM 

2  CCHECK  CONST 

CHECK: 

MH16  = 

• 

Inapplicable 

557 

100.0 

NUM 

2  CCHECK  CONST 

CHECK: 

MH17  > 

• 

Inapplicable 

557 

100.0 

NUM 

2  YESNO  MH2G  1 

DOES  PARENT  LIS' 

Inapplicable 

363 

65.2 

1 

YES 

177 

31.8 

2 

NO 

17 

3.1 
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ORDER 

VARIABLE 

TYPE 

LENGTH  FORMAT 

LABEL 

129 

PRADCLAS 

NUM 

2 

YESNO 

MH2G 

DOES  PARENT 

LISTEN 

CLASSICAL  MUSIC 

Inapplicable 

3G3 

65.2 

1 

YES 

G5 

11.7 

2 

NO 

129 

23.2 

130 

PRADPOP 

NUM 

2 

YESNO 

MH2e 

DOES  PARENT 

LISTEN 

TO 

POP  MUSIC 

Inapplicable 

363 

65.2 

.D 

Don' t  know 

2 

0.4 

1 

YES 

87 

15.6 

2 

NO 

105 

18.9 

131 

PRADCW 

NUM 

2 

YESNO 

MH2G 

DOES  PARENT 

LISTEN 

COUNTRY  MUSIC 

. 

Inapplicable 

3G3 

65.2 

1 

YES 

111 

19.9 

2 

NO 

83 

14.9 

132 

PRADSPOR 

NUM 

2 

YESNO 

MH2G 

DOES  PARENT 

LISTEN 

TO 

SPORTS 

Inapplicable 

3G3 

65.2 

1 

YES 

96 

17.2 

2 

NO 

98 

17.6 

133 

PRADTALK 

NUM 

2 

YESNO 

MH2G 

DOES  PARENT 

LISTEN 

TO 

TALK  SHOWS 

Inapplicable 

363 

65.2 

1 

YES 

75 

13.5 

2 

NO 

119 

21.4 

134 

PRADROCK 

NUM 

2 

YESNO 

MH2G 

DOES  PARENT 

■  LISTEN 

TO 

ROCK  MUSIC 

Inapplicable 

363 

65.2 

1 

YES 

79 

14.2 

2 

NO 

115 

20.6 

135 

PRADEASY 

NUM 

2 

YESNO 

MH26 

DOES  PARENT 

•  LISTEN 

TO 

EASY  MUSIC 

Inapplicable 

363 

65.2 

.D 

Don' t  know 

1 

0.2 

1 

YES 

130 

23.3 

2 

NO 

63 

11.3 

PARNMAIN  CODEBOOK  FOR  Q87-1  (Oct, Nov, Dec  8B)  Page  C-28 

ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


13G  PRADSH1  NUM  2  YESNO  MH27  DOES  P  LISTEN  TO  AMERICAN  TOP  40 


. 

Inapplicable 

383 

85.2 

1 

YES 

51 

9.2 

2 

NO 

143 

25.7 

137  PRADSH2  NUM  2  YESNO  MH27  DOES  P  LISTEN  TO  KING  BISCUIT  HOUR 


. 

Inapplicable 

383 

85.2 

1 

YES 

1 

0.2 

2 

NO 

193 

34.8 

138  PRADSH3  NUM  2  YESNO  MH27  DOES  P  LISTEN  TO  RICK  DEES'  TOP  40 


. 

Inapplicable 

383 

85.2 

.D 

Don' t  know 

1 

0.2 

1 

YES 

25 

4.5 

2 

NO 

188 

30.2 

139  PRADSH4  NUM  2  YESNO  MH27  DOES  P  LISTEN  TO  METALSHOP 


. 

Inapplicable 

383 

85.2 

1 

YES 

1 

0.2 

2 

NO 

193 

34.8 

140  PRADSH5  NUM  2  YESNO  MH27  DOES  P  LISTEN  TO  ROCKLINE 


. 

Inapplicable 

383 

85.2 

.D 

Don' t  know 

1 

0.2 

1 

YES 

8 

1 .  1 

2 

NO 

187 

33.8 

141  PPAPREAD  NUM  2  YPAPREA  MH28  HOW  OFTEN  DOES  P  READ  NEWSPAPER 


. 

Inapplicable 

283 

50.8 

1 

NEVER 

7 

1.3 

2 

<  TWICE  A  WEEK 

18 

2.9 

3 

2-3  TIMES  A  WEEK 

45 

8.1 

4 

4-5  TIMES  A  WEEK 

20 

3.8 

5 

DAILY 

188 

33.4 

PARNMAIN  CODEBOOK  FOR  Q87-1  (Oct, Nov, Dec  86) 


Page  C-29 


ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


142  PPAPHOUR  NUM 


MH29  HOURS  PER  WEEK  READING  NEWSPAPER 


143 


144 


. 

Inapplicable 

290 

52.1 

.D 

Don' t  know 

2 

0.4 

0 

2 

0.4 

1 

28 

5.0 

2 

37 

6.6 

3 

35 

6.3 

4 

31 

5.6 

5 

32 

5.7 

6 

16 

2.9 

7 

54 

9.7 

8 

8 

1.4 

9 

1 

0.2 

10 

8 

1.4 

12 

2 

0.4 

13 

1 

0.2 

14 

5 

0.9 

15 

2 

0.4 

18 

1 

0.2 

21 

2 

0.4 

MHP29CHK  NUM 

2  CCHECK  CONST 

CHECK: 

MH28  &  MH29  HOURS 

• 

Inapplicable 

557 

100.0 

PPAPSPOR  NUM 

2  YESNO  MH30 

DOES  PARENT  READ  SPORTS 

Inapplicable 

292 

52.4 

1 

YES 

158 

28.4 

2 

NO 

107 

19.2 

145  PPAPCOM  NUM  2  YESNO  MH30  DOES  PARENT  READ  COMICS 


146 


, 

Inapplicable 

292 

52.4 

1 

YES 

113 

20.3 

2 

NO 

152 

27.3 

PPAPNEWS  NUM 

2  YESNO  MH30 

DOES  PARENT  READ  NEWS  SECTION 

Inapplicable 

292 

52.4 

1 

YES 

260 

46.7 

2 

NO 

5 

0.9 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


147 

PPAPLOC 

NUM 

2  YESNO  MH30 

DOES  PARENT 

READ 

LOCAL  SECTION 

Inapplicable 

292 

52.4 

1 

YES 

250 

44.9 

2 

NO 

15 

2.7 

148 

PPAPFOOD 

NUM 

2  YESNO  MH30 

DOES  PARENT 

READ 

FOOD  SECTION 

Inapplicable 

292 

52.4 

1 

YES 

132 

23.7 

2 

NO 

133 

23.9 

149 

PPAPSTYL 

NUM 

2  YESNO  MH30 

DOES  PARENT 

■  READ 

LIFESTYLE  SECTION 

Inapplicable 

292 

52.4 

1 

YES 

145 

2B.0 

2 

NO 

120 

21.5 

150 

PPAPCLAS 

NUM 

2  YESNO  MH30 

DOES  PARENT 

■  READ 

CLASSIFIED 

Inapplicable 

292 

52.4 

1 

YES 

148 

26.6 

2 

NO 

117 

21.0 

151 

PMAGREAD 

NUM 

2  YESNO  MH31 

DOES  PARENT 

■  READ 

MAGAZINES 

Inapplicable 

283 

50.8 

1 

YES 

154 

27.6 

2 

NO 

120 

21.5 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 

152  PMAG1  NUM  3  MAGFMT  MH32  MAGAZINE  READ  ON  REGULAR  BASIS 


. 

Inapplicable 

403 

72.4 

.D 

Don' t  know 

2 

0.4 

125 

BONE&JT  SURG  JNL 

1 

0.2 

150 

EBONY 

6 

1 . 1 

154 

FIELD  AND  STREAM 

3 

0.5 

159 

GUIDEPOST 

1 

0.2 

172 

JET 

1 

0.2 

175 

LIFE 

3 

0.5 

179 

MONEY 

1 

0.2 

180 

MOTOR  TREND 

1 

0.2 

188 

NATL  GEOGRAPHIC 

4 

0.7 

194 

NEWSWEEK 

9 

1.6 

200 

NURSG  WORLD  JRNL 

1 

0.2 

206 

OUTDOOR  LIFE 

2 

0.4 

209 

PEOPLE 

2 

0.4 

211 

POPULAR  MECHANIX 

2 

0.4 

212 

POPULAR  SCIENCE 

1 

0.2 

213 

READERS  DIGEST 

14 

2.5 

231 

SPORTS  ILLUSTRTD 

4 

0.7 

241 

TIME 

19 

3.4 

247 

US  NEWS  WRLD  RPT 

3 

0.5 

991 

OTHER 

74 

13.3 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


153  PMAG2  NUM  3  MAGFMT  MH32  MAGAZINE  §2  READ  ON  REGULAR  BASIS 


, 

Inapplicable 

452 

81.1 

130 

CAR  AND  DRIVER 

1 

0.2 

150 

EBONY 

4 

0.7 

154 

FIELD  AND  STREAM 

1 

0.2 

159 

GUIDEPOST 

2 

0.4 

175 

LIFE 

1 

0.2 

179 

MONEY 

1 

0.2 

180 

MOTOR  TREND 

1 

0.2 

188 

NATL  GEOGRAPHIC 

10 

1.8 

194 

NEWSWEEK 

9 

1 .6 

203 

OMNI 

1 

0.2 

206 

OUTDOOR  LIFE 

1 

0.2 

209 

PEOPLE 

4 

0.7 

212 

POPULAR  SCIENCE 

2 

0.4 

213 

READERS  DIGEST 

12 

2.2 

221 

SCHOOL  SHOP 

1 

0.2 

229 

SPORTS  AFIELD 

2 

0.4 

231 

SPORTS  ILLUSTRTD 

6 

1.1 

241 

TIME 

11 

2.0 

245 

TV  GUIDE 

1 

0.2 

247 

US  NEWS  WRLD  RPT 

5 

0.9 

991 

OTHER 

29 

5.2 

154  PMAG3  NUM  3  MAGFMT  MH32  MAGAZINE  #3  READ  ON  REGULAR  BASIS 


. 

Inapplicable 

499 

89.6 

122 

BLACK  ENTERPRISE 

1 

0.2 

150 

EBONY 

1 

0.2 

152 

FAMLY  CMPUTG  PGM 

1 

0.2 

168 

INSIDE  SPORTS 

1 

0.2 

172 

JET 

2 

0.4 

175 

LIFE 

1 

0.2 

179 

MONEY 

3 

0.5 

188 

NATL  GEOGRAPHIC 

2 

0.4 

194 

NEWSWEEK 

2 

0.4 

209 

PEOPLE 

3 

0.5 

213 

READERS  DIGEST 

8 

1.4 

216 

ROAD  AND  TRACK 

1 

0.2 

226 

SPORTING  NEWS 

1 

0.2 

231 

SPORTS  ILLUSTRTD 

5 

0.9 

241 

TIME 

3 

0.5 

245 

TV  GUIDE 

1 

0.2 

247 

US  NEWS  WRLD  RPT 

2 

0.4 

991 

OTHER 

20 

3.6 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


155  PMAG4  NUM  3  MAGFMT  MH32  MAGAZINE  #4  READ  ON  REGULAR  BASIS 


, 

Inapplicable 

534 

95.9 

122 

BLACK  ENTERPRISE 

1 

0.2 

141 

CYCLE 

1 

0.2 

150 

EBONY 

1 

0.2 

179 

MONEY 

2 

0.4 

188 

NATL  GEOGRAPHIC 

2 

0.4 

194 

NEWSWEEK 

2 

0.4 

213 

READERS  DIGEST 

2 

0.4 

222 

SCIENCE  DIGEST 

1 

0.2 

231 

SPORTS  ILLUSTRTD 

2 

0.4 

245 

TV  GUIDE 

1 

0.2 

247 

US  NEWS  WRLD  RPT 

2 

0.4 

991 

OTHER 

6 

1 . 1 

156  PMAG5  NUM  3  MAGFMT  MH32  MAGAZINE  #5  READ  ON  REGULAR  BASIS 


. 

Inapplicable 

188 

NATL  GEOGRAPHIC 

194 

NEWSWEEK 

209 

PEOPLE 

245 

TV  GUIDE 

991’ 

OTHER 

PMAG6 

NUM 

3  MAGFMT  MH32 

Inapplicable 

991 

OTHER 

551  98.9 

1  0.2 

1  0.2 

2  0.4 

1  0.2 

1  0.2 

MAGAZINE  #6  READ  ON  A  REGULAR  BASIS 

556  99.8 

1  0.2 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


158  PMAGHOUR  NUM  3  MH33  HOURS  PER  WEEK  READING  MAGAZINES 


. 

Inappl i cable 

403 

72.4 

.D 

Don' t  know 

4 

0.7 

0 

2 

0.4 

1 

28 

5.0 

2 

33 

5.9 

3 

24 

4.3 

4 

18 

3.2 

5 

18 

3.2 

6 

3 

0.5 

7 

9 

1.6 

8 

4 

0.7 

10 

4 

0.7 

12 

3 

0.5 

14 

2 

0.4 

15 

1 

0.2 

40 

1 

0.2 

159  MHPCHK  NUM  2  CCHECK  CONST  CHECK:  TOTAL  HOURS  IN  MHP  >  168 


160  RANDKRP2  NUM 


Inapplicable  557  100.0 

2  KNOW  KR5-KR13  RANDOM  NUMBER 


161 


, 

Inappl i cable 

1 

0.2 

1 

AIR  FORCE 

95 

17.1 

2 

ARMY 

82 

14.7 

3 

ROTC 

89 

16.0 

4 

NATIONAL  GUARD 

88 

15.8 

5 

RESERVE 

84 

15. 1 

6 

COAST  GUARD 

57 

10.2 

7 

MARINE  CORPS 

36 

6.5 

8 

NAVY 

15 

2.7 

9 

ONE  AD  FOR  ALL 

10 

1.8 

RANDKRP  NUM 

2  RANDKR  KR17 

RANDOM  NUMBER  FOR  SERVICE  DISPLAY 

Inappl icable 

18 

3.2 

i 

AIR  FORCE 

92 

16.5 

2 

ROTC 

57 

10.2 

3 

ARMY  NATL  GUARD 

69 

12.4 

4 

ARMY  RESERVE 

44 

7.9 

5 

COAST  GUARD 

23 

4.1 

6 

MARINES 

108 

19.4 

7 

NAVY 

67 

12.0 

8 

ALL  SERVICES 

79 

14.2 
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ORDER 

VARIABLE 
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LENGTH  FORMAT 

LABEL 

162 

PUN12N0N 

NUM 

2 

YESNO 

KR1 

UNAIDED  AD 

RECALL 

FOR 

NO  SERVICES 

.D 

Don' t  know 

15 

2.7 

.R 

Refused 

1 

0.2 

1 

YES 

43 

7.7 

2 

NO 

498 

89.4 

163 

PUN12AF 

NUM 

2 

YESNO 

KR1 

UNAIDED  AD 

RECALL 

FOR 

AIR  FORCE 

.D 

Don' t  know 

15 

2.7 

.R 

Refused 

1 

0.2 

1 

YES 

283 

50.8 

2 

NO 

258 

46.3 

164 

PUN12AR 

NUM 

2 

YESNO 

KR1 

UNAIDED  AD 

RECALL 

FOR 

ARMY 

.D 

Don' t  know 

15 

2.7 

.R 

Refused 

1 

0.2 

1 

YES 

420 

75.4 

2 

NO 

121 

21.7 

165 

PUN12RO 

NUM 

2 

YESNO 

KR1 

UNAIDED  AD 

RECALL 

FOR 

ROTC 

.D 

Don' t  know 

15 

2.7 

.R 

Refused 

1 

0.2 

1 

YES 

15 

2.7 

2 

NO 

526 

94.4 

166 

PUN12NG 

NUM 

2 

YESNO 

KR1 

UNAIDED  AD 

RECALL 

FOR 

NAT  GUARD 

■  D 

Don' t  know 

15 

2.7 

.R 

Refused 

1 

0.2 

1 

YES 

65 

11.7 

2 

NO 

476 

85.5 

167 

PUN12RV 

NUM 

2 

YESNO 

KR1 

UNAIDED  AD 

RECALL 

FOR 

RESERVE 

.D 

Don' t  know 

15 

2.7 

.R 

Refused 

1 

0.2 

1 

YES 

34 

6. 1 

2 

NO 

507 

91.0 
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188 

PUN12CG 

NUM 

2 

YESNO  KR1 

UNAIDED  AD 

RECALL 

FOR 

COAST  GUARD 

.D 

Don' t  know 

15 

2.7 

.R 

Refused 

1 

0.2 

1 

YES 

82 

11.1 

2 

NO 

479 

88.0 

189 

PUN12MC 

NUM 

2 

YESNO  KR1 

UNAIDED  AD 

RECALL 

FOR 

MARINE  CORPS 

.D 

Don' t  know 

15 

2.7 

.R 

Refused 

1 

0.2 

1 

YES 

298 

53.5 

2 

NO 

243 

43.8 

170 

PUN12NA 

NUM 

2 

YESNO  KR1 

UNAIDED  AD 

RECALL 

FOR 

NAVY 

■  D 

Don' t  know 

15 

2.7 

.R 

Refused 

1 

0.2 

1 

YES 

288 

47.8 

2 

NO 

275 

49.4 

171 

PUN12ALL 

NUM 

2 

YESNO  KR1 

UNAIDED  AD 

RECALL 

FOR 

ALL  IN  ONE  AD 

.D 

Don' t  know 

15 

2.7 

.R 

Refused 

1 

0.2 

1 

YES 

58 

10.1 

2 

NO 

485 

87.1 

172 

PKRROAF 

NUM 

2 

YESNO  KR2 

ROTC  AD  RECALLED 

FOR 

AIR  FORCE 

Inappl i cable 

542 

97.3 

.D 

Don' t  know 

3 

0.5 

1 

YES 

5 

0.9 

2 

NO 

7 

1.3 

173 

PKRROAR 

NUM 

2 

YESNO  KR2 

ROTC  AD  RECALLED 

FOR 

ARMY 

Inapplicable 

542 

97.3 

.D 

Don' t  know 

3 

0.5 

1 

YES 

7 

1.3 

2 

NO 

5 

0.9 
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174 


175 


176 


177 


178 


179 


180 


VARIABLE 

TYPE 

LENGTH  FORMAT  LABEL 

PKRRONA 

NUM 

2 

YESNO  KR2 

ROTC  AD  RECALLED  FOR 

NAVY 

Inapplicable 

542 

97.3 

.D 

Don' t  know 

3 

0.5 

1 

YES 

4 

0.7 

2 

NO 

8 

1 .4 

PKRROMC 

NUM 

2 

YESNO  KR2 

ROTC  AD  RECALLED  FOR 

MARINES 

. 

Inapplicable 

542 

97.3 

.D 

Don' t  know 

3 

0.5 

1 

YES 

4 

0.7 

2 

NO 

8 

1 .4 

PKRROCG 

NUM 

2 

YESNO  KR2 

ROTC  AD  RECALLED  FOR 

COAST  GUARD 

. 

Inapplicable 

542 

97.3 

.D 

Don' t  know 

3 

0.5 

2 

NO 

12 

2.2 

PKRNGAF 

NUM 

2 

YESNO  KR3 

N 

GUARD  AD 

RECALLED 

FOR  AIR  FORCE 

Inapplicable 

-  492 

88.3 

.D 

Don' t  know 

18 

3.2 

1 

YES 

20 

3.6 

2 

NO 

27 

4.8 

PKRNGAR 

NUM 

2 

YESNO  KR3 

N 

GUARD  AD 

RECALLED 

FOR  ARMY 

. 

Inapplicable 

492 

88.3 

.D 

Don' t  know 

18 

3.2 

1 

YES 

39 

7.0 

2 

NO 

8 

1 .4 

PKRNGNA 

NUM 

2 

YESNO  KR3 

N 

GUARD  AD 

RECALLED 

FOR  NAVY 

. 

Inapplicable 

492 

88.3 

.D 

Don' t  know 

18 

3.2 

1 

YES 

5 

0.9 

2 

NO 

42 

7.5 

PKRNGMC 

NUM 

2 

YESNO  KR3 

N 

GUARD  AD 

RECALLED 

FOR  MARINES 

Inapplicable 

492 

88.3 

.D 

Don' t  know 

18 

3.2 

1 

YES 

5 

0.9 

2 

NO 

42 

7.5 
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181  PKRNGCG  NUM  2  YESNO  KR3  N  GUARD  AD  RECALLED  FOR  COAST  GUARD 


, 

Inapplicable 

492 

88.3 

.D 

Don' t  know 

18 

3.2 

1 

YES 

2 

0.4 

2 

NO 

45 

8.1 

182  PKRRVAF  NUM  2  YESNO  KR4  RESERVE  AD  RECALLED  FOR  AIR  FORCE 


. 

Inapplicable 

523 

93.9 

.D 

Don' t  know 

6 

1.1 

1 

YES 

11 

2.0 

2 

NO 

17 

3.1 

183  PKRRVAR  NUM  2  YESNO  KR4  RESERVE  AD  RECALLED  FOR  ARMY 


Inappl icable 

523 

93.9 

.D 

Don' t  know 

6 

1 . 1 

1 

YES 

26 

4.7 

2 

NO 

2 

0.4 

184  PKRRVNA  NUM  2  YESNO  KR4  RESERVE  AD  RECALLED  FOR  NAVY 


Inappl i cable 

523 

93.9 

.D 

Don' t  know 

6 

1 . 1 

1 

YES 

5 

0.9 

2 

NO 

23 

4.1 

185  PKRRVMC  NUM  2  YESNO  KR4  RESERVE  AD  RECALLED  FOR  MARINES 


, 

Inappl icable 

523 

93.9 

.D 

Don' t  know 

6 

1.1 

1 

YES 

5 

0.9 

2 

NO 

.23 

4. 1 

18B  PKRRVCG  NUM  2  YESNO  KR4  RESERVE  AD  RECALLED  FOR  COAST  GUARD 


, 

Inappl icable 

523 

93.9 

.D 

Don' t  know 

6 

1.1 

1 

YES 

1 

0.2 

2 

NO 

27 

4.8 
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LENGTH  FORMAT  LABEL 

187 

PAIDAF 

NUM 

2 

YESNO  KRS 

AIDED  AD 

RECALL  FOR 

AIR  FORCE 

. 

Inapplicable 

283 

50.8 

.D 

Don' t  know 

5 

0.9 

1 

YES 

130 

23.3 

2 

NO 

139 

25.0 

188 

PAIDAR 

NUM 

2 

YESNO  KR6 

AIDED  AD 

RECALL  FOR 

ARMY 

. 

Inapplicable 

420 

75.4 

.D 

Don' t  know 

1 

0.2 

1 

YES 

80 

14.4 

2 

NO 

56 

10.1 

189 

PAIDARO 

NUM 

2 

YESNO  KR7 

AIDED  AD 

RECALL  FOR 

ARMY  ROTC 

. 

Inapplicable 

7 

1.3 

.D 

Don' t  know 

2 

0.4 

.N 

Not  ascertained  8 

1 .4 

1 

YES 

268 

48.1 

2 

NO 

272 

48.8 

190 

PAIDANG 

NUM 

2 

YESNO  KR8 

AIDED  AD 

RECALL  FOR 

ARMY  NAT  GUARD 

Inapplicable 

39 

7.0 

.D 

Don' t  know 

6 

1.1 

.N 

Not  ascertained  26 

4.7 

1 

YES 

273 

49.0 

2 

NO 

213 

38.2 

191 

PAIDARV 

NUM 

2 

YESNO  KR9 

AIDED  AD 

RECALL  FOR 

ARMY  RESERVE 

Inapplicable 

26 

4.7 

.D 

Don' t  know 

7 

1.3 

.N 

Not  ascertained  8 

1.4 

1 

YES 

292 

52.4 

2 

NO 

224 

40.2 

192 

PAIDCG 

NUM 

2 

YESNO  KR10  AIDED  AD  RECALL  FOR  COAST  GUARD 

Inapplicable 

62 

11.1 

.D 

Don' t  know 

4 

0.7 

1 

YES 

149 

26.8 

2 

NO 

342 

61 .4 
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193 

PAIDMC 

NUM 

2 

YESNO  KR11 

AIDED  AD 

RECALL 

FOR 

MARINE  CORPS 

Inapplicable 

298 

53.5 

.D 

Don' t  know 

4 

0.7 

1 

YES 

147 

28.4 

2 

NO 

108 

19.4 

194 

PAIDNA 

NUM 

2 

YESNO  KR12 

AIDED  AD 

RECALL 

FOR 

NAVY 

Inapplicable 

2BB 

47.8 

.D 

Don' t  know 

1 

0.2 

1 

YES 

112 

20.1 

2 

NO 

178 

32.0 

195 

PA I DAL L 

NUM 

2 

YESNO  KR13 

AIDED  AD 

RECALL 

FOR 

ALL  SERVICES 

Inappl icable 

5G 

10.1 

■  D 

Don' t  know 

1 

0.2 

1 

YES 

205 

38.8 

2 

NO 

295 

53.0 

19B 

PADARTV 

NUM 

2 

YESNO  KR14 

AIDED  AD 

RECALL 

ARMY  AD  ON  TV 

Inappl icable 

31 

5.G 

.D 

Don' t  know 

11 

2.0 

1 

YES 

449 

80.  B 

2 

NO 

BB 

1 1.8 

197 

PADARRAD 

NUM 

2 

YESNO  KR14 

RECALLS  - 

ARMY  AD 

ON 

RADIO 

. 

Inappl icable 

31 

5.8 

.D 

Don' t  know 

8 

1.4 

1 

YES 

171 

30.7 

2 

NO 

347 

82.3 

198 

PADARMAG 

NUM 

2 

YESNO  KR14 

RECALLS 

ARMY  AD 

IN 

MAGAZINES 

Inapplicable 

31 

5.8 

.D 

Don' t  know 

7 

1.3 

1 

YES 

3BB 

85.7 

2 

NO 

153 

27.5 

PARNMAIN  CODEBOOK  FOR  Q87-1  (Oct, Nov, Dec  8B) 


Page  C-41 


ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


199 

PADARPAP  NUM 

2 

YESNO  KR14 

RECALLS 

ARMY  AD 

IN 

NEWSPAPERS 

. 

Inapplicable 

31 

5.6 

.D 

Don' t  know 

8 

1.4 

1 

YES 

228 

40.9 

2 

NO 

290 

52.1 

200 

PADARBIL  NUM 

2 

YESNO  KR14 

RECALLS 

ARMY  AD 

ON 

BILLBOARDS 

. 

Inapplicable 

31 

5.6 

.D 

Don' t  know 

7 

1.3 

1 

YES 

328 

58.5 

2 

NO 

193 

34.6 

201 

PADARMAL  NUM 

2 

YESNO  KR14 

RECALLS 

ARMY  AD 

IN 

MAIL 

Inapplicable 

31 

5.6 

.D 

Don' t  know 

4 

0.7 

1 

YES 

315 

56.6 

2 

NO 

207 

37.2 

202 

PADARPOS  NUM 

2 

YESNO  KR14 

RECALLS 

ARMY  AD 

ON 

POSTERS 

Inapplicable 

31 

5.6 

.D 

Don' t  know 

3 

0.5 

1 

YES 

315 

56.6 

2 

NO 

208 

37.3 

203 

PADARPAM  NUM 

2 

YESNO  KR14 

RECALLS 

ARMY  AD 

IN 

PAMPHLETS 

. 

Inapplicable 

31 

5.6 

.D 

Don' t  know 

4 

0.7 

1 

YES 

259 

46.5 

2 

NO 

283 

.47.2 

204 

PADARYEL  NUM 

2 

YESNO  KR14 

RECALLS 

ARMY  AD 

IN 

YELLOW  PAGES 

. 

Inapplicable 

31 

5.6 

.D 

Don' t  know 

4 

0.7 

1 

YES 

58 

10.1 

2 

NO 

488 

83.7 
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205  PADAROTH  NUM  2  YADOTH  KR14  RECALLS  ARMY  AD  SOMEWHERE  ELSE 


, 

Inappl i cable 

31 

5.6 

.D 

Don' t  know 

4 

0.7 

1 

YES 

66 

11.8 

2 

NO 

451 

81.0 

3 

INCONSIST.  DATA 

5 

0.9 

A  code  of  3  is  used  when  the  respondent  recalls  seeing  or 
hearing  Army  ads,  but  answers  "no"  to  each  of  the  questions 
(including  "Somewhere  Else")  about  where  he/she  saw  or  heard 
them. 


206 

PKRMSGAR 

NUM 

2 

YKVERB  STATUS 

OF  KR 

VERBATIM  RESPONSE:  ARMY 

.D 

Don' t  know 

31 

5.6 

1 

VALID  ANSWER 

469 

84.2 

2 

Q  NOT  ASKED 

57 

10.2 

207 

PKRMSGOT 

NUM 

2 

YKVERB  STATUS 

OF  KR 

VERBATIM  RESPONSE:  NON-ARMY 

.D 

Don' t  know 

63 

11.3 

1 

VALID  ANSWER 

476 

85.5 

2 

1 

Q  NOT  ASKED 

18 

3.2 

208 

PATADLIK 

NUM 

2 

YRATEAD  ATI  HOW 

MUCH 

PARENT  LIKED  ARMY  ADS 

. 

Inappl i cable 

57 

10.2 

.D 

Don' t  know 

6 

1 .  1 

1 

DO  NOT  LIKE 

35 

6.3 

2 

SCALE  POINT  2 

41 

7.4 

3 

SCALE  POINT  3 

186 

33.4 

4 

SCALE  POINT  4 

104 

18.7 

5 

LIKE  VERY  MUCH 

128 

23.0 

209 

PATADBEL 

NUM 

2 

PRATEAD  AT2  HOW 

MUCH 

PARENT  BELIEVES  ARMY  ADS 

Inapplicable 

57 

10.2 

.D 

Don' t  know 

2 

0.4 

1 

DO  NOT  BELIEVE 

63 

11.3 

2 

SCALE  POINT  2 

72 

12.9 

3 

SCALE  POINT  3 

155 

27.8 

4 

SCALE  POINT  4 

99 

17.8 

5 

BELIEV  VERY  MUCH 

109 

19.6 
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210  RANDPEP1  NUM  2  RAND1PE  PEP  1  RANDOM  START  FOR  ARMY 


. 

Inapplicable 

57 

10.2 

1 

START  : 

A) 

WIDE 

48 

8.6 

2 

START: 

B) 

PHYS 

29 

5.2 

3 

START; 

c) 

PROUD 

36 

6.5 

4 

START: 

D) 

STEP 

42 

7.5 

5 

START: 

E) 

LEADER 

30 

5.4 

6 

START: 

F) 

HITECH 

38 

6.8 

7 

START: 

G) 

CIVCAR 

45 

8.1 

8 

START: 

H) 

SELCON 

35 

6.3 

9 

START: 

I) 

POTEN 

57 

10.2 

10 

START: 

J) 

MENTAL 

35 

6.3 

11 

START; 

K) 

MATURE 

29 

5.2 

12 

START: 

L) 

TRAIN 

37 

6.6 

13 

START: 

M) 

HIQUAL 

39 

7.0 

Programming  and  screen  size  restrictions  precluded  the 
CASHED  attribute  from  inclusion  in  the  random  start  series 
for  PE-1;  it  was  always  asked  first  in  Version  1  of  the 
questionnaire.  In  subsequent  versions,  RANDPEP1  contains  the 
random  start  point  for  all  Perceptions/Beliefs  attributes  for 
parents  who  received  the  Army  questions  alone.  All  values  have 
an  equal  probability  of  selection. 
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211  RANDPEP4  NUM  2  RAND4PE  PEP  4  RANDOM  START  FOR  ARMY  RESERVE 


, 

Inappl 

i cable 

4G9 

84.2 

1 

START 

WIDE 

3 

0.5 

2 

START 

PROUD 

9 

1.G 

3 

START 

LEADER 

13 

2.3 

4 

START 

CIVCAR 

10 

1.8 

5 

START 

SELCON 

7 

1.3 

6 

START 

POTEN 

2 

0.4 

7 

START 

MENTAL 

7 

1.3 

8 

START 

MATURE 

8 

1.4 

9 

START 

TRAIN 

5 

0.9 

10 

START 

HIQUAL 

5 

0.9 

11 

START 

SERCOM 

14 

2.5 

12 

START 

WEEKEN 

5 

0.9 

Programming  and  screen  size  restrictions  precluded  the  CASHED 
and  HOME  attributes  from  inclusion  in  the  random  start  series 
for  PE-4;  they  were  always  asked  first  in  Version  1  of  the 
questionnaire.  Other  attributes  for  the  Army  Reserve 
were  sequenced  based  on  the  start  point  in  RANDPEP4. 

In  subsequent  versions  of  the  questionnaire,  RANDPEP4  contains 
the  random  start  point  for  all  Perceptions/Beliefs  attributes 
for  parents  who  received  either  the  Army  Reserve  or  Army 
National  Guard  questions  alone.  All  values  have  an  equal 
probability  of  selection. 


PARNMAIN  CODEBOOK  FOR  Q87-1  (Oct, Nov, Dec  8G) 


Page  C-45 


ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


212  RANDPEP5  NUM  2  RAND4PE  PEP  5  RANDOM  START  FOR  NATIONAL  GUARD 


, 

Inappl 

i  cable 

4G8 

84.0 

1 

START; 

WIDE 

7 

1.3 

2 

START: 

PROUD 

4 

0.7 

3 

START: 

LEADER 

G 

1.1 

4 

START: 

CIVCAR 

8 

1 .4 

5 

START: 

SELCON 

4 

0.7 

G 

START: 

POTEN 

10 

1.8 

7 

START: 

MENTAL 

9 

1  .G 

8 

START: 

MATURE 

8 

1.4 

9 

START: 

TRAIN 

10 

1.8 

10 

START: 

HIQUAL 

9 

1  .G 

11 

START: 

SERCOM 

10 

1.8 

12 

START: 

WEEKEN 

4 

0.7 

Programming  and  screen  size  restrictions  precluded  the  CASHED 
and  HOME  attributes  from  inclusion  in  the  random  start  series 
for  PE-5;  they  were  always  asked  first  in  Version  1  of  the 
questionnaire.  In  subsequent  versions,  RANDPEP5  is  not  used; 
single-service  random  start  points  for  Army  Reserve 
and  for  Army  National  Guard  are  given  by  RANDPEP4. 

213  RANDPEP6  NUM  2  RAND1PE  PEP  G  RANDOM  START  FOR  AF/MC/NA/ALL 


. 

Inapplicable 

353 

G3.4 

1 

START: 

A) 

WIDE 

17 

3.1 

2 

START: 

B) 

PHYS 

15 

2.7 

3 

START: 

c) 

PROUD 

14 

2.5 

4 

START: 

D) 

STEP 

30 

5.4 

5 

START: 

E) 

LEADER 

10 

1.8 

G 

START: 

F) 

HITECH 

12 

2.2 

7 

START: 

G) 

CIVCAR 

21 

3.8 

8 

START: 

H) 

SELCON 

1G 

2.9 

9 

START: 

I) 

POTEN 

9 

1 .8 

10 

START: 

J) 

MENTAL 

15 

2.7 

11 

START: 

K) 

MATURE 

15 

2.7 

12 

START: 

L) 

TRAIN 

15 

2.7 

13 

START: 

M) 

HIQUAL 

15 

2.7 

Programming  and  screen  size  restrictions  precluded 
the  CASHED  attribute  from  inclusion  in  the  random  start  series 
for  PE-G;  it  was  always  asked  first  in  Version  1  of  the 
questionnaire.  In  subsequent  versions,  RANDPEPG  contains  the 
random  start  point  for  all  Perceptions/Beliefs  attributes  for 
parents  who  received  either  Air  Force,  Navy,  Marine  Corps  or 
all  services  questions  alone.  All  values  have  an  equal 
probability  of  selection. 
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214  RANDPEP7  NUM  2  RAND7PE  PEP  7  RANDOM  START  FOR  CIVILIAN  JOB 


, 

Inapplicable 

501 

89.9 

1 

START: 

A) 

PHYS 

5 

0.9 

2 

START: 

B) 

PROUD 

8 

1.4 

3 

START: 

c) 

STEP 

1 

0.2 

4 

START: 

D) 

LEADER 

2 

0.4 

5 

START: 

E) 

HITECH 

2 

0.4 

6 

START: 

F) 

CIVCAR 

8 

1.4 

7 

START: 

G) 

SELCON 

2 

0.4 

8 

START: 

H) 

POTEN 

2 

0.4 

9 

START: 

I) 

MENTAL 

8 

1 .4 

10 

START: 

J) 

MATURE 

8 

1.4 

11 

START: 

K) 

TRAIN 

6 

1.1 

12 

START: 

L) 

HIQUAL 

4 

0.7 

Programming  and  screen  size  restrictions  precluded 
the  CASHED  attribute  from  inclusion  in  the  random  start  series 
for  PE-7;  it  was  always  asked  first  in  Version  1  of  the 
questionnaire.  In  subsequent  versions,  RANDPEP7  contains  the 
random  start  point  for  all  Perceptions/Beliefs  attributes  for 
parents  who  received  the  civilian  job  questions  alone.  All 
values  have  an  equal  probability  of  selection. 

215  RANDPEP8  NUM  2  PE8RAND  PEP  8  RANDOM  START  FOR  COLLEGE 


Inappi i cable 

502 

90.1 

1 

START 

A) 

PROUD 

5 

0.9 

2 

START 

B) 

LEADER 

5 

0.9 

3 

START 

c) 

CIVCAR 

10 

1.8 

4 

START 

D) 

SELCON 

7 

1.3 

5 

START 

E) 

POTEN 

8 

1.4 

6 

START 

F) 

MENTAL 

4 

0.7 

7 

START 

G) 

MATURE 

10 

1.8 

8 

START 

H) 

HIQUAL 

6 

1 . 1 

216  PAWIDE  NUM  2  AGREE  PEI  WIDE  VARIETY  OF  JOBS:  ARMY 


, 

Inapplicable 

57 

10.2 

.D 

Don' t  know 

8 

1 .4 

1 

DISAGREE  CMPLTLY 

33 

5.9 

2 

DISAGREE  SOMEWHT 

59 

10.6 

3 

NEITHER 

138 

24.8 

4 

AGREE  SOMEWHAT 

108 

19.4 

5 

AGREE  COMPLETELY 

154 

27.6 
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217  PAPHYS  NUM 


AGREE  PEI  PHYSICALLY  CHALLENGING:  ARMY 


218 


219 


220 


, 

Inapplicable 

57 

10.2 

.D 

Don' t  know 

2 

0.4 

1 

DISAGREE  CMPLTLY 

12 

2.2 

2 

DISAGREE  SOMEWHT 

19 

3.4 

3 

NEITHER 

92 

16.5 

4 

AGREE  SOMEWHAT 

154 

27.6 

5 

AGREE  COMPLETELY 

221 

39.7 

PAPROUD  NUM 

2  AGREE  PEI  EXPERIENCE  TO  BE  PROUD  OF:  ARMY 

Inapplicable 

57 

10.2 

.D 

Don' t  know 

4 

0.7 

1 

DISAGREE  CMPLTLY 

12 

2.2 

2 

DISAGREE  SOMEWHT 

31 

5.6 

3 

NEITHER 

93 

16.7 

4 

AGREE  SOMEWHAT 

138 

24.8 

5 

AGREE  COMPLETELY 

222 

39.9 

PASTEP  NUM 

2  AGREE  PEI  STEPPING 

STONE  TO  COLLEGE:  ARMY 

. 

Inapplicable 

57 

10.2 

■  D 

Don' t  know 

7 

1.3 

1 

DISAGREE  CMPLTLY 

82 

14.7 

2 

DISAGREE  SOMEWHT 

61 

11.0 

3 

NEITHER 

131 

23.5 

4 

AGREE  SOMEWHAT 

96 

17.2 

5 

AGREE  COMPLETELY 

123 

22. 1 

PALEADER  NUM 

2  AGREE  PEI  DEVELOP  LEADERSHIP  SKILLS:  ARMY 

Inapplicable 

57 

10.2 

.D 

Don' t  know 

5 

0.9 

1 

DISAGREE  CMPLTLY 

17 

3.1 

2 

DISAGREE  SOMEWHT 

31 

5.6 

3 

NEITHER 

105 

18.9 

4 

AGREE  SOMEWHAT 

161 

28.9 

5 

AGREE  COMPLETELY 

181 

32.5 
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NUM 

2  AGREE  PEI  USE 

HIGH- 

•TECH  EQI 

Inapplicable 

57 

10.2 

.D 

Don' t  know 

6 

1 . 1 

1 

DISAGREE  CMPLTLY 

14 

2.5 

2 

DISAGREE  SOMEWHT 

38 

8.5 

3 

NEITHER 

85 

15.3 

4 

AGREE  SOMEWHAT 

138 

24.8 

5 

AGREE  COMPLETELY 

221 

39.7 

NUM 

2  AGREE  PEI  CIVILIAN 

CAREER  1 

Inapplicable 

57 

10.2 

.D 

Don' t  know 

3 

0.5 

1 

DISAGREE  CMPLTLY 

29 

5.2 

2 

DISAGREE  SOMEWHT 

50 

9.0 

3 

NEITHER 

139 

25.0 

4 

AGREE  SOMEWHAT 

131 

23.5 

5 

AGREE  COMPLETELY 

148 

28.8 

221  PAHITECH  NUM 


222 


ARMY 


ARMY 


223  PASELCON  NUM  2  AGREE  PEI  DEVELOP  SELF-CONFIDENCE:  ARMY 


224 


. 

Inapplicable 

57 

10.2 

.D 

Don' t  know 

3 

0.5 

1 

DISAGREE  CMPLTLY 

18 

3.2 

2 

DISAGREE  SOMEWHT 

29 

5.2 

3 

NEITHER 

108 

19.4 

4 

AGREE  SOMEWHAT 

182 

29. 1 

5 

AGREE  COMPLETELY 

180 

32.3 

PAPOTEN  NUM 

2  AGREE  PE1  DEVELOP  POTENTIAL:  ARMY 

Inapplicable 

57 

10.2 

.D 

Don' t  know 

2 

0.4 

1 

DISAGREE  CMPLTLY 

20 

3.8 

2 

DISAGREE  SOMEWHT 

38 

8.5 

3 

NEITHER 

140 

25.1 

4 

AGREE  SOMEWHAT 

139 

25.0 

5 

AGREE  COMPLETELY 

183 

29.3 
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225  PAMENTAL  NUM 


AGREE  PEI  MENTALLY  CHALLENGING:  ARMY 


226 


227 


228 


. 

Inappi 1  cable 

57 

10.2 

.D 

Don' t  know 

3 

0.5 

1 

DISAGREE  CMPLTLY 

35 

6.3 

2 

DISAGREE  SOMEWHT 

37 

6.6 

3 

NEITHER 

129 

23.2 

4 

AGREE  SOMEWHAT 

133 

23.9 

5 

AGREE  COMPLETELY 

163 

29.3 

PAMATURE  NUM 

2  AGREE  PEI  MATURE  AND 

RESPONSIBLE:  ARMY 

Inapplicable 

57 

10.2 

.D 

Don' t  know 

1 

0.2 

1 

DISAGREE.  CMPLTLY 

16 

2.9 

2 

DISAGREE  SOMEWHT 

16 

2.9 

3 

NEITHER 

74 

13.3 

4 

AGREE  SOMEWHAT 

152 

27.3 

5 

AGREE  COMPLETELY 

241 

43.3 

PATRAIN  NUM 

2  AGREE  PEI  TRAINING  IN 

USEFUL  SKILLS:  ARMY 

. 

Inapplicable 

57 

10.2 

.D 

Don' t  know 

4 

0.7 

1 

DISAGREE  CMPLTLY 

25 

4.5 

2 

DISAGREE  SOMEWHT 

33 

5.9 

3 

NEITHER 

93 

16.7 

4 

AGREE  SOMEWHAT 

143 

25.7 

5 

AGREE  COMPLETELY 

202 

36.3 

PAHIQUAL  NUM 

2  AGREE  PEI  HIGHLY  TRAINED  COWORKERS:  ARMY 

Inapplicable 

57 

10.2 

.D 

Don' t  know 

4 

0.7 

1 

DISAGREE  CMPLTLY 

20 

3.6 

2 

DISAGREE  SOMEWHT 

39 

7.0 

3 

NEITHER 

119 

21.4 

4 

AGREE  SOMEWHAT 

130 

23.3 

5 

AGREE  COMPLETELY 

188 

33.8 
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229 

PACASHED 

NUM 

2  AGREE  PEI  GET 

MONEY 

FOR  EDUCATION 

Inapplicable 

57 

10.2 

.D 

Don' t  know 

6 

1.1 

1 

DISAGREE  CMPLTLY 

16 

2.9 

2 

DISAGREE  SOMEWHT 

28 

5.0 

3 

NEITHER 

103 

18.5 

4 

AGREE  SOMEWHAT 

144 

25.9 

5 

AGREE  COMPLETELY 

203 

36.4 

In  Version  1  of  the  questionnaire  only,  due  to  programming 
and  screen  size  restrictions,  this  attribute  was  not  included 
in  the  random  start  series  for  PE-1;  rather,  it  was  always 
asked  prior  to  the  randomly  started  attribute  list. 

In  subsequent  versions,  PACASHED  was  included  in  the 
randomi zation. 


230  PHEARDAR  NUM  2  YESNO  PEI A  P  EVER  HEARD  OF  ARMY  RESERVE 


231 


232 


PVWIDE 


PVPROUD 


, 

Inappl i cable 

467 

83.8 

1 

YES 

88 

15.8 

2 

NO 

2 

0.4 

In 

Version  1  of  the  instrument,  this 

question  was  asked 

only  of  parents  selected  to  receive 

Army  Reserve  questions. 

In 

subsequent  versions,  it  was  asked 

of  all  parents. 

NUM 

2  AGREE  PE4  WIDE 

VARIETY  OF  JOBS;  RESERVE 

Inappl icable 

469 

84.2 

.D 

Don' t  know 

2 

0.4 

1 

DISAGREE  CMPLTLY 

5 

0.9 

2 

DISAGREE  SOMEWHT 

7 

1.3 

3 

NEITHER 

38 

6.8 

4 

AGREE  SOMEWHAT 

19 

3.4 

5 

AGREE  COMPLETELY 

17 

3.1 

NUM 

2  AGREE  PE4  EXPERIENCE 

TO  BE  PROUD  OF:  RESERVE 

Inapplicable 

469 

84.2 

.D 

Don' t  know 

2 

0.4 

1 

DISAGREE  CMPLTLY 

3 

0.5 

2 

DISAGREE  SOMEWHT 

4 

0.7 

3 

NEITHER 

21 

3.8 

4 

AGREE  SOMEWHAT 

26 

4.7 

5 

AGREE  COMPLETELY 

32 

5.7 
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233  PVLEADER  NUM  2  AGREE  PE4  DEVELOP  LEADERSHIP  SKILLS:  RESERVE 


234 


235 


. 

Inapplicable 

489 

84.2 

.D 

Don' t  know 

3 

0.5 

1 

DISAGREE  CMPLTLY 

3 

0.5 

2 

DISAGREE  SOMEWHT 

1 

0.2 

3 

NEITHER 

20 

3.8 

4 

AGREE  SOMEWHAT 

35 

6.3 

5 

AGREE  COMPLETELY 

26 

4.7 

PVCIVCAR  NUM 

2  AGREE  PE4  CIVILIAN 

CAREER  DEVELOP:  RESERVE 

Inapplicable 

489 

84.2 

.D 

Don' t  know 

3 

0.5 

1 

DISAGREE  CMPLTLY 

6 

1.1 

2 

DISAGREE  SOMEWHT 

6 

1.1 

3 

NEITHER 

29 

5.2 

4 

AGREE  SOMEWHAT 

19 

3.4 

5 

AGREE  COMPLETELY 

25 

4.5 

PVSELCON  NUM 

2  AGREE  PE4  DEVELOP  SELF-CONFIDENCE:  RESERVE 

Inapplicable 

469 

84.2 

.D 

Don' t  know 

3 

0.5 

2 

DISAGREE  SOMEWHT 

4 

0.7 

3 

NEITHER 

18 

3.2 

4 

AGREE  SOMEWHAT 

34 

8.1 

5 

AGREE  COMPLETELY 

29 

5.2 

23G  PVPOTEN  NUM  2  AGREE  PE4  DEVELOP  POTENTIAL:  RESERVE 


. 

Inapplicable 

489 

84.2 

.D 

Don' t  know 

3 

0.5 

1 

DISAGREE  CMPLTLY 

1 

0.2 

2 

DISAGREE  SOMEWHT 

5 

0.9 

3 

NEITHER 

29 

5.2 

4 

AGREE  SOMEWHAT 

24 

4.3 

5 

AGREE  COMPLETELY 

28 

4.7 
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237  PVMENTAL  NUM  2  AGREE  PE4  MENTALLY  CHALLENGING:  RESERVE 


, 

Inappi i cable 

469 

84.2 

.D 

Don' t  know 

3 

0.5 

1 

DISAGREE  CMPLTLY 

2 

0.4 

2 

DISAGREE  SOMEWHT 

7 

1.3 

3 

NEITHER 

25 

4.5 

4 

AGREE  SOMEWHAT 

25 

4.5 

5 

AGREE  COMPLETELY 

26 

4.7 

238  PVMATURE  NUM  2  AGREE  PE4  MATURE  AND  RESPONSIBLE:  RESERVE 


, 

Inapplicable 

469 

84.2 

.D 

Don' t  know 

3 

0.5 

1 

DISAGREE  CMPLTLY 

4 

0.7 

2 

DISAGREE  SOMEWHT 

1 

0.2 

3 

NEITHER 

14 

2.5 

4 

AGREE  SOMEWHAT 

34 

6. 1 

5 

AGREE  COMPLETELY 

32 

5.7 

239  PVTRAIN  NUM  2  AGREE  PE4  TRAINING  IN  USEFUL  SKILLS:  RESERVE 


Inappi i cable 

469 

84.2 

.D 

Don' t  know 

3 

0.5 

1 

DISAGREE  CMPLTLY 

4 

0.7 

3 

NEITHER 

31 

5.6 

4 

AGREE  SOMEWHAT 

24 

4.3 

5 

AGREE  COMPLETELY 

26 

4.7 

PVHIQUAL  NUM 

2  AGREE  PE4  HIGHLY  TRAINED  COWORKERS:  RESERVE 

Inapplicable 

469 

84.2 

.D 

Don' t  know 

3 

0.5 

1 

DISAGREE  CMPLTLY 

3 

0.5 

2 

DISAGREE  SOMEWHT 

5 

0.9 

3 

NEITHER 

29 

5.2 

4 

AGREE  SOMEWHAT 

23 

4. 1 

5 

AGREE  COMPLETELY 

25 

4.5 
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241  PVCASHED  NUM  2  AGREE  PE4  MONEY  TO  FUTHER  EDUCATION:  RESERVE 


. 

Inapplicable 

489 

84.2 

.D 

Don' t  know 

8 

1.1 

1 

DISAGREE  CMPLTLY 

8 

1.1 

2 

DISAGREE  SOMEWHT 

3 

0.5 

3 

NEITHER 

25 

4.5 

4 

AGREE  SOMEWHAT 

28 

4.7 

5 

AGREE  COMPLETELY 

22 

3.9 

In  Version  1  of  the  questionnaire  only,  due  to  programming 
and  screen  size  restrictions,  this  attribute  was  not  included 
in  the  random  start  series  for  PE-4;  rather,  it  was  always 
asked  prior  to  the  randomly  started  attribute  list. 

In  subsequent  versions,  PVCASHED  was  included  in  the 
randomization. 


242  PVHOME  NUM  2  AGREE  PE4  SERVE  AMERICA  IN  HOMETOWN:  RESERVE 


« 

Inapplicable 

489 

84.2 

.D 

Don' t  know 

2 

0.4 

1 

DISAGREE  CMPLTLY 

3 

0.5 

2 

DISAGREE  SOMEWHT 

1 

0.2 

3 

NEITHER 

18 

2.9 

4 

AGREE  SOMEWHAT 

27 

4.8 

5 

AGREE  COMPLETELY 

39 

7.0 

In  Version  1  of  the  questionnaire  only,  due  to  programming 
and  screen  size  restrictions,  this  attribute  was  not  included 
in  the  random  start  series  for  PE-4;  rather,  it  was  always 
asked  prior  to  the  randomly  started  attribute  list. 

In  subsequent  versions,  PVHOME  was  included  in  the 
randomization. 

243  PVSERCOM  NUM  2  AGREE  PE4  SERVE  OWN  COMMUNITY:  RESERVE 


, 

Inapplicable 

489 

84.2 

.D 

Don' t  know 

2 

0.4 

1 

DISAGREE  CMPLTLY 

3 

0.5 

2 

DISAGREE  SOMEWHT 

2 

0.4 

3 

NEITHER 

29 

5.2 

4 

AGREE  SOMEWHAT 

21 

3.8 

5 

AGREE  COMPLETELY 

31 

5.8 
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244  PVWEEKEN  NUM 


AGREE  PE4  INTERESTING  WEEKENDS:  RESERVE 


245 


246 


247 


, 

Inapplicable 

469 

84.2 

.D 

Don' t  know 

3 

0.5 

1 

DISAGREE  CMPLTLY 

6 

1.1 

2 

DISAGREE  SOMEWHT 

8 

1.4 

3 

NEITHER 

30 

5.4 

4 

AGREE  SOMEWHAT 

22 

3.9 

5 

AGREE  COMPLETELY 

19 

3.4 

PHEARDNG  NUM  2  YESNO  PE4A  P  EVER  HEARD  OF  ARMY  NATIONAL  GUARD 


. 

Inapplicable 

462 

82.9 

.D 

Don' t  know 

1 

0.2 

1 

YES 

88 

15.8 

2 

NO 

6 

1.1 

In  Version  1  of  the  instrument,  this  question  was  asked 
only  of  parents  selected  to  receive  Army  National  Guard 
questions.  In  subsequent  versions,  it  was  asked  of  all  parents. 

PGWIDE  NUM  2  AGREE  PE5  WIDE  VARIETY  OF  JOBS:  GUARD 


, 

Inapplicable 

468 

84.0 

.D 

Don' t  know 

9 

1 .6 

1 

DISAGREE  CMPLTLY 

6 

1 . 1 

2 

DISAGREE  SOMEWHT 

16 

2.9 

3 

NEITHER 

29 

5.2 

4 

AGREE  SOMEWHAT 

17 

3.1 

5 

AGREE  COMPLETELY 

12 

2.2 

PGPROUD  NUM 

2  AGREE  PE5  EXPERIENCE 

TO  BE  PROUD  OF:  GUARD 

Inapplicable 

468 

84.0 

.D 

Don' t  know 

4 

0.7 

1 

DISAGREE  CMPLTLY 

2 

0.4 

2 

DISAGREE  SOMEWHT 

8 

1.4 

3 

NEITHER 

16 

2.9 

4 

AGREE  SOMEWHAT 

31 

5.6 

5 

AGREE  COMPLETELY 

28 

5.0 
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248  PGLEADER  NUM  2  AGREE  PE5  DEVELOP  LEADERSHIP  SKILLS:  GUARD 


249 


250 


. 

Inappi icable 

468 

84.0 

.D 

Don' t  know 

4 

0.7 

2 

DISAGREE  SOMEWHT 

9 

1.6 

3 

NEITHER 

21 

3.8 

4 

AGREE  SOMEWHAT 

30 

5.4 

5 

AGREE  COMPLETELY 

25 

4.5 

PGCIVCAR  NUM 

2  AGREE  PE5  CIVILIAN 

CAREER  DEVELOP:  GUARD 

Inapplicable 

468 

84.0 

.D 

Don' t  know 

5 

0.9 

1 

DISAGREE  CMPLTLY 

7 

1.3 

2 

DISAGREE  SOMEWHT 

12 

2.2 

3 

NEITHER 

24 

4.3 

4 

AGREE  SOMEWHAT 

25 

4.5 

5 

AGREE  COMPLETELY 

16 

2.9 

PGSELCON  NUM 

2  AGREE  PE5  DEVELOP  SELF-CONFIDENCE:  GUARD 

. 

Inapplicable 

468 

84.0 

.D 

Don' t  know 

4 

0.7 

1 

DISAGREE  CMPLTLY 

1 

0.2 

2 

DISAGREE  SOMEWHT 

7 

1.3 

3 

NEITHER 

21 

3.8 

4 

AGREE  SOMEWHAT 

30 

5.4 

5 

AGREE  COMPLETELY 

26 

4.7 

251  PGPOTEN  NUM  2  AGREE  PE5  DEVELOP  POTENTIAL:  GUARD 


. 

Inapplicable 

468 

84.0 

.D 

Don' t  know 

5 

0.9 

1 

DISAGREE  CMPLTLY 

2 

0.4 

2 

DISAGREE  SOMEWHT 

9 

1 .6 

3 

NEITHER 

30 

5.4 

4 

AGREE  SOMEWHAT 

24 

4.3 

5 

AGREE  COMPLETELY 

19 

3.4 
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252  PGMENTAL  NUM  2  AGREE  PE5  MENTALLY  CHALLENGING:  GUARD 


. 

Inapplicable 

468 

84.0 

.D 

Don' t  know 

6 

1.1 

1 

DISAGREE  CMPLTLY 

4 

0.7 

2 

DISAGREE  SOMEWHT 

6 

1.1 

3 

NEITHER 

33 

5.9 

4 

AGREE  SOMEWHAT 

17 

3. 1 

5 

AGREE  COMPLETELY 

23 

4.1 

253  PGMATURE  NUM  2  AGREE  PE5  MATURE  AND  RESPONSIBLE:  GUARD 


, 

Inapplicable 

468 

84.0 

.D 

Don' t  know 

4 

0.7 

1 

DISAGREE  CMPLTLY 

1 

0.2 

2 

DISAGREE  SOMEWHT 

7 

1.3 

3 

NEITHER 

17 

3. 1 

4 

AGREE  SOMEWHAT 

35 

6.3 

5 

AGREE  COMPLETELY 

25 

4.5 

254  PGTRAIN  NUM  2  AGREE  PE5  TRAINING  IN  USEFUL  SKILLS:  GUARD 


, 

Inapplicable 

468 

84.0 

.D 

Don' t  know 

8 

1.4 

1 

DISAGREE  CMPLTLY 

4 

0.7 

2 

DISAGREE  SOMEWHT 

9 

1.6 

3 

NEITHER 

29 

5.2 

4 

AGREE  SOMEWHAT 

20 

3.6 

5 

AGREE  COMPLETELY 

19 

3.4 

PGHIQUAL  NUM 

2  AGREE  PE5  HIGHLY  TRAINED  COWORKERS:  GUARD 

Inapplicable 

468 

84.0 

.D 

Don' t  know 

6 

1.1 

1 

DISAGREE  CMPLTLY 

2 

0.4 

2 

DISAGREE  SOMEWHT 

9 

1.6 

3 

NEITHER 

33 

5.9 

4 

AGREE  SOMEWHAT 

25 

4.5 

5 

AGREE  COMPLETELY 

14 

2.5 
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256  PGCASHED  NUM  2  AGREE  PE5  GET  MONEY  FOR  EDUCATION:  GUARD 


, 

Inapplicable 

468 

84.0 

.D 

Don' t  know 

10 

1.8 

1 

DISAGREE  CMPLTLY 

4 

0.7 

2 

DISAGREE  SOMEWHT 

14 

2.5 

3 

NEITHER 

26 

4.7 

4 

AGREE  SOMEWHAT 

18 

3.2 

5 

AGREE  COMPLETELY 

17 

3.1 

In  Version  1  of  the  questionnaire  only,  due  to  programming 
and  screen  size  restrictions,  this  attribute  was  not  included 
in  the  random  start  series  for  PE-5;  rather,  it  was  always 
asked  prior  to  the  randomly  started  attribute  list. 

In  subsequent  versions,  PGCASHED  was  included  in  the 
randomi zation. 

257  PGHOME  NUM  2  AGREE  PE5  SERVE  AMERICA  IN  HOMETOWN:  GUARD 


. 

Inapplicable 

468 

84.0 

.D 

Don' t  know 

5 

0.9 

1 

DISAGREE  CMPLTLY 

2 

0.4 

2 

DISAGREE  SOMEWHT 

7 

1.3 

3 

NEITHER 

13 

2.3 

4 

AGREE  SOMEWHAT 

28 

5.0 

5 

AGREE  COMPLETELY 

34 

6.1 

In  Version  1  of  the  questionnaire  only,  due  to  programming 
and  screen  size  restrictions,  this  attribute  was  not  included 
in  the  random  start  series  for  PE-5:  rather,  it  was  always 
asked  prior  to  the  randomly  started  attribute  list. 

In  subsequent  versions,  PGHOME  was  included  in  the 
randomi zation. 

258  PGSERCOM  NUM  2  AGREE  PE5  SERVE  OWN  COMMUNITY:  GUARD 


Inapplicable 

468 

84.0 

.D 

Don' t  know 

4 

0.7 

1 

DISAGREE  CMPLTLY 

2 

0.4 

2 

DISAGREE  SOMEWHT 

7 

1.3 

3 

NEITHER 

14 

2.5 

4 

AGREE  SOMEWHAT 

31 

5.6 

5 

AGREE  COMPLETELY 

31 

5.6 
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i 

259 

PGWEEKEN 

NUM 

2  AGREE  PE5  INTERESTING 

WEEKENDS: 

GUARD 

Inappl i cable 

468 

84.0 

.D 

Don' t  know 

5 

0.9 

1 

DISAGREE  CMPLTLY 

9 

1.6 

2 

DISAGREE  SOMEWHT 

13 

2.3 

3 

NEITHER 

32 

5.7 

4 

AGREE  SOMEWHAT 

18 

3.2 

5 

AGREE  COMPLETELY 

12 

2.2 

260 

PNWIDE 

NUM 

2  AGREE  PE6  WIDE 

VARIETY 

OF  JOBS: 

NAVY 

Inapplicable 

511 

91.7 

.D 

Don' t  know 

4 

0.7 

2 

DISAGREE  SOMEWHT 

2 

0.4 

3 

NEITHER 

18 

3.2 

4 

AGREE  SOMEWHAT 

14 

2.5 

5 

AGREE  COMPLETELY 

8 

1.4 

261 

PMWIDE 

NUM 

2  AGREE  PE6  WIDE 

VARIETY 

OF  JOBS: 

MARINES 

Inapplicable 

500 

89.8 

I 

1 

DISAGREE  CMPLTLY 

4 

0.7 

2 

DISAGREE  SOMEWHT 

2 

0.4 

3 

NEITHER 

20 

3.6 

4 

AGREE  SOMEWHAT 

13 

2.3 

5 

AGREE  COMPLETELY 

18 

3.2 

262 

PFWIDE 

NUM 

2  AGREE  PEG  WIDE 

VARIETY 

OF  JOBS: 

AIR  FORCE 

Inapplicable 

502 

90.1 

.D 

Don' t  know 

2 

0.4 

1 

DISAGREE  CMPLTLY 

2 

0.4 

2 

DISAGREE  SOMEWHT 

3 

0.5 

3 

NEITHER 

19 

3.4 

4 

AGREE  SOMEWHAT 

10 

1.8 

5 

AGREE  COMPLETELY 

19 

3.4 

263 

PSWIDE 

NUM 

2  AGREE  PEG  WIDE 

VARIETY 

OF  JOBS: 

MILITARY 

Inapplicable 

511 

91.7 

.D 

Don' t  know 

1 

0.2 

1 

DISAGREE  CMPLTLY 

1 

0.2 

2 

DISAGREE  SOMEWHT 

5 

0.9 

3 

NEITHER 

12 

2.2 

4 

AGREE  SOMEWHAT 

12 

2.2 

5 

AGREE  COMPLETELY 

15 

2.7 

1 
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284  PNPHYS  NUM  2  AGREE  PE6  PHYSICALLY  CHALLENGING: 


265  PMPHYS 


. 

Inapplicable 

511 

91.7 

.D 

Don' t  know 

1 

0.2 

2 

DISAGREE  SOMEWHT 

5 

0.9 

3 

NEITHER 

11 

2.0 

4 

AGREE  SOMEWHAT 

16 

2.9 

5 

AGREE  COMPLETELY 

13 

2.3 

NUM 

2  AGREE  PEG  PHYSICALLY 

CHALLENGING 

Inapplicable 

500 

89.8 

1 

DISAGREE  CMPLTLY 

1 

0.2 

3 

NEITHER 

5 

0.9 

4 

AGREE  SOMEWHAT 

21 

3.8 

5 

AGREE  COMPLETELY 

30 

5.4 

266  PFPHYS  NUM  2  AGREE  PEG  PHYSICALLY  CHALLENGING: 


, 

Inapplicable 

502 

90.1 

.D 

Don' t  know 

2 

0.4 

1 

DISAGREE  CMPLTLY 

1 

0.2 

2 

DISAGREE  SOMEWHT 

3 

0.5 

3 

NEITHER 

10 

1.8 

4 

AGREE  SOMEWHAT 

21 

3.8 

5 

AGREE  COMPLETELY 

18 

3.2 

267  PSPHYS  NUM 


AGREE  PEG  PHYSICALLY  CHALLENGING: 


. 

Inapplicable 

511 

91.7 

.D 

Don' t  know 

1 

0.2 

1 

DISAGREE  CMPLTLY 

1 

0.2 

2 

DISAGREE  SOMEWHT 

3 

0.5 

3 

NEITHER 

.  7 

1.3 

4 

AGREE  SOMEWHAT 

19 

3.4 

5 

AGREE  COMPLETELY 

15 

2.7 

268  PNPROUD  NUM  2  AGREE  PEG  EXPERIENCE  TO  BE  PROUD 


, 

Inapplicable 

511 

91.7 

.D 

Don' t  know 

2 

0.4 

2 

DISAGREE  SOMEWHT 

1 

0.2 

3 

NEITHER 

12 

2.2 

4 

AGREE  SOMEWHAT 

18 

3.2 

5 

AGREE  COMPLETELY 

13 

2.3 

NAVY 


MARINES 


AIR  FORCE 


MILITARY 


OF:  NAVY 
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1 

2G9 

PMPROUD 

NUM 

2  AGREE  PEG  EXPERIENCE 

TO  BE  PROUD  OF:  MARINES 

Inapplicable 

500 

89.8 

1 

DISAGREE  CMPLTLY 

2 

0.4 

3 

NEITHER 

5 

0.9 

4 

AGREE  SOMEWHAT 

20 

3.G 

5 

AGREE  COMPLETELY 

30 

5.4 

270 

PFPROUD 

NUM 

2  AGREE  PEG  EXPERIENCE 

TO  BE  PROUD  OF:  AIR  FORCE 

Inapplicable 

502 

90.1 

.D 

Don' t  know 

2 

0.4 

1 

DISAGREE  CMPLTLY 

1 

0.2 

2 

DISAGREE  SOMEWHT 

3 

0.5 

3 

NEITHER 

G 

1.1 

4 

AGREE  SOMEWHAT 

20 

3.G 

5 

AGREE  COMPLETELY 

23 

4. 1 

271 

PSPROUD 

NUM 

2  AGREE  PEG  EXPERIENCE 

TO  BE  PROUD  OF:  MILITARY 

Inapplicable 

511 

91.7  ^ 

.D 

Don' t  know 

1 

0.2  m 

2 

DISAGREE  SOMEWHT 

3 

0.5  ^ 

3 

NEITHER 

5 

0.9 

4 

AGREE  SOMEWHAT 

14 

2.5 

5 

AGREE  COMPLETELY 

23 

4.  1 

272 

PNSTEP 

NUM 

2  AGREE  PEG  STEPPING  STONE  TO  COLLEGE:  NAVY 

Inapplicable 

511 

91.7 

•  D 

Don' t  know 

2 

0.4 

1 

DISAGREE  CMPLTLY 

4 

0.7 

2 

DISAGREE  SOMEWHT 

G 

1.1 

3 

NEITHER 

18 

3.2 

4 

AGREE  SOMEWHAT 

10 

1.8 

5 

AGREE  COMPLETELY 

G 

1.1 

273 

PMSTEP 

NUM 

2  AGREE  PEG  STEPPING  STONE  TO  COLLEGE:  MARINES 

Inapplicable 

500 

89.8 

.D 

Don' t  know 

1 

0.2 

1 

DISAGREE  CMPLTLY 

10 

1.8 

2 

DISAGREE  SOMEWHT 

1 

0.2 

3 

NEITHER 

21 

3.8 

4 

AGREE  SOMEWHAT 

11 

2.0 

5 

AGREE  COMPLETELY 

13 

2.3 

1 
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274  PFSTEP  NUM  2  AGREE  PEG  STEPPING  STONE  TO  COLLEGE:  AIR  FORCE 


275  PSSTEP 


. 

Inapplicable 

502 

90.1 

.D 

Don' t  know 

3 

0.5 

1 

DISAGREE  CMPLTLY 

4 

0.7 

2 

DISAGREE  SOMEWHT 

3 

0.5 

3 

NEITHER 

15 

2.7 

4 

AGREE  SOMEWHAT 

1G 

2.9 

5 

AGREE  COMPLETELY 

14 

2.5 

NUM  2  AGREE  PEG  STEPPING  STONE  TO  COLLEGE:  MILITARY 


. 

Inapplicable 

511 

91.7 

.D 

Don' t  know 

1 

0.2 

1 

DISAGREE  CMPLTLY 

3 

0.5 

2 

DISAGREE  SOMEWHT 

4 

0.7 

3 

NEITHER 

13 

2.3 

4 

AGREE  SOMEWHAT 

13 

2.3 

5 

AGREE  COMPLETELY 

12 

2.2 

27G  PNLEADER  NUM  2  AGREE  PEG  DEVELOP  LEADERSHIP  SKILLS:  NAVY 


, 

Inapplicable 

511 

91.7 

.D 

Don' t  know 

2 

0.4 

2 

DISAGREE  SOMEWHT 

2 

0.4 

3 

NEITHER 

9 

1 .6 

4 

AGREE  SOMEWHAT 

21 

3.8 

5 

AGREE  COMPLETELY 

12 

2.2 

277  PMLEADER  NUM  2  AGREE  PEG  DEVELOP  LEADERSHIP  SKILLS:  MARINES 


, 

Inapplicable 

500 

89.8 

1 

DISAGREE  CMPLTLY 

2 

0.4 

3 

NEITHER 

9 

1  .G 

4 

AGREE  SOMEWHAT 

23 

4. 1 

5 

AGREE  COMPLETELY 

23 

4.1 

278  PFLEADER  NUM  2  AGREE  PEG  DEVELOP  LEADERSHIP  SKILLS:  AIR  FORCE 


. 

Inapplicable 

502 

90.1 

.D 

Don' t  know 

2 

0.4 

1 

DISAGREE  CMPLTLY 

1 

0.2 

2 

DISAGREE  SOMEWHT 

2 

0.4 

3 

NEITHER 

13 

2.3 

4 

AGREE  SOMEWHAT 

15 

2.7 

5 

AGREE  COMPLETELY 

22 

3.9 
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279  PSLEADER  NUM  2  AGREE  PEG  DEVELOP  LEADERSHIP  SKILLS:  MILITARY 


, 

Inapplicable 

511 

91.7 

.D 

Don' t  know 

1 

0.2 

2 

DISAGREE  SOMEWHT 

2 

0.4 

3 

NEITHER 

8 

1.4 

4 

AGREE  SOMEWHAT 

17 

3.1 

5 

AGREE  COMPLETELY 

18 

3.2 

280  PNHITECH  NUM  2  AGREE  PEG  USE  HIGH-TECH  EQUIPMENT:  NAVY 


, 

Inapplicable 

511 

91.7 

.D 

Don' t  know 

3 

0.5 

2 

DISAGREE  SOMEWHT 

3 

0.5 

3 

NEITHER 

9 

1.G 

4 

AGREE  SOMEWHAT 

1G 

2.9 

5 

AGREE  COMPLETELY 

15 

2.7 

281  PMHITECH  NUM  2  AGREE  PEG  USE  HIGH-TECH  EQUIPMENT:  MARINES 


282 


283 


, 

Inappl i cable 

500 

89.8 

1 

DISAGREE  CMPLTLY 

2 

0.4 

2 

DISAGREE  SOMEWHT 

2 

0.4 

3 

NEITHER 

14 

2.5 

4 

AGREE  SOMEWHAT 

14 

2.5 

5 

AGREE  COMPLETELY 

25 

4.5 

PFHITECH  NUM 

2  AGREE  PEG  USE 

HIGH- 

TECH  EQUIPMENT:  AIR  FORCE 

Inappl i cable 

502 

90.1 

.D 

Don' t  know 

2 

0.4 

1 

DISAGREE  CMPLTLY 

1 

0.2 

2 

DISAGREE  SOMEWHT 

1 

0.2 

3 

NEITHER 

8 

1.4 

4 

AGREE  SOMEWHAT 

18 

3.2 

5 

AGREE  COMPLETELY 

25 

4.5 

PSHITECH  NUM 

2  AGREE  PEG  USE 

HIGH- 

■TECH  EQUIPMENT:  MILITARY 

Inapplicable 

511 

91.7 

.D 

Don' t  know 

1 

0.2 

2 

DISAGREE  SOMEWHT 

G 

1.1 

3 

NEITHER 

G 

1.1 

4 

AGREE  SOMEWHAT 

13 

2.3 

5 

AGREE  COMPLETELY 

20 

3.G 
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284  PNCIVCAR  NUM  2  AGREE  PE6  CIVILIAN  CAREER  DEVELOP:  NAVY 


285 


. 

Inapplicable 

511 

91.7 

.D 

Don' t  know 

2 

0.4 

1 

DISAGREE  CMPLTLY 

1 

0.2 

2 

DISAGREE  SOMEWHT 

3 

0.5 

3 

NEITHER 

16 

2.9 

4 

AGREE  SOMEWHAT 

15 

2.7 

5 

AGREE  COMPLETELY 

9 

1.6 

PMCIVCAR  NUM 

2  AGREE  PEG  CIVILIAN 

CAREER  DEVELOP:  MARINES 

. 

Inapplicable 

500 

89.8 

1 

DISAGREE  CMPLTLY 

3 

0.5 

2 

DISAGREE  SOMEWHT 

4 

0.7 

3 

NEITHER 

15 

2.7 

4 

AGREE  SOMEWHAT 

15 

2.7 

5 

AGREE  COMPLETELY 

20 

3.6 

286  PFCIVCAR  NUM  2  AGREE  PEG  CIVILIAN  CAREER  DEVELOP:  AIR  FORCE 


287 


288 


. 

Inapplicable 

502 

90.1 

.D 

Don' t  know 

■  2 

0.4 

1 

DISAGREE  CMPLTLY 

3 

0.5 

2 

DISAGREE  SOMEWHT 

4 

0.7 

3 

NEITHER 

12 

2.2 

4 

AGREE  SOMEWHAT 

17 

3.1 

5 

AGREE  COMPLETELY 

17 

3.1 

PSCIVCAR  NUM 

2  AGREE  PE6  CIVILIAN 

CAREER  DEVELOP:  MILITARY 

Inapplicable 

511 

91.7 

.D 

Don' t  know 

1 

0.2 

1 

DISAGREE  CMPLTLY 

1 

0.2 

2 

DISAGREE  SOMEWHT 

4 

0.7 

3 

NEITHER 

9 

1 .6 

4 

AGREE  SOMEWHAT 

13 

2.3 

5 

AGREE  COMPLETELY 

18 

3.2 

PNSELCON  NUM 

2  AGREE  PEG  DEVELOP  SELF-CONFIDENCE:  NAVY 

Inapplicable 

511 

91.7 

.D 

Don' t  know 

1 

0.2 

2 

DISAGREE  SOMEWHT 

'1 

0.2 

3 

NEITHER 

10 

1.8 

4 

AGREE  SOMEWHAT 

23 

4.1 

5 

AGREE  COMPLETELY 

11 

2.0 
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289  PMSELCON  NUM  2  AGREE  PEG  DEVELOP  SELF-CONFIDENCE:  MARINES 


, 

Inappl icable 

500 

89.8 

1 

DISAGREE  CMPLTLY 

3 

0.5 

3 

NEITHER 

10 

1.8 

4 

AGREE  SOMEWHAT 

23 

4. 1 

5 

AGREE  COMPLETELY 

21 

3.8 

290  PFSELCON  NUM  2  AGREE  PEG  DEVELOP  SELF-CONFIDENCE:  AIR  FORCE 


, 

Inapplicable 

502 

90. 1 

.D 

Don' t  know 

2 

0.4 

1 

DISAGREE  CMPLTLY 

1 

0.2 

2 

DISAGREE  SOMEWHT 

3 

0.5 

3 

NEITHER 

9 

1.G 

4 

AGREE  SOMEWHAT 

20 

3.G 

5 

AGREE  COMPLETELY 

20 

3.G 

291  PSSELCON  NUM  2  AGREE  PEG  DEVELOP  SELF-CONFIDENCE:  MILITARY 


, 

Inappl icable 

511 

91.7 

.D 

Don' t  know 

1 

0.2 

2 

DISAGREE  SOMEWHT 

1 

0.2 

3 

NEITHER 

9 

1.G 

4 

AGREE  SOMEWHAT 

1G 

2.9 

5 

AGREE  COMPLETELY 

19 

3.4 

292  PNPOTEN  NUM  2  AGREE  PEG  DEVELOP  POTENTIAL:  NAVY 


293  PMPOTEN 


. 

Inappl icable 

511 

91.7 

.D 

Don' t  know 

3 

0.5 

1 

DISAGREE  CMPLTLY 

1 

0.2 

2 

DISAGREE  SOMEWHT 

1 

0.2 

3 

NEITHER 

15 

2.7 

4 

AGREE  SOMEWHAT 

17 

3.1 

5 

AGREE  COMPLETELY 

9 

1.G 

NUM  2  AGREE  PEG  DEVELOP  POTENTIAL:  MARINES 


, 

Inappl icable 

500 

89.8 

1 

DISAGREE  CMPLTLY 

2 

0.4 

2 

DISAGREE  SOMEWHT 

3 

0.5 

3 

NEITHER 

13 

2.3 

4 

AGREE  SOMEWHAT 

20 

3.G 

5 

AGREE  COMPLETELY 

19 

3.4 
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294  PFPOTEN  NUM  2  AGREE  PEG  DEVELOP  POTENTIAL:  AIR  FORCE 


. 

Inapplicable 

502 

90.1 

.D 

Don' t  know 

2 

0.4 

1 

DISAGREE  CMPLTLY 

3 

0.5 

2 

DISAGREE  SOMEWHT 

2 

0.4 

3 

NEITHER 

12 

2.2 

4 

AGREE  SOMEWHAT 

13 

2.3 

5 

AGREE  COMPLETELY 

23 

4.1 

295  PSPOTEN  NUM  2  AGREE  PEG  DEVELOP  POTENTIAL:  MILITARY 


. 

Inapplicable 

511 

91.7 

.D 

Don' t  know 

1 

0.2 

2 

DISAGREE  SOMEWHT 

2 

0.4 

3 

NEITHER 

8 

1 .4 

4 

AGREE  SOMEWHAT 

1G 

2.9 

5 

AGREE  COMPLETELY 

19 

3.4 

29G  PNMENTAL  NUM  2  AGREE  PEG  MENTALLY  CHALLENGING:  NAVY 


. 

Inapplicable 

511 

91.7 

.D 

Don' t  know 

3 

0.5 

2 

DISAGREE  SOMEWHT 

5 

0.9 

3 

NEITHER 

8 

1 .4 

4 

AGREE  SOMEWHAT 

17 

3.1 

5 

AGREE  COMPLETELY 

13 

2.3 

297  PMMENTAL  NUM  2  AGREE  PEG  MENTALLY  CHALLENGING:  MARINES 


298 


. 

Inapplicable 

500 

89.8 

1 

DISAGREE  CMPLTLY 

3 

0.5 

3 

NEITHER 

13 

2.3 

4 

AGREE  SOMEWHAT 

21 

3.8 

5 

AGREE  COMPLETELY 

20 

3.G 

PFMENTAL  NUM 

2  AGREE  PEG  MENTALLY 

CHALLENGING:  AIR  FORCE 

. 

Inapplicable 

502 

90.1 

.D 

Don' t  know 

2 

0.4 

1 

DISAGREE  CMPLTLY 

2 

0.4 

2 

DISAGREE  SOMEWHT 

4 

0.7 

3 

NEITHER 

14 

2.5 

4 

AGREE  SOMEWHAT 

12 

2.2 

5 

AGREE  COMPLETELY 

21 

3.8 
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299  PSMENTAL  NUM 


AGREE  PEG  MENTALLY  CHALLENGING:  MILITARY 


300 


Inappl i cable 

511 

91.7 

.D 

Don' t  know 

1 

0.2 

2 

DISAGREE  SOMEWHT 

3 

0.5 

3 

NEITHER 

8 

1.4 

4 

AGREE  SOMEWHAT 

15 

2.7 

5 

AGREE  COMPLETELY 

19 

3.4 

PNMATURE  NUM 

2  AGREE  PEG  MATURE  AND 

RESPONSIBLE:  NAVY 

Inappl i cable 

511 

91.7 

.D 

Don' t  know 

1 

0.2 

2 

DISAGREE  SOMEWHT 

2 

0.4 

3 

NEITHER 

G 

1.1 

4 

AGREE  SOMEWHAT 

20 

3.G 

5 

AGREE  COMPLETELY 

17 

3. 1 

301  PMMATURE  NUM 


AGREE  PEG  MATURE  AND  RESPONSIBLE:  MARINES 


. 

Inapplicable 

500 

89.8 

1 

DISAGREE  CMPLTLY 

1 

0.2 

3 

NEITHER 

G 

1.1 

4 

AGREE  SOMEWHAT 

23 

4. 1 

5 

AGREE  COMPLETELY 

27 

4.8 

302  PFMATURE  NUM 


AGREE  PEG  MATURE  AND  RESPONSIBLE:  AIR  FORCE 


303 


. 

Inapplicable 

502 

90.1 

.D 

Don' t  know 

2 

0.4 

1 

DISAGREE  CMPLTLY 

2 

0.4 

2 

DISAGREE  SOMEWHT 

2 

0.4 

3 

NEITHER 

8 

1.4 

4 

AGREE  SOMEWHAT 

18 

3.2 

5 

AGREE  COMPLETELY 

23 

4. 1 

PSMATURE  NUM 

2  AGREE  PEG  MATURE  AND 

RESPONSIBLE:  MILITARY 

Inapplicable 

511 

91.7 

.D 

Don' t  know 

1 

0.2 

2 

DISAGREE  SOMEWHT 

1 

0.2 

3 

NEITHER 

9 

1.G 

4 

AGREE  SOMEWHAT 

12 

2.2 

5 

AGREE  COMPLETELY 

23 

4.1 
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304  PNTRAIN  NUM  2  AGREE  PEG  TRAINING  IN  USEFUL  SKILLS:  NAVY 


. 

Inapplicable 

511 

91.7 

.D 

Don' t  know 

3 

0.5 

1 

DISAGREE  CMPLTLY 

1 

0.2 

2 

DISAGREE  SOMEWHT 

1 

0.2 

3 

NEITHER 

12 

2.2 

4 

AGREE  SOMEWHAT 

18 

3.2 

5 

AGREE  COMPLETELY 

11 

2.0 

305  PMTRAIN  NUM  2  AGREE  PEG  TRAINING  IN  USEFUL  SKILLS:  MARINES 


. 

Inapplicable 

500 

89.8 

1 

DISAGREE  CMPLTLY 

2 

0.4 

2 

DISAGREE  SOMEWHT 

2 

0.4 

3 

NEITHER 

11 

2.0 

4 

AGREE  SOMEWHAT 

23 

4.1 

5 

AGREE  COMPLETELY 

19 

3.4 

30G  PFTRAIN  NUM  2  AGREE  PEG  TRAINING  IN  USEFUL  SKILLS:  AIR  FORCE 


Inapplicable 

502 

90.1 

.D 

Don' t  know 

2 

0.4 

2 

DISAGREE  SOMEWHT 

2 

0.4 

3 

NEITHER 

18 

3.2 

4 

AGREE  SOMEWHAT 

15 

2.7 

5 

AGREE  COMPLETELY 

18 

3.2 

307  PSTRAIN  NUM  2  AGREE  PEG  TRAINING  IN  USEFUL  SKILLS:  MILITARY 

Inapplicable  511  91.7 

.D  Don' t  know  1  0.2 

1  DISAGREE  CMPLTLY  1  0.2 

2  DISAGREE  SOMEWHT  5  0.9 

3  NEITHER  G  1.1 

4  AGREE  SOMEWHAT  11  2.0 

5  AGREE  COMPLETELY  22  3.9 

308  PNHIQUAL  NUM  2  AGREE  PEG  HIGHLY  TRAINED  COWORKERS:  NAVY 


. 

Inapplicable 

511 

91.7 

.D 

Don' t  know 

4 

0.7 

2 

DISAGREE  SOMEWHT 

2 

0.4 

3 

NEITHER 

10 

1 .8 

4 

AGREE  SOMEWHAT 

15 

2.7 

5 

AGREE  COMPLETELY 

15 

2.7 
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309  PFHIQUAL  NUM  2  AGREE  PEG  HIGHLY  TRAINED  COWORKERS:  AIR  FORCE 


. 

Inapplicable 

502 

90.1 

.D 

Don' t  know 

2 

0.4 

2 

DISAGREE  SOMEWHT 

1 

0.2 

3 

NEITHER 

12 

2.2 

4 

AGREE  SOMEWHAT 

21 

3.8 

5 

AGREE  COMPLETELY 

19 

3.4 

310  PSHIQUAL  NUM  2  AGREE  PEG  HIGHLY  TRAINED  COWORKERS:  MILITARY 


, 

Inapplicable 

511 

91.7 

.D 

Don' t  know 

1 

0.2 

1 

DISAGREE  CMPLTLY 

1 

0.2 

2 

DISAGREE  SOMEWHT 

5 

0.9 

3 

NEITHER 

G 

1.1 

4 

AGREE  SOMEWHAT 

15 

2.7 

5 

AGREE  COMPLETELY 

18 

3.2 

311  PMHIQUAL  NUM  2  AGREE  PEG  HIGHLY  TRAINED  COWORKERS:  MARINES 


1 

2 

3 

4 

5 


Inappi i cable 

500 

89.8 

DISAGREE  CMPLTLY 

2 

0.4 

DISAGREE  SOMEWHT 

-  1 

0.2 

NEITHER 

1G 

2.9 

AGREE  SOMEWHAT 

13 

2.3 

AGREE  COMPLETELY 

25 

4.5 

312  PNCASHED  NUM  2  AGREE  PEG  GET  MONEY  FOR  EDUCATION:  NAVY 


, 

Inappi icable 

511 

91.7 

.D 

Don' t  know 

4 

0.7 

2 

DISAGREE  SOMEWHT 

3 

0.5 

3 

NEITHER 

10 

1.8 

4 

AGREE  SOMEWHAT 

14 

2.5 

5 

AGREE  COMPLETELY 

15 

2.7 

In  Version  1  of  the  questionnaire  only,  due  to  programming 
and  screen  si2e  restrictions,  this  attribute  was  not  included 
in  the  random  start  series  for  PE-G;  rather,  it  was  always 
asked  prior  to  the  randomly  started  attribute  list. 

In  subsequent  versions,  PNCASHED  was  included  in  the 
randomization. 
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313  PMCASHED  NUM  2  AGREE  PEG  GET  MONEY  FOR  EDUCATION:  MARINES 


. 

Inapplicable 

500 

89.8 

.D 

Don' t  know 

3 

0.5 

1 

DISAGREE  CMPLTLY 

2 

0.4 

2 

DISAGREE  SOMEWHT 

1 

0.2 

3 

NEITHER 

15 

2.7 

4 

AGREE  SOMEWHAT 

17 

3.1 

5 

AGREE  COMPLETELY 

19 

3.4 

In  Version  1  of  the  questionnaire  only,  due  to  programming 
and  screen  size  restrictions,  this  attribute  was  not  included 
in  the  random  start  series  for  PE-G;  rather,  it  was  always 
asked  prior  to  the  randomly  started  attribute  list. 

In  subsequent  versions,  PMCASHED  was  included  in  the 
randomization. 

314  PFCASHED  NUM  2  AGREE  PEG  GET  MONEY  FOR  EDUCATION:  AIR  FORCE 


. 

Inapplicable 

502 

90.1 

.D 

Don' t  know 

3 

0.5 

1 

DISAGREE  CMPLTLY 

3 

0.5 

2 

DISAGREE  SOMEWHT 

2 

0.4 

3 

NEITHER 

1G 

2.9 

4 

AGREE  SOMEWHAT 

13 

2.3 

5 

AGREE  COMPLETELY 

18 

3.2 

In  Version  1  of  the  questionnaire  only,  due  to  programming 
and  screen  size  restrictions,  this  attribute  was  not  included 
in  the  random  start  series  for  PE-G;  rather,  it  was  always 
asked  prior  to  the  randomly  started  attribute  list. 

In  subsequent  versions,  PFCASHED  was  included  in  the 
randomi zation. 
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315  PSCASHED  NUM  2  AGREE  PEG  GET  MONEY  FOR  EDUCATION:  MILITARY 


. 

Inappi i cable 

511 

91.7 

.D 

Don' t  know 

1 

0.2 

2 

DISAGREE  SOMEWHT 

4 

0.7 

3 

NEITHER 

10 

1.8 

4 

AGREE  SOMEWHAT 

13 

2.3 

5 

AGREE  COMPLETELY 

18 

3.2 

In  Version  1  of  the  questionnaire  only,  due  to  programming 
and  screen  size  restrictions,  this  attribute  was  not  included 
in  the  random  start  series  for  PE-G;  rather,  it  was  always 
asked  prior  to  the  randomly  started  attribute  list. 

In  subsequent  versions,  PSCASHED  was  included  in  the 
randomi zation. 


31G  PWPHYS  NUM  2  AGREE  PE7  PHYSICALLY  CHALLENGING:  JOB 


317 


318 


PWPROUD 


PWSTEP 


, 

Inappi i cable 

501 

89.9 

1 

DISAGREE  CMPLTLY 

2 

0.4 

2 

DISAGREE  SOMEWHT 

9 

1.G 

3 

NEITHER 

25 

4.5 

4 

AGREE  SOMEWHAT 

10 

1.8 

5 

AGREE  COMPLETELY 

10 

1.8 

NUM  2  AGREE  PE7  EXPERIENCE  TO  BE  PROUD  OF:  JOB 


, 

Inappi i cable 

501 

89.9 

1 

DISAGREE  CMPLTLY 

3 

0.5 

2 

DISAGREE  SOMEWHT 

3 

0.5 

3 

NEITHER 

21 

3.8 

4 

AGREE  SOMEWHAT 

18 

3.2 

5 

AGREE  COMPLETELY 

11 

2.0 

NUM  2  AGREE  PE7  STEPPING  STONE  TO  COLLEGE:  JOB 


, 

Inappi icable 

501 

89.9 

1 

DISAGREE  CMPLTLY 

10 

1.8 

2 

DISAGREE  SOMEWHT 

10 

1.8 

3 

NEITHER 

20 

3.G 

4 

AGREE  SOMEWHAT 

7 

1.3 

5 

AGREE  COMPLETELY 

9 

1.G 
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319  PWLEADER  NUM  2  AGREE  PE7  DEVELOP  LEADERSHIP  SKILLS:  JOB 


320 


321 


. 

Inapplicable 

501 

89.9 

1 

DISAGREE  CMPLTLY 

2 

0.4 

2 

DISAGREE  SOMEWHT 

6 

1.1 

3 

NEITHER 

25 

4.5 

4 

AGREE  SOMEWHAT 

11 

2.0 

5 

AGREE  COMPLETELY 

12 

2.2 

PWHITECH  NUM 

2  AGREE  PE7  USE 

HIGH- 

•TECH  EQUIPMENT:  JOB 

Inapplicable 

501 

89.9 

1 

DISAGREE  CMPLTLY 

4 

0.7 

2 

DISAGREE  SOMEWHT 

11 

2.0 

3 

NEITHER 

19 

3,4 

4 

AGREE  SOMEWHAT 

10 

1.8 

5 

AGREE  COMPLETELY 

12 

2.2 

PWCIVCAR  NUM 

2  AGREE  PE7  CIVILIAN 

CAREER  DEVELOP:  JOB 

Inapplicable 

501 

89.9 

1 

DISAGREE  CMPLTLY 

5 

0.9 

2 

DISAGREE  SOMEWHT 

6 

1.1 

3 

NEITHER 

23 

-  4. 1 

4 

AGREE  SOMEWHAT 

10 

1.8 

5 

AGREE  COMPLETELY 

12 

2.2 

322  PWSELCON  NUM  2  AGREE  PE7  DEVELOP  SELF-CONFIDENCE:  JOB 


, 

Inapplicable 

501 

89.9 

1 

DISAGREE  CMPLTLY 

2 

0.4 

2 

DISAGREE  SOMEWHT 

2 

0.4 

3 

NEITHER 

22 

3.9 

4 

AGREE  SOMEWHAT 

14 

2.5 

5 

AGREE  COMPLETELY 

1G 

2.9 

323  PWPOTEN  NUM  2  AGREE  PE7  DEVELOP  POTENTIAL:  JOB 


. 

Inapplicable 

501 

89.9 

1 

DISAGREE  CMPLTLY 

2 

0.4 

2 

DISAGREE  SOMEWHT 

7 

1.3 

3 

NEITHER 

18 

3.2 

4 

AGREE  SOMEWHAT 

1G 

2.9 

5 

AGREE  COMPLETELY 

13 

2.3 
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324  PWMENTAL  NUM 


AGREE  PE7  MENTALLY  CHALLENGING:  JOB 


325 


, 

Inapplicable 

501 

89.9 

1 

DISAGREE  CMPLTLY 

2 

0.4 

2 

DISAGREE  SOMEWHT 

4 

0.7 

3 

NEITHER 

24 

4.3 

4 

AGREE  SOMEWHAT 

14 

2.5 

5 

AGREE  COMPLETELY 

12 

2.2 

PWMATURE  NUM 

2  AGREE  PE7  MATURE  AND 

RESPONSIBLE:  JOB 

Inapplicable 

501 

89.9 

1 

DISAGREE  CMPLTLY 

1 

0.2 

2 

DISAGREE  SOMEWHT 

4 

0.7 

3 

NEITHER 

15 

2.7 

4 

AGREE  SOMEWHAT 

21 

3.8 

5 

AGREE  COMPLETELY 

15 

2.7 

32G  PWTRAIN  NUM 


AGREE  PE7  TRAINING  IN  USEFUL  SKILLS:  JOB 


, 

Inappi i cable 

501 

89.9 

1 

DISAGREE  CMPLTLY 

3 

0.5 

2 

DISAGREE  SOMEWHT 

4 

0.7 

3 

NEITHER 

24 

4.3 

4 

AGREE  SOMEWHAT 

15 

2.7 

5 

AGREE  COMPLETELY 

10 

1.8 

PWHIQUAL  NUM 

2  AGREE  PE7  HIGHLY  TRAINED  COWORKERS:  JOB 

Inappi i cable 

501 

89.9 

1 

DISAGREE  CMPLTLY 

5 

0.9 

2 

DISAGREE  SOMEWHT 

7 

1.3 

3 

NEITHER 

21 

3.8 

4 

AGREE  SOMEWHAT 

13 

2.3 

5 

AGREE  COMPLETELY 

10 

1.8 
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328 

PWCASHED 

NUM 

2  AGREE  PET  GET 

MONEY 

FOR  EDUCATION 

Inapplicable 

501 

89.9 

1 

DISAGREE  CMPLTLY 

4 

0.7 

2 

DISAGREE  SOMEWHT 

4 

0.7 

3 

NEITHER 

13 

2.3 

4 

AGREE  SOMEWHAT 

21 

3.8 

5 

AGREE  COMPLETELY 

14 

2.5 

In  Version  1  of  the  questionnaire  only,  due  to  programming 
and  screen  size  restrictions,  this  attribute  was  not  included 
in  the  random  start  series  for  PE-7;  rather,  it  was  always 
asked  prior  to  the  randomly  started  attribute  list. 

In  subsequent  versions,  PWGASHED  was  included  in  the 
random! zation. 


329  PCPROUD  NUM  2  AGREE  PE8  EXPERIENCE  TO  BE  PROUD  OF:  COLLEGE 


. 

Inapplicable 

502 

90.1 

1 

DISAGREE  CMPLTLY 

3 

0.5 

2 

DISAGREE  SOMEWHT 

2 

0.4 

3 

NEITHER 

2 

0.4 

4 

AGREE  SOMEWHAT 

14 

2.5 

5 

AGREE  COMPLETELY 

34 

G.  1 

330  PCLEADER  NUM  2  AGREE  PE8  DEVELOP  LEADERSHIP  SKILLS;  COLLEGE 


331 


, 

Inapplicable 

502 

90.1 

1 

DISAGREE  CMPLTLY 

3 

0.5 

2 

DISAGREE  SOMEWHT 

1 

0.2 

3 

NEITHER 

12 

2.2 

4 

AGREE  SOMEWHAT 

12 

2.2 

5 

AGREE  COMPLETELY 

27 

4.8 

PCCIVCAR  NUM 

2  AGREE  PE8  CIVILIAN 

CAREER  DEVELOP:  COLLEGE 

Inapplicable 

502 

90.1 

1 

DISAGREE  CMPLTLY 

2 

0.4 

2 

DISAGREE  SOMEWHT 

1 

0.2 

3 

NEITHER 

1 

0.2 

4 

AGREE  SOMEWHAT 

12 

2.2 

5 

AGREE  COMPLETELY 

39 

7.0 

PARNMAIN  CODE BOOK  FOR  Q87-1  (Oct, Nov, Dec  8B) 


Page  C-74 


ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


332  PCSELCON  NUM 


AGREE  PE8  DEVELOP  SELF-CONFIDENCE:  COLLEGE 


333  PCPOTEN 


Inappl i cable 

502 

90.1 

1 

DISAGREE  CMPLTLY 

1 

0.2 

2 

DISAGREE  SOMEWHT 

2 

0.4 

3 

NEITHER 

7 

1.3 

4 

AGREE  SOMEWHAT 

19 

3.4 

5 

AGREE  COMPLETELY 

26 

4.7 

NUM  2  AGREE  PE8  DEVELOP  POTENTIAL:  COLLEGE 


, 

Inapplicable 

502 

90. 1 

1 

DISAGREE  CMPLTLY 

2 

0.4 

3 

NEITHER 

6 

1.1 

4 

AGREE  SOMEWHAT 

16 

2.9 

5 

AGREE  COMPLETELY 

31 

5.6 

334  PCMENTAL  NUM 


AGREE  PE8  MENTALLY  CHALLENGING:  COLLEGE 


335 


336 


PCMATURE 


PCHIQUAL 


, 

Inapplicable 

502 

90.1 

1 

DISAGREE  CMPLTLY 

3 

0.5 

2 

DISAGREE  SOMEWHT 

2 

0.4 

3 

NEITHER 

6 

1.1 

4 

AGREE  SOMEWHAT 

10 

1.8 

5 

AGREE  COMPLETELY 

34 

6. 1 

NUM  2  AGREE  PE8  MATURE  AND  RESPONSIBLE:  COLLEGE 


, 

Inapplicable 

502 

90.1 

1 

DISAGREE  CMPLTLY 

1 

0.2 

2 

DISAGREE  SOMEWHT 

2 

0.4 

3 

NEITHER 

8 

1.4 

4 

AGREE  SOMEWHAT 

15 

2.7 

5 

AGREE  COMPLETELY 

29 

5.2 

NUM  2  AGREE  PE8  HIGHLY  TRAINED  COWORKERS:  COLLEGE 


Inappl icable 

502 

90. 1 

2 

DISAGREE  SOMEWHT 

2 

0.4 

3 

NEITHER 

9 

1 .6 

4 

AGREE  SOMEWHAT 

18 

3.2 

5 

AGREE  COMPLETELY 

26 

4.7 

PARNMAIN  CODEBOOK  FOR  Q87-1  (Oct, Nov, Dec  8B) 


Page  C-75 


ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


337  PPEDIP  NUM  2  PROPANS  PE  12  ARMY  %  PAST  YEAR  HIGH  SCHOOL  GRADS 


.D 

Don' t  know 

23 

4.1 

1 

<  ONE  QUARTER 

21 

3.8 

2 

ONE  QUARTER 

74 

13.3 

3 

ONE  HALF 

163 

29.3 

4 

THREE  QUARTERS 

140 

25.1 

5 

ALMOST  ALL 

136 

24.4 

338  PPEGRADE  NUM  2  PEGRADE  PE  13  ARMY  %  PAST  YEAR  UPPER  HALF  IQ 


.D 

Don' t  know 

16 

2.9 

1 

ALL 

12 

2.2 

2 

THREE  QUARTERS 

102 

18.3 

3 

HALF 

282 

50.6 

4 

ONE  QUARTER 

141 

25.3 

5 

NONE 

4 

0.7 

339  PPECOL  NUM  2  PROPANS  PE  14  ARMY  %  PAST  YEAR  TO  FINISH  COLLEGE 


.D 

Don' t  know 

13 

2.3 

1 

<  ONE  QUARTER 

86 

15.4 

2 

ONE  QUARTER 

234 

42.0 

3 

ONE  HALF 

150 

26.9 

4 

THREE  QUARTERS 

49 

8.8 

5 

ALMOST  ALL 

25 

4.5 

340  PPESIM  NUM  2  YESNO  PE15  ARE  MANY  YOUNG  PEOPLE  JOINING  ARMY 


. 

Inapplicable 

1 

0.2 

.D 

Don' t  know 

39 

7.0 

1 

YES 

172 

30.9 

2 

NO 

345 

61 .9 

341  PHEARDRO  NUM  2  YESNO  PE15A  P  EVER  HEARD  OF  ROTC  AT  COLLEGE 


. 

Inapplicable 

199 

35.7 

.D 

Don' t  know 

2 

0.4 

.N 

Not  ascertained 

50 

9.0 

1 

YES 

225 

40.4 

2 

NO 

81 

14.5 

In  Version  1  of  the  instrument,  this  question  was  asked 
only  of  parents  selected  to  receive  ROTC  questions. 

In  subsequent  versions,  it  was  asked  of  all  parents. 
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342  PRLEADER  NUM  2  AGREE  PE2  LEADERSHIP/MANAGEMENT  TRAINING:  ROTC 


, 

Inapplicable 

330 

59.2 

.D 

Don' t  know 

G 

1.1 

1 

DISAGREE  CMPLTLY 

4 

0.7 

2 

DISAGREE  SOMEWHT 

12 

2.2 

3 

NEITHER 

52 

9.3 

4 

AGREE  SOMEWHAT 

88 

15.8 

5 

AGREE  COMPLETELY 

G5 

11.7 

343  PRSELCON  NUM  2  AGREE  PE2  DEVELOP  SELF-CONFIDENCE:  ROTC 


, 

Inapplicable 

330 

59.2 

.D 

Don' t  know 

5 

0.9 

1 

DISAGREE  CMPLTLY 

1 

0.2 

2 

DISAGREE  SOMEWHT 

9 

1.G 

3 

NEITHER 

50 

9.0 

4 

AGREE  SOMEWHAT 

95 

17.1 

5 

AGREE  COMPLETELY 

G7 

12.0 

344  PRELECT  NUM  2  AGREE  PE2  COLLEGE  ELECTIVE  W/COURSES:  ROTC 


Inapplicable 

330 

59.2 

.D 

Don' t  know 

7 

1.3 

1 

DISAGREE  CMPLTLY 

1 

0.2 

2 

DISAGREE  SOMEWHT 

5 

0.9 

3 

NEITHER 

3G 

G.5 

4 

AGREE  SOMEWHAT 

70 

12. G 

5 

AGREE  COMPLETELY 

108 

19.4 

345  PROF FCOM  NUM  2  AGREE  PE2  AN  OFFICER' S  COMMISSION:  ROTC 


Inappi icable 

330 

59.2 

.D 

Don' t  know 

G 

1 . 1 

1 

DISAGREE  CMPLTLY 

2 

0.4 

2 

DISAGREE  SOMEWHT 

G 

1 . 1 

3 

NEITHER 

31 

5.G 

4 

AGREE  SOMEWHAT 

G2 

11.1 

5 

AGREE  COMPLETELY 

120 

21.5 
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346  POWIDE  NUM  2  AGREE  PE3  WIDE  VARIETY  OF  JOBS:  OFFICER 


, 

Inapplicable 

330 

59.2 

.D 

Don' t  know 

3 

0.5 

1 

DISAGREE  CMPLTLY 

6 

1.1 

2 

DISAGREE  SOMEWHT 

14 

2.5 

3 

NEITHER 

57 

10.2 

4 

AGREE  SOMEWHAT 

71 

12.7 

5 

AGREE  COMPLETELY 

76 

13.6 

347  POPROUD  NUM  2  AGREE  PE3  EXPERIENCE  TO  BE  PROUD  OF:  OFFICER 


. 

Inapplicable 

330 

59.2 

.D 

Don' t  know 

3 

0.5 

1 

DISAGREE  CMPLTLY 

2 

0.4 

2 

DISAGREE  SOMEWHT 

10 

1.8 

3 

NEITHER 

38 

6.8 

4 

AGREE  SOMEWHAT 

87 

15.6 

5 

AGREE  COMPLETELY 

87 

15.6 

348  POUSECOL  NUM  2  AGREE  PE3  USE  COLLEGE  SKILLS:  OFFICER 


, 

Inapplicable 

330 

59.2 

.D 

Don' t  know 

5 

0.9 

1 

DISAGREE  CMPLTLY 

4 

0.7 

2 

DISAGREE  SOMEWHT 

9 

1.6 

3 

NEITHER 

43 

7.7 

4 

AGREE  SOMEWHAT 

88 

15.8 

5 

AGREE  COMPLETELY 

78 

14.0 

349  POINNOV  NUM  2  AGREE  PE3  INNOVATIVE/CREATIVE:  OFFICER 


, 

Inapplicable 

330 

59.2 

.D 

Don' t  know 

3 

0.5 

1 

DISAGREE  CMPLTLY 

7 

1.3 

2 

DISAGREE  SOMEWHT 

10 

1.8 

3 

NEITHER 

64 

11.5 

4 

AGREE  SOMEWHAT 

71 

12.7 

5 

AGREE  COMPLETELY 

72 

12.9 

350  RANDKAP  NUM  2  RANDKAY  KA4  RANDOMIZE  FIRST  BRANCH  FOR  GI  BILL 


. 

Inapplicable 

292 

52.4 

1 

START:  ARMY 

68 

12.2 

2 

START:  AIR  FORCE 

69 

12.4 

3 

START:  NAVY 

69 

12.4 

4 

START:  MARINES 

59 

10.6 
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351 

PKAEARN 

NUM 

2 

YKAEARN  KA7  EARN 

MONEY 

FOR  COLLEGE  IN  ARMY 

Inapplicable 

292 

52.4 

.D 

Don' t  know 

25 

4.5 

1 

YES 

229 

41.1 

2 

NO 

11 

2.0 

352 

PKAEDBEN 

NUM 

2 

YKABEN  KA1  AMOUNT  OF 

ARMY  EDUCATION  BENEFITS 

Inapplicable 

303 

54.4 

.D 

Don' t  know 

108 

19.4 

1 

UNDER  $5,000 

22 

3.9 

2 

$5,000-$9,999 

26 

4.7 

3 

$10,000-$14,999 

31 

5.6 

4 

$15,000-$19,999 

27 

4.8 

5 

$20,000-$24.999 

18 

3.2 

6 

$25,000  OR  MORE 

22 

3.9 

353 

PKALLCOL 

NUM 

2 

YKALCOL  KA2  WOULD  ARMY 

PAY  FOR  ENTIRE  COLLEGE  ED 

Inappl i cable 

303 

54.4 

.D 

Don' t  know 

28 

5.0 

1 

YES 

105 

18.9 

2 

NO 

121 

21.7 

354 

PKASAME 

NUM 

2 

YKASAME  KA3  COMPAR  ARMY  EDUC  BEN  TO  OTH  BRANCHES 

Inappl i cable 

303 

54.4 

.D 

Don' t  know 

40 

7.2 

1 

MORE 

12 

2.2 

2 

LESS 

15 

2.7 

3 

ABOUT  THE  SAME 

187 

33.6 

355 

PKAGIAR 

NUM 

2 

YKAGIAR  KA4  DOES 

ARMY 

OFFER  GI  BILL 

Inappl i cable 

292 

52.4 

.D 

Don' t  know 

50 

9.0 

1 

DOES  OFFER 

206 

37.0 

2 

DOES  NOT  OFFER 

9 

1.6 

356 

PKAGIAF 

NUM 

2 

YKAGIAF  KA4  DOES 

AIR  FORCE  OFFER  GI  BILL 

Inapplicable 

292 

52.4 

.D 

Don' t  know 

77 

13.8 

1 

DOES  OFFER 

169 

30.3 

2 

DOES  NOT  OFFER 

19 

3.4 
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357  PKAGINA  NUM 


358  PKAGIMA  NUM 


359  PKAYEARS  NUM 


360  PKADEP 


361  PKARGJUN  NUM 


362  PKARGHS  NUM 


NUM 

2 

YKAGINA  KA4 

DOES 

NAVY  OFFER  GI 

BILL 

. 

Inapplicable 

292 

52.4 

.D 

Don' t  know 

79 

14.2 

1 

DOES  OFFER 

162 

29.1 

2 

DOES  NOT  OFFER 

24 

4,3 

NUM 

2 

YKAGIMA  KA4 

DOES 

MARINE 

CORPS 

OFFER  GI  BILL 

. 

Inapplicable 

292 

52.4 

.D 

Don' t  know 

79 

14.2 

1 

DOES  OFFER 

162 

29. 1 

2 

DOES  NOT  OFFER 

24 

4.3 

NUM 

2 

KA5 

MINIMUM  ARMY  ENLISTMENT 

Inapplicable 

292 

52.4 

.D 

Don' t  know 

37 

6.6 

1 

3 

0.5 

2 

97 

17.4 

3 

69 

12.4 

4 

57 

10.2 

6 

1 

0.2 

20 

1 

0.2 

NUM 

2 

YKADEP  KA6 

CAN 

Y  JOIN 

ARMY  DEP  &  ENTER  YR  LATER 

. 

Inapplicable 

292 

52.4 

.D 

Don' t  know 

40 

7.2 

1 

YES 

215 

38.6 

2 

NO 

10 

1.8 

NUM 

2 

YKAJOIN  KA8 

CAN 

HS  JRS 

AGE  17 

JOIN  RESERVE/GUARD 

. 

Inapplicable 

292 

52.4 

.D 

Don' t  know 

84 

15.1 

1 

YES 

144 

25.9 

2 

NO 

37 

6.6 

NUM 

2 

YKARGHS  KA9 

CAN 

ONLY  HS 

GRADS 

JOIN  RESERVE/GUARD 

. 

Inapplicable 

436 

78.3 

.D 

Don' t  know 

46 

8.3 

1 

YES 

27 

4.8 

2 

NO 

48 

8.6 
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363  PKAWARD  NUM  2  YKAWARD  KA10  WHO  SPONSORS  SCHOLAR-ATHLETE  AWARD 


364 


, 

Inapplicable 

292 

52.4 

.D 

Don' t  know 

192 

34.5 

1 

MARINE  CORPS 

14 

2.5 

2 

NATIONAL  GUARD 

5 

0.9 

3 

ARMY  RESERVE 

40 

7.2 

4 

AIR  FORCE 

4 

0.7 

5 

NAVY 

10 

1.8 

PKARGCOL  NUM 

2  YKACOL  KA11 

EARN  COLLEGE  MONEY  IN  RESERVE/GUARD 

Inapplicable 

292 

52.4 

.D 

Don' t  know 

65 

11.7 

1 

YES 

189 

33.9 

2 

NO 

11 

2.0 

365  PKARGGI 


NUM 

2  YKARGGI  KA12  MAX 

GI  BILL 

AMOUNT  IN  RESERVE/GUARD 

Inapplicable 

368 

66. 1 

.D 

Don' t  know 

121 

21.7 

1 

UNDER  $1,000 

1 

0.2 

2 

$1,000  TO  $1,999 

1 

0.2 

3 

$2,000  TO  $3,999 

9 

1 .6 

4 

$4,000  TO  $5,999 

11 

2.0 

5 

$6,000  TO  $7,999 

5 

0.9 

6 

$8,000  TO  $9,999 

5 

0.9 

7 

$10,000  OR  MORE 

36 

6.5 
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366  PDDOBYY  NUM 


DEI  YEAR  PARENT  WAS  BORN 


. 

Inapplicable 

13 

2.3 

.D 

Don' t  know 

1 

0.2 

.R 

Refused 

1 

0.2 

9 

1 

0.2 

13 

1 

0.2 

18 

1 

0.2 

21 

2 

0.4 

22 

3 

0.5 

23 

2 

0.4 

24 

3 

0.5 

25 

2 

0.4 

26 

3 

0.5 

27 

4 

0.7 

28 

4 

0.7 

29 

5 

0.9 

30 

7 

1.3 

31 

12 

2.2 

32 

9 

1.6 

33 

10 

1.8 

34 

11 

2.0 

35 

12 

2.2 

36 

10 

1.8 

37 

20 

3.6 

38 

31 

5.6 

39 

27 

4.8 

40 

37 

6.6 

41 

44 

7.9 

42 

36 

6.5 

43 

39 

7.0 

44 

30 

5.4 

45 

33 

5.9 

46 

24 

4.3 

47 

39 

7.0 

48 

29 

5.2 

49 

19 

3.4 

50 

15 

2.7 

51 

10 

1.8 

52 

4 

0.7 

53 

2 

0.4 

54 

1 

0.2 

PARNMAIN  CODEBOOK  FOR  Q87-1  (Oct, Nov, Dec  86) 


Page  C-82 


ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


367  PDRACE  NUM 


RACE  DE3  RACE  OF  PARENT 


368 


369 


370 


.D 

Don' t  know 

3 

0.5 

.R 

Refused 

1 

0.2 

1 

WHITE 

478 

85.8 

2 

BLACK 

60 

10.8 

3 

ASIAN/PACIFIC  IS 

9 

1 .6 

4 

INDIAN/ALASKAN 

6 

1 . 1 

PDHISP  NUM 

2  YESNO  DE4  PARENT  OF 

HISPANIC  BACKGROUND 

.R 

Refused 

1 

0.2 

1 

YES 

41 

7.4 

2 

NO 

515 

92.5 

PDMARITL  NUM 

2  MARSTAT  DE6  MARITAL  STATUS  OF  PARENT 

.R 

Refused 

2 

0.4 

1 

SINGLE 

9 

1 .6 

2 

MARRIED 

482 

86.5 

3 

SEPARATED 

7 

1.3 

4 

DIVORCED 

41 

7.4 

5 

WIDOWED 

16 

2.9 

PEDLEV  NUM 

2  YEDLEV  DE9  PARENT'S 

HIGHEST  LEVEL  OF  EDUCATION 

•  D 

Don' t  know 

3 

0.5 

.R 

Refused 

1 

0.2 

7 

<  8TH  GRADE 

8 

1.4 

8 

8TH  GRADE 

17 

3.1 

9 

9TH  GRADE 

17 

3.1 

10 

10TH  GRADE 

26 

4.7 

11 

11TH  GRADE 

28 

5.0 

12 

12TH  GRADE 

209 

37.5 

13 

1ST  YR  4  YR  COLL 

22 

3.9 

14 

2ND  YR  4  YR  COLL 

32 

5.7 

15 

3RD  YR  4  YR  COLL 

14 

2.5 

16 

4TH  YR  4  YR  COLL 

63 

11.3 

17 

5TH  COL/ 1ST  GRAD 

24 

4.3 

18 

2ND  YR  GRAD  SCHL 

15 

2.7 

19 

3RD  YR  GRAD  SCHL 

8 

1.4 

20 

>  3  YRS  GRAD  SCH 

12 

2.2 

21 

1ST  YR  JR/COMM 

6 

1.1 

22 

2ND  YR  JR/COMM 

22 

3.9 

23 

1ST  VOC/BUS  SCHL 

16 

2.9 

24 

2ND  VOC/BUS  SCHL 

10 

1.8 

25 

>  2  YRS  VOC/BUS 

4 

0.7 
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371 

PEDDIP 

NUM 

2 

YHSDIPL  DE10  i 

KIND  OF  HIGH  SCHOOL  DIPLOMA  P  HAS 

. 

Inapplicable 

96 

17.2 

1 

REG  H.S.  DIPLOMA 

421 

75.6 

2 

G.E.D. 

31 

5.6 

3 

A.B.E. 

1 

0.2 

4 

OTHR  CERTIFICATE 

1 

0.2 

5 

NONE  OF  ABOVE 

7 

1.3 

372 

PEMPCUR 

NUM 

2 

PEMPCUR  DE11 

IS  PARENT 

EMPLOYED 

1 

YES,  FULL-TIME 

397 

71.3 

2 

YES,  PART-TIME 

53 

9.5 

3 

NO 

107 

19.2 

373 

PEMPEVER 

NUM 

2 

YESNO  DEI  2 

PARENT  EVER  EMPLOYED  FULL  TIME 

. 

Inapplicable 

397 

71.3 

1 

YES 

140 

25.1 

2 

NO 

20 

3.6 

374 

PEMPEASY 

NUM 

2 

YEMPLOY  DEI  3 

DIFFICULTY 

OF  Y  FINDING  JOB  FROM  1 

.D 

Don' t  know 

6 

1.1 

1 

ALMOST  IMPOSS 

74 

13.3 

2 

VERY  DIFFICULT 

137 

24.6 

3 

SOMWHT  DIFFICULT 

207 

37.2 

4 

NOT  DIFFICULT 

133 

23.9 

375 

PDINCOME 

NUM 

2 

P INCOME  DE29 

INCOME  OF 

PARENT 

•  D 

Don' t  know 

6 

1 . 1 

.R 

Refused 

32 

5.7 

1 

LESS  THAN  5,000 

15 

2.7 

2 

5,001  TO  10,000 

22 

3.9 

3 

10,001  TO  20,000 

93 

16.7 

4 

20,001  TO  30,000 

123 

22.1 

5 

30,001  TO  40,000 

102 

18.3 

6 

40,001  TO  50,000 

63 

11.3 

7 

50,001  AND  ABOVE 

101 

18. 1 

376 

PDMILSER 

NUM 

2 

YESNO  DE30 

HAS  PARENT 

SERVED  IN  ARMED  FORCES 

1 

YES 

151 

27.1 

2 

NO 

406 

72.9 
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377  PDMILBMM  NUM  2  DOBMNTH  DE31  MONTH  PARENT  BEGAN  MILITARY  SERVICE 


. 

Inappl i cable 

40G 

72.9 

.D 

Don' t  know 

G 

1.1 

1 

JANUARY 

1G 

2.9 

2 

FEBRUARY 

11 

2.0 

3 

MARCH 

13 

2.3 

4 

APRIL 

10 

1.8 

5 

MAY 

11 

2.0 

6 

JUNE 

13 

2.3 

7 

JULY 

15 

2.7 

8 

AUGUST 

14 

2.5 

9 

SEPTEMBER 

14 

2.5 

10 

OCTOBER 

14 

2.5 

11 

NOVEMBER 

7 

1.3 

12 

DECEMBER 

7 

1.3 
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PDMILBYY  NUM 

2  DE31 

YEAR  PARENT  BEGAN  MILITARY  SERVICE 

Inapplicable 

412 

74.0 

41 

1 

0.2 

42 

3 

0.5 

43 

2 

0.4 

44 

3 

0.5 

45 

1 

0.2 

4B 

1 

0.2 

47 

1 

0.2 

48 

1 

0.2 

49 

2 

0.4 

51 

4 

0.7 

52 

6 

1.1 

53 

5 

0.9 

54 

4 

0.7 

55 

7 

1.3 

56 

3 

0.5 

57 

6 

1.1 

58 

13 

2.3 

59 

10 

1.8 

60 

12 

2.2 

61 

4 

0.7 

62 

8 

1.4 

63 

6 

1 . 1 

64 

10 

1.8 

65 

8 

1 .4 

66 

6 

1 . 1 

67 

3 

0.5 

68 

6 

1.1 

69 

6 

1.1 

70 

1 

0.2 

72 

1 

0.2 

74 

1 

0.2 

PDMILNOW  NUM 

2  YESNO  DE32 

IS  PARENT 

STILL  IN  ARMED  FORCES 

Inapplicable 

406 

72.9 

.D 

Don' t  know 

1 

0.2 

1 

YES 

7 

1.3 

2 

NO 

143 

25.7 
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380  PDMILEMM  NUM  2  DOBMNTH  DE33  MONTH  PARENT  FINISHED  ARMED  FORCES 


, 

Inapplicable 

408 

72.9 

.D 

Don' t  know 

12 

2.2 

1 

JANUARY 

20 

3.8 

2 

FEBRUARY 

11 

2.0 

3 

MARCH 

7 

1.3 

4 

APRIL 

13 

2.3 

5 

MAY 

18 

2.9 

6 

JUNE 

11 

2.0 

7 

JULY 

8 

1.4 

8 

AUGUST 

15 

2.7 

9 

SEPTEMBER 

13 

2.3 

10 

OCTOBER 

5 

0.9 

11 

NOVEMBER 

8 

1.1 

12 

DECEMBER 

14 

2.5 
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381  PDMILEYY  NUM 


DE33  YEAR  PARENT  FINISHED  ARMED  FORCES 


45 

46 
50 

52 

53 

54 

55 
58 

57 

58 

59 
80 
61 
62 

63 

64 

65 

66 

67 

68 

69 

70 

71 

72 

73 

74 

75 

76 

77 
79 
81 
82 

83 

84 
87 
94 


382  DEP33CHK  NUM  2 


1 


Inapplicable  418 

2 

7 

1 

2 

2 

4 

7 

3 
1 

5 
1 

10 

5 

13 

4 

6 
6 

15 

3 

8 

4 

5 
4 
1 

6 
4 
1 
1 
1 
1 
1 
1 
1 
1 
1 
1 

CCHECK  CONST  CHECK: 

Inapplicable  556 

INCONSIST.  DATA  1 


75.0 
0.4 
1.3 
0.2 
0.4 
0.4 
0.7 

1.3 
0.5 
0.2 
0.9 
0.2 
1.8 
0.9 

2.3 
0.7 
1.1 
1.1 
2.7 
0.5 

1.4 
0.7 
0.9 
0.7 
0.2 
1.1 
0.7 
0.2 
0.2 
0.2 
0.2 
0.2 
0.2 
0.2 
0.2 
0.2 
0.2 

DE31,  DE32  AND  DE33  DATES 

99.8 

0.2 
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383 

PDMILBR 

NUM 

2 

PDMILBR  DE34  BRANCH  OF 

SERVICE  PARENT  WAS  IN 

Inapplicable 

406 

72.9 

1 

ARMY 

78 

14.0 

2 

NAVY 

31 

5.6 

3 

MARINES 

11 

2.0 

4 

AIR  FORCE 

29 

5.2 

5 

COAST  GUARD 

2 

0.4 

384 

PDCOMP 

NUM 

2 

PDCOMP  DE35  WAS  PARENT  IN  ROTC,  GUARD,  RESERVE 

Inapplicable 

479 

86.0 

1 

YES,  ROTC 

6 

1.1 

2 

YES,  NAT  GUARD 

13 

2.3 

3 

YES,  ARMY  RESERV 

23 

4. 1 

4 

NO 

36 

6.5 

385 

PIWIDE 

NUM 

2 

RANGIMP  lA  IMP 

OF  OPPORT  TO  FIND  A  JOB 

.0 

Not  on  quex 

557 

100.0 

386 

PISERPAR 

NUM 

2 

RANGIMP  lA  IMP 

OF  WORKING  PART-TIME 

t 

.0 

Not  on  quex 

557 

100.0 

387 

RANDPEPO 

NUM 

2 

RANORDER  WHICH  PE  REFERENT  IS  FIRST  ON  SCREEN 

.0 

Not  on  quex 

557 

100.0 

388 

RANDPEPA 

NUM 

2 

RANDPEYA  PEP  1,4, 

5  RANDOM  START:  ARMY  &  ARV/ANG 

.0 

Not  on  quex 

557 

100.0 

389 

RANDPEPB 

NUM 

2 

RAND1PE  PEP1,G 

RANDOM 

START:  ARMY  &  AF/MC/NA/ALL 

.0 

Not  on  quex 

557 

100.0 

390 

RANDPEPC 

NUM 

2 

RAND  1  PE  PEP  1,7 

RANDOM 

START:  ARMY  &  WORK  FORCE 

.0 

Not  on  quex 

557 

100.0 

391 

RANDPEPD 

NUM 

2 

RAND1PE  PEP1,8 

RANDOM 

START:  ARMY  &  COLLEGE 

.0 

Not  on  quex 

557 

100.0 
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392 


393 


394 


395 


39G 


397 


398 


399 


400 


401 


PVSERPAR  NUM  2 

.Q 

PGSERPAR  NUM  2 

.0 

PREPL1  NUM  8 

POSITIVE 

ZERO 

PREPL2  NUM  8 

POSITIVE 

ZERO 

PREPL3  NUM  8 

POSITIVE 

ZERO 

PREPL4  NUM  8 

POSITIVE 

ZERO 

PREPL5  NUM  8 

POSITIVE 

ZERO 

PREPLG  NUM  8 

POSITIVE 

ZERO 

PREPL7  NUM  8 

POSITIVE 

ZERO 

PREPL8  NUM  8 


AGREE  PE4  PART-TIME  WORK:  RESERVE 

Not  on  quex  557  100.0 

AGREE  PE5  PART-TIME  WORK:  GUARD 

Not  on  quex  557  100.0 

REPLICATE  WEIGHT  1 

257  4G.1 

300  53.9 

REPLICATE  WEIGHT  2 

27G  49. G 

281  50.4 

REPLICATE  WEIGHT  3 

274  49.2 

283  50.8 

REPLICATE  WEIGHT  4 

258  4G.3 

299  53.7 

REPLICATE  WEIGHT  5 

285  51.2 

272  48.8 

REPLICATE  WEIGHT  G 

292  52.4 

2G5  47. G 

REPLICATE  WEIGHT  7 

273  49.0 

284  51.0 

REPLICATE  WEIGHT  8 


POSITIVE 

ZERO 


270  48.5 
287  51.5 
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402  PREPL9  NUM  8 

POSITIVE 

ZERO 

403  PREPL10  NUM  8 

POSITIVE 

ZERO 

404  PREPL11  NUM  8 

POSITIVE 

ZERO 

405  PREPL12  NUM  8 

POSITIVE 

ZERO 

40G  PREPL13  NUM  8 

POSITIVE 

ZERO 

407  PREPL14  NUM  8 

POSITIVE 

ZERO 

408  PREPL15  NUM  8 

POSITIVE 

ZERO 

409  PREPL1G  NUM  8 

POSITIVE 

ZERO 

410  PREPL17  NUM  8 


REPLICATE  WEIGHT  9 

278  49.9 

279  50.1 

REPLICATE  WEIGHT  10 

311  55.8 

24G  44.2 

REPLICATE  WEIGHT  11 

27G  49. G 

281  50.4 

REPLICATE  WEIGHT  12 

252  45.2 

305  54.8 

REPLICATE  WEIGHT  13 

282  50. G 

275  49.4 

REPLICATE  WEIGHT  14 

283  50.8 

274  49.2 

REPLICATE  WEIGHT  15 

28G  51.3 

271  48.7 

REPLICATE  WEIGHT  1G 

282  50. G 

275  49.4 

REPLICATE  WEIGHT  17 


POSITIVE 

ZERO 


272 

285 


48.8 

51.2 
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411  PREPL18  NUM  8 

POSITIVE 

ZERO 

412  PREPL19  NUM  8 

POSITIVE 

ZERO 

413  PREPL20  NUM  8 

POSITIVE 

ZERO 

414  PREPL21  NUM  8 

POSITIVE 

ZERO 

415  PREPL22  NUM  8 

POSITIVE 

ZERO 

r 

416  PREPL23  NUM  8 

POSITIVE 

ZERO 

417  PREPL24  NUM  8 

POSITIVE 

ZERO 

418  PREPL25  NUM  8 

POSITIVE 

ZERO 

419  PREPL26  NUM  8 

POSITIVE 

ZERO 


REPLICATE  WEIGHT  18 

283  50.8 

274  49.2 

REPLICATE  WEIGHT  19 

265  47.6 

292  52.4 

REPLICATE  WEIGHT  20 

265  47.6 

292  52.4 

REPLICATE  WEIGHT  21 

267  47.9 

290  52.1 

REPLICATE  WEIGHT  22 

268  48 . 1 

289  51.9 

REPLICATE  WEIGHT  23 

282  50.6 

275  49.4 

REPLICATE  WEIGHT  24 

273  49.0 

284  51.0 

REPLICATE  WEIGHT  25 

276  49.6 

281  50.4 

REPLICATE  WEIGHT  26 

294  52.8 

263  47.2 
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420 

PREPL27 

NUM  8 

REPLICATE  WEIGHT 

27 

POSITIVE 

301 

54.0 

ZERO 

25G 

4G.0 

421 

PREPL28 

NUM  8 

REPLICATE  WEIGHT 

28 

POSITIVE 

280 

50.3 

ZERO 

277 

49.7 

422 

PREPL29 

NUM  8 

REPLICATE  WEIGHT 

29 

POSITIVE 

288 

51.7 

ZERO 

2G9 

48.3 

423 

PREPL30 

NUM  8 

REPLICATE  WEIGHT 

30 

POSITIVE 

287 

51.5 

ZERO 

270 

48.5 

424 

PREPL31 

NUM  8 

REPLICATE  WEIGHT 

•  31 

POSITIVE 

270 

48.5 

ZERO 

287 

51.5 

425 

PREPL32 

NUM  8 

REPLICATE  WEIGHT 

•  32 

POSITIVE 

30G 

54.9 

ZERO 

251 

45. 1 

42G 

PXAD12AR 

NUM  2 

YXADF 

UNAIDED  +  AIDED 

RECALL 

ACTIVE  ARMY  ADS 

1 

RECALLS 

AD 

500 

89.8 

2 

DOESN'  T 

RECALL  57 

10.2 

427 

PXAD12R0 

NUM  2 

YXADF 

UNAIDED  +  AIDED 

RECALL 

ARMY 

ROTC 

ADS 

1 

RECALLS 

AD 

275 

49.4 

2 

DOESN'  T 

RECALL  282 

50. G 

428 

PXAD12NG 

NUM  2 

YXADF 

UNAIDED  +  AIDED 

RECALL 

ARMY 

NATL 

GUARD 

1 

RECALLS 

AD 

312 

5G.0 

2 

DOESN' T 

RECALL  245 

44.0 
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429 

PXAD12RV  NUM 

2 

YXADF  UNAIDED 

+  AIDED 

RECALL 

ARMY  RESERVE  ADS 

1 

RECALLS  AD 

318 

57.1 

2 

DOESN'T  RECALL 

239 

42.9 

430 

PXAD12AF  NUM 

2 

YXADF  UNAIDED 

+  AIDED 

RECALL 

AIR  FORCE  ADS 

1 

RECALLS  AD 

413 

74.1 

2 

DOESN'T  RECALL 

144 

25.9 

431 

PXAD12NA  NUM 

2 

YXADF  UNAIDED 

+  AIDED 

RECALL 

NAVY  ADS 

1 

RECALLS  AD 

378 

87.9 

2 

DOESN'T  RECALL 

179 

32.1 

432 

PXAD12MC  NUM 

2 

YXADF  UNAIDED 

+  AIDED 

RECALL 

MARINE  CORPS  ADS 

1 

RECALLS  AD 

445 

79.9 

2 

DOESN'T  RECALL 

112 

20.1 

433 

PXAD12CG  NUM 

2 

YXADF  UNAIDED 

+  AIDED 

RECALL 

COAST  GUARD  ADS 

1 

RECALLS  AD 

211 

37.9 

2 

DOESN'T  RECALL 

34B 

82.1 

434 

PXAD12AL  NUM 

2 

YXADF  UNAIDED 

+  AIDED 

RECALL 

JRAP  ADS 

1 

RECALLS  AD 

281 

48.9 

2 

DOESN'T  RECALL 

298 

53.1 

435 

PXKAEARN  NUM 

2 

YXKAF  KNOW:  EARN  MONEY  FOR  COLLEGE  IN  ARMY 

. 

Inapplicable 

292 

52.4 

1 

KNOWS  ANSWER 

229 

41 . 1 

2 

INCORRECT  ANSWER 

38 

8.5 

43B 

PXKAEDBN  NUM 

2 

YXKAF  KNOW:  AMOUNT  OF 

ARMY  EDUCATION  BENEFITS 

Inapplicable 

292 

52.4 

1 

KNOWS  ANSWER 

87 

12.0 

2 

INCORRECT  ANSWER 

198 

35.5 

437 

PXKASAME  NUM 

2 

YXKAF  KNOW:  COMPAR  ARMY  ED  BEN  TO  OTH  BRANCHES 

Inapplicable 

292 

52.4 

1 

KNOWS  ANSWER 

12 

2.2 

2 

INCORRECT  ANSWER 

253 

45.4 
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438 

PXKAGIAR 

NUM 

2 

YXKAF  KNOW: 

DOES  THE 

ARMY  OFFER  THE  GI  BILL 

Inappl i cable 

292 

52.4 

1 

KNOWS  ANSWER 

20G 

37.0 

2 

INCORRECT  ANSWER 

59 

10. G 

439 

PXKAGIAF 

NUM 

2 

YXKAF  KNOW: 

DOES  THE 

AIR  FORCE  OFFER  GI  BILL 

Inapplicable 

292 

52.4 

1 

KNOWS  ANSWER 

1G9 

30.3 

2 

INCORRECT  ANSWER 

9G 

17.2 

440 

PXKAGINA 

NUM 

2 

YXKAF  KNOW: 

DOES  THE 

NAVY  OFFER  THE  GI  BILL 

Inapplicable 

292 

52.4 

1 

KNOWS  ANSWER 

1G2 

29. 1 

2 

INCORRECT  ANSWER 

103 

18.5 

441 

PXKAGIMA 

NUM 

2 

YXKAF  KNOW: 

DOES  MARINE  CORPS  OFFER  GI  BILL 

Inapplicable 

292 

52.4 

1 

KNOWS  ANSWER 

1G2 

29.1 

2 

INCORRECT  ANSWER 

103 

18.5 

442 

PXKAYRS 

NUM 

2 

YXKAF  KNOW: 

MINIMUM  i 

4RMY  ENLISTMENT 

Inapplicable 

292 

52.4 

1 

KNOWS  ANSWER 

97 

17.4 

2 

INCORRECT  ANSWER 

1G8 

30.2 

443 

PXKADEP 

NUM 

2 

YXKAF  KNOW: 

CAN  Y  JOIN  ARMY  DEP,  ENTER  YR  LATR 

Inapplicable 

292 

52.4 

1 

KNOWS  ANSWER 

215 

38. G 

2 

INCORRECT  ANSWER 

50 

9.0 

444 

PXKARGJN 

NUM 

2 

YXKAF  KNOW: 

CAN  HS  JRS  AGE  17  JOIN  RESERVE/NG 

Inappl i cable 

292 

52.4 

1 

KNOWS  ANSWER 

144 

25.9 

2 

INCORRECT  ANSWER 

121 

21.7 

445 

PXKARGHS 

NUM 

2 

YXKAF  KNOW: 

CAN  ONLY 

HS  GRADS  JOIN  RESERVE/NG 

Inapplicable 

292 

52.4 

1 

KNOWS  ANSWER 

192 

34.5 

2 

INCORRECT  ANSWER 

73 

13. 1 
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446 

PXKAWARD  NUM 

2 

YXKAF  KNOW: 

WHO  SPONSORS  SCHOLAR-ATHLETE  AWARD 

. 

Inapplicable 

292 

52.4 

1 

KNOWS  ANSWER 

40 

7.2 

2 

INCORRECT  ANSWER 

225 

40.4 

447 

PXKARGCL  NUM 

2 

YXKAF  KNOW: 

EARN  COLLEGE  MONEY 

IN  RESERVE/NG 

. 

Inapplicable 

292 

52.4 

1 

KNOWS  ANSWER 

189 

33.9 

2 

INCORRECT  ANSWER 

76 

13.6 

448 

PXKARGGI  NUM 

2 

YXKAF  KNOW: 

MAX  GI 

BILL  AMOUNT 

IN  RESERVE/NG 

Inapplicable 

292 

52.4 

1 

KNOWS  ANSWER 

11 

2.0 

2 

INCORRECT  ANSWER 

254 

45.6 
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1  CASE ID  CHAR  8  $CHAR  HOUSEHOLD  ID  NUMBER 
OTHER  691  100.0 


CASEID  is  an  eight-digit  household  identifier.  All  analytic 
ACOMS  data  files  are  sorted  by  the  variables  CASEID  and 
YUTHNUM.  The  first  two  digits  of  CASEID  indicate  the 
year/month  of  sampling  (not  necessarily  interviewing)  -  01  = 
October  1986,  02  =  November  1986,  etc.  Therefore,  each 
household  throughout  the  duration  of  ACOMS  will  have  a  unique 
value  for  CASEID.  Note  that,  although  files  are  sorted  by 
CASEID,  the  values  for  this  variable  are  not  necessarily 
consecutive. 


2  YUTHNUM  CHAR  2  $CHAR  YOUTH  ID  NUMBER 


01 

161 

23.3 

02 

430 

62.2 

03 

90 

13.0 

04 

9 

1.3 

05 

1 

0.1 

3  PARNNUM  CHAR 


2  $CHAR  PARENTAL  ID  NUMBER  FOR  BASM  SEGMENT 


01 

02 


321  46.5 

370  53.5 


4  SELYYMM  NUM  4  YYMMNUM  YEAR  AND  MONTH  HH  SELECTED  INTO  SAMPLE 


8612 

DECEMBER  1986 

88 

12.7 

8701 

JANUARY  1987 

208 

30.1 

8702 

FEBRUARY  1987 

208 

30.1 

8703 

MARCH  1987 

187 

27. 1 

Note  that  this  is  the  month  of  sampling  and  is  not 
necessarily  the  interview  date  (for  which  see  the  variable 


PMAINDAT ) . 

YMAINDAT 

CHAR 

6 

$CHAR 

DATE 

OF 

MAIN 

INTERVIEW 

OTHER 

691 

100.0 

PMAINDAT 

CHAR 

6 

$CHAR 

DATE 

OF 

PARENT  INTERVIEW 

OTHER 

691 

100.0 

This  variable  is  stored  in  the  format  YYMMDD. 
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7  PVERSION  NUM  2  PARENT  INTERVIEW  VERSION  NUMBER 

1  88  12.7 

2  G03  87.3 

For  Fall,  Winter,  and  Spring  Quarters,  changes  in  the 
instrument  were  determined  by  the  month  the  household  was 
selected  into  the  sample.  Thus  persons  who  were  selected 
into  the  sample  during  the  final  month  of  one  quarter,  but 
who  were  not  interviewed  until  the  next  quarter,  received 
the  older  version  of  the  instrument. 


8 

PMASFLG 

NUM 

2 

PMASFLGF  PRIMARY 

MALE 

ANALYTIC  SAMPLE  FLAG 

1 

PMAS  YOUTH 

575 

83.2 

2 

NOT  PMAS  YOUTH 

116 

16.8 

9 

PFASFLG 

NUM 

2 

PFASFLGF  PRIMARY 

FEMALE  ANALYTIC  SAMPLE  FLAG 

1 

PFAS  YOUTH 

95 

13.7 

2 

NOT  PFAS  YOUTH 

596 

86.3 

10 

MARKFLG 

NUM 

2 

MARKFLGF  RECRUITING  MARKET  FLAG 

1 

IN  RCTG  MARKET 

670 

97.0 

2 

NOT  IN  RCTG  MKT 

21 

3.0 

11 

YATSFLG 

NUM 

2 

YATSFLGF  86  YATS 

II  SAMPLE  FLAG 

0 

NOT  YATS  ELIG. 

19 

2.7 

1 

MALES  16-21  YR 

577 

83.5 

2 

FEMALES  16-21  YR 

95 

13.7 

12 

PANELPEY 

NUM 

2 

PEPANEL  YOUTH  SAMPLE 

SUBGROUP  FOR  ANALYSIS 

1 

CURRENT  JR  &  SR 

13 

1.9 

2 

CURRENT  FR  &  SO 

130 

18.8 

3 

STDNTS  COL  ORNT 

358 

51.8 

4 

STDNTS  WORK  ORNT 

80 

11.6 

5 

W/DIPL  NOT  ENROL 

107 

15.5 

7 

JR/SR  NOT  ENROLL 

3 

0.4 

This  variable  is  used  to  produce  the  education  subgroups  in  the 
ACOMS  quarterly  tables.  It  is  based  on  the  target  youth's 
educational  experience. 
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13  ECALCAGE  NUM  3  SC9  CALCULATED  AGE  FROM  DATE  OF  BIRTH 


16 

191 

27.6 

17 

190 

27.5 

18 

123 

17.8 

19 

102 

14.8 

20 

85 

12.3 

This  variable,  the  age  of  the  target  youth,  is  set  from  the 
date  of  birth  (SC-9)  or  age  (SC- 10)  in  the  screener.  In  a  few 
cases,  the  only  age  information  available  is  from  the 
classification  variable  E13T024  (SC-10A).  For  such  cases,  a 
value  for  age  is  imputed. 

14  RACE1  NUM  2  PSRACE  RACE/ETHNICITY  FOR  POST-STRATIFICATION 


1 

BLACK  NONHISP 

66 

9.6 

2 

HISPANIC 

55 

8.0 

3 

OTHER 

570 

82.5 

This  variable,  used  for  post-stratification,  is  computed  from 
the  variables  EHISP  and  ERACE  for  the  target  youth.  In  cases 
where  missing  data  prevents  this  calculation,  an  imputed  value 
is  determined. 

15  PSEXSAMP  NUM  2  PSEXSMP  WHICH  PARENT  TO  INTERVIEW  FROM  THIS  HH 

1  FATHER  321  4B.5 

2  MOTHER  370  53.5 

If  a  parental  interview  is  to  be  conducted  for  one  of  the 
youths  in  a  household,  PSEXSAMP  indicates  whether  the  father 
or  the  mother  is  selected.  This  variable  is  predesignated  (on 
a  50/50  basis)  for  each  telephone  number  selected  into  the 
sample. 

1G  BRIGADE  NUM  2  RCTGBDE  USAREC  RECRUITING  BRIGADE 


1 

1ST  RCTG  BDE-NE 

144 

20.8 

2 

2ND  RCTG  BDE-SE 

153 

22.1 

4 

4TH  RCTG  BDE-MW 

215 

31.1 

5 

5TH  RCTG  BDE-SW 

94 

13.6 

6 

6TH  RCTG  BDE-W 

85 

12.3 

The  current  numbering  scheme  for  recruiting  brigades,  which 
is  followed  for  the  BRIGADE  variable,  is  not  the  same  as  the 
RSID  coding  scheme. 
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17  ROTCREG  CHAR  2  $ROTCFMT  ROTC  REGION/BRIGADE 


11 

REGION  1,BDE 

1 

30 

4.3 

12 

REGION  1,BDE 

2 

73 

10.6 

13 

REGION  1,BDE 

3 

24 

3.5 

14 

REGION  1,BDE 

4 

26 

3.8 

15 

REGION  1,BDE 

5 

32 

4.6 

16 

REGION  1,BDE 

6 

46 

6.7 

21 

REGION  2,BDE 

1 

38 

5.5 

22 

REGION  2,BDE 

2 

50 

7.2 

23 

REGION  2,BDE 

3 

48 

6.9 

24 

REGION  2,BDE 

4 

79 

11.4 

31 

REGION  3,BDE 

1 

28 

4. 1 

32 

REGION  3,BDE 

2 

34 

4.9 

33 

REGION  3,BDE 

3 

7 

1.0 

34 

REGION  3,BDE 

4 

41 

5.9 

41 

REGION  4,BDE 

1 

12 

1.7 

42 

REGION  4,BDE 

2 

44 

6.4 

43 

REGION  4,BDE 

3 

58 

8.4 

44 

REGION  4,BDE 

4 

21 

3.0 
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18  HHSTATE  CHAR  2  $STATE  HH  STATE  POSTAL  CODE 


AL 

ALABAMA 

31 

4.5 

AZ 

ARIZONA 

4 

0.6 

CA 

CALIFORNIA 

55 

8.0 

CO 

COLORADO 

3 

0.4 

CT 

CONNECTICUT 

9 

1.3 

DE 

DELAWARE 

2 

0.3 

FL 

FLORIDA 

30 

4.3 

GA 

GEORGIA 

1G 

2.3 

lA 

IOWA 

6 

0.9 

IL 

ILLINOIS 

39 

5.6 

IN 

INDIANA 

25 

3.6 

KS 

KANSAS 

7 

1.0 

KY 

KENTUCKY 

11 

1.6 

LA 

LOUISIANA 

7 

1.0 

MA 

MASSACHUSETTS 

10 

1.4 

MD 

MARYLAND 

8 

1.2 

ME 

MAINE 

6 

0.9 

MI 

MICHIGAN 

55 

8.0 

MN 

MINNESOTA 

27 

3.9 

MO 

MISSOURI 

13 

1.9 

MS 

MISSISSIPPI 

10 

1.4 

MT 

MONTANA 

2 

0.3 

NC 

NORTH  CAROLINA 

24 

3.5 

ND 

NORTH  DAKOTA 

3 

0.4 

NE 

NEBRASKA 

4 

0.6 

NJ 

NEW  JERSEY 

18 

2.6 

NM 

NEW  MEXICO 

6 

0.9 

NV 

NEVADA 

3 

0.4 

NY 

NEW  YORK 

55 

8.0 

OH 

OHIO 

34 

4.9 

OK 

OKLAHOMA 

5 

0.7 

OR 

OREGON 

6 

0.9 

PA 

PENNSYLVANIA 

24 

3.5 

RI 

RHODE  ISLAND 

3 

0.4 

SC 

SOUTH  CAROLINA 

8 

1.2 

SD. 

SOUTH  DAKOTA 

4 

0.6 

TN 

TENNESSEE 

24 

3.5 

TX 

TEXAS 

44 

6.4 

UT 

UTAH 

7 

1.0 

VA 

VIRGINIA 

16 

2.3 

VT 

VERMONT 

2 

0.3 

WA 

WASHINGTON 

4 

0.6 

WI 

WISCONSIN 

11 

1.6 

WV 

WEST  VIRGINIA 

3 

0.4 

WY 

WYOMING 

7 

1.0 
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3  $CHAR 


19  CNTYFIPS  CHAR 
OTHER 


HH  COUNTY  FIPS  CODE 
G91  100.0 


3-digit  Federal  Information  Processing  Standard  code  for 
household's  county.  Note  that  this  value  can  be  looked  up 
either  based  on  zip  code  or  county  responses. 


20 

ESEX 

NUM 

2 

SEX  SEX  OF 

ENUMERATED  YOUTH 

1 

MALE 

594 

86.0 

2 

FEMALE 

97 

14.0 

21 

PARENTED 

NUM 

2 

PAREDUC  EDUCATION  OF 

PARENT,  FROM  YOUTH  RECORD 

1 

<  HI  SCH  DIPLOMA 

71 

10.3 

2 

HI  SCH  DIPLOMA 

343 

49.8 

3 

SOME  COLLEGE 

95 

13.7 

4 

COLLEGE  GRADUATE 

182 

28.3 

22 

IMPEDUCP 

NUM 

2 

PAREDUC  IMPUTED  EDUCATION  OF  PARENT 

. 

Inapplicable 

G55 

94.8 

1 

<  HI  SCH  DIPLOMA 

4 

0.8 

2 

HI  SCH  DIPLOMA 

20 

2.9 

3 

SOME  COLLEGE 

4 

0.8 

4 

COLLEGE  GRADUATE 

8 

1.2 

23 

PBASWGHT 

NUM 

8 

PARENT 

BASE  WEIGHT 

POSITIVE 

G91 

100.0 

Thi  s 

variable  does  not  reflect  final  weighting  adjustments 

and 

normally  should  not  be  i 

used  for  analysis. 

24 

PARNWGHT 

NUM 

8 

PARENT 

FINAL 

ADJUSTED  WEIGHT 

POSITIVE 

891 

100.0 

25 

PWGHTMH 

NUM 

8 

WEIGHT 

FOR  MH 

1  MODULE 

POSITIVE 

343 

49.6 

ZERO 

348 

50.4 
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2S  PWGHTKA  NUM  8 

POSITIVE 

ZERO 

27  PWGHTPEA  NUM  8 

POSITIVE 

ZERO 

28  PWGHTPEV  NUM  8 

POSITIVE 

ZERO 

29  PWGHTPEG  NUM  8 

POSITIVE 

ZERO 

30  PWGHTPEF  NUM  8 

POSITIVE 

ZERO 

31  PWGHTPEM  NUM  8 

POSITIVE 

ZERO 

32  PWGHTPEN  NUM  8 

POSITIVE 

ZERO 

33  PWGHTPES  NUM  8 

POSITIVE 

ZERO 

34  PWGHTPEW  NUM  8 

POSITIVE 

ZERO 


LABEL 


WEIGHT  FOR  KA  MODULE 

374  54.1 

317  45.9 

WEIGHT  FOR  PE  (ACTIVE) 

G31  91.3 

60  8.7 

WEIGHT  FOR  PE  (RESERVE) 

124  17.9 

567  82.1 

WEIGHT  FOR  PE  (NATIONAL  GUARD) 

115  16.6 

576  83.4 

WEIGHT  FOR  PE  (AIR  FORCE) 

55  8.0 

636  92.0 

WEIGHT  FOR  PE  (MARINE  CORPS) 

74  10.7 

617  89.3 

WEIGHT  FOR  PE  (NAVY) 

67  9.7 

624  90.3 

WEIGHT  FOR  PE  (MILITARY) 

67  9.7 

624  90.3 

WEIGHT  FOR  PE  (CIVILIAN  JOB) 

64  9.3 

627  90.7 
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35 

PWGHTPEC 

NUM  8 

WEIGHT 

FOR  PE 

(COLLEGE) 

POSITIVE 

62 

9.0 

ZERO 

629 

91.0 

3G 

PWGHTPER 

NUM  8 

WEIGHT 

FOR  PE 

(ROTC/OFFICER) 

POSITIVE 

481 

69.6 

ZERO 

210 

30.4 

37 

PWFACMH 

NUM  8 

WEIGHT 

FACTOR 

FOR  MH 

MODULE 

POSITIVE 

343 

49.6 

ZERO 

348 

50.4 

38 

PWFACKA 

NUM  8 

WEIGHT 

FACTOR 

FOR  KA 

MODULE 

POSITIVE 

374 

54. 1 

ZERO 

317 

45.9 

39 

PWFACPEA 

NUM  8 

WEIGHT 

FACTOR 

FOR  PE 

(ACTIVE) 

POSITIVE 

631 

91.3 

ZERO 

60 

8.7 

- 

40 

PWFACPEV 

NUM  8 

WEIGHT 

FACTOR 

FOR  PE 

(RESERVE) 

POSITIVE 

124 

17.9 

ZERO 

567 

82.1 

41 

PWFACPEG 

NUM  8 

WEIGHT 

FACTOR 

FOR  PE 

(NATIONAL  GUARD) 

POSITIVE 

115 

16.6 

ZERO 

576 

83.4 

42 

PWFACPEF 

NUM  8 

WEIGHT 

FACTOR 

FOR  PE 

(AIR  FORCE) 

POSITIVE 

55 

8.0 

ZERO 

636 

92.0 

43 

PWFACPEM 

NUM  8 

WEIGHT 

FACTOR 

FOR  PE 

(MARINE  CORPS) 

POSITIVE 

74 

10.7 

ZERO 

617 

89.3 
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44 

PWFACPEN 

NUM  8 

WEIGHT 

FACTOR 

FOR  PE  (NAVY) 

POSITIVE 

87 

9.7 

ZERO 

624 

90.3 

45 

PWFACPES 

NUM  8 

WEIGHT 

FACTOR 

FOR  PE  (MILITARY) 

POSITIVE 

67 

9.7 

ZERO 

624 

90.3 

48 

PWFACPEW 

NUM  8 

WEIGHT 

FACTOR 

FOR  PE  (CIVILIAN  JOB 

POSITIVE 

64 

9.3 

ZERO 

627 

90.7 

47 

PWFACPEC 

NUM  8 

WEIGHT 

FACTOR 

FOR  PE  (COLLEGE) 

POSITIVE 

62 

9.0 

ZERO 

629 

91.0 

48 

PWFACPER 

NUM  8 

WEIGHT 

FACTOR 

FOR  PE  (ROTC/OFFICER 

POSITIVE 

481 

69.6 

ZERO 

210 

30.4 

49 

RANDROP 

NUM  2 

RANDROP 

PARENTAL  MODULE  ROTATION  VARIABLE 

1 

NO 

MODULES 

101 

14.6 

2 

MH 

ONLY 

116 

16.8 

3 

KA 

ONLY 

130 

18.8 

4 

MH 

ONLY 

100 

14.5 

5 

KA 

ONLY 

117 

16.9 

6 

KA 

&  MH 

127 

18.4 

The  modules  MH  (Media  Habits)  and  KA  (Knowledge-Awareness) 
are  only  administered  to  a  randomly-selected  subset  of 
respondents.  This  randomization  is  accomplished  in  such  a 
manner  that  each  of  these  modules  is  administered  to 
approximately  half  of  the  respondents.  Each  individual 
respondent  receives  either  one  or  two  of  these  modules, 
RANDROP  indicates  the  module(s)  administered  to  each 
respondent.  Each  parent  receives  the  same  module (s)  as  the 
target  youth. 
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50  PIOFTPLN  NUM 

.D 

.R 

1 

2 

3 

4 


PIFREQ  PI2  FREQ  OF  P 


Don' t  know 

3 

Refused 

1 

NEVER 

16 

RARELY 

44 

OCCASIONALLY 

280 

OFTEN 

347 

TALKS  W/  Y  ABOUT  PLANS 

0.4 

0.1 

2.3 

6.4 
40.5 
50.2 


51  PITLKOPN  NUM 


PTLKOPN  PI5  DOES  P  GIVE  OPINION  DURING  TALK  W/  Y 


, 

Inapplicable 

16 

2.3 

.D 

Don' t  know 

16 

2.3 

.R 

Refused 

1 

0.1 

1 

GIVE  OPINION 

344 

49.8 

2 

STAY  NEUTRAL 

314 

45.4 

52  PINFPLAN  NUM 


PIPLAN  PIG  P  SELF-REP  INFLUENCE  Y  FUTURE  PLANS 


.D 

Don' t  know 

6 

0.9 

.R 

Refused 

1 

0.1 

1 

GREAT  DEAL  INF 

91 

13.2 

2 

CONSIDERABLE  INF 

161 

23.3 

3 

SOME  INF 

320 

46.3 

4 

VERY  LITTLE  INF 

99 

14.3 

5 

NO  INF  AT  ALL 

13 

1 .9 

53  PILIKEDO  NUM 


PILIKEDO  PI7  WHAT  P  WANTS  Y  TO  DO  IN  FUTURE 


.D 

Don' t  know 

20 

2.9 

1 

GO  TO  COLLEGE 

468 

67.7 

2 

VOTECH  TRAINING 

81 

11.7 

3 

FULL-TIME  JOB 

45 

6.5 

4 

JOIN  ARMED  SERV 

52 

7.5 

91 

SOMETHING  ELSE 

25 

3.6 

54  PILIKEOS  CHAR  30  $CHAR 


PI7  WHAT  P  WANTS  Y  TO  DO  -  OTHER  SPECIFY 


666 

25 


OTHER 


Inappl i cable 


96.4 

3.6 
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55 

PIMENMIL 

NUM 

2 

PIOPIN  PI8  SHOULD  YOUNG  MEN  SERVE  IN  MILITARY 

.D 

Don' t  know 

30 

4.3 

1 

DEFINITELY  GOOD 

192 

27.8 

2 

PROBABLY  GOOD 

360 

52.1 

3 

PROB  NOT  GOOD 

91 

13.2 

4 

DEFIN  NOT  GOOD 

18 

2.6 

5B 

PIWOMMIL 

NUM 

2 

PIOPIN  PI9  SHOULD  YOUNG  WOMEN  SERVE  IN  MILTARY 

.D 

Don' t  know 

60 

8.7 

1 

DEFINITELY  GOOD 

54 

7.8 

2 

PROBABLY  GOOD 

281 

40.7 

3 

PROB  NOT  GOOD 

226 

32.7 

4 

DEFIN  NOT  GOOD 

70 

10.1 

57 

PITLKMIL 

NUM 

2 

YESNO  PI10 

HAS  P  TALKED  TO  Y  ABOUT  ENLISTING 

.D 

Don' t  know 

2 

0.3 

1 

YES 

386 

55.9 

2 

NO 

303 

43.8 

58 

PIOFTMIL 

NUM 

2 

PIFREQ  Pill 

FREQ  OF  P 

TALK  TO  Y  ABOUT  ENLISTING 

Inapplicable 

305 

44.1 

.D- 

Don' t  know 

3 

0.4 

1 

NEVER 

1 

0.1 

2 

RARELY 

93 

13.5 

3 

OCCASIONALLY 

209 

30.2 

4 

OFTEN 

80 

11.6 

59 

PI11CHK 

NUM 

2 

CCHECK  CONST 

.  CHECK: 

PI10,  Pill 

Inapplicable 

690 

99.9 

i 

INCONSIST.  DATA 

1 

0.1 

60 

PITLKRAN 

NUM 

2 

PIOFFIC  PI14 

DISCUSSED 

Y  AS  OFFICER  OR  ENLISTED 

Inapplicable 

402 

58.2 

.D 

Don' t  know 

7 

1.0 

1 

ENLISTED 

90 

13.0 

2 

OFFICER 

56 

8.1 

3 

BOTH 

100 

14.5 

4 

NEITHER 

36 

5.2 

PARNMAIN  CODEBOOK  FOR  Q87-2  (Jan, Feb, Mar 
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1 

61 

PITLKAR 

NUM 

2 

YESNO  P1 15 

SERVICE 

DISCUSSED 

WAS 

ARMY 

Inapplicable 

402 

58.2 

.D 

Don' t  know 

7 

1.0 

.R 

Refused 

1 

0.1 

1 

YES 

128 

18.5 

2 

NO 

153 

22.1 

62 

PITLKNA 

NUM 

2 

YESNO  PI15 

SERVICE 

DISCUSSED 

WAS 

NAVY 

Inapplicable 

402 

58.2 

.D 

Don' t  know 

7 

1.0 

.R 

Refused 

1 

0.1 

1 

YES 

117 

16.9 

2 

NO 

164 

23.7 

63 

PITLKAF 

NUM 

2 

YESNO  P1 15 

SERVICE 

DISCUSSED 

WAS 

AIR  FORCE 

Inapplicable 

402 

58.2 

.D 

Don' t  know 

7 

1.0 

.R 

Refused 

1 

0.1 

M 

1 

YES 

152 

22.0 

f 

2 

NO 

129 

18.7 

64 

PITLKMC 

NUM 

2 

YESNO  PI15 

SERVICE 

DISCUSSED 

WAS 

MARINE  CORPS 

Inappl i cable 

402 

58.2 

.D 

Don' t  know 

7 

1.0 

.R 

Refused 

1 

0.1 

1 

YES 

63 

9. 1 

2 

NO 

218 

31.5 

65 

PITLKALL 

NUM 

2 

YESNO  P1 15 

SERVICE 

DISCUSSED 

WAS 

ALL  SERVICES 

Inapplicable 

402 

58.2 

.D 

Don' t  know 

7 

1.0 

.R 

Refused 

1 

0.1 

1 

YES 

47 

6.8 

2 

NO 

234 

33.9 

66 

PITLKACT 

NUM 

2 

YESNO  P1 16 

P  TALKED  TO  Y  ABOUT  ACTIVE  DUTY 

Inapplicable 

402 

58.2 

.D 

Don' t  know 

6 

0.9 

1 

YES 

80 

11.6 

2 

NO 

203 

29.4 

1 
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67 

PITLKRV 

NUM 

2 

YESNO  PI16 

P 

TALKED 

TO  Y  ABOUT  RESERVE 

. 

Inapplicable 

402 

58.2 

.D 

Don' t  know 

6 

0.9 

1 

YES 

64 

9.3 

2 

NO 

219 

31.7 

68 

PITLKNG 

NUM 

2 

YESNO  P1 16 

P 

TALKED 

TO  Y  ABOUT  NATIONAL  GUARD 

Inapplicable 

402 

58.2 

.D 

Don' t  know 

6 

0.9 

1 

YES 

49 

7.1 

2 

NO 

234 

33.9 

69 

PIMILOPN 

NUM 

2 

PMILOPN  PI 17 

P 

ENCOURAGE/DISCOURAGE  Y  TO  ENLIST 

Inapplicable 

402 

58.2 

.D 

Don' t  know 

5 

0.7 

1 

ENCOURAGE 

104 

15.1 

2 

STAY  NEUTRAL 

147 

21.3 

3 

DISCOURAGE 

33 

4.8 

70 

PINFMIL 

NUM 

2 

PIPLAN  PI18 

P 

SELF-REP  INFLUENCE  Y  ENLIST  PLANS 

.D 

Don' t  know 

17 

2.5 

1 

GREAT  DEAL  INF 

56 

8. 1 

2 

CONSIDERABLE  INF 

60 

8.7 

3 

SOME  INF 

178 

25.8 

4 

VERY  LITTLE  INF 

206 

29.8 

5 

NO  INF  AT  ALL 

174 

25.2 

71 

PIPOIADS 

NUM 

2 

YESNO  P1 19 

DID  P  POINT  OUT  SERVICE  ADS  TO  Y 

.D 

Don' t  know 

7 

1.0 

1 

YES 

117 

16.9 

2 

NO 

567 

82.1 

72 

PISUGREC 

NUM 

2 

YESNO  PI21 

P 

SUGGEST  Y  SEE  MILITARY  RECRUITER 

.D 

Don' t  know 

1 

0.1 

1 

YES 

130 

18.8 

2 

NO 

560 

81.0 
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73 

PIRECAR 

NUM 

2 

YESNO  PI22 

P  SUGGEST 

Y  SEE  ARMY  RECRUITER 

Inapplicable 

561 

81.2 

.D 

Don' t  know 

8 

1.2 

1 

YES 

70 

10.1 

2 

NO 

52 

7.5 

74 

PIRECNA 

NUM 

2 

YESNO  PI22 

P  SUGGEST 

Y  SEE  NAVY  RECRUITER 

Inapplicable 

561 

81.2 

.D 

Don' t  know 

8 

1.2 

1 

YES 

43 

6.2 

2 

NO 

79 

11.4 

75 

PIRECAF 

NUM 

2 

YESNO  PI22 

P  SUGGEST 

Y  SEE  AIR  FORCE  RECRUITER 

Inapplicable 

561 

81.2 

.D 

Don' t  know 

9 

1.3 

1 

YES 

63 

9.1 

2 

NO 

58 

8.4 

7G 

PIRECMA 

NUM 

2 

YESNO  PI22 

P  SUGGEST 

Y  SEE  MARINE  RECRUITER 

Inappl i cable 

561 

81.2 

.D 

Don' t  know 

7 

1.0 

1 

YES 

28 

4. 1 

2 

NO 

95 

13.7 

77 

PIRCMAIL 

NUM 

2 

YESNO  PI23 

RECEIVE  MILITARY  RECRUITING  MAIL 

.D 

Don' t  know 

13 

1.9 

1 

YES 

422 

61.1 

2 

NO 

256 

37.0 

78 

PIPRBMIL 

NUM 

2 

PPRBMIL  PI25 

P  BELIEVE 

Y  WILL/WON'T  ENLIST 

.D 

Don' t  know 

52 

7.5 

.R 

Refused 

1 

0.1 

1 

DEFINITELY  WILL 

24 

3.5 

2 

PROBABLY  WILL 

151 

21.9 

3 

PROB  WILL  NOT 

312 

45.2 

4 

DEFIN  WILL  NOT 

151 

21.9 
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79 

PIEXPRAN 

NUM 

2 

PEXPECT  PI2G 

P  EXPECT 

Y  TO  BE  OFFICER/ENLISTED 

. 

Inapplicable 

51B 

74.7 

.D 

Don' t  know 

15 

2.2 

1 

ENLISTED  PERSON 

113 

16.4 

2 

OFFICER 

47 

6.8 

80 

PIPHYS 

NUM 

2 

RANGIMP  IAP2 

IMP  OF  HAVING  PHYSICAL  CHALLENGE 

.D 

Don' t  know 

5 

0.7 

.R 

Refused 

1 

0.1 

1 

NOT  AT  ALL  IMPOR 

11 

1.6 

2 

SCALE  POINT  2 

26 

3.8 

3 

SCALE  POINT  3 

144 

20.8 

4 

SCALE  POINT  4 

170 

24.6 

5 

VERY  IMPORTANT 

334 

48.3 

81  RANDIAP  NUM  2  RANDIAY  IAP2  RANDOM  NUMBER  SELECTED 


1 

START 

PHYS 

24 

3.5 

2 

START 

HIQUAL 

33 

4.8 

3 

START 

CASHED 

34 

4.9 

4 

START 

TRAIN 

37 

5.4 

5 

START 

SELCON 

42 

6. 1 

6 

START 

CNTRY 

45 

6.5 

7 

START 

LEADER 

43 

6.2 

8 

START 

HITECH 

47 

6.8 

9 

START 

PROUD 

39 

5.6 

10 

START 

POTEN 

33 

4.8 

11 

START 

CIVCAR 

45 

6.5 

12 

START 

SERCOM 

5 

0.7 

13 

START 

WEEKEN 

32 

4.6 

14 

START 

HOME 

30 

4.3 

15 

START 

STEP 

33 

4.8 

16 

START 

MATURE 

38 

5.5 

17 

START 

INNOV 

39 

5.6 

18 

START 

MENTAL 

36 

5.2 

19 

START 

SERPAR 

32 

4.6 

20 

START 

WIDE 

24 

3.5 
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82 

PIHIQUAL 

NUM 

2 

RANGIMP  IAP2  IMP 

OF  HIGHLY  TRAINED  COWORKERS 

.D 

Don' t  know 

6 

0.9 

.R 

Refused 

1 

0. 1 

1 

NOT  AT  ALL  IMPOR 

8 

1.2 

2 

SCALE  POINT  2 

16 

2.3 

3 

SCALE  POINT  3 

68 

9.8 

4 

SCALE  POINT  4 

183 

26.5 

5 

VERY  IMPORTANT 

409 

59.2 

83 

PICASHED 

NUM 

2 

RANGIMP  IAP2  IMP 

OF  EARNING  MONEY  FOR  EDUCATION 

.D 

Don' t  know 

6 

0.9 

.R 

Refused 

1 

0.1 

1 

NOT  AT  ALL  IMPOR 

24 

3.5 

2 

SCALE  POINT  2 

51 

7.4 

3 

SCALE  POINT  3 

144 

20.8 

4 

SCALE  POINT  4 

138 

20.0 

5 

VERY  IMPORTANT 

327 

47.3 

84 

PITRAIN 

NUM 

2 

RANGIMP  IAP2  IMP 

OF  TRAINING  IN  USEFUL  SKILLS  ^ 

.D 

Don' t  know 

7 

t.o 

1 

NOT  AT  ALL  IMPOR 

7 

1.0 

2 

SCALE  POINT  2 

17 

2.5 

3 

SCALE  POINT  3 

63 

9. 1 

4 

SCALE  POINT  4 

136 

19.7 

5 

VERY  IMPORTANT 

461 

66.7 

85 

PISELCON 

NUM 

2 

RANGIMP  IAP2  IMP 

OF  DEVELOPING  SELF-CONFIDENCE 

.D 

Don' t  know 

6 

0.9 

1 

NOT  AT  ALL  IMPOR 

8 

1.2 

2 

SCALE  POINT  2 

5 

0.7 

3 

SCALE  POINT  3 

36 

5.2 

4 

SCALE  POINT  4 

85 

12.3 

5 

VERY  IMPORTANT 

551 

79.7 

86 

PICNTRY 

NUM 

2 

RANGIMP  IAP2  IMP 

OF  . 

SERVING  COUNTRY 

•  D 

Don' t  know 

13 

1.9 

.R 

Refused 

1 

0.1 

1 

NOT  AT  ALL  IMPOR 

37 

5.4 

2 

SCALE  POINT  2 

40 

5.8 

3 

SCALE  POINT  3 

163 

23.6 

4 

SCALE  POINT  4 

108 

15.6 

5 

VERY  IMPORTANT 

329 

47.S  1 
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87  PILEADER  NUM  2  RANGIMP  IAP2  IMP  OF  DEVELOPING  LEADERSHIP  SKILLS 


.D 

Don' t  know 

4 

0.6 

1 

NOT  AT  ALL  IMPOR 

9 

1.3 

2 

SCALE  POINT  2 

15 

2.2 

3 

SCALE  POINT  3 

86 

12.4 

4 

SCALE  POINT  4 

148 

21.4 

5 

VERY  IMPORTANT 

429 

62.1 

88  PIHITECH  NUM  2  RANGIMP  IAP2  IMP  OF  WORKING  WITH  HI-TECH  EQUIP 


.D 

Don' t  know 

7 

1.0 

.R 

Refused 

1 

0.1 

1 

NOT  AT  ALL  IMPOR 

22 

3.2 

2 

SCALE  POINT  2 

23 

3.3 

3 

SCALE  POINT  3 

120 

17.4 

4 

SCALE  POINT  4 

155 

22.4 

5 

VERY  IMPORTANT 

363 

52.5 

89  PIPROUD  NUM  2  RANGIMP  IAP2  IMP  OF  EXPERIENCES  TO  BE  PROUD  OF 


.D 

Don' t  know 

2 

0.3 

1 

NOT  AT  ALL  IMPOR 

3 

0.4 

2 

SCALE  POINT  2 

8 

1.2 

3 

SCALE  POINT  3 

34 

4.9 

4 

SCALE  POINT  4 

116 

16.8 

5 

VERY  IMPORTANT 

528 

76.4 

90  PIPOTEN  NUM  2  RANGIMP  IAP2  IMP  OF  DEVELOPING  POTENTIAL 


.D 

Don' t  know 

3 

0.4 

1 

NOT  AT  ALL  IMPOR 

3 

0.4 

2 

SCALE  POINT  2 

10 

1 .4 

3 

SCALE  POINT  3 

34 

4.9 

4 

SCALE  POINT  4 

84 

12.2 

5 

VERY  IMPORTANT 

557 

80.6 

91  PICIVCAR  NUM  2  RANGIMP  IAP2  IMP  OF  HELPING  CIVILIAN  CAREER  DEV 


.D 

Don' t  know 

7 

1.0 

1 

NOT  AT  ALL  IMPOR 

7 

1.0 

2 

SCALE  POINT  2 

11 

1.6 

3 

SCALE  POINT  3 

57 

8.2 

4 

SCALE  POINT  4 

128 

18.5 

5 

VERY  IMPORTANT 

481 

69.6 
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92  PISERCOM  NUM 


RANGIMP  IAP2  IMP  OF  COMMUNITY  SERVICE 


93  PIWEEKEN  NUM 


94  PI HOME 


95  PISTEP 


9G  PIMATURE  NUM 


.D 

Don' t  know 

2 

0.3 

.Q 

Not  on  quex 

603 

87.3 

1 

NOT  AT  ALL  IMPOR 

1 

0.1 

2 

SCALE  POINT  2 

3 

0.4 

3 

SCALE  POINT  3 

21 

3.0 

4 

SCALE  POINT  4 

18 

2.6 

5 

VERY  IMPORTANT 

43 

6.2 

NUM 

2  RANGIMP  IAP2  IMP 

OF  WEEKEND  1 

.D 

Don' t  know 

9 

1.3 

1 

NOT  AT  ALL  IMPOR 

93 

13.5 

2 

SCALE  POINT  2 

91 

13.2 

3 

SCALE  POINT  3 

201 

29. 1 

4 

SCALE  POINT  4 

118 

17.1 

5 

VERY  IMPORTANT 

179 

25.9 

NUM 

2  RANGIMP  IAP2  IMP 

OF  STAYING  ! 

.D 

Don' t  know 

10 

1.4 

1 

NOT  AT  ALL  IMPOR 

161 

23.3 

2 

SCALE  POINT  2 

105 

15.2 

3 

SCALE  POINT  3 

187 

27.1 

4 

SCALE  POINT  4 

72 

10.4 

5 

VERY  IMPORTANT 

156 

22.6 

NUM 

2  RANGIMP  IAP2  IMP 

OF  STEPPING 

.D 

Don' t  know 

26 

3.8 

1 

NOT  AT  ALL  IMPOR 

98 

14.2 

2 

SCALE  POINT  2 

66 

9.6 

3 

SCALE  POINT  3 

135 

19.5 

4 

SCALE  POINT  4 

106 

15.3 

5 

VERY  IMPORTANT 

260 

37.6 

NUM 

2  RANGIMP  IAP2  IMP 

OF  BECOMING 

.D 

Don' t  know 

3 

0.4 

1 

NOT  AT  ALL  IMPOR 

9 

1.3 

2 

SCALE  POINT  2 

10 

1.4 

3 

SCALE  POINT  3 

45 

6.5 

4 

SCALE  POINT  4 

90 

13.0 

5 

VERY  IMPORTANT 

534 

77.3 
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97  PIINNOV  NUM  2  RANGIMP  IAP2  IMP  OF  USING  OWN  JUDGMENT 


.D 

Don' t  know 

6 

0.9 

1 

NOT  AT  ALL  IMPOR 

2 

0.3 

2 

SCALE  POINT  2 

8 

1.2 

3 

SCALE  POINT  3 

38 

5.5 

4 

SCALE  POINT  4 

133 

19.2 

5 

VERY  IMPORTANT 

504 

72.9 

98  PIMENTAL  NUM  2  RANGIMP  IAP2  IMP  OF  HAVING  MENTAL  CHALLENGE 


.D 

Don' t  know 

7 

1.0 

.R 

Refused 

1 

0.1 

1 

NOT  AT  ALL  IMPOR 

9 

1.3 

2 

SCALE  POINT  2 

20 

2.9 

3 

SCALE  POINT  3 

54 

7.8 

4 

SCALE  POINT  4 

124 

17.9 

5 

VERY  IMPORTANT 

47G 

B8.9 

99  PTVWATCH  NUM  2  YESNO  MH1  PARENT  REGULARLY  WATCHES  TV 


. 

Inapplicable 

348 

50.4 

1 

YES 

246 

35.6 

2  ‘ 

NO 

97 

14.0 

PARNMAIN  CODEBOOK  FOR  Q87-2  (Jan, Feb, Mar  87) 


Page  C-20 


ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


100  PTVHRREG  NUM  3  MH2  HRS  PER  WEEK  WATCH  NETWORK  TV 


. 

Inapplicable 

445 

64.4 

.D 

Don' t  know 

3 

0.4 

0 

2 

0.3 

1 

2 

0.3 

2 

8 

1.2 

3 

10 

1.4 

4 

11 

1.6 

5 

11 

1.6 

6 

11 

1.6 

7 

8 

1.2 

8 

12 

1.7 

9 

2 

0.3 

10 

35 

5.1 

11 

2 

0.3 

12 

9 

1.3 

14 

15 

2.2 

15 

35 

5.1 

16 

3 

0.4 

17 

1 

0.  1 

18 

6 

0.9 

20 

19 

2.7 

21 

5 

0.7 

22 

2 

0.3 

24 

2 

0.3 

25 

5 

0.7 

28 

3 

0.4 

30 

4 

0.6 

32 

1 

0.1 

35 

5 

0.7 

36 

1 

0. 1 

40 

5 

0.7 

45 

1 

0. 1 

50 

1 

0. 1 

56 

2 

0.3 

60 

1 

0. 1 

70 

1 

0. 1 

84 

1 

0. 1 

100 

1 

0. 1 
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101 


102 


103 


104 


105 


PTVHRCAB 


MHP2CHK1 


MHP2CHK2 


PTVCAB1 


PTVCAB2 


NUM  3  MH2  HRS  PER  WEEK  WATCH  CERTAIN  CABLE  TV 


. 

Inapplicable 

445 

64.4 

.D 

Don' t  know 

3 

0.4 

0 

105 

15.2 

1 

10 

1.4 

2 

15 

2.2 

3 

14 

2.0 

4 

14 

2.0 

5 

20 

2.9 

6 

9 

1.3 

7 

4 

0.6 

8 

7 

1.0 

10 

13 

1 .9 

12 

8 

1.2 

14 

1 

0.1 

15 

6 

0.9 

17 

1 

0.1 

20 

8 

1.2 

24 

2 

0.3 

25 

3 

0.4 

28 

1 

0.1 

32 

1 

0.1 

60 

1 

0.1 

NUM  2  CCHECK  CONST  CHECK:  MH1  =  1  &  MH2  =  0  HOURS 

Inapplicable  G90  99.9 

1  INCONSIST.  DATA  1  0.1 

NUM  2  CCHECK  CONST  CHECK:  MH2  >  168  HOURS 

Inapplicable  691  100.0 

NUM  2  YESNO  MH11  DOES  PARENT  WATCH  MTV 


. 

Inapplicable 

553 

80.0 

1 

YES 

21 

3.0 

2 

NO 

117 

16.9 

NUM  2  YESNO  MH11  DOES  PARENT  WATCH  NASHVILLE  NETWORK 


. 

Inapplicable 

553 

80.0 

.D 

Don' t  know 

3 

0.4 

1 

YES 

37 

5.4 

2 

NO 

98 

14.2 
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10G 

PTVCAB3 

NUM 

2 

YESNO 

MH11 

DOES  PARENT 

WATCH 

ESPN  [SPORTS] 

Inapplicable 

553 

80.0 

1 

YES 

91 

13.2 

2 

NO 

47 

6.8 

107 

PTVCAB4 

NUM 

2 

YESNO 

MH11 

DOES  PARENT 

WATCH 

WTBS  [SYNDICATED] 

Inapplicable 

553 

80.0 

.D 

Don' t  know 

4 

0.6 

1 

YES 

64 

9.3 

2 

NO 

70 

10. 1 

108 

PTVCAB5 

NUM 

2 

YESNO 

MH11 

DOES  P  WATCH  BLACK  ENTERTAINMENT  TV 

Inapplicable 

553 

80.0 

.D 

Don' t  know 

2 

0.3 

1 

YES 

20 

2.9 

2 

NO 

116 

16.8 

109 

PTVSPORT 

NUM 

2 

YESNO 

MH12 

DOES  PARENT 

VIEW 

SPORTS 

Inapplicable 

446 

64.5 

.D 

Don' t  know 

2 

0.3 

1 

YES 

172 

24.9 

2 

NO 

71 

10.3 

110 

PTVMYS 

NUM 

2 

YESNO 

MH12 

DOES  PARENT 

VIEW 

MYSTERIES 

Inapplicable 

446 

64.5 

1 

YES 

171 

24.7 

2 

NO 

74 

10.7 

111 

PTVDRAMA 

NUM 

2 

YESNO 

MH12 

DOES  PARENT 

•  VIEW 

GENERAL  DRAMA 

Inappl icable 

446 

64.5 

1 

YES 

158 

22.9 

2 

NO 

87 

12.6 

112 

PTVMUSIC 

NUM 

2 

YESNO 

MH12 

DOES  PARENT 

•  VIEW 

MUSIC/VIDEOS 

Inappl icable 

446 

64.5 

i 

YES 

89 

12.9 

2 

NO 

156 

22.6 
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113 

PTVCOMDY 

NUM 

2 

YESNO  MH12 

DOES  PARENT 

VIEW 

SITCOMS 

Inapplicable 

446 

64.5 

i 

YES 

200 

28.9 

2 

NO 

45 

6.5 

114 

PTVMOVIE 

NUM 

2 

YESNO  MH12 

DOES  PARENT 

VIEW 

TV 

MOVIES 

Inapplicable 

446 

64.5 

i 

YES 

217 

31 .4 

2 

NO 

28 

4.1 

115 

PTVTALK 

NUM 

2 

YESNO  MH12 

DOES  PARENT 

■  VIEW 

TV 

TALK  SHOWS 

Inapplicable 

446 

64.5 

i 

YES 

145 

21.0 

2 

NO 

100 

14.5 

116 

PTVSH1 

NUM 

2 

YESNO  MH13 

DOES  PARENl 

•  WATCH  DAVID  LETTERMAN 

Inapplicable 

446 

64.5 

1 

YES 

20 

2.9 

2 

NO 

225 

32.6 

117 

PTVSH2 

NUM 

2 

YESNO  MH13 

DOES  P  WATCH  FRIDAY 

NIGHT  VIDEOS 

Inapplicable 

446 

64.5 

1 

YES 

24 

3.5 

2 

NO 

221 

32.0 

118 

PTVSH3 

NUM 

2 

YESNO  MH13 

DOES  P  WATCH  MONDAY 

NIGHT  FOOTBALL 

Inapplicable 

446 

64.5 

1 

YES 

135 

19.5 

2 

NO 

110 

15.9 

119 

PTVSH4 

NUM 

2 

YESNO  MH13 

DOES  P  WATCH  COLLEGE  FOOTBALL 

Inapplicable 

446 

64.5 

1 

YES 

119 

17.2 

2 

NO 

126 

18.2 
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120  PTVSH5  NUM  2  YESNO  MH13  DOES  P  WATCH  SUNDAY  NIGHT  MOVIES 


121 


122 


. 

Inapplicable 

.D 

Don' t  know 

1 

YES 

2 

NO 

PVCRHAVE 

NUM 

2  YESNO  MH14 

1 

Inapplicable 

YES 

2 

NO 

PVCRHOUR 

NUM 

3  MH15 

Inapplicable 

.D 

Don' t  know 

0 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 
12 
15 

ie 

21 

30 

36 

PRADLIS  NUM  2  YESNO  MH1B 

Inapplicable 
1  YES 


446  64.5 

2  0.3 

163  23.6 

80  11.6 

DOES  HOUSEHOLD  HAVE  A  VCR 

348  50.4 

242  35 . 0 

101  14.6 

HOURS  PER  WEEK  SPENT  WATCHING  VCR 

449  65.0 

7  1.0 

35  5. 1 

43  6.2 

60  8.7 

17  2.5 

37  5.4 

10  1 .4 

11  1.6 

1  0.1 

4  0.6 

1  0.1 

9  1.3 

1  0. 1 

1  0. 1 

2  0.3 

1  0.1 

1  0.1 

1  0.1 

DOES  PARENT  LISTEN  TO  THE  RADIO 

348  50.4 

247  35.7 
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124  PRADHRAM  NUM  3  MH17  HOW  MANY  HOURS  PER  WEEK  AM  RADIO 


. 

Inapplicable 

444 

64.3 

0 

111 

16.1 

1 

20 

2.9 

2 

14 

2.0 

3 

14 

2.0 

4 

10 

1 .4 

5 

18 

2.6 

6 

7 

1.0 

7 

8 

1.2 

8 

3 

0.4 

9 

2 

0.3 

10 

12 

1.7 

11 

1 

0.1 

12 

1 

0.1 

14 

2 

0.3 

15 

4 

0.6 

18 

1 

0.1 

20 

9 

1.3 

25 

2 

0.3 

28 

1 

0.1 

30 

2 

0.3 

40 

2 

0.3 

50 

1 

0.1 

60 

1 

0.1 

66 

1 

0.1 
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125  PRADHRFM  NUM  3  MH17  HOW  MANY  HOURS  PER  WEEK  FM  RADIO 


. 

Inappl i cable 

444 

64.3 

.D 

Don' t  know 

2 

0.3 

0 

22 

3.2 

1 

13 

1.9 

2 

19 

2.7 

3 

19 

2.7 

4 

8 

1.2 

5 

16 

2.3 

6 

11 

1.6 

7 

8 

1.2 

8 

13 

1.9 

9 

1 

0. 1 

10 

25 

3.6 

11 

1 

0.1 

12 

7 

1.0 

13 

1 

0. 1 

14 

4 

0.6 

15 

9 

1.3 

18 

1 

0. 1 

20 

17 

2.5 

21 

2 

0.3 

24 

2 

0.3 

25 

8 

1.2 

28 

3 

0.4 

30 

7 

1.0 

32 

2 

0.3 

35 

3 

0.4 

36 

1 

0.  1 

40 

7 

1.0 

44 

1 

0.1 

45 

1 

0.1 

50 

3 

0.4 

55 

2 

0.3 

56 

1 

0. 1 

60 

2 

0.3 

70 

1 

0.1 

75 

1 

0. 1 

100 

2 

0.3 

140 

1 

0. 1 

12G  MP17CHK1  NUM  2  CCHECK  CONST  CHECK:  MH16  =  1  &  MH17  =  0  HOURS 


Inappl i cable 


691  100.0 
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127 

MP17CHK2 

NUM 

2 

CCHECK  CONST 

CHECK: 

MH17  >  1G8 

HOURS 

• 

Inapplicable 

G91 

100.0 

128 

PRADNEWS 

NUM 

2 

YESNO  MH2G 

DOES  PARENT  LISTEN 

TO  NEWS 

Inapplicable 

444 

G4.3 

i 

YES 

218 

31.5 

2 

NO 

29 

4.2 

129 

PRADCLAS 

NUM 

2 

YESNO  MH26 

DOES  PARENT  LISTEN 

CLASSICAL  MUSIC 

Inapplicable 

444 

G4.3 

1 

YES 

74 

10.7 

2 

NO 

173 

25.0 

130 

PRADPOP 

NUM 

2 

YESNO  MH2G 

DOES  PARENT  LISTEN 

TO  POP  MUSIC 

Inapplicable 

444 

G4.3 

.D 

Don' t  know 

1 

0.1 

1 

YES 

101 

14.8 

2 

NO 

145 

21.0 

131 

PRADCW 

NUM 

2 

YESNO  MH2G 

DOES  PARENT  LISTEN 

COUNTRY  MUSIC 

Inappi i cable 

444 

G4.3 

1 

YES 

130 

18.8 

2 

NO 

117 

1G.9 

132 

PRADSPOR 

NUM 

2 

YESNO '  MH2G 

DOES  PARENT  LISTEN 

TO  SPORTS 

. 

Inapplicable 

444 

G4.3 

.D 

Don' t  know 

1 

0.1 

1 

YES 

105 

15.2 

2 

NO 

141 

20.4 

133 

PRADTALK 

NUM 

2 

YESNO  MH2G 

DOES  PARENT  LISTEN 

TO  TALK  SHOWS 

Inapplicable 

444 

G4.3 

1 

YES 

80 

11. G 

2 

NO 

1G7 

24.2 

134 

PRADROCK 

NUM 

2 

YESNO  MH2G 

DOES  PARENT  LISTEN 

TO  ROCK  MUSIC 

Inapplicable 

444 

G4.3 

i 

YES 

8G 

12.4 

2 

NO 

1G1 

23.3 
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135 

PRADEASY 

NUM 

2 

YESNO  MH2G 

DOES  PARENT  LISTEN  TO  EASY  MUSIC 

Inappi i cable 

444 

G4.3 

.D 

Don' t  know 

1 

0. 1 

1 

YES 

1GG 

24.0 

2 

NO 

80 

11  .G 

13G 

PRADSH1 

NUM 

2 

YESNO  MH27 

DOES  P  LISTEN  TO 

AMERICAN  TOP  40 

Inapplicable 

444 

G4.3 

1 

YES 

59 

8.5 

2 

NO 

188 

27.2 

137 

PRADSH2 

NUM 

2 

YESNO  MH27 

DOES  P  LISTEN  TO 

KING  BISCUIT  HOUR 

Inappi i cable 

444 

G4.3 

.D 

Don' t  know 

1 

0.1 

1 

YES 

5 

0.7 

2 

NO 

241 

34.9 

138 

PRADSH3 

NUM 

2 

YESNO  MH27 

DOES  P  LISTEN  TO 

RICK  DEES'  TOP  40 

Inapplicable 

444 

G4.3 

1 

YES 

19 

2.7 

2 

NO 

228 

33.0 

139 

PRADSH4 

NUM 

2 

YESNO  MH27 

DOES  P  LISTEN  TO 

METALSHOP 

Inappi i cable 

444 

G4.3 

1 

YES 

5 

0.7 

2 

NO 

242 

35.0 

140 

PRADSH5 

NUM 

2 

YESNO  MH27 

DOES  P  LISTEN  TO 

ROCKLINE 

Inappi icable 

444 

G4.3 

1 

YES 

5 

0.7 

2 

NO 

242 

35.0 

141 

PPAPREAD 

NUM 

2 

YPAPREA  MH28 

HOW  OFTEN 

DOES  P 

READ  NEWSPAPER 

Inappi icable 

348 

50.4 

1 

NEVER 

14 

2.0 

2 

<  TWICE  A  WEEK 

29 

4.2 

3 

2-3  TIMES  A  WEEK  55 

8.0 

4 

4-5  TIMES  A  WEEK  41 

5.9 

5 

DAILY 

204 

29.5 

PARNMAIN  CODEBOOK  FOR  Q87-2  (Jan. Feb, Mar  87) 


Page  C-29 


ORDER 

VARIABLE 

TYPE 

LENGTH  FORMAT  LABEL 

142 

PPAPHOUR 

NUM 

3 

MH29 

HOURS  PER 

WEEK  READING  NEWSPAPER 

Inapplicable 

362 

52.4 

.D 

Don' t  know 

6 

0.9 

0 

2 

0.3 

1 

50 

7.2 

2 

43 

6.2 

3 

40 

5.8 

4 

43 

6.2 

5 

34 

4.9 

6 

16 

2.3 

7 

58 

8.4 

8 

9 

T.3 

9 

5 

0.7 

10 

7 

1.0 

12 

5 

0.7 

14 

6 

0.9 

15 

1 

0.1 

20 

4 

0.6 

143 

MHP29CHK 

NUM 

2 

CCHECK  CONST 

CHECK:  MH28  &  MH29  HOURS 

• 

Inapplicable 

691 

100.0 

144 

PPAPSPOR 

NUM 

2 

YESNO  MH30 

DOES  PARENT  READ 

SPORTS 

Inapplicable 

364 

52.7 

1 

YES 

170 

24.6 

2 

NO 

157 

22.7 

145 

PPAPCOM 

NUM 

2 

YESNO  MH30 

DOES  PARENT  READ 

COMICS 

. 

Inapplicable 

364 

52.7 

1 

YES 

143 

20.7 

2 

NO 

184 

26.6 

146 

PPAPNEWS 

NUM 

2 

YESNO  MH30 

DOES  PARENT  READ 

NEWS  SECTION 

. 

Inapplicable 

364 

52.7 

1 

YES 

320 

46.3 

2 

NO 

7 

1.0 

147 

PPAPLOC 

NUM 

2 

YESNO  MH30 

DOES  PARENT  READ 

LOCAL  SECTION 

Inapplicable 

364 

52.7 

i 

YES 

314 

45.4 

2 

NO 

13 

1.9 
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148 

PPAPFOOD 

NUM 

2  YESNO  MH30 

DOES  PARENT 

READ 

FOOD  SECTION 

Inapplicable 

3G4 

52.7 

1 

YES 

1G7 

24.2 

2 

NO 

1G0 

23.2 

149 

PPAPSTYL 

NUM 

2  YESNO  MH30 

DOES  PARENT 

READ 

LIFESTYLE  SECTION 

Inapplicable 

3G4 

52.7 

1 

YES 

182 

2G.3 

2 

NO 

145 

21.0 

150 

PPAPCLAS 

NUM 

2  YESNO  MH30 

DOES  PARENT 

READ 

CLASSIFIED 

Inapplicable 

3G4 

52.7 

1 

YES 

193 

27.9 

2 

NO 

134 

19.4 

151 

PMAGREAD 

NUM 

2  YESNO  MH31 

DOES  PARENT 

READ 

MAGAZINES 

Inapplicable 

348 

50.4 

i 

YES 

219 

31.7 

2 

NO 

124 

17.9 
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152  PMAG1  NUM  3  MAGFMT  MH32  MAGAZINE  #1  READ  ON  REGULAR  BASIS 


. 

Inapplicable 

472 

68.3 

.D 

Don' t  know 

2 

0.3 

108 

AMER  JRNL  OF  NUR 

1 

0.1 

130 

CAR  AND  DRIVER 

1 

0.1 

150 

EBONY 

10 

1.4 

154 

FIELD  AND  STREAM 

1 

0.1 

173 

JOURNEY 

1 

0.1 

175 

LIFE 

2 

0.3 

179 

MONEY 

3 

0.4 

180 

MOTOR  TREND 

1 

0.1 

188 

NATL  GEOGRAPHIC 

7 

1.0 

194 

NEWSWEEK 

14 

2.0 

203 

OMNI 

1 

0.1 

206 

OUTDOOR  LIFE 

1 

0.1 

209 

PEOPLE 

3 

0.4 

211 

POPULAR  MECHANIX 

3 

0.4 

213 

READERS  DIGEST 

20 

2.9 

218 

R.N. (REGD  NURSE) 

1 

0.1 

231 

SPORTS  ILLUSTRTD 

8 

1.2 

241 

TIME 

28 

4.1 

245 

TV  GUIDE 

1 

0.1 

247 

US  NEWS  WRLD  RPT 

8 

1.2 

991 

OTHER 

102 

14.8 
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153  PMAG2  NUM  3  MAGFMT  MH32  MAGAZINE  #2  READ  ON  REGULAR  BASIS 


, 

Inapplicable 

554 

80.2 

130 

CAR  AND  DRIVER 

1 

0.1 

150 

EBONY 

2 

0.3 

154 

FIELD  AND  STREAM 

3 

0.4 

172 

JET 

7 

1.0 

175 

LIFE 

1 

0.1 

179 

MONEY 

3 

0.4 

188 

NATL  GEOGRAPHIC 

10 

1 .4 

194 

NEWSWEEK 

9 

1.3 

197 

NURSG  OPPTNTY  87 

1 

0.1 

202 

NURSING  '88 

1 

0.1 

203 

OMNI 

1 

0.1 

20S 

OUTDOOR  LIFE 

1 

0.1 

209 

PEOPLE 

2 

0.3 

211 

POPULAR  MECHANIX 

4 

0.8 

212 

POPULAR  SCIENCE 

2 

0.3 

213 

READERS  DIGEST 

25 

3.8 

217 

ROLLING  STONE 

1 

0.1 

231 

SPORTS  ILLUSTRTD 

3 

0.4 

241 

TIME 

11 

1 .8 

247 

US  NEWS  WRLD  RPT 

5 

0.7 

991 

OTHER 

44 

8.4 

I 
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154  PMAG3  NUM  3  MAGFMT  MH32  MAGAZINE  #3  READ  ON  REGULAR  BASIS 


, 

Inapplicable 

628 

90.9 

130 

CAR  AND  DRIVER 

1 

0.1 

13B 

CHANGING  TIMES 

1 

0.1 

150 

EBONY 

3 

0.4 

154 

FIELD  AND  STREAM 

1 

0.1 

159 

GUIDEPOST 

2 

0.3 

172 

JET 

2 

0.3 

188 

NATL  GEOGRAPHIC 

6 

0.9 

194 

NEWSWEEK 

2 

0.3 

202 

NURSING  '86 

1 

0.1 

209 

PEOPLE 

4 

0.6 

211 

POPULAR  MECHANIX 

2 

0.3 

213 

READERS  DIGEST 

5 

0.7 

226 

SPORTING  NEWS 

1 

0. 1 

228 

SPORTS 

1 

0.1 

229 

SPORTS  AFIELD 

1 

0.1 

231 

SPORTS  ILLUSTRTD 

3 

0.4 

241 

TIME 

2 

0.3 

245 

TV  GUIDE 

1 

0. 1 

247 

US  NEWS  WRLD  RPT 

2 

0.3 

991 

OTHER 

22 

3.2 

155  PMAG4  NUM  3  MAGFMT  MH32  MAGAZINE  #4  READ  ON  REGULAR  BASIS 


, 

Inapplicable 

668 

96.7 

172 

JET 

1 

0.1 

188 

NATL  GEOGRAPHIC 

2 

0.3 

194 

NEWSWEEK 

2 

0.3 

198 

NURSING  OUTLOOK 

1 

0.1 

209 

PEOPLE 

5 

0.7 

213 

READERS  DIGEST 

4 

0.6 

229 

SPORTS  AFIELD 

1 

0.1 

231 

SPORTS  ILLUSTRTD 

1 

0.1 

245 

TV  GUIDE 

2 

0.3 

247 

US  NEWS  WRLD  RPT 

1 

0.1 

991 

OTHER 

3 

0.4 
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15G  PMAG5 


NUM 


MAGFMT  MH32  MAGAZINE  ^5  READ  ON  REGULAR  BASIS 


157  PMAGG 


158  PMAGHOUR  NUM 


Inapplicable 

G80 

98.4 

150 

EBONY 

1 

0.1 

209 

PEOPLE 

1 

0.1 

213 

READERS  DIGEST 

2 

0.3 

231 

SPORTS  ILLUSTRTD 

1 

0.1 

241 

TIME 

2 

0.3 

245 

TV  GUIDE 

1 

0.1 

991 

OTHER 

3 

0.4 

NUM 

3  MAGFMT  MH32 

MAGAZINE 

< 

LU 

CO 

. 

Inapplicable 

G87 

99.4 

154 

FIELD  AND  STREAM 

1 

0.1 

194 

NEWSWEEK 

1 

0.1 

991 

OTHER 

2 

0.3 

NUM 

3  MH33 

HOURS  PER 

WEEK  1 

. 

Inapplicable 

472 

G8.3 

.D 

Don' t  know 

8 

1.2 

0 

2 

0.3 

1 

40 

5.8 

2 

54 

7.8 

3 

• 

34 

4.9 

4 

18 

2.6 

5 

12 

1.7 

G 

10 

1 .4 

7 

9 

1.3 

8 

4 

O.G 

10 

15 

2.2 

12 

2 

0.3 

14 

4 

0.6 

15 

1 

0.1 

18 

1 

0.1 

20 

2 

0.3 

21 

2 

0.3 

25 

1 

0.1 

159  MHPCHK  NUM 


CCHECK  CONST  CHECK:  TOTAL  HOURS  IN  MHP  >  1G8 


Inapplicable 


G91  100.0 
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160  RANDKRP2  NUM 


KNOW  KR5-KR13  RANDOM  NUMBER 


161 


162 


163 


164 


. 

Inapplicable 

2 

0.3 

1 

AIR  FORCE 

108 

15.6 

2 

ARMY 

127 

18.4 

3 

ROTC 

116 

16.8 

4 

NATIONAL  GUARD 

107 

15.5 

5 

RESERVE 

99 

14.3 

6 

COAST  GUARD 

66 

9.6 

7 

MARINE  CORPS 

49 

7.1 

8 

NAVY 

13 

1 .9 

9 

ONE  AD  FOR  ALL 

4 

0.6 

RANDKRP 

NUM 

2  RANDKR  KR17 

RANDOM  NUMBER  FOR 

SERVICE  DISPLAY 

Inapplicable 

18 

2.6 

1 

AIR  FORCE 

111 

16.1 

2 

ROTC 

67 

9.7 

3 

ARMY  NATL  GUARD 

68 

9.8 

4 

ARMY  RESERVE 

63 

9.1 

5 

COAST  GUARD 

34 

4.9 

6 

MARINES 

138 

20.0 

7 

NAVY 

99 

14.3 

8 

ALL  SERVICES 

93 

13.5 

PUN12NON 

NUM 

2  YESNO  KR1 

UNAIDED  AD 

RECALL 

FOR 

NO  SERVICES 

.D 

Don' t  know 

11 

1 .6 

1 

YES 

26 

3.8 

2 

NO 

654 

94.6 

PUN12AF 

NUM 

2  YESNO  KR1 

UNAIDED  AD 

RECALL 

FOR 

AIR  FORCE 

.D 

Don' t  know 

11 

1 .6 

1 

YES 

364 

52.7 

2 

NO 

316 

45.7 

PUN12AR 

NUM 

2  YESNO  KR1 

UNAIDED  AD 

RECALL 

FOR 

ARMY 

.D 

Don' t  know 

11 

1 .6 

1 

YES 

516 

74.7 

2 

NO 

164 

23.7 
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1B5 

PUN12R0 

NUM 

2 

YESNO 

KR1 

UNAIDED  AD 

RECALL 

FOR 

ROTC 

.D 

Don' t  know 

11 

1.6 

1 

YES 

10 

1.4 

2 

NO 

670 

97.0 

166 

PUN12NG 

NUM 

2 

YESNO 

KR1 

UNAIDED  AD 

RECALL 

FOR 

NAT  GUARD 

.D 

Don' t  know 

11 

1 .6 

1 

YES 

70 

10.1 

2 

NO 

610 

88.3 

167 

PUN12RV 

NUM 

2 

YESNO 

KR1 

UNAIDED  AD 

RECALL 

FOR 

RESERVE 

.D 

Don' t  know 

11 

1.6 

1 

YES 

36 

5.2 

2 

NO 

644 

93.2 

168 

PUN12CG 

NUM 

2 

YESNO 

KR1 

UNAIDED  AD 

RECALL 

FOR 

COAST  GUARD 

.D 

Don' t  know 

11 

1 .6 

1 

YES 

59 

8.5 

2 

NO 

621 

89.9 

169 

PUN12MC 

NUM 

2 

YESNO 

KR1 

UNAIDED  AD 

RECALL 

FOR 

MARINE  CORPS 

.D 

Don' t  know 

11 

1.6 

1 

YES 

381 

55.1 

2 

NO 

299 

43.3 

170 

PUN12NA 

NUM 

2 

YESNO 

KR1 

UNAIDED  AD 

RECALL 

FOR 

NAVY 

.D 

Don' t  know 

11 

1 .6 

1 

YES 

366 

53.0 

2 

NO 

314 

45.4 

171 

PUN12ALL 

NUM 

2 

YESNO 

KR1 

UNAIDED  AD 

RECALL 

FOR 

ALL  IN  ONE  AD 

.D 

Don' t  know 

11 

1 .6 

1 

YES 

67 

9.7 

2 

NO 

613 

88.7 

172 

PKRROAF 

NUM 

2 

YESNO 

KR2 

ROTC  AD  RECALLED 

FOR  AIR  FORCE 

Inapplicable 

681 

98.6 

1 

YES 

2 

0.3 

2 

NO 

8 

1.2 
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173  PKRROAR  NUM  2  YESNO  KR2  ROTC  AD  RECALLED  FOR  ARMY 


, 

Inapplicable 

681 

98.6 

1 

YES 

9 

1.3 

2 

NO 

1 

0.1 

174 

PKRRONA 

NUM 

2 

YESNO  KR2 

ROTC 

AD  RECALLED  FOR 

NAVY 

Inapplicable 

681 

98.6 

1 

YES 

2 

0.3 

2 

NO 

8 

1.2 

175 

PKRROMC 

NUM 

2 

YESNO  KR2 

ROTC 

AD  RECALLED  FOR 

MARINES 

Inapplicable 

681 

98.6 

i 

YES 

2 

0.3 

2 

NO 

8 

1.2 

178 

PKRROCG 

NUM 

2 

YESNO  KR2 

ROTC 

AD  RECALLED  FOR 

COAST  GUARD 

Inapplicable 

681 

98.6 

i 

YES 

1 

0.1 

2 

NO 

9 

1.3 

177 

PKRNGAF 

NUM 

2 

YESNO  KR3 

N 

GUARD  AD 

RECALLED 

FOR  AIR  FORCE 

Inapplicable 

621 

89.9 

.D 

Don' t  know 

11 

1 .6 

1 

YES 

18 

2.6 

2 

NO 

41 

5.9 

178 

PKRNGAR 

NUM 

2 

YESNO  KR3 

N 

GUARD  AD 

RECALLED 

FOR  ARMY 

Inapplicable 

621 

89.9 

.D 

Don' t  know 

11 

1 .6 

1 

YES 

47 

6.8 

2 

NO 

12 

1.7 

179 

PKRNGNA 

NUM 

2 

YESNO  KR3 

N 

GUARD  AD 

RECALLED 

FOR  NAVY 

Inapplicable 

621 

89.9 

.D 

Don' t  know 

11 

1.6 

1 

YES 

5 

0.7 

2 

NO 

54 

7.8 
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180 

PKRNGMC 

NUM 

2 

YESNO  KR3 

N  GUARD  AD 

RECALLED 

FOR 

MARINES 

Inapplicable 

B21 

89.9 

.D 

Don' t  know 

11 

1.6 

1 

YES 

4 

0.6 

2 

NO 

55 

8.0 

181 

PKRNGCG 

NUM 

2 

YESNO  KR3 

N  GUARD  AD 

RECALLED 

FOR 

COAST  GUARD 

Inapplicable 

621 

89.9 

.D 

Don' t  know 

11 

1.6 

1 

YES 

3 

0.4 

2 

NO 

56 

8.1 

182 

PKRRVAF 

NUM 

2 

YESNO  KR4 

RESERVE  AD 

RECALLED 

FOR 

AIR  FORCE 

Inappl i cable 

655 

94.8 

.D 

Don' t  know 

5 

0.7 

1 

YES 

14 

2.0 

2 

NO 

17 

2.5 

183 

PKRRVAR 

NUM 

2 

YESNO  KR4 

RESERVE  AD 

RECALLED 

FOR 

ARMY 

Inappl icable 

655 

94.8 

.D 

Don' t  know 

5 

0.7 

1 

YES 

26 

3.8 

2 

NO 

5 

0.7 

184 

PKRRVNA 

NUM 

2 

YESNO  KR4 

RESERVE  AD 

RECALLED 

FOR 

NAVY 

Inappl icable 

655 

94.8 

.D 

Don' t  know 

5 

0.7 

1 

YES 

2 

0.3 

2 

NO 

29 

4.2 

185 

PKRRVMC 

NUM 

2 

YESNO  KR4 

RESERVE  AD 

RECALLED 

FOR 

MARINES 

Inapplicable 

655 

94.8 

.D 

Don' t  know 

5 

0.7 

1 

YES 

2 

0.3 

2 

NO 

29 

4.2 
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186  PKRRVCG  NUM  2  YESNO  KR4  RESERVE  AD  RECALLED  FOR  COAST  GUARD 


Inapplicable 

655 

94.8 

.D 

Don' t  know 

5 

0.7 

1 

YES 

1 

0.1 

2 

NO 

30 

4.3 

187  PAIDAF  NUM  2  YESNO  KR6  AIDED  AD  RECALL  FOR  AIR  FORCE 


, 

Inapplicable 

364 

52.7 

.D 

Don' t  know 

9 

1.3 

1 

YES 

144 

20.8 

2 

NO 

174 

25.2 

188  PAIDAR  NUM  2  YESNO  KR6  AIDED  AD  RECALL  FOR  ARMY 


, 

Inapplicable 

516 

74.7 

.D 

Don' t  know 

4 

0.6 

1 

YES 

98 

14.2 

2 

NO 

73 

10.6 

189  PAIDARO  NUM  2  YESNO  KR7  AIDED  AD  RECALL  FOR  ARMY  ROTC 


, 

Inapplicable 

9 

1.3 

.D 

Don' t  know 

11 

1.6 

.N 

Not  ascertained 

1 

0.1 

1 

YES 

343 

49.6 

2 

NO 

327 

47.3 

190  PAIDANG  NUM  2  YESNO  KR8  AIDED  AD  RECALL  FOR  ARMY  NAT  GUARD 


Inapplicable 

47 

6.8 

.D 

Don' t  know 

14 

2.0 

.N 

Not  ascertained 

18 

2.6 

1 

YES 

334 

48.3 

2 

NO 

278 

40.2 

191  PAIDARV  NUM  2  YESNO  KR9  AIDED  AD  RECALL  FOR  ARMY  RESERVE 


Inapplicable 

26 

3.8 

.D 

Don' t  know 

21 

3.0 

.N 

Not  ascertained 

10 

1.4 

1 

YES 

366 

53.0 

2 

NO 

268 

38.8 
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192 

PAIDCG 

NUM 

2 

YESNO  KR10 

AIDED  AD 

RECALL 

FOR 

COAST  GUARD 

Inapplicable 

59 

8.5 

.D 

Don' t  know 

9 

1.3 

1 

YES 

220 

31 .8 

2 

NO 

403 

58.3 

193 

PAIDMC 

NUM 

2 

YESNO  KR11 

AIDED  AD 

RECALL 

FOR 

MARINE 

CORPS 

Inapplicable 

381 

55.1 

.D 

Don' t  know 

4 

O.G 

1 

YES 

1G2 

23.4 

2 

NO 

144 

20.8 

194 

PAIDNA 

NUM 

2 

YESNO  KR12 

AIDED  AD 

RECALL 

FOR 

NAVY 

Inapplicable 

3GG 

53.0 

.D 

Don' t  know 

7 

1.0 

1 

YES 

127 

18.4 

2 

NO 

191 

27. G 

195 

PA I DAL L 

NUM 

2 

YESNO  KR13 

AIDED  AD 

RECALL 

FOR 

ALL  SERVICES 

Inapplicable 

G7 

9.7 

.D 

Don' t  know 

25 

3.G 

1 

YES 

224 

32.4 

2 

NO 

375 

54.3 

19G 

PADARTV 

NUM 

2 

YESNO  KR14 

AIDED  AD 

RECALL 

ARMY  AD  ON 

TV 

Inapplicable 

33 

4.8 

.D 

Don' t  know 

12 

1.7 

1 

YES 

574 

83.1 

2 

NO 

72 

10.4 

197 

PADARRAD 

NUM 

2 

YESNO  KR14 

RECALLS  ) 

ARMY  AD 

ON 

RADIO 

Inapplicable 

33 

4.8 

.D 

Don' t  know 

19 

2.7 

1 

YES 

227 

32.9 

2 

NO 

412 

59. G 
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198 

PADARMAG 

NUM 

2 

YESNO  KR14 

RECALLS 

ARMY  AD 

IN 

MAGAZINES 

Inapplicable 

33 

4.8 

.D 

Don' t  know 

7 

1.0 

1 

YES 

474 

68.6 

2 

NO 

177 

25.6 

199 

PADARPAP 

NUM 

2 

YESNO  KR14 

RECALLS 

ARMY  AD 

IN 

NEWSPAPERS 

. 

Inapplicable 

33 

4.8 

.D 

Don' t  know 

13 

1.9 

1 

YES 

272 

39.4 

2 

NO 

373 

54.0 

200 

PADARBIL 

NUM 

2 

YESNO  KR14 

RECALLS 

ARMY  AD 

ON 

BILLBOARDS 

Inapplicable 

33 

4.8 

.D 

Don' t  know 

14 

2.0 

1 

YES 

404 

58.5 

2 

NO 

240 

34.7 

201 

PADARMAL 

NUM 

2 

YESNO  KR14 

RECALLS 

ARMY  AD 

IN 

MAIL 

Inappl icable 

33 

4.8 

.D 

Don' t  know 

5 

0.7 

1 

YES 

382 

55.3 

2 

NO 

271 

39.2 

202 

PADARPOS 

NUM 

2 

YESNO  KR14 

RECALLS 

ARMY  AD 

ON 

POSTERS 

Inapplicable 

33 

4.8 

.D 

Don' t  know 

5 

0.7 

1 

YES 

415 

60.1 

2 

NO 

238 

34.4 

203  PADARPAM  NUM  2  YESNO  KR14  RECALLS  ARMY  AD  IN  PAMPHLETS 


Inapplicable 

33 

4.8 

Don' t  know 

6 

0.9 

YES 

350 

50.7 

NO 

302 

43.7 

.D 

1 

2 
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204 


205 


PADARYEL 

NUM 

2 

YESNO  KR14 

RECALLS 

ARMY  AD 

IN  YELLOW 

PAGES 

Inapplicable 

33 

4.8 

•  D 

Don' t  know 

6 

0.9 

1 

YES 

55 

8.0 

2 

NO 

597 

86.4 

PADAROTH 

NUM 

2 

YADOTH  KR14 

RECALLS 

ARMY  AD 

SOMEWHERE 

ELSE 

. 

Inapplicable 

33 

4.8 

.D 

Don' t  know 

7 

1.0 

1 

YES 

62 

9.0 

2 

NO 

579 

83.8 

3 

INCONSIST.  DATA 

10 

1.4 

A  code  of  3  is  used  when  the  respondent  recalls  seeing  or 
hearing  Army  ads,  but  answers  "no"  to  each  of  the  questions 
(including  "Somewhere  Else”)  about  where  he/she  saw  or  heard 
them. 

206  PKRMSGAR  NUM  2  YKVERB  STATUS  OF  KR  VERBATIM  RESPONSE:  ARMY 


207 


208 


.D 

Don' t  know 

25 

3.6 

1 

VALID  ANSWER 

589 

85.2 

2 

Q  NOT  ASKED 

77 

11.1 

PKRMSGOT 

NUM 

2 

YKVERB  STATUS 

OF  KR 

VERBATIM  RESPONSE:  NON-ARMY 

.D 

Don' t  know 

69 

10.0 

1 

VALID  ANSWER 

604 

87.4 

2 

Q  NOT  ASKED 

18 

2.6 

PATADLIK 

NUM 

2 

YRATEAD  ATI  HOW 

MUCH 

PARENT  LIKED  ARMY  ADS 

Inapplicable 

77 

11.1 

.D 

Don' t  know 

9 

1.3 

1 

DO  NOT  LIKE 

32 

4.6 

2 

SCALE  POINT  2 

34 

4.9 

3 

SCALE  POINT  3 

242 

35.0 

4 

SCALE  POINT  4 

140 

20.3 

5 

LIKE  VERY  MUCH 

157 

22.7 
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209  PATADBEL  NUM  2  PRATEAD  AT2  HOW  MUCH  PARENT  BELIEVES  ARMY  ADS 


, 

Inapplicable 

77 

11.1 

.D 

Don' t  know 

7 

1.0 

1 

DO  NOT  BELIEVE 

59 

8.5 

2 

SCALE  POINT  2 

77 

11.1 

3 

SCALE  POINT  3 

199 

28.8 

4 

SCALE  POINT  4 

138 

20.0 

5 

BELIEV  VERY  MUCH 

134 

19.4 

210  RANDPEP1  NUM  2  RAND 1  PE  PEP  1  RANDOM  START  FOR  ARMY 


. 

Inapplicable 

548 

79.3 

1 

START : 

A) 

WIDE 

7 

1.0 

2 

START: 

B) 

PHYS 

11 

1 .8 

3 

START: 

c) 

PROUD 

15 

2.2 

4 

START: 

D) 

STEP 

17 

2.5 

5 

START: 

E) 

LEADER 

5 

0.7 

6 

START: 

F) 

HITECH 

14 

2.0 

7 

START: 

G) 

CIVCAR 

14 

2.0 

8 

START: 

H) 

SELCON 

10 

1.4 

9 

START: 

I) 

POTEN 

5 

0.7 

10 

START: 

J) 

MENTAL 

10 

1.4 

11 

START: 

K) 

MATURE 

9 

1.3 

12 

START: 

L) 

TRAIN 

12 

1.7 

13 

START: 

M) 

HI DUAL 

10 

1 .4 

14 

START: 

N) 

CASHED 

4 

0.6 

Programming  and  screen  size  restrictions  precluded  the 
CASHED  attribute  from  inclusion  in  the  random  start  series 
for  PE-1;  it  was  always  asked  first  in  Version  1  of  the 
questionnaire.  In  subsequent  versions,  RANDPEP1  contains  the 
random  start  point  for  all  Perceptions/Beliefs  attributes  for 
parents  who  received  the  Army  questions  alone.  All  values  have 
an  equal  probability  of  selection. 
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211  RANDPEP4  NUM  2  RAND4PE  PEP  4  RANDOM  START  FOR  ARV/ANG 


. 

Inapplicable 

672 

97.3 

1 

START 

WIDE 

2 

0.3 

3 

START 

LEADER 

2 

0.3 

4 

START 

CIVCAR 

1 

0.1 

5 

START 

SELCON 

1 

0.1 

6 

START 

POTEN 

3 

0.4 

7 

START 

MENTAL 

1 

0. 1 

11 

START 

SERCOM 

3 

0.4 

13 

START 

CASHED 

2 

0.3 

14 

START 

SERPAR 

3 

0.4 

15 

START 

HOME 

1 

0.1 

Programming  and  screen  size  restrictions  precluded  the  CASHED 
and  HOME  attributes  from  inclusion  in  the  random  start  series 
for  PE-4;  they  were  always  asked  first  in  Version  1  of  the 
questionnaire.  Other  attributes  for  the  Army  Reserve 
were  sequenced  based  on  the  start  point  in  RANDPEP4. 

In  subsequent  versions  of  the  questionnaire,  RANDPEP4  contains 
the  random  start  point  for  all  Perceptions/Beliefs  attributes 
for  parents  who  received  either  the  Army  Reserve  or  Army 
National  Guard  questions  alone.  All  values  have  an  equal 
probability  of  selection. 

212  RANDPEP5  NUM  2  RAND4PE  PEP  5  RANDOM  START  FOR  NATIONAL  GUARD 


, 

Inappl icable 

680 

98.4 

1 

START 

WIDE 

1 

0. 1 

5 

START 

SELCON 

1 

0. 1 

6 

START 

POTEN 

2 

0.3 

7 

START 

MENTAL 

2 

0.3 

8 

START 

MATURE 

1 

0.1 

9 

START 

TRAIN 

1 

0.1 

10 

START 

HIQUAL 

1 

0. 1 

12 

START 

WEEKEN 

2 

0.3 

Programming  and  screen  size  restrictions  precluded  the  CASHED 
and  HOME  attributes  from  inclusion  in  the  random  start  series 
for  PE-5;  they  were  always  asked  first  in  Version  1  of  the 
questionnaire.  In  subsequent  versions,  RANDPEP5  is  not  used; 
single-service  random  start  points  for  Army  Reserve 
and  for  Army  National  Guard  are  given  by  RANDPEP4. 
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213  RANDPEP6  NUM  2  RAND 1  PE  PEP  8  RANDOM  START  FOR  AF/MC/NA/ALL 


. 

Inappl icable 

628 

90.9 

1 

START: 

A) 

WIDE 

8 

1.2 

2 

START: 

B) 

PHYS 

6 

0.9 

3 

START: 

c) 

PROUD 

2 

0.3 

4 

START: 

D) 

STEP 

1 

0.1 

5 

START: 

E) 

LEADER 

6 

0.9 

6 

START: 

F) 

HITECH 

8 

1.2 

7 

START: 

G) 

CIVCAR 

3 

0.4 

8 

START: 

H) 

SELCON 

3 

0.4 

9 

START: 

I) 

POTEN 

2 

0.3 

10 

START: 

J) 

MENTAL 

3 

0.4 

11 

START: 

K) 

MATURE 

7 

1.0 

12 

START: 

L) 

TRAIN 

7 

1.0 

13 

START: 

M) 

HIQUAL 

4 

0.6 

14 

START: 

N) 

CASHED 

3 

0.4 

Programming  and  screen  size  restrictions  precluded 
the  CASHED  attribute  from  inclusion  in  the  random  start  series 
for  PE-6:  it  was  always  asked  first  in  Version  1  of  the 
questionnaire.  In  subsequent  versions,  RANDPEP6  contains  the 
random  start  point  for  all  Perceptions/Beliefs  attributes  for 
parents  who  received  either  Air  Force,  Navy,  Marine  Corps  or 
all  services  questions  alone.  All  values  have  an  equal 
probability  of  selection. 

214  RANDPEP7  NUM  2  RAND7PE  PEP  7  RANDOM  START  FOR  CIVILIAN  JOB 


. 

Inappl 

icable 

674 

97.5 

1 

START: 

A) 

PHYS 

3 

0.4 

2 

START: 

B) 

PROUD 

3 

0.4 

3 

START: 

c) 

STEP 

2 

0.3 

4 

START: 

D) 

LEADER 

1 

0.1 

5 

START: 

E) 

HITECH 

1 

0.1 

6 

START: 

F) 

CIVCAR 

2 

0.3 

7 

START: 

G) 

SELCON 

1 

0.1 

8 

START: 

H) 

POTEN 

1 

0.1 

9 

START: 

I) 

MENTAL 

2 

0.3 

12 

START: 

L) 

HIQUAL 

1 

0.1 

Programming  and  screen  size  restrictions  precluded 
the  CASHED  attribute  from  inclusion  in  the  random  start  series 
for  PE-7;  it  was  always  asked  first  in  Version  1  of  the 
questionnaire.  In  subsequent  versions,  RANDPEP7  contains  the 
random  start  point  for  all  Perceptions/Beliefs  attributes  for 
parents  who  received  the  civilian  job  questions  alone.  All 
values  have  an  equal  probability  of  selection. 
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215  RANDPEP8  NUM  2  PE8RAND  PEP  8  RANDOM  START  FOR  COLLEGE 


, 

Inapplicable 

G72 

97.3 

1 

START:  A) 

PROUD 

2 

0.3 

3 

START:  C) 

CIVCAR 

1 

0.1 

4 

START:  D) 

SELCON 

5 

0.7 

5 

START:  E) 

POTEN 

3 

0.4 

G 

START:  F) 

MENTAL 

2 

0.3 

8 

START:  H) 

HIQUAL 

6 

0.9 

21G  PAWIDE  NUM  2  AGREEW  PEI  WIDE  VARIETY  OF  JOBS:  ARMY 


, 

Inapplicable 

GO 

8.7 

.D 

Don' t  know 

1G 

2.3 

1 

STRONGLY  DISAGR 

44 

G.4 

2 

DISAGREE 

58 

8.4 

3 

NEITHER 

185 

2G.8 

4 

AGREE 

190 

27.5 

5 

STRONGLY  AGREE 

138 

20.0 

217  PAPHYS  NUM  2  AGREEW  PE1  PHYSICALLY  CHALLENGING:  ARMY 


, 

Inapplicable 

GO 

8.7 

.D 

Don' t  know 

12 

1.7 

1 

STRONGLY  DISAGR 

28 

4. 1 

2 

DISAGREE 

28 

4.  1 

3 

NEITHER 

144 

20.8 

4 

AGREE 

205 

29.7 

5 

STRONGLY  AGREE 

214 

31.0 

218  PAPROUD  NUM  2  AGREEW  PE1  EXPERIENCE  TO  BE  PROUD  OF:  ARMY 


, 

Inapplicable 

GO 

8.7 

.D 

Don' t  know 

1G 

2.3 

1 

STRONGLY  DISAGR 

25 

3.G 

2 

DISAGREE 

34 

4.9 

3 

NEITHER 

149 

21. G 

4 

AGREE 

199 

28.8 

5 

STRONGLY  AGREE 

208 

30. 1 
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219  PASTEP  NUM  2  AGREEW  PEI  STEPPING  STONE  TO  COLLEGE:  ARMY 


. 

Inapplicable 

60 

8.7 

.D 

Don' t  know 

21 

3.0 

1 

STRONGLY  DISAGR 

97 

14.0 

2 

DISAGREE 

90 

13.0 

3 

NEITHER 

165 

23.9 

4 

AGREE 

127 

18.4 

5 

STRONGLY  AGREE 

131 

19.0 

PALEADER  NUM 

2  AGREEW  PEI  DEVELOP  LEADERSHIP  SKILLS:  ARMY 

Inapplicable 

60 

8.7 

.D 

Don' t  know 

16 

2.3 

1 

STRONGLY  DISAGR 

28 

4. 1 

2 

DISAGREE 

35 

5.1 

3 

NEITHER 

150 

21.7 

4 

AGREE 

218 

31.5 

5 

STRONGLY  AGREE 

184 

26.6 

PAH I TECH  NUM 

2  AGREEW  PEI  USE 

HIGH- 

■TECH  EQUIPMENT:  ARMY 

. 

Inapplicable 

60 

8.7 

.D 

Don' t  know 

18 

2.6 

1 

STRONGLY  DISAGR 

25 

3.6 

2 

DISAGREE 

31 

4.5 

3 

NEITHER 

139 

20.1 

4 

AGREE 

196 

28.4 

5 

STRONGLY  AGREE 

222 

32.1 

PACIVCAR  NUM 

2  AGREEW  PEI  CIVILIAN 

CAREER  DEVELOP:  ARMY 

. 

Inapplicable 

60 

8.7 

.D 

Don' t  know 

19 

2.7 

1 

STRONGLY  DISAGR 

35 

5.1 

2 

DISAGREE 

60 

8.7 

3 

NEITHER 

196 

28.4 

4 

AGREE 

171 

24.7 

5 

STRONGLY  AGREE 

150 

21.7 
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223  PASELCON  NUM  2  AGREEW  PEI  DEVELOP  SELF-CONFIDENCE:  ARMY 


224 


. 

Inapplicable 

60 

8.7 

.D 

Don' t  know 

10 

1.4 

1 

STRONGLY  DISAGR 

35 

5.1 

2 

DISAGREE 

34 

4.9 

3 

NEITHER 

147 

21.3 

4 

AGREE 

204 

29.5 

5 

STRONGLY  AGREE 

201 

29. 1 

PAPOTEN  NUM 

2  AGREEW  PEI  1 

DEVELOP  POTENTIAL:  ARMY 

. 

Inappl i cable 

60 

8.7 

.D 

Don' t  know 

14 

2.0 

1 

STRONGLY  DISAGR 

38 

5.5 

2 

DISAGREE 

GO 

8.7 

3 

NEITHER 

174 

25.2 

4 

AGREE 

172 

24.9 

5 

STRONGLY  AGREE 

173 

25.0 

225  PAMENTAL  NUM  2  AGREEW  PEI  MENTALLY  CHALLENGING:  ARMY 


22G 


. 

Inapplicable 

60 

8.7 

.D 

Don' t  know 

18 

2.6 

1 

STRONGLY  DISAGR 

35 

5. 1 

2 

DISAGREE 

62 

9.0 

3 

NEITHER 

160 

23.2 

4 

AGREE 

189 

27.4 

5 

STRONGLY  AGREE 

167 

24.2 

PAMATURE  NUM 

2  AGREEW  PEI  MATURE  AND 

RESPONSIBLE:  ARMY 

Inapplicable 

GO 

8.7 

.D 

Don' t  know 

12 

1.7 

1 

STRONGLY  DISAGR 

26 

3.8 

2 

DISAGREE 

30 

4.3 

3 

NEITHER 

127 

18.4 

4 

AGREE 

204 

29.5 

5 

STRONGLY  AGREE 

232 

33.6 
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227  PATRAIN  NUM 


AGREEW  PEI  TRAINING  IN  USEFUL  SKILLS:  ARMY 


228 


229 


230 


. 

Inapplicable 

60 

8.7 

.D 

Don' t  know 

16 

2.3 

1 

STRONGLY  DISAGR 

27 

3.9 

2 

DISAGREE 

53 

7.7 

3 

NEITHER 

137 

19.8 

4 

AGREE 

215 

31 . 1 

5 

STRONGLY  AGREE 

183 

26.5 

PAHIQUAL  NUM 

2  AGREEW  PEI  HIGHLY  TRAINED  COWORKERS:  ARMY 

Inapplicable 

60 

8.7 

.D 

Don' t  know 

13 

1 .9 

1 

STRONGLY  DISAGR 

25 

3.6 

2 

DISAGREE 

44 

6.4 

3 

NEITHER 

154 

22.3 

4 

AGREE 

216 

31.3 

5 

STRONGLY  AGREE 

179 

25.9 

PACASHED  NUM 

2  AGREEW  PEI  GET 

MONEY 

FOR  EDUCATION:  ARMY 

Inapplicable 

60 

8.7 

.D 

Don' t  know 

19 

2.7 

1 

STRONGLY  DISAGR 

16 

2.3 

2 

DISAGREE 

25 

3.6 

3 

NEITHER 

119 

17.2 

4 

AGREE 

202 

29.2 

5 

STRONGLY  AGREE 

250 

36.2 

In  Version  1  of  the  questionnaire  only,  due  to  programming 
and  screen  size  restrictions,  this  attribute  was  not  included 
in  the  random  start  series  for  PE-1;  rather,  it  was  always 
asked  prior  to  the  randomly  started  attribute  list. 

In  subsequent  versions,  PACASHED  was  included  in  the 
randomi zation. 

PHEARDAR  NUM  2  YESNO  PEI A  P  EVER  HEARD  OF  ARMY  RESERVE 


. 

Inapplicable 

81 

11.7 

.D 

Don' t  know 

2 

0.3 

1 

YES 

578 

83.6 

2 

NO 

30 

4.3 

In  Version  1  of  the  instrument,  this  question  was  asked 
only  of  parents  selected  to  receive  Army  Reserve  questions. 
In  subsequent  versions,  it  was  asked  of  all  parents. 
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231 

PVWIDE 

NUM 

2  AGREEW  PE4  WIDE 

VARIETY  OF  JOBS:  RESERVE 

Inapplicable 

573 

82.9 

.D 

Don' t  know 

3 

0.4 

1 

STRONGLY  DISAGR 

12 

1.7 

2 

DISAGREE 

15 

2.2 

3 

NEITHER 

39 

5.6 

4 

AGREE 

29 

4.2 

5 

STRONGLY  AGREE 

20 

2.9 

232 

PVPROUD 

NUM 

2  AGREEW  PE4  EXPERIENCE 

TO  BE  PROUD  OF:  RESERVE 

Inapplicable 

573 

82.9 

.D 

Don' t  know 

4 

0.6 

1 

STRONGLY  DISAGR 

11 

1.6 

2 

DISAGREE 

4 

0.6 

3 

NEITHER 

33 

4.8 

4 

AGREE 

39 

5.6 

5 

STRONGLY  AGREE 

27 

3.9 

233 

PVLEADER 

NUM 

2  AGREEW  PE4  DEVELOP  LEADERSHIP  SKILLS:  RESERVE  gt 

Inappl i cable 

573 

82.9  ^ 

■  D 

Don' t  know 

3 

0.4 

1 

STRONGLY  DISAGR 

8 

1.2 

2 

DISAGREE 

5 

0.7 

3 

NEITHER 

34 

4.9 

4 

AGREE 

47 

6.8 

5 

STRONGLY  AGREE 

21 

3.0 

234 

PVCIVCAR 

NUM 

2  AGREEW  PE4  CIVILIAN  CAREER  DEVELOP:  RESERVE 

Inappl i cable 

573 

82.9 

.D 

Don' t  know 

4 

0.6 

1 

STRONGLY  DISAGR 

10 

1.4 

2 

DISAGREE 

12 

1.7 

3 

NEITHER 

50 

7.2 

4 

AGREE 

22 

3.2 

5 

STRONGLY  AGREE 

20 

2.9 

i 
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235  PVSELCON  NUM  2  AGREEW  PE4  DEVELOP  SELF-CONFIDENCE:  RESERVE 


23G 


, 

Inapplicable 

573 

82.9 

.D 

Don' t  know 

2 

0.3 

1 

STRONGLY  DISAGR 

10 

1.4 

2 

DISAGREE 

5 

0.7 

3 

NEITHER 

32 

4.B 

4 

AGREE 

47 

G.8 

5 

STRONGLY  AGREE 

22 

3.2 

PVPOTEN  NUM 

2  AGREEW  PE4  1 

DEVELOP  POTENTIAL:  RESERVE 

Inapplicable 

573 

82.9 

.D 

Don' t  know 

5 

0.7 

1 

STRONGLY  DISAGR 

9 

1.3 

2 

DISAGREE 

14 

2.0 

3 

NEITHER 

42 

G.1 

4 

AGREE 

31 

4.5 

5 

STRONGLY  AGREE 

17 

2.5 

237  PVMENTAL  NUM  2  AGREEW  PE4  MENTALLY  CHALLENGING:  RESERVE 


238 


. 

Inapplicable 

573 

82.9 

.D 

Don' t  know 

3 

0.4 

1 

STRONGLY  DISAGR 

12 

1.7 

2 

DISAGREE 

12 

1.7 

3 

NEITHER 

33 

4.8 

4 

AGREE 

38 

5.5 

5 

STRONGLY  AGREE 

20 

2.9 

PVMATURE  NUM 

2  AGREEW  PE4  MATURE  AND 

RESPONSIBLE:  RESERVE 

Inapplicable 

573 

82.9 

.D 

Don' t  know 

2 

0.3 

1 

STRONGLY  DISAGR 

G 

0.9 

2 

DISAGREE 

8 

1.2 

3 

NEITHER 

28 

4.1 

4 

AGREE 

51 

7.4 

5 

STRONGLY  AGREE 

23 

3.3 
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239  PVTRAIN  NUM  2  AGREEW  PE4  TRAINING  IN  USEFUL  SKILLS:  RESERVE 


. 

Inapplicable 

573 

82.9 

.D 

Don' t  know 

5 

0.7 

1 

STRONGLY  DISAGR 

10 

1.4 

2 

DISAGREE 

12 

1.7 

3 

NEITHER 

38 

5.5 

4 

AGREE 

33 

4.8 

5 

STRONGLY  AGREE 

20 

2.9 

240  PVHIQUAL  NUM  2  AGREEW  PE4  HIGHLY  TRAINED  COWORKERS:  RESERVE 


Inapplicable 

573 

82.9 

.D 

Don' t  know 

3 

0.4 

1 

STRONGLY  DISAGR 

8 

1.2 

2 

DISAGREE 

10 

1.4 

3 

NEITHER 

32 

4.G 

4 

AGREE 

43 

G.2 

5 

STRONGLY  AGREE 

22 

3.2 

241  PVCASHED  NUM  2  AGREEW  PE4  MONEY  TO  FUTHER  EDUCATION:  RESERVE 


. 

Inapplicable 

573 

82.9 

.D 

Don' t  know 

8 

1.2 

1 

STRONGLY  DISAGR 

G 

0.9 

2 

DISAGREE 

4 

O.G 

3 

NEITHER 

31 

4.5 

4 

AGREE 

40 

5.8 

5 

STRONGLY  AGREE 

29 

4.2 

In  Version  1  of  the  questionnaire  only,  due  to  programming 
and  screen  size  restrictions,  this  attribute  was  not  included 
in  the  random  start  series  for  PE-4:  rather,  it  was  always 
asked  prior  to  the  randomly  started  attribute  list. 

In  subsequent  versions,  PVCASHED  was  included  in  the 
randomi zation. 
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242  PVHOME  NUM  2  AGREEW  PE4  SERVE  AMERICA  IN  HOMETOWN:  RESERVE 


. 

Inapplicable 

573 

82.9 

.D 

Don' t  know 

3 

0.4 

1 

STRONGLY  DISAGR 

11 

1.B 

2 

DISAGREE 

10 

1.4 

3 

NEITHER 

23 

3.3 

4 

AGREE 

35 

5.1 

5 

STRONGLY  AGREE 

3B 

5.2 

In  Version  1  of  the  questionnaire  only,  due  to  programming 
and  screen  size  restrictions,  this  attribute  was  not  included 
in  the  random  start  series  for  PE-4;  rather,  it  was  always 
asked  prior  to  the  randomly  started  attribute  list. 

In  subsequent  versions,  PVHOME  was  included  in  the 
randomi zation. 

243  PVSERCOM  NUM  2  AGREEW  PE4  SERVE  OWN  COMMUNITY:  RESERVE 

Inapplicable  82  11.9 

.Q  Not  on  quex  G03  87.3 

2  DISAGREE  2  0.3 

4  AGREE  4  O.B 

244  PVWEEKEN  NUM  2  AGREEW  PE4  INTERESTING  WEEKENDS:  RESERVE 


. 

Inapplicable 

573 

82.9 

.D 

Don' t  know 

3 

0.4 

.N 

Not  ascertained 

2 

0.3 

1 

STRONGLY  DISAGR 

20 

2.9 

2 

DISAGREE 

18 

2.G 

3 

NEITHER 

3G 

5.2 

4 

AGREE 

21 

3.0 

5 

STRONGLY  AGREE 

18 

2.G 

245  PHEARDNG  NUM  2  YESNO  PE4A  P  EVER  HEARD  OF  ARMY  NATIONAL  GUARD 


. 

Inapplicable 

77 

11.1 

.D 

Don' t  know 

3 

0.4 

1 

YES 

575 

83.2 

2 

NO 

3B 

5.2 

In  Version  1  of  the  instrument,  this  question  was  asked 
only  of  parents  selected  to  receive  Army  National  Guard 
questions.  In  subsequent  versions,  it  was  asked  of  all  parents 
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LABEL 

246 

PGWIDE 

NUM 

2 

AGREEW 

PE5  WIDE 

VARIETY  OF  JOBS:  GUARD 

Inapplicable 

581 

84. 1 

.D 

Don' t  know 

3 

0.4 

1 

STRONGLY  DISAGR 

14 

2.0 

2 

DISAGREE 

12 

1.7 

3 

NEITHER 

38 

5.5 

4 

AGREE 

28 

4.1 

5 

STRONGLY  AGREE 

15 

2.2 

247 

PGPROUD 

NUM 

2 

AGREEW 

PE5  EXPERIENCE 

TO  BE  PROUD  OF:  GUARD 

, 

Inapplicable 

581 

84.1 

.D 

Don' t  know 

3 

0.4 

1 

STRONGLY  DISAGR 

4 

0.6 

2 

DISAGREE 

12 

1.7 

3 

NEITHER 

30 

4.3 

4 

AGREE 

35 

5.1 

5 

STRONGLY  AGREE 

26 

3.8 

248  PGLEADER  NUM  2  AGREEW  PE5  DEVELOP  LEADERSHIP  SKILLS:  GUARD 


249 


, 

Inapplicable 

581 

84. 1 

.D 

Don' t  know 

3 

0.4 

1 

STRONGLY  DISAGR 

8 

1.2 

2 

DISAGREE 

9 

1.3 

3 

NEITHER 

35 

5.1 

4 

AGREE 

30 

4.3 

5 

STRONGLY  AGREE 

25 

3.6 

PGCIVCAR  NUM 

2  AGREEW  PE5  i 

CIVILIAN 

CAREER  DEVELOP:  GUARD 

Inappi icable 

581 

84. 1 

.D 

Don' t  know 

4 

0.6 

1 

STRONGLY  DISAGR 

7 

1.0 

2 

DISAGREE 

19 

2.7 

3 

NEITHER 

35 

5. 1 

4 

AGREE 

29 

4.2 

5 

STRONGLY  AGREE 

16 

2.3 

i 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


250  PGSELCON  NUM  2  AGREEW  PE5  DEVELOP  SELF-CONFIDENCE:  GUARD 


251 


Inapplicable 

581 

84.1 

.D 

Don' t  know 

2 

0.3 

1 

STRONGLY  DISAGR 

8 

1.2 

2 

DISAGREE 

11 

1.G 

3 

NEITHER 

29 

4.2 

4 

AGREE 

31 

4.5 

5 

STRONGLY  AGREE 

29 

4.2 

PGPOTEN  NUM 

2  AGREEW  PE5 

DEVELOP  POTENTIAL:  GUARD 

Inapplicable 

581 

84.1 

.D 

Don' t  know 

2 

0.3 

1 

STRONGLY  DISAGR 

11 

1.8 

2 

DISAGREE 

13 

1.9 

3 

NEITHER 

34 

4.9 

4 

AGREE 

30 

4.3 

5 

STRONGLY  AGREE 

20 

2.9 

252  PGMENTAL  NUM  2  AGREEW  PE5  MENTALLY  CHALLENGING:  GUARD 


, 

Inapplicable 

581 

84.1 

.D 

Don' t  know 

1 

0.1 

1 

STRONGLY  DISAGR 

9 

1.3 

2 

DISAGREE 

16 

2.3 

3 

NEITHER 

33 

4.8 

4 

AGREE 

29 

4.2 

5 

STRONGLY  AGREE 

22 

3.2 

253  PGMATURE  NUM  2  AGREEW  PE5  MATURE  AND  RESPONSIBLE:  GUARD 


, 

Inapplicable 

581 

84.1 

.D 

Don' t  know 

2 

0.3 

1 

STRONGLY  DISAGR 

9 

1.3 

2 

DISAGREE 

12 

1.7 

3 

NEITHER 

23 

3.3 

4 

AGREE 

30 

4.3 

5 

STRONGLY  AGREE 

34 

4.9 
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254  PGTRAIN  NUM  2  AGREEW  PE5  TRAINING  IN  USEFUL  SKILLS:  GUARD 


. 

Inapplicable 

581 

84.1 

.D 

Don' t  know 

3 

0.4 

1 

STRONGLY  DISAGR 

10 

1.4 

2 

DISAGREE 

11 

1.6 

3 

NEITHER 

39 

5.6 

4 

AGREE 

26 

3.8 

5 

STRONGLY  AGREE 

21 

3.0 

255  PGHIQUAL  NUM  2  AGREEW  PE5  HIGHLY  TRAINED  COWORKERS:  GUARD 


256 


. 

Inapplicable 

581 

84.1 

.D 

Don' t  know 

3 

0.4 

1 

STRONGLY  DISAGR 

10 

1.4 

2 

DISAGREE 

12 

1.7 

3 

NEITHER 

34 

4.9 

4 

AGREE 

29 

4.2 

5 

STRONGLY  AGREE 

22 

3.2 

PGCASHED  NUM 

2  AGREEW  PE5  GET 

MONEY 

FOR  EDUCATION:  GUARD 

Inapplicable 

581 

84.1 

.D 

Don' t  know 

11 

1 .6 

1 

STRONGLY  DISAGR 

9 

1.3 

2 

DISAGREE 

6 

0.9 

3 

NEITHER 

28 

4.1 

4 

AGREE 

26 

3.8 

5 

STRONGLY  AGREE 

30 

4.3 

In  Version  1  of  the  questionnaire  only,  due  to  programming 
and  screen  size  restrictions,  this  attribute  was  not  included 
in  the  random  start  series  for  PE-5;  rather,  it  was  always 
asked  prior  to  the  randomly  started  attribute  list. 

In  subsequent  versions,  PGCASHED  was  included  in  the 
random! zation. 
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NUM 

2  AGREEW  PE5  SERVE 

:  AMERICA  IN  HOMETOWN:  GUARD 

Inapplicable 

581 

84.1 

.D 

Don' t  know 

3 

0.4 

1 

STRONGLY  DISAGR 

8 

1.2 

2 

DISAGREE 

6 

0.9 

3 

NEITHER 

14 

2.0 

4 

AGREE 

34 

4.9 

5 

STRONGLY  AGREE 

45 

6.5 

In  Version  1  of  the  questionnaire  only,  due  to  programming 

and  screen  size  restrictions, 

this 

attribute  was  not  included 

in  the  random  start  series  for 

PE-5 

i;  rather,  it  was  always 

asked 

prior  to  the  randomly  started 

1  attribute  list. 

In  subsequent  versions,  PGHOME 

was 

included  in  the 

randomization. 

NUM 

2  AGREEW  PE5  SERVE 

OWN 

COMMUNITY:  GUARD 

, 

Inapplicable 

77 

11.1 

.Q 

Not  on  quex 

603 

87.3 

2 

DISAGREE 

1 

0.1 

3 

NEITHER 

2 

0.3 

4 

AGREE 

2 

0.3 

5 

STRONGLY  AGREE 

6 

*  0.9 

NUM 

2  AGREEW  PE5  INTERESTING  WEEKENDS:  GUARD 

Inapplicable 

581 

84. 1 

.D 

Don' t  know 

5 

0.7 

.N 

Not  ascertained 

1 

0.1 

1 

STRONGLY  DISAGR 

9 

1.3 

2 

DISAGREE 

19 

2.7 

3 

NEITHER 

37 

5.4 

4 

AGREE 

20 

2.9 

5 

STRONGLY  AGREE 

19 

2.7 

NUM 

2  AGREEW  PEG  WIDE 

VARIETY  OF  JOBS:  NAVY 

Inapplicable 

624 

90.3 

.D 

Don' t  know 

1 

0.1 

1 

STRONGLY  DISAGR 

5 

0.7 

2 

DISAGREE 

8 

1.2 

3 

NEITHER 

21 

3.0 

4 

AGREE 

19 

2.7 

5 

STRONGLY  AGREE 

13 

1.9 

257  PGHOME 


258  PGSERCOM  NUM 


259  PGWEEKEN  NUM 


260  PNWIDE 
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261  PMWIDE  NUM  2  AGREEW  PEG  WIDE  VARIETY  OF  JOBS:  MARINES 


, 

Inapplicable 

617 

89.3 

.D 

Don' t  know 

2 

0.3 

1 

STRONGLY  DISAGR 

3 

0.4 

2 

DISAGREE 

10 

1.4 

3 

NEITHER 

30 

4.3 

4 

AGREE 

17 

2.5 

5 

STRONGLY  AGREE 

12 

1.7 

262  PFWIDE  NUM  2  AGREEW  PE6  WIDE  VARIETY  OF  JOBS:  AIR  FORCE 


Inapplicable 

636 

92.0 

2 

DISAGREE 

2 

0.3 

3 

NEITHER 

22 

3.2 

4 

AGREE 

19 

2.7 

5 

STRONGLY  AGREE 

12 

1.7 

263  PSWIDE  NUM  2  AGREEW  PE6  WIDE  VARIETY  OF  JOBS:  MILITARY 


Inapplicable 

624 

90.3 

.D 

Don' t  know 

1 

0.1 

1 

STRONGLY  DISAGR 

4 

0.6 

2 

DISAGREE 

5 

0.7 

3 

NEITHER 

13 

1 .9 

4 

AGREE 

25 

3.6 

5 

STRONGLY  AGREE 

19 

2.7 

264  PNPHYS  NUM  2  AGREEW  PEG  PHYSICALLY  CHALLENGING:  NAVY 


, 

Inapplicable 

624 

90.3 

.D 

Don' t  know 

1 

0.1 

1 

STRONGLY  DISAGR 

3 

0.4 

2 

DISAGREE 

4 

0.6 

3 

NEITHER 

15 

2.2 

4 

AGREE 

29 

4.2 

5 

STRONGLY  AGREE 

15 

2.2 

265  PMPHYS  NUM  2  AGREEW  PEG  PHYSICALLY  CHALLENGING:  MARINES 


, 

Inapplicable 

617 

89.3 

.D 

Don' t  know 

2 

0.3 

1 

STRONGLY  DISAGR 

4 

0.6 

2 

DISAGREE 

1 

0.1 

3 

NEITHER 

19 

2.7 

4 

AGREE 

16 

2.3 

5 

STRONGLY  AGREE 

32 

4.6 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


266  PFPHYS  NUM  2  AGREEW  PEG  PHYSICALLY  CHALLENGING:  AIR  FORCE 


. 

Inapplicable 

636 

92.0 

1 

STRONGLY  DISAGR 

1 

0.1 

3 

NEITHER 

17 

2.5 

4 

AGREE 

18 

2.6 

5 

STRONGLY  AGREE 

19 

2.7 

267  PSPHYS  NUM  2  AGREEW  PEG  PHYSICALLY  CHALLENGING:  MILITARY 


. 

Inapplicable 

624 

90.3 

1 

STRONGLY  DISAGR 

1 

0.1 

2 

DISAGREE 

3 

0.4 

3 

NEITHER 

15 

2.2 

4 

AGREE 

25 

3.6 

5 

STRONGLY  AGREE 

23 

3.3 

268  PNPROUD  NUM  2  AGREEW  PEG  EXPERIENCE  TO  BE  PROUD  OF:  NAVY 


. 

Inapplicable 

624 

90.3 

1 

STRONGLY  DISAGR 

2 

0.3 

2 

DISAGREE 

3 

0.4 

3 

NEITHER 

18 

2.6 

4 

AGREE 

19 

2.7 

5 

STRONGLY  AGREE 

25 

3.6 

269  PMPROUD  NUM  2  AGREEW  PEG  EXPERIENCE  TO  BE  PROUD  OF:  MARINES 


. 

Inapplicable 

617 

89.3 

.D 

Don' t  know 

1 

0.1 

1 

STRONGLY  DISAGR 

3 

0.4 

2 

DISAGREE 

2 

0.3 

3 

NEITHER 

19 

2.7 

4 

AGREE 

19 

2.7 

5 

STRONGLY  AGREE 

30 

4.3 

270  PFPROUD  NUM  2  AGREEW  PEG  EXPERIENCE  TO  BE  PROUD  OF:  AIR  FORCE 


. 

Inapplicable 

636 

92.0 

2 

DISAGREE 

2 

0.3 

3 

NEITHER 

18 

2.6 

4 

AGREE 

17 

2.5 

5 

STRONGLY  AGREE 

18 

2.6 

PARNMAIN  CODEBOOK  FOR  Q87-2  (Jan, Feb, Mar  87) 
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Page  C-GO 

1 

271 

PSPROUD 

NUM 

2  AGREEW  PEG 

EXPERIENCE  TO  BE  PROUD  OF:  MILITARY 

Inapplicable 

G24 

90.3 

1 

STRONGLY  DISAGR 

3 

0.4 

2 

DISAGREE 

2 

0.3 

3 

NEITHER 

13 

1.9 

4 

AGREE 

25 

3.G 

5 

STRONGLY  AGREE 

24 

3.5 

272 

PNSTEP 

NUM 

2  AGREEW  PEG 

STEPPING 

STONE  TO 

COLLEGE:  NAVY 

Inapplicable 

G24 

90.3 

.D 

Don' t  know 

3 

0.4 

1 

STRONGLY  DISAGR 

9 

1.3 

2 

DISAGREE 

G 

0.9 

3 

NEITHER 

23 

3.3 

4 

AGREE 

18 

2.G 

5 

STRONGLY  AGREE 

8 

1.2 

273 

PMSTEP 

NUM 

2  AGREEW  PEG 

STEPPING 

STONE  TO 

COLLEGE:  MARINES 

Inapplicable 

G17 

89.3 

1 

.D 

Don' t  know 

3 

0.4 

1 

STRONGLY  DISAGR 

10 

1.4 

2 

DISAGREE 

13 

1.9 

3 

NEITHER 

19 

2.7 

• 

4 

AGREE 

14 

2.0 

5 

STRONGLY  AGREE 

15 

2.2 

274 

PFSTEP 

NUM 

2  AGREEW  PEG 

STEPPING 

STONE  TO 

COLLEGE:  AIR  FORCE 

Inapplicable 

G3G 

92.0 

.D 

Don' t  know 

1 

0.1 

1 

STRONGLY  DISAGR 

5 

0.7 

2 

DISAGREE 

10 

1.4 

3 

NEITHER 

20 

2.9 

4 

AGREE 

7 

1.0 

5 

STRONGLY  AGREE 

12 

1.7 

275 

PSSTEP 

NUM 

2  AGREEW  PEG 

STEPPING 

STONE  TO 

COLLEGE:  MILITARY 

Inapplicable 

G24 

90.3 

1 

STRONGLY  DISAGR 

9 

1.3 

2 

DISAGREE 

10 

1.4 

3 

NEITHER 

18 

2.G 

4 

AGREE 

13 

1.9 

5 

STRONGLY  AGREE 

17 

2.5 

1 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


278  PNLEADER  NUM  2  AGREEW  PE6  DEVELOP  LEADERSHIP  SKILLS:  NAVY 


. 

Inapplicable 

824 

90.3 

1 

STRONGLY  DISAGR 

3 

0.4 

2 

DISAGREE 

3 

0.4 

3 

NEITHER 

15 

2.2 

4 

AGREE 

24 

3.5 

5 

STRONGLY  AGREE 

22 

3.2 

277  PMLEADER  NUM  2  AGREEW  PE8  DEVELOP  LEADERSHIP  SKILLS:  MARINES 


, 

Inapplicable 

817 

89.3 

.D 

Don' t  know 

1 

0.1 

1 

STRONGLY  DISAGR 

2 

0.3 

2 

DISAGREE 

4 

0.8 

3 

NEITHER 

18 

2.8 

4 

AGREE 

28 

3.8 

5 

STRONGLY  AGREE 

23 

3.3 

278  PFLEADER  NUM  2  AGREEW  PEG  DEVELOP  LEADERSHIP  SKILLS:  AIR  FORCE 


. 

Inapplicable 

838 

92.0 

.D 

Don' t  know 

2 

0.3 

2 

DISAGREE 

2 

0.3 

3 

NEITHER 

17 

2.5 

4 

AGREE 

19 

2.7 

5 

STRONGLY  AGREE 

15 

2.2 

279  PSLEADER  NUM  2  AGREEW  PE8  DEVELOP  LEADERSHIP  SKILLS:  MILITARY 


. 

Inapplicable 

824 

90.3 

.D 

Don' t  know 

1 

0.1 

1 

STRONGLY  DISAGR 

2 

0.3 

2 

DISAGREE 

8 

0.9 

3 

NEITHER 

13 

1.9 

4 

AGREE 

22 

3.2 

5 

STRONGLY  AGREE 

23 

3.3 

280  PNHITECH  NUM  2  AGREEW  PEG  USE  HIGH-TECH  EQUIPMENT:  NAVY 


. 

Inappl 1  cable 

824 

90.3 

.D 

Don' t  know 

1 

0.1 

1 

STRONGLY  DISAGR 

2 

0.3 

2 

DISAGREE 

2 

0.3 

3 

NEITHER 

15 

2.2 

4 

AGREE 

25 

3.8 

5 

STRONGLY  AGREE 

22 

3.2 
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281  PMHITECH  NUM  2  AGREEW  PEG  USE  HIGH-TECH  EQUIPMENT:  MARINES 


, 

Inapplicable 

G17 

89.3 

.D 

Don' t  know 

2 

0.3 

1 

STRONGLY  DISAGR 

4 

O.G 

2 

DISAGREE 

4 

O.G 

3 

NEITHER 

18 

2.G 

4 

AGREE 

29 

4.2 

5 

STRONGLY  AGREE 

17 

2.5 

282  PFHITECH  NUM  2  AGREEW  PEG  USE  HIGH-TECH  EQUIPMENT:  AIR  FORCE 


, 

Inapplicable 

B3G 

92.0 

.D 

Don' t  know 

3 

0.4 

3 

NEITHER 

12 

1.7 

4 

AGREE 

19 

2.7 

5 

STRONGLY  AGREE 

21 

3.0 

283  PSHITECH  NUM  2  AGREEW  PEG  USE  HIGH-TECH  EQUIPMENT:  MILITARY 


, 

Inapplicable 

G24 

90.3 

.D 

Don' t  know 

1 

0.1 

1 

STRONGLY  DISAGR 

2 

0.3 

2 

DISAGREE 

3 

0.4 

3 

NEITHER 

13 

1.9 

4 

AGREE 

21 

3.0 

5 

STRONGLY  AGREE 

27 

3.9 

284  PNCIVCAR  NUM  2  AGREEW  PEG  CIVILIAN  CAREER  DEVELOP:  NAVY 


. 

Inapplicable 

B24 

90.3 

.D 

Don' t  know 

1 

0. 1 

1 

STRONGLY  DISAGR 

4 

O.G 

2 

DISAGREE 

9 

1.3 

3 

NEITHER 

17 

2.5 

4 

AGREE 

21 

3.0 

5 

STRONGLY  AGREE 

15 

2.2 

285  PMCIVCAR  NUM  2  AGREEW  PEG  CIVILIAN  CAREER  DEVELOP:  MARINES 


, 

Inapplicable 

G17 

89.3 

.D 

Don' t  know 

3 

0.4 

1 

STRONGLY  DISAGR 

7 

1.0 

2 

DISAGREE 

8 

1.2 

3 

NEITHER 

27 

3.9 

4 

AGREE 

18 

2.G 

5 

STRONGLY  AGREE 

11 

1.G 
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28G  PFCIVCAR  NUM  2  AGREEW  PE6  CIVILIAN  CAREER  DEVELOP:  AIR  FORCE 


, 

Inapplicable 

63G 

92.0 

.D 

Don' t  know 

3 

0.4 

1 

STRONGLY  DISAGR 

1 

0.1 

2 

DISAGREE 

3 

0.4 

3 

NEITHER 

20 

2.9 

4 

AGREE 

17 

2.5 

5 

STRONGLY  AGREE 

11 

1  .G 

PSCIVCAR  NUM 

2  AGREEW  PEG  ' 

CIVILIAN 

CAREER  DEVELOP:  MILITARY 

Inapplicable 

G24 

90.3 

.D 

Don' t  know 

2 

0.3 

1 

STRONGLY  DISAGR 

4 

O.G 

2 

DISAGREE 

4 

O.G 

3 

NEITHER 

1G 

2.3 

4 

AGREE 

22 

3.2 

5 

STRONGLY  AGREE 

19 

2.7 

PNSELCON  NUM 

2  AGREEW  PEG 

DEVELOP  SELF-CONFIDENCE:  NAVY 

Inapplicable 

G24 

90.3 

1 

STRONGLY  DISAGR 

3 

0.4 

2 

DISAGREE 

4 

O.G 

3 

NEITHER 

18 

2.G 

4 

AGREE 

23 

3.3 

5 

STRONGLY  AGREE 

19 

2.7 

289  PMSELCON  NUM  2  AGREEW  PEG  DEVELOP  SELF-CONFIDENCE:  MARINES 


. 

Inapplicable 

G17 

89.3 

1 

STRONGLY  DISAGR 

3 

0.4 

2 

DISAGREE 

3 

0.4 

3 

NEITHER 

21 

3.0 

4 

AGREE 

20 

2.9 

5 

STRONGLY  AGREE 

27 

3.9 

290  PFSELCON  NUM  2  AGREEW  PEG  DEVELOP  SELF-CONFIDENCE:  AIR  FORCE 


, 

Inapplicable 

G3G 

92.0 

.D 

Don' t  know 

2 

0.3 

1 

STRONGLY  DISAGR 

1 

0.1 

2 

DISAGREE 

1 

0.1 

3 

NEITHER 

12 

1.7 

4 

AGREE 

20 

2.9 

5 

STRONGLY  AGREE 

19 

2.7 
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291  PSSELCON  NUM  2  AGREEW  PEG  DEVELOP  SELF-CONFIDENCE:  MILITARY 


. 

Inapplicable 

G24 

90.3 

1 

STRONGLY  DISAGR 

3 

0.4 

2 

DISAGREE 

5 

0.7 

3 

NEITHER 

11 

1.G 

4 

AGREE 

23 

3.3 

5 

STRONGLY  AGREE 

25 

3.G 

292  PNPOTEN  NUM  2  AGREEW  PEG  DEVELOP  POTENTIAL:  NAVY 


. 

Inapplicable 

G24 

90.3 

1 

STRONGLY  DISAGR 

5 

0.7 

2 

DISAGREE 

1 

0.1 

3 

NEITHER 

17 

2.5 

4 

AGREE 

24 

3.5 

5 

STRONGLY  AGREE 

20 

2.9 

293  PMPOTEN  NUM  2  AGREEW  PEG  DEVELOP  POTENTIAL:  MARINES 


. 

Inapplicable 

G17 

89.3 

1 

STRONGLY  DISAGR 

4 

O.G 

2 

DISAGREE 

G 

0.9 

3 

NEITHER 

24 

3.5 

4 

AGREE 

21 

3.0 

5 

STRONGLY  AGREE 

19 

2.7 

294  PFPOTEN  NUM  2  AGREEW  PEG  DEVELOP  POTENTIAL:  AIR  FORCE 


, 

Inappl i cable 

G3G 

92.0 

.D 

Don' t  know 

3 

0.4 

1 

STRONGLY  DISAGR 

1 

0.1 

2 

DISAGREE 

3 

0.4 

3 

NEITHER 

18 

2.G 

4 

AGREE 

14 

2.0 

5 

STRONGLY  AGREE 

1G 

2.3 

295  PSPOTEN  NUM  2  AGREEW  PEG  DEVELOP  POTENTIAL:  MILITARY 


. 

Inapplicable 

B24 

90.3 

.D 

Don' t  know 

1 

0.1 

1 

STRONGLY  DISAGR 

3 

0.4 

2 

DISAGREE 

G 

0.9 

3 

NEITHER 

17 

2.5 

4 

AGREE 

17 

2.5 

5 

STRONGLY  AGREE 

23 

3.3 
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296  PNMENTAL  NUM  2  AGREEW  PEG  MENTALLY  CHALLENGING:  NAVY 


. 

Inapplicable 

624 

90.3 

1 

STRONGLY  DISAGR 

4 

O.G 

2 

DISAGREE 

2 

0.3 

3 

NEITHER 

21 

3.0 

4 

AGREE 

26 

3.8 

5 

STRONGLY  AGREE 

14 

2.0 

297  PMMENTAL  NUM  2  AGREEW  PEG  MENTALLY  CHALLENGING:  MARINES 


. 

Inapplicable 

617 

89.3 

1 

STRONGLY  DISAGR 

3 

0.4 

2 

DISAGREE 

6 

0.9 

3 

NEITHER 

24 

3.5 

4 

AGREE 

23 

3.3 

5 

STRONGLY  AGREE 

18 

2.G 

298  PFMENTAL  NUM  2  AGREEW  PEG  MENTALLY  CHALLENGING:  AIR  FORCE 


, 

Inapplicable 

636 

92.0 

•  D 

Don' t  know 

3 

0.4 

2 

DISAGREE 

2 

0.3 

3 

NEITHER 

23 

3.3 

4 

AGREE 

13 

1 .9 

5 

STRONGLY  AGREE 

14 

2.0 

299  PSMENTAL  NUM  2  AGREEW  PEG  MENTALLY  CHALLENGING:  MILITARY 


. 

Inapplicable 

624 

90.3 

.D 

Don' t  know 

1 

0.1 

1 

STRONGLY  DISAGR 

4 

0.6 

2 

DISAGREE 

4 

O.G 

3 

NEITHER 

16 

2.3 

4 

AGREE 

17 

2.5 

5 

STRONGLY  AGREE 

25 

3.6 

300  PNMATURE  NUM  2  AGREEW  PEG  MATURE  AND  RESPONSIBLE:  NAVY 


, 

Inapplicable 

624 

90.3 

1 

STRONGLY  DISAGR 

3 

0.4 

2 

DISAGREE 

3 

0.4 

3 

NEITHER 

12 

1.7 

4 

AGREE 

22 

3.2 

5 

STRONGLY  AGREE 

27 

3.9 
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301  PMMATURE  NUM  2  AGREEW  PEG  MATURE  AND  RESPONSIBLE:  MARINES 


302 


, 

Inapplicable 

G17 

89.3 

1 

STRONGLY  DISAGR 

3 

0.4 

2 

DISAGREE 

4 

O.G 

3 

NEITHER 

13 

1 .9 

4 

AGREE 

24 

3.5 

5 

STRONGLY  AGREE 

30 

4.3 

PFMATURE  NUM 

2  AGREEW  PEG 

MATURE  AND 

RESPONSIBLE:  AIR  FORCE 

Inapplicable 

G3G 

92.0 

.D 

Don' t  know 

3 

0.4 

2 

DISAGREE 

1 

0.1 

3 

NEITHER 

14 

2.0 

4 

AGREE 

18 

2.G 

5 

STRONGLY  AGREE 

19 

2.7 

303  PSMATURE  NUM  2  AGREEW  PEG  MATURE  AND  RESPONSIBLE:  MILITARY 


, 

Inapplicable 

G24 

90.3 

1 

STRONGLY  DISAGR 

2 

0.3 

2 

DISAGREE 

3 

0.4 

3 

NEITHER 

8 

1.2 

4 

AGREE 

22 

3.2 

5 

STRONGLY  AGREE 

32 

4.G 

304  PNTRAIN  NUM  2  AGREEW  PEG  TRAINING  IN  USEFUL  SKILLS:  NAVY 


, 

Inappi i cable 

G24 

90.3 

.D 

Don' t  know 

1 

0. 1 

1 

STRONGLY  DISAGR 

3 

0.4 

2 

DISAGREE 

4 

O.G 

3 

NEITHER 

1G 

2.3 

4 

AGREE 

2G 

3.8 

5 

STRONGLY  AGREE 

17 

2.5 

305  PMTRAIN  NUM  2  AGREEW  PEG  TRAINING  IN  USEFUL  SKILLS:  MARINES 


, 

Inapplicable 

G17 

89.3 

.D 

Don' t  know 

3 

0.4 

1 

STRONGLY  DISAGR 

4 

O.G 

2 

DISAGREE 

8 

1.2 

3 

NEITHER 

18 

2.G 

4 

AGREE 

2G 

3.8 

5 

STRONGLY  AGREE 

15 

2.2 
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30G  PFTRAIN  NUM 


AGREEW  PE6  TRAINING  IN  USEFUL  SKILLS:  AIR  FORCE 


307  PSTRAIN 


• 

Inapplicable 

G3G 

92.0 

.D 

Don' t  know 

2 

0.3 

2 

DISAGREE 

1 

0.1 

3 

NEITHER 

15 

2.2 

4 

AGREE 

19 

2.7 

5 

STRONGLY  AGREE 

18 

2.G 

NUM  2  AGREEW  PEG  TRAINING  IN  USEFUL  SKILLS:  MILITARY 


, 

Inapplicable 

G24 

90.3 

1 

STRONGLY  DISAGR 

2 

0.3 

2 

DISAGREE 

3 

0.4 

3 

NEITHER 

11 

1.G 

4 

AGREE 

24 

3.5 

5 

STRONGLY  AGREE 

27 

3.9 

308  PNHIQUAL  NUM  2  AGREEW  PEG  HIGHLY  TRAINED  COWORKERS:  NAVY 


. 

Inapplicable 

G24 

90.3 

1 

STRONGLY  DISAGR 

3 

0.4 

2 

DISAGREE 

3 

0.4 

3 

NEITHER 

14 

2.0 

4 

AGREE 

27 

3.9 

5 

STRONGLY  AGREE 

20 

2.9 

309  PFHIQUAL  NUM  2  AGREEW  PEG  HIGHLY  TRAINED  COWORKERS:  AIR  FORCE 


* 

Inapplicable 

G3G 

92.0 

.D 

Don' t  know 

1 

0.1 

2 

DISAGREE 

1 

0.1 

3 

NEITHER 

13 

1 .9 

4 

AGREE 

23 

3.3 

5 

STRONGLY  AGREE 

17 

2.5 

310  PSHIQUAL  NUM  2  AGREEW  PEG  HIGHLY  TRAINED  COWORKERS:  MILITARY 


. 

Inapplicable 

624 

90.3 

.D 

Don' t  know 

1 

0.1 

1 

STRONGLY  DISAGR 

2 

0.3 

2 

DISAGREE 

1 

0.1 

3 

NEITHER 

19 

2.7 

4 

AGREE 

19 

2.7 

5 

STRONGLY  AGREE 

25 

3.6 
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311  PMHIQUAL  NUM  2  AGREEW  PEG  HIGHLY  TRAINED  COWORKERS:  MARINES 


. 

Inapplicable 

G17 

89.3 

•  D 

Don' t  know 

1 

0.1 

1 

STRONGLY  DISAGR 

4 

O.G 

2 

DISAGREE 

7 

1.0 

3 

NEITHER 

18 

2.G 

4 

AGREE 

27 

3.9 

5 

STRONGLY  AGREE 

17 

2.5 

PNCASHED  NUM 

2  AGREEW  PEG  GET 

MONEY 

FOR  EDUCATION;  NAVY 

Inappl i cable 

G24 

90.3 

.D 

Don' t  know 

1 

0.1 

1 

STRONGLY  DISAGR 

1 

0.1 

2 

DISAGREE 

3 

0.4 

3 

NEITHER 

11 

1.G 

4 

AGREE 

28 

4. 1 

5 

STRONGLY  AGREE 

23 

3.3 

In  Version  1  of  the  questionnaire  only,  due  to  programming 

and  screen  size  restrictions 

,  this 

attribute  was  not  included 

in  the 

random  start  series  for  PE-G;  rather,  it  was  always 

asked 

prior  to  the  randomly  started 

I  attribute  list. 

In  subsequent  versions,  PNCASHED  was  included  in  the 

randomi zation. 

PMCASHED  NUM 

2  AGREEW  PEG  GET 

MONEY 

FOR  EDUCATION:  MARINES 

Inappl i cable 

G17 

89.3 

.D 

Don' t  know 

3 

0.4 

1 

STRONGLY  DISAGR 

3 

0.4 

2 

DISAGREE 

3 

0.4 

3 

NEITHER 

19 

2.7 

4 

AGREE 

30 

4.3 

5 

STRONGLY  AGREE 

1G 

2.3 

In  Version  1  of  the  questionnaire  only,  due  to  programming 
and  screen  size  restrictions,  this  attribute  was  not  included 
in  the  random  start  series  for  PE-G;  rather,  it  was  always 
asked  prior  to  the  randomly  started  attribute  list. 

In  subsequent  versions,  PMCASHED  was  included  in  the 
randomi zation. 


PARNMAIN  CODEBOOK  FOR  Q87-2  (Jan, Feb, Mar  87) 


Page  C-G9 


ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


314  PFCASHED  NUM  2  AGREEW  PE6  GET  MONEY  FOR  EDUCATION;  AIR  FORCE 


. 

Inapplicable 

636 

92.0 

.D 

Don' t  know 

3 

0.4 

2 

DISAGREE 

2 

0.3 

3 

NEITHER 

11 

1.6 

4 

AGREE 

16 

2.3 

5 

STRONGLY  AGREE 

23 

3.3 

In  Version  1  of  the  questionnaire  only,  due  to  programming 
and  screen  size  restrictions,  this  attribute  was  not  included 
in  the  random  start  series  for  PE-6;  rather,  it  was  always 
asked  prior  to  the  randomly  started  attribute  list. 

In  subsequent  versions,  PFCASHED  was  included  in  the 
randomi zation. 


315  PSCASHED  NUM  2  AGREEW  PEG  GET  MONEY  FOR  EDUCATION:  MILITARY 


. 

Inapplicable 

624 

90.3 

.D 

Don' t  know 

1 

0.1 

1 

STRONGLY  DISAGR 

1 

0.1 

2 

DISAGREE 

2 

0.3 

3 

NEITHER 

15 

2.2 

4 

AGREE 

23 

3.3 

5 

STRONGLY  AGREE 

25 

3.6 

In  Version  1  of  the  questionnaire  only,  due  to  programming 
and  screen  size  restrictions,  this  attribute  was  not  included 
in  the  random  start  series  for  PE-G;  rather,  it  was  always 
asked  prior  to  the  randomly  started  attribute  list. 

In  subsequent  versions,  PSCASHED  was  included  in  the 
randomi zation. 

31G  PWPHYS  NUM  2  AGREEW  PE7  PHYSICALLY  CHALLENGING:  JOB 


, 

Inapplicable 

627 

90.7 

.D 

Don' t  know 

2 

0.3 

1 

STRONGLY  DISAGR 

3 

0.4 

2 

DISAGREE 

11 

1.6 

3 

NEITHER 

19 

2.7 

4 

AGREE 

23 

3.3 

5 

STRONGLY  AGREE 

6 

0.9 
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317  PWPROUD  NUM  2  AGREEW  PE7  EXPERIENCE  TO  BE  PROUD  OF:  JOB 


. 

Inapplicable 

G27 

90.7 

.D 

Don' t  know 

1 

0.1 

1 

STRONGLY  DISAGR 

2 

0.3 

2 

DISAGREE 

5 

0.7 

3 

NEITHER 

20 

2.9 

4 

AGREE 

25 

3.6 

5 

STRONGLY  AGREE 

11 

1.6 

318  PWSTEP  NUM  2  AGREEW  PE7  STEPPING  STONE  TO  COLLEGE:  JOB 


, 

Inapplicable 

627 

90.7 

.D 

Don' t  know 

2 

0.3 

1 

STRONGLY  DISAGR 

12 

1.7 

2 

DISAGREE 

9 

1.3 

3 

NEITHER 

16 

2.3 

4 

AGREE 

14 

2.0 

5 

STRONGLY  AGREE 

11 

1.6 

319  PWLEADER  NUM  2  AGREEW  PE7  DEVELOP  LEADERSHIP  SKILLS:  JOB 


320 


. 

Inapplicable 

627 

90.7 

.D 

Don' t  know 

1 

0.1 

1 

STRONGLY  DISAGR 

3 

0.4 

2 

DISAGREE 

11 

1.6 

3 

NEITHER 

18 

2.6 

4 

AGREE 

23 

3.3 

5 

STRONGLY  AGREE 

8 

1.2 

PWHITECH  NUM 

2  AGREEW  PE7  USE 

HIGH- 

TECH  EQUIPMENT:  JOB 

Inappl i cable 

627 

90.7 

.D 

Don' t  know 

1 

0.1 

1 

STRONGLY  DISAGR 

4 

0.6 

2 

DISAGREE 

9 

1.3 

3 

NEITHER 

19 

2.7 

4 

AGREE 

19 

2.7 

5 

STRONGLY  AGREE 

12 

1.7 
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321  PWCIVCAR  NUM  2  AGREEW  PE7  CIVILIAN  CAREER  DEVELOP:  JOB 


. 

Inapplicable 

627 

90.7 

.D 

Don' t  know 

2 

0.3 

1 

STRONGLY  DISAGR 

4 

0.6 

2 

DISAGREE 

7 

1.0 

3 

NEITHER 

20 

2.9 

4 

AGREE 

19 

2.7 

5 

STRONGLY  AGREE 

12 

1.7 

322  PWSELCON  NUM  2  AGREEW  PE7  DEVELOP  SELF-CONFIDENCE:  JOB 


. 

Inapplicable 

627 

90.7 

.D 

Don' t  know 

2 

0.3 

2 

DISAGREE 

6 

0.9 

3 

NEITHER 

26 

3.8 

4 

AGREE 

19 

2.7 

5 

STRONGLY  AGREE 

11 

1 .6 

323  PWPOTEN  NUM 


AGREEW  PE7  DEVELOP  POTENTIAL:  JOB 


324  PWMENTAL  NUM 


. 

Inapplicable 

627 

90.7 

.D 

Don' t  know 

2 

0.3 

1 

STRONGLY  DISAGR 

2 

0.3 

2 

DISAGREE 

5 

0.7 

3 

NEITHER 

17 

2.5 

4 

AGREE 

27 

3.9 

5 

STRONGLY  AGREE 

11 

1.6 

NUM 

2  AGREEW  PE7  1 

MENTALLY 

CHALLEN( 

Inapplicable 

627 

90.7 

.D 

Don' t  know 

2 

0.3 

1 

STRONGLY  DISAGR 

4 

0.6 

2 

DISAGREE 

6 

0.9 

3 

NEITHER 

19 

2.7 

4 

AGREE 

22 

3.2 

5 

STRONGLY  AGREE 

11 

1 .6 

JOB 
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325  PWMATURE  NUM  2  AGREEW  PE7  MATURE  AND  RESPONSIBLE:  JOB 


32G 


327 


328 


. 

Inapplicable 

G27 

90.7 

.D 

Don' t  know 

1 

0.1 

1 

STRONGLY  DISAGR 

1 

0. 1 

2 

DISAGREE 

4 

0.6 

3 

NEITHER 

17 

2.5 

4 

AGREE 

31 

4.5 

5 

STRONGLY  AGREE 

10 

1.4 

PWTRAIN  NUM 

2  AGREEW  PE7  TRAINING 

IN  USEFUL  SKILLS:  JOB 

Inapplicable 

G27 

90.7 

.D 

Don' t  know 

2 

0.3 

1 

STRONGLY  DISAGR 

1 

0. 1 

2 

DISAGREE 

8 

1.2 

3 

NEITHER 

21 

3.0 

4 

AGREE 

22 

3.2 

5 

STRONGLY  AGREE 

10 

1.4 

PWHIQUAL  NUM 

2  AGREEW  PE7  HIGHLY  TRAINED  COWORKERS:  JOB 

Inappl icable 

627 

90.7 

.D 

Don' t  know 

2 

0.3 

1 

STRONGLY  DISAGR 

2 

0.3 

2 

DISAGREE 

9 

1.3 

3 

NEITHER 

22 

3.2 

4 

AGREE 

13 

1.9 

5 

STRONGLY  AGREE 

16 

2.3 

PWCASHED  NUM 

2  AGREEW  PE7  GET 

MONEY 

FOR  EDUCATION:  JOB 

Inappl icable 

627 

90.7 

•  D 

Don' t  know 

2 

0.3 

1 

STRONGLY  DISAGR 

11 

1.6 

2 

DISAGREE 

11 

1.6 

3 

NEITHER 

17 

2.5 

4 

AGREE 

17 

2.5 

5 

STRONGLY  AGREE 

6 

0.9 

In  Version  1  of  the  questionnaire  only,  due  to  programming 
and  screen  size  restrictions,  this  attribute  was  not  included 
in  the  random  start  series  for  PE-7:  rather,  it  was  always 
asked  prior  to  the  randomly  started  attribute  list. 

In  subsequent  versions,  PWCASHED  was  included  in  the 
randomi zation. 
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329  PCPROUD  NUM  2  AGREEW  PE8  EXPERIENCE  TO  BE  PROUD  OF:  COLLEGE 


. 

Inapplicable 

629 

91.0 

1 

STRONGLY  DISAGR 

1 

0.1 

2 

DISAGREE 

3 

0.4 

3 

NEITHER 

9 

1.3 

4 

AGREE 

15 

2.2 

5 

STRONGLY  AGREE 

34 

4.9 

330  PCLEADER  NUM  2  AGREEW  PE8  DEVELOP  LEADERSHIP  SKILLS:  COLLEGE 


331 


332 


333 


. 

Inapplicable 

829 

91.0 

1 

STRONGLY  DISAGR 

2 

0.3 

2 

DISAGREE 

3 

0.4 

3 

NEITHER 

17 

2.5 

4 

AGREE 

19 

2.7 

5 

STRONGLY  AGREE 

21 

3.0 

PCCIVCAR  NUM 

2  AGREEW  PE8 

CIVILIAN 

CAREER  DEVELOP:  COLLEGE 

. 

Inapplicable 

629 

91.0 

1 

STRONGLY  DISAGR 

1 

0.1 

2 

DISAGREE 

1 

0.1 

3 

NEITHER 

12 

1.7 

4 

AGREE 

14 

2.0 

5 

STRONGLY  AGREE 

34 

4.9 

PCSELCON  NUM 

2  AGREEW  PE8 

DEVELOP  SELF-CONFIDENCE:  COLLEGE 

Inapplicable 

629 

91.0 

1 

STRONGLY  DISAGR 

2 

0.3 

2 

DISAGREE 

2 

0.3 

3 

NEITHER 

16 

2.3 

4 

AGREE 

17 

2.5 

5 

STRONGLY  AGREE 

25 

3.6 

PCPOTEN  NUM 

2  AGREEW  PE8 

DEVELOP  POTENTIAL:  COLLEGE 

. 

Inapplicable 

629 

91.0 

1 

STRONGLY  DISAGR 

1 

0.1 

2 

DISAGREE 

3 

0.4 

3 

NEITHER 

12 

1.7 

4 

AGREE 

15 

2.2 

5 

STRONGLY  AGREE 

31 

4.5 
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i 

J 

1 

334 

PCMENTAL 

NUM 

2  AGREEW  PE8 

MENTALLY 

CHALLENGING:  COLLEGE 

Inapplicable 

629 

91.0 

1 

STRONGLY  DISAGR 

2 

0.3 

2 

DISAGREE 

2 

0.3  , 

3 

NEITHER 

8 

1.2 

4 

AGREE 

18 

2.6 

5 

STRONGLY  AGREE 

32 

4.6 

335 

PCMATURE 

NUM 

2  AGREEW  PE8 

MATURE  AND  RESPONSIBLE:  COLLEGE 

Inapplicable 

629 

91.0 

1 

STRONGLY  DISAGR 

2 

0.3 

2 

DISAGREE 

3 

0.4 

3 

NEITHER 

12 

1.7 

4 

AGREE 

20 

2.9 

5 

STRONGLY  AGREE 

25 

3.6 

336 

PCHIQUAL 

NUM 

2  AGREEW  PE8 

HIGHLY  TRAINED  COWORKERS:  COLLEGE 

Inapplicable 

629 

91.0  M 

i 

STRONGLY  DISAGR 

1 

0.1  i 

2 

DISAGREE 

2 

0.3  ^ 

3 

NEITHER 

18 

2.6 

4 

AGREE 

18 

2.6 

5 

STRONGLY  AGREE 

23 

3.3 

337 

PPEDIP 

NUM 

2  PROPANS  PE  12 

ARMY  %  PAST  YEAR  HIGH  SCHOOL  GRADS 

.D 

Don' t  know 

27 

3.9 

1 

<  ONE  QUARTER 

27 

3.9 

2 

ONE  QUARTER 

93 

13.5 

3 

ONE  HALF 

187 

27.1 

4 

THREE  QUARTERS 

166 

24.0 

5 

ALMOST  ALL 

191 

27.6 

338 

PPEGRADE 

NUM 

2  PEGRADE  PE  13 

ARMY  %  PAST  YEAR  UPPER  HALF  IQ 

■  D 

Don' t  know 

29 

4.2 

1 

ALL 

12 

1.7 

2 

THREE  QUARTERS 

110 

15.9 

3 

HALF 

374 

54. 1 

4 

ONE  QUARTER 

159 

23.0 

5 

NONE 

7 

1.0 

i 
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339  PPECOL  NUM  2  PROPANS  PE  14  ARMY  %  PAST  YEAR  TO  FINISH  COLLEGE 


.D 

Don' t  know 

20 

2.9 

1 

<  ONE  QUARTER 

134 

19.4 

2 

ONE  QUARTER 

280 

37.8 

3 

ONE  HALF 

188 

27.2 

4 

THREE  QUARTERS 

53 

7.7 

5 

ALMOST  ALL 

38 

5.2 

340  PPESIM  NUM  2  YESNO  PE15  ARE  MANY  YOUNG  PEOPLE  JOINING  ARMY 


.D 

Don' t  know 

43 

8.2 

1 

YES 

232 

33.8 

2 

NO 

418 

80.2 

341  PHEARDRO  NUM  2  YESNO  PE15A  P  EVER  HEARD  OF  ROTC  AT  COLLEGE 


. 

Inapplicable 

34 

4.9 

.D 

Don' t  know 

5 

0.7 

1 

YES 

491 

71 . 1 

2 

NO 

181 

23.3 

In  Version  1  of  the  instrument,  this  question  was  asked 
only  of  parents  selected  to  receive  ROTC  questions. 

In  subsequent  versions,  it  was  asked  of  all  parents. 

342  PRLEADER  NUM  2  AGREEW  PE2  LEADERSHIP/MANAGEMENT  TRAINING:  ROTC 


. 

Inapplicable 

318 

48.0 

.D 

Don' t  know 

4 

0.8 

1 

STRONGLY  DISAGR 

14 

2.0 

2 

DISAGREE 

11 

1 .8 

3 

NEITHER 

89 

10.0 

4 

AGREE 

170 

24.8 

5 

STRONGLY  AGREE 

105 

15.2 

343  PRSELCON  NUM  2  AGREEW  PE2  DEVELOP  SELF-CONFIDENCE:  ROTC 


. 

Inapplicable 

318 

48.0 

.D 

Don' t  know 

3 

0.4 

1 

STRONGLY  DISAGR 

12 

1.7 

2 

DISAGREE 

9 

1.3 

3 

NEITHER 

80 

8.7 

4 

AGREE 

179 

25.9 

5 

STRONGLY  AGREE 

110 

15.9 
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i 

t 

344 

PRELECT 

NUM 

2  AGREEW  PE2  COLLEGE  ELECTIVE  W/COURSES:  ROTC 

\ 

Inapplicable 

318 

46.0 

.D 

Don' t  know 

4 

0.6 

1 

STRONGLY  DISAGR 

9 

1.3  1 

2 

DISAGREE 

4 

0.6 

3 

NEITHER 

74 

10.7 

4 

AGREE 

149 

21.6 

5 

STRONGLY  AGREE 

133 

19.2 

345 

PROFFCOM 

NUM 

2  AGREEW  PE2  AN  OFFICER' S  COMMISSION:  ROTC 

Inapplicable 

318 

46.0 

.D 

Don' t  know 

11 

1 .6 

1 

STRONGLY  DISAGR 

9 

1.3 

2 

DISAGREE 

7 

1.0 

3 

NEITHER 

59 

8.5 

4 

AGREE 

125 

18. 1 

5 

STRONGLY  AGREE 

162 

23.4 

346 

POWIDE 

NUM 

2  AGREEW  PE3  WIDE 

VARIETY  OF  JOBS:  OFFICER  ^ 

Inapplicable 

318 

46.0  ^ 

.D 

Don' t  know 

1 

0.1 

1 

STRONGLY  DISAGR 

21 

3.0 

2 

DISAGREE 

21 

3.0 

3 

NEITHER 

99 

14.3 

4 

AGREE 

132 

19.1 

5 

STRONGLY  AGREE 

99 

14.3  .  < 

347 

POPROUD 

NUM 

2  AGREEW  PE3  EXPERIENCE 

TO  BE  PROUD  OF:  OFFICER 

Inappl icable 

318 

46.0 

•  D 

Don' t  know 

1 

0.1 

1 

STRONGLY  DISAGR 

14 

2.0 

2 

DISAGREE 

12 

1.7 

3 

NEITHER 

60 

8.7 

4 

AGREE 

148 

21.4 

5 

STRONGLY  AGREE 

138 

20.0 

i 
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AGREEW  PE3  USE  COLLEGE  SKILLS:  OFFICER 


Inapplicable 

318 

46.0 

Don' t  know 

3 

0.4 

STRONGLY  DISAGR 

17 

2.5 

DISAGREE 

11 

1.6 

NEITHER 

79 

11.4 

AGREE 

144 

20.8 

STRONGLY  AGREE 

119 

17.2 

AGREEW  PE3  INNOVATIVE/CREATIVE:  OFFICER 


348  POUSECOL  NUM  2 


.D 

1 

2 

3 

4 

5 

349  POINNOV  NUM  2 


.D 

1 

2 

3 

4 

5 

350  RANDKAP  NUM  2 


1 

2 

3 

4 

351  PKAEARN  NUM  2 


Inapplicable 

318 

Don' t  know 

2 

STRONGLY  DISAGR 

20 

DISAGREE 

21 

NEITHER 

73 

AGREE 

147 

STRONGLY  AGREE 

110 

RANDKAY  KA4  RANDOMIZE  I 

Inapplicable  317 

START:  ARMY  100 

START:  AIR  FORCE  82 

START:  NAVY  100 

START:  MARINES  92 

YKAEARN  KA7  EARN  MONEY 


4B.0 

0.3 

2.9 

3.0 

10.6 

21.3 

15.9 

FIRST  BRANCH  FOR  GI  BILL 

45.9 
14.5 

11.9 
14.5 

13.3 

FOR  COLLEGE  IN  ARMY 


352 


, 

Inappi i cable 

317 

45.9 

.D 

Don' t  know 

27 

3.9 

1 

YES 

328 

47.5 

2 

NO 

19 

2.7 

PKAEDBEN  NUM  2  YKABEN  KA1  AMOUNT  OF  ARMY  EDUCATION  BENEFITS 


Inapplicable 

336 

48.6 

.D 

Don' t  know 

180 

26.0 

1 

UNDER  $5,000 

16 

2.3 

2 

$5,000-$9,999 

35 

5.1 

3 

$10,000-$14,999 

37 

5.4 

4 

$15,000-$19,999 

36 

5.2 

5 

$20,000-$24,999 

37 

5.4 

6 

$25,000  OR  MORE 

14 

2.0 
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1 

353 

PKALLCOL 

NUM 

2 

YKALCOL  KA2 

WOULD  ARMY  PAY  FOR  ENTIRE  COLLEGE  ED 

Inapplicable 

33G 

48. G 

.D 

Don' t  know 

44 

G.4 

1 

YES 

132 

19. 1 

/ 

2 

NO 

179 

25.9 

354 

PKASAME 

NUM 

2 

YKASAME  KA3 

COMPAR  ARMY  EDUC  BEN  TO 

OTH  BRANCHES 

Inapplicable 

33G 

48. G 

.D 

Don' t  know 

45 

G.5 

1 

MORE 

13 

1.9 

2 

LESS 

27 

3.9 

3 

ABOUT  THE  SAME 

270 

39.1 

355 

PKAGIAR 

NUM 

2 

YKAGIAR  KA4 

DOES 

ARMY 

OFFER  GI  BILL 

Inappl icable 

317 

45.9 

.D 

Don' t  know 

G1 

8.8 

1 

DOES  OFFER 

297 

43.0 

2 

DOES  NOT  OFFER 

1G 

2.3 

1 

35G 

PKAGIAF 

NUM 

2 

YKAGIAF  KA4 

DOES 

AIR 

FORCE  OFFER  GI 

BILL  ^ 

Inapplicable 

317 

45.9 

.D 

Don' t  know 

105 

15.2 

1 

DOES  OFFER 

244 

35.3 

2 

DOES  NOT  OFFER 

25 

3.G 

357 

PKAGINA 

NUM 

2 

YKAGINA  KA4 

DOES 

NAVY 

OFFER  GI  BILL 

Inapplicable 

317 

45.9 

.D 

Don' t  know 

108 

15. G 

1 

DOES  OFFER 

237 

34.3 

2 

DOES  NOT  OFFER 

29 

4.2 

358 

PKAGIMA 

NUM 

2 

YKAGIMA  KA4 

DOES 

MARINE  CORPS  OFFER 

GI  BILL 

Inapplicable 

317 

45.9 

.D 

Don' t  know 

107 

15.5 

1 

DOES  OFFER 

238 

34.4 

2 

DOES  NOT  OFFER 

29 

4.2 

i 
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359 

PKAYEARS 

NUM 

2 

KA5 

MINIMUM  ARMY  ENLISTMENT 

Inapplicable 

317 

45.9 

.D 

Don' t  know 

55 

8.0 

1 

2 

0.3 

2 

177 

25.6 

3 

76 

11.0 

4 

62 

9.0 

6 

2 

0.3 

360 

PKADEP 

NUM 

2 

YKADEP  KA6 

CAN  Y  JOIN 

ARMY  DEP  &  ENTER  YR  LATER 

Inapplicable 

317 

45.9 

.D 

Don' t  know 

59 

8.5 

1 

YES 

301 

43.6 

2 

NO 

14 

2.0 

361 

PKARGJUN 

NUM 

2 

YKAJOIN  KA8 

CAN  HS  JRS 

AGE  17  JOIN  RESERVE/GUARD 

Inapplicable 

317 

45.9 

.D 

Don' t  know 

106 

15.3 

1 

YES 

216 

31.3 

2 

NO 

52 

7.5 

362 

PKARGHS 

NUM 

2 

YKARGHS  KA9 

CAN  ONLY  HS  GRADS  JOIN  RESERVE/GUARD 

Inapplicable 

533 

77.1 

.D 

Don' t  know 

62 

9.0 

1 

YES 

34 

4.9 

2 

NO 

62 

9.0 

363 

PKAWARD 

NUM 

2 

YKAWARD  KA10  WHO  SPONSORS  SCHOLAR-ATHLETE  AWARD 

Inappl i cable 

317 

45.9 

.D 

Don' t  know 

270 

39.1 

1 

MARINE  CORPS 

26 

3.8 

2 

NATIONAL  GUARD 

3 

0.4 

3 

ARMY  RESERVE 

53 

7.7 

4 

AIR  FORCE 

10 

1.4 

5 

NAVY 

12 

1.7 

3B4  PKARGCOL  NUM  2  YKACOL  KA11  EARN  COLLEGE  MONEY  IN  RESERVE/GUARD 


. 

Inapplicable 

317 

45.9 

.D 

Don' t  know 

82 

11.9 

1 

YES 

267 

38.6 

2 

NO 

25 

3.6 
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385  PKARGGI  NUM  2  YKARGGI  KA12  MAX  GI  BILL  AMOUNT  IN  RESERVE/GUARD 


. 

Inapplicable 

424 

81.4 

.D 

Don' t  know 

185 

28.8 

2 

$1,000  TO  $1 ,999 

4 

0.8 

3 

$2,000  TO  $3,999 

9 

1.3 

4 

$4,000  TO  $5,999 

18 

2.8 

5 

$8,000  TO  $7,999 

1 

0. 1 

6 

$8,000  TO  $9,999 

8 

0.9 

7 

$10,000  OR  MORE 

44 

8.4 

I 
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368  PDDOBYY  NUM  2  DEI  YEAR  PARENT  WAS  BORN 


. 

Inapplicable 

11 

1.6 

.R 

Refused 

2 

0.3 

5 

1 

0.1 

7 

1 

0.1 

18 

1 

0.1 

22 

3 

0.4 

23 

3 

0.4 

24 

2 

0.3 

25 

2 

0.3 

26 

3 

0.4 

27 

4 

0.6 

28 

9 

1.3 

29 

7 

1.0 

30 

10 

1.4 

31 

7 

1.0 

32 

5 

0.7 

33 

24 

3.5 

34 

16 

2.3 

35 

18 

2.6 

36 

27 

3.9 

37 

25 

3.6 

38 

22 

3.2 

39 

26 

3.8 

40 

40 

5.8 

41 

42 

6.1 

42 

49 

7.1 

43 

47 

6.8 

44 

44 

6.4 

45 

33 

4.8 

46 

37 

5.4 

47 

52 

7.5 

48 

41 

5.9 

49 

20 

2.9 

50 

23 

3.3 

51 

11 

1 .6 

52 

11 

1 .6 

53 

6 

0.9 

54 

3 

0.4 

57 

1 

0.1 

58 

1 

0.1 

59 

1 

0.1 
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3B7  PDRACE  NUM 


RACE  DE3  RACE  OF  PARENT 


.D 

Don' t  know 

2 

0.3 

.R 

Refused 

2 

0.3 

1 

WHITE 

B04 

87.4 

2 

BLACK 

70 

10. 1 

3 

ASIAN/PACIFIC  IS 

9 

1.3 

4 

INDIAN/ALASKAN 

4 

O.B 

3B8  PDHISP  NUM 


YESNO 


DE4  PARENT  OF  HISPANIC  BACKGROUND 


.D 

.R 

1 

2 


Don' t  know 

2 

0.3 

Refused 

2 

0.3 

YES 

GO 

8.7 

NO 

B27 

90.7 

3G9  PDMARITL  NUM 


MARSTAT  DEB  MARITAL  STATUS  OF  PARENT 


.R 

1 

2 

3 

4 

5 

370  PEDLEV  NUM 

.D 

7 

8 

9 

10 
11 
12 

13 

14 

15 
IB 

17 

18 

19 

20 
21 
22 

23 

24 

25 


Refused 

1 

0.1 

SINGLE 

18 

2.G 

MARRIED 

573 

82.9 

SEPARATED 

22 

3.2 

DIVORCED 

G1 

8.8 

WIDOWED 

IB 

2.3 

YEDLEV  DE9  PARENT'S  HIGHEST  LEVEL  OF  EDUCATION 


Don' t  know 

6 

0.9 

<  8TH  GRADE 

10 

1.4 

8TH  GRADE 

18 

2.G 

9TH  GRADE 

11 

1  .B 

10TH  GRADE 

2G 

3.8 

11TH  GRADE 

13 

1.9 

12TH  GRADE 

27G 

39.9 

1ST  YR  4  YR  COLL 

38 

5.5 

2ND  YR  4  YR  COLL 

38 

5.5 

3RD  YR  4  YR  COLL 

25 

3.G 

4TH  YR  4  YR  COLL 

75 

10.9 

5TH  C0L/1ST  GRAD 

29 

4.2 

2ND  YR  GRAD  SCHL 

18 

2.B 

3RD  YR  GRAD  SCHL 

4 

O.B 

>  3  YRS  GRAD  SCH 

20 

2.9 

1ST  YR  JR/COMM 

15 

2.2 

2ND  YR  JR/COMM 

39 

5.G 

1ST  VOC/BUS  SCHL 

11 

1.G 

2ND  VOC/BUS  SCHL 

7 

1.0 

>  2  YRS  VOC/BUS 

12 

1.7 
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371 

PEDDIP 

NUM 

2 

YHSDIPL  DE10  KIND  OF  HIGH  SCHOOL  DIPLOMA  P  HAS 

Inapplicable 

78 

11.3 

1 

REG  H.S.  DIPLOMA 

549 

79.5 

2 

G.E.D. 

53 

7.7 

3 

A.B.E. 

2 

0.3 

4 

OTHR  CERTIFICATE 

3 

0.4 

5 

NONE  OF  ABOVE 

6 

0.9 

372 

PEMPCUR 

NUM 

2 

PEMPCUR  DE11 

IS  PARENT 

EMPLOYED 

1 

YES,  FULL-TIME 

472 

68.3 

2 

YES,  PART-TIME 

82 

ri  .9 

3 

NO 

137 

19.8 

373 

PEMPEVER 

NUM 

2 

YESNO  DE12  1 

PARENT  EVER  EMPLOYED  FULL  TIME 

Inapplicable 

472 

68.3 

1 

YES 

202 

29.2 

2 

NO 

17 

2.5 

374 

PEMPEASY 

NUM 

2 

YEMPLOY  DE13  1 

DIFFICULTY 

OF  Y  FINDING  JOB  FROM  1 

.D 

Don' t  know 

5 

0.7 

1 

ALMOST  IMPOSS 

80 

11.6 

2 

• 

VERY  DIFFICULT 

170 

24.6 

3 

SOMWHT  DIFFICULT 

290 

42.0 

4 

NOT  DIFFICULT 

146 

21.1 

375 

PDINCOME 

NUM 

2 

P INCOME  DE29 

INCOME  OF 

PARENT 

.D 

Don' t  know 

7 

1.0 

.R 

Refused 

31 

4.5 

1 

LESS  THAN  5,000 

22 

3.2 

2 

5,001  TO  10,000 

32 

4.6 

3 

10,001  TO  20,000 

108 

15.6 

4 

20,001  TO  30,000 

125 

18.1 

5 

30,001  TO  40,000 

144 

20.8 

6 

40,001  TO  50,000 

83 

12.0 

7 

50,001  AND  ABOVE 

139 

20.1 

376 

PDMILSER 

NUM 

2 

YESNO  DE30 

HAS  PARENT 

SERVED  IN  ARMED  FORCES 

1 

YES 

173 

25.0 

2 

NO 

518 

75.0 
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377  PDMILBMM  NUM  2  DOBMNTH  DE31  MONTH  PARENT  BEGAN  MILITARY  SERVICE 


. 

Inapp! icable 

518 

75.0 

.D 

Don' t  know 

9 

1.3 

1 

JANUARY 

17 

2.5 

2 

FEBRUARY 

9 

1.3 

3 

MARCH 

12 

1.7 

4 

APRIL 

12 

1.7 

5 

MAY 

14 

2.0 

6 

JUNE 

21 

3.0 

7 

JULY 

14 

2.0 

8 

AUGUST 

13 

1.9 

9 

SEPTEMBER 

20 

2.9 

10 

OCTOBER 

12 

1.7 

11 

NOVEMBER 

10 

1.4 

12 

DECEMBER 

10 

1.4 
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378  PDMILBYY  NUM 


DE31  YEAR  PARENT  BEGAN  MILITARY  SERVICE 


.D 

42 

43 

44 

45 
48 

47 

48 

49 

50 

51 

52 

53 

54 

55 

56 

57 

58 

59 

60 
61 
62 

63 

64 

65 

66 

67 

68 

69 

70 

72 

73 
78 

379  PDMILNOW  NUM 


1 

2 


Inapplicable 
Don' t  know 


YESNO  DE 

Inapplicable 

YES 

NO 


518 

75.0 

1 

0.1 

5 

0.7 

3 

0.4 

1 

0.1 

1 

0.1 

2 

0.3 

1 

0.1 

1 

0.1 

1 

0.1 

7 

1.0 

4 

0.6 

6 

0.9 

5 

0.7 

9 

1.3 

11 

1.6 

8 

1.2 

9 

1.3 

7 

1.0 

10 

1 .4 

9 

1.3 

5 

0.7 

13 

1.9 

8 

1.2 

8 

1.2 

11 

1 .6 

10 

1.4 

6 

0.9 

5 

0.7 

2 

0.3 

1 

0.1 

1 

0.1 

1 

0.1 

1 

0.1 

PARENT 

STILL 

518 

75.0 

9 

1.3 

164 

23.7 
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380  PDMILEMM  NUM  2  DOBMNTH  DE33  MONTH  PARENT  FINISHED  ARMED  FORCES 


. 

Inapplicable 

518 

75.0 

.D 

Don' t  know 

13 

1.9 

1 

JANUARY 

11 

1.B 

2 

FEBRUARY 

7 

1.0 

3 

MARCH 

19 

2.7 

4 

APRIL 

13 

1.9 

5 

MAY 

18 

2.G 

6 

JUNE 

14 

2.0 

7 

JULY 

15 

2.2 

8 

AUGUST 

10 

1.4 

9 

SEPTEMBER 

14 

2.0 

10 

OCTOBER 

13 

1.9 

11 

NOVEMBER 

12 

1.7 

12 

DECEMBER 

14 

2.0 

PARNMAIN  CODEBOOK  FOR  Q87-2  (Jan, Feb, Mar  87) 


Page  C-87 


ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


381  PDMILEYY  NUM  2  DE33  YEAR  PARENT  FINISHED  ARMED  FORCES 


. 

Inapplicable 

520 

75.3 

.D 

Don' t  know 

7 

1.0 

45 

3 

0.4 

46 

3 

0.4 

47 

1 

0.1 

48 

1 

0.1 

52 

4 

0.6 

53 

5 

0.7 

54 

5 

0.7 

55 

6 

0.9 

56 

4 

0.6 

57 

6 

0.9 

58 

12 

1.7 

59 

5 

0.7 

60 

5 

0.7 

61 

3 

0.4 

62 

13 

1.9 

63 

5 

0.7 

64 

10 

1.4 

65 

7 

1.0 

66 

9 

1.3 

67 

12 

1.7 

68 

7 

1.0 

69 

6 

0.9 

70 

7 

1.0 

71 

5 

0.7 

72 

5 

0.7 

73 

1 

0.1 

74 

2 

0.3 

75 

2 

0.3 

77 

1 

0.1 

83 

2 

0.3 

84 

1 

0.1 

85 

1 

0.1 

86 

1 

0.1 

89 

2 

0.3 

92 

2 

0.3 

382  DEP33CHK  NUM 


2  CCHECK  CONST  CHECK:  DE31,  DE32  AND  DE33  DATES 
Inapplicable  691  100.0 
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383  PDMILBR  NUM  2  PDMILBR  DE34  BRANCH  OF  SERVICE  PARENT  WAS  IN 


384  PDCOMP 


385  PIWIDE 


. 

Inapplicable 

518 

75.0 

.D 

Don' t  know 

1 

0. 1 

1 

ARMY 

83 

12.0 

2 

NAVY 

46 

6.7 

3 

MARINES 

14 

2.0 

4 

AIR  FORCE 

29 

4.2 

NUM 

2  PDCOMP  DE35  WAS 

PARENT 

IN  ROTC,  GUARD,  RESERVE 

Inapplicable 

608 

88.0 

1 

YES,  ROTC 

6 

0.9 

2 

YES,  NAT  GUARD 

8 

1.2 

3 

YES,  ARMY  RESERV 

23 

3.3 

4 

NO 

46 

6.7 

NUM 

2  RANGIMP  lA  IMP  OF 

■  OPPORT  TO  FIND  A  JOB 

.D 

Don' t  know 

7 

1.0 

.0 

Not  on  quex 

88 

12.7 

1 

NOT  AT  ALL  IMPOR 

4 

0.6 

2 

SCALE  POINT  2 

8 

1.2 

3 

SCALE  POINT  3 

32 

4.6 

4 

SCALE  POINT  4 

90 

13.0 

5 

VERY  IMPORTANT 

462 

66.9 

386  PISERPAR  NUM  2  RANGIMP  lA  IMP  OF  WORKING  PART-TIME 


.D 

Don' t  know 

16 

2.3 

.0 

Not  on  quex 

88 

12.7 

1 

NOT  AT  ALL  IMPOR 

62 

9.0 

2 

SCALE  POINT  2 

69 

10.0 

3 

SCALE  POINT  3 

183 

26.5 

4 

SCALE  POINT  4 

107 

15.5 

5 

VERY  IMPORTANT 

166 

24.0 
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387  RANDPEPO  NUM  2  RANORDER  WHICH  PE  REFERENT  IS  FIRST  ON  SCREEN 


. 

Inapplicable 

115 

16.6 

.0 

Not  on  quex 

88 

12.7 

1 

RAND0MIZATI0N=1 

221 

32.0 

2 

RAND0MIZATI0N=2 

2G7 

38.6 

When  a  PE  attribute  question  is  asked  for  two  referents,  this 
variable  determines  which  referent  is  presented  first.  One 
referent  is  always  active  Army;  the  other  may  be  USAR,  ARNG, 
USAF,  USNA,  USMC,  all  services,  job,  or  college.  This  variable 
contains  missing  data  for  parents  assigned  the  ROTC  PE 
questions  and  no  active  Army  PE  questions.  RANDPEPO  was  not 
used  in  Version  1  of  the  questionnaire. 

388  RANDPEPA  NUM  2  RANDPEYA  PEP1,4,5  RANDOM  START:  ARMY  &  ARV/ANG 


. 

Inapplicable 

405 

58.6 

.Q 

Not  on 

quex 

88 

12.7 

1 

START: 

A) 

WIDE 

14 

2.0 

2 

START: 

B) 

PHYS 

12 

1.7 

3 

START: 

c) 

PROUD 

10 

1 .4 

4 

START: 

D) 

STEP 

9 

1.3 

5 

START: 

E) 

LEADER 

11 

1 .6 

6 

START: 

F) 

HITECH 

13 

1 .9 

7 

START: 

G) 

CIVCAR 

15 

2.2 

8 

START: 

H) 

SELCON 

8 

1.2 

9 

START: 

I) 

POTEN 

12 

1.7 

10 

START: 

J) 

MENTAL 

9 

1.3 

11 

START: 

K) 

MATURE 

11 

1 .6 

12 

START: 

L) 

TRAIN 

14 

2.0 

13 

START: 

M) 

HIQUAL 

14 

2.0 

14 

START: 

N) 

CASHED 

9 

1.3 

15 

START: 

0) 

HOME 

13 

1 .9 

16 

START: 

P) 

WEEKEN 

15 

2.2 

17 

START: 

Q) 

SERPAR 

9 

1.3 

This  variable  contains  the  random  start  point  for  Perceptions/ 
Beliefs  attributes  for  parents  who  received  both  active  Army 
and  either  Army  Reserve  or  Army  National  Guard  attribute 
questions.  All  values  have  an  equal  probability  of  selection. 
RANDPEPA  was  not  used  in  Version  1  of  the  questionnaire. 
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389  RANDPEPB  NUM  2  RAND1PE  PEP1,G  RANDOM  START:  ARMY  &  AF/MC/NA/ALL 


. 

Inapplicable 

403 

58.3 

.0 

Not  or 

1  quex 

88 

12.7 

1 

START 

A) 

WIDE 

18 

2.6 

2 

START 

B) 

PHYS 

6 

0.9 

3 

START 

c) 

PROUD 

21 

3.0 

4 

START 

D) 

STEP 

17 

2.5 

5 

START 

E) 

LEADER 

13 

1.9 

6 

START 

F) 

HITECH 

14 

2.0 

7 

START 

G) 

CIVCAR 

18 

2.6 

8 

START 

H) 

SELCON 

10 

1.4 

9 

START 

I) 

POTEN 

13 

1 .9 

10 

START 

J) 

MENTAL 

11 

1 .6 

11 

START 

K) 

MATURE 

6 

0.9 

12 

START 

L) 

TRAIN 

16 

2.3 

13 

START 

M) 

HIQUAL 

17 

2.5 

14 

START 

N) 

CASHED 

20 

2.9 

This  variable  contains  the  random  start  point  for  Perceptions/ 
Beliefs  attributes  for  parents  who  received  active  Army  as  well 
as  one  other  service  (Air  Force,  Navy,  Marine  Corps,  or 
all  military  services)  attribute  questions.  All  values  have  an 
equal  probability  of  selection.  RANDPEPB  was  not  used  in 
Version  1  of  the  questionnaire. 


i 
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390  RANDPEPC  NUM  2  RAND1PE  PEP1,7  RANDOM  START:  ARMY  &  WORK  FORCE 


Inapplicable 
Not  on  quex 


55G 

88 


2 

START:  B) 

3 

START:  C) 

4 

START:  D) 

5 

START:  E) 

G 

START:  F) 

7 

START:  G) 

8 

START:  H) 

9 

START:  I) 

10 

START:  J) 

11 

START:  K) 

12 

START:  L) 

13 

START:  M) 

14 

START:  N) 

80.5 
12.7 

PHYS  2  0.3 
PROUD  3  0.4 
STEP  2  0.3 
LEADER  6  0.9 
HITECH  3  0.4 
CIVCAR  4  O.G 
SELCON  1  0.1 
POTEN  3  0.4 
MENTAL  1  0.1 
MATURE  3  0.4 
TRAIN  5  0.7 
HIQUAL  9  1.3 
CASHED  5  0.7 


This  variable  contains  the  random  start  point  for  Perceptions/ 
Beliefs  attributes  for  parents  who  received  active  Army  and 
civilian  job  questions.  All  values  have  an  equal  probability 
of  selection.  RANDPEPC  was  not  used  in  Version  1  of  the 
questionnaire . 

391  RANDPEPD  NUM  2  RAND1PE  PEP1,8  RANDOM  START:  ARMY  &  COLLEGE 


, 

Inapplicable 

5G0 

81.0 

.0 

Not  on 

quex 

88 

12.7 

1 

START: 

A) 

WIDE 

3 

0.4 

2 

START: 

B) 

PHYS 

2 

0.3 

3 

START: 

c) 

PROUD 

3 

0.4 

4 

START: 

D) 

STEP 

2 

0.3 

5 

START: 

E) 

LEADER 

4 

O.G 

G 

START: 

F) 

HITECH 

4 

O.G 

7 

START: 

G) 

CIVCAR 

4 

O.G 

8 

START: 

H) 

SELCON 

3 

0.4 

9 

START: 

I) 

POTEN 

3 

0.4 

10 

START: 

J) 

MENTAL 

4 

O.G 

11 

START: 

K) 

MATURE 

2 

0.3 

12 

START: 

L) 

TRAIN 

2 

0.3 

13 

START: 

M) 

HIQUAL 

5 

0.7 

14 

START : 

N) 

CASHED 

2 

0.3 

This  variable  contains  the  random  start  point  for  Perceptions/ 
Beliefs  attributes  for  parents  who  received  active  Army  and 
college  questions.  All  values  have  an  equal  probability  of 
selection.  RANDPEPD  was  not  used  in  Version  1  of  the 
questionnaire. 
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392  PVSERPAR  NUM  2  AGREEW  PEA  PART-TIME  WORK:  RESERVE 


, 

Inappl i cable 

491 

71.1 

.D 

Don' t  know 

4 

0.6 

.0 

Not  on  quex 

88 

12.7 

1 

STRONGLY  DISAGR 

7 

1.0 

2 

DISAGREE 

11 

1.6 

3 

NEITHER 

36 

5.2 

4 

AGREE 

26 

3.8 

5 

STRONGLY  AGREE 

28 

4.1 

393  PGSERPAR  NUM  2  AGREEW  PE5  PART-TIME  WORK:  GUARD 


. 

Inapplicable  504 

72.9 

.D 

Don' t  know  3 

0.4 

.0 

Not  on  quex  88 

12.7 

1 

STRONGLY 

DISAGR  6 

0.9 

2 

DISAGREE 

12 

1.7 

3 

NEITHER 

23 

3.3 

4 

AGREE 

32 

4.6 

5 

STRONGLY 

AGREE  23 

3.3 

394 

PREPL1 

NUM  8 

REPLICATE  WEIGHT 

1 

POSITIVE 

344 

49.8 

ZERO 

347 

50.2 

395 

PREPL2 

NUM  8 

REPLICATE  WEIGHT 

2 

POSITIVE 

371 

53.7 

ZERO 

320 

46.3 

396 

PREPL3 

NUM  8 

REPLICATE  WEIGHT 

■  3 

POSITIVE 

336 

48.6 

ZERO 

355 

51.4 

397 

PREPL4 

NUM  8 

REPLICATE  WEIGHT 

4 

POSITIVE 

349 

50.5 

ZERO 

342 

49.5 

398 

PREPL5 

NUM  8 

REPLICATE  WEIGHT 

5 

POSITIVE 

338 

48.9 

ZERO 

353 

51.1 
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399  PREPL6  NUM  8 

POSITIVE 

ZERO 

400  PREPL7  NUM  8 

POSITIVE 

ZERO 

401  PREPL8  NUM  8 

POSITIVE 

ZERO 

402  PREPL9  NUM  8 

POSITIVE 

ZERO 

403  PREPL10  NUM  8 

POSITIVE 

ZERO 

404  PREPL11  NUM  8 

POSITIVE 

ZERO 

405  PREPL12  NUM  8 

POSITIVE 

ZERO 

40S  PREPL13  NUM  8 

POSITIVE 

ZERO 

407  PREPL14  NUM  8 

POSITIVE 

ZERO 


REPLICATE  WEIGHT  6 

340  49,2 

351  50.8 

REPLICATE  WEIGHT  7 

333  48.2 

358  51.8 

REPLICATE  WEIGHT  8 

331  47.9 

3G0  52.1 

REPLICATE  WEIGHT  9 

340  49.2 

351  50.8 

REPLICATE  WEIGHT  10 

368  53.3 

323  46.7 

REPLICATE  WEIGHT  11 

323  46.7 

368  53 . 3 

REPLICATE  WEIGHT  12 

349  50.5 

342  49.5 

REPLICATE  WEIGHT  13 

373  54.0 

318  46.0 

REPLICATE  WEIGHT  14 

358  51.8 

333  48.2 
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408  PREPL15  NUM  8 

POSITIVE 

ZERO 

409  PREPL16  NUM  8 

POSITIVE 

ZERO 

410  PREPL17  NUM  8 

POSITIVE 

ZERO 

411  PREPL18  NUM  8 

POSITIVE 

ZERO 

412  PREPL19  NUM  8 

POSITIVE 

ZERO 

413  PREPL20  NUM  8 

POSITIVE 

ZERO 

414  PREPL21  NUM  8 

POSITIVE 

ZERO 

415  PREPL22  NUM  8 

POSITIVE 

ZERO 

416  PREPL23  NUM  8 

POSITIVE 

ZERO 


REPLICATE  WEIGHT  15 

345  49.9 

346  50.1 

REPLICATE  WEIGHT  16 

328  47.5 

363  52.5 

REPLICATE  WEIGHT  17 

335  48.5 

356  51.5 

REPLICATE  WEIGHT  18 

364  52 . 7 

327  47.3 

REPLICATE  WEIGHT  19 

330  47.8 

361  52.2 

REPLICATE  WEIGHT  20 

328  47.5 

363  52.5 

REPLICATE  WEIGHT  21 

332  48.0 

359  52.0 

REPLICATE  WEIGHT  22 

353  51.1 

338  48.9 

REPLICATE  WEIGHT  23 

338  48.9 

353  51.1 
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417 

PREPL24 

NUM  8 

REPLICATE  WEIGHT  24 

POSITIVE 

ZERO 

354  51.2 
337  48.8 

418 

PREPL25 

NUM  8 

REPLICATE  WEIGHT  25 

POSITIVE 

ZERO 

334  48.3 
357  51.7 

419 

PREPL26 

NUM  8 

REPLICATE  WEIGHT  28 

POSITIVE 

ZERO 

342  49 . 5 
349  50 . 5 

420 

PREPL27 

NUM  8 

REPLICATE  WEIGHT  27 

POSITIVE 

ZERO 

334  48.3 
357  51.7 

421 

PREPL28 

NUM  8 

REPLICATE  WEIGHT  28 

POSITIVE 

ZERO 

330  47.8 
381  52.2 

422 

PREPL29 

NUM  8 

REPLICATE  WEIGHT  29 

POSITIVE 

ZERO 

337  48.8 
354  51.2 

423 

PREPL30 

NUM  8 

REPLICATE  WEIGHT  30 

POSITIVE 

ZERO 

335  48.5 
358  51.5 

424 

PREPL31 

NUM  8 

REPLICATE  WEIGHT  31 

POSITIVE 

ZERO 

348  50 . 1 
345  49.9 

425 

PREPL32 

NUM  8 

REPLICATE  WEIGHT  32 

POSITIVE 

ZERO 

358  51.8 
333  48.2 
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428 


427 


428 


429 


430 


431 


432 


433 


434 


VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


PXAD12AR  NUM  2  YXADF  UNAIDED  +  AIDED 

1  RECALLS  AD  614 

2  DOESN'T  RECALL  77 

PXAD12RO  NUM  2  YXADF  UNAIDED  +  AIDED 

1  RECALLS  AD  352 

2  DOESN'T  RECALL  339 

PXAD12NG  NUM  2  YXADF  UNAIDED  +  AIDED 

1  RECALLS  AD  381 

2  DOESN'T  RECALL  310 

PXAD12RV  NUM  2  YXADF  UNAIDED  +  AIDED 

1  RECALLS  AD  392 

2  DOESN'T  RECALL  299 

PXAD12AF  NUM  2  YXADF  UNAIDED  +  AIDED 

1  RECALLS  AD  508 

2  DOESN'T  RECALL  183 

PXAD12NA  NUM  2  YXADF  UNAIDED  +  AIDED 

1  RECALLS  AD  493 

2  DOESN' T. RECALL  198 

PXAD12MC  NUM  2  YXADF  UNAIDED  +  AIDED 

1  RECALLS  AD  543 

2  DOESN' T  RECALL  148 

PXAD12CG  NUM  2  YXADF  UNAIDED  +  AIDED 

1  RECALLS  AD  279 

2  DOESN'T  RECALL  412 

PXAD12AL  NUM  2  YXADF  UNAIDED  +  AIDED 

1  RECALLS  AD  291 

2  DOESN'T  RECALL  400 


RECALL  ACTIVE  ARMY  ADS 

88.9 

11.1 

RECALL  ARMY  ROTC  ADS 

50.9 

49.1 

RECALL  ARMY  NATL  GUARD 

55.1 

44.9 

RECALL  ARMY  RESERVE  ADS 

58.7 

43.3 

RECALL  AIR  FORCE  ADS 

73.5 

26.5 

RECALL  NAVY  ADS 

71.3 

28.7 

RECALL  MARINE  CORPS  ADS 

78.6 

21 .4 

RECALL  COAST  GUARD  ADS 

40.4 

59.6 

RECALL  JRAP  ADS 

42.1 

57.9 
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435 

PXKAEARN 

NUM 

2 

YXKAF 

KNOW: 

EARN  MONEY  FOR  COLLEGE  IN  ARMY 

Inapplicable 

317 

45.9 

i 

KNOWS  ANSWER 

328 

47.5 

2 

INCORRECT 

ANSWER 

46 

6.7 

436 

PXKAEDBN 

NUM 

2 

YXKAF 

KNOW: 

AMOUNT  OF 

ARMY  EDUCATION  BENEFITS 

Inapplicable 

317 

45.9 

i 

KNOWS  ANSWER 

87 

12.6 

2 

INCORRECT 

ANSWER 

287 

41 .5 

437 

PXKASAME 

NUM 

2 

YXKAF 

KNOW: 

COMPAR  ARMY  ED  BEN  TO  OTH  BRANCHES 

Inapplicable 

317 

45.9 

i 

KNOWS  ANSWER 

13 

1 .9 

2 

INCORRECT 

ANSWER 

361 

52.2 

438 

PXKAGIAR 

NUM 

2 

YXKAF 

KNOW: 

DOES  THE 

ARMY  OFFER  THE  GI  BILL 

Inapplicable 

317 

45.9 

1 

KNOWS  ANSWER 

297 

43.0 

2 

INCORRECT 

ANSWER 

77 

11.1 

439 

PXKAGIAF 

NUM 

2 

YXKAF 

KNOW: 

DOES  THE 

AIR  FORCE  OFFER  GI  BILL 

Inapplicable 

317 

45.9 

1 

KNOWS  ANSWER 

244 

35.3 

2 

INCORRECT 

ANSWER 

130 

18.8 

440 

PXKAGINA 

NUM 

2 

YXKAF 

KNOW: 

DOES  THE 

NAVY  OFFER  THE  GI  BILL 

Inapplicable 

317  - 

45.9 

1 

KNOWS  ANSWER 

237 

34.3 

2 

INCORRECT 

ANSWER 

137 

19.8 

441 

PXKAGIMA 

NUM 

2 

YXKAF 

KNOW: 

DOES  MARINE  CORPS  OFFER  GI  BILL 

Inapplicable 

317 

45.9 

1 

KNOWS  ANSWER 

238 

34.4 

2 

INCORRECT 

ANSWER 

136 

19.7 

442 

PXKAYRS 

NUM 

2 

YXKAF 

KNOW: 

MINIMUM  ARMY  ENLISTMENT 

Inapplicable 

317 

45.9 

1 

KNOWS  ANSWER 

177 

25.6 

2 

INCORRECT 

ANSWER 

197 

28.5 
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443 

PXKADEP 

NUM 

2 

YXKAF 

KNOW: 

CAN  Y  JOIN  ARMY  DEP,  ENTER  YR  LATR 

Inapplicable 

317 

45.9 

1 

KNOWS  ANSWER 

301 

43.6 

2 

INCORRECT 

ANSWER 

73 

10.6 

444 

PXKARGJN 

NUM 

2 

YXKAF 

KNOW: 

CAN  HS 

JRS  AGE  17 

JOIN  RESERVE/NG 

Inappl i cable 

317 

45.9 

i 

KNOWS  ANSWER 

216 

31.3 

2 

INCORRECT 

ANSWER 

158 

22.9 

445 

PXKARGHS 

NUM 

2 

YXKAF 

KNOW: 

CAN  ONLY  HS  GRADS 

JOIN  RESERVE/NG 

Inappl i cable 

317 

45.9 

1 

KNOWS  ANSWER 

278 

40.2 

2 

INCORRECT 

ANSWER 

96 

13.9 

44G 

PXKAWARD 

NUM 

2 

YXKAF 

KNOW: 

WHO  SPONSORS  SCHOLAR-ATHLETE  AWARD 

Inappl i cable 

317 

45.9 

i 

KNOWS  ANSWER 

53 

7.7 

2 

INCORRECT 

ANSWER 

321 

46.5 

447 

PXKARGCL 

NUM 

2 

YXKAF 

KNOW: 

EARN  COLLEGE  MONEY 

IN  RESERVE/NG 

Inappl i cable 

317 

45.9 

1 

KNOWS  ANSWER 

267 

38.6 

2 

INCORRECT 

ANSWER 

107 

15.5 

448 

PXKARGGI 

NUM 

2 

YXKAF 

KNOW: 

MAX  GI 

BILL  AMOUNT 

IN  RESERVE/NG 

Inappl i cable 

317 

45.9 

1 

KNOWS  ANSWER 

18 

2.6 

2 

INCORRECT 

ANSWER 

356 

51.5 

Appendix  F.  INTRODUCTION  TO  PARNVERB  FILE 


Summary .  The  PARNVERB  file  is  a  separate  data  file  contain¬ 
ing  unitized  responses  to  the  verbatim  questions  in  the  ACOMS 
questionnaire  (KR-15  and  KR-17) .  Based  on  aided  and  unaided 
responses  to  the  Knowledge-Recall  section  of  the  ACOMS  question¬ 
naire,  parent  respondents  were  asked  for  verbatim  impressions 
relating  to  Army  advertising  messages  (if  they  recalled  seeing  or 
hearing  Army  ads) ,  and  for  impressions  of  one  other  service  or 
component  that  they  recalled.  These  questions  are  labeled  KR-15 
for  Army  and  KR-17  for  other  services  (see  Question  Bank  section 
of  this  manual) . 

Subsequent  to  data  collection,  the  ACOMS  data  preparation 
staff  reviewed  these  verbatim  responses  and  unitized  them  accord¬ 
ing  to  the  coding  scheme  described  in  Table  2.  Unitization  is 
the  process  of  separating  the  respondent's  verbatim  answers  into 
discrete  blocks  of  text  corresponding  to  a  single  idea  or 
thought,  and  assigning  codes  to  those  blocks  (or  units) .  The 
result  is  the  PARNVERB  file,  which  contains  all  available  uni¬ 
tized  responses  to  KR-15  and  KR-17  for  the  parents  in  the  main 
survey  data  file  "PARNMAIN."  PARNVERB  is  distinct  from  PARNMAIN 
both  because  of  the  emphasis  on  verbatim  text  rather  than  numeric 
codes,  and  because  of  the  intermediate  coding  activity  that  was 
performed  on  the  data. 


Relationship  of  PARNVERB  to  Hard  Copy  Questionnaire 

Before  using  the  PARNVERB  data  file,  it  may  be  useful  to 
review  briefly  the  Knowledge-Recall  section  of  the  ACOMS  anno¬ 
tated  questionnaire.  Notice  that  a  respondent  is  first  asked 
which  service  or  component  advertisements  he  can  recall  without 
aid  (KR-1) .  This  is  followed  by  testing  the  respondent's  aided 
recall  for  those  services  or  components  not  mentioned  in  KR-l 
(KR-5  through  KR-13) . 

If  the  parent  recalled  an  Army  advertisement  either  in  KR-1 
(unaided)  or  in  KR-6  (aided),  he  or  she  is  asked  KR-15  (the 
verbatim  impressions  of  Army  ad  messages) .  One  service  or 
component  is  then  selected  randomly  from  all  other  military 
advertising  recalled  (aided  or  unaided),  and  the  respondent's 
impressions  are  collected  in  KR-17.  Note  that,  depending  on  the 
parent's  responses  to  KR-1  through  KR-13,  he  or  she  may  be  asked 
either  KR-15  or  KR-17,  or  both,  or  neither. 
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File  Layout  of  PARNVERB 


A  complete  listing  of  variables  on  the  PARNVERB  data  file  is 
shown  in  Table  1.  The  observations  are  sorted  by  CASEID  and 
YUTHNUM,  to  match  the  PARNMAIN  file;  they  are  further  sorted  by 
UNISCRN,  so  that  the  KR-15  unitized  responses  always  precede 
those  for  KR-17  for  any  parent. 


Table  1 

Contents  of  the  PARNVERB  Data  File 


NUMBER  OF  OBSERVATIONS:  NUMBER  OF  VARIABLES:  8 

- LIST  OF  VARIABLES  AND  ATTRIBUTES . 


# 

VARIABLE 

TYPE 

LENGTH 

1 

CASEID 

CHAR 

8 

2 

YUTHNUM 

CHAR 

2 

3 

UNISCRN 

CHAR 

8 

4 

UNIUNIT 

NUH 

2 

5 

UN  I SUB 

NUH 

2 

6 

UNICODE 

NUM 

3 

7 

UN  I  TEXT 

CHAR 

45 

8 

SERVICE 

NUH 

2 

LABEL 

HOUSEHOLD  ID  NUMBER 

YOUTH  ID  NUMBER 

QUESTION  NUMBER:  PARENT 

RESPONSE  UNIT  NUMBER:  PARENT 

RESPONSE  SUBUNIT  NUMBER:  PARENT 

COOING  CATEGORY:  PARENT 

VERBATIM  TEXT  OF  RESPONSE:  PARENT 

SERVICE  OR  COMPONENT  REFERENCED:  PARENT 


Multiple  Records:  UNIUNIT  and  UNISUB.  For  each  verbatim 
question,  the  response  may  contain  up  to  five  unitizations,  e.g., 
the  parent  may  have  mentioned  up  to  five  distinct  impressions  in 
his  response.  These  unitizations  are  contained  in  the  variable 
UNIUNIT,  which  can  range  from  1  to  5,  per  screen,  per  parent; 
UNIUNIT  indicates  the  number  of  the  unitized  response.  Because 
the  text  field  (UNITEXT) ,  which  contains  the  actual  unitized 
response,  is  limited  to  45  characters,  and  because  it  is  possible 
for  a  unitized  response  to  exceed  those  45  characters ,. the 
variable  UNISUB  indicates  the  subrecord  number  within  a  single 
unitized  response. 

For  instance,  a  parent  with  three  brief  responses  to  KR-15 
might  have  three  KR-15  observations — the  first  with  UNIUNIT  =  1 
and  UNISUB  =  1,  the  second  with  UNIUNIT  =  2  and  UNISUB  =  1,  and 
the  third  with  UNIUNIT  =  3  and  UNISUB  =  1.  Another  parent  with  a 
single  unitized  response  to  KR-15,  in  excess  of  45  characters, 
might  have  two  KR-15  observations — the  first  with  UNIUNIT  =  1  and 
UNISUB  =  1,  and  the  second  with  UNIUNIT  =  1  and  UNISUB  =  2. 

Other  PARNVERB  variables;  UNISCRN.  UNICODE.  UNITEXT  and 
SERVICE.  For  each  observation,  the  PARNVERB  data  file  contains 
these  four  variables.  UNISCRN  refers  to  the  Question  Bank  screen 
number,  and  will  be  either  KR15  or  KR17  for  all  observations. 
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UNICODE  is  the  code  assigned  by  the  ACOMS  data  prep  staff  to 
indicate  the  nature  of  the  unitized  response  (see  Table  2  for 
coding  scheme) .  UNITEXT  is  the  actual  text  of  the  unitized 
verbatim  response,  as  recorded  by  the  telephone  interviewers. 
SERVICE  indicates  which  service  or  component  the  verbatim  ques¬ 
tion  for  that  observation  is  referring  to;  note  that,  since  a  0 
in  SERVICE  refers  to  Army,  all  KR-15  observations  will  have 
SERVICE  =  0,  while  all  KR-17  observations  will  have  a  nonzero 
value  in  SERVICE. 


F-3 


Table  2 


Coding  Scheme  for  UNICODE  on  PARNVERB 


• 

INAPPLICABLE 

.R 

REFUSED 

.D 

DK 

.N 

NOT  ASCERTAINED 

100 

SERVICE 

110 

SERVE  COMMUNITY 

120 

SERV  AMR  IN  HTWN 

130 

PT  MIL  &  CIV  JOB 

140 

TIME  HONOR  TRAD 

150 

EXPER  PROUD  OF 

161 

SERVE  COUNTRY 

200 

CHALLENGE 

210 

PHYSICAL  CHALENG 

220 

MENTAL  CHALLENGE 

300 

JOB/CAREER  DEVLP 

310 

TRAINING  OPPRTUN 

320 

JOB  OPPRTUNS 

330 

WRK  HITECH  EQUIP 

340 

CIV  CAREER  DEVLP 

351 

VOCATIONAL  TRAIN 

400 

SELF-DEVELOPMENT 

410 

DEV  LEADER  SKILL 

420 

DEV  SELF-CONFID 

430 

DEV  MATURE  PERSN 

440 

DEV  POTENTIAL 

450 

ADVTG  OVER  COLLG 

460 

WRK  HIQUAL  PEOPL 

471 

DEV  DISCIPLINE 

481 

DEVELOP  PRIDE 

500 

MONEY/BENEFITS 

600 

EDUC/8ENEFITS 

700 

TRAVEL 

800 

FRAGMENT  IMPRESN 

810 

EXCITNG  WEEKENDS 

821 

ADVENTURE 

822 

EXCITEMENT 

823 

FUN 

831 

RESPECT 

841 

OPPORTUNITY 

851 

LEARNING 

861 

EXPERIENCE 

871 

HELPING 

881 

BETTER  FUTURE 

900 

OTHER 

911 

DETAILS/DESCR  AD 

921 

SLOGAN  RECALL 

931 

DISBELIEF  IN  AD 

941 

IGNORES  ADS 

951 

JOIN/ENLIST 

961 

POS  MI SC  COMMENT 

971 

NEG  MI SC  COMMENT 
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Relationship  of  parnverb  to  tha  parnmain  Data 

Matching  Observat i ons .  As  mentioned  above,  there  may  be 
multiple  PARNVERB  observations  for  each  record  in  PARNMAIN 
Every  observation  in  PARNVERB  will  match  a  parent  record  in 

because  of  skip  patterns,  not  every  record  in 
PARNMAIN  necessarily  has  a  corresponding  set  of  PARNVERB 
observations . 

gey  Variables  on  PARNMAIN;  PKRMSGAR  and  PKRMsr,nT.  m  addi¬ 
tion  to  the  analytic  Knowledge-Recall  variables  which  determine 
the  verbatim  questions  a  parent  will  receive,  Westat  has  derived 
two  variables  (on  PARNMAIN)  to  aid  analysis.  PKRMSGAR  indicates 
the  status  of  the  parent's  response  to  KR-15;  i  =  received  KR15 
and  has  one  or  more  PARNVERB  observations,  2  =  answers  to  KR-l 

KR-15  to  be  skipped,  and  .D  =  answered  "Don't 
Know  to  KR-15.  PKRMSGOT  contains  the  status  of  the  parent's 
response  to  p-17,  using  the  same  format.  Note  that  refusals  and 
to  KR-15  and  KR-17  were  not  unitized,  because  of  the 
lack  of  text.  Frequencies  for  PKRMSGAR  and  PKRMSGOT  are  shown  in 
Tables  3. A  and  3B. 


Table  3 A 

Frequencies  for  PKRMSGAR  and  PKRMSGOT  on  PARNMAIN, 

Fall  Quarter 


STATUS  OF  KR  VERBATIM  RESPONSE:  ARMY 

CUMULATIVE  CUMULATIVE 

PKRMSGAR  FREQUENCY  PERCENT  FREQUENCY  PERCENT 


•D  31  5.6  31  5.6 
VALID  ANSWER  469  84,2  500  89  8 
Q  NOT  ASKED  57  10.2  557  10o!o 


STATUS  OF  KR  VERBATIM  RESPONSE:  NON -ARMY 

CUMULATIVE  CUMULATIVE 

PKRMSGOT  FREQUENCY  PERCENT  FREQUENCY  PERCENT 


•C  63  11.3  63  11.3 
VALID  ANSWER  476  85.5  539  96  8 
Q  NOT  ASKED  18  3.2  557  looio 
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Table  3B 


Frequencies  for  PKRMSGAR  and  PKRMSGOT  on  PARNMAIN, 

Winter  Quarter 


STATUS  OF  KR 

VERBATIM 

RESPONSE:  ARMY 

CUMULATIVE 

CUMULATIVE 

PKRMSGAR 

FREQUENCY 

PERCENT 

FREQUENCY 

PERCENT 

.D 

25 

3.6 

25 

3.6 

VALID  ANSWER 

589 

85.2 

614 

88.9 

Q  NOT  ASKED 

77 

11.1 

691 

100.0 

STATUS  OF  KR  VERBATIM  RESPONSE;  NON-ARMY 


CUMULATIVE 

CUMULATIVE 

PKRMSGOT 

FREQUENCY 

PERCENT 

FREQUENCY 

PERCENT 

.D 

69 

10.0 

69 

10.0 

VALID  ANSWER 

604 

87.4 

673 

97.4 

Q  NOT  ASKED 

18 

2.6 

691 

100.0 

Features  of  the  PARNVERB  Data  Files 

PARNVERB  for  Fall  Quarter  consists  of  1527  total 
observations,  representing  516  of  the  557  parents  in  PARNMAIN. 
As  Table  3A  shows,  there  are  469  sets  of  observations  for  KR-15 
and  476  sets  for  KR-17. 

PARNVERB  for  Winter  quarter  consists  of  1966  total 
observations,  representing  651  of  the  691  parents  in  PARNMAIN. 
As  Table  3B  shows,  there  are  589  sets  of  obseirvations  for  KR-15 
and  604  sets  for  KR-17 . 


Table  4 

Format  for  SERVICE  on  PARNVERB 


0 

ARMY 

1 

AIR  FORCE 

2 

ROTC 

3 

ARMY  NATL  GUARD 

4 

ARMY  RESERVE 

5 

COAST  GUARD 

6 

MARINES 

7 

NAVY 

8 

ALL  SERVICES 
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Table  5 


Frequencies  for  Service, 
Fall  Quarter 


CODING  CATEGORY:  PARENT 

CUMULATIVE  CUMULATIVE 


SERVICE 

FREQUENCY 

PERCENT 

FREQUENCY 

PERCENT 

ARMY 

811 

53.1 

811 

53.1 

AIR  FORCE 

111 

7.3 

922 

60.4 

ROTC 

62 

4.1 

984 

64.4 

ARMY  NATL  GUARD 

77 

5.0 

1061 

69.5 

ARMY  RESERVE 

65 

4.3 

1126 

73.7 

COAST  GUARD 

25 

1.6 

1151 

75.4 

MARINES 

137 

9.0 

1288 

84.3 

NAVY 

100 

6.5 

1388 

ALL  SERVICES 

139 

9.1 

1527 

100.0 

Table  6 


Frequencies  for  UNICODE  for  KR15, 
Parents,  Fall  Quarter 


UNICODE 

CODING 

FREQUENCY 

CATEGORY; 

PERCENT 

PARENT 

CUMULATIVE 

FREQUENCY 

CUMULATIVE 

PERCENT 

100 

11 

1.4 

11 

1.4 

161 

35 

4.3 

46 

5.7 

200 

5 

0.6 

51 

6.3 

210 

2 

0.2 

53 

6.5 

300 

159 

19.6 

212 

26.1 

310 

2 

0.2 

214 

26.4 

320 

10 

1.2 

224 

27.6 

330 

3 

0.4 

227 

28.0 

340 

4 

0.5 

231 

28.5 

351 

3 

0.4 

234 

28.9 

400 

25 

3.1 

259 

31.9 

410 

5 

0.6 

264 

32.6 

430 

6 

0.7 

270 

33.3 

440 

18 

2.2 

288 

35.5 

450 

9 

1.1 

297 

36.6 

500 

26 

3.2 

323 

39.8 

600 

166 

20.5 

489 

60.3 

700 

28 

3.5 

517 

63.7 

821 

8 

1.0 

525 

64.7 

822 

5 

0.6 

530 

65.4 

823 

4 

0.5 

534 

65.8 

841 

36 

4.4 

570 

70.3 

851 

11 

1.4 

581 

71.6 

861 

3 

0.4 

584 

72.0 

871 

1 

0.1 

585 

72.1 

881 

16 

2.0 

601 

74.1 

900 

95 

11.7 

696 

85.8 

921 

4 

0.5 

700 

86.3 

931 

4 

0.5 

704 

86.8 

941 

3 

0.4 

707 

87.2 

951 

31 

3.8 

738 

91.0 

961 

31 

3.8 

769 

94.8 

971 

6 

0.7 

775 

95.6 

981 

36 

4.4 

811 

100.0 
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Table  7 


Frequencies  for  UNICODE  for  KR17, 
Parents,  Fall  Quarter 


UNICODE 

CODING  CATEGORY 

FREQUENCY  PERCENT 

:  PARENT 

CUMULATIVE 

FREQUENCY 

CUMULATIVE 

PERCENT 

100 

5 

0.7 

5 

0.7 

110 

3 

0.4 

8 

1.1 

120 

6 

0.8 

14 

2.0 

130 

11 

1.5 

25 

3.5 

161 

41 

5.7 

66 

9.2 

200 

4 

0.6 

70 

9.8 

220 

1 

0.1 

71 

9.9 

300 

112 

15.6 

183 

25.6 

310 

3 

0.4 

186 

26.0 

330 

4 

0.6 

190 

26.5 

340 

10 

1.4 

200 

27.9 

351 

1 

0.1 

201 

28.1 

400 

17 

2.4 

218 

30.4 

410 

3 

0.4 

221 

30.9 

430 

2 

0.3 

223 

31.1 

440 

5 

0.7 

228 

31.8 

450 

3 

0.4 

231 

32.3 

471 

1 

0.1 

232 

32.4 

500 

23 

3.2 

255 

35.6 

600 

90 

12.6 

345 

48.2 

700 

28 

3.9 

373 

52.1 

810 

7 

1.0 

380 

53.1 

821 

11 

1.5 

391 

54.6 

822 

1 

0.1 

392 

54.7 

823 

3 

0.4 

395 

55.2 

831 

1 

0.1 

396 

55.3 

841 

12 

1.7 

408 

57.0 

851 

9 

1.3 

417 

58.2 

871 

1 

0.1 

418 

58.4 

881 

10 

1.4 

428 

59.8 

900 

115 

16.1 

543 

75.8 

921 

7 

1.0 

550 

76.8 

941 

7 

1.0 

557 

77.8 

951 

24 

3.4 

581 

81.1 

961 

31 

4.3 

612 

85.5 

971 

6 

0.8 

618 

86.3 

981 

98 

13.7 

716 

100.0 
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Table  8 


Frequencies  for  SERVICE, 
Winter  Quarter 


SERVICE  OR  COMPONENT  REFERENCED:  PARENT 


CUMULATIVE  CUMULATIVE 


SERVICE 

FREQUENCY 

PERCENT 

FREQUENCY 

PERCENT 

ARMY 

1073 

54.6 

1073 

54.6 

AIR  FORCE 

158 

8.0 

1231 

62.6 

ROTC 

76 

3.9 

1307 

66.5 

ARMY  NATL  GUARD 

87 

4.4 

1394 

70.9 

ARMY  RESERVE 

76 

3.9 

1470 

74.8 

COAST  GUARD 

42 

2.1 

1512 

76.9 

MARINES 

176 

9.0 

1688 

85.9 

NAVY 

125 

6.4 

1813 

92.2 

ALL  SERVICES 

153 

7.8 

1966 

100.0 

Table  9 
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Frequencies  for  UNICODE  for  KR17, 
Parents ,  Winter  Quarter 


UNICODE 

CODING  CATEGORY: 

FREQUENCY  PERCENT 

:  PARENT 

CUMULATIVE 

FREQUENCY 

CUMULATIVE 

PERCENT 

100 

15 

1.4 

15 

1.4 

161 

48 

4.5 

63 

5.9 

200 

11 

1.0 

74 

6.9 

210 

4 

0.4 

78 

7.3 

300 

203 

18.9 

281 

26.2 

310 

2 

0.2 

283 

26.4 

320 

6 

0.6 

289 

26.9 

330 

1 

0.1 

290 

27.0 

340 

17 

1.6 

307 

28.6 

351 

2 

0.2 

309 

28.8 

400 

31 

2.9 

340 

31.7 

410 

4 

0.4 

344 

32.1 

420 

2 

0.2 

346 

32.2 

430 

6 

0.6 

352 

32.8 

440 

22 

2.1 

374 

34.9 

450 

15 

1.4 

389 

36.3 

471 

2 

0.2 

391 

36.4 

500 

28 

2.6 

419 

39.0 

600 

236 

22.0 

655 

61.0 

700 

42 

3.9 

697 

65.0 

810 

2 

0.2 

699 

65.1 

821 

7 

0.7 

706 

65.8 

822 

10 

0.9 

716 

66.7 

823 

6 

0.6 

722 

67.3 

841 

55 

5.1 

777 

72.4 

851 

20 

1.9 

797 

74.3 

861 

9 

0.8 

806 

75.1 

871 

1 

0.1 

807 

75.2 

881 

21 

2.0 

828 

77.2 

900 

94 

8.8 

922 

85.9 

921 

6 

0.6 

928 

86.5 

931 

2 

0.2 

930 

86.7 

941 

15 

1.4 

945 

88.1 

951 

38 

3.5 

983 

91.6 

961 

39 

3.6 

1022 

95.2 

971 

7 

0.7 

1029 

95.9 

981 

44 

4.1 

1073 

100.0 
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Table  10 


I 

4 

Frequencies  for  UNICODE  for  KR17,  ■ 

Parents,  Winter  Quarter  I 


COOING  CATEGORY:  PARENT 


UNICODE 

FREQUENCY 

PERCENT 

CUMULATIVE 

FREQUENCY 

CUMULATIVE 

PERCENT 

100 

17 

1.9 

17 

1.9 

110 

3 

0.3 

20 

2.2 

120 

5 

0.6 

25 

2.8 

130 

23 

2.6 

48 

5.4 

161 

41 

4.6 

89 

10.0 

200 

2 

0.2 

91 

10.2 

210 

1 

0.1 

92 

10.3 

220 

1 

0.1 

93 

10.4 

300 

120 

13.4 

213 

23.9 

330 

1 

0.1 

214 

24.0 

340 

4 

0.4 

218 

24.4 

400 

23 

2.6 

241 

27.0 

410 

5 

0.6 

246 

27.5 

430 

2 

0.2 

248 

27.8 

440 

5 

0.6 

253 

28.3 

450 

1 

0.1 

254 

28.4 

481 

1 

0.1 

255 

28.6 

500 

31 

3.5 

286 

32.0 

600 

111 

12.4 

397 

44.5 

700 

49 

5.5 

446 

49.9 

810 

2 

0.2 

448 

50.2 

821 

9 

1.0 

457 

51.2 

822 

9 

1.0 

466 

52.2 

823 

3 

0.3 

469 

52.5 

841 

44 

4.9 

513 

57.4 

851 

8 

0.9 

521 

58.3 

861 

8 

0.9 

529 

59.2 

871 

1 

0.1 

530 

59.4 

881 

5 

0.6 

535 

59.9 

900 

143 

16.0 

678 

75.9 

911 

1 

0.1 

679 

76.0 

921 

13 

1.5 

692 

77.5 

931 

1 

0.1 

693 

77.6 

941 

17 

1.9 

710 

79.5 

951 

22 

2.5 

732 

82.0 

961 

32 

3.6 

764 

85.6 

971 

9 

1.0 

773 

86.6 

981 

120 

13.4 

893 

100.0 
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INTRODUCTION 


A  central  component  of  the  Army  Communications  Objectives 
Measurement  System  (ACOMS)  is  a  tracking  survey  designed  to 
monitor  responses  of  a  national  sample  of  youth  on  an  ongoing 
basis.  The  quarterly  reports  summarize  the  major  variables  that 
the  Army  will  track  in  assessing  the  effectiveness  of  Army 
advertising.  They  are  intended  to  provide  timely  information  for 
Army  policy  makers  and  advertising  planners  regarding  key  market 
responses  that  are  expected  to  be  sensitive  to  changes  in  the 
Army's  advertising  plans.  The  data  "snapshots"  provided  by  the 
quarterly  reports  will  be  supplemented  by  in-depth  analyses  of 
various  issues  (described  in  separate  volumes  discussing  the 
overall  ACOMS  design  and  analyses  plans)  that  will  be  provided  to 
the  Army  as  available  on  an  ongoing  basis.  In  addition,  the  data 
will  be  made  available  to  the  Army  shortly  after  the  close  of 
each  c[uarter,  making  it  possible  for  the  Army  to  do  supplementary 
analyses  as  needed. 

The  content  and  format  of  the  quarterly  reports  were 
determined  in  consultation  with  the  ACOMS  Special  Advisory  Group 
(SAG) ,  and  are  intended  to  remain  stable  over  at  least  the  first 
year  of  data  collection.  Each  report  consists  of  a  set  of 
tables,  each  accompanied  by  brief  descriptions  of  the  major 
findings  in  the  table.  These  tables  and  brief  summaries  are 
followed  by  a  section  that  presents  the  major  highlights  of  the 
quarterly ■ data  and  our  interpretation  of  these  findings  vis  a  vis 
the  Army's  advertising  plans. 

The  body  of  the  report  is  accompanied  by  information  cards 
for  each  of  the  tables  presented.  On  the  front  of  each  card  are: 

•  A  general  statement  describing  the  contents  of  the 
table ; 

•  A  brief  description  of  the  relevant  subpopulations 
represented  in  the  table;  and 

•  Special  Notes  and  Cautions,  which  provide  information 
regarding  the  data  that  are  not  immediately  obvious, 
but  are  necessary  for  accurate  interpretation  of  the 
data. 

The  back  of  each  information  card  is  a  Question  Key 
containing  a  list  of  relevant  questions  matched  with  column 
headings  and  variable  names. 

In  addition  to  these  information  cards,  the  quarterly  report 
will  contain  a  set  of  appendices  that  include  an  overview  of  the 
ACOMS  sample  groups,  standard  error  tables  for  use  with  the  data 
tables,  and  a  list  of  references  for  readers  who  want  more 
detailed  technical  information  about  various  aspects  of  the  ACOMS 
survey. 
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Each  quarterly  report  will  contain  the  following  tables; 


TABLE 

TABLE 

TABLE 

TABLE 

TABLE 

TABLE 

TABLE 

TABLE 

TABLE 

TABLE 

TABLE 

TABLE 

TABLE 


QUARTERLY  TABLES 

1;  Percentage  Regularly  Viewing  or  Listening  to  Programs 
with  Army  Advertising  [Media  Habits] 

2:  Percentage  Seeing/Hearing  Military  Advertising 

[Knowledge/Recall  (Unaided) ] 

3:  Percentage  Seeing/Hearing  Military  Advertising 

[Knowledge/Recall  (Unaided  +  Aided) ] 

4:  Percentage  Answering  Knowledge  of  Army  Benefits  & 

Offers  Questions  Correctly  [Knowledge] 

5;  Percentage  "Agree  Somewhat”  or  "Agree  Completely”  with 
Active  Army  Attribute  Statements  [Perceptions  (Active 
Army) ] 

6:  Percentage  "Agree  Somewhat”  or  "Agree  Completely”  with 

Army  ROTC  Attribute  Statements  [Perceptions  (Army 
ROTC) ] 

7:  Percentage  "Agree  Somewhat”  or  "Agree  Completely”  with 

Army  Reserve  Attribute  Statements  [Perceptions  (Army 
Reserve) ] 

8:  Percentage  "Agree  Somewhat"  or  "Agree  Completely”  with 
Army  National  Guard  Attribute  Statements  [Perceptions  . 
(Army  National  Guard) ] 

9;  Percentage  Taking  Actions  Relating  to  Enlistment  During 
the  Past  Six  Months . [Behavior] 

10:  Percentage  with  Intention  to  Enlist  in  Army  Components 
[Intention  to  Enlist] 

11:  Percentage  Rating  Opportunities  "Somewhat  Important”  or 
"Very  Important”  to  Plans  for  the  Next  Year  [Importance 
of  Attributes] 

12:  Percentage  Seeing/Hearing  Military  Advertising 

[Knowledge/Recall  (Unaided)] — PMAS  Monthly  Totals 

13:  Percentage  "Agree  Somewhat”  or  "Agree  Completely"  with 
Active  Army  Attribute  Statements  [Perceptions  (Active 
Army)] — PMAS  Monthly  Totals 
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TABLE  14;  Percentage  with  Intention  to  Enlist  in  Army  Components 
[Intention  to  Enlist] — PMAS  Monthly  Totals 

General  table  structure.  Tables  1-11  present  data  for  the 
youth  interviews  conducted  during  the  quarter,  while  Tables  12-14 
provide  monthly  data  for  selected  variables.  The  quarterly  table 
structures  are  generally  uniform,  and  are  described  briefly 
below.  Tables  7  and  8  and  the  monthly  tables  present  less 
detailed  sample  breakdowns  because  of  smaller  N  sizes. 

Columns .  The  columns  in  each  table  represent  alternative 
responses  to  a  question,  or  responses  to  a  series  of  questions 
regarding  a  general  topic.  For  example.  Table  2  shows  the 
percentages  of  youth  who  stated,  in  response  to  a  general 
question,  that  they  recalled  advertising  for  any  of  the  Army 
components  or  other  military  services.  The  possible  alternative 
responses  are  shown  as  colimns  in  Table  2.  As  another  type, 

Table  5  shows  the  percentage  of  youth  who  agreed  with  a  list  of 
statements  regarding  various  Army  attributes.  The  table  columns 
represent  the  various  attributes  (e.g.,  job  variety,  physical 
challenge,  mental  challenge)  to  which  youth  are  responding. 

Rows.  The  table  rows  represent  different  subpopulations  of 
interest  to  the  Aray  advertising  and  recruiting  effort.  For  each 
row,  the  nvimber  of  respondents  who  answered  the  question  is 
indicated  in  the  "N”  column.  These  numbers  differ  across  tables, 
because  some  core  questions  were  asked  of  all  youth,  whereas 
others  were  "rotating,"  iie.,  asked  only  of  svibsets  of 
respondents.  Details  on  the  questionnaire  structure  can  be  found 
in  separate  volumes  on  The  ACOMS  Survey  Design  and  The  ACOMS 
Survey  Analysis  Plan.  The  information  cards  accompanying  the 
^arterly  reports  provide  further  detail  regarding  the 
individuals  who  responded  to  the  questions  in  each  table. 

Each  table  is  comprised  of  three  panels  that  represent  three 
major  subpopulations:  (1)  the  Primary  Male  Sample  (PMS) ;  (2)  All 
Youth;  and  (3)  the  Primary  Male  Analytic  Sample  (PMAS). 
Definitions  and  further  subdivisions  for  each  is  provided  below: 

•  The  PMS  includes  male  youth  who  are  high  school  diploma 
graduates  and  those  who  are  currently  enrolled  in 
regular  high  school  or  college.  The  PMS  youth  are 
divided  into  educational  and  work  status  categories 
that  define  key  target  markets  for  the  different  Army 
components.  These  are: 

College  Juniors  and  Seniors  -  This  subgroup 
includes  juniors  and  seniors  currently  enrolled  in 
a  four  year  college  or  university.  Junior  and 
senior  status  is  determined  by  credit  completed 
rather  than  by  number  of  years  in  attendance. 
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College  Freshmen  and  Sophomores  -  This  subgroup 
includes  freshmen  and  sophomores  currently 
enrolled  in  a  four  year  university  or  a  two  or 
four  year  college.  Freshman  and  sophomore  status 
is  determined  by  credit  completed  rather  than  by 
number  of  years  in  attendance. 

-  High  School  Students  f College  Bound)  -  Students 
currently  enrolled  in  a  regular  high  school 
program  who  answered  either  DEFINITELY  or  PROBABLY 
when  asked  how  likely  it  is  that  they  will  attend 
college  (IP-14)  are  included  in  this  subgroup. 

-  High  School  Students  (Work  Bound)  -  Currently 
enrolled  regular  high  school  students  who  answered 
either  DEFINITELY  NOT  or  PROBABLY  NOT  when  asked 
how  likely  it  is  that  they  will  attend  college 
(IP-14) ,  those  who  do  not  know  if  they  will  attend 
college,  and  those  who  refused  to  answer  questions 
about  future  college  plans  are  included  in  this 
subgroup. 

-  High  School  Graduates.  Not  Currently  Enrolled  - 
This  subgroup  is  composed  of  high  school  diploma 
graduates  who  are  not  currently  enrolled  in  a  two 
or  four  year  college  or  university.  Also  included 
are  non-diploma  graduates  (e.g.  those  who  received 
a  GED)  who  have  completed  at  least  one  year  of 
college  and  who  are  not  currently  enrolled  and  a 
small  number  of  youth  who  are  in  the  fifth  year  of 
a  five  year  college. 

•  The  "All  Youth”  panel  includes  all  male  and  female 
youth  interviewed.  In  addition  to  the  PMS,  the  male 
sample  here  includes  the  Secondary  Male  Sample  (SMS) — 
those  who  have  dropped  out  before  completing  high 
school,  those  who  have  a  certificate  of  high  school 
completion  such  as  the  GED,  but  have  not  earned  a 
regular  high  school  diploma  and  who  have  completed  less 
than  one  year  of  college.  The  tables  present  data  in 
this  panel  separately  for  Males  and  Females. 

•  The  third  panel  represents  the  Primary  Male  Analytic 
Sample  (PMAS) ,  which  is  intended  to  parallel  the 
population  surveyed  by  the  Youth  Attitude  Tracking 
Survey  (YATS) .  The  PMAS  includes  all  PMS  except: 
youth  who  have  ever  been  in  college  ROTC,  youth 
currently  enrolled  in  junior  and  senior  years  of 
college,  and  youth  who  have  completed  at  least  two 
years  of  college. 
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The  PMAS  panel  is  further  divided  by  Recruiting  Brigade 
(First,  Second,  Fourth,  Fifth  and  Sixth)  and  by  age 
(16-17  years;  18-19  years;  20-21  years;  and  22-24 
years.)  See  Appendix  D  for  a  map  of  the  recruiting 
brigades . 

Table  Entries.  Tedsle  entries  consist  of  percentages  of 
youth  who  have  responded  as  indicated  by  the  table.  All 
percentages  are  based  on  the  number  of  youth  respondents  weighted 
up  to  their  actual  number  in  the  population  (For  a  discussion  of 
the  rationale  and  process  of  sample  weighting,  see  the  report  on 
The  ACOMS  Survey  Design) .  Percentages  are  calculated  based  on 
the  number  of  youth  (weighted)  found  within  the  subpopulation 
represented  in  the  row. 

Certain  sections  of  the  tables  have  asterisks  (*)  instead  of 
numerical  entries.  In  such  cases  the  numbers  of  respondents  who 
answered  to  the  relevant  questions  within  a  particular 
' siabpopulation  (row)  were  too  small  to  provide  any  confidence  in 
the  data.  A  minimum  of  30  respondents  within  a  row  was  required 
for  an  entry  to  be  included. 

Examples .  A  walk-through  of  portions  from  two  tables  will 
help  in  the  correct  interpretation  of  all  quarterly  report 
tables.  The  portions  were  taken  from  the  first  report  which 
covers  the  October-December  1986  collection  period. 

The  first  portion  is  drawn  from  the  middle  of  Table  2, 
titled  "Percentage  Seeing/Hearing  Military  Advertising"  and 
presents  the  responses  given  to  the  question:  "Thinking  about 
all  forms  of  advertising,  for  which  military  services  do  you 
recall  seeing  or  hearing  any  advertising?"  This  table  is  based 
on  responses  of  the  full  youth  sample  (N=l,787)  as  is  reported  in 
the  TOTAL  row  under  the  ALL  YOUTH  sample  group  heading  in 
Figure  1.  Seven  other  aspects  of  the  table  are  highlighted  in 
the  figure,  showing  the  reader  how  to  interpret  row  and  column 
heading,  N's,  and  table  values. 

It  is  critically  important  for  the  reader  to  remember  that 
the  N's  in  every  table  are  actual  numbers  of  cases  while  the 
percentages  are  weighted  to  be  nationally  representative  of  the 
sxibgroups.  This  means  that  the  number  of  cases  underlying  a 
percentage  cannot  be  determined  from  the  table.  The  weighting 
procedure  is  briefly  described  in  Appendix  B. 

A  second  important  feature  of  all  tables  is  that  percentages 
are  not  calculated  either  within  columns  or  across  rows,  and 
therefore  do  not  sum  to  100%.  Rather  they  are  based  on  the 
niimber  of  respondents  offering  a  particular  response,  as  in 
Figure  1,  or  replying  yes  to  a  question  as  in  Figure  2.  The  89.3 
weighted  percent  highlighted  in  Figure  1  is  the  proportion  of 
college  juniors  and  seniors  who  recalled  advertising  for  the 
active  Army;  by  implication,  a  weighted  percent  of  10.7  did  not 
recall  such  advertising.  The  number  does  not  represent  the 
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proportion  of  respondents  mentioning  the  active  Army  who  are 
college  juniors  or  seniors,  and  neither  does  it  represent  the 
proportion  of  college  juniors  and  seniors  recalling  any 
advertising  who  mentioned  the  active  Army  specifically. 

Unlike  the  table  in  Figure  1,  the  table  portion  shown  in 
Figure  2  is  based  on  a  subsample  of  youth  respondents  who 
answered  questions  regarding  their  media  habits:  "Please  tell  me 
if  you  watch  any  of  the  following  TV  shows  regularly."  The 
complete  table  is  Table  1  in  the  first  quarterly  report  and  is 
titled  "Percentage  Regularly  Viewing  or  Listening  to  Programs 
with  Army  Advertising."  Less  than  the  full  sample  was  asked  the 
questions  because  (1)  it  is  part  of  a  rotating  module  adminis¬ 
tered  to  a  randomly  selected  half  of  the  youth,  and  (2)  a  "gate" 
question  preceded  them  (alluded  to  in  the  table  title)  which 
pared  down  the  number  of  respondents  even  further.  Only  youth 
who  answered  yes  to  the  gate  question,  "Do  you  regularly  watch 
TV?"  were  asked  about  specific  programs.  The  values  in  the 
table,  therefore,  do  not  reveal  the  program  preferences  of  people 
who  did  not  describe  themselves  as  regular  viewers  or  listeners. 

Both  of  the  sample-limiting  factors  are  described  on  the 
information  card  for  Table  1,  contained  in  the  pocket  inside  the 
front  cover  of  this  binder.  The  cards  are  designed  to  quickly 
inform  the  reader  of  the  sample  underlying  each  table  and  are 
invaluable  for  accurate  interpretation  of  table  contents. 

Five  aspects  of  the  table  portion  in  Figure  2  are 
highlighted,  most  providing  the  correct  interpretation  of  a 
number.  If  a  reader  were  to  plunge  into  reading  the  table 
without  benefit  of  its  information  card,  the  first  hint  that  the 
respondents  are  a  subsample  would  come  from  the  PMS  total  N. 
Instead  of  1,271,  as  shown  in  the  Figure  1  table  based  on  the 
entire  sample,  it  numbers  only  395.  One  consequence  of  the 
smaller  N  is  larger  confidence  intervals  around  any  sample 
estimate,  as  discussed  in  Appendix  B. 
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SAMPLE 
_  CROUPS 

College  Juniors 


THINKING  ABCK^  ALL  FORMS 
SERVICES  DO  t^U  RECALL 
•Anny  Components 
ROTC  ARNG 


and  Seniors 

College  Freshmen 

I 

1 

3.2 

11.2 

11.2 

and  Sophomores 

213 

1 

62.5 

6.7 

22.9 

2».5 

H.S.  Students 
(College  Bound) 

H.S.  Students 

369 

1 

1 

86.8 

7.3 

15.4 

-  11.8 

.  (Uork  Sound) 

H.S.  Graduates  Not 

102 

1 

1 

79.4 

2.4 

10.4 

6.5 

Currently  Enrolled 

664 

1 

80.3 

2.7 

18.7 

11.2 

TOTAL 

8S.2 

4.5 

17.3 

ALL  YOUTH: 

1 

Males  (PMS+SMS)  / 

1,461 

1 

82.2 

4.2 

16.7 

/l1.9 

Females  <FS)  X 

326 

1 

1 

79.8 

2.5 

6.9 

/ 

TOTAL  / 

1 

81.0 

3.3 

11.6' 

/  8.8 

Figure  1.  First  portion,  from  Table  2,  with  interpretations. 
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Figure  2.  Second  portion,  from  Table  1,  with  interpretations. 
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FIRST  QUARTER  1987 
INTRODUCTION 


This  report  represents  data  collected  from  the  inception  of 
survey  data  collection  on  October  13,  1986,  through  December  31, 
1986. 


During  this  first  quarter  of  data  collection,  a  total  of 
1,787  youth  interviews  were  completed.  The  following  table 
presents  the  raw  numbers  of  cases  interviewed  in  various  sample 
groups.  These  are  the  sample  groups  presented  in  the  Tables 
following.  Since  ACOMS  represents  a  weighted  sample  to  adjust 
for  differential  sampling  rates,  differential  telephone  coverage 
and  non-random  non-response,  the  table  also  presents  the  propor¬ 
tions  each  group  represents  of  the  weighted  sample. 


SAMPLE  GROUP 

Percent 

PMS! 

College  Juniors  and  Seniors 

123 

12.4 

College  Freshmen  and  Sophomores 

213 

17.2 

H.S.  Students  (College  Bound) 

369 

22.2 

H.S.  Students  (Work  Bound) 

102 

6.1 

H.S.  Graduates  Not  Enrolled 

464 

42.2 

TOTAL 

1271 

ALL  YOUTH: 

Males  (PMS  +  SMS) 

1461 

48.2 

Females  (FS) 

326 

51.8 

TOTAL 

1787 

PMAS: 

1st  Rctg  Bde 

202 

19.4 

2nd  Rctg  Bde 

181 

20.3 

4th  Rctg  Bde 

313 

26.1 

5th  Rctg  Bde 

212 

18.2 

6th  Rctg  Bde 

129 

16.0 

16-17  Years  Old 

431 

32.8 

18-19  Years  Old 

278 

27.9 

20-21  Years  Old 

155 

17.3 

22-24  Years  Old 

173 

22.0 

TOTAL 

1037 
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TABLE  1 


PERCENTAGE  REGULARLY  VIEWING  OR  LISTENING  TO  PROGRAMS 

WITH  ARMY  ADVERTISING 

Table  1  shows  the  percentages  of  TV  viewers  and  radio 
listeners  in  the  sample  groups  who  regularly  watched  or  listened 
to  programs  on  which  the  Army  advertised  during  the  quarter. 


RESPONDENTS 

•  Half  of  the  youth  sample  was  randomly  selected  to  receive 
questions  about  viewing  and  listening  habits. 

•  Of  these,  only  respondents  who  claimed  to  be  regular 
television  viewers  (Nl)  or  regular  radio  listeners  (N2) 
are  included  in  the  table. 


SPECIAL  NOTES  AND  CAUTIONS 

•  The  Question  Key  lists  first  quarter  TV  and  radio  shows. 
Changes  across  quarters  will  be  shown  on  addenda  to  this 
information  card. 


(TURN  OVER  FOR  QUESTION  KEY) 


Ql-87 


TABLE  1 


PERCENTAGE  REGULARLY  VIEWING  OR  LISTENING 

TO  PROGRAMS  WITH  ARMY  ADVERTISING 

QUESTION  KEY 

Table  Column 
Headings 

Questionnaire  Item 

Variable 

Name 

MH-1:  Do  you  regularly  watch  TV? 

YTVWATCH 

(IF  YES  TO  MH-1)  MH-2;  How  many  hours 

per  week  do  you  spend  watching  (a)  programs 

such  as  ABC,  CBS,  or 

KBC7;  (b)  programs  on  commercial  cable 
stations  such  as  ESPN,  MTV,  USA,  or  TBS? 

(IF  VIEWING  HOURS  FOR  MH-2a  AND  b  ARE  NOT 

BOTH  0)  MH-13:  Please  tell  me  if  you  watch 

any  of  the  following  TV  shows  regularly 

Do  you  watch ...  o  j • 

YTVHRREG 

YTVHRCAB 

David 

Letterman 

David  Letterman 

YTVSHl 

Frl.  Night 
Videos 

Friday  Night  Videos 

YTVSH2 

Mon.  Night 
Football 

Monday  Night  Football 

YTVSH3 

College 

Football 

College  Football 

YTVSH4 

Sun.  Night 
Movie 

Sunday  Night  at  the  Movies 

YTVSH5 

^-16:  Now  let's  talk  about  radio 
listening.  Do  you  regularly  listen  to 
the  radio? 

YRADLIS 

(IF  YES  TO  MH-16)  MH-17:  How  many  hours 

listen  to  (a)  AM  radio?: 

(b)  PM  radio? 

ill  HOURS  FOR  MH-17a  AND  b  ARE 

NOT  BOra  0)  MH-27;  Do  you  listen  to  the 

following  programs  regularly? 

YRADHRAM 

YRADHRFM 

American 

Top  40 

American  Top  40 

YRADSHl 

King  Biscuit 
Flower  Hour 

King  Biscuit  Flower  Hour 

YRADSH2 

Rick  Dee's 

Top  40 

Rick  Dee's  Top  40 

YRADSH3 

Metalshop 

Metalshop 

YRADSH4 

Rockline 

Rockline 

YRADSH5 

TABLE  2 


(UNAIDED  RECALL) 

PERCENTAGE  SEEING/HEARING  MILITARY  ADVERTISING 


Table  2  shows  the  percentages  of  youth  in  each  of  the  sample 
groups  who  spontaneously  named  each  of  the  service  branches,  Army 
components,  and/or  Joint  Recruiting  Advertising  Program  adver¬ 
tisements  when  asked  what  military  advertising  they  recalled.  It 
also  lists  the  percentages  who  could  not  remember  any  military 
advertising. 


RESPONDENTS 

•  All  youth 

SPECIAL  NOTES  AND  CAUTIONS 

•  None 


(TURN  OVER  FOR  QUESTION  KEY) 


Ql-87 


TABLE  2 


QUESTION  KRY 


(UNAIDED  RECALL) 

PERCENTAGE  SEEING/HEARING  MILITARY  ADVERTISING 


Table  Column 

Headings  Questionnaire  Item 

-Army  Components -- 


KR-1:  Thinking  about  all  forms  of 
advertising,  for  which  military  services 
do  you  recall  seeing  or  hearing  any 
advertising?  ^ 

ACTIVE  (IF  ANSWER  TO  KR-1  IS:)  Army 


Variable 

Name 


YUN12AR 


(IF  ANSWERS  ROTC  TO  KR-1)  KR-2:  You 

mentioned  seeing  or  hearing  advertising  for 
the  Reserve  Officer's  Training  Corps.  For 
which  military  service  or  services  was  this 
advertising? 

ROTC  (IF  ANSWER  TO  KR-2  IS:)  Army 


YUN12R0 


YKRROAR 


(IF  ANSWERS  NATIONAL  GUARD  TO  KR-1)  KR-3: 

You  mentioned  seeing  or  hearing  advertising 
for  the  National  Guard.  For  which  service 
or  services  was  this  advertising? 

ARNG  (IF  ANSWER  TO  KR-3  IS:)  Army 


YUN12NG 


YKRNGAR 


(IF  ANSWERS  RESERVE  TO  KR-1)  KR-4:  You 

mentioned  seeing  or  hearing  advertising  for 
the  Reserve.  For  which  military  service  or 
services  was  this  advertising? 

OSAR  (IF  ANSWER  TO  KR-4  IS:)  Army 


YUN12RV 


YKRRVAR 


--Other  Military  Branches-- 


USAF 

(IF  ANSWER  TO  KR-1 

IS:) 

Air  Force 

YUN12AF 

NAVY 

(IF  ANSWER  TO  KR-1 

IS:) 

Navy 

YUN12NA 

USMC 

(IF  ANSWER  TO  KR-1 

IS:) 

Marine  Corps 

YUN12MC 

USCG 

(IF  ANSWER  TO  KR-1 

IS:) 

Coast  Guard 

YUN12CG 

JRAF 

(IF  ANSWER  TO  KR-1 

IS:) 

Joint  Recruiting 

YUN12ALL 

Advertising  Program 

NONE 

(IF  ANSWER  TO  KR-1 

IS:) 

None 

YUN12N0N 

TABLE  3 


(UNAIDED  +  AIDED  RECALL) 

PERCENTAGE  SEEING/HEARING  MILITARY  ADVERTISING 


Table  3  shows  the  percentages  of  youth  in  each  sample  group 
who  spontaneously  named  each  of  the  service  branches.  Army  compo¬ 
nents,  and/or  Joint  Recruiting  Advertising  Program  advertisements 
when  asked  what  military  advertising  they  recalled  (unaided)  plus 
those  who  remembered  each  of  the  above  when  asked  directly  about 
them  by  name  (aided) . 


RESPONDENTS 

•  All  youth 


SPECIAL  NOTES  AND  CAUTIONS 

•  Aided  recall  questions  were  presented  in  randomized  order 
during  the  interview  to  avoid  order  effects. 

•  In  most  cases,  the  Question  Key  lists  two  variable  names 
for  each  Table  Column  Heading,  one  for  unaided  recall  and 
another  for  aided  recall.  Army  ROTC,  Army  National 
Guard,  and  Army  Reserve  required  three  variables,  one  for 
unaided  recall  of  the  component,  one  to  specify  which 
service,  and  another  for  aided  recall. 


(TURN  OVER  FOR  QUESTION  KEY) 


Ql-87 


TABLE  3 


QUESTION  KRY 


(UNAIDED  +  AIDED  RECALL) 

PERCENTAGE  SEEING/HEARING  MILITARY  ADVERTISING 

Questionnaire  Item 


KR-1: 

KR-2: 

KR-3: 

KR-4: 

KR-5 

KR-6 

KR-7 

KR-8: 

KR-9: 

KR-10 

KR-11 

KR-12 

KR-13 


advertising,  for  which  military  services  do  you 
recall  seeing  or  hearing  any  advertising?  ^ 

Cornr’^^Forwhirh^mfi?^  advertising  for  the  Reserve  Officer's  Training 

p  .  For  which  military  service  or  services  was  this  advertising*?  ^ 

orsemLTwartSi 

Do  you  recall  seeing  or  hearing  any  advertising  for  the  Air  Force? 

Do  you  recall  seeing  or  hearing  any  advertising  for  the  Army? 

??aISnrcSs!"i2f 

Do  you  recall  seeing  or  hearing  any  advertising  for  the  Army  National  Guard? 

Do  you  recall  seeing  or  hearing  any  advertising  for  the  Army  Reserve? 

Do  you  recall  seeing  or  hearing  any  advertising  for  the  Coast  Guard? 

Do  you  recall  seeing  or  hearing  any  advertising  for  the  Marine  Corps? 

Do  you  recall  seeing  or  hearing  any  advertising  for  the  Navy? 

Do  you  recall  seeing  or  hearing  any  advertising  for  all  the  services  in  one  ad? 


Table  Column 
Headings 

Items  Used  in  Calculating  Unaided  &  Aided  Recall 

Variable 

Name 

--Army  Components- - 

ACTIVE 

KR-1  -  Army  OR  KR-6  -  yes 

YUN12AR 

YAIDAR 

ROTC 

KR-1  -  ROTC  and  KR-2  -  Army  OR  KR-7  -  yes 

YUN12R0 

YKRROAR 

YAIDARO 

ARNG 

KR-1  -  National  Guard  and  KR-3  -  Army  OR  KR-8  -  yes 

YUN12NG 

YKRNGAR 

YAIDANG 

USAR 

KR-1  -  Reserve  and  KR-4  -  Army  OR  KR-9  -  yes 

YUN12RV 

YKRRVAR 

YAIDARV 

--Other  Military  Branches-- 

USAF 

KR-1  -  USAF  OR  KR-5  -  yes 

YUN12AF 

YAIDAF 

NAVY 

KR-1  -  Navy  OR  KR-12  -  yes 

YUN12NA 

YAIDNA 

USMC 

KR-1  -  USMC  OR  KR-11  -  yes 

YUN12MC 

YAIDMC 

USCG 

KR-1  -  USCG  OR  KR-IO  -  yes 

YUN12CG 

YAIDCG 

JRAP 

KR-1  -  one  ad  for  all  services  OR  KR-13  -  yes 

YUN12ALL 

YAIDALL 

TABLE  4 


PERCENTAGE  ANSWERING  KNOWLEDGE  OF  ARMY  OFFERS 
AND  BENEFITS  QUESTIONS  CORRECTLY 

y 


Table  4  shows  the  percentages  of  youth  in  each  sample  group 
who  knew  the  correct  answers  to  questions  about  Army  eligibility 
and  benefit  offers. 


RESPONDENTS 

•  Half  of  the  youth  sample  was  randomly  selected  to  answer 
knowledge  of  Army  offers  and  benefits  questions. 


SPECIAL  NOTES  AND  CAUTIONS 

•  The  Question  Key  lists  first  quarter  knowledge  questions. 
Changes  or  substitutions  across  quarters  will  be  shown  on 
addenda  to  this  information  card. 

•  Respondents  who  answered  correctly  that  17  year  old  high 
school  juniors  are  eligible  to  join  the  Army  Reserve  or 
Army  National  Guard  (KA-8)  were  assumed  to  know  that  high 
school  graduation  is  not  required  before  joining  these 
Army  components  (KA— 9) .  Although  not  asked  question 
KA-9 ,  their  numbers  were  added  to  those  who  answered  KA-9 
correctly. 

•  Respondents  who  did  not  know  that  college  money  can  be 
earned  by  enlisting  in  the  Army  (KA-7)  were  assumed  not 
to  know  how  much  can  be  earned  (KA-1)  nor  how  the  Army 
compares  with  other  services  in  terms  of  education 
benefits  (KA-3) .  Although  not  asked  questions  KA-1  and 
KA'”^ ,  their  numbers  were  added  to  those  who  answered 
these  questions  incorrectly. 

•  Respondents  who  did  not  know  that  college  money  can  be 
earned  by  enlisting  in  the  Army  Reserve  or  Army  National 
Guard  (KA-11)  were  assumed  not  to  know  how  much  can  be 
earned  (KA-12) .  Although  not  asked  question  KA-12,  their 
numbers  were  added  to  those  who  answered  the  question 
incorrectly. 


(TURN  OVER  FOR  QUESTION  KEY) 


Ql-87 


TABLE  4 


PERCENTAGE  ANSWERING  I^OWLEDGE  OF  ARMY  OFFERS  AND  BENEFITS  QUESTIONS  CORRECTLY 

[Correct  Answers  Shown  in  Brackets] 

QUESTION  KRY 


Table  Column 
Headings 

Questionnaire  Item 

Variable 

Name 

--Active  Army  Knowledge-- 

If  Enlist 
Eligible  for 
College  $ 

KA-7:  Is  it  possible  to  earn  money  for 
college  by  enlisting  in  the  Army?  [Yes] 

YKAEARN 

Total 

Education 

Benefits 

(IF  YES  TO  KA-7)  KA-1:  How  much  do  you 

think  can  be  earned  through  Army  education 
benefits?  [$15,000+] 

YKAEDBEN 

Army 

Benefits 

Better? 

(IF  YES  TO  KA-7)  KA-3:  Do  you  think  Army 
education  benefits  are  more ,  less  or  about 
the  same  as  the  Navy,  Air  Force,  or  Marines 
offer?  [More] 

YKASAME 

Offer  GI  Bill 

KA-4:  Please  tell  me  whether  or  not  each  of 
the  following  offers  the  "GI  Bill"? 

ARMY 

USAF 

NAVY 

USMC 

Army  [Yes] 

Air  Force  [Yes] 

Navy  [Yes] 

Marines  [Yes] 

YKAGIAR 

YKAGIAF 

YKAGINA 

YKAGIMA 

Minimum 

Duty 

Tour 

KA-5«  What  is  the  minimum  number  of  years 
that  a  new  recruit  has  to  serve  on  active 
duty  in  the  Army?  [2] 

YKAYEARS 

Delayed 

Entry 

Allowed 

KA-6:  Is  it  possible  to  sign  up  for  the 

Army  and  actually  start  serving  up  to  one 
year  later?  [Yes] 

YKADEP 

-Army  Reserve  and  Army  National  Guard  Knowledge-- 

17  Year  Old 
Eligible 
to  Join 

KA-8:  Are  17  year  old  high  school  juniors 
®Tigible  to  join  the  Army  Reserve  or  Army 

National  Guard?  [Yer ] 

YKARGJUN 

H.S. 

Gradtiation 

Required 

(IF  NO  TO  KA-8)  KA-9:  Is  high  school 

graduation  required  before  joining  the  Army 
Reserve  or  Army  National  Guard?  [No] 

YKARGHS 

ScholAr 

Athlete 

Sponsor 

KA-10:  Who  sponsors  the  "Scholar-Athlete 

Award  Program"?  Is  it  the  Marine  Corps, 

National  Guard,  Army  Reserve,  Air  Force 
or  Navy?  [Army  Reserve] 

YKAWARD 

If  Enlist 
Eligible  for 
College  $ 

KA-11:  Can  qualified  people  who  join  the 

Army  Reserve  or  Army  National  Guard  receive 
money  for  college?  [Yes] 

YKARGCOL 

Maximum 

GI  Bill 
College  $ 

(IF  YES  TO  KA-11)  KA-12:  What  is  the 

maximum  amount  of  money  for  college  that 
qualified  people  who  join  the  Army  Reserve 

Army  National  Guard  can  receive  under  the 
"GI  Bill"?  [$4,000-$5,999] 

YKARGGI 

TABLE  5 


PERCENTAGE  "AGREE  SOMEWHAT"  OR  "AGREE  COMPLETELY" 
WITH  ACTIVE  ARMY  ATTRIBUTE  STATEMENTS 


Table  5  shows  the  percentages  of  youth  in  selected  sample 
groups  who  agreed  either  somewhat  or  completely  with  statements 
about  attributes  of  the  active  Army. 


RESPONDENTS 

•  To  reduce  respondent  burden,  a  subsample  of  youth 
received  questions  about  their  perceptions  of  active  Army 
attributes.  Selection  was  dependent  on  educational 
category  (see  The  ACOMS  Survey  Design) . 

•  College  Juniors  and  Seniors  were  excluded  from  responding 
to  questions  about  the  active  Army  as  shown  by  the  N/A 
entries  in  the  top  row  of  the  table. 


SPECIAL  NOTES  AND  CAUTIONS 

•  Attribute  statements  were  presented  in  random  order 
during  the  interview  to  avoid  order  effects. 

•  The  attributes  shown  in  the  Question  Key  may  change  over 
time.  If  so,  addenda  to  this  information  card  will  be 
provided. 


(TURN  OVER  FOR  QUESTION  KEY) 


Ql-87 


TABLE  5 


QUESTION  KRY 

Table  Column 
Headings 


Job 

Variety 

Physical 

Challenge 

Proud 

Experience 

Step  Btwn 
HS  &  Col. 

Leader 

Skills 

Hi-Tech 

Equipment 

Civilian 

Career 

Self 

Confidence 

Develop 

Potential 

Mental 

Challenge 

Mature  & 
Responsible 

Skill 

Training 

Hi-Trained 

Co-workers 

Money 
for  Ed. 


PERCENTAGE  "AGREE  SOMEWHAT"  OR  "AGREE  COMPLETELY" 
WITH  ACTIVE  ARMY  ATTRIBUTE  STATEMENTS 


Questionnaire  Item 

PE-1:  ■  I  am  going  to  read  you  a  list  of 
statements  describing  different  things  the 
®ight  offer .  Please  tell  me  how  much 
you  disagree  or  agree  that  the  Army  offers 
each  item  on  the  list.  A  "1"  means  that  you 
disagpe  completely,  a  "2"  means  you  disagree 
somewhat,  a  "3"  means  you  neither  agree  nor 

^  agree  somewhat,  and 

a  5  means  you  agree  completely.  The  Army 
offers. . .  ^ 

a  wide  variety  of  opportunities  to  find  a 
job  you  can  enjoy? 

a  physically  challenging  environment? 


an  experience  you  can  be  proud  of? 


an  advantage  over  going  right  from  high 
school  to  college? 

an  opportunity  to  develop  leadership  skills? 


the  chance  to  work  with  the  latest  high-tech 
equipment?  ® 

a  great  value  in  your  civilian  career 
development? 

an  excellent  opportunity  to  develop 
self-confidence? 

the  opportunity  to  develop  your  potential? 


a  mentally  challenging  experience? 


an  opportunity  for  you  to  become  more 
mature  and  responsible? 

many  opportunities  for  training  in  useful 
skill  areas? 

many  chances  to  work  with  highly  trained 
people? 

an  excellent  opportunity  to  obtain  money 
for  a  college  or  vocational  education? 


Variable 

Name 


YAWIDE 

YAPHYS 

YAPROUD 

YASTEP 
YALEADER 
YAH I TECH 

YACIVCAR 

YAS ELGON 

YAPOTEN 

YAMENTAL 

YAMATURE 

YATRAIN 

YAHIQUAL 

YACASHED 


TABLE  6 


PERCENTAGE  "AGREE  SOMEWHAT"  OR  "AGREE  COMPLETELY" 
WITH  ARMY  ROTC  ATTRIBUTE  STATEMENTS 


Table  6  shows  the  percentages  of  youth  in  selected  sample 
groups  who  agreed  either  somewhat  or  completely  with  statements 
about  the  Army  Reserve  Officer's  Training  Corps. 


RESPONDENTS 

•  To  reduce  respondent  burden,  a  subsample  of  youth 
received  questions  about  their  perceptions  of  Army 
Reserve  Officer's  Training  Corps  attributes.  Selection 
was  dependent  on  educational  category  (see  The  ACOMS 
Survey  Design) . 

•  Respondents  who  indicated  they  had  never  heard  of  the 
Army  Reserve  Officer's  Training  Corps  were  excluded. 

•  "H.S.  Students  (Work  Bound)"  and  "H.S.  Graduates  Not 
Currently  Enrolled"  were  excluded  from  the  entire  table 
because  of  their  high  contributions  to  the  variance. 

•  Percentages  for  "H.S.  Students  (Work  Bound)"  and  "H.S. 
Graduates  Not  Currently  Enrolled"  will  be  included  in  the 
annual  report. 


SPECIAL  NOTES  AND  CAUTIONS 

•  Percentages  for  20-21  and  22-24  year  old  PMAS  youth  are 
not  provided  because  they  have  insufficient  sample  sizes 
to  produce  reliable  estimates. 

•  Attribute  statements  weie  presented  in  random  order 
during  the  interview  to  avoid  order  effects. 

•  The  attributes  listed  below  may  change  over  time.  If  so, 
.addenda  to  this  information  card  will  be  provided. 


(TURN  OVER  FOR  QUESTION  KEY) 


Ql-87 


TABLE  6 


QUESTION  KRY 


PERCENTAGE  "AGREE  SOMEWHAT"  OR  "AGREE  COMPLETELY" 
WITH  ARMY  ROTC  ATTRIBUTE  STATEMENTS 


Table  Column 
Headings 


--R0TC  Offers -- 

Leader 

Skills 

Self 

Confidence 

College 

Elective 

Officer's 

Commission 


--Officer  Benefits- - 
Job 

Variety 

Proud 

Experience 

Use  College 
Skills 

Use  Own 
Judgment 


Questionnaire  Item 


Next  I  will  read  you  a  few  statements 
describing  different  things  that  the  Army 
Reserve  Officer's  Training  Corps  on  the 
college  campus  might  offer.  Please  tell  me 
how  much  you  disagree  or  agree  that  officer's 
training  offers  each  item  on  the  list.  A  "1" 
means  you  disagree  completely,  a  "2"  means 
you  disagree  somewhat,  a  "3"  means  you  neither 
agree  nor  disagree,  a  "4"  means  you  agree 
somewhat,  and  a  "5"  means  you  agree  completely. 
The  Army  Reserve  Officer's  Training  Corps  on 
the  college  campus  provides... 


leadership  and  management  training? 

the  opportunity  to  develop  self-confidence? 


a  college  elective  that  can  be  taken 
together  with  other  college  courses? 

an  officer's  commission  in  the  active  Army, 
Army  Reserve,  or  the  Army  National  Guard? 


Being  an  officer  in  the  United  States  Army 
means  different  things  to  different  people. 
Please  tell  me  how  much  you  disagree  or  agree 
that  being  an  officer  offers  each  item  on  the 
list.  A  "1"  means  you  disagree  completely,  a 
"2"  means  you  disagree  somewhat,  a  "3"  means 
you  neither  agree  nor  disagree,  a  "4"  means 
you  agree  somewhat,  and  a  "5"  means  you  agree 
completely.  Being  an  officer  in  the  United 
States  Army  provides... 


a  wide  variety  of  job  opportunities? 


experiences  you  can  be  proud  of? 


the  opportunity  to  use  your  college  acquired 
skills? 

the  opportunity  to  make  changes  and  use  your 
own  judgment? 


Variable 

Name 


YRLEADER 

YRSELCON 

YRELECT 

YROFFCOM 


YOWIDE 

YOPROUD 

YOUSECOL 

YOINNOV 


TABLE  7 


PERCENTAGE  "AGREE  SOMEWHAT"  OR  "AGREE  COMPLETELY"  WITH  ARMY 

RESERVE  ATTRIBUTE  STATEMENTS 


Table  7  shows  the  percentages  of  youth  in  selected  sample 
groups  who  agreed  either  somewhat  or  completely  with  statements 
about  attributes  of  the  Army  Reserve. 


RESPONDENTS 

•  To  reduce  respondent  burden,  a  subsample  of  youth 
received  questions  about  their  perceptions  of  Army 
Reserve  attributes.  Selection  was  dependent  on 
educational  category  (see  The  ACOMS  Survey  Design) . 

•  Respondents  who  indicated  they  had  never  heard  of  the 
Army  Reserve  were  excluded. 


SPECIAL  NOTES  AND  CAUTIONS 

•  Table  7  includes  only  totals  for  the  main  sample  cate¬ 
gories  PMAS,  PMS,  PMS+SMS,  and  ALL  YOUTH  because  sample 
sizes  were  not  sufficient  to  allow  reliable  estimates  for 
smaller  subcategories. 

•  Attributes  were  presented  in  random  order  during  the 
interview  to  avoid  order  effects. 

•  The  attributes  listed  in  the  Question  Key  may  change  over 
time.  If  so,  addenda  to  this  information  card  will  be 
provided. 


(TURN  OVER  FOR  QUESTION  KEY) 


Ql-87 


TABLE  7 


PERCENTAGE  "AGREE  SOMEWHAT"  OR  "AGREE  COMPLETELY" 
WITH  ARMY  RESERVE  ATTRIBUTE  STATEMENTS 

QUESTION  KEY 

Table  Column 
Headings 

Questionnaire  Item 

Variable 

Name 

Now,  I  am  going  to  read  you  a  list  of  things 
the  United  States  Armv  Reserve  mighr  nffor- 
Please  tell  me  how  much  you  disagree  or  agree 
that  the  United  States  Army  Reserve  offers 
each  item  on  the  list.  Again,  a  "1"  means 
you  disagree  completely,  a  "2"  means  you 
disagree  somewhat,  a  "3"  means  you  neither 
nor  disagree,  a  ”4"  means  you  agree 
somewhat,  and  a  "5"  means  you  agree 

completely.  The  United  States  Airmy  Reserve 
offers ... 

Job 

Variety 

a  wide  variety  of  opportunities  to  find  a 
job  you  can  enjoy? 

YVWIDE 

Proud 

Experience 

an  experience  you  can  be  proud  of? 

YVPROUD 

Leader 

Skills 

an  opportunity  to  develop  leadership  skills? 

YVLEADER 

Civilian 

Career 

a  great  value  in  your  civilian  career 
development? 

YVCIVCAR 

Self 

Confidence 

an  excellent  opportunity  to  develop 
self-confidence? 

YVSELCON 

Develop 

Potential 

the  opportunity  to  develop  your  potential? 

YVPOTEN 

Mental 

Challenge 

a  mentally  challenging  experience? 

YVMENTAL 

Mattire  & 
Responsible 

an  opportunity  to  become  more  mature  and 
responsible? 

YVMATURE 

Skill 

Training 

many  opportunities  for  training  in  useful 
skill  areas? 

YVTRAIN 

Hi-Trained 

Co-workers 

many  chances  to  work  with  highly  trained 
people? 

YVHIQUAL 

Money 
for  Ed. 

an  excellent  opportunity  to  obtain  money 
for  a  college  or  vocational  education? 

YVCASHED 

Serve  in 
Hometown 

an  opportunity  to  serve  America  while 
staying  in  your  own  hometown? 

YVHOME 

Serve 

Community 

a  chance  to  serve  your  own  community? 

YVSERCOM 

Exciting 

Weekends 

interesting  and  exciting  weekends? 

YVWEEKEN 

TABLE  8 


PERCENTAGE  "AGREE  SOMEWHAT"  OR  "AGREE  COMPLETELY" 
WITH  ARMY  NATIONAL  GUARD  ATTRIBUTE  STATEMENTS 


Table  8  shows  the  percentages  of  youth  in  selected  sample 
groups  who  agreed  either  somewhat  or  completely  with  statements 
about  attributes  of  the  Army  National  Guard. 


RESPONDENTS 

•  To  reduce  respondent  burden,  a  subsample  of  youth 
received  questions  about  their  perceptions  of  Army 
National  Guard  attributes.  Selection  was  dependent  on 
educational  category  (see  The  ACOMS  Survey  Design) . 

•  Respondents  who  indicated  they  had  never  heard  of  the 
Army  National  Guard  were  excluded. 


SPECIAL  NOTES  AND  CAUTIONS 

•  Table  8  includes  only  totals  for  the  main  sample  cate¬ 
gories  PMAS,  PMS,  PMS+SMS,  and  ALL  YOUTH  because  sample 
sizes  were  not  sufficient  to  allow  reliable  estimates  for 
smaller  subcategories. 

•  Attributes  were  presented  in  random  order  during  the 
interview  to  avoid  order  effects. 

•  The  attributes  listed  in  the  Question  Key  may  change  over 
time.  If  so,  addenda  to  this  information  card  will  be 
provided. 


(TURN  OVER  FOR  QUESTION  KEY) 
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TABLE  8 


PERCENTAGE  "AGREE  SOMEWHAT"  OR  "AGREE  COMPLETELY" 
WITH  APMY  NATIONAL  GUARD  ATTRIBUTE  STATEMENTS 


QUESTION  KRY 

Table  Column 
Headings 


Job 

Variety 

Proud 

Experience 

Leader 

Skills 

Civilian 

Career 

Self 

Confidence 

Develop 

Potential 

Mental 

Challenge 

Mature  & 
Respons ible 

Skill 

Training 

Hi -Trained 
Co -workers 

Money 
for  Ed. 

Serve  in 
Hometown 

Serve 

Community 

Exciting 

Weekends 


Questionnaire  Item 

Now,  I  am  going  to  read  you  a  list  of  things 
the  United  States  Army  National  Guard  might 
offer.  Please  tell  me  how  much  you  disagree 
or  agree  that  the  United  States  Army  National 
Guard  offers  each  item  on  the  list.  Again, 
a  "1"  means  you  disagree  completely,  a  "2" 
means  you  disagree  somewhat,  a  "3"  means  you 
neither  agree  nor  disagree,  a  "4"  means  you 
agree  somewhat,  and  a  "5"  means  you  agree 
completely.  The  Army  National  Guard  offers... 

a  wide  variety  of  opportunities  to  find  a 
job  you  can  enjoy? 

an  experience  you  can  be  proud  of? 


an  opportunity  to  develop  leadership  skills? 


a  great  value  in  your  civilian  career 
development? 

an  excellent  opportunity  to  develop 
self-confidence? 

the  opportunity  to  develop  your  potential? 


a  mentally  challenging  experience? 


an  opportunity  to  become  more  mature  and 
responsible? 

many  opportunities  for  training  in  useful 
skill  areas? 

many  chances  to  work  with  highly  trained 
people? 

an  excellent  opportunity  to  obtain  money 
for  a  college  or  vocational  education? 

an  opportunity  to  serve  America  while 
staying  in  your  own  hometown? 

a  chance  to  serve  your  own  community? 


interesting  and  exciting  weekends? 


Variable 

Name 


YGWIDE 

YGPROUD 

YGLEADER 

YGCIVCAR 

YGSELCON 

YGPOTEN 

YGMENTAL 

YGMATURE 

YGTRAIN 
YGHIQUAL 
YGC ASHED 

YGHOME 

YGSERCOM 

YGWEEKEN 


TABLE  9 


PERCENTAGE  TAKING  ACTIONS  RELATING  TO  ENLISTMENT 
DURING  THE  PAST  SIX  MONTHS 


Table  9  shows  the  percentages  of  youth  in  each  of  the  sample 
9^oups  who  had  taken  specified  actions  relating  to  enlistment 
during  the  six  months  preceding  their  interviews. 


RESPONDENTS 

•  All  youth 

SPECIAL  NOTES  AND  CAPTIONS 

•  None 


(TURN  OVER  FOR  QUESTION  KEY) 
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TABLE  9 


QUESTION  KF.Y 

Table  Column 
Headings 


Talked  to  Anyone 
of  Joining  Army 


Talked  to  an 
Army  Recruiter 


Taken 

ASVAB 


Visited  Army 
Recruiting  Station 

Toll-Free  Call 
Sent  for  Gift 


PERCENTAGE  TAKING  ACTIONS  RELATING  TO  ENLISTMENT 
DURING  THE  PAST  SIX  MONTHS 


^  Variable 

Questionnaire  Item 


the  past  six  months,  have  you  YBATALK 

talked  with  anyone  about  possibly  joining 
the  Army?  ® 


BE-2:  With  whom  have  you  talked? 


YBAREC 


(IF  ANSWER  RECRUITER  TO  BE-2)  BE- 8:  Was 
the  recruiter  you  spoke  with  an  Army  Recruiter? 


YBMRECAR 


OR 


(IF  RECRUITER  NOT  MENTIONED  IN  BE-2) 

In  the  past  six  months,  have  you 
talked  to  an  Armed  Forces  recruiter 
about  military  service? 

(IF  ANSWER  YES  TO  BE-7)  BE-8:  Was  the 

recruiter  you  spoke  with  an  Army  Recruiter? 


YBMREC 


YBMRECAR 


In  the  past  six  months^  havp  yon 
taken  a  written  test  for  the  Army,  such  as 
the  Armed  Services  Vocational  Aptitude 

Battery? 

YBATEST 

BE- 11:  In  the  past  six  months,  have  vnu 

visited  an  Army  recruiting  station? 

YBAVISIT 

BE -10:  In  the  past  six  months,  hava  vnn 
responded  to  an  Army  ad  by  calling  a 
toll-free  number  or  sending  for  a  gift? 

YBAGIFT 

TABLE  10 


PERCENTAGE  WITH  INTENTION  TO  ENLIST  IN  ARMY  COMPONENTS 


Table  10  shows  the  percentages  of  youth  in  each  sample  group 
classified  as  having  Army  enlistment  intentions.  Unaided  intention 
to  enlist  in  the  Army  was  measured  by  asking  respondents  about  their 
future  ^  career  plans •  Those  who  volunteered  that  they  might  be 
enlisting  in  any  of  the  Army  components  were  considered  to  have 
Unaided  Intention  to  enlist.  Aided  Intention  was  measured  by  calcu¬ 
lating  the  percentages  who  said  they  would  definitely  or  probably 
®rilist  when  asked  directly  whether  they  planned  to  join  the  Army. 


RESPONDENTS 

•  All  youth  with  one  exception: 

—  Aided  Intention:  Youth  who  answered  that  they  were  not 
likely  to  attend  college  were  not  asked  whether  they  might 
3oin  the  Army  Reserve  Officer's  Training  Corps  because 
college  attendance  is  mandatory  for  participating  in 
Reserve  Officer's  Training  courses. 


SPECIAL  NOTES  AND  CAUTIONS 

•  None  of  the  intention  to  enlist  percentages  reported  here  are 
directly  comparable  to  the  propensity  measures  reported  in 
the  Youth  Attitude  Tracking  Study  because  of  question  and  age 
grouping  differences. 

•  Computation  of  Unaided  Intention 

-  Respondents  were  considered  to  have  General  Unaided 
Intention  to  enlist  in  the  Army  if  they  volunteered  that 
they  might  be  joining  the  military  service  within  the  next 
few  years  and  if  they  named  the  Army  when  asked  which 
branch . 

-  Actiye  Army,  Army  Reserve,  and  Army  National  Guard  were 
distinguished  by  asking  respondents  who  indicated  General 
Unaided  Intention  to  enlist  in  the  Army  what  type  of 
service  they  might  join. 

•  Computation  of  Aided  Intention 

-  The  Aided  Intention  columns  totaled  responses  to  four  ques¬ 
tions  that  named  the  Army  components  and  asked  respondents 
how  likely  it  was  that  they  would  be  serving  in  that 
component  during  the  next  few  years.  Answers  of  DEFINITELY 
and  PROBABLY  were  counted  as  Aided  Intention  to  enlist  in 
that  particular  component. 

-  General  Aided  Intention  is  a  measure  composed  of  responses 
to  the  four  individual  component  questions.  Respondents 
who  answered  DEFINITELY  or  PROBABLY  to  one  or  more  of  the 
four  questions  were  considered  to  have  a  General  Aided 
Intention  to  enlist  in  the  Army. 


(TURN  OVER  FOR  QUESTION  KEY) 
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TABLE  10 


QUESTION  KKY 


PERCENTAGE  WITH  POSITIVE  INTENTION  TO  ENLIST 
IN  ARMY  COMPONENTS 


Table  Colvunn 

Headings  Questionnaire  Item 

--Unaided  Intention- - 


General 

Intention 


Active 

Army 

USAR 

ARNG 


IP-1:  Now  let's  talk  about  your  plans 
for  the  next  few  years.  What  do  you 
think  you  might  be  doing? 


(IF  ANSWERS  JOINING  THE  MILITARY/SERVICE 
TO  IP-1)  IP- 3:  You  said  you  might  be 
joining  the  military.  Which  branch  of 
the  service  would  that  be? 


(IF  ANSWER  TO  IP- 3  IS:)  Army 


(IF  ANSWERS  ARMY  TO  IP- 3)  IP-4;  What 

type  of  service  would  that  be?  Would 
it  be. . . 


(IF  ANSWER  TO  IP-4  IS:) 

(IF  ANSWER  TO  IP-4  IS:) 
(IF  ANSWER  TO  IP-4  IS:) 


Active  Duty 


the  Reserve,  or 
the  National  Guard? 


Variable 

Name 


YIPDOMIL 


YPBRANl 


YPCOMPl 


--Aided  Intention- - 

General 

Intention 

Active 

Army 


USAR 


ARNG 


Army 

ROTC 


(IF  ANSWERS  "DEFINITELY"  OR  "PROBABLY"  TO 
ONE  OR  MORE  OF  THE  FOLLOWING  QUESTIONS) 

IP-8:  How  likely  is  it  that  you  will  be 
serving  on  active  duty  in  the  Army?  Would 
you  say  definitely,  probably,  probably  not, 
or  definitely  not? 

IP- 10:  How  lixely  is  it  that  you  will  be 
serving  in  the  Army  Reserve?  Would  you  say 
definitely,  probably,  probably  not,  or 
definitely  not? 

IP- 9:  How  likely  is  it  that  you  will  be 
serving  in  the  Army  National  Guard?  Would 
you  say  definitely,  probably,  probably  not, 
or  definitely  not? 

IP-llA:  How  likely  is  it  that  you  will 
receive  an  officer's  commission  through 
psj^ticipation  in  the  Army  Reserve  Officer's 
Training  Corps,  or  Army  ROTC? 


YPROBAR 


YPROBARV 


YPROBANG 


YPROBCOM 


TABLE  11 


PERCENTAGE  RATING  OPPORTUNITIES  "SOMEWHAT  IMPORTANT"  OR  "VERY 
IMPORTANT"  TO  PLANS  FOR  THE  NEXT  YEAR 


Tsble  11  shows  th©  percsntages  of  youth  in  each  sample  group 
who  rated  each  of  eighteen  opportunities  as  either  somewhat  or 
very  important  to  their  plans  for  the  next  year. 


RESPONDENTS 

•  All  youth 


SPECIAL  NOTES  AND  CAUTIONS 

•  Opportunities  were  presented  in  random  order  during  the 
interview  to  avoid  order  effects. 

•  The  opportunities  shown  in  the  Question  Key  may  change 
across  time.  If  so,  addenda  to  this  information  card 
will  be  provided. 


(TURN  OVER  FOR  QUESTION  KEY) 
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TABLE  11 


PERCENTAGE  RATING  OPPORTUNITIES  "SOMEWHAT  IMPORTANT" 
OR  "VERY  IMPORTANT"  TO  PLANS  FOR  THE  NEXT  YEAR 


)UESTION  KEY 


Table  Column 
Headings 


Physical 

Challenge 

Hi-Trained 

Co-workers 

Money 
for  Ed. 

Skill 

Training 

Self 

Confidence 

Serve 

Cotintry 

Leader 

Skills 

Hi-Tech 

Equipment 

Proud 

Experience 

Develop 

Potential 

Civilian 

Career 

Seipre 

Conmninity 

Exciting 

Weekends 

Serve  in 
Hometown 

Step  Btwn 
HS  &  Col. 

Mature  & 
Responsible 

Use  Own 
Judgment 

Mental 

Challenge 


Questionnaire  Item 

IA-1:'  In  thinking  about  your  plans  for  the  next 
year,  please  tell  me  how  important  it  is  that  you 
have  opportunities  for  the  following  things?  Use 
a  scale  from  1  to  5  where  a  "1"  means  it  is  not  at 
all  important  and  "5"  means  it  is  very  important. 

having  a  physical  challenge? 

working  with  highly  trained  people? 

earning  money  for  college  or  vocational  school? 


training  in  useful  skill  areas? 


developing  self-confidence? 

serving  your  country? 

developing  leadership  skills? 

a  chance  to  work  with  the  latest  high-tech 
equipment? 

having  experiences  you  can  be  proud  of? 
developing  your  potential? 
helping  your  career  development? 
serving  your  own  community? 
having  weekend  excitement? 


staying  in  your  own  hometown? 


Variable 

Name 


YIPHYS 


YIHIQUAL 


YICASHED 


YITRAIN 


YISELCON 


YICNTRY 


YI LEADER 


YIHITECH 


YI PROUD 


YIPOTEN 


YICIVCAR 


YISERCOM 


YIWEEKEN 


YIHOME 


a  stepping  stone  between  high  school  and  college?  YISTEP 
becoming  more  mature  and  responsible?  YIMATURE 


the  opportunity  to  make  changes  and  use  your 
own  judgment? 

having  a  mental  challenge? 


YIINNOV 


YIMENTAL 


QUARTERLY  TABLES 
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NOTE:  This  table  excludes  H.S.  Students  (Work  Bound)  and  H.S.  Graduates  Not  Currently  Enrolled. 
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PERCENTAGE  WITH  INTENTION  TO  ENLIST  IN  ARMY  COMPONENTS 


TABLE  10  Intention  to  Enlist 
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Males  are  more  likely  than  females  to  report  intention  to  enlist. 

-  Males  are  five  times  more  likely  than  females  to  report  a  general  intention  to  enlist  in  the  Army 
unaided,  and  three  times  as  likely  aided.  This  difference  is  consistent  across  components. 

Youth  in  the  Southeast  (2nd  Recruiting  Brigade)  and  the  Southwest  (5th  Recruiting  Brigade)  report  the 
highest  general  intention  to  enlist  in  the  Army.  This  is  generally  consistent  across  components. 
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QUARTERLY  HIGHLIGHTS 


Quarterly  Highlights 


Since  this  is  the  first  quarter  of  data  collection/  the  following 
observations  should  be  treated  as  tentative  guideposts  to  subse¬ 
quent  interpretation.  Further/  since  there  are  changes  to  the 
ACOMS  interview  which  were  nade  in  the  beginning  of  Quarter  2/  we 
have  tried  not  to  over- interpret  these  first  quarter  results. 


Recall  and  Brand  Image 

e  Recall  of  Active  Army  advertising  is  highest  among  all 
services . 

Both  aided  and  unaided  recall  of  Active  Army 
advertising  is  higher  than  recall  of  other 
services,  by  margins  of  16  to  22  percent  for 
unaided  recall,  and  7  to  12  for  aided  recall. 

-  The  G.I.  Bill  is  more  likely  to  be  associated  with 
the  Army  than  with  other  services,  again  by  large 
margins . 

•  General  knowledge  of  the ‘Army's  offers  and  benefits  is 
high  but  knowledge  of  specifics  is  less  widespread. 

-  Knowledge  of  the  delayed  entry  program  is  gener¬ 
ally  high.  Since  DEP  was  an  important  advertising 
message  during  the  quarter,  it  will  be  important 
to  watch  this  total  next  quarter  when  the  delayed 
entry  program  is  not  being  advertised  as  heavily. 

Knowledge  that  the  Army  offers  money  for  education 
is  well'  known  although  fewer  respondents  know  how 
much  is  available  or  that  the  Army  offers  more 
money  than  other  services.  Since  the  GI  Bill  and 
the  Army  College  Fund  are  major  components  of  next 
quarter's  advertising  plans,  increases  in  the  more 
specific  knowledge  may  occur. 

•  Brand  image  and  recall  of  advertising  for  the  Army 
Reserve  Officer's  Training  Corps,  Army  National  Guard, 
and  Army  Reserve  lag  behind  the  Active  Army. 

-  Brand  image  differences  are  shown  in  the  rela¬ 
tively  high  percentages  of  respondents  who  agree 
with  statements  about  the  attributes  of  the  Active 
Army  (Table  5)  compared  with  the  percentages 
agreeing  with  statements  about  the  Army  ROTC 
(Table  6) ,  Army  Reserve  (Table  7) ,  and  Army 
National  Guard  (Table  8) .  Further,  there  appears 


37 


to  be  less  variability  of  proportions  agreeing 
with  different  attributes  for  the  ROTC,  ARNG  and 
USAR,  suggesting  that  the  images  are  more  diffuse. 

Advertisements  for  the  components  are  recognized 
when  probed  Raided  recall)  but  appear  not  to  be 
salient  enough  to  elicit  unaided  recall.  This  may 
be  because  the  components  are  not  clearly  distin¬ 
guishable  from  the  Army. 

Although  unaided  recall  of  ROTC  advertising  is 
generally  low,  it  is  highest  among  the  sample 
groups  targeted  by  the  ROTC  (college-bound  high 
school  students,  and  college  freshmen  and 
sophomores) . 


Market  Segmentation 


e  The  Army's  prime  market  appears  to  be  high  school 
students  in  terms  of  perceptions,  intentions,  and 
behaviors . 


e  College-bound  and  work-bound  high  school  students 

appear  to  have  similar  values,  but  -the  work  bound  seem 
more  likely  to  see  the  Army  as  a  place  to  get  what  they 
want. 

• 

-  An  important  exception  to  the  above  summary  state¬ 
ment  is  that  college-bound  high  school  students 
are  more  likely  to  value  money  for  education  and 
mental  challenge  than  students  who  are  work  bound. 
Interestingly,  however,  work-bound  students  are 
more  likely  than  college  bound  to  see  the  Army  as 
offering  money  for  college  and  the  two  groups  are 
equally  likely  to  think  that  the  Army  offers  a 
mental  challenge. 

•  High  school  diploma  graduates  not  currently  enrolled 
were  the  primary  target  market  segment  during  the 
quarter.  The  main  message  targeted  to  this  group  was 
that  the  Army  offers  opportunities  to  use  high-tech 
equipment . 

High  school  diploma  graduates  are  relatively 
unlikely  to  perceive  that  the  Army  offers 
opportunities  they  value. 
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HSDGs  are  also  least  likely  of  all  PMS  groups  to 
perceive  that  the  Army  offers  high-tech  oppor¬ 
tunities.  This  view  is,  however,  in  line  with 
their  generally  lower  perceptions  of  most  Army 
attributes . 


Disparities  between  Perceptions  and  Importance 

e  Youth  are  generally  more  likely  to  see  that  the  Army 

offers  opportxinities  for  using  high-tech  equipment  than 
to  think  it  is  important  for  their  own  future  plans. 

The  difference  is  between  10  and  15  percentage  points. 

e  Youth  are  generally  more  likely  to  see  that  the  Army 
offers  skills  training  than  to  think  it  is  important 
for  them.  The  average  difference  is  about  16  percent¬ 
age  points . 

e  Equal  proportions  of  college-bound  high  school  students 
perceive  that  the  Army  offers  money  for  education  as 
think  it  is  valuable  to  their  own  future  plans. 

However,  youth  in  other  educational  groups  are  more 
likely  to  think  that  the  Army  offers  education  money 
than  to  think  it  is  important.  The  difference  is 
especially  large  for  work-bound  high  school  students 
and  HSDGs,  about  20  percentage  points. 

e  Youth  are  generally  less  likely  to  see  that  the  Army 
offers  opportunities  for  developing  their  civilian 
careers  than  to  think  it  is  important  to  them.  The 
difference  ranges  from  about  15%  for  work-bound  high 
school  students  to  over  45%  for  non-enrolled  grads. 

e  Youth  are  generally  less  likely  to  see  that  the  Army 
offers  the  opportunity  for  development  of  potential 
than  think  it  is  important.  For  high  school  students, 
the  difference  is  approximately  15%  while  for  other 
educational  groups  it  is  30%. 


Other  Highlights  and  Hypotheses 

e  Groups  with  high  measured  intention  to  enlist  do  not 
necessarily  act  on  those  intentions. 

-  This  may  reflect  a  break  between  intentions  and 

action  or  a  weakness  in  the  measurement  of  inten¬ 
tion.  However,  it  could  also  mean  intention  is 
not  the  only  cause  of  measured  behavior.  For 
example,  it  appears  that  a  large  percentage  of 
respondents  who  report  having • talked  with  an  Army 
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recruiter  during  the  past  six  months  were  con¬ 
tacted  first  bv  the  recruiter.  This  may  reflect  a 
different  level  of  motivation  than  if  the  respon¬ 
dents  themselves  had  .initiated  contact  with  the 
recruiter. 

•  Youth  in  the  Southeast  and  Southwest  (2nd  and  5th 
Recruiting  Brigades)  are  generally  more  favorably 
inclined  toward  the  Army  than  youth  in  other  regions. 
They  are  more  likely  to  agree  with  Active  Army  attri¬ 
bute  statements,  to  have  intentions  to  enlist,  and  to 
have  taken  recent  action  relating  to  enlistment. 


APPENDIX  A 


THE  YOUTH  AND  PARENTAL  SAMPLES 


Appendix  A 

THE  YOUTH  AND  PARENTAL  SAMPLES 


Sample  design  for  ACOMS  was  guided  by  two  main  criteria — the 
objectives  of  the  research  and  the  need  to  retain  comparability 
with  extant  research  (e.g.,  the  Youth  Attitude  Tracking  Study, 
the  New  Recruit  Survey).  In  line  with  these  dual  objectives,  the 
final  youth  sample  design  for  ACOMS  consists  of  16-24  year  old 
males  and  females  who  have  neither  served  nor  contracted  to  serve 
in  the  Armed  Forces  and  have  not  vet  graduated  from  college. 

This  overall  sample  is  broken  into  four  groups: 

•  The  Primary  Male  Sample  fPMS) ; 

Male  high  school  diploma  graduates  and  those  currently 
enrolled  in  regular  high  school  or  college. 

•  The  Secondary  Male  Sample  fSMS^ : 

Male  high  school  non-completers  not  currently  enrolled 
in  regular  high  school  or  college. 

•  The  Female  Sample  (FSW 

Female  high  school  diploma  graduates  and  those  cur¬ 
rently  enrolled  in  regular  high  school  or  college  (PFS) 
and  high  school  non-completers  not  currently  enrolled 
in  regular  high  school  or  college  (SFS) . 

•  Supplementary  Samples: 

Male  Hispanics  in  all  of  the  above  categories  (N— 300) 
and  the  ADI  supplement  (PMS  only) ,  described  further  in 
Chapter  3  of  The  ACOMS  Survey  Design.  Since  the 
supplements  are  not  used  in  the  quarterly  reports,  we 
do  not  cover  them  further  in  this  appendix. 

In  addition,  the  PMS  and  PFS  samples  are  further  subdivided. 
All  16-20  year  old  PMS/PFS  sample  members  become  part  of  a 
parental-linked  sample  from  which  target  youths  will  be  selected 
for  an  additional  interview  of  a  pre-designated  parent.  Half  of 
the  parental-linked  target  youths  are  designated  for  participa¬ 
tion  in  a  longitudinal  sample  to  be  reinterviewed. 

We  discuss  each  of  the  main  sample  groups  and  the  opera¬ 
tionalization  of  their  eligibility  requirements  below. 


The  Overall  Youth  Sample 

While  the  definition  of  eligibility  requirements  is  appar¬ 
ently  straightforward,  the  operational  definition  of  the  sample 
is  a  bit  more  complex.  Age  is  defined  by  date  of  birth  rather 
than  self-reported  years  of  age.  Each  potential  respondent 
between  16  and  24  years  of  age  is  asked  whether  he/she  has  served 
in  the  military  (Army,  Navy,  Air  Force,  Marines,  the  Reserve,  or 
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the  National  Guard) ,  or  is  currently  in  the  Delayed  Entry 
Program.  These  persons  are  excluded.  Finally,  youth  are  asked 
the  highest  grade  they  completed  and  for  which  they  received 
credit.  Those  persons  indicating  they  have  graduated  from 
college  are  excluded. 

Youth  currently  enrolled  in  college  present  special  problems 
in  establishing  household  residency,  since  it  is  desirable  to 
avoid  double  eligibility  for  students  living  away  from  home  while 
at  college.  In  collaboration  with  the  SAG,  it  was  decided  that 
students  living  in  college-sponsored  housing  would  be  reached 
through  their  parents  (and  therefore  excluded  in  the  screening 
interview) ,  while  those  living  on  their  own  would  be  eligible  for 
interview  directly  (and  therefore  not  traced  through  their 
parents . ) 


The  Primary  Mata  sample  and  Primary  Female  Saunple 

In  addition  to  the  age  and  prior  service  qualifications  of 
the  overall  sample,  eligibility  for  PMS/PFS  requires  an  assess¬ 
ment  of  educational  attainment.  High  school  diploma  graduates 
are  defined  as  those  completing  a  regular  high  school  diploma, 
thus  excluding  those  with  GED  and  ABE  certificates  (classified  as 
SMS  unless  they  are  enrolled  in  a  2-  or  4-year  college;  see 
below) .  Current  enrollment  during  the  school  year  is  ascertained 
directly,  and,  as  above,  requires  enrollment  in  a  regular  high 
school  or  a  2-  or  4-year  college,  thus  excluding  enrollment  in 
training  and  vocational-technical  non-degree  programs  (considered 
SMS  if  they  did  not  complete  a  regular  high  school  diploma) . 
Enrollment  status  for  youths  interviewed  from  July  1  through 
September  1  is  defined  by  plans  to  be  enrolled  in  September. 

The  PMS  and  PFS  encompass  many  of  the  Army's  prime  recruit¬ 
ing  groups,  not  only  for  the  active  Army  but  also  for  ROTC,  ARNG 
and  USAR,  and  thus  conform  to  the  research  objectives  for  ACOMS. 
However,  the  inclusion  of  youth  with  two  or  more  years  of  college 
or  youth  taking  a  college  ROTC  course  in  the  primary  samples  is 
at  variance  with  the  market  for  enlisted  personnel.  Conse¬ 
quently,  for  more  precise  reporting  of  enlisted  market  groups,  we 
define  a  subset  of  the  PMS  as  the  Primary  Male  Analytic  Sample 
(PMAS) ,  consisting  of  PMS  members  who  have  not  yet  begun  their 
junior  year  in  college  and  have  never  taken  a  college  ROTC 
course . 

Note  that  no  sample  group  reported  in  these  quarterly 
reports  parallels  the  sample  definition  for  the  Youth  Attitude 
Tracking  Study  II  (YATS  II) .  The  male  sample  of  YATS  II  can  be 
approximated  by  a  combination  of  the  PMAS  and  SMS  samples.  (For 
females  a  similar  parallel  sample  could  be  constructed  by  exclud¬ 
ing  from  the  FS,  respondents  who  have  begun  their  junior  year  in 
college  and  who  have  enrolled  in  a  college  ROTC  program.)  Note 
also  that  the  YATS  II  sample  is  restricted  to  September  and 
October  interviewing  periods. 


A-2 


The  Parental-linked  gamnla 


PMS  and  PFS  eligibles  between  the  ages  of  16  and  20  inclu¬ 
sive  are  designated  for  participation  in  the  parental-1 inked 
sample.  The  parent  will  be  interviewed  regarding  his/her  own 
awareness  of  and  attitudes  toward  Army  and  other  military  adver¬ 
tising,  Army  offers  and  images,  as  well  as  hopes  for  and  attempts 
to  influence  the  target  youth.  Thus,  for  households  with  more 
than  one  PMS/PFS  eligible,  one  would  be  designated  randomly  as 
the  target  youth  for  the  parental  interview. 


The  Longitudinal  Sample 

A  randomly  chosen  half  of  the  parental-linked  target  youths 
will  be  selected  for  participation  in  the  longitudinal  sample. 
Longitudinal  sample  youths  will  be  re-interviewed  annually  in  the 
years  following  their  original  interviews.  Further,  their  origi¬ 
nal  interviews  are  slightly  longer  than  those  of  non-longitudinal 
sample  participants,  since  tracing  information  and  information  on 
social  influences  are  collected  from  them  as  well. 


The  Secondary  Male  sawpia  and  Secondary  Female  Sample 

Logically,  these  samples  represent  the  complements  of  their 
respective  Primary  Samples — that  is,  youths  not  currently 
enrolled  in  regular  high  school  or  college  and  not  having  com¬ 
pleted  a  regular  high  school  diploma.  These  youths  will  not 
participate  in  the  parental-linked  or  longitudinal  samples. 
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APPROXIMATE  STANDARD  ERRORS  POR  THE  ESTIMATED  PERCENTAGES 


The  general  methods  of  estimation  and  analysis  of  data 
described  in  standard  statistical  text  books  require  the  assump¬ 
tion  that  data  are  from  simple  random  samples.  A  simplified 
definition  of  a  simple  random  sample  is  that  every  unit  in  the 
population  from  which  the  sample  is  to  be  drawn  has  the  same 
chance  of  being  selected  as  every  other  unit.  The  requirements 
for  simple  random  samples  are  not  often  met  in  practice  since  it 
is  usually  more  efficient  to  select  samples  through  a  complex 
sample  design  (e.g.,  stratification,  clustering  of  observations, 
and  the  use  of  different  sampling  rates  for  different  subgroups 
of  the  population)  than  to  select  simple  random  samples. 

ACOMS  is  not  a  simple  random  sample.  Several  features  of 
the  ACOMS  sample  design  classify  it  as  a  complex  sample.  One 
feature  of  the  ACOMS  sample  design  is  that  females  are  sampled  at 
a  much  lower  rate  than  males;  also,  Hispanic  males  are  sampled  at 
a  much  higher  rate  than  the  rest  of  the  population.  That  is, 
females  have  a  smaller  chance  of  selection  than  males,  and 
Hispanic  males  have  a  higher  chance  of  selection  than  other 
males.  Therefore,  weighting  with  different  weights  for  various 
subdomains  of  the  population  that  hjave  been  sampled  at  different 
rates  is  necessary  for  the  production  of  unbiased  estimates.  The 
sample  weights  are  used  with  ACOMS  data  to  provide  estimates  of 
statistics  (means,  proportions,  etc.)  that  would  have  been 
obtained  if  the  entire  sampling  frame  had  been  surveyed.  The 
weighting  system  is  implemented  by  assigning  a  weight  to  each 
person  in  the  sample,  inserting  the  weight  in  the  computer  record 
for  that  person,  and  then  cumulating  weights  in  the  tabulations. 

When  standard  formulas  are  applied  to  data  from  complex 
samples,  the  results  can  be  misleading.  Standard  formulas  given 
in  text  books  assume  simple  random  selection  of  individuals  in 
the  sample.  They  do  not  take  into  account  the  differential 
sampling  rates  and  features  of  the  design. 

With  simple  random  sampling,  the  variance  of  a  proportion  p 
is  given  by  pq/n,  where  q=l-p,  and  n  is  the  sample  size.  ACOMS 
is  not  a  simple  random  sample,  and  the  variance  of  a  proportion 
computed  from  the  ACOMS  data  will  be  larger  than  pq/n  by  a  factor 
of  d,  called  the  design  effect.  The  formula  pq/n  will  underesti¬ 
mate  the  true  variance  and,  thus,  should  not  be  used. 

The  design  effect  is  partly  due  to  the  variation  among 
sampling  rates  for  different  subgroups  that  comprise  the  sample 
for  which  the  estimates  are  made.  Therefore,  the  design  effect 
is  smaller  for  a  sample  of  males  than  for  the  total  sample 
because  of  the  unequal  sampling  rates  used  for  males  and  females. 
Furthermore,  the  tables  provided  in  this  report  include  questions 


which  were  asked  of  only  random  subsamples  of  the  main  sample. 

The  value  of  the  design  effect  depends  on  the  variation  among  the 
subsampling  rates  used  within  each  table. 

For  example,  different  subsampling  rates  are  used  in 
Tables  3,  4,  and  5.  The  unaided  and  aided  recall  questions  in 
Table  3  were  asked  of  123  PMS  college  juniors  and  seniors,  213 
PMS  college  freshmen  and  sophomores,  and  369  H.S.  students 
(college  bound) .  The  knowledge  questions  in  Table  4  were  asked 
of  70  PMS  college  juniors  and  seniors,  107  PMS  college  freshmen 
and  sophomores,  and  181  H.S.  students  (college  bound).  The 
perceptions  of  active  Army  questions  in  Table  5  were  not  asked  of 
PMS  college  juniors  and  seniors,  were  asked  from  152  PMS  college 
freshmen  and  sophomores,  and  369  H.S.  students  (college  bound) . 
The  value  of  the  design  effect  depends  on  the  variation  among  the 
subsampling  rates  used  within  each  table. 

Tables  .B-1  and  B-2  are  provided  in  this  appendix  to  simplify 
the  computation  of  standard  errors  for  the  percentages  given  in 
the  report.  Table  B-2  provides  estimates  of  standard  errors 
(square  roots  of  variances)  that  take  into  account  the  design 
effect  for  the  PMS,  PMS  +  SMS,  and  the  female  sample  for  differ¬ 
ent  values  of  percentage  and  sample  size.  Table  B-1  shows  the 
additional  factors  that  have  to  be  multiplied  by  the  entries  of 
Table  B-2  in  order  to  provide  estimates  of  standard  errors  for 
the  associated  rows  in  the  quarterly  report  tables.  To  estimate 
the  standard  error  for  a  percentage,  the  user  should  first  look 
in  Table  B-1  for  a  factor  associated  with  the  percentage.  The 
columns  of  Table  B-1  show  the  report  table  numbers,  and  the  rows 
are  identical  to  the  rows  in  the  report  tables.  If  there  is  no 
factor  in  the  cell,  then  the  user  can  refer  to  Table  B-2,  to  the 
column  with  the  associated  sample  size  and  the  row  with  the 
percentage  to  obtain  the  estimate  of  standard  error.  If  there  is 
a  factor  associated  with  the  percent  in  Table  B-1,  then  it  must 
be  multiplied  by  the  entry  in  Table  B-2  to  provide  the  estimated 
standard  error. 

For  example,  let's  assume  that  the  estimate  of  interest  is 
the  percentage  of  PMS  college  juniors  and  seniors  who  watch 
Monday  Night  Football.  This  estimate  is  given  in  Table  1  of  the 
quarterly  report.  Since  there  is  no  factor  in  column  1  of  Table 
B-1  for  PMS  college  juniors  and  seniors,  refer  to  Table  B-2  for 
sample  size  of  36  and  percent  of  73.4.  The  standard  error  is 
10.2%  for  n=35-39  and  p=70-74.9%. 


Design  Effect  Factors  for  the  Tables  in  the  Report 
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Table  B-2 


Approximate  standard  errors  of  percentages  estimated  for  the 
total  sample  PMS,  PMS+SMS,  and  females 


Sample  Size  (n) 

Percent  (p) 

30 

35 

40 

45 

50 

55 

60 

65 

70 

75 

80 

85 

100%- 

-34 

-39 

-44 

-49 

-54 

-59 

-64 

-69 

-74 

-79 

-84 

-89 

Percent 

Pereent 

0.0-  0.5 

99.5  -1.0 

1.7 

1.6 

1.5 

1.4 

1.3 

1.3 

1.2 

1.2 

1.1 

1.1 

1.0 

1.0 

0.6-  1.0 

99.0  -99.4 

2.4 

2.2 

2.1 

2.0 

1.9 

1.8 

1.7 

1.6 

1.6 

1.5 

1.5 

1.4 

1.1-  2.5 

915  -98.9 

3.8 

3.5 

3.3 

3.1 

2.9 

2.8 

2.7 

2.6 

2.5 

2.4 

2.3 

2.2 

2.6-  5.0 

95.0  -97.4 

5.3 

4.9 

A5 

43 

4.1 

3.9 

3.7 

3.6 

3.4 

33 

32 

3.1 

5.1-  7.5 

92.5  -94.9 

6.3 

5.9 

55 

52 

4.9 

4.7 

43 

43 

42 

4.0 

3.9 

3.8 

7.6-  10.0 

90.0  -92.4 

12 

6.7 

65 

5.9 

5.6 

5.3 

5.1 

4.9 

4.7 

4.6 

4.4 

4.3 

10.1-  15.0 

85.0  -89.9 

8.6 

8.0 

15 

7.0 

6.7 

6.4 

6.1 

5.8 

5.6 

5.4 

53 

5.1 

15.1-  20.0 

80.0  -84.9 

9.6 

8.9 

83 

IS 

73 

7.1 

6.8 

63 

63 

6.1 

5.9 

5.7 

20.1-  25.0 

75.0  -79.9 

10.4 

9.7 

9.0 

83 

8.1 

7.7 

7.4 

7.1 

6.8 

6.6 

6.4 

62 

25.1-  30.0 

70.0  -74.9 

11.0 

lOJ 

9.6 

9.0 

8.6 

83 

7.8 

73 

12 

7.0 

6.8 

6.6 

30.1-  35.0 

65.0  -69.9 

11.5 

10.6 

10.0 

9.4 

8.9 

8.5 

8.1 

7.8 

15 

73 

7.0 

6.8 

35.1-  40.0 

60.0  -64.9 

11.8 

10.9 

103 

9.6 

9.1 

8.7 

8.3 

8.0 

7.7 

73 

12 

7.0 

40.1-  45.0 

55.0  -59.9 

12.0 

11.1 

10.4 

9.8 

9.3 

8.9 

83 

8.1 

7.8 

7.6 

7.3 

7.1 

45.1-  50.0 

50.0  -54.9 

12.0 

11.2 

10.4 

9.8 

9.3 

8.9 

8.5 

8.2 

■n 

7.6 

7.4 

7.2 

90 

95 

100 

no 

120 

140 

150 

160 

175 

200 

225 

100%- 

-94 

-99 

-109 

-119 

-129 

-139 

-149 

-159 

-174 

-199 

-224 

-249 

Percent 

Percent 

0.0-  0.5 

99.5  -1.0 

1.0 

1.0 

0.9 

0.9 

0.8 

0.8 

0.8 

0.8 

0.7 

0.7 

0.7 

0.6 

0.6-  1.0 

99.0  -99.4 

1.4 

1.3 

1.3 

1.3 

1.2 

1.2 

1.1 

1.1 

1.0 

1.0 

0.9 

0.9 

1.1-  2.5 

915  -98.9 

2.2 

2.1 

2.1 

2.0 

1.9 

-1.8 

1.7 

1.7 

1.6 

1.6 

1.5 

1.4 

2.6-  5.0 

95.0  -97.4 

3.0 

3.0 

2.9 

2.7 

2.6 

23 

2.4 

23 

23 

22 

2.0 

1.9 

5.1-  IJS 

92.5  -94.9 

3.7 

3.6 

35 

33 

32 

3.0 

2.9 

2.8 

2.7 

2.6 

23 

23 

7.6-  10.0 

90.0  -92.4 

A2 

4.1 

4.0 

3.8 

3.6 

33 

33 

32 

3.1 

3.0 

2.8 

2.6 

10.1-  15.0 

85.0  -89.9 

5.0 

4.8 

4.7 

43 

43 

4.1 

4.0 

3.8 

3.7 

3.6 

33 

3.1 

15.1-  20.0 

80.0  -84.9 

5.6 

5.4 

53 

5.0 

4.8 

4.6 

43 

43 

4.2 

4.0 

3.7 

3.5 

20.1-  25.0 

75.0  -79.9 

6.0 

5.9 

•5.7 

5.4 

52 

5.0 

4.8 

4.7 

4.5 

43 

4.0 

3.8 

25.1-  30.0 

70.0  -74.9 

6.4 

6.2 

6.0 

5.8 

5.5 

53 

5.1 

4.9 

4.8 

4.6 

4.3 

4.0 

30.1-  35.0 

65.0  -69.9 

6.6 

6.5 

6.3 

6.0 

5.7 

53 

53 

5.1 

5.0 

4.8 

4.5 

4.2 

35.1-  40.0 

60.0  -64.9 

6.8 

6.6 

6.5 

6.2 

5.9 

5.7 

53 

53 

5.1 

4.9 

4.6 

4.3 

40.1-  45.0 

55.0  -59.9 

6.9 

6.7 

6.6 

63 

6.0 

5.8 

5.6 

5.4 

52 

5.0 

4.6 

4.4 

45.1-  50.0 

50.0  -54.9 

7.0 

6.8 

6.6 

6.3 

6.0 

5.8 

5.6 

5.4 

5.2 

5.0 

4.7 

4.4 

250 

300 

350 

400 

450 

500 

600 

700 

1000 

1200 

1500 

1800 

100%- 

-299 

-349 

-399 

-449 

-499 

-599 

-699 

-999 

-1199 

-1499 

-1799 

Percent 

Percent 

0.0-  0.5 

99.5  -1.0 

■tM 

Hg 

0.4 

0.4 

0.4 

0.4 

0.3 

0.3 

0.2 

02 

0.6-  1.0 

99.0  -99.4 

0.8 

0.7 

0.6 

0.6 

0.5 

0.5 

0.4 

0.4 

0.3 

05 

1.1-  2.5 

97.5  -98.9 

1.3 

1.2 

1.1 

1.0 

1.0 

0.9 

0.8 

0.8 

0.7 

0.6 

0.5 

0.5 

2.6-  5.0 

95.0  -97.4 

1.8 

1.7 

13 

1.4 

1.4 

13 

12 

1.1 

0.9 

0.8 

0.7 

0.7 

5.1-  15 

92^  -94.9 

2.2 

2.0 

1.9 

1.7 

1.6 

1.6 

1.4 

13 

1.1 

1.0 

0.9 

0.8 

7.6-  10.0 

90.0  -92.4 

25 

15 

2.1 

1.9 

1.8 

1.6 

1.5 

13 

1.1 

1.0 

0.9 

10.1-  15.0 

85.0  -89.9 

2.7 

23 

2.4 

22 

2.1 

1.9 

1.8 

13 

1.4 

12 

1.1 

15.1-  20.0 

80.0  -84.9 

3.3 

3.0 

2.8 

2.6 

25 

2.4 

22 

2.0 

1.7 

13 

1.4 

12 

20.1-  25.0 

75.0  -79.9 

3.6 

3J 

3.1 

2.9 

2.7 

2.6 

25 

22 

1.8 

1.7 

13 

13 

25.1-  30.0 

70.0  -74.9 

3.8 

^5 

32 

2.9 

2.7 

2.5 

2.3 

1.9 

1.7 

1.6 

1.4 

30.1-  35.0 

65.0  -69.9 

3.6 

3.4 

3.1 

3.0 

2.8 

2.6 

2.4 

2.0 

1.8 

1.6 

13 

35.1-  40.0 

60.0  -64.9 

4.1 

3.7 

33 

32 

3.0 

2.9 

2.6 

2.4 

2.0 

1.9 

1.7 

13 

40.1-  45.0 

55.0  -59.9 

4.2 

3.8 

3.5 

35 

3.1 

2.9 

2.7 

2.5 

2.1 

1.9 

1.7 

13 

45.1-  50.0 

50.0  -54.9 

4.2 

3.8 

3.5 

33 

3.1 

2.7 

2.5 

2.1 

1.9 

1.7 

1.6 

Note:  Standard  cnors  in  bold  are  equal  to  or  greater  than  the  maximum  corresponding  percent 
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Appendix  C 
REFERENCE  LIST 


Chapters  1  &  2:  Introduction  and  ACOMS  Survey  Overview 

General  overview  of  ACOMS  objectives,  survey  design, 

sampling,  questionnaires,  and  data  collection  and 
processing  procedures. 

Chapter  3:  Sample  Design 

Discussion  of  RDD  method  of  sample  selection,  the 

sampling  frame,  sampling  selection  procedures,  and 
the  weighting  of  sample  data. 

Chapter  4:  ACOMS  Questionnaire 

Presentation  of  the  conceptual  model  for  ACOMS  and 

discussion  of  the  contents  of  the  questionnaire. 

Chapter  5:  Data  Collection  and  Processing 

Description  of  CATI  system  used  for  ACOMS,  interviewer 
selection,  data  processing  and  editing  procedures, 
and  issues  involved  in  the  preparation,  delivery, 
and  documentation  of  data  tapes  and  users' 
manuals. 

Chapter  6:  Formal  Pretest 

Discussion  of  interviewer  training  and  administration 
of  the  formal  pretest  for  ACOMS  along  with  the 
results  of  the  pretest  including  lessons  that  were 
learned  for  the  main  study. 


Appendix  A 

Contains  a  series  of  memoranda  concerning  design  issues 
that  have  been  resolved  including  exclusion  of 
Puerto  Rico  from  the  sampling  frame,  the  variance 
increase  that  occurs  with  differential  sampling 
rates,  and  each  of  the  following  special  problems: 
Hispanic  sampling,  college  students'  residency, 
and  monthly  reports. 

The  Request  for  OMB  Review 

Contains  a  brief  summary  of  the  background  and  justifi¬ 
cation  for  ACOMS,  sampling  and  data  collection 
procedures,  and  complete  hard  copies  of  the 
questionnaires . 
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Interviewer  Training  Manual 


Contains  a  very  brief  overview  of  the  ACOMS  project  and 
the  question  by  question  specifications  for  the 
screener,  youth,  and  parental  interviews. 

Analyst  Training  Materials 

General  Overview  of  ACOMS  for  Analysts 

Covers  ACOMS  objectives,  the  ACOMS  samples  and 

questionnaires,  and  the  ACOMS  analysis  plan. 

Technical  Information  for  Analysis  of  ACOMS  Data 

Discusses  statistical  issues  associated  with  the 

analysis  of  data  from  complex  samples,  the  use  of 
survey  sample  adjustment  weights,  variance 
estimation,  and  the  use  of  specialized  computer 
software. 


ANALYSIS  PLAN 

The  plan  for  the  analysis  is  presented  in  two  volumes.  The 
first  volume  presents  plans  for  analysis  of  the  data  gathered 
through  the  ACOMS  interviews.  The  second  volume  deals  with  the 
analysis  of  data  collected  through  the  analyses  of  the  message 
content  of  Army  advertising  executions,  through  syndicated 
sources  of  data  on  advertising  exposure,  and  through  the  special 
ADI  studies  of  particular  advertising  campaigns.  Volume  2  also 
presents  plans  for  integrated  analyses  of  Fit-Exposure  and 
Change . 

Volume  1;  The  ACOMS  Survey  Analysis  Plan 

Chapter  1:  Introduction  and  Overview 

Provides  an  overview  of  the  ACOMS  conceptual  model, 
data  sources  and  analytic  deliverables  and 
summarizes  the  basic  design  decisions  reached 
during  the  design  phase. 

Chapter  2:  Tracking  Audience  Response  Trends  Over  Time 

Discusses  scale  construction,  trending  analysis,  and 
quarterly  report  table  shells  and  narratives. 
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Chapter  3:  Market  Segmentation  Analysis 

Reviews  various  strategies  for  segmenting  the  target 
audience,  analytical  techniques  for  segmentation, 
and  likely  segmentation  classes  and  what  they 
might  imply. 

Chapter  4;  Brand  Differentiation 

Reviews  strategies  for  identifying  the  images  of  the 

various  components  and  services  and  other  civilian 
activities  held  by  youth  and  parental  respondents 
and  identifying  dimensions  of  knowledge  and 
attitude  differentiation. 

Chapter  5:  Analysis  of  the  Influence  Process 

Discusses  the  analysis  of  the  parental  influencer  data, 
as  describing  both  a  cognition/decision  process 
operating  parallel  to  the  youth  process,  and  as 
one  which  influences  the  youth  process.  The 
chapter  also  includes  discussion  of  the  social 
influences  data  collected  in  the  main  youth 
interviews . 

Chapter  6:  Modeling  Effects  of  Army  Advertising 

Includes  discussion  of  the  integrated  analysis  of  the 
youth  interview  data  across  awareness,  recall, 
perceptions,  importance,  propensity  and  subsequent 
behavior,  outlining  the  basic  correlational 
structure  of  the  youth  cognition/decision  process. 


velume  2;  Integrated  Analysis  Plans  (Expected  availability 

date  4/87) 

Chapter  1:  Introduction  and  Overview 

Provides  an  overview  of  the  non- interview  components  of 
the  ACOMS  system.  Detailed  design  and  analysis 
plans  for  the  non-interview  data  make  up  the 
balance  of  Volume  2. 

Chapter  2:  Design  of  Message  Content  Analyses 

Describes  the  program  of  mall  intercept  interviews 

which  will  be  conducted  to  ascertain  the  message 
content  of  Army  advertising  executions.  The 
discussion  includes  data  collection  methodology, 
sample  selection,  questionnaire  instrument,  and 
field  procedures. 


Chapter  3:  Fit  of  Advertising  to  Communication  Objectives 

Discusses  the  proposed  analyses  to  be  undertaken  of  the 
message  content  data  to  be  collected  under  ACOMS, 
both  as  a  separate  data  base  and  integrated  with 
other  sources  of  information. 

Chapter  4:  Exposure  of  Army  Communications  Messages 

Discusses  the  methods  for  assessing  exposure  to  the 
Army's  advertising  messages  and  the  likely 
outcomes  in  terms  of  exposure,  and  how  the 
exposure  data  will  be  incorporated  into  quarterly 
reports  (Vol.  1,  Chapter  2)  and  the  integrated 
ACOMS  analyses  (Vol.  2,  Chapter  6). 

Chapter  5:  Tracking  the  Impact  of  Particular  Campaigns  and 
Events 

Discusses  the  ADI  sample  and  its  uses  in  measuring 

short-term  focused  changes  in  awareness,  recall 
and  attitudes  in  response  to  advertising  campaigns 
and  events. 

Chapter  6:  Analysis  of  Fit-Exposure  and  Change 

Discusses  the  integrated  analyses  of  fit  (Vol  2, 
Chapters  2  and  3 ) ,  and  exposure  (Vol .  2 , 

Chapter  4)  as  inputs  and  moderators  to  the 
cognition/decision  process  outlined  in  Vol.l, 
Chapter  6. 
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Chapter  1.  INTRODUCTION  TO  THE  USERS  MANUAL 


Users  Manual  Composition  and  Usage 

As  indicated  by  its  title,  the  ACOMS  Users  Manual  is  intended 
to  provide  assistance  in  the  use  of  ACOMS  survey  data.  This  docu¬ 
ment  has  three  major  purposes:  (1)  to  provide  an  overview  of  the 
ACOMS  project;  (2)  to  document  the  SAS  and  OS  survey  data  files; 
and  (3)  to  provide  general  guidance  on  the  analysis  of  ACOMS  data 
which  is  based  on  a  complex  sample  design.  In  addition  to  this 
introductory  chapter,  the  ACOMS  Users  Manual  is  composed  of; 


o 

Chapter 

2: 

A  Guide  to  Weighting  and  Standard  Errors 
for  ACOMS  Survey  Data. 

o 

Chapter 

3: 

The 

ACOMS  Question  Bank; 

o 

Chapter 

4 : 

The 

ACOMS  Q87-2  Annotated  Questionnaire;  and 

o 

Chapter 

5: 

The 

ACOMS  Q87-2  Codebook. 

Chapter  2  provides  a  brief  guide  to  potential  ACOMS  analysts 
on  the  use  of  the  ACOMS  data  set.  This  chapter  introduces  ACOMS 
users  to  the  analytic  implications  of  the  complex  sample  design 
and  questionnaire  structure.  In  addition,  procedural  guidelines 
are  provided  on  the  use  of  sample  weights  and  software  for 
computing  standard  errors.  This  chapter  also  discusses  the 
combination  of  data  from  the  first  two  quarters  of  data 
collection. 

Chapters  3,  4,  and  5  provide  three  different  forms  of 
documentation  on  the  ACOMS  survey:  the  Question  Bank,  Annotated 
Questionnaire,  and  Codebook.  The  unique  purposes  and  intended 
uses  of  each  form  of  documentation  are  presented  in  the  relevant 
chapters,  along  with  a  description  of  the  elements  comprising  each 
document.  Since  these  chapters  may  be  used  at  times  in  a  "stand¬ 
alone”  mode,  certain  sections  have  intentionally  been  repeated 
across  chapters.  A  very  brief  description  of  these  documents  is 
provided  below. 

The  Question  Bank  is  a  historical  document,  which  will  be 
increasingly  important  as  changes  to  the  survey  are  made  over  the 
years.  It  is  composed  of  all  items  ever  considered  for  inclusion 
in  the  ACOMS  survey.  Analysts  can  trace  any  survey  item  through 
variations  in  its  usages  and  respondent  populations. 

The  Annotated  Questionnaire  documents  all  questionnaire  items 
used  during  the  interviews,  along  with  instructions  for  question 
sequencing  and  skip  patterns.  The  extensive  annotation  accompany- 
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ing  the  questionnaire  items  makes  this  the  most  important  document 
for  ACOMS  analysts.  Analysts  may  use  the  Annotated  Questionnaire 
to  understand  the  internal  programming  of  the  survey  instruments, 
as  well  as  the  subpopulations  relevant  to  each  question. 

The  Codebook  describes  all  variables  in  the  ACOMS  survey  data 
files.  In  addition  to  the  questionnaire  variables,  the  Codebook 
documents  additional  coded  and  derived  variables,  operational 
variables  used  in  CATI  programming,  and  weighting  variables. 

Appendix  A  is  a  description  of  the  unitized  verbatim 
responses  to  the  KR-15  and  KR-17  open-ended  questions. 


ACOMS  087-2  Youth  SAS  Data  Sets 

SAS  data  sets  for  youth  interviewed  during  Q87-2  (January, 
February,  March  1987)  are  currently  available  at  NIH.  The  OS 
dataset  name  is  WTF4 JCK. ACOMS. Q87 2 .YOUTH.  This  SAS  data  library 
contains  two  SAS  datasets:  YUTHVERB,  which  contains  codes  and 
verbatim  text  for  the  "main  message"  open-ended  items,  and 
YUTHMAIN,  which  includes  all  other  interview  and  screener 
information.  The  dataset  has  been  RACF-protected  to  allow  Army 
analysts  read-only  access  to  the  data. 

Accessing  087-2  Youth  Data 

The  process  of  accessing  Q87-2  data  is  virtually  identical  to 
that  required  to  access  Q87-1  data.  The  only  change  required  is 
to  refer  to  "Q872"  rather  than  "Q871"  in  all  appropriate  locations 
in  the  job  (DDNAME,  dataset  name,  references  to  SAS  data  sets, 
TITLE  statements).  The  file  WTF4JCK.CODELIB(SAMP872)  contains  an 
example  of  a  job  accessing  the  Q87-2  data  base. 

Combining  087-1  and  087-2  Data  Sets 

The  Q87-1  and  Q87-2  data  sets  may  also  be  combined  for 
analysis.  Analysts  should  note  that  concerns  related  to  analysis 
of  Q87-2  data  (discussed  below)  also  apply  to  combined  data. 

Combining  Q87-1  and  Q87-2  data  can  be  accomplished  by 
including  DD  statements  for  both  datasets,  and  then  referencing 
them  both  on  a  SAS  set  statement,  as  illustrated  in  the  file 
WTF4JCK. CODELIB(SAMPBOTH) .  Since  each  individual  data  set  has 
been  separately  weighted  up  to  population  totals,  all  relevant 
weight  variables  should  be  divided  by  two  in  any  analyses 
conducted  using  the  combined  data  set. 

The  Impact  of  Quarterly  Instrument  Changes  on  Analysis 

From  quarter  to  quarter,  modifications  are  made  to  the  youth 
instrument  in  order  to  tailor  the  instrument  to  changing  analytic 
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needs  and  to  improve  the  efficiency  of  the  survey  operation. 
Therefore,  youth  interviewed  during  one  quarter  will  receive  a 
slightly  different  instrument  than  youth  interviewed  in  another. 

Youth  receive  the  interview  corresponding  to  the  month  in 
which  they  were  sampled.  Because  of  the  eight  week  data 
collection  period,  some  youth  sampled  in  the  final  month  of  the 
previous  quarter  will  be  interviewed  during  the  first  month  of  the 
new  quarter. 

Youth  data  is  reported  based  upon  the  calendar  month  that  the 
youth  was  interviewed.  Therefore,  quarterly  data  set  will  be 
composed  of  youth  sampled  and  interviewed  during  that  quarter,  and 
some  additional  "crossover”  youth  who  were  sampled  in  the  previous 
quarter  and  interviewed  in  the  current  quarter.  (e.g.  Q87-2  Youth 
data  set  contains  2,015  Q87-2  sample  youth,  and  297  "crossover" 
Q87-1  sample  youth.) 

Since  youth  receive  the  survey  instrument  based  upon  the 
quarter  in  which  the  youth  was  sampled,  crossover  youth  receive 
the  previous  quarter's  instrument.  Therefore,  the  quarterly 
dataset  will  contain  data  collected  from  two  slightly  different 
instruments . 

Crossover  youth  pose  no  problem  for  analysts  if  questionnaire 
items  for  the  variable  being  analyzed  have  not  changed  between 
quarters.  If  a  variable  based  upon  a  changed  item  is  analyzed, 
caution  should  be  exercised  since  a  change  found  in  the  character 
of  the  data  may  be  due  to  instrumentation  rather  than  an  actual 
change  in  population  responses. 

A  small  proportion  of  the  total  changes  from  quarter  to 
quarter  will  involve  the  addition  or  deletion  of  questionnaire 
items.  If  the  variable  being  analyzed  is  based  upon  a 
questionnaire  item  that  has  been  added  or  deleted,  the  crossover 
youth  should  not  be  analyzed.  (This  implies  that  variables 
deleted  should  not  be  analyzed  at  all  since  the  remaining  valid 
responses  would  be  from  a  small  number  of  crossover  youth.) 

087-2  Changes  from  087-1 

The  Q87-2  Youth  Instrument  contains  numerous  improvements 
over  the  Q87-1  instrument.  The  following  is  a  listing  of 
questionnaire  items  that  have  changed  from  Q87-1  to  Q87-2: 
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Education  and  Employment  Module 

o  In  the  Education-Employment  module,  EE-6C  was  added, 
which  parallels  EE-6A  and  EE-6B,  for  2  year  college 
students.  This  question  asks  for  the  year  of  two  year 
college  enrollment  after  student  status  is  established. 
(The  corresponding  addition  in  the  screening  instrument 
is  SC-17A) 

Variables  affected; 

YEDENYRJ 

EEDENYRJ 

o  The  first  response  category  for  EE-9_12  (high  school 
mathematics  courses  completion)  was  changed  to  read 
••TAKEN  OR  CURRENTLY  TAKING^^ . 

Variables  affected: 

YEDELALG 

YEDGEOM 

YEDINALG 

YEDTRIG 

Intentions  and  Propensity  Module 

o  In  the  Intentions/Propensity  module,  IP-7,  IP-14,  IP-11, 
IP-16,  IP-12,  IP-8,  IP-9,  IP-10,  and  IP-llA  response 
categories  (the  series  of  questions  with  the  response 
categories  ••definitely,  probably,  probably  not, 
definitely  not^^)  are  read  only  once.  The  response 
categories  are  read  for  the  first  question  in  the  series 
as  instructions  for  the  entire  series. 

Variables  affected: 

YPROBMIL 

YPROBCOL 

YPROBARO 

YPROBVOC 

YPROBEMP 

YPROBAR 

YPROBANG 

YPROBARV 

YPROBCOM 

Importance  of  Attributes  Module 

o  The  introduction  to  the  Importance  of  Attributes  module 
was  modified.  (see  Annotated  Questionnaire) . 

Variables  affected: 

All  variables  in  the  Importance  of  Attributes 
module. 
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o 


The  following  is  a  listing  of  changes  to  attribute 
variables  and  wordings  for  the  Importance  of  Attributes 
module: 

Variables  affected:  Wording: 

YIWIDE  Having  a  wide  variety  of 

opportunities  to 

find  a  job  you  can  enjoy 

(Addition) 


YIPROUD 


Having  an  experience  you  can  be 
proud  of  (Change) 


YISTEP 

YIHITECH 

YICASHED 

YIHOME 

YIWEEKEN 

YISERPAR 


Having  a  stepping-stone  between 
high  school  and  college 
(Change) 

Working  with  the  latest  high- 
tech  equipment  (Change) 

Earning  money  for  a  college  or 
vocational  education  (Change) 

Living  in  your  own  hometown 
(Change) 

Having  interesting  and  exciting 
weekends  (Change) 

Working  part-time  (Addition) 


YIINNOV  Being  able  to  make  changes  and 

use  your  own  judgment  (Change) 

YISERCOM  Serving  your  own  community 

(Deleted) 
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Knowledge-Recall  Module 


o  The  wording  of  KR-1  changed  to  "Thinking  about  all  forms 
of  advertising,  for  which  military  services  do  you 
recall  seeing  or  hearing  any  advertising?" 

Variables  affected; 

YUN12N0N 

YUN12AF 

YUN12AR 

YUN12R0 

YUN12NG 

YUN12RV 

YUN12CG 

YUN12MC 

YUN12NA 

YUN12ALL 

Perceptions  Module 

o  All  "gate"  questions  in  the  PE  module  ("have  you  heard 
of...")  were  moved  to  the  beginning  of  the  PE  module. 
Variables  affected; 

YHEARDAR 

YHEARDNG 

YHEARDRO 

o  The  order  of  administration  for  attribute/service-career 
option  items  in  the  perceptions  module  is  by  attribute 
rather  than  by  service  category. 

Variables  affected; 

All  perceptions  variables  except  ROTC. 

o  If  two  service/ options  are  selected  in  the  PE  module, 
CATI  randomly  selects  which  service  is  read  first.  In 
other  words,  of  those  who  will  receive  Army  and  Navy 
lists,  about  half  get  Army  first,  and  half  get  Navy 
first. 

Variables  affected; 

All  perceptions  variables  except  ROTC. 

o  The  introduction  to  the  Perceptions  module  attribute 
lists  was  modified  (See  the  Annotated  Questionnaire) 
Variables  affected; 

All  perceptions  variables  except  ROTC. 

o  The  response  scale  in  the  perceptions  module  changed  to 
Strongly  disagree.  Disagree,  Neither  disagree  nor  agree. 
Agree,  and  Strongly  Agree. 

Variables  affected; 

All  perceptions  variables. 
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o 


The  following  is  a  listing  of  attribute  wording  changes 
within  the  perceptions  module: 

Variables  affected:  Wording: 

YASELCON  An  opportunity  to  develop  self- 

YVSELCON  confidence 

YGSELCON 

YFSELCON 

YNSELCON 

YMSELCON 

YSSELCON 

YWSELCON 

YGSELCON 

YRSELCON 


YAMATURE 

YVMATURE 

YGMATURE 

YFMATURE 

YNMATURE 

YMMATURE 

YSMATURE 

YWMATURE 

YGMATURE 


An  opportunity  to  become  more 
mature  and  responsible 


YAPHYS  A  physically  challenging 

YNPHYS  environment 

YMPHYS 

YSPHYS 


YACHASED 

YVCASHED 

YGCASHED 

YFCASHED 

YNCASHED 

YMCASHED 

YSCASHED 

YWCASHED 


An  opportunity  to  obtain  money 
for  a  college  or  vocational 
school 


YOWIDE 

YOPROUD 


A  wide  variety  of  opportunities 
to  find  a  job  you  can  enjoy 

An  experience  you  can  be  proud 
of 


YVHOME  An  opportunity  to  serve  America 

YGHOME  While  living  in  your  own 

hometown 


YVSERPAR  An  excellent  opportunity  for 

YGSERPAR  part-time  work 
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YVSERCOM 

YGSERCOM 


A  chance  to  serve  your  own 
community  (Deleted) 


Knowledge  of  Army  Attributes 

o  The  word  ••actually"  was  dropped  from  KA-6. 
Variable  affected: 

YKADEP 


Demographics 

o  DE-36  and  DE-37  is  skipped  for  respondents  who  indicate 
in  the  PE  section  that  they  have  never  heard  of  ROTC. 
Variables  affected: 

YDROTCEV 

YDROTCJS 

o  The  flow  of  the  Demographics  and  Parental  Location  was 
improved,  and  several  questions  were  modified  to 
facilitate  the  identification  of  the  parental 
inf luencer . 

Variables  affected: 

YDSAMEPA 

YDSAMEMA 

YDOWNREL 

YPARDEC 

o  The  following  variables  in  the  Demographics  module  were 
not  used  in  the  Q87-2  instrument: 

Variables  affected: 

YDSAMEHH 

YDPARENT 

YDWAGE 

o  In  the  Demographics  module,  DE-17  response  codes  were 

changed  to  include  codes  for  ••  Brother ••  (10)  and  "Sister" 
(11).  The  code  for  "Sibling^^  was  not  used  during  Q87-2. 
Variable  affected: 

YDOWNREL 
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Chapter  2.  A  GUIDE  TO  WEIGHTS  AND  STANDARD 
ERRORS  FOR  ACOMS  SURVEY  DATA 


ACOMS  data  are  collected  using  a  sample  design  which  selects 
youth  at  varying  rates  depending  upon  their  demographic  char¬ 
acteristics.  As  a  consequence,  a  fairly  complex  weighting 
procedure  was  implemented  in  order  to: 

o  Compensate  for  unequal  probabilities  of  selection;  and 

o  Adjust  for  undercoverage  and  nonresponse  in  the  sample 
frame. 

In  addition,  the  weighting  procedure  adjusts  for  branchings 
(sampling  of  modules  and  questions)  that  occur  throughout  the 
ACOMS  instrument.  For  example,  among  the  non-core  modules  in  the 
questionnaire,  youth  are  administered  only  a  sample  of  the  avail- 
,able  modules.  In  a  like  manner,  within  the  Perceptions/Beliefs 
(P/B)  module,  only  a  subsample  of  the  available  questions  are 
asked  of  any  youth.  Sample  weighting,  then,  adjusts  both  for 
factors  associated  with  the  selection  of  ACOMS  respondents  and  the 
selection  of  questions  asked  of  respondents. 

Due  to  the  complex  nature  of  the  ACOMS  sample  design  and  its 
consequences,  analysts  are  cautioned  in  the  use  of  standard 
statistical  packages  (e.g.,  SAS,  BMDP,  SPSSj^,  etc.)  to  perform 
analyses  on  the  ACOMS  data.  Unless  the  data  are  analyzed  in  a 
manner  which  takes  into  account  (adjusts  for)  the  ACOMS  sample 
design,  serious  biases  can  be  introduced  and  misleading  results 
obtained.  For  this  reason,  we  provide  the  following  recommenda¬ 
tions  regarding  the  analysis  of  ACOMS  data; 

o  o  All  analysis  of  ACOMS  data  should  be  performed  u 

weighted  data;  and 

o  All  tests  of  significance  should  be  computed  using  the 
technique  of  balanced  repeated  replications  (BRR) . 

In  the  sections  which  follow,  brief  conceptual  descriptions 
of  the  ACOMS  weighting  design  approach  and  the  standard  error 
estimation  are  provided;  further,  guidelines  will  be  provided  for 
the  use  of  weighted  data  and  the  BRR  methodology. 


ACOMS  Sample  Weighting 

Overview  of  Weighting  Design.  Sample  weighting  for  ACOMS 
data  is  accomplished  in  three  steps.  The  first  two  steps  involve 
computation  of  weights  to  compensate  for  unequal  probabilities  of 
selection  at  the  household  and  the  person  level.  The  third  uses 
post-stratification  (also  referred  to  as  ratio-estimation)  to 
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compute  weights  that  adjust  for  sample  nonresponse,  and  uncoverage 
of  nontelephone  households,  as  well  as  to  reduce  sampling  error. 
The  following  gives  a  brief  description  of  each  step. 

Sampling  Rate  Adjustments  at  the  Household  Level.  Households 
have  different  probabilities  of  selection  in  the  modified  Waksberg 
method.  In  this  approach,  a  constant  number  of  telephone  numbers 
per  cluster  (rather  than  of  households  as  in  the  standard  method) 
is  selected.  As  a  result,  the  rate  at  which  a  household  is 
sampled  depends  on  the  proportion  of  telephone  numbers  that  are  in 
households  in  the  cluster  in  which  the  household  is  located.  To 
avoid  potential  biases,  a  weight  will  be  attached  to  each  cluster 
which  is  the  average  number  of  sample  households  per  cluster 
divided  by  the  number  found  in  the  particular  cluster. 

Furthermore,  households  with  two  telephones  have  twice  the 
chance  of  selection.  Thus,  they  will  be  given  a  weight  of  1/2  to 
adjust  for  this  overrepresentation. 

Sampling  Rate  Adjustments  at  the  Person  Level.  The  ACOMS 
survey  design  calls  for  sampling  various  population  subgroups  at 
different  rates.  Hispanic  males  will  be  oversampled  and  females 
will  be  undersampled.  Weighting  will  be  done  to  adjust  for  these 
unequal  probabilities  of  selection. 

The  combined  sample  adjustment  weight  for  each  individual 
computed  using  these  three  steps  is  then  appended  to  the  survey 
data  file. 

Post~Stratif ication.  Post-stratification  will  be  used  to 
reduce  sampling  error,  to  minimize  biases  arising  from  the  fact 
that  nonrespondents  may  be  different  from  those  who  respond,  and 
to  adjust  for  nontelephone  households  missing  from  the  sampling 
frame.  Post-stratification  will  be  accomplished  by  superimposing 
weights  on  the  first  two  stages  of  weighting  that  will  create 
agreement  between  ACOMS  tabulations  and  Census  data  on  the  total 
population  by  age,  sex,  race,  and  Spanish  heritage. 

The  combined  sample  adjustment  weight  for  each  individual 
computed  using  these  three  steps  is  then  appended  to  the  survey 
data  file. 

Guidelines  for  the  Use  of  Weighted  ACOMS  Data.  The  necessity 
of  using  weights  in  the  analysis  of  ACOMS  data  is  illustrated  by 
the  following  example.  Since  males  and  females  were  selected  at 
different  rates  for  inclusion  in  the  ACOMS  sample,  a  simple  (i.e., 
unweighted)  frequency  on  sex  for  Quarter  1  yields  the  following 
results: 
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Table  2.1 


Unweighted  Distribution  for 


Males  and  Females- 

-Quarter  1 

Sex 

Percentage 

Male  (PMS+SMS) 

81.8 

Female 

18.2 

Though  this  finding  correctly  reflects  sample  percentages,  it  does 
not  adequately  describe  the  population  to  which  ACOMS  generalizes 
(16  to  24  year  old  youth  who  have  neither  served  nor  contracted  to 
serve  in  the  Armed  Forces  and  have  not  yet  graduated  from  a  4 -year 
college) .  To  provide  generalizable  findings,  the  data  must  be 
weighted.  Table  2.2  presents  the  weighted  distrib.ution  on  sex  for 
ACOMS  Quarter  1  data. 


Table  2 . 2 

Weighted  Distribution  for 


Males  and  Females- 

-Quarter  1 

Sex 

Percentage 

Male  (PMS+SMS) 

48.2 

Female 

51.8 

The  actual  weighting  of  the  data  for  analysis  is  accomplished 
by  inserting  a  weight  statement  in  the  computer  program  being  run 
and  identifying  the  weight  to  be  used  during  analysis. 

The  identification  of  which  weight  to  use  is  determined  by 
the  variables  being  analyzed.  Three  levels  of  weights  are  avail¬ 
able.  They  are; 

o  A  weight  associated  with  core  modules  (1  weight 
variable) ; 
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o  Weights  associated  with  the  non-core  or  rotating  modules 
(3  weight  variables) ;  and 

o  Weights  associated  with  the  Perceptions/Beliefs  module 
(10  weight  variables). 

In  all,  there  are  14  sample  adjustment  weights  available  for 
analysis  purposes.  Table  2.3  provides  the  variable  names  for 
these  weights  and  identifies  the  module(s)  or  referents  (i.e., 
active  Army,  ROTC,  ARNG,  USAR,  Navy,  Marines,  Air  Force,  Military 
Service  generally,  college,  and  work)  within  the  P/B  module 
associated  with  each  weight. 

Generating  Frequencies.  The  selection  of  which  weight  to  use 
during  analysis  of  particular  variables  can  generally  be  obtained 
from  Table  2.3.  If,  for  example,  an  analyst  wished  to  estimate 
the  percentage  of  16-24  year  old  youth  who  are  definitely  or 
probably  likely  to  serve  in  the  military  in  the  next  few  years 
(IP-7) ,  the  appropriate  weight  variable  is  FULLWGHT  because 
question  IP-7  is  in  a  core  module  (Intentions  and  Propensity) . 
Conversely,  if  interest  centered  on  the  percentage  of  youth  who 
agree  completely  that  the  Army  Reserve  offers  an  opportunity  to 
develop  leadership  skills  (YVLEADER) ,  the  weight  variable  WGHTPEV 
would  be  used  as  the  question  is  drawn  from  the  reserve  referent 
in  the  Perceptions/Beliefs  module. 
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Table  2.3 


Sample  Adjustment  Weights  Associated  with 
Survey  Modules  and  Module  Referents 


Module (s)  Referent 

Weight 

Variable 

Core 

Education  and  Employment 
Intentions  and  Propensity 
Behaviors 

Importance  of  Attributes 

Knowledge-Recall 

FULLWGHT 

Attitude  Toward  Army  Ads 
Demographics 

Social  Influences* 

Media  Habits 

WGHTMA 

Rotating 

Knowledge-Slogan  Recognition 

WGHTKS 

Knowledge-Awareness 

WGHTKA 

Active 

WGHTPEA 

Reserve 

WGHTPEV 

National  Guard 

WGHTPEG 

Air  Force 

WGHTPEF 

Percept ions/ 

Marine  Corps 

WGHTPEM 

Beliefs 

Navy 

Military 

WGHTPEN 

WGHTPES 

Civilian  Job 

WGHTPEW 

College 

WGHTPEC 

ROTC/Officer 

WGHTPER 

Crosstabulations .  The  determination  of  the  appropriate 
weight  to  use  for  crosstabulations  is  somewhat  more  complex.  If, 
for  example,  the  analyst  wished  to  produce  a  table  crossing  a 
Knowledge-Awareness  variable  with  one  from  the  P/B  module,  which 
weight  would  be  used? 

Since  each  respondent  has  a  known  probability  of  being 
selected  for  the  Knowledge-Awareness  module  and  a  known  probabil¬ 
ity  of  being  asked  P/B  questions,  analysts  can  calculate  the  joint 
probability  of  a  respondent  being  selected  for  administration  of 
both  questions  of  interest.  Weighting  factor  variables  are  pro¬ 
vided  on  the  ACOMS  database  for  this  purpose.  Table  2.4  displays 
the  weighting  factor  variables  for  each  rotating  module  and 
Perceptions/Beliefs  referent.  Note  that  no  weighting  factor  is 
included  for  the  core  modules.  This  is  because  there  is  no 
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selection  or  sampling  from  these  modules;  all  youth  interviewed 
are  administered  the  core  modules. 


Table  2.4 

Weighting  Factor  Variables  Associated  with 
Rotating  and  Perceptions/Beliefs  Modules 


Modules/Referents 

Weighting 

Factor 

Variables 

Media  Habits 

WFACMH 

Rotating 

Knowledge-Slogan  Recognition 

WFACKS 

Knowledge-Awareness 

WFACKA 

Active 

WFACPEA 

Reserve 

WFACPEV 

National  Guard 

WFACPEG 

Air  Force 

WFACPEF 

Perceptions/ 

Marine  Corps 

WFACPEM 

Beliefs 

Navy 

WFACPEN 

Military 

WFACPES 

Civilian  Job 

WFACPEW 

College 

WFACPEC 

ROTC/Of f icer 

WFACPER 

In  practice,  the  weighting  factors  will  only  be  used  for  a 
fraction  of  crosstabulations.  The  weights  in  Table  2.4  will  be 
used  directly  when: 

o  The  two  crossing  variables  are  drawn  from  the  same 

module  (or  referent  in  the  case  of  Perceptions/Beliefs) ; 
and 

o  One  variable  is  from  a  core  module. 

In  the  first  case,  the  module  or  referent  weight  is  used;  in  the 
second,  the  noncore  weight  is  inserted  in  the  weight  statement. 

In,  however,  variables  are  drawn  from  two  different  rotating 
modules,  two  different  P/B  referents,  or  one  rotating  and  one 
Perceptions/Belief  referent,  weighting  factors  must  be  used.  The 
computation  of  the  required  weight  in  these  circumstances  is 
straight  forward.  A  new  weight  variable  is  computed  which 
multiplies  the  two  associated  weighting  factors  together  and  then 
multiplies  this  product  by  the  total  sample  weight  (FULLWGHT) . 
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Figure  2.1  summarizes  the  weights  to  be  used  or  calculated 
for  crosstabulations.  In  this  figure,  Factor  1  and  Factor  2 
denote  the  weighting  factors  associated  with  the  first  and  second 
variable,  respectively. 


Figure  2.1.  Sample  Adjustment  Weight  Selection 
of  Crosstabulations 


First  Variable  Module 


Perceptions/ 


Core 

Rotating* 

Beliefs** 

Core 

FULLWGHT 

Rotating  Weight 

P/B  Weight 

Rotating* 

Weight 

Rotating 

Weight 

FACTl*  FACT2* 
FULLWGHT 

FACTl*  FACT2* 
FULLWGHT 

Perceptions/ 

Beliefs** 

P/B  Weight 

FACTl*  FACT2* 
FULLWGHT 

FACTl*  FACT2* 
FULLWGHT 

*If  both  variables  are  drawn  from  the  same  module,  use  the 
module's  sample  adjustment  weight. 

**If  both  variables  are  drawn  from  the  same  P/B  referent,  use 
the  referent's  adjustment  weight. 


In  SAS,  the  following  code  would:  (1)  compute  the  new 
weight,  and  (2)  produce  a  table  where  knowledge  about  Army  educa¬ 
tional  benefits  (Knowledge-Awareness  YKAEARN)  are  crossed  with 
perceptions  about  Army  opportunities  for  obtaining  money  for 
education  (Perceptions/Beliefs  -  YACASHED) . 

DATA  MEW; 

SET  ACOMS.DAT; 

MUW6HT  =  WFACPEA  *  WFACKA  *  FULLW6HT; 

PROC  FREQ; 

TABLES  YKAEARN  *  YACASHED; 

WEIGHT  NUWGHT; 
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The  data  step  computes  a  new  variable,  NUWGHT,  which  is  the 
product  of  the  two  appropriate  weighting  factors  and  the  total 
sample  weight,  FULLWGHT.  This  weight  is  then  referenced  in  the 
table  request. 


Standard  Error  Estimation  for  ACOMS-BRR 

Standard  methods  of  computing  variance  and  confidence  inter¬ 
vals  and  analyzing  statistical  models  requires  the  assumption  that 
data  are  from  simple  random  samples,  this  requirement  is  not  met 
in  ACOMS  since  it  was  determined  cost  effective  to  select  samples 
through  a  complex  multi-stage  design  (e.g.,  involving  stratifica¬ 
tion  and  clustering  of  units) ,  rather  than  through  simple  random 
sampling.  Were  conventional  methods  for  variance  and  standard 
error  estimation  used  on  ACOMS  data,  serious  biases  could  be 
introduced  and  misleading  results  obtained. 

Application  of  BRR  to  Complex  Samples.  To  compute  standard 
errors  for  the  ACOMS  data,  BRR  should  be  used.  A  variant  of  this 
method  was  first  used  by  the  Census  Bureau  for  variance  calcula¬ 
tions  for  its  Current  Population  Survey  about  25  years  ago.  The 
methodology  was  subsequently  improved  and  is  now  used  extensively 
by  all  of  the  major  Federal  statistical  agencies.  Westat  also 
uses  it  for  most  of  its  large-scale  studies. 

Westat  has  a  general-purpose  computer  program  available  for 
balanced  repeated  replication  that  will  be  used  for  ACOMS.  The 
software  is  known  as  PROC  WESVAR  and  will  be  presented  later  in 
the  training  session. 

Using  WESVAR  as  a  BRR  technique  requires  the  drawing  of  a  set 
of  random  subsamples  from  the  full  ACOMS  sample.  Each  subsample 
(68  are  drawn  for  ACOMS)  contains  one-half  the  cases  of  the  full 
sample.  The  same  principles  of  selection,  clustering,  and  strati¬ 
fication  used  for  the  full  sample  are  used  in  each  subsample. 

Each  subsample  is  referred  to  as  a  replicate. 
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The  BRR  method  for  estimating  the  standard  error  of  a 
percentage,  for  example,  is  based  on  computing  an  estimate  of  the 
percentage  from  each  replicate,  and  then  computing  the  variance 
between  those  estimates  and  the  full  sample  percentage  estimate. 
Symbolically,  let 

Pg  Denote  the  estimate  of  the  percentage  from 
replicate  g. 

P  Denote  the  estimate  of  the  percentage  based  on 
the  full  sample. 

m  Denote  the  number  of  replicates  in  the  balanced 
repeated  set. 

Then  an  estimate  of  the  sampling  variance  of  p  is 

(S  )2  =  —  £  (P  _  P)2 

m  g=l  ^ 

The  convenience  of  this  approach  is  that  the  same  estimator 
is  used  for  the  total  sample  and  for  each  replicate,  and  variance 
estimates  are  readily  computed  by  a  simple  procedure. 

Furthermore,  the  same  procedure  is  applicable  to  any  statis¬ 
tic  desired,  such  as  ratios  estimates,  regression  coefficients 
from  a  multivariate  regression  or  other  complex  statistics,  as 
well  as  to  simple  estimates  of  percentages  or  means.  This  kind  of 
estimator  can  be  applied  to  statistics  based  on  separate  analytic 
groups  and  also  subpopulations  within  those  groups.  Thus,  sepa¬ 
rate  variance  programs  are  not  required  for  different  statistics. 

Guidelines  for  the  Use  of  BRR.  In  this  section,  the  discus¬ 
sion  of  the  BRR  methodology  is  restricted  to  sample  estimates  of 
population  totals,  means,  proportions  (percentages) ,  differences 
in  proportions,  etc.  For  these  estimates,  the  steps  required  for 
computing  their  standard  errors  and  determining  statistical 
significance  are  given.  The  computation  of  standard  errors  for 
crosstabular  and  multivariate  statistics  such  as  regression  or 
factor  analyses  is  not  covered  here.  These  will  be  topics  for 
future  training  sessions. 
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In  application,  the  technique  is  operationalized  as  follows; 
(1)  the  (weighted)  estimate  of  a  proportion  is  computed  from  the 
full  sample,  (2)  samples  are  selected  from  the  full  sample  (for 
ACOMS  68  samples  are  drawn,  each  having  half  the  number  of  cases 
in  the  full  sample),  (3)  an  estimate  of  the  proportion  is  computed 
for  each  half-sample,  and  (4)  the  variance  of  the  half-sample 
estimates  about  the  full  sample  estimate  is  computed.  Notation- 
ally,  this  process  can  be  expressed  for  ACOMS  as; 


Var  (Pbrr) 


1  68 

68  *  L  (Ph  -  Pf) 

h=l 


where  Var  (Prrr)  stands  for  the  BRR  variance  estimate  of  Pf, 
stands  for  the  68  half-sample  estimates,  and  P^  for  the  full 
sample  estimate  of  the  proportion. 

BRR,  then,  uses  its  own  sample  design  (as  reflected  in  the 
half-samples)  to  overcome  the  difficulties  associated  with  complex 
samples  and  yields  relatively  simple  (computationally)  estimates 
of  variance  and  so  confidence  intervals  and  statistical 
significance. 

Use  of  BRR.  The  use  of  the  BRR  methodology  for  computing 
variances  and  evaluating  the  statistical  significance  of  estimated 
sample  proportions  or  their  differences,  for  example,  is  less  com-  ^ 
plex  than  determining  what  weight  to  use  in  a  crosstabulation.  As  ^ 
in  the  case  of  both  frequency  and  crosstabulation  runs,  though, 
attention  must  be  paid  to  the  variable  selected  for  analysis. 

The  ACOMS  data  file  contains  all  the  variables  needed  for 
estimating,  for  example,  the  variance  of  a  sample  estimate.  Using 
PROC  WESVAR,  the  following  code:  (1)  computes  a  new  variable, 

ANGPROB  (the  proportion  of  youth  responding  that  they  will 
probably  or  definitely  serve  in  the  Army  National  Guard) ,  and 
(2)  produces  estimates  of  the  standard  error  of  this  proportion  as 
well  as  its  upper  and  lower  95%  confidence  bounds. 

DATA  NEW; 

SET  ACOMS.DAT; 

IF  YPROBAMQ  s  1  OR 

YPROBAM6  =2  THEN  PR0BAN6  =  100; 

ELSE  PROBANG  =  0; 

COUNT  =  i; 

PROC  WESVAR  DATA  =  NEW; 

WEIGHT  FULLWGHT  REPL1-REPL68 ; 

VAR  COUNTY- 

COMPUTE  ANGPROB  =  PROBANG/COUNT; 

The  data  set  begins  the  computation  of  the  new  variable  and 
computation  is  completed  by  WESVAR.  Note  that  in  the  WEIGHT  A 
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statement  REPLl  through  REPL68  are  placed  following  FULLWGHT. 
These  are  the  68  replicate  weights  required  for  BRR  estimation. 

This  example  has  drawn  from  a  core  module — Intentions  and 
Propensity.  As  in  sample  weighting  adjustment,  BRR  is  somewhat 
more  complex  in  the  case  of  the  rotating  and  Perceptions/Beliefs 
modules.  In  these  circumstances  the  following  code  must  be 
inserted  in  the  DATA  step. 

DO  i  =  1  to  68? 

REPR  {i}  =  WFAC###  *  REPL{i}; 

END; 

These  statements  use  the  weighting  factors  described  earlier 
to  scale  the  replicate  weights  for  use  with  rotating  and  P/B  mod¬ 
ules.  Where,  in  this  example,  WFACT###  is,  it  should  be  replaced 
by  the  appropriate  weighting  factor.  In  the  WESVAR  WEIGHT  state¬ 
ment  ,  then 

REPRl  -  REPR68  should  be  used. 

While  the  steps  described  in  this  section  require  careful 
attention  to  the  use  of  appropriate  weights,  they  are  opera¬ 
tionally  easy  to  accomplish. 
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Chapter  3.  ACOMS  QUESTION  BANK  CONTENTS  AND  CONVENTIONS 


The  Question  Bank  is  a  historical  document  that  contains  all 
questionnaire  items  ever  considered  for  inclusion  in  the  ACOMS 
instrument.  ACOMS  is  a  multi-year  data  collection  effort,  and, 
over  time,  the  questionnaire  will  change  as  individual  items  are 
modified,  added  and  deleted.  It  is  critical  for  the  analyst  to 
know  when  an  item  was  first  used,  how  its  usage  has  changed,  and, 
if  it  is  no  longer  in  use,  when  it  was  last  used.  The  Question 
Bank  provides  this  documentation. 

Each  item  in  the  Question  Bank  includes  its  screen  name,  the 
question  text  and  response  categories  and  codes,  associated 
variables  for  active  items,  other  survey  usages,  revision  infor¬ 
mation,  research  objectives,  potential  respondents,  and  ACOMS 
usage  and  missing  value  explanation.  Figure  3.1  is  a  sample  page 
from  the  Question  Bank,  and  Table  3.1  describes  the  layout  of  the 
page. 


Variable  Names.  (Figure  3.1,  #1)  Variable  names  appear  in 
the  first  column  of  the  Question  Bank  for  items  which  have  been 
used  in  the  ACOMS  instrument.  Variable  names  have  been  designed 
so  that  they  identify  the  respondent  as  well  as  describe  briefly 
the  variable  content.  Variable  names  begin  with  the  letter  "Y” 
or  "P."  The  letter  "Y”  indicate  youth  respondents  while  the 
letter  "P"  indicate  parental  respondents.  The  remainder  of  the 
variable  name  represents  the  essence  of  the  variable's  contents. 
For  example,  "YTVWATCH"  represents  a  variable  indicating  whether 
or  not  the  youth  watches  TV. 

Many  Question  Bank  items  contain  more  than  one  variable. 

Two  situations  cause  more  than  one  variable  to  occur  within  a 
screen.  First,  the  item  could  appear  in  both  the  youth  and 
parental  questionnaires.  One  variable  is  necessary  to  capture 
youth  data,  and  one  is  necessary  to  capture  parental  data.  Where 
this  occurs  in  the  Question  Bank,  youth  variable  name(s)  are 
given  first,  followed  by  the  parental  variable(s). 

Secondly,  questionnaire  items  which  could  elicit  more  than 
one  valid  response  require  more  than  one  variable.  For  example, 
IP-17,  "...what  are  you  most  likely  to  be  doing  in  the  next 
year?"  requires  one  variable  for  each  of  the  possible  future 
activities.  This  situation  is  analogous  to  the  "Mark  all  that 
apply"  question  found  in  paper  and  pencil  surveys. 


^The  Question  Bank  does  not  document  the  household  screening 
instrument,  weighting  variables,  population  segmentation 
variables,  or  control  variables  (e.g.,  randomization  variables, 
consistency  check  variables,  etc.) 
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Table  3.1 


1)  Variable  name 

2 )  Screen  name 

3)  Question  text,  response 

categories  and  codes 

4 )  Other  usage 

5)  Revision  for  Item  # 

6)  Research  objectives 

7)  Potential  respondent 

8)  ACOMS  usage 

9)  Respondent  missing  if: 
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Screen  Names.  (Figure  3.1,  #2)  In  the  CATI  interview,  each 
question  is  presented  on  a  single  screen.  The  screen  name  serves 
as  the  identification  number  for  questionnaire  items  in  all  docu¬ 
mentation  including  the  Question  Bank  and  in  the  CATI  programs 
which  run  the  CATI  interview.  Each  question  item  in  the  Question 
Bank  has  an  associated  screen  name  which  appear  in  screen  name- 
order  rather  than  in  order  of  presentation  in  the  interview. 

The  screen  name  is  composed  of  the  two  character  prefix  for 
the  interview  module,  and  an  order  number.  Occasionally  the 
screen  name  also  contains  a  suffix,  for  example,  ''EE-6A.''  The 
"A”  suffix  indicates  that  the  item  was  inserted  after  ”EE-6.”  A 
»'VER"  following  the  order  number  in  the  screen  name  (for  example, 
"EE-IVER”)  indicates  that  the  screen  verifies  information 
obtained  or  calculated  during  the  interview. 

Question  Text  and  Response  Categories  and  Codes. 

.(Figure  3.1,  #3)  Each  item  in  the  Question  Bank  contains  the 
complete  question  wording  and  response  categories  and  codes.  The 
presentation  of  the  question  text  follow  conventions  also  used  in 
the  Annotated  Questionnaire: 

o  Text  with  normal  capitalization  is  read  to  the 
respondent ; 

o  Text  in  all  caps  within  brackets  is  a  message  to  the 
interviewer,  not  to  be  read  to  the  respondent; 

o  Normal  text  within  brackets  indicates  optional  wording 
to  be  read  to  the  respondent  at  the  discretion  of  the 
interviewer;  and 

o  Text  within  brackets  separated  by  a  slash  (/)  indicates 
a  CATI -programmed  word  choice. 

Response  categories  and  codes  which  follow  the  question  text 
also  conform  to  certain  conventions.  Response  categories 
presented  in  normal  text  are  always  read  to  the  respondent,  while 
those  in  all  caps  are  read  to  the  respondent  only  after  several 
probe  attempts  have  failed  to  elicit  a  valid  response  from  the 
respondent.  The  numbers  to  the  right  of  the  response  categories 
are  the  numeric  codes  entered  by  the  interviewers. 

Other  Usages.  (Figure  3.1,  #4)  Items  in  the  Question  Bank 
which  have  been  used  in  other  surveys  have  listings  of  other 
survey  usages  in  the  third  column  of  the  Question  Bank.  For 
example,  YATS  86  would  indicate  that  the  item  was  also  used  in 
the  1986  Youth  Attitude  Tracking  Survey. 
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Table  3.2  indicates  surveys  which  have  item  listings  in  the 
Question  Bank: 


Table  3.2 

Other  Usage  Listing 

AFAT  Air  Force  Advertising  Effectiveness  Tracking  Study 

HSB  High  School  and  Beyond 

MBPS  Military  Entrance  Processing  Station  Surveys 

(84/85  ARI  Enlistment  Decision  Surveys) 

NAES  Navy  Advertising  Effectiveness  Study 

NRS  New  Recruit  Surveys 

RCAS  Reserve  Components  Attitude  Survey 

VATS  Veterans  Attitude  Tracking  Study 

YATS  Youth  Attitude  Tracking  Study 


Revision  for  Item  #.  (Figure  3.1,  #5)  As  the  project 
matures,  we  expect  to  make  revisions  to  question  wording.  Each 
new  wording  will  be  documented  by  adding  the  revision  as  a  new 
question  item  in  the  Question  Bank.  The  "Revision  for  Item  #" 
column  will  allow  the  analyst  to  trace  a  questionnaire  item  from 
its  original  wording  to  its  current  form.  Questionnaire  items 
that  are  revisions  of  other  questionnaire  items  will  have  each 
previous  revision  listed  in  the  order  of  occurrence. 

Research  Objectives.  (Figure  3.1,  #6)  Each  item  has  an 
associated  set  of  research  objectives  listed  in  the  fifth  column. 
These  objectives  list  the  anticipated  use  of  the  variables  within 
the  context  of  the  ACOMS  Survey  Analysis  Plan.  (See  the  ACOMS 
Survey  Analysis  Plan.)  In  effect,  this  column  provides  the 
rationale  for  item  inclusion  in  the  survey. 

The  numbers  listed  in  the  research  objectives  column  corre¬ 
spond  to  the  research  objectives  in  Table  3.3.  If  an  item  is 
used  in  both  the  youth  and  parental  instruments,  both  sets  of 
objectives  are  provided,  separated  with  a  semicolon. 
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Table  3.3 


Research  Objectives 


Tracking  Audience  Response  Trends  Over  Time  1 

Market  Segmentation  Analysis  2 

Brand  Differentiation  3 

Modeling  the  Effects  of  Army  Advertising  4 

Fit  of  Advertising  to  Communication  Objectives  5 

Analysis  of  the  Influence  Process  6 

Tracking  Impact  of  Particular  Advertisements,  7 

Campaigns  or  Events 

Exposure  of  Communication  Objectives  8 

Analysis  of  Fit-Exposure-Change  9 


Potential  Respondent.  (Figure  3.1,  #7)  The  potential 
respondent  column  indicates  the  range  of  potential  respondents  to 
the  corresponding  questionnaire  item.  Potential  entries  in  this 
column  include  respondent  type,  (e.g.,  youth,  parents),  and  ACOMS 
survey  component  (e.g.,  longitudinal  ADI,  cross-sectional).  Most 
entries  found  in  the  potential  respondent  column  list  only  the 
respondent  type,  because  in  most  cases  the  survey  component  is 
cross-sectional.  The  exceptions  indicate  inclusion  in  the 
longitudinal  and  ADI  components. 

ACOMS  Usage  and  Respondent  Missing  If.  (Figure  3.1,  #8,  9) 
This  column  provides  the  user  with  information  about  an  item's 
usage  history  in  ACOMS,  and  the  sub-populations  to  which  the  item 
was  not  administered.  Item  usage  history  is  the  first  listing  in 
the  column.  For  example,  "Q1  (10/86)  -  NOT  USED"  indicates  that 
the  item  was  not  used  during  the  first  quarter  of  data 
collection. 
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The  next  entries  in  the  column  indicate  the  respondent  who 
did  not  receive  the  questionnaire  item.  These  entries  appear  in 
the  form  of  logic  statements  based  upon  other  Question  Bank 
items.  Standard  logical  operators  are  used  including: 


= 

equal  to 

NE,<> 

not  equal  to 

> 

greater  than 

< 

less  than 

OR 

or  (missing  if  either  condition 

is  met) 

AND 

and  (missing  if  both  conditions 

are  met) 

The  statement 

''MH-1=2"  indicates  that  if  the  answer  to  MH-1 

is  NO,  the  values  of  the  variables  for  MH-2  will  be  -1,  or 
inapplicable. 

Logic  statements  in  this  column  often  refer  to  non- 
questionnaire  variables  not  in  the  Question  Bank  i.e.,  household 
screener  variables,  weighting  variables,  operational  variables, 
and  respondent  segmentation  variables.  Examples  of  operational 
variables  include  randomization  variables  (variables  whose  names 
contain  the  letters  RAND  in  the  first  four  characters) ,  and 
consistency  check  variables  (variables  whose  names  contain  the 
letters  CK  in  the  last  two  characters) .  Segmentation  variables 
are  special  variables  describing  the  characteristics  of  the 
respondent.  More  complete  discussions  of  these  variable  types 
can  be  found  in  Chapter  5 ,  "ACOMS  Codebook  Contents  and 
Conventions .  •' 
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Chapter  4.  ACOHS  ANNOTATED  QUESTIONNAIRE  CONTENTS 

AND  CONVENTIONS 


The  Annotated  Questionnaire  provides  supplementary  informa¬ 
tion  for  each  item  included  in  the  current  active  ACOMS  instru¬ 
ments.  The  Annotated  Questionnaire  is  intended  to  be  the  primary 
reference  document  for  use  during  planning  and  execution  and 
interpretation  of  the  analysis.  The  Annotated  Questionnaire  is 
composed  of  the  questionnaire  instruments  on  the  right  side  of 
the  page,  and  the  annotation  information  on  the  left  side  of  the 
page. 


The  c[uestionnaires  and  the  annotation  are  discussed  in 
detail  below. 


The  Questionnaires 

The  questionnaire  instruments  provide:  (1)  specific  ques¬ 
tion  wording  used  in  the  ACOMS  interviews,  and  (2)  information 
regarding  the  flow  and  control  of  the  instruments  administered  to 
respondents.  Questionnaire  wording  includes  screen  name,  com¬ 
plete  question  text,  optional  text,  word  choices,  response  cate¬ 
gories  and  response  codes.  Information  regarding  the  flow  of  the 
interview  includes  skip  pattern  information,  and  CATI  checks. 
Figure  4.1  is  an  example  page  of  the  questionnaire,  and  Table  4.1 
is  a  table  of  key  features.  Since  the  questionnaire  formats  used 
in  a  CATI  context  differ  somewhat  from  those  used  in  traditional 
self-administered  or  paper  and  pencil  telephone  surveys,  a 
description  of  the  questionnaire  presentation  follows  below. 

Screen  Name.  (Figure  4.1,  #1)  The  screen  name  corresponds 
to  the  the  screen  name  in  the  Question  Bank  and  is  composed  of 
the  two  character  prefix  referring  to  the  questionnaire  module 
and  an  order  number.  The  order  of  presentation  of  screens  in  the 
Annotated  Questionnaire  corresponds  to  the  order  of  presentation 
during  the  interview  rather  than  the  order  present  in  the  Ques¬ 
tion  Bank. 

Occasionally  the  screen  name  also  contains  a  suffix,  for 
example,  ”EE-6A"  The  '‘A"  suffix  indicates  that  the  item  was 
inserted  after  "EE-6''  A  "VER"  following  the  order  number  in  the 
screen  name  (for  example,  "EE-IVER")  indicates  that  the  screen 
verifies  information  obtained  or  calculated  during  the  interview. 
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Table  4,1 


1) 

Screen  name 

2) 

Question 

text 

3) 

Response 

categories 

4) 

Response 

codes 

5) 

Skip  patterns 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan>  Fels>  4 
Module :  Behaviors 


BE-17.  In  the  past-,  six  months, 
about  going  to  college? 


,  have  you  talked  to  anyone 


YES  . 

NO  . 

REFUSED  . . . 
DON'T  KNOW 


BE-18.  With  whom  have  you  talked?  ©. .. .. ..  . 

[RECORD  ALL  THAT  APPLY.  ENTER  CTRL/P  TO  EXIT^ 


1  (BE-18) 

2  (BE-21) 

-7  (BE-21) 

-a  (BE-21). 


FRIENDS  . 

MOTHER  . 

A  BROTHER  OR  SISTER .  04 

SOME  OTHER  RELATIVE  .  05 

BOY/GIRL  FRIEND  OR  SPOUSE  .  06 

A  TEACHER . 

A  COUNSELOR  AT  SCHOOL  .  08 

A  RECRUITER  .  09 

CO-WORKER .  j-9 

EMPLOYER . 

OTHERS  . 

REFUSED  . 

DON'T  KNOW  . "0 

BE-19.  Have  they  talked  to  you  about... 


YES 

NO 

REF 

DK 

the  Army  College  Fund  . 

1 

2 

-7 

-8 

the  GI  Bill  . 

1 

2 

-7 

-8 

R.O.T.C.  Scholarships  . 

1 

2 

-7 

-8 

VEAP  [Veterans  Educational  . . . 
Assistance  Package)  . 

1 

2 

-7 

-8 

Figure  4.1 


Questionnaire 
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Page  3-6 


Question  Text.  (Figure  4.1,  #2,  6)  Each  item  in  the  Ques¬ 
tion  Bank  contains  the  complete  question  wording.  The  presenta¬ 
tion  of  the  question  items  follow  a  number  of  conventions: 

o  Text  with  normal  capitalization  is  read  to  the 
respondent . 

o  Text  in  all  caps  within  brackets  is  a  message  to  the 
interviewer,  not  to  be  read  to  the  respondent. 

o  Normal  text  within  brackets  indicates  optional  wording 
to  be  read  to  the  respondent  at  the  discretion  of  the 
interviewer. 

o  Text  within  brackets  separated  by  a  slash  (/)  indicates 
a  CATI -programmed  word  choice. 

The  question  text  often  includes  CATI  programmed  word 
choices.  Word  choices  alter  the  text  of  the  question  by  display¬ 
ing  different  text  within  a  question  item.  During  the  interview, 
the  CATI  System  selects  the  appropriate  wording  according  to 
respondent  characteristics  or  previous  responses. 

Word  choices  can  be  used  to  tailor  the  question  to  the 
respondent.  For  example,  the  question  "Does  (he/she)  have  a  high 
school  diploma"  would  be  displayed  "Does  he"  if  the  question 
refers  to  a  male,  and  "Does  she"  if  the  question  refers  to  a 
female. 

Word  choices  can  also  be  used  to  create  variations  for  a 
basic  question  thus  altering  the  meaning  of  the  question  itself. 
For  example,  the  CATI  system  randomly  selects  from  Navy,  Air 
Force,  Marines,  etc  to  display  the  result  where  (SERVICE)  appears 
in  the  following  question,  "What  was  the  main  message  you  got 
from  (SERVICE)  advertising?". 


Response  Categories  and  Codes.  (Figure  4.1,  #3,  4)  Response 
categories  and  codes  follow  the  question  text.  Response  cate¬ 
gories  presented  in  normal  text  are  always  read  to  the  respon¬ 
dent,  while  those  in  all  caps  are  read  to  the  respondent  only 
after  several  probe  attempts  have  failed  to  elicit  a  valid 
response  from  the  respondent.  The  numbers  to  the  right  of  the 
response  categories  are  the  numeric  codes  entered  by  the 
interviewers . 


Skip  Patterns.  (Figure  4.1,  #5)  Another  way  in  which  the 
CATI  technology  allows  for  more  respondent-tailored  interviews 
than  traditional  interviewing  technologies  is  through  skip 
patterns.  For  many  questions  in  the  ACOMS  interviews,  certain 
responses  lead  to  a  specified  set  of  followup  questions  and  to 
skipping  other  sets  of  questions. 
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Skip  patterns  appear  directly  to  the  right  of  the  response 
category  on  which  the  subsequent  skips  are  based.  Skip  pattern 
information  is  composed  of  the  screen  name  of  the  next  screen 
administered  to  the  respondent  if  that  response  is  chosen.  For 
example,  if  the  respondent  answers  ••yes”  to  "...have  you  spoken 
with  anyone  about  getting  a  full-time  civilian  job"  then  the  next 
question  asked  will  be  "With  whom  have  you  spoken?".  With  any 
other  answer,  the  respondent  would  be  asked  "...have  you  visited 
any  prospective  employers  or  employment  agencies?". 

CATI  Checks.  (Figure  4.2)  CATI  checks  steer  the  flow  of  the 
interview  based  upon  answers  to  previous  questions,  or  predeter¬ 
mined  selection  criteria.  Like  skip  patterns,  CATI  checks 
control  the  flow  of  the  interview.  However,  CATI  checks  can  be 
used  anywhere  in  the  interview  to  check  logical  relationships 
among  previously  collected  information  while  skip  patterns  are 
bound  to  the  response  category  where  they  appear.  They  are 
composed  of  a  statement  or  question  followed  by  corresponding 
logical  statements.  The  interview  is  then  controlled  based  upon 
the  CATI  system's  answer  to  the  "question". 

Figure  4.2  is  an  example  of  a  CATI  check.  CATI  Check  #AT1 
checks  the  values  entered  from  a  previous  module  to  steer  the 
next  series  of  questions.  If  the  respondent  had  recalled  hearing 
or  seeing  Army  advertising,  then  they  received  questions  about 
their  opinions  about  Army  advertising.  Otherwise,  the  section  is 
skipped. 


The  Annotation 


Annotation  information  not  usually  incorporated  with  ques¬ 
tionnaire  documentation  is  provided  to  facilitate  the  planning  of 
specific  analyses.  The  Annotated  Questionnaire  allows  the  ana¬ 
lyst  to  read  a  question  item  as  it  appears  during  the  interview, 
and  using  annotation  information,  determine  the  variable  name, 
the  range  of  valid  responses,  and  the  sub-population  receiving 
that  question,  without  referring  to  multiple  documents.  In 
addition,  the  analyst  can  quickly  identify  changes  in  the  ques¬ 
tionnaire  which  may  have  occurred  since  the  last  quarter.  The 
annotation  contains  screen  name.  Question  Bank  ID  #,  all  vari¬ 
ables  associated  with  that  item,  the  variable's  valid  ranges,  a 
description  of  the  sub-population  receiving  that  item,  and  change 
codes  indicating  how  that  item  has  changed  during  the  analytic 
year  (when  applicable) . 

Figure  4.3  is  an  example  page  of  annotation,  and  Table  4.2 
is  a  table  of  key  features. 
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ACOMS  Annotated  Questionnaire 
Quarter  87"2  (Jan>  Feb>  4  Mar  i 
Module: :  Attitudes  Toward  Army 
_ _ _ _ 


Ads 


CATI  CHECK  #AT1:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

ARMY  ADS? 

[KR-1  =  2  OR  KR-6  =  1] 


YES  .  1  (AT-1) 

NO .  2  (SLOGAN  MODULE) 


AT-1.  Use  a  scale  of  "1"  to  "5"  where  "1"  means  you 
do  not  like  the  advertising  and  "5"  means  you 
like  the  advertising  very  much. 

Overall,  how  much  do  you  like  the  Army  ads  you 
have  seen  or  heard  over  the  past  year? 


DO  NOT  LIKE  .  1 

SOMEWHAT  DISLIKE  .  2 

NEUTRAL  .  3 

LIKE  SOMEWHAT  .  4 

LIKE  VERY  MUCH  .  5 

REFUSED  .  “7 

•  DON’T  KNOW  .  -8 


AT-2.  Use  a  scale  of  "1"  to  "5"  where  "1"  means  you 
do  not  believe  what  the  ads  say  and  "5"  means 
you  believe  what  the  ads  say. 

How  much  do  you  believe  what  the  ads  say? 


DO  NOT  BELIEVE  .  1 

SOMEWHAT  DISBELIEVE  .  2 

NEUTRAL  .  3 

SOMEWHAT  BELIEVE  .  4 

STRONGLY  BELIEVE  .  5 

REFUSED  .  “7 

DON'T  KNOW  .  -8 


[GO  TO  SLOGAN  RECOGNITION  MODULE] 


Figure  4.2 


Questionnaire 
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Table  4.2 


1) 

2) 

3) 

4) 

5) 


Screen  name 
Question  Bank  # 
Variables 
Ranges 

Sub-population 
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Screen  Name:  BE-17  Question  Bank  #:BE17 

Variables:  Ranges: 

YBCTALK  1,2, -7, -8 

Sub-Population : Youth  who  have  thought  of  going  to  college 
[YBCTHOT  (BE-16)  EQ  1,-7, -8] 


Screen  Name: 

Variables: 

YBCFREN 

YBCMOM 

YBCDAD 

YBCSIB 

YBCREL 

YBCSPOU^ 

YBCCOUN  (  ^ 
YBCREC  ^ 
YBCCOW 
YBCBOSS 


BE- 18 


Question  Bank  #:BE18 


Ranges : 

1, 2,-7, -8 
1,2, -7, -8 
1,2, -7, -8 
1,2, -7, -8 
1,2, -7, -8 
UL  1,2, -7, -8 

C^>/^l,2,-7,-8 
N  T3)i,2,-7,-8 
' — ^1, 2,-7, -8 
1, 2,-7, -8 
1,2, -7, -8 


YBCOTH  1,2, -7, -8 

Sub-Population : Youth  who  have  talked  to  someone  about  going 
to  college  [YBCTALK  (BE-17)  EQ  1] 


Screen  Name:  BE-19 
Variables:  Ranges: 

YBCACF  1,2, -7, -8 
YBCGI  1,2, -7, -8 
YBCROTC  1,2, -7, -8 


Question  Bank  #:BE19 


YBCVEAP  1,2, -7, -8 

Sub-PopulationYouth  who  have  talked  to  someone  about  going 
to  college  (YBCTALK  (BE-17)  EQ  1] 


Figure  4.3 


Annotation 
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Screen  Name.  (Figure  4.3,  #1)  The  screen  name  corresponds 
to  the  screen  name  found  in  the  questionnaire  and  in  the  Question 
Bank.  Again,  the  order  corresponds  to  the  order  of  administra¬ 
tion,  while  the  Question  Bank  is  in  index-order. 

Question  Bank  ID  #.  (Figure  4.3,  #2)  The  Question 
Bank  ID  #  corresponds  to  the  screen  name  without  the  hyphen. 

Variable  Names.  (Figure  4.3,  #3)  The  variable  names  corre¬ 
spond  to  the  variable  names  which  appear  in  the  data  files.  The 
variable  name  begins  with  a  single  letter  which  corresponds  to 
the  type  of  respondent.  Variable  names  beginning  with  the  letter 
"Y”  indicate  youth  respondents  while  the  letter  "P”  indicate 
parental  respondents.  The  remainder  of  the  variable  name  repre¬ 
sents  the  essence  of  the  variable's  contents.  For  example,  the 
variable  "YTVWATCH"  contains  a  code  for  whether  or  not  the  youth 
watches  TV. 

Many  questions  contain  more  than  one  variable.  Question¬ 
naire  items  which  could  elicit  more  than  one  valid  response 
require  more  than  one  variable.  For  example,  BE-27  asks  "With 
whom  have  you  spoken?".  One  variable  is  required  for  each  person 
with  whom  the  youth  might  have  spoken.  This  situation  is  analo¬ 
gous  to  the  "Mark  all  that  apply"  question  found  in  paper  and 
pencil  surveys.  All  variables  corresponding  to  a  particular 
screen  are  listed  in  the  annotation. 

Valid  Ranges.  (Figure  4.5,  #4)  Valid  ranges  encompass  all 
possible  responses  for  a  particular  variable.  With  few  excep¬ 
tions,  variables  coded  from  survey  responses  always  include 
"refused"  and  "don't  know"  as  valid  responses,  although  these 
response  options  are  never  read  to  the  respondent. 

Sub-Populat ion .  (Figure  4.3,  #5)  Because  of  the  complex 
instrument  structure  that  includes  rotating  modules,  skip 
patterns,  and  other  programmed  means  of  question  allocation  to 
respondents,  many  questions  in  the  ACOMS  surveys  are  asked  only 
of  a  subsection  of  the  respondent  population.  During  analyses, 
the  sub-population  that  receives  a  particular  question  determines 
the  types  of  analyses  that  can  be  performed  as  well  as  the  inter¬ 
pretation  of  the  results.  The  sub-population  descriptions  facil¬ 
itate  analyses  by  summarizing  all  skip  pattern  and  interview  flow 
information  into  one  statement  describing  all  respondents  for  a 
variable  or  set  of  variables. 

Sub-population  descriptions  are  composed  of  a  text  descrip¬ 
tion  of  the  respondents,  and  a  pseudo-code  representation  of  the 
respondents.  The  text  description  uses  terms  found  within  the 
question  items  which  define  the  respondent  population. 
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The  pseudo-code  enclosed  in  brackets  is  composed  of: 

o  The  variable  name(s)  of  the  defining  variable (s) ; 

o  The  screen  name  of  the  screen  from  which  the  defining 
variable  was  coded; 

o  The  logical  operator (s) ;  and 

o  The  defining  values  of  the  variables. 

The  logical  operators  used  within  the  pseudo-code  are; 


o 

EQ 

equal 

o 

NE 

not  equal 

o 

GT 

greater  than. 

o 

LT 

less  than. 

o 

AND 

and  (both  conditions 

must 

be 

met 

for  the 

respondent  to  be  included 

in  the 

sub-population) 

o 

OR 

or  (either  condition 

must 

be 

met 

for  the 

respondent  to  be  included  in  the  sub-population) 


An  example  of  a  sub-population  description  is  found  in 
Figure  4.3.  BE-27  will  be  asked  if  the  youth  is  not  currently 

employed  full-time,  and  the  youth  has  thought  about  getting  a 
full-time  job,  and  the  youth  has  spoken  with  someone  about 
getting  a  full-time  job.  The  pseudo-code  indicates  that  these 
conditions  will  be  met  if  the  variable  YBWTHOT  from  screen  BE-25 
is  equal  to  1,  -7,  or  -8.  (Values  separated  by  commas  imply  an 
OR  condition.) 

Change  Code.  (Figure  4.4)  Change  codes  are  included  to 
alert  the  analyst  to  changes  made  during  the  analytic  year  since 
any  changes  in  the  questionnaire  item  could  have  an  impact  upon 
analytic  interpretations.  The  change  codes  appear  below  the 
Question  Bank  ID  number,  and  correspond  to  the  following  types  of 
changes : 

W  -  Wording 
R  -  Response  Codes 

P  -  Position  Within  the  Questionnaire 
S  -  Sub-Population 
A  -  Addition 
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:  ACOMSiPihiiota^^  Questionnaire 
:  Quarter  87-2  £  Mar  87  > 

Moduia ;  Household  Screener 

V - - - _J 


Screen  Name: 
Variables : 
EEDENYRC 
Sub-Population : 


SC-17  Question  Bank  #:SC17 

Ranges : 

1-5, -7, -8 

Youth  of  eligible  age  and  military  status 
who  are  currently  enrolled  in  college 
[EEDENTYP  (SC-15)  EQ  9] 


Screen  Name: 
Variables : 
EEDENYRJ 
Sub-Population 


SC-17A  Question  Bank  #:SC17A 

Ranges:  Change  Code: A 

1,  2,  -7,  -8 

Youth  of  eligible  age  and  military  status 
who  are  currently  enrolled  in  a  two-year 
junior  or  community  college 
[EEDENTYP  (SC-15)  EQ  8] 


Screen  Name: 
Variables : 
BEDCOVER 
Sub-Population : 


SC-13B  Question  Bank  #:SC13B 

Ranges : 

1/2, -7, -8 

Youth  of  eligible  age  and  military  status 
who  are  currently  enrolled  in  a  regular 
high  school  or  college 
[EEDENYRH  (SC-16)  EQ  9,10,11,12]  OR 
[EEDENYRC  (SC-17)  EQ  1,2, 3, 4, 5] 


Figure  4.4 


Annotation 


Page  0-11 


Chapter  5.  ACOMS  CODEBOOK  CONTENTS  AND  CONVENTIONS 


The  ACOMS  codebook  contains  all  variables  present  in  the 
ACOMS  SAS  datafiles.  The  codebook  provides  the  analyst  with  a 
guide  to  the  ACOMS  survey  data  files.  The  codebook  should  be 
used  during  analyses  to:  (1)  answer  simple  questions  based  up 
the  unweighted  frequency  of  response;  (2)  perform  analyses  on  a 
variable's  distribution  to  select  appropriate  analyses  or  to 
determine  appropriate  category  combination;  and  3)  guide  the  use 
of  operational,  weighting,  and  segmentation  variables. 

Organization  of  the  Data  File 

Variables  appear  in  the  same  sequence  in  the  codebook  from 
one  quarter  to  the  next  within  an  analytic  year.  Variables  added 
to  the  dataset  during  the  analytic  year  appear  at  the  end  of  the 
dataset  and  the  codebook.  Variables  no  longer  used  in  later 
quarters  remain  in  the  SAS  dataset  and  remain  in  the  codebook  in 
the  old  position  throughout  an  analytic  year.  The  sequence  of 
variables  on  the  ACOMS  SAS  dataset  is  the  same  as  the  sequence  in 
the  codebook.  Hence,  the  sequence  of  variables  is  no  longer  an 
exact  representation  of  the  sequence  of  items  on  the 
questionnaire  because  new  questions  are  at  the  end  of  the 
codebook. 

Although  a  number  of  changes  were  made  to  wording,  sub¬ 
populations,  response  categories,  and  position,  in  cases  where 
the  analytic  intent  of  the  item  did  not  change,  the  variables 
maintained  the  same  variable  name  and  position  on  the  data  set. 

Note  that  for  youth  interviewed  during  January,  February, 
and  March,  1987,  there  were  297  respondents  from  the  December 
sample  given  the  Q87-1  instrument.  Items  deleted  in  the  Q87-2 
data  set  still  have  some  values  from  these  Q87-1  "carryover" 
youth.  These  variables  should  not  be  analyzed.  (See  Chapter  1.) 

Types  of  Variables  Found  in  the  Codebook 

The  ACOMS  survey  data  file  contain  questionnaire  variables 
and  non-questionnaire  variables.  Non-questionnaire  items  include 
segmentation  variables  which  describe  or  define  the  characteris¬ 
tics  of  the  respondent,  weighting  variables,  geographic  boundary 
variables,  and  operational  variables  (such  as  randomization 
variables  and  consistency  check  variables) . 

Questionnaire  Variables.  Questionnaire  variables  contain 
data  keyed  from  interview  responses. 

Segmentation  Variables.  Segmentation  variables  are  special 
variables  that,  (1)  describe  the  respondent  in  terms  of  special 
interest  to  the  Army  (e.g.,  whether  the  respondent  would  be 


included  in  YATS) ;  and  (2)  describe  how  the  respondent  was 
selected  into  the  sample  in  cases  where  special  sub-sampling 
rules  apply.  For  example,  in  the  ACOMS  sample,  1  in  5  females 
are  selected  for  an  extended  interview.  The  variable  FEMSAMP 
contains  a  one  if  the  household  has  been  designated  as  eligible 
for  interviews  with  females,  and  a  value  of  two  if  not.  These 
variables  and  their  origin  are  documented  in  the  ACOMS  codebook 
notes. 

Weighting  Variables.  Weighting  variables  are  applied  to  the 
ACOMS  sample  during  statistical  procedures  to  (1)  compensate  for 
unequal  probabilities  of  selection;  (2)  adjust  for  undercoverage 
and  non-response  in  the  sample  frame;  and  (3)  adjust  for  complex 
instrument  branching  (sampling  of  modules  and  questions)  that 
occurs  throughout  the  ACOMS  instrument.  A  more  complete  discus¬ 
sion  of  weighting  variables  and  their  application  during  statis¬ 
tical  analyses  can  be  found  in  Chapter  6. 

Geographic  Boundary  Variables.  Geographic  boundary  vari¬ 
ables  are  variables  that  describe  the  location  of  the  respon¬ 
dent's  residence  in  terms  of  geographic  boundaries  that  are  of 
particular  interest  to  the  Army.  For  example,  BRIGBATT  is  a 
variable  that  contains  the  respondent's  USAREC  brigade  and 
battalion  RSID  code.  These  variables  are  coded  from  the 
respondent's  area  code  and  county  of  residence. 

Operational  Variables — Randomization.  The  CATI  system 
generates  random  numbers  which  are  used  throughout  the  ACOMS 
instrument  to  randomize  the  presentation  of  lists  and  the  selec¬ 
tion  of  rotation  modules  and  sections.  Randomization  variables 
contain  random  numbers  and  have  the  letters  RAND  as  the  first 
four  letters  in  the  variable  name. 

Operational  Variables — Consistency  Checks.  Consistency 
checks  are  used  to  check  critical  information  for  consistency. 

For  example,  in  the  EE  section,  age  is  checked  against  years  of 
education  completed.  If  years  of  education  is  more  than  two 
years  at  variance  from  expected,  the  respondents  are  asked  to 
verify  information  that  the  interviewer  has  recorded.  The  value 
of  either  variable  may  be  changed,  or  the  information  can  remain 
on  the  data  base  with  the  CATI  check  variable  reflecting  incon¬ 
sistent  data. 

Codebook  Layout 

For  each  variable,  the  codebook  contains  an  order  number, 
the  variable  name,  the  variable  type,  the  length  of  the  variable, 
the  variable  format,  a  variable  label,  value  labels,  unweighted 
frequencies,  and  special  notes. 
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Figures  5.1  is  an  example  page  of  the  ACOMS  Codebook,  and 
Table  5.1  lists  key  features. 

Order  Number.  (Figure  5.1,  #1)  The  order  number  corresponds 
to  the  order  of  the  variable  on  the  SAS  data  file.  Variables  are 
sorted  by  questionnaire  module,  and  by  order  of  administration  or 
calculation  within  modules  for  the  first  survey  quarter  in  the 
analytic  year.  Variables  added  in  later  quarters  are  appended  to 
the  end  of  the  codebook  and  the  SAS  data  file. 

Variable  Name.  (Figure  5.1,  #2)  The  variable  names 
correspond  to  the  variable  names  which  appear  in  the  annotated 
hardcopy  instrument  and  the  Question  Bank.  Variable  names  have 
been  designed  so  that  they  identify  the  respondent  and  describe 
briefly  the  variable  content.  Variable  names  begin  with  the 
letter  "Y"  or  "P."  The  letter  "Y”  indicate  youth  respondents 
while  the  letter  "P”  indicates  parental  respondents.  The 
remainder  of  the  variable  name  represents  the  essence  of  the 
variable's  contents.  For  example,  the  variable  "YTVWATCH" 
contains  a  code  for  whether  or  not  the  youth  watches  TV. 

Variable  Type.  (Figure  5.1,  #3)  Each  variable  has  an 
associated  variable  type.  The  type  can  be  either  numeric  or 
character.  In  general,  variables  upon  which  calculations  will  be 
performed  will  be  numeric  variables.  Variables  which  will  not  be 
subject  to  calculation  will  be  character  variables.  For  example, 
ADI  code  is  a  character  variable  since  a  "Mean  ADI"  has  no 
analytic  meaning.  Most  variables  coded  from  interview  responses 
have  a  numeric  type. 

Variable  Length.  (Figure  5.1,  #4)  The  variable  length  is  a 
number  describing  the  number  of  positions  the  values  of  that 
variable  occupy  on  the  data  record. 

Format.  (Figure  5.1,  #5)  The  variable  format  indicates  a 
standard  format  if  one  has  been  used.  Standard  formats  are  used 
to  associate  value  labels,  variable  types,  and  variable  lengths 
for  many  variables  at  one  time.  For  example,  many  variables  have 
II yes"  and  "NO"  as  their  primary  response  codes.  The  format 
"YESNO"  provides  value  labels,  variable  types,  and  variable 
lengths  for  all  variables  for  which  responses  consist  primarily 
of  "YES"  and  "NO." 

Variable  Label.  (Figure  5.1,  #6)  Variable  labels  contain 
descriptive  information  about  the  contents  and  origin  of  the 
values  within  the  associated  variable.  Survey  response  variables 
will  always  contain  the  screen  name  of  the  screen  from  which  the 
variable  is  coded.  The  remainder  of  the  label  is  a  description 
of  the  key  concepts  contained  in  the  question. 

Values.  (Figure  5.1,  #7)  The  values  present  in  the  data 
file  are  listed  below  the  variable  type.  Values  which  do  not 
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Table  S»1 


1)  Order  number 

2)  Variable  name 

3 )  Variable  type 

4)  Variable  length 

5 )  Format 

6)  Variable  label 

7)  Response  code 

8)  Value  labels 

9)  Unweighted  frequency 

10)  Percentage  of  total  cases 

11)  Notes 
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Pag«  C-21 


YUTHMAIN  COOgaOOK  FOR  Q87-r  <Oct#  Nov^  0«c  86i 

OROeR  VARIA8LC  TYP=  LSNGTrt  FORMAT  LASgL 

.> 


This  is  a  praliminary  total#  basad  on  th«  rasponse  to  SC*5» 

In  soma  casas#  respondants  may  ranambar  additional  youths 
during  tha  anumaration  process#  or  it  may  turn  out  that  one 
or  mora  of  tha  youths  they  counted  for  SC*i  aara  actually  not 
in  the  13*24  age  range.  YOUTMTOT#  howavar#  is  not  adjusted 
ifihan  such  situations  occur. 


75  MALcFcM  NUM 


ib 


Inapplicable 

MALE 

FEMALE 


SCO  IS  THIS  PERSON  MALE  OR  FEMALE 


76  MALETOT  NUM 

0 

1 

2 

3 

4 

5 

6 


1203 

432 

132 


197 

979 

414 

147 

30 

17 

3 


67.3 

25.3 
7.4 


11  .0 
54.8 
23.2 
8.2 
1  .7 
1.U 
0.2 


This  is  tha  actual  response  given  to  SC*7#  and  as  such  is  a 
preliminary  total.  For  a  mora  accurate  count#  use  tha 
variable  Fn^LETOT#  which  is  adjusted  for  any  corrections  made 
during  tha  enumeration. 


Figure  5.1 


occur  for  that  variable  do  not  appear;  instead  they  are  docu¬ 
mented  in  the  annotated  questionnaire. 

Value  Labels.  (Figure  5.1,  #8)  Value  labels  for  most  values 
appear  to  the  right  of  the  value.  Value  labels  contain  a  charac¬ 
ter  definition  of  the  corresponding  value. 

Unweighted  Frequencies  and  Percentages.  (Figure  5.1,  #9, 

10)  Unweighted  frequencies  appear  to  the  right  of  the  variable 
label.  Unweighted  frequencies  are  the  frequency  of  that  value's 
occurrence  in  the  data  file,  uncorrected  for  population  charac¬ 
teristics.  Percentages  of  total  observations  appear  to  the  right 
of  the  frequencies. 

Notes.  (Figure  5.1,  #11)  Many  of  the  variables  in  the  Codebook 
have  notes  listed  below  the  unweighted  frequencies  which  describe 
the  derivation  of  the  variables.  These  notes  have  been  written 
for  operational  and  segmentation  variables. 

Missing  Values 

Missing  value  codes  appear  within  a  variable  if  a  question 
is  inapplicable,  refused,  or  if  the  respondent's  response  is 
"don't  know."  Respondents  who  are  not  part  of  the  sub-population 
for  a  particular  variable  have  a  code  of  inapplicable  (-1)  for 
that  variable  in  the  data  files. 


^"Inapplicables"  are  noted  in  the  other  forms  of  documentation  in 
two  different  ways.  Sub-population  notes  in  the  Annotated 
Questionnaire  document  the  sub-population  receiving  that 
particular  question.  Respondents  not  receiving  that  question 
will  have  values  of  Inapplicable  in  the  codebook. 

In  the  Question  Bank,  "missing  if"  notes  in  the  last  column 
document  the  sub-population  not  receiving  that  particular 
question.  Therefore,  respondents  who  satisfy  logic  statements 
found  in  the  "Missing  if"  notes  will  have  Inapplicable  values 
stored  in  corresponding  variables  in  the  codebook,  while  those 
not  satisfying  the  logic  statements  will  have  valid  values. 
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However,  missing  values  themselves  are  represented  differ¬ 
ently  in  the  OS  datafiles  and  the  SAS  data  set.  The  following  is 
a  crossreference  of  missing  value  codes. 


Missina  Value 

SAS 

QS 

Question  Bank; 

Annotated 

Questionnaire 

Inapplicable 

• 

-1 

-1 

Refused 

.R 

-7 

-7 

Don't  Know 

.D 

-8 

-8 

Not  Ascertained 

.N 

-9 

-9 

Not  on  Quex 

.Q 

-1 

-1 

"Not  ascertained”  represents  situations  where  questions 
should  have  been  asked  but  were  not.  Although  these  situations 
are  rare  in  a  CATI  interview,  they  do  occur  when  an  interviewer 
miss-keys  a  response  and  discovers  the  error  after  it  is  too  late 
to  back  up  and  rekey.  Data  preparation  staff  correct  the  error 
and  code  all  variables  which  should  have  a  valid  response  but 
were  inadvertently  skipped  a  -9,  or  not  ascertained. 

"Not  on  Quex"  represents  situations  where  questions  were 
asked  during  one  sampling  period  but  not  another.  Variables 
added  or  subtracted  during  revision  of  the  questionnaire  may 
contain  .Qs  in  the  frequency  counts.  For  example,  youth  sampled 
during  Oct.,  Nov.,  and  Dec.  1986,  received  the  Q87-1  question¬ 
naire  even  if  the  interview  was  conducted  in  January.  Such  youth 
are  part  of  the  Winter  87  data  set.  Youth  sampled  in  Jan.,  Feb., 
and  Mar.  received  the  Q87-2  questionnaire.  If  those  youth  were 
interviewed  in  January,  February,  or  March,  they  are  also  part  of 
the  Winter  87  data  set. 


ACOMS  QUESTION  BANK  -  Q87-2 

Destroy  when  replaced  by  Q87-3 


Module:  Education-Employment 


ACOHS  QUESTION  BANK  *  Q87>2 

NODULE:  Education  li  Eaployaent  Destroy  nhen  replaced  by  Q87-3 


ACOMS  QUESTION  BANK  -  087-2 

HODUIE!  Education  h  Eoployient  Destroy  Mhen  replaced  bv  B87- 


i 


REFUSED  ... 
DON'T  KNQU 


ACQHS  QUESTION  BANK  -  Q87-2 

MODULE;  Educatior.  1.  E«ploviBnt  Destroy  when  replaced  bv  087-3 


Being  uneiployed  . . 

Taking  care  oT  a  faiily  at  hoie 

Serving  in  the  lilitary  . 

Other  (SPECIFY!  _ _ 


ACOHS  QUESTION  BANK  -  BB7-2 

NODULE:  Educition  I  Emlovient  "hen  repUcsd  bv  007-3 


flCOMS  QUESTION  SANT  -  087-2 

NODULE:  Education  t  E.olonent  Best'-ov  .den  replaced  bv  OB’- 


ACOMS  QUEBTIQH  BANK  -  DB7-2 

MODULE:  Education  I,  Englovient  Destroy  nhen  replaced  bv  Q8?- 


ACOMS  QUESTION  BANK  -  Q87-2 

Destroy  when  replaced  by  Q87-3 


Module:  Intentions  &  Propensity 


ACOHS  QUESTION  BANK  -  QB7-2 

MODULE;  Intentions  &  Propensity  O^strov  when  replaced  by  Q87-3 


active  duty,  . . .  1  YATS, 

the  Reserve,  or  .  2  Adaptation 

the  National  Guard?  .  3 

REFUSED  .  -7 

DON'T  KNQN  .  -B 


ACOKS  QUESTION  BANK  -  QB7-2 

MODULE:  Intentions  b  Propensity  Destroy  when  replaced  by  Qfi7-3 


flCQHS  QUESTION  BANK  -  Q87-2 

NODULE:  Intentions  i  Prooensitv  Destroy  when  replaced  bv  087- 


ACONS  QUESTION  BANK  -  Q87-2 

NODULE:  Intentions  &  Prooensity  Destroy  Hhen  replaced  by  Q87-3 


ACDNS  QUESTION  SANE  -  Q87-2 

NODULE:  Intentions  I  Propensity  •>''  687- 


ACOMS  QUESTION  BANE  -  007-2 

NOCULE:  Intentions  I  Propensity  ««trov  ohen  replaced  Uv  087-3 


DON'T  KNOW 


i 


flCOHS  QUESTION  BANK  -  Qfl7-2 

NODULE:  Intentions  t  Propensity  Destroy  nhen  replaced  bv  Q87-3 


Acans  OUESTION  BANK  -  087-2 

nODUlE:  Intentions  E  Propensity  replaced  by  087-3 


ACOMS  QUESTION  BANK  -  Q87-2 

Destroy  when  replaced  by  Q87-3 


Module:  Behaviors 


ACOHS  QUESTION  BANK  -  QB7-2 

HODULE:  Behaviors  Destroy  when  replaced  by  Q87-3 


i 


i 


ACOnS  OUESTION  BANK  -  OB7-2 

HOOULE:  Behaviors  replaced  by  B87-3 


ACOMS  QUESTION  BANK  -  Q87-2 

Destroy  when  replaced  by  Q87-3 


Module:  Social  Influence 


YUTHNUH  NE  TAR6YUTH 


ACQMS  QUESTION  BANK  -  Q87-2 

MODULE;  Social  Influence  Destroy  when  replaced  by  BB7-3 


ACOMS  QUESTION  BANK  -  Q87-2 

Destroy  when  replaced  by  Q87-3 


Module:  Importance  of  Attributes 


VIPOTEN  P<  Developing  your  potential? 

Developing 

potential 


Acons  eUESIiON  BAW.  -  667-2 

NODULE:  iMortMce  c(  Attributes  »hen  reoUced  bv  067- 


I 


and  use  vour  omh  judqient? 


[QUESTION  ITEMS  NOT  USED  IN  QUARTER 


Istediate  ae.  Imediate  eiplovient 

enoiovient 


{PARENT  QUESTIONNAIRE  ONLTl 


V 


i 


I 


ACOMS  QUESTION  BANK  -  Q87-2 

Destroy  when  replaced  by  Q87-3 


Module:  Media  Habits 


cable 


Black  Entertainient  TV  (GET]?  . 


ACQHS  QUESTION  BANK  >  QB7~2 

MODULE:  Media  Habits  Destroy  Nhen  replaced  by  Q07-* 


REFUSED  ... 
DON'T  KNOW 


ACOMS  QUESTION  BANK  ■  Q87-2 

Destroy  when  replaced  by  Q87-3 


Module:  Knowledge-Recall 


NAVY . 

NARINE  CORPS 
COAST  GUARD  , 

REFUSED  . 

DON’T  mu 


YftIDAF  PAlOflF  [IF  AIR  FORCE  NOT  HENTIONEDJ  M  NAES  1,  2,  3.  4,  All  Youth  087-1  to  087-2 

KR-5.  [Do  you  recall  seeing  or  hearing  any  advertising  fori  '84  AFAT  9;  3,  6  Parents 

Aided  recall  the  Air  Force?  '03  yaTS  KR-1  =  ifAF) 

Air  Force  'Bfc  YftTS 


DON'T  TNOM 


mm  BUESTIDN  BANK  -  Q67-2 

MODULE:  KnoHledge'-Recall  Destroy  when  replaced  by  D87-i 


ACOMS  QUESTION  BANK  -  Q87-2 


Destroy  when  replaced  by  Q87-3 


Module:  Attitudes  Toward  Army  Ads 


flCOMS  QUESTION  BANK  -  QB7-2 

NODULE:  Attitudes  Toward  Arey  Ads  Destroy  when  replaced  by  Q87-3 


ACOMS  QUESTION  BANK  -  Q87-2 

Destroy  when  replaced  by  Q87-3 


Module:  Slogan  Recognition 


other  Revision  .  Research  Potential  ACONS  Usage  and 

Variable  Question  l  Response  Categories  Usage  for  Itei  I  Objectives  Respondent  Hissing  If: 


ACOHS  yUESnON  BANK  -  W-2 

HODIILE:  knoNle*Jqe- -Slogan  Recognition  Destroy  when  replaced  by  yi?/-3 


other  Revision  Research  .  Potential  ACOHS  Usage  and 

Van^hle  Question  A  Response  Categories  Usage  for  Itei  I  Objectives  Respondent  Hissing  If: 


ACOMS  QUESTION  BANK  -  Q87-2 

Destroy  when  replaced  by  Q87-3 


Module:  Perceptions 


other  Revision  Research  Potential  ACOHS  Usage  and 

Variable  Question  i  Response  Categories  Usage  -for  Itei  i  Objectives  Respondent  Hissing  i^! 


education? 


or  the  Arey  National  Board? 


V0U5EC0L  POUSECOL  C.  the  opportunity  to  use  your  colleqe 

acquired  skills'^ 

YOINNOV  POIHNOV  D.  the  opportunity  to  lake  changes  and 

use  your  onh  judgient? 


VVNATURE  PVHflTURE  PE-4.cont.  h.  the  opportunity  to  becoee  oore 
version-!  aature  and  responsible'^ 

YVTRftIN  PVTRAIN  i.  Mnv  opportunities  for  training  in 


ACQMS  QUESTION  BANi;  -  BB7-2 

HQOULE:  Perceptions/Belief 5  destroy  nhen  replaced  bv  Q87- 


YNf'HYS  PNPHYS  b.  a  physically  challenqinq 

YHPHYS  PHPHYS  environaent? 

YFFHYS  PFPHYS 

YSPHY3  PSPHYS 


VNnATURE  PNMATURE  V.  an  opportunity  tor  you  to  hecoie 

HHHATURE  PMMATURE  lore  tature  and  responsible*’ 

VFI1ATURE  PFMATURE 
YS«ATURE  FSMAIURE 


ACOHS  QUESriON  BANK  -  QB7-2 

MODULE:  PerceptiDns/Beiiefs  Destroy  when  replaced  bv  B07- 


yuSELCON  PWSELCON  q.  an  excellent  opportunity 

to  develop  self-confidence? 


•  f  If  t  If  If  ttt  It  »»<*ll*f*f*»*t*t  *••*•**  >**<*<*♦•*••**********’ 


flCOHS  OUESIIOH  BflNt:  -  087-2 

HOOULE:  Fsrceptions/Bdicls  •hen  replaced  by  087-3 


Physical  danger  Physical  danger 


ficons  BUESIION  BANK  -  BB7-2 

HOCUU!  Perceptions/Beliefs  “'st'-ov  .tien  replaced  bv  087-3 


I 


ACOHS  QUESTION  BANK  -  OB7-2 

NODULE:  Perceptions/Beliefs  Destroy  *»hen  replaced  by  QB7-3 


Hatunty  134)  Becoiing  a  tature  responsible  person 


ACOMS  QUESTION  BANK  -  Q87-2 

Destroy  when  replaced  by  Q87-3 


Module:  Knowledge- Army  Attributes 


ACOHS  QUESTION  BANK  -  087-2 

HODULE:  Knowledge-  Awareness  Destroy  when  replaced  by  Q87-3 


Do  you  think  Any  education  benefits  would  pay  for 
(TOUTH’S)  entire  colleqe  education? 


ACDMS  QUESilON  BANK  087-2 

MODULE:  Knotdedqe-  AMareness  Destroy  nheo  replaced  by  087-3 


YKADEP  PKADEP  KA-6.  Is  it  possible  to  sign  up  for  the  Any  and  IA-6  I,  2,  4.  9:  50I  Youth  087-2 

version'2  start  serving  up  to  one  year  later?  Question  2.  4,  b.  9  Parents 

wording  (RANDRuY/RAHDROP  0  3,5.b) 


other  Revision  Research  Potential  ACOHS  Usage  and 

Vanable  liuestion  l  Response  Categories  Usage  for  Itei  I  Objectives  Respondent  Hissing  if: 


YKARGCoL  ^PURGCOL  KA  ll.  Can  qualified  people  Mho  join  the  Arty  Reserve  or  1,  2.  4.  9;  501  Youth  987-1  to  087-2 

Any  National  Guard  receive  loney  for  college'^  2,  4,  6,  9  Parents 


training.  They  are  taught  only  coibat  skills.  Oo  you 
think  the  Aried  forces  have  an  obligation  to  train 
everybody  in  the  service  for  civilian  jobs  later,  or  that 
it  is  not  a  responsibility  of  the  Aried  Forces- 


ACOMS  QUESTION  BANK  -  Q87-2 

Destroy  when  replaced  by  Q87-3 


Module:  Parental  Influence 


ACdHS  QUESTION  8ANK  -  067-2 

HODULE:  Parental  Influence  4  Actions  Destroy  nhen  replaced  by  087-3 


mmmtuumHtmmtmttmmtnmmmmHmmHmmmmtuumnmmmtmmtnmmmtmtmtmmtmnmmttutmmmumummmmtmmtmmmmmmnmu 


ACOHS  QUESTION  BANK  -  Q87-2 

NODULE:  Parental  Influence  I  Actions  Destroy  Mhen  replaced  by  087-3 


ACuHS  QUESTION  BANK  -  087-? 

NODULE:  Pareofal  Influence  &  Actions  Destroy  when  replaced  bv  Q87- 


ACOHS  QUESFION  BANK  -  087-2 

NODULE:  Parental  Influence  I  Actions  Destroy  when  replaced  by  087- 


RESERVE 


ACrtHS  yUESTIiiN  BANK  -  087-2 

HODULE:  Parental  Influence  &  Actions  Destroy  when  replaced  by  087- 


ff^lion  aspects  of  lililary  service,  the  neqalive  aspotts, 

or  did  you  stay  neulraP 


ACOHS  QUESTION  BANK  -  087-2 

HODULE;  Parental  Influence  &  Actions  Destroy  when  replaced  by  Q87-3 


youth  had  already  seen  thei 


ACOMS  QUEST lOH  BANK  -  Q87-2 

HiiDULE:  Parental  Influence  &  Actions  Destroy  Mhen  replaced  bv  y87-j 


ACOMS  QUESTION  BANK  -  Q87-2 


Destroy  when  replaced  by  Q87-3 


Module:  Demographics 


REFUSED  ... 
DON'T  KNOW 


ACOMS  QUESTION  BAW,  -  QB7-2 

NODULE:  Oeioqraphics  Destroy  when  replaced  by  QB7- 


PEDLEV  [DUPLICATES  YOUTH  QUESTION  EE-11  '8A  YATS  2,  4,  6,  9  Parents  087-1  to  087-2 

DE-9.  Uhat  is  the  highest  grade  or  year  ol  school  or  col  lege  that 

Highest  you  have  coipleted  and  gotten  credit  for? 

grade/ 

level  LESS  THAN  8TH  6RADE  .  07 


ACOMS  QUESTION  BAN^:  -  QB7-2 

MODULE:  Deiographics  Destroy  when  replaced  by  Q87-3 


other  Revision  Research  Potential  ACONS  Usage  and 

'^^‘■iahle  Question  &  Response  Categories  Usage  for  Itet  •  Objectives  Respondent  Hissing  iii 


IITH  GRADE  . 

12TH  GRADE  . 

1ST  YEAR  OF  4-YEAR  COILEGEIFR) 
2ND  YEAR  OF  4- YEAR  COLLEGE (SO) 


DE-19A.cont.  4TH  YEAR  OF  4-yEAR  COLLEGE(SR)  .. 
5TH  YEAR  COLLEGE/ 1ST  YEAR 
GRADUATE  OR  PROFESSIONAL  SCHOOL 


PROFESSIONAL  SCHOOL  . 

3RD  YEAR  GRADUATE  OR 

PROFESSIONAL  SCHOOL  . 

HORE  THAN  3  YEARS  GRADUATE/ 
PROFESSIONAL  SCHOOL . . 


COAST  6UARO 
MARINES  .... 

NAVY  . 

REFUSED  .... 
DON  T  FMOH  , 


other  Revision  Research  Potential  ACOHS  Usage  and 

Question  (  Response  Categories  Usage  for  Itea  I  Objectives  Respondent  Missing  if: 


tain  duties  Exaaples  are  patient  care,  directing  hiring  policies,  '86  ACOHS 

supervising  order  clerks,  asseabling  engines, 
operating  grinding  sill. 


Aried  REFUSED  ... 

Forces  DON'T  KNON 


REFUSED 
DON'T  KNOW 


ACOMS  QUESTION  BANK  -  QB7-2 

HOOULE:  Deioqraphxcs  Destroy  Mhen  replaced  by  QB7-3 


ACOMS  QUESTION  BANK  -  Q87-2 

Destroy  when  replaced  by  Q87-3 


Module:  Tracking 


TRINTRO.  It  is  possible  that  He  will  call  again  soietiie  in  the  Longitudinal  087-1  to  087-2 

future  to  obtain  soie  updated  inforiation  froi  you.  Saiple 

Pd  like  to  ask  you  a  few  questions  that  «ill  help  us  [LOHGSAHP  O  ll  OR 

to  recontact  you  at  a  later  date.  (YUTHHIW  0  TARGYUTH] 


(YUTHHUH  <)  TARSYUTH]  OR 
[TR-7  O  1) 


1 


ACOMS  QUESTION  BANK  ■  Q87-2 

Destroy  when  replaced  by  Q87-3 


Module:  Parental  Location 


ACOHS  QUESTION  BANK  -  087-2 

KODULE;  Parental  Location  InToritatiofi  Destroy  when  reolaced  bv  Q87- 


/ 


fiifiiffiitfffiiffffififtitfKifffitfftftfiiittftiMtfiiifHffitififiMifittfitfitfifiiftiatiftififfMatfffiiiftfiftfiitftftitiifHftifffHfOfftftfitfiftiiitt 


HDDULE:  Parental  Location  Infortation 


ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-2  (Jan,  Feb,  and  Mar  87) 


Module:  Household  Screener 


r 

V 


ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Modulet^^^rfiH  Screener 


Screen  Name: 
Variables : 
PHONVER 

Sub-Population: 


SC-1  Question  Bank  #:SC1 

Ranges :  Change  Code :  W 

1,2,3 

All  phone  numbers  called 


Screen  Name: 
Variables : 
PHONUSE 

Sub-Population 


SC-2  Question  Bank  #:SC2 

Ranges : 

1,2, 3, -7, -8 

All  correct  phone  numbers 
[PHONVER  (SC-1)  EQ  1] 


Screen  Name: 
Variables : • 
PHONLOC 

Sub-Population 


SC-3  Question  Bank  #:SC3 

Ranges : 

1,2, 3, -7, -8 

Correct  phone  numbers  used  for  both  home 
and  business 
[PHONUSE  (SC- 2)  EQ  2] 


Annotation 


Page  0-1 


ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Module:  '  Household  Screener 


87) 


SC-1.  Hello,  this  is  (YOUR  NAME) . 

I  am  calling  from  Westat,  a  research  firm  near  Washington,  D.C. 
We  are  conducting  a  survey  for  the  U.S.  Government  about 
people's  plans  for  the  future  and  their  reaction  to 
Armed  Forces  advertisting. 

First,  I'd  like  to  make  sure  I've  dialed  correctly.  Is  this 
area  code  (AREA  CODE  AND  NUMBER) ? 


[ASK  TO  SPEAK  WITH  ADULT  HOUSEHOLD  MEMBER  IF  PERSON  ANSWERING 
TELEPHONE  SOUNDS  LIKE  A  YOUTH.] 


YES  .  1  (SC-2) 

NO  .  2  (TERMl,  MAX  OF  2  CALLS) 

GO  TO  RESULT  .  3 


SC-2.  We  are  calling  a  random  sample  of  telephone  numbers 
in  connection  with  this  study,  and  we  need  to  know 
what  type  of  number  this  is. 

Is  this  phone  number  for... 


home  use,  .  1 

business  and  home  use,  or.  2 

business  use  only?  .  3 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


(SC-4D) 

(SC-3) 

(TERM346,  CODE  NON- 
RES  IDENTIAL) 

(TERM2,  CODE  INITIAL 
REFUSAL) 

(SCKNOW) 


SC-3.  Is  this  phone  located  in  a  home  or  in  a  business? 


home' .  1  (SC-4D) 

BOTH  .  2  (SC-4D) 

BUSINESS  . .  3  (TERM346,  CODE  NON- 

RES  IDENTIAL) 

REFUSED  .  -7  (TERM2,  CODE  INITIAL  REFUSAL) 

DON'T  KNOW .  -8  (SCKNOW) 


Questionnaire 


Page  0-1 


'  AGOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 

:  Module:  Household  Screener 

^  ^ . ..  .  ^  -7  J 


Screen  Name: 
Variables : 
RESPINHH 
Sub-Population: 


SC-4D  Question  Bank  #:  SC4D 

Ranges : 

1,2, -7, -8 

Correct  phone  numbers  for  home  or  both  home 
and  business  use 
[PHONUSE  (SC-2)  EQ  1]  OR 
[PHONLOC  (SC-3)  EQ  1,2] 


Screen  Name: 
Variables : 
ADULTTOT 
YOUTHTOT 
Sub-Population 


SC-5  Question  Bank  #:  SC5 

Ranges:  Change  Code: A 

1-10,  -7,  -8 
1-10,  -7,  -8 

Correct  phone  numbers  with  household 
member  on  the  line 
[RESPINHH  (SC-4D)  EQ  1] 


Annotation 


Page  0-2 


SC-4D.  Are  you  a  member  of  this  household? 


YES  .  1  (SC-5) 

NO  .  2  (SCKNOW) 

REFUSED .  -7  (TERM2,  CODE  INITIAL 

REFUSAL) 

DON'T  KNOW  .  -8  (SCKNOW) 


SC-5.  We  have  a  few  questions  to  see  if  anyone  in  your  household 
will  be  included  in  this  survey. 

How  many  people  aged  25  or  older 
live  in  your  household? 

NUMBER  OF  PEOPLE  . . 

How  many  people  between  the  ages  of  13  and  24 
live  in  your  household? 

NUMBER  OF  PEOPLE . .  (CATI  CHECK  #SC1) 

NONE  .  00  (SC-4B) 

REFUSED  .  -7  (TERM7,  CODE 

INITIAL  REFUSAL) 

DON’T  KNOW  .  -8  (SCKNOW) 


CATI  CHECK  #SC1:  IS  THERE  MORE  THAN  ONE  HOUSEHOLD 

MEMBER  13  THROUGH  24? 

[SC-5  >  1] 


YES  .  1  (SC-7) 

NO  .  2  (SC-6) 


Questionnaire 


Page  0-2 


ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Module :  Household  ;Screener 


87) 


Screen  Name: 
Variables : 
MALEFEM 
Sub-Population 


SC- 6  Question  Bank  #:SC6 

Ranges : 

1,2, -7, -8 

Correct  phone  number  and  household  member  on 
the  line  and  there  is  only  one  person  in 
household  age  13  through  24 
[YOUTHTOT  (SC-5)  EQ  1] 


Screen  Name: 
Variables:  . 
MALETOT 

Sub-Population: 


SC-7  Question  Bank  #:SC7 

Ranges : 

1-10,  -7,  -8 

Correct  phone  number  and  household  member  on 
the  line  and  there  is  at  least  one  person  in 
the  household  age  13  through  24 
[YOUTHTOT  (SC-5)  GE  1] 


FEMTOT  computed  from  YOUTHTOT  and  MALETOT 


Annotation 


Page  0-3 


sc- 6.  Is  this  person  male  or  female? 


MALE  .  1  (CATI  CHECK  #SC1A,  CODE 

MALETOT  AS  01;  CODE  FEMTOT 
AS  00 

FEMALE  .  2  (CATI  CHECK  #SC1A,  CODE 

MALETOT  AS  00;  CODE  FEMTOT 
AS  01 

REFUSED  .  -7  (TERM7,  CODE 

INITIAL  REFUSAL) 

DON'T  KNOW .  -8  (SCKNOW) 


SC-7.  Of  these  (NUMBER  FROM  SC-5)  13  to  24  year  olds,  how  many  are  mals 
and  how  many  are  female? 


NUMBER  OF  MALES  . 
NUMBER  OF  FEMALES 

NONE  . 

REFUSED  . 

DON'T  KNOW  . 


_  (CATI  CHECK  SC1A2) 

_  (CATI  CHECK  SC1A2) 

00 

-7  (TERM7,  CODE 

INITIAL  REFUSAL) 
-8  (SCKNOW) 


Questionnaire 


Page  0-3 


AGOMS  Annotated  Questionnaire 
Quarter  87-2  ( Jan,  ; 5"eb,  &  Mar  87) 
Module:  Household  Screener 


'N 

J 


Annotation 


Page  0-4 


/  \ 

ACOMS  Annotated  Questionnaire 

Quarter  87-^  (Jain,  Feb#  U  Mar  87) 

Module:  Household  Screener  ■  ■ 

V _ _ _ _ _ y 


> 


CAT I  CHECK  #SC1A2:  IS  THE  NUMBER  OF  MALES  AND  NUMBER  OF 

FEMALES  EQUAL  TO  THE  TOTAL  NUMBER  OF 
13-24  YEAR  OLDS? 


YES .  1  (CATI  CHECK  #SC1A) 

NO .  2  (TERM?,  CODE  PROBLEM) 


#SC1A:  ARE  THERE  ANY  13-24  YEAR  OLD  MALES 

IN  THE  HOUSEHOLD? 

[SC-7  >  0] 


YES  .  1  (CATI  CHECK  #SC1D) 

NO  .  2  (CATI  CHECK  #SC1B) 


#SC1B:  ARE  THERE  ANY  13-24  YEAR  OLD  FEMALES 
IN  THE  HOUSEHOLD? 

[SC-7A  >  0] 


YES  .  1  (CATI  CHECK  #SC1D) 

NO  .  2  (SC4B) 

#SC1D:  IS  THE  HOUSEHOLD  IN  THE  FEMSAMP? 

YES  .  1  (CONF,  ENUMERATE  RESP¬ 

ONDENT,  THEN  MALES, 
THEN  FEMALES) 

NO  . .2  (CONF,  ENUMERATE  RESP¬ 

ONDENT,  THEN  MALES) 


[RESPONDENT  NAME  AND  AGE  ENUMERATED,  THEN  MALES,  THEN 
FEMALES] 

CONF.  Your  answers  to  this  survey  are  voluntary  and  confidential. 

The  information  you  give  us  will  only  be  used  in  connection 
with  information  about  many  other  young  adults.  Neither 
your  name  nor  any  identifying  information  will  appear  on 
any  report  of  this  study. 

While  you  may  choose  not  to  answer  any  question,  this  research 
is  authorized  by  law,  and  the  information  you  give  us  is 
protected  by  an  Act  of  Congress  called  the  Privacy  Act  of  1974. 


Questionnaire 


Page  0-4 


ACOtoS  Anhotated  Quest ionhaire 
Quarter  87-2  (Jan /  Feb,  &  Mar 
Module  1 7  Household  Screener 


87) 


Screen  Name: 
Variables : 
ERSPAGE 

Sub-Population : 


SC-7B  Question  Bank  #:SC7B 

Ranges : 

1,2, -7, -8 

Screener  respondents 
[YUTHNUM  EQ  1] 


Screen  Name;  SC-8A  Question  Bank  #:SC8A 

Variables:  Ranges: 

EFNAM 

Sub-Population:  Enumerated  persons,  that  is,  screener 

respondents  and  other  youth  in  the  household 
age  13  through  24 


Screen  Name:  SC-8  Question  Bank  #:SC8 

Variables :  Ranges : 

EFNAM 

Sub-Population:  Enumerated  persons,  that  is,  screener 

respondents  and  other  youth  in  the  household 
age  13  through  24 


Annotation 


Page  0-5 


i 


ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Module:  Household  Screener 


87) 


SC-7B.  Are  you  13  to  24  years  old? 


YES  .  1  (SC-8A) 

NO  .  2  (CATI  CHECK  #SC3) 

REFUSED  .  -7  (TERM8,  CODE  INITIAL  REFUSAL) 

DON’T  KNOW  .  -8  (SCKNOW) 


SC-8A.  Please  give  me  your  first  name. 


FIRST  NAME 


(SC-9) 


REFUSED  .  (TERM8,  CODE 

INITIAL  REFUSAL) 

DON'T  KNOW  .  (SCKNOW) 


SC-8.  (Not  counting  yourself),  please  give  me  the  first  name  of  (each/ 
the/the  oldest)  (male/female)  in  your  household  between  13  and 
24.  (RECORD  ALL  NAMES  IN  GRID  BELOW.)  (SC-9) 


1. 


2. 

3. 


4. 


5. 


REFUSED  . . 
DON’T  KNOW 


-7  (TERMS,  CODE 

INITIAL  REFUSAL) 
-8  (SCKNOW) 


Questionnaire 


Page  0-5 


-:;AeOMS;  Questionnaire 

Quarter  87-'2  (Janv  Feb,  &  Mar  87) 
Module:  Household  Screener 

V _ _ _ '——J 


sc- 9.  What  is  (your/PERSON' S)  date  of  birth? 

MONTH  DAY  YEAR  19  _  (CATI  CHECK  #  SC2A) 


01  =  JANUARY 

07  =  JULY 

02  =  FEBRUARY 

08  =  AUGUST 

03  =  MARCH 

09  =  SEPTEMBER 

04  =  APRIL 

10  =  OCTOBER 

05  =  MAY 

11  =  NOVEMBER 

06  =  JUNE 

12  =  DECEMBER 

REFUSED  . 

. .  -7  (SC-10) 

DON'T  KNOW  . 

. .  -8  (SC-10) 

SC-10.  How  old  (are  you/is  PERSON)? 


age  (CATI  CHECK  #SC2A) 

REFUSED  .  -7  (SC-lOA) 

DON'T  KNOW  .  -8  (SC-lOA) 


SC-IOA.  (Are  you/Is  PERSON)  13  to  15  years  old,  16  to  20 
years  old,  21  to  24  years  old  or  some  other  age? 


13  TO  15  . 

16  TO  20  . 

21  TO  24  . 

SOME  OTHER  AGE 
REFUSED  . 

DON ' T  KNOW  . . . 


1  (CATI  CHECK  #SC2A) 

2  (CATI  CHECK  #SC2A) 

3  (CATI  CHECK  #SC2A) 

4  (CATI  CHECK  #SC2A) 
-7  (TERMS,  CODE 

INITIAL  REFUSAL) 
-8  (SCKNOW) 


Questionnaire 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Household  Screener 


Screen  Name: 
Variables : 
EDOBMM 

Sub-Population 

EDOBDD 

EDOBYY 

Sub-Population 


SC-9  Question  Bank  #:SC9 

Ranges : 

01-12, -7, -8 

Enumerated  persons  with  first  name  given 
[EFNAM  (SC-8A,  SC-8)  NE  -7, -8,-1] 

01-31, -7, -8 
62-74, -7, -8 

Enumerated  persons  for  whom  the  screener 
respondent  gave  a  month  of  birth 
[EDOBMM  (SC-9)  NE  -7, -8,-1] 


Screen  Name: 
Variables : 

EAGE 

Sub-Population : 


SC-10  Question  Bank  #:SC10 

Ranges : 

Enumerated  persons  for  whom  the  respondent 
did  not  give  a  complete  date  of  birth 
[EDOBMM  (SC-9)  EQ  -7, -8,-1]  OR 

[EDOBDD  (SC-9)  EQ  -7, -8,-1]  OR 

[EDOBYY  (SC-9)  EQ  -7, -8,-1] 


Screen  Name: 
Varicibles : 
E13T024 

Sub-Population 


SC-lOA  Question  Bank  #:SC10A 

Ranges : 

1-4, -7, -8 

Enumerated  persons  for  whom  the  respondent 
did  not  give  a  date  of  birth  or  age 
[EAGE  (SC-10)  EQ  -7,-8] 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Household  Screener 


Screen  Name: 
Variables : 

ESEX 

Sub-Population: 


SC-lOB  Question  Bank  #:SC10B 

Ranges : 

1,2, -7, -8 

Enumerated  persons 


Screen  Name: 
Variables : 
ENUMORE 

Sub-Population 


SC-IOC  Question  Bank  #:SC10C 

Ranges : 

1,2, -7, -8 

Enumerated  persons,  last  on  the  list  of 
names  in  SC-8 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module :  Household  Screener 


CATI  CHECK  #SC2A:  IS  CURRENT  ENUMERATION  FOR  THE 

RESPONDENT? 


YES  .  1  (SC-lOB) 

NO  .  2  (CATI  CHECK  #SC3) 


SC-IOB.  [ASK  IF  NOT  OBVIOUS]  What  is  your  sex? 


MALE  .  1  (CATI  CHECK  #SC3) 

FEMALE  .  2  (CATI  CHECK  #SC3) 

REFUSED  .  -7  (TERM8,  CODE 

INITIAL  REFUSAL) 

DON'T  KNOW  .  -8  (SCKNOW) 


CATI  CHECK  #SC2B:  IF  RESPONDENT  IS  FEMALE  AND  HOUSEHOLD 

IS  NOT  IN  FEMSAMP,  FLAG  RESPONDENT  AS 
INELIGIBLE 

#SC3:  IS  PERSON  BETWEEN  13  AND  24  YEARS? 


YES  .  1  (CATI  CHECK  #SC5) 

NO  .  2  (CATI  CHECK  #SC4) 


YES  .  1  (CATI  CHECK  #SC5) 

NO  .  2  (CATI  CHECK  #SC4) 


#SC4: 

FLAG  AS  INELIGIBLE 
CATI  CHECK  #SC6. 

AND 

GO 

TO 

#SC5; 

RECORD  SEX. 

#SC6: 

IS  NAME /D.O.B. /AGE 

NEEDED 

FOR  MORE 

MALES /FEMALES  RECORDED 

IN 

SC-5? 

YES  .  1  (SC- 8  FOR  NEXT 

MALE/FEMALE) 

NO  .  2  (SC-IOC) 


YES  .  1  (SC- 8  FOR  NEXT 

MALE/FEMALE) 

NO  .  2  (SC-IOC) 


SC- IOC.  Are  there  any  more  (male  youths /youths)  between  13  and  24  in  your 
household? 


YES  .  1 (CATI  CHECK  #SC6A) 

NO  .  2  (CATI  CHECK  #SC7) 

REFUSED  .  -7(TERM8,  CODE  INITIAL  REFUSAL) 

DON'T  KNOW .  -8  (SCKNOW)' 


Questionnaire 
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AGOMS  Annotated  Questionnaire  o 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 


Moduie:  Household  Screeher 


Screen  Name: 
Variables : 
EMORESEX 
Sub-Population 


SC-10B2  Question  Bank  #:SC10B 

Ranges : 

1,2, -7, -8 

Females  enumerated  last 
[ENVMORE  =  1  AND  FEMSAMP  =  1] 


Screen  Name: 
Variables : 
EFNAM 

Sub-Population 


SC-8B  Question  Bank  #:SC8A 

Ranges : 

Enumerated  persons,  that  is,  screener 
respondents  and  other  youth  in  the  household 
age  13  through  24 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan^  Feb,  &  Mar  87) 
Module ;  Household  Screener 


CATI  CHECK  #SC6A;  IS  HOUSEHOLD  IN  FEMSAMP? 


YES .  1  (SC-10B2) 

NO .  2  (SC-8B) 


SC-10B2.  What  is  this  person's  sex? 


MALE  .  1  (SC-8B) 

FEMALE  .  2  (SC-8B) 

REFUSED  .  -7  (TERM8,  CODE  INITIAL  REFUSAL) 

DON'T  KNOW  .  -8  (SCKNOW) 


SC-8B.  What  is  this  person's  first  name? 

_  (SC-9) 


REFUSED . . .  -7  (TERMS,  CODE  INITIAL  REFUSAL) 

DON'T  KNOW .  -8  (SCKNOW) 


CATI  CHECK  #SC7:  ANY  MALES/FEMALES  16-24  YEARS? 

YES  .  1  (CATI  CHECK  #SC7A 

FOR  RESP,  1ST 
MALE /FEMALE 
AGED  16-24) 

NO  .  2  (SC-4B) 

CATI  CHECK  #SC7A:  IS  PERSON  <  17  YEARS? 

YES  .  1  (SC-13A) 

NO  .  2  (SC-11) 


Questionnaire 


Page  0-8 


ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Module:  Household  Screener 


87) 


Screen  Name: 
Variables : 
EMILACT 

Sub-Population 


SC-11  Question  Bank  #:SC11 

Ranges : 

1,2, -7, -8 

Enumerated  youth,  age  17  through  24 
[ECALCAGE  GE  17  AND  ECALCAGE  LE  24]  OR 
[E12T024  EQ  2,3] 


Screen  Name : 

SC-llA 

Question  Bank  #:SC11A 

Variables : 

Ranges : 

EMILSERV 

1,2, -7, -8 

Sub-Population : 

Youth  who 

have  served  in  the  military 

[EMILACT 

(SC-11)  EQ  1] 

Screen  Name: 

SC-12 

Question  Bank  # 

:SC12 

Variables : 

Ranges : 

EMILWAIT 

1,2, -7, -8 

Sub-Population: 

Youth  who 

have  not  served  in  the 

military 

[EMILACT 

(SC-11)  EQ  2, -7, -8] 

Screen  Name: 
Variables : 
EHSDIPL 

Sub-Population: 


SC-13A  Question  Bank  #:SC13A 

Ranges : 

1-5, -7, -8 

Youth  of  eligible  age  and  military  status 
[ECALCAGE  EQ  16]  OR 

[ECALCAGE  GE  17  AND  ECALCAGE  LE  24  AND 
EMILACT  (SC-11)  EQ  2  AND 
EMILWAIT  (SC-12)  EQ  2] 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Household  Screener 

_ ■  _ / 


SC-11.  (Have  you/Has  PERSON)  ever  been  in  active  military 
service,  the  National  Guard  or  the  Reserves? 


YES  . 

NO  . 

REFUSED  . . 
DON’T  KNOW 


1  (SC-llA) 

2  (SC-12) 
-7  (SC-12) 
-8  (SC-12) 


SC-llA.  (Are  you/Is  PERSON)  presently  serving  in  the  military? 


YES  .  1  (CATI  CHECK  #SC8) 

NO  .  2  (CATI  CHECK  #SC8) 

REFUSED  .  -7  (CATI  CHECK  #SC8) 

DON’T  KNOW  .  -8  (CATI  CHECK  #SC8) 


SC-12.  (Have  you/Has  he/Has  she)  been  accepted  for  service  in  a  branch 
of  the  Armed  Forces  and  (are/is)  now  waiting  to  go 
on  active  duty? 


YES  .  1  (CATI  CHECK  #SC8) 

NO  .  2  (SC-13A) 

REFUSED  .  -7  (SC-13A) 

DON’T  KNOW .  -8  (SC-13A) 


SC-13A.  (Do  you  have/Does  he  have/Does  she  have)  a  regular  high  school 
diploma,  a  GED,  an  ABE,  or  some  other  kind  of  certificate  of 
high  school  completion? 


REGULAR  HIGH  SCHOOL  DIPLOMA  .  1  (SC-14) 

GED  [GENERAL  EDUCATIONAL  DEVELOPMENT]  2  (SC-14) 

ABE  [ADULT  BASIC  EDUCATION] 

CERTIFICATE  [E.G.  CORRESPONDENCE, 

NIGHT  SCHOOL]  .  3  (SC-14) 

SOME  OTHER  KIND  OF  CERTIFICATE  .  4  (SC-14) 

NONE  OF  THE  ABOVE  .  5  (SC-14) 

REFUSED  .  -7  (SC-14) 

DON’T  KNOW  .  -8  (SC-14) 


Questionnaire 
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ACOMS  Annotated  Questionnaire 
Quarter  87-^2  (Jan,  Feby  &  Mar 
Module:  Household  Screener 


87) 


Screen  Name: 

SC- 14 

Question  Bank  #:SC14 

Variables : 

Ranges : 

EEDENCUR 

1,2, -7, -8 

Sub-Population : 

Youth  of  eligible 

age  and  military  status 

Screen  Name: 

SC-15 

Question  Bank  #:SC15 

Variables : 

Ranges : 

EEDENTYP 

01-10,-7, -8 

Sub-Population : 

Youth  of  eligible 

age  and  military  status 

who  are  currently 

enrolled  in  school 

[EEDENCUR  (SC- 14) 

EQ  1] 

Screen  Name: 
Variables : 
EEDENYRH 
Sub-Population : 


SC-16  Question  Bank  #:SC16 

Ranges : 

9-12, -7, -8 

Youth  of  eligible  age  and  military  status 
who  are  currently  enrolled  in  a  regular 
day  high  school 
[EEDENTYP  (SC- 15)  EQ  1] 


Annotation 


Page  0-10 


ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan>  Feb,  &  Mar  87) 
Module :  Household  Screener 


SC-14.  (Are  you/Is  PERSON)  currently  enrolled  in  school? 


YES  . 

NO  . 

REFUSED  . . 
DON'T  KNOW 


1  (SC-15) 

2  (SC-13) 
-7  (SC-13) 
-8  (SC-13) 


SC-15.  In  what  type  of  school  or  training  program  (are  you/is  he/is  she) 
currently  enrolled? 


TAKING  H.S.  COURSES  IN  REGULAR 

DAY  HIGH  SCHOOL  .  01  (SC-16) 

GED  OR  HIGH  SCHOOL  EQUIVALENCY 

PROGRAM .  02  (SC-13) 

ADULT  BASIC  EDUCATION  [ABE]  [H.S. 

COURSES  IN  NIGHT  SCHOOL  OR  BY 

CORRESPONDENCE)  .  03  (SC-13) 

SKILL  DEVELOPMENT  PROGRAM 
[E.G.  PUBLIC  EMPLOYMENT,  JOBS, 

OIC,  WIN,  CETA]  .  04  (SC-13) 

ON  THE  JOB  TRAINING  PROGRAM  ...  05  (SC-13) 

APPRENTICESHIP  PROGRAM  .  06  (SC-13) 

VOCATIONAL,  BUSINESS  OR  TRADE 

SCHOOL  .  07  (SC-13) 

2  YEAR  JR  OR  COMMUNITY 

COLLEGE  .  08  (SC-17A) 

4  (5)  YEAR  COLLEGE  OR 

UNIVERSITY .  09  (SC-17) 

SOME  OTHER  SCHOOL  .  10  (SC-13) 

REFUSED  .  -7  (SC-13) 

DON’T  KNOW  .  -8  (SC-13) 


SC-16.  (Are  you/Is  he/Is  she)  currently  enrolled  in  9th,  10th,  11th  or 
12th  grade? 


9TH . 

lOTH . 

IITH . 

12TH . 

REFUSED  . . 
DON'T  KNOW 


9  (SC-13B) 

10  (SC-13B) 

11  (SC-13B) 

12  (SC-13B) 
-7  (SC-13) 
-8  (SC-13) 


Questionnaire 
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ACOMS  Annotated  Questionnaire 
Quarter  87^2  (Jan,  Feb,  &  Mar 


Module; 


Household  Screeher 


87) 


Screen  Name: 

SC-17 

Question  Bank  #:SC17 

Variables ; 

Ranges : 

EEDENYRC 

1-5, -7, -8 

Sub-Population: 

Youth  of  eligible 

age  and  military  status 

who  are  currently 

enrolled  in  college 

[EEDENTYP  (SC-15) 

EQ  9] 

Screen  Name: 

SC-17A 

Question  Bank  #:SC17A 

Variables : 

Ranges : 

Change  Code: A 

EEDENYRJ 

If  2,  -7,  -8 

Sub-Population : 

Youth  of  eligible 

age  and  military  status 

who  are  currently 

enrolled  in  a  two-year 

junior  or  community  college 

[EEDENTYP  (SC- 15) 

EQ  8] 

Screen  Name: 

SC-13B 

Question  Bank  #:SC13B 

Variables : 

Ranges : 

EEDCOVER 

1,2, -7, -8 

Sub-Population : 

Youth  of  eligible 

age  and  military  status 

who  are  currently 

enrolled  in  a  regular 

high  school  or  college 

[EEDENYRH  (SC-16) 

EQ  9,10,11,12]  OR 

[EEDENYRC  (SC- 17) 

EQ  1/2/3/ 4/5] 

Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module :  Household  Screener 


SC-17.  (Are  you/Is  he/Is  she)  currently  enrolled  in  (your /his/her) 
first,  second,  third,  fourth  or  fifth  year  of  college? 


FIRST  YEAR  [FR]  .  1 

SECOND  YEAR  [SO]  .  2 

THIRD  YEAR  [JR]  .  3 

FOURTH  YEAR  [SR]  .  4 

FIFTH  YEAR  [OF  A  5  YEAR  COLLEGE]  5 

REFUSED  .  -7 

DON'T  KNOW  . ■ .  -8 


(SC-13B) 

(SC-13B) 

(SC-13B) 

(SC-13B) 

(SC-13B) 

(SC-13) 

(SC-13) 


SC-17A.  (Are  you/Is  he/Is  she)  currently  enrolled  in  (your /his /her) 
first  or  second  year  of  junior  or  community  college? 


FIRST  YEAR 
SECOND  YEAR 
REFUSED  . . . 
DON'T  KNOW 


1  (SC-13B) 

2  (SC-13B) 
-7  (SC-13) 
-8  (SC-13) 


SC-13B.  So,  the  highest  grade  or  level  of  schooling  that 

(you  have/he  has/she  has)  completed  and  received  credit  for  is 
(the)  (college  year/high  school  grade) ? 


YES  . 

NO  . 

REFUSED  . . 
DON'T  KNOW 


1  (SC-18) 

2  (SC-13) 
-7  (SC-13) 
-8  (SC-13) 


Questionnaire 
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ACOMS  Annotated  Quest! onnai re 
Quarter; 87-2  (Jan,  Feb,  &  Mar 
Module :  Household  Screener 


87) 


Screen  Name: 
Variables : 
EEDCOMP 

Sub-Population : 


SC-13  Question  Bank  #:SC13 

Ranges ; 

07-25,-7, -8 

Youth  of  eligible  age  and  military  status 


Screen  Name: 
Variables : 
ELIVADDR 
Sub-Population : 


SC-18  Question  Bank  #:SC18 

Ranges : 

1,2, -7, -8 

Youth  of  eligible  age,  military  status,  and 

educational  level 

[EEDCOMP  (SC-13)  EQ  7, 8,... 15]  OR 

[EEDCOMP  (SC-13)  EQ  16  AND 

EEDENYRC  (SC-17)  EQ  5]  OR 

[EEDCOMP  (SC-13)  EQ  21,22,23,24,25] 


Annotation 
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f  \ 

■  ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Household  Screener 

V _ _ _ _J 


SC-13.  What  is  the  highest  grade  or  level  of  schooling  that 

(you  have/he  has/she  has)  completed  and  received  credit  for? 


LESS  THAN  8TH  GRADE  . 

8TH  GRADE  . 

9TH  GRADE  . 

lOTH  GRADE  . 

IITH  GRADE  . 

12TH  GRADE  . 

1ST  YEAR  OF  4-YEAR  COLLEGE  [FR] . 

2ND  YEAR  OF  4-YEAR  COLLEGE  [SO]  . 

3RD  YEAR  OF  4- YEAR  COLLEGE  [JR]  . 

4TH  YEAR  OF  4-YEAR  COLLEGE  [SR]  . 

5TH  YEAR  COLLEGE,  1ST  YEAR 
GRADUATE  OR  PROFESSIONAL  SCHOOL  . . . . 
2ND  YEAR  GRADUATE  OR  PROFESSIONAL 

SCHOOL  . 

3RD  YEAR  GRADUATE  OR  PROFESSIONAL 

SCHOOL  . .  .  .  . 

MORE  THAN  3  YEARS  GRADUATE  OR 

PROFESSIONAL  SCHOOL  . . . 

1ST  YEAR  OF  JR  OR  COMMUNITY  COLLEGE.. 
2ND  YEAR  OF  JR  OR  COMMUNITY  COLLEGE . . 
1ST  YEAR  OF  VOCATIONAL,  BUSINESS, 

OR  TRADE  SCHOOL  . 

2ND  YEAR  OF  VOCATIONAL,  BUSINESS, 

OR  TRADE  SCHOOL  . 

MORE  THAN  2  YEARS  OF  VOCATIONAL 

BUSINESS  ,OR  TRADE  SCHOOL  . 

REFUSED  . 

DON'T  KNOW  . 


07 

(SC-18) 

08 

(SC-18) 

09 

(SC-18) 

10 

(SC-18) 

11 

(SC-18) 

12 

(SC-18) 

13 

(SC-18) 

14 

(SC-18) 

15 

(SC-18) 

16 

(CATI  CHECK 

#SC8) 

17 

(CATI  CHECK 

#SC8) 

18 

(CATI  CHECK 

#SC8) 

19 

(CATI  CHECK 

#SC8) 

20 

(CATI  CHECK 

#SC8) 

21 

(SC-18) 

22 

(SC-18) 

23 

(SC-18) 

24 

(SC-18) 

25 

(SC-18) 

-7 

(SC-18) 

-8 

(SC-18) 

SC-18.  (Are  you/Is  PERSON)  living  at  this  address? 


YES  .  1  (SC-19) 

NO  .  2  (CAT I  CHECK  #SC7B) 

REFUSED  .  -7  (CATI  CHECK  #SC8) 

DON'T  KNOW  .  -8  (CATI  CHECK  #SC8) 


CATI  CHECK  #SC7B:  IS  RESPONDENT  CURRENTLY  ENROLLED  IN 

IN  SCHOOL?  [SC-14  =  1,-7, -8] 


YES  . 1  (SC-18A) 

NO  . 2  (SC-19) 


Questionnaire 
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ACOMS  Annotated  Questiortnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Module :  Household  Screener  ; 


87) 


Screen  Name: 
Variables : 
ELIVDORM 
Sub-Population 


SC-18A  Question  Bank  #:SC18A 

Ranges : 

1,2, -7, -8 

Youth  of  eligible  age,  military  status,  and 
educational  level  who  are  not  living  at  the 
location  of  the  phone  and  who  are  currently 
enrolled  in  school 
[ELIVADDR  (SC-18)  EQ  2  AND 
EEDENCUR  (SC-14)  EQ  1,-7, -8] 


Screen  Name: 

SC- 19 

Question  Bank  #:SC19 

Variables : 

Ranges : 

ERACE 

1 

1 

1 

CO 

Sub-Population: 

Youth  of  eligible 

age,  military  status. 

educational  level. 

and  address 

[ELIVADDR 

(SC-18) 

EQ  1]  OR 

[ELIVDORM 

(SC-18A) 

EQ  1] 

Screen  Name: 

SC-20 

Question  Bank 

#:SC20 

Variables : 

Ranges : 

EHISP 

1,2, -7, -8 

Sub-Population : 

Youth  of  eligible 

age. 

military 

status. 

educational  level. 

and 

address 

Annotation 
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SC-18A.  (Are  you/Is  PERSON)  living  in  undergraduate 
student  housing? 

[That  is,  undergraduate  housing  that  is  owned,  leased 
or  sponsored  by  the  school  (you  are/he  is /she  is)  attending?] 


YES  .  1  (SC-19) 

NO  .  2  (CATI  CHECK  #SC8) 

REFUSED  .  -7  (CATI  CHECK  #SC8) ) 

DON'T  KNOW  .  -8  (CATI  CHECK  #SC8) 


ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module :  Household  Screener 


I  CATI  CHECK  #SC8:  FLAG  AS  INELIGIBLE  FOR  MAIN 
I  INTERVIEW  AND  GO  TO  CATI  CHECK  #SC9. 


SC-19.  Please  tell  me  whether  (you  are/PERSON  is) ... 


White  .  1 

Black  .  2 

Asian  or  Pacific  Islander,  or  . . .  3 

American  Indian  or  Alaskan  Native  4 

REFUSED  . -7 

DON'T  KNOW  .  -8 


SC-20.  (Are  you/Is  he/Is  she)  Hispanic? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


Questionnaire 
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ACOMS  Anndtateci  Quest ionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Module :  ^Household  Screener 


87) 


Screen  Name: 
Variables : 
ELNAM 

Sub-Population 


SC-21  Question  Bank  #:SC21 

Ranges : 

Youth  eligible  for  the  main  interview  and 
youth  ages  13,  14,  15 


Screen  Name: 

SC-4B 

Question 

Bank  #:SC4B 

Variables : 

Ranges : 

PHONCNTY 

Sub-Population : 

Correct  phone 

numbers  with 

household  member 

on  the  line 

Annotation 
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CATI  CHECK  #SC9:  ARE  THERE  ANY  MORE  MALES/FEMALES 

16-24  YEARS? 

YES  .  1  (CATI  CHECK  #SC7A) 

NO  . 2  (CATI  CHECK  #SC10) 

CATI  CHECK  #SC10:  ARE  THERE  ANY  (MORE)  YOUTHS  ELIGIBLE 

FOR  THE  MAIN  INTERVIEW? 

YES  . 1  (SC-21) 

NO  . 2  (SC-4B) 


SC-21.  What  is  (your/PERSON' S)  last  name? 

[We  need  (your/PERSON' s)  last  name 

so  that  if  we  need  to  call  again  to  get  updated 

information,  we  can  ask  for  (you/him/her)  by  name.] 


LAST  NAME  _  (CATI  CHECK  #SC10) 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


SC-4B.  What  county  do  you  live  in? 


COUNTY 

REFUSED .  -7 

DON'T  KNOW .  -8 


Questionnaire 
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ACOMS  Annotated  Questiorihaire 
Quarter  87-2  (Jari,  Feb,  &  Mar 
Module :  Household  Screener 


87) 


Screen  Name:  SC-4C  Question  Bank  #:SC4C 

Variables :  Ranges : 

PHONZIP 

Sub-Population;  Correct  phone  numbers  with  household  member 

on  the  line 


Screen  Name;  SC-4E  Question  Bank  # : SC4E 

Variables:  Ranges; 

PHONCITY 

Sub-Population:  Correct  phone  numbers  with  household  member 

on  the  line  and  county  or  zip  is  missing 
[PHONCNTY  (SC-4B)  EQ  -7,-8]  OR 
[PHONZIP  (SC-4C)  EQ  -7,-8] 


Screen  Name; 
Variables ; 
PHONEOTH 
Sub-Population ; 


SC-35  Question  Bank  #;SC35 

Ranges ; 

1,2, 7, 8 

Households  with  at  least  one  youth  eligible 
for  the  main  interview  or  a  youth  age  13-15 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  ( Jan^  Feb,  •  &  Mar  87) 
Module :  Household  Screener 


SC-4C.  What  is  your  zip  code? 


ZIP  CODE 

REFUSED .  -7 

DON’T  KNOW  .  -8 


CATI  CHECK  #SC25A1:  IS  COUNTY  OR  ZIP  MISSING? 

[SC-4B  OR  SC-4C  =  -7  OR  -8] 

YES  .  1  (SC-4E) 

NO  .  2  (CATI  CHECK 

#SC25A2) 


SC-4E.  What  city  do  you  live  in? 


CITY 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


CATI  CHECK  #SC25A2:  ARE  THERE  ANY  ELIGIBLE  16-24  YEAR 

OLDS  OR  ANY  13-15  YEAR  OLD  HOUSEHOLD 
MEMBERS? 


YES . .  1  (SC-35) 

NO .  2  (CATI  CHECK  #SC26) 


SC-35.  Are  there  any  telephone  numbers  in  addition  to 
area  code  (AREA  CODE  AND  NUMBER)  in  your  home? 


YES  .  1  (SC-36) 

NO  .  2  (CATI  CHECK  #SC25A) 

REFUSED  .  -7  (CATI  CHECK  #SC25A) 

DON’T  KNOW  .  -8  (CATI  CHECK  #SC25A) 


Questionnaire 


Page  0-15 
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ACOMS  Annotated  Quest ionnaire 
Quarter  87-2  •  (Jan,  Feb,  &  Mar  87) 


i:  Module : 


Household  Screener 


Screen  Name: 
Variables : 
XPHONUSE 
Sub-Population: 


SC-36  Question  Bank  #:SC36 

Ranges : 

1,2, 3,-7, -8 

Households  with  at  least  one  youth  eligible 
for  the  main  interview  or  a  youth  age  13-15 
and  additional  telephone  numbers  in  the  home 
[PHONEOTH  (SC-35)  EQ  1] 


Screen  Name: 
Variables : 
XPHONLOC 
Sub-Population 


SC-36A  Question  Bank  #:SC36A 

Ranges : 

1,2, 3, -7, -8 

Households  with  youth  eligible  for  further 
interviews  and  additional  telephone  numbers 
for  business  and  home  use 
[XPHONUSE  (SC-36)  EQ  2] 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module :  Household  Screener 


SC-36.  Is  this  number  for... 


home  use,  .  1 

business  and  home  use,  or.  2 

business  use  only?  .  3 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


(CATI  CHECK  #SC25A) 
(SC-36A) 

(CATI  CHECK  #SC25A) 
(CATI  CHECK  #SC25A) 
(CATI  CHECK  #SC25A) 


SC-36A.  Is  this  phone  located  in  a  home  or  in  a  business? 


HOME  .  1  (CATI  CHECK  #SC25A) 

BOTH  .  2  (CATI  CHECK  #SC25A) 

BUSINESS  .  3  (CATI  CHECK  #SC25A) 

REFUSED . . .  -7  (CATI  CHECK  #SC25A) 

DON'T  KNOW  .  -8  (CATI  CHECK  #SC25A) 


13-15  YEAR  OLD  TRACKING  INFORMATION 


CATI  CHECK  #SC25A:  ARE  THERE  ANY  13  TO  15  YEAR  OLD 

HOUSEHOLD  MEMBERS? 

YES  .  1  (SC38) 

NO .  2  (CATI  CHECK  #SC26) 


Questionnaire 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Module:  Household  Screener 


87) 


Screen  Name: 

Variables : 

CONTFNAME 

CONTLNAME 

CONTADDR 

CONTCITY 

CONTST 

CONTZIP 

CONTAREA 

CONTEXCH 

CONTLOCL 

Sub-Population 


SC-38  Question  Bank  #:SC38 

Ranges : 


Phone  numbers  with  at  least  one  household 
member  age  13-15 
[BABYFLG  EQ  1] 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan^  Feb;  &  Mar  87) 
Module :  Household  Screener 


SC-38.  Please  give  me  the  name,  address  and  telephone  number  of  a 
friend  or  family  member  not  at  this  address  who  would  know 
how  to  get  in  touch  with  you  in  case  we  need  to  contact  you 
again  and  have  a  hard  time  getting  hold  of  you. 


FIRST  NAME 


LAST  NAME 


STREET  NAME,  NUMBER  &  APT.  NUMBER 


CITY 

STATE  ZIP 

AREA  CODE 

EXCHANGE 

LOCAL  NUMBER 

[GO  TO  CAT I  CHECK  #SC26] 


Questionnaire 
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ACOMS^  Questionnaire 
Quarter  87-2v (Jan,  Feb,  &  Mar 
Module:  Household  Screener 


87); 


Annotation 
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. . 

ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module :  Household  Screener 

_ _ _ _ _ J 


CATI  CHECK  #SC26:  ARE  THERE  ANY  PERSONS  ELIGIBLE  FOR  THE 

MAIN  INTERVIEW? 

YES  .  1  (HHCHOOSE) 

NO  . 2  (TERM7,  CODE  INELIGIBLE) 


TERMINATION  SCREENS 

TERMl  Thank  you  very  much,  but  I  seem  to  have  dialed  a  wrong 
number.  It  is  possible  that  your  number  will  be  dialed 
again  at  a  later  time. 

REDIAL  .  1  (RESTART  AT  INTRO) 

NON-WORKING  NUMBER  [ IF 
NUMBER  HAS  BEEN  DIALED  TWICE]  .  2 

TERM2  Thank  you  very  much,  that ' s  all  the  questions  that  I  have  at 
this  time. 

B^TERM38  Thank  you  for  your  time  and  cooperation.  Your  assistance 
has  been  very  valuable  to  our  research  effort. 

TERM346  Thank  you  very  much,  that's  all  the  questions  I  have 
at  this  time. 

[CODE  NON-RESIDENTIAL] 

TERMS  Thank  you  very  much  for  your  time.  Goodbye. 

[ENTER  THE  RESULT  CODE  USING  THE  DEFINITIONS:] 


CALLBACK  -  NO  APPOINTMENT  .  4 

CALLBACK  -  APPOINTMENT  .  5  (APPT) 


TERM6 


At  this  time  we  are  only  interviewing  in  households 
with  13  to  24  year  olds,  so  I  have  no  further  questions 
for  you.  The  information  you  have  given  us  is 
confidential  and  is  protected  under  an  act  of  Congress 
called  the  Privacy  Act  of  1974.  This  survey  is  for 
research  purposes  only  and  is  authorized  by  law  in 
Title  10  use  Sections  503  and  2358.  Thank  you  very 
much  for  your  cooperation.  Good  bye. 

[CODE  NO  ELIGIBLE  HOUSEHOLD  MEMBERS] 


Questionnaire 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &.  Mar 
Module;  Household  Screener 


87) 


TERM7  The  information  you  have  given  us  is  confidential.  This 
survey  is  for  research  on  how  young  adults  make  career 
decisions  and  is  authorized  by  law  in  Title  10  USC  Sections 
503  and  2358.  Thank  you  for  your  time.  Good  bye. 


TERM8  I  have  no  further  questions  for  you  at  this  time.  The 
information  you  have  given  us  is  confidential  and  is 
protected  under  an  Act  of  Congress  called  the  Privacy 
Act  of  1974.  This  survey  is  for  research  purposes  only 
and  is  authorized  by  law  in  Title  10  USC  Sections  503 
and  2358.  Thank  you  very  much  for  your  cooperation. 
Good  bye. 


TERM9 


Let  me  remind  you  that  the  information  you  have  given  us 
is  confidential  and  is  protected  under  an  act  of  Congress 
called  the  Privacy  Act  of  1974.  This  survey  is  for 
research  purposes  only  and  is  authorized  by  law  in  Title  10,  USC 
Sections  503  and  2358  and  Executive  Order  9397. 

I  have  no  further  questions  for  you  at  this  time,  but  would 
you  please  stay  on  the  line  for  one  moment  while  I  check  to 
see  if  I  need  to  speak  to  anyone  else  in  your  household. 


Thank  you  very  much  for  your  cooperation.  Good  bye. 


RESTART  SCREENS 


SC-KNOW.  Is  there  another  household  member  at  home? 


YES . 

NO . 

REFUSED . . . 
DON'T  KNOW 


1  (SC-2RI) 

2  (TERM5) 
-7 

-8 


SC-2RI.  Hello,  this  is  (YOUR  NAME) . 

I  am  calling  from  Westat,  a  research  firm  near  Washington,  D.C. 
We  are  conducting  an  important  national  survey  for  the 
Federal  Government. 
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ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-2  (Jan,  Feb,  and  Mar  87) 


Module:  Education-Employment 


ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module :  Education-Eitiployment 


) 


Screen  Name: 
Variables : 
YHSDIPL 

Sub-Population : 


EE-2 
Ranges : 
1-5, -7, -8 
All  youth 


Question  Bank  #:EE2 


Screen  Name: 

EE-4 

Question  Bank  #:EE4 

Variables : 

Ranges : 

YEDCUR 

1,2, -7, -8 

Sub-Population : 

All  youth 

Screen  Name:  EE-5  Question  Bank  #:EE5 

Variables :  Ranges : 

YEDLASTM 

YEDLASTY 

Sub-Population:  Youth  not  currently  enrolled  in  school 

[YEDCUR  (EE-4)  EQ  2, -7, -8] 


Annotation 


Page  1-1 


ACOMS  Annotated  Questionnaire 
Quarter  67-2  (Jan,  Feb,  &  Mar  87) 
Module :  Educat ion- Employment 


EE-INTRO.  I  have  some  questions  about  your  educational 
and  employment  experiences . 


EE-2.  Do  you  have  a  regular  high  school  diploma,  a  GED, 
an  ABE,  or  some  other  kind  of  certificate  of 
high  school  completion? 


REGULAR  HIGH  SCHOOL  DIPLOMA  .  1 

GED  [GENERAL  EDUCATIONAL 

DEVELOPMENT]  .  2 

ABE  [ADULT  BASIC  EDUCATION] 

CERTIFICATE  [E.G.,  CORRESPONDENCE, 

NIGHT  SCHOOL]  .  3 

SOME  OTHER  KIND  OF  CERTIFICATE  .  4 

NONE  OF  THE  ABOVE  .  5 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


EE-4.  Are  you  currently  enrolled  in  school,  college,  a 
vocational  or  technical  program,  apprenticeship 
or  a  job  training  program? 


YES  . 

NO  . 

REFUSED  . . 
DON’T  KNOW 


1  (EE-6) 

2  (EE-5) 

-7  (EE-5) 

-8  (EE-5) 


EE-5.  In  what  month  and  year  did  you  last  attend  any 
type  of  school  or  training  program? 


MONTH  _  YEAR  19_ 

[USE  THE  CATEGORIES  BELOW  FOR  MONTH.] 


1. 

JANUARY 

7. 

JULY 

2. 

FEBRUARY 

8. 

AUGUST 

3. 

MARCH 

9. 

SEPTEMBER 

4. 

APRIL 

10. 

OCTOBER 

5. 

MAY 

11. 

NOVEMBER 

6. 

JUNE 

12. 

DECEMBER 

Questionnaire 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Module:  Education-Employment 


Screen  Name: 
Variables : 
YEDKIND 

Sub-Population : 


EE-6  Question  Bank  #:EE6 

Ranges : 

1-10, -7,-8 

Screener  respondents  currently  enrolled  in 
school  and  youth,  who  were  not  screener 
respondents,  who  are  either  in  school  or 
out  of  school 

[YUTHNUM  EQ  01  AND  EEDENCUR  (SC-14)  EQ  1]  OR 
[YUTHNUM  NE  01  AND  YEDCUR  (EE-4)  EQ  1,2, -7, -8] 


Screen  Name: 
Variables : 
YEDENYRH 
Sub-Population : 


EE-6A  Question  Bank  #:EE6A 

Ranges : 

9-12, -7, -8 

Youth  currently  enrolled  in  high  school 
[YEDKIND  (EE- 6)  EQ  1] 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan^  Feb,  &  Mar  87) 
Module:  Education- Employment 


EE- 6.  What  kind  of  school  or  training  program 
(are  you/were  you  last)  enrolled  in? 


TAKING  H.S.  COURSES  IN  REGULAR 

DAY  HIGH  SCHOOL  .  1 

GED  OR  HIGH  SCHOOL  EQUIVALENCY 

PROGRAM  .  2 

ADULT  BASIC  EDUCATION  [ABE] 

[H.S.  COURSES  IN  NIGHT  SCHOOL 

OR  BY  CORRESPONDENCE]  .  3 

SKILL  DEVELOPMENT  PROGRAM 
[E.G.,  PUBLIC  EMPLOYMENT, 

JOBS,  OIC,  WIN,  CETA]  .  4 

ON  THE  JOB  TRAINING  PROGRAM .  5 

APPRENTICESHIP  PROGRAM  .  6 

VOCATIONAL,  BUSINESS  OR 

TRADE  SCHOOL  .  7 

2  YEAR  JUNIOR  OR  COMMUNITY  COLLEGE..  8 

4  YEAR  COLLEGE  OR  UNIVERSITY  .  9 

SOME  OTHER  SCHOOL .  10 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


CATI  CHECK  #EE1:  IS  RESPONDENT  CURRENTLY  ENROLLED? 

(EE-4  =  1) 


YES  .  1  (CATI  CHECK  #EE-1A) 

NO  .  2  (EE-1) 


CATI  CHECK  #EE1A:  IS  RESPONDENT  IN  H.S.  OR  4  YR  COLLEGE? 

(EE-6  =  1)  OR  (EE- 6  =  9) 

H.S . 1  (EE-6A) 

COLLEGE  .  2  (EE-6B) 

JR.  COLLEGE. . . .3  (EE-6C) 

OTHER .  4  (EE-1) 


EE-6A.  (Are  you/Is  he/Is  she)  currently  enrolled  in  9th,  10th,  11th 
or  12th  grade? 


9TH . 

lOTH . 

IITH . 

12TH . 

REFUSED  . . 
DON'T  KNOW 


9  (EE-IVER) 

10  (EE-IVER) 

11  (EE-IVER) 

12  (EE-IVER) 
-7  (EE-1) 

-8  (EE-1) 


Questionnaire 
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AGOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Education-Employment 


) 


Screen  Name: 
Variables : 
YEDENYRC 
Sub-Population : 


EE-6B  Question  Bank  #:EE6B 

Ranges : 

1-5, -7, -8 

Youth  currently  enrolled  in  a  4  year  college 
[YEDKIND  (EE-6)  EQ  9] 


Screen  Name : 

EE-6C 

Question  Bank  #:EE6C 

Variables : 

Ranges : 

Change  Code :  A 

YEDENYRJ 

N) 

1 

1 

00 

Sub-Population : 

Youth  currently 

enrolled  in  a  2  year  college 

[YEDKIND  (EE-6) 

EQ  8] 

Screen  Name: 
Variables : 
YEDCOVER 
Sub-Population 


EE-IVER  Question  Bank  #:EE1VER 

Ranges : 

1,2, -7, -8 

Youth  currently  enrolled  in  high  school  or 
in  a  4  year  college 

[YEDENYRR  (EE-6A)  EQ  9,10,11,12]  OR 
[YEDENYRC  (EE-6B)  EQ  1,2, 3, 4, 5] 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  8*7-2  (Jan,^  Feb,  &  Mar  87) 
Module:  Education- Employment 


EE-6B.  (Are  you/Is  he/Is  she)  currently  enrolled  in  (your/his/her) 
first,  second,  third,  fourth  or  fifth  year  of  college? 


FIRST  YEAR  [FR] .  1 

SECOND  YEAR  [SO] .  2 

THIRD  YEAR  [JR] .  3 

FOURTH  YEAR  [SR] .  4 

FIFTH  YEAR  [OF  A  5  YEAR  COLLEGE]  5 

REFUSED  .  -7 

DON'T  KNOW . .  -8 


(EE-IVER) 

(EE-IVER) 

(EE-IVER) 

(EE-IVER) 

(EE-IVER) 

(EE-1) 

(EE-1) 


EE-6C.  (Are  you/Is  he/Is  she)  currently  enrolled  in  (your/his/her) 
first  or  second  year  of  junior  or  community  college? 


FIRST  YEAR 
SECOND  YEAR 
REFUSED  . . . 
DON'T  KNOW 


1  (EE-IVER) 

2  (EE-IVER) 
-7  (EE-1) 

-8  (EE-1) 


EE-IVER.  So,  you  have  completed  and  received  credit 
for  (the)  (college  year/high  school  grade) ? 

YES  . 

NO  . 

REFUSED  . . 

DON'T  KNOW 


1  (EE-3) 

2  (EE-1) 
-7  (EE-1) 
-8  (EE-1) 
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:  AGOMS^s  Questionnaire 
Qu ar t e r  8  7 - 2  ( Jan ,  Feb ,  &  Ma r 
Module :  Education-Employment 


87) 


Screen  Name: 
Variables : 
YEDLEV 

Sub-Population ; 


EE-1 
Ranges : 
07-25, -7, -8 
All  youth 


Question  Bank  #:EE1 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 

Module:  Education- Employment 

\ _  _ J 

EE-1.  What  is  the  highest  grade  or  level  of  schooling  that 
you  have  completed  and  received  credit  for? 

LESS  THAN  8TH  GRADE  .  07  (EE-3) 

8 TH  GRADE  .  08  (EE-3) 

9TH  GRADE  .  09  (EE-3) 

lOTH  GRADE  . .  10  (EE-3) 

IITH  GRADE  .  11  (EE-3) 

12TH  GRADE  .  12  (EE-3) 

1ST  YEAR  OF  4-YEAR  COLLEGE  [FR] .  13  (EE-3) 

2ND  YEAR  OF  4-YEAR  COLLEGE  [SO]  .  14  (EE-3) 

3RD  YEAR  OF  4 -YEAR  COLLEGE  [JR]  .  15  (EE- 3) 

4TH  YEAR  OF  4 -YEAR  COLLEGE  [SR]  .  16  (EE- 3) 

5TH  YEAR  COLLEGE,  1ST  YEAR 

GRADUATE  OR  PROFESSIONAL  SCHOOL  _  17  (EE-3) 

2ND  YEAR  GRADUATE  OR  PROFESSIONAL 

SCHOOL  .  18  (EE-3) 

3RD  YEAR  GRADUATE  OR  PROFESSIONAL 

SCHOOL  .  19  (EE- 3) 

MORE  THAN  3  YEARS  GRADUATE  OR 

PROFESSIONAL  SCHOOL  .  20  (EE-3) 

1ST  YEAR  OF  JR  OR  COMMUNITY  COLLEGE..  21  (EE-3) 
2ND  YEAR  OF  JR  OR  COMMUNITY  COLLEGE..  22  (EE-3) 
1ST  YEAR  OF  VOCATIONAL,  BUSINESS, 

OR  TRADE  SCHOOL  .  23  (EE- 3) 

2ND  YEAR  OF  VOCATIONAL,  BUSINESS, 

OR  TRADE  SCHOOL  .  24  (EE-3) 

MORE  THAN  2  YEARS  OF  VOCATIONAL, 

BUSINESS,  OR  TRADE  SCHOOL  .  25  (EE-3) 

REFUSED  .  -7  (EE-3) 

DON’T  KNOW  .  -8  (EE-3) 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb>  &  Mar  87) 
Module:  Education-Employment 


J 


Screen  Name: 
Variables : 
YEDPLAN 
Sub-Population 


EE-3 
Ranges : 
07-25, -7, -8 
All  youth 


Question  Bank  #:EE3 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module;  Education- Employment 


EE-3.  What  is  the  highest  grade  or  year  of  school  or  college 
you  plan  to  eventually  complete? 


LESS  THAN  8TH  GRADE  . 

8TH  GRADE  . 

9TH  GRADE  . 

lOTH  GRADE  . 

IITH  GRADE  . 

12TH  GRADE  . 

1ST  YEAR  OF  4-YEAR  COLLEGE  [FR] . 

2ND  YEAR  OF  4 -YEAR  COLLEGE  [SO]  . 

3RD  YEAR  OF  4 -YEAR  COLLEGE  [JR]  . 

4TH  YEAR  OF  4-YEAR  COLLEGE  [SR]  . 

5TH  YEAR  COLLEGE,  1ST  YEAR 
GRADUATE  OR  PROFESSIONAL  SCHOOL  . . . . 
2ND  YEAR  GRADUATE  OR  PROFESSIONAL 

SCHOOL  . 

3RD  YEAR  GRADUATE  OR  PROFESSIONAL 

SCHOOL  . . . 

MORE  THAN  3  YEARS  GRADUATE  OR 

PROFESSIONAL  SCHOOL  . 

1ST  YEAR  OF  JR  OR  COMMUNITY  COLLEGE.. 
2ND  YEAR  OF  JR  OR  COMMUNITY  COLLEGE.. 
1ST  YEAR  OF  VOCATIONAL,  BUSINESS, 

OR  TRADE  SCHOOL  . 

2ND  YEAR  OF  VOCATIONAL,  BUSINESS, 

OR  TRADE  SCHOOL  . 

MORE  THAN  2  YEARS  OF  VOCATIONAL, 

BUSINESS,  OR  TRADE  SCHOOL  . 

REFUSED  . 

DON’T  KNOW  . 


07 

(CATI 

CHECK 

#EE2A) 

08 

(CATI 

CHECK 

#EE2A) 

09 

(CATI 

CHECK 

#EE2A) 

10 

(CATI 

CHECK 

#EE2A) 

11 

(CATI 

CHECK 

#EE2A) 

12 

(CATI 

CHECK 

#EE2A) 

13 

(CATI 

CHECK 

#EE2A) 

14 

(CATI 

CHECK 

#EE2A) 

15 

(CATI 

CHECK 

#EE2A) 

16 

(CATI 

CHECK 

#EE2A) 

17 

(CATI 

CHECK 

#EE2A) 

18 

(CATI 

CHECK 

#EE2A) 

19 

(CATI 

CHECK 

#EE2A) 

20 

(CATI 

CHECK 

#EE2A) 

21 

(CATI 

CHECK 

#EE2A) 

22 

(CATI 

CHECK 

#EE2A) 

23 

(CATI 

CHECK 

#EE2A) 

24 

(CATI 

CHECK 

#EE2A) 

25 

(CATI 

CHECK 

#EE2A) 

-7 

(CATI 

CHECK 

#EE2A) 

-8 

(CATI 

CHECK 

#EE2A) 

CATI  CHECK  #EE2A:  HAS  RESPONDENT  COMPLETED  AT  LEAST  THE 

EIGHTH  GRADE  OF  SCHOOL? 

[EEl  >  8  OR  EE-1  =  -7,  -8] 


YES  .  1  (EE-7) 

NO  .  2  (EE-16) 
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i  ACOMS  Annotated  Que  s  t i ohh a i r e 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Module:  Education-Employment 


Screen  Name: 

Variables: 

YNUMLET 

Sub-Population: 


YEDGRADE 
Sub-Population : 


EE-7  Question  Bank  #:EE7 

Ranges : 

1,2, 3, -7, -8 

Youth  who  have  completed  more  than  8  years  of 
school  [YEDLEV  (EE-1)  GT  8 ]  OR 
[YEDLEV  EQ  -7,-8] 

1-7, -7, -8 

Youth  who  have  completed  more  than  8  years 
of  school,  whose  school  used  letter  or 
number  grades 
[YNUMLET  (EE-7)  EQ  1,2] 


Screen  Name : 
Variables : 
YEDELALG 
Sub-Population : 


EE-9_12  Question  Bank  #:EE9_12 

Ranges:  Change  Code:R 

1,2, 3, -7, -8 

Youth  who  have  completed  more  than  8  years  of 
school  [YEDLEV  (EE-1)  GT  8]  OR 
[YEDLEV  EQ  -7,-8] 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan^  Feb,  &  Mar  87) 
Module :  Education-Employment 


EE-7.  (Does/Did)  your  school  use  letter  or  number  grades? 


LETTER  . . . 
NUMBER  . . . 
NEITHER  . . 
REFUSED  . . 
DON'T  KNOW 


1 

2 

3  (EE-9_12) 

-7  (EE-9_12) 

-8  (EE-9  12) 


[IF  LETTER  ASK  LETTER,  IF  NUMBER  ASK  NUMBER] 


What  grades  (do/did)  you  usually  get  in  school? 
(Are/Were)  they... 


mostly  A's  90-100 .  1 

mostly  A's  &  B's  85-89 .  2 

mostly  B's  80-84 .  3 

mostly  B's  &  C's  75-7  9 .  4 

mostly  C's  70-74 .  5 

mostly  C's  &  D's  65-69 .  6 

mostly  D's  &  F's  64  or  below .  7 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


EE-9_12.  Now  I  have  a  list  of  high  school  mathematics  and  technical 
courses.  As  I  read  each  one,  please  tell  me  whether  you 
have  taken  or  plan  to  take  that  course  in  regular  high 
school. 


Elementary  algebra? 


TAKEN  OR  CURRENTLY  TAKING  .  1 

PLAN  TO  TAKE  .  2 

NOT  TAKEN  AND  NOT  PLANNING  TO .  3 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


Questionnaire 
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AGOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Education-^Employment 


Screen  Name: 

EE-9  12 

Question  Bank  #:EE9_12 

Variables : 

Ranges : 

Change  Code:R 

YEDGEOM 

1,2, 3, -7, -8 

Sub-Population: 

Youth  who  have 

completed 

more  then  8  years  of 

school  [YEDLEV 

(EE-1)  GT 

8]  OR  [YEDLEV  EQ  -7,-8] 

Screen  Name: 

EE-9  12 

Question  Bank  #:EE9  12 

Variables : 

Ranges : 

Change  Code:R 

YEDINALG 

1,2, 3, -7, -8 

Sub-Population : 

Youth  who  have 

completed 

more  than  8  years  of 

school  [YEDLEV 

(EE-1)  GT 

8]  OR  [YEDLEV  EQ  -7,-8] 

Screen  Name: 
Variables : 
YEDTRIG 

Sub-Population : 


EE-9_12  Question  Bank  #:EE9_12 

Ranges :  Change  Code : R 

1,2, 3, -7, -8 

Youth  who  have  completed  more  than  8  years  of 
school  [YEDLEV  (EE-1)  GT  8]  OR  [YEDLEV  EQ  -7,-8] 


Screen  Name: 

EE-16 

Question  Bank  #;EE16 

Variables : 

Ranges : 

YEMPCUR 

1,2, -7, -8 

Sub-Population : 

All  youth 

Screen  Name: 

EE-17 

Question  Bank  #:EE17 

Variables : 

Ranges : 

YEMPLOOK 

1,2, -7, -8 

Sub-Population : 

Youth  not  currently 
EQ  2, -7, -8] 

employed  [YEMPCUR  (EE-16) 

Annotation 
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ACOMS  Annotated  Questionnaire  ^ 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Education-Employment 

- - - - - - / 


EE-9  12. 


Plane  geometry? 


TAKEN  OR  CURRENTLY  TAKING .  1 

PLAN  TO  TAKE  . [  ’  ]  [  2 

NOT  TAKEN  AND  NOT  PLANNING  TO.  **  3 

REFUSED  . .  .  !  !  *  -7 

DON ' T  KNOW . ..!.*!!.*!!.*!!!!!  -s 

EE-9_12.  Intermediate  algebra? 

TAKEN  OR  CURRENTLY  TAKING .  1 

PLAN  TO  TAKE  . *  ’  [  2 

NOT  TAKEN  AND  NOT  PLANNING  TO . .  *  3 

REFUSED  .  _7 

DON'T  KNOW . .*.'.*!! .  -ft 


EE-9_12.  Trigonometry? 

TAKEN  OR  CURRENTLY  TAKING  . . . 

PLAN  TO  TAKE  . 

NOT  TAKEN  AND  NOT  PLANNING  TO 

REFUSED  . 

DON '  T  KNOW . 

EE-16.  Are  you  currently  employed  either  full-time  or 
part-time? 

YES . 

NO  . 

REFUSED  . . 

DON'T  KNOW 

EE-17.  Are  you  looking  for  work  now? 

YES  . 

NO  . *!.!!! 

REFUSED  . !!.*!!!!! 

DON '  T  KNOW . .  ! 


1  (EE-19) 

2  (EE-17) 

-7  (EE-17) 

-8  (EE-17) 


1 

2 

3 

-7 

-8 
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Screen  Name : 
Variables : 
YEMPEVER 
Sub-P  opu 1 at i on : 


g£_2o  Question  Bank  #:EE20 

Ranges : 

1,2, -7, -8 

Youth  who  do/did  not  work  full  time 
[YEMPHOUR  GE  1  AND  YEMPHOUR  LT  35]  OR 
[YEMPHOUREQ  -7,-8] 


Screen  Name : 
Variables : 
YEMPEASY 
Sub-Population : 

EE-24 

Ranges : 

1-4, -7, -8 

All  youth 

Question  Bank  #:EE24 

Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Education- Employment 


EE-19.  How  many  hours  per  week  (do/did)  you  usually  work 
at  your  (main/last)  job? 


[ENTER  0  FOR  NEVER  HAD  A  JOB] 


HOURS  WORKED 


(CAT I  CHECK  #EE3) 


NEVER  HAD  A  JOB 

REFUSED  . 

DON’T  KNOW  . . . . 


0  (EE-24) 

-7  (CATI  CHECK  #EE3) 
-8  (CATI  CHECK  #EE3) 


CATI  CHECK  #EE3:  DID/DOES  YOUTH  WORK  FULL  TIME? 

[EE-19  >  34  OR  EE-19  =  -7,  -8] 


YES  .  1  (EE-24) 

NO  .  2  (EE-20) 


EE-20.  Have  you  ever  held  a  full-time  job? 

[MORE  THAN  34  HOURS  PER  WEEK] 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


EE-24 .  How  easy  or  difficult  is  it  for  someone  your  age  to  get 
a  full-time  job  in  your  community?  Is  it.... 


almost  impossible,  .  1 

very  difficult,  .  2 

somewhat  difficult,  or  .  3 

not  difficult  at  all?  .  4 

REFUSED .  -7 

DON’T  KNOW .  -8 


[GO  TO  INTENTIONS  &  PROPENSITY  MODULE] 
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Page  1-8 


ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-2  (Jan,  Feb,  and  Mar  87) 


Module:  Intentions  &  Propensity 


ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
;  Module: :  Intentions-Prospensity 


Screen  Name: 

IP-1 

Question  Bank  #:IP1 

Variables : 

Ranges : 

YIPDOSCH 

1,2, -7, -8 

YIPDOEMP 

1,2, -7, -8 

YIPDOIDL 

1,2, -7, -8 

YIPDOMIL 

1,2, -7, -8 

YIPDOOTH 

1,2, -7, -8 

Sub-Population : 

All  youth 

Screen  Name: 

IP-3 

Question  Bank  #:IP3 

Variables : 

Ranges : 

YPBRANl 

1-5, -7, -8 

Sub-Population : 

Youth  who  might 

be  joining  the  military 

[YIPDOMIL  (IP-1) 

EQ  1] 

Screen  Name: 

IP-4 

Question  Bank  #;IP4 

Variables : 

Ranges : 

YPCOMPl 

1,2, 3, -7, -8 

Sub-Population : 

Youth  who  might 

be 

joining  the  military 

[YPBRANl  (IP-3) 

EQ 

1,2,3,4,51 

Screen  Name: 

IP-5 

Question  Bank  #:IP5 

Variables: 

Ranges : 

YPBRAN2 

1-6, -7, -8 

Sub-Population: 

Youth  who  might 

be 

joining  the  military 

[YPBRANl  (IP-3) 

EQ 

1,2,3,4,51 

Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module;  Intentions-Propensity 


IP-1.  Now  let's  talk  about  your  plans  for  the  next  few 
years .  What  do  you  think  you  might  be  doing? 


[PROBE;  Anything  else?) 

[RECORD  ALL  THAT  APPLY.  ENTER  CTRL/P  TO  EXIT.] 


GOING  TO  SCHOOL  .  1  (IP-7) 

WORKING  .  2  (IP-7) 

DOING  NOTHING  .  3  (IP-7) 

JOINING  THE  MILITARY/ SERVICE  .  4  (IP-3) 

OTHER  .  5  (IP-7) 

REFUSED  . -7  (IP-7) 

DON’T  KNOW  .  -8  (IP-7) 


IP-3.  You  said  that  you  might  be  joining  the  military. 
Which  branch  of  the  service  would  that  be? 


AIR  FORCE  . . 

ARMY . 

COAST  GUARD 
MARINE  CORPS 

NAVY . 

REFUSED  .... 
DON'T  KNOW  . 


1  (IP-4) 

2  (IP-4) 

3  (IP-4) 

4  (IP-4) 

5  (IP-4) 

-7  (IP-7) 

-8  (IP-7) 


IP-4.  Which  type  of  service  would  that  be? 
Would  it  be . . . 


active  duty,  .  1 

the  Reserve,  or  .  2 

the  National  Guard?  . 3 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


IP-5.  If  you  found  for  some  reason  you  couldn't  Join  the 

(SERVICE  FROM  IP-3) ,  which  branch  of  the  service  would  be 
your  next  choice? 


AIR  FORCE  . . 

ARMY . 

COAST  GUARD 
MARINE  CORPS 

NAVY . 

NONE  . 

REFUSED  .... 
DON'T  KNOW  . 


1  (IP-6) 

2  (IP-6) 

3  (IP-6) 

4  (IP-6) 

5  (IP-6) 

6  (IP-7) 

-7  (IP-7) 

-8  (IP-7) 


Questionnaire 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Intentions-Prospensity 


Screen  Name: 

IP-6 

Question  Bank  #:IP6 

Variables : 

Ranges : 

YPC0MP2 

1,2, 3, -7, -8 

Sub-Population : 

Youth  who  might 

be 

joining  the  military 

[YPBRAN2  (IP-5) 

EQ 

1,2, 3, 4, 5] 

Screen  Name: 

IP-7 

Question  Bank  #:IP7 

Variables : 

Ranges : 

Change  Code:W 

YPROBMIL 

1-4, -7, -8 

Sub-Population : 

All  youth 

Screen  Name:  IP-14  Question  Bank  #:IP14 

Variables:  Ranges  :  Change  Code:W 

YPROBCOL  1-4, -7, -8 

Sub-Population:  All  youth 


Screen  Name: 
Variables : 
YPC0L24 

Sub-Population : 


IP-15  Question  Bank  #:IP15 

Ranges : 

1,2, -7, -8 

Youth  who  are  likely  to  go  to  college 
[YPROBCOL  (IP-14)  EQ  1,2] 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module;  Intent ions-Propensity 


IP- 6.  Which  type  of  service  would  that  be? 
Would  it  be . . . 


active  duty,  .  1 

the  Reserve,  or  .  2 

the  National  Guard?  .  3 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


IP-7.  Now  I'm  going  to  ask  you  about  several  things  young 
(men/women)  your  age  might  do  in  the  next  few  years. 
Please  tell  me  whether  you  will  definitely,  probably, 
probably  not  or  definitely  not  be  doing  each  of  the 
following  things. 


How  likely  is  it  that  you  will  be  serving 
in  the  military? 


DEFINITELY  .  1 

PROBABLY  .  2 

PROBABLY  NOT  .  3 

DEFINITELY  NOT  .  4 

REFUSED  . ■ . .  -7 

DON'T  KNOW  .  -8 


IP-14.  How  likely  is  it  that  you  will  be  going 
to  college? 


1  (IP-15) 

2  (IP-15) 

3  (IP-16) 

4  (IP-16) 

7  (IP-16) 

8  (IP-16) 


DEFINITELY  . . . 

PROBABLY  . 

PROBABLY  NOT  . 
DEFINITELY  NOT 

REFUSED  . 

DON ' T  KNOW  . . . 


IP-15.  Do  you  think  that  you  will  go  to 
a  two-year  or  four-year  college? 


TWO-YEAR  COLLEGE  .  1 

FOUR- YEAR  COLLEGE  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


Questionnaire 
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V. 


Kcoms  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  intent ions-Prospens it y 


Screen  Name: 
Variables : 
YPROBARO 
Sub-Population 


IP-11  Question  Bank  #:IP11 

Ranges  :  Change  Code:W 

1-4, -7, -8 

Youth  who  are  likely  to  go  to  college 
[YPROBCOL  (IP-14)  EQ  1,2] 


Screen  Name:  IP- 16  Question  Bank  #:IP16 

Variables:  Ranges:  Change  Code:W 

YPROBVOC  1-4, -7, -8 

Sub-Population:  All  youth 


Screen  Name:  IP-12  Question  Bank  #:IP12 

Variables:  Ranges:  Change  Code:W 

YPROBEMP  1-4, -7, -8 

Sub-Population:  All  youth 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Intentions-Propensity 


IP-11.  How  likely  is  it  that  you  will  participate  in  at 

least  one  college  course  offered  by  the  Army  Reserve 
Officer's  Training  Corps,  or  Army  R.O.T.C? 


DEFINITELY  .  1 

PROBABLY  .  2 

PROBABLY  NOT  .  3 

DEFINITELY  NOT  .  4 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


IP-16.  How  likely  is  it  that  you  will  be  going  to 
vocational  or  technical  school? 


DEFINITELY  .  1 

PROBABLY  .  2 

PROBABLY  NOT  .  3 

DEFINITELY  NOT .  4 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


IP-12.  How  likely  is  it  that  you  will  be  working 
in  a  civilian  job? 


DEFINITELY  . . . 

PROBABLY  . 

PROBABLY  NOT  . 
DEFINITELY  NOT 

REFUSED  . 

DON ’ T  KNOW  . . . 


1  (IP-13) 

2  (IP-13) 

3  (CATI  CHECK  #IP1) 

4  (CATI  CHECK  #IP1) 
-7  (CATI  CHECK  #IP1) 
-8  (CATI  CHECK  #IP1) 


Questionnaire 
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■AGbMS  Annotated  Quest idnhaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Intentions-Prospensity 


Screen  Name: 
Variables : 
YPFULPAR 
Sub-Population : 


IP-13  Question  Bank  #:IP13 

Ranges : 

1,2, -7, -8 

Youth  who  are  likely  to  be  working  in  a 
civilian  job  [YPROBEMP  (IP-12)  EQ  1,2] 


Screen  Name: 

IP-2 

Question  Bank 

#:IP2 

Variables : 

Ranges : 

YPSAMOCC 

1,2, -7, -8 

Sub-Population : 

Youth  currently  employed 

and  planning 

to  be 

working  in  the  next  few 

years 

[YIPDOEMP  (IP-1) 

EQ  1  AND  YEMPCUR  (EE-16) 

EQ  1,-7, -8] 

Screen  Name: 

IP-8 

Question  Bank  #:IP8 

Variables : 

Ranges  : 

Change  Code:W 

YPROBAR 

1-4, -7, -8 

Sub-Population : 

All  Youth 

Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,^  Feb,  &  Mar  87) 
Module:  Intentions-Propensity 

\ _  - _ J 


IP-13.  Will  this  be  full-time  or  part-time? 


FULL-TIME  .  1 

PART-TIME  .  2 

REFUSED  .  -7 

DON'T  KNOW  . -8 


CATI  CHECK  #IP1:  IS  YOUTH  PLANNING  TO  BE  WORKING  DURING 

THE  NEXT  FEW  YEARS? 

[IP-1  =  2] 


YES  .  1  (CATI  CHECK  #IP2) 

NO  .  2  (IP-8) 

#IP2:  IS  YOUTH  CURRENTLY  WORKING? 

[EE-16  =  1  OR  -7  OR  -8] 

YES  .  1  (IP-2) 

NO  .  2  (IP-8) 

REFUSED  .  -7  (IP-2) 


DON'T  KNOW  ..  -8  (IP-2) 


IP-2 .  Do  you  think  that  you  will  be  working  in 
the  same  job  or  occupation  you  have,  or 
a  different  job  or  occupation? 


SAME  JOB  OR  OCCUPATION  .  1 

DIFFERENT  JOB  OR  OCCUPATION  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


IP-8.  How  likely  is  it  that  you  will  be  serving  on 
active  duty  in  the  Army? 


DEFINITELY  .  1 

PROBABLY  .  2 

PROBABLY  NOT  .  3 

DEFINITELY  NOT  .  4 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


Questionnaire 
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ACGMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
:  Mddu  le :  : ::  I nt ent  i  on s  - P r  o  spen s  i t  y 


Screen  Name:  IP- 9  Question  Bank  #:IP9 

Variables:  Ranges:  Change  Code:W 

YPROBANG  1-4, -7, -8 

Sub-Population:  All  youth 


Screen  Name:  IP-10  Question  Bank  #:IP10 

Variables:  Ranges:  Change  Code:W 

YPROBARV  1-4, -7, -8 

Sub-Population:  All  youth 


Screen  Name : 
Variables : 
YPROBCOM 
Sub-Population: 


IP-llA  Question  Bank  #:IP11A 

Ranges:  Change  Code:W 

1—4, —7, —8 

Youth  who  are  planning  to  go  to  college 
[YPROBCOL  EQ  1,2] 


Annotation 
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ACOMS  Annotated  Questionnaire 
.  Quarter  8*7-2  (Jan,  Feb,  &  Mar  8*7) 
Module;  Intentions-Propensity 


IP- 9.  How  likely  is  it  that  you  will  be  serving  in 
the  Army  National  Guard? 


DEFINITELY  .  1 

PROBABLY  .  2 

PROBABLY  NOT  .  3 

DEFINITELY  NOT  .  4 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


IP-10.  How  likely  is  it  that  you  will  be  serving 
in  the  Army  Reserve? 


DEFINITELY  .  1 

PROBABLY  .  2 

PROBABLY  NOT  .  3 

DEFINITELY  NOT  .  4 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


CATI  CHECK  #IP3:  IS  YOUTH  PLANNING  TO  GO  TO  COLLEGE 

DURING  THE  NEXT  FEW  YEARS? 

[IP-14  =  1  OR  2] 


YES  .  1  (IP-llA) 

NO  .  2  (IP-17) 


IP-llA.  How  likely  is  it  that  you  will  receive  an  officer’s  commission 
through  participation  in  the  Army  Reseirve  Officer’s  Training 
Corps  or  Army  R.O.T.C. 


DEFINITELY  .  1 

PROBABLY  .  2 

PROBABLY  NOT  .  3 

DEFINITELY  NOT  .  4 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


Questionnaire 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module::  ;  Intentions-Prbspensity 


Screen  Name: 

Variables : 

YPSCHFUL 

YPSCHPRT 

YPWRKFUL 

YPWRKPRT 

YPSRVMIL 

YPHOMEMK 

YPOTH 

Sub-Population : 


IP-17 

Ranges : 

1,2, -7, -8 
1,2, -7, -8 
1,2, -7, -8 
1,2, -7, -8 
1,2, -7, -8 
1,2, -7, -8 
1,2, -7, -8 
All  youth 


Question  Bank  #:IP17 


Screen  Name:  IP-20  Question  Bank  #:IP20 

Variables:  Ranges: 

YPROBTAR  1-4, -7, -8 

Sub-Population:  All  youth 


Screen  Name:  IP-21  Question  Bank  #:IP21 

Variables:  Ranges: 

YPROBADO  1-4, -7, -8 

Sub-Population:  All  youth 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Intentions-Propensity 


IP-17.  We've  talked  about  several  things  you  might  be  doing  in  the 
next  few  years.  Taking  everything  into  consideration,  what 
are  you  most  likely  to  be  doing  in  the  next  year? 

[IF  "GOING  TO  SCHOOL"  OR  "WORKING"  PROBE: 


Will  that  be  full-time  or  part-time?] 

[RECORD  ALL  THAT  APPLY.  ENTER  CTRL/P  TO  EXIT.] 


GOING  TO  SCHOOL  FULL-TIME  .  1 

GOING  TO  SCHOOL  PART-TIME  .  2 

WORKING  FULL-TIME  .  3 . 

WORKING  PART-TIME  .  4 

SERVING  IN  THE  MILITARY  .  5 

BEING  A  FULL-TIME  HOMEMAECER .  6 

OTHER  .  7 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


IP-20.  How  likely  is  it  that  you  will  talk  to  someone 
[such  as  family,  friends,  or  teacher]  about 
joining  the  Army? 


DEFINITELY  .  1 

PROBABLY  .  2 

PROBABLY  NOT  .  3 

DEFINITELY  NOT  .  4 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


IP-21.  How  likely  is  it  that  you  will  do  something  about  joining 
the  Army  [such  as  see  an  Army  Recruiter,  call  a  toll-free 
number,  answer  an  Army  ad,  or  visit  an  Army  base] ? 


DEFINITELY  .  1 

PROBABLY  .  2 

PROBABLY  NOT  .  3 

DEFINITELY  NOT  .  4 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


Questionnaire 


Pace  2-6 


ACOks  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Fefe,  &  Mar  87) 
Module:  Intentions-E’rospensity 


Screen  Name:  IP-18  Question  Bank  #:IP18 

Variables:  Ranges: 

YPTHOTM  1,2, -7, -8 

Sub-Population;  All  youth 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &,  Mar  87) 
Module :  Intentions-Propensity 


IP-18.  Before  we  talked  today,  had  you  ever 
thought  about  joining  the  military? 


YES  .  1 

NO  .  2 

REFUSED  . -7 

DON'T  KNOW  .  -8 


[GO  TO  BEHAVIORS  MODULE] 


Questionnaire 
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ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-2  (Jan,  Feb,  and  Mar  87) 


Module:  Behaviors 


ACOMS  Annotated  Queistiohnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Behaviors 


Screen  Name: 
Variables: 
YBAEVREC 
Sub-Population: 

BE-IA 

Ranges : 

1,2, -7, -8 

All  youth 

Question  Bank  #:BE1A 

Screen  Name: 
Variables : 
YBATALK 

Sub-Population : 

BE-1 

Ranges : 

1,2, -7, -8 

All  youth 

Question  Bank  #:BE1 

Screen  Name: 

BE- 2 

Question 

Bank  # : 

Variables : 

Ranges : 

YBAFREN 

1,2, -7, -8 

YBAMOM 

1,2, -7, -8 

YBADAD 

1,2, -7, -8 

YBASIB 

1,2, -7, -8 

YBAREL 

1,2, -7, -8 

YBASPOU 

1,2, -7, -8 

YBATEAC 

1,2, -7, -8 

YBACOUN 

1,2, -7, -8 

YBAREC 

1,2, -7, -8 

YBACOW 

1,2, -7, -8 

YBABOSS 

1,2, -7, -8 

YBAOTH 

1,2, -7, -8 

Sub-Population: 

Youth  who  have  taked  with 

someone  about 

joining  the  Army 

[YBATALK 

(BE-1) 

EQ  1] 

Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feii,  &  Mar 
Module:  Behaviors 


87), 


BE-IA.  Have  you  ever  talked  with  any  military  recruiter  to 
get  information  about  the  military? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW .  -8 


BE-1.  In  the  past  six  months,  have  you  talked  with  anyone 
about  possibly  joining  the  Army? 


(BE-2) 
(BE-10_12) 
(BE-10_12) 
(BE-10_12) 

BE-2 .  With  whom  have  you  talked? 


YES  .  1 

NO  . .  2 

REFUSED  .  -7 

DON'T  KNOW .  -8 


[RECORD  ALL  THAT  APPLY.  ENTER  CTRL/P  TO  EXIT.] 


FRIENDS  .  01 

MOTHER  .  02 

FATHER  .  03 

A  BROTHER  OR  SISTER .  04 

SOME  OTHER  RELATIVE  .  05 

BOY/GIRL  FRIEND  OR  SPOUSE  .  06 

A  TEACHER . 07 

A  COUNSELOR  AT  SCHOOL  .  08 

A  RECRUITER  .  09 

CO-WORKER .  10 

EMPLOYER .  11 

OTHERS  .  12 

REFUSED  .  -7 

DON'T  KNOW  . -8 


CATI  CHECK  #BE1:  WERE  FRIENDS  MENTIONED? 

[BE-2  =  01] 


YES  .  1  (BE-3)  I 

NO  .  2  (CATI  CHECK  #BE2)  | 


Questionnaire 
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:  AGOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Module:  Behaviors 


87) 


Screen  Name: 

BE- 3 

Question 

Bank  #:BE3 

Variables : 

Ranges ; 

YBAFRSCH 

1,2, -7, -8 

Sub-Population : 

Youth  who  have  talked  with 

friends 

about 

joining  the  Army  [YBAFREN 

(BE-2)  EQ 

1] 

Screen  Name : 
Variables : 
YBAFREMP 
Sub-Population 


BE-4  Question  Bank  #:BE4 

Ranges : 

1,2, -7, -8 

Youth  who  have  talked  with  friends  about 
joining  the  Army  [YBAFREN  (BE-2)  EQ  1] 


Screen  Name: 
Variables : 
YBAFRMIL 
Sub-Population : 


BE-5  Question  Bank  #:BE5 

Ranges : 

1,2, -7, -8 

Youth  who  have  talked  with  friends  about 
joining  the  Army  [YBAFREN  (BE-2)  EQ  1] 


Screen  Name: 
Variables : 
YBAFRAR 

Sub-Population : 


BE-6  Question  Bank  #:BE6 

Ranges : 

1,2, -7, -8 

Youth  who  have  talked  with  friends  in  service 
about  joining  the  Army  [YBAFRMIL  (BE-5)  EQ  1] 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Module :  Behaviors 


87) 


BE-3.  You  mentioned  talking  with  friends.  Were  these 
friends  from  school? 


YES  .  1 

NO  .  2 

REFUSED  . -7 

DON'T  KNOW .  -8 


BE-4.  Were  these  friends  at  work? 


YES  .  1 

NO  .  2 

REFUSED  . -7 

DON'T  KNOW .  -8 


BE-4CK.  Were  these  friends  co-workers  or  employers? 


CO-WORKERS  .  1 

EMPLOYERS  .  2 

NEITHER  .  3 

BOTH  .  . .  4 

REFUSED  . -7 

DON'T  KNOW .  -8 


BE-5.  Were  these  friends  in  the  service? 


YES  .  1  (BE-6) 

NO  .  2  (CATI  CHECK  #BE2) 

REFUSED  .  -7  (CATI  CHECK  #BE2) 

DON'T  KNOW .  -8  (CATI  CHECK  #BE2) 


BE- 6.  Were  these  friends  in  the  Army? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW .  -8 


Questionnaire 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Behaviors 


Screen  Name: 
Variables : 
YBMREC 

Sub-Population ; 


BE-7  Question  Bank  #:BE7 

Ranges : 

1,2, -7, -8 

Youth  who  have  talked  with  someone  about 
joining  the  Army,  but  who  did  not  mention 
a  recruiter  [YBATALK  (BE-1)  EQ  1  AND 
YBAREC  (BE-2)  EQ  2, -7, -8] 


Screen  Name: 

Variables : 

YBMRECAR 

YBMRECAF 

YBMRECNA 

YBMRECMC 

Sub-Population : 


BE- 8  Question  Bank  #:BE8 

Ranges : 

1,2, -7, -8 

1,2, -7, -8 

1,2, -7, -8 

1,2, -7, -8 

Youth  who  have  talked  with  a  recruiter 

about  joining  the  Army  [YBAREC  (BE-2)  EQ  1]  OR 

[YBMREC  (BE-7)  EQ  1] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Module:  Behaviors 


87) 


CATI  CHECK  #BE2:  WAS  RECRUITER  MENTIONED?  | 

[BE-2  =09]  .  I 

I 

YES  .  1  (BE-8)  ^ 

NO  .  2  (BE-7)  I 


BE-7 .  In  the  past  six  months,  have  you  talked  to  an 
Armed  Forces  recruiter  about  military  service? 


YES  . 

NO  . 

REFUSED  . . 
DON’T  KNOW 


1  (BE-8) 

2  (BE-10_12) 

-7  (BE-10_12) 

-8  (BE-10  12) 


BE-8.  Was  the  recruiter  you  spoke  with  an... 


YES 

NO 

REF 

DK 

Army  recruiter?  . 

_  1 

(BE-8A) 

2 

-7 

-8 

Air  Force  recruiter? 

1 

(BE-10_ 

12) 

2 

-7 

-8 

Navy  recruiter?  . 

_  1 

(BE-10_ 

12) 

2 

-7 

-8 

Marine  recruiter?  . . . 

....  1 

(BE-10_ 

12) 

2 

-7 

-8 

Questionnaire 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Behavioirs 

■  J 


Screen  Name: 
Variables : 
YBACONT 

Sub-Population : 


BE-8A  Question  Bank  #:BE8A 

Ranges : 

1-6, -7, -8 

Youth  who  have  talked  with  an  Army 
recruiter  [YBMRECAR  (BE- 8)  EQ  1] 


Screen  Name: 
Variables : 
YBATALKl 
Sub-Population : 


BE-8B  Question  Bank  #:BE8B 

Ranges : 

1-6, -7, -8 

Youth  who  have  talked  with  an  Army 
recruiter  [YBMRECAR  (BE- 8)  EQ  1] 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &.  Mar  87) 
Module :  Behaviors 


BE-8A.  How  did  you  have  your  first  contact  with  the  Army  recruiter 
[READ  ALL  RESPONSE  CATEGORIES  BEFORE  CODING  THE  ANSWER.] 


Did  you  contact  the  Army 
recruiter  on  the  advice 

of  another  service  recruiter,  .  1 

did  you  contact  the  Army 

recruiter  first,  .  2 

were  you  contacted  by  the  Army 

recruiter  first,  .  3 

were  you  with  a  friend  with 


whom  the  recruiter  was  meeting,  ...  4 

did  you  contact  an  Army 
recruiter  through  a  U.S.  Army 
Reserve  or  National  Guard 


unit  or  member,  or  .  5 

was  your  first  contact  by 

some  other  way?  .  6 

REFUSED  . -7 

DON'T  KNOW  .  -8 


BE-8B.  Under  what  circumstances  did  you  first  talk  with  an  Army 
recruiter?  Did  you  talk... 


by  telephone, .  1 

at  a  recruiting  station, .  2 

at  a  job  fair, .  3 

at  school, .  4 

at  an  Army  Reserve  unit,  or .  5 

some  other  way? .  6 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


Questionnaire 
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Questionnaire 

Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Behaviors 


y 


Screen  Name: 

BE- 10 

Question  Bank  #:BE10 

Variables : 

Ranges : 

YBAGIFT 

1,2, -7, -8 

Sub-Population : 

All  youth 

Screen  Name: 

BE-11 

Question  Bank  #:BE11 

Variables : 

Ranges : 

YBAVISIT 

1,2, -7, -8 

Sub-Population : 

All  youth 

Screen  Name: 

BE-12 

Question  Bank  #:BE12 

Variables : 

Ranges : 

YBATEST 

1,2, -7, -8 

Sub-Population : 

All  Youth 

Screen  Name: 
Variables : 
YBCTHOT 

Sub-Population : 


BE-16  Question  Bank  #:BE16 

Ranges : 

1,2, -7, -8 

Screener  respondents  not  currently  enrolled 
in  college  and  youth,  who  were  not  screener 
respondents,  who  are  not  currently  enrolled 
in  college  or  were  not  last  enrolled 
in  college  [YUTHNUM  EQ  01  AND  EEDENTYP  (SC-15) 
NE  8,9]  OR  [YUTHNUM  NE  01  AND  YEDKIND  (EE-6) 

NE  8,9] 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module ;  Behaviors 


BE-10_12.  In  the  past  six  months,  have  you... 


YES 

NO 

REF 

DK 

responded  to  an  Army  ad  by  calling 

a  toll-free  number  or  sending 

for  a  gift?  . 

.  1 

2 

-7 

-8 

visited  an  Army  recruiting  station?. 

1 

2 

-7 

-8 

taken  a  written  test  used  for  the 

Army,  such  as  the  Armed  Services 
Vocational  Aptitude  Battery? ....... 

1 

2 

-7 

-8 

CATI  CHECK  #BE3:  IS  RESPONDENT  CURRENTLY  IN  COLLEGE  OR 

HAS  RESPONDENT  EVER  BEEN  IN  COLLEGE? 
[EE-6  =  8  OR  9] 


YES  .  1  (CATI  CHECK  #BE4) 

NO  .  2  (BE-16) 


BE-16.  In  the  past  six  months,  have  you  given  any  thought 
to  going  to  college? 


YES  .  1  (BE-17) 

NO  .  2  (CATI  CHECK  #BE4) 

REFUSED  .  -7  (BE-17) 

DON’T  KNOW .  -8  (BE-17) 


Questionnaire 
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AGOMS  Ann o t at ed  Que  s t i onn  a i r e 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Mddijle::  Behaviors 


87) 


Screen  Name: 
Variables : 
YBCTALK 
Sub-Population 


BE-17  Question  Bank  #:BE17 

Ranges : 

1,2, -7, -8 

Youth  who  have  thought  of  going  to  college 
[YBCTHOT  (BE-16)  EQ  1,-7, -8] 


Screen  Name: 

BE-18 

Variables : 

Ranges : 

YBCFREN 

1,2, -7, -8 

YBCMOM 

1,2, -7, -8 

YBCDAD 

1,2, -7, -8 

YBCSIB 

1,2, -7, -8 

YBCREL 

1,2, -7, -8 

YBCSPOU 

1,2, -7, -8 

YBCTEAC 

1,2, -7, -8 

YBCCOUN 

1,2, -7, -8 

YBCREC 

1,2, -7, -8 

YBCCOW 

1,2, -7, -8 

YBCBOSS 

1,2, -7, -8 

YBCOTH 

1,2, -7, -8 

Sub-Population : 

Youth  who 

Question  Bank  #:BE18 


to  college  [YBCTALK  (BE-17)  EQ  1] 


Screen  Name: 

Variables : 

YBCACF 

YBCGI 

YBCROTC 

YBCVEAP 

Sub-Population : 


BE-19  Question  Bank  #:BE19 

Ranges : 

1,2, -7, -8 

1,2, -7, -8 

1,2, -7, -8 

1,2, -7, -8 

Youth  who  have  talked  to  someone  about  going 
to  college  [YBCTALK  (BE-17)  EQ  1] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,.  Feb,  &.  Mar 
Module:  Behaviors 


87) 


BE-17.  In  the  past  six  months,  have  you  talked  to  anyone 
about  going  to  college? 


YES  . 

NO  . 

REFUSED  . . 
DON'T  KNOW 


1  (BE-18) 

2  (BE-21) 

-7  (BE-21) 

-8  (BE-21) 


BE-18.  With  whom  have  you  talked? 


[RECORD  ALL  THAT  APPLY.  ENTER  CTRL/P  TO  EXIT.] 


FRIENDS  .  01 

MOTHER  .  02 

FATHER  .  03 

A  BROTHER  OR  SISTER .  04 

SOME  OTHER  RELATIVE  .  05 

BOY/GIRL  FRIEND  OR  SPOUSE  .  06 

A  TEACHER .  07 

A  COUNSELOR  AT  SCHOOL  .  08 

A  RECRUITER  .  09 

CO-WORKER .  10 

EMPLOYER  .  11 

OTHERS  .  12 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


BE-19.  Have  they  talked  to  you  about... 


YES 

NO 

REF 

DK 

the  Army  College  Fund?  . 

1 

2 

-7 

-8 

the  GI  Bill?  . 

1 

2 

-7 

-8 

R.O.T.C.  Scholarships?  . 

1 

2 

-7 

-8 

VEAP  [Veterans  Educational 
Assistance  Package]?  . . 

1 

2 

-7 

-8 

Questionnaire 
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r 


ACOMS  Annotated  Questions 
Quarter  87—5  (Jan,  Feb,  &  Mar  87) 


Module 


Behaviors 


J 


Screen  Name: 

BE-21 

Question 

Bank  #:BE21 

Variables : 

Ranges : 

YBCTEST 

1,2, -7, -8 

Sub-Population : 

Youth  who 

have  thought  of  going  to 

college 

• 

[YBCTHOT 

(BE-16)  EQ  1,-7, -8] 

Screen  Name: 
Variables : 
YBCAPPL 

BE- 2  4 
Ranges : 
1,2, -7, -8 

Question 

Bank  #:BE24 

Sub-Population : 

Youth  who 
[YBCTHOT 

have  thought  of  going  to 
(BE-16)  EQ  l,-7,-8] 

college 

Screen  Name: 
Variables : 
YBWTHOT 

Sub-Population : 


BE-25  Question  Bank  #:BE25 

Ranges : 

1,2, -7, -8 

Youth  not  currently  employed  full  time 
[YEMPCUR  (EE-16)  EQ  2, -7, -8]  OR  [YEMPHOUR 
(EE-19)  LT  35] 


Screen  Name: 
Variables : 
YBWTALK 

Sub-Population : 


BE-26  Question  Bank  #:BE26 

Ranges : 

1,2, -7, -8 

Youth  not  currently  employed  full  time  who 
have  thought  of  getting  a  full-time  cilvilian 
job  [YBWTHOT  (BE-25)  EQ  1,-7, -8 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Module  :•  '  Behaviors  :• 


87) 


BE-21.  In  the  past  six  months,  have  you  taken  any  college 

admissions  tests  for  example,  the  PSAT,  SAT,  or  ACT? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON’T  KNOW .  -8 


BE-24.  In  the  past  ^ix  months,  have  you  submitted  a 
college  application? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON’T  KNOW .  -8 


CATI  CHECK  #BE4:  IS  YOUTH  CURRENTLY  EMPLOYED  FULL-TIME?  | 

[EE-16  =  1  AND  EE-19  >34]  I 


YES  .  1  (SOCIAL  INFLUENCE 

MODULE) 

NO  .  2  (BE-25) 


BE-25.  In  the  past  six  months,  have  you  given  any  thought 
to  getting  a  full-time  civilian  job? 


YES  .  1  (BE-26) 

NO  .  2  (SOCIAL  INFLUENCE  MODULE) 

REFUSED  .  -7  (BE-26) 

DON’T  KNOW .  -8  (BE-26) 


BE-26.  In  the  past  six  months,  have  you  spoken  with  anyone 
about  getting  a  full-time  civilian  job? 


YES  .  1  (BE-27) 

NO  .  2  (BE-31) 

REFUSED  .  -7  (BE-31) 

DON’T  KNOW . .  -8  (BE-31) 


Questionnaire 
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AGOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Behaviors 


Screen  Name: 

Variables : 

YBWFREN 

YBWMOM 

YBWDAD 

YBWSIB 

YBWREL 

YBWSPOU 

YBWTEAC 

YBWCOUN 

YBWREC 

YBWCOW 

YBWBOSS 

YBWOTH 

Sub-Population 


BE-27  Question  Bank  #:BE27 

Ranges : 

1,2, -7, -8 
1,2, -7, -8 
1,2, -7, -8 
1,2, -7, -8 
1,2, -7, -8 
1,2, -7, -8 
1,2, -7, -8 
1,2, -7, -8 
1,2, -7, -8 
1,2, -7, -8 
1,2, -7, -8 
1,2, -7, -8 

Youth  not  currently  employed  full  time  who 
have  thought  of  getting  a  full-time  civilian 
job  and  who  have  spoken  with  someone  about 
getting  a  full-time  job  [YBWTALK  (BE-26)  EQ  1] 


Screen  Name: 
Variables : 
YBWVISIT 
Sub-Population: 


BE-31  Question  Bank  #:BE31 

Ranges : 

1,2, -7, -8 

Youth  not  currently  employed  full  time  who 
have  thought  of  getting  a  full-time  civilian 
job  [YBWTHOT  (BE-25)  EQ  1,-7, -8] 


Screen  Name: 
Variables : 
YBWAPPL 

Sub-Population: 


BE-32  Question  Bank  #:BE32 

Ranges : 

1,2, -7, -8 

Youth  not  currently  employed  full  time  who 
have  thought  of  getting  a  full-time  civilian 
job  [YBWTHOT  (BE-25)  EQ  1,-7, -8] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan^  Feb,  &  Mar 
Module :  Behaviors 


87) 


BE-27.  With  whom  have  you  spoken? 


[RECORD  ALL  THAT  APPLY.  ENTER  CTRL/P  TO  EXIT.] 


FRIENDS  .  01 

MOTHER  .  02 

FATHER . 03 

A  BROTHER  OR  SISTER .  04 

SOME  OTHER  RELATIVE  .  05 

BOY/GIRL  FRIEND  OR  SPOUSE  .  06 

A  TEACHER  .  07 

A  COUNSELOR  AT  SCHOOL  .  08 

A  RECRUITER  .  09 

CO-WORKER- .  10 

EMPLOYER .  11 

OTHERS  .  12 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


BE-31.  In  the  past  six  months,  have  you  visited  any 
prospective  employers  or  employment  agencies? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW .  -8 


BE-32.  In  the  oast  six  months,  have  you  applied  for  a  job? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW .  -8 


[GO  TO  SOCIAL  INFLUENCE  MODULE  IF  RESPONDENT 
IS  TARGET  YOUTH.  OTHERWISE  GO  TO  IMPORTANCE 
OF  ATTRIBUTES  MODULE] 
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ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-2  (Jan,  Feb,  and  Mar  87) 


Module:  Social  Influence 


Screen  Name: 

SI-1 

Question  Bank  #:SI1 

Variables : 

Ranges : 

YARMDAD 

1-6, -7, -8 

YARMMOM 

1-6, -7, -8 

YARMFARM 

1-6, -7, -8 

YARMFMIL 

1-6, -7, -8 

YARMFNO 

1-6, -7, -8 

YARMCOUN 

1-6, -7, -8 

YARMTEAC 

1-6, -7, -8 

YAFIMSTUD 

1-6, -7, -8 

Sub-Population: 

All  target  youth  [YUTHNUM  EQ  TARGYUTH] 

YARMCOW 

1-6, -7, -8 

YARMBOSS 

1-6, -7, -8 

Sub-Population : 

Target  youth  who  have 
time 

been  employed  at  some 

[YUTHNUM  EQ  TARGYUTH] 

AND 

[YEMPHOUR  (EE-19) 

EQ  -7,-8  OR  YEMPHOUR 

>  0] 

Screen  Name: 

SI-2 

Question  Bank  #:  SI2 

Variables : 

Ranges : 

YFRENMIL 

1,2, -7, -8 

Sub-Population : 

All  target  youth 
[YUTHNUM  EQ  TARGYUTH] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module;  Social  Influences 


SI-0.  Now  I  am  going  to  ask  you  a  few  questions  about  the 

attitudes  of  your  family  and  friends  about  the  military. 

SI-1.  For  each  of  the  following  people,  please  tell  me  how  you  think 

they  would  feel  about  your  enlisting  in  the  Army.  Use  a  scale  of 

1  to  5  where  a  1  means  they  would  think  it  is  a  very  bad  idea, 

2  means  it's  a  bad  idea,  3  means  it's  neither  a  good  nor  a  bad  idea, 

4  means  it's  a  good  idea,  and  5  means  they  would  think  your  enlisting 
would  be  a  very  good  idea. 

[CODE  6  IF  NOT  APPLICABLE,  PERSON  DECEASED,  OR  DOES  NOT  EXIST] 


VB 

VG 

NA 

REF 

DK 

Your  father?  . 

.  1 

2 

3 

4 

5 

6 

-7 

-8 

Your  mother?  . 

Friends  with  Army 

.  1 

2 

3 

4 

5 

6 

-7 

-8 

experience? . 

Friends  with 

.  1 

2 

3 

4 

5 

6 

-7 

-8 

other  military 
experience? . 

.  1 

2 

3 

4 

5 

6 

-7 

-8 

Friends  with  no 

military 

experience? . 

.  1 

2 

3 

4 

5 

6 

-7 

-8 

Your  school 

counselor? . 

1 

2 

3 

4 

5 

6 

-7 

-8 

Your  teachers? . 

1 

2 

3 

4 

5 

6 

-7 

-8 

Your  co-workers?... 
Your  fellow 

1 

2 

3 

4 

5 

6 

-7 

-8 

students? . 

1 

2 

3 

4 

5 

6 

-7 

-8 

Your  employer? . 

1 

2 

3 

4 

5 

6 

-7 

-8 

you  have  friends  who 

are 

cucfgntJLv 

serving 

in 

the 

military? 

YES  . 

NO . 

REFUSED  .. 
DON'T  KNOW 


1  (SI-3) 

2  (SI-5) 

-7  (SI-5) 

-8  (SI-5) 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Social  Influences 


Screen  Name: 

SI-3  Question  Bank  #:  SIS 

Variables : 

Ranges : 

YFRENAF 

1,2, -7, -8 

YFRENAR 

1,2, -7, -8 

YFRENCG 

1,2, -7, -8 

YFRENMC 

1,2, -7, -8 

YFRENNA 

1,2, -7, -8 

Sub-Population : 

Target  youth  with  friends  currently  serving 
in  the  military 
[YFRENMIL  (SI-2)  EQ  1] 

Screen  Name: 

SI-4 

Question  Bank  #:  SI4 

Variables : 

Ranges : 

YFRENACT 

1,2, -7, -8 

YFRENARV 

1,2, -7, -8 

YFRENANG 

1,2, -7, -8 

YFRENARO 

1,2, -7, -8 

Sub-Population : 

Target  youth  with  friends  currently  serving 

in  the  Army 

[YFRENAR  (SI-3)  EQ  1] 

Screen  Name: 

SI-5 

Question  Bank  #:  SIS 

Variables : 

Ranges : 

YFAMMIL 

1,2, -7, -8 

Sub-Population : 

All  target  youth 
[YUTHNUM  EQ  TARGYUTH] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module;  Social  Influences 

_ _ _ J 


SI-3.  In  what  branch  of  the  military  are  these  friends  serving? 

[RECORD  ALL  THAT  APPLY.  ENTER  CTRL/P  TO  EXIT.] 


AIR  FORCE  .  1 

ARMY  .  2 

COAST  GUARD  .  3 

MARINE  CORPS  .  4 

NAVY  . 5 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


CATI  CHECK  #SI1:  FRIENDS  IN  ARMY? 

[SI-3  =  2] 


YES  .  1  (SI-4) 

NO  .  2  (SI-5) 


your  friends  in  the  Army 

serving  in 

the . 

•  • 

YES 

NO 

REF 

DK 

Active  Army? . . . 

1 

2 

-7 

-8 

Army  Reserve? . 

1 

2 

-7 

-8 

Army  National  Guard?.... 

1 

2 

-7 

-8 

Army  Reserve  Officer's 
Training  Corps?  . 

1 

2 

-7 

-8 

SI-5.  Do  you  have  family  members  who  are  currently  serving  in 
the  military? 


YES  .  1  (SI-6) 

NO  .  2  (IMPORTANCE  MODULE) 

REFUSED  .  -7  (IMPORTANCE  MODULE) 

DON'T  KNOW .  -8  (IMPORTANCE  MODULE) 
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ACOMS  Annotated  Questionnaire  > 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Sodial  Influences 


Screen  Name: 

Variables : 

YFAMAF 

YFAMAR 

YFAMCG 

YFAMMC 

YFAMNA 

Sub-Population 


SI-6  Question  Bank  #:SI6 

Ranges : 

1,2, -7, -8 

1,2, -7, -8 

1,2, -7, -8 

1,2, -7, -8 

1,2, -7, -8 

Target  youth  with  family  members  currently 
serving  in  the  military  [YFAMMIL  (SI-5)  EQ  1] 


Screen  Name: 

SI-7 

Question 

Bank  #:  SI7 

Variables : 

Ranges : 

YFAMACT 

1,2, -7, -8 

YFAMZ^V 

1,2, -7, -8 

YFAMANG 

1,2, -7, -8 

YFAMARO 

1,2, -7, -8 

Sub-Population : 

Target  youth  with 

family  members 

currently 

serving  in  the  Army  [YFAMAR  (SI-6)  EQ  1] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb>  &.  Mar  87) 
Module;  Social  Influences 


SI-6.  In  what  branch  of  the  military  are  these  family  members 
serving? 

[CODE  ALL  THAT  APPLY.  USE  CTRL/P  TO  EXIT.] 


AIR  FORCE  .  1 

ARMY  .  2 

COAST  GUARD  .  3 

MARINE  CORPS  .  4 

NAVY  .  5 

REFUSED  .  -7 

DON’T  KNOW .  -8 


CATI  CHECK  #SI2:  FAMILY  IN  ARMY? 

[SI-6  =  2] 


YES  .  1  (SI-7)  1 

NO  .  2  (IMPORTANCE  MODULE)  | 


SI-7.  Are  they  serving  in  the... 


YES 

NO 

REF 

DK 

Active  Army? . 

1 

2 

-7 

-8 

Army  Reserve? . 

1 

2 

-7 

-8 

Army  National  Guard? . 

1 

2 

-7 

-8 

Army  Reserve  Officer's 
Training  Corps?  . 

1 

2 

-7 

-8 

[GO  TO  IMPORTANCE  MODULE] 
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ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-2  (Jan,  Feb,  and  Mar  87) 


Module:  Importance  of  Attributes 


ACOMS  Annotated  Questionnaire  v 
Quarter  87-2  (Jan>  Feb,  &  Mar  87) 
Module :  Importance  of  Attributes 


Screen  Name 

lA' 

Variables 

Ranges  ; 

YIWIDE 

1-5, -7, -8 

YIPHYS 

1-5, -7, -8 

YIPROUD 

1-5, -7, -8 

YISTEP 

1-5, -7, -8 

Y I LEADER 

1-5, -7, -8 

YIHITECH 

1-5, -7, -8 

YICIVCAR 

1-5, -7, -8 

YISELCON 

1-5, -7, -8 

YIPOTEN 

1-5, -7, -8 

YIMENTAL 

1-5, -7, -8 

YIMATURE 

1-5, -7, -8 

YITRAIN 

1-5, -7, -8 

YIHIQUAL 

1-5, -7, -8 

YICASHED 

1-5, -7, -8 

YICNTRY 

1-5, -7, -8 

YIHOME 

1-5, -7, -8 

YIWEEKEN 

1-5, -7, -8 

YISERPAR 

1-5, -7, -8 

YIINNOV 

1-5, -7, -8 

Sub-Population 

All  youth 

Question  Bank  #IA1 
Change  Code: A 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan^  Feb,  &  Mar  87) 
Module;  Importance  of  Attributes 


lAINTRO.  In  thinking  about  your  plans  for  the  next  year,  please 
tell  me  how  important  it  is  that  you  have  opportunities 
for  the  following  things. 


IA1A_P.  Use  a  scale  of  1  to  5  where  a  ”1"  means  it  is 
not  at  all  important  and  "5”  means  it  is  very 

important . 

NOT  VERY 


a. 

Having  a  wide  variety  of 
opportunities  to  find  a  job 
you  can  enjoy?  . 

IMP 

..  1 

2 

3 

4 

IMP 

5 

REF 

-7 

DK 

-8 

b. 

Having  a  physical  challenge?  . . . 

.  .  1 

2 

3  . 

4 

5 

-7 

-8 

c. 

Having  an  experience  you  can 
be  proud  of?  . 

..  1 

2 

3 

4 

5 

-7 

-■8 

d. 

Having  a  stepping-stone  between 
high  school  and  college?  . 

..  1 

2 

3 

4 

5 

-7 

-8 

e. 

Developing  leadership  skills?  . . 

..  1 

2 

3 

4 

5 

-7 

-8 

f . 

Working  with  the  latest 
high-tech  equipment?  . 

..  1 

2 

3 

4 

5 

-7 

-8 

g- 

Helping  your  career  development? 

.  1 

2 

3 

4 

5 

-7 

-8 

h. 

Developing  self-confidence?  . . . . 

..  1 

3 

3 

4 

5 

-7 

-8 

i . 

Developing  your  potential?  . 

.  .  1 

2 

3 

4 

5 

-7 

-8 

j- 

Having  a  mental  challenge?  . 

..  1 

2 

3 

4 

5 

-7 

-8 

k. 

Becoming  more  mature  and 
responsible?  . . . 

.  .  1 

2 

3 

4 

5 

-7 

-8 

1. 

Training  in  useful  skill  areas? 

..  1 

2 

3 

4 

5 

-7 

-8 

m. 

Working  with  highly-trained 
people?  . 

.  .  1 

2 

3 

4 

5 

-7 

-8 

n. 

Earning  money  for  college 
or  vocational  education?  . 

..  1 

2 

3 

4 

5 

-7 

-8 

o. 

Serving  your  country?  . 

..  1 

2 

3 

4 

5 

-7 

-8 

P- 

Living  in  your  own  hometown?  . . . 

.  1 

2 

3 

4 

5 

-7 

-8 

q- 

Having  interesting  and  exciting 
weekends?  . 

.  .  1 

2 

3 

4 

5 

-7 

-8 

r . 

Working  part-time?  . 

..  1 

2 

3 

4 

5 

-7 

-8 

s . 

Being  cible  to  make  changes 
and  use  your  own  judgment?  . 

..  1 

2 

3 

4 

5 

-7 

-8 

[GO  TO  MEDIA  HABITS  MODULE] 
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ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-2  (Jan,  Feb,  and  Mar  87) 


Module:  Media  Habits 


'AfibMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Media  Habits 


y 


Screen  Name: 
Variables : 
YTVWATCH 
Sub-Population : 


MH-1  Question  Bank  #:MH1 

Ranges : 

1,2, -7, -8 

Approximately  half  of  youth  given  the  main 
interview  [RANDROY  EQ  2,4,6] 


Screen  Name: 
Variables : 
YTVHRREG 
YTVHRCAB 
Sub-Population 


MH-2  Question  Bank  #:MH2 

Ranges : 

0-168, -7, -8 
0-168, -7, -8 

Youth  who  watch  TV  regularly 
YTVWATCH  (MH-1)  EQ  1,-7, -8] 


Screen  Name: 

MH 

-11 

Question  Bank  #:MH11 

Variables : 

Ranges : 

YTVCABl 

1,2, -7, -8 

YTVCAB2 

1,2, -7, -8 

YTVCAB3 

1,2, -7, -8 

YTVCAB4 

1,2, -7, -8 

YTVCAB5 

1,2, -7, -8 

Sub-Population: 

Youth  who 

watch 

cable 

TV  regularly 

[YTVHRCAB 

(MH-2) 

GT  0] 

Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Module;  Media  Habits  ■ 


87) 


MH-1.  I'd  like  to  ask  a  few  questions  about  your  TV, 
radio  and  reading  habits. 


Do  you  regularly  watch  TV? 


YES  . 

NO . 

REFUSED  . . 
DON'T  KNOW 


1  (MH-2) 

2  (MH-14) 

-7  (MH-2) 

-8  (MH-2) 


MH-2.  How  many  hours  per  week  do  you  spend  watching... 


a.  programs  on  commercial  networks, 
such  as  ABC,  CBS,  or  NBC? 


b.  programs  on  commercial  cable  stations 
such  as  ESPN,  MTV,  USA, . or  TBS? 


CATI  CHECK  #MH1:  IS  CABLE  OR  SUBSCRIPTION  TV  WATCHED? 

[MH-2b  >  0] 


YES  .  1  (MH-11) 

NO  .  2  (MH-12) 


MH-11.  Do  you  watch  any  of  the  following  Cable  or  Subscription  TV 
channels  regularly? 


YES  NO  REF  DK 


MTV  [Rock  Videos]  ? .  1 

Nashville  Network  [TNN] ? .  1 

ESPN  [Sports]? .  1 

WTBS  [Syndicated]? .  1 

Black  Entertainment  TV  [BET] ?  1 


2 

2 

2 

2 

2 


-7  -8 

-7  -8 

-7  -8 

-7  -8 

-7  -8 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Fet>,  &  Mar 
Module:  Media  Habits 


87) 


Screen  Name: 

MH 

-12 

Question  Bank 

#:MH12 

Variables : 

Ranges : 

YTVSPORT 

1,2, -7, -8 

YTVMYS 

1,2, -7, -8 

YTVDRAMA 

1,2, -7, -8 

YTVMUSIC 

1,2, -7, -8 

YTVCOMDY 

1,2, -7, -8 

YTVMOVIE 

1,2, -7, -8 

YTVTALK 

1,2, -7, -8 

Sub-Population : 

Youth  who 

watch  TV  regularly 

[YTVHRREG 

(MH-2)  GT  0] 

OR 

[YTVHRREG 

EQ  -7,-8]  OR 

[YTVHRCAB 

(MH-2)  GT  0] 

OR  [YTVHRCAB  EQ 

-7,-8] 

Screen  Name: 

MH 

-13 

Question  Bank  #:MH13 

Variables: 

Ranges : 

YTVSHl 

1,2, -7, -8 

YTVSH2 

1,2, -7, -8 

YTVSH3 

1,2, -7, -8 

YTVSH4 

1,2, -7, -8 

YTVSH5 

1,2, -7, -8 

Sub-Population: 

Youth  who 

watch  TV 

regularly 

[YTVHRREG 

(MH-2)  GT 

0] 

OR 

[YTVHRREG 

EQ  -7,-8] 

OR 

[YTVHRCAB 

(MH-2)  GT 

0] 

OR  [YTVHRCAB  EQ  -7,-8] 

Screen  Name: 

MH-14  Question  Bank  #:MH14 

Variables : 

Ranges : 

YVCRHAVE 

1,2, -7, -8 

Sub-Population : 

Youth  asked  the  media  habits  questions 
[RANDROY  EQ  2,4, 6] 

Screen  Name: 
Variables : 
YVCRHOUR 

MH-15 

Ranges : 

Question  Bank 

#:MH15 

Sub-Population: 

Youth  who  have  a  VCR 

[YVCRHAVE  (MH-14) 

EQ  1] 
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ACOMS  Annotated  Qnestiennaire 
Quarter  87-2  (Jan,^  Feb,  &  Mar  87) 
Module:  Media  Habits 


MH-12.  Do  you  frequently  watch  any  of  the  following  types  of  TV 
shows? 


Sports?  . 

Suspense  or  mystery?  . . 

General  drama?  . 

Music  or  music  video?  . 

Situation  comedy?  . 

TV  movies?  . 

Talk  shows?  . 


YES 

NO 

REF 

DK 

1 

2 

-7 

-8 

1 

2 

-7 

-8 

1 

2 

-7 

-8 

1 

2 

-7 

-8 

1 

2 

-7 

-8 

1 

2 

-7 

-8 

1 

2 

-7 

-8 

MH-13.  Please  tell  me  if  you  watch  any  of  the  following  TV  shows 
regularly.  Do  you  watch... 


YES 

NO 

REF 

DK 

David  Letterman? . 

1 

2 

-7 

-8 

Friday  Night  Videos? . 

1 

2 

-7 

-8 

Monday  Night  Football? . 

1 

2 

-7 

-8 

College  Football? . 

1 

2 

-7 

-8 

Sunday  Night  at  the  Movies?.. 

1 

2 

-7 

-8 

MH-14.  Does  your  household  have  a  Video  Cassette  Recorder  [VCR]? 


YES  . 

NO . 

REFUSED  .  . 
DON'T  KNOW 


1  (MH-15) 

2  (MH-16) 

-7  (MH-16) 

-8  (MH-16) 


MH-15.  How  many  hours  per  week  do  you  usually  spend  watching  your 
VCR? 


HOURS 
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Screen  Name: 

MH-16 

Question  Bank  #:MH16 

Variables: 

Ranges : 

YRADLIS 

1,2, -7, -8 

Sub-Population : 

Youth  asked  the 

media 

habits  questions 

[RANDROY  EQ  2,4, 

6] 

Screen  Name: 

MH-17 

Question  Bank  #:MH17 

Variables : 

Ranges : 

YRADHRAM 

0-168, -7, -8 

YRADHRFM 

0-168, -7, -8 

Sub-Population: 

Youth  who  regularly 

listen  to  the  radio 

[YRADLIS  (MH-16)  EQ 

1] 

Screen  Name: 

MH 

-26 

Question 

Bank  #;MH26 

Variables : 

Ranges : 

YRADNEWS 

1,2, -7, -8 

YRADCLAS 

1,2, -7, -8 

YRADPOP 

1,2, -7, -8 

YRADCW 

1,2, -7, -8 

YRADSPOR 

1,2, -7, -8 

YRADTALK 

1,2, -7, -8 

YRADROCK 

1,2, -7, -8 

YRADEASY 

1,2, -7, -8 

Sub-Population: 

Youth  who 

regularly  listen  to  the 

radio 

[YRADHRAM 

(MH-17)  GT  0] 

OR 

[YRADHRAM 

EQ  -7,-8]  OR 

[YRADHRFM 

(MH-17)  GT  0] 

OR 

[YRADHRFM 

EQ  -7,-8] 

Annotation 


Page  6-3 


ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Media  Habits 


MH-16.  Now  let's  talk  about  radio  listening.  Do  you  regularly 
listen  to  the  radio? 

YES  .  1  (MH-17) 

NO  .  2  (MH-28) 

REFUSED  .  -7  (MH-28) 

DON'T  KNOW  .  -8  (MH-28) 

MH-17.  How  many  hours  per  week  do  you  listen  to  ... 

a.  AM  Radio?  _ 

b.  FM  Radio? 


MH-26.  Do  you  frequently  listen  to  any  of  the  following 
types  of  radio  programs? 


News?  . 

YES 

1 

NO 

2 

REF 

-7 

Classical  music?  . 

.  . .  1 

2 

-7 

Pop?  . 

1 

2 

-7 

Country?  . 

1 

2 

-7 

Sports?  . 

1 

2 

-7 

Talk  Shows?  . 

1 

2 

-7 

Rock  &  Roll?  . 

1 

2 

-7 

"Easy  Listening"?  .... 

1 

2 

-7 

DK 
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oooooooooooooooo 


ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module;  Media  Habits 

V  _ 


Screen  Name; 

MH-27 

Question  Bank  #;MH27 

Variables : 

Ranges: 

YRADSHl 

1,2, -7, -8 

YRADSH2 

1,2, -7, -8 

YRADSH3 

1,2, -7, -8 

YRADSH4 

1,2, -7, -8 

YRADSH5 

1,2, -7, -8 

Sub-Population : 

Youth  who  regularly 

listen  to  the  radio 

[YRADHRAM  (MH-17)  GT  0]  OR 
[YRADHRAM  EQ  -7,-8]  OR 
[YRADHRFM  (MH-17)  GT  0]  OR 
[YRADHRFM  EQ  -7,-8] 


Screen  Name : 
Variables : 
YPAPREAD 
Sub-Population : 


MH-28  Question  Bank  #:MH28 

Ranges: 

1-5, -7, -8 

Youth  asked  the  media  habits  questions 
[RANDROY  EQ  2,4,6] 


Screen  Name: 
Variables : 
YPAPHOUR 
Sub-Population 


MH-29  Question  Bank  #:MH29 

Ranges ; 

0-168, -7, -8 

Youth  who  read  the  newspaper 
[YPAPREAD  (MH-28)  EQ  2, 3, 4, 5] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan^  Feb,  &  Mar  87) 
Module:  Media  Habits 

V _ L_ _ J 


MH-27.  Do  you  listen  to  the  following  programs  regularly? 


YES 

NO 

REF 

DK 

American  Top  40? . 

1 

2 

-7 

-8 

King  Biscuit  Flower  Hour?. 

1 

2 

-7 

-8 

Rick  Dees'  Top  40? . 

1 

2 

-7 

-8 

Metal  Shop? . 

1 

2 

-7 

-8 

Rockline? . 

1 

2 

-7 

-8 

MH-28.  How  often  do  you  read  the  newspaper?  Is  it... 

(MH-31) 
(MH-29) 
(MH-29) 
(MH-29) 
(MH-29) 
(MH-31) 
(MH-31) 


MH-29.  How  many  hours  per  week  do  you  spend  reading  the  newspaper? 

HOURS 


Never,  .  1 

Less  than  twice  a  week,  .  2 

2-3  times  per  week,  . 3 

4-5  times  per  week,  or  .  4 

Daily?  .  5 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


CATI  CHECK  #MH2:  IS  NEWSPAPER  READ? 

[MH-29  >  0  OR  =  -7,  -8] 


YES  .  1  (MH-30) 

NO  .  2  (MH-31) 


Questionnaire 
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Screen  Name: 

MH 

-30  Question  Bank  #;MH30 

Variables : 

Ranges : 

YPAPSPOR 

1,2, -7, -8 

YPAPCOM 

1,2, -7, -8 

YPAPNEWS 

1,2, -7, -8 

YPAPLOC 

1,2, -7, -8 

YPAPFOOD 

1,2, -7, -8 

YPAPSTYL 

1,2, -7, -8 

YPAPCLAS 

1,2, -7, -8 

Sub-Population : 

Youth  who 

read  the  newspaper 

[YPAPHOUR 

(MH-29)  GT  0]  OR 

[YPAPHOUR 

EQ  -7,-8] 

Screen  Name: 

MH-31 

Question  Bank  #:MH31 

Variables : 

Ranges : 

YMAGREAD 

1,2, -7, -8 

Sub-Population : 

Youth  asked  the  media 
[RANDROY  EQ  2,4,6] 

habits  questions 

Screen  Name: 

MH-32 

Question  Bank  #:MH32 

Variables : 

Ranges : 

YMAGl 

1-254, 991, -7, -8 

YMAG2 

1-254, 991 

YMAG3 

1-254, 991 

YMAG4 

1-254, 991 

YMAG5 

1-254, 991 

YMAG6 

1-254, 991 

Sub-Population : 

Youth  who  regularly  read 
[YMAGREAD  (MH-31)  EQ  1] 

magazines 

ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Media  Habits 
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ACOMS  Annotateci  Questionnaire 
Quarter  87-2  (Jan,^  Feb,  &  Mar  87) 
Module:  Media  Habits 


MH-30.  Do  you  regularly  read  any  of  the  following  sections? 


Sports?  . . . 
Comics?  . . . 

News?  . 

Local?  . . . . 

Food?  . 

Lifestyle? 

Classified? 


YES  NO  REF  DK 


1  2  -7  - 

1  2  -7  - 

1  2  -7  - 

1  2  -7  - 

1  2  -7  - 

1  2  -7  - 

1  2  -7  - 


MH-31.  Do  you  regularly  read  magazines? 


YES  .  1  (MH-32) 

NO  .  2  (RECALL  MODULE) 

REFUSED  . -7  (RECALL  MODULE) 

DON'T  KNOW .  -8  (RECALL  MODULE) 


MH-32.  What  magazines  do  you  read  on  a  regular  basis,  that  is,  that 
you  have  read  at  least  3  of  the  past  4  issues? 


[ENTER  APPROPRIATE  NUMBER  FROM  HARD  COPY  LIST, 
OR  '991'  FOR  OTHER.  ENTER  CTRL/P  TO  CONTINUE.] 


1. 


2. 


3. 


4. 


5. 


6 . 


REFUSED  .  -7 

DON'T  KNOW  .  -8 


Questionnaire 
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ACOMS  Annotated  Quest iohnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Media  Habits  ^ 


Screen  Name: 
Variables : 
YMAGHOUR 
Sub-Population : 


MH-33  Question  Bank  #:MH33 

Ranges : 

0-168, -7, -8 

Youth  who  regularly  read  magazines 
[YMAGREAD  (MH-31)  EQ  1] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &.  Mar  87) 
Module:  Media  Habits 


MH-33.  How  many  hours  a  week  do  you  spend  reading  magazines? 

HOURS  _ 

[GO  TO  KNOWLEDGE-RECALL  MODULE] 
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ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-2  (Jan,  Feb,  and  Mar  87) 


Module:  Knowledge-Recall 


r 


ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Module :  Knowledge-Recall 


87) 


Screen  Name: 

KR-1 

Question  Bank  #:KR1 

Variables ; 

Ranges : 

Change  Code:W 

YUN12N0N 

1,2, -7, -8 

YUN12AF 

1,2, -7, -8 

YUN12AR 

1,2, -7, -8 

YUN12R0 

1,2, -7, -8 

YUN12NG 

1,2, -7, -8 

YUN12RV 

1,2, -7, -8 

YUN12CG 

1,2, -7, -8 

YUN12MC 

1,2, -7, -8 

YUN12NA 

1,2, -7, -8 

YUN12ALL 

1,2, -7, -8 

Sub-Population : 

All  youth 

Screen  Name: 

KR-2 

Question  Bank  #:KR2 

Variables : 

Ranges : 

YKRROAF 

1,2, -7, -8 

YKRROAR 

1,2, -7, -8 

YKRRONA 

1,2, -7, -8 

YKRROMC 

1,2, -7, -8 

YKRROCG 

1,2, -7, -8 

Sub-Population : 

Youth  who  mentioned 

seeing  or  hearing 

advertising  for 

the 

R.O.T.C. 

[YUN12R0  (KR-1) 

EQ 

1] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan^  Feb,  &  Mar  87)’ 
Module :  Knowledge-Recall 


KR-1.  Thinking  about  all  forms  of  advertising,  for 
which  military  services  do  you  recall  seeing 
or  hearing  advertising? 


[PROBE:  Any  other  services?] 

[RECORD  ALL  THAT  APPLY.  THEN  USE  CTRL/P  TO  EXIT.] 


NONE  .  0 

AIR  FORCE .  1 

ARMY  .  2 

RESERVE  OFFICER'S  TRAINING 

CORPS  [R.O.T.C.]  .  3 

NATIONAL  GUARD  .  4 

RESERVE  .  5 

COAST  GUARD  .  6 

MARINE  CORPS  .  7 

NAVY  .  8 

ONE  AD  FOR  ALL  SERVICES  .  9 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


CATI  CHECK  #KR1:  WAS  R.O.T.C.  MENTIONED? 


[KR-1  =  3] 

YES  .  1  (KR-2) 

NO  .  2  (CATI  CHECK 


KR-2.  You  mentioned  seeing  or  hearing  advertising  for  the 

Reserve  Officer's  Training  Corps.  For  which  military 
service  or  services  was  this  advertising? 

[PROBE:  Any  other  services?] 

[RECORD  ALL  THAT  APPLY.  THEN  USE  CTRL/P  TO  CONTINUE. 


AIR  FORCE  . . 

ARMY  . 

NAVY _ ... 

MARINE  CORPS 
COAST  GUARD 
REFUSED  .... 
DON'T  KNOW  . 


1 

2 

3 

4 

5 
-7 
-8 


Questionnaire 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module :  Knowledge-Recall 


Screen  Name:  KR-3  Question  Bank  #:KR3 

Variables :  Ranges : 

YKRNGAF  1,2, -7, -8 

YKRNGAR  1,2, -7, -8 

YKRNGNA  1,2, -7, -8 

YKRNGMC  1,2, -7, -8 

YKRNGCG  1,2, -7, -8 

Sub-Population:  Youth  who  mentioned  seeing  or  hearing 

advertising  for  the  National  Guard 
[YUN12NG  (KR-1)  EQ  1] 


Screen  Name:  KR-4  Question  Bank  #:KR4 

Variables:  Ranges: 

YKRRVAF  1,2, -7, -8 

YKRRVAR  1,2, -7, -8 

YKRRVNA  1,2, -7, -8 

YKRRVMC  1,2, -7, -8 

YKRRVCG  1,2, -7, -8 

Sub-Population:  Youth  who  mentioned  seeing  or  hearing 

advertising  for  the  Reserve 
[YUN12RV  (KR-1)  EQ  1] 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
^Module;  Knowledge- Recall  _ 


CATI  CHECK  #KR2:  WAS  NATIONAL  GUARD  MENTIONED? 

[KR-1  =  4] 


YES  .  1  (KR-3) 

NO  .  2  (CATI  CHECK  #KR3) 


KR-3.  You  mentioned  seeing  or  hearing  advertising  for  the  National  Guard'. 
For  which  military  service  or  services  was  this  advertising? 


[PROBE:  Any  other  services?] 


[ENTER  ALL  THAT  APPLY.  THEN  USE  CTRL/P  TO  CONTINUE.] 


AIR  FORCE  .  1 

ARMY  .  2 

NAVY  .  3 

MARINE  CORPS  .  4 

COAST  GUARD  .  5 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


CATI  CHECK  #KR3:  WAS  RESERVE  MENTIONED? 

[KR-1  =  5] 


YES  .  1  (KR-4) 

NO  .  2  (CATI  CHECK  #KR5) 


KR-4.  You  mentioned  seeing  or  hearing  advertising  for  the  Reserve. 

For  which  military  service  or  services  was  this  advertising? 


[PROBE:  Any  other  services?] 

[RECORD  ALL  THAT  APPLY.  USE  CTRL/P  TO  CONTINUE.] 


AIR  FORCE  .  1 

ARMY  .  2 

NAVY  .  3 

MARINE  CORPS  .  4 

COAST  GUARD  .  5 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


Questionnaire 


Page  7-2 


ACOMS  Annotated  Questioririalr'e^^^^; 
Quarter  87-2  (Jan,  Fed,  &  Mar  87) 
Module:  Knowledge-Recall 


Screen  Name: 
Variables : 
YAIDAF 

Sub-Population 


KR-5  Question  Bank  #:KR5 

Ranges : 

1,2, -7, -8 

Youth  who  did  not  recall  Air  Force  advertising 
[YUN12AF  (KR-1)  EQ  2,-7, -8] 


Screen  Name: 
Variables : 
YAIDAR 

Sub-Population : 


KR-6  Question  Bank  #:KR6 

Ranges : 

1,2, -7, -8 

Youth  who  did  not  recall  Army  advertising 
[YUN12AR  (KR-1)  EQ  2, -7, -8] 


Annotation 
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ACOMS  Annotated  Questionnaire  ■ 
Quarter  87-2  (Jan^  Feb,  &  Mar  87) 
Module :  Knowledge-Recall 


CATI  CHECK  #KR5:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  AIR  FORCE? 

[KR-1  =  1] 


YES  .  1  (CATI  CHECK  #KR6) 

NO  .  2  (KR-5) 


KR-5 .  [Do  you  recall  seeing  or  hearing  any  advertising  for] 
the  Air  Force? 


YES  .  1 

NO . 2 

REFUSED  .  -7 

DON'T  KNOW  . .  .  -8 


CATI  CHECK  #KR6:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  ARMY? 

[KR-1  =  2] 


YES  .  1  (CATI  CHECK  #KR7) 

NO  .  2  (KR-6) 


KR-6.  [Do  you  recall  seeing  or  hearing  any  advertising  for] 


the  Army? 


YES  . 1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


CATI  CHECK  #KR7:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  ARMY  R.O.T.C.? 

[KR-2  =  2] 


YES  .  1  (CATI  CHECK  #KR8) 

NO  .  2  (KR-7) 


Questionnaire 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Module :  Knowledge-Redall 


87) 


Screen  Name: 
Variables : 
YAIDARO 

Sub-Population : 


KR-7  Question  Bank  #:KR7 

Ranges : 

1,2, -7, -8 

Youth  who  did  not  recall  Army  R.O.T.C. 
advertising  [YKRROAR  (KR-2)  EQ  2, -7, -8,-1] 


Screen  Name: 
Variables : 
YAIDANG 

Sub-Population : 


KR-8  Question  Bank  #:KR8 

Ranges : 

1,2, -7, -8 

Youth  who  did  not  recall  Army  National  Guard 
advertising  [YKRNGAR  (KR-3)  EQ  2, -7, -8,-1] 


Screen  Name: 
Variables : 
YAIDARV 

Sub-Population : 


KR-9  Question  Bank  #:KR9 

Ranges : 

1,2, -7, -8 

Youth  who  did  not  recall  Army  Reserve 
advertising  [YKRRVAR  (KR-4)  EQ  2, -7, -8,-1] 
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;  ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module :  Knowledge-Recall 
V _ _ _ ) 


KR-7.  [Do  you  recall  seeing  or  hearing  any  advertising  for] 

the  Army  Reserve  Officer's  Training  Corps,  that  is, 
the  Army  R.O.T.C? 


YES  . 1 

NO  . 2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


CATI  CHECK  #KR8:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  ARMY  NATIONAL  GUARD? 

[KR-3  =2] 


YES  .  1  (CATI  CHECK  #KR9) 

NO  .  2  (KR-8) 


KR-8.  [Do  you  recall  seeing  or  hearing  any  advertising  for] 


the  Army  National  Guard? 


YES  . 

NO  . 

REFUSED  . . 
DON'T  KNOW 


1 

2 

-7 

-8 


CATI  CHECK  #KR9:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  ARMY  RESERVE? 

[KR-4  =  2] 


YES  .  1  (CATI  CHECK  #KR10) 

NO  .  2  (KR-9) 


KR-9.  [Do  you  recall  seeing  or  hearing  any  advertising  for] 
the  Army  Reserve? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


Questionnaire 
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Screen  Name: 
Variables : 
YAIDMC 

Sub-Population : 


KR-11  Question  Bank  #:KR11 

Ranges : 

1,2, -7, -8 

Youth  who  did  not  recall  Marine  Corps 
advertising  [YUN12MC  (KR-1)  EQ  2, -7, -8] 


Annotation 
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ACOMS  Annotated  Questionnaire 
.  Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
^  Module ;  Knowledge-Recall  _ 


CATI  CHECK  #KR10:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  COAST  GUARD? 

[KR-1  =  6] 


YES  .  1  (CATI  CHECK  #KR11) 

NO  .  2  (KR-10)’ 


KR-10.  [Do  you  recall  seeing  or  hearing  any  advertising  for] 


the  Coast  Guard? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


CATI  CHECK  #KR11;  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  MARINE  CORPS? 

[KR-1  =  7] 


YES  .  1  (CATI  CHECK  #KR12) 

NO  .  2  (KR-11) 


KR-11.  [Do  you  recall  seeing  or  hearing  any  advertising  for] 
the  Marine  Corps? 


YES  . 1 

NO  .  2 

REFUSED  .  -7 

DON’T  KNOW  . -8 


CATI  CHECK  #KR12;  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  NAVY? 

[KR-1  =  8] 


YES  .  1  (CATI  CHECK  #KR13) 

NO  .  2  (KR-12) 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Module:  Knowledge-Recall 


87) 


Screen  Name: 
Variables : 
YAIDNA 

Sub-Population ; 


KR-12  Question  Bank  #:KR12 

Ranges : 

1, 2,-7, -8 

Youth  who  did  not  recall  Navy  advertising 
[YUN12NA  (KR-1)  EQ  2,-7, -8] 


Screen  Name : 
Variables : 
YAIDALL 

Sub-Population : 


KR-13  Question  Bank  #:KR13 

Ranges : 

1,2, -7, -8 

Youth  who  did  not  recall  one  ad  for  all  the 
services  [YUN12ALL  (KR-1)  EQ  2, -7, -8] 


Annotation 
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ACOMS  Annotated  Questionnaire . 
Quarter  87-2'  (Jan,  Feb,  &  Mar  87) 
Module ;  Knowledge- Recall 


KR-12.  [Do  you  recall  seeing  or  hearing  any  advertising  for] 
the  Navy? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


CATI  CHECK  #KR13:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

ONE  AD  FOR  ALL  THE  SERVICES? 

[KR-1  =  9] 


YES  .  1  (CATI  CHECK  #KR14) 

NO  .  2  (KR-13) 


KR-13.  [Do  you  recall  seeing  or  hearing  any  advertising  for] 
all  the  services  in  one  ad? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


CATI  CHECK  #KR14:DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

ARMY  OR  ARMY  COMPONENT  AD? 

[KR-1  =  2] ,  OR 

[KR-2,  OR  KR-3  OR  KR-4  =  2]  OR 
[KR-6,  OR  KR-7,  OR  KR-8,  OR  KR-9  =  1] 


YES  .  1  (KR-14) 

NO  .  2  (CATI  CHECK  #KR15) 


Questionnaire 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (>Jan^  Feb,  &  Mar 
Module:;  Knowredge-Recall 


J 


Screen  Name: 

Variables : 

YADARTV 

YADARRAD 

YADARMAG 

YADARPAP 

YADARBIL 

YADARMAL 

YADARPOS 

YADARPAM 

YADARYEL 

YADAROTH 

Sub-Population : 


KR-14  Question  Bank  #:KR14 

Ranges : 

1,2, -7, -8 

1,2, -7, -8 

1,2, -7, -8 

1,2, -7, -8 

1,2, -7, -8 

1,2, -7, -8 

1,2, -7, -8 

1,2, -7, -8 

1,2, -7, -8 
1,2, 3, -7, -8 

Youth  who  recalled  seeing  or  hearing  an  Army 

or  Army  component  ad 

[YUN12AR  (KR-1)  EQ  1]  OR 

[YKRROAR  (KR-2)  EQ  1]  OR 

[YKRNGAR  (KR-3)  EQ  1]  OR 

[YKRRVAR  (KR-4)  EQ  1]  OR 

[YAIDAR  (KR-6)  EQ  1]  OR 

[YAIDARO  (KR-7)  EQ  1]  OR 

[YAIDANG  (KR-8)  EQ  1]  OR 

[YAIDARV  (KR-9)  EQ  1] 


Screen  Name: 
Variables : 

UNI TEXT 

Sub-Population : 


KR-15  Question  Bank  #:KR15 

Ranges : 

Youth  who  recalled  seeing  an  Army  ad 
[YUN12AR  (KR-1)  EQ  1]  OR  [YAIDAR  (KR-6)  EQ  1] 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Knowledge-Recall 


KR-14.  Did  you  see  or  hear  Army  ads... 


YES 

NO 

REF 

DK 

on  TV?  . . 

1 

2 

-7 

-8 

on  the  radio?  . 

1 

2 

-7 

-8 

in  magazines?  . 

1 

2 

-7 

-8 

in  newspapers?  . 

1 

2 

-7 

-8 

on  billboards?  . 

1 

2 

-7 

-8 

through  the  mail?  . 

1 

2 

-7 

-8 

on  posters?  . 

1 

2 

-7 

-8 

in  brochures  or  pamphlets?  . . . . 

1 

2 

-7 

-8 

in  the  Yellow  Pages?  . 

1 

2 

-7 

-8 

somewhere  else?  . 

1 

2 

-7 

-8 

CATI  CHECK  #KR15:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  ARMY  AD  (UNAIDED  OR  AIDED)  ? 

[KR-1  =  2  OR  KR-6  =  1] 


YES  .  1  (KR-15) 

NO  .  2  (CATI  CHECK  #KR16) 


KR-15.  Other  than  trying  to  get  you  to  enlist,  what  was 
the  main  message  you  got  from  Army  advertising? 

[VERBATIM  RESPONSES  RECORDED] 
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ACOMS  Annotated  Quest iorinaire 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Module:  Knowledge-Recall 


87) 


Screen  Name: 
Variables : 

UN I TEXT 

Sub-Population 


KR-17  Question  Bank  #:KR17 

Ranges : 

Youth  who  recalled  seeing  any  ads  other  then 
the  Army  ad 

[YUN12AF  (KR-1)  EQ  1]  OR 
[YUN12RO  (KR-I)  EQ  1]  OR 
[YUN12NG  (KR-1)  EQ  1]  OR 
[YUN12RV  (KR-1)  EQ  1]  OR 
[YUN12CG  (KR-1)  EQ  1]  OR 
[YUN12MC  (KR-1)  EQ  1]  OR 
[YUN12NA(KR-1)  EQ  1]  OR 
[YUN12ALL  (KR-1)  EQ  1]  OR 
[YAIDAF  (KR-5)  EQ  1]  OR 
[YAIDARO  (KR-7)  EQ  1]  OR 
[YAIDANG  (KR-8)  EQ  1]  OR 
[YAIDARV  (KR-9)  EQ  1]  OR 
[YAIDCG  (KR-10)  EQ  1]  OR 
[YAIDMC  (KR-11)  EQ  1]  OR 
[YAIDNA  (KR-12)  EQ  1]  OR 
[YAIDALL  (KR-1 3)  EQ  1] 


Annotation 
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. . . 

I  ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module;  Knowledge-Recall 

\ _ !_ _ J 


CATI  CHECK  #KR16:  DID  RESPONDENT  RECALL  ANY  ADS  OTHER 

THAN  THE  ARMY  AD? 

[KR-1  =  1,  3,  4,  5,  6,  7,  8  OR  9]  OR 
[KR-5,  OR  KR-7,  OR  KR-8,  OR  KR-9,  OR  KR-10 
OR  KR-11,  OR  KR-12,  OR  KR-13  =  1] 


YES  .  1  (CATI  CHECK  #KR17) 

NO  .  2  (ATTITUDES  MODULE) 


#KR17:  RANDOMLY  SELECT  SERVICE  OR  SERVICE 

COMPONENT  OR  JOINT  SERVICES  AD  FROM  THOSE 
RECALLED  (OTHER  THAN  ARMY) 


KR-17.  Other  than  trying  to  get  you  to  enlist,  what  was 

the  main  message  you  got  from  (SERVICE /SERVICE  COMPONENT) 
advertising? 


[VERBATIM  RESPONSES  RECORDED] 


Questionnaire 
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ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-2  (Jan,  Feb,  and  Mar  87) 


Module:  Attitudes  Toward  Army  Ads 


/ 


r 

V 


AGOMS  Annotated  Questionnaire 
Quarter i87-2  (Jan,  Feb,  &  Mar  87) 
Module; Attitudes  Toward  Army  Ads 


Screen  Name;  AT-1  Question  Bank  #;AT1 

Variables;  Ranges; 

YATADLIK  1-5, -7, -8 

Sub-Population;  Youth  who  recalled  seeing  an  Army  ad 

[YUN12AR  (KR-1)  EQ  1]  OR  [YAIDAR  (KR-6)  EQ  1] 


Screen  Name;  AT-2  Question  Bank  #:AT2 

Variables;  Ranges; 

YATADBEL  1-5, -7, -8 

Sub-Population;  Youth  who  recalled  seeing  an  Army  ad 

[YUN12AR  (KR-1)  EQ  1 ]  OR  [YAIDAR  (KR-6)  EQ  1] 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module; ;  Attitudes  Toward  Army  Ads 


CATI  CHECK  #AT1;  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

ARMY  ADS? 

[KR-1  =  2  OR  KR-6  =  1] 

YES  .  1  (AT-1) 

NO  .  2  (SLOGAN  MODULE) 


AT-1.  Use  a  scale  of  "1”  to  "5”  where  "1”  means  you 
do  not  like  the  advertising  and  "5"  means  you 
like  the  advertising  very  much. 


Overall,  how  much  do  you  like  the  Army  ads  you 
have  seen  or  heard  over  the  past  year? 


DO  NOT  LIKE  .  1 

SOMEWHAT  DISLIKE  .  2 

NEUTRAL  .  3 

LIKE  SOMEWHAT  .  4 

LIKE  VERY  MUCH  .  5 

REFUSED  .  -7 

DON’T  KNOW  . ' .  -8 


AT-2.  Use  a  scale  of  "1"  to  "5"  where  "1"  means  you 
do  not  believe  what  the  ads  say  and  ”5"  means 
you  believe  what  the  ads  say. 


How  much  do  you  believe  what  the  ads  say? 


DO  NOT  BELIEVE  .  1 

SOMEWHAT  DISBELIEVE  .  2 

NEUTRAL  .  3 

SOMEWHAT  BELIEVE  . 4 

STRONGLY  BELIEVE  .  5 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


[GO  TO  SLOGAN  RECOGNITION  MODULE] 

i 


Questionnaire 
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ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-2  (Jan,  Feb,  and  Mar  87) 


Module:  Slogan  Recognition 


ACOMS  Annotateii  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 


Module:  Slbgari 


Screen  Name: 
Variables : 
YKSADVEN 
Sub-Population : 


KS-2  Question  Bank  #:KS2 

Ranges : 

1-5, -7, -8 

Approximately  half  of  youth  given  the  main 
interview  [RANDROY  EQ  1,4,5] 


Screen  Name: 
Variables : 
YKSPROUD 
Sub-Population : 


KS-3  Question  Bank  #:KS3 

Ranges : 

1-5, -7, -8 

Youth  asked  the  knowledge  of  slogan  questions 
[RANDROY  EQ  1,4,5] 


Screen  Name: 
Variables : 
YKSBEALL 
Sub-Population ; 


KS-4  Question  Bank  #:KS4 

Ranges : 

1-5, -7, -8 

Youth  asked  the  knowledge  of  slogan  questions 
[RANDROY  EQ  1,4,5] 


Annotation 
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ACOMS  Annotated  Questionnaire 

Quarter  87-2  (Jan,  Feb,  &.  Mar  87) 
Module ;  Slogan  Recognition 


ICATI  CHECK  #KS1:  RANDOMIZE  SERVICES  (ARMY,  AIR  FORCE,  | 
I  MARINE  CORPS,  NAVY)  FOR  LISTING  IN  KS-1 1 


KS-1.  I  am  going  to  mention  some  slogans  used  by  the 
military  in  its  advertising.  After  I  read  each 
slogan,  please  tell  me  whether  it  is  used  by  the 
(RANDOMIZED  LIST  OF  SERVICES) ,  or  by 
all  four  active  duty  services  together  in  the 
same  ad  or  commercial. 


KS-2.  Which  military  service  uses  the  advertising  slogan, 
"Blank.  It's  not  just  a  job.  It's  an  adventure."? 


AIR  FORCE  .  1 

ARMY  .  2 

MARINE  CORPS  .  3 

NAVY . 4 

ALL  FOUR  SERVICES  IN  SAME  AD  .  5 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


KS-3.  [Which  military  service  uses  the  advertising  slogan,] 
"The  Few.  The  Proud.  The  Blank."? 


AIR  FORCE  .  1 

ARMY  .  2 

MARINE  CORPS  .  3 

NAVY  .  4 

ALL  FOUR  SERVICES  IN  SAME  AD .  5 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


KS-4.  [Which  military  service  uses  the  advertising  slogan,] 


"Be  all  you  can  be."? 


AIR  FORCE  . .  1 

ARMY  .  2 

MARINE  CORPS  .  3 

NAVY  .  4 

ALL  FOUR  SERVICES  IN  SAME  AD .  5 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


Questionnaire 
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AGGMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Slogan  Recognition  ; 


Screen  Name: 
Variables : 
YKSWAY 

Sub-Population 


KS-5  Question  Bank  #:KS5 

Ranges : 

1-5, -7, -8 

Youth  asked  the  knowledge  of  slogan  questions 
[RANDROY  EQ  1,4,5] 


Screen  Name: 
Variables : 
YKSGOOD 

Sub-Population : 


KS-6  Question  Bank  #:KS6 

Ranges : 

1-5, -7, -8 

Youth  asked  the  knowledge  of  slogan  questions 
[RANDROY  EQ  1,4,5] 


Screen  Name: 
Variables : 

YKS START 
Sub-Population 


KS-7  Question  Bank  #:KS7 

Ranges : 

1-5, -7, -8 

Youth  asked  the  knowledge  of  slogan  questions 
[RANDROY  EQ  1,4,5] 


Screen  Name: 
Variables : 
YKSAIM 

Sub-Population: 


KS-8  Question  Bank  #;KS8 

Ranges : 

1-5, -7, -8 

Youth  asked  the  knowledge  of  slogan  questions 
[RANDROY  EQ  1,4,5] 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  4  Mar 
Module :  Slogan  Recognition 


87) 


KS-5.  [Which  military  service  uses  the  advertising  slogan,] 
"Blank,  a  great  way  of  life."? 


AIR  FORCE  .  1 

ARMY  .  2 

MARINE  CORPS  .  3 

NAVY  .  4 

ALL  FOUR  SERVICES  IN  SAME  AD  .  5 

REFUSED  .  -7 

DON'T  KNOW .  -8 


KS-6.  [Which  military  service  uses  the  advertising  slogan,] 
"We're  looking  for  a  few  good  men."? 


AIR  FORCE  .  1 

ARMY  .  2 

MARINE  CORPS  .  3 

NAVY  .  4 

ALL  FOUR  SERVICES  IN  SAME  AD  .  5 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


KS-7.  [Which  military  service  uses  the  advertising  slogan,] 
"It's  a  great  place  to  start."? 


AIR  FORCE  .  1 

ARMY  . 2 

MARINE  CORPS  .  3 

NAVY  .  4 

ALL  FOUR  SERVICES  IN  SAME  AD  .  5 

REFUSED  .  -7 

DON'T  KNOW  . -8 


KS-8.  [Which  military  service  uses  the  advertising  slogan,] 


"Aim  high.  Blank."? 


AIR  FORCE  .  1 

ARMY  .  2 

MARINE  CORPS  .  3 

NAVY  . ■. .  4 

ALL  FOUR  SERVICES  IN  SAME  AD .  5 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


Questionnaire 
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AGOMS: Annotated  Questionnaire 
Quarter  87-2  ( Jan,  Feby  &  Mar  87 ) 
Module ;  Slogan  Recognition 


Screen  Name: 
Variables : 
YKSNOTCO 
Sub-Population : 


KS-9  Question  Bank  #:KS9 

Ranges : 

1-5, -7, -8 

Youth  asked  the  knowledge  of  slogan  questions 
[RANDROY  EQ  1,4,5] 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  8*?— 2  (Jan,  Feb,  &  Mar 
Module;  Slogan  Recognition 


87) 


KS-9.  [Which  military  service  uses  the  advertising  slogan,] 
"We're  not  a  company,  we're  your  country."? 


AIR  FORCE  .  1 

ARMY  .  2 

MARINE  CORPS  .  3 

NAVY  .  4 

ALL  FOUR  SERVICES  IN  SAME  AD  .  5 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


[GO  TO  PERCEPTIONS  MODULE] 


Que  St ionnaire 
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ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-2  (Jan,  Feb,  and  Mar  87) 


Module:  Perceptions 


0 

% 


ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Perceptions 


P 


Screen  Name:  PE-IA  Question  Bank  #:PE1A 

Variables:  Ranges:  Change  Code:P,  S 

YHEARDAR  1,2, -7, -8 

Sub-Population :  All  Youth 


Screen  Name:  PE-4A  Question  Bank  #:  PE4A 

Variables:  Ranges:  Change  Code:P,  S 

YHEARDNG  1,2, -7, -8 

Sub-Population:  All  Youth 


Screen  Name:  PE-15A  Question  Bank  #:PE15A 

Variables:  Ranges:  Change  Code:P,  S 

YHEARDRO  1,2, -7, -8 

Sub-Population:  All  Youth 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Perceptions 


PE-IA.  Have  you  ever  heard  of  the  United  States  Army  Reserve? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 


DON'T  KNOW  ...  -8 


PE-4A.  Have  you  ever  heard  of  the  United  States  Army  National  Guard? 


YES  .  1 

NO  .  2 

REFUSED  . -7 

DON'T  KNOW  .  -8 


"  PE-15A.  Have  you  ever  heard  of  the  Army  Reserve  Officer's  Training 

Corps  on  a  college  campus? 


YES  .  1  (CATI  CHECK  #PE2) 

NO  .  2  (CATI  CHECK  #PE2) 

REFUSED  .  -7  (CATI  CHECK  #PE2) 

DON'T  KNOW  .  -8  (CATI  CHECK  #PE2) 


CATI  CHECK  #PE2:  BASED  ON  PREVIOUS  RESPONSES  AND 

CURRENT  EDUCATIONAL  STATUS,  RANDOMLY 
SELECT  ONE  OR  TWO  CAREER  OPTIONS  FROM 
ARMY,  ARMY  RESERVE,  ARMY  NATIONAL  GUARD, 
AIR  FORCE,  MARINE  CORPS,  NAVY,  ALL 
SERVICES,  WORKING  IN  A  FULL-TIME, 
CIVILIAN  JOB,  GOING  TO  COLLEGE,  ROTC. 


Questionnaire 
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AGOMS  &ino t at  ed  Oue  s t i onn  a i r e 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Module:  Perceptions 


87) 


Screen  Name: 

Variables : 

YAWIDE 

YAPHYS 

YAPROUD 

YASTEP 

YALEADER 

YAH I TECH 

YACIVCAR 

YASELCON 

YAPOTEN 

YAMENTAL 

YAMATURE 

YATRAIN 

YAHIQUAL 

YACASHED 

Sub-Population : 


PE- INTRO 

Ranges : 

1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7,-8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 


Question  Bank  #;PEINTRO 
Change  Code:P,  W 


1-5, -7, -8 

Youth  given  the  Active  Army  perceptions 
questions 

[PANELPEY  EQ  2  AND  RANDPE3  EQ  1,3]  OR 
[PANELPEY  EQ  3, 4, 5, 6, 7, 8] 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan^  Feb,  &  Mar  87) 
Module :  Perceptions 


PE-INTRO.  I'd  like  your  opinion  about  several  statements. 

Please  use  a  scale  of  one  to  five  where  "1"  means  you  strongly 
disagree  with  the  statement,  "2"  means  you  disagree,  "3"  means 
you  neither  disagree  nor  agree,  "4"  means  you  agree,  and  ”5"  means 
you  strongly  agree  with  the  statement. 

DS  AG  REF  DK 

The  (SERVICE/CAREER  OPTION)  offers... 

(ATTRIBUTE  -  Random  Start) ?  12345-7-8 


How  about  the  (SERVICE /CAREER  OPTION) .. . 

[The  (SERVICE/CAREER  OPTION)  offers... 

(ATTRIBUTE)  ]?  12345  -7  -8 

PE-INTR02.  [Please  use  a  scale  of  one  to  five  where  "1"  means  you 

strongly  disagree  with  the  statement,  "2"  means  you  disagree, 

"3"  means  you  neither  disagree  nor  agree,  "4"  means  you  agree, 
and  "5"  means  you  strongly  agree  with  the  statement.] 

DS  AG  REF  DK 

The  (SERVICE/CAREER  OPTION)  offers... 

(ATTRIBUTE)  ?  1  2  3  4  5  -7  -8 


How  about  the  (SERVICE/CAREER  OPTION) ... 

[The  (SERVICE /CAREER  OPTION)  offers... 

(ATTRIBUTE) ] ?  12345-7-8 


Questionnaire 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Perceptions 


Screen  Name : 

PE-INTRO 

Question  Bank  #;PEINT 

Variables : 

Ranges : 

Change  Code:P,  S,  W 

YVWIDE 

1-5, -7, -8 

YVPROUD 

1-5, -7, -8 

YVLEADER 

1-5, -7, -8 

YVCIVCAR 

1-5, -7, -8 

YVSELCON 

1-5, -7, -8 

YVPOTEN 

1-5, -7, -8 

YVMENTAL 

1-5, -7, -8 

YVMATURE 

1-5, -7, -8 

YVTRAIN 

1-5, -7, -8 

YVHIQUAL 

1-5, -7, -8 

YVCASHED 

1-5, -7, -8 

YVHOME 

1-5, -7, -8 

YVWEEKEN 

1-5, -7, -8 

YVSERPAR 

1-5, -7, -8 

Sub-Population : 

Youth  selected  to  receive  the  Army  Reserve 

perceptions  questions 
U . S .  Army  Reserve 

who  had  heard  of  the 

Screen  Name : 

Variables : 

YGWIDE 

YGPROUD 

YGLEADER 

YGCIVCAR 

YGSELCON 

YGPOTEN 

YGMENTAL 

YGMATURE 

YGTRAIN 

YGHIQUAL 

YGCASHED 

YGHOME 

YGWEEKEN 

YGSERPAR 

Sub-Population : 


[YHEARDAR  (PE-IA)  EQ  1,-8]  AND 
[PANELPEY  EQ  1  AND  RANDPE8  EQ  1]  OR 

[PANELPEY  EQ  2  AND  RANDPE3  EQ  2,3  AND  RANDPE8  EQ  1]  OR 
[PANELPEY  EQ  3  AND  RANDIOOO  GE  1  AND 

EIANDIOOO  LE  269]  OR[PANELPEY  EQ  4, 5,  6,  7,  8  AND  RANDPE9 
EQ  1] 

PE-INTRO  Question  Bank  #:  PEINTRO 

Ranges:  Change  CoderP,  S,  W 

1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 

Youth  selected  to  receive  the  Army  National 
Guard  perceptions  questions  who  had  heard 
of  the  United  States  Army  National  Guard 
[YHEARDNG  (PE- 4 A)  EQ  1,-8]  AND 
[PANELPEY  EQ  1  AND  RANDPE8  EQ  2]  OR 

[PANELPEY  EQ  2  AN [PANELPEY  EQ  3  AND  RANDIOOO  GE  270  AND 
RANDPE3  EQ  2,3  AND  RANDPE8  EQ  2]  OR 
RANDIOOO  LE  539]  OR 

[PANELPEY  EQ  4,5, 6,7, 8  AND  RANDPE9  EQ  2] 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87} 
Module :  Perceptions 


ARMY  USAR  ARNG  M.  MARI  NAVY  ALL  $R  WORK  COLL  ROTO 


a  wide  variety  of 


opportunites  to 
find  a  job  you  can 
enjoy 

X 

X 

X 

X 

X 

X 

X 

X 

a  physically 

challenging 

environment 

X 

X 

X 

X 

X 

X 

an  experience  you 
can  be  proud  of 

X 

X 

X 

X 

X 

X 

X 

X 

X 

X 

an  advantage  over 
going  right  from 
high  school  to 
college 

X 

X 

X 

X 

X 

X 

.1  opportunity  to 
develop  leadership 
skills 

X 

X 

X 

X 

X 

X 

X 

X 

X 

X 

(Sim) 

the  chance  to  work 
with  the  latest 
high-tech  equipment 

X 

X 

X 

X 

X 

X 

a  great  value  in 
your  civilian 
career  development 

X 

X 

X 

X 

X 

X 

X 

X 

X 

an  opportunity  to 
develop  self- 
confidence 

X 

X 

X 

X 

X 

X 

X 

X 

X 

X 

the  opportunity  to 
develop  your 
potential 

X 

X 

X 

X 

X 

X 

X 

X 

X 

a  mentally  challeng¬ 
ing  experience 

X 

X 

X 

X 

X 

X 

X 

X 

X 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Modiile;  Perceptions 


Screen  Name: 

Variables : 

YFWIDE 

YFPHYS 

YFPROUD 

YFSTEP 

YFLEADER 

YFHITECH 

YFCIVCAR 

YFSELCON 

YFPOTEN 

YFMENTAL 

YFMATURE 

YFTRAIN 

YFHIQUAL 

YF CASHED 

Sub-Population 


YNWIDE 

YNPHYS 

YNPROUD 

YNSTEP 

YNLEADER 

YNHITECH 

YNCIVCAR 

YNSELCON 

YNPOTEN 

YNMENTAL 

YNMATURE 

YNTRAIN 

YNHIQUAL 

YNCASHED 

Sub-Population 


PE- INTRO 

Ranges : 

1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 


Question  Bank  #:  PEINTRO 
Change  Code:P,  W 


Youth  selected  to  receive  the  Air  Force 


perceptions  questions 
[PANELPEY  EQ  1  AND  RANDPE8  EQ  3]  OR 
[PANELPEY  EQ  2  AND  RANDPE3  EQ  2,3,  AND 
RANDPE8  EQ  3]  OR 

[PANELPEY  EQ  3  AND  RANDIOOO  GE  540  AND 
RANDIOOO  LE  616]  OR 

[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ  3] 

1-5, -7, -8 

1-5, -7, -8 

1-5, -7, -8 

1-5, -7, -8 

1-5, -7, -8 

1-5, -7, -8 

1-5, -7, -8 

1-5, -7, -8 

1-5, -7, -8 

1-5, -7, -8 

1-5, -7, -8 

1-5, -7, -8 

1-5, -7, -8 

1-5, -7, -8 

Youth  selected  to  receive  the  Navy 
perceptions  questions 
[PANELPEY  EQ  1  AND  RANDPE8  EQ  4}  OR 
[PANELPEY  EQ  2  AND  RANDPE3  EQ  2,3,  AND 
RANDPE8  EQ  4]  OR 

[PANELPEY  EQ  3  AND  RANDIOOO  GE  617  AND 
RANDIOOO  LE  693]  OR 

[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ  4] 


Annotation 


Page  10-4 


an  opportunity  toXXXXXX  X  X  X 

become  more  mature 
and  responsible 

nany  opportunities  XXXXXX  X  X 

for  training  in 
useful  skill  areas 

many  chances  to  XXXXX  X  X  X  X 

work  with  highly- 
trained  people 

an  opportunity  to  XXXXX  X  X  X 

obtain  money  for 
college  or  voca- 
■ onal  school 

an  opportunity  to  XX 

serve  America 
while  living  in  your 
own  hometown 

interesting  and  X  X 

exciting  weekends 

an  excellent  X  X 

opportunity  for 
part-time  work 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Perceptions 


YMWIDE 

1-5, -7, -8 

YMPHYS 

1-5, -7, -8 

YMPROUD 

1-5, -7, -8 

YMSTEP 

1-5, -7, -8 

YMLEADER 

1-5, -7, -8 

YMHITECH 

1-5, -7, -8 

YMCIVCAR 

1-5, -7, -8 

YMSELCON 

1-5, -7, -8 

YMPOTEN 

1-5, -7, -8 

YMMENTAL 

1-5, -7, -8 

YMMATURE 

1-5, -7, -8 

YMTRAIN 

1-5, -7, -8 

YMHIQUAL 

1-5, -7, -8 

YMCASHED 

1-5, -7, -8 

Sub-Population : 

Youth  selected  to  receive  the  Marine  Corps 
perceptions  questions 
[PANELPEY  EQ  1  AND  RANDPE8  EQ  5]  OR 
[PANELPEY  EQ  2  AND  RANDPE3  EQ  2,3,  AND 

RANDPE8  EQ  5]  OR 

[PANELPEY  EQ  3  AND  RANDIOOO  GE  694  AND 
RANDIOOO  LE  770]  OR 

[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ  5] 

YSWIDE 

1-5, -7, -8 

YSPHYS 

1-5, -7, -8 

YSPROUD 

1-5, -7, -8 

YSSTEP 

1-5, -7, -8 

YSLEADER 

1-5, -7, -8 

YSHITECH 

1-5, -7, -8 

YSCIVCAR 

1-5, -7, -8 

YSSELCON 

1-5, -7, -8 

YSPOTEN 

1-5, -7, -8 

YSMENTAL 

1-5, -7, -8 

YSMATURE 

1-5, -7, -8 

YSTRAIN 

1-5, -7, -8 

YSHIQUAL 

1-5, -7, -8 

YSCASHED 

1-5, -7, -8 

Sub-Population : 

Youth  selected  to  receive  the  Military  Service 
perceptions  questions 
[PANELPEY  EQ  1  AND  RANDPE8  EQ  6]  OR 
[PANELPEY  EQ  2  AND  RANDPE3  EQ  2,3,  AND 

RANDPE8  EQ  6]  OR 

[PANELPEY  EQ  3  AND  RANDIOOO  GE  771  AND 
RANDIOOO  LE  847]  OR 

[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ  6] 
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Screen  Name: 

Variables : 

YWWIDE 

YWPROUD 

YWSTEP 

YWLEADER 

YWHITECH 

YWCIVCAR 

YWSELCON 

YWPOTEN 

YWMENTAL 

YWMATURE 

YWTRAIN 

YWHIQUAL 

YWCASHED 

Sub-Population : 


Variables : 

YCPROUD 

YCLEADER 

YCCIVCAR 

YCSELCON 

YCPOTEN 

YCMENTAL 

YCMATURE 

YCHIQUAL 

Sub-Population : 


PE-7  Question  Bank  #:PE7 

Ranges:  Change  Code:P,  W 

1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7,-8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7,-8 
1-5, -7,-8 
1-5, -7,-8 

Youth  selected  to  receive  the  Working  in  a 
Full-Time  Civilian  Job  perceptions  questions 
[PANELPEY  EQ  1  AND  RANDPE8  EQ  7]  OR 
[PANELPEY  EQ  2  AND  RANDPE3  EQ  2,3  AND 
RANDPE8  EQ  7]  OR 

[PANELPEY  EQ  3  AND  RANDIOOO  GE  848  AND 
RANDIOOO  LE  924]  OR 

[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ  7] 
Ranges : 

1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 

Youth  selected  to  receive  the  Going  to 
College  perceptions  questions 
[PANELPEY  EQ  1  AND  RANDPE8  EQ  8]  OR 
[PANELPEY  EQ  2  AND  RANDPE3  EQ  2,3  AND 
RANDPE8  EQ  8]  OR 

[PANELPEY  EQ  3  AND  RANDIOOO  GE  925  AND 
RANDIOOO  LE  1000]  OR 

[PANELPEY  EQ  4, 5,  6,  7,  8  AND  RANDPE9  EQ  8] 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module :  Percept ions 


Screen  Name:  PE-12  Question  Bank  #:PE12 

Variables:  Ranges: 

YPEDIP  1-5, -7, -8 

Sub-Population:  All  youth 


Screen  Name:  PE-13  Question  Bank  #:  PE13 

Variables :  Ranges : 

YPEGRADE  1-5, -7, -8 

Sub-Population :  All  youth 


Screen  Name:  PE-14  Question  Bank  #:PE14 

Variables :  Ranges : 

YPECOL  1-5, -7, -8 

Sub-Population :  All  youth 


Screen  Name: 

PE-15 

Question  Bank  #:PE15 

Variables : 

Ranges : 

YPESIM 

1,2, -7, -8 

Sub-Population : 

All  youth 

Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87—2  (Jan,  Feb,  &  Mar  87) 
Module :  Perceptions 


PE-12.  Of  the  people  who  joined  the  Army  in  the  last  year,  what 

proportion  do  you  think  are  high  school  diploma  graduates? 
Would  you  say... 


less  than  one  quarter,  .  1 

about  one  quarter,  .  2 

about  one  half,  .  3 

about  three  quarters,  or  .  4 

almost  all?  .  5 

REFUSED  . -7 

DON'T  KNOW  .  -8 


PE-13.  Of  the  people  who  joined  the  Army  last  year,  what  proportion 
do  you  think  would  score  in  the  upper  half  of  an  intelligence 
test?  Is  it... 


all  of  them,  .  1 

three  quarters  of  them,  .  2 

half  of  them,  .  3 

one  quarter  of  them,  or  .  4 

none  of  them?  .  5 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


PE-14.  Of  the  people  who  joined  the  Army  in  the  last  year,  what 
proportion  do  you  think  will  get  a  college  diploma  either 
while  they  are  in  the  Army  or  after  they  complete  their 
Army  service?  Would  you  say... 


less  than  one  quarter,  .  1 

about  one  quarter,  .  2 

about  one  half,  .  3 

about  three  quarters,  or  .  4 

almost  all?  .  5 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


PE-15.  Do  you  think  very  many  young  (men/women)  with  backgrounds  and 
plans  for  the  future  like  yours  are  joining  the  Army? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


Questionnaire 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 


y 


Screen  Name: 

PEY-2 

Question  Bank  #: PEY-2 

Variables : 

Ranges : 

Change  Code:P,  S,  W 

YRLEADER 

1-5, -7, -8 

YRSELCON 

1-5, -7, -8 

YRELECT 

1-5, -7, -8 

YROFFCOM 

1-5, -7, -8 

Sub-Population : 

Youth  selected  to 

receive  the  Army  ROTC 

questions  who  had  heard  of  the  Army  Reserve 

Officers'  Training 

Corps 

[YHEARDRO  EQ  1,-8] 
[PANELPEY  EQ  1]  OR 

AND 

[PANELPEY  EQ  2  AND 
[PANELPEY  EQ  3]  OR 

RANDPE3  EQ  1,2]  OR 

[PANELPEY  EQ  4,5,6 

,7,8  AND  RANDPE9  EQ  9] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Module:  Perceptions 


8T) 


CATI  CHECK  #PE1;  IS  YOUTH  ROTC  POTENTIAL? 


YES  .  1  (PEY-2) 

NO  .  2  (KNOWLEDGE  AWARENESS 

MODULE) 


-2.  Next,  I'd  like  your  opinion  about  several  statements  describing 
different  things  that  the  Army  Reserve  Officer's  Training  Corps 
on  the  college  campus  might  offer  you. 

Please  use  a  scale  of  1  to  5  where  "1"  means  you  strongly  disagree 
with  the  statement,  "2"  means  you  disagree,  "3"  means  you  neither 
disagree  nor  agree, "4"  means  you  agree,  and  "5"  means  you  strongly 
agree  with  the  statement. 


The  Army  Reserve  Officer's  Training  Corps  on  a  college  campus  offers  you. 

DS  AG  REF  DK 

a.  leadership  and  management  training?  12345-7-8 

b.  an  opportunity  to  develop  self- 

confidence?  1  2  3  4  5  -7  -8 

c.  a  college  elective  that  can  be  taken 

together  with  other  college  courses?  12345-7-8 

d.  an  officer's  commission  in  the  active 
Army,  Army  Reserve  or  the  Army  National 

Guard?  12345  -7  -8 


Questionnaire 
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A.c6mS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Modtle:  Perceptions 


87) 

J 


Screen  Name: 

PEY-3 

Question  Bank 

#:PEY-3 

Variables : 

Ranges : 

Change  CoderW 

YOWIDE 

1-5, -7, -8 

YOPROUD 

1-5, -7, -8 

YOUSECOL 

1-5, -7, -8 

YOINNOV 

1-5, -7, -8 

Sub-Population : 

Youth  selected  to 

receive  the  Army 

ROTC 

questions  who  had 

heard  of  the  Army 

Reserve 

Officer's  Training 

Corps 

[YHEARDRO  EQ  1,-8] 

Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  8*7-2  (Jan,  Feb,  &  Mar 
Module:  Perceptions 


87) 


PEY-3.  Being  an  officer  in  the  United  States  Army  means  different  things  to 
different  people. 

Please  tell  me  how  much  you  disagree  or  agree  that  being  an  officer 
offers  you  each  item  on  the  list.  A  "1"  means  you  strongly  disagree 
with  the  statement,  ”2"  means  you  disagree,  ”3"  means  you  neither 
disagree  nor  agree,  ”4”  means  you  agree,  and  "5"  means  you  strongly 

agree  with  the  statement . 


Being  an  officer  in  the  United  States  Army  offers  you... 


DS 

AG 

REF 

DK 

a. 

a  wide  variety  of  opportunities  to  find 
a  job  you  can  enjoy 

1 

2 

3 

4 

5 

-7 

-8 

b. 

an  experience  you  can  be  proud  of? 

1 

2 

3 

4 

5 

-7 

-8 

c. 

the  opportunity  to  use  your  college 
acquired  skills? 

1 

2 

3 

4 

5 

-7 

-8 

d. 

the  opportunity  to  make  changes  and  use 
your  own  judgment? 

1 

2 

3 

4 

5 

-7 

-8 

[GO  TO  KNOWLEDGE-AWARENESS  MODULE] 
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ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-2  (Jan,  Feb,  and  Mar  87) 


Module:  Knowledge- Army  Attributes 


r 


ACOMS  Annotated  Questionnaire 
Quarter  87-2  i Jan,  Feb,  &  Mar  87) 


Module:  Knowledge-Army  Attributes 


Screen  Name: 

KA-7 

Question  Bank  #;KA7 

Variables : 

Ranges : 

YKAEARN 

1,2, -7, -8 

Sub-Population : 

Approximately  half 
main  interview 

of  youth  given  the 

[RANDROY  EQ  3,5,6] 

Screen  Name: 

KA-1 

Question  Bank 

#:KA1 

Variables : 

Ranges : 

YKAEDBEN 

1-6, -7, -8 

Sub-Population : 

Youth  who  knew 

that  it  is  possible  to 

earn 

money  for  college  by  enlisting  in  the 

Army 

[YKAEARN  (KA-7) 

EQ  1,-7, -8] 

Screen  Name: 
Variables : 
YKALLCOL 
Sub-Population : 


KA-2  Question  Bank  #:KA2 

Ranges : 

1,2, -7, -8 

Youth  who  knew  that  it  is  possible  to  earn 
money  for  college  by  enlisting  in  the  Army 
[YKAEARN  (KA-7)  EQ  1,-7, -8] 


Screen  Name: 
Variables : 
YKASAME 

Sub-Population : 


KA-3  Question  Bank  #:KA3 

Ranges : 

1,2, 3, -7, -8 

Youth  who  knew  that  it  is  possible  to  earn 
money  for  college  by  enlisting  in  the  Army 
[YKAEARN  (KA-7)  EQ  1,-7, -8] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Knowledge-Army  Attributes 


KA-7.  Is  it  possible  to  earn  money  for  college 
by  enlisting  in  the  Army? 


YES  .  1  (KA-1) 

NO  .  2  (CATI  CHECK  #KA4) 

REFUSED  .  -7  (KA-1) 

DON'T  KNOW  .  -8  (KA-1) 


KA-1.  How  much  do  you  think  can  be  earned  through 
Army  education  benefits? 


[PROBE:  This  would  be  the  total  benefits 

you  could  earn  while  in  the  Army . ] 


UNDER  $5,000  . .  1 

$5,000  TO  $9,999  .  2 

$10,000  TO  $14,999  .  3 

$15,000  TO  $19,999  .  4 

$20,000  TO  $24,  999  . 5 

$25,000  OR  MORE  .  6 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


KA-2 .  Do  you  think  Army  education  benefits  would  pay  for 
your  entire  college  education? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


KA-3.  Do  you  think  Army  education  benefits  are  more,  less  or  about 
the  same  as  the  Navy,  Air  Force,  or  Marines  offer? 


MORE  .  1 

LESS  . 2 

ABOUT  THE  SAME  .  3 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


I  CATI  CHECK  #KA4:  ROTATE  ORDER  OF  SERVICES  FOR  KA-4 


Questionnaire 
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ACOMS  Annotated  Quest i onn a i r e  ; 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module;  wKnowledge-Army  Attritjutes: 


Screen  Name: 

Variables : 

YKAGIAR 

YKAGIAF 

YKAGINA 

YKAGIMA 

Sub-Population; 


KA-4  Question  Bank  #:KA4 

Ranges ; 

1,2, -7, -8 

1,2, -7, -8 

1,2, -7, -8 

1,2, -7, -8 

Youth  asked  the  knowledge-awareness  questions 
[RANDROY  EQ  3,5,6] 


Screen  Name:  KA-5  Question  Bank  #:KA5 

Variables :  •  Ranges ; 

YKAYEARS  0-25, -7, -8 

Sub-Population;  Youth  asked  the  knowledge-awareness  questions 

RANDROY  EQ  3,5,6] 


Screen  Name; 

KA-6 

Question  Bank  #:KA6 

Variables : 

Ranges : 

YKADEP 

1,2, -7, -8 

Sub-Population; 

Youth  asked  the 

knowledge-awareness  questions 

[RANDROY  EQ  3,5, 

6] 

Screen  Name; 

KA-8 

Question  Bank  #;KA8 

Variables : 

Ranges ; 

YKARGJUN 

1,2, -7, -8 

Sub-Population : 

Youth  asked  the  knowledge-awareness  questions 

[RANDROY  EQ  3,5,6] 

Screen  Name: 
Variables : 
YKARGHS 

Sub-Population ; 


KA-9  Question  Bank  #:KA9 

Ranges ; 

1,2, -7, -8 

Youth  who  did  not  know  that  17  year  old  high 
school  juniors  are  eligible  to  join  the  Army 
Reserve  or  Army  National  Guard 
[YKARGJUN  (KA-8)  EQ  2, -7, -8] 


Annotation 
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KA-4. 


KA-5 


KA-6 


KA-8 


KA.-9 


ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Knowledge- Army  Attributes 


Please  tell  me  whether  or  not  each  of  the  following 
services  offers  the  "GI  Bill"? 


DOES 

OFFER 


Army  .  1 

Air  Force  .  1 

Navy  .  1 

Marines  .  1 


DOES 

NOT 

OFFER  REF  DK 

2  -7 

2  -7 

2  -7 

2  -7 


What  is  the  minimum  number  of  years  that  a  new  recruit 
has  to  serve  on  active  duty  in  the  Army? 

NUMBER  OF  YEARS . 


REFUSED  .  -7 

DON'T  KNOW  .  -8 


Is  it  possible  to  sign  up  for  the  Army  and  start 
serving  up  to  one  year  later? 


YES  . 

NO  . 

REFUSED  . . 
DON'T  KNOW 


1 

2 

-7 

-8 


Are  17  year  old  high  school  juniors  eligible  to  join 
the  Army  Reserve  or  Army  National  Guard? 

YES  .  1  (KA-10) 

NO  .  2  (KA-9) 

REFUSED  .  -7  (KA-9) 

DON'T  KNOW  .  -8  (KA-9) 


Is  high  school  graduation  required  before  joining 
Army  Reserve  or  Army  National  Guard? 


YES  .  1 

NO  .  2 

REFUSED  . -7 

DON'T  KNOW  .  -8 


Questionnaire 
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AGOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Moduie :  Kdo  Attributes 


Screen  Name: 
Variables : 
YKAWARD 

Sub -Population: 


KA-10  Question  Bank  #:KA10 

Ranges : 

1-5, -7, -8 

Youth  asked  the  knowledge-awareness  questions 
[RANDROY  EQ  3,5,6] 


Screen  Name: 
Variables : 
YKARGCOL 
Sub-Population : 


KA-11  Question  Bank  #:KA11 

Ranges : 

1,2, -7, -8 

Youth  asked  the  knowledge-awareness  questions 
[RANDROY  EQ  3,5,6] 


Screen  Name: 
Variables : 
YKARGGI 

Sub-Population; 


KA-12  Question  Bank  #;KA12 

Ranges ; 

1-7, -7, -8 

Youth  who  knew  that  qualified  people  who  join 
the  Army  Reserve  or  Army  National  Guard  can 
receive  money  for  college 
[YKARGCOL  (KA-11)  EQ  1] 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module;  Knowledge-Army  Attributes 


KA-10.  Who  sponsors  the  "Scholar-Athlete  Award  Program"? 
Is  it  the. . . 


Marine  Corps,  .  1 

National  Guard,  .  2 

Army  Reserve,  .  3 

Air  Force,  or  .  4 

Navy?  .  5 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


KA-11.  Can  qualified  people  who  join  the  Army  Reserve  or 
Army  National  Guard  receive  money  for  college? 


YES  .  1  (KA-12) 

NO  .  2  (DEMOGRAPHIC  MODULE) 

REFUSED  .  -7  (DEMOGRAPHIC  MODULE) 

DON’T  KNOW  .  -8  (DEMOGRAPHIC  MODULE) 


KA-12.  What  is  the  maximum  amount  of  money  for  college  that 
qualified  people  who  join  the  Army  Reserve  or  Army 
National  Guard  can  receive  under  the  "GI  Bill"? 


UNDER  $1,  000  .  1 

$1,000  TO  $1,999  .  2 

$2,000  TO  $3,999  .  3 

$4,000  TO  $5,999  .  4 

$6,000  TO  $7,  999  .  5 

$8,000  TO  $9,  999  .  6 

$10,000  OR  MORE  .  7 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


[GO  TO  DEMOGRAPHICS  MODULE] 


Questionnaire 
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ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-2  (Jan,  Feb,  and  Mar  87) 


Module:  Demographics 


. . Ann otated  Ques t ibnn a i r e 

Quarter  87-2  (Jan,  Feb,  &  Mar 
Module:  Demographics 


87) 


Screen  Name: 
Variables : 
YDETHNIC 
Sub-Population : 

DE-5 

Ranges : 

1-3, -7, -8 

Hispanic  youth 
[EHISP  (SC-20)  EQ  1] 

Question 

Bank 

#:DE5 

Screen  Name: 
Variables : 
YDMARITL 
Sub-Population : 

DE-6 

Ranges ; 

1-5, -7, -8 

All  youth 

Question 

Bank 

#  :DE6 

Screen  Name: 

DE-14 

Question  Bank  #:DE14 

Variables : 

Range : 

Change  Code : W 

YDSAMEPA 

1-3 

Sub-Population : 

All  youth 

Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan^  Feb,  &  Mar  87) 
Module:  Demographics 


DEINTROl.  Now  I  have  some  questions  about  your  background. 


CATI  CHECK  #DE1:  IS  RESPONDENT  HISPANIC? 

[SC-20  =  1] 

YES  .  1  (DE-5) 

NO  .  2  (DE-6) 


DE-5.  What  is  your  ethnic  background?  Are  you... 


Mexican  American  .  1 

Puerto  Rican,  or  .  2 

some  other  Hispanic?  .  3 

REFUSED  .  -7 

DON'T  KNOW  . -8 

DE-6.  What  is  your  current  marital  status?  Are  you... 

Single,  .  1 

Married,  .  2 

Separated,  .  3 

Divorced,  or  .  4 

Widowed?  .  5 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


DEINTR02.  Now  I  would  like  to  ask  some  questions  about  your 
father  and  mother,  or  other  adults  in  your 
household. 

DE-14.  (When  not  attending  college)  Do  you  live  in  the  same 
household  as  your  father  or  your  step-father? 


FATHER .  1 

STEP-FATHER .  2 

NEITHER  .  3 

BOTH  .  4 

REFUSED  .  -7 

DON'T  KNOW .  -8 


Questionnaire 
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.  .  .  > 
:ACOMS  Annotated  Questionnaire 

:■  Quarter;  87-2  (Jan,  Feb,  &  Mar  87) 

Module:  Demographics 

Screen  Name: 

DE-19  Question  Bank  #:DE19 

Variables : 

Ranges : 

YDEDDAD 

07-25, -7, -8 

Sub-Population 

:  All  youth 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Module:  Demographics  . 


87) 


DE-19.  What  was  the  highest  grade  or  level  of  education  that 
your  (father /step- father)  completed? 


LESS  THAN  8TH  GRADE  .  07 

8TH  GRADE  .  08 

9TH  GRADE  .  09 

lOTH  GRADE  .  10 

IITH  GRADE  .  11 

12TH  GRADE . . .  12 

1ST  YEAR  OF  4 -YEAR  COLLEGE  (FR)  .  13 

2ND  YEAR  OF  4 -YEAR  COLLEGE  (SO)  .  14 

3RD  YEAR  OF  4 -YEAR  COLLEGE  (JR)  .  15 

4TH  YEAR  OF  4-YEAR  COLLEGE  (SR) .  16 

5TH  YEAR  COLLEGE/ 1ST  YEAR 
GRADUATE  OR  PROFESSIONAL  SCHOOL  ....  17 
2ND  YEAR  GRADUATE  OR 

PROFESSIONAL  SCHOOL  .  18 

3RD  YEAR  GRADUATE  OR 

PROFESSIONAL  SCHOOL  .  19 

MORE  THAN  3  YEARS  GRADUATE/ 

PROFESSIONAL  SCHOOL  .  20 

1ST  YEAR  OF  JR.  OR  COMMUNITY 

COLLEGE  .  21 

2ND  YEAR  OF  JR.  OR  COMMUNITY 

COLLEGE  .  . .  22 

1ST  YEAR  OF  VOC., 

BUS.,  OR  TRADE  SCHOOL  .  23 

2ND  YEAR  OF  VOC., 

BUS.,  OR  TRADE  SCHOOL  .  24 

MORE  THAN  2  YEARS  VOC., 

BUS.  OR  TRADE  SCHOOL  .  25 

REFUSED  .  -7 

DON'T  KNOW .  -8 


Questionnaire 
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A 

_  . 

ACOMS  Annotated  Questionnaire 

Quarter 

87-2  (Jan,  Feb,  &  Mar 

87) 

^  Module: 

Demographics 

y 

Screen  Name: 

DE-20 

Question  Bank  #:DE20 

Variables : 

Ranges : 

YDDADLFS 

1-8, -7, -8 

Sub-Population : 

All  youth 

Screen  Name: 

DE-21 

Question  Bank  #:DE21 

Variables : 

Ranges ; 

YDDADBR 

1-5, -7, -8 

Sub-Population : 

Youth  with  father 

in 

the  military 

[YDDADLFS  (DE-20) 

EQ 

6] 

Screen  Name; 
Variables : 
YDDADBR  ' 
Sub-Population : 


DE-14A 

Ranges : 

1-3 

All  Youth 


Question  Bank  #:DE14A 
Change  Code: A 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Module:  Demographics 


.87) 


DE-20.  Is  your  (father/ step-father)  now... 


working  full-time,  . 

working  part-time,  . 

unemployed,  . 

r'(=>-h  1  rpd . 

.  1 

.  2 

.  3 

.  4 

(DE-14A) 

(DE-14A) 

(DE-14A) 

(DE-14A) 

taking  care  of  a  family 
at  home,  or  . 

.  5 

(DE-14A) 

in  the  military?  . 

.  6 

(DE-21) 

DECEASED  . 

.  7 

(DE-14A) 

(DE-14A) 

OTHER  . 

.  8 

REFUSED  . 

.  -7 

(DE-14A) 

DON'T  KNOW  . 

.  -8 

(DE-14A) 

DE-21.  In  which  branch  of  the  military  is  your  (father/step-father) 
currently  serving? 


AIR  FORCE . 1 

ARMY  .  2 

COAST  GUARD  .  3 

MARINES  .  4 

NAVY  .  5 

REFUSED  .  -7 

DON’T  KNOW  .  -8 

DE-14A.  (When  not  attending  college)  Do  you  live  in  the  same 
household  as  your  mother  or  your  step-mother? 

MOTHER  .  1 

STEP-MOTHER  .  2 

NEITHER  .  3 

BOTH  . 4 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


Questionnaire 
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Screen  Name:  DE-26  Question  Bank  #:DE26 

Variables :  Ranges : 

YDEDMOM  07-25, -7, -8 

Sub-Population;  All  youth 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan^  Feb,  &  Mar  87) 
Module :  Demographics 


DE-26.  What  was  the  highest  grade  or  level  of  education 
that  your  (mother/ step-mother)  completed? 


LESS  THAN  8TH  GRADE  .  07 

8TH  GRADE  .  08 

9TH  GRADE  .  09 

lOTH  GRADE  .  10 

IITH  GRADE  .  11 

12TH  GRADE  .  12 

1ST  YEAR  OF  4 -YEAR  COLLEGE  (FR) .  13 

2ND  YEAR  OF  4-YEAR  COLLEGE  (SO) .  14 

3RD  YEAR  OF  4-YEAR  COLLEGE  (JR) .  15 

4TH  YEAR  OF  4 -YEAR  COLLEGE  (SR) .  16 

5TH  YEAR  COLLEGE /I ST  YEAR 
GRADUATE  OR  PROFESSIONAL  SCHOOL  ....  17 
2ND  YEAR  GRADUATE  OR 

PROFESSIONAL  SCHOOL  .  18 

3RD  YEAR  GRADUATE  OR 

PROFESSIONAL  SCHOOL  .  19 

MORE  THAN  3  YEARS  GRADUATE/ 

PROFESSIONAL  SCHOOL  .  20 

1ST  YEAR  OF  JR.  OR  COMMUNITY 

COLLEGE  . ' .  21 

2ND  YEAR  OF  JR.  OR  COMMUNITY 

COLLEGE  .  22 

1ST  YEAR  OF  VOC., 

BUS.,  OR  TRADE  SCHOOL  .  23 

2ND  YEAR  OF  VOC., 

BUS.  OR  TRADE  SCHOOL  .  24 

MORE  THAN  2  YEARS  VOC., 

BUS.,  OR  TRADE  SCHOOL  .  25 

REFUSED  .  -7 

DON’T  KNOW  . -8 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87 ) 
Module;  Demographics 

Screen  Name: 

DE-27  Question  Bank  #:DE27 

Variables : 

Ranges : 

YDMOMLFS 

1-8, -7, -8 

Sub-Population 

:  All  youth 

Screen  Name: 
Variables ; 
YDOWNREL 
Sub-Population : 


Sub-Population : 


DE-17  Question  Bank  #:DE17 

Ranges:  Change  Code:R,  S,  W 

1-10, 91, -7, -8 

Youth  who  do  not  live  with  parents 
[YDSAMEPA  EQ  3  AND  (YDSAMEMA  EQ  3,  -7  OR  -8)]  OR 
[YDSAMEMA  EQ  3  AND  (YDSAMEPA  EQ  3,  -7, OR  -8)] 
Youth  who  live  with  some  other  relative 
[YDOWNREL  (DE-17)  EQ  91] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  ( Jan^  Feb,  &  Mar  87) 
Module :  Demographics 


DE-27.  Is  your  (mother/step-mother)  now... 


working  full-time,  .  1 

working  part-time,  .  2 

unemployed,  .  3 

retired,  .  4 

taking  care  of  a  family 

at  home,  or  .  5 

in  the  military?  .  6 

DECEASED  .  7 

OTHER .  8 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


CATI  CHECK  #DE1A:  DOES  RESPONDENT  LIVE  APART  FROM 

ANY  PARENT? 


[  (DE-14  =  3  AND  (DE-14A  =  3,  -7,  OR  -8)) 
OR  (DE14A  =  3  AND  (DE14  =3  ,  -7,  OR  -8))] 

YES  .  1  (DE-36) 

NO  .  2  (DE-17) 


DE-17.  What  relationship  to  you  is  the  person  who  is  the  head  of 
household  in  the  house  or  apartment  you  are  living  in? 

[USE  CODE  CLOSEST  TO  TOP  OF  LIST] 


BROTHER  .  10  (DE-19A) 

SISTER  .  11  (DE-19A) 

UNCLE  .  2  (DE-19A) 

AUNT  .  3  (DE-19A) 

COUSIN  .  4  (DE-19A) 

GRANDFATHER  .  5  (DE-19A) 

GRANDMOTHER .  6  (DE-19A) 

SPOUSE  .  7  (DE-19A) 

NON-RELATIVE  .  8  (DE-19A) 

RESPONDENT  .  9  (CATI  CHECK  #DE1B) 

OTHER  RELATIVE  ...  91  (DE-18) 

REFUSED' .  -7  (DE-19A) 

DON'T  KNOW  .  -8  (DE-19A) 


Questionnaire 
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f 


ACOMS  Ann  0 1  a t  e  d  Que  s  t i onn  a i r e 
Quarter  87-2  (jah>  Feb,  &  Mar 
Module;  Demographics 


87) 


Screen  Name: 
Variables : 
YDEDOTH 

Sub-Population: 


DE-19A  Question  Bank  #:DE19A 

Ranges : 

07-25, -7, -8 

Youth  who  live  with  another  person 
[YDOWNREL  (DE-17)  NE  9] 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan^  Feb,' .  &  Mar  87) 
Module;  Demographics 


DE-19A.  What  was  the  highest  grade  or  level  of  education 
that  (PERSON  in  DE-17)  completed? 


LESS  THAN  8TH  GRADE  .  07 

8TH  GRADE  .  08 

9TH  GRADE  .  09 

lOTH  GRADE  .  10 

IITH  GRADE  .  11 

12TH  GRADE  .  12 

1ST  YEAR  OF  4 -YEAR  COLLEGE  (FR) .  13 

2ND  YEAR  OF  4 -YEAR  COLLEGE  (SO) .  14 

3RD  YEAR  OF  4 -YEAR  COLLEGE  (JR) _  15 

4TH  YEAR  OF  4-YEAR  COLLEGE  (SR) .  16 

5TH  YEAR  COLLEGE/ 1ST  YEAR 
GRADUATE  OR  PROFESSIONAL  SCHOOL  ....  17 
2ND  YEAR  GRADUATE  OR 

PROFESSIONAL  SCHOOL  .  18 

3RD  YEAR  GRADUATE  OR 

PROFESSIONAL  SCHOOL  .  19 

MORE  THAN  3  YEARS  GRADUATE/ 

PROFESSIONAL  SCHOOL  . 20 

1ST  YEAR  OF  JR.  OR  COMMUNITY 

COLLEGE  . 21 

2ND  YEAR  OF  JR.  OR  COMMUNITY 

COLLEGE  .  22 

1ST  YEAR  OF  VOC., 

BUS.,  OR  TRADE  SCHOOL  .  23 

2ND  YEAR  OF  VOC., 

BUS.,  OR  TRADE  SCHOOL  .  24 

MORE  THAN  2  YEARS  VOC., 

BUS.,  OR  TRADE  SCHOOL  .  25 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


CATI  CHECK  #DE1B;  HAS  RESPONDENT  HEARD  OF  R.O.T.C.? 

[PE-IA  =  1] 


YES .  1  (DE-36) 

NO .  2  (CATI  CHECK  #DE2) 


Questionnaire 
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Screen  Name:  DE-36  Question  Bank  #:DE36 

Variables :  Ranges :  Change  Code : S 

YDROTCEV  1,2, -7, -8 

Sub-Population:  Youth  who  have  heard  of  ROTC 

[YHEARDRO  EQ  1,  -8] 


Screen  Name:  DE-37  Question  Bank:#DE37 

Variables :  Ranges : 

YDROTCJS  1,2, -7, -8 

Sub-Population:  Youth  who  have  participated  in  a  ROTC  course 

[YDROTCEV  (DE-36)  EQ  1] 


Screen  Name:  DE-38  Question  Bank:  #DE38 

Variables:  Ranges: 

YDROTCBR  1-3, -7, -8 

Sub-Population:  Youth  who  have  participated  in  a  ROTC 

course  in  college 
[YDROTCJS  (DE-37)  EQ  2] 


Screen  Name:  DE-39  Question  Bank:  #DE39 

Variables :  Ranges : 

YDCOUNTY 

Sub -Population:  Youth  who  were  not  screener  respondents 

[YUTHNUM  NE  01] 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &.  Mar  87) 
Module:  Demographics 


DE-36.  Did  you  ever  participate  in  a  Reserve  Officer's 
Training  Corps  [ROTC]  course? 


YES  .  1  (DE-37) 

NO  .  2  (CAT I  CHECK  #DE2) 

REFUSED  .  -7  (CATI  CHECK  #DE2) 

DON'T  KNOW  .  -8  (CATI  CHECK  #DE2) 

DE-37.  Was  that  Junior  ROTC  in  high  school  or 
Senior  ROTC  in  college? 


JUNIOR  [IN  HIGH  SCHOOL]  .  1  (CATI  CHECK  #DE2) 

SENIOR  [IN  COLLEGE]  . 2  (DE-38) 

REFUSED  .  -7  (CATI  CHECK  #DE2) 

DON’T  KNOW  .  -8  (CATI  CHECK  #DE2) 

DE-38.  Was  that  Army  ROTC,  Air  Force  ROTC,  or  Navy  ROTC? 


ARMY . 

AIR  FORCE 

NAVY  _ 

REFUSED  . . 


DON'T  KNOW  .  -8 


CATI  CHECK  #DE2:  IS  YOUTH  THE  SCREENER  RESPONDENT? 


YES  .  . 

NO  .  .  . 


1  (DE-42) 

2  (DE-39) 


DE-39.  What  is  the  name  of  the  county  in  which  you  live? 


COUNTY 


REFUSED  .  -7 

DON'T  KNOW .  -8 


Questionnaire 
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AGOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan/  F eb ,  &  Mar  87 } 


Module:  Demographics 

Screen  Name: 

DE-40 

Question  Bank:  #DE40 

Variables : 

YDCITY 

Ranges : 

Sub-Population : 

Youth  who  were  not 
[YUTHNUM  NE  01] 

screener  respondents 

Screen  Name: 
Variables : 

YDZIP 

Sub-Population : 

DE-41 

Ranges : 

Youth  who  were  not 
[YUTHNUM  NE  01] 

Question  Bank:  #DE41 

screener  respondents 

Screen  Name: 

DE-42 

Question 

Bank  #:DE42 

Variables : 

Ranges : 

YDSSN 

000000000-999999999 

1 

1 

OO 

Sub-Population : 

All  youth 

Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Fob,  &  Mar  87) 
Module;  Demographics 


DE-40.  What  is  the  name  of  the  city  in  which  you  live? 


CITY 


REFUSED  .  -7 

DON'T  KNOW .  -8 


DE-41.  What  is  your  zip  code? 


ZIP  CODE 


REFUSED  .  -7 

DON'T  KNOW .  -8 


DE-42.  Now  I  need  to  record  your  Social  Security  Number.  We 
are  asking  for  this  number  for  use  in  another  study  to 
determine  if  the  ideas  we  have  been  discussing  are 
related  to  whether  or  not  someone  enlists  in  a  military 
service. 


Let  me  remind  you  that  your  answers  are  voluntary  and 
will  be  completely  confidential.  Under  no  circumstances 
will  your  identity  be  made  know  to  anyone  in  the  military. 


DOES  NOT  HAVE  SSN .  0 

REFUSED  .  -7 

DON'T  KNOW .  -8 


CATI  CHECK  #DE2:  IS  RESPONDENT  A  TARGET  YOUTH? 

YES  ....  1  (CATI  CHECK  #DE2) 

NO  . 2  (TERMINATION) 

#DE3  IS  YOUTH  SELECTED  FOR  POTENTIAL 

INCLUSION  IN  LONGITUDINAL  COMPONENT? 

YES  ....  1  (TRACKING  MODULE) 

NO  .  2  (PARENTAL  LOCATION  MODULE) 
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ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-2  (Jan,  Feb,  and  Mar  87) 


Module:  Tracking 


Screen  Name:  TR-2  Question  Bank  #:TR2 

Variables:  Ranges: 

YTRPSAME  1,2, -7, -8 

Sub-Population:  Target  youth  in  the  longitudinal  sample 

[LONGSAMP  EQ  1  AND  YUTHNUM  EQ  TARGYUTH] 


Screen  Name:  TR-3  Question  Bank  #:TR3 

Variables:  Ranges: 

YTRPREAS  1,2, 91, -7, -8 

Sub-Population:  Youth  asked  the  tracking  question  who  will 

be  at  a  different  phone  number  in  one  year 
[YTRPSAME  (TR-2)  EQ  2] 

YTRPOTH 

Sub-Population:  Youth  asked  the  tracking  questions  who  will 

have  a  different  phone  number  in  one  year 
for  some  other  reason 
[YTRPREAS  (TR-3)  EQ  91] 


Screen  Name:  TR-4  Question  Bank  #:TR4 

Variables:  Ranges: 

YTRMOVMM 

YTRMOVYY 

Sub-Population:  Youth  asked  the  tracking  questions  who  will 

be  moving 

[YTRPREAS  (TR-3)  EQ  1] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Module:  Tracking 


87) 


TRINTRO.  It  is  possible  that  we  will  call  again  sometime  in  the 
future  to  obtain  some  updated  information  from  you. 

I'd  like  to  ask  you  a  few  questions  that  will  help  us 
to  recontact  you  at  a  later  date. 

TR-1.  In  what  name  is  this  phone  number, 

area  code  (AREA  CODE  &  NUMBER) ,  listed? 

[ENTER  UNLISTED  IF  PHONE  NUMBER  IS  NOT  LISTED.] 


REFUSED  .  -7 

DON'T  KNOW  .  -8 


TR-2 .  If  we  were  to  recontact  you  one  year  from 
now,  do  you  expect  that  we  could  reach  you 
at  this  same  telephone  number? 


YES  .  1  (TR-9) 

NO  . 2  (TR-3) 

REFUSED  .  -7  (TR-9) 

DON'T  KNOW  .  -8  (TR-9) 

TR-3.  Why  is  that? 

MOVING  .  1  (TR-4) 

NUMBER  BEING  CHANGED  .  2  (TR-6) 

OTHER (SPECIFY)  .  91  (TR-9) 

REFUSED  .  -7  (TR-9) 

DON'T  KNOW  .  -8  (TR-9) 


TR-4.  When  do  you  expect  to  be  moving? 


MONTH  _  YEAR  19 _ _ 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


Questionnaire 


Page  13-1 


Screen  Name:  TR-5  Question  Bank  #:TR5 

Variables:  Ranges: 

YTRMADDR 

Sub-Population:  Youth  asked  the  tracking  questions  who  will 

be  moving 

[YTRPREAS  (TR-3)  EQ  1] 

YTRMCITY 

YTRMST 

YTRMZIP 

Sub-Population:  Youth  who  will  be  moving  who  know  their 

new  address 

[YTRPREAS  (TR-3)  EQ  1  AND  YTRMADDR  (TR-5)  NE  -7,-8] 


Screen  Name:  TR-6  Question  Bank  #:TR6 

Variables:  Ranges: 

YTRPMM 

YTRPYY 

Sub-Population:  Youth  asked  the  tracking  questions  who  will 

have  a  different  phone  number  in  one  year 
[YTRPREAS  (TR-3)  EQ  2] 


Screen  Name:  TR-7  Question  Bank  #:TR7 

Variables:  Ranges: 

YTRPKNOW  1,2, -7 

Sub-Population:  Youth  asked  the  tracking  questions  who  will 

have  a  different  phone  number  in  one  year 
[YTRPREAS  (TR-3)  EQ  1,2] 


Screen  Name:  TR-8  Question  Bank  #:TR8 

Variables:  Ranges: 

YTRPAREA 

Sub-Population:  Youth  asked  the  tracking  questions  who  know 

what  their  new  telephone  number  will  be 
[YTRPKNOW  (TR-7)  EQ  1] 

YTRPEXCH 

YTRPLOCL 

Sub-Population:  Youth  asked  the  tracking  questions  who  are 

willing  to  tell  the  interviewer  the  new  phone 
number 

[YTRPKNOW  (TR-7)  EQ  1  AND  YTRPAREA  NE  -7] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Fab,  &  Mar 
Module:  Tracking 


87) 


TR-5.  To  what  address  will  you  be  moving? 


STREET  NUMBER,  NAME  &  APT.  NUMBER 


(TR-7) 

CITY  STATE  ZIP 

REFUSED  .  -7  (TR-7) 

DON'T  KNOW  .  -8  (TR-7) 


TR-6.  When  do  you  expect  your  number  to  be  changed? 

MONTH  _  YEAR  19 _ 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


TR-7.  Do  you  know  what  your  new  telephone  number  will  be? 


YES  . 

NO . 

REFUSED  . . 
DON'T  KNOW 


1  (TR-8) 

2  (TR-9) 
-7  (TR-9) 
-8  (TR-9) 


TR-8.  What  is  that  new  number? 

AREA  CODE  _ 

EXCHANGE  _ 

LOCAL 


REFUSED  .  -7 

DON'T  KNOW  .  -8 


Questionnaire 
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Screen  Name:  TR-9  Question  Bank  #:T.R9 

Variables :  Ranges : 

YTRWPHON  1,2, -7, -8 

Sub-Population:  Youth  asked  the  tracking  questions 

[LONGSAMP  EQ  1  AND  YUTHNUM  EQ  TARGYUTH] 


Screen  Name:  TR-10  Question  Bank  #:TR10 

Variables:  Ranges: 

YTRWAREA 

Sub-Population:  Youth  asked  the  tracking  questions  who  have 

a  wdrk  phone  number  where  they  could  be 
contacted  in  one  year 
[YTRWPHON  (TR-9)  EQ  1] 

YTRWEXCH 

YTRWLOCL 

Sub-Population:  Youth  asked  the  tracking  questions  who  are 

willing  and  able  to  tell  the  interviewer  a 
work  phone  number 

[YTRWPHON  (TR-9)  EQ  1  AND  YTRWAREA  (TR-10)  NE  -7,-8] 


Screen  Name:  TR-11  Question  Bank  #:TR11 

Variables:  Ranges: 

YTRWNAME 

Sub-Population:  Youth  with  a  work  phone  number 

[YTRWPHON  (TR-9)  EQ  1] 

YTRWADDR 

Sub-Population:  Youth  with  a  work  phone  number  who  are  willing 

and  able  to  give  a  company  name 
[YTRWPHON  (TR-9)  EQ  1  AND 
YTRWNAME  (TR-11)  NE  -7,-8] 

YTRWCITY 

YTRWST 

YTRWZIP 

Sub-Population:  Youth  who  give  a  company  name  and  address 

[YTRWPHON  (TR-9)  EQ  1  AND 
YTRWNAME  (TR-11)  NE  -7,-8  AND 
YTRWADDR  (TR-11)  NE  -7,-8] 


Annotation 


page  13-3 


ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar 
Module;  Tracking 


87) 


TR-9.  Do  you  have  a  work  telephone  number  where 
you  could  be  reached  a  year  from  now? 


YES  . 

NO . 

REFUSED  . . 
DON'T  KNOW 


1  (TR-10) 

2  (TR-12) 

-7  (TR-12) 

-8  (TR-12) 


TR-10.  What  is  that  number? 

AREA  CODE  _ 

EXCHANGE  _ 

LOCAL 


REFUSED  .  -7 

DON'T  KNOW  .  -8 


TR-11.  What  is  your  employer's  name  and  address? 


COMPANY  NAME 

STREET  NUMBER  &  NAME 

CITY  STATE  ZIP 

REFUSED  .  -7 

DON'T  KNOW  .  -8 
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-  ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Tracking 


) 


Screen  Name:  TR-12  Question  Bank  #:TR12 

Variables:  Ranges: 

YTRIFNAM 

Sub-Population:  Youth  asked  the  tracking  questions 

[LONGSAMP  EQ  1  AND  YUTHNUM  EQ  TARGYUTH] 


YTRILNAM 

Sub-Population:  Youth  asked  the  tracking  questions  who  are 

willing  and  able  to  give  the  name  of  a  friend 
or  family  member  who  would  know  how  to  reach 
them  in  one  year 
[YTRIFNAM  (TR-12)  NE  -7,-8] 


YTRIADDR 

Sub-Population:  Youth  asked  the  tracking  questions 

[LONGSAMP  EQ  1  AND  YUTHNUM  EQ  TARGYUTH] 

YTRICITY 

YTRIST 

YTRIZIP 

Sub-Population:  Youth  asked  the  tracking  questions  who  are 

willing  and  able  to  give  the  address  of 
a  friend 

[YTRADDR  NE  -7,-8] 

YTRIZIP 

YTRIAREA 

Sub-Population:  Youth  asked  the  tracking  questions 

[LONGSAMP  EQ  1  AND  YUTHNUM  EQ  TARGYUTH] 


YTRIEXCH 

YTRILOCL 

Sub-Population:  Youth  asked  the  tracking  questions  who  are 

willing  and  able  to  give  the  phone  number 
of  a  friend 

[YTRIAREA  (TR-12)  NE  -7,-8] 
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TR-12.  Please  give  me  the  name,  address  and  telephone  number 
of  two  friends  or  family  members  who  are  most  likely 
to  know  how  to  reach  you  a  year  from  now, 

FIRST  NAME  LAST  NAME 

STREET  NUMBER,  NAME  &  APT.  NUMBER 

CITY  STATE  ZIP 

AREA  CODE  EXCHANGE  LOCAL  NUMBER 

REFUSED  .  . 

DON'T  KNOW 


-7  (CATI  CHECK  #TR1) 
-8  (CATI  CHECK  #TR1) 
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V 


ACOMS  Annotated  Questionnaire 
Quarter  87-2  ( jari,  Feb;  Mar  87) 
Module:  Tracking 


Screen  Name:  TR-12A  Question  Bank  #:TR12A 

Variables:  Ranges: 

YTR2FNAM 

Sub-Population:  Youth  asked  the  tracking  questions  who  gave 

information  about  a  friend  who  could  reach 
them  in  one  year 

[YTRIFNAM  (TR-12)  NE  -7, -8, -1,-9]  OR 
[YTRIADDR  (TR-12)  NE  -7, -8, -1,-9]  OR 
[YTRIAREA  (TR-12)  NE  -7, -8, -1,-9] 


YTR2LNAM 

Sub-Population:  Youth  who  gave  the  first  name  of  a  second 

friend  who  could  reach  them  in  one  year 
[YTR2FNAM  (TR-12A)  NE  -7,-8] 

YTR2ADDR 

Sub-Population:  Youth  who  gave  information  about  at  least 

one  friend 

[YTRIFNAM  (TR-12)  NE  -7, -8, -1,-9]  OR 
[YTRIADDR  (TR-12)  NE  -7, -8, -1,-9]  OR 
[YTRIAREA  (TR-12)  NE  -7, -8, -1,-9] 

YTR2CITY 

YTR2ST 

YTR2ZIP 

Sub-Population:  Youth  who  gave  the  address  of  a  second 

friend  who  could  reach  them  in  one  year 
[YTR2ADDR  (TR-12A)  NE  -7,-8] 


YTR2AREA 

Sub-Population:  Youth  who  gave  information  about  at  least 

one  friend 

[YTRIFNAM  (TR-12)  NE  -7, -8, -1,-9]  OR 
[YTRIADDR  (TR-12)  NE  -7, -8, -1,-9]  OR 
[YTRIAREA  (TR-12)  NE  -7, -8, -1,-9] 


YTR2EXCH 

YTR2LOCL 

Sub-Population:  Youth  who  gave  the  area  code  of  a  second 

friend  who  could  reach  them  in  one  year 
[YTR2AREA  (TR-12A)  NE  -7,-8] 
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ACOMS  Annotated  Questionnaire 
Quarter  8*7-2  (Jan,  Feb,  &  Mar  87) 
Module :  Tracking 


TR-12A.  [PROBE;  And  the  second  person's  name, 
address,  and  telephone  number?] 


FIRST  NAME 


LAST  NAME 


STREET  NUMBER,  NAME  &  APT.  NUMBER 


CITY  STATE  ZIP 

AREA  CODE  EXCHANGE  LOCAL  NUMBER 

REFUSED  . .  -7 

DON'T  KNOW  .  -8 
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ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-2  (Jan,  Feb,  and  Mar  87) 


Module:  Parental  Location 


r 


AGOMS  Questionnaire 

Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Moduie:: Parental  Location 


'N 

J 


Screen  Name:  PL-IA  Question  Bank  #:  PLIA 

Variables:  Ranges:  Change  Code: A 

YPARDEC  1-5, -7, -8 

Sub-Population:  Target  youth  with  parent  still  living 

[YUTHNUM  EQ  TARGYUTH]  AND 

[ [YDDADLFS  (DE-20)  NE  7  AND  PSEXSAMP  EQ  1]  OR 
[YDMOMLFS  (DE-27)  NE  7  AND  PSEXSAMP  EQ  2]] 


Screen  Name:  PL-IB  Question  Bank  #:  PLIB 

Variables :  Ranges : 

YPARFNAM 

Sub-Population:  Target  youth  with  parent  still  living 
[YUTHNUM  EQ  TARGYUTH]  AND 

[[YDDADLFS  (DE-20)  NE  7  AND  PSEXSAMP  EQ  1]  OR 
[YDMOMLFS  (DE-27)  NE  7  AND  PSEXSAMP  EQ  2]] 


YPARLNAM 

YPARAREA 

Sub-Population:  Target  youth  with  parent  still  living  and 
parent's  first  name  given 
[YPARFNAM  (PL-1)  NE  -7, -8,-1] 

YPAREXCH 

YPARLOCL 

Sub-Population:  Target  youth  with  parent  still  living 

and  parent ' s  area  code  given 
[YPARAREA  (PL-1)  NE  -7, -8,-1] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Parental  Location 


PL- INTRO.  We  would  like  to  interview  (your  PARENT/either  your 
PARENT  or  your  step-PARENT)  about  influence  (he/she) 
may  have  had  on  your  future  plans . 


CATI  CHECK  #PL1:  DOES  YOUTH  LIVE  WITH  STEP-PARENT 

OF  SELECTED  SEX? 

YES .  1  (PL-IA) 

NO .  2  (PL-IB) 


PL-IA.  We  want  to  interview  the  person  whose  opinion  means  the 
most  to  you  when  you  make  important  decisions.  Would  that 
person  be  your  (PARENT)  or  your  step- (PARENT) ? 


PARENT .  1 

STEP-PARENT .  2 

REFUSED .  -7 

DON'T  KNOW .  -8 


PL-IB.  Please  give  me  (his/her)  name  and  telephone  number. 


FIRST  NAME  LAST  NAME 


AREA  CODE  EXCHANGE  LOCAL  NUMBER 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Parental  Location 

V _  J 


Screen  Name:  PL-2  Question  Bank  #:  PL2 

Variables :  Ranges  : 

YPARIMP  1-5, -7, -8 

Sub-Population:  Target  youth  with  parent  still  living 
[YUTHNUM  EQ  TARGYUTH]  AND 

[[YDDADLFS  (DE-20)  NE  7  AND  PSEXSAMP  EQ  1]  OR 
[YDMOMLFS  (DE-27)  NE  7  AND  PSEXSAMP  EQ  2] ] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-2  (Jan,  Feb,  &  Mar  87) 
Module:  Parental  Location 


PL-2.  Think  now  about  the  possibility  of  joining  the  Armed 

Service  in  the  future.  How  important  is  your  (PARENT/ 
step-  PARENT) s'  advice  in  your  decision  about  serving 
in  the  military. 

Is  it . .  . 


very  important,  . ■  1 

somewhat  important,  .  2 

neither  important  nor  unimportant, . .  3 

somewhat  unimportant,  or .  4 

very  unimportant?  .  5 

REFUSED  . -7 

DON'T  KNOW  .  -8 
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ACOMS  CODEBOOK 


QUARTER  87-2  (Jan,  Feb,  and  Mar  87) 


yuTHHAIN  CODEBOOK  FOR  Q87-2  (Jan/>  Feb/  Mar  87) 
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ROER  VARIABLE  TrPE  LENGTH  FORMAT  LABEL 


1  CASEID  CHAR  8  $CHAR  HOUSEHOLD  ID  NUMBER 

OTHER  2312  100.0 

CASEID  is  an  eight-digit  household  identifier.  All  analytic 
ACOMS  data  files  are  sorted  by  the  variables  CASEID  and 
YUTHNUM.  The  first  tuio  digits  of  CASEID  indicate  the 
year/month  of  sampling  (not  necessarily  interviewing)  -  01  = 
October  1986/  02  =  November  1986/  etc.  Therefore/  each 
household  throughout  the  duration  of  ACOMS  will  have  a  unique 
value  tor  CASEID.  Note  that/  although  files  are  sorted  by 
CASEID/  the  values  tor  this  variable  are  not  necessarily 
consecutive. 

2  rUTHNUM  CHAR  2  3CHAR  YOUTH  ID  NUMBER 


01 

783 

33.9 

02 

1212 

52.4 

03 

2o5 

11  .5 

04 

40 

1  .7 

05 

9 

0.4 

06 

2 

0.1 

07 

1 

0.0 

The  two-digit  variaole  YUTHNUM  uniquely  identifies  each 
enumerated  youth  within  a  household.  A  value  of  01  indicates 
that  the  youth  was  also  the  respondent  for  the  household 
screener/  a  higher  value  indicates  that  someone  else  in  the 
household  responded  to  the  screener.  Although  the  enumeration 
process  normally  takes  place  in  descending  order  by  age/ 
respondents  may  get  things  out  of  order/  or  may  list  someone 
who  turns  out  not  to  be  within  the  13—24  age  range  desired. 
Thus/  no  assumptions  about  total  number  of  youth  in  the 
household/  or  about  age  ordering/  should  be  made  based  on 
YUTHNUM. 

3  SELYYMM  NUM  4  YYMMNUM  YEAR  AND  MONTH  HH  SELECTED  INTO  SAMPLE 


8612 

DECEMBER  1986 

297 

12.8 

8701 

JANUARY  1987 

663 

28.7 

8702 

FEBRUARY  1987 

710 

30.7 

8703 

MARCH  1987 

642 

27.8 

Note  that  this  is  the  month  of  sampling  and  is  not 
necessarily  the  interview  date  (for  which  see  the  variable 
YMAINOAT). 
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ORDER  variable  TYPE  LENGTH  FORMAT  LABEL 


4  SCRNDATE  CHAR  6  $CHAR  DATE  OF  SCREENER 

OTHER  2312  100.0 


This  variable  is  stored  in  the  format  YYMMDD.  For  the  first 
quarter  of  ACOMS  data  collection  (Fall  86)/  exact  date  of 
screening  is  unavailable  for  a  feiu  households  that  completed 
screeners  during  the  first  several  days  of  data  collection, 

5  vmAINDAF  Char  6  schar  date  of  main  interview 
OTHER  2312  100.0 


This  variable  is  stored  in  the  format  YYMMDD. 


6  SVERSION  NUM  2 


SCREENER  VERSION  NUMBER 


1 

2 

7  MVERSION  NUM  2 

1 

2 

8  TARGYUTH  CHAR  2 

00 

01 

02 

03 

04 

05 

06 


297 
201  5 

MAIN  INTERVIEW 

297 

2015 

SCHAR  YUTHNUM  TARGET 

788 

402 

808 

251 

47 

14 

2 


12.8 

87.2 

VERSION  NUMBER 

12.8 

87.2 

Y  FOR  PARENTAL  INTERVIEW 

34.1 

17.4 

34.9 

10.9 
2.0 
0.6 
0.1 


This  variable  indicates  mhich  youth  in  the  household  (if  any) 
is  selected  to  be  the  subject  ("target”)  of  a  parental 
intervieu).  A  value  of  00  for  TARGYUTH  indicates  that  none  of 
the  youth  in  the  nousebolo  uiere  targeted  for  a  parent 
intervieuj.  If  TARGYUTH  is  equal  to  YUTHNUM/  tne  current  youth 
u/as  selected  to  be  the  target  of  a  parental  intervieui.  If 
TARGYUTH  is  nonzero/  but  is  not  equal  to  YUTHNUM/  some  other 
eligible  youth  in  the  household  luas  selected  to  be  the  target 
of  the  parental  interview.  Note  tnat  selection  as  a  target 
youth  does  not  guarantee  that  a  parental  interview  mill 
actually  be  conducted  the  parent  may  be  deceased/  the 
youth  may  not  know  his/her  whereabouts/  or  he/she  may  not 
respond . 


rUTHMAIN  CODEBOOK  FOR  U87-2  (Janx  Febx  Mar  87) 


Page  C**3 


IRDER  VARIABLE  TfPE  LENGTH  FORMAT  LABEL 


ELIGTTPS  NUM 


ELIGTYP 

YOUTH'S  SAMPLE 

CELL/ 

PMS  16-20 

1141 

49.4 

PMS  21-24 

541 

23.4 

SMS 

232 

10.0 

PFS  16-20 

234 

10.1 

PFS  21-24 

127 

5.5 

SFS 

37 

1.6 

This  variable  is  based  only  on  screener  information.  The 
variable  ELIGTYPM  takes  into  account  additional  information 
about  education  collected  during  the  main  intervietu  and  is 
therefore  more  accurate. 


ELIGTYPM  NUM 


ELIGTYP  YOUTH'S  SAMPLE  CELL/  BASED  ON  MAIN  INT 


PMS  16-20 

1138 

49.2 

PMS  21-24 

551 

23.8 

SMS 

225 

9.7 

PFS  16-20 

235 

10.2 

PFS  21-24 

126 

5.4 

SFS 

37 

1  .6 

This  variable  provides  basic  sample  group  information  (sexx 
primary / secondary/  ago  group).  It  is  similar  to/  out  more 
accurate  than/  ELIGTYPS/  since  it  takes  into  account 
information  obtained  during  ooth  the  screener  and  the  main 
intervieui. 


pmasflg 


PMASFLGF  PRIMARY  MALE  ANALYTIC  SAMPLE  FLAG 


PMAS  YOUTH  1445  62.5 

NOT  PMAS  YOUTH  867  37.5 


12  YATSFLG  NUM 


YATSFLGF  86  YATS  II  SAMPLE  FLAG 


NOT  YATS  ELIG. 

231 

10.0 

MALES  16-21  YR 

1371 

59.3 

FEMALES  16-21  YR 

274 

11  .9 

MALES  22-24  YR 

354 

15.3 

FEMALES  ^2-24  YR 

62 

3.5 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


13 


aiMM  m  Mi 

NUM 

2  PEPANEL  YOUTH 

sample 

SUBGROUP 

1 

CURRENT  JR  i  SR 

167 

7.2 

2 

CURRENT  FR  &  SO 

334 

14.4 

3 

STDNTS  COL  ORNT 

682 

29.5 

4 

STDNTS  WORK  ORNT 

145 

6.3 

5 

W/DIPL  NOT  ENROL 

597 

25.8 

6 

W/  NO  DIPLOMA 

260 

11.2 

7 

JR/SR  NOT  ENROLL 

33 

3.6 

8 

EVERYONE  ELSE 

44 

1.9 

This  variable  is  used  to  produce  the  education  subgroups  in  the 
ACOMS  quarterly  tables. 


14  ECALCAGE  NUM 


SC9  CALCULATED  AGE  FROM  DATE  OF  BIRTH 


15  PAGE 


1  6 

376 

16.3 

17 

372 

16.1 

18 

299 

12.9 

19 

249 

10.8 

20 

242 

10.5 

21 

236 

10.2 

22 

224 

9.7 

23 

184 

8.0 

24 

130 

5.6 

This 

variable  is  set  from 

either  date  of  birth  (SC-9)  or  age 

(SC“10)«  In  a  tea  casesr 

the  only  aye  information  available 

is  from  the  classification  variable 

C13T024  (SC-1UA).  For 

such 

cases/  a  value  tor  age  is  imputed  and  is  stored  in  the 

value 

IMPAGE.  This  value 

IS  then  copied  into  ECALCAGE. 

NUM 

2  FAGEFMT  AGE 

CATEGORIES 

FOR  POST-STRATIFICATION 

1 

MALE  16-17 

630 

27.2 

2 

MALE  18-19 

453 

19.6 

3 

MALE  20-21 

391 

1  6.« 

4 

MALE  22-24 

440 

19.0 

5 

FEMALE  16-19 

213 

9.2 

6 

FEMALE  20-24 

185 

8.0 

YUTHMAIN  CODEBOOK  FOR  q87-2  (Jan/'  Feb/  Mar  87) 
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IRDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


IMPAGE 


IMPUTED  AGE 


17  ERACE 


Inapplicable 


2308 

2 

2 


99.8 

0.1 

0.1 


Fop  purposes  of  post“stratitication  and  tabulations/  an  exact 
age  is  imputed  for  respondents  for  whom  the  only  age 
information  available  is  an  age  category  CE13T024/  question 
SC*10A).  The  imputed  value  for  age  is  stored  in  ImPAGE  and  is 
also  copied  into  ECALCAGE. 


RACE 


SC19  YOUTH'S  RACE 


18  EHISP 


19  YDETHNIC  NUM 


20  RACE1 


.0 

Don't  knoiu 

18 

0.8 

.R 

Refused 

3 

0.1 

1 

WHITE 

1985 

85.9 

2 

BLACK 

228 

9.9 

3 

ASIAN/PACIFIC  IS 

52 

2.2 

4 

INOIAN/ALASKAN 

26 

1.1 

NUM 

2 

YESNO  SC20  IS 

YOUTH 

HISPANIC 

.0 

Don't  knoiu 

6 

0.3 

.R 

Refused 

1 

0.0 

1 

YES 

245 

10.6 

2 

NO 

2060 

89.1 

NUM 

2 

ETHNIC  DE5  TYPE 

OF  HISPANIC  BACKGROUND 

• 

Inapplicable 

2067 

89.4 

.0 

Don't  knoiu 

14 

0.6 

1 

MEXICAN  AMERICAN 

126 

5.4 

2 

PUERTO  RICAN 

49 

2.1 

3 

OTHER  HISPANIC 

56 

2.4 

NUM 

2 

PSRACE  RACE/ETHNICITY  FOR  POST-STRATIFICATION 

1 

BLACK  NONHISP 

222 

9.6 

2 

HISPANIC 

246 

10.6 

3 

OTHER 

1844 

79.8 

Thi  s 

variable/  used  for  post* 

■stratification/  is  computed  from 

the 

variaoles  EHISP  and  ERACE 

;.  In 

cases  u/here  missing  data 

prevents  this  calculation/  an  imputed  value  is  determined/ 
assigned  to  IMPRACE/  and  copied  into  RACE1 . 
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ORDER 

VARIABLE 

TYPE 

LENGTH  FORMAT 

LABEL 

21 

IMPRACE 

NUM 

2  PSRACE 

IMPUTED 

race/ethnicity 

■ 

Inapplicable 

2298 

99.4 

1 

BLACK  NONHISP 

2 

0.1 

2 

HISPANIC 

1 

0.0 

3 

OTHER 

11 

0.5 

This 

variable  is  imputed  for 

those 

respondents 

for  ujhom  the 

value 

RACE1  cannot  be  calculated  because  of  missing  data-  The 

imputed  value  is  stored  in  IMPRACE 

and  xs  also 

copied  into 

RACE1 

• 

22 

FRAME 

NUM 

2  FRAMFMT 

SAMPLE 

FRAME 

FROM  which  HH 

SELECTED 

0 

ATiT 

2208 

95.5 

1 

DONNELLEY 

FRAMEl 

37 

1  .6 

2 

DONNELLEY 

FRAMED 

67 

2.9 

FRAME  indicates  the  sample  frame  from  mhich  the  household  uas 
actually  selected.  Code  0  indicates  that  the  household  was 
selected  from  the  main  sample  frame  (ATiT  tape).  Codes  1  and 
2  indicate  that  the  household  uas  selected  from  one  of  the 
special  frames  established  to  supplement  Hispanics  (Donnelley 
tape) , 

23  INDONN  NUM  2  INOONNF  CLUSTER  CONTAINED  IN  DONNELLEY  FRAME 

0  NOT  IN  DONN  FRM  2119  91.7 

1  DONNELLEY  FRAMEl  101  4.4 

2  DONNELLEY  FRAMS2  92  4.0 

INDONN  indicates  whether  the  cluster  to  which  the  household 
belongs  can  be  found  in  one  of  the  special  sample  frames 
(Donnelley  tape)  used  to  supplement  hispanics/  regardless  of 
whether  the  cluster  was  actually  selected  from  one  of  these 
frames  or  from  the  main  national  sample  frame  (ATiT  tape). 
Codes  1  and  2  indicate  that  the  cluster  can  be  found  in  the 
corresponding  Donnelley  sampling  frame,  A  code  of  0  for 
INDONN  means  that  the  household's  area  code/exchange  was  not 
a  part  of  either  Donnelley  frame. 
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RDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


24  CLUSID  NUM  3  3  DIGIT  CLUSTER  IDENTIFIER 

OTHER  2312  10C.0 

CLUSID  uniquely  identifies  each  sample  cluster  (i.e./  first 
eight  digits  of  the  household  telephone  number)  within  year 
and  month  of  selection  and  sample  frame.  Thus/  when  taken 
together/  the  three  variables  SELYYMM/  FRAME/  and  CLUSID 
uniquely  identify  each  cluster. 

25  FEMSAMP  NUM  2  YESNO  ENUMERATE/INTERVIEW  FEMALES  IN  THIS  HH 

1  YES  746  32.3 

2  NO  1566  67.7 

Approximately  20%  of  the  phone  numbers  selected  into  the 
ACOMS  sample  each  month  are  predesignated  as  the  female 
subsample.  Female  youth  are  only  enumerated  and  interviewed 
in  these  selected  households.  For  all  other  housenolds/  only 
males  are  enumerated  and  interviewed. 

26  PSEXSAMP  NUM  2  PSEXSMP  WHICH  PARENT  TO  INTERVIEW  FROM  THIS  HH 

1  FATHER  1190  51.5 

2  MOTHER  1122  48.5 

If  a  parental  interview  is  to  be  conducted  for  one  of  the 
youths  in  a  household/  PSEXSAMP  indicates  whether  the  father 
or  the  mother  is  selected.  This  variable  is  predesignated  (on 
a  50/50  basis)  for  each  telepnone  number  selected  into  the 
sample. 

27  LONGSAMP  NUM  2  YESNO  IS  HM  IN  LONGITUDINAL  SAMPLE 

1  YES  1692  73.2 

2  NO  620  26.8 

LONGSAMP  indicates  whether  any  otherwise*eligible  youth  from 
the  household  will  become  part  of  the  longitudinal  sample. 
Approximately  75%  of  the  selected  phone  numoers  are 
predesignated  for  possible  inclusion  into  the  longitudinal 
panel . 
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ORDER 

VARIABLE 

TYPE  LENGTH  FORMAT 

LABEL 

28 

r 

INITWGHT 

NUM 

i  - 

3 

INITIAL 

WEIGHT 

OTHER 

2312 

100.0 

This  variable  does  not  reflect  final  uieightii 
(post-stratification)/  and  normally  shoula  n( 
analysis. 

29 

FULLWGHT 

NUM 

8 

FINAL  ADJUSTED 

WEIGHT 

OTHER 

231  2 

100.0 

iu 

WGHTKS 

NUM 

8 

WEIGHT 

FOR  KS 

MODULE 

OTHER 

ZERO 

1125 

1187 

48.7 

51  .3 

31 

WGHTMH 

NUM 

8 

WEIGHT 

FOR  MH 

MODULE 

OTHER 

ZERO 

1157 

1155 

50.0 

50.0 

32 

wGHTKA 

NUM 

8 

WEIGHT 

FOR  KA 

MODULE 

OTHER 

ZERO 

1179 

1133 

51  .0 
49.0 

33 

WGHTPEA 

NUM 

8 

WEIGHT 

FOR  PE 

(ACTIVE) 

OTHER 

ZERO 

2037 

275 

88.1 

11  .9 

34 

WGHTPEV 

NUM 

8 

WEIGHT 

FOR  PE 

(RESERVE) 

OTHER 

ZERO 

346 

1  906 

15.0 

85  .0 

35 

WGHTPEG 

NUM 

8 

WEIGHT 

FOR  PE 

(NATIONAL 

OTHER 

ZERO 

340 

1972 

14.7 

35.3 

36 

WGHTPEF 

NUM 

8 

WEIGHT 

FOR  PE 

(AIR  FORC 

OTHER 

ZERO 

228 

2084 

9.9 

90.1 

YUTHMAIN  COOEBOOK  FOR 

U87-2 

(Jan/^  Febr  Mar 

87) 

Im^ROER 

VARIABLE 

TYPE  LENGTH 

FORMAT  LABEL 

37 

WGHTPEM 

NUM 

8 

WEIGHT 

FOR  PE 

V  i  .  - 

(MARINE  CORPS) 

OTHER 

ZERO 

235 

2077 

10.2 

89.8 

38 

WGrtTPEN 

NUM 

8 

WEIGHT 

FOR  PE 

(NAVY) 

OTHER 

ZERO 

230 

2082 

9.9 

90.1 

39 

WGHTPES 

NUM 

8 

WEIGHT 

FOR  PE 

(MILITARY) 

OTHER 

ZERO 

236 

2076 

10.2 

89.8 

40 

WGHTPEW 

NUM 

8 

WEIGHT 

FOR  PE 

(CIVILIAN  JOB) 

OTHER 

ZERO 

226 

2086 

9.8 

90.2 

41 

WGHTPEC 

NUM 

8 

WEIGHT 

FOR  PE 

(COLLEGE) 

OTHER 

ZERO 

242 

2070 

10.5 

89.5 

W  42 

WGHTPER 

NUM 

8 

WEIGHT 

FOR  PE 

(ROTC/OFFICER) 

OTHER 

ZERO 

1186 

1126 

51.3 

48.7 

43 

WFACKS 

NUM 

8 

WEIGHT 

FACTOR 

FOR  KS  MODULE 

OTHER 

ZERO 

1125 

1187 

48.7 

51  .3 

44 

WFACMH 

NUM 

8 

WEIGHT 

FACTOR 

FOR  MH  MODULE 

OTHER 

ZERO 

1157 

1155 

50.0 

50.0 

45 

MFACKA 

NUM 

8 

WEIGHT 

FACTOR 

FOR  KA  MODULE 

OTHER 

ZERO 

1179 

1133 

51  .0 

49.0 
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ORDER 

VARIABLE 

TYPE  LENGTH 

FORMAT  LABEL 

46 

WFACPEA 

NUM 

8 

WEIGHT 

FACTOR 

FOR  PE 

(ACTIVE) 

OTHER 

ZERO 

2037 

275 

88.1 

11.9 

47 

WFACPEV 

NUM 

8 

WEIGHT 

FACTOR 

FOR  PE 

(RESERVE) 

OTHER 

ZERO 

346 

1966 

15.0 

35.0 

48 

WFACPEG 

NUM 

8 

WEIGHT 

FACTOR 

FOR  PE 

(NATIONAL  GUARD) 

OTHER 

ZERO 

340 

1972 

14.7 

85.3 

49 

WFACP6F 

NUM 

8 

WEIGHT 

FACTOR 

FOR  PE 

(AIR  FORCE) 

OTHER 

ZERO 

228 

2084 

9.9 

9C.1 

50 

WFACPEM 

NUM 

8 

WEIGHT 

FACTOR 

FOR  PE 

(MARINE  CORPS) 

OTHER 

ZERO 

235 

2077 

10.2 

89.8 

51 

WFACPEN 

NUM 

8 

WEIGHT 

FACTOR 

FOR  PE 

(NAVY) 

OTHER 

ZERO 

230 

2082 

9.9 

9C.1 

52 

WFACPES 

MUM 

8 

WEIGHT 

FACTOR 

FOR  PE 

(MILITARY) 

OTHER 

ZERO 

236 

2076 

10.2 

89.8 

53 

WFACPEW 

NUM 

8 

WEIGHT 

FACTOR 

FOR  PE 

(CIVILIAN  JOB) 

OTHER 

ZERO 

226 

2086 

9.8 

90.2 

54 

WFACPEC 

NUM 

8 

WEIGHT 

FACTOR 

FOR  PE 

(COLLEGE) 

OTHER 

ZERO 

242 

2070 

10.5 

89.5 

YUTHMAIN  CODESOOK  FOR  087-2  (Jan/  Feb,  Mar  87) 
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RDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


- 

1  ^  V!J  .  . 

55 

WFACPER 

NUM 

8 

WEIGHT 

FACTOR 

FOR  PE  (ROTC/OFFICER) 

OTHER 

1186 

51.3 

ZERO 

1126 

48.7 

56 

BRIGADE 

NUM 

2 

RCT6BOE 

USAREC 

RECRUITING  BRIGADE 

1 

1ST 

RCTG 

8DE-NE 

560 

24.2 

2 

2  NO 

RCTG 

BDE-SE 

444 

19.2 

4 

4TH 

RCTG 

BD2-MW 

652 

28.2 

5 

5TH 

RCTG 

BDE-SW 

301 

13.0 

6 

6TH 

RCTG 

BOS-W 

355 

15.4 

This  variable  is  recoded  from  BRI6BATT.  Note  that  the  current 
numbering  scheme  for  recruiting  brigades/  which  is  followed 
for  the  BRIGADE  variable/  does  not  correspond  to  the  RSID 
coding  scheme  which  is  used  for  BRIG8ATT. 
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ORDER  VARIABLE  TVPE  LENGTH  FORMAT  LABEL 


57  BRIGBATT  CHAR  2  SBRGBT  HH  BRIG AO E/ B ATT ALI ON  RSIO  CODE 


1  A 

ALBANV 

23 

1  .0 

1  8 

BALTIMORE 

63 

2.7 

1C 

BOSTON 

42 

1  .8 

ID 

CONCORD 

16 

0.7 

IE 

HARRISBURG 

37 

1.6 

IF 

NEW  HAVEN 

31 

1.3 

1G 

LONG  ISLAND 

104 

4.5 

Iri 

NEWBURGH  NY 

68 

2.9 

11 

FT  MONMOUTH  NJ 

47 

2.0 

IK 

PHILADELPHIA 

32 

1  .4 

1L 

PITTSBURGH 

-♦3 

1  .9 

IN 

SYRACUSE 

54 

2.3 

3A 

ATLANTA 

44 

1  .9 

36 

BECKLEY 

14 

0.6 

3C 

CHARLOTTE 

43 

1.9 

30 

COLUMBIA 

25 

1.1 

3E 

JACKSONVILLE 

56 

2.4 

3F 

LOUISVILLE 

21 

0.9 

3G 

MIAMI 

41 

1  .8 

3H 

MONTGOMERY 

65 

2.8 

31 

NASHVILLE 

75 

3.2 

3J 

RALEIGH 

18 

0.8 

3K 

RICHMOND 

42 

1  .8 

4A 

ALBUQUERQUE 

48 

2.1 

4C 

DALLAS 

50 

2.2 

4D 

DENVER 

24 

1  .0 

4c 

HOUSTON 

24 

1  .0 

4F 

JACKSON 

38 

1  .6 

4G 

KANSAS  CITY 

24 

1  .0 

4M 

LITTLE  ROCK 

9 

0.4 

41 

NEW  ORLEANS 

31 

1.3 

4J 

OKLAHOMA  CITY 

22 

1  .0 

4K 

SAN  ANTONIO 

31 

1.3 

5A 

CHICAGO 

77 

3.3 

56 

CINCINNATI 

1  9 

0.8 

5C 

CLEVELAND 

68 

2.9 

5D 

COLUMBUS 

46 

2.0 

5E 

DES  MOINES 

40 

1.7 

5F 

DETROIT 

57 

2.5 

5H 

INDIANAPOLIS 

49 

2.1 

51 

LANSING 

75 

3.2 

5J 

MILWAUKEE 

20 

0.9 

5K 

MINNEAPOLIS 

86 

3.7 

5L 

OMAHA 

28 

1.2 

5rt 

PEORIA 

41 

1  .8 

5N 

ST  LOUIS 

46 

2.0 

6A 

SAN  FRANCISCO 

41 

1  .8 
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57  BRIGBATT  CHAR  2  SBRGBT  HH  BRIGADE/BATTALION  RSID  CODE 


6F 

LOS  ANGELES 

99 

4.3 

6G 

PHOENIX 

26 

1  .1 

6H 

PORTLAND 

18 

0.8 

61 

SACRAMENTO 

59 

2.6 

6J 

SALT  LAKE  CITY 

54 

1.5 

6K 

SANTA  ANA 

48 

2.1 

6L 

SEATTLE 

30 

1.3 

For  most  purposes/  the  brigade*level  variable  BRIGADE  can  be 
used/  rather  than  BRIGBATT.  Note  that  tne  current  numbering 
scheme  for  recruiting  origades/  which  is  followed  for  the 
BRIGADE  variable/  does  not  correspond  to  the  RSIO  coding 
scheme  which  is  used  for  BRIGBATT. 

58  ROTCREG  CHAR  2  SROTCFHT  ROTC  REGION/BRIGACfi 


11 

REGION 

1/BDE 

1 

100 

4.3 

12 

REGION 

l/BDE 

2 

293 

12.7 

13 

REGION 

1  /BDE 

3 

92 

4.0 

14 

REGION 

1/bDE 

4 

111 

4.8 

15 

REGION 

1/BOE 

5 

»7 

3.8 

16 

REGION 

1/BDE 

6 

163 

7.1 

21 

REGION 

2/BOE 

1 

104 

4.5 

22 

REGION 

2/BDE 

2 

149 

6.4 

23 

REGION 

2/8DE 

3 

171 

7.4 

24 

REGION 

2/80E 

4 

211 

9.1 

31 

REGION 

3/BOE 

1 

80 

3.5 

32 

REGION 

3/BDE 

2 

107 

4.6 

33 

REGION 

3/BDE 

3 

30 

1  .3 

34 

REGION 

3/8DE 

4 

95 

4.1 

41 

REGION 

4/BDE 

1 

63 

2.7 

42 

REGION 

4/BDe 

2 

140 

6.1 

43 

REGION 

4/BDE 

3 

247 

10.7 

44 

REGION 

4/BDE 

4 

69 

3.0 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


59  HHSTATE  CHAR  2  5STATE  HH  STATE  POSTAL  CODE 


AL 

ALABAMA 

61 

2.6 

AK 

ARKANSAS 

2 

C.1 

AZ 

ARIZONA 

26 

1.1 

CA 

CALIFORNIA 

243 

10.5 

CO 

COLORADO 

13 

C.6 

CT 

CONNECTICUT 

29 

1.3 

DE 

DELAWARE 

4 

0.2 

FL 

FLORIDA 

106 

4.6 

GA 

GEORGIA 

57 

2.5 

lA 

IOWA 

34 

1.5 

ID 

IDAHO 

11 

0.5 

IL 

ILLINOIS 

121 

5.2 

IN 

INDIANA 

70 

3.0 

KS 

KANSAS 

17 

0.7 

KY 

KENTUCKY 

26 

1  .1 

LA 

LOUISIANA 

28 

1.2 

MA 

MASSACHUSETTS 

32 

1 .4 

MO 

MARYLAND 

47 

2.0 

ME 

MAINE 

14 

0.6 

MI 

MICHIGAN 

139 

6.0 

MN 

MINNESOTA 

84 

3.6 

MO 

MISSOURI 

34 

1.5 

MS 

MISSISSIPPI 

34 

1.5 

MT 

MONTANA 

11 

0.5 

NC 

NORTH  CAROLINA 

62 

2.7 

NO 

NORTH  DAKOTA 

8 

0.3 

NE 

NEBRASKA 

8 

0.3 

,NH 

NEW  HAMPSHIRE 

2 

0.1 

NJ 

NEW  JERSEY 

72 

3.1 

NM 

NEW  MEXICO 

IQ 

0.4 

NV 

NEVADA 

4 

0.2 

NY 

NEW  YORK 

221 

9.6 

OH 

OHIO 

138 

6.0 

OK 

OKLAHOMA 

1  2 

0.5 

OR 

OREGON 

18 

0.8 

PA 

PENNSYLVANIA 

92 

4.0 

RI 

RHODE  ISLAND 

12 

0.5 

SC 

SOUTH  CAROLINA 

25 

1  .1 

SD 

SOUTH  DAKOTA 

6 

0.3 

TN 

TENNESSEE 

72 

3.1 

TX 

TEXAS 

148 

6.4 

UT 

UTAH 

13 

0.6 

VA 

VIRGINIA 

oO 

2.6 

VT 

VERMONT 

11 

0.5 

WA 

WASHINGTON 

23 

1  .0 

WI 

WISCONSIN 

28 

1  .2 

NV 

WEST  VIRGINIA 

7 

0.3 
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87) 


59  HHSTATE  CHAR  2  SSTATE  HH  STATE  POSTAL  CODE 
WY  WYOMING  17  0.7 

The  information  contained  in  HHSTATE  and  STFIPS  is  identical. 
The  only  difference  is  the  coding  scheme. 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


60  STFIPS  NUM  2  STFIP  HH  STATE  FIPS  CODE 


1 

ALABAMA 

el 

2.6 

4 

ARIZONA 

26 

1  .1 

5 

ARKANSAS 

2 

0.1 

6 

CALIFORNIA 

243 

10.5 

8 

COLORADO 

1  3 

0.6 

9 

CONNECTICUT 

29 

1  .3 

10 

DELAWARE 

4 

0.2 

12 

FLORIDA 

106 

4.6 

13 

GEORGIA 

57 

2.5 

16 

IDAHO 

11 

0.5 

17 

ILLINOIS 

121 

5.2 

13 

INDIANA 

70 

3.0 

19 

IOWA 

34 

1.5 

20 

KANSAS 

17 

0.7 

21 

KENTUCKY 

26 

1  .1 

22 

LOUISIANA 

28 

1  .2 

23 

MAINE 

1  4 

0.6 

24 

MARYLAND 

47 

2.0 

25 

MASSACHUSETTS 

32 

1  .4 

26 

MICHIGAN 

139 

6.0 

27 

MINNESOTA 

84 

3.6 

28 

MISSISSIPPI 

34 

1.5 

29 

MISSOURI 

34 

1  .5 

30 

MONTANA 

11 

0.5 

31 

NEBRASKA 

3 

0.3 

32 

NE^/ADA 

4 

0.2 

33 

NEW  HAMPSHIRE 

2 

0.1 

34 

NEW  JERSEY 

72 

3.1 

35 

NEW  MEXICO 

10 

0.4 

36 

NEW  YORK 

221 

9.6 

37 

NORTH  CAROLINA 

62 

2.7 

38 

NORTH  DAKOTA 

8 

0.3 

39 

OfllO 

138 

6.0 

40 

OKLAHOMA 

1  2 

0.5 

41 

OREGON 

18 

0.8 

42 

PENNSYLVANIA 

y2 

4.0 

44 

RHODE  ISLAND 

1  2 

0.5 

45 

SOUTH  CAROLINA 

25 

1.1 

46 

SOUTH  DAKOTA 

6 

0.3 

47 

TENNESSEE 

72 

3.1 

48 

TEXAS 

148 

6.4 

49 

UTAH 

13 

0.6 

50 

VERMONT 

11 

0.5 

51 

VIRGINIA 

60 

2.6 

53 

WASHINGTON 

23 

1  .0 

54 

WEST  VIRGINIA 

7 

0.3 

55 

WISCONSIN 

28 

1.2 

YUTHMAIN  CODEBOOK  FOR  Q87-2  (Jan/-  Feb/-  Mar  87) 
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HARDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL  _ _ _ 

60  STFIPS  NUM  2  STFIP  HH  STATE  FIPS  CODE 

56  WYOMING  17  0.7 

The  information  contained  in  HHSTATE  and  STFIPS  is  identical. 
[  The  only  difference  is  the  cooing  scheme. 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


61  AOI  CHAR  3  $ADIF  AREA  OF  DOMINANT  INFLUENCE  (1985) 


003 

BOSTON  MA 

30 

1.3 

009 

NEW  YORK  NY 

223 

9.6 

Oil 

PHILADELPHIA  PA 

43 

1.9 

013 

LOS  ANGELES  CA 

114 

4.9 

015 

SAN  DIEGO  CA 

20 

0.9 

017 

SANTA  BARBARA  CA 

4 

0.2 

019 

WASHINGTON  DC 

53 

2.3 

021 

BALTIMORE  MO 

10 

0.4 

023 

SALISBURY  MD 

4 

0.2 

025 

HARTFORD  CT 

27 

1.2 

029 

PITTSBURGH  PA 

31 

1  .3 

031 

YOUNGSTOWN  OH 

14 

0.6 

033 

JOHNSTOWN  PA 

12 

0.5 

035 

Cleveland  oh 

34 

1  .5 

043 

HARRISBURG  PA 

5 

0.2 

045 

SPRINGFIELD  MA 

2 

0.1 

047 

PROVIDENCE  RI 

1  6 

0.7 

051 

CHICAGO  IL 

95 

4.1 

053 

SOUTH  BEND  IN 

16 

0.7 

055 

TOLEDO  OH 

33 

1  .4 

057 

DETROIT  MI 

65 

2.8 

059 

GRAND  RAPIDS  Ml 

41 

1  .8 

061 

LANSING  MI 

9 

0.4 

063 

FLINT-SAGINAW  MI 

14 

0.6 

065 

SAN  FRANCISCO  CA 

47 

2.0 

067 

SACRAMENTO  CA 

13 

0.6 

069 

SALINAS  CA 

2 

0.1 

071 

FRESNO  CA 

23 

1  .0 

073 

BAKERSFIELD  CA 

3 

0.1 

075 

ST  LOUIS  MO 

24 

1  .0 

077 

SPRINGFIELD  IL 

9 

0.4 

083 

INDIANAPOLIS  IN 

30 

1  .3 

087 

TERRE  HAUTE  IN 

2 

0.1 

089 

CHICO-REODING  CA 

11 

0.5 

091 

FT  WAYNE  IN 

11 

0.5 

093 

CINCINNATI  OH 

19 

0.8 

101 

LIMA  OH 

2 

0.1 

103 

WHEELING  WV 

9 

0.4 

105 

SEATTLE  WA 

19 

0.8 

107 

MINNEAPOLIS  MN 

71 

3.1 

109 

DALLAS-FT  WTH  TX 

35 

1  .5 

111 

MILWAUKEE  WI 

10 

0.4 

113 

MADISON  WI 

3 

0.1 

115 

WAUSAU  WI 

4 

0.2 

117 

LA  CROSSE  WI 

7 

0.3 

121 

COLUMBUS  OH 

25 

1.1 

123 

PORTLAND  ME 

13 

0.6 

YUTHMAIN  CODEBOOK  FOR  Q87-2  (Jan^-  Feb^  Mar  87) 
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61  ADI  CHAR  3  $ADIF  AREA  OF  DOMINANT  INFLUENCE  (1985) 


127 

MIAMI  FL 

33 

1  .4 

129 

WEST  PALM  BCH  FL 

4 

0.2 

131 

TAMPA-ST  PETE  FL 

21 

0.9 

133 

FT  MYERS  FL 

4 

0.2 

135 

BUFFALO  NY 

32 

1.4 

139 

ROCHESTER  NY 

11 

0.5 

140 

ELMIRA  NY 

6 

0.3 

I4l 

SYRACUSE  NY 

4 

0.2 

143 

WILKES  BARRE  PA 

9 

0.4 

147 

ERIE  PA 

4 

0.2 

149 

ALBANY  NY 

10 

0.4 

151 

BURLINGTON  VT 

9 

0.4 

155 

UTICA  NY 

1 

0.0 

157 

KANSAS  CITY  MO 

14 

0.6 

165 

ROCHESTER  MN/IA 

5 

U.2 

173 

CEDAR  RAPIDS  lA 

13 

0.6 

175 

PEORIA  IL 

7 

0.3 

177 

DAVENPORT  lA 

18 

0.8 

179 

MEMPHIS  TN 

22 

1  .0 

181 

NASHVILLE  TN 

51 

2.2 

185 

HUNTSVILLE  AL 

11 

0.5 

187 

PADUCAH  KY 

12 

0.5 

195 

BOWLING  GREEN  OH 

4 

0.2 

197 

ATLANTA  GA 

30 

1.3 

199 

CHATTANOOGA  TN 

7 

0.3 

201 

HOUSTON  TX 

17 

0.7 

205 

WACO-TEMPLE  TX 

11 

0.5 

207 

EVANSVILLE  IN 

10 

0.4 

209 

LOUISVILLE  KY 

5 

0.2 

211 

LEXINGTON  KY 

6 

0.3 

213 

GREENVL-SPART  NC 

23 

1  .0 

215 

KNOXVILLE  TN 

9 

C.4 

217 

BRISTOL  TN 

7 

0.3 

219 

MACON  GA 

5 

0.2 

221 

BIRMINGHAM  AL 

9 

0.4 

225 

SELMA  AL 

6 

0.3 

227 

QUINCY  IL/MO 

3 

0.1 

233 

PORTLAND  OR 

9 

0.4 

235 

EUGENE  OR 

5 

0.2 

237 

MEDFORD  OR 

4 

0.2 

241 

DENVER  CO 

19 

0.8 

245 

NEW  ORLEANS  LA 

21 

0.9 

247 

BEAUMONT  TX 

4 

0.2 

249 

BATON  ROUGE  LA 

2 

0.1 

251 

LAKE  CHARLES  LA 

3 

0.1 

253 

LAFAYETTE  LA 

4 

0.2 

255 

ALEXANDRIA  LA 

1 

C.O 

i 
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CHAR 

3  SAOIF  AREA  OF 

DOMINANT 

INFLUENCE  (1985) 

257 

CHARLESTON  WV 

3 

0.1 

261 

CLARKSBURG  WV 

3 

0.1 

263 

OKLAHOMA  CITY  OK 

1 

0.0 

265 

ARDMORE-AOA  OK 

1 

0.0 

269 

TULSA  OK 

10 

0.4 

271 

SAN  ANTONIO  TX 

13 

0.6 

275 

PHOENIX  AZ 

9 

0.4 

277 

TUCSON  AZ 

17 

0.7 

279 

CHARLOTTE  NC 

17 

0.7 

281 

GREENSBORO  NC 

16 

G.7 

283 

NORFOLK  VA 

11 

0.5 

285 

RICHMOND  VA 

21 

0.9 

291 

SALT  LAKE  CTY  UT 

19 

0.8 

293 

TWIN  FALLS  ID 

1 

0.0 

295 

IDAHO  FALLS  10 

1 

0.0 

299 

GREAT  FALLS  MT 

5 

0.2 

301 

OMAHA  NE 

2 

C.1 

303 

DES  MOINES  lA 

1  3 

0.6 

307 

WICHITA  KS 

9 

0.4 

313 

TOPEKA  KS 

1 

0.0 

315 

GREEN  BAY  WI 

3 

0.1 

319 

LITTLE  ROCK  AR 

2 

0.1 

321 

SHREVESPORT  LA 

5 

0.2 

327 

MONROE  LA 

1 

0.0 

329 

ORLANDO  FL 

4 

0.2 

331 

LINCOLN  NB 

5 

0.2 

335 

JACKSONVILLE  FL 

13 

0.6 

337 

SPOKANE  WA 

7 

0.3 

339 

YAKIMA  WA 

4 

0.2 

345 

ROANOKE  VA 

5 

0.2 

351 

RALEIGH  NC 

3 

C.1 

353 

GREENVL-N  BRN  NC 

5 

0.2 

355 

WILMINGTON  NC 

12 

0.5 

357 

BANGOR  ME 

1 

0.0 

361 

COLUMBIA  SC 

6 

0.3 

363 

BILOXI  MS 

2 

0.1 

367 

ALBUUUERCUE  NM 

7 

0.3 

369 

ROSWELL  NM 

3 

0.1 

371 

EL  PASO  TX 

26 

1 .1 

373 

JACKSON  MS 

4 

0.2 

375 

GREEENWOOO  MS 

3 

0.1 

377 

MERIDIAN  MS 

5 

0.2 

379 

LAUREL  MS 

2 

0.1 

381 

DULUTH  MN 

1 

0.0 

383 

MOBILE  AL/FL 

21 

0.9 

389 

SIOUX  FALLS  SO 

6 

0.3 

391 

SIOUX  CITY  lA 

1 

0.0 
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■V  ,(  r#  ,  .*r  . 


61  ADI 


» 


62  AREA 


CHAR 

3 

SADIF  AREA  OF 

DOMINANT  INFL 

393 

FARGO  NO 

9 

0.4 

395 

ALEXANDRIA  MN 

2 

0.1 

403 

AMARILLO  TX 

4 

0.2 

409 

COLUMBUS  GA 

15 

0.6 

411 

MONTGOMERY  AL 

18 

0.8 

413 

TALLAHASSEE  FL 

12 

0.5 

423 

CHARLESTON  SC 

9 

0.4 

425 

SAVANNAH  GA 

6 

0.3 

427 

SPRINGFIELD  MO 

4 

0.2 

429 

JOPLIN  MO 

2 

0.1 

433 

CORPUS  CHRSTI  TX 

7 

0.3 

435 

MCALLEN  TX 

10 

0.4 

437 

LUBBOCK  TX 

7 

0.3 

439 

ODESSA  TX 

5 

0.2 

441 

ABILENE  TX 

5 

0.2 

445 

BOISE  ID 

2 

0.1 

457 

BILLINGS  MT 

5 

0.2 

459 

RENO  NV 

4 

0.2 

462 

MINOT  ND 

6 

0.3 

465 

CHEYENNE  WY 

5 

0.2 

577 

PALM  SPRINGS  CA 

6 

0.3 

603 

ANNISTON  AL 

4 

0.2 

651 

CHARLOTTESVL  VA 

3 

0.1 

CHAR 

3 

SCHAR  HH  PHONE  NuMBER  AREA 

OTHER 

2312 

100.0 

CHAR 

10 

SCHAR  Hri  PLAC 

£  NAME 

/  AT8T 

OTHER 

2312 

100.0 

CHAR 

25 

SCHAR  SC4B  IN 

WHAT 

COUNTY 

.0 

Don't  knouj 

36 

1  .6 

.R 

Refused 

1 

0.0 

OTHER 

2275 

98.4 

This  field  contains  household  county  name  as  provided  by  the 
screener  respondent/  verified  either  by  presence  in  Westat's 
lookup  file/  or  by  the  geographic  coders.  Accordingly/  the 
spelling  may  not  be  correct/  note  that  invalid  counties  are 
denoted  by  a  value  of  2  in  GOODCNTY. 
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65  CNTYFIPS  CHAR  3  $CHAR  HH  COUNTY  FIPS  CODE 
OTHER  2312  100.0 


3*“digit  Federal  Information  Processing  Standard  code  tor 
household's  county.  Note  that  this  value  can  be  looked  up 
either  based  on  zip  code  or  county  responses. 


6o  GOOOCNTY  NUM 

2  GOCNTY  DETERMINES  IF 

COUNTY  IS  WITHIN  THE  STATE 

.0 

Don't  know 

1 

0.0 

1 

IN  STATE 

1  874 

81  .1 

2 

NOT  IN  STATE 

437 

18.9 

Indicates  uihether  or  not  the  county  name  provided  by  the 
respondent  can  be  found  in  westat's  lookup  tile. 

67  PHONZIP  CHAR  5  iCHAR  SC4C  ZIP  CODE  WHERE  PHONE  IS  LOCATED 


. D  Don't  know  26  1.1 
, R  Refused  15  0.6 
OTHER  2271  98.2 


This  field  contains  the  household  zip  code  as  provided  oy  the 
screener  respondent/  verified  either  by  presence  in  Westat's 
lookup  file/  or  by  the  geographic  coders.  Because  of  possible 
transposition  errors/  a  value  of  1  in  GOOOZIP  only  indicates 
the  presence  of  this  zip  code  in  the  state.  Note  that  invalid 
zip  codes  are  denoted  by  a  value  of  2  in  GOODZIP. 

68  GOODZIP  NUM  2  GOODZIP  DETERMINES  IF  ZIP  IS  WITHIN  THE  STATE 


■ 

Inapplicable 

1746 

75.5 

.D 

Don't  know 

2 

0.1 

.R 

Refused 

1 

0.0 

1 

IN  STATE 

527 

22.8 

2 

NOT  IN  STATE 

36 

1  .6 

Indicates  whether  or  not  the  zip  code  provided  oy  the 
respondent  can  be  found  in  Westat's  lookup  file.  Note  that 
some  zip  codes  that  are  missing  from  the  lookup  file  may  be 
neuily"created  codes.  Note  further  that  the  zip  code  is  not 
verified  (and  is  therefore  Inapplicable)  if  the  county  is 
valid . 
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69  PHONCITY  CHAR  20  $CHAR  SC4E  CITY  WHERE  PHONE  IS  LOCATED 

.  Inapplicable  2234  96.6 

.R  Refused  8  0.3 

OTHER  70  3.0 

This  item  is  asked  only  if  county  or  zip  code  is  missing.  To 
maintain  respondent  confidentiality/  all  actual  (nonmissing) 
responses  to  this  variable  have  been  replaced  by  a  string  of 

X's. 

70  PHONVER  NUM  2  PHONVER  SC1  IS  DIALED  PHONE  NUMBER  CORRECT 

1  YES  2312  100.0 

71  PHONUSE  NUM  2  PHOHUSE  SC2  IS  PHONE  USED  FOR  HOME  OR  BUSINESS 

1  HOME  USE  2114  91.4 

2  BUSINESS  8  home  198  8.6 

72  PHONLOC  NUM  2  PHONLOC  SC3  PHONE  LOCATED  IN  HOME  OR  BUSINESS 

.  Inapplicaole  2114  91.4 

1  HOME  186  8.0 

2  BUSINESS  &  HOME  12  Q.5 

73  RESPINHH  NUM  2  YESNO  SC40  IS  RESPONDENT  A  HH  MEMBER 

1  YES  2312  100.0 

74  YOUTHTOT  NUM  2  SC5  HOW  MANY  YOUTHS  AGED  1 3  TO  24  IN  HH 


1 

2 

3 

4 

5 

6 

7 

8 
9 


738  31  .9 

998  43.2 

420  18.2 

107  4.6 

34  1.5 

8  0.3 

5  0.2 

1  0.0 

1  0.0 


This  is  a  preliminary  total/  based  on  the  response  to  SC*5. 

In  some  cases/  respondents  may  remember  additional  youths 
during  the  enumeration  process/  or  it  may  turn  out  that  one 
or  more  of  the  youths  they  counted  for  SC“5  were  actually  not 
in  the  13‘*24  age  range.  YOUTHTOT/  hoiuever/  is  not  adjusted 
uihen  such  situations  occur. 
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This  is  the  final  adjusted  total  of  males  aged  13-24  in  the 
household . 


YUTHMAIN  CODEBOOK  FOR  Q87- 

|rder  variable  type  length 

2  (Jan/  Feb/  Mar 

FORMAT  LABEL  ' 

87) 

Page  C-25 

79 

FFEMTOT 

NUM 

2 

TOTAL 

FEMALES 

AGED  13-24  FINAL 

0 

17o3 

76.3 

1 

370 

16.0 

2 

134 

5.8 

3 

37 

1.6 

4 

8 

0.3 

This 

is  the 

final  adjustea 

total  of 

females  aged  13-24  in  the 

household • 

Note  that  it  is 

set  to  zero  for  all  households 

that 

are  not  in  the  female 

subsample  • 

80 

ENUMTOT 

NUM 

2 

TOTAL 

YOUTH  AGED  13-24  FINAL 

1 

1191 

51  .5 

2 

781 

33.8 

3 

266 

11.5 

4 

55 

2.4 

5 

13 

0.6 

6 

6 

0.3 

This 

is  the 

total  number  of 

persons 

enumerated  in  the 

household • 

The  screener  respondent 

IS  always  enumerated  and 

included  in 

this  total/  regardless 

of  age. 

^  81 

MELIGTOT 

NUM 

2 

#  MALES  ELIGIBLE  FOR  MAIN  INTERVIEW 

0 

287 

12.4 

1 

1  501 

64. P 

2 

425 

18.4 

3 

86 

3.7 

4 

12 

0.5 

5 

1 

0.0 

82 

FELIGTOT 

NUM 

2 

ft  FEMALES  ELIGIBLE  FOR  MAIN  INTERVIEW 

0 

1810 

78.3 

1 

386 

16.7 

2 

93 

4.0 

3 

19 

0.8 

4 

4 

0.2 
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83  PMS1TOT  NUM  2 

0 

1 

2 

3 

4 

5 

84  PMS2T0T  NUM  2 

0 

1 

2 

3 

85  SMSTOT  NUM  2 

0 

1 

2 

3 

86  PFS1T0T  NUM  2 

0 

1 

2 

3 

87  PFS2T0T  NUM  2 

0 

1 

2 

3 

88  SFSTOT  NUM  2 

0 

1 

2 

89  BABYFLG  NUM  2 

1 

2 


FORMAT  LABEL 


NO.  YOUTHS  IN 

1017 
1047 
221 
23 
3 
1 

NO.  YOUTHS  IN 

1  644 
594 
66 
8 

NO.  YOUTHS  IN 

2002 
286 
21 
3 

NO.  YOUTHS  IN 

2000 
244 
54 
14 

NO.  YOUTHS  IN 

2134 
15« 

1  8 
1 

NO.  YOUTHS  IN 

2262 
47 
3 

BABYFLG  IS  THERE  A  13 

13-15  YR  OLD  353 

NO  13-15  YR  OLD  1959 


PRIMARY  MALE  SAMPLE/  16-20 

44.0 

45.3 
9.6 
1  .0 
0.1 
0.0 

PRIMARY  MALE  SAMPLE/  21-24 

71 .1 

25.7 

2.9 
0.3 

SECONDARY  MALE  SAMPLE 

36.6 

12.4 
0.9 

0.1 

PRIMARY  FEM.  SAMPLE/  16-20 

86.5 

10.6 
2.5 
C.6 

PRIMARY  FEM.  SAMPLE/  21-24 

92.3 

6.9 
O.S 
0.0 

secondary  FEMALE  SAMPLE 

97.8 
2.0 
0.1 

■15  year  old  in  HH 


I  ^ j 

84.7 
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■bROER 

VARIABLE 

TYPE 

LENGTH  FORMAT  LABEL 

90 

PHONEOTH 

NUM 

2 

YESNO  SC35 

ARE  THERE  ADDITIONAL  PHONE  NUMBERS 

1 

.0 

Don't  knoiu 

1 

0.0 

1 

YES 

242 

10.5  - 

2 

NO 

2069 

89.5 

91 

XPHONUSE 

NUM 

2 

PhONUSE  SC36 

OTHER  PHONE  FOR  HOME  OR  BUSINESS 

a 

Inapplicable 

2070 

39.5 

.0 

Don't  know 

2 

0.1 

.R 

Refused 

3 

0.1 

1 

HOME  USE 

179 

7.7 

2 

BUSINESS  i  HOME 

26 

1  .1 

3 

BUSINESS  USE 

32 

1.4 

92 

XPHONLOC 

NUM 

2 

PHONLOC  SC36A 

OTHER 

PHONE  IN  HOME  OR  BUSINESS 

a 

Inapplicable 

22B6 

98.9 

1 

HOME 

23 

1  .0 

2 

BUSINESS  &  HOME 

3 

0.1 

93 

ERSPAGE 

NUM 

2 

YESNO  SC7a 

IS  RESPONDENT  13  TO  24 

a 

Inapplicable 

1  520 

66.1 

W 

1 

YES 

783 

33.9 

This 

variable  is  set  only 

if  the 

interviewed  youth  was  also 

the 

screener  respondent  a 

94 

EFNAM 

CHAR 

25 

SCHAR  SC8  YOUTH'S 

FIRST  NAME  (STATUS) 

OTHER 

2312 

100.0 

To  maintain  respondent  confidentiality/  all  actual 
(nonmissing)  responses  to  this  variable  have  been  replaced  by 
a  string  ot  X's. 


95  ELNAM 

CHAR 

25  SCHAR  SC21 

YOUTH'S 

LAST  NAME  (STATUS) 

.0 

Don't  know 

20 

0.9 

.R 

Refused 

113 

4.9 

OTHER 

2179 

94.2 

To  maintain  respondent  confidentiality/  all  actual 
(nonmissing)  responses  to  this  variable  have  been  replaced  by 
a  string  of 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


tr 

EDOBDD  NUM 

2  SC9 

YOUTH  DATE 

OF  BIRTH 

• 

Inapplicable 

149 

6.4 

.0 

Don't  know 

11 

0.5 

.R 

Refused 

1 

0.0 

99 

2151 

93.0 

To  maintain  respondent  confidentiality/  ail  actual 
(nonmissing)  responses  to  this  variable  have  oeen  replaced  oy 
the  code  99. 

97  eOOBMM  MUM  2  D06MNTH  SC9  YOUTH  DATE  OF  BIRTH/  MONTH 


,0  Don't  knoui  134  5.8 
.R  Refused  15  0.6 
99  21b3  93.6 


To  maintain  respondent  confidentiality/  all  actual 
(nonmissing)  responses  to  this  variable  have  oeen  replaced  oy 
the  code  99. 


EDOBYY 

NUM 

2  SC9 

YOUTH  DATE 

OF  BIRTH/  YEAR 

■ 

Inapplicable 

149 

6.4 

.0 

Don^t  knoui 

31 

1.3 

.R 

Refused 

1 

0.0 

99 

21o1 

92.2 

To  maintain  responoent  confidentiality/  all  actual 
(nonmissing)  responses  to  this  variable  have  been  replaced  by 
the  code  99. 

99  EAGE  NUM  3  SC10  AGE  OF  YOUTH  (IF  006  MISSING) 


• 

Inapplicable 

2121 

91 .7 

.0 

Don't  knoui 

3 

0.1 

.R 

Refused 

1 

0.0 

16 

21 

0.9 

17 

23 

1  .0 

18 

27 

1.2 

19 

19 

0.8 

20 

26 

1  .1 

21 

23 

1  .0 

22 

22 

1.0 

23 

14 

0.6 

24 

12 

0.5 
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100 

£1  3T024 

NUM 

2 

AGERANG  SC10A 

AGE  CATEGORY  (IF  AGE  MISSING) 

■ 

Inapplicable 

2308 

99.8 

2 

16-20  YEARS  OLD 

2 

0.1 

3 

21-24  YEARS  OLD 

2 

0.1 

101 

ESEX 

NUM 

2 

SEX  SEX  OF  ENUMERATED  YOUTH 

1 

MALE 

1914 

32.8 

2 

FEMALE 

398 

17.2 

102 

EMILACT 

MUM 

2 

YESNo  sen 

YOUTH  EVER  IN  ACTIVE  MIL/ NG/ RESER V 

m 

Inapplicable 

376 

16.3 

2 

NO 

1936 

33.7 

103 

EMILWAIT 

NUM 

2 

YESNO  SC12 

YOUTH  WAITING  TO  GO  ON  ACTIVE  DUTY 

a 

I napplicable 

376 

16.3 

2 

NO 

1936 

83.7 

104 

emilserv 

NUM 

2 

YESNO  SC11A 

IS  YOUTH 

PRESENTLY  IN  MILITARY 

a 

Inapplicable 

2312 

100.0 

105 

EHSDIPL 

NUM 

2 

YHSOIPL  SC13A 

TYPE  OF 

HIGH  SCHOOL  DIPLOMA 

.0 

Don't  know 

4 

0.2 

1 

REG  H.S.  DIPLOMA 

1195 

51 .7 

2 

G.E.D. 

58 

2.5 

3 

A.e.E. 

5 

0.2 

4 

OTHR  CERTIFICATE 

4 

Q.2 

5 

NONE  OF  ABOVE 

1046 

45.2 

106 

EEDENCUR 

NUM 

2 

YESNO  SC14 

IS  YOUTH 

CURRENTLY  IN  SCHOOL 

1 

YES 

148  5 

64.2 

2 

NO 

827 

35.8 
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107  cEDCOMP  NUM  2  EEDCOMP  SCI  3  HIGHEST  LEVEL  OF  EDUC  COMPLETED 


.N 

Not  ascertained 

1 

0.0 

7 

<  8TH  GRADE 

12 

0.5 

8 

8TH  GRADE 

52 

2.2 

9 

9TH  GRADE 

200 

8.7 

10 

10TH  GRADE 

398 

17.2 

11 

11TH  GRADE 

416 

18.0 

12 

12TH  GRADE 

685 

29.6 

13 

1ST  YR  4  YR  COLL 

120 

5.2 

14 

2ND  YR  4  YR  COLL 

129 

5.6 

15 

3RO  YR  4  YR  COLL 

95 

4.1 

1  6 

4TH  YR  4  YR  COLL 

24 

1  .0 

21 

1ST  YR  JR/COMM 

3V 

3.8 

22 

2NO  YR  JR/COMM 

44 

1  .9 

23 

1ST  VOC/BUS  SCHL 

27 

1.2 

24 

2ND  VOC/BUS  SCHL 

14 

0.6 

25 

>  2  YR  VOC/BUS 

6 

0.3 

EEDENTYP  NUM 

2  EOENTYP  SC15 

TYPE  SCHOOL  Y  CURRENTLY  ENROLLED 

• 

Inapplicable 

827 

35.3 

.0 

Don't  knoui 

4 

U.2 

1 

REG  HIGH  SCHOOL 

835 

36.1 

2 

GED/HS  cGUlV 

9 

0.4 

3 

ABE 

4 

0.2 

4 

SKILL  OEVEL  PROG 

9 

0.4 

6 

APPRENTICESHIP 

4 

C.2 

7 

VOC/BUS/TRADE 

55 

2.4 

8 

2  YR  JR/COMM  COL 

151 

6.5 

9 

4  YR  COLL/UNIV 

3d1 

16.5 

10 

OTHER  SCHOOL 

33 

1.4 

EEDENYRH  NUM 

2  EDENYRH  SCU 

Y  CURRENTLY  IN  9/  10/  11/  12  GRADE 

■ 

Inappiica  ole 

1477 

63.9 

.C 

Don't  knoui 

4 

0.2 

9 

9TH  GRADE 

37 

1  .6 

10 

10TH  GRADE 

1o3 

7.1 

11 

11TH  GRADE 

325 

14.1 

12 

12TH  GRADE 

306 

13.2 
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110 

EEDENTRC 

1  •*' 

NUM 

2 

EDENYRC  SC17 

YOUTH  IN  1 

/  2/  3/  4/  5 

YR  COLLEGE 

• 

Inapplicable 

1931 

83.5 

.0 

Don't  knot!) 

1 

0.0 

1 

1ST  YR  (FR) 

99 

4.3 

2 

2ND  YR  (SOPH) 

86 

3.7 

3 

3R0  YR  (JR) 

94 

4.1 

4 

4TH  YR  (SR) 

76 

3.3 

5 

5TH  YR 

25 

1.1 

111 

EEOCOVER 

NUM 

2 

YESNO  SC13B 

VERIFIES 

SCHOOLING  COMPLETED 

■ 

Inapplicable 

977 

42.3 

1 

YES 

1  326 

57.4 

2 

NO 

9 

0.4 

112 

ELIVAODR 

NUM 

2 

YESNO  SC18 

DOES  YOUTH 

LIVE  AT  THIS 

ADDRESS 

1 

YES 

2237 

96.8 

2 

NO 

75 

3.2 

113 

ELIVDORM 

NUM 

2 

YESNO  SC18A 

DOES  Y  LIVE  IN  STUDENT 

HOUSING 

• 

Inapplicable 

2250 

97.3 

1 

YES 

62 

2.7 

114 

RANOROY 

NUM 

2 

RANDRO  MOGUL 

£  ROTATION 

FOR  KS/  MH  & 

KA 

1 

KS  ONLY 

366 

15.8 

2 

MH  ONLY 

394 

17.0 

3 

KA  ONLY 

4U3 

17.4 

4 

KS  t>  MH 

373 

16.1 

5 

KS  &  KA 

386 

16.7 

6 

KA  b  MH 

390 

16.9 

The  modules  KS  (KnouiledgeoSlogan  Recognition)/  MH  (Media 
Habits)/  ana  KA  (Knomiedge-Amareness)  are  only  administered 
to  a  randomiy*selected  subset  of  respondents.  This 
randomization  is  accomplished  in  such  a  manner  that  each  of 
these  three  modules  is  administered  to  approximately  half  of 
the  respondents.  Each  individual  respondent  receives  either 
one  or  tiuo  of  these  modules.  RANOROT  indicates  the  module(s) 
administered  to  each  respondent. 
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115  YHSDIPL  NUM 

.D 

.R 

1 

2 

3 

4 

5 

116  YEDCUR  NUM 

1 

2 

117  YEDLASTM  NUM 


.D 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 
11 
12 


2  YHSDIPL  EE2  YOUTH  HIGH  SCHOOL  DIPLOMA/  TYPE 


Don't  know 

1 

0.0 

Refused 

1 

0.0 

REG  H.S.  DIPLOMA 

1209 

52.3 

G.E.D. 

61 

2.6 

A .8.E. 

2 

0.1 

OTHR  CERTIFICATE 

9 

0.4 

NONE  OF  ABOVE 

1029 

44.5 

YEDCUR  EEA  IS 

YOUTH 

CURRENTLY  IN  SCHOOL 

YES 

1495 

64.7 

NO 

317 

35.3 

2  DOBMONTH  EES  YOUTH  LAST  ATTENDED  SCHOOL/  MONTH 


Inapplicaole 

149  5 

64 

.7 

Don't  know 

82 

3 

.5 

JANUARY 

41 

1 

.8 

FEBRUARY 

25 

1 

.1 

MARCH 

31 

1 

.3 

APRIL 

22 

1 

.0 

MAY 

167 

7 

.2 

JUNE 

259 

11 

.2 

JULY 

23 

1 

.0 

AUGUST 

31 

1 

.3 

SEPTEMBER 

30 

1 

.3 

OCTOBER 

22 

1 

.0 

NOVEMBER 

29 

1 

.3 

DECEMBER 

55 

2 

.4 
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118  YEDLASTY  NUM  2  EES  YOUTH  LAST  ATTENDED  SCHOOL/  YEAR 


119 


120 


a 

Inapplicable 

1495 

64.7 

.0 

Don't  knod) 

16 

0.7 

.N 

Not  ascertained 

1 

0.0 

77 

3 

0.1 

78 

4 

0.2 

79 

10 

0.4 

80 

22 

1.0 

81 

46 

2.0 

82 

82 

3.5 

83 

99 

4.3 

84 

129 

5.6 

35 

159 

6.9 

86 

220 

9.5 

87 

26 

1  .1 

YEDKIND  NUM 

2  YEDKIND  EEb  KIND 

OF  SCHOOL  YOUTH  ENROLLED  IN 

a 

Inapplicable 

340 

14.7 

.0 

Don't  knotu 

3 

0.1 

1 

REG  HIGH  SCHOOL 

1086 

47.0 

2 

GEO/HS  EQUIV 

22 

1.0 

3 

A.S.E. 

6 

0.3 

4 

SKILL  DeVEL  PROG 

19 

0.8 

5 

ON-THE-JOB  TRNG 

21 

0.9 

6 

APPRENTICESHIP 

19 

0.8 

7 

VOC/BUS/TRAOE 

140 

6.1 

8 

2  YR  JR/COMM  COL 

209 

9.0 

9 

4  YR  COLL/UNIV 

404 

17.5 

10 

OTHER  SCHOOL 

43 

1.9 

YEDENYRH  NUM 

2  EDENYRH  cE6A  IS 

Y  IN 

GRADE  9/  10/  11/  OR  12 

a 

Inapplicable 

1485 

64.2 

.0 

Don't  know 

3 

0.1 

9 

9TH  GRADE 

35 

1  .5 

10 

10TH  GRADE 

171 

7.4 

11 

11TH  GRADE 

325 

14.1 

12 

12TH  GRADE 

293 

12.7 
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ORDER 


121 


122 


123 


124 


VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


YEDENYRC  NUM 


YEDCOVER  NUM 


YEDLE V 


NUM 

2  E05NYRC  EE6B  IS 

Y  IN  1/ 

2/ 

• 

Inapplicable 

1937 

83.8 

1 

1ST  YR  (FR) 

97 

4.2 

2 

2N0  YR  (SOPH) 

86 

3.7 

3 

3RD  YR  (JR) 

95 

4.1 

4 

4TH  YR  (SR) 

71 

3.1 

5 

5TH  YR 

26 

1.1 

NUM 

2  YESNO  EE1VER 

VERIFIES 

SCHOC 

m 

Inapplicable 

939 

42.3 

1 

YES 

1316 

56.9 

2 

NO 

7 

0.3 

NUM 

2  YEOLEV  EEl  HIGHEST  LEVEL  OF 

.0 

Don't  knoiu 

5 

0.2 

.R 

Refused 

1 

0.0 

7 

<  8TH  GRADE 

7 

0.3 

8 

3TH  GRADE 

60 

2.6 

9 

9TH  GRADE 

202 

8.7 

10 

10TH  GRADE 

392 

17.0 

11 

11TM  GRADE 

40  5 

17.5 

12 

12TH  GRADE 

671 

29.0 

13 

1ST  YR  4  YR  COLL 

116 

5.0 

14 

2ND  YR  4  YR  COLL 

123 

5.3 

1  5 

3RD  YR  4  YR  COLL 

92 

4.0 

16 

4TH  YR  4  YR  COLL 

33 

1  .4 

17 

5TH  C0L/1ST  GRAJ 

1 

C.O 

21 

1ST  YR  JR/COMM 

1U4 

4.5 

22 

2ND  YR  JR/COMM 

39 

1  .7 

23 

1ST  VOC/BUS  SCHL 

35 

1.5 

24 

2N0  VOC/BUS  SCHL 

20 

0.9 

25 

>  2  YRS  VOC/BUS 

6 

0.3 

EE1CHK  NUM 


CCHECK  EEl  CONST.  CHECK:  E£l  VS.  AGE 


Inapplicable  2311  10C.C 

INCONSIST.  DATA  1  0.0 
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ROER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 

Si.  4  i  _  .  .  V  li  ■  . 


125  YEDPLAN  NUM  2  YEDLEV  EE3  HIGHEST  GRADE  PLAN  TO  COMPLETE 


.0 

Don' 

t  know 

199 

8.6 

7 

<  8TH  GRADE 

1 

0.0 

8 

8TH 

GRADE 

11 

0.5 

9 

9TH 

GRADE 

10 

0.4 

10 

10TH 

GRADE 

15 

0.6 

11 

11TH 

GRADE 

26 

1.1 

12 

12TH 

GRADS 

486 

21  .0 

13 

1ST 

YR  4  YR 

COLL 

12 

0.5 

14 

2ND 

YR  4  YR 

COLL 

23 

1  .0 

15 

3RO 

YR  4  YR 

COLL 

13 

0.6 

16 

4TH 

YR  4  YR 

COLL 

847 

36.6 

17 

5TH 

C0L/1ST 

GRAD 

99 

4.3 

18 

2NO 

YR  GRAD 

SCHL 

106 

4.6 

19 

3R0 

YR  GRAD 

SCHL 

47 

2.U 

20 

>  3 

YRS  GRAC 

1  SCH 

90 

3.9 

21 

1ST 

YR  JR/COMM 

16 

0.7 

22 

2N0 

YR  jR/COMM 

138 

6.0 

23 

1ST 

VOC/BUS 

SCHL 

46 

2.0 

24 

2ND 

VOC/BUS 

SCHL 

89 

3.8 

25 

>  2 

YRS  VOC/BUS 

38 

1  .6 

126  EE3CHK  NUM  2  CChECK  EE3  CONST.  CHECK:  EE1  VS.  EE3 

.  Inapplicable  2311  100.0 

1  INCONSIST.  DATA  1  0.0 

127  YMUMLET  NUM  2  YNUMLET  EE?  SCHOOL  USE  LETTER  OR  NUMBER  GRADES 


■ 

Inapplicable 

67 

2.9 

.0 

Don't  know 

11 

0.5 

1 

LETTER  GRADES 

1557 

67.3 

2 

NUMBER  GRADES 

654 

28.3 

3 

NEITHER 

23 

1.0 
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128  YEDGRADE  NUM  2  YEDGRAO  EE7  YOUTH  EDUCATIONAL  GRADE  AVERAGE 


■ 

Inapplicable 

101 

4.4 

.0 

Don't  know 

13 

0.6 

.R 

Refused 

3 

0.1 

1 

MOSTLY 

A'S 

204 

8.8 

2 

MOSTLY 

A'S 

6, 

B 

'S 

537 

23.2 

3 

MOSTLY 

B'S 

426 

18.4 

4 

MOSTLY 

B'S 

a 

C 

'S 

708 

30.6 

5 

MOSTLY 

C'S 

179 

7.7 

6 

MOSTLY 

C'S 

0 

'S 

127 

5.5 

7 

MOSTLY 

D'S 

& 

F 

'S 

1  4 

0.6 

129  YEDELALG  NUM  2  YEDELAL  EE9  Y  TAKEN/WILL  TAKE  ELEMENTARY  ALGEBRA 


■ 

Inapplicable 

e>7 

2.9 

.D 

Don't  know 

1  4 

0.6 

1 

TAKEN  OR  TAKING 

1349 

80.0 

2 

PLAN  TO  TAKE 

89 

3.8 

3 

NEITHER 

293 

12.7 

130  YEDGEOM  NUM  2  YEDELAL  EE10  Y  TAKEN/WILL  TAKE  PLANE  GEOMETRY 


■ 

Inapplicable 

67 

2.9 

.0 

Don't  know 

21 

0.9 

1 

TAKEN  OR  TAKING 

1433 

62.0 

2 

PLAN  TO  TAKE 

197 

8.5 

3 

NEITHER 

594 

25.7 

131  YEDINALG  NUM  2  YEOELAL  EE11  Y  TAKEN/WILL  TAKE  INTERMFO  ALGEBRA 


• 

Inapplicable 

67 

2.9 

.0 

Don't  know 

30 

1  .3 

1 

TAKEN  OR  Taking 

1392 

60.2 

2 

PLAN  TO  TAKE 

21  6 

9.3 

3 

neither 

607 

26.3 

132  YEDTRIG  NUM  2  YEDELAL  EE12  Y  TAKEN/WILL  TAKE  TRIGONOMETRY 


• 

Inapplicable 

67 

2.9 

.D 

Don't  know 

27 

1.2 

1 

TAKEN  OR  TAKING 

754 

32.6 

2 

Plan  to  take 

373 

1  6.1 

3 

NEITHER 

1C91 

47.2 
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VARIABLE 

1 

TYPE  LENGTH  FORMAT  LABEL 

.mmmtm 

133 

-w 

YEMPCUR 

NUM  ^ 

YEMPCUR  EE16  IS 

YOUTH 

4K 

CURRENTLY  EMPLOYED 

.D 

Don't  knot!) 

1 

0.0 

1 

YES 

1446 

62.5 

2 

NO 

8o5 

37.4 

134 

YEMPLOOK 

NUM  2 

YEMPLOK  EE17  IS 

rOUTH 

LOOKING  FOR  EMPLOYMENT 

a 

Inapplicable 

1446 

62.5 

.D 

Don't  knoui 

1 

0.0 

1 

YES 

479 

20.7 

2 

NO 

386 

16.7 
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133  YEMPHOUR  NUM  2 

,0  Don't  know 

0 
1 
2 

3 

4 

5 

6 

7 

8 

9 

10 
11 
12 
1  3 

14 

15 
1  6 

17 

18 

19 

20 
21 
22 

23 

24 

25 
2o 

27 

28 

29 

30 

31 

32 

33 

34 

35 

36 

37 

38 

39 

40 

41 

42 

43 

44 

45 


£E19  Y  hours  WORKED  PER  WEEK  IN  LAST  JOB 


38 

1  .6 

218 

9.4 

4 

0.2 

6 

0.3 

12 

0.5 

17 

0.7 

20 

C.9 

25 

1.1 

17 

0.7 

44 

1.9 

8 

0.3 

74 

3.2 

7 

0.3 

49 

2.1 

11 

C  .5 

S 

0.3 

88 

3.8 

30 

1  .3 

12 

0.5 

25 

1  .1 

2 

0.1 

233 

10.1 

11 

0.5 

13 

0.6 

6 

0.3 

25 

1  .1 

119 

5.1 

6 

0.3 

7 

0.3 

14 

0.6 

1 

0.0 

136 

5.9 

1 

0.0 

20 

C.9 

4 

0.2 

2 

0.1 

5  3 

2.3 

10 

0.4 

22 

1  .0 

15 

0.6 

4 

0.2 

579 

25.0 

2 

0.1 

9 

0.4 

8 

0.3 

8 

0.3 

74 

3.2 

yUTHMAiN  CODEBOOK  FOR  Q87-2  (Jan/>  Feb/-  Mar  87) 


Page  C“39 
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135  YEMPHOUR  NUM  2  ££19  Y  HOURS  WORKED  PER  WSEK  IN  LAST  JOB 


46 

6 

0.3 

47 

4 

0.2 

48 

28 

1  .2 

49 

2 

0.1 

50 

77 

3.3 

52 

4 

0.2 

54 

3 

0.1 

55 

23 

1.0 

56 

3 

0.1 

57 

2 

C.1 

58 

2 

0.1 

60 

29 

1  .3 

62 

1 

0.0 

65 

5 

0.2 

66 

2 

0.1 

70 

10 

0.4 

72 

1 

0.0 

75 

2 

0.1 

77 

1 

0.0 

80 

8 

0.3 

84 

2 

0.1 

136  EE19CHK  NUM  2  CCHECK  EE1 9  CONST.  CHECK:  CUR  EMP  VS.  NO  JOB 


a 

Inapplica  ole 

2312 

1OU.0 

137 

YEMPEMCK 

CHAR 

2 

SYEMPCK  Eel9CK 

VERIFIES  CURRENT  EMPLOYMENT 

a 

Inapplicable 

2309 

99.9 

2 

NO 

3 

0.1 

138 

YEMPHRCK 

CHAR 

2 

SCHAR  EE19CK 

verify 

NO.  HRS  CURRENTLY  EMPLOYED 

a 

Inapplicable 

2309 

99.9 

1 

2 

0.1 

2 

1 

0.0 

139 

YEMPcVER 

NUM 

2 

YEMPEVR  EE20  WAS  YOUTH 

EVER  EMPLOYED  FULL-TIME 

a 

Inapplicable 

1217 

52.6 

mi) 

Don't  knoui 

1 

0.0 

1 

YES 

445 

19.2 

2 

NO 

649 

28.1 
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♦  «r  . 

■  '■ 

■ 

'' 

140 

YEMPEASY 

NUM 

2 

YEMPLOY  EE24 

YOUTH  EMPLOYMENT  DIFFICULTY  IN  COMM 

.0 

Don't  know 

52 

2.2 

1 

ALMOST  IMPOSS 

163 

7.1 

2 

VERY  DIFFICULT 

409 

17.7 

3 

SOMWHT  DIFFICULT 

1075 

46.5 

4 

NOT  DIFFICULT 

613 

26.5 

141 

YIPOOSCH 

NUM 

2 

YESNO  IP1 

1 

PLANS  TO 

GO  TO  SCHOOL 

.0 

Don't  know 

48 

2.1 

1 

YES 

1  547 

66.9 

2 

NO 

717 

31  .0 

142 

YIPDOEMP 

NUM 

2 

YESNO  IP1 

Y 

PLANS  TO 

WORK 

.0 

Don't  know 

48 

2.1 

1 

YES 

1614 

69.8 

2 

NO 

650 

23.1 

143 

YIPOOIOL 

NUM 

2 

YESNO  IP1 

Y 

PLANS  TO 

DO  NOTHING 

.0 

Don't  know 

43 

2.1 

1 

YES 

11 

0.5 

2 

NO 

2253 

97.4 

144 

YIPOOMIL 

NUM 

2 

YESNO  IP1 

Y 

PLANS  TO 

JOIN  MILITARY/SERVICE 

.0 

Don't  know 

48 

2.1 

1 

YES 

171 

7.4 

2 

NO 

2093 

90.5 

145 

YIPOOOTH 

NUM 

2 

YESNO  IP1 

Y 

HAS  OTHE 

R  PLANS 

.0 

Don't  know 

48 

2.1 

1 

YES 

445 

19.2 

2 

NO 

1819 

78.7 

146 

yPBRANi 

NUM 

2 

YPIBRaN  IP3 

BRANCH  OF 

SERVICE/  FIRST  CHOICE 

■ 

Inapplicable 

2141 

92.6 

.0 

Don't  know 

6 

0.3 

1 

AIR  FORCE 

52 

2.2 

2 

ARMY 

61 

2.6 

3 

COAST  GUARD 

1 

0.0 

4 

MARINE  CORPS 

20 

0.9 

5 

NAVY 

31 

1.3 
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147 

RANOIP1 

NUM 

2 

RAND1IP  IP4 

RANDOM  START  FOR  CATEGORIES 

• 

Inapplicable 

2147 

92.9 

1 

START:  ACTIVE 

40 

1.7 

2 

START:  RESERVE 

52 

2.2 

3 

START:  NAT  GUARD  73 

3.2 

I  148 

YPCOMPI 

NUM 

2 

IfPCOMP  IP4 

TYPE  OF  SERVICE/  FIRST  CHOICE 

■ 

Inapplicable 

2147 

92.9 

.D 

Don^T  know 

5 

0.2 

1 

ACTIVE  DUTf 

110 

4.8 

2 

RESERVE 

34 

1  .5 

3 

NATIONAL  GUARD 

16 

0.7 

149 

YPBRAN2 

NUM 

2 

YP2BRAN  IP5 

BRANCH  OF 

SERVICE/  NEXT  CHOICE 

• 

Inapplicable 

2147 

92.9 

.D 

Don't  know 

3 

0.1 

1 

AIR  FORCE 

42 

1.8 

2 

ARMY 

32 

1.4 

3 

COAST  GUARD 

5 

0.2 

4 

MARINE  CORPS 

35 

1.5 

5 

NAVY 

37 

1  .6 

1 

6 

NONE 

11 

0.5 

150 

RANOIP2 

NUM 

2 

RAN01IP  IP6 

RANDOM  START  FOR  CATEGORIES 

a 

Inapplicaoie 

2161 

93.5 

1 

START:  ACTIVE 

55 

2.4 

2 

START:  RESERVE 

36 

1  .6 

3 

START:  NAT  GUARD  60 

2.6 

151 

YPCOMP2 

NUM 

2 

YPCOMP  IP6 

TYPE  OF  SERVICE/  NeXT  CHOICE 

a 

Inapplicable 

2161 

93.5 

.0 

Don't  know 

3 

0.1 

1 

ACTIVE  DUTY 

98 

4.2 

2 

RESERVE 

31 

1  .3 

3 

NATIONAL  GUARD 

1« 

0.8 
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152 

YPROBMIL 

NUM 

2 

PROB  IP7  PROS  OF  Y 

SERVING  IN  MILITARY 

.0 

Don't  know 

6 

0.3 

1 

DEFINITELY 

78 

3.4 

2 

PROBABLY 

363 

15.7 

3 

PROBABLY  NOT 

857 

37.1 

4 

DEFINITELY  NOT 

1008 

43.6 

153 

YPROBCOL 

NUM 

2 

PROB  IP14 

PROB  OF 

Y  GOING  TO  COLLEGE 

.0 

Don't  know 

9 

0.4 

1 

DEFINITELY 

1052 

45.5 

2 

PROBABLY 

640 

27.7 

3 

PROBABLY  NOT 

358 

15.5 

4 

DEFINITELY  NOT 

253 

10.9 

154 

YPC0L24 

NUM 

2 

YP24C0L  IP15 

Y  PLANS 

TO  GO  2  OR  4  YEAR  COLLEGE 

■ 

Inapplicable 

620 

26.8 

.D 

Don't  know 

22 

1 .0 

1 

2  YEAR  COLLEGE 

432 

18.7 

2 

4  YEAR  COLLEGE 

1238 

53.5 

155 

YPROBARO 

NUM 

2 

PROB  IP11 

PROB  UF 

Y  TAKING  ROTC  COLLEGE  CLASS 

• 

Inapplicable 

620 

26.8 

.0 

Don't  knou) 

44 

1.9 

1 

DEFINITELY 

82 

3.5 

2 

PROBABLY 

288 

12.5 

3 

PROBABLY  NOT 

753 

32.6 

4 

DEFINITELY  NOT 

525 

22.7 

156 

YPROBVOC 

NUM 

2 

PROB  IP16 

prob  of 

Y  GOING  TO  VO/TECH  SCHOOL 

.D 

Don't  knot!) 

34 

1.5 

1 

DEFINITELY 

249 

10.8 

2 

PROBABLY 

583 

25.2 

3 

PROBABLY  NOT 

803 

34.7 

4 

DEFINITELY  NOT 

643 

27.8 

157 

YPROBEMP 

NUM 

2 

PROB  IP12 

PROB  OF 

Y  WORKING  IN  CIVILIAN  JOB 

.0 

Don't  knoiu 

14 

0.6 

1 

DEFINITELY 

1169 

50.6 

2 

PROBABLY 

898 

38.8 

3 

PROBABLY  NOT 

168 

7.3 

4 

DEFINITELY  NOT 

63 

2.7 
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a 

158 

YPFULPAR 

NUM 

2 

YFULPAR  IP13  WORK  PLANS  FULL-TIME  OR  PART-TIME 

■ 

Inapplicable 

245 

10.6 

.0 

Don't  know 

19 

0.8 

1 

FULL-TIME 

1  593 

68.9 

2 

PART-TIME 

455 

19.7 

159 

YPSAMOCC 

NUM 

2 

YSAMOCC  IP2  PLAN  TO  BE 

IN  SAME 

OR  DIFFERENT  JOB 

• 

Inapplicable 

1  2D4 

52.1 

.0 

Don't  know 

11 

0.5 

1 

SAME  OCCUPATION 

534 

23.1 

2 

NEW  OCCUPATION 

563 

24.4 

16J 

RANOIP3 

NUM 

2 

RAN03IP  IP8.11A 

RANDOM 

START  FOR  MILITARY  PLANS 

• 

Inapplicable 

620 

26.8 

1 

START  AT  IPS 

419 

18.1 

2 

START  AT  IP9 

426 

18.4 

3 

START  AT  IP10 

437 

18.9 

4 

START  AT  IPllA 

410 

17.7 

161 

RAN0IP4 

NUM 

2 

RAN04IP  IPS. 10 

RANDOM 

START  FOR  MILITARY  PLANS 

• 

Inapplicaole 

1692 

73.2 

1 

START  AT  IPS 

194 

8.4 

2 

START  AT  IP9 

220 

9.5 

3 

START  AT  IPIO 

206 

8.9 

162 

f PROBAR 

NUM 

2 

PROB  IP5  PROS  OF  y 

SERVING 

ARMY  ACTIVE  DUTY 

.0 

Don't  know 

24 

1.0 

1 

DEFINITELY 

62 

2.7 

2 

PROBABLY 

216 

9.3 

3 

PROBABLY  NOT 

887 

38.4 

4 

DEFINITELY  NOT 

1123 

48.6 

163 

rPROBANG 

NUM 

2 

PROS  IP9  PROB  OF  Y 

SERVING 

ARMY  NATL  GUARD 

.0 

Don't  knoui 

16 

0.7 

1 

DEFINITELY 

30 

1  .3 

2 

PROBABLY 

225 

9.7 

3 

PROBABLY  NOT 

982 

42.5 

4 

DEFINITELY  NOT 

1059 

45.8 
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1  64 

YPROBARV 

MUM 

2 

PROB 

IPIO 

PROB  OF 

Y  SERVING  IN  ARMY 

reserve 

.0 

Don^t  know 

19 

0.8 

1 

DEFINITELY 

42 

1  .8 

2 

PROBABLY 

256 

11.1 

3 

PROBABLY  NOT 

997 

43.1 

4 

DEFINITELY 

NOT 

998 

43.2 

165 

YPROBCOM 

NUM 

2 

PROB 

IP11  A 

PROB  OF  OFFICER  COMMISSION  IN  ROTC 

• 

Inapplicable 

62U 

26.8 

.D 

Don't  know 

28 

1  .2 

1 

DEFINITELY 

34 

1  .5 

2 

PROBABLY 

199 

8  •  b 

3 

PROBABLY  NOT 

727 

31  .4 

4 

DEFINITELY 

NOT 

704 

30.4 

166 

YPSCHFUL 

NUM 

2 

YESNO 

IP1  7 

Y 

MOST  1 

LIKELY:  full-time 

SCHOOL 

.D 

Don^  t  know 

22 

1  .0 

1 

YES 

1257 

54.4 

2 

NO 

1033 

44.7 

167 

YPSCHPRT 

NUM 

2 

YESNO 

IP17 

Y 

MOST 

LIKELY:  PART-TIME 

SCHOOL 

.0 

Don't  know 

22 

1  .0 

1 

YES 

383 

16.6 

2 

NO 

1  907 

82.5 

168 

YPWRKFUL 

NUM 

2 

YESNO 

IP1  7 

Y 

MOST 

LIKELY:  FULL-TIME 

y^ORK 

.0 

Don't  know 

22 

1  .0 

1 

YES 

906 

39.2 

2 

NO 

1384 

59.9 

1  69 

YPWRKPRT 

NUM 

2 

YESNO 

IP17 

Y 

MOST 

LIKELY:  part-time 

i^ORK 

.D 

Don't  know 

22 

1  .0 

1 

YES 

781 

33.8 

2 

NO 

1509 

65.3 

170 

YPSRVMIL 

NUM 

2 

YESNO 

IP17 

Y 

MOST 

LIKELY:  MILITARY 

.0 

Don 't  know 

22 

1  .0 

1 

YES 

77 

3.3 

2 

NO 

2213 

95.7 
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.  * 

171 

YPHOMEMK 

NUM 

2 

YESNO 

IP17  Y  MOST  LIKELY:  HOMEMAKER 

[ 

.0 

Don't  know 

22 

1  .0 

1 

1 

YES 

1  7 

0.7 

2 

NO 

2273 

98.3 

172 

YPOTH 

NUM 

2 

YESNO 

IP17  Y  MOST  LIKELY:  OTHER 

.0 

Don't  know 

22 

1  .0 

1 

YES 

308 

13.3 

2 

NO 

1  932 

85.7 

173 

YPROBTAR 

NUM 

2 

PROS 

IP20  PROB  y  WILL  TALK  ABOUT  ARMY 

.0 

Don't  know 

7 

0.3 

1 

DEFINITELY 

227 

9.8 

2 

PROBABLY 

458 

19.8 

3 

PROBABLY  NOT  860 

37.2 

4 

DEFINITELY 

NOT  760 

32.9 

,  174 

YPROBADO 

NUM 

2 

PROS 

IP21  PROB  Y  WILL  DO  SOMETHING  ABOUT  ARMY 

.0 

Don't  know 

9 

0.4 

1 

DEFINITELY 

149 

6.4 

m 

2 

PROBABLY 

426 

18.4 

w 

3 

PROBABLY  NOT  804 

34.8 

4 

DEFINITELY 

NOT  924 

40.0 

1  175 

YPTHOTM 

NUM 

2 

YESNO 

IP18  EVER  THOUGHT  ABOUT  JOINING  MILITARY 

1 

YES 

1  563 

67.6 

2 

NO 

749 

32.4 

176 

YBAEVREC 

NUM 

2 

YESNO 

BE1A  y  EVER 

TALK  WITH  MILITARY  RECRUITER 

.0 

Don't  know 

2 

0.1 

1 

YES 

1198 

51 .8 

2 

NO 

1112 

48.1 

177 

YBATALK 

NUM 

2 

YESNO 

BE1  Y  TALK  ABOUT  JOINING  ARMY  PAST  6  MO 

.0 

Oon't  know 

3 

0.1 

1 

YES 

487 

21  .1 

2 

NO 

1822 

78.8 
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178 

YBAFREN 

NUM 

2 

YESNO  BE2 

Y 

DISCUSS 

army  with 

friends 

• 

InappiicaDle 

1825 

78.9 

•  R. 

Refused 

1 

0.0 

1 

YES 

163 

7.1 

2 

NO 

323 

14.0 

1  79 

YBAMOM 

NUM 

2 

YcSNO  3E2 

Y 

DISCUSS 

ARMY  WITH 

MOTHER 

• 

Inapplicable 

1  825 

78.9 

.R 

Refused 

1 

C.O 

1 

YES 

99 

4.3 

2 

NO 

387 

16.7 

180 

Y6ADAD 

NUM 

2 

YESNO  6E2 

Y 

DISCUSS 

ARMY  WITH 

FATHER 

a 

InappliCoDle 

1  b25 

78.9 

.R 

Refused 

1 

C.O 

1 

YES 

115 

5.0 

2 

NO 

371 

16. U 

181 

YBASIB 

NUM 

2 

YESNO  6E2 

Y 

DISCUSS 

ARMY  WITH 

BROTHER/SISTER 

a 

Inapplica  ale 

1  825 

78.9 

.R 

Refused 

1 

0.0 

1 

YES 

49 

2.1 

2 

NO 

437 

18.9 

1  82 

YBAREL 

NUM 

2 

YESNO  8E2 

Y 

DISCUSS 

ARMY  WITH 

OTH  RELATIVE 

a 

Inapplicable 

1  825 

78.9 

.R 

Refused 

1 

0.0 

1 

YES 

52 

2.2 

2 

NO 

434 

18.8 

183 

YBASPOU 

NUM 

2 

YESNO  Sc2 

Y 

DISCUSS 

ARMY  WITH 

SPOUSE 

a 

Inapplicaole 

1825 

78.9 

.R 

Refused 

1 

0.0 

1 

YES 

1  2 

0.5 

2 

NO 

474 

20.5 
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’  Ir 

1  84 

YBATEAC 

/!  ■ 

NUM 

2 

YESNO  aE2 

Y 

DISCUSS 

ARMY  WITH 

TEACHER 

■ 

Inapplicable 

1  825 

78.9 

.R 

Refused 

1 

0.0 

1 

YES 

22 

1  .0 

2 

NO 

464 

20.1 

185 

YBACOUN 

NUM 

2 

YESNO  BE2 

Y 

DISCUSS 

ARMY  WITH 

SCm  COUNSLR 

■ 

Inapplicable 

1825 

78.9 

.R 

Refused 

1 

0.0 

1 

YES 

21 

0.9 

2 

NO 

465 

20.1 

1  86 

YBAREC 

NUM 

2 

YESNO  BE2 

Y 

DISCUSS 

ARMY  WITH 

RECRUITER 

« 

Inapplicable 

1  825 

78.9 

.R 

Refused 

1 

0.0 

1 

YES 

233 

12.2 

2 

NO 

203 

8.8 

187 

Y6AC0W 

NUM 

2 

YESNO  dE2 

Y 

DISCUSS 

ARMY  WITH 

CO-WORKER 

« 

Inapplicable 

1825 

78.9 

f 

.R 

Refused 

1 

0.0 

1 

YES 

3 

0.1 

2 

NO 

483 

20.9 

1  88 

YBABOSS 

NUM 

2 

YESNO  BE2 

Y 

DISCUSS 

ARMY  WITH 

EMPLOYER 

• 

Inapplicable 

1325 

78.9 

.R 

Refused 

1 

0.0 

2 

NO 

436 

21.0 

189 

YBAOTH 

NUM 

2 

YESNO  BE2 

Y 

DISCUSS 

ARMY  WITH 

OTHERS 

■ 

Inapplicable 

1  825 

78.9 

.R 

Refused 

1 

0.0 

1 

YES 

32 

1  .4 

2 

NO 

454 

19.6 

190 

YBAFRSCH 

NUM 

2 

YESNO  BE3 

WAS  FRIEND  Y  TALKED 

WITH  FROM  SCHOOL 

■ 

Inapplicable 

2149 

92. 

1 

YES 

135 

5.8 

2 

NO 

28 

1.2 

i 
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191 

■  r 

YBAFREMP 

4  .T 

NUM 

2 

YESNO  BE4 

WAS  FRIEND 

Y  TALKED 

WITH 

AT  WORK 

• 

Inapplicable 

21h9 

92.9 

1 

YES 

53 

2.3 

2 

NO 

110 

4.8 

192 

aE4CHK 

NUM 

2 

CCHECK  CONST. 

CHECK: 

bE2/  BE4 

m 

Inapplicable 

2306 

99.7 

1 

INCONSIST.  DATA 

6 

0.3 

193 

YBAFRMIL 

NUM 

2 

YESNO  8E5 

WAS  FRIEND 

Y  TALKED 

WITH 

IN  SERVICE 

■ 

Inapplicable 

2149 

92.9 

1 

YES 

87 

3.8 

2 

NO 

76 

3.3 

194 

YBAFRAR 

NUM 

2 

YESNO  8E6 

WAS  FRIEND 

Y  TALKED 

WITH 

IN  ARMY 

■ 

Inapplicable 

2225 

96.2 

.0 

Don't  know 

1 

0.0 

1 

YES 

53 

2.3 

2 

NO 

33 

1.4 

195 

YBMREC 

NUM 

2 

YESNO  BE7 

y 

TALK  TO 

RECRUITER 

PAST 

6  MONTHS 

■ 

Inapplicable 

2108 

91  .2 

1 

YES 

33 

1  .4 

2 

MO 

171 

7.4 

196 

YBMRECAR 

NUM 

2 

YE:^riO  bE8 

y 

TALKED  TO  AN  ARMY 

RECRUITER 

• 

Inapplicable 

1996 

86.3 

•  0 

Don't  know 

3 

0.1 

1 

yES 

245 

10.6 

2 

NO 

68 

2.9 

197 

YBMRECAF 

NUM 

2 

YESNO  Bc8 

y 

TALKED  TO  AN  AIR 

FORCE 

RECRUITER 

• 

Inapplicable 

1  996 

86.3 

.0 

Don't  know 

3 

0.1 

1 

YES 

79 

3.4 

2 

NO 

234 

10.1 

YUTHMAIN  CODEBOOK  FOR  U87 
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198 

YBMRECNA 

NUM 

2 

YcSNO  dE8  Y 

TALKED 

TO 

A  NAVY 

RECRUITER 

• 

Inapplicable 

1996 

86.3 

.0 

Oon^t  know 

5 

0.2 

1 

YES 

103 

4.5 

2 

NO 

208 

9.0 

199 

YBMRECMC 

NUM 

2 

YESNO  BE8  Y 

TALKED 

TO 

A  MARI! 

NE  RECRUITER 

■ 

Inapplicable 

1  996 

36.3 

.0 

Don^t  know 

2 

0.1 

1 

YES 

70 

3.4 

2 

NO 

235 

1C. 2 

200 

YBACONT 

NUM 

2 

YBACONT  BE8A 

HOW  FIR: 

ST 

CONTACT 

W/  ARMY  RECRUITER 

• 

Inapplicable 

2067 

89.4 

1 

OTH  SERVICE  RECR 

2 

0.1 

2 

Y  CONTACTED  RECR 

51 

2.2 

3 

RECR  CONTACTED  Y 

110 

4.8 

4 

WITH  A  FRIEND 

29 

1.3 

5 

RESERVE/NG 

1 

0.0 

6 

SOME  OTHER  WAY 

52 

2.2 

1  201 

YBATALK1 

NUM 

2 

YBATALK  BE8B 

HOW  FIRST 

TALK  W/ 

ARMY  RECRUITER 

• 

Inapplicable 

2067 

39.4 

1 

BY  TELEPHONE 

91 

3.9 

2 

AT  A  REC  STATION 

36 

1  .6 

3 

AT  A  JOB  FAIR 

1 

0.0 

4 

AT  SCHOOL 

88 

3.8 

5 

AT  AN  AR  UNIT 

6 

0.3 

6 

SOME  OTHER  WAY 

23 

1  .0 

202 

YBA6IFT 

NUM 

2 

YESNO  BE10 

Y  RESPOND 

TO  ARMY 

AO  IN  PAST  6  MO 

1 

YES 

109 

4.7 

2 

NO 

2203 

95.3 

203 

YBAVISIT 

NUM 

2 

YESNO  BE11 

Y  VISIT 

ARMY  RECR 

STATN  PAST  b  MO 

1 

2 


YES 

NO 


164 

2148 


7.1 

92.9 
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204 

YBAT5ST 

NUM 

2 

YESNO  6E12 

Y 

TAKE  TEST  FOR  ARMY  IN 

PAST  6  MO 

.0 

Don't  know 

6 

0.3 

1 

YES 

229 

9.9 

2 

NO 

2077 

89.8 

205 

YBCTHOT 

NUM 

2 

YESNO  BE16 

Y 

THINK  ABOUT  COLLEGE  IN  PAST  6  MO 

• 

Inapplicable 

613 

26.5 

.  0 

Don't  know 

1 

0.0 

1 

YES 

1  237 

53.5 

2 

NO 

4b1 

19.9 

206 

YBCTALK 

NUM 

2 

YESNO  BE17 

Y 

TALK  ABOUT  COLLEGE  IN 

PAST  6  HO 

• 

Inapplicable 

1074 

46.5 

1 

YES 

955 

41 .3 

2 

NO 

283 

12.2 

207 

YBCFREN 

NUM 

2 

YESNO  B£18 

Y 

DISCUSS 

COLLEGE 

WITH 

FRIENDS 

• 

Inapplicable 

1  357 

58.7 

.0 

Don't  know 

1 

0.0 

1 

YES 

390 

16.9 

2 

NO 

5o4 

24.4 

208 

YBCMOM 

NUM 

2 

YESNO  6E18 

Y 

DISCUSS 

COLLEGE 

WITH 

MOTHER 

■ 

Inapplicable 

1357 

58.7 

.0 

Don't  know 

1 

0.0 

1 

YES 

627 

27.1 

2 

NO 

327 

14.1 

209 

YBCDAO 

NUM 

2 

YESNO  BE18 

Y 

DISCUSS 

COLLEGE 

WITH 

FATHER 

• 

Inapplicable 

135  7 

58.7 

.0 

Don't  know 

1 

0.0 

1 

YES 

560 

24.2 

2 

NO 

394 

17.0 

210 

YBCSia 

NUM 

2 

BEYN  Be18 

Y 

DISCUSS 

COLLEGE 

WITH 

brother/sis 

• 

Inapplicable 

1357 

58.7 

.D 

Don't  Know 

1 

0.0 

1 

YES 

108 

4.7 

2 

NO 

846 

36.6 
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IROER 


VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


*  .  ■H'  ..  >.  .  1  W 

YBCREL 

NUM 

2 

YESNO  BE18 

Y 

DISCUSS 

COLLEGE 

WITH 

OTH  RELATIVE 

■ 

Inapplicable 

1357 

58.7 

.0 

Don't  know 

1 

0.0 

1 

YES 

97 

4.2 

2 

NO 

857 

37.1 

Y3CSP0U 

NUM 

2 

YESNO  BE18 

Y 

DISCUSS 

COLLEGE 

WITH 

SPOUSE 

m 

Inapplicable 

1  357 

58.7 

.0 

Don't  know 

1 

0.0 

1 

YES 

86 

3.7 

2 

NO 

868 

37.5 

YBCTEAC 

NUM 

2 

YESNO  BEIS 

Y 

DISCUSS 

COLLEGE 

WITH 

A  teacher 

• 

Inapplicable 

1  357 

58.7 

a  D 

Don't  know 

1 

0.0 

1 

YES 

185 

8.0 

2 

NO 

769 

33.3 

Y6CCOUN 

NUM 

2 

YESNO  BE18 

Y 

DISCUSS 

COLLEGE 

WITH 

SCH  COUNSLR 

a 

Inapplicable 

1357 

58.7 

.0 

Don't  knoui 

1 

0.0 

1 

YES 

458 

19.8 

2 

NO 

496 

21  .5 

YBCREC 

NUM 

2 

YESNO  bE18 

Y 

DISCUSS 

COLLEGE 

WITH 

A  RECRUITER 

a 

Inapplicable 

1  357 

58.7 

.0 

Don't  knou) 

1 

0.0 

1 

YES 

25 

1.1 

2 

NO 

929 

40.2 

YBCCOM 

NUM 

2 

YESNO  BE18 

Y 

DISCUSS 

COLLEGE 

WITH 

CO-WORKER 

a  ' 

Inapplicable 

1  357 

58.7 

.0 

Don't  know 

1 

0.0 

1 

YES 

22 

1  .0 

2 

NO 

932 

40.3 
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0 

!•»  «i«»« 

tW  ivtooidiaaikMW 

217 

YBCBOSS 

NUM 

2 

YESNO  3518 

Y  DISCUSS 

COLLEGE 

WITH  EMPLOYER 

• 

Inapplicable 

1357 

58.7 

.0 

Don^t  know 

1 

0.0 

1 

YES 

30 

1.3 

2 

NO 

924 

40.0 

218 

YBCOTH 

NUM 

2 

YESNO  aE18 

Y  DISCUSS 

COLLEGE 

WITH  OTHERS 

• 

Inapplicaole 

1357 

58.7 

.0 

Don't  know 

1 

0.0 

1 

Y  =  S 

136 

5.9 

2 

NO 

81  8 

35.4 

219 

YBCACF 

NUM 

2 

YESNO  BE19 

DID  ANYONE 

TALK 

TO 

r 

ABOUT  ACF 

• 

Inapplicable 

1357 

58.7 

.0 

Don't  know 

3 

0.1 

1 

YES 

237 

10.3 

2 

NO 

71  5 

30.9 

220 

YBCGI 

NUM 

2 

YESNO  8E19 

DID  ANYONE 

TALK 

TO 

Y 

ABOUT  GI  BILL 

• 

Inapplicable 

1357 

58.7 

.0 

Don't  knou) 

5 

0.2 

1 

YES 

217 

9.4 

2 

NO 

733 

31  .7 

221 

YBCROTC 

MUM 

2 

YESNO  BE19 

DID  ANYONE 

TALK 

TO 

r 

ABOUT  ROTC  SCH 

■ 

Inapplicable 

1  357 

58.7 

.U 

Don't  know 

5 

0.2 

1 

YES 

213 

9.2 

2 

NO 

737 

31  .9 

222 

YBCVEAP 

NUM 

2 

YESNO  6E19 

DIO  ANYONE 

TALK 

TO 

r 

ABOUT  VEAP 

• 

Inapplicable 

1357 

58.7 

.0 

Don't  know 

3 

0.1 

1 

YES 

50 

2.2 

2 

NO 

9Q2 

39.0 
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223  YBCTEST  MUM  2  YESNO  BE21  Y  TAKE  COLLEGE  ADM  TEST  PAST  6  MO 


• 

Inapplicable 

1074 

46.5 

.0 

Don't  knotu 

1 

0.0 

1 

YES 

426 

18.4 

2 

NO 

811 

35.1 

224 

YBCAPPL 

MUM 

2 

YESNO  8E24 

r 

submit  COLLEGE  APPL  IN  PAST  6  MO 

■ 

Inapplicable 

1074 

46.5 

1 

YES 

245 

10.6 

2 

NO 

993 

42.9 

225 

YBWTHOT 

MUM 

2 

YESNO  BE25 

Y 

THINK  ABOUT  FT  WORK  IN  PAST  6  MO 

■ 

Inapplicable 

719 

31  .1 

1 

YES 

821 

35.5 

2 

NO 

772 

33.4 

226 

YBWTALK 

MUM 

2 

YESNO  BE26 

Y 

TALK  ABOUT  FT  WORK  IN  PAST  6  MO 

« 

Inapplicable 

1491 

64.5 

1 

YES 

530 

22.9 

1 

2 

NO 

291 

12.6 

^227 

YBWFREN 

MUM 

2 

YESNO  3E27 

Y 

DISCUSS 

FT  WORK  WITH  FRIENDS 

■ 

Inapp lies  Die 

1  782 

77.1 

.0 

Don't  knou) 

3 

0.1 

.R 

Refused 

2 

0.1 

1 

YES 

154 

6.7 

2 

NO 

371 

16.0 

228 

YBWMOM 

NUM 

2 

YESNO  BE27 

Y 

DISCUSS 

FT  WORK  WITH  MOTHER 

■ 

Inapplicable 

1  782 

77.1 

.0 

Don't  knom 

3 

0.1 

.R 

Refused 

2 

0.1 

1 

YES 

185 

8.0 

2 

NO 

340 

14.7 
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ORDER 


229 


230 


231 


232 


233 


234 


variable  TlfPE  length  FORMAT  LABEL 


YBMDAD 

NUM 

2 

YESNO  8627 

Y 

DISCUSS 

FT  WORK, 

WITH 

FATHER 

• 

Inapplicable 

1782 

77.1 

.D 

Don't  knoui 

3 

0.1 

.R 

Refused 

2 

0.1 

1 

YES 

200 

8.7 

2 

NO 

325 

14.1 

YBWSIB 

NUM 

2 

YESNO  BE27 

Y 

DISCUSS 

FT  WORK 

WITH 

BROTHER/SIS 

■ 

Inapplicable 

1782 

77.1 

.D 

Don't  knou) 

3 

0.1 

.R 

Refused 

2 

0.1 

1 

YES 

43 

1.9 

2 

NO 

482 

20.8 

YBWRSL 

NUM 

2 

YESNO  BE27 

Y 

DISCUSS 

FT  WORK 

WITH 

OTH  RELATIVE 

• 

Inapplicable 

1782 

77.1 

.0 

Don't  know 

3 

0.1 

.R 

Refused 

2 

0.1 

1 

YES 

35 

1.5 

2 

NO 

490 

21  .2 

YBWSPOU 

NUM 

2 

YESNO  BE27 

Y 

DISCUSS 

FT  WORK 

WITH 

SPOUSE 

m 

Inapplicsole 

17o2 

77.1 

.0 

Don't  know 

3 

0.1 

.R 

Refused 

5 

0.1 

1 

YES 

26 

1  .1 

2 

NO 

499 

21  .6 

Y8WTEAC 

NUM 

2 

YESNO  BE27 

Y 

DISCUSS 

FT  WORK 

WITH 

A  TEACHER 

• 

Inapplicable 

1  782 

77.1 

.0 

Don't  know 

3 

0.1 

.P 

Refused 

2 

0.1 

1 

YES 

33 

1  .4 

2 

NO 

492 

21  .3 

YBWCOUN 

NUM 

2 

YESNO  BE27 

Y 

DISCUSS 

FT  WORK 

WITH 

SCH  C0UN5LR 

• 

Inapplicable 

1  782 

77.1 

.0 

Don't  know 

3 

0.1 

.R 

Refused 

2 

0.1 

1 

YES 

31 

1.3 

2 

NO 

494 

21.4 

yUTHMAIN  COOESOOK  FOR  u87-2  (Jan/’  Feb/  Mar  37) 


Page  C"55 


||)R0ER 

VARIABLE 

TYPE 

LENGTH  FORMAT  LABEL 

1 

235 

YBWREC 

NUM 

2 

YSSNO  BE27 

Y 

DISCUSS 

FT  WORK 

WITH 

A  RECRUITER 

• 

Inapplicable 

1782 

77.1 

.0 

Don^t  know 

3 

0.1 

.R 

Refused 

2 

0.1 

1 

YES 

10 

0.4 

2 

NO 

51  5 

22.3 

236 

rswcow 

NUM 

2 

YSSNO  B£27 

f 

DISCUSS 

FT  WORK 

WITH 

CO-WORKER 

m 

Inapplicable 

1782 

77.1 

.0 

Don't  knoui 

3 

0.1 

.R 

Refused 

2 

0.1 

1 

YES 

15 

0.6 

2 

NO 

510 

22.1 

237 

YBW80SS 

NUM 

2 

YESNO  8E27 

Y 

DISCUSS 

FT  WORK 

WITH 

EMPLOYER 

• 

Inapplicable 

1  782 

77.1 

.0 

Don't  know 

3 

0.1 

.R 

Refused 

2 

0.1 

1 

YES 

230 

9.9 

2 

NO 

295 

12.8 

^  238 

yBwOTH 

NUM 

2 

YESNO  BE27 

Y 

DISCUSS 

FT  WORK 

WITH 

OTHERS 

m 

Inapplicaole 

1  782 

77.1 

.0 

Don't  knou) 

3 

0.1 

.R 

Refused 

2 

0.1 

1 

YES 

82 

3.5 

2 

NO 

443 

19.2 

239 

YBWVISIT 

NUM 

2 

YESNO  Be31 

Y 

VISIT  POTENTIAL 

EMPLOYER/AGENCIES 

• 

Inapplicable 

1491 

64.5 

1 

YES 

335 

14.5 

2 

NO 

4b  6 

21.0 

240 

YBMAPPL 

NUM 

2 

YESNO  BE32 

Y 

APPLY  FOP  ANY  JOBS  If. 

1  PAST  6  MO 

• 

Inapplicable 

1491 

64  •  5 

.0 

Don't  knoiu 

1 

0.0 

1 

YES 

482 

2C.8 

2 

NO 

338 

14.6 
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LENGTH  FORMAT  LABEL 

NUM 

2 

6ADG00D  SI1 

FEEL  ABOUT 

Y  ARMY 

■ 

Inapplicable 

1130 

48.9 

.0 

Don't  know 

13 

0.6 

.R 

Refused 

1 

0.0 

1 

VERY  BAD  IDEA 

162 

7.0 

2 

BAD  IDEA 

133 

7.9 

3 

NEITHER 

361 

15.6 

4 

GOOD  IDEA 

243 

10. 5 

5 

VERY  GOOD  IDEA 

133 

7.9 

6 

DECEASED/  NONE 

36 

1.6 

NUM 

2 

6A0G000  SI1 

FEEL  ABOUT 

Y  ARMY 

m 

Inapplicable 

1150 

48.9 

.0 

Don't  knoiu 

6 

0.3 

.R 

Refused 

1 

C.O 

1 

VERY  BAD  IDEA 

292 

12.6 

2 

BAD  IDEA 

241 

10.4 

3 

NEITHER 

335 

14.5 

4 

GOOD  IDEA 

183 

7.9 

5 

VERY  GOOD  IDEA 

116 

5.0 

6 

DECEASED/  NONE 

8 

0.3 

NUM 

2 

BAOGOOO  SI1 

FEEL  ABOUT 

Y  ARMY 

■ 

Inapplicable 

1130 

48.9 

.0 

Don' t  knoui 

22 

1  .0 

.R 

Refused 

1 

0.0 

1 

VERY  BAD  IDEA 

72 

3.1 

2 

BAO  IDEA 

78 

3.4 

3 

NEITHER 

240 

10.4 

4 

GOOD  IDEA 

388 

16.8 

5 

VERY  GOOD  IDEA 

280 

12.1 

6 

DECEASED/  NONE 

101 

4.4 

NUM 

2 

BAOGOOO  SI1 

FEEL  ABOUT 

Y  ARMY 

■ 

Inapplicable 

1130 

48.9 

.0 

Don't  knoui 

1  7 

0.7 

.R 

Refused 

1 

0.0 

1 

VERY  BAD  IDEA 

81 

3.5 

2 

BAO  IDEA 

85 

3.7 

3 

NEITHER 

307 

13.3 

4 

GOOD  IDEA 

373 

16.1 

5 

VERY  GOOD  IDEA 

238 

10.3 

6 

DECEASED/  NONE 

80 

3.5 

241  yARMDAD  NUM 


242  YARMMOM  NJM 


243  YARMFARM  NUM 


244  YARMFMIL  NUM 
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245  YARMFNO  NUM  2  BADGOOO  SI1  FEEL  ABOUT  Y  ARMY  ENL:  FREN  NO  MIL 


■ 

Inapplicable 

1130 

48.9 

.D 

Don't  knou) 

10 

0.4 

.R 

Refused 

1 

0.0 

1 

VERY  BAD  IDEA 

343 

14.8 

2 

BAD  IDEA 

316 

13.7 

3 

NEITHER 

350 

15.1 

4 

GOOD  IDEA 

109 

4.7 

5 

VERY  GOOD  IDEA 

47 

2.0 

6 

DECEASED/-  NONE 

6 

0.3 

246  YARMCOUN  NUM  2  6A0G00D  SI1  FEEL  ABOUT  Y  ARMY  ENL:  SCH  COUNSELOR 


■ 

Inapplicable 

1130 

48.9 

.0 

Don't  knoiu 

59 

2.6 

.R 

Refused 

1 

0.0 

1 

VERY  BAD  IDEA 

103 

4.5 

2 

BAD  IDEA 

148 

6.4 

3 

NEITHER 

425 

18.4 

4 

GOOD  IDEA 

242 

10.5 

5 

VERY  GOOD  IDEA 

143 

6.2 

6 

DECEASED/  NONE 

61 

2.6 

247  YARMTEAC  NUM  2  BADGOOO  SI1  FEEL  ABOUT  Y  ARMY  ENL:  TEACHERS 


m 

Inapplicaole 

1130 

48.9 

.0 

Don't  knou) 

48 

2.1 

.R 

Refused 

1 

0.0 

1 

VERY  BAD  IDEA 

117 

5.1 

2 

BAD  IDEA 

192 

8.3 

3 

NEITHER 

480 

20.8 

4 

GOOD  IDEA 

202 

8.7 

5 

VERY  GOOD  IDEA 

102 

4.4 

6 

DECEASED/  NONE 

40 

1  .7 

248  YARMCOW  NUM  2  BADGOOO  SI1  FEEL  ABOUT  Y  ARMY  ENL;  CO-WORKERS 


■ 

Inapplicable 

1  302 

56.3 

.0 

Don't  knoiu 

25 

1.1 

.R 

Refused 

1 

0.0 

1 

VERY  BAD  IDEA 

182 

7.9 

2 

BAD  IDEA 

207 

9.0 

3 

NEITHER 

327 

14.1 

4 

GOOD  IDEA 

114 

4.9 

5 

VERY  GOOD  IDEA 

54 

2.3 

6 

DECEASED/  NONE 

100 

4.3 

YUTHMAIN  COOEBOOK  FOR  087-2  (Jan/  Feb/  Mar 

order  variable  type  length  format  label 

87) 
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249 

yarmstud 

NUM 

2 

BADGOOO  SI1 

FEEL  ABOUT 

Y  ARMY  ENL:  FELLOW  STUDNT 

• 

Inapplicable 

1130 

48.9 

.D 

Don't  knoui 

14 

0.6 

.R 

Refused 

1 

0.0 

1 

VERY  BAD  IDEA 

215 

9.3 

2 

BAD  IDEA 

279 

12.1 

3 

NEITHER 

415 

17.9 

4 

GOOD  IDEA 

I6l 

7.0 

5 

VERY  GOOD  IDEA 

69 

3.0 

6 

DECEASED/  NOME 

28 

1.2 

250 

YARMBOSS 

NUM 

2 

BADGOOO  SI1 

FEEL  ABOUT 

Y  ARMY  ENL;  EMPLOYER 

• 

Inapplicable 

1302 

56.3 

.0 

Don't  know 

37 

1 .6 

.R 

Refused 

1 

0.0 

1 

VERY  BAD  IDEA 

172 

7.4 

2 

BAD  IDEA 

172 

7.4 

3 

NEITHER 

320 

13.8 

4 

GOOD  IDEA 

121 

5.2 

5 

VERY  GOOD  IDEA 

52 

2.2 

6 

DECEASED/  NONE 

135 

5.8 

251 

yfrenmil 

NUM 

2 

YESNO  SI2 

r 

HAVE  FRIENDS  CURRENTLY  IN  MILITARY 

• 

Inapplicable 

1130 

48.9 

.0 

Don't  know 

1 

0.0 

1 

YES 

736 

31  .8 

2 

MO 

445 

19.2 

252 

YFRENAF 

NUM 

2 

YESNO  S13 

r 

MIL  FRIENDS  BRANCH  OF  SERVICt-AF 

■ 

Inapplicable 

1576 

68.2 

1 

YES 

255 

11.0 

2 

NO 

481 

20.8 

253 

YFRENAR 

NUM 

2 

YESNO  SI3 

Y 

MIL  FRIENOS  BRANCH  OF  SERVICE-ARMY 

1 

2 


Inapplicable 

rES 

NO 


1576 

436 

300 


68.2 

18.9 

13.0 
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254  YFRENCG  NUM  2  YESNO  SI3  Y  MIL  FRIENDS  BRANCH  OF  SERVICE-CG 


Inapplicable  1576  63.2 


1 

YES 

18 

C.8 

2 

NO 

718 

31.1 

255 

YFRENMC 

NUM 

2 

YESNO  SI3 

Y  MIL  FRIENDS  BRANCH  OF  SERVICE-MC 

■ 

Inapplicable 

15  76 

68.2 

1 

YES 

289 

12.5 

2 

NO 

447 

19.3 

256 

YFRENNA 

NUM 

2 

YESNO  SI3 

Y  MIL  FRIENDS  BRANCH  i 

OF  SERVICE-NAVY 

• 

Inapplicable 

1  576 

68.2 

1 

YES 

296 

12.8 

2 

NO 

440 

19.0 

257 

YFRENACT 

NUM 

2 

YESNO  SI4 

ARE 

Y  ARMY 

FRIENDS 

IN 

ACTIVE  ARMY 

• 

Inapplicable 

1876 

81.1 

.0 

Don't  knou) 

27 

1  .2 

.R 

Refused 

1 

0.0 

1 

YES 

287 

12.4 

f 

2 

NO 

121 

5.2 

258 

YFRENARV 

NUM 

2 

YESNO  SI4 

ARE 

Y  ARMY 

FRIENDS 

IN 

RESERVE 

■ 

Inapp iica  ble 

1876 

81  .1 

.0 

Don't  knoui 

21 

0.9 

1 

YES 

173 

7.5 

2 

NO 

242 

10.5 

259 

YFRENANG 

NUM 

2 

YESNO  SI4 

ARE 

Y  ARMY 

FRIENDS 

IN 

NAT  GUARD 

• 

Inapplicaole 

1  876 

81  .1 

.0 

Don't  know 

22 

1  .0 

1 

YES 

117 

5.1 

2 

NO 

297 

12.8 

260 

YFRENARO 

NUM 

2 

YESNO  SI4 

ARE 

<  ARMY 

FRIENDS 

IN 

ROTC 

• 

Inapplicable 

1876 

81  .1 

.D 

Don't  know 

31 

1.3 

.R 

Refused 

1 

0.0 

1 

YES 

35 

3.7 

2 

NO 

319 

13.8 

4 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


261 

YFAMMIL 

NUM 

2 

YESNO  515 

■ 

Inapplicable 

.0 

Don't  know 

.R 

Refused 

1 

YES 

2 

NO 

262 

YFAMAF 

NUM 

2 

YESNO  SI6 

■ 

Inapplicable 

1 

YES 

2 

NO 

263 

YFAMAR 

NUM 

2 

YESNO  SI6 

• 

Inapplicable 

1 

YES 

2 

NO 

264 

YFAMCG 

NuM 

2 

YESNO  SI6 

• 

Inapplicable 

1 

YES 

2 

NO 

265 

YFAMMC 

NUM 

2 

YESNO  SI6 

• 

Inapplicable 

1 

YES 

2 

NO 

266 

YFAMNA 

NUM 

2 

YESNO  SI6 

• 

Inapplicable 

1 

YES 

2 

NO 

267 

YFAMACT 

num 

2 

YESNO  SI7 

■ 

Inapplicable 

.D 

Don't  know 

1 

YES 

2 

NO 

»«.  W  «  M  M  «•  a*  ««  M  W  ■>  M  M  M  ««  M  ' 

Y  HAVE  FAMILY  CURRENTLY  IN  MILITARY 


1130 

48.9 

4 

0.2 

1 

0.0 

348 

15.1 

829 

35.9 

1 

MIL  FAMILY 

BRANCH 

SERVICE-AF 

1964 

84.9 

85 

3.7 

263 

11.4 

Y 

MIL  FAMILY 

BRANCH 

SERVICE-ARMY 

1  «)64 

84.9 

1 66 

7.2 

182 

7.9 

Y 

MIL  FAMILY 

BRANCH 

SERVICE-CG 

1964 

84.0 

8 

0.3 

340 

14.7 

Y 

MIL  FAMILY 

BRANCH 

SERVICE-MC 

1  964 

34.9 

59 

2.6 

289 

12.5 

Y 

MIL  FAMILY 

BRANCH 

SERVICE-NAVY 

1964 

84.9 

87 

3.8 

261 

11.3 

ARE  Y  ARMY  FAMILY  IN  ACTIVE  ARMY 

2146 

92.8 

10 

0.4 

115 

5.0 

4l 

1  .8 
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iPpRDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 

268  YFAMARV  NUM  2  YESNO  SI7  ARE  Y  ARMY  FAMILY  IN  RESERVE 


m 

Inapplicable 

2146 

92.8 

.0 

Don't  knoui 

10 

0.4 

1 

YES 

42 

1  .8 

2 

NO 

114 

4.9 

269 

YFAMANG 

NUM 

2  YESNO  $17 

ARE 

Y  ARMY 

FAMILY 

IN  NAT  GUARD 

• 

Inapplicable 

2146 

92.3 

.U 

Don't  know 

11 

0.5 

1 

YES 

23 

1  .0 

2 

NO 

132 

5.7 

270 

YFAMARO 

NUM 

2  YESNO  SI7 

ARE 

Y  ARMY 

FAMILY 

IN  ROTC 

271  RANDIAY 


a 

Inapplicable 

2146 

92.8 

.D 

Don't 

knoui 

12 

0.5 

1 

iES 

8 

0.3 

2 

NO 

146 

6.3 

NUM 

2  RANDIAY  lAY 

RANDOM  NUMBER 

1 

START 

PHYS 

100 

4.3 

2 

START 

HIUUAL 

12C 

5.2 

3 

START 

CASHED 

111 

4.8 

4 

START 

TRAIN 

122 

5.3 

5 

START 

SELCON 

126 

5.4 

6 

START 

CNTRY 

142 

6.1 

7 

START 

LEADER 

130 

5.6 

8 

START 

HITECH 

125 

5.4 

9 

START 

PROUD 

121 

5.2 

10 

START 

POTSN 

127 

5.5 

11 

START 

CIVCAR 

135 

5.8 

12 

START 

SERCOM 

17 

0.7 

13 

START 

WEEKEN 

134 

5.8 

14 

START 

HOME 

99 

4.3 

15 

START 

STEP 

129 

5.6 

16 

START 

MATURE 

131 

5.7 

17 

START 

INNOV 

121 

5.2 

18 

START 

ME  NT  AL 

118 

5.1 

19 

START 

SERPAR 

114 

4.9 

20 

START 

WIDE 

90 

3.9 
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ORDER 


272 


273 


274 


275 


276 


VARIABLE 

irPE 

LENGTH  FORMAT  LABEL 

riPHYS 

NUM 

2 

RAMGIMP  lA  IMP 

OF  HAVING 

PHYSICAL  CHALLENGE 

.D 

Don't  know 

1 

0.0 

1 

NOT  AT  ALL  IMPOR 

76 

3.3 

2 

SCALE  POINT  2 

100 

4.3 

3 

SCALE  POINT  3 

402 

17.4 

4 

SCALE  POINT  4 

649 

28.1 

5 

VERY  IMPORTANT 

1084 

46.9 

YIHIUUAL 

NUM 

2 

RANGIMP  lA  IMP 

OF  HIGHLY 

TRAINED  COWORKERS 

.D 

Don't  know 

2 

0.1 

1 

NOT  AT  ALL  IMPOR 

71 

3.1 

2 

SCALE  POINT  2 

61 

2.6 

3 

SCALE  POINT  3 

344 

14.9 

4 

SCALE  POINT  4 

579 

25.0 

5 

VERY  IMPORTANT 

1255 

54.3 

YICASHED 

NUM 

2 

RANGIMP  lA  IMP 

OF  EARNING  MONEY  FOR  EDUCATION 

.0 

Don't  know 

6 

0.3 

1 

MOT  AT  ALL  IMPOR 

265 

11.5 

2 

SCALE  POINT  2 

182 

7.9 

3 

SCALE  POINT  3 

341 

14.7 

4 

SCALE  POINT  4 

399 

17.3 

5 

VERY  IMPORTANT 

1119 

48.4 

YITRAIN 

NUM 

2 

RANGIMP  lA  IMP 

OF  TRAINING  IN  USEFUL  SKILLS 

.0 

Don' t  know 

3 

0.1 

1 

NOT  AT  ALL  IMPOR 

55 

2.4 

2 

SCALE  POINT  2 

58 

2.5 

3 

SCALE  POINT  3 

263 

11.4 

4 

SCALE  POINT  4 

573 

24.8 

5 

VERY  IMPORTANT 

1360 

58.8 

YISELCON 

NUM 

2 

RANGIMP  lA  IMP 

OF  DEVELOPING  SELF-CONFIDENCE 

.0 

Don't  know 

2 

0.1 

1 

NOT  AT  ALL  IMPOR 

49 

2.1 

2 

SCALE  POINT  2 

41 

1.8 

3 

SCALE  POINT  3 

181 

7.8 

4 

SCALE  POINT  4 

440 

19.0 

5 

VERY  IMPORTANT 

1599 

69.2 
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277  riCNTRY  NUM  2  RANGIMP  lA  IMP  OF  SERVING  COUNTRY 


.0 

Don't  knoiu 

12 

0.5 

.R 

Refused 

2 

0.1 

1 

NOT  AT  ALL  IMPOR 

272 

11.8 

2 

SCALE  POINT  2 

216 

9.3 

3 

SCALE  POINT  3 

556 

24.0 

4 

SCALE  POINT  4 

431 

20.8 

5 

VERY  IMPORTANT 

773 

33.4 

278  YILEAOER  NUM  2  RANGIMP  lA  IMP  OF  DEVELOPING  LEADERSHIP  SKILLS 


.D 

Don't 

knolu 

1 

0.0 

1 

NOT  AT  ALL  IMPOR 

87 

3.8 

2 

SCALE 

POINT  2 

91 

3.9 

3 

SCALE 

POINT  3 

360 

15.6 

4 

SCALE 

POINT  4 

599 

25.9 

5 

VERY 

IMPORTANT 

1174 

50.8 

279  YIHITECH  NUM  2  RANGIMP  lA  IMP  OF  »<ORKING  WITH  HI-TECH  EQUIP 


.0 

Don't 

knouj 

1 

0.0 

1 

NOT  AT  ALL  IMPOR 

180 

7.8 

2 

SCALE 

POINT  2 

207 

9.0 

3 

SCALE 

POINT  3 

515 

22.3 

4 

SCALE 

POINT  4 

525 

22.7 

5 

VERY 

IMPORTANT 

884 

38.2 

280  YIPROUO  NUM  2  RANGIMP  lA  IMP  OF  EXPERIENCES  TO  BE  PROUD  OF 


.0 

Don  ^  t 

knoiu 

2 

0.1 

1 

NOT  AT  ALL  IMPOR 

28 

1.2 

2 

SCALE 

POINT  2 

28 

1.2 

3 

SCALE 

POINT  3 

146 

6.3 

4 

SCALE 

POINT  4 

439 

19.0 

5 

VERY 

IMPORTANT 

1  669 

72.2 

281  YIPOTEN  NUM  2  RANGIMP  lA  IMP  OF  DEVELOPING  POTENTIAL 


.0 

Don't 

know 

6 

0.3 

1 

NOT  AT  ALL  IMPOR 

25 

1  .1 

2 

SCALE 

POINT  2 

17 

0.7 

3 

SCALE 

POINT  3 

122 

5.3 

4 

SCALE 

POINT  4 

419 

18.1 

5 

VERY 

IMPORTANT 

1723 

74.5 

YUTHMAIN  CODEBOOK  FOR  087-2  (Janr  Feb/  Mar  87) 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


282  YICIVCAR  NUM 


RANGIMP  lA  IMP  OF  HELPING  CIVILIAN  CAREER  DEV 


Don't  know 


YISERCOM  NUM 


1 

NOT  AT  ALL  IMPOR 

42 

1.8 

2 

SCALE 

POINT  2 

41 

1.8 

3 

SCALE 

POINT  3 

147 

6.4 

4 

SCALE 

POINT  4 

437 

21  .1 

5 

VERY 

IMPORTANT 

1591 

6  8 « 8 

NUM 

2  RANGIMP  lA  IMP 

OF  COMMUNITY 

.  U 

Not  on  quex 

201  5 

87.2 

1 

NOT  AT  ALL  IMPOR 

18 

0.8 

2 

SCALE 

POINT  2 

17 

0.7 

3 

SCALE 

POINT  3 

73 

3.2 

4 

SCALE 

POINT  4 

98 

4.2 

5 

VERY 

IMPORTANT 

91 

3.9 

YIWEEkEN  NUM 


RANGIMP  lA  IMP  OF  WEEKEND  EXCITEMENT 


285  YIHOME 


286  YISTEP 


Don't  k noui 

2 

J.1 

NOT  AT  ALL  IMPOR 

89 

3.8 

SCALE  POINT  2 

123 

5.3 

SCALE  POINT  3 

379 

16.4 

SCALE  POINT  4 

481 

20.8 

VERY  important 

1238 

53.5 

RANGIMP  lA  IMP 

OF  STAYING  IN 

Don' t  knoiu 

4 

0.2 

NOT  AT  ALL  IMPOR 

40  3 

17.4 

SCALE  POINT  2 

345 

14.9 

SCALE  POINT  3 

516 

22.3 

SCALE  POINT  4 

347 

15.0 

VERY  IMPORTANT 

697 

30.1 

RANGIMP  lA  IMP 

OF  STEPPING  F 

Don't  know 

20 

0.9 

NOT  AT  ALL  IMPOR 

397 

17.2 

SCALE  POINT  2 

21  5 

9.3 

SCALE  POINT  3 

492 

21  .3 

SCALE  POINT  4 

462 

20.0 

VERY  IMPORTANT 

726 

31  .4 

YUTHMAIN  C0DE600K  FOR  U87-2  (Jan,  Feb,  Mar  87) 
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RDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


YIMATURE  NUM 


RANGIMP  lA  IMP  OF  BECOM  MORE  MATURE/RESPONSIBLE 


.0 

Don't 

know 

3 

0. 

1 

1 

NOT  AT  ALL  IMPOR 

58 

2. 

5 

2 

SCALE 

POINT  2 

43 

1  . 

9 

3 

SCALE 

POINT  3 

168 

7. 

3 

4 

SCALE 

POINT  4 

403 

17. 

4 

5 

VERY 

IMPORTANT 

1637 

70. 

8 

288  YIINNOV  NUM  2  RANGIMP  lA  IMP  OF  USING  OwN  JUDGEMENT 


.0 

Don't 

knoiu 

1 

0. 

0 

1 

NOT  AT  ALL  IMPOR 

36 

1 . 

6 

2 

SCALE 

POINT  2 

20 

0. 

9 

3 

SCALE 

POINT  3 

136 

5. 

9 

4 

SCALE 

POINT  4 

488 

21 . 

1 

5 

VERY 

IMPORTANT 

1  631 

70. 

5 

289  YIMENTAL  NUM  2  RANGIMP  lA  IMP  OF  HAVING  MENTAL  CHALLENGE 


.0 

Don't  know 

5 

0.2 

1 

NOT  AT  ALL  IMPOR 

81 

3.5 

2 

SCALE  POINT  2 

61 

2.6 

3 

SCALE  POINT  3 

244 

10.6 

4 

SCALE  POINT  4 

623 

26.9 

5 

VERY  IMPORTANT 

1298 

56.1 

290  YTVWATCH  NUM  2  YESNO  MHl  DOES  YOUTH  REGULARLY  WATCH  TV 


1 

2 


Inapplicable 

YES 

NO 


1155 

772 

385 


50.0 

33.4 

16.7 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


291  YTVHRREG  NUM  3 


MH2  HRS  PER  WEEK  WATCH  NETWORK  TV 


.0 

.R 

0 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 
11 
12 

13 

14 

15 

16 

17 

18 

19 

20 
21 
23 

\  24 

25 

26 
27 
23 
30 
32 

35 

36 
38 
40 
42 
45 
50 
70 
72 
75 
80 
100 
101 
104 


Inapplicable 
Don't  know 
Refused 


1  540 

66.6 

11 

0.5 

1 

0.0 

3 

0.1 

10 

0.4 

26 

1  .1 

25 

1  .1 

35 

1.5 

51 

2.2 

33 

1  .4 

24 

1 .0 

39 

1  .7 

6 

0.4 

126 

5.4 

2 

0.1 

31 

1  .3 

1 

0.0 

24 

1  .0 

77 

3.3 

8 

0.3 

1 

C.O 

5 

0.2 

1 

C.O 

95 

4.1 

17 

0.7 

2 

0.1 

10 

0.4 

19 

0.8 

2 

U.1 

1 

C.O 

1 

0.0 

27 

1.2 

2 

0.1 

10 

0.4 

2 

0.1 

1 

C.O 

15 

C.6 

1 

0.0 

2 

0.1 

9 

0.4 

4 

0.2 

1 

0.0 

1 

0.0 

2 

0.1 

3 

0.1 

1 

0.0 

1 

0.0 

-66 
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IROER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


292  YTVHRCA8  NUM 


293  MHY2CriKl  NUM 


mm2  MRS  PER  WEEK  WATCH  CERTAIN  CABLE  TV 


• 

Inapplicable  15^0 

66 . 0 

.0 

Don't  know  9 

0.4 

.R 

Refused  1 

0.0 

0 

254 

11.0 

1 

38 

1  .6 

2 

51 

2.2 

3 

56 

2.4 

4 

43 

1.9 

5 

65 

2.8 

6 

27 

1  .2 

7 

13 

0.6 

8 

20 

0.9 

9 

3 

0.1 

10 

71 

3.1 

11 

1 

0.0 

12 

13 

0.6 

13 

2 

0.1 

14 

4 

0.2 

15 

30 

1.3 

16 

3 

0.1 

18 

1 

0.0 

20 

29 

1.3 

21 

2 

0.1 

23 

1 

0.0 

24 

1 

0.0 

25 

8 

0.3 

28 

1 

0.0 

30 

8 

0.3 

35 

3 

0.1 

36 

1 

0.0 

40 

3 

0.1 

50 

7 

0.3 

72 

1 

0.0 

90 

1 

u.o 

100 

1 

0.0 

NUM 

2  CCHECK  CONST  CHECK: 

MH1  =  1 

• 

Inapplicable  2312 

100.0 

294  MHY2CHK2  NUM 


CCHECK  CONST  CHECK:  MH2  >  168  HOURS 

Inappiicaole  2311  10C.0 

INCOMSIST.  DATA  1  0.0 
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ORDER 

VARIABLE 

TYPE 

length  format  label 

f 

295 

YTVCABl 

NUM 

2 

YESNO  MH11 

DOES  YOUTH 

WATCH 

MTV 

• 

Inapplicable 

1804 

78.0 

1 

YES 

275 

11  .9 

2 

NO 

233 

10.1 

296 

YTVCAB2 

NUM 

2 

YESNO  MH11 

DOES  YOUTH 

WATCH 

NASHVILLE  NETWORK 

• 

Inapplicable 

1  804 

78.0 

1 

YES 

121 

5.2 

2 

NO 

387 

16.7 

297 

YTVCABS 

NUM 

2 

YESNO  MhII 

DOES  YOUTH 

WATCH 

ESPN  CSPORTSG 

m 

Inapplicable 

18U4 

78.0 

1 

YES 

329 

14.2 

2 

NO 

179 

7.7 

298 

YTVCA64 

NUM 

2 

YESNO  MHlI 

DOES  YOUTH 

HATCH 

WTBS  CSYNDICATEDJ 

m 

Inapplicable 

1804 

78.0 

.0 

Don't  know 

2 

0.1 

1 

YES 

268 

11.6 

2 

NO 

238 

10.3 

299 

YTVCAB5 

NUM 

2 

YESNO  MH11 

DOES  Y  HATCH  BLACK  ENTERTAINMENT  TV 

• 

Inapplicable 

1804 

78.0 

.0 

Don't  knou) 

1 

0.0 

1 

YES 

74 

3.2 

2 

NO 

433 

18.7 

300 

YTVSPORT 

NUM 

2 

YESNO  Mri12 

DOES  YOUTH 

VIEW 

SPORTS 

• 

Inapplicable 

1  540 

66.6 

.0 

Don't  know 

1 

G  .0 

1 

YES 

591 

25.6 

2 

NO 

180 

7.8 

301 

YTVMYS 

NUM 

2 

YESNO  MH12 

DUES  YOUTH 

VIEW 

MYSTERIES 

■ 

Inapplicable 

1  540 

66.6 

.0 

Don't  know 

2 

0.1 

1 

YES 

46*? 

20.3 

2 

NO 

301 

13.0 

YUTHMAIN  CODEBOOK  FOR  tj87-2  (Janr  Feb/’  Mar  37) 
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|roer 

VARIABLE 

TYPE 

LENGTH  FORMAT  LABEL 

■ 

302 

YTVORAMA 

^  •« 

NUM 

2 

YESNO  MH12 

DUES  YOUTH 

VIEW  GENERAL  DRAMA 

• 

Inapplicable 

1540 

6  6  a  6 

.0 

Don't  know 

2 

0.1 

1 

YES 

383 

16.6 

2 

NO 

387 

16.7 

303 

YTVMUSIC 

NUM 

2 

YESNO  MH12 

DOES  YOUTH 

VIEW  MUSIC/MuSIC  VIDEOS 

m 

Inapplicable 

1  540 

66.6 

1 

YES 

504 

21  .8 

2 

NO 

2o8 

11.6 

304 

YTVCOMDY 

NUM 

2 

YESNO  MH12 

DOES  YOUTH 

VIEW  SITCOMS 

• 

Inapplicable 

1  540 

6  6  a  6 

.0 

Don't  know 

1 

0.0 

1 

YES 

693 

30.0 

2 

NO 

78 

3.4 

305 

YTVMOVIE 

NUM 

2 

YESNO  MH12 

DOES  YOUTH 

VIEW  TV  MOVIES 

• 

Inapplicable 

1540 

66.6 

k 

1 

YES 

651 

28.2 

2 

NO 

121 

5.2 

306 

YTVTALK 

NUM 

2 

YESNO  MH1 2 

DOES  YOUTH 

VIEW  TV  talk  SHOWS 

• 

Inapplicable 

1  540 

66.6 

1 

YES 

354 

15.3 

2 

NO 

418 

13.1 

307 

YTVSH1 

NUM 

2 

YESNO  MH13 

DOES  YOUTH 

WATCH  DAVID  LETTERMAN 

m 

Inapplicable 

1540 

Ob. 6 

.u 

Don't  know 

1 

0.0 

1 

YES 

231 

10.0 

2 

NO 

540 

23.4 

308 

YTVSH2 

NUM 

2 

YESNO  MH13 

DOES  Y  WATCH  FRIDAY  NIGhT  VIDEOS 

• 

Inapplicable 

1540 

66.6 

1 

YES 

252 

10.9 

2 

NO 

520 

22.5 

rUTHMAIN  CODEBOOK  FOR  U87-2  (Jan/  Feb/  Mar  87) 
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ORDER  VARIABLE  TYPE  LENOTH  FORMAT  LABEL 


309  YTVSH3  NUM  2  YESNO  MH13  DOES  Y  WATCH  MONDAY  NIGHT  FOOTBALL 

.  Inapplicable  1540  66.6 

1  yes  484  2C.9 

2  NO  288  12.5 

310  YTVSH4  NUM  2  YESNO  MHl 3  DOES  Y  WATCH  COLLEGE  FOOTBALL 

.  Inapplicable  1540  66.6 

1  YES  387  16.7 

2  NO  385  16.7 

311  YTVSH5  NUM  2  YESNO  MHl 3  DOES  Y  WATCH  SUNDAY  NIGHT  MOVIES 

.  Inapplicable  1540  66.6 

1  YES  394  17.0 

2  NO  378  16.3 

312  YVCRHAVE  NUM  2  YESNO  MH14  DOES  riOUScHCLO  HAVE  A  VCR 

,  Inapplicable  1155  50.0 

1  YES  773  33.4 

2  NO  384  16.6 
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IRDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


313  YVCRHOUR  NUM 


MH15  HOURS  PER  WEEK  SPENT  WATCHING  VCR 


Inapplicable 
Don't  know 


1  539 
11 
58 
78 
160 
90 
100 


66*6 

0.5 

2.5 

3.4 

6.9 

3.9 

4.3 

2.9 
2.8 
C.5 
1  .0 
0.1 

2.4 
0.3 
C.1 
0.6 
C.1 
0.0 
0.3 
0.0 
0.1 
0.1 
0.1 
0.2 
0.0 
0.0 
0.0 
0.0 
0.0 
0.0 
0.0 


314  YRADLIS  NUM 


YESNO 


MH16  DOES  YOUTH  LISTEN  TO  THE  RADIO 


Inapplicable 

YES 

NO 


1155 

1010 

147 


50.0 

43.7 

6.4 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


315  YRADHRAM  NUM  3  MH17  HOW  MANY  HOURS  PER  WEEK  AM  RADIO 


• 

Inapplicable 

1302 

56.3 

.D 

Don't  knout 

1 

0.0 

Q 

785 

34.0 

1 

61 

2.6 

2 

33 

1  .4 

3 

17 

0.7 

4 

18 

0.8 

5 

21 

0.9 

6 

10 

0.4 

7 

6 

0.3 

8 

5 

0.2 

9 

2 

0.1 

1  J 

15 

0.6 

12 

2 

0.1 

14 

1 

O.Q 

15 

3 

0.1 

1  6 

1 

0.0 

18 

1 

0.0 

20 

10 

0.4 

24 

2 

C.1 

25 

1 

0.0 

30 

7 

0.3 

38 

1 

0.0 

40 

5 

0.2 

42 

1 

0.0 

120 

1 

0.0 

YUTHMAIN  CODeBOOK  FOR  u87-2  (Jan/  Feb/  Mar  87) 
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IlllRDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 

'  316  YRAOHRFM  NUM  3  MH17  HOW  MANY  HOURS  PER  WEEK  FM  RADIO 


■ 

Inapplicable 

1302 

56.3 

.0 

Don't  know 

4 

0.2 

0 

7 

0.3 

1 

13 

0.6 

2 

15 

0.6 

3 

29 

1.3 

4 

33 

1  .4 

5 

43 

2.1 

6 

34 

1.5 

7 

31 

1.3 

8 

30 

1  .3 

9 

7 

0.3 

10 

114 

4.9 

11 

1 

0.0 

12 

32 

1.4 

13 

1 

0.0 

14 

22 

1 .0 

15 

71 

3.1 

16 

5 

0.2 

17 

1 

C.O 

18 

5 

0.2 

20 

120 

5.2 

21 

10 

0.4 

22 

2 

0.1 

23 

1 

0.0 

24 

1  9 

0.8 

25 

48 

2.1 

28 

9 

0.4 

30 

72 

3.1 

31 

1 

0.0 

32 

2 

0.1 

35 

21 

0.9 

36 

2 

0.1 

37 

1 

0.0 

38 

2 

0.1 

40 

48 

2.1 

42 

3 

0.1 

44 

1 

0.0 

45 

11 

0.5 

48 

4 

0.2 

49 

3 

0.1 

50 

41 

1.8 

52 

1 

0.0 

55 

4 

0.2 

56 

4 

0.2 

60 

18 

0.8 

70 

7 

0.3 

r 
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ORDER 

316 


317 

318 

319 

320 

321 


VARIABLE  TrPE  LENGTH  FORMAT  LABEL 


TRAOHRFM 

NUM 

3 

MH17 

HOW  MANY 

HOURS  PER  WEEK  FM  RADIO 

72 

7 

0.3 

75 

2 

0.1 

77 

1 

0.0 

80 

11 

0.5 

84 

5 

0.2 

86 

1 

0.0 

90 

3 

0.1 

95 

1 

0.0 

98 

1 

0.0 

100 

1  6 

U.7 

140 

1 

0.0 

148 

1 

0.0 

152 

1 

0.0 

168 

1 

0.0 

MY1 7CHK1 

NuM 

2 

CCHECK  CONST 

CHECK: 

MH16  =  1  *4  MH17  =  0  HOURS 

• 

Inapplicable 

2311 

100.0 

1 

INCONSIST.  DATA 

1 

0.0 

MYI 7CHK2 

NUM 

2 

CCHECK  CONST 

CHECK: 

MH17  >  168  HOURS 

m 

Inapplicable 

231  2 

100.0 

YRADNEWS 

NUM 

2 

YESNO  MH26 

DOES  YOUTH  LISTEN  TO  NEwS 

m 

Inapplicable 

1  303 

56.4 

1 

YES 

535 

23.1 

2 

NO 

474 

20.5 

YRAOCLAS 

NUM 

2 

YESNO  MH26 

DUES  YOUTH  LISTEN  CLASSICAL  MUSIC 

• 

Inapplicable 

1303 

56.4 

1 

YES 

1o4 

7.1 

2 

NO 

345 

36.5 

YRADPOP 

NUM 

2 

YESNO  MH26 

DOES  YOUTH  LISTEN  TO  POP  MUSIC 

• 

Inapplicable 

1  303 

56.4 

.D 

Don*  t  know 

1 

0.0 

1 

YES 

629 

27.2 

2 

NO 

379 

16.4 

rUTHrtAIN  CODEBOOK  FOR  Q87-2  (Jan^  Febr  Mar  87) 
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|rder 

VARIABLE 

TYPE 

LENGTH  FORMAT  LABEL 

322 

YRADCW 

NUM 

2 

YESNO  MH26 

DOES  YOUTH 

LISTEN 

COUNTRY 

MUSIC 

■ 

Inapplicaole 

1  3U3 

56.4 

/ 

1 

YES 

309 

13.4 

2 

NO 

700 

30.3 

323 

YRAOSPOR 

NUM 

2 

YESNO  MH26 

DOES  YOUTH 

LISTEN 

TO 

SPORTS 

■ 

Inapplicable 

1  303 

56.4 

1 

YES 

431 

18.6 

2 

NO 

578 

25.0 

324 

YPAOTALK 

NuM 

2 

YESNO  MH26 

DOES  YOUTH 

LISTEN 

TO 

TALK 

SHOkS 

■ 

Inapplicable 

1  303 

56.4 

1 

YES 

200 

8.7 

2 

NO 

809 

j5 .0 

325 

YRAOROCK 

NUM 

2 

YESNO  MH26 

DOES  YOUTH 

LISTEN 

TO 

ROCK 

MUSIC 

• 

Inapplicable 

1  303 

56.4 

1 

YES 

835 

36.1 

2 

NO 

174 

7.5 

^326 

YRADEASY 

NUM 

2 

YESNO  MH26 

DOES  YOUTH 

LISTEN 

TO 

EASY 

MUSIC 

• 

Inapplicable 

1  303 

56.4 

.0 

Don't  know 

3 

0.1 

1 

YES 

461 

19.9 

C 

NO 

545 

23.6 

327 

YRAOSHl 

NUM 

2 

YESNO  Mh27 

DOES  Y  LISTEN  TO 

AMERICAN 

TOP  40 

■ 

Inapplicable 

1  303 

56.4 

.0 

Don't  know 

1 

0.0 

1 

YES 

528 

22.8 

2 

NO 

430 

20.3 

328 

YRADSH2 

NUM 

2 

YESNO  MH27 

DOES  Y  LISTEN  TO 

KING  BISCUIT  HOUR 

• 

Inapplicaole 

1  3U3 

56.4 

.0 

Don't  know 

2 

0.1 

1 

YES 

120 

5.2 

2 

NO 

337 

38.4 

YUTHMAIN  CODEBOOK  FOR  087-2  (Jan/  Feb/  Mar  87) 

ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 
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329 

YRADSH3 

NUM 

2 

YESNO  MH27 

DUES  Y  LISTEN  TO 

RICK  DEES'  TOP  40 

• 

InappiiCcDle 

1  3u3 

56.4 

.0 

Oon.^t  know 

1 

0.0 

1 

YES 

394 

17.0 

2 

NO 

614 

26.6 

330 

YRADSH4 

NUM 

2 

YESNO  MH27 

DOES  Y  LISTEN  TO 

METAL3HOP 

■ 

Inapplicable 

1  303 

56.4 

.0 

Don't  know 

2 

0.1 

1 

YES 

201 

8.7 

C 

NO 

8U6 

34.9 

331 

YRAOSH5 

NUM 

2 

YESNO  MH27 

DOES  Y  LISTEN  TO 

ROCKLINE 

• 

Inapplicable 

1  30  3 

56.4 

.0 

Don't  knoui 

1 

O.U 

1 

YES 

253 

10.9 

2 

NO 

755 

52.7 

332 

YPAPREAO 

NUM 

2 

YPAPREA  MH28 

HOW  OFTEN 

DOES  Y 

READ  NEWSPAPER 

• 

Inapplicable 

1155 

50.0 

1 

NEVER 

88 

3.8 

2 

<  TWICE  A  WEEK 

221 

9.6 

3 

2-3  TIMES  A  WEEK 

302 

13.1 

4 

4-5  TIMES  A  WEEK 

134 

b  .7 

5 

DAILY 

592 

17. U 
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338 

YPAPLOC 

NUM 

2 

YESNO  MHiO 

DOES  YOUTH 

READ 

LOCAL  SECTION 

■ 

Inapplicable 

1  254 

54.2 

1 

YES 

356 

37.0 

2 

NO 

202 

8.7 

339 

rPAPFOOD 

NUM 

2 

YESNO  MH30 

DOES  YOUTH 

READ 

FOOD  SECTION 

a 

Inapplicable 

1254 

54.2 

1 

YES 

1  50 

6.5 

2 

NO 

908 

39.3 

340 

YPAPSTYL 

NUM 

2 

YESNO  MH50 

DOES  YOUTH 

READ 

LIFESTYLE  SECTION 

■ 

Inapplicable 

1254 

54.2 

.0 

Don't  knoiu 

1 

C.O 

1 

YES 

429 

18.6 

2 

NO 

628 

27.2 

341 

YPAPCLAS 

NUM 

2 

YESNO  MHiO 

DOES  YOUTH 

READ 

CLASSIPIEO 

• 

Inapplicable 

1254 

54.2 

1 

YES 

643 

27.8 

2 

NO 

41  5 

17.9 

342 

YMAGREAO 

MUM 

2 

YESNO  MH31 

DOES  YOUTH 

READ 

MAGAZINES 

• 

Inapplicable 

1155 

50.0 

.  U 

Don't  knot!) 

2 

0.1 

1 

YES 

707 

30.6 

2 

NO 

448 

19.4 
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343  VMAGl  NUM  3  MAGFMT  MH32  MAGAZINE  1*1  READ  ON  REGULAR  BASIS 


• 

Inapplicable 

1605 

69.4 

.0 

Don't  knou) 

6 

0.3 

121 

BLACK  COLLEGIAN 

1 

0.0 

126 

BOY'S  LIFE 

1 

0.0 

130 

CAR  AND  DRIVER 

10 

0.4 

131 

CAR  CRAFT 

3 

0.3 

134 

CAREERS 

1 

0.0 

141 

CYCLE 

9 

0.4 

1  50 

EBONY 

17 

0.7 

151 

EBONY  MAN 

1 

0.0 

152 

FAMLY  CMPUTG  PGM 

2 

C.1 

154 

FIELD  AND  STREAM 

13 

0.6 

157 

GAMES 

1 

0.0 

160 

HIGH  FIDELITY 

2 

0.1 

165 

HOT  ROD 

31 

1.3 

170 

INTNATL  MUSICIAN 

1 

o.u 

172 

JET 

7 

0.3 

175 

LIFE 

5 

0.2 

180 

MOTOR  TREND 

3 

0.1 

182 

MUSICIAN 

2 

0.1 

188 

NATL  GEOGRAPHIC 

7 

0.3 

194 

NEWSWEEK 

28 

1.2 

203 

OMNI 

2 

0.1 

206 

OUTDOOR  LIFE 

8 

0.3 

209 

PEOPLE 

20 

0.9 

211 

POPULAR  MECHANIX 

8 

0.3 

212 

POPULAR  SCIENCE 

4 

0.2 

213 

READERS  DIGEST 

6 

(J  .3 

216 

ROAD  AND  TRACK 

3 

0.1 

217 

ROLLING  STONE 

21 

0.9 

221 

SCHOOL  SHOP 

1 

0.0 

222 

SCIENCE  DIGEST 

1 

0.0 

225 

SPORT 

1 

C.O 

228 

SPORTS 

3 

0.1 

229 

SPORTS  AFIELD 

2 

0.1 

231 

SPORTS  ILLUSTRTO 

134 

5.8 

233 

STEREO  REVIEW 

4 

0.2 

237 

TEENAGER 

1 

0.0 

241 

TIME 

47 

2.0 

245 

TV  GUIDE 

1 

0.0 

247 

US  NEWS  WRLO  RPT 

6 

0.3 

991 

OTHER 

278 

12.0 
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344  YMAG2  NUM  3  MAGFMT  MH32  MAGAZINE  #2  READ  ON  REGULAR  BASIS 


• 

Inapplicable 

1891 

81  .8 

126 

BOY'S  LIFE 

1 

0.0 

130 

CAR  AND  DRIVER 

7 

0.3 

131 

CAR  CRAFT 

5 

0.2 

141 

CYCLE 

1 

0.0 

148 

DOWNBEAT 

1 

0.0 

150 

EBONY 

21 

0.9 

151 

EBONY  MAN 

1 

0.0 

154 

FIELD  AND  STREAM 

12 

0.5 

159 

GUIDEPOST 

1 

0.0 

160 

HIGH  FIDELITY 

3 

0.1 

165 

HOT  ROD 

18 

0.8 

168 

INSIDE  SPORTS 

3 

0.1 

172 

JET 

9 

0.4 

175 

LIFE 

5 

0.2 

179 

MONEY 

1 

C.O 

180 

MOTOR  TREND 

7 

0.3 

182 

MUSICIAN 

1 

C.O 

188 

NATL  GEOGRAPHIC 

12 

0.5 

194 

NEWSWEEK 

21 

0.9 

203 

OMNI 

4 

0.2 

206 

OUTDOOR  LIFE 

11 

0.5 

209 

PEOPLE 

22 

1  .0 

211 

POPULAR  MECHANIX 

4 

0.2 

212 

POPULAR  SCIENCE 

3 

0.1 

213 

READERS  DIGEST 

11 

0.5 

216 

ROAD  AND  TRACK 

4 

0.2 

217 

ROLLING  STONE 

9 

0.4 

222 

SCIENCE  DIGEST 

1 

0.0 

225 

SPORT 

5 

0.2 

226 

SPORTING  NEWS 

1 

0.0 

228 

SPORTS 

4 

0.2 

229 

SPORTS  AFIELD 

1 

0.0 

231 

SPORTS  ILLUSTRTO 

35 

1.5 

233 

STEREO  REVIEW 

1 

0.0 

237 

TEENAGER 

1 

0.0 

241 

TIME 

37 

1  .6 

245 

TV  GUIDE 

6 

0.3 

247 

US  NEWS  WRLD  RPT 

3 

0.3 

991 

OTHER 

123 

5.3 
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345  rMAG3  NUM  3 


130 

131 
141 
150 
154 
162 
165 
172 
175 

179 

180 
188 
igi 
194 
203 
209 
211 
212 
213 
216 
217 
223 
226 
231 
233 
241 
245 
247 
991 


MAGFMT  MH32  MAGAZINE 


Inapplicable 

2123 

CAR  AND  DRIVER 

4 

CAR  CRAFT 

3 

CYCLE 

2 

EBONY 

1 

FIELD  AND  STREAM 

7 

HISPANC  BUSINESS 

1 

HOT  ROD 

1 

JET 

9 

LIFE 

5 

MONEY 

3 

MOTOR  TREND 

3 

NATL  GEOGRAPHIC 

4 

NEA  TODAY 

1 

NEWSWEEK 

1  6 

OMNI 

3 

PEOPLE 

8 

POPULAR  MECHANIX 

1 

POPULAR  SCIENCE 

2 

READERS  DIGEST 

3 

ROAD  AND  TRACK 

2 

ROLLING  STONE 

5 

SPORT 

1 

SPORTING  NEWS 

5 

SPORTS  ILLUSTRTD 

17 

STEREO  REVIEW 

3 

TIME 

21 

TV  GUIDE 

2 

US  NEWS  WRLO  RPT 

4 

OTHER 

52 

READ  ON  REGULAR  BASIS 

91  .8 
0.2 
0.1 
0.1 
0.0 
0.3 
0.0 
0.0 
0.4 
0.2 
0.1 
0.1 
0.2 
0.0 
0.7 
0.1 
0.3 
0.0 
0.1 
G.1 
0.1 
0.2 
0.0 
0.2 
0.7 
0.1 
0.9 
0.1 
0.2 
2.2 
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346  YMAG4  NUM  3 


122 

130 

154 

159 

165 

172 

175 

180 

188 

194 

203 

206 

209 

211 

213 

216 

225 

231 

233 

241 

245 

247 

991 

347  YMAG5  NUM 


148 
150 
154 
175 
179 
1  88 
194 
209 
213 
231 
247 
991 


MAGFMT  MH32  MAGAZINE 


Inapplicable  2252 
BLACK  ENTERPRISE  1 
CAR  ANO  DRIVER  1 
FIELD  AND  STREAM  1 
GUIDEPOST  1 
HOT  ROD  1 
JET  2 
LIFE  1 
MOTOR  TREND  1 
NATL  GEOGRAPHIC  2 
NEviiSwEEK  3 
OMNI  1 
OUTDOOR  LIFE  1 
PEOPLE  1 
POPULAR  McCHANIX  1 
READERS  DIGEST  3 
POAO  AND  TRACK  1 
SPORT  1 
SPORTS  ILLUSTRTD  5 
STEREO  REVIEW  1 
TIME  8 
TV  GUIDE  3 
US  NEWS  WRLD  RPT  1 
OTHER  19 

3  MAGFMT  MH32  MAGAZINE 

Inapplicable  2293 
DOWNBEAT  1 
EBONY  1 
FIELD  AND  STREAM  2 
LIFE  1 
MONEY  1 
NATL  GEOGRAPHIC  2 
NEWSWEEK  2 
PEOPLE  1 
READERS  DIGEST  3 
SPORTS  ILLUSTRTD  2 
US  NEwS  WRLD  RPT  1 
OTHER  2 


#4  READ  ON  REGULAR  BASIS 

97.4 

0.0 

0.0 

0.0 

0.0 

0.0 

0.1 

U.O 

0.0 

0.1 

0.1 

0.0 

0.0 

0.0 

0.0 

C.1 

0.0 

0.0 

0.2 

c.o 

0.3 

0.1 

0.0 

0.8 

READ  ON  REGULAR  BASIS 

99.2 

0.0 

C.O 

0.1 

0.0 

0.0 

0.1 

0.1 

0.0 

0.1 

0.1 

0.0 

0.1 
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348  YMAG6  NUM 


165 

226 

229 

241 

349  YMAGHOUR  NUM 


.0 

0 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 
12 

13 

14 

15 

16 
18 
20 
24 
30 
40 
50 

350  MHYCHK  NUM 


1 

351  YUN12NON  NUM 

.0 

1 

2 


3  MAGFMT  MH32  MAGAZINE 


Inapplicaole  2308 

HOT  ROD  1 

SPORTING  NEWS  1 

SPORTS  AFIELD  1 

TIME  1 

3  MH33  HOURS  PE 

Inapplicable  1605 

Don't  know  8 


3 

111 

1o2 

115 

86 

77 

25 

29 

13 

1 

37 

7 

1 

4 
13 

1 

1 

6 

2 

3 

1 

1 

2  CCHECK  CONST  CHECK; 


Inapplicable  2303 

INCONSIST.  DATA  9 

2  YESNO  KR1  UNAIDED 

Don't  know  33 

YES  50 

NO  2229 


#6  READ  ON  REGULAR  BASIS 

99.8 

O.J 

0.0 

0.0 

0.0 

WEEK  READING  MAGAZINES 


69.4 
0.3 
0.1 
4.8 
7.0 
5.0 
3.7 

3.3 

1  .1 

1.3 
0.6 
0.0 
1  .6 
0.3 
0.0 
0.2 
0.6 
0.0 
0.0 
0.3 
0.1 
0.1 
0.0 
0.0 

TOTAL  HOURS  IN  MHY  >  168 


99.6 

0.4 

RECALL  FOR  NO  SERVICES 

1.4 

2.2 

96.4 
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ORDER 

VARIABLE 

TYPE 

LENGTH  FORMAT 

LAB 

5L 

352 

YUN1 2AF 

NUM 

2 

YESNO 

KR1 

UNAIDED  AO 

RECALL 

FOR 

AIR  FORCE 

.0 

Con't  knoiu 

33 

1  .4 

1 

YES 

1467 

63.5 

2 

NO 

81  2 

35.1 

353 

YUN1 2AR 

NUM 

2 

YESNO 

KR1 

UNAIDED  AD 

RECALL 

FOR 

ARMY 

.0 

Don't  knoui 

33 

1.4 

1 

YES 

1898 

82.1 

2 

NO 

381 

16.5 

354 

YUN1 2RO 

NUM 

2 

YESNO 

KR1 

UNAIDED  AD 

RECALL 

FOR 

ROTC 

.0 

Don't  know 

33 

1.4 

1 

YES 

03 

2.7 

1 

NO 

2216 

95.8 

355 

YUNI 2NG 

NUM 

2 

YESNO 

KR1 

UNAIOEO  AO 

RECALL 

FOR 

NAT  GUARD 

.0 

Don't  know 

33 

1  .4 

1 

YES 

501 

21 .7 

2 

NO 

1778 

76.9 

356 

YUN1 2RV 

NUM 

2 

YESNO 

KR1 

UNAIDED  AO 

RECALL 

FOR 

RESERVE 

.0 

Don't  knoiu 

33 

1  .4 

1 

YES 

286 

12.4 

2 

NO 

1993 

86.2 

357 

YUNi 2CG 

NUM 

2 

YESNO 

KR1 

UNAIDED  AD 

RECALL 

FOR 

COAST  GUARD 

.0 

Don't  knoiu 

33 

1  .4 

1 

YES 

276 

11.9 

2 

NO 

2003 

86.6 

358 

YUN1 2MC 

NUM 

2 

YESNO 

KR1 

UNAIDED  AD 

RECALL 

FOR 

MARINE  CORPS 

.0 

Don't  know 

33 

1  .4 

1 

YES 

151  2 

65  .4 

2 

MO 

767 

33.2 

359 

YUN1 2NA 

NUM 

2 

YESNO 

KR1 

UNAIDED  AD 

RECALL 

FOR 

NAVY 

.0 

Don't  knoiu 

33 

1  .4 

1 

YES 

1440 

62.3 

2 

NO 

839 

36.3 
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361 


362 


363 


364 


365 


VARIABLE 

TYPE 

LENGTH  FORMAT  LABEL 

YUNI 2ALL 

NUM 

2 

YESNO  KR1 

UNAIDED  AD 

RECALL 

FOR 

ALL  IN  ONE  AO 

.0 

Don't  know 

33 

1  .4 

1 

YES 

1B2 

7.9 

2 

NO 

2097 

90.7 

YKRROAF 

NUM 

2 

YESNO  KR2 

ROTC  AD  RECALLED 

FOR 

AIR  FORCE 

• 

Inapplicable 

2249 

97.3 

.0 

Don^t  knoui 

12 

0.5 

1 

YES 

19 

0.8 

2 

NO 

32 

1  .4 

YKRROAR 

NUM 

2 

YESNO  KR2 

ROTC  AD  RECALLED 

FOR 

ARMY 

a 

Inapplicable 

2249 

97.3 

.0 

Oon^t  knoui 

12 

0.5 

1 

YES 

43 

1  .9 

2 

NO 

8 

0.3 

YKRRONA 

NUM 

2 

YESNO  KR2 

ROTC  AO  RECALLED 

FOR 

NAVY 

a 

Inapplicable 

2249 

97.3 

.0 

Don't  knoui 

12 

0.5 

1 

YES 

13 

0.6 

2 

NO 

38 

1.6 

ykrromc 

NUM 

2 

YESNO  KR2 

ROTC  AO  RECALLED 

FOR 

MARINES 

a 

Inapplicable 

2249 

97.3 

.0 

Don't  knoui 

12 

0.5 

1 

YES 

11 

0.5 

2 

NO 

40 

1  .7 

''  YKRROCG 

NUM 

2 

YcSNO  KR2 

ROTC  AO  RECALLED 

FOR 

COAST  GUARD 

a 

Inapplicable 

2249 

97.3 

.0 

Don't  know 

12 

0.5 

1 

YES 

3 

0.1 

2 

NO 

48 

2.1 
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366  YKRNGAF  MUM 


m 

.0 

.R 

1 

2 

367  YKRNGAR  MUM 


■ 

.0 

.R 

1 

2 

368  YKRNGNA  MUM 


.  D 
.R 

1 

2 

369  YKRNGMC  NUM 


■ 

.0 

.R 

1 

2 

370  YKRNGCG  NUM 


.0 

.R 

1 

2 

371  YKRRVAF  NUM 


.0 

1 

2 


2  YESNO  K.R3 

Inapplicable 
Don't  know 
Refused 
YES 
NO 

2  YcSNO  KR3 

Inapplicable 
Don't  knoui 
Ref useo 
YES 
NO 

2  YESNO  KR3 

Inapplicable 
Don't  know 
Refused 
YES 
NO 

2  YESNO  KR3 

Inapplicable 
Don't  know 
Refused 
YES 
NO 

2  YESNO  K,R3 

Inapplicable 
Don't  know 
Refused 
YES 
NO 

2  YESNO  KR4 

Inapplicable 
Don't  know 
YES 
NO 


N  GUARD  AO 

RECALLED 

1311 

78.3 

103 

4.5 

1 

0.0 

113 

4.9 

284 

12.3 

N  GUARD  AO 

RECALLED 

1811 

78.3 

103 

4.5 

1 

0.0 

300 

13.0 

97 

4.2 

N  GUARD  AO 

RECALLED 

1811 

78.3 

103 

4.5 

1 

0.0 

43 

1  .9 

354 

15.3 

N  GUARD  AD 

RECALLED 

1811 

78.3 

1U3 

4.5 

1 

C.O 

42 

1 .8 

355 

15.4 

N  GUARD  AO 

RECALLED 

1  811 

78.3 

103 

4.5 

1 

0.0 

33 

1.4 

364 

15.7 

RESERVE  AD 

RECALLED 

2026 

87.6 

20 

0.9 

53 

2.3 

213 

9.2 

FOR  AIR  FORCE 


FOR  ARMY 


FOR  NAVY 


FOR  MARINES 


FOR  COAST  GUARD 


FOR  AIR  FORCE 
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372  YKRRVAR  NUM  2  YESNO  KR4  RESERVE  AD  RECALLED  FOR  ARMY 


■ 

Inapplicable 

2026 

87.6 

.0 

Don't  knoui 

20 

0.9 

1 

YES 

254 

11.0 

2 

NO 

12 

0.5 

373  YKRRVNA  NUM  2  YESNO  KRA  RESERVE  AO  RECALLED  FOR  NAVY 


m 

Inappiicaole 

2026 

87.6 

.0 

Don't  know 

20 

0.9 

1 

YES 

48 

2.1 

2 

NO 

21  8 

9.4 

374  YKRRVMC  NUM  2  YESNO  KR4  RESERVE  AD  RECALLED  FOR  MARINES 


■ 

Inapplicable 

2026 

87.6 

.D 

Don't  know 

20 

0.9 

1 

YES 

41 

1  .8 

2 

NO 

225 

9.7 

375  YKRRVCG  NUM  2  YESNO  KR4  RESERVE  AO  RECALLED  FOR  COAST  GUARD 


• 

Inappiicaole 

2026 

87.6 

.0 

Don't  know 

20 

0.9 

1 

YES 

15 

0.6 

2 

NO 

251 

10.9 

376  RANOKRY2  NUM  2  KNOW  KR5-KR13  RANDOM  START  AIDED  AD  RECALL 


■ 

Inapplicable 

3 

0.1 

1 

AIR  FORCE 

431 

18.6 

2 

ARMY 

419 

18.1 

3 

ROTC 

414 

17.9 

4 

NATIONAL  GUARD 

394 

17.0 

5 

RESERVE 

318 

13.8 

6 

COAST  GUARD 

158 

6.8 

7 

MARINE  CORPS 

113 

4.9 

8 

NAVY 

48 

2.1 

9 

ONE  AD  FOR  ALL 

14 

0.6 

377  YAIOAF  NUM  2  YESNO  KR5  AIDED  AD  RECALL  FOR  AIR  FORCE 


■ 

Inapplicable 

1  467 

o3.5 

•  D 

Oon^t  know 

4 

0.2 

1 

res 

525 

22.7 

2 

NO 

316 

13.7 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


378 

YAIDAR 

NUM 

2 

YESNO  KR6 

AIDED  AD 

RECALL  FOR 

ARMY 

■ 

Inapplicable 

1  898 

82.1 

1 

YES 

296 

12.8 

2 

NO 

118 

5.1 

379 

YAIOARO 

NUM 

2 

YESNO  KR7 

AIDED  AO 

RECALL  FOR 

ARMY  ROTC 

a 

Inapplicable 

43 

1  .9 

.0 

Don't  knou) 

21 

0.9 

1 

YES 

1041 

45.0 

2 

NO 

1207 

52.2 

380 

YAIDANG 

NUM 

2 

YESNO  KR8 

AIDED  AD 

RECALL  FOR 

ARMY  NAT  GUARD 

a 

Inapplicable 

300 

13.0 

.0 

Don't  know 

16 

0.7 

1 

YES 

1  208 

52.2 

2 

NO 

788 

34.1 

381 

YAIDARV 

NUM 

2 

YESNO  KR9 

AIDED  AD 

RECALL  FOR 

ARMY  RESERVE 

a 

Inapplicable 

254 

11.0 

.0 

Don't  know 

11 

C.5 

1 

YES 

1418 

61.3 

2 

NO 

629 

27.2 

382 

YAIDCG 

NUM 

2 

YESNO  KPIO  AIDED  AD  RECALL 

FOR  COAST  GUARD 

a 

I napplicaole 

276 

11.9 

.0 

Don't  know 

10 

0.4 

1 

YES 

906 

39.2 

2 

MO 

1120 

48.4 

383 

YAIDMC 

NUM 

2 

YESNO  KR11  AIDED  AD  RECALL 

FOR  MARINE  CORPS 

a 

Inapplicaole 

1512 

65.4 

.0 

Don't  Knouj 

5 

0.2 

1 

YES 

4-85 

21.0 

2 

NO 

310 

13.4 

384 

YAIDNA 

NUM 

2 

YESNO  KR1 

2  AIDED  AO  RECALL 

FOR  NAVY 

a 

Inapplicable 

1440 

62.3 

.  J 

Don't  know 

4 

0.2 

1 

YES 

469 

20.3 

2 

NO 

399 

17.3 
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385 

YAIOALL 

MUM 

2 

YESNO  KR13 

AIDED  AO 

RECALL 

FOR 

ALL  SERVICES 

• 

Inapplicaole 

182 

7.9 

.0 

Don't  knoui 

8 

0.3 

1 

YES 

1  223 

52.9 

2 

NO 

899 

38.9 

386 

YAOARTV 

NUM 

2 

YESNO  KR14 

RECALLS 

ARMY  AD 

ON 

TV 

• 

Inapplicable 

o6 

2.9 

.D 

Don't  knotu 

3 

0.1 

1 

YES 

2162 

93.5 

2 

NO 

81 

3.5 

387 

YADARRAD 

NUM 

2 

YESNO  KR14 

RECALLS 

ARMY  AD 

ON 

RADIO 

a 

Inapplicaole 

o6 

2.9 

.0 

Don't  knou) 

7 

0.3 

1 

YES 

1430 

61  .9 

2 

NO 

809 

35.0 

388 

YAOARMAG 

NUM 

2 

YESNO  KR14 

RECALLS 

ARMY  AD 

IN 

MAGAZINES 

a 

Inapplicaole 

66 

2.9 

.0 

Don't  knoui 

2 

0.1 

1 

YES 

1353 

80.1 

2 

NO 

391 

16.9 

389 

YADARPAP 

NUM 

2 

YESNO  KR14 

RECALLS 

ARMY  AO 

IN 

NEWSPAPERS 

a 

Inapplicable 

66 

2.9 

.0 

Don't  know 

9 

0.4 

1 

YES 

653 

28.2 

2 

NO 

1584 

68.5 

390 

YADARBIL 

NUM 

2 

YESNO  KR14 

RECALLS 

ARMY  AO 

ON 

BILLBOARDS 

a 

Inapplicaole 

66 

2.9 

.0 

Don't  know 

5 

0.2 

1 

YES 

1491 

64.5 

2 

NO 

750 

32.4 
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391 

YADARMAL 

NUM 

2 

YESNO  KR14 

RECALLS 

ARMY  AO 

IN 

MAIL 

. 

Inapplicable 

66 

2.9 

Don't  knou; 

1 

0.0 

1 

YES 

1493 

64.6 

2 

NO 

752 

32.5 

392 

YAOARPOS 

NUM 

2 

YESNO  KR14 

recalls 

ARMY  AO 

ON 

POSTERS 

. 

Inapplicsole 

66 

2.9 

•  0 

Don't  know 

3 

0.1 

1 

YES 

1  570 

67.9 

2 

NO 

673 

29.1 

393 

YAOARPAM 

NUM 

2 

YESNO  KR14 

RECALLS 

ARMY  AO 

IN 

PAMPHLETS 

* 

Inapplicable 

6  6 

2.9 

.0 

Don't  know 

4 

0.2 

1 

YES 

1470 

63.6 

2 

NO 

772 

33.4 

394 

YAOARYEL 

NUM 

2 

YESNO  KR14 

RECALLS 

ARMY  AD 

IN 

YELLOW  PAGES 

• 

Inapplicable 

66 

2.9 

.0 

Don't  know 

3 

0.3 

1 

YES 

241 

10.4 

2 

NO 

1997 

56.4 

395 

YADAROTH 

NUM 

2 

YADOTM  KR14 

RECALLS 

ARMY  AO 

SOMEWHERE  ELSE 

• 

Inapplicable 

66 

2.9 

.0 

Don't  know 

5 

0.2 

1 

YES 

283 

12.2 

2 

MO 

195  4 

84.5 

3 

INCONSIST.  DATA 

4 

0.2 

A  code  of  3  is  used  uihen  the  respondent  recalls  seeing  or 
hearing  Army  adsx  but  ansu^ers  **no**  to  each  of  the  questions 
(including  **5omeujhere  Else**)  aoout  where  he/she  saw  or  heard 
them. 
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396 

RANOKRY  NUM 

2  RANDKR  KR17  RANDOM  SELECTION 

OF  SERV/COMPONENT 

■ 

Inapplicable 

29 

1  .3 

0 

ALL  SERVICES 

285 

12.3 

1 

AIR  FORCE 

204 

8.8 

2 

ROTC 

5 

0.2 

3 

ARMY  NATL  GUARD 

82 

3.5 

4 

ARMY  RESERVE 

45 

1.9 

5 

COAST  GUARD 

54 

2.3 

6 

MARINES 

406 

17.6 

7 

NAVY 

187 

8.1 

8 

ALL  SERVICES 

56 

2.4 

9 

AIR  FORCE 

113 

4.9 

10 

ROTC 

224 

9.7 

11 

ARMY  NATL  GUARD 

184 

8.0 

12 

ARMY  RESERVE 

187 

8.1 

13 

COAST  GUARD 

114 

4.9 

14 

MARINES 

72 

3.1 

13 

NAVY 

65 

2.8 

397 

YKRMSGAR  NUM 

2  YKVERB  STATUS 

OF  KR 

verbatim 

RESPONSE;  ARMY 

.0 

Don't  know 

104 

4.5 

.R 

Refused 

a 

0.1 

1 

1 

VALID  ANSWER 

2088 

90.3 

W 

2 

U  NOT  ASKED 

118 

5.1 

398 

YKRMSGOT  NUM 

2  YKVERB  STATUS 

u. 

o 

VERBATIM 

RESPONSE:  NON-ARMY 

.0 

Don't  knoui 

241 

10.4 

.R 

Refused 

2 

0.1 

1 

VALID  ANSWER 

2040 

88.2 

2 

Q  MOT  ASKED 

29 

1  .3 

399 

YATADLIK  NUM 

2  YRATEAD  ATI  HOw  MUCH 

YOUTH  LIKED  ARMY  ADS 

m 

Inapplicable 

118 

5.1 

.D 

Don't  know 

8 

0.3 

1 

DO  NOT  LIKE 

197 

8.5 

2 

SCALE  POINT  2 

271 

11  .7 

3 

SCALE  POINT  3 

837 

36.2 

4 

SCALE  POINT  4 

531 

23.0 

5 

LIKE  VERY  MUCH 

350 

15.1 
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400 

VATADBEL 

NUM 

2 

PKATEAO  AT2 

HOW  MUCH 

YOUTH  BELIEVES  ARMY  AOS 

• 

Inapplicable 

118 

5.1 

.0 

Oon^t  know 

6 

0.3 

1 

00  NOT  BELIEVE 

172 

7.4 

2 

scale  point  2 

301 

13.0 

3 

SCALE  POINT  3 

698 

30.2 

4 

SCALE  POINT  4 

602 

26.0 

5 

66LIEV  VERY  MUCH  415 

17.9 

401 

RANOKS 

NUM 

2 

RANOKS  KS1 

RANDOM  START  FOR  SLOGANS 

■ 

Inapplicable 

1187 

51  .3 

1 

START:  ARMY 

29u 

12.5 

2 

START:  AIR  FORCE  2b5 

12.3 

3 

START:  MARINES 

242 

10.5 

4 

START:  NAVr 

308 

13.3 

402 

YKSADVEN 

NUM 

2 

KSANS'WR  KS2 

SLOGAN: 

NOT  A  JOB/  AN  ADVENTURE 

• 

Inapplicable 

1187 

51 .3 

.0 

Don't  know 

48 

2.1 

.R 

Refused 

1 

0.0 

1 

AIR  FORCE 

79 

3.4 

2 

ARMY 

511 

22.1 

3 

MARINE  CORPS 

118 

5.1 

4 

NAVY 

303 

13.1 

5 

ALL  IN  SAME  AD 

65 

2.8 

403 

YKSPROUD 

NUM 

2 

KSANSWR  KS3 

SLOGAN: 

THE  FEW.  THE  PROUD 

• 

Inapplicable 

1187 

51.3 

.0 

Don't  know 

56 

2.4 

1 

AIR  FORCE 

35 

1.5 

2 

ARMY 

41 

1  .8 

3 

MARINE  CORPS 

950 

41.1 

4 

NAVY 

34 

1  .5 

5 

ALL  IN  SAME  AO 

9 

0.4 

Page  C”93 


YUTHMAIN  CODEBOOK  FOR  w87-2  (Jan,  Feox  Mar  87) 


RDER  VARIABLE  TYPE  LENGTH 


FORMAT 


LABEL 


YKSBEALL  NUM  2  KSANSWR  KS4  SLOGAN:  BE  ALL  YOU  CAN  BE 


m 

Inapplicable 

1187 

51  .3 

.0 

Don't  knoiu 

32 

1 .4 

1 

AIR  FORCE 

115 

5.0 

2 

ARMY 

852 

36.9 

3 

MARINE  CORPS 

18 

0.8 

4 

NAVY 

65 

2.8 

5 

ALL  IN  SAME  AD 

43 

1.9 

YKSWAY  NUM  2  KSANSWR  KS5  SLOGAN:  A  GREAT  WAY  OF  LIFE 


« 

Inapplicable 

1187 

51.3 

.0 

Don't  knoiu 

165 

7.1 

.R 

Refused 

2 

0.1 

1 

AIR  FORCE 

44l 

19.1 

2 

ARMY 

1  77 

7.7 

3 

MARINE  CORPS 

45 

1  .9 

4 

NAVY 

226 

9.8 

5 

ALL  IN  SAME  AO 

69 

3.0 

YKSGOOO  NUM  2  KSANSWR  KS6  SLOGAN:  LOOKING  FOR  A  FEW  6000  MEN 


• 

Inapplicable 

1187 

51  .3 

.0 

Don't  knoiu 

96 

4.2 

1 

AIR  FORCE 

33 

1  .4 

2 

ARMY 

138 

6.0 

3 

MARINE  CORPS 

739 

32.0 

4 

NAVY 

62 

2.7 

5 

ALL  IN  SAME  AD 

57 

2.5 

YKSSTART  NUM  2  KSANSWR  KS7  SLOGAN:  IT'S  A  GREAT  PLACE  TO  START 


• 

Inapplicable 

1187 

51  .3 

.D 

Don't  knoiu 

142 

6.1 

1 

AIR  FORCE 

105 

4.5 

2 

ARMY 

559 

24.2 

3 

MARINE  CORPS 

25 

1.1 

4 

NAVY 

103 

4.5 

5 

ALL  IN  SAME  AD 

191 

8.3 
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408 

YKSAIM 

NUM 

2  KSANSWR  KS8 

SLOGAN; 

AIM  HIGH 

a 

I napplica  ble 

1187 

51 .3 

.0 

Don't  know 

64 

2.8 

1 

AIR  FORCE 

958 

41  .4 

2 

ARMY 

37 

1.6 

3 

MARirJc  CORPS 

21 

0.9 

4 

NAVY 

35 

1.5 

5 

ALL  IN  SAME  AO 

10 

0.4 

409 

YKSNOTCO 

NUM 

2  KSANSWR  KS9 

SLOGAN: 

NOT  A  COMPANY/  YOUR  COUNTRY 

a 

Inapplicable 

1187 

51.3 

.0 

Don't  know 

259 

11.2 

.R 

Refused 

2 

0.1 

1 

AIR  FORCE 

30 

1.3 

2 

ARMY 

2o1 

11.3 

3 

MARINE  CORPS 

77 

3.3 

4 

NAVY 

94 

4.1 

5 

ALL  IN  SAME  AO 

402 

17.4 

410 

RAN0PE8 

NUM 

2  RAN08PE  PE 

RANDOM  SELECTION  FROM  8  SERVICES 

1 

ARMY  RESERVE 

296 

12.8 

2 

NATIONAL  GUARD 

276 

11.9 

3 

AIR  FORCE 

287 

12.4 

4 

NAVY 

277 

12.0 

5 

MARINE  CORPS 

295 

12.8 

6 

MILITARY  SERVICE  270 

11.7 

7 

CIVILIAN  JOS 

300 

13.0 

8 

COLLEGE 

31 1 

13.5 

This  variable  is  calculated  for  all  youth  respondents.  It  is 
used  tor  college  juniors  and  seniors  to  determine  which 
series  of  P£  questions  they  get  in  addition  to  ROTC/  it  also 
determines  which  PE  questions  college  freshmen  and  sophomores 
receive  in  addition  to  either  active  Army  or  ROTC. 
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411  RANDPE9  NUM 


2  RAN09PE  PE  RANDOM  SELECTION  FROM  9  SERVICES 


412  RANDPE3 


determines  uihich  set  of  PE  questions  is  administered  to 
youths  not  enrolled  in  college  and  not  college“oriented/  in 
addition  to  active  Army. 

NUM  2  RAND3PE  PE  RANDOM  SELECTION  OF  PANEL  2  SUBGROUP 


.  Inapplicaole  1978  85.6 

1  ACTIVE  /  ROTC  115  5.0 

2  ROTC  /  RANOOMCS)  108  4.7 

3  ACTIVE/RAN00M(8)  111  4.8 

This  variable  is  calculated  only  for  college  freshmen  and 
sophomores.  It  determines  whether  youths  receive  active  Army 
and  ROTC/  or  one  of  those  two  and  one  alternate  option/  as 
specified  by  RAN0PE8. 


413  RANDIOOO  NUM 


PE  WEIGHTED  SELECTION  OF  PANEL  3  SERVICE 


Inapplicaale 


OTHER 


1630 

682 


70.5 

29.5 


This  variable  is  calculated  only  for  high  school  students 
likely  to  go  to  college  (who  automatically  receive  PE 
questions  for  active  Army  and  ROTC).  Additional  PE  attribute 
questions  are  based  on  RANDIOOO:  1-269/  Army  Reserve)  270-539/ 
Army  National  Guard)  540-616/  Air  Force)  617—693/  Navy) 
694-770/  Marine  Corps)  771-847/  all  military  services) 

848-924/  civilian  work  force)  925—1000/  college. 
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4l4  RANDPEYl  NUM  2  RAND1 PE  PEYl  RANDOM  START  FOR  ARMY 


■ 

I napplicaol e 

1819 

78.7 

1 

START 

A) 

WIDE 

27 

1.2 

2 

START 

B) 

PHYS 

49 

2.1 

3 

START 

C> 

PROUD 

39 

1  .7 

4 

START 

0) 

STEP 

37 

1  .6 

5 

START 

E) 

LEADER 

32 

1  .4 

6 

START 

F) 

HITECH 

42 

1.8 

7 

START 

G) 

CIVCAR 

41 

1  .8 

8 

START 

H) 

ScLCON 

43 

1  .9 

9 

START 

I) 

POTEN 

28 

1  .2 

10 

START 

J) 

MENTAL 

38 

1  .6 

11 

START 

K) 

MATURE 

27 

1  .2 

12 

START 

L) 

TRAIN 

36 

1  .6 

13 

START 

M) 

HI'JUAL 

38 

1  .6 

14 

START 

N) 

CASHED 

16 

0.7 

Programming  and  screen  size  restrictions  precluded  the 
CASHED  attrioute  from  inclusion  in  the  random  start  series 
for  PE-1;  it  was  always  asked  first  in  Version  1  of  the 
questionnaire.  In  Version  2/  RANDPEYl  contains  the  random 
start  point  for  all  Perceptions/Beliefs  attrioutes  for  youths 
who  received  the  Army  questions  alone.  All  values  have  an  equal 
probability  of  selection. 
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415  RANOPEY4  NUM  2  RANOAPE  PEY4  RANDOM  START  FOR  ARMY  RESERVE 


■ 

Inapplicable 

2226 

96.3 

1 

START 

WIDE 

7 

0.3 

2 

START 

PROUD 

5 

0.2 

3 

START 

LEADER 

7 

0.3 

4 

START 

CIVCAR 

6 

0.3 

5 

START 

SELCON 

9 

0.4 

6 

START 

POTEN 

8 

0.3 

7 

START 

MENTAL 

7 

0.3 

8 

START 

MATURE 

3 

G.1 

9 

START 

TRAIN 

2 

C.1 

10 

START 

HICJUAL 

8 

C.3 

11 

START 

SERCOM 

6 

0.3 

12 

START 

WEEKEN 

2 

0.1 

13 

START 

CASHED 

4 

0.2 

14 

START 

SERPaR 

6 

0.3 

15 

START 

HOME 

0 

0.3 

Programming  and  screen  size  restrictions  precluded  the 
CASHED  attribute  from  inclusion  in  the  random  start  series 
for  PE"4/  it  uuas  aluisys  asked  first  in  Version  1  of  the 
questionnaire.  In  Version  2/  RAnDPEYA  contains  the  random 
start  point  tor  all  Perceptions/Beliefs  attriDutes  for  youths 
mho  received  either  the  Army  Reserve  or  Army  National  Guard 
questions  alone.  All  values  have  an  equal  probability  ot 
selection. 
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416  RANDPEY5  NUM  2  RAMD4PE  PEY5  RAMOOM  START  FOR  NATIONAL  GUARD 

.  Inapplicable  259  11.2 

Not  on  quex  201  5  87,2 

1  START:  A)  WIDE  2  0.1 

2  START:  B)  PROUD  2  0.1 

3  START:  C)  LEADER  1  O.U 

4  START:  D)  CIVCAR  5  0.2 

5  START:  E)  ScLCON  6  0.3 

6  START:  F>  POTEN  4  0.2 

7  START:  G)  MENTAL  3  0.1 

8  START:  H)  MATURE  2  0.1 

9  START:  I)  TRAIN  5  0.2 

10  START:  J)  HIUUAL  2  0.1 

11  START:  K)  SERCOM  1  0.0 

12  START:  L)  WEEKEN  5  0.2 

Programming  and  screen  size  restrictions  precluded 

the  CASHED  attribute  from  inclusion  in  the  random  start  series 

for  PE-5;  it  was  always  asked  first  in  version  1  of  the 

questionnaire.  In  Version  2/  RANDPEY5  is  not  used/ 

single-service  random  start  points  for  Army  Reserve 

and  for  Army  National  Guard  are  given  by  RANDPEY4. 
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417  RANDPEY6  NUM  2  RANOIPE  PEY6  RANDOM  START  FOR  AF/MC/NA/ALL 


• 

Inapplicable 

2071 

39*6 

1 

START 

A) 

WIDE 

19 

0*8 

2 

START 

B) 

PHYS 

17 

0*7 

3 

START 

C) 

PROUD 

16 

0*7 

4 

START 

0) 

STEP 

13 

0*6 

5 

START 

E) 

LEADER 

17 

0*7 

6 

START 

P) 

HITECH 

26 

1  *1 

7 

START 

G) 

CIVCAR 

13 

0*6 

8 

START 

H) 

SELCON 

18 

0*8 

9 

START 

I) 

POTEN 

17 

0*7 

10 

START 

J) 

MENTAL 

14 

0*6 

11 

START 

K) 

MATURE 

20 

0*9 

12 

START 

L) 

TRAIN 

21 

0*9 

1i 

START 

M) 

HIUUAL 

20 

0*9 

14 

START 

N) 

CASHED 

10 

0*4 

Programming  and  screen  size  restrictions  precluded 
the  CASHED  attribute  from  inclusion  in  the  random  start  series 
tor  PE"*6/  it  tuas  alu/ays  asked  first  in  Version  1  of  the 
questionnaire*  In  Version  2/  KANOPEYo  contains  the  random 
start  point  for  all  Perceptions/Beliefs  attributes  for  youths 
mho  received  either  Air  Force/  Navy/  Marine  Corps  or 
all  services  questions  alone*  All  values  have  an  equal 
probability  of  selection* 
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418  RANDPEY7  NUM  2  RAND7PE  PEY7  RANDOM  START  FOR  CIVILIAN  JOE 


• 

Inapplicaole 

2246 

97.1 

1 

START 

A) 

PHYS 

11 

0.5 

2 

START 

B) 

PROUD 

6 

0.3 

3 

START 

C) 

STEP 

3 

0.1 

4 

START 

D) 

LEADER 

7 

0.3 

5 

START 

E) 

HITECH 

5 

0.2 

6 

START 

F) 

CIVCAR 

5 

0.2 

7 

START 

G) 

SELCON 

3 

0.1 

8 

START 

ri) 

POTEN 

7 

0.3 

9 

START 

I) 

MENTAL 

5 

0.2 

10 

STmKT 

J) 

MATURE 

5 

0.2 

11 

START 

K) 

TRAIN 

2 

0.1 

12 

START 

L) 

HIQUAL 

4 

0.2 

13 

START 

M) 

CASHED 

3 

0.1 

Programming  and  screen  size  restrictions  precluded 
the  CASHED  attribute  from  inclusion  in  the  random  start  series 
Tor  PE-7;  it  was  always  asked  first  in  Version  1  of  the 
questionnaire.  In  Version  2/  RANDPEY7  contains  the  random 
start  point  tor  all  Perceptions/Beliets  attributes  for  youths 
who  received  the  civilian  Job  questions  alone.  All  values  have 
an  equal  probability  of  selection. 

419  RANDPEY8  NUM  2  PE3RAND  PEY8  RANDOM  START  FOR  COLLEGE  , 


• 

Inappiica 

ble 

2246 

97.1 

1 

START: 

A) 

PROUD 

8 

0.3 

2 

START: 

B ) 

LEADER 

2 

0.1 

3 

START: 

C) 

CIVCAR 

6 

0.3 

4 

START: 

D) 

SELCON 

11 

0.5 

5 

START: 

£) 

POTEN 

11 

0.5 

6 

START: 

F) 

MENTAL 

14 

0.6 

7 

START: 

G) 

MATURE 

4 

0.2 

8 

START: 

H) 

HIQUAL 

10 

0.4 

420  YAWIDE  NUM  2  AGREE  Pc1  WIDE  VARIETY  OF  JOBS:  ARMY 


• 

Inapplicable 

275 

11.9 

.D 

Don't  know 

3 

0.1 

1 

DISAGREE  CMPLTLY 

66 

2.9 

2 

DISAGREE  SOMEWHT 

135 

6.7 

3 

NEITHER 

584 

25.3 

4 

AGREE  somewhat 

708 

30.6 

5 

AGREE  completely 

521 

22.5 

fUTHMAIN  CODEBOOK  FOR  U87-2  (Jan,  Feb.-  Mar 

87) 

Page  C“ 

BROER 

VARIABLE 

TYPE 

mummm  m 

LENGTH  FORMAT  LABEL 

421 

VAPHYS 

NUM 

2  AGREE  PEI  PHYSICALLY 

CHALLENGING:  ARMY 

a 

Inapplicable 

275 

11.9 

.0 

Oon^t  knoui 

5 

0.2 

1 

DISAGREE  CMPLTLY 

36 

1  .6 

2 

DISAGREE  SOMEWHT 

72 

3.1 

3 

NEITHER 

304 

13.1 

4 

AGREE  SOMEWHAT 

718 

31 .1 

5 

AGREE  COMPLETELY 

902 

39.0 

422 

YAPROUD 

NUM 

2  AGREE  PE1  EXPERIENCE 

TO  BE  PROUD  OF:  ARMY 

a 

Inapplicable 

275 

11.9 

.D 

Don^t  know 

8 

0.3 

1 

DISAGREE  CMPLTLY 

52 

2.2 

2 

DISAGREE  SOMEWHT 

94 

4.1 

3 

NEITHER 

487 

21  .1 

4 

AGREE  SOMEWHAT 

719 

31.1 

5 

AGREE  COMPLETELY 

677 

29.3 

423 

YASTEP 

NUM 

2  AGREE  PEI  STEPPING  S 

TONE  TO  COLLEGE:  ARMY 

a 

Inapplicable 

275 

11.9 

.D 

Don^t  know 

13 

0.6 

m 

1 

DISAGREE  CMPLTLY 

155 

6.7 

w 

2 

DISAGREE  SOMEWHT 

227 

9.8 

3 

NEITHER 

667 

28.8 

4 

AGREE  SOMEWHAT 

544 

23.5 

5 

AGREE  COMPLETELY 

431 

18.6 

YALEADER 

NUM 

2  AGREE  PEI  DEVELOP  LEADERSHIP  SKILLS:  ARMY 

a 

InapplicaOie 

275 

11  .9 

.0 

Don't  know 

6 

0.3 

1 

DISAGREE  CMPLTLY 

43 

1.9 

2 

DISAGREE  SOMEWHT 

98 

4.2 

3 

NEITHER 

443 

19.2 

4 

AGREE  SOMEWHAT 

808 

34.9 

5 

AGREE  COMPLETELY 

639 

27.6 

rUTHMAIN  CODEBOOK  FOR  U87-2  (Jany  Feb/  Mar  87) 


Page  C-102 


ORDER  variable  TYPE  LENGTH  FORMAT  LABEL 


425  YAHITECH  NUM  2  AGREE  PEI  USE  HIGH-TECH  EUUIPmENT:  ARMY 


426 


427 


428 


• 

Inapplicable 

275 

11.9 

.D 

Don't  knoiu 

6 

0.3 

1 

DISAGREE  CMPLTLY 

33 

1.4 

2 

DISAGREE  SOMEWHT 

56 

2.4 

3 

NEITHER 

338 

14.6 

4 

AGREE  SOMEWHAT 

753 

32.6 

5 

AGREE  COMPLETELY 

851 

36.8 

YACIVCAR  NUM 

2  AGREE  PEI  CIVILIAN 

CAREER  DEVELOP:  ARMY 

• 

Inapplicable 

275 

11.9 

.D 

Don't  know 

5 

0.2 

1 

DISAGREE  CMPLTLY 

77 

3.3 

2 

DISAGREE  SOMEWHT 

172 

7.4 

3 

NEITHER 

680 

29.4 

4 

AGREE  SOMEWHAT 

673 

29.1 

5 

AGREE  COMPLETELY 

430 

18.6 

YASELCON  NUM 

2  AGREE  PEI  DEVELOP 

SELF-CONFIDENCE:  ARMY 

m 

Inapplicaole 

275 

11.9 

.D 

Don't  know 

3 

0.1 

1 

DISAGREE  CMPLTLY 

60 

2.6 

2 

DISAGREE  SOMEWHT 

91 

3.9 

3 

NEITHER 

41  8 

18.1 

4 

AGREE  SOMEWHAT 

792 

34.3 

5 

AGREE  COMPLETELY 

o73 

29.1 

YAPOTEN  NUM 

2  AGREE  PEI  DE 

VELOP 

YOUR  POTENTIAL:  ARMY 

• 

Inapplicable 

275 

11.9 

.D 

Don't  know 

2 

0.1 

1 

DISAGREE  CMPLTLY 

55 

2.4 

2 

DISAGREE  SOMEWHT 

108 

4.7 

3 

NEITHER 

482 

20.8 

4 

AGREE  SOMEWHAT 

780 

33.7 

5 

AGREE  COMPLETELY 

610 

26.4 
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.  r 

429 

YAMENTAL 

NUM 

2 

r*  '  •  .  ' 

AGREE  PEI  MENTALLY 

CHALLENGING:  ARMY 

• 

Inapplicable 

275 

11.9 

.0 

Oon^t  know 

6 

0.3 

1 

DISAGREE  CMPLTLY 

54 

2.3 

2 

DISAGREE  SOMEWHT 

147 

6,4 

3 

NEITHER 

494 

21  .4 

4 

AGREE  SOMEWHAT 

705 

30.5 

5 

AGREE  COMPLETELY 

631 

27.3 

430 

YAMATURE 

NUM 

2 

AGREE  PEI  MATUR 

:c  AND  RESPONSIBLE:  ARMY 

m 

Inapplicable 

275 

11.9 

.u 

Don^t  know 

3 

0.1 

1 

DISAGREE  CMPLTLY 

46 

2.0 

2 

DISAGREE  SOMEWHT 

71 

3.1 

3 

NEITHER 

361 

15.6 

4 

AGREE  SOMEWHAT 

733 

31.7 

5 

AGREE  COMPLETELY 

823 

35.6 

431 

YATRAIN 

NUM 

2 

AGREE  PS1  TRAINING 

IN  USEFUL  SKILLS:  ARMY 

• 

Inapplicable 

275 

11.9 

.0 

Oon^t  know 

4 

0.2 

1 

1 

DISAGREE  CMPLTLY 

45 

1  .9 

r 

2 

DISAGREE  SOMEwHT 

31 

3.5 

3 

NEITHER 

374 

16.2 

4 

AGREE  SOMEWHAT 

804 

34.8 

5 

AGREE  COMPLETELY 

729 

31  .5 

YAHIQUAL 

NUM 

2 

AGREE  PEI  HIGHLY  TRAINED  COWORKERS:  ARMY 

m 

Inapplicable 

275 

11.9 

.0 

Oon^t  know 

3 

0.1 

1 

DISAGREE  CMPLTLY 

‘t4 

1.9 

2 

DISAGREE  SOMEWHT 

89 

3.8 

3 

NEITHER 

405 

17.5 

4 

AGREE  SOMEWHAT 

7o7 

33.2 

5 

AGREE  COMPLETELY 

729 

31  .5 
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433  YACASHED  NUM  2  AGREE  PE1  GET  MONEY  FOR  EOUCATION;  ARMY 


m 

Inapplicable 

275 

11.9 

.0 

Don't  knom 

6 

0.3 

1 

DISAGREE  CMPLTLY 

41 

1.8 

2 

DISAGREE  SOMEWHT 

47 

2.0 

3 

NEITHER 

332 

14.4 

4 

AGREE  SOMEWHAT 

739 

32.0 

5 

AGREE  COMPLETELY 

872 

37.7 

In  Version  1  oT  the  questionnaire  onlyr  due  to  programming 
and  screen  size  restrictions/  tnis  attribute  mas  not  included 
in  the  random  start  series  for  PE"1/  rather/  it  luas  aiujays 
asked  prior  to  the  randomly  started  attribute  list. 

In  Version  2/  YACASHED  mas  included  in  the  randomization. 

434  YMEARDAR  NOM  2  YESnO  PEIA  Y  EVER  HEARD  OF  ARMY  RESERVE 


• 

Inapplicable 

2o5 

11.5 

.D 

Don't  knom 

3 

0.1 

1 

YES 

1923 

83.2 

2 

NO 

121 

5.2 

In  Version  1  of  the  instrument/  this  question  mas  asked 
only  of  youth  selected  to  receit/e  Army  Reserve  questions. 
In  Version  2/  it  mas  asked  of  all  youth. 

435  YVWIDE  NUM  2  AGREE  PEA  WIDE  VARIETY  OF  JOBS;  RESERVE 


• 

Inapplicable 

1981 

85.7 

.0 

Don't  knom 

3 

0.1 

1 

DISAGREE  CMPLTLY 

10 

0.4 

2 

DISAGREE  SOMEWHT 

29 

1  .3 

3 

NEITHER 

126 

5.4 

4 

AGREE  SOMEWHAT 

108 

4.7 

5 

AGREE  COMPLETELY 

55 

2.4 

436  YVPROUD  NUM  2  AGREE  PE4  EXPERIENCE  TO  BE  PROUD  OF;  RESERVE 


m 

Inapplicable 

1  981 

85.7 

.0 

Don't  knom 

2 

0.1 

1 

DISAGREE  CMPLTLY 

7 

0.3 

2 

DISAGREE  SOMEWHT 

19 

0.8 

3 

NEITHER 

102 

4.4 

4 

AGREE  SOMEWHAT 

123 

5.3 

5 

AGREE  COMPLETELY 

78 

3.4 
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437  YVLEADER  NUM  2  AGREE  PE4  DEVELOP  LEADERSHIP  SKILLS:  RESERVE 


• 

Inapplicable 

1  981 

35.7 

.0 

Don't  knoui 

2 

0.1 

1 

DISAGREE  CMPLTLY 

6 

0.3 

2 

DISAGREE  SOMEWHT 

19 

0.8 

3 

NEITHER 

96 

4.2 

4 

AGREE  SOMEWHAT 

140 

6.1 

5 

AGREE  COMPLETELY 

68 

2.9 

YVCIVCAR  NUM  2  AGREE  PE4  CIVILIAN  CAREER  DEVELOP:  RESERVE 


• 

Inapplicable 

1981 

85.7 

.0 

Don't  knou). 

3 

U.1 

1 

DISAGREE  CMPLTLY 

11 

0.5 

2 

DISAGREE  SOMEWHT 

29 

1  .3 

3 

NEITHER 

145 

6.3 

4 

AGREE  SOMEWmAT 

96 

4.2 

5 

AGREE  COMPLETELY 

47 

2.0 

YVSELCON  NUM  2  AGREE  PE4  DEVELOP  SELF-CONFIDENCE:  RESERVE 


• 

Inapplicable 

1981 

85.7 

.0 

Don't  knoiu 

2 

0.1 

1 

DISAGREE  CMPLTLY 

7 

0.3 

2 

DISAGREE  SOMEWHT 

20 

0.9 

3 

NEITHER 

104 

4.5 

4 

AGREE  SOMEWHAT 

124 

5.4 

5 

AGREE  COMPLETELY 

74 

3.2 

YVPOTEN  NUM  2  AGREE  PE4  DEVELOP  YOUR  POTENTIAL:  RESERVE 


« 

Inapplicable 

1981 

85.7 

.D 

Don't  know 

3 

0.1 

1 

DISAGREE  CMPLTLY 

6 

0.3 

2 

DISAGREE  SOMEWHT 

23 

1.0 

3 

NEITHER 

110 

4.8 

4 

AGREE  SOMEWHAT 

123 

5.3 

5 

AGREE  COMPLETELY 

86 

2.9 
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441  YVMEMTAL  NUM  2  AGREE  PE4  MENTALLY  CHALLENGING;  RESERVE 


■ 

Inapplicable 

1981 

35.7 

.0 

Don't  knout 

4 

0.2 

1 

DISAGREE  CMPLTLY 

9 

0.4 

2 

DISAGREE  SOMEWHT 

30 

1.3 

3 

NEITHER 

112 

4.8 

4 

AGREE  SOMEWHAT 

113 

4.9 

5 

AGREE  COMPLETELY 

63 

2.7 

442  YVMATURE  NUM  2  AGREE  PE4  MATURE  AND  RESPONSIBLE:  RESERVE 


• 

Inapplicable 

1981 

35.7 

.0 

Don't  knout 

3 

0.1 

1 

DISAGREE  CMPLTLY 

3 

0.1 

2 

DISAGREE  SOMEWHT 

22 

1  .0 

3 

NEITHER 

77 

3.3 

4 

AGREE  SOMEWHAT 

137 

5.9 

5 

AGREE  COMPLETELY 

89 

3.8 

443  YVTRAIN  NUM  2  AGREE  PE4  TRAINING  IN  USEFUL  SKILLS:  RESERVE 


a 

Inapplicable 

1981 

85.7 

.0 

Don't  knout 

3 

0.1 

1 

DISAGREE  CMPLTLY 

11 

0.5 

2 

DISAGREE  SOMEWHT 

17 

U.7 

3 

NEITHER 

91 

3.9 

4 

AGREE  SOMEWHAT 

127 

5.5 

5 

AGREE  COMPLETELY 

82 

3.5 

444  YVHIOUAL  NUM  2  AGREE  PE4  HIGHLY  TRAINED  COWOPKERS;  RESERVE 


• 

Inapplicable 

1  981 

85.7 

.0 

Don't  knout 

5 

0.2 

1 

DISAGREE  CMPLTLY 

5 

0.2 

2 

DISAGREE  SOMEWHT 

23 

1  .0 

3 

NEITHER 

83 

3.6 

4 

AGREE  SOMEWHAT 

137 

5.9 

5 

AGREE  COMPLETELY 

78 

3.4 
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445  YVCASHED  NUM  2  AGREE  PE4  GET  MONEY  FOR  EDUCATION:  RESERVE 


« 

Inapplicable 

1  981 

85.7 

.0 

Don't  know 

6 

0.3 

1 

DISAGREE  CMPLTLY 

6 

0.3 

2 

DISAGREE  SOMEWHT 

9 

0.4 

3 

NEITHER 

72 

3.1 

4 

AGREE  SOMEWHAT 

140 

6.1 

5 

AGREE  COMPLETELY 

98 

4.2 

In  Version  1  of  the  questionnaire  only/  due  to  programiring 
and  screen  size  restrictions/  this  attribute  uias  not  included 
in  the  random  start  series  for  ?E“4/  rather/  it  mas  aluiays 
asked  prior  to  the  randomly  started  attribute  list. 

In  Version  2/  YVCASHED  uas  included  in  the  randomization. 

446  YVriOME  NUM  2  AGREE  PE4  SERVE  AMERICA  IN  HOMETOWN:  RESERVE 


• 

Inapplicaole 

1  981 

85.7 

.0 

Don't  know 

2 

0.1 

1 

DISAGREE  CMPLTLY 

16 

0.7 

2 

DISAGREE  SOMEWHT 

31 

1.3 

3 

NEITHER 

89 

3.8 

4 

AGREE  SOMEWHAT 

98 

4.2 

5 

AGREE  COMPLETELY 

95 

4.1 

In  Version  1  of  the  questionnaire  only/  due  to  programming 
and  screen  size  restrictions/  this  attribute  mas  not  included 
in  the  random  start  series  for  PE*"4;  rather/  it  luas  aluiays 
asked  prior  to  the  ranoomiy  started  attrioute  list. 

In  Version  2/  YVHOME  uias  included  in  the  randomization. 

447  YVSERCOM  NUM  2  AGREE  PE4  SERVE  YOUR  OWN  COMMUNITY;  RESERVE 


• 

Inapplicable 

266 

11.5 

.0 

Don't  know 

sL 

0.1 

.  u 

Not  on  quex 

2015 

87.2 

1 

DISAGREE  CMPLTLY 

2 

0.1 

2 

DISAGREE  SOMEWHT 

1 

0.0 

3 

NEITHER 

11 

0.5 

4 

AGREE  SOMEWHAT 

9 

0.4 

5 

AGREE  COMPLETELY 

6 

0.3 
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448  YVWEEKEN  NUM 


AGREE 


PE4  INTERESTING  WEEKENDS:  RESERVE 


449  YHEARDNG  NUM 


450  YGWIDE 


451  YGPROUD  NUM 


■ 

Inapplicaole 

1081 

85.7 

.0 

Don't  know 

3 

0.1 

.N 

Not  ascertained 

3 

0.1 

1 

DISAGREE  CMPLTLY 

22 

1 .0 

2 

DISAGREE  SOMEWHT 

54 

2.3 

3 

NEITHER 

123 

5.3 

4 

AGREE  somewhat 

83 

3.6 

5 

AGREE  COMPLETELY 

43 

1  .9 

NUM 

2 

YESNO  PE4A  Y 

EVER  HEARD  OF 

■ 

Inapplicable 

254 

11.0 

.0 

Don't  know 

4 

0.2 

1 

YES 

1903 

82.3 

2 

NO 

151 

6.5 

In  Version  1  of  the  instrument/  this 

ques‘ 

only 

of  youth  selected  to  receive  Army  Na 

questions- 

,  In  Version  Z/  it 

was  asked  ot  ; 

NUM 

2 

AGREE  PE5  WIDE  VARIETY  OF  , 

m 

Inapplicable 

1999 

86.5 

.0 

Don' t  know 

3 

0.1 

1 

DISAGREE  CMPLTLY 

8 

0.3 

2 

DISAGREE  S0M6WHT 

38 

1  .6 

3 

NEITHER 

126 

5.4 

4 

AGREE  SOMEWHAT 

80 

3.8 

5 

AGREE  COMPLETELY 

49 

2.1 

NUM 

2 

AGREE  PE5  EXPERIENCE 

TO  BE 

« 

Inapplicable 

1  999 

86.5 

.0 

Don't  know 

3 

0.1 

1 

DISAGREE  CMPLTLY 

5 

0.2 

2 

DISAGREE  SOMEWHT 

22 

1  .0 

3 

NEITHER 

10G 

4.3 

4 

AGREE  SOMEWHAT 

118 

5.1 

5 

AGREE  COMPLETELY 

o5 

2.8 
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r:  . 

452 

r'  '  -•  I* 

YGLEADER 

*'  ■  V 

NUM 

2  AGREE  PE5  DEVELOP  LEADERSHIP  SKILLS;  GUARD 

■ 

Inapplicable 

1  999 

66.5 

.D 

Don't  know 

2 

0.1 

1 

DISAGREE  CMPLTLY 

5 

0.2 

2 

DISAGREE  SOMEWHT 

22 

1.0 

3 

NEITHER 

100 

4.3 

4 

AGREE  SOMEWHAT 

105 

4.5 

5 

AGREE  COMPLETELY 

79 

3.4 

453 

YGCIVCAR 

NUM 

2  AGREE  PE5  CIVILIAN 

CAREER  DEVELOP;  GUARD 

• 

Inapplicable 

1999 

86.5 

.0 

Don't  know 

2 

0.1 

1 

DISAGREE  CMPLTLY 

10 

0.4 

2 

DISAGREE  SOMEWHT 

42 

1  .8 

3 

NEITHER 

121 

5.2 

4 

AGREE  SOMEWHAT 

91 

3.9 

5 

AGREE  COMPLETELY 

47 

2.0 

454 

YGSELCON 

NUM 

2  AGREE  PE5  DEVELOP  I 

SELF-CONFIDENCE;  GUARD 

■ 

Inapplicable 

1999 

86.5 

1 

DISAGREE  CMPLTLY 

6 

0.3 

1 

2 

DISAGREE  SOMEWHT 

17 

0.7 

f 

3 

NEITHER 

94 

4.1 

4 

AGREE  SOMEWHAT 

124 

5.4 

5 

AGREE  COMPLETELY 

72 

3.1 

455 

YGPOTEN 

NUM 

2  AGREE  PE5  DEVELOP 

YOUR  POTENTIAL;  GUARD 

• 

Inapplicable 

1  999 

86.5 

1 

DISAGREE  CMPLTLY 

4 

0.2 

2 

DISAGREE  SOMEWHT 

26 

1  .1 

3 

NEITHER 

97 

4.2 

4 

AGREE  SOMEWHAT 

121 

5.2 

5 

AGREE  COMPLETELY 

65 

2.8 

456 

YGMENTAL 

NUM 

2  AGREE  PE5  MENTALLY 

CHALLENGING;  GUARD 

■ 

Inapplicable 

1  999 

86.5 

.0 

Don't  knoui 

3 

0.1 

1 

DISAGREE  CMPLTLY 

10 

0.4 

2 

DISAGREE  SOMEWHT 

28 

1.2 

3 

NEITHER 

119 

5.1 

4 

AGREE  SOMEWHAT 

93 

4.0 

5 

AGREE  COMPLETELY 

60 

2.6 
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457 

YGMATURE 

NUM 

2  AGREE  PE5  MATURE  AMO 

RESPONSIBLE:  GUARD 

• 

Inapplicable 

1  099 

86.5 

.0 

Don^t  know 

1 

0.0 

1 

DISAGREE  CMPLTLY 

6 

0.3 

2 

DISAGREE  SOMEWHT 

18 

0.8 

3 

NEITHER 

73 

3.2 

4 

AGREE  SOMEWHAT 

13C 

5.6 

5 

AGREE  completely 

85 

3.7 

458 

YGTRAIN 

NUM 

2  AGREE  PE5  TRAINING  IN  USEFUL  SKILLS:  GUARD 

• 

Inapplicable 

1999 

86.5 

.0 

Don^t  know 

1 

0.0 

1 

DISAGREE  CMPLTLY 

5 

0.2 

2 

DISAGREE  SOMEWHT 

19 

0.8 

3 

N  c  I T  H  c  R 

86 

3.7 

4 

AGREE  SOMEWHAT 

120 

5.2 

5 

AGREE  COMPLETELY 

82 

3.5 

459 

YGHIQUAL 

NUM 

2  AGREE  PE5  HIGHLY  TRAINED  COwORKERS:  GUARD 

m 

Inapplicable 

1  999 

86.5 

.0 

Don't  know 

2 

0.1 

1 

DISAGREE  CMPLTLY 

3 

0.1 

2 

DISAGREE  SOMEWHT 

22 

1  .0 

3 

NEITHER 

88 

3.8 

4 

AGREE  SOMEWHAT 

119 

5.1 

5 

AGREE  COMPLETELY 

79 

3.4 

460 

YGCASHEO 

NUM 

2  AGREE  PE5  GET  MONEY 

FOR  EDUCATION:  GUARD 

• 

Inapplicable 

1  999 

86.5 

.0 

Don't  know 

4 

0.2 

1 

DISAGREE  CMPLTLY 

3 

0.1 

2 

DISAGREE  SOMEWHT 

11 

0.5 

3 

NEITHER 

91 

3.9 

4 

AGREE  SOMEWHAT 

107 

4.6 

5 

AGREE  COMPLETELY 

97 

4.2 

In 

Version  1  of  the  questionnaire  only/  due  to  programming 

and 

screen  size  restrictions/  this 

attribute  was  not  included 

in 

the  random  start  series 

for  FE“5 

;  rather/  it  was  always 

asked  prior  to  the  randomly 

started 

attribute  list. 

In 

Version  2/  YGCASHEO  u»as 

included 

in  the  randomization. 
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RDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 

461  YGHOME  NUM  2  AGREE  PE5  SERVE  AMERICA  IN  HOMETOWN:  GUARD 


■ 

Inapplicable 

1999 

86.5 

.0 

Don't  know 

3 

0.1 

1 

DISAGREE  CMPLTLY 

9 

0.4 

2 

DISAGREE  SOMEWHT 

22 

1  .0 

3 

NEITHER 

83 

3.6 

4 

AGREE  SOMEWHAT 

94 

4.1 

5 

AGREE  COMPLETELY 

102 

4.4 

In  Version  1  ot  the  questionnaire  only/  due  to  programming 
and  screen  size  restrictions/  this  attribute  luas  not  included 
in  the  random  start  series  for  PE*5/  rather/  it  was  always 
asked  prior  to  the  randomly  started  attrioute  list. 

In  Version  2/  YGHOME  was  included  in  the  randomization. 


402  YGSERCOM  NUM 


AGREE 


PE5  SERVE  YOUR  OWN  COMMUNITY:  GUARD 


463  YGWEEKEN  NUM 


464  YNWIDE 


■ 

Inapplicable 

259 

11  .2 

.U 

Not  on  quex 

2015 

87.2 

2 

DISAGREE  SOMEWHT 

5 

0.2 

3 

NEITHER 

14 

0.6 

4 

AGREE  SOMEWHAT 

8 

0.3 

5 

AGREE  COMPLETELY 

11 

0.5 

NUM 

2  AGREE  PE5  INTERESTING 

WEEKI 

• 

Inapplicable 

1  999 

86.5 

■  u 

Don't  know 

4 

0.2 

.N 

Mot  ascertained 

2 

0.1 

1 

DISAGREE  CMPLTLY 

1  5 

0.6 

2 

DISAGREE  SOMEWHT 

47 

2.0 

3 

NEITHER 

136 

5.9 

4 

AGREE  SOMEWHAT 

66 

2.9 

5 

AGREE  COMPLETELY 

43 

1  .9 

NUM 

2  AGREE  PEo  WIDE 

i  VARIETY  OF 

■ 

Inapplicable 

2082 

90.1 

.0 

Don't  know 

1 

Q.O 

1 

DISAGREE  CMPLTLY 

8 

0.3 

2 

DISAGREE  SOMEWHT 

16 

0.7 

3 

NEITHER 

71 

3.1 

4 

AGREE  SOMEWHAT 

87 

3.8 

5 

AGREE  COMPLETELY 

47 

2.0 

YUTHMAIN  CODEBOOK  FOR  u87-2  (Jan/  Feb/  Mar  37) 
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465  YMWIDE  NUM  2  AGREE  Pt6  HIDE  VARIETY  OF  JOBS:  MARINES 


• 

Inapplicable 

2077 

39.8 

.0 

Don't  knoB 

1 

0.0 

1 

DISAGREE  CMPLTLY 

12 

0.5 

2 

DISAGREE  SOMEWHT 

24 

1  .0 

3 

NEITHER 

32 

3.5 

4 

AGREE  SOMEWHAT 

80 

3.5 

5 

AGREE  COMPLETELY 

36 

1  .6 

4o6  YFWIDE  NUM  2  AGREE  PE6  WIDE  VARIETY  OF  JOBS:  AIR  FORCE 


■ 

Inapplicable 

2084 

90.1 

.0 

Don't  knou) 

2 

0.1 

1 

DISAGREE  CMPLTLY 

6 

U.3 

2 

DISAGREE  SOMEWHT 

1  5 

0.6 

3 

NEITHER 

82 

3.5 

4 

AGREE  SOMEwnAT 

66 

2.9 

5 

AGREE  COMPLETELY 

57 

2.5 

467  YSWIDE  NUM  2  AGREE  PE6  wIUE  VARIETY  OF  JOBS:  MILITARY 


Inapplicable 

2076 

89.8 

1 

DISAGREE  CMPLTLY 

12 

0.5 

2 

DISAGREE  SOMEWHT 

14 

0.6 

3 

NEITHER 

70 

3.0 

4 

AGREE  SOMEWHAT 

35 

3.7 

5 

AGREE  COMPLETELY 

55 

2.4 

468  YNPHYS  NUM  2  AGREE  PE6  PHYSICALLY  CHALLENGING:  NAVY 


■ 

Inapplicable 

2082 

90.1 

.0 

Don't  know 

1 

0.0 

1 

DISAGREE  CMPLTLY 

4 

0.2 

2 

DISAGREE  SOMEWHT 

14 

0.6 

3 

NEITHER 

66 

2.9 

4 

AGREE  SOMEWHAT 

72 

3.1 

5 

AGREE  COMPLETELY 

73 

3.2 

469  YMPHYS  NUM  2  AGREE  PEo  PHYSICALLY  CHALLENGING:  MARINES 


• 

Inapplicable 

2077 

89.8 

1 

DISAGREE  CMPLTLY 

7 

0.3 

2 

DISAGREE  SOMEWHT 

6 

0.3 

3 

NEITHER 

37 

1  .6 

4 

AGREE  SOMEWHAT 

72 

3.1 

5 

AGREE  completely 

113 

4.9 
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RDER  VARIABLE  TYPE  LENGTH 


470  YFPHYS  NUM  2 


FORMAT 


AGREE 


LABEL 


PE6  PHYSICALLY  CHALLENGING 


AIR  FORCE 


Inapplicable 

2034 

90.1 

.0 

Don't  knoui 

1 

0.0 

1 

DISAGREE  CMPLTLY 

7 

0.3 

2 

DISAGREE  SOMEUHT 

12 

0.5 

3 

NEITHER 

49 

2.1 

4 

AGREE  SOMEWHAT 

87 

3.8 

5 

AGREE  COMPLETELY 

72 

3.1 

471  YSPHYS  NUM  2  AGREE  PE6  PHYSICALLY  CHALLENGING:  MILITARY 


• 

Inapplicable 

2076 

89.3 

1 

DISAGREE  CMPLTLY 

8 

C.3 

2 

DISAGREE  SOMEWHT 

10 

0.4 

3 

NEITHER 

37 

1 .6 

4 

AGREE  somewhat 

84 

3.6 

5 

AGREE  COMPLETELY 

97 

4.2 

472  YNPROUO  NUM  2  AGREE  PE6  EXPERIENCE  TO  BE  PROUD  OF:  NAVY 


• 

Inapplicable 

2032 

90.1 

.0 

Don't  knoui 

1 

0.0 

1 

DISAGREE  CMPLTLY 

7 

0.3 

2 

DISAGREE  SOMEWHT 

11 

0.5 

3 

NEITHER 

56 

2.4 

4 

AGREE  SOMEWHAT 

69 

3.0 

5 

AGREE  COMPLETELY 

86 

3.7 

473  YMPROUO  NUM  2  AGREE  PE6  EXPERIENCE  TO  BE  PROUD  OF;  MARINES 


• 

Inapplicaole 

2077 

89.8 

1 

DISAGREE  CMPLTLY 

12 

0.5 

2 

DISAGREE  SOMEWHT 

15 

0.6 

3 

NEITHER 

56 

2.4 

4 

AGREE  SOMEWHAT 

67 

2.9 

5 

AGREE  COMPLETELY 

85 

3.7 

474  YFPROUD  NUM  2  AGREE  PE6  EXPERIENCE  TO  BE  PROUD  OF;  AIR  FORCE 


• 

Inapplicable 

2084 

90.1 

.0 

Don't  know 

1 

0.0 

1 

DISAGREE  CMPLTLY 

2 

0.1 

2 

DISAGREE  SOMEWHT 

8 

0.3 

3 

NEITHER 

49 

2.1 

4 

AGREE  SOMEWHAT 

94 

4.1 

5 

AGREE  COMPLETELY 

74 

3.2 
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475  YSPROUO  NUM  2  AGREE  PE6  EXPERIENCE  TO  BE  PROUD  OF:  MILITARY 


• 

Inapplicable 

2076 

89.8 

.0 

Don't  know 

1 

0.0 

1 

DISAGREE  CMPLTLY 

9 

0.4 

2 

DISAGREE  SOMEWHT 

4 

0.2 

3 

NEITHER 

62 

2.7 

4 

AGREE  somewhat 

86 

3.7 

5 

AGREE  COMPLETELY 

74 

3.2 

476  YNSTEP  NUM  2  AGREE  PE6  STEPPING  STONE  TO  COLLEGE:  NAVY 


a 

Inapplicable 

2082 

90.1 

.0 

Don't  know 

1 

G.O 

1 

DISAGREE  CMPLTLY 

17 

0.7 

2 

DISAGREE  SOMEWHT 

32 

1.4 

3 

NEITHER 

81 

3.5 

4 

AGREE  SOMEWHAT 

52 

2.2 

5 

AGREE  COMPLETELY 

47 

2.0 

477  YMSTEP  NUM  2  AGREE  PE6  STEPPING  STONE  TO  COLLEGE:  MARINES 


a 

Inapplicable 

2077 

89.8 

.0 

Don't  know 

2 

0.1 

1 

DISAGREE  CMPLTLY 

24 

1  .0 

2 

DISAGREE  SOMEWHT 

38 

1  .6 

3 

NEITHER 

78 

3.4 

4 

AGREE  SOMEWHAT 

54 

2.3 

5 

AGREE  COMPLETELY 

39 

1.7 

478  YFSTEP  NUM  2  AGREE  PE6  STEPPING  STONE  TO  COLLEGE:  AlR  FORCE 


a 

Inapplicable 

2084 

90.1 

.0 

Don't  know 

3 

0.1 

1 

DISAGREE  CMPLTLY 

16 

0.7 

2 

DISAGREE  SOMEWHT 

27 

1.2 

3 

NEITHER 

88 

3.8 

4 

AGREE  SOMEWHAT 

50 

2.2 

5 

AGREE  COMPLETELY 

44 

1.9 
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1 

I 

I 

I 

1 

I 


I 

I 

I 

t 

I 

I 


P.OER 

VARIABLE 

TYPE 

LENGT 

H  FORMAT  LABEL 

479 

W  4 

YSSTEP 

NUM 

2 

AGREE  PEb  STEPPING 

STONE  TO  COLLEGE; 

■ 

Inapplicable 

2076 

89.8 

.0 

Don^t  know 

1 

0.0 

1 

DISAGREE  CMPLTLY 

33 

1  .4 

2 

DISAGREE  SOMEWHT 

31 

1.3 

3 

NEITHER 

67 

2.9 

4 

AGREE  SOMEWHAT 

b2 

2.7 

5 

AGREE  COMPLETELY 

42 

1  .8 

480 

YNLEADER 

NUM 

2 

AGREE  PEb  DEVELOP  LEADERSHIP 

SKILLS 

• 

Inapplicable 

2062 

90.1 

.0 

Don't  know 

1 

0.0 

1 

DISAGREE  CMPLTLY 

5 

0.2 

2 

DISAGREE  SOMEWHT 

17 

0.7 

3 

NEITHER 

61 

2.6 

4 

AGREE  SOMEWHAT 

97 

4.2 

5 

AGREE  COMPLETELY 

49 

2.1 

481 

YMLEAOER 

NUM 

2 

AGREE  PEb  DEVELOP  1 

LEADERSHIP 

SKILLS 

m 

Inapplicable 

2077 

89.8 

.0 

Don't  know 

1 

0.0 

i 

1 

DISAGREE  CMPLTLY 

9 

0.4 

2 

DISAGREE  SOMEWHT 

9 

C.4 

3 

NEITHER 

51 

2.2 

4 

AGREE  SOMEWHAT 

88 

3.8 

5 

AGREE  COMPLETELY 

77 

3.3 

482 

YFLEAOER 

NUM 

2 

AGREE  PEb  DEVELOP 

LEADERSHIP 

SKILLS 

• 

Inapplicable 

2084 

90.1 

.0 

Don^t  know 

1 

0.0 

1 

DISAGREE  CMPLTLY 

1 

0.0 

2 

DISAGREE  SOMEWHT 

13 

0.6 

3 

NEITHER 

45 

1  .9 

4 

AGREE  SOMEWHAT 

92 

4.0 

5 

AGREE  COMPLETELY 

76 

3.3 

MILITARY 


NAVY 


MARINES 


AIR  FORCE 
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483  YSLEADER  NUM  2  AGREE  PE6  DEVELOP  LEADERSHIP  SKILLS:  MILITARY 


m 

Inapplicable 

2076 

89.8 

.R 

Refused 

1 

0.0 

1 

DISAGREE  CMPLTLY 

9 

0.4 

2 

DISAGREE  SOMEWHT 

8 

0.3 

3 

NEITHER 

53 

2.3 

4 

AGREE  SOMEWHAT 

97 

4.2 

5 

AGREE  COMPLETELY 

68 

2.9 

484  YNHITECH  NUM  2  AGREE  PEb  USE  HIGH-TECH  EQUIPMENT:  NAVY 


• 

Inapplicable 

2032 

90.1 

.0 

Don't  knou) 

2 

0.1 

1 

DISAGREE  CMPLTLY 

3 

0.1 

2 

DISAGREE  SOMEWHT 

6 

0.3 

3 

NEITHER 

53 

2.3 

4 

AGREE  SOMEWHAT 

84 

3.6 

5 

AGREE  COMPLETELY 

82 

3.5 

485  YMHITECH  NUM  2  AGREE  PE6  USE  HIGH-TECH  EQUIPMENT:  MARINES 


• 

Inapplicable 

2077 

89.8 

.D 

Don't  knoui 

3 

0.1 

1 

DISAGREE  CMPLTLY 

0 

0.4 

2 

DISAGREE  SOMEWHT 

8 

0.3 

3 

NEITHER 

48 

2.1 

4 

AGREE  SOMEWHAT 

84 

3.6 

5 

AGREE  COMPLETELY 

83 

3.6 

486  YFHITECH  NUM  2  AGREE  PEo  USE  HIGH-TECH  EQUIPMENT:  AIR  FORCE 


• 

Inapplicable 

2084 

90.1 

.0 

Don't  knoui 

1 

0.0 

1 

DISAGREE  CMPLTLY 

2 

0.1 

2 

DISAGREE  SOMEWHT 

8 

C.3 

3 

NEITHER 

28 

1.2 

4 

AGREE  SOMEWHAT 

82 

3.5 

5 

AGREE  COMPLETELY 

107 

4.6 

YUTHMAIN  CODEBOOK  FOR  U87-2 


RDER  VARIABLE  TYPE  LENGTH 


487  YSHITECH  NUM  2 


(Jan/' 

FORMAT 

AGREE 


Febr  Mar  87) 

LABEL 

>  .If  ■  -  J, 

PEO  use  HIGH-TECH 


EQUIPMENT: 


1 

I 

I 

I 

I 


.0 

1 

2 

3 

4 

5 

488  YNCIVCAR  NUM 


■ 

.0 

1 

2 

3 

4 

5 

489  YMCIVCAR  NUM 


1 

2 

3 

4 

5 

YFCIVCAR  NUM 


.0 

1 

2 

3 

4 

5 


Inapplicable 

2076 

89.8 

Don't  knoui 

2 

0.1 

DISAGREE  CMPLTLY 

7 

0.3 

DISAGREE  SOMEWHT 

4 

0.2 

NEITHER 

49 

2.1 

AGREE  SOMEWHAT 

85 

3.7 

AGREE  COMPLETELY 

89 

3.8 

AGREE  PE6  CIVILIAN 

CAREER  DEVELOP 

Inapplicable 

2082 

90.1 

Don't  know 

1 

0.0 

DISAGREE  CMPLTLY 

10 

0.4 

DISAGREE  SOMEWHT 

1  5 

0.6 

NEITHER 

97 

4.2 

AGREE  SOMEWHAT 

69 

3.0 

AGREE  COMPLETELY 

38 

1  .6 

AGREE  PE6  CIVILIAN 

CAREER  DEVELOP 

Inapplicable 

2077 

89.8 

DISAGREE  CMPLTLY 

15 

0.6 

DISAGREE  SOMEWHT 

28 

1.2 

NEITHER 

81 

3.5 

AGREE  SOMEWHAT 

70 

3.0 

AGREE  COMPLETELY 

41 

1  .8 

AGREE  PE6  CIVILIAN 

CAREER  DEVELOP 

Inapplicable 

2084 

90.1 

Don't  know 

1 

0.0 

DISAGREE  CMPLTLY 

5 

0.2 

DISAGREE  SOMEWHT 

21 

0.9 

NEITHER 

69 

3.0 

AGREE  SOMEWHAT 

73 

3.2 

AGREE  COMPLETELY 

59 

2.6 
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AIR  FORCE 


YUTHMAIN  C0DE300K  FOR  u87-2  (Jan/  Feb/  Mar  87) 


Page  C-1 1 8 


ORDER 


491 


492 


493 


494 


VARIABLE 


TYPE 

LENGTH  FORMAT  LABEL 

NUM 

2 

AGREE  PE6  CIVILIAN 

CAREER  DEVELOP: 

• 

Inapplicable 

2076 

89.8 

.0 

Oon^t  know 

1 

0.0 

1 

DISAGREE  CMPLTLY 

12 

0.5 

2 

DISAGREE  SOMEWHT 

24 

1 .0 

3 

NEITHER 

86 

3.7 

4 

AGREE  somewhat 

69 

3.0 

5 

AGREE  COMPLETELY 

44 

1  .9 

NUM 

2 

AGREE  PE6  DEVELOP 

SELF-CONFIDENCE : 

• 

Inapplicable 

2082 

9U.1 

.0 

Don^  t  know 

1 

0.0 

1 

DISAGREE  CMPLTLY 

7 

0.3 

2 

DISAGREE  SOMEWHT 

4 

0.2 

3 

neither 

55 

2.4 

4 

AGREE  SOMEWHAT 

98 

4.2 

5 

AGREE  COMPLETELY 

65 

2.8 

NUM 

2 

AGREE  PE6  DEVELOP 

SELF-CONFIDENCE : 

• 

Inapplicable 

2077 

89.8 

1 

DISAGREE  CMPLTLY 

7 

0.3 

2 

DISAGREE  SOMEWHT 

13 

0.6 

3 

NEITHER 

47 

2.0 

4 

AGREE  SOMEWHAT 

84 

3.6 

5 

AGREE  COMPLETELY 

84 

3.6 

NUM 

2 

AGREE  PE6  DEVELOP 

SELF-CONFIDENCE  : 

• 

Inapplicaole 

2084 

90.1 

.0 

Don^t  know 

1 

0.0 

1 

DISAGREE  CMPLTLY 

2 

0.1 

2 

DISAGREE  SOMEWHT 

9 

0.4 

3 

NEITHER 

56 

2.4 

4 

AGREE  SOMEWHAT 

81 

3.5 

5 

AGREE  COMPLETELY 

79 

3.4 

MILITAPr 


MARINES 


AIR  FORCE 
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TYPE 

LENGTH  FORMAT  LABEL 

NUM 

2  AGREE  PEo  DEVELOP  SELF 

-confioenci 

• 

Inapplicable 

2076 

89.8 

.0 

Don't  know 

1 

0.0 

1 

DISAGREE  CMPLTLY 

11 

0.5 

2 

DISAGREE  SOMEWHT 

16 

0.7 

3 

NEITHER 

44 

1  .9 

4 

AGREE  SOMEWHAT 

96 

4.2 

5 

AGREE  COMPLETELY 

68 

2.9 

NUM 

2  AGREE  PE6  DEVELOP  YOUR 

POTENTIAL 

• 

Inapplicable 

2082 

90.1 

.0 

Don't  know 

2 

0.1 

1 

DISAGREE  CMPLTLY 

10 

0.4 

2 

DISAGREE  SOMEWHT 

12 

0.5 

3 

NEITHER 

57 

2.5 

4 

AGREE  SOMEWHAT 

b6 

3.7 

5 

AGREE  COMPLETELY 

63 

2.7 

NUM 

2  AGREE  PE6  DEVELOP  YOUR 

POTENTIAL 

• 

Inapplicable 

2077 

89.8 

1 

DISAGREE  CMPLTLY 

14 

0.6 

2 

DISAGREE  SOMEWHT 

13 

0.6 

3 

NEITHER 

55 

2.4 

4 

AGREE  SOMEWHAT 

82 

3.5 

5 

AGREE  COMPLETELY 

71 

3.1 

NUM 

2  AGREE  PEo  DEVELOP  YOUR 

POTENTIAL 

a 

Inapplicable 

2084 

90.1 

.0 

Don't  know 

1 

0.0 

1 

DISAGREE  CMPLTLY 

2 

0.1 

2 

DISAGREE  SOMEWHT 

9 

0.4 

3 

NEITHER 

62 

2.7 

4 

AGREE  SOMEWHAT 

80 

3.5 

5 

AGREE  COMPLETELY 

74 

3.2 

NUM 

2  AGREE  PEO  DEVELOP  YOUR 

POTENTIAL 

a 

Inapplicable 

2076 

89.8 

1 

DISAGREE  CMPLTLY 

9 

0.4 

2 

DISAGREE  SOMEWHT 

14 

0.6 

3 

NEITHER 

64 

2.8 

4 

AGREE  SOMEWHAT 

86 

3.7 

5 

AGREE  COMPLETELY 

63 

2.7 

495  YSSELCON  NUM 


I 


496  YNPOTEN  NUM 


497  YMPOTEN  NUM 


498  YFPOT5N  NUM 


499  YSPOTEN 


MILITARY 


NA  YY 


MARINES 


AIR  FORCE 


MILITARY 
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ORDER  VARIABLE  TrPE  LENGTH  FORMAT  LABEL 


500  YNMENTAL  NUM 


501  rMMENTAL  NUM 


502 


503 


NUM 

2  AGREE  PEb  MENTALLY 

CHALLENG] 

• 

Inapplicable 

2082 

90.1 

.0 

Don't  know 

1 

0.0 

1 

DISAGREE  CMPLTLY 

6 

0.3 

2 

DISAGREE  SOMEWHT 

14 

0.6 

3 

NEITHER 

64 

2.8 

4 

AGREE  SOMEWHAT 

77 

3.3 

5 

AGREE  COMPLETELY 

68 

2.0 

NUM 

2  AGREE  PE6  MENTALLY 

CHALLENG! 

■ 

Inapplicable 

2077 

89.8 

.D 

Don't  knoui 

1 

U  .0 

1 

DISAGREE  CMPLTLY 

10 

0.4 

2 

DISAGREE  SOMEWHT 

15 

0.6 

3 

NEITHER 

53 

2.3 

4 

AGREE  SOMEWHAT 

30 

3.5 

5 

AGREE  COMPLETELY 

76 

3.3 

NUM 

2  AGREE  PE6  ME 

NTALLY 

CHALLENG 

• 

Inapplicaole 

2084 

90.1 

.D 

Don't  knoiu 

1 

0.0 

1 

DISAGREE  CMPLTLY 

3 

0.1 

2 

DISAGREE  SOMEWHT 

7 

0.3 

3 

NEITHER 

58 

2.5 

4 

AGREE  SOMEWHAT 

77 

3.3 

5 

AGREE  COMPLETELY 

82 

3.5 

NUM 

2  AGREE  PE6  MENTALLY 

CHALLENG 

■ 

Inapplicable 

2076 

89.8 

1 

DISAGREE  CMPLTLY 

9 

0.4 

2 

DISAGREE  SOMEWHT 

18 

0.8 

3 

NEITHER 

61 

2.6 

4 

AGREE  SOMEWHAT 

iJ  4 

3.6 

5 

AGREE  COMPLETELY 

6  4 

2.8 

NAVY 


FORCE 


military 
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ORDER 


509 


510 


511 


512 


variable  type  length  FORMAT  LABEL 


YMTRAIN  NUM 


AGREE 


P£6  TRAINING  IN  USEFUL  SKILLS;  MARINES 


m 

Inapplicable 

2077 

89.8 

.0 

Don't  know 

1 

0.0 

1 

DISAGREE  CMPLTLY 

6 

0.3 

2 

DISAGREE  SOMEWHT 

20 

0.9 

3 

NEITHER 

61 

2.6 

4 

AGREE  SOMEWHAT 

87 

3.8 

5 

AGREE  COMPLETELY 

oO 

2.6 

YFTRAIN  NUM 


YSTRAIN  NUM 


YNHiaUAL  NUM 


AGREE 


PE6  TRAINING  IN  USEFUL  SKILLS;  AIR  FORCE 


• 

Inapplicable 

206  4 

90.1 

.0 

Don't  knoiu 

1 

0.0 

1 

DISAGREE  CMPLTLY 

4 

0.2 

2 

DISAGREE  SOMEWHT 

4 

0.2 

3 

NEITHER 

46 

2.0 

4 

AGREE  SOMEWHAT 

98 

4.2 

5 

AGREE  COMPLETELY 

75 

3.2 

AGREE  PEb  TRAINING  IN  USEFUL  SKILLS;  MILITARY 


• 

Inapplicable 

2076 

89.8 

.D 

Don't  know 

1 

0.0 

1 

DISAGREE  CMPLTLY 

7 

0.3 

2 

DISAGREE  SOMEWHT 

8 

0.3 

3 

NEITHER 

43 

1  .9 

4 

AGREE  somewhat 

98 

4.2 

5 

AGREE  COMPLETELY 

79 

3.4 

NUM 

2  AGREE  PE6  HIGHLY  TRAINED  Ci 

• 

Inapplicable 

2062 

90.1 

.0 

Don't  know 

1 

0.0 

1 

DISAGREE  CMPLTLY 

7 

0.3 

2 

DISAGREE  SOMEWHT 

4 

0.2 

3 

NEITHER 

52 

2.2 

4 

AGREE  SOMEWriAT 

78 

3.4 

5 

AGREE  COMPLETELY 

68 

3.8 

NAVY 
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ROER  VARIABLE  TYPE  LENGTH 


513  (MHIUUAL  NUM  2 


FORMAT 


AGREE 


LABEL 


PE6  HIGHLY  TRAINED  COWORKERS 


MARINES 


I 


P  516 


YFHIQUAL 


YSHI JUAL 


YNCASHEO 


• 

Inapplicable 

2077 

39.3 

1 

DISAGREE  CMPLTLY 

7 

C.3 

2 

DISAGREE  SOMEWHT 

20 

0,9 

3 

NEITHER 

63 

2.7 

4 

AGREE  SOMEWHAT 

67 

2.9 

5 

AGREE  COMPLETELY 

73 

3.4 

NUM 

2  AGREE  PE6  HIGHLY  TRAINED  COWORKERS; 

AIR  FORCE 

« 

Inapplicable 

2084 

90.1 

.0 

Don't  knoui 

1 

0.0 

1 

DISAGREE  CMPLTLY 

4 

0.2 

2 

DISAGREE  SOMEWHT 

7 

0.3 

3 

NEITHER 

36 

1.6 

4 

AGREE  SOMEWHAT 

89 

3.8 

5 

AGREE  COMPLETELY 

91 

3.9 

NUM 

2  AGREE  PE6  HIGHLY  TRAINED  COWORKERS: 

MILITARY 

■ 

Inapplicable 

2076 

89.8 

1 

DISAGREE  CMPLTLY 

5 

0.2 

2 

DISAGREE  SOMEWHT 

12 

0.5 

3 

NEITHER 

06 

2.9 

4 

AGREE  somewhat 

71 

3.1 

5 

AGREE  COMPLETELY 

82 

3.5 

NUM 

2  AGREE  PEO  GET  MONEY 

FOR  EDUCATION:  NAVY 

• 

Inapplicable 

2082 

90.1 

.0 

Don't  knoui 

2 

0.1 

1 

DISAGREE  CMPLTLY 

5 

0.2 

2 

DISAGREE  SOMEWHT 

4 

0.2 

3 

NEITHER 

61 

2.6 

4 

AGREE  SOMEWHAT 

85 

3.7 

5 

AGREE  COMPLETELY 

73 

3.2 

In 

Version  1  of  the  questionnaire  o 

nly/  due  to  prog 

ramming 

and 

screen  size  restrictions/  this 

attribute  mas  no 

t  included 

in 

the  random  start  series 

for  PE*6 

;  rather/  it  mas 

aliuay  s 

asked  prior  to  the  randomly 

started 

attribute  list. 

In 

Version  2/  YNCASHEO  mas 

included 

in  the  randomiz 

ation. 
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I 


ORDER  VARIABLE  IfPc  LENGTH  FORMAT  LABEL 


-I 


517  YMCASHED  NUM 


AGREE 


PE6  GET  MOrjEY  FOR  EDUCATION;  MARINES 


YFCASHED  NuM 


• 

Inapplicable 

2077 

89.8 

.D 

Don't  know 

4 

0.2 

1 

DISAGREE  CMPLTLY 

10 

0.4 

2 

DISAGREE  SOMEWHT 

9 

0.4 

3 

NEITHER 

60 

2.6 

4 

AGREE  SOMEWHAT 

03 

3.6 

5 

AGREE  COMPLETELY 

o9 

3.0 

In 

Version  1  of  the  questionnaire  only/  due  to  programming 

and 

screen  size  restrictions/  this 

attribute  mas  not  included 

in 

the  random  start  series 

for  PE-6 

;  rather/  it  mas  almays 

asKed  prior  to  the  randomly 

started 

attribute  list. 

In 

Version  2/  YMCASHED  u^as 

included 

in  the  randomization. 

NuM 

2  AGREE  PE6  GET  MONEY 

FOR  EDUCATION:  AIR  FORCE 

• 

Inapplicable 

2034 

90.1 

.0 

Don't  know 

6 

0.3 

1 

DISAGREE  CMPLTLY 

2 

0.1 

2 

DISAGREE  SOMEWHT 

7 

0.3 

3 

NEITHER 

54 

2.J 

4 

AGREE  SOMEWHAT 

68 

2.9 

5 

AGREE  completely 

91 

3.9 

In  Version  1  of  the  questionnaire  only/  due  to  programming 
and  screen  size  restrictions/  this  attribute  uias  not  included 
in  the  random  start  series  tor  PE-6;  rather/  it  mas  simays 
asked  prior  to  the  randomly  started  attribute  list. 

In  Version  2/  Yf-CASHED  mas  included  in  the  randomization. 


519  YSCASHED  NUM 


AGREE 


PE6  GET  money  FOR  EDUCATION:  MILITARY 


• 

Inapplicable 

2076 

89.8 

.0 

Don't  knom 

2 

0.1 

1 

DISAGREE  CMPLTLY 

1C 

0.4 

2 

DISAGREE  SOMEWHT 

11 

0.5 

3 

NEITHER 

35 

1  .5 

4 

AGREE  SOMEWHAT 

88 

3.8 

5 

AGREE  COMPLETELY 

90 

3.9 

In  Version  1  of  the  questionnaire  only/  due  to  programming 
and  screen  size  restrictions/  this  attribute  mas  not  included 
in  the  random  start  series  tor  PE-6/  rather/  it  mas  always 
asked  prior  to  the  randomly  started  attribute  list. 

In  Version  2/  YSCASHED  mas  included  in  the  randomization. 
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^Aroer  variable  type  length  format  label 

r 


520  YWPHYS  NUM 


2  agree  PE7  PHYSICALLY  CHALLENGING:  JOB 


I 

I 

I 

I 

I 

I 


521  YWPROUO  NUM 


522  YWSTEP 


I 

I 


523  YWLEADER  NUM 


524 


■ 

Inapplicable 

2086 

90.2 

.0 

Don't  know 

1 

0.0 

1 

DISAGREE  CMPLTLY 

7 

0.3 

2 

DISAGREE  SOMErHT 

25 

1 .1 

3 

NEITHER 

68 

2.9 

4 

AGREE  SOMEWHAT 

83 

3.6 

5 

AGREE  COMPLETELY 

42 

1  .8 

NUM 

2  AGREE  PE7  EXPERIENCE  TO  BE  PROUD  OF:  JOB 

• 

Inapplicable 

2086 

90.2 

1 

DISAGREE  CMPLTLY 

6 

0.3 

2 

DISAGREE  SOMEWHT 

10 

0.4 

3 

NEITHER 

74 

3.2 

4 

AGREE  somewhat 

83 

3.6 

5 

AGREE  COMPLETELY 

53 

2.3 

NuM 

2  AGREE  PE7  STEPPING 

STONE  TO  COLLEGE:  JOB 

• 

Inapplicaole 

2086 

90.2 

1 

DISAGREE  CMPLTLY 

28 

1.2 

2 

DISAGREE  SOMEWHT 

32 

1  .4 

3 

NEITHER 

89 

3.8 

4 

AGREE  SOMEWHAT 

51 

2.2 

5 

AGREE  COMPLETELY 

26 

1 .1 

NUM 

2  AGREE  PE7  DEVELOP  L 

5AOER3HIP  SKILLS:  JOB 

• 

Inapplicable 

2086 

90.2 

1 

DISAGREE  CMPLTLY 

10 

0.4 

2 

DISAGREE  SOMEWHT 

20 

0.9 

3 

NEITHER 

72 

3.1 

4 

AGREE  SOMEWHAT 

87 

3.8 

5 

AGREE  COMPLETELY 

37 

1.6 

NUM 

2  AGREE  PE7  USE 

HIGH- 

TECH  EQUIPMENT:  JOB 

■ 

Inapplicable 

2086 

90.2 

1 

DISAGREE  CMPLTLY 

18 

0.8 

2 

DISAGREE  SOMEWHT 

23 

1  .0 

3 

NEITHER 

80 

3.5 

4 

AGREE  SOMEWHAT 

62 

2.7 

5 

AGREE  COMPLETELY 

43 

1  .9 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


525  YWCIVCAR  NUM  2  AGREE  PE7  CIVILIAN  CAREER  DEVELOP;  JOB 


• 

Inapplicable 

2086 

90.2 

1 

DISAGREE  CMPLTLY 

3 

0.1 

2 

DISAGREE  SOMEWHT 

15 

C.6 

3 

NEITHER 

79 

3.4 

4 

AGREE  somewhat 

86 

3.7 

5 

AGREE  COMPLETELY 

43 

1  .9 

526  YWSELCON  NUM  2  AGREE  PE7  DEVELOP  SELF-CONFIDENCE;  JOB 


• 

Inapplicable 

20o6 

90.2 

.0 

Don't  know 

1 

0.0 

1 

DISAGREE  CMPLTLY 

6 

0.3 

2 

DISAGREE  SOmEWHT 

12 

0.5 

3 

NEITHER 

65 

2.8 

4 

AGREE  SOMEWHAT 

99 

4.3 

5 

AGREE  COMPLETELY 

43 

1.0 

527  YWPOTEN  NUM  2  AGREE  PE7  DEVELOP  YOUR  POTENTIAL;  JOB 


■ 

Inapplicable 

2086 

90.2 

1 

DISAGREE  CMPLTLY 

7 

0.3 

2 

DISAGREE  SOMEWHT 

1  6 

0.7 

3 

NEITHER 

66 

2.9 

4 

AGREE  SOMEWHAT 

87 

3.8 

5 

AGREE  COMPLETELY 

50 

2.2 

528  YWMENTAL  NUM  2  AGREE  PE7  MENTALLY  C  H  ALLENG  IfJG :  JOB 


• 

Inapplicable 

20e6 

90.2 

1 

DISAGREE  CMPLTLY 

6 

0.3 

2 

DISAGREE  SOMEWHT 

12 

0.5 

3 

NEITHER 

74 

3.2 

4 

AGREE  SOMEWHAT 

88 

3.8 

5 

AGREE  COMPLETELY 

46 

2.0 

529  YWMATURE  NUM  2  AGREE  PE7  MATURE  AND  RESPONSIBLE;  JOB 


m 

Inapplicable 

2086 

90.2 

1 

DISAGREE  CMPLTLY 

5 

0.2 

2 

DISAGREE  SOMEWHT 

6 

0.3 

3 

NEITHER 

57 

2.5 

4 

AGREE  SOMEWHAT 

94 

4.1 

5 

AGREE  COMPLETELY 

64 

2.8 
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RDER  VARIABLE  KPE  LENGTH  FORMAT  LABEL 


53U  rwTRAIN  NUM 


531  rWHiQUAL  NUM 


532  ywCASHEO  NUM 


533  YCPROUO  NUM 


NUM  2 

AGREE  PE7  TRAINING  IN 

USEFUL  SKILLS;  JOB 

• 

Inapplicable 

2086 

90.2 

1 

DISAGREE  CMPLTLY 

7 

0.3 

2 

DISAGREE  SOMEWHT 

21 

0.9 

3 

NEITHER 

62 

2.7 

4 

AGREE  SOMEWHAT 

87 

3.8 

5 

AGREE  COMPLETELY 

49 

2.1 

NUM  2 

AGREE  PE7  HIGHLY  TRAINED  COwORKERS;  JOB 

• 

Inapplicable 

2086 

90.2 

1 

DISAGREE  CMPLTLY 

8 

0.3 

2 

DISAGREE  SOMEWHT 

15 

0.6 

3 

NEITHER 

76 

3.3 

4 

AGREE  SOMEWHAT 

08 

2.9 

5 

AGREE  completely 

59 

2.6 

NUM  2 

AGREE  PE7  GET 

MONEY  FOR  EDUCATION;  JOB 

m 

Inapplicable 

2086 

90.2 

1 

DISAGREE  CMPLTLY 

16 

0.7 

2 

DISAGREE  SOMEWHT 

20 

0.9 

3 

NEITHER 

74 

3.2 

4 

AGREE  SOMEWHAT 

65 

2.8 

5 

AGREE  COMPLETELY 

51 

2.2 

In  Version  1  of  the  questionnaire  onlyr  due  to  programming 

and  screen  size  restrictions 

/  tnis  attriDute  was  not  included 

in  the  random  start  series  tor  PE*7/ 

rather/  it  luas  alaays 

asked  prior  to  the  randomly 

started 

attriDute  list. 

In  Version  2/  fwCASHED  mas  included 

in  the  randomization. 

NUM  2 

AGREE  PE8  EXPERIENCE 

TO  BE  PROUD  OF;  COLLEGE 

• 

Inapplicable 

2070 

39.5 

1 

DISAGREE  CMPLTLY 

5 

0.2 

2 

DISAGREE  SOMEWHT 

10 

0.4 

3 

NEITHER 

50 

2.2 

4 

AGREE  SOMEWHAT 

77 

3.3 

5 

AGREE  COMPLETELY 

100 

4.3 
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ORDER 


534 


535 


5  36 


5  37 


538 


VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


YCLSADER 

NUM 

2 

-  'Sa  » 

AGREE  PE8  DEVELOP  LEADERSHIP  SKILLS:  COLLEGE 

a 

Inapplicable 

2070 

89.5 

1 

DISAGREE  CMPLTLY 

5 

0.2 

2 

DISAGREE  SOMEHHT 

23 

1.0 

3 

NEITHER 

72 

3.1 

4 

AGREE  SOMEWHAT 

85 

3.7 

5 

AGREE  COMPLETELY 

57 

2.5 

YCCIVCAR 

NUM 

2 

AGREE  PE8  CIVILIAN 

CAREER  DEVELOP: 

college 

a 

Inapplicable 

2070 

89.5 

1 

DISAGREE  CMPLTLY 

1 

0.0 

2 

DISAGREE  SOMEwHT 

1  5 

0.6 

3 

NEITHER 

40 

1  .7 

4 

AGREE  SOMEWHAT 

77 

3.3 

5 

AGREE  COMPLETELY 

109 

4.7 

YCSELCON 

NUM 

O 

u 

AGREE  PE8  DEVELOP  : 

SELF-CONFIOENCE ; 

COLLEGE 

a 

Inapplicable 

2070 

89.5 

1 

DISAGREE  CMPLTLY 

5 

0.2 

2 

DISAGREE  SOMEWHT 

19 

0.8 

3 

NEITHER 

60 

2.6 

4 

AGREE  SOMEWHAT 

89 

3.8 

5 

AGREE  COMPLETELY 

69 

3.0 

YCPOTEN 

NUM 

2 

AGREE  PEo  DEVELOP 

YOUR  POTENTIAL: 

COLLEGE 

a 

Inapplicable 

207J 

89.5 

1 

DISAGREE  CMPLTLY 

5 

0.2 

2 

DISAGREE  SOMEWHT 

7 

0.3 

3 

NEITHER 

41 

1.8 

4 

AGREE  SOMEWHAT 

9  2 

4.0 

5 

AGREE  COMPLETELY 

97 

4.2 

YCMENTAL 

NUM 

2 

AGREE  PE8  MENTALLY 

CHALLENGING:  COLLEGE 

a 

Inapplicable 

2070 

89.5 

1 

DISAGREE  CMPLTLY 

3 

U.1 

2 

DISAGREE  SOMEWHT 

10 

0.4 

3 

NEITHER 

43 

1  .9 

4 

AGREE  SOMEWHAT 

77 

3.3 

5 

AGREE  COMPLETELY 

109 

4.7 
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RDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


NUM 

IW  MM* 

2 

,  ..  'P  -  i' 

AGREE  PE8  MATURE  AND 

RESPOJ 

• 

Inapplicable 

2070 

89.5 

1 

DISAGREE  CMPLTLY 

7 

0.3 

2 

DISAGREE  SOMEWHT 

13 

0.6 

3 

NEITHER 

5C 

2.2 

4 

AGREE  SOMEWHAT 

84 

3.6 

5 

AGREE  COMPLETELY 

88 

3.8 

NUM 

2 

AGREE  PE8  HIGHLY  TRAINED  Ci 

■ 

Inapplicable 

2070 

89.5 

.0 

Don't  know 

1 

0.0 

1 

DISAGREE  CMPLTLY 

6 

0.3 

2 

DISAGREE  SOMEWHT 

1  2 

0.5 

3 

NEITHER 

69 

3.0 

4 

AGREE  SOMEWHAT 

74 

3.2 

5 

AGREE  COMPLETELY 

80 

3.5 

539  YCMATURE  NUM 


540 


COWORkERS;  COLLEGE 


541  YPEDIP  NUM 


PROPANS  PE12  ARMY  %  PAST  YEAR  HIGH  SCHOOL  GRADS 


542 


543 


.0 

Don't  know 

13 

0.6 

1 

<  ONE  (3UARTER 

69 

3.0 

2 

ONE  QUARTER 

313 

13.5 

3 

ONE  HALF 

702 

30. 4 

4 

THREE  QUARTERS 

653 

28.2 

5 

ALMOST  ALL 

562 

24.3 

YPEGRADE  NUM 

2  PEGRADE  PE13 

ARMY  %  PAST 

YEAR  UPPER  HALF  Ig 

.0 

Don't  Know 

1  2 

0.5 

.R 

Refused 

1 

Q.O 

1 

ALL 

79 

3.4 

2 

THREE  (QUARTERS 

570 

24.7 

3 

half 

1151 

49.8 

4 

ONE  QUARTER 

478 

20.7 

5 

NONE 

21 

0.9 

YPECOL  NUM 

2  PROPANS  PE14 

ARMY  %  PAST 

'  YEAR  TO  FINISH  COLLEGE 

.0 

Don't  know 

10 

0.4 

1 

<  ONE  QUARTER 

174 

7.5 

2 

ONE  QUARTER 

652 

28.2 

3 

ONE  HALF 

792 

34.3 

4 

THREE  QUARTERS 

402 

17.4 

5 

ALMOST  ALL 

282 

12.2 
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ORDER 


544 


545 


546 


547 


548 


VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


YPESIM 


NUM 


YESNO 


PE15  YOUNG  PEOPLE  LIKE  YOU  JOINING  ARMY 


YHEARDRO  NUM 


YRELECT 


.0 

Don't  know 

76 

3.3 

1 

YES 

972 

42.0 

2 

NO 

1  264 

54.7 

NUM 

2  YESMO  PE15A 

Y  EVER 

HEARD  OF  ROTC  AT  COLLEGE 

• 

Inapplicable 

154 

6.7 

.D 

Don't  know 

5 

0.2 

1 

YES 

1124 

48.6 

2 

NO 

1029 

44.5 

In  Version  1  of  the  instrument/  this  question  was  asked 

only 

of  youth  selected  to  receive 

ROTC  questions. 

In  Version  2/  it  was  asked 

of  ail 

youth . 

NUM 

2  AGREE  PE2  LEAOE RSH I  P/MAN AGEMENT  TRAINING:  ROTC 

• 

Inapplicable 

1  644 

71.1 

.0 

Don't  know 

4 

0.2 

1 

DISAGREE  CMPLTLY 

7 

0.3 

2 

DISAGREE  SOMEWHT 

36 

1  .6 

3 

NEITHER 

219 

9.5 

4 

AGREE  SOMEWHAT 

276 

11.9 

5 

AGREE  COMPLETELY 

126 

5.4 

NUM 

2  AGREE  PE2  DEVELOP  ; 

SELF-CONFIDENCE:  ROTC 

■ 

Inapplicable 

1  644 

71  .1 

.D 

Don't  knew 

2 

0.1 

1 

DISAGREE  CMPLTLY 

1 1 

0.5 

2 

DISAGREE  SOMEWHT 

24 

1  .0 

3 

NEITHER 

149 

6  a  4 

4 

AGREE  SOMEWHAT 

333 

14.4 

5 

AGREE  COMPLETELY 

149 

6.4 

NUM 

2  AGREE  Pc2  COLLEGE 

ELECTIVE  W/COURSES:  ROTC 

a 

Inapplicable 

1  64  4 

71.1 

.0 

Don't  know 

5 

0.2 

1 

DISAGREE  CMPLTLY 

7 

0.3 

2 

DISAGREE  SOMEWHT 

23 

1  .0 

3 

NEITHER 

172 

7.4 

4 

AGREE  SOMEWHAT 

268 

11.6 

5 

AGREE  COMPLETELY 

193 

8.3 
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RDER  VARIABLE  irPE  LENGTH 


549  YROFFCOM  NUM  2 


FORMAT 


AGREE 


LABEL 


PE2  AN  OFFICER'S  COMMISSION 


:  ROTC 


■ 

Inapplicable 

1644 

71 .1 

.D 

Don't  know 

5 

0.2 

1 

DISAGREE  CMPLTLY 

9 

0.4 

2 

DISAGREE  SOMEWHT 

20 

0.9 

3 

NEITHER 

183 

7.9 

4 

AGREE  SOMEWHAT 

272 

11.8 

5 

AGREE  COMPLETELY 

179 

7.7 

550  rOWIOE  NUM  2  AGREE  PE3  WIDE  VARIETY  OF  JOBS:  OFFICER 


• 

Inapplicable 

1  644 

71  .1 

1 

DISAGREE  CMPLTLY 

8 

0.3 

2 

DISAGREE  SOMEWHT 

38 

1  .6 

3 

NEITHER 

212 

9.2 

4 

AGREE  SOMEWHAT 

262 

11.3 

5 

AGREE  COMPLETELY 

148 

6.4 

551  YOPROUO.  NUM  2  AGREE  PE3  EXPERIENCE  TO  BE  PROUD  OF:  OFFICER 

Inapplicable  1644  71.1 

DISAGREE  CMPLTLY  6  0.3 

DISAGREE  SOMEWHT  27  1.2 

NEITHER  114  4.9 

AGREE  SOMEWHAT  304  13.1 

AGREE  COMPLETELY  217  9.4 

552  YOUSECOL  NUM  2  AGREE  PE3  USE  COLLEGE  SKILLS:  OFFICER 


• 

Inapplicaole 

1  644 

71  .1 

1 

DISAGREE  CMPLTLY 

14 

0.6 

2 

DISAGREE  SOMEWHT 

48 

2.1 

3 

NEITHER 

170 

7.4 

4 

AGREE  SOMEWHAT 

260 

11  .2 

5 

AGREE  COMPLETELY 

176 

7.6 

553  fOINNOV  NUM  2  AGREE  PE3  INNOVATIVE/CREATIVE:  OFFICER 


• 

Inapplicable 

1  644 

71  .1 

.  0 

Don't  know 

1 

0.0 

1 

DISAGREE  CMPLTLY 

12 

0.5 

2 

DISAGREE  SOMEWHT 

56 

2.4 

3 

NEITHER 

148 

6.4 

4 

AGREE  SOMEWHAT 

277 

12.0 

5 

AGREE  COMPLETELY 

174 

7.5 
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ORDER 


55A 


555 


556 


557 


558 


VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


YKAEARN  NUM 


YKAEARN  KA7  EARN  MONEY  FOR  COLLEGE  IN  ARMY 


YKAEOBEN  NUM 


YKALLCOL  MUM 


YKASAME 


m 

Inapplicable 

1133 

49.0 

.D 

Don't  knoiu 

46 

2.0 

1 

YES 

1111 

48.1 

2 

NO 

22 

1.0 

NUM 

2  YKABEN  KA1 

AMOUNT  OF 

ARMY  El 

• 

Inapplicable 

1155 

5C.0 

.D 

Don't  knoiu 

435 

18.8 

.R 

Refused 

1 

0.0 

1 

UNDER  S5/000 

128 

5.5 

2 

$5/000-$9,999 

159 

6.9 

3 

S6l0/Q00-$l4/999 

li'J 

6.0 

4 

$15/000-$19/999 

104 

4.5 

5 

$2J/000“S24/9<)9 

111 

4.8 

6 

$25/UU0  OR  MORE 

80 

3.5 

MUM 

2  YKALCOL  KA2 

WOULD  ARMY 

PAY  F( 

■ 

Inapplicaole 

1155 

50.0 

.0 

Don't  knou) 

68 

2.9 

1 

YES 

4l1 

17.8 

2 

NO 

678 

29.3 

NUM 

2  YKASAME  KA3 

COMPAR  ARMY  EDUC 

• 

Inapplicable 

1155 

50.0 

.D 

Don' t  knoui 

69 

3.0 

1 

MORE 

179 

7.7 

2 

LESS 

98 

4.2 

3 

ABOUT  THE  SAME 

811 

35.1 

NUM 

2  RANDKAY  KA4 

RANDOMIZE 

FIRST  1 

■ 

Inapplicable 

1133 

49.0 

1 

START:  ARMY 

303 

13.1 

2 

START:  AIR  FORCE  284 

12.3 

3 

START:  NAVY 

305 

13.2 

4 

START:  MARINES 

287 

12.4 
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RDER  VARIABLE  TlfPE  LENGTH  FORMAT  LABEL 


559  YKAGIAR  NUM 


560  YKAGIAF  NUM 


561  YKAGINA  NUM 


562  YKAGIMA  NUM 


NUM 

2 

YKAGIAR  KA4 

DOES  the 

ARMY 

m 

Inapplicable 

1133 

49 

.0 

Don't  know 

167 

7 

1 

DOES  OFFER 

976 

42 

2 

DOES  NOT  OFFER 

36 

1 

NUM 

2 

YKAGIAF  KA4 

DOES  THE 

AIR  F 

• 

Inapplicable 

1133 

49 

.0 

Don't  know 

3't7 

15 

.R 

Refused 

1 

U 

1 

DOES  OFFER 

550 

23 

2 

DOES  NOT  OFFER 

231 

1  2 

NUM 

2 

YKAGINA  KAh 

DOES  THE 

NAVY 

■ 

Inapplicable 

1133 

49 

.0 

Don't  knou) 

346 

15 

.R 

Refused 

1 

0 

1 

DOES  OFFER 

545 

23 

2 

DOES  NOT  OFFER 

237 

12 

NUM 

2 

YKAGIMA  KA4 

DOES  MARINE  CC 

• 

Inapplicable 

1133 

49 

.0 

Don't  know 

321 

13 

.R 

Refused 

2 

0 

1 

DOES  OFFER 

o23 

26 

2 

DOES  NOT  OFFER 

233 

10 

f 

I 
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ORDER 


563 


564 


565 


566 


I 


VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


YKAYEARS  NUM 


KA5  MINIMUM  ARMY  ENLISTMENT 


YKAOSP 


a 

Inapplica  Die 

1133 

49.0 

.0 

Oon^t  know 

162 

7.0 

1 

26 

1  .1 

2 

472 

20.4 

3 

180 

7.8 

4 

296 

12.8 

5 

13 

0.6 

6 

16 

0.7 

7 

2 

0.1 

8 

4 

0.2 

9 

1 

0.0 

10 

4 

0.2 

13 

1 

0.0 

15 

1 

0.0 

40 

1 

0.0 

NUM 

2  YKADEP  KA6 

CAN  Y  JOIN 

ARMY 

a 

Inapplicable 

1133 

49.0 

.0 

Don't  know 

114 

4.9 

1 

YES 

988 

42.7 

2 

NO 

77 

3.3 

YKARGJUN  NUM 


YKARGHS 


4  ENTER  YR  LATER 


YKAJOIN  kA8  can  HS  JRS  AGE  17  JOIN  RESERVE/GUARD 


a 

Inapplicable 

11:.3 

49.0 

.0 

Don't  know 

143 

6.2 

.R 

Refused 

1 

0.0 

1 

YES 

732 

31  .7 

2 

NO 

303 

13.1 

NUM 

2  YKARGHS  KA9 

CAN  ONLY 

HS  GRAO: 

a 

Inapplicaole 

1  865 

80.7 

.  D 

Don't  know 

77 

3.3 

1 

YES 

198 

8.6 

2 

NO 

172 

7.4 

n 

I 
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RDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


567  YKAWARO  NUM 


568  YKARGCOL  NUM 


569  YKARGGI  NUM 


570  YDMARITL  NUM 


2  YKAWARO  KA10  WHO  SPONSORS  SCHOLAR-ATHLETE  AWARD 


• 

Inapplicable 

1133 

49.0 

.0 

Don't  know 

468 

20.2 

.R 

Refused 

1 

0.0 

1 

MARINE  CORPS 

142 

6.1 

2 

NATIONAL  GUARD 

46 

2.0 

3 

ARMY  RESERVE 

338 

14.6 

4 

AIR  FORCE 

o7 

2.9 

5 

NAVY 

117 

5.1 

NUM 

2  YKACOL  KA11 

EARN  COLLEGE  MOt 

■ 

Inapplicable 

1133 

49.0 

.0 

Don't  know 

118 

5.1 

1 

YES 

1007 

43.6 

2 

NO 

54 

2.3 

NUM 

2  YKARGGI  KA12 

Max  gi  bill 

.  AMOl 

• 

Inapplicable 

1305 

56.4 

.0 

Don't  know 

472 

20.4 

.R 

Refused 

1 

0.0 

1 

UNDER  $1/000 

12 

0.5 

2 

S1/000  TO  $1/999 

41 

1.8 

3 

$2/000  TO  $3/999 

79 

3.4 

4 

$4/000  TO  $5/999 

105 

4.5 

5 

$6/000  TO  $7/999 

33 

1  .4 

6 

$8/000  TO  $9/999 

28 

1.2 

7 

$10/000  OR  MORE 

236 

10.2 

NUM 

2  MARSTAT  0E6  CURRENT  MARITAL 

.R 

Refused 

2 

0.1 

1 

SINGLE 

2032 

87.9 

2 

MARRIED 

248 

10.7 

3 

SEPARATED 

10 

0.4 

4 

DIVORCED 

16 

0.7 

5 

WIDOWED 

4 

0.2 

NUM 

2  YESNO  DEI  4 

DOES  YOUTH 

LIVE 

.U 

Not  on  quex 

2015 

87.2 

1 

YES 

228 

9.9 

2 

NO 

69 

3.0 
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ORDER 


572 


573 


57A 


VARIABLE  TfPE  LENGTH  FORMAT  LABEL 


VDPARENT  NUM 


PARENTS  OE15  WHICH  PARENT  TOUTH  LIVES  WITH 


YDWAGE 


m 

Inapplicable 

69 

3.0 

m  Q 

Not  on  quex 

2015 

87.2 

1 

BOTH 

159 

6.9 

2 

MOTHER/  F  GUARD 

54 

2.3 

3 

FATHER/  M  GUARD 

15 

0.6 

NUM 

2  EARNER  0E16 

PRINCIPAL 

WAGE 

.0 

Not  on  quex 

2C15 

87.2 

.R 

Refused 

1 

0.0 

1 

BOTH 

38 

1  .6 

2 

MOTHER 

50 

2.2 

3 

FATHER 

135 

5.8 

4 

RSSP/SP0U3E 

59 

2.6 

5 

OTHER 

12 

C.5 

6 

NO  WAGE  EARNER 

2 

0.1 

NUM 

2  EOLEVEL  D£19  I 

FATHER'S 

mIGHES' 

.D 

Don't  knoui 

284 

12.3 

.R 

Refused 

8 

0.3 

7 

<  8TH  GRADE 

67 

2.9 

8 

8TH  GRADE 

69 

3.0 

9 

9TH  GRADE 

55 

2.4 

10 

10TH  GRADE 

82 

3.5 

11 

11TH  GRADE 

75 

3.2 

12 

12TH  GRADE 

837 

36.2 

13 

1ST  YR  4  YR  COLL 

42 

1.8 

14 

2N0  YR  4  YR  COLL 

89 

3.8 

15 

3RD  YR  4  YR  COLL 

28 

1.2 

16 

4TH  YR  4  YR  COLL 

375 

16.2 

17 

5TH  COL/15T  GRAD 

49 

2.1 

18 

2ND  YR  GRAD  SCHL 

h1 

1  .8 

19 

3RD  YR  GRAD  SCHL 

14 

0.6 

20 

>  3  YRS  GRAD  SCH 

78 

3.4 

21 

1ST  YR  JR/COMM 

1  5 

0.6 

22 

2ND  YR  JR/CUMM 

60 

2.6 

23 

1  ST  YR  VOC/BUS 

7 

0.3 

24 

2ND  YR  VOC/BUS 

25 

1  .1 

25 

>  2  YRS  VOC/BUS 

12 

in 

• 

o 
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ROER 


575 


VARIABLE  TirPE  LENGTH 


YDOADLFS  NUM  2 


FORMAT 


PARNDO 


LABEL 


DE20  FATHER'S  JOB  STATUS 


576 


577 


YOOAOBR 


YDEOMOM 


.0 

Don't  know 

59 

2.6 

.R 

Refused 

5 

0.2 

1 

WORKING  FULLTIME 

1  773 

76.7 

2 

WORKING  PARTTIME 

52 

2.2 

3 

UNEMPLOYED 

69 

3.0 

4 

RETIRED 

148 

6.4 

5 

TAKE  CARE  FAMILY 

20 

0.9 

6 

MILITARY 

20 

0.9 

7 

DECEASED 

138 

6.0 

8 

OTHER 

28 

1  .2 

NUM  2  BRANCH  DE21  MILITARY  BRANCH  FATHER  IN 


• 

Inappiicaole 

2292 

99.1 

.0 

Don't  Knout 

1 

0.0 

1 

AIR  FORCE 

7 

0.3 

2 

ARMY 

9 

0.4 

5 

NAVY 

3 

0.1 

NUM  2  EOLEVEL  0626  MOTHER'S  HIGHEST  LEVEL  OF  EDUCATION 


.0 

Oon^ 

t  knoui 

165 

7.1 

.R 

Refused 

9 

0.4 

7 

<  8TH  GRADE 

03 

2.7 

8 

3TH 

GRADE 

40' 

1.7 

9 

9TH 

GRADE 

4  8 

2.1 

10 

10TH 

GRADE 

90 

3.9 

11 

11TH 

GRADE 

88 

3.8 

12 

1  2TH 

GRADE 

1068 

46.2 

13 

1ST 

YR  4  YR 

COLL 

49 

2.1 

14 

2ND 

YR  4  YR 

COLL 

105 

4.5 

15 

3RD 

YR  4  YR 

COLL 

36 

1 .6 

16 

4TH 

YR  4  YR 

COLL 

297 

12.8 

17 

5TH 

C0L/1ST 

GRAD 

23 

1.0 

18 

2nO 

YR  GRAD 

SCHL 

35 

1.5 

19 

3RD 

YR  GRAD 

SCHL 

13 

0.6 

20 

>  3 

YRS  GRAD 

1  SCH 

34 

1  .5 

21 

1ST 

YR  JR/COMM 

1  4 

0.6 

22 

2  NO 

YR  JR/COMM 

74 

3.2 

23 

1ST 

YR  VOC/BUS 

13 

0.6 

24 

2N0 

YR  VOC/BUS 

36 

1.6 

25 

>  2 

YRS  VOC/BUS 

1  2 

0.5 
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ORDER 


578 


579 


530 


VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


YOMOMLFS  NUM 


YOOWNREL  MUM 


YOOV^NOS  CHAR 


PARNDO 


0E27  MOTHER'S  JOB  STATUS 


.D 

Don't  know 

19 

0.8 

.R 

Refused 

5 

0.2 

1 

WORKING  FULLTIME 

1175 

50.8 

2 

WORKING  PARTTIME 

340 

14.7 

3 

UNEMPLOYED 

140 

6.1 

4 

RETIRED 

53 

2.3 

5 

TAKE  CARE  FAMILY 

519 

22.4 

7 

DECEASED 

39 

1  .7 

3 

OTHER 

22 

1  .0 

NUM 

2  RELAT  DE17 

HOUSEHOLD 

HEAD' 

■ 

Inapplicable 

1  7o8 

76.5 

.0 

Don't  know 

3 

0.1 

■  k 

Refused 

1 

0.0 

1 

SIBLING 

2 

0.1 

2 

UNCLE 

6 

0.3 

3 

AUNT 

2 

0.1 

4 

COUSIN 

2 

0.1 

5 

GRANDFATHER 

10 

0.4 

6 

GRANDMOTHER 

7 

0.3 

7 

SPOUSE 

53 

2.3 

8 

NON-RELATIVE 

18 

0.8 

9 

RESPONDENT 

385 

16.7 

10 

BROTHER 

5 

0.2 

11 

SISTER 

4 

0.2 

91 

OTHER  RELATIVE 

4  6 

2.0 

50  5CHAR  DE17  OTHER  SPECIFY  FOR  HEAD  OF  HOUSEHOLD 
Inapplicable 


2266 
4  6 


98.0 

2.0 


OTHER 


Page  C-139 


yUTHMAIN  CODEBOOK  FOR  U87-2  (Jan/  Feb/  Mar  87) 


TYPE 

LENGTH  FORMAT  LABEL 

NUM 

2  EDLEVEL  06194 

HEAD'  S 

HIGHEST 

• 

Inapplicable 

2153 

93.1 

.0 

Don't  know 

23 

1.0 

.N 

Not  ascertained 

4 

0.2 

7 

<  8Tri  GRADE 

4 

0.2 

8 

3TH  GRADE 

5 

0.2 

9 

9TH  GRADE 

4 

0.2 

10 

10TH  GRADE 

5 

0.2 

11 

11TH  GRADE 

3 

0.1 

12 

12TH  GRADE 

64 

2.8 

1  3 

1ST  YR  4  YR  COLL 

3 

0.1 

14 

2ND  YR  4  YR  COLL 

12 

0.5 

15 

3RD  YR  4  YR  COLL 

3 

0.1 

16 

4TH  YR  4  YR  COLL 

13 

0.6 

1  7 

STH  COL/1  ST  GRAD 

2 

C.1 

19 

3R0  YR  GRAD  SChL 

1 

0.0 

20 

>  3  YRS  GRAD  SCH 

1 

0.0 

21 

1ST  YR  JR/COMM 

3 

0.1 

22 

2ND  YR  JR/COMM 

5 

0.2 

24 

2ND  YR  VOC/BUS 

3 

0.1 

25 

>  2  YRS  VOC/BUS 

1 

G.O 

581  rOEDOTH  NUM 


YDROTCEV  NUM 


1 

2 


YESNO  0636 

DIO  YOUTH 

PARTICIPATE  IN  ROTC 

Inapplicaole 

966 

41 .8 

YES 

58 

2.5 

NO 

1288 

55.7 

In  Version  1  of  the  questionnaire/  all  youth  were  asked  this 
question.  In  Version  2/  only  youth  who  had  heard  of  ROTC 
were  asked  tne  question. 


583  YDROTCJS  NUM  2  JRSR  0E37  WAS  PARTICIPATION  IN  ROTC  JR  OR  SR 


584 


• 

Inapplicaole 

2254 

97.5 

1 

JUNIOR  ROTC 

40 

1  .7 

2 

SENIOR  ROTC 

18 

0.8 

YOROTCBR  NUM 

2  ROTCTYP  0638 

ROTC  BRANCH 

OF  PARTICIPATION 

■ 

Inapplicable 

2294 

99.2 

.0 

Don't  know 

1 

0.0 

1 

ARMY 

12 

0.5 

2 

AIR  FORCE 

4 

U.2 

3 

NAVY 

1 

0.0 

YUTHMAIN  CODEBOOK  FOR  US7-2  (Jan/  Feb/  Mar  87) 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


t>85  YOCOUNTY  CHAR  30  $CHAR  DE39  NAME  OF  COUNTY  YOUTH  LIVES  IN 


. 

Inapplicable 

783 

33.9 

.D 

Don't  know 

28 

1.2 

.R 

Refused 

3 

0.1 

OTHER 

1  49  8 

64.8 

For  youth  living  away  at  college/  there  is  some  ambiguity 
regarding  whether  this  variable  represents  their  home  address 
or  their  college  address.  Also  note  that  for  youth  wno  also 
responded  to  the  household  screener  (YUTHNUM  =  01)^  this 
question  is  not  asked  in  the  Demograpnics  module.  Use  the 
screener  variable  PHONCNTY  instead. 

586  YDCITY  CrtAR  20  SChAR  DE40  NAME  OF  CITY  YOUTH  LIVES  IN 


. 

Inapplicable 

783 

33.9 

.D 

Don't  know 

6 

C.3 

.R 

Refused 

6 

0.3 

OTHER 

1517 

65.6 

For  youth  living  away  at  college/  there  is  some  ambiguity 
regarding  whether  this  variable  represents  their  home  address 
or  their  college  address.  Also  note  that  for  youth  who  also 
responded  to  the  household  screener  (YUTHNUM  =  01)/  this 
question  is  not  asked  in  the  Demographics  module.  The 
corresponding  variable  in  the  screener/  PHONCITY/  is  asked 
only  if  there  is  missing  aata  tor  either  PHONCNTY  or  PHONIIP* 

587  YDZIP  CHAR  5  iiCHAR  DE41  ZIP  CODE  YOUTH  LIVES  IN 


a 

Inapplicable 

783 

33.9 

.0 

Don't  know 

16 

0.7 

.R 

Refused 

8 

0.3 

OTHER 

1505 

85.1 

For  youth  living  away  at  college/  there  is  some  ambiguity 
regarding  whether  this  variable  represents  their  home  address 
or  their  college  address.  Also  note  that  tor  youth  who  also 
responded  to  the  household  screener  (YUTHNUM  =  01)/  this 
question  is  not  asked  in  the  Demographics  module.  Use  the 
screener  variable  PHD N ZIP  instead. 


Page  C"1A1 


YUTHMAIN  codebook  for  U87-2  (Jan/  Feb/  Mar  87) 

ROEK  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


YOSSN 

CHAR  9 

SSSNFMT 

0E42  SOCIAL  SECURITY  NUMBER  (STATUS) 

.0 

Don't  knoiu 

193 

3.3 

.R 

Refused 

332 

14.4 

0000000 

NO  SSN 

85 

3.7 

9999999 

GOOD  SSN 

1702 

73.6 

A  string  o 

if  nine  O's 

indicates  that 

the  respondent  does  not 

have  a  social  security  number,  A  string  of  nine  9's  indicates 

that  the  respondent 

provided  his/her 

social  security  number. 

To  maintain  respondent  confidentiality/  the  string  of  9^s  is 

used  to  replace  the 

actual  number  provided. 

YPARIMP 

NUM  2 

YPARIMP 

PL2  IMPORTANCE 

OF  PARENTAL  ADVICE 

• 

Inapplicable  1136 

50.0 

.0 

Don^'t  know 

14 

0.6 

.R 

Refused 

8 

0.3 

1 

VERY  IMPORTANT  273 

11.8 

2 

SOMEWHAT  IMPORTA  394 

17.0 

3 

NEITHER 

181 

7.8 

4 

SMEWHAT  UNIMPORT  137 

5.9 

5 

VERY  UNIMPORTANT  149 

6.4 

EtSCHK 

NUM  2 

CCHECK 

CONST  CHECK;  LAST  DATE  IN  SCHOOL  VS.  NOW 

■ 

Inapplicable  2312 

100.0 

REPL1 

NUM  8 

REPLICATE  WEIGHT  1 

OTHER 

1176 

50.9 

ZERO 

1136 

49.1 

REPL2 

NUM  8 

REPLICATE  WEIGHT  2 

OTHER 

1123 

43.6 

ZERO 

1189 

51  .4 

REPL3 

NUM  3 

REPLICATE  WEIGHT  3 

OTHER 

1164 

50.3 

ZERO 

1148 

49.7 

REPL4 

NUM  8 

REPLICATE  WEIGHT  4 

OTHER 

1216 

52.6 

ZERO 

1096 

47.4 
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ORDER 

VARIABLE 

TYPE  LENGTH 

FORMAT  LABEL 

595 

REPL5 

NUM 

"  i 

8 

REPLICATE  weight  5 

OTHER 

ZERO 

1111  48.1 

12Ul  51.9 

596 

REPL6 

NUM 

8 

REPLICATE  WEIGHT  6 

OTHER 

ZERO 

1158  50.1 

1154  49.9 

597 

REPL7 

NUM 

8 

REPLICATE  weight  7 

OTHER 

ZERO 

1  156  50. U 

1156  50.0 

598 

REPL8 

NUM 

8 

REPLICATE  WEIGHT  8 

OTHER 

ZERO 

1139  49.3 

1173  50.7 

599 

REPL9 

NUM 

8 

REPLICATE  WEIGHT  9 

OTHER 

ZERO 

1  155  50. C 

1157  50.0 

600 

REPLI  0 

NUM 

8 

replicate  weight  10 

OTHER 

ZERO 

1201  51.9 

1111  48.1 

601 

REPL1 1 

NUM 

8 

replicate  weight  11 

OTHER 

ZERO 

11o4  50.3 

1148  49.7 

602 

REPLI 2 

NUM 

8 

replicate  weight  12 

OTHER 

ZERO 

1121  48.5 

1191  51.5 

603 

REPLI 3 

NUM 

8 

REPLICATE  WEIGHT  13 

OTHER 

ZERO 

1103  47.7 

1209  52.3 

rUTHMAIN  CODEBOOK  FOR  U87-2  (Jan,  Feb,  Mar  87) 


ROER  variable  TYPE  LENGTH  FORMAT  LABEL 


604 

R£PL1 4 

NUM 

8 

REPLICATE  HEIGHT 

1  4 

OTHER 

1096 

47. 

ZERO 

1216 

52. 

605 

REPL15 

NUM 

8 

REPLICATE  WEIGHT 

15 

OTHER 

1197 

51  . 

ZERO 

1115 

48. 

606 

RcPLl6 

NUM 

8 

REPLICATE  WEIGHT 

16 

OTHER 

1122 

48. 

ZERO 

1190 

51  . 

607 

REPL1 7 

NUM 

8 

REPLICATE  WEIGHT 

1  7 

OTHER 

1169 

50. 

ZERO 

1143 

49. 

M  608 

REPLI 8 

NUM 

8 

REPLICATE  WEIGHT 

18 

1 

OTHER 

1129 

48.8 

ZERO 

1183 

51  .2 

0609 

REPL1 9 

NUM 

8 

REPLICATE  WEIGHT 

19 

|A 

OTHER 

1091 

47.2 

1 

ZERO 

1  221 

52.8 

610 

REPL20 

NUM 

8 

REPLICATE  WEIGHT 

20 

1 

OTHER 

1105 

47.8 

ZERO 

1207 

52.2 

1  611 

REPL21 

NUM 

8 

REPLICATE  WEIGHT 

21 

OTHER 

- 

1174 

5C.8 

1 

ZERO 

1138 

49.2 

"  612 

REPL22 

NUM 

8 

REPLICATE  WEIGHT 

22 

1 

OTHER 

1136 

49.1 

■ 

ZERO 

11  76 

50.9 

Page  C"143 


YUTHMAIN  CODEBOOK  FOR  U87-2  (Jan/  FeO/  Mar  87) 


ORDER 

VARIABLE 

TYPE  LENGTH 

FORMAT  LABEL 

613 

REPL23 

NUM 

8 

REPLICATE  WEIGHT  23 

OTHER 

ZERO 

1166  50.4 

1146  49.6 

614 

REPL24 

NUM 

8 

REPLICATE  WEIGHT  24 

OTHER 

ZERO 

1087  47.0 

1225  53.0 

615 

REPL25 

NUM 

8 

REPLICATE  WEIGHT  25 

OTHER 

ZERO 

1107  47.9 

1205  52.1 

61  6 

REPL26 

NUM 

8 

REPLICATE  WEIGHT  26 

OTHER 

ZERO 

1120  48.4 

1  1  92  51  .6 

617 

REPL27 

NUM 

8 

REPLICATE  WEIGHT  27 

OTHER 

ZERO 

1223  52.9 

1089  47.1 

61b 

REPL28 

NUM 

8 

REPLICATE  WEIGHT  2d 

OTHER 

ZERO 

1161  50.2 

1151  49.8 

619 

REPL29 

NUM 

8 

REPLICATE  WEIGHT  29 

OTHER 

ZERO 

1121  48.5 

1191  51.5 

620 

REPL3G 

NUM 

8 

REPLICATE  WEIGHT  30 

OTHER 

ZERO 

11o3  50.5 

1144  49.5 

621 

REPL31 

NUM 

8 

REPLICATE  WEIGHT  31 

OTHER 

ZERO 

1142  49.4 

1170  50.6 
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lOK  FOR 

Q87-2 

(Jan/  Feb/  Mar  87) 

TfPE  LENGTH 

FORMAT  LABEL 

NUM 

8 

REPLICATE  WEIGHT 

32 

OTHER 

1143 

49.^ 

ZERO 

1169 

50.' 

NUM 

8 

REPLICATE  WEIGHT 

33 

OTHER 

1202 

52.1 

ZERO 

1110 

48.1 

NUM 

8 

REPLICATE  WEIGHT 

34 

OTHER 

1124 

48. 

ZERO 

1188 

51  . 

NUM 

8 

REPLICATE  WEIGHT 

35 

OTHER 

1123 

48. 

ZERO 

1184 

51  . 

NUM 

8 

REPLICATE  WEIGHT 

36 

OTHER 

1144 

49. 

ZERO 

1168 

50. 

NUM 

8 

REPLICATE  WEIGHT 

37 

OTHER 

1168 

50. 

ZERO 

1144 

49. 

NUM 

8 

REPLICATE  WEIGHT 

38 

OTHER 

1159 

50. 

ZERO 

1153 

49. 

NUM 

8 

REPLICATE  WEIGHT 

39 

OTHER 

1175 

50. 

ZERO 

1137 

49. 

NUM 

8 

REPLICATE  WEIGHT 

40 

OTHER 

1142 

49. 

ZERO 

1170 

50. 

622  REPL32  NUM 


623  REPL33  NUM 


624  REPL34  NUM 


625  REPL35  NUM 


626  REPL36  NUM 


627  REPL37  NUM 


628  REPL38  NUM 


629  REPL39  NUM 


630  REPL40  NUM 
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VARIABLE 

TYPE  LENGTH  FORMAT 

LABEL 

631 

k.  «r 

REPL41 

NUM 

8 

REPLICATE  WEIGHT  4l 

OTHER 

ZERO 

1099  47.5 

1  21  3  52.5 

632 

REPL42 

NUM 

8 

REPLICATE  WEIGHT  42 

OTHER 

ZERO 

1152  49.8 

IloO  50.2 

633 

REPL43 

NUM 

8 

REPLICATE  WEIGHT  43 

OTHER 

ZERO 

1161  50.2 

1151  49.8 

634 

REPL44 

NUM 

8 

REPLICATE  WEIGHT  44 

OTHER 

ZERO 

1234  53.4 

1078  46.6 

636 

REPL45 

NUM 

8 

REPLICATE  WEIGHT  45 

OTHER 

ZERO 

109C  47.1 

1222  52.9 

636 

REPL46 

NUM 

8 

REPLICATE  WEIGHT  46 

OTHER 

ZERO 

1184  51.2 

1128  48.8 

637 

R£PL47 

NUM 

8 

REPLICATE  WEIGHT  47 

OTHER 

ZERO 

1124  48.6 

1188  51.4 

638 

REPL48 

NUM 

8 

REPLICATE  WEIGHT  48 

OTHER 

ZERO 

1127  43.7 
1  1  85  51  .3 

639 

REPL49 

NUM 

8 

REPLICATE  WEIGHT  49 

OTHER 

ZERO 

1193  51.6 

1119  48.4 

OTHER 

ZERO 


1179 

1133 


51 .0 
49.0 
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ORDER 

VARIABLE 

TrPe  LENGTH 

FORMAT  LABEL 

649 

REPL59 

NUM 

8 

REPLICATE  WEIGHT 

59 

OTHER 

ZERO 

1131 

1181 

48.9 

51.1 

650 

REPL6D 

NUM 

8 

REPLICATE  WEIGHT 

60 

OTHER 

ZERO 

1188 

1124 

51  .4 
48.6 

651 

REPL61 

NUM 

8 

REPLICATE  WEIGHT 

61 

OTHER 

ZERO 

1172 

1140 

50.7 

49.3 

652 

REPL62 

NUM 

3 

REPLICATE  WEIGHT 

62 

OTHER 

ZERO 

1193 

1119 

51  .6 
48.4 

653 

REPL63 

NUM 

8 

REPLICATE  WEIGHT 

63 

OTHER 

ZERO 

1164 

1148 

50.3 

49.7 

654 

REPL64 

NUM 

8 

REPLICATE  WEIGHT 

6  4 

OTHER 

ZERO 

1109 

1  203 

48.0 

52.0 

655 

REPL65 

NUM 

3 

REPLICATE  WEIGHT 

65 

OTHER 

ZERO 

1118 

1194 

48.4 
51  .6 

656 

REPL66 

NUM 

8 

REPLICATE  WEIGHT 

66 

OTHER 

ZERO 

1122 

1190 

48.5 
51  .5 

657 

REPL67 

NUM 

8 

REPLICATE  WEIGHT 

67 

OTHER 

ZERO 

1136 

1176 

49.1 

50.9 
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L 

ROER 

VARIABLE 

TYPE 

LENGTH  FORMAT  LAdEL 

r 

658 

REPL68 

NUM 

u  1.  i 

8 

REPLICATE  WEIGHT 

68 

OTHER 

1163 

50.3 

ZERO 

1149 

49.7 

659 

rxAOl 2AR 

NUM 

2 

YXADF 

UNAIDED 

♦  AIDED 

RECALL 

ACTIVE  ARMY  ADS 

1 

RECALLS 

AO 

2194 

94.9 

2 

DOESN'T 

RECALL 

118 

5.1 

660 

YXADi 2RO 

NUM 

2 

YXADF 

UNAIDED 

+  AIDED 

RECALL 

ARMY  ROTC  ADS 

1 

RECALLS 

AO 

1084 

46.9 

2 

DOESN'T 

RECALL 

1228 

53.1 

661 

YXADI 2NG 

NuM 

2 

YXADF 

UNAIDED 

♦  AIDED 

RECALL 

ARMY  NATL.  GUARD 

1 

RECALLS 

AO 

1  508 

65.2 

2 

DOESN'T 

RECALL 

804 

34.8 

662 

YXADI 2RV 

NUM 

2 

YXADF 

UNAIDED 

♦  AIDED 

RECALL 

ARMY  reserve  ADS 

1 

RECALLS 

AO 

1672 

72.3 

im^ 

2 

DOESN'T 

RECALL 

640 

27.7 

m 

663 

YXADI 2AF 

NUM 

2 

YXADF 

UNAIDED 

AIDED 

RECALL 

AIR  FORCE  AOS 

1 

RECALLS 

AD 

1992 

86.2 

2 

DOESN'T 

RECALL 

320 

13.8 

664 

YXADI 2NA 

NUM 

2 

YXADF 

UNAIDED 

+  AIDED 

RECALL 

NAVY  AOS 

1 

RECALLS 

AO 

1909 

82.6 

2 

DOESN'T 

RECALL 

403 

17.4 

665 

YXADI 2MC 

NUM 

2 

YXADF 

UNAIDED 

I-  AIDED 

RECALL 

MARINE  CORPS  ADS 

1 

RECALLS 

AO 

1997 

86.4 

2 

DOESN'T 

RECALL 

315 

13.6 

666 

YXADI 2CG 

NUM 

2 

YXADF 

UNAIDED 

+  AIDED 

RECALL 

COAST  GUARD  ADS 

1 

RECALLS 

AO 

1182 

51.1 

2 

DOESN'T 

RECALL 

1130 

48.9 
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VARIABLE 

TYPE 

length  FORMAT  LABEL 

667 

YXADi 2AL 

NUM 

2 

YXADF  UNAIDED  AIDED 

RECALL  JKAP  ADS 

1 

RECALLS  AD 

1405 

60.8 

2 

DOESN'T  RECALL 

907 

39.2 

668 

rXKAEARN 

NUM 

2 

YXKAF  KNOW; 

EARN  MONEY  FOR  COLLEGE  IN  ARMY 

• 

Inapplicable 

1133 

49.0 

1 

KNOWS  ANSWER 

1111 

48.1 

2 

INCORRECT  ANSWER 

68 

2.0 

669 

YXKAEDBN 

NUM 

2 

YXKAF  KNOW: 

AMOUNT  OF 

ARMY  EDUCATION  BENEFITS 

« 

Inapplicable 

1133 

49.0 

1 

KNOWS  ANSWER 

295 

12.8 

2 

INCORRECT  ANSWER 

884 

38.2 

670 

YXKASAME 

NUM 

2 

YXKAF  KNOW; 

COMPAR  ARMY  ED  BEN  TO  OTH  BRANCHES 

• 

Inapplicaole 

1133 

49.0 

1 

KNOWS  ANSWER 

179 

7.7 

2 

INCORRECT  ANSWER 

1000 

43.3 

671 

YXKAGIAR 

NUM 

2 

YXKAF  KNOW: 

DOES  THE 

ARMY  OFFER  THE  GI  BILL 

■ 

Inapplicable 

1133 

49.0 

1 

KNOWS  ANSWER 

976 

42.2 

2 

INCORRECT  ANSWER 

203 

8.8 

672 

YXKAGIAF 

NUM 

2 

YXKAF  KNOW: 

DOES  THE 

AIR  FORCE  OFFER  GI  BILL 

• 

Inapplicable 

1133 

40. 0 

1 

KNOWS  ANSWER 

550 

23.8 

2 

INCORRECT  ANSWER 

b29 

27.2 

673 

YXKAGINA 

NUM 

2 

YXKAF  know: 

DOES  THE 

NAVY  OFFER  THE  GI  BILL 

• 

Inapplicaole 

1133 

49. U 

1 

KNOWS  ANSWER 

545 

23.6 

2 

INCORRECT  ANSWER 

634 

27.4 

674 

YXKAGIMA 

NUM 

2 

YXKAF  KNOW; 

DOES  MARINE  CORPS  OFFER  GI  BILL 

• 

Inapplicaole 

1133 

49.0 

1 

KNOWS  ANSWER 

623 

26.9 

2 

INCORRECT  ANSWER 

556 

24.0 
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VARIABLE 

TYPE 

LENGTH  FORMAT  LABEL 

r 

675 

YXKAYRS 

NUM 

2 

YXKAF  KNOW: 

MINIMUM 

ARMY  ENLISTMENT 

■ 

Inapplicable 

1133 

49.0 

1 

KNOWS  ANSWER 

472 

20.4 

2 

INCORRECT  ANSWER 

707 

30.6 

676 

YXKADEP 

NUM 

2 

YXKAF  KNOW: 

CAN  Y  JOIN  ARMY 

OEP/  ENTER  YR  LATR 

■ 

Inapplica  ble 

1133 

49.0 

1 

KNOWS  ANSWER 

988 

42.7 

2 

INCORRECT  ANSWER 

191 

8.3 

677 

YXKARGJN 

NUM 

2 

YXKAF  KNOW: 

CAN  HS 

JRS  AGE 

17  JOIN  RESERVE/NG 

■ 

Inapplicable 

1133 

49.0 

1 

KNOWS  ANSWER 

732 

31 .7 

2 

INCORRECT  ANSWER 

447 

19.3 

678 

YXKARGHS 

MUM 

2 

YXKAF  know: 

CAN  ONLY  MS  GRAOS  JOIN  RESERVE/NG 

m 

Inapplicable 

1133 

49.0 

1 

KNOWS  ANSWER 

904 

39.1 

2 

INCORRECT  ANSWER 

275 

11.9 

m 

679 

YXXAWARD 

NUM 

2 

YXKAF  KNOW: 

WHO  SPONSORS  SCHOLAR-ATHLETE  AWARD 

■ 

Inapplicaole 

1133 

49.0 

1 

KNOWS  ANSWER 

338 

1  4  •  6 

2 

INCORRECT  ANSWER 

341 

36.4 

680 

YXKARGCL 

NUM 

n 

4. 

YXKAF  KNOW: 

EARN  COLLEGE  MONEY  IN  RESERVE/NG 

■ 

Inapplicable 

1133 

49.0 

1 

KNOWS  ANSWER 

1007 

43.6 

2 

INCORRECT  ANSWER 

172 

7.4 

681 

YXKARGGI 

NUM 

2 

YXKAF  KNOW: 

MAX  GI 

BILL  AMOUNT  IN  RESERVE/NG 

■ 

Inapplicable 

1133 

49.0 

1 

KNOWS  ANSWER 

105 

4.5 

2 

INCORRECT  ANSWER 

1074 

46.5 

682 

YXPRUNAC 

NUM 

2 

YXPRF  UNAIDED  INTENTION  TO 

JOIN  ACTIVE  ARMY 

1 

INTENDS  TO  JOIN 

30 

1.3 

■ 

2 

NO  PLAN  TO  JOIN 

2282 

98.7 
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ORDER 


683 


684 


685 


686 


687 


688 


689 


690 


691 


VARIABLE 

TYPE 

LENGTH  FORMAT 

LABEL 

YXPRAIAC 

NUM 

2 

YXPRF 

AIDED 

INTENTION 

TO  JOIN  ACTIVE  ARMY 

1 

INTENDS 

TO 

JOIN 

278 

12.0 

2 

NO  PLAN 

TO 

JOIN 

2034 

88.0 

YXPRUNRV 

NUM 

2 

YXPRF 

UNAIOE 

0  INTENTION  TO  JOIN  ARMY  RESERVE 

1 

INTENDS 

TO 

JOIN 

18 

U.8 

2 

NO  PLAN 

TO 

JOIN 

2294 

99.2 

rXPRAIRV 

NUM 

2 

YXPRF 

AIDED 

INTENTION 

TO  JOIN  ARMY  RESERVE 

1 

INTENDS 

TO 

JOIN 

298 

12.9 

2 

NO  PLAN 

TO 

JOIN 

2014 

37.1 

YXPRUNNG 

NUM 

2 

YXPRF 

UNAIDED  INTENT  TO  JOIN  ARMY  NATL  GUARD 

1 

INTENDS 

TO 

JOIN 

11 

C.5 

2 

NO  PLAN 

TO 

JOIN 

2301 

99.5 

rXPRAING 

NUM 

2 

YXPRF 

AIDED 

INTENTION 

TO  JOIN  ARMY  NATL  GUARi 

1 

INTENDS 

TO 

JOIN 

255 

11.0 

2 

NO  PLAN 

TO 

JOIN 

2057 

89.0 

yxprairo 

NUM 

2 

YXPRF 

AIDED 

INTENTION 

TO  JOIN  ARMY  ROTC 

• 

Inappli 

cable 

620 

26.8 

1 

INTENDS 

TO 

JOIN 

233 

1C.1 

2 

NO  PLAN 

TO 

JOIN 

1459 

63.1 

YXPRUNGI 

NUM 

2 

YXPRF 

UNAIDED  GENERAL 

INTENTION  TO  JOIN  ARMY 

1 

INTENDS 

TO 

JOIN 

61 

2.6 

2 

NO  PLAN 

TO 

JOIN 

2251 

97.4 

YXPRAIGI 

NUM 

2 

YXPRF 

AIDED 

GENERAL  INTENTION  TO  JOIN  ARMY 

1 

INTENDS 

TO 

JOIN 

535 

23.1 

2 

NO  PLAN 

TO 

JOIN 

1777 

76.9 

markflg 

NUM 

2 

MARKFLGF 

RECRUITING  MARKET  FLAG 

1 

IN  RCTG 

MARKET 

2010 

86.9 

2 

NOT  IN 

RCTG  MKT 

302 

13.1 
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692  PFASFLG  NUM 


693  AOULTTOT  NUM 


694  EEDENYRJ  NUM 


695  YEOENYRJ  NUM 


696  YIWIDE 


2  PFASFLGF  PRIMARY  FEMALE  ANALYTIC  SAMPLE  FLAG 


1 

PFAS  YOUTH 

303 

13.1 

2 

NOT  PFAS  YOUTH 

2009 

86.9 

NUM 

2 

SC5  HOw 

MANY 

OLDER  Tl 

.0 

Not  on  quex 

297 

12.8 

0 

375 

16.2 

1 

379 

16.4 

2 

1100 

47.6 

3 

127 

5.5 

4 

26 

1  .1 

5 

5 

C.2 

6 

1 

0.0 

8 

2 

0.1 

NUM 

2 

EEDENYRJ  SC17A  IS  Y  IN 

1ST  OR 

• 

Inapplicable 

1890 

.81  .7 

.0 

Don't  knoui 

1 

0.0 

.u 

Not  on  quex 

297 

12.8 

1 

1ST  YEAR 

63 

2.7 

2 

2N0  YEAR 

61 

2.6 

NUM 

2 

EEDENYRJ  EE6C  IS 

Y  IN 

1ST  OR  : 

■ 

Inapplicable 

189U 

81  .7 

.0 

Don't  know 

1 

0.0 

.u 

Not  on  quex 

297 

12.3 

1 

1ST  YEAR 

61 

2.6 

2 

2ND  YEAR 

63 

2.7 

NUM 

2 

RANGIMP  lA  IMP 

OF  OPPORT  TO 

.0 

Don't  know 

1 

0.0 

•  u 

Not  on  quex 

297 

12.8 

1 

MOT  AT  ALL  IMPOR 

54 

2.3 

2 

SCALE  POINT  2 

24 

1  .0 

3 

SCALE  POINT  3 

125 

5.4 

4 

SCALE  POINT  4 

328 

14.2 

5 

VERY  IMPORTANT 

1483 

C4  •  1 

I 
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697  YISERPAR  NUM  2  RANGIMP  lA  IMP  OF  WORKING  PART-TIME 


.0 

.U 

1 

2 

3 

4 

5 


Don't  know 

2 

0.1 

Not  on  quex 

297 

12.8 

NOT  AT  ALL  IMPOR 

426 

18.4 

SCALE  POINT  2 

243 

10.5 

SCALE  POINT  3 

457 

19.8 

SCALE  POINT  4 

41  2 

17.8 

VERY  IMPORTANT 

475 

20.5 

698  8AN0PEY0  NUM 


2  RANOROcR  WHICH  PE  REFERENT  IS  FIRST  ON  SCREEN 


.U 

1 

2 


Inapplicable 

471 

20.4 

Not  on  quex 

297 

12.8 

RAND0MIZATI0N=1 

755 

32.7 

RANDOMIZATION=2 

789 

34.1 

When  a  PE  attriouTe  question  is  asked  tor  tiuo  referents/  this 
variable  determines  which  referent  is  presented  first.  One 
referent  is  always  active  Army/  tne  other  may  be  USAR/  ARNG/ 
USAF/  USNA/  USMC/  all  services/  job/  or  college.  Tnis  variable 
contains  missing  data  for  youth  assigned  the  ROTC  PE  questions 
and  no  active  Army  PE  questions.  RANDPEYO  was  not  used  in 
Version  1  of  the  questionnaire. 


Page  C-155 


YUTHMAIN  COOEBOOK  FOR  (.<87-2  (Jan/  Feb/  Mar  87) 


ROER  VARIABLE  TYPE  LENGTH 


699  RANOPEYA  NUM  2 


FORMAT  LABEL 


RANOPEYA  PEY1/4/5  RANDOM  START; 


ARMY  &  ARV/ANG 


■ 

Inapplicable 

1495 

64.7 

■  u 

Not  on  quex 

297 

12.8 

1 

START 

A) 

WIDE 

32 

1.4 

2 

START 

B) 

PHYS 

35 

1.5 

3 

START 

C) 

PROUD 

29 

1.3 

4 

START 

0) 

STEP 

22 

1.0 

5 

START 

E) 

LEAOER 

37 

1  .6 

6 

START 

F) 

HITECH 

33 

1 .4 

7 

START 

G) 

Cl VCAR 

29 

1.3 

8 

START 

ri) 

SSLCON 

31 

1.3 

9 

START 

I) 

POTEN 

33 

1  .4 

10 

START 

J) 

MENTAL 

30 

1.3 

11 

START 

K) 

MATURE 

25 

1  .1 

12 

START 

L) 

TRAIN 

33 

1  .4 

13 

START 

M) 

HiaUAL 

25 

1.1 

14 

START 

N) 

CASHED 

25 

1 .1 

15 

START 

0) 

HOME 

36 

1  .6 

16 

START 

P) 

WEcKEN 

35 

1.5 

17 

START 

U) 

SERPAR 

30 

1.3 

This  variable  contains  the  random  start  point  for  Perceptions/ 
Beliefs  attributes  for  youths  u»ho  received  both  active  Army 
and  either  Army  Reserve  or  Army  National  Guard  attribute 
questions*  All  values  have  an  equal  probability  of  selection. 
RANOPEYA  was  not  used  in  Version  1  of  the  questionnaire. 


YUTHMAIN  COOEBOOK  FOR  087-2  (Jan/  Feb/  Mar  87) 


Page  C-156 


ORDER  VARIABLE  TYPE  LENGTH  FORHAT  LABEL 


700  RANDPEY6  NUM 


NUM 

2  RAND1PE 

PEYl /6 

RANDOM 

START: 

• 

Inapplicable 

1327 

57.4 

•  U 

Mot  on  quex 

297 

12.8 

1 

START 

A) 

WIDE 

54 

2.3 

2 

START 

8) 

PHYS 

39 

1.7 

3 

START 

C) 

PROUD 

62 

2.7 

4 

START 

0) 

STEP 

48 

2.1 

5 

START 

t) 

LEADER 

56 

2.4 

6 

START 

F) 

HITECH 

49 

2.1 

7 

START 

G) 

CIvCAR 

49 

2.1 

8 

START 

ri) 

SELCON 

45 

1  .9 

9 

START 

I) 

POTcN 

47 

2.0 

10 

START 

J) 

MENTAL 

47 

2.0 

11 

START 

K) 

MATURE 

32 

1  .4 

12 

START 

L) 

TRAIN 

50 

2.2 

13 

START 

M) 

HIOUAL 

Ol 

2.6 

14 

START 

N) 

CASHED 

4R 

2.1 

This  variable  contains  the  random  start  point  for  Perceptions/ 
BelieTs  attributes  for  youtns  uiho  received  active  Army  as  tueli 
as  one  otner  service  (Air  Force/  Navy/  Marine  Corps/  or 
ail  military  services)  attribute  questions.  All  values  have  an 
equal  probability  of  selection.  RANOPEYB  luas  not  used  in 
Version  1  of  the  questionnaire. 
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RDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


701  RANOPEYC  NUM  2  RAN01PE  PEY1/7  RANDOM  START: 


■ 

Inapplicable 

1855 

80.2 

.ti 

Not  on  quex 

297 

12.8 

1 

START 

A) 

WIDE 

4 

0.2 

2 

START 

8) 

PHYS 

12 

0.5 

3 

START 

C) 

PROUD 

11 

0.5 

4 

START 

D) 

STEP 

8 

0.3 

5 

START 

£) 

LEADER 

19 

0.8 

6 

START 

F) 

HITECH 

14 

0.6 

7 

START 

G) 

CIVCAR 

10 

0.4 

8 

START 

H) 

SELCON 

9 

0.4 

9 

START 

I) 

POTEN 

12 

0.5 

10 

START 

J) 

MENTAL 

10 

0.4 

11 

START 

K) 

MATURE 

11 

0.5 

12 

START 

L) 

TRAIN 

13 

0.6 

13 

START 

M) 

HIUUAL 

11 

0.5 

14 

START 

N> 

CASHED 

16 

0.7 

ARMY  i,  WORK  FORCE 


This  variable  contains  the  random  start  point  for  Perceptions/ 
Beliefs  attrioutes  for  youtns  uiho  received  active  Army  and 
civilian  job  questions.  All  values  have  an  equal  probability 
of  selection.  RANOPEYC  was  not  used  in  Version  1  of  the 
questionnaire. 
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702 

RANOPEYO 

NUM 

2  RAND1PE  PEYI/B 

RANDOM 

START:  ARMY  i  COLLEGE 

■ 

Inapplicable 

1  839 

79.5 

.U 

Not  on  quex 

297 

12.8 

1 

START:  A)  WIDE 

17 

0.7 

2 

START:  B)  PHYS 

12 

0.5 

3 

START:  C)  PROUD 

8 

0.3 

4 

START:  D)  STEP 

13 

0.6 

5 

START:  E)  LEADER 

19 

0.8 

6 

START:  F)  HITECH 

1  5 

0.6 

7 

START:  G)  CIVCAR 

12 

0.5 

6 

START:  H)  SELCON 

14 

0.6 

9 

START:  I)  POTEN 

9 

0.4 

10 

START:  J)  MENTAL 

1  6 

0.7 

11 

START:  K)  MATURE 

16 

0.7 

12 

START:  L)  TRAIN 

8 

0.3 

13 

START:  M)  HIOuAl 

11 

C.5 

14 

START:  N)  CASHED 

6 

0.3 

This 

variable  contains  the 

random  start  point  for  Perceptions/ 

Sellers  attributes  for  youths  uiho  received  active  Army  and 

college  questions*  All  values  have 

an  equal  probability  of 

selection*  kANOPEYO  was  not 

used  in 

Version  1  ot  the 

questionnaire . 

703 

YVSERPAR 

NUM 

2  AGREE  PE4:  PART-TIME 

WORK  -  RESERVE 

• 

Inapplicable 

171  5 

74.2 

.0 

Don't  know 

1 

0.0 

*  U 

Not  on  quex 

297 

12.8 

1 

DISAGREE  CMPLTLY 

5 

0.2 

2 

DISAGREE  SOMEWHT 

24 

1  .0 

3 

NEITHER 

89 

3.8 

4 

AGREE  SOMEWHAT 

125 

5.4 

5 

AGREE  COMPLETELY 

56 

2.4 

704 

YGSERPAR 

NUM 

2  AGREE  PE5:  PART-TIME 

WORK  -  NATIONAL  GUARD 

* 

Inapplicable 

1740 

75.3 

.0 

Don't  know 

2 

0.1 

.u 

Mot  on  quex 

297 

12.8 

1 

DISAGREE  CMPLTLY 

9 

0.4 

2 

DISAGREE  SOMEwHT 

20 

0.9 

3 

NEITHER 

94 

4.1 

4 

AGREE  SOMEWHAT 

104 

4.5 

5 

AGREE  COMPLETELY 

4  6 

2.0 
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|rder  variable  type  length  format  label 


705  YDSAMEPA  NUM  2  YDSAMEPA  0£14  DOES  YOUTH  LIVE  WITH  OAO/STEP-DAO 


.Q 

Not  on  quex 

297 

12.8 

.R 

Refused 

6 

0.3 

1 

FATHER 

1118 

48.4 

2 

STEP-FATHER 

129 

5.6 

3 

NEITHER 

757 

32.7 

4 

BOTH 

5 

0.2 

706  YDSAMEMA  NUM  2  YOSAMEMA  0E14A  OOES  YOUTH  LIVE  WITH  MOM/STEP-MOM 


.0 

Don't  know 

1 

C.O 

.u 

Noton  quex 

297 

12.8 

.R 

Refused 

3 

0.1 

1 

MOTHER 

1  438 

62.2 

2 

STEP-MOTHER 

38 

1  .6 

3 

NEITHER 

534 

23.1 

4 

BOTH 

1 

0.0 

707  YPAROEC  NUM  2  YPAKDEC  PL1 A  INTERVIEW  PARENT  OR  STEP-PARENT 


■ 

Inapplicable 

2002 

86.6 

•  u 

Not  on  quex 

297 

12.8 

.  .R 

Refused 

1 

0.0 

1  1 

PARENT 

6 

0.3 

"  2 

STEP-PARENT 

6 

0.3 

16:19:20.09 

23:00:10.28 

23:30:23.83 


TURNAROUND  TIME  (APPROXIMATE) 

Job  submitted:  22“MA Y*1 987 
Execution  started:  22“MAY“1987 
Job  completed:  22"*MAY"1987 


Itemized  resource  cnarges  for  this 


session  so  far^  toiloui: 


NODE: 

ACCOUNT: 

PROJECT: 

USERNAME: 

UIC: 

BAUD  RATE: 


SYST6 

945265 

MDR945213 

:qooioo/00022i: 


START  TIME:  22-MAr-l987  23:00:00.05 

FINISH  TIME:  22-MAY-1987  23:30:25.32 

billing  period: 870501 
WEEKDAY:  FRIDAY 

terminal  PORT: 


DESCRIPTION  OF  CHARGE 


WUANTITY 


EXPENDITURE 


ALL  CHARGE  LEVELS 

ALL  BAUD  RATES(SECS) 

CPU  TIME  (SECS) 

BUFFERED  I/O 
DIRECT  I/O 
PAGE  FAULTS 

TOTAL  FOR  THIS  SESSION 
MljR94521  3  job  terminated  at  22*MA 

Accounting  information: 

Buffered  I/O  count:  5133 

Direct  I/O  count:  25095 

Page  faults:  4861 

Charged  CPU  time:  0  UU:12:54.5l 


1825 

o.ooou 

770 

6.1 600 

5074 

0.0000 

25069 

0.0000 

4653 

Q.UOOO 

1987  23:30:33.95 

$ 

6.1600 

Peak  luorking  set 

size ; 

4779 

Peak  page  tile  size: 

4835 

Mounted  volumes: 

0 

Elapsed  time: 

0  00: 

30:38 

Appendix  A.  INTRODUCTION  TO  YUTHVERB  FILE 


Summary.  The  YUTHVERB  file  is  a  separate  data  file  contain¬ 
ing  unitized  responses  to  the  verbatim  questions  in  the  ACOMS 
questionnaire  (KR-15  and  KR-17) .  Based  on  aided  and  unaided 
responses  to  the  Knowledge-Recall  section  of  the  ACOMS  question¬ 
naire,  youth  respondents  were  asked  for  verbatim  impressions 
relating  to  Army  advertising  messages  (if  they  recalled  seeing  or 
hearing  Army  ads) ,  and  for  impressions  of  one  other  service  or 
component  that  they  recalled.  These  questions  are  labeled  KR-15 
for  Army  and  KR-17  for  other  services  (see  Question  Bank  section 
of  this  manual) . 

Subsequent  to  data  collection,  the  ACOMS  data  preparation 
staff  reviewed  these  verbatim  responses  and  unitized  them  accord¬ 
ing  to  the  coding  scheme  described  in  Table  2 .  Unitization  is 
the  process  of  separating  the  respondent's  verbatim  answers  into 
discrete  blocks  of  text  corresponding  to  a  single  idea  or 
thought,  and  assigning  codes  to  those  blocks  (or  units) .  The 
result  is  the  YUTHVERB  file,  which  contains  all  available  uni¬ 
tized  responses  to  KR-15  and  KR-17  for  the  youths  in  the  main 
survey  data  file  "YUTHMAIN."  YUTHVERB  is  distinct  from  YUTHMAIN 
both  because  of  the  emphasis  on  verbatim  text  rather  than  numeric 
codes,  and  because  of  the  intermediate  coding  activity  that  was 
performed  on  the  data. 


Relationship  of  YUTHVERB  to  Hard  Ccpv  Questionnaire 

Before  using  the  YUTHVERB  data  file,  it  may  be  useful  to 
review  briefly  the  Knowledge-Recall  section  of  the  ACOMS  anno¬ 
tated  questionnaire.  Notice  that  a  respondent  is  first  asked 
which  service  or  component  advertisements  he  can  recall  without 
aid  (KR-1) .  This  is  followed  by  testing  the  respondent's  aided 
recall  for  those  services  or  components  not  mentioned  in  KR-1 
(KR-5  through  KR-13) . 

If  the  youth  recalled  an  Army  advertisement  either  in  KR-1 
(unaided)  or  in  KR-6  (aided) ,  he  is  asked  KR-15  (the  verbatim 
impressions  of  Army  ad  messages) .  One  service  or  component  is 
then  selected  randomly  from  all  other  military  advertising 
recalled  (aided  or  unaided),  and  the  respondent's  impressions  are 
collected  in  KR-17.  Note  that,  depending  on  the  youth's 
responses  to  KR-1  through  KR-13,  he  may  be  asked  either  KR-15  or 
KR-17,  or  both,  or  neither. 
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Pile  Layout  of  YUTHVERB 


A  complete  listing  of  variables  on  the  YUTHVERB  data  file  is 
shown  in  Table  1.  The  observations  are  sorted  by  CASEID  and 
YUTHNUM,  to  match  the  YUTHMAIN  file;  they  are  further  sorted  by 
UNISCRN,  so  that  the  KR-IS  unitized  responses  always  precede 
those  for  KR-17  for  any  youth. 


Table  1 

Contents  of  the  YUTHVERB  Data  File 


NUMBER  OF  OBSERVATIONS:  5958  NUMBER  OF  VARIABLES:  8 

- LIST  OF  VARIABLES  AND  ATTRIBUTES . 


# 

VARIABLE 

TYPE 

LENGTH 

1 

CASEID 

CHAR 

8 

2 

YUTHNUM 

CHAR 

2 

3 

UNISCRN 

CHAR 

8 

4 

UNIUNIT 

NUM 

2 

5 

UN  I  SUB 

NUN 

2 

6 

UNICODE 

NUM 

3 

7 

UN I  TEXT 

CHAR 

45 

8 

SERVICE 

NUM 

2 

LABEL 

HOUSEHOLD  ID  NUMBER 
YOUTH  ID  NUMBER 
QUESTION  NUMBER 
RESPONSE  UNIT  NUMBER 
RESPONSE  SUBUNIT  NUMBER 
COOING  CATEGORY 
VERBATIM  TEXT  OF  RESPONSE 
SERVICE  OR  COMPONENT  REFERENCED 


Multiple  Records;  UNIUNIT  and  UNISUB.  For  each  verbatim 
question,  the  response  may  contain  up  to  five  unitizations,  e.g., 
the  youth  may  have  mentioned  up  to  five  distinct  impressions  in 
his  response.  These  unitizations  are  contained  in  the  variable 
UNIUNIT,  which  can  range  from  1  to  5,  per  screen,  per  youth; 
UNIUNIT  indicates  the  number  of  the  unitized  response.  Because 
the  text  field  (UNITEXT) ,  which  contains  the  actual  unitized 
response,  is  limited  to  45  characters,  and  because  it  is  possible 
for  a  unitized  response  to  exceed  those  45  characters,  the 
variable  UNISUB  indicates  the  subrecord  number  within  a  single 
unitized  response. 

For  instance,  a  youth  with  three  brief  responses  to  KR-15 
might  have  three  KR-15  observations — the  first  with  UNIUNIT  =  1 
and  UNISUB  =  1,  the  second  with  UNIUNIT  =  2  and  UNISUB  =  1,  and 
the  third  with  UNIUNIT  =  3  and  UNISUB  =  1.  Another  youth  with  a 
single  unitized  response  to  KR-15,  in  excess  of  45  characters, 
might  have  two  KR-15  observations — the  first  with  UNIUNIT  =  1  and 
UNISUB  =  1,  and  the  second  with  UNIUNIT  =  1  and  UNISUB  =  2. 

Other  YUTHVERB  variables;  UNISCRN.  UNICODE.  UNITEXT  and 
SERVICE .  For  each  observation,  the  YUTHVERB  data  file  contains 
these  four  variables.  UNISCRN  refers  to  the  Question  Bank  screen 
number,  and  will  be  either  KR15  or  KR17  for  all  observations. 
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UNICODE  is  the  code  assigned  by  the  ACOMS  data  prep  staff  to 
indicate  the  nature  of  the  unitized  response  (see  Table  2  for 
coding  scheme) .  UNITEXT  is  the  actual  text  of  the  unitized 
verbatim  response,  as  recorded  by  the  telephone  interviewers. 
SERVICE  indicates  which  service  or  component  the  verbatim  ques¬ 
tion  for  that  observation  is  referring  to;  note  that,  since  a  0 
in  SERVICE  refers  to  Army,  all  KR-15  observations  will  have 
SERVICE  =  0,  while  all  KR-17  observations  will  have  a  nonzero 
value  in  SERVICE. 
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Table  2 


Coding  Scheme  for  UNICODE  on  YUTHVERB 


INAPPLICABLE 

.R 

REFUSED 

.D 

DK 

.N 

NOT  ASCERTAINED 

100 

SERVICE 

no 

SERVE  COMMUNITY 

120 

SERV  AMR  IN  HTWN 

130 

PT  MIL  &  CIV  JOB 

UO 

TIME  HONOR  TRAD 

150 

EXPER  PROUD  OF 

161 

SERVE  COUNTRY 

200 

CHALLENGE 

210 

PHYSICAL  CHALENG 

220 

MENTAL  CHALLENGE 

300 

JOB/CAREER  DEVLP 

310 

TRAINING  OPPRTUN 

320 

JOB  OPPRTUNS 

330 

WRK  HITECH  EQUIP 

340 

CIV  CAREER  DEVLP 

351 

VOCATIONAL  TRAIN 

400 

SELF-DEVELOPMENT 

410 

DEV  LEADER  SKILL 

420 

DEV  SELF-CONFID 

430 

DEV  MATURE  PERSN 

440 

DEV  POTENTIAL 

450 

ADVTG  OVER  COLLG 

460 

WRK  HIQUAL  PEOPL 

471 

DEV  DISCIPLINE 

481 

DEVELOP  PRIDE 

500 

MONEY/BENEFITS 

600 

EDUC/BENEFITS 

700 

TRAVEL 

800 

FRAGMENT  IMPRESN 

810 

EXCITNG  WEEKENDS 

821 

ADVENTURE 

822 

EXCITEMENT 

823 

FUN 

831 

RESPECT 

841 

OPPORTUNITY 

851 

LEARNING 

861 

EXPERIENCE 

871 

HELPING 

881 

BETTER  FUTURE 

900 

OTHER 

911 

DETAILS/DESCR  AO 

921 

SLOGAN  RECALL 

931 

DISBELIEF  IN  AD 

941 

IGNORES  ADS 

951 

JOIN/ENLIST 

961 

POS  MI  SC  COMMENT 

971 

NEG  MI SC  COMMENT 
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Relationship  of  YPTHVERB  to  the  YUTHMAIN  Data  File 


Matching  Observations.  As  mentioned  above,  there  may  be 
multiple  YUTHVERB  observations  for  each  record  in  YUTHMAIN. 

Every  observation  in  YUTHVERB  will  match  a  youth  record  in 
YUTHMAIN,  although,  because  of  skip  patterns,  not  every  record  in 
YUTHMAIN  necessarily  has  a  corresponding  set  of  YUTHVERB 
observations . 

Key  Variables  on  YUTHMAIN;  YKRMSGAR  and  YKRMSGOT.  In  addi¬ 
tion  to  the  analytic  Knowledge-Recall  variables  which  determine 
the  verbatim  questions  a  youth  will  receive,  Westat  has  derived 
two  variables  (on  YUTHMAIN)  to  aid  analysis.  YKRMSGAR  indicates 
the  status  of  the  youth's  response  to  KR-15:  1  =  received  KR15 

and  has  one  or  more  YUTHVERB  observations,  2  =  answers  to  KR-1 
through  KR-1 3  cause  KR-15  to  be  skipped,  .R  =  received  KR-15  but 
refused  to  answer,  and  .D  =  answered  "Don't  Know"  to  KR-15. 
YKRMSGOT  contains  the  status  of  the  youth ' s  response  to  KR-17 , 
using  the  same  format.  Note  that  refusals  and  don't-knows  to  KR- 
15  and  KR-17  were  not  unitized,  because  of  the  lack  of  text. 
Frequencies  for  YKRMSGAR  and  YKRMSGOT  are  shown  in  Table  3. 


Table  3 

Frequencies  for  YKRMSGAR  and  YKRMSGOT  on  YUTHMAIN 


STATUS  OF  KR 

VERBATIM 

RESPONSE:  ARMY 

CUMULATIVE 

CUMULATIVE 

YKRMSGAR 

FREQUENCY 

PERCENT 

FREQUENCY 

PERCENT 

■  D 

104 

4.5 

104 

4.5 

.R 

2 

0.1 

106 

4.6 

VALID  ANSWER 

2088 

90.3 

2194 

94.9 

Q  NOT  ASKED 

118 

5.1 

2312 

100.0 

STATUS  OF  KR  VERBATIM  RESPONSE:  NON 

CUMULATIVE 

YKRMSGOT  FREQUENCY  PERCENT  FREQUENCY 

-ARMY 

CUMULATIVE 

PERCENT 

.0 

241 

10.4 

241 

10.4 

.R 

2 

0.1 

?43 

10.5 

VALID  ANSWER 

2040 

88.2 

2283 

98.7 

Q  NOT  ASKED 

29 

1.3 

2312 

100.0 
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Features  of  the  YUTHVERB  Data  File 


YUTHVERB  consists  of  5958  total  observations,  representing 
2209  of  the  2312  youths  in  YUTHMAIN.  As  Table  3  shows,  there 
are  2088  sets  of  observations  for  KR-15  and  2040  sets  for  KR-17 . 
Tables  4  and  5  show  the  breakdown  of  SERVICE  for  KR-15  and  KR- 
17,  respectively;  Tables  6  and  7  show  the  respective  breakdown 
of  UNICODE. 


Table  4 

Format  for  SERVICE  on  YUTHVERB 


0 

OK 

1 

AIR  FORCE 

2 

ROTC 

3 

ARHY  NATL  GUARD 

4 

ARMY  RESERVE 

5 

COAST  GUARD 

6 

MARINES 

7 

NAVY 

8 

ALL  SERVICES 

Table  5 

Frequencies  for 

SERVICE 

ARHY 

3227 

54.2 

3227 

54.2 

AIR  FORCE 

351 

5.9 

3578 

60.1 

ROTC 

268 

4.5 

3846 

64.6 

ARMY  NATL  GUARD 

306 

5.1 

4152 

69.7 

ARMY  RESERVE 

293 

4.9 

4445 

74.6 

COAST  GUARD 

185 

3.1 

4630 

77.7 

MARINES 

550 

9.2 

5180 

86.9 

NAVY 

314 

5.3 

5494 

92.2 

ALL  SERVICES 

464 

7.8 

5958 

100.0 
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Table  6 


One-way  Frequencies  for  UNICODE  for  KR15  Youths 


COOING  CATEGORY 


UNICCX>E 

FREQUENCY 

PERCENT 

CUMULATIVE 

FREQUENCY 

CUMULATIVE 

PERCENT 

100 

28 

1.3 

28 

1.3 

130 

5 

0.2 

33 

1.6 

161 

116 

5.6 

149 

7.1 

200 

55 

2.6 

204 

9.8 

210 

5 

0.2 

209 

10.0 

300 

220 

10.5 

429 

20.5 

310 

5 

0.2 

434 

20.8 

320 

1 

0.0 

435 

20.8 

330 

2 

0.1 

437 

20.9 

340 

3 

0.1 

440 

21.1 

400 

104 

5.0 

544 

26.1 

410 

9 

0.4 

553 

26.5 

420 

3 

0.1 

556 

26.6 

430 

14 

0.7 

570 

27.3 

440 

152 

7.3 

722 

34.6 

450 

11 

0.5 

733 

35.1 

471 

1 

0.0 

734 

35.2 

481 

2 

0.1 

736 

35.2 

500 

62 

3.0 

798 

38.2 

600 

286 

13.7 

1084 

51.9 

700 

20 

1.0 

1104 

52.9 

810 

2 

0.1 

1106 

53.0 

821 

49 

2.3 

1155 

55.3 

822 

26 

1.2 

1181 

56.6 

823 

32 

1.5 

1213 

58.1 

831 

2 

0.1 

1215 

58.2 

841 

55 

2.6 

1270 

60.8 

851 

18 

0.9 

1288 

61.7 

861 

42 

2.0 

1330 

63.7 

871 

15 

0.7 

1345 

64.4 

881 

32 

1.5 

1377 

65.9 

900 

160 

7.7 

1537 

73.6 

911 

1 

0.0 

1538 

73.7 

921 

56 

2.7 

1594 

76.3 

931  . 

5 

0.2 

1599 

76.6 

941 

13 

0.6 

1612 

77.2 

951 

124 

5.9 

1736 

83.1 

961 

77 

3.7 

1813 

86.8 

971 

11 

0.5 

1824 

87.4 

981 

264 

12.6 

2088 

100.0 

Table  7 


One-Way  Frequencies  for  UNICODE  for  KR17  Youths 


UNICODE 

COOING  CATEGORY 

CUMULATIVE 

FREQUENCY  PERCENT  FREQUENCY 

CUMULATIVE 

PERCENT 

100 

21 

1.0 

21 

1.0 

.  110 

5 

0.2 

26 

1.3 

120 

2 

0.1 

28 

1.4 

130 

66 

3.2 

94 

4.6 

161 

92 

4.5 

186 

9.1 

200 

36 

1.8 

222 

10.9 

210 

2 

0.1 

224 

11.0 

220 

2 

0.1 

226 

11.1 

300 

137 

6.7 

363 

17.8 

310 

2 

0.1 

365 

17.9 

320 

2 

0.1 

367 

18.0 

330 

3 

0.1 

370 

18.1 

340 

1 

0.0 

371 

18.2 

351 

1 

0.0 

372 

18.2 

400 

73 

3.6 

445 

21.8 

410 

13 

0.6 

458 

22.5 

420 

3 

0.1 

461 

22.6 

430 

11 

0.5 

472 

23.1 

440 

24 

1.2 

496 

24.3 

450 

11 

0.5 

507 

24.9 

471 

2 

0.1 

509 

25.0 

481 

4 

0.2 

513 

25.1 

500 

35 

1.7 

548 

26.9 

600 

168 

8.2 

716 

35.1 

700 

59 

2.9 

775 

38.0 

810 

9 

0.4 

784 

38.4 

821 

41 

2.0 

825 

40.4 

822 

35 

1.7 

860 

42.2 

823 

23 

1.1 

883 

43.3 

831 

1 

0.0 

884 

43.3 

841 

35 

1.7 

919 

45.0 

851 

22 

1.1 

941 

46.1 

861 

33 

1.6 

974 

47.7 

871 

9 

0.4 

983 

48.2 

881 

16 

0.8 

999 

49.0 

900 

263 

12.9 

1262 

61.9 

921 

48 

2.4 

1310 

64.2 

931 

3 

0.1 

1313 

64.4 

941 

24 

1.2 

1337 

65.5 

951 

87 

4,3 

1424 

69.8 

961 

54 

2.6 

1478 

72.5 

971 

6 

0.3 

1484 

72.7 

981 

556 

27.3 

2040 

100.0 
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VARIABLE 

ORDER 

TYPE 

LEN 

FORMAT 

LABEL 

61 

CHAR 

3 

$ADIF 

AREA  OF  DOMINANT  INFLUENCE  (1985) 

ibULTTOT 

693 

NUM 

2 

SC5  HOW  MANY  OLDER  THAN  24 

AREA 

62 

CHAR 

3 

$CHAR 

HH  PHONE  NUMBER  AREA  CODE 

■ttplace 

63 

CHAR 

10 

SCHAR 

HH  PLACE  NAME/  AT8T  TAPE 

MBYFLG 

89 

NUM 

2 

BABYFLG 

IS  THERE  A  13-15  YEAR  OLD  IN  HH 

BE4CHK 

192 

NUM 

2 

CCHECK 

CONST.  CHECK:  BE2/  BE4 

MI6A0E 

56 

NUM 

2 

RCTGBDE 

USAREC  RECRUITING  BRIGADE 

piGBATT 

57 

CHAR 

2 

SBRGBT 

HH  BRIGADE/BATTALION  RSIO  CODE 

"aseio 

1 

CHAR 

8 

$CHAR 

HOUSEHOLD  ID  NUMBER 

^USIO 

24 

NUM 

3 

3  DIGIT  CLUSTER  IDENTIFIER 

pTYFIPS 

65 

CHAR 

3 

$CHAR 

HH  COUNTY  FIPS  CODE 

Pl3T024 

100 

NUM 

2 

AGERANG 

SC10A  AGE  CATEGORY  (IF  AGE  MISSING) 

EAGE 

99 

NUM 

3 

SC10  AGE  OF  YOUTH  (IF  DOB  MISSING) 

pALCAGE 

14 

NUM 

3 

SC9  CALCULATED  AGE  FROM  DATE  OF  BIRTH 

POBOO 

96: 

NUM 

2 

SC9  YOUTH  DATE  OF  BIRTH/  DAY 

EDOBMM 

97 

NUM 

2 

OOBMNTH 

SC9  YOUTH  DATE  OF  BIRTH/  MONTH 

^OBYY 

98 

NUM 

2 

SC9  YOUTH  DATE  OF  BIRTH,  YEAR 

pi9CHK 

136 

NUM 

2 

CCHECK 

EE19  CONST.  CHECK:  CUR  EHP  VS.  NO  JOB 

“eichk 

124 

NUN 

2 

CCHECK 

E£1  CONST.  CHECK:  EE1  VS.  AGE 

EE3CHK 

126 

NUM 

2 

CCHECK 

EE3  CONST.  CHECK:  EE1  VS.  EE3 

■eschk 

590 

NUM 

2 

CCHECK 

CONST  CHECK:  LAST  DATE  IN  SCHOOL  VS.  NOW 

■eoconp 

107 

NUM 

2 

EEOCOMP 

SC13  HIGHEST  LEVEL  OF  EDUC  COMPLETED 

EEDCOVER 

111 

NUM 

2 

YESNO 

Sei3B  VERIFIES  SCHOOLING  COMPLETED 

AEDENCUR 

106 

NUM 

2 

YESNO 

SC14  IS  YOUTH  CURRENTLY  IN  SCHOOL 

■edentyp 

108 

NUM 

2 

EDENTYP 

SC15  TYPE  SCHOOL  Y  CURRENTLY  ENROLLED 

Teoenyrc 

110 

NUM 

2 

EOENYRC 

SC17  YOUTH  IN  1/  2/  3/  4/5  YR  COLLEGE 

^OENTRH 

109 

NUM 

2 

EOENYRH 

SC16  Y  CURRENTLY  IN  9/  10/  11/  12  GRADE 

■eoenyrj 

694 

NUM 

2 

EEOENYRJ 

SC17A  IS  Y  IN  1ST  OR  2N0  YR  OF  jR  COLLEG 

WNAM 

94 

CHAR 

25 

SCHAR 

SC8  YOUTH'S  FIRST  NAME  (STATUS) 

EHISP 

18 

NUM 

2 

YESNO 

SC20  IS  YOUTH  HISPANIC 

■hsoipl 

105 

NUM 

2 

YHSDIPL 

SC13A  TYPE  OF  HIGH  SCHOOL  DIPLOMA 

».I6TYPM 

10 

NUM 

2 

ELIGTYP 

YOUTH'S  SAMPLE  CELL/  BASED  ON  MAIN  INT 

ELIGTYPS 

9 

NUM 

2 

ELIGTYP 

YOUTH'S  SAMPLE  CELL/  BASED  ON  SCREENER 

pIVAODR 

112 

NUM 

2 

YESNO 

SC18  DOES  YOUTH  LIVE  AT  THIS  ADDRESS 

■livdorh 

113 

NUM 

2 

YESNO 

SC18A  DOES  Y  LIVE  IN  STUDENT  HOUSING 

TLNAM 

95 

CHAR 

25 

SCHAR 

SC21* YOUTH'S  LAST  NAME  (STATUS) 

^MILACT 

102 

NUM 

2 

YESNO 

sen  YOUTH  EVER  IN  ACTIVE  MIL/NG/ RESERV 

■milserv 

104 

NUM 

2 

YESNO 

SC11A  IS  YOUTH  PRESENTLY  IN  MILITARY 

Vmilwait 

103 

NUM 

2 

YESNO 

SC12  YOUTH  WAITING  TO  GO  ON  ACTIVE  DUTY 

ENUMTOT 

80 

NUM 

2 

TOTAL  YOUTH  AGED  13-24  FINAL 

PACE 

17 

NUM 

2 

RACE 

SC19  YOUTH'S  RACE 

■RSPAGE 

93 

NUM 

2 

YESNO 

SC76  IS  RESPONDENT  13  TO  24 

ESEX 

101 

NUM 

2 

SEX 

SEX  OF  ENUMERATED  YOUTH 

PGE 

15 

NUM 

2 

FAGEFMT 

AGE  CATEGORIES  FOR  POST-STRATIFICATION 

■ELIGTOT 

82 

NUM 

2 

#  FEMALES  ELIGIBLE'FOR  MAIN  INTERVIEW 

^MSAMP 

25 

NUM 

2 

YESNO 

ENUMERATE/INTERVIEW  FEMALES  IN  THIS  HH 

FEMTOT 

77 

NUM 

2 

SC7A  HOW  MANY  FEMALES  AGED  13  TO  24 

■femtot 

79 

NUM 

2 

TOTAL  FEMALES  AGED  13-24  FINAL 

■MALETOT 

78 

>NUM 

2 

TOTAL  MALES  AGED  13-24  FINAL 

FRAME 

22 

NUM 

2 

FRAMFMT 

SAMPLE  FRAME  FROM  WHICH  HH  SELECTED 

PJLLWGHT 

29 

NUM 

8 

FINAL  ADJUSTED  WEIGHT 

pODCNTY 

66 

NUM 

2 

GDC NT Y 

DETERMINES  IF  COUNTY  IS  WITHIN  THE  STATE 

"OODZIP 

68 

NUM 

2 

GOOOZIP 

DETERMINES  IF  ZIP  IS  WITHIN  THE  STATE 

HHSTATE 

59 

CHAR 

2 

$STATE 

HH  STATE  POSTAL  CODE 

4 
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VARIABLE 

ORDER 

TYPE 

LEN 

FORMAT 

LABEL 

1PAGE 

16 

NUM 

2 

IMPUTED  AGE 

iPRACE 

21 

NUM 

2 

PSRACE 

IMPUTED  RACE/ETHNICITY 

INDONN 

23 

NUM 

2 

INDONNF 

CLUSTER  CONTAINED  IN  DONNELLEY  FRAME 

^ITWGHT 

28 

NUM 

8 

INITIAL  WEIGHT 

}NGSAMP 

27 

NUM 

2 

YESNO 

IS  HH  IN  LONGITUDINAL  SAMPLE 

HALEFEM 

75 

NUM 

2 

SEX 

SC6  IS  THIS  PERSON  MALE  OR  FEMALE 

Ml 

iLETOT 

76 

NUN 

2 

SC7  HOW  MANY  MALES  AGED  13  TO  24 

1 

\RKFLG 

691 

NUM 

2 

MARKFLGF 

RECRUITING  MARKET  FLAG 

m 

ELIGTOT 

81 

NUM 

2 

#  MALES  ELIGIBLE  FOR  MAIN  INTERVIEW 

Mi 

fY29CHK 

334 

NUM 

2 

CCHECK 

CONST  CHECK:  MH28  S  MH29  HOURS 

1 

^Y2CHK1 

293 

NUM 

2 

CCHECK 

CONST  CHECK;  MHl  =  1  &  MH2  =0  HOURS 

II 

4Y2CHK2 

294 

NUN 

2 

CCHECK 

CONST  CHECK;  MH2  >  168  HOURS 

MHYCHK 

350 

NUM 

2 

CCHECK 

CONST  CHECK;  TOTAL  HOURS 'IN  MHY  >168 

■ 

VERSION 

7 

NUM 

2 

MAIN  INTERVIEW  VERSION  NUMBER 

1 

Y17CHK1 

317 

NUM 

2 

CCHECK 

CONST  CHECK;  MH16  =18  HHl7. =  0  HOURS 

MY17CHK2 

318 

NUM 

2 

CCHECK 

CONST  CHECK:  MHl7  >  168  HOURS 

4NELPEY 

13 

NUM 

2 

PEPANEL 

YOUTH  SAMPLE  SUBGROUP  FOR  ANALYSIS 

PASFLG 

692 

NUM 

2 

PPASFLGF 

PRIMARY  FEMALE  ANALYTIC  SAMPLE  FLAG 

PS1TOT 

86 

NUM 

2 

NO.  YOUTHS  IN  PRIMARY  FEM.  SAMPLE/  16-20 

PFS2T0T 

87 

NUM 

2 

NO.  YOUTHS  IN  PRIMARY  FEM.  SAMPLE/  21-24 

1 

iONCITY 

69 

CHAR 

20 

$CHAR 

SC4E  CITY  WHERE  PHONE  IS  LOCATED 

1 

iONCNTY 

64 

CHAR 

25 

XGHAR 

SC4B  IN  WHAT  COUNTY  IS  PHONE  LOCATED 

PHONEOTH 

90 

NUM 

2 

YESNO 

SC35  ARE  THERE  ADDITIONAL  PHONE  NUMBERS 

If 

^ONLOC 

72 

NUN 

2 

PHONLOC 

SC3  PHONE  LOCATED  IN  HOME  OR  BUSINESS 

1 

Nonuse 

71 

NUM 

2 

PHONUSE 

SC2  IS  PHONE  USED  FOR  HOME  OR  BUSINESS 

fhonver 

70 

NUM 

2 

PHONVER 

SCI  IS  DIALED  PHONE  NUMBER  CORRECT 

iONZIP 

67 

CHAR 

5 

$CHAR 

SC4C  ZIP  CODE  WHERE  PHONE  IS  LOCATED 

lASFLG 

11 

NUM 

2 

PMASFLGF 

PRIMARY  MALE  ANALYTIC  SAMPLE  FLAG 

liSiTOT 

83. 

NUN 

2 

NO.  YOUTHS  IN  PRIMARY  MALE  SAMPLE/  16-^20 

PMS2TOT 

84 

NUM 

2 

NO.  YOUTHS  IN  PRIMARY  MALE  SAMPLE/  21*f24 

SEXSAMP 

26 

NUM 

2 

PSEXSMP 

WHICH  PARENT  TO  INTERVIEW  FROM  THIS  HH 

ACE1 

20 

NUM 

2 

PSRACE 

RACE/ETHNICITY  FOR  POST-STRATIFICATION 

RANO1000 

413 

NUM 

4 

PE  WEIGHTED  SELECTION  OF  PANEL  3  SERVICE 

ft 

ANDIAY 

271 

NUM 

2 

randiay: 

lAY  RANDOM  NUMBER 

1 

RNOIPl 

147 

NUM 

2 

RAN01IP 

IP4  RANDOM  START  FOR  CATEGORIES 

TrANOIF2 

150 

NUN 

2 

RAN01IP 

IP6  RANDOM  START  FOR  CATEGORIES 

& 

AN0IP3 

160 

NUN 

2 

RAN03IP 

IP8_11A  RANDOM  START  FOR  MILITARY  PLANS 

1 

ANOIP4 

161 

NUN 

2 

RAND4IP 

IP8.10  RANDOM  START  FOR  MILITARY  PLANS 

i 

4N0KAY 

558 

NUM 

2 

RANDKAY 

KA4  RANDOMIZE  FIRST  BRANCH  FOR  GI  BILL 

RANDKRY 

396 

NUM 

2 

RANDKR 

KR17  RANDOM  SELECTION  OF  SERV/COMPONENT 

■ 

AN0KRY2 

376 

NUM 

2 

KNOW 

KR5-KR13  RANDOM  START  AIDED  AD  RECALL 

1 

ANDKS 

401 

NUM 

2 

RANOKS 

KS1  RANDOM  START  FOR  SLOGANS 

RANOPE3 

412 

NUM 

2 

RAN03PE 

PE  RANDOM  SELECTION  OF  PANEL  2  SUBGROUP 

ft 

ANDPE8 

410 

NUM 

2 

RAND8PE 

PE  RANDOM  SELECTION  FROM  8  SERVICES 

1 

^NDPE9 

411 

NUM 

2 

RAN09PE 

PE  RANDOM  SELECTION  FROM  9  SERVICES 

TANOPEY1 

414 

NUM 

2 

RAN01PE 

PEY1  RANDOM  START  FOR  ARMY 

RANDPEY4 

415 

NUM 

2 

RAN04PE 

PEY4  RANDOM  START  FOR  ARMY  RESERVE 

1 

ANDPEY5 

416 

NUM 

2 

RAN04PE 

PEY5  RANDOM  START  FOR  NATIONAL  GUARD 

1 

^NDPEY6 

417 

NUM 

2 

RANOIPE 

PEY6  RANDOM  START  FOR  AF/MC/NA/ALL 

RAN0PEY7 

418 

NUM 

2 

RAND7PE 

PEY7  RANDOM  START  FOR  CIVILIAN  JOB 

ft 

lANDPEYS 

419 

NUM 

2 

PE8RAND 

PEY8  RANDOM  START  FOR  COLLEGE 

1 

ANDPEYA 

699 

NUM 

2 

RANDPEYA 

PEYl/4/5  RANDOM  START;  ARMY  &  ARV/ANG 

f 

ANDPEYB 

700 

NUM 

2 

RANDIPE 

PEYl/6  RANDOM  START;  ARMY  &  AF/MC/NA/ALL 

R 

ANDPEYC 

701 

NUM 

2 

RANOIPE 

PEYl/7  RANDOM  START;  ARMY  8  WORK  FORCE 
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VARIABLE 

ORDER 

TYPE 

LEN 

FORMAT 

LABEL 

Iandpeyo 

702 

NUH 

2 

RANDIPE 

PEYl/8  RANDOM  START 

WANOPEYO 

698 

NUM 

2 

RANOROER 

WHICH  PE  REFERENT  I. 

RANDROY 

114 

NUM 

2 

RANDRO 

MODULE  ROTATION  FOR 

■epli 

591 

NUM 

8 

REPLICATE 

WEIGHT 

1 

Ieplio 

600 

NUM 

8 

REPLICATE 

HEIGHT 

10 

REPL11 

601 

NUM 

8 

REPLICATE 

WEIGHT 

11 

ttPLl2 

602 

NUM 

8 

REPLICATE 

WEIGHT 

12 

■ePL13 

603 

NUM 

8 

REPLICATE 

WEIGHT 

13 

"ePL14 

604 

NUM 

8 

REPLICATE 

WEIGHT 

14 

REPL15 

605 

NUM 

8 

REPLICATE 

WEIGHT 

15 

KPL16 

606 

NUM 

8 

REPLICATE 

WEIGHT 

16 

ii:PLl7 

607 

NUM 

8 

REPLICATE 

WEIGHT 

17 

REPL18 

608 

NUM 

8 

REPLICATE 

WEIGHT 

18 

■EPL19 

609 

NUM 

8 

REPLICATE 

WEIGHT 

19 

|epL2 

592 

NUM 

8 

REPLICATE 

WEIGHT 

2 

RE PL 20 

610 

NUM 

8 

REPLICATE 

WEIGHT 

20 

iEPL21 

611 

NUM 

8 

REPLICATE 

WEIGHT 

21 

KPL22 

612 

NUM 

8 

REPLICATE 

WEIGHT 

22 

WPL23 

613 

NUM 

8 

REPLICATE 

WEIGHT 

23 

REPL24 

614 

NUH 

8 

REPLICATE 

WEIGHT 

24 

■EPL2S 

615 

NUM 

8 

REPLICATE 

WEIGHT 

25 

■ePL26 

616 

NUM 

3 

REPLICATE 

WEIGHT 

26 

REPL27 

617 

NUM 

8 

REPLICATE 

WEIGHT 

27 

[iEPL28 

613 

NUM 

8 

REPLICATE 

WEIGHT 

28 

■epl29 

619 

NUM 

8 

REPLICATE 

WEIGHT 

29 

"ePL3 

593 

NUM 

8 

REPLICATE 

WEIGHT 

3 

RE  PL 30 

620 

NUM 

8 

REPLICATE 

WEIGHT 

30 

|epL31 

621 

NUM 

8 

REPLICATE 

WEIGHT 

31 

l■EPL32 

622 

NUM 

8 

REPLICATE 

WEIGHT 

32 

RePL33 

623 

NUM 

8 

REPLICATE 

WEIGHT 

33 

■EPL34 

624 

NUM 

8 

REPLICATE 

WEIGHT 

34 

|epL35 

625 

NUM 

8 

REPLICATE 

WEIGHT 

35 

REPL36 

626 

NUM 

8 

REPLICATE 

WEIGHT 

36 

AEPL37 

627 

NUM 

8 

REPLICATE 

WEIGHT 

37 

■ePL38 

628 

NUM 

8 

REPLICATE 

WEIGHT 

38 

TEPL39 

629 

NUM 

8 

REPLICATE 

WEIGHT 

39 

REPL4 

594 

NUM 

8 

REPLICATE 

WEIGHT 

4 

|epl4o 

630 

NUM 

8 

REPLICATE 

HEIGHT 

40 

1epl41 

631 

NUH 

8 

REPLICATE 

WEIGHT 

41 

REPL42 

632 

NUM 

8 

REPLICATE 

WEIGHT 

42 

■EPL43 

633 

NUM 

8 

REPLICATE 

WEIGHT 

43 

|ePL44 

634 

NUM 

8 

REPLICATE 

WEIGHT 

44 

REPL45 

635 

NUM 

8 

REPLICATE 

WEIGHT 

45 

^EPL46 

636 

NUM 

8 

REPLICATE 

WEIGHT 

46 

■ePL47 

637 

NUM 

8 

REPLICATE 

WEIGHT 

47 

1ePL48 

638 

NUM 

8 

REPLICATE 

WEIGHT 

48 

REPL49 

639 

NUM 

8 

REPLICATE 

WEIGHT 

49 

■epls 

595 

NUM 

8 

REPLICATE 

WEIGHT 

5 

■EPL50 

640 

NUM 

8 

REPLICATE 

WEIGHT 

50 

REPL51 

641 

NUM 

8 

REPLICATE 

WEIGHT 

51 

||EPLS2 

642 

NUM 

8 

REPLICATE 

WEIGHT 

52 

■ePL53 

643 

NUM 

8 

REPLICATE 

WEIGHT 

53 

TePL54 

644 

NUM 

8 

REPLICATE 

WEIGHT 

54 

REPL55 

645 

NUM 

8 

REPLICATE 

WEIGHT 

55 

i  KA 


4 
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VARIABLE 

ORDER 

TYPE 

LEN 

FORMAT 

LABEL 

|ePLS6 

646 

NUM 

8 

REPLICATE  WEIGHT  56 

iEPL57 

647 

NUM 

8 

REPLICATE  WEIGHT  57 

REPL58 

643 

NUM 

8 

REPLICATE  WEIGHT  58 

ftPLS9 

649 

NUM 

8 

REPLICATE  WEIGHT  59 

KPL6 

596 

NUM 

8 

REPLICATE  WEIGHT  6 

REPL60 

650 

NUM 

8 

REPLICATE  WEIGHT  60 

iEPL6l 

651 

NUM 

8 

REPLICATE  WEIGHT  61 

pPL62 

652 

NUM 

8 

REPLICATE  WEIGHT  62 

"eplbs 

653 

NUM 

8 

REPLICATE  WEIGHT  63 

MPL64 

654 

NUM 

8 

REPLICATE  WEIGHT  64 

■ePL65 

655 

NUM 

8 

REPLICATE  HEIGHT  65 

iEPL66 

656 

NUM 

8 

REPLICATE  WEIGHT  66 

REPL67 

657 

NUM 

8 

REPLICATE  WEIGHT  67 

PPL68 

658 

NUM 

8 

REPLICATE  WEIGHT  68 

|ePL7 

597 

NUM 

8 

REPLICATE  WEIGHT  7 

REPL8 

598 

NUM 

8 

REPLICATE  WEIGHT  8 

^PL9 

599 

NUM 

8 

REPLICATE  WEIGHT  9 

■espinhh 

73 

NUM 

2 

YESNO 

SC40  IS  respondent  a  hh  member 

TOTCREG 

58 

CHAR 

2 

SROTCFMT 

ROTC  REGION/BRIGADE 

SCRNOATE 

4 

CHAR 

6 

SCHAR 

date  of  SCREENER 

■elyyhm 

3 

NUM 

4 

YYMHNUM 

YEAR  AND  MONTH  HH  SELECTED  INTO  SAMPLE 

■fstot 

88 

NUM 

2 

NO.  YOUTHS  IN  SECONDARY  FEMALE  SAMPLE 

SHSTOT 

85 

NUM 

2 

NO.  YOUTHS  IN  SECONDARY  MALE  SAMPLE 

||TFIPS 

60 

NUM 

2 

STFIP 

HH  STATE  FIPS  CODE 

■VERSION 

6 

NUM 

2 

SCREENER  VERSION  NUMBER 

Targyuth 

8 

CHAR 

2 

SCHAR 

YUTHNUM  TARGET  Y  FOR  PARENTAL  INTERVIEW 

^FACKA 

45 

NUM 

8 

WEIGHT  FACTOR  FOR  KA  MODULE 

■facks 

43 

NUM 

8 

WEIGHT  FACTOR  FOR  KS  MODULE 

WFACMH 

44 

NUM 

8 

WEIGHT  FACTOR  FOR  MH  MODULE 

WFACPEA 

46 

NUM 

8 

WEIGHT  FACTOR  FOR  PE  (ACTIVE) 

■facpec 

54 

NUM 

8 

WEIGHT  FACTOR  FOR  PE  (COLLEGE) 

■facpef 

49 

NUM 

8 

WEIGHT  FACTOR  FOR  PE  (AIR  FORCE) 

UFACPEG 

48 

NUM 

8 

HEIGHT  FACTOR  FOR  PE  (NATIONAL  GUARD) 

UFACPEM 

50 

NUM 

8 

WEIGHT  FACTOR  FOR  PE  (MARINE  CORPS) 

■facpen 

51 

NUM 

8 

WEIGHT  FACTOR  FOR  PE  (NAVY) 

"facper 

55 

NUM 

8 

WEIGHT  FACTOR  FOR  PE  (ROTC/OFFICER) 

JAFACPES 

52 

NUM 

8 

WEIGHT  FACTOR  FOR  PE  (MILITARY) 

■FACPEV 

47 

NUM 

8 

HEIGHT  FACTOR  FOR  PE  (RESERVE) 

Pfacpew 

53 

NUM 

8 

HEIGHT  FACTOR  FOR  PE  (CIVILIAN  JOB) 

WGHTKA 

32 

NUM 

8 

WEIGHT  FOR  KA  MODULE 

■GHTKS 

30 

NUM 

8 

WEIGHT  FOR  KS  MODULE 

■GHTMH 

31 

NUM 

8 

WEIGHT  FOR  MH  MODULE 

WGHTPEA 

33 

NUM 

8 

WEIGHT  FOR  PE  (ACTIVE) 

^GHTPEC 

41 

NUM 

8 

WEIGHT  FOR  PE  (COLLEGE) 

■GHTPEF 

36 

NUM 

8 

HEIGHT  FOR  PE  (AIR  FORCE) 

TfGHTPEG 

35 

NUM 

8 

WEIGHT  FOR  PE  (NATIONAL  GUARD) 

WGHTPEM 

37 

NUM 

8 

WEIGHT  FOR  PE  (MARINE  CORPS) 

■ghtpen 

38 

NUM 

8 

WEIGHT  FOR  PE  (NAVY) 

■GHTPER 

42 

NUM 

8 

WEIGHT  FOR  PE  (ROTC/OFFICER) 

WGHTPES 

39 

NUM 

8 

WEIGHT  FOR  PE  (MILITARY) 

UGHTPEV 

34 

NUM 

8 

WEIGHT  FOR  PE  (RESERVE) 

■GHTPEW 

40 

NUM 

8 

WEIGHT  FOR  PE  (CIVILIAN  JOB) 

Tphonloc 

92 

NUM 

2 

PHONLOC 

SC36A  OTHER  PHONE  IN  HOME  OR  BUSINESS 

JLPHONUSE 

91 

NUM 

2 

PHONUSE 

SC36  OTHER  PHONE  FOR  HOME  OR  BUSINESS 

ACOHS  YUTHMAIN  VARIABLE  LIST  FOR  OCT  86  TO  JUN  87 


Current  as  of  Q87*2  (Jan/  Feb/  Mar) 


destroy  ehen  replaced  for  Q87*3 


VARIABLE 

ORDER 

TYPE 

LEN 

FORMAT 

Kcashed 

433 

NUM 

2 

AGREE 

rACIVCAR 

426 

NUM 

2 

AGREE 

]^DARBIL 

390 

NUM 

2 

YESNO 

Aoarmag 

388 

NUM 

2 

YESNO 

HOARMAL 

391 

NUM 

2 

YESNO 

YADAROTH 

395 

NUM 

2 

yadoth 

pOARPAM 

393 

NUM 

2 

YESNO 

POARPAP 

389 

NUM 

2 

YESNO 

YADARPOS 

392 

NUM 

2 

YESNO 

jUDARRAD 

387 

NUM 

2 

YESNO 

POARTV 

386 

NUM 

2 

YESNO 

tIdaryel 

394 

NUM 

2 

YESNO 

YAHIQUAL 

432 

NUM 

2 

AGREE 

Ahitech 

425 

NUM 

2 

AGREE 

PiDAF 

377 

NUM 

2 

YESNO 

YAIDALL 

385 

NUM 

2 

YESNO 

pIOANG 

380 

NUM 

2 

YESNO 

■klDAR 

378 

NUM 

2 

YESNO 

niDARO 

379 

NUM 

2 

YESNO 

^lOARV 

381 

NUM 

2 

YESNO 

PIDCG 

382 

NUM 

2 

YESNO 

PlOMC 

383 

NUM 

2 

YESNO 

YAIDNA 

384 

NUM 

2 

YESNO 

PLEADER 

424 

NUM 

2 

AGREE 

IMMATURE 

430 

NUM 

2 

AGREE 

YAMENTAL 

429 

NUM 

2 

AGREE 

pPHYS 

421 

NUM 

2 

AGREE 

PPOTEN 

428 

NUM 

2 

AGREE 

Hproud 

422 

NUM 

2 

AGREE 

YARMBOSS 

250 

NUM 

2 

BAOGOOD 

Armcoun 

246 

NUM 

2 

6A0G000 

Prmcow 

248 

NUM 

2 

BAOGOOD 

YARMOAO 

241 

NUM 

2 

BAOGOOD 

pRMFARM 

243 

NUM 

2 

BAOGOOD 

I^RMFMIL 

244 

NUM 

2 

BAOGOOD 

YARMFNO 

245 

NUM 

2 

BAOGOOD 

JURMMOM 

242 

NUM 

2 

BAOGOOD 

■VRMSTUD 

249 

NUM 

2 

BAOGOOD 

¥armteac 

247 

NUM 

2 

BAOGOOD 

YASELCON 

427 

NUM 

2 

AGREE 

PSTEP 

423 

NUM 

2 

AGREE 

Ptadbel 

400 

NUM 

2 

pratead 

YATAOLIK 

399 

NUM 

2 

YRATEAO 

HATRAIN 

431 

NUM 

2 

AGREE 

Ptsflg 

12 

NUM 

2 

YATSFLGF 

TAWIDE 

420 

NUM 

2 

AGREE 

j;^BABOSS 

188 

NUM 

2 

YESNO 

pACONT 

200 

NUM 

2 

YBACONT 

Vbacoun 

185 

NUM 

2 

YESNO 

YBACOW 

187 

NUM 

2 

YESNO 

■baoao 

180 

NUM 

2 

YESNO 

Paevrec 

176 

NUM 

2 

YESNO 

YBAFRAR 

194 

NUM 

2 

YESNO 

JLBAFREMP 

191 

NUM 

2 

YESNO 

LABEL 

PEI  GET  MONET  FOR  EDUCATION:  ARMT 

PEI  CIVILIAN  CAREER  DEVELOP:  ARMY 

KR14  RECALLS  ARMY  AO  ON  BILLBOARDS 

KR14  RECALLS  ARMY  AO  IN  MAGAZINES 

KR14  RECALLS  ARMY  AO  IN  MAIL 

KR14  RECALLS  ARMY  AO  SOMEWHERE  ELSE 

KR14  RECALLS  ARMY  AD  IN  PAMPHLETS 

KR14  RECALLS  ARMY  AD  IN  NEWSPAPERS 

KR14  RECALLS  ARMY  AO  ON  POSTERS 

KR14  RECALLS  ARMY  AO  ON  RADIO 

KR14  RECALLS  ARMY  AO  ON  TV 

KR14  RECALLS  ARMY  AO  IN  YELLOW  PAGES 

PEI  HIGHLY  TRAINED  COWORKERS:  ARMY 

PE1  USE  HIGH-TECH  EQUIPMENT:  ARMY 

KR5  AIDED  AD  RECALL  FOR  AIR  FORCE 

KR13  AIDED  AD  RECALL  FOR  ALL  SERVICES 

KR8  AIDED  AO  RECALL  FOR  ARMY  NAT  GUARD 

KR6  AIDED  AO  RECALL  FOR  ARMY 

KR7  AIDED  AO  RECALL  FOR  ARMY  ROTC 

KR9  AIDED  AO  RECALL  FOR  ARMY  RESERVE 

KR10  AIDED  AD  RECALL  FOR  COAST  GUARD 

KR11  AIDED  AO  RECALL  FOR  MARINE  CORPS 

KR12  AIDED  AD  RECALL  FOR  NAVY 

PEI  DEVELOP  LEADERSHIP  SKILLS:  ARMY 

PEI  MATURE  AND  RESPONSIBLE:  ARMY 

PE1  MENTALLY  CHALLENGING:  ARMY 

PEI  PHYSICALLY  CHALLENGING:  ARMY 

PEI  DEVELOP  YOUR  POTENTIAL:  ARMY 

PEI  EXPERIENCE  TO  BE  PROUD  OF:  ARMY 

SI1  FEEL  ABOUT  Y  ARMY  ENL:  EMPLOYER 

SI1  FEEL  ABOUT  Y  ARMY  ENL:  SCH  COUNSELOR 

SI1  FEEL  ABOUT  Y  ARMY  ENL:  COrWORKERS 

SI1  FEEL  ABOUT  Y  ARMY  ENL:  FAfHER 

SI1  FEEL  ABOUT  Y  ARMY  ENL:  FREN  ARMY  EXP 

SI1  FEEL  ABOUT  Y  ARMY  ENL:  FREN  OTH  MIL 

SI1  FEEL  ABOUT  Y  ARMY  ENL:  FREN  NO  MIL 

SI1  FEEL  ABOUT  Y  ARMY  ENL:  MOTHER 

SI1  FEEL  ABOUT  Y  ARMY  ENL:  FELLOW  STUDNT 

SI1  FEEL  ABOUT  Y  ARMY  ENL:  TEACHERS 

PEI  DEVELOP  SELF-CONFIDENCE:  ARMY 

PE1  STEPPING  STONE  TO  COLLEGE:  ARMY 

AT2  HOW  MUCH  YOUTH  BELIEVES  ARMY  ADS 

ATI  HOW  MUCH  YOUTH  LIKED  ARMY  ADS 

PEI  TRAINING  IN  USEFUL  SKILLS:  ARMY 

86  YATS  II  SAMPLE  FLAG 

PEI  WIDE  VARIETY  OF  JOBS:  ARMY 

BE2  Y  DISCUSS  ARMY  WITH  EMPLOYER 

BE8A  HOW  FIRST  CONTACT  W/  ARMY  RECRUITER 

6E2  Y  DISCUSS  ARMY  WITH  SCH  COUNSLR 

BE2  Y  DISCUSS  ARMY  WITH  CO-WORKER 

BE2  Y  DISCUSS  ARMY  WITH  FATHER 

BE1A  Y  EVER  TALK  WITH  MILITARY  RECRUITER 

BE6  WAS  FRIEND  Y  TALKED  WITH  IN  ARMY 

BE4  WAS  FRIEND  Y  TALKED  WITH  AT  WORK 


ACOMS  YUTHMAIN  VARIABLE  LIST  FOR  OCT  86  TO  JUN  87 
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VARIABLE 

ORDER 

TYPE 

LEN 

FORMAT 

LABEL 

Ibafren 

178 

NUM 

2 

YESNO 

BE2  Y  DISCUSS  ARMY  WITH  FRIENDS 

T8AFRMIL 

193 

NUM 

2 

YESNO 

BE5  WAS  FRIEND  Y  TALKED  WITH  IN  SERVICE 

j^AFRSCH 

190 

NUM 

2 

YESNO 

BE3  WAS  FRIEND  Y  TALKED  WITH  FROM  SCHOOL 

BAGIFT 

202 

NUM 

2 

YESNO 

BEIO  Y  RESPOND  TO  ARMY  AO  IN  PAST  6  MO 

%AH0M 

179 

NUM 

2 

YESNO 

Be2  Y  DISCUSS  ARMY  WITH  MOTHER 

YBAOTH 

189 

NUM 

2 

YESNO 

BE2  Y  DISCUSS  ARMY  WITH  OTHERS 

■barec 

186 

NUM 

2 

YESNO 

BE2  Y  DISCUSS  ARMY  WITH  RECRUITER 

■barel 

182 

NUM 

2 

YESNO 

BE2  Y  DISCUSS  ARMY  WITH  OTH  RELATIVE 

YBASIB 

181 

NUM 

2 

YESNO 

BE2  Y  DISCUSS  ARMY  WITH  BROTHER/SISTER 

j^ASPOU 

183 

NUM 

2 

YESNO 

BE2  Y  DISCUSS  ARMY  WITH  SPOUSE 

■batalk 

177 

NUM 

2 

YESNO 

BE1  Y  TALK  ABOUT  JOINING  ARMY  PAST  6  MO 

Tbatalki 

201 

NUM 

2 

YBATALK 

6E8B  HOW  FIRST  TALK  W/  ARMY  RECRUITER 

YBATEAC 

184 

NUM 

2 

YESNO 

BE2  Y  DISCUSS  ARMY  WITH  TEACHER 

■batest 

204 

NUM 

2 

YESNO 

BE12  Y  TAKE  TEST  FOR  ARMY  IN  PAST  6  MO 

■bavisit 

203 

MUM 

2 

YESNO 

BE11  Y  VISIT  ARMY  RECR  STATN  PAST  6  MO 

YBCACF 

219 

NUN 

2 

YESNO 

BE19  DID  ANYONE  TALK  TO  Y  ABOUT  ACF 

MjSCAPPL 

224 

NUM 

2 

YESNO 

BE24  Y  SUBMIT  COLLEGE  APPL  IN  PAST  6  MO 

|bcboss 

217 

NUM 

2 

YESNO 

BE18  Y  DISCUSS  COLLEGE  WITH  EMPLOYER 

YBCCOUN 

214 

NUM 

2 

YESNO 

BE18  Y  DISCUSS  COLLEGE  WITH  SCH  COUNSLR 

XBCCOW 

216 

NUM 

2 

YESNO 

BE18  Y  DISCUSS  COLLEGE  WITH  CO^WORKER 

■bcdao 

209 

NUM 

2 

YESNO 

BE18  Y  DISCUSS  COLLEGE  WITH  FATHER 

tocfren 

207 

NUM 

2 

YESNO 

BE18  Y  DISCUSS  COLLEGE  WITH  FRIENDS 

YBCGI 

220 

NUM 

2 

YESNO 

BE19  DIO  ANYONE  TALK  TO  Y  ABOUT  GI  BILL 

■bcmom 

208 

NUM 

2 

YESNO 

6E18  Y  DISCUSS  COLLEGE  WITH  MOTHER 

jjpCOTH 

218 

NUM 

2 

YESNO 

BE18  Y  DISCUSS  COLLEGE  WITH  OTHERS 

YBCREC 

215 

NUM 

2 

YESNO 

BE18  Y  DISCUSS  COLLEGE  WITH  A  RECRUITER 

AfaBCREL 

211 

NUM 

2 

YESNO 

BEIB  Y  DISCUSS  COLLEGE  WITH  OTH  RELATIVE 

■bcrotc 

221 

NUM 

2 

YESNO 

BE19  DID  ANYONE  TALK  TO  Y  ABOUT  ROTC  SCH 

TBCSIB 

210 

NUM 

2 

BEYN 

BE18  Y  DISCUSS  COLLEGE  WITH  BROTHER/SIS 

YBCSPOU 

212 

NUM 

2 

YESNO 

BE18  Y  DISCUSS  COLLEGE  WITH  SPOUSE 

■BCTALK 

206 

NUM 

2 

YESNO 

BE17  Y  TALK  ABOUT  COLLEGE  IN  PAST  6  MO 

Vbcteac 

213 

NUM 

2 

YESNO 

BE18  Y  DISCUSS  COLLEGE  WITH  A  TEACHER 

YBCTEST 

223 

NUM 

2 

YESNO 

BE21  Y  TAKE  COLLEGE  ADM  TEST  PAST  6  MO 

■BCTHOT 

205 

NUM 

2 

YESNO 

BE16  Y  THINK  ABOUT  COLLEGE  IN  PAST  6  MO 

Ibcveap 

222 

NUM 

2 

YESNO 

BE19  DIO  ANYONE  TALK  TO  Y  ABOUT  VEAP 

YBMREC 

195 

NUM 

2 

YESNO 

BE7  Y  TALK  TO  RECRUITER  PAST  6  MONTHS 

^BHRECAF 

197 

NUM 

2 

YESNO 

B68  Y  TALKED  TO  AN  AIR  FORCE  RECRUITER 

■BMRECAR 

196 

NUM 

2 

YESNO 

BE8  Y  TALKED  TO  AN  ARMY  RECRUITER 

Tbmrecmc 

199 

NUM 

2 

YESNO 

8E8  Y  TALKED  TO  A  MARINE  RECRUITER 

ybmrecna 

198 

NUM 

2 

YESNO 

BE8  Y  TALKED  TO  A  ^NAVY  RECRUITER 

■bwappl 

240 

NUM 

2 

YESNO 

BE32  Y  APPLY  FOR  ANY  JOBS  IN  PAST  6  MO 

■bwboss 

237 

NUM 

2 

YESNO 

8E27  Y  DISCUSS  FT  WORK  WITH  EMPLOYER 

YBWCOUN 

234 

NUM 

2 

YESNO 

BE27  Y  DISCUSS  FT  WORK  WITH  SCH  COUNSLR 

jMBWCOW 

236 

NUM 

2 

YESNO 

BE27  Y  DISCUSS  FT  WORK  WITH  CO-WORKER 

|bwoad 

229 

NUM 

2 

YESNO 

BE27  Y  DISCUSS  FT  WORK  WITH  FATHER 

YBWFREN 

227 

NUM 

2 

YESNO 

BE27  Y  DISCUSS  FT  WORK  WITH  FRIENDS 

XBWMOM 

228 

NUM 

2 

YESNO 

BE27  Y  DISCUSS  FT  WORK  WITH  MOTHER 

■BUOTH 

238 

NUM 

2 

YESNO 

BE27  Y  DISCUSS  FT  WORK  WITH  OTHERS 

^BWREC 

235 

NUM 

2 

YESNO 

8E27  Y  DISCUSS  FT  WORK  WITH  A  RECRUITER 

YBHREL 

231 

NUM 

2 

YESNO 

BE27  Y  DISCUSS  FT  WORK  WITH  OTH  RELATIVE 

■bwsib 

230 

NUM 

2 

YESNO 

8E27  Y  DISCUSS  FT  WORK  WITH  BROTHER/SIS 

■bwspou 

232 

NUM 

2 

YESNO 

BE27  Y  DISCUSS  FT  WORK  WITH  SPOUSE 

YBWTALK 

226 

NUM 

2 

YESNO 

BE26  Y  TALK  ABOUT  FT  WORK  IN  PAST  6  MO 

ABWTEAC 

233 

NUM 

2 

YESNO 

6E27  Y  DISCUSS  FT  WORK  WITH  A  TEACHER 

ACOHS  YUTHMAIN  VARIABLE  LIST  FOR  OCT  86  TO  JUN  87 
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■ 

VARIABLE 

ORDER 

TYPE 

LEN 

FORMAT 

LABEL 

|bwthot 

225 

NUM 

2 

YESNO 

BE25  Y  THINK  ABOUT  FT  WORK  IN  PAST  6  MO 

VBWVISIT 

239 

NUM 

2 

YESNO 

BE31  Y  VISIT  POTENTIAL  EMPLOYER/AGENCIES 

^CIVCAR 

535 

NUM 

2 

AGREE 

PE8  CIVILIAN  CAREER  DEVELOP:  COLLEGE 

■chiqual 

540 

NUM 

2 

AGREE 

PE8  HIGHLY  TRAINED  COWORKERS:  COLLEGE 

tcleaoer 

534 

NUM 

2 

AGREE 

PE8  DEVELOP  LEADERSHIP  SKILLS:  COLLEGE 

YCMATURE 

539 

NUM 

2 

AGREE 

PE8  MATURE  AND  RESPONSIBLE:  COLLEGE 

■CMENTAL 

538 

NUM 

2 

AGREE 

PE8  MENTALLY  CHALLENGING:  COLLEGE 

■CPOTEN 

537 

NUM 

2 

AGREE 

PE8  DEVELOP  YOUR  POTENTIAL:  COLLEGE 

YCPROUD 

533 

NUM 

2 

AGREE 

PE8  EXPERIENCE  TO  BE  PROUD  OF:  COLLEGE 

HCSELCON 

536 

NUM 

2 

AGREE 

PE8  DEVELOP  SELF-CONFIDENCE:  COLLEGE 

■OCITY 

586 

CHAR 

20 

$CHAR 

0E40  NAME  OF  CITY  YOUTH  LIVES  IN 

TDCOUNTY 

585 

CHAR 

30 

$CHAR 

DE39  NAME  OF  COUNTY  YOUTH  LIVES  IN 

YDOAOBR 

576 

NUM 

2 

BRANCH 

OE21  MILITARY  BRANCH  FATHER  IN 

■OOAOLFS 

575 

NUM 

2 

PARNOO 

OE20  FATHER'S  JOB  STATUS 

VDEOOAO 

574 

NUM 

2 

EDLEVEL 

DE19  FATHER'S  HIGHEST  LEVEL  OF  EDUCATION 

YOEOMOM 

577 

NUM 

2 

EOLEVEL 

OE26  MOTHER'S  HIGHEST  LEVEL  OF  EDUCATION 

■OEDOTH 

581 

NUM 

2 

EDLEVEL 

OE19A  HEAD'S  HIGHEST  LEVEL  OF  EDUCATION 

lOETHNIC 

19 

NUM 

2 

ETHNIC 

DE5  TYPE  OF  HISPANIC  BACKGROUND 

YDMARITL 

570 

NUM 

2 

MARSTAT 

0E6  CURRENT  MARITAL  STATUS 

^OHOMLFS 

578 

NUM 

2 

PARNOO 

DE27  MOTHER'S  JOB  STATUS 

■downos 

580 

CHAR 

30 

SCHAR 

OE17  OTHER  SPECIFY  FOR  HEAD  OF  HOUSEHOLD 

TOOMNREL 

579 

NUM 

2 

RELAT 

DE17  HOUSEHOLD  HEAO'S  RELATIONSHIP  TO  Y 

YOPARENT 

572 

NUM 

2 

PARENTS 

OE15  WHICH  PARENT  YOUTH  LIVES  WITH 

■OROTCBR 

584 

NUM 

2 

ROTCTYP 

OE38  ROTC  BRANCH  OF  PARTICIPATION 

■OROTCEV 

582 

NUM 

2 

YESNO 

DE36  DID  YOUTH  PARTICIPATE  IN  ROTC 

YOROTCJS 

583: 

NUM 

2 

JRSR 

OE37  WAS  PARTICIPATION  IN  ROTC  JR  OR  SR 

tfpSAMEHH 

571 

NUM 

2 

YESNO 

0E14  DOES  YOUTH  LIVE  WITH  PARENTS 

■OSAMEMA 

706 

NUM 

2 

YD SA MEM A 

OE14A  DOES  YOUTH  LIVE  WITH  MOM/STEP-MOM 

YOSAHEPA 

705 

NUM 

2 

YOSAMEPA 

DE14  DOES  YOUTH  LIVE  WITH  OAD/STEP-DAO 

XOSSN 

588 

CHAR 

9 

5SSNFMT 

OE42  SOCIAL  SECURITY  NUMBER  (STATUS) 

■OUAGE 

573 

NUM 

2 

EARNER 

0E16  PRINCIPAL  WAGE  EARNER  IN  HOUSEHOLD 

WZIP 

587; 

CHAR 

5 

$CHAR 

DE41  ZIP  CODE  YOUTH  LIVES  IN 

YEDCOVER 

122 

NUM 

2 

YESNO 

EE1VER  VERIFIES  SCHOOLING  COMPLETED 

■eocur 

116 

NUM 

2 

YEDCUR 

EE4  IS  YOUTH  CURRENTLY  IN  SCHOOL 

■eoelalg 

129 

NUM 

2 

YEOELAL 

eE9  Y  TAKEN/WILL  TAKE  ELEMENTARY  ALGEBRA 

YEDENYRC 

121 

NUM 

2 

EDENYRC 

EE6B  IS  Y  IN  1/  Z,  3^  4/  5  YR  COLLEGE 

AEDENYRH 

120 

NUM 

2 

EDENYRH 

EE6A  IS  Y  IN  GRADE  9,  10^  11/  OR  12 

■EOENYRJ 

695 

NUM 

2 

EEOENYRJ 

EE6C  IS  Y  IN  1ST  OR  2NO  YR  OF  JR  COLLEGE 

TEOGEOM 

130 

NUM 

2 

YEOELAL 

EE10  Y  TAKEN/WILL  TAKE  PLANE  GEOMETRY 

XEOGRADE 

128 

NUM 

2 

YEOGRAO 

EE7  YOUTH  EDUCATIONAL  GRADE  AVERAGE 

■EOINALG 

131 

NUM 

2 

YEOELAL 

EE11  Y  TAKEN/WILL  TAKE  INTERNED  ALGEBRA 

Vedkino 

119 

NUM 

2 

YEDKINO 

EE6  KINO  OF  SCHOOL  YOUTH  ENROLLED  IN 

YEOLASTM 

117 

NUM 

2 

OOBMONTH 

EES  YOUTH  LAST  ATTENDED  SCHOOL/  MONTH 

■EOLASTY 

118 

NUM 

2 

EES  YOUTH  LAST  ATTENDED  SCHOOL/  YEAR 

|edlev 

123 

NUM 

2 

YEDLEV 

EE1  HIGHEST  LEVEL  OF  EDUC  COMPLETED 

YEDPLAN 

125 

NUM 

2 

YEOLEV 

EE3  HIGHEST  GRADE  PLAN  TO  COMPLETE 

XEOTRIG 

132 

NUM 

2 

YEOELAL 

EE12  Y  TAKEN/WILL  TAKE  TRIGONOMETRY 

■EMPCUR 

133 

NUM 

2 

YEMPCUR 

EE16  IS  YOUTH  CURRENTLY  EMPLOYED 

TEMPEASY 

140 

NUM 

2 

YEMPLOY 

EE24  YOUTH  EMPLOYMENT  DIFFICULTY  IN  COMM 

YEMPEMCK 

137 

CHAR 

2 

SYEMPCK 

EE19CK  VERIFIES  CURRENT  EMPLOYMENT 

■empever 

139 

NUM 

2 

YEMPEVR 

EE20  WAS  YOUTH  EVER  EMPLOYED  FULL-TIME 

■emphour 

135 

NUM 

2 

EE19  Y  HOURS  WORKED  PER  WEEK  IN  LAST  JOB 

YEMPHRCK 

138 

CHAR 

2 

SCHAR 

EE19CK  VERIFY  NO.  HRS  CURRENTLY  EMPLOYED 

dIEMPLOOK 

134 

NUM 

2 

YEMPLOK 

EE17  IS  YOUTH  LOOKING  FOR  EMPLOYMENT 

ACOMS  rUTHMAiN  VARIABLE  LIST  FOR  OCT  86  TO  JUN  87 


1  Current  as 

of  U87 

“2  (Jan/  Feb/ 

Mar)  - 

destroy  when  replaced  for  Q87"3 

VARIABLE 

ORDER 

TYPE 

LEN 

FORMAT 

label 

VAMACT 

267 

NUM 

2 

YESNO 

SI7 

ARE  Y  ARMY  FAMILY  IN  ACTIVE  ARMY 

"famaf 

262 

NUM 

2 

YESNO 

SI6 

Y  MIL  FAMILY  BRANCH  SERVICE-AF 

l^AMANG 

269 

NUH 

2 

YESNO 

SI7 

ARE  Y  ARMY  FAMILY  IN  NAT  GUARD 

VAHAR 

263 

NUM 

2 

YESNO 

SI6 

Y  MIL  FAMILY  BRANCH  SERVICE-ARMY 

#AMARO 

270 

NUM 

2 

YESNO 

SI7 

ARE  Y  ARMY  FAMILY  IN  ROTC 

YFAMARV 

268 

NUM 

2 

YESNO 

SI7 

ARE  Y  ARMY  FAMILY  IN  RESERVE 

If  AMCG 

264 

NUM 

2 

YESNO 

SI6 

Y  MIL  FAMILY  BRANCH  SERVICE-CG 

VAMMC 

265 

NUM 

2 

YESNO 

SI6 

Y  MIL  FAMILY  BRANCH  SERVICE-MC 

YFAMMIL 

261 

NUM 

2 

YESNO 

SIS 

Y  HAVE  FAMILY  CURRENTLY  IN  MILITARY 

If AMNA 

266 

NUM 

2 

YESNO 

S16 

Y  MIL  FAMILY  BRANCH  SERVICE-NAVY 

KCASHEO 

518 

NUM 

2 

AGREE 

PE6 

GET  MONEY  FOR  EDUCATION:  AIR  FORCE 

fICIVCAR 

490 

NUM 

2 

AGREE 

PE6 

CIVILIAN  CAREER  DEVELOP:  AIR  FORCE 

]^HIQUAL 

514 

NUM 

2 

AGREE 

PE6 

HIGHLY  TRAINED  COWORKERS:  AIR  FORCE 

VHITECH 

486 

NUM 

2 

AGREE 

PE6 

USE  HIGH-TECH  EwUIPMENT:  AIR  FORCE 

PLEADER 

482 

NUM 

2 

AGREE 

PE6 

DEVELOP  LEADERSHIP  SKILLS:  AIR  FORCE 

YFMATURE 

506 

NUM 

2 

AGREE 

PE6 

MATURE  AND  RESPONSIBLE:  AIR  FORCE 

VHENTAL 

502 

NUM 

2 

AGREE 

PE6 

MENTALLY  CHALLENGING:  AIR  FORCE 

B=phys 

470 

NUM 

2 

AGREE 

PE6 

PHYSICALLY  CHALLENGING:  AIR  FORCE 

YFPOTEN 

498 

NUM 

2 

AGREE 

PE6 

DEVELOP  YOUR  POTENTIAL:  AIR  FORCE 

j^PROUO 

474 

NUM 

2 

AGREE 

PE6 

EXPERIENCE  TO  BE  PROUD  OF:  AIR  FORCE 

VRENACT 

257 

NUH 

2 

YESNO 

S14 

ARE  Y  ARMY  FRIENDS  IN  ACTIVE  ARMY 

ft'RENAF 

252 

NUM 

2 

YESNO 

SI3 

Y  MIL  FRIENDS  BRANCH  OF  SERVICE-AF 

YFRENANG 

25  9 

NUM 

2 

YESNO 

SI4 

ARE  Y  ARMY  FRIENDS  IN  NAT  GUARD' 

Hrenar 

253 

NUM 

2 

YESNO 

SI3 

Y  MIL  FRIENDS  BRANCH  OF  SERVICE-ARMY 

Ifrenaro 

260 

NUM 

2 

YESNO 

SI4 

ARE  Y  ARMY  FRIENDS  IN  ROTC 

yfrenarv 

258 

NUM 

2 

YESNO 

SI4 

ARE  Y  ARMY  FRIENDS  IN  RESERVE 

IfRENCG 

254 

NUM 

2 

YESNO 

SI3 

Y  MIL  FRIENDS  BRANCH  OF  SERViCE-CG 

vrenmc 

255 

NUH 

2 

YESNO 

SI3 

Y  MIL  FRIENDS  BRANCH  OF  SERVICE-MC 

YFRENMIL 

251 

NUM 

2 

YESNO 

SI2 

Y  HAVE  FRIENDS  CURRENTLY  IN  MILITARY 

I^RENNA 

256 

NUM 

2 

YESNO 

SI3 

Y  MIL  FRIENDS  BRANCH  OF  SERVICE-NAVY 

VSELCON 

494 

NUM 

2 

AGREE 

PE6 

DEVELOP  SELF-CONFIDENCE:  AIR  FORCE 

#STEP 

478 

NUM 

2 

AGREE 

PE6 

STEPPING  stone  TO  COLLEGE:  AIR  FORCE 

YFTRAIN 

510 

NUM 

2 

AGREE 

PE6 

TRAINING  IN  USEFUL  SKILLS:  AIR  FORCE 

»MIOE 

466 

NUM 

2 

AGREE 

PE6 

WIDE  VARIETY  OF  JOBS:  AIR  FORCE 

VCASHED 

460 

NUM 

2 

AGREE 

PE5 

GET  MONEY  FOR  EDUCATION:  GUARD 

YGCIVCAR 

453 

NUM 

2 

AGREE 

PE5 

CIVILIAN  CAREER  DEVELOP:  GUARD 

UPHIQUAL 

459 

NUM 

2 

AGREE 

PE5 

HIGHLY  TRAINED  COWORKERS:  GUARD 

BHOME 

461 

NUM 

2 

AGREE 

PE5 

SERVE  AMERICA  IN  HOMETOWN:  GUARD 

TfeLEAOER 

452 

NUM 

2 

AGREE 

PE5 

DEVELOP  LEADERSHIP  SKILLS':  GUARD 

YGMATURE 

457 

NUM 

2 

AGREE 

PE5 

MATURE  AND  RESPONSIBLE:  GUARD 

KMENTAL 

456 

NUM 

2 

AGREE 

PE5 

MENTALLY  CHALLENGING:  GUARD 

WPOTEN 

455 

NUM 

2 

AGREE 

PE5 

DEVELOP  YOUR  POTENTIAL:  GUARD 

YGPROUD 

451 

NUM 

2 

AGREE 

PE5 

EXPERIENCE  TO  BE  PROUD  OF:  GUARD 

fCSELCON 

454 

NUM 

2 

AGREE 

PE5 

DEVELOP  SELF-CONFIDENCE:  GUARD 

fiSERCOM 

462 

NUM 

2 

AGREE 

PE5 

SERVE  YOUR  OWN  COMMUNITY:  GUARD 

YGSERPAR 

704 

NUM 

2 

AGREE 

PE5 

:  PART-TIME  WORK  -  NATIONAL  GUARD 

JUTRAIN 

458 

NUM 

2 

AGREE 

PE5 

TRAINING  IN  USEFUL  SKILLS:  GUARD 

ftwEEKEN 

463 

NUM 

2 

AGREE 

PE5 

INTERESTING  WEEKENDS:  GUARD 

TCWIDE 

450 

NUM 

2 

AGREE 

PE5 

WIDE  VARIETY  OF  JOBS:  GUARD 

YHEARDAR 

434 

NUM 

2 

YESNO 

PEIA  Y  EVER  HEARD  OF  ARMY  RESERVE 

•lEARONG 

449 

NUM 

2 

YESNO 

PE4A  Y  EVER  HEARD  OF  ARMY  NATIONAL  GUARD 

VEARORO 

545 

NUM 

2 

YESNO 

PE15A  Y  ever  heard  OF  ROTC  AT  COLLEGE 

YHSDIPL 

115 

NUM 

2 

YHSDIPL 

EE2 

YOUTH  HIGH  SCHOOL  DIPLOMA/  TYPE 

MCASHEO 

274 

NUM 

2 

RANGIMP 

lA 

IMP  OF  EARNING  MONEY  FOR  EDUCATION 

ACOMS  YUTHMAIN  VARIABLE  LIST  FOR  OCT  86  TO  JUN  87 
Current  as  of  Q87"2  (Jan^  Feb^  Mar)  •  destroy  uihen  replaced  for  Q87«3 


VARIABLE 

IlCIVCAR 
YICNTRY 
MHIQUAL 
■  HITECH 

“home 

YIINNOV 

K  LEADER 
MATURE 
YIMENTAL 

tPDOEMP 
POOIOL 
YIPDOMIL 
JUPOOOTH 
■  POOSCH 
ViPHYS 
YIPOTEN 

t  PROUD 
SELCON 
YISERCOM 
AISERPAR 
■  STEP 
TITRAIN 
YIWEEKcN 
KMIDE 
■  AOEP 
YKAEARN 
■KAEDBEN 
PCAGIAF 
YKAGIAR 
AKAGIMA 
■KAGINA 
TKALLCOL 
YKARGCOL 

tARGGI 
ARGHS 
YKARGJUN 

IKASAME 
KAWARD 
YKAYEARS 
^RMSGAR 

■krmsgot 

WRN6AF 

YKRNGAR 

■krngcg 

■krngmc 

YKRN6NA 
d|KRROAF 
■KRROAR 
TKRROCG 
YKRROMC 
■  RRONA 
■  RRVAF 
YKRRVAR 
■KRRVCG 


ORDER 

TYPE 

282 

NUM 

277 

NUM 

273 

NUM 

279 

NUM 

285 

NUM 

288 

NUM 

278 

NUM 

287 

NUM 

289 

NUM 

142 

NUM 

143 

NUM 

144 

NUM 

145 

NUM 

141 

MUM 

272 

NUM 

281 

NUM 

280 

NUM 

276 

NUM 

283 

NUM 

697 

NUM 

286 

NUM 

275 

NUM 

284 

NUM 

696 

NUM 

564 

NUM 

554 

NUM 

555 

NUM 

560 

NUM 

559 

NUM 

562 

NUM 

561 

NUM 

556 

NUM 

568 

NUM 

569 

NUM 

566 

NUM 

565 

NUM 

557 

NUM 

567 

NUM 

563 

NUM 

397 

NUM 

398 

NUM 

366 

NUM 

367 

NUM 

370 

NUM 

369 

NUM 

368 

NUM 

361 

NUM 

362 

NUM 

365 

NUM 

364 

NUM 

363 

NUM 

371 

NUM 

372 

NUM 

375 

NUM 

LEN  FORMAT 

2  RANGIMP 
2  RANGIMP 
2  RANGIMP 
2  RANGIMP 
2  RANGIMP 
2  RANGIMP 
2  RANGIMP 
2  RANGIMP 
2  RANGIMP 
2  YESNO 
2  YESNO 
2  YESNO 
2  YESNO 
2  YESNO 
2  RANGIMP 
2  RANGIMP 
2  RANGIMP 
2  RANGIMP 
2  RANGIMP 
2  RANGIMP 
2  RANGIMP 
2  RANGIMP 
2  RANGIMP 
2  RANGIMP 
2  YKADEP 
2  YKAEARN 
2  YKABEN 
2  YKAGIAF 
2  YKAGIAR 
2  YKAGIMA 
2  YKAGINA 
2  YKALCOL 
2  YKACOL 
2  YKAR6GI 
2.  YKARGHS 
2  YKAJOIN 
2  YKASAME 
2  YKAHARD 
2 

2  YKVERB 
2  YKVERB 
2  YESNO 
2  YESNO 
2  YESNO 
2  YESNO 
2  YESNO 
2  YESNO 
2  YESNO 
2  YESNO 
2  YESNO 
2  YESNO 
2  YESNO 
2  YESNO 
2  YESNO 


LABEL 

lA  IMP  OF  HELPING  CIVILIAN  CAREER  DEV 

lA  IMP  OF  SERVING  COUNTRY 

lA  IMP  OF  HIGHLY  TRAINED  COWORKERS 

lA  IMP  OF  WORKING  WITH  HI-TECH  EQUIP 

lA  IMP  OF  STAYING  IN  OWN  HOMETOWN 

lA  IMP  OF  USING  OWN  JUDGEMENT 

lA  IMP  OF  DEVELOPING  LEADERSHIP  SKILLS 

lA  IMP  OF  BECOM  MORE  MATURE/RESPONSIBLE 

lA  IMP  OF  HAVING  MENTAL  CHALLENGE 

IP1  Y  PLANS  TO  WORK 

IP1  Y  PLANS  TO  DO  NOTHING 

IP1  Y  PLANS  TO  JOIN  MILITARY/SERVICE 

IP1  Y  HAS  OTHER  PLANS 

IP1  Y  PLANS  TO  GO  TO  SCHOOL 

lA  IMP  OF  HAVING  PHYSICAL  CHALLENGE 

lA  IMP  OF  DEVELOPING  POTENTIAL 

lA  IMP  OF  EXPERIENCES  TO  BE  PROUD  OF 

lA  IMP  OF  DEVELOPING  SELF-CONFIDENCE 

lA  IMP  OF  COMMUNITY  SERVICE 

lA  IMP  OF  WORKING  PART-TIME 

lA  IMP  OF  STEPPING  FROM  HS  TO  COLLEGE 

lA  IMP  OF  TRAINING  IN  USEFUL  SKILLS 

lA  IMP  OF  WEEKEND  EXCITEMENT 

lA  IMP  OF  OPPORT  TO  FIND  A  JOB 

KA6  CAN  Y  JOIN  ARMY  OEP  4  ENTER  YR  LATER 

KA7  EARN  MONEY  FOR  COLLEGE  IN  ARMY 

KA1  AMOUNT  OF  ARMY  EDUCATION  BENEFITS 

KA4  DOES  THE  AIR  FORCE  OFFER  THE  GI  BILL 

KA4  DOES  THE  ARMY  OFFER  THE  GI  BILL 

KA4  DOES  MARINE  CORPS  OFFER  THE  GI  BILL 

KA4  DOES  THE  NAVY  OFFER  THE  GI  BILL 

KA2  WOULD  ARMY  PAY  FOR  ENTIRE  COLLEGE  ED 

KA11  EARN  COLLEGE  MONEY  IN  RESERVE/GUARO 

KA12  MAX  GI  BILL  AMOUNT  IN  RESERVE/GUARO 

KA9  CAN  ONLY  HS  GRADS  JOIN  RESERVE/GUARO 

KA8  CAN  HS  JRS  AGE  17  JOIN  RESERVE/GUARO 

KA3  COMPAR  ARMY  EDUC  BEN  TO  OTH  BRANCHES 

KAIO  WHO  SPONSORS  SCHOLAR-ATHLETE  AWARD 

KA5  MINIMUM  ARMY  ENLISTMENT 

STATUS  OF  KR  VERBATIM  RESPONSE:  ARMY 

STATUS  OF  KR  VERBATIM  RESPONSE:  NON-ARMY 

KR3  N  GUARD  AD  RECALLED  FOR  AIR  FORCE 

KR3  N  GUARD  AO  RECALLED  FOR  ARMY 

KR3  N  GUARD  AO  RECALLED  FOR  COAST  GUARD 

KR3  N  GUARD  AD  RECALLED  FOR  MARINES 

KR3  N  GUARD  AO  RECALLED  FOR  NAVY 

KR2  ROTC  AO  RECALLED  FOR  AIR  FCRCE 

KR2  ROTC  AO  RECALLED  FOR  ARMY 

KR2  ROTC  AO  RECALLED  FOR  COAST  GUARD 

KR2  ROTC  AO  RECALLED  FOR  MARINES 

KR2  ROTC  AD  RECALLED  FOR  NAVY 

KR4  RESERVE  AD  RECALLED  FOR  AIR  FORCE 

KR4  RESERVE  AO  RECALLED  FOR  ARMY 

KR4  RESERVE  AD  RECALLED  FOR  COAST  GUARD 
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1  Current  as 
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VARIABLE 

ORDER 

TYPE 

LEN 

FORMAT 

LABEL 

|(RRVMC 

374 

NUM 

2 

YESNO 

KR4 

RESERVE  AO  RECALLED  FOR  MARINES 

YKRRVNA 

373 

NUM 

2 

YESNO 

KR4 

RESERVE  AO  RECALLED  FOR  NAVY 

I^SAOVEN 

402 

NUM 

2 

KSANSWR 

KS2 

SLOGAN:  NOT  A  JOB^  AN  ADVENTURE 

Ksaim 

408 

NUM 

2 

KSANSWR 

KS8 

SLOGAN:  AIM  HIGH 

TXS8EALL 

404 

NUM 

2 

KSANSWR 

KS4 

SLOGAN:  BE  ALL  YOU  CAN  BE 

YKSGOOD 

406 

NUM 

2 

KSANSWR 

KS6 

SLOGAN:  LOOKING  FOR  A  FEW  GOOD  MEN 

■(SNOTCO 

409 

NUM 

2 

KSANSWR 

KS9 

SLOGAN:  NOT  A  COMPANY/  YOUR  COUNTRY 

■ksproud 

403 

NUM 

2 

KSANSWR 

KS3 

slogan:  the  few.  the  PROUD 

YKSSTART 

407 

NUM 

2 

KSANSWR 

KS7 

SLOGAN:  IT'S  A  GREAT  PLACE  TO  START 

MSWAY 

405 

NUM 

2 

KSANSWR 

KS5 

SLOGAN:  A  GREAT  WAY  OF  LIFE 

«AG1 

343 

NUM 

3 

MA6FMT 

MH32 

MAGAZINE  #1  READ  ON  REGULAR  BASIS 

TMAG2 

344 

NUM 

3 

MAGFMT 

MH32 

MAGAZINE  nZ  READ  ON  REGULAR  BASIS 

jyiAG3 

345 

NUM 

3 

MAGFMT 

MH32 

MAGAZINE  «3  READ  ON  REGULAR  BASIS 

WAG4 

346 

NUM 

3 

MAGFMT 

MH32 

MAGAZINE  #4  READ  ON  REGULAR  BASIS 

^AG5 

347 

NUM 

3 

MAGFMT 

MH32 

MAGAZINE  A5  READ  ON  REGULAR  BASIS 

YMAG6 

348 

NUM 

3 

MAGFMT 

MH32 

MAGAZINE  #6  READ  ON  REGULAR  BASIS 

■maghour 

349 

NUM 

3 

MH33 

HOURS  PER  WEEK  READING  MAGAZINES 

Imagread 

342 

NUM 

2 

YESNO 

MH31 

DOES  YOUTH  READ  MAGAZINES 

YHAINOAT 

5 

CHAR 

6 

$CHAR 

DATE 

OF  MAIN  INTERVIEW 

^CASHED 

517 

NUM 

2 

AGREE 

PE6 

GET  MONEY  FOR  EDUCATION:  MARINES 

■mcivcar 

489 

NUM 

2 

AGREE 

PE6 

CIVILIAN  CAREER-  DEVELOP:  MARINES 

TMHIQUAL 

513 

NUM 

2 

AGREE 

PE6 

HIGHLY  TRAINED  COWORKERS:  MARINES 

YMHITECH 

485 

NUM 

2 

AGREE 

PE6 

USE  HIGH-TECH  EQUIPMENT:  MARINES 

■mleader 

481 

NUM 

2 

AGREE 

PE6 

DEVELOP  LEADERSHIP  SKILLS:  MARINES 

Immature 

505 

NUM 

2 

AGREE 

PE6 

MATURE  AND  RESPONSIBLE:  MARINES 

YMMENTAL 

501 

NUM 

2 

AGREE 

PE6 

MENTALLY  CHALLENGING:  MARINES 

mPHYS 

469 

NUM 

2 

AGREE 

PE6 

PHYSICALLY  CHALLENGING:  MARINES 

H^POTEN 

497 

NUM 

2 

AGREE 

PE6 

DEVELOP  YOUR  POTENTIAL:  MARINES 

YMPROUD 

473 

NUM 

2 

AGREE 

PE6 

EXPERIENCE  TO  BE  PROUD  OF:  MARINES 

^SELCON 

493 

NUM 

2 

AGREE 

PE6 

DEVELOP  SELF-CONFIDENCE:  MARINES 

mSTEP 

477 

NUM 

2 

AGREE 

PE6 

STEPPING  STONE  TO  COLLEGE:  MARINES 

STRAIN 

509 

NUM 

2 

AGREE 

PE6 

TRAINING  IN  USEFUL  SKILLS:  MARINES 

YMWIOE 

465 

NUM 

2 

AGREE 

PE  6 

WIDE  VARIETY  OF  JOBS:  MARINES 

I^CASHEO 

516 

NUM 

2 

AGREE 

PE6 

GET  MONEY  FOR  EDUCATION:  NAVY 

mCIVCAR 

488 

NUM 

2 

AGREE 

PE6 

CIVILIAN  CAREER  DEVELOP:  NAVY 

YNHIQUAL 

512 

NUM 

2 

AGREE 

PE6 

HIGHLY  TRAINED  COWORKERS:  NAVY 

UNHITECH 

484 

NUM 

2 

AGREE 

Pc6 

USE  HIGH-TECH  EQUIPMENT:  NAVY 

■nleaoer 

480 

NUM 

2 

AGREE 

PE6 

DEVELOP  LEADERSHIP  SKILLS:  NAVY 

TNMATURE 

504 

NUM 

2 

AGREE 

PE6 

MATURE  AND  RESPONSIBLE;  NAVY 

Jt^NMENTAL 

500 

NUM 

2 

AGREE 

PE6 

MENTALLY  CHALLENGING:  NAVY 

»PHYS 

468 

NUM 

2 

AGREE 

PE6 

PHYSICALLY  CHALLENGING:  NAVY 

^POTEN 

496 

NUM 

2 

AGREE 

PE6 

DEVELOP  YOUR  POTENTIAL;  NAVY 

YNPROUD 

472 

NUM 

2 

AGREE 

PE6 

EXPERIENCE  TO  BE  PROUD  OF:  NAVY 

■NSELCON 

492 

NUM 

2 

AGREE 

PE6 

DEVELOP  SELF-CONFIDENCE:  NAVY 

■nstep 

476 

NUM 

2 

AGREE 

PE6 

STEPPING  STONE  TO  COLLEGE:  NAVY 

YNTRAIN 

508 

NUM 

2 

AGREE 

PE6 

TRAINING  IN  USEFUL  SKILLS:  NAVY 

^NUMLET 

127 

NUM 

2 

YNUMLET 

EE7 

SCHOOL  USE  LETTER  OR  NUMBER  GRADES 

■nwioe 

464 

NUM 

2 

AGREE 

PE6 

WIDE  VARIETY  OF  JOBS:  NAVY 

TOINNOV 

553 

NUM 

2 

AGREE 

PE3 

INNOVATIVE/CREATIVE:  OFFICER 

YOPROUD 

551 

NUM 

2 

AGREE 

PE3 

EXPERIENCE  TO  BE  PROUD  OF;  OFFICER 

■OUSECOL 

552 

NUM 

2 

AGREE 

PE3 

USE  COLLEGE  SKILLS:  OFFICER 

■OUTHTOT 

74 

NUM 

2 

SC5 

HOW  MANY  YOUTHS  AGED  13  TO  24  IN  HH 

YOWIOE 

550 

NUM 

2 

AGREE 

PE3 

WIDE  VARIETY  OF  JOBS:  OFFICER 

UPAPCLAS 

341 

NUM 

2 

YESNO 

MH30  DOES  YOUTH  READ  CLASSIFIED 

ACOMS  YUTHMAIN  VARIABLE  LIST  FOR  OCT  86  TO  JUN  87 
Current  as  of  Q87*2  (Jan^  Feb^  Mar)  ^  destroy  luhen  replaced  for  Q87-3 
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VARIABLE 

n 

ORDER 

TYPE 

LEN 

FORMAT 

LABEL 

VAPCOM 

336 

NUM 

2 

YESNO 

MH30 

DOES  YOUTH  READ  COMICS 

YPAPFOOD 

339 

NUM 

2 

YESNO 

MH30 

DOES  YOUTH  READ  FOOD  SECTION 

IfAPHOUR 

333 

NUM 

3 

MH29 

HOURS  PER  WEEK  READING  NEWSPAPER 

■>APLOC 

338 

NUM 

2 

YESNO 

MH30 

DOES  YOUTH  READ  LOCAL  SECTION 

"  APNEWS 

337 

NUM 

2 

YESNO 

MH30 

DOES  YOUTH  READ  NEWS  SECTION 

If APREAO 

332 

NUM 

2 

YPAPREA 

MH2d 

HOW  OFTEN  DOES  Y  READ  NEWSPAPER 

■>APSPOR 

335 

NUM 

2 

YESNO 

MH30 

DOES  YOUTH  READ  SPORTS 

il>APSTYL 

340 

NUM 

2 

YESNO 

MH30 

DOES  YOUTH  READ  LIFESTYLE  SECTION 

YPAROEC 

707 

NUM 

2 

YPARDEC 

PLI  A 

INTERVIEW  PARENT  OR  STEP-PARENT 

HARIMP 

589 

NUM 

2 

YPARIMP 

PL2  IMPORTANCE  OF  PARENTAL  ADVICE 

■>BRAN1 

146 

NUM 

2 

YPiBRAN 

IP3  BRANCH  OF  SERVICE/  FIRST  CHOICE 

YPBRAN2 

149 

NUM 

2 

YP2BRAN 

IPS  BRANCH  OF  SERVICE/  NEXT  CHOICE 

|fC0L24 

154 

NUM 

2 

YP24C0L 

IP1  5 

Y  PLANS  TO  GO  2  OR  4  YEAR  COLLEGE 

■>C0MP1 

148 

NUM 

2 

YPCOMP 

IP4  TYPE  OF  SERVICE/  FIRST  CHOICE 

TI>C0MP2 

151 

NUM 

2 

YPCOMP 

IP6  TYPE  OF  SERVICE/  NEXT  CHOICE 

YPECOL 

543 

NUM 

2 

PROPANS 

PE14 

ARMY  X  PAST  YEAR  TO  FINISH  COLLEGE 

■>EDIP 

541 

NUM 

2 

PROPANS 

PEI  2 

army  %  PAST  YEAR  HIGH  SCHOOL  GRADS 

VEGRAOE 

542 

NUM 

2 

PEGRAOE 

PEI  3 

ARMY  X  PAST  YEAR  UPPER  HALF  IQ 

YPESIM 

544 

NUM 

2 

YESNO 

PE15 

YOUNG  PEOPLE  LIKE  YOU  JOINING  ARMY 

IfFULPAR 

158 

NUM 

2 

YFULPAR 

IP13 

WORK  PLANS  FULL-TIME  OR  PART-TIME 

I’HOMEMK 

171 

NUM 

2 

YESNO 

IP17 

Y  HOST  LIKELY;  HOMEMAKER 

TPOTH 

172 

NUM 

2 

YESNO 

IP17 

Y  MOST  LIKELY;  OTHER 

;y>ROBADO 

174 

NUM 

2 

PROB 

IP21 

PROB  Y  WILL  DO  SOMETHING  ABOUT  ARMY 

VROBANG 

163 

NUM 

2 

PROS 

IP9  PROB  OF  Y  SERVING  ARMY  NATL  GUARD 

il>ROBAR 

162 

NUM 

2 

PROB 

IP8  PROB  OF  Y  SERVING  ARMY  ACTIVE  DUTY 

YPROBARO 

155 

NUM 

2 

PROB 

IP11 

PROB  OF  Y  TAKING  ROTC  COLLEGE  CLASS 

Vrobarv 

164 

NUM 

2 

PROB 

IPIO 

PROB  OF  Y  SERVING  IN  ARMY  RESERVE 

VROBCOL 

153 

NUM 

2 

PROB 

IPl4 

PROB  OF  Y  GOING  TO  COLLEGE 

YPROBCOM 

165 

NUM 

2 

PROB 

IP11A  PROB  OF  OFFICER  COMMISSION  IN  ROTC 

tfROBEMP 

157 

NUM 

2 

PROB 

IP12 

PROB  OF  Y  WORKING  IN  CIVILIAN  JOB 

VROBMIL 

152 

NUM 

2 

PROB 

IP7  PROB  OF  Y  SERVING  IN  MILITARY 

TPROBTAR 

173 

NUM 

2 

PROB 

IP20 

PROB  Y  WILL  TALK  ABOUT  ARMY 

I^ROBVOC 

156 

NUM 

2 

PROB 

IP16 

PROB  OF  Y  GOING  TO  VO/TECH  SCHOOL 

VSAMOCC 

159 

NUM 

2 

YSAMOCC 

IP2 

PLAN  TO  BE  IN  SAME  OR  DIFFERENT  JOB 

fpSCHFUL 

166 

NUM 

2 

YESNO 

IP17 

Y  MOST  LIKELY;  FULL-TIME  SCHOOL 

YPSCHPRT 

167 

NUM 

2 

YESNO 

IP17 

Y  MOST  LIKELY;  PART-TIME  SCHOOL 

VSRVMIL 

170 

NUM 

2 

YESNO 

IP17 

Y  MOST  LIKELY;  MILITARY 

Bpthotm 

175 

NUM 

2 

YESNO 

IP18 

EVER  THOUGHT  ABOUT  JOINING  MILITARY 

YPWRKFUL 

168 

NUM 

2 

YESNO 

IP17 

Y  MOST  LIKELY;  FULL-TIME  WORK 

IlfWRKPRT 

169 

NUM 

2 

YESNO 

IP17 

Y  MOST  LIKELY;  PART-TIME  WORK 

KAOCLAS 

320 

NUM 

2 

YESNO 

HH26 

DOES  YOUTH  LISTEN  CLASSICAL  MUSIC 

f^AOCW 

322 

NUM 

2 

YESNO 

MH26 

DOES  YOUTH  LISTEN  COUNTRY  MUSIC 

YRAOEASY 

326 

NUM 

2 

YESNO 

MH26 

DOES  YOUTH  LISTEN  TO  EASY  MUSIC 

Kaohram 

315 

NUM 

3 

MH17 

HOW  MANY  HOURS  PER  WEEK  AM  RADIO 

Kaohrfm 

316 

NUM 

3 

MH17 

HOW  MANY  HOURS  PER  WEEK  FM  RADIO 

YRADLIS 

314 

NUM 

2 

YESNO 

MH16 

DOES  YOUTH  LISTEN  TO  THE  RADIO 

IpAONEWS 

319 

NUM 

2 

YESNO 

MH26 

DOES  YOUTH  LISTEN  TO  NEWS 

RADPOP 

321 

NUM 

2 

YESNO 

MH26 

DOES  YOUTH  LISTEN  TO  POP  MUSIC 

YRAOROCK 

325 

NUM 

2 

YESNO 

MH26 

DOES  YOUTH  LISTEN  TO  ROCK  MUSIC 

;y?ADSHl 

327 

NUM 

2 

YESNO 

MH27 

DOES  Y  LISTEN  TO  AMERICAN  TOP  40 

WA0SH2 

328 

NUM 

2 

YESNO 

MH27 

DOES  Y  LISTEN  TO  KING  BISCUIT  HOUR 

P?AOSH3 

329 

NUM 

2 

YESNO 

MH27 

DOES  Y  LISTEN  TO  RICK  DEES'  TOP  40 

YRADSH4 

330 

NUM 

2 

YESNO 

MH27 

DOES  Y  LISTEN  TO  HETALSHOP 

RAOSH5 

331 

NUM 

2 

YESNO 

MH27 

DOES  Y  LISTEN  TO  ROCKLINE 

ACOMS  YUTHMAIN  VARIABLE  LIST  FOR  OCT  86  TO  JUN  87 
Current  as  of  Q87"2  <Jany  Feb/  Mar)  destroy  when  replaced  for  Q87“3 


LABEL 

MH26  DOES  TOUTH  LISTEN  TO  SPORTS 
MH26  DOES  YOUTH  LISTEN  TO  TALK  SHOWS 
PE2  COLLEGE  ELECTIVE  W/COURSES:  ROTC 
PE2  LEAOERSHIP/MANAGEHENT  TRAINING:  ROTC 
PE2  AN  OFFICER'S  COMMISSION:  ROTC 
PE2  DEVELOP  SELF-CONFIDENCE:  ROTC 
PE6  GET  HONEY  FOR  EDUCATION:  MILITARY 
PE6  CIVILIAN  CAREER  DEVELOP:  MILITARY 
PE6  HIGHLY  TRAINED  COwORKERS:  MILITARY 
PE6  USE  HIGH-TECH  EQUIPMENT:  MILITARY 
PE6  DEVELOP  LEADERSHIP  SKILLS:  MILITARY 
PE6  MATURE  AND  RESPONSIBLE:  MILITARY 
PE6  MENTALLY  CHALLENGING:  MILITARY 
PE6  PHYSICALLY  CHALLENGING:  MILITARY 
PE6  DEVELOP  YOUR  POTENTIAL:  MILITARY 
PE6  EXPERIENCE  TO  BE  PROUD  OF:  MILITARY 
PE6  DEVELOP  SELF-CONFIDENCE:  MILITARY 
PE6  STEPPING  STONE  TO  COLLEGE:  MILITARY 
PE6  TRAINING  IN  USEFUL  SKILLS:  MILITARY 
PE6  WIDE  VARIETY  OF  JOBS:  MILITARY 
MH11  DOES  YOUTH  MATCH  MTV 
MH11  DOES  YOUTH  WATCH  NASHVILLE  NETWORK 
MH11  DOES  YOUTH  WATCH  ESPN  CSPORTSl 
MH11  DOES  YOUTH  WATCH  WTBS  CSYNDICATEOl 
MM11  DOES  Y  WATCH  BLACK  ENTERTAINMENT  TV 
MH12  DOES  YOUTH  VIEW  SITCOMS 

MH12  DOES  YOUTH  VIEW  GENERAL  ORAMA 

MH2  HRS  PER  WEEK  MATCH  CERTAIN  CABLE  TV 
MH2  HRS  PER  WEEK  WATCH  NETWORK  TV 
MH12  DOES  YOUTH  VIEW  TV  MOVIES 

MH12  DOES  YOUTH  VIEW  MUSIC/MUSIC  VIDEOS 

MH12  DOES  YOUTH  VIEW  MYSTERIES 

MH13  DOES  YOUTH  MATCH  DAVID  LETTERMAN 
MM13  DOES  Y  WATCH  FRIDAY  NIGHT  VIDEOS 
MH13  DOES  Y  WATCH  MONDAY  NIGHT  FOOTBALL 
MH13  DOES  Y  WATCH  COLLEGE  FOOTBALL 
MH13  DOES  Y  WATCH  SUNDAY  NIGHT  MOVIES 
MH12  DOES  YOUTH  VIEW  SPORTS 
MH12  DOES  YOUTH  VIEW  TV  TALK  SHOWS 
MHI  DOES  YOUTH  REGULARLY  WATCH  TV 
KR1  UNAIDED  AD  RECALL  FOR  AIR  FORCE 
KRI  UNAIDED  AD  RECALL  FOR  ALL  IN  ONE  AC 
KR1  UNAIDED  AO  RECALL  FOR  ARMY 
KRI  UNAIDED  AO  RECALL  FOR  COAST  GUARD 
KR1  UNAIDED  AD  RECALL  FOR  MARINE  CORPS 
KRI  UNAIDED  AD  RECALL  FOR  NAVY 
KRI  UNAIDED  AO  RECALL  FOR  NAT  GUARD 
KRI  UNAIDED  AO  RECALL  FOR  NO  SERVICES 
KRI  UNAIDED  AD  RECALL  FOR  ROTC 
KRI  UNAIDED  AD  RECALL  FOR  RESERVE 
YOUTH  ID  NUMBER 

PE4  GET  MONEY  FOR  EDUCATION:  RESERVE 
PEA  CIVILIAN  CAREER  DEVELOP:  RESERVE 
MHI 4  DOES  HOUSEHOLD  HAVE  A  VCR 


ACOMS  YUTHMAIN  VARIABLE  LIST  FOR  OCT  86  TO  JUN  87 
Currant  as  of  Q87"2  (Janr  Feb^  Mar)  •  destroy  lohen  replaced  for  Q87«3 


VARIABLE 


M/CRHOUR 

YVHIUUAL 

M/HOME 

WLEADER 

Tvmature 

JLVMENTAL 

■VPOTEN 

PVPROUD 

YVSELCON 

■VSERCOH 

■i^SERPAR 

YVTRAIN 

MMEEKEN 

WWIOE 

^CASHED 

YWCIVCAR 

tHIQUAL 
HITECH 
YWLEAOER 
IMMATURE 
P^MENTAL 
YWPHYS 
jUPOTEN 
WPROUO 
%SELCON 
YWSTEP 

K  TRAIN 
AD12AF 
YXAD12AL 

RA012AR 
A012CG 
AD12MC 

KA012NA 
A012NG 
AD12RO 
YXAD12RV 
■(KAOEP 
Pkaearn 

YXKAEDBN 

KKAGIAF 
KAGIAR 
KAGIMA 
YXKAGINA 
■(KARGCL 
■(KARGGI 
YXKARGHS 
IpCKARGJN 
PCKASAME 
YXKAWARO 
JOCKAYRS 
■(PRAIAC 
WPRAIGI 
YXPRAIM6 

Aprairo 


ORDER 

TYPE 

313 

NUM 

444- 

NUM 

446 

NUM 

437 

NUM 

442 

NUM 

441 

NUM 

440 

NUM 

436 

NUM 

439 

NUM 

447 

NUM 

703 

NUM 

443 

NUM 

448 

NUM 

435 

NUM 

532 

NUM 

525 

NUM 

531 

NUM 

524 

NUM 

523 

NUM 

529 

NUM 

528 

NUM 

520 

NUM 

527 

NUM 

521 

NUM 

526 

NUM 

522 

NUM 

530 

NUM 

663 

NUM 

667 

NUM 

659 

NUM 

666 

NUM 

665 

NUM 

664 

NUM 

661 

NUM 

660 

NUM 

662 

NUM 

676 

NUM 

668 

NUM 

669 

NUM 

672 

NUM 

671 

NUM 

674 

NUM 

673 

NUM 

680 

NUM 

681* 

NUM 

678 

NUM 

677 

NUM 

670 

NUM 

679 

NUM 

675 

NUM 

683 

NUM 

690 

NUM 

687 

NUM 

688 

NUM 

LEN  FORMAT 
3 

2  AGREE 
2  AGREE 
2  AGREE 
2  AGREE 
2  AGREE 
2  AGREE 
2  AGREE 
2  AGREE 
2  AGREE 
2  AGREE 
2  AGREE 
2  AGREE 
2  AGREE 
2  AGREE 
2  AGREE 
2  AGREE 
2  AGREE 
2  AGREE 
2  AGREE 
2  AGREE 
2  AGREE; 
2  AGREE 
2  AGREE 
2  AGREE 
2  AGREE 
2  AGREE 
2  YXADF 
2  YXADF 
2  YXADF 
2  YXADF 
2  YXADF 
2  YXADF 
2  YXADF 
2  YXADF 
2  YXADF 
2  YXKAF 
2  YXKAF 
2  YXKAF 
2  YXKAF 
2  YXKAF 
2  YXKAF 
2  YXKAF 
2  YXKAF 
2  YXKAF 
2  YXKAF 
2  YXKAF 
2  YXKAF 
2  YXKAF 
2  YXKAF 
2  YXPRF 
2  YXPRF 
2  YXPRF 
2  YXPRF 


LABEL 

MH15  HOURS  PER  WEEK  SPENT  WATCHING  VCR 
PEA  HIGHLY  TRAINED  COWORKERS:  RESERVE 
PEA  SERVE  AMERICA  IN  HOMETOWN;  RESERVE 
PEA  DEVELOP  LEADERSHIP  SKILLS:  RESERVE 
PEA  MATURE  AND  RESPONSIBLE;  RESERVE 
PEA  MENTALLY  CHALLENGING:  RESERVE 
PEA  DEVELOP  YOUR  POTENTIAL;  RESERVE 
PEA  EXPERIENCE  TO  BE  PROUD  OF;  RESERVE 
PEA  DEVELOP  SELF-CONFIDENCE;  RESERVE 
PEA  SERVE  YOUR  OWN  COMMUNITY;  RESERVE 
PEA:  PART-TIME  WORK  -  RESERVE 
PEA  TRAINING  IN  USEFUL  SKILLS:  RESERVE 
PEA  INTERESTING  WEEKENDS:  RESERVE 
PEA  WIDE  VARIETY  OF  JOBS;  RESERVE 
PE7  GET  MONEY  FOR  EDUCATION;  JOB 
PE7  CIVILIAN  CAREER  DEVELOP;  JOB 
PE7  HIGHLY  TRAINED  COWORKERS;  JOB 
PE7  USE  HIGH7TECH  EQUIPMENT;  JOB 
PE7  DEVELOP  LEADERSHIP  SKILLS:  JOB 
PE7  MATURE  AMD  RESPONSIBLE;  JOB 
PE7  MENTALLY  CHALLENGING;  JOB 
PE7  PHYSICALLY  CHALLENGING:  JOB 
PE7  DEVELOP  YOUR  POTENTIAL;  JOB 
PE7  EXPERIENCE  TO  BE  PROUD  OF;  JOB 
PB7  DEVELOP  SELF-CONFIOENCE ;  JOB 
PE7  STEPPING  STONE  TO  COLLEGE;  JOB 
PE7  TRAINING  IN  USEFUL  SKILLS:  JOB 
UNAIDED  -t*  AIDED  RECALL  AIR  FORCE  ADS 
UNAIDED  -«■  AIDED  RECALL  JRAP  AOS 
UNAIDED  *  AIDED  RECALL  ACTIVE  ARMY  ADS 
UNAIDED  AIDED  RECALL  COAST  GUARD  AOS 
UNAIDED  *  AIDED  RECALL  MARINE  CORPS  AOS 
UNAIDED  ^  AIDED  RECALL  NAVY  ADS 
UNAIDED  AIDED  RECALL  ARMY  NATL.  GUARD 
UNAIDED  AIDED  RECALL  ARMY  ROTC  ADS 
UNAIDED  f  AIDED  RECALL  ARMY  RESERVE  AOS 
know;  can  Y  join  army  OtPr  ENTER  YR  LATR 
KNOW:  EARN  MONEY  FOR  COLLEGE  IN  ARMY 
KNOW:  AMOUNT  OF  ARMY  EDUCATION  BENEFITS 
know;  does  THE  AIR  FORCE  OFFER  GI  BILL 
KNOW:  does  the  ARMY  OFFER  THE  GI  BILL 
KNOW;  DOES  MARINE  CORPS  OFFER  GI  BILL 
KNOW;  DOES  THE  NAVY  OFFER  THE  GI  BILL 
KNOW:  EARN  COLLEGE  MONEY  IN  RESERVE/NG 
KNOW:  MAX  GI  BILL  AMOUNT  IN  RESERVE/NG 
KNOW:  CAN  ONLY  HS  GRADS  JOIN  RESERVE/NG 
KNOW:  CAN  HS  JRS  AGE  17  JOIN  RESERVE/NG 
KNOW:  COMPAR  ARMY  ED  BEN  TO  OTH  BRANCHES 
KNOW:  WHO  SPONSORS  SCHOLAR-ATHLETE  AWARD 
KNOW:  MINIMUM  ARMY  ENLISTMENT 
AIDED  intention  TO  JOIN  ACTIVE  ARMY 
AIDED  GENERAL  INTENTION  TO  JOIN  ARMY 
AIDED  INTENTION  TO  JOIN  ARMY  NATL  GUARD 
AIDED  INTENTION  TO  JOIN  ARMY  ROTC 


ACOMS  YUTHMAIN  VARIABLE  LIST  FOR  OCT  86  TO  JUN  87 
Current  as  of  Q87*2  (Jan^r  Febx  Mar)  •  destroy  vhen  replaced  for  Q87-3 


VARIABLE 

ORDER 

TYPE 

LEN 

FORMAT 

LABEL 

IxPRAIRV 

685 

NUH 

2 

YXPRF 

AIDED  INTENTION  TO 

JOIN  ARMY  RESERVE 

YXPRUNAC 

682 

NUM 

2 

YXPRF 

UNAIDED 

INTENTION 

TO  JOIN  ACTIVE  ARMY 

^PRUNGI 

689 

NUM 

2 

YXPRF 

UNAIDED 

GENERAL  INTENTION  TO  JOIN  ARMY 

■XPRUNNG 

686 

NUM 

2 

YXPRF 

UNAIDED 

INTENT  TO 

JOIN  ARMY  NATL  GUARD 

TXPRUNRV 

684 

NUM 

2 

YXPRF 

UNAIDED 

INTENTION 

TO  JOIN  ARMY  RESERVE 

ACOMS  VARIABLE  LIST 
BY  ORDER 


Q87-2  (Jan,  Feb,  Mar) 
Destroy  When  Replaced  by  Q87-3) 


ACOMS  YUTHMAIN  VARIABLE  LIST  FOR  OCT  86  TO  JUN  87 
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ORDER  VARIABLE  TYPE  LEN  FORMAT 

1  CASEID  CHAR  8  SCHAR 

2  YUTHNUH  CHAR  2  $CHAR 

3  SELYYMM  NUM  4  YYMMNUM 

4  SCRNOATE  CHAR  6  SCHAR 

5  YMAINDAT  CHAR  6  SCHAR 

6  SVERSION  NUM  2 

7  MVERSIOM  NUM  2 

8  TARGYUTH  CHAR  2  SCHAR 

9  ELIGTYPS  NUM  2  ELIGTYP 

10  ELIGTYPM  NUM  2  ELIGTYP 

11  PMASFLG  NUM  2  PMASFL6F 

12  YATSFLG  NUM  2  YATSFLGF 

13  PANELPEY  NUM  2  PEPANEL 

14  ECALCAGE  NUM  3 

15  PAGE  NUM  2  FAGEFMT 

16  IMPAGE  NUM  2 

17  ERACE  NUM  2  RACE 

18  EHISP  NUM  2  YESNO 

19.  YOETHNIC  NUM  2  ETHNIC 

20  RACE1  NUM  2  PSRACE 

21  IMPRACE  NUM  2  PSRACE 

22  FRAME  NUM  2  FRAHFMT 

23  INDONN  NUM  2  INOONNF 

24  CLUSID  NUM  3 

25  FEMSAMP  NUM  2  YESNO 

26  PSEXSAMP  NUM  2  PSEXSMP 

27  LONGSAMP  NUM  2  YESNO 

28  INITWGHT  NUM  8 

29  FULLWGHT  NUM  8 

30  WGHTKS  NUM  8 

31  WGHTMH  NUM  8 

32  WGHTKA  NUM  8 

33  WGHTPEA  NUM  8  , 

34  WGHTPEV  NUM  8 

35  WGHTPEG  NUM  8 

36  WGHTPEF  NUM  8 

37  WGHTPEM  NUM  8""^ 

38  WGHTPEN  NUM  8 

39  WGHTPES  NUM  8 

40  WGHTPEW  NUM  8 ’ 

41  WGHTPEC  NUM  8 

42  WGHTPER  NUM  8 

43  WFACKS  NUM  8 

44  NFACMH  NUM  8 

45  WFACKA  NUM  8 

46  WFACPEA  NUM  8 

47  WFACPEV  NUM  8 

48  WFACPEG  NUM  8 

49  WFACPEF  NUM  8 

50  WFACPEM  NUM  8 

51  WFACPEN  NUM  8 

52  WFACPES  NUM  8  • 

53  WFACPEM  NUM  8 

m  54  WFACPEC  NUM  8 


LABEL 

HOUSEHOLD  ID  NUMBER 
YOUTH  ID  NUMBER 

YEAR  AND  MONTH  HH  SELECTED  INTO  SAMPLE 

DATE  OF  SCREENER 

DATE  OF  MAIN  INTERVIEW 

SCREENER  VERSION  NUMBER 

MAIN  INTERVIEW  VERSION JNUMBER 

YUTHNUM  TARGET  Y  FOR  PARENTAL  INTERVIEW 

YOUTH'S  SAMPLE  CELL/  BASED  ON  SCREENER 

YOUTH'S  SAMPLE  CELL/  BASED  ON  MAIN  INT 

PRIMARY  MALE  ANALYTIC  SAMPLE  FLAG 

86  YATS  II  SAMPLE  FLAG 

YOUTH  SAMPLE  SUBGROUP  FOR  ANALYSIS 

SC9  CALCULATED  AGE  FROM  DATE  OF  BIRTH 

AGE  CATEGORIES  FOR  POST-STRATIFICATION 

IMPUTED  AGE 

SC19  YOUTH'S  RACE 

SC20  IS  YOUTH  HISPANIC 

DE5  TYPE  OF  HISPANIC  BACKGROUND 

RACE/ETHNICITY  FOR  POST-STRATIFICATION 

IMPUTED  RACE/ETHNICITY 

SAMPLE  FRAME  FROM  WHICH  HH  SELECTED 

CLUSTER  CONTAINED  IN  DONNELLEY  FRAME 

3  DIGIT  CLUSTER  IDENTIFIER 

ENUMERATE/INTERVIEW  FEMALES  IN  THIS  HH 

WHICH  PARENT  TO  INTERVIEW  FROM  THIS  HH 

IS  HH  IN  LONGITUDINAL  SAMPLE 

INITIAL  WEIGHT 

FINAL  ADJUSTED  WEIGHT 

WEIGHT  FOR  KS  MODULE 

WEIGHT  FOR  MH  MODULE 

WEIGHT  FOR  KA  MODULE 

WEIGHT  FOR  PE  (ACTIVE) 

WEIGHT  FOR  PE  (RESERVE) 

HEIGHT  FOR  PE  (NATIONAL  GUARD) 

WEIGHT  FOR  PE  (AIR  FORCE) 

WEIGHT  FOR  PE  (MARINE  CORPS) 

WEIGHT  FOR  PE  (NAVY) 

WEIGHT  FOR  PE  (MILITARY) 

WEIGHT  FOR  PE  (CIVILIAN  JOB) 

WEIGHT  FOR  PE  (COLLEGE) 

WEIGHT  FOR  PE  (ROTC/OFFICER) 

HEIGHT  FACTOR  FOR  KS  MODULE 

WEIGHT  FACTOR  FOR  MH  MODULE 

HEIGHT  FACTOR  FOR  KA  MODULE 

WEIGHT  FACTOR  FOR  PE  (ACTIVE) 

HEIGHT  FACTOR  FOR  PE  (RESERVE) 

WEIGHT  FACTOR  FOR  PE  (NATIONAL  GUARD) 

WEIGHT  FACTOR  FOR  PE  (AIR  FORCE) 

HEIGHT  FACTOR  FOR  PE  (MARINE  CORPS) 

HEIGHT  FACTOR  FOR  PE  (NAVY) 

WEIGHT  FACTOR  FOR  PE  (MILITARY) 

WEIGHT  FACTOR  FOR  PE  (CIVILIAN  JOB) 

HEIGHT  FACTOR  FOR  P£  (COLLEGE) 


ACOMS  YUTHMAIN  VARIABLE  LIST  FOR  OCT  86  TO  JUN  87 
Current  as  of  Q87"2  (Jan/  Feb/  Mar)  ■■  destroy  when  replaced  for  087^3 


ORDER 

VARIABLE 

TYPE 

LEN 

FORMAT 

LABEL 

55 

WFACPER 

NUM 

8 

WEIGHT  FACTOR  FOR  PE  (ROTC/OFFICER) 

56 

BRIGADE 

NUM 

2 

RCTGBOE 

USAREC  RECRUITING  BRIGADE 

57 

BRI6BATT 

CHAR 

2 

SBRGBT 

HH  BRXGADE/BATTALION  RSID  CODE 

58 

ROTCREG 

CHAR 

2 

SROTCFMT 

ROTC  REGION/BRIGAOE 

59 

HHSTATE 

CHAR 

2 

$STATE 

HH  STATE  POSTAL  CODE 

60 

STFIPS 

NUM 

2 

STFIP 

HH  STATE  FIPS  CODE 

61 

AOI 

CHAR. 

3 

$ADIF 

AREA  OF  DOMINANT  INFLUENCE  (1985) 

62 

AREA  - 

CHAR 

,.:3- 

SCHAR-  . 

HH  PHONE  NUMBER  AREA  ^DE 

63 

ATTPLACE 

CHAR 

to-: 

$CHAR 

HH  PLACENAME/  AT8T  TtPE 

64 

PHONCNTY 

CHAR 

25 

$CHAR 

SC4B  IN  WHAT  COUNTY  IS  PHONE  LOCATED 

65 

CNTYFIPS 

CHAR 

3 

SCHAR 

HH  COUNTY  FIPS  CODE 

66 

6000CNTY 

NUM 

2 

GDCNTY 

DETERMINES  IF  COUNTY  IS  WITHIN  THE  STATE 

67 

PHONZIP 

CHAR 

5 

SCHAR 

SC4C  ZIP  CODE  WHERE  PHONE  IS  LOCATED 

66 

GOOOZIP 

NUM 

2 

GOODZIP 

DETERMINES  IF  ZIP  IS  WITHIN  THE  STATE 

69 

PHONCITY 

CHAR 

20 

$CHAR 

SC4E  CITY  WHERE  PHONE ’IS  LOCATED 

70 

PMONVER 

NUM 

2 

PHONVER 

SCI  IS  DIALED  PHONE  NUMBER  CORRECT 

71 

PHONUSE 

NUM 

2 

PHONUSE 

SG2  IS  PHONE  USED  FOR  HOME  OR  BUSINESS 

72 

PHONLOC 

NUM 

2 

PHONLOC 

SC3  PHONE  LOCATED  IN  HOME  OR  BUSINESS 

73 

RESPINHH 

NUM 

2 

YESNO 

SC4D  IS  RESPONDENT  A  HH  MEMBER 

74 

YOUTHTOT 

NUM 

2 

SC5  HOW  MANY  YOUTHS  AGED  13  TO  24  IN  HH 

75 

MALEFEM 

NUM 

2 

SEX 

SC6  IS  THIS  PERSON  MALE  OR  FEMALE 

76 

MALETOT 

NUM 

2 

SC7  HOW  MANY  MALES  AGED  13  TO  24 

77 

FEMTOT 

NUM 

2 

SC7A  HOW  MANY  FEMALES  AGED  13  TO  24 

78 

FMALETOT 

NUM 

2 

TOTAL  MALES  AGED  13-24  FINAL 

79 

FFEMTOT 

NUM 

2 

TOTAL  FEMALES  AGED  13-24  FINAL 

80 

ENUMTOT 

NUM 

2 

TOTAL  YOUTH  AGED  13-24  FINAL 

81 

MELIGTOT 

NUM 

2 

#  MALES  ELIGIBLE  FOR  MAIN  INTERVIEW 

82 

FELIGTOT 

NUM 

2 

n  FEMALES  ELIGIBLE  FOR  MAIN  INTERVIEW 

83 

PMS1TOT 

NUM 

2 

NO.  YOUTHS  IN  PRIMARY  MALE  SAMPLE/  16-20 

84 

PMS2TOT 

NUM 

2 

NO.  YOUTHS  IN  PRIMARY  MALE  SAMPLE/  21-24 

85 

SMSTOT 

NUM 

2 

NO.  youths  IN  SECONDARY  MALE  SAMPLE 

86 

PFSiTOT 

NUM 

2 

NO.  YOUTHS  IN  PRIMARY  FEM.  SAMPLE/  16-20 

87 

PFS2TOT 

NUM 

2 

NO.  YOUTHS  IN  PRIMARY  FEM.  SAMPLE/  21-24 

88 

SFSTOT 

NUM 

2 

NO.  YOUTHS  IN  SECONDARY  FEMALE  SAMPLE 

89 

BABYFLG 

NUM 

2 

BABYFLG 

IS  THERE  A  13-15  YEAR  OLD  IN  HH 

90 

PHONEOTH 

NUM 

2 

YESNO 

SC35  ARE  THERE  ADDITIONAL  PHONE  NUMBERS 

91 

XPHONUSE 

NUM 

2 

PHONUSE 

SC36  OTHER  PHONE  FOR  HOME  OR  BUSINESS 

92 

XPHONLOC 

NUM 

2 

PHONLOC 

SC36A  OTHER  PHONE  IN  HOME  OR  BUSINESS 

93 

ERSPAGE 

NUM 

2 

YESNO 

SC76  IS  RESPONDENT  13  TO  24 

94 

EFNAM 

CHAR 

25 

$CHAR 

SC8  YOUTH'S  FIRST  NAME  (STATUS) 

95 

ELNAM 

CHAR 

25 

$CHAR 

SC21  YOUTH'S  LAST  NAME  (STATUS) 

96 

EOOBOO 

NUM 

2 

SC9  YOUTH  DATE  OF  BIRTH/  DAY 

97 

EOOBMM 

NUM 

2 

OOBMNTH 

SC9  YOUTH  DATE  OF  BIRTH/  MONTH 

98 

EOOBYY 

NUM 

2 

SC9  YOUTH  DATE  OF  BIRTH/  YEAR 

99 

EAGE 

NUM 

3 

SC10  AGE  OF  YOUTH  (IF  DOB  MISSING) 

100 

E13T024 

NUM 

2 

AGERANG 

SC10A  AGE  CATEGORY  (IF  AGE  MISSING) 

101 

ESEX 

NUM 

2 

SEX 

SEX  OF  ENUMERATED  YOUTH 

102 

EMILACT 

NUM 

2 

YESNO 

sell  YOUTH  EVER  IN  ACTIVE  MIL/ NG/RE SSRV 

103 

EMILWAIT 

NUM 

2 

YESNO 

SC12  YOUTH  WAITING  TO  GO  ON  ACTIVE  DUTY 

104 

EHILSERV 

NUM 

2 

YESNO 

SC11A  IS  YOUTH  PRESENTLY  IN  MILITARY 

105 

EHSOIPL 

NUM 

2 

YHSDIPL 

SC13A  TYPE  OF  HIGH  SCHOOL  DIPLOMA 

106 

EEOENCUR 

NUM 

2 

YESNO 

SC14  IS  YOUTH  CURRENTLY  IN  SCHOOL 

107 

EEOCOMP 

NUM 

2 

EEOCOMP 

SC13  HIGHEST  LEVEL  OF  EOUC  COMPLETED 

■ 

108 

EEDEMTYP 

NUM 

2 

EDENTYP 

SC15  TYPE  SCHOOL  Y  CURRENTLY  ENROLLED 

ACOMS  YUTHMAIN  VARIABLE  LIST  FOR  OCT  86  TO  JUN  87 
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ORDER 

VARIABLE 

TYPE 

LEN 

FORMAT 

1  109 

EEDENYRH 

NUM 

2 

EDENYRH 

■  110 

EEDENYRC 

NUM 

2 

EDENYRC 

_111 

EEDCOVER 

NUM 

2 

YESNO 

|112 

ELIVADDR 

NUM 

2 

YESNO 

■l13 

ELIVDORM 

NUM 

2 

YESNO 

114 

RANOROY 

NUM 

2 

RANDRO 

■  115 

YHSOIPL 

NUM 

2 

YHSDIPL 

■  l16 

YEDCUR 

NUM 

2 

YEDCUR 

117 

YEDLASTM 

NUM 

2 

DOBMONTH 

.118 

YEDLASTY 

NUM 

2 

■  ll9 

YEDKIND 

NUM 

2 

YEDKIND 

■l20 

YEDENYRH 

NUM 

2 

EDENYRH 

_121 

YEDENYRC 

NUM 

2 

EDENYRC 

|122 

YEDCOVER 

NUM 

2 

YESNO 

■  123 

YEDLEV 

NUM 

2 

YEDLEV 

124 

EE1CHK 

NUM 

2 

CCHECK 

■  125 

YEOPLAN 

NUM 

2 

YEDLEV 

|126 

EE3CHK 

NUM 

2 

CCHECK 

127 

YNUMLET 

NUM 

2 

YNUMLET 

.128 

YED6RADE 

NUM 

2 

YEOGRAD 

|129 

YEDELALG 

NUM 

2 

YEDELAL 

■  130 

YEDGEOM 

NUM 

2 

YEOELAL 

131 

YEDINALG 

NUM 

2 

YEDELAL 

■  132 

YEDTRIG 

NUM 

2 

YEOELAL 

■  133 

YEMPCUR 

NUM 

2 

YEMPCUR 

134 

YEMPLOOK 

NUM 

2 

YEMPLOK 

■  135 

YEMPHOUR 

NUM 

2 

■  136 

EE19CHK 

NUM 

2 

CCHECK 

■  137 

YEMPEMCK 

CHAR 

2 

SYEMPCK 

.138 

YEMPHRCK 

CHAR 

2 

$CHAR 

■  139 

YEMPEVER 

NUM 

2 

YEMPEVR 

■  140 

YEMPEASY 

NUM 

2 

YEMPLCY 

141 

YIPDOSCH 

NUM 

2 

YESNO 

■  142 

YIPDOEMP 

NUM 

2 

YESNO 

1  143 

YIPDOIDL 

NUM 

2 

YESNO 

144 

YIPDOMIL 

NUM 

2 

YESNO 

.  145 

YIPOOOTH 

NUM 

2 

YESNO 

■  146 

YPBRANI 

NUM 

2 

YP1BRAN 

■  147 

RANDIPI 

NUM 

2 

RANDl IP 

148 

YPCOMPI 

NUM 

2 

yPCOMP 

I  149 

YPBRAN2 

NUM 

2 

YP2BRAN 

■  150 

RANDIP2 

NUM 

2 

RANDl IP 

151 

YPC0MP2 

NUM 

2 

YPCOMP 

YPROBMIL 

NUM 

2 

PROB 

1  153 

YPROBCOL 

NUM 

2 

PROB 

■  154 

YPC0L24 

NUM 

2 

YP24C0L 

YPR08AR0 

NUM 

2 

PROB 

1  156 

YPROBVOC 

NUM 

2 

PROB 

■  157 

YPROBEMP 

NUM 

2 

PROB 

158 

YPFULPAR 

NUM 

2 

YFULPAR 

■  159 

YPSAMOCC 

NUM 

2 

YSAMOCC 

1  160 

RANDIP3 

NUM 

2 

RAND3IP 

161 

RANDIP4 

NUM 

2 

RAND4IP 

.  162 

YPROBAR 

NUM 

2 

PROB 

LABEL 

SC16  r  CURRENTLY  IN  9/  10/  11/  12  GRADE 
SC17  YOUTH  IN  1/  2/  3/  4/  5  YR  COLLEGE 
SC138  VERIFIES  SCHOOLING  COMPLETED 
SC18  DOES  YOUTH  LIVE  AT  THIS  ADDRESS 
SC18A  DOES  Y  LIVE  IN  STUDENT  HOUSING 
MODULE  ROTATION  FOR  KS/  MH  &  KA 
BE2  YOUTH  HIGH  SCHOOL  DIPLOMA/  TYPE 
EE4  IS  YOUTH  CURRENTLY  IN  SCHOOL 
EES  YOUTH  LAST  ATTENDED  SCHOOL/  MONTH 
EES  YOUTH  LAST  ATTENDED  SCHOOL/  YEAR 
EE6  KINO  OF  SCHOOL  YOUTH  ENROLLED  IN 
EE6A  IS  Y  IN  GRADE  9/  10/  11/  OR  12 
EE6B  IS  Y  IN  1/  2/  3/  4/  S  YR  COLLEGE 
EEIVER  VERIFIES  SCHOOLING  COMPLETED 
EE1  HIGHEST  LEVEL  OF  EDUC  COMPLETED 
EE1  CONST.  CHECK:  EEl  VS.  AGE 
EE3  HIGHEST  GRADE  PLAN  TO  COMPLETE 
EE3  CONST.  CHECK:  EEl  VS.  EE3 
EE7  SCHOOL  USE  LETTER  OR  NUMBER  GRADES 
EE7  YOUTH  EDUCATIONAL  GRADE  AVERAGE 
EE9  Y  TAKEN/WILL  TAKE  ELEMENTARY  ALGEBRA 
EE10  Y  TAKEN/WILL  TAKE  PLANE  GEOMETRY 
EEll  Y  TAKEN/WILL  TAKE  INTERNED  ALGEBRA 
EE12  Y  TAKEN/WILL  TAKE  TRIGONOMETRY 
EE16  IS  YOUTH  CURRENTLY  EMPLOYED 
EE17  IS  YOUTH  LOOKING  FOR  EMPLOYMENT 
EE19  Y  HOURS  WORKED  PER  WEEK  IN  LAST  JOB 
EE19  CONST.  CHECK:  CUR  cMP  VS.  NO  JOB 
EE19CK  VERIFIES  CURRENT  EMPLOYMENT 
£E19CK  VERIFY  NO.  HRS  CURRENTLY  EMPLOYED 
EE20  WAS  YOUTH  EVER  EMPLOYED  FULL-TIME 
EE24  YOUTH  EMPLOYMENT  DIFFICULTY  IN  COMM 
IP1  Y  PLANS  TO  GO  TO  SCHOOL 
IP1  Y  PLANS  TO  WORK 
IP1  Y  PLANS  TO  DO  NOTHING 
IP1  Y  PLANS  TO  JOIN  MILITARY/SERVICE 
IP1  Y  HAS  OTHER  PLANS 
IP3  BRANCH  OF  SERVICE/  FIRST  CHOICE 
IP4  RANDOM  START  FOR  CATEGORIES 
IP4  TYPE  OF  SERVICE/  FIRST  CHOICE 
IPS  BRANCH  OF  SERVICE/  NEXT  CHOICE 
IP6  RANDOM  START  FOR  CATEGORIES 
IP6  TYPE  OF  SERVICE/  NEXT  CHOICE 
IP7  PR06  OF  Y  SERVING  IN  MILITARY 
IP14  PROB  OF  Y  GOING  TO  COLLEGE 
IP15  Y  PLANS  TO  GO  2  OR  4  YEAR  COLLEGE 
IP11  PROB  OF  Y  TAKING  ROTC  COLLEGE  CLASS 
IP16  PROB  OF  y  GOING  TO  VO/TECH  SCHOOL 
IP12  PROB  OF  Y  WORKING  IN  CIVILIAN  JOB 
IP13  WORK  PLANS  FULL-TIME  OR  PART-TIME 
IP2  PLAN  TO  BE  IN  SAME  OR  DIFFERENT  JOB 
IP8.11A  RANDOM  START  FOR  MILITARY  PLANS 
IPS. 10  RANDOM  START  FOR  MILITARY  PLANS 
IPS  PROB  OF  Y  SERVING  ARMY  ACTIVE  DUTY 
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ORDER 

n 

VARIABLE 

TYPE 

LEN 

FORMAT 

LABEL 

1  163 

fPROBANG 

NUM 

2 

PROB 

IP9  PROB  OF  Y  SERVING  ARMY  NATL  GUARD 

164 

YPROBARV 

NUM 

2 

PROB 

IP10  PROB  OF  Y  SERVING  IN  ARMY  RESERVE 

m165 

YPROBCOM 

NUM 

2 

PROB 

IP11A  PROB  OF  OFFICER  COMMISSION  IN  ROTC 

■  166 

YPSCHFUL 

NUM 

2 

YESNO 

IP17  Y  MOST  LIKELY:  FULL-TIME  SCHOOL 

■l67 

YPSCHPRT 

NUM 

2 

YESNO 

IP17  Y  MOST  LIKELY;  PART-TIME  SCHOOL 

_  168 

YPWRKFUL 

NUM 

2 

YESNO 

IP17  Y  MOST  LIKELY:  FULL-TIME  WORK 

■  169 

YPWRKPRT 

NUM 

2 

YESNO 

IP17  Y  MOST  LIKELY:  PART-TIME  WORK 

■  170 

YPSRVMIL 

NUM 

2 

YESNO 

IP17  Y  MOST  LIKELY:  MILITARY 

171 

YPMOMEMK 

NUM 

2 

YESNO 

IP17  Y  MOST  LIKELY:  HOMEMAKER 

■  172 

YPOTH 

NUM 

2 

YESNO 

IP17  Y  MOST  LIKELY:  OTHER 

1  173 

YPROBTAR 

NUM 

2 

PROB 

IP20  PROB  Y  WILL  TALK  ABOUT  ARMY 

174 

YPROdADO 

NUM 

2 

PROB 

IP21  PROB  Y  WILL  DO  SOMETHING  ABOUT  ARMY 

.175 

YPTHOTM 

NUM 

2 

YESNO 

IP18  EVER  THOUGHT  ABOUT  JOINING  MILITARY 

■  176 

Y8AEVREC 

NUM 

2 

YESNO 

8E1A  Y  EVER  TALK  WITH  MILITARY  RECRUITER 

■  177 

YBATALK 

NUM 

2 

YESNO 

BE1  Y  TALK  ABOUT  JOINING  ARMY  PAST  6  MO 

178 

YBAFREN 

NUM 

2 

YESNO 

BE2  Y  DISCUSS  ARMY  WITH  FRIENDS 

■  179 

YBAMOM 

NUM 

2 

YESNO 

BE2  Y  DISCUSS  ARMY  WITH  MOTHER 

■  180 

YBAOAD 

NUM 

2 

YESNO 

BE2  Y  DISCUSS  ARMY  WITH  FATHER 

181 

YBAS16 

NUM 

2 

YESNO 

BE2  Y  DISCUSS  ARMY  WITH  BROTHER/SISTER 

■  182 

YBAREL 

NUM 

2 

YESNO 

BE2  Y  DISCUSS  ARMY  WITH  OTH  RELATIVE 

■  183 

YBASPOU 

NUM 

2 

YESNO 

BE2  Y  DISCUSS  ARMY  WITH  SPOUSE 

*  134 

YBATEAC 

NUM 

2 

YESNO 

BE2  Y  DISCUSS  ARMY  WITH  TEACHER 

■  185 

YBACOUN 

NUM 

2 

YESNO 

BE2  Y  DISCUSS  ARMY  WITH  SCH  COUNSLR 

■  186 

YBAREC 

NUM 

2 

YESNO 

BE2  Y  DISCUSS  ARMY  WITH  RECRUITER 

■  187 

YBACOW 

NUM 

2 

YESNO 

BE2  Y  DISCUSS  ARMY  WITH  CO-WORKER 

188 

YBABOSS 

NUM 

2 

YESNO 

BE2  Y  DISCUSS  ARMY  WITH  EMPLOYER 

■  189 

YBAOTH 

NUM 

2 

YESNO 

BE2  Y  DISCUSS  ARMY  WITH  OTHERS 

1  190 

YBAFRSCH 

NUM 

2 

YESNO 

BE3  WAS  FRIEND  Y  TALKED  WITH  FROM  SCHCCL 

191 

Y8AFREMP 

NUM 

2 

YESNO 

BE4  WAS  FRIEND  Y  TALKED  WITH  AT  WORK 

■  192 

BE4CHK 

NUM 

2 

CCHECK 

CONST.  CHECK:  BE2#  BE4 

I  193 

YBAFRMIL 

NUM 

2 

YESNO 

BE5  HAS  FRIEND  Y  TALKED  WITH  IN  SERVICE 

■  194 

YBAFRAR 

NUM 

2 

YESNO 

BE6  WAS  FRIEND  Y  TALKED  WITH  IN  ARMY 

_  195 

YBMREC 

NUM 

2 

YESNO 

BE7  Y  TALK  TO  RECRUITER  PAST  6  MONTHS 

I  196 

YBMRECAR 

NUM 

2 

YESNO 

BE8  Y  TALKED  TO  AN  ARMY  RECRUITER 

■  197 

YBMRECAF 

NUM 

2 

YESNO 

BE8  Y  TALKED  TO  AN  AIR  FORCE  RECRUITER 

198 

YBMRECNA 

NUM 

2 

YESNO 

8E8  Y  TALKED  TO  A  NAVY  RECRUITER 

■  199 

YBMRECMC 

NUM 

2 

YESNO 

BE8  Y  TALKED  TO  A  MARINE  RECRUITER 

1  200 

YBACONT 

NUM 

2 

YBACONT 

BE8A  HOW  FIRST  CONTACT  H/  ARMY  RECRUITER 

201 

YBATALKI 

NUM 

2 

YBATALK 

BE8B  HOW  FIRST  TALK  W/  ARMY  RECRUITER 

.  202 

YBAGIFT 

NUM 

2 

YESNO 

BE10  Y  RESPOND  TO  ARMY  AO  IN  PAST  6  MO 

1  203 

YBAVISIT 

NUM 

2 

YESNO 

BE11  Y  VISIT  ARMY  RECR  STATN  PAST  6  MO 

■  204 

YBATEST 

NUM 

2 

YESNO 

BE12  Y  TAKE  TEST  FOR  ARMY  IN  PAST  6  MO 

205 

YBCTHOT 

NUM 

2 

YESNO 

BE16  Y  THINK  ABOUT  COLLEGE  IN  PAST  6  MO 

■  206 

Y8CTALK 

NUM 

2 

YESNO 

BE17  Y  TALK  ABOUT  COLLEGE  IN  PAST  6  MO 

■  207 

YBCFREN 

NUM 

2 

YESNO 

BE18  Y  DISCUSS  COLLEGE  WITH  FRIENDS 

208 

YBCMOM 

NUM 

2 

YESNO 

BE18  Y  DISCUSS  COLLEGE  WITH  MOTHER 

■  209 

YBCOAO 

NUM 

2 

YESNO 

BE18  Y  DISCUSS  COLLEGE  WITH  FATHER 

1  210 

YBCSIB 

NUM 

2 

BEYN 

BE18  Y  DISCUSS  COLLEGE  WITH  BROTHER/SIS 

■  211 

YBCREL 

NUM 

2 

YESNO 

3E18  Y  DISCUSS  COLLEGE  WITH  OTH  RELATIVE 

.  212 

YBCSPOU 

NUM 

2 

YESNO 

BE18  Y  DISCUSS  COLLEGE  WITH  SPOUSE 

I  213 

YBCTEAC 

NUM 

2 

YESNO 

BE18  Y  DISCUSS  COLLEGE  WITH  A  TEACHER 

■  214 

YBCCOUN 

NUM 

2 

YESNO 

6el8  Y  DISCUSS  COLLEGE  WITH  SCH  COUNSLR 

215 

YBCREC 

NUM 

2 

YESNO 

8E18  Y  DISCUSS  COLLEGE  WITH  A  RECRUITER 

■  216 

YBCCOW 

NUM 

2 

YESNO 

BE18  Y  DISCUSS  COLLEGE  WITH  CO-WORKER 

« 

1 
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217 

YBCBOSS 

NUM 

2 

YESNO 

BE18 

Y  DISCUSS  COLLEGE  WITH  EMPLOYER 

218 

YBCOTH 

NUH 

2 

YESNO 

BE18 

Y  DISCUSS  COLLEGE  WITH  OTHERS 

219 

YBCACF 

NUM 

2 

YESNO 

BE19 

DID  ANYONE  TALK  TO  Y 

ABOUT  ACF 

220 

YBCGI 

NUM 

2 

YESNO 

BE19 

DID  ANYONE  TALK  TO  Y 

ABOUT  GI  BILL 

221 

YBCROTC 

NUM 

2 

YESNO 

Bel  9 

DID  ANYONE  TALK  TO  Y 

ABOUT  ROTC  SCH 

222 

YBCVEAP 

NUM 

2 

YESNO 

BE19 

DID  ANYONE  TALK  TO  Y 

ABOUT  VEAP 

223 

YBCTEST 

NUM 

2 

YESNO 

BE21 

Y  TAKE  COLLEGE  ADM  TEST  PAST  6  MC 

224 

YBCAPPL 

NUM 

2 

YESNO 

BE24 

Y  SUBMIT  COLLEGE  APPl 

IN  PAST  6  MC 

225 

YBWTrtOT 

NUM 

2 

YESNO 

BE25 

Y  THINK  ABOUT  FT  WORK 

IN  PAST  6  MC 

226 

YBWTALK 

NUM 

2 

YESNO 

BE26 

Y  TALK  ABOUT  FT  WORK 

IN  PAST  6  MO 

227 

YBWFREN 

NUM 

2 

YESNO 

8E27 

Y  DISCUSS  FT  WORK  WITH  FRIENDS 

228 

YBWMOM 

NUM 

.2 

YESNO 

BE27 

Y  DISCUSS  FT  WORK  WITH  MOTHER 

229 

YBWDAO 

NUM 

2 

YESNO 

BE27 

Y  DISCUSS  FT  WORK  WITH  FATHER 

230 

YBWSIB 

NUM 

2 

YESNO 

BE27 

Y  DISCUSS  FT  WORK  WITH  BROTHER/SIS 

231 

YBWREL 

NUM 

2 

YESNO 

BE27 

Y  DISCUSS  FT  WORK  WITH  OTH  RELATIVE 

232 

YBWSPOU 

NUM 

2 

YESNO 

8E27 

Y  DISCUSS  FT  WORK  WITH  SPOUSE 

233 

YBWTEAC 

NUH 

2 

YESNO 

Be27 

Y  DISCUSS  FT  WORK  WITH  A  TEACHER 

234 

YBWCOUN 

NUM 

2 

YESNO 

BE27 

Y  DISCUSS  FT  WORK  WITH  SCH  COUNSLR 

235 

YBWREC 

NUM 

2 

YESNO 

BE27 

Y  DISCUSS  FT  WORK  WITH  A  RECRUITER 

236 

YBWCOW 

NUH 

2 

YESNO 

BE27 

Y  DISCUSS  FT  WORK  WITH  CO-WORKER 

237 

YBWBOSS 

NUM 

2 

YESNO 

BE27 

Y  DISCUSS  FT  WORK  WITH  EMPLOYER 

238 

YBWOTH 

NUM 

2 

YESNO 

BE27 

Y  DISCUSS  FT  WORK  WITH  OTHERS 

239 

YBWVISIT 

NUM 

2 

YESNO 

BE31 

Y  VISIT  POTENTIAL  EMPLOYER/AGENCIES 

240 

YBWAPPL 

NUM 

2 

YESNO 

BE32 

Y  APPLY  FOR  ANY  JOBS 

IN  PAST  6  MO 

241 

YARMDAO 

NUM 

2 

BAOGOOO 

SX1 

FEEL  ABOUT  Y  ARMY  ENL 

FATHER 

242 

YARMMOM 

NUM 

2 

BAOGOOO 

SI1 

FEEL  ABOUT  Y  ARMY  ENL 

MOTHER 

243 

YARMFARM 

NUM 

2 

BAOGOOO 

SI1 

FEEL  ABOUT  Y  ARMY  ENL 

FREN  ARMY  EXP 

244 

YARMFMIL 

NUM 

2 

BAOGOOO 

SI1 

PEEL  ABOUT  Y  ARMY  ENL 

FREN  OTH  MIL 

245 

YARMFNO 

NUM 

2 

BAOGOOO 

SI1 

FEEL  ABOUT  Y  ARMY  ENL 

FREN  NO  MIL 

246 

YARMCOUN 

NUM 

2 

BAOGOOO 

SI1 

FEEL  ABOUT  Y  ARMY  ENL 

SCH  COUNSELOR 

247 

YARMTEAC 

NUM 

2 

BAOGOOO 

SI1 

FEEL  ABOUT  Y  ARMY  ENL 

TEACHERS 

248 

YARMCOW 

NUM 

2 

BAOGOOO 

SI1 

FEEL  ABOUT  Y  ARMY  ENL 

CO-WORKERS 

249 

YARMSTUD 

NUM 

2 

BAOGOOO 

sir 

FEEL  ABOUT  Y  ARMY  ENL 

FELLOW  STUCNT 

i  250 

YARMBOSS 

NUM 

2 

BAOGOOO 

SI1 

FEEL  ABOUT  Y  ARMY  ENL 

EMPLOYER 

251 

YFRENMIL 

NUM 

2 

YESNO 

SI2 

Y  HAVE  FRIENDS  CURRENTLY  IN  MILITARY 

252 

YFRENAF 

NUM 

2 

YESNO 

SI3 

Y  MIL  FRIENDS  BRANCH  C 

)F  SERVICE-AF 

253 

YFRENAR 

NUM 

2 

YESNO 

SI3 

Y  MIL  FRIENDS  BRANCH  ( 

)F  SERVICE-ARMY 

1  254 

YFRENCG 

NUM 

2 

YESNO 

SI3 

Y  MIL  FRIENDS  BRANCH  ( 

)F  SERVICE-CG 

255 

YFRENMC 

NUM 

2 

YESNO 

SI3 

Y  MIL  FRIENDS  BRANCH  C 

)F  SERVICE-MC 

256 

YFRENNA 

NUM 

2 

YESNO 

SI3 

Y  MIL  FRIENDS  BRANCH  ( 

)F  SERVICE-NAVY 

257 

YFRENACT 

NUM 

2 

YESNO 

S14 

ARE  Y  ARMY  FRIENDS  IN 

ACTIVE  ARMY 

258 

YFRENARV 

NUM 

2 

YESNO 

SI4 

ARE  Y  ARMY  FRIENDS  IN 

RESERVE 

259 

YFRENANG 

MUM 

2 

YESNO 

SI4 

ARE  Y  ARMY  FRIENDS  IN 

NAT  GUARD 

260 

YpRENARO 

NUM 

2 

YESNO 

SI4 

ARE  Y  ARMY  FRIENDS  IN 

ROTC 

261 

YFAMMIL 

NUM 

2 

YESNO 

SIS 

Y  HAVE  FAMILY  CURRENTLY  IN  MILITARY 

262 

YFAMAF 

NUM 

2 

YESNO 

SI6 

Y  MIL  FAMILY  BRANCH  SERVICE-AF 

263 

YFAMAR 

NUM 

2 

YESNO 

SI6 

Y  MIL  FAMILY  BRANCH  SERVICE-ARMY 

264 

YFAMC6 

NUM 

2 

YESNO 

S16 

Y  MIL  FAMILY  BRANCH  SERVICE-CG 

265 

YFAMMC 

NUM 

2 

YESNO 

SX6 

Y  MIL  FAMILY  BRANCH  SERVICeJmC 

266 

YFAMNA 

NUM 

2 

YESNO 

SI6 

Y  MIL  FAMILY  BRANCH  SERVICE-NAVY 

1  267 

YFAMACT 

NUM 

2 

YESNO 

SI7 

ARE  Y  ARMY  FAMILY  IN  i 

ACTIVE  ARMY 

I  268 

YFAMARV 

NUM 

2 

YESNO 

SI7 

ARE  Y  ARMY  FAMILY  IN  1 

RESERVE 

269 

YFAMANG 

NUH 

2 

YESNO 

SI7 

ARE  Y  ARMY  FAMILY  IN  1 

^AT  GUARD 

270 

YFAMARO 

NUM 

2 

YESNO 

S17 

ARE  Y  ARMY  FAMILY  IN  1 

ROTC 

i 
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ORDER 

VARIABLE 

TYPE 

LEN 

FORMAT 

271 

RANDIAY 

NUM 

2 

RANDIAY 

272 

YIPHYS 

NUM 

2 

RANGIMP 

273 

YIHIQUAL 

NUM 

2 

RANGIMP 

274 

YICASHED 

NUM 

2 

RANGIMP 

275 

YITRAIN 

NUM 

2 

RANGIMP 

276 

YISELCON 

NUM 

2 

RANGIMP 

277 

YICNTRY 

NUM 

2 

RANGIMP 

278 

YZLEADER 

NUM 

2 

RANGIMP 

279 

YIHITECH 

NUM 

2 

RANGIMP 

280 

YIPROUD 

NUM 

2 

RANGIMP 

281 

YIPOTEN 

NUM 

2 

RANGIMP 

282 

YICIVCAR 

NUM 

2 

RANGIMP 

283 

YISERCOM 

NUM 

2 

RANGIMP 

284 

YIWEEKEN 

NUM 

2 

RANGIMP 

285 

YIHOME 

NUM 

2 

RANGIMP 

286 

YISTEP 

NUM 

2 

RANGIMP 

287 

YIMATURE 

NUM 

2 

RANGIMP 

288 

YIINNOV 

NUM 

2 

RANGIMP 

289 

YIMENTAL 

NUM 

2 

RANGIMP 

290 

YTVMATCH 

NUM 

2 

YESNO 

291 

YTVHRREG 

NUM 

3 

292 

YTVHRCAB 

NUM 

3 

293 

MHY2CHK1 

NUM 

2 

CCHECK 

294 

MHY2CHK2 

NUM 

2 

CCHECK 

295 

YTVCABI 

NUM 

2 

YESNO 

296 

YTVCAB2 

NUM 

2 

YESNO 

297 

YTVCA83 

NUM 

2 

YESNO 

298 

YTVCAB4 

NUM 

2 

YESNO 

299 

YTVCAB5 

NUM 

2 

YESNO 

300 

YTVSPORT 

NUM 

2 

YESNO 

301 

YTVMYS 

NUM 

2 

YESNO 

302 

YTVDRAMA 

NUM 

2 

YESNO 

303 

YTVMUSIC 

NUM 

2 

YESNO 

304 

YTVCOMOY 

NUM 

2 

YESNO 

305 

YTVMOVIE 

NUM 

2 

YESNO 

306 

YTVTALK 

NUM 

2 

YESNO 

307 

YTVSHI 

NUM 

•2 

YESNO 

308 

YTVSH2 

NUM 

2 

YESNO 

309 

YTVSH3 

NUM 

2 

YESNO 

310 

YTVSH4 

NUM 

2 

YESNO 

311 

YTVSH5 

NUM 

2 

YESNO 

312 

YVCRHAVE 

NUM 

2 

YESNO 

313 

YVCRHOUR 

NUM 

3 

314 

YRADLIS 

NUM 

2 

YESNO 

315 

YRADHRAM 

NUM 

3 

316 

YRADHRFM 

NUM 

3 

317 

MY17CHK1 

NUM 

2 

CCHECK 

318 

MY17CHK2 

NUM 

2 

CCHECK 

319 

YRADNEWS 

NUM 

2 

YESNO 

320 

YRADCLAS 

NUM 

2 

YESNO 

321 

YRADPOP 

NUM 

2 

YESNO 

322 

YRADCW 

NUM 

2 

YESNO 

323 

YRADSPOR 

NUM 

2 

YESNO 

■  324 

YRADTALK 

NUM 

2 

YESNO 

LABEL 

ZAY  RANDOM  NUMBER 

lA  IMP  OF  HAVING  PHYSICAL  CHALLENGE 

lA  IMP  OF  HIGHLY  TRAINED  COWORKERS 

lA  IMP  OF  EARNING  MONEY  FOR  EDUCATION 

lA  IMP  OF  TRAINING  IN  USEFUL  SKILLS 

lA  IMP  OF  DEVELOPING  SELF-CONFIDENCE 

lA  IMP  OF  SERVING  COUNTRY 

lA  IMP  OF  DEVELOPING  LEADERSHIP  SKILLS 

lA  IMP  OF  WORKING  WITH  HI-TECH  EQUIP 

lA  IMP  OF  EXPERIENCES  TO  BE  PROUD  OF 

lA  IMP  OF  DEVELOPING  POTENTIAL 

lA  IMP  OF  HELPING  CIVILIAN  CAREER  DEV 

lA  IMP  OF  COMMUNITY  SERVICE 

lA  IMP  OF  WEEKEND  EXCITEMENT 

lA  IMP  OF  STAYING  IN  OWN  HOMETOWN 

lA  IMP  OF  STEPPING  FROM  HS  TO  COLLEGE 

lA  IMP  OF  BECOM  MORE  MATURE/RESPONSIBLE 

lA  IMP  OF  USING  OWN  JUDGEMENT 

lA  IMP  OF  HAVING  MENTAL  CHALLENGE 

MHl  DOES  YOUTH  REGULARLY  MATCH  TV 

MH2  HRS  PER  MEEK  WATCH  NETWORK  TV 

MHZ  HRS  PER  WEEK  WATCH  CERTAIN  CABLE  TV 

CONST  CHECK:  MHl  =  1  &  MH2  =  0  HOURS 

CONST  CHECK;  MH2  >  168  HOURS 

MHlI  DOES  YOUTH  MATCH  MTV 

MHlI  DOES  YOUTH  WATCH  NASHVILLE  NETWORK 

MH11  DOES  YOUTH  WATCH  ESPN  CSPORTS] 

MH11  DOES  YOUTH  MATCH  WTBS  CSYNOICATED] 
MHlI  DOES  Y  WATCH  BLACK  ENTERTAINMENT  TV 
MH12  DOES  YOUTH  VIEW  SPORTS 
MH12  DOES  YOUTH  VIEW  MYSTERIES 
MH12  DOES  YOUTH  VIEW  GENERAL  DRAMA 
MH12  DOES  YOUTH  VIEW  MUSIC/MUSIC  VIDEOS 
MHl 2  DOES  YOUTH  VIEW  SITCOMS 
MHl 2  DOES  YOUTH  VIEW  TV  MOVIES 
MH12  DOES  YOUTH  VIEW  TV  TALK  SHOWS 
MH13  DOES  YOUTH  HATCH  DAVID  LETTERMAN 
MHl 3  DOES  Y  WATCH  FRIDAY  NIGHT  VIDEOS 
MH13  DOES  Y  WATCH  MONDAY  NIGHT  FOOTBALL 
MH13  DOES  Y  WATCH  COLLEGE  FOOTBALL 
MM13  DOES  Y  WATCH  SUNDAY  NIGHT  MOVIES 
MHl4  DOES  HOUSEHOLD  HAVE  A  VCR 
MHl 5  HOURS  PER  WEEK  SPENT  WAtCHING  VCR 
MH16  DOES  YOUTH  LISTEN  TO  THE  RADIO 
MH17  HOW  MANY  HOURS  PER  WEEK  AM  RADIO 
MH17  HOW  MANY  HOURS  PER  WEEK  FM  RADIO 
CONST  CHECK:  MH16  *  1  &  MHl 7  *  0  HOURS 
CONST  CHECK:  HHl7  >  168  HOURS 
MH26  DOES  YOUTH  LISTEN  TO  NEWS 
MH26  DOES  YOUTH  LISTEN  CLASSICAL  MUSIC 
MM26  DOES  YOUTH  LISTEN  TO  POP  MUSIC 
MH26  DOES  YOUTH  LISTEN  COUNTRY  MUSIC 
MH26  DOES  YOUTH  LISTEN  TO  SPORTS 
MH26  DOES  YOUTH  LISTEN  TO  TALK  SHOWS 
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ORDER 

VARIABLE 

TYPE 

LEN 

FORMAT 

LABEL 

1  325 

YRAOROCK 

NUM 

2 

YESNO 

MH26 

DOES  YOUTH  LISTEN  TO  ROCK  MUSIC 

326 

YRAOEASY 

NUM 

2 

YESNO 

MH26 

DOES  YOUTH  LISTEN  TO  EASY  MUSIC 

^327 

YRA0SH1 

NUM 

2 

YESNO 

MH27 

DOES  Y 

LISTEN  TO  AMERICAN  TOP  40 

■  328 

YRADSH2 

NUM 

2 

YESNO 

MH27 

DOES  Y 

LISTEN  TO  KING  BISCUIT  HOUR 

329 

YRAOSH3 

NUM 

2 

YESNO 

MH27 

DOES  Y 

LISTEN  TO  RICK  DEES'  TOP  40 

M  330 

YRA0SH4 

NUM 

2 

YESNO 

MH27 

DOES  Y 

LISTEN  TO  METALSHOP 

|331 

YRADSH5 

NUM 

2 

YESNO 

MH27 

DOES  Y 

LISTEN  TO  ROCKLINE 

■  332 

YPAPREAD 

NUM 

2 

YPAPREA 

MH28 

HOW  OFTEN  DOES  Y  READ  NEWSPAPER 

333 

YPAPHOUR 

NUM 

3 

HH29 

HOURS  PER  WEEK  READING  NEWSPAPER 

■  334 

MHY29CHK 

NUM 

2 

CCHECK 

CONST  CHECK: 

MH28  8  MH29  HOURS 

■  335 

YPAPSPOR 

NUM 

2 

YESNO 

MH30 

DOES  YOUTH  READ  SPORTS 

336 

YPAPCOM 

NUM 

2 

YESNO 

MH3U 

DOES  YOUTH  READ  CONICS 

■  337 

YPAPMEWS 

NUM 

2 

YESNO 

MH30 

DOES  YOUTH  READ  NEWS  SECTION 

■  338 

YPAPLOC 

NUM 

2 

YESNO 

MH30 

DOES  YOUTH  READ  LOCAL  SECTION 

"  339 

YPAPFOOO 

NUM 

2 

YESNO 

MH30 

DOES  YOUTH  READ  FOOD  SECTION 

_  340 

YPAPSTYL 

NUM 

2 

YESNO 

MH30 

DOES  YOUTH  READ  LIFESTYLE  SECTION 

■  341 

YPAPCLAS 

NUM 

2 

YESNO 

MH30 

DOES  YOUTH  READ  CLASSIFIED 

■  342 

YMA6READ 

NUM 

2 

YESNO 

MH31 

DOES  YOUTH  READ  MAGAZINES 

343 

YMA61 

NUM 

3 

MAGFMT 

MH32 

MAGAZINE  #1  READ  ON  REGULAR  BASIS 

■  344 

YMA62 

NUM 

3 

MAGFMT 

MH32 

MAGAZINE  02. READ  ON  REGULAR  BASIS 

1  345 

YMAG3 

NUM 

3 

MAGFMT 

MH32 

MAGAZINE  #3  READ  ON  REGULAR  BASIS 

346 

YMAG4 

NUM 

3 

MAGFMT 

MH32 

MAGAZINE  #4  READ  ON  REGULAR  BASIS 

B  347 

YMAG5 

NUM 

3 

MAGFMT 

MH32 

MAGAZINE  F5  READ  ON  REGULAR  BASIS 

■  348 

YMAG6 

NUM 

3 

MAGFMT 

MH32 

MAGAZINE  ft6  READ  ON  REGULAR  BASIS 

■  349 

YMAGHOUR 

NUM 

3 

MH33 

HOURS  PER  WEEK  READING  MAGAZINES 

^  350 

MHYCHK 

NUM 

2 

CCHECK 

CONST  CHECK: 

TOTAL  HOURS  IN  MHY  >168 

I  351 

YUNi 2N0N 

NUM 

2 

YESNO 

KR1 

UNAIDED 

AD  RECALL  FOR  NO  SERVICES 

■  352 

YUN12AF 

NUM 

2 

YESNO 

KR1 

UNAIDED 

AO  RECALL  FOR  AIR  FORCE 

353 

YUN12AR 

NUM 

2 

YESNO 

KRI 

UNAIDED 

AO  RECALL  FOR  ARMY 

■  354 

YUN12R0 

NUM 

2 

YESNO 

KR1 

UNAIDED 

AO  RECALL  FOR  ROTC 

1  355 

YUN12NG 

NUM 

2 

YESNO 

KRI 

UNAIDED 

AO  RECALL  FOR  NAT  GUARD 

"  356 

YUN12RV 

NUM 

2 

YESNO 

KRI 

UNAIDED 

AD  RECALL  FOR  RESERVE 

-  357 

YUN12CG 

NuM 

2 

YESNO 

KRI 

UNAIDED 

AO  RECALL  FOR  COAST  GUARD 

■  358 

YUN12MC 

NUM 

2 

YESNO 

KRI 

UNAIDED 

AO  RECALL  FOR  MARINE  CORPS 

■  359 

YUN12NA 

NUM 

2 

YESNO 

KRI 

UNAIDED 

AD  RECALL  FOR  NAVY 

360 

YUN12ALL 

NUM 

2 

YESNO 

KRI 

UNAIDED 

AO  RECALL  FOR  ALL  IN  ONE  AO 

■  361 

YKRROAF 

NUM 

2 

YESNO 

KR2 

ROTC  AO 

RECALLED  FOR  AIR  FORCE 

■  362 

YKRROAR 

NUM 

2 

YESNO 

KR2 

ROTC  AD 

RECALLED  FOR  ARMY 

363 

YKRRONA 

NUM 

2 

YESNO 

KR2 

ROTC  AO 

RECALLED  FOR  NAVY 

■  364 

YKRROMC 

NUM 

2 

YESNO 

KR2 

ROTC  AO 

RECALLED  FOR  MARINES 

■  365 

YKRROCG 

NUM 

2 

YESNO 

KR2 

ROTC  AO 

RECALLED  FOR  COAST  GUARD 

366 

YKRNGAF 

NUM 

2 

YESNO 

KR3 

N  GUARD 

AO  RECALLED  FOR  AIR  FORCE 

_  367 

YKRNGAR 

NUM 

2 

YESNO 

KR3 

N  GUARD 

AD  RECALLED  FOR  ARMY 

■  368 

YKRNGNA 

NUM 

2 

YESNO 

KR3 

N  GUARD 

AD  RECALLED  FOR  NAVY 

■  369 

YKRNGMC 

NUM 

2 

YESNO 

KR3 

N  GUARD 

AD  RECALLED  FOR  MARINES 

370 

YKRNGCG 

NUM 

2 

YESNO 

KR3 

N  GUARD 

AO  RECALLED  FOR  COAST  GUARD 

1 

YKRRVAF 

NUM 

2 

YESNO 

KR4 

RESERVE 

AD  RECALLED  FOR  AIR  FORCE 

■  372 

YKRRVAR 

NUM 

2 

YESNO 

KR4 

RESERVE 

AD  RECALLED  FOR  ARMY 

373 

YKRRVNA 

NUM 

2 

YESNO 

KR4 

RESERVE 

AO  RECALLED  FOR  NAVY 

H  374 

YKRRVMC 

NUM 

2 

YESNO 

KR4 

RESERVE 

AO  RECALLED  FOR  MARINES 

■  375 

YKRRVCG 

NUM 

2 

YESNO 

KR4 

RESERVE 

AO  RECALLED  FOR  COAST  GUARD 

■  376 

RANOKRY2 

NUM 

2 

KNOW 

KR5- 

KR13  RANDOM  START  AIDED  AD  RECALL 

-  377 

YAIOAF 

NUM 

2 

YESNO 

KR5 

AIDED  AO  RECALL  FOR  AIR  FORCE 

■  378 

YAIOAR 

NUM 

2 

YESNO 

KR6 

AIDED  AD  RECALL  FOR  ARMY 

ACOMS  YUTHMAIN  VARIABLE  LIST  FOR  OCT  86  TO  JUN  87 
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ORDER 

variable 

TYPE 

LEN 

FORMAT 

LABEL 

1 

379 

YAIOARO 

NUM 

2 

YESNO 

KR7  AIDED  AO  RECALL  FOR  ARMY  ROTC 

380 

YAIDANG 

NUM 

2 

YESNO 

KR8  AIDED  AO  RECALL  FOR  ARMY  NAT  GUARD 

,381 

YAIOARV 

NUM 

2 

YESNO 

KR9  AIDED  AO  RECALL  FOR  ARMY  RESERVE 

1 

382 

YAIDCG 

NUM 

2 

YESNO 

KR10  AIDED  AO  RECALL  FOR  COAST  GUARD 

■ 

383 

YAIDMC 

NUM 

2 

YESNO 

KR11  AIDED  AO  RECALL  FOR  MARINE  CORPS 

384 

YAIONA 

NUM 

2 

YESNO 

KR12  AIDED  AD  RECALL  FOR  NAVY 

385 

YAIDALL 

NUM 

2 

YESNO 

KR13  AIDED  AO  RECALL  FOR  ALL  SERVICES 

386 

YADARTV 

NUM 

2 

YESNO 

KR14  RECALLS  ARMY  AO  ON  TV 

387 

YAOARRAO 

NUM 

2 

YESNO 

KR14  RECALLS  ARMY  AO  ON  RADIO 

■ 

388 

YAOARMAG 

NUM 

2 

YESNO 

KR14  RECALLS  ARMY  AO  IN  MAGAZINES 

1 

389 

YADARPAP 

NUM 

2 

YESNO 

KR14  RECALLS  ARMY  AO  IN  NEWSPAPERS 

390 

YAOARBIL 

NUM 

2 

YESNO 

KR14  RECALLS  ARMY  AO  ON  BILLBOARDS 

391 

YAOARNAL 

NUM 

2 

YESNO 

KR14  RECALLS  ARMY  AO  IN  MAIL 

1 

392 

YADARPOS 

NUM 

2 

YESNO 

KR14  RECALLS  ARMY  AO  ON  POSTERS 

■ 

393 

yaoarpam 

NUM 

2 

YESNO 

KR14  RECALLS  ARMY  AD  IN  PAMPHLETS 

394 

YAOARYEL 

NUM 

2 

YESNO 

KR14  RECALLS  ARMY  AO  IN  YELLOW  PAGES 

395 

YADAROTH 

NUM 

2 

YADOTH 

KR14  RECALLS  ARMY  AO  SOMEWHERE  ELSE 

396 

RANOKRY 

NUM 

2 

RANDKR 

KR17  RANDOM  SELECTION  OF  SERV/COMPONENT 

397 

YKRMSGAR 

NUM 

2 

YKVERB 

STATUS  OF  KR  VERBATIM  RESPONSE:  ARMY 

■ 

398 

YKRMSGOT 

NUM 

2 

YKVERB 

STATUS  OF  KR  VERBATIM  RESPONSE:  NON-ARMY 

1 

399 

YATADLIK 

NUM 

2 

YRATEAO 

ATI  HOW  MUCH  YOUTH  LIKED  ARMY  ADS 

■ 

400 

YATADBEL 

NUM 

2 

PRATEAO 

AT2  HOW  MUCH  YOUTH  BELIEVES  ARMY  ADS 

_  401 

RANOKS 

NUM 

2 

RANOKS 

K$1  RANDOM  start  FOR  SLOGANS 

■ 

402 

YKSAOVEN 

NUM 

2 

KSANSUR 

KS2  SLOGAN:  NOT  A  JOB^  AN  ADVENTURE 

■ 

403 

YKSPROUD 

NUM 

2 

KSANShR 

KS3  SLOGAN:  THE  FEW.  THE  PROUD 

404 

YKSBEALL 

NUM 

2 

KSANSWR 

KS4  SLOGAN:  BE  ALL  YOU  CAN  BE 

■ 

405 

YKSWAY 

NUM 

2 

KSANSWR 

KS5  SLOGAN:  A  GREAT  WAY  OF  LIFE 

1 

406 

YKSGOOD 

NUM 

2 

KSANSWR 

KS6  SLOGAN:  LOOKING  FOR  A  FEW  6000  MEN 

407 

YKSSTART 

NUM 

2 

KSANSNR 

KS7  SLOGAN:  IT'S  A  GREAT  PLACE  TO  START 

408 

YKSAIM 

NUM 

2 

KSANSWR 

KS8  SLOGAN:  AIM  HIGH 

1 

409 

YKSNOTCO 

NUM 

2 

KSANSWR 

KS9  SLOGAN:  NOT  A  COMPANY/  YOUR  COUNTRY 

■ 

410 

RAN0PE6 

NUM 

2 

RAN08PE 

PE  RANDOM  SELECTION  FROM  8  SERVICES 

411 

RANDPE9 

NUM 

2 

RAND9PE 

PE  RANDOM  SELECTION  FROM  9  SERVICES 

412 

RAN0PE3 

NUM 

2 

RAN03PE 

PE  RANDOM  SELECTION  OF  PANEL  2  SUBGROUP 

413 

RANOIOOO 

NUN 

4 

PE  WEIGHTED  SELECTION  OF  PANEL  3  SERVICE 

414 

RANDPEYI 

NUM 

2 

RAND1PE 

PEY1  RANDOM  START  FOR  ARMY 

■ 

415 

RAN0PEY4 

NUM 

2 

RAN04PE 

PEY4  RANDOM  START  FOR  ARMY  RESERVE 

1 

416 

RANDPEY5 

NUM 

2 

RAND4PE 

PEY5  RANDOM  START  FOR  NATIONAL  GUARD 

■ 

417 

RAN0PEY6 

NUN 

2 

RANDIPE 

PEY6  RANDOM  START  FOR  AF/MC/NA/ALL 

418 

RANDPEY7 

NUM 

2 

RAND7PE 

PeY7  RANDOM  START  FOR  CIVILIAN  JOB 

1 

419 

RANOPEY8 

NUM 

2 

PE8RAN0 

PEY8  RANDOM  START  FOR  COLLEGE 

■ 

420 

YAWlOE 

NUM 

2 

AGREE 

PEI  WIDE  VARIETY  OF  JOBS:  ARMY 

421 

YAPHYS 

NUM 

2 

AGREE 

PEI  PHYSICALLY  CHALLENGING:  ARMY 

■ 

422 

YAPROUD 

NUM 

2 

AGREE 

PEI  EXPERIENCE  TO  BE  PROUD  OF:  ARMY 

1 

423 

YASTEP 

NUM 

2 

AGREE 

PEl  STEPPING  STONE  TO  COLLEGE:  ARMY 

424 

YALEAOER 

NUM 

2 

AGREE 

PEI  DEVELOP  LEADERSHIP  SKILLS:  ARMY 

425 

YAHITECM 

NUM 

2 

AGREE 

PEI  USE  HIGH-TECH  EQUIPMENT:  ARMY 

1 

426 

YACIVCAR 

NUM 

2 

AGREE 

PEI  CIVILIAN  CAREER  DEVELOP:  ARMY 

■ 

427 

YASELCON 

NUM 

2 

AGREE 

PEI  DEVELOP  SELF^tONFIDENCE:  ARMY 

428 

YAPOTEN 

NUM 

2 

AGREE 

PEI  DEVELOP  YOUR  POTENTIAL;  ARMY 

429 

YAMENTAL 

NUM 

2 

AGREE 

PEI  MENTALLY  CHALLENGING:  ARMY 

430 

YAHATURE 

NUM 

2 

AGREE 

PEI  MATURE  AND  RESPONSIBLE;  ARMY 

431 

YATRAIN 

NUM 

2 

AGREE 

PEI  TRAINING  IN  USEFUL  SKILLS:  ARMY 

■ 

432 

YAHIQUAL 

NUM 

2 

AGREE 

PEI  HIGHLY  TRAINED  COWORKERS;  ARMY 

4 
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ORDER 

VARIABLE 

TYPE 

LEN 

FORMAT 

LABEL 

1  433 

YACASHEO 

NUM 

2 

AGREE 

PEI 

GET  MONEY  FOR  EDUCATION ARMY 

434 

YHEARDAR 

NUM 

2 

YESNO 

PE1A 

Y  EVER  HEARD  OF  ARMY  RESERVE 

»  435 

rvwiOE 

NUM 

2 

AGREE 

PE4 

MIOE  VARIETY  OF  JOBS:  RESERVE 

I  436 

YVPROUO 

NUM 

2 

AGREE 

PE4 

EXPERIENCE  TO  BE  PROUD  OF: 

RESERVE 

■  437 

YVLEAOER 

NUM 

2 

AGREE 

PE4 

DEVELOP  LEADERSHIP  SKILLS: 

RESERVE 

_438 

YVCIVCAR 

NUM 

2 

AGREE 

PE4 

CIVILIAN  CAREER  DEVELOP:  R 

ESERVE 

■  439 

YVSELCON 

NUM 

2 

AGREE 

PE4 

DEVELOP  SELF-CONFIDENCE:  R 

ESERVe 

■  440 

YVPOTEN 

NUM 

2 

AGREE 

PE4 

DEVELOP  YOUR  POTENTIAL:  RESERVE 

441 

YVMENTAL 

NUM 

2 

AGREE 

PE4 

MENTALLY  CHALLENGING:  RESERVE 

■  442 

yvmature 

NUM 

2 

AGREE 

PEA 

MATURE  AND  RESPONSIBLE:  RESERVE 

1  443 

YVTRAIN 

NUM 

2 

AGREE 

PE4 

TRAINING  IN  USEFUL  SKILLS: 

RESERVE 

444 

YVHIQUAL 

NUM 

2 

AGREE 

PEA 

HIGHLY  TRAINED  COWORKERS: 

RESERVE 

-  445 

YVCASHED 

NUM 

2 

AGREE 

PEA 

GET  MONEY  FOR  EDUCATION:  R 

ESERVE 

■  446 

YVHOME 

NUM 

2 

AGREE 

PEA 

SERVE  AMERICA  IN  HOMETOWN: 

RESERVE 

■  447 

YVSERCOM 

NUM 

2 

AGREE 

PEA 

SERVE  YOUR  OWN  COMMUNITY: 

RESERVE 

448 

YVWEEKEN 

NUM 

2 

AGREE 

PEA 

INTERESTING  WEEKENDS:  RESERVE 

■  449 

YHEARDN6 

NUM 

2 

YESNO 

peaa 

Y  EVER  HEARD  OF  ARMY  NATIONAL  GUARD 

■  450 

YGMIOE 

NUM 

2 

AGREE 

PE5 

WIDE  VARIETY  OF  JOBS:  GUARD 

451 

YGPROOD 

NUM 

2 

AGREE 

PE5 

EXPERIENCE  TO  BE  PROUD  OF: 

GUARD 

M  452 

YGLEADER 

NUM 

2 

AGREE 

PE5 

DEVELOP  LEADERSHIP  SKILLS: 

GUARD 

■  453 

YGCIVCAR 

NUM 

2 

AGREE 

PE5 

CIVILIAN  CAREER  DEVELOP:  G 

iUARO 

*  454 

YGSELCON 

NUM 

2 

AGREE 

PE5 

DEVELOP  SELF-CONFIDENCE:  C 

;UARD 

_  455 

YGPOTEN 

NUM 

2 

AGREE 

PES 

DEVELOP  YOUR  POTENTIAL:  GUARD 

■  456 

YGMENTAL 

NUM 

2 

AGREE 

PE5 

MENTALLY  CHALLENGING:  GUARD 

■  457 

YGMATURE 

NUM 

2 

AGREE 

PE5 

MATURE  AND  RESPONSIBLE:  GUARD 

458 

YGTRAIN 

NUM 

2 

AGREE 

PE5 

TRAINING  IN  USEFUL  SKILLS: 

GUARD 

■  459 

YGHIUUAL 

NUN 

2 

AGREE 

Pc5 

HIGHLY  TRAINED  COWORKERS: 

GUARD 

1  460 

YGCASHEO 

NUM 

2 

AGREE 

PES 

GET  MONEY  FOR  EDUCATION:  ( 

iUARD 

461 

YGHOME 

NUM 

2 

AGREE 

PE5 

SERVE  AMERICA  IN  HOMETOWN:  GUARD 

B  462 

YGSERCOM 

NUM 

2 

AGREE 

PE5 

SERVE  YOUR  OWN  COMMUNITY: 

GUARD 

■  463 

YGWEEKEN 

NUM 

2 

AGREE 

PES 

INTERESTING  WEEKENDS:  GUARD 

■  464 

YNHIDE 

NUM 

2 

AGREE 

PE6 

WIDE  VARIETY  OF  JOBS:  NAVI 

465 

YMWIDE 

NUM 

2 

AGREE 

PE6 

WIDE  VARIETY  OF  JOBS:  MARINES 

■  466 

YFWIOE 

NUM 

2 

AGREE 

PE6 

WIDE  VARIETY  OF  JOBS:  AIR 

FORCE 

■  467 

YSWIDE 

NUM 

2 

AGREE 

PE6 

WIDE  VARIETY  OF  JOBS:  MILITARY 

468 

YNPHYS 

NUM 

2 

AGREE 

PE6 

PHYSICALLY  CHALLENGING:  NAVY 

■  469 

YMPHYS 

NUM 

2 

AGREE 

PE6 

PHYSICALLY  CHALLENGING:  MARINES 

1  470 

YFPHYS 

NUM 

2 

AGREE 

PE6 

PHYSICALLY  CHALLENGING:  AIR  FORCE 

■  471 

YSPHYS 

NUM 

2 

AGREE 

PE6 

PHYSICALLY  CHALLENGING:  MILITARY 

-  472 

YNPROUO 

NUM 

2 

AGREE 

PE6 

EXPERIENCE  TO  BE  PROUD  OF 

NAVY 

1  473 

YMPROUO 

NUM 

2 

AGREE 

PE6 

EXPERIENCE  TO  BE  PROUD  OF 

MARINES 

■  474 

YFPROUO 

NUN 

2 

AGREE 

PE6 

EXPERIENCE  TO  BE  PROUD  OF 

AIR  FORCE 

475 

YSPROUD 

NUM 

2 

AGREE 

PE6 

EXPERIENCE  TO  BE  PROUD  OF 

MILITARY 

■  476 

YNSTEP 

NUM 

2 

AGREE 

PE6 

STEPPING  STONE  TO  COLLEGE 

NAVY 

■  477 

YMSTEP 

NUM 

2 

AGREE 

PE6 

STEPPING  STONE  TO  COLLEGE 

MARINES 

478 

YFSTEP 

NUM 

2 

AGREE 

PE6 

STEPPING  STONE  TO  COLLEGE 

AIR  FORCE 

■  479 

YSSTEP 

NUM 

2 

AGREE 

PE6 

STEPPING  STONE  TO  COLLEGE 

MILITARY 

■  480 

YMLEADER 

NUM 

2 

AGREE 

PE6 

DEVELOP  LEADERSHIP  SKILLS 

NAVY 

481 

YMLEAOER 

NUM 

2 

AGREE 

PE6 

DEVELOP  LEADERSHIP  SKILLS 

MARINES 

.  482 

YFLEAOER 

NUM 

2 

AGREE 

PE6 

DEVELOP  LEADERSHIP  SKILLS 

AIR  FORCE 

■  483 

YSLEADER 

NUM 

2 

AGREE 

PE6 

DEVELOP  LEADERSHIP  SKILLS 

military 

■  484 

YNHITECH 

NUM 

2 

AGREE 

PE6 

USE  HIGH-TECH  EQUIPMENT:  f 

<AVY 

485 

YMHITECH 

NUM 

2 

AGREE 

PE6 

USE  HIGH-TECH  EQUIPMENT:  f 

MARINES 

YPHITECH 

NUM 

2 

AGREE 

PE6 

USE  HIGH-TECH  EQUIPMENT:  / 

HR  FORCE 
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ORDER 

m 

VARIABLE 

TYPE 

LEN 

FORMAT 

LABEL 

1  487 

YSHITECH 

NUM 

2 

AGREE 

PE6 

USE  HIGH-TECH  EQUIPMENT 

MILITARY 

488 

YNCIVCAR 

NUH 

2 

AGREE 

P£6 

CIVILIAN  CAREER  DEVELOP 

NAVY 

»469 

YMCIVCAR 

NUM 

2 

AGREE 

PE6 

CIVILIAN  CAREER  DEVELOP 

MARINES 

■  490 

YFCIVCAR 

NUM 

2 

AGREE 

PE6 

CIVILIAN  CAREER  DEVELOP 

AIR  FORCE 

■  491 

YSCIVCAR 

NUM 

2 

AGREE 

PE6 

CIVILIAN  CAREER  DEVELOP 

MILITARY 

^  492 

YNSELCON 

NUM 

2 

AGREE 

PE6 

DEVELOP  SELF-CONFIDENCE 

NAVY 

■  493 

YMSELCOM 

NUM 

2 

AGREE 

PE6 

DEVELOP  SELF-CONFIDENCE 

MARINES 

■  494 

YFSELCON 

NUM 

2 

AGREE 

pe6 

DEVELOP  SELF-CONFIDENCE 

AIR  FORCE 

495 

YSSELCON 

NUM 

2 

AGREE 

PE6 

DEVELOP  SELF-CONFIDENCE 

MILITARY 

■  496 

YNPOTEN 

NUM 

2 

AGREE 

PE6 

DEVELOP  YOUR  POTENTIAL: 

NAVY 

1  497 

YMPOTEN 

NUM 

2 

AGREE 

PE6 

DEVELOP  YOUR  POTENTIAL: 

MARINES 

498 

YFPOTEM 

NUM 

2 

AGREE 

PE6 

DEVELOP  YOUR  POTENTIAL: 

AIR  FORCE 

_  499 

YSPOTEN 

NUN 

2 

AGREE 

PE6 

DEVELOP  YOUR  POTENTIAL: 

MILITARY 

1  500 

YNMENTAL 

NUM 

2 

AGREE 

PE6 

MENTALLY  CHALLENGING:  NAVY 

■  501 

YMMENTAL 

NUM 

2 

AGREE 

PE6 

MENTALLY  CHALLENGING:  MARINES 

502 

YFMENTAL 

NUM 

2 

AGREE 

PE6 

MENTALLY  CHALLENGING:  AIR  FORCE 

1  503 

YSMENTAL 

NUM 

2 

AGREE 

PE6 

MENTALLY  CHALLENGING:  MILITARY 

■  504 

YNMATURE 

NUM 

2 

AGREE 

PE6 

MATURE  AND  RESPONSIBLE: 

NAVY 

505 

YMMATURE 

NUM 

2 

AGREE 

PE6 

MATURE  AND  RESPONSIBLE: 

MARINES 

■  506 

YFMATURE 

NUM 

2 

AGREE 

PE6 

MATURE  AND  RESPONSIBLE: 

AIR  FORCE 

1  507 

YSMATURE 

NUM 

2 

AGREE 

pe6 

MATURE  AND  RESPONSIBLE: 

MILITARY 

508 

YNTRAIN 

NUM 

2 

AGREE 

PE6 

TRAINING  IN  USEFUL  SKILLS:  NAVY 

_  509 

YMTRAIN 

NUM 

2 

AGREE 

PE6 

TRAINING  IN  USEFUL  SKILLS:  MARINES 

1  510 

YFTRAIN 

NUM 

2 

AGREE 

PE6 

TRAINING  IN  USEFUL  SKILLS:  AIR  FORCE 

■  511 

YSTRAIN 

NUM 

2 

AGREE 

PE6 

TRAINING  IN  USEFUL  SKILLS:  MILITARY 

512 

YNHIQUAL 

NUM 

2 

AGREE 

PE6 

HIGHLY  TRAINED  COWORKERS:  NAVY 

■  513 

YMHIUUAL 

NUM 

2 

AGREE 

PE6 

HIGHLY  TRAINED  COWORKERS:  MARINES 

■  514 

YFHIQUAL 

NUM 

2 

AGREE 

PB6 

HIGHLY  TRAINED  COWORKERS:  AIR  FORCE 

515 

YSHIQUAL 

NUM 

2 

AGREE 

PE6 

HIGHLY  TRAINED  COWORKERS:  MILITARY 

M  516 

YNCASHED 

NUM 

2 

AGREE 

PE6 

GET  MONEY  FOR  EDUCATION 

NAVY 

I  517 

YMCASHED 

NUM 

2 

AGREE 

PE6 

GET  MONEY  FOR  EDUCATION 

MARINES 

■  518 

YFCASHED 

NUM 

2 

AGREE 

PE6 

GET  MONEY  FOR  EDUCATION 

AIR  FORCE 

»  519 

YSCASHEO 

NUM 

2 

AGREE 

PE6 

GET  MONEY  FOR  EDUCATION 

MILITARY 

1  520 

YMPHYS 

NUM 

2 

AGREE 

PE7 

PHYSICALLY  CHALLENGING: 

JOB 

■  521 

YWPROUO 

MUM 

2 

AGREE 

PE7 

EXPERIENCE  TO  BE  PROUD  OF:  JOB 

522 

YWSTEP 

NUM 

2 

AGREE 

PE7 

STEPPING  STONE  TO  COLLEGE:  JOB 

YWLEAOER 

NUM 

2 

AGREE 

PE7 

DEVELOP  LEADERSHIP  SKILLS:  JOB 

1  524 

YRHITECH 

NUM 

2 

AGREE 

PE7 

USE  HIGH-TECH  EQUIPMENT 

JOB 

525 

YWCIVCAR 

NUM 

2 

AGREE 

PE7 

CIVILIAN  CAREER  DEVELOP 

JOB 

H  526 

YWSELCON 

NUM 

2 

AGREE 

PE7 

DEVELOP  SELF-CONFIDENCE 

JOB 

I  527 

YWPOTEN 

NUM 

2 

AGREE 

pe7 

DEVELOP  YOUR  POTENTIAL: 

JOB 

■  528 

YWMENTAL 

NUM 

2 

AGREE 

PE7 

MENTALLY  CHALLENGING:  JOB 

529 

YWMATURE 

NUM 

2 

AGREE 

PE7 

MATURE  AND  RESPONSIBLE: 

JOB 

1  530 

YWTRAIN 

NUM 

2 

AGREE 

Pe7 

TRAINING  IN  USEFUL  SKILLS:  JOB 

■  531 

YWHIQUAL 

NUM 

2 

AGREE 

PE7 

HIGHLY  TRAINED  COWORKERS:  JOB 

532 

YWCASHED 

NUN 

2 

AGREE 

PE7 

GET  MONEY  FOR  EDUCATION 

JOB 

■  533 

YCPROUD 

NUM 

2 

AGREE 

PE8 

EXPERIENCE  TO  BE  PROUD  OF:  COLLEGE 

1  534 

YCLEADER 

NUM 

2 

AGREE 

PE8 

DEVELOP  LEADERSHIP  SKILLS:  COLLEGE 

■  535 

YCCIVCAR 

NUM 

2 

AGREE 

PE8 

CIVILIAN  CAREER  DEVELOP 

COLLEGE 

_  536 

YCSELCON 

NUM 

2 

AGREE 

PE8 

DEVELOP  SELFfCONFIOENCE 

COLLEGE 

1  ”7 

YCPOTEN 

NUM 

2 

AGREE 

PE8 

DEVELOP  YOUR  POTENTIAL: 

COLLEGE 

■  538 

YCMENTAL 

NUM 

2 

AGREE 

PE8 

MENTALLY  CHALLENGING:  COLLEGE 

539 

YCMATURE 

NUM 

2 

AGREE 

PE8 

MATURE  AND  RESPONSIBLE: 

COLLEGE 

■  540 

YCHIQUAL 

NUM 

2 

AGREE 

PE8 

HIGHLY  TRAINED  COWORKERS:  COLLEGE 
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LABEL 


ORDER 

VARIABLE 

TYPE 

LEN 

FORMAT 

541 

YPEDIP 

NUM 

2 

PROPANS 

542 

YPEGRAOE 

NUM 

2 

PEGRAOE 

543 

YPECOL 

NUM 

2 

PROPANS 

544 

YPESIM 

NUM 

2 

YESNO 

545 

YHEARORO 

NUM 

2 

YESNO 

546 

YRLEAOER 

NUM 

2 

AGREE 

547 

YRSELCON 

NUM 

2 

AGREE 

548 

YRELECT 

NUM 

2 

AGREE 

549 

YROFFCOM 

NUM 

2 

AGREE 

550 

YOWIDE 

NUM 

2 

AGREE 

551 

YOPROUD 

NUM 

2 

AGREE 

552 

YOUSECOL 

NUM 

2 

AGREE 

553 

YOINNOV 

NUM 

2 

AGREE 

554 

YKAEARN 

NUM 

2 

YKAEARN 

555 

YKAEOBEN 

NUM 

2 

YKA6EN 

556 

YKALLCOL 

NUM 

2 

YKALCOL 

557 

YKASAME 

NUM 

2 

YKASAME 

558 

RANDKAY 

NUM 

2 

RANDKAY 

559 

YKAGIAR 

NUM 

2 

YKAGIAR 

560 

YKAGIAF 

NUM 

2 

YKAGIAF 

561 

YKAGINA 

NUM 

2 

YKAGINA 

562 

YKAGIMA 

NUM 

2 

YKAGIMA 

563 

YKAYEARS 

NUM 

2 

564 

YKADEP 

NUM 

2 

YKADEP 

565 

YKARGJUN 

NUM 

2 

YKAJOIN 

566 

ykarghs 

NUM 

2 

YKARGHS 

567 

YKAWARD 

NUM 

2 

YKAWARD 

568 

YKARGCOL 

NUM 

2 

YKACOL 

569 

ykarggi 

NUM 

2 

YKARGGI 

570 

YDMARITL 

NUM 

2 

MARSTAT 

571 

YDSAMEHH 

NUM 

2 

YESNO 

572 

YOPARENT 

NUM 

2 

PARENTS 

573 

YOWAGE 

NUM 

2 

EARNER 

574 

YOEDOAD 

NUM 

2 

EOLEVEL 

575 

YOOADLFS 

NUN 

2 

PARNDO 

576 

YODADBR 

NUM 

2 

BRANCH 

577 

YDEDMOM 

NUM 

2 

EOLEVEL 

578 

YDMOMLFS 

NUN 

2 

PARNDO 

579 

YOOWNREL 

NUM 

2 

RELAT 

580 

YOOWNOS 

CHAR 

30 

$CHAR 

581 

YDEOOTH 

NUM 

2 

EDLEVEL 

582 

YDROTCEV 

NUM 

2 

YESNO 

583 

YDROTCJS 

NUM 

2 

JRSR 

584 

YDROTCBR 

NUM 

2 

ROTCTYP 

585 

YDCOUNTY 

CHAR 

30 

SCHAR 

586 

YDCITY 

CHAR 

20 

SCHAR 

587 

YOZIP 

CHAR 

5 

$CHAR 

588 

YOSSN 

CHAR 

9 

SSSNFHT 

589 

YPARIMP 

NUM 

2 

YPARIMP 

590 

EE5CHK 

NUM 

2 

CCHECK 

591 

REPLI 

NUM 

8 

592 

REPL2 

NUM 

8 

593 

REPL3 

NUM 

8 

■  594 

REPL4 

NUM 

8 

Pel2  ARMY  %  PAST  YEAR  HIGH  SCHOOL  GRADS 
PEl'i  ARMY  %  PAST  YEAR  UPPER  HALF  IQ 
PE14  ARMY  %  PAST  YEAR  TO  FINISH  COLLEGE 
PE15  YOUNG  PEOPLE  LIKE  YOU  JOINING  ARMY 
PE15A  Y  EVER  HEARD  OF  ROTC  AT  COLLEGE 
PE2  LEAOcRSHIP/MANAGEMENT  TRAINING;  ROTC 
PE2  OeVELOP  SELF-CONFIDENCE;  ROTC 
Pe2  COLLEGE  ELECTIVE  W/COURSES;  ROTC 
PE2  AN  OFFICER'S  COMMISSION:  ROTC 
PE3  WIDE  VARIETY  OF  JOBS;  OFFICER 
PE3  EXPERIENCE  TO  BE  PROUD  OF:  OFFICER 
PE3  USE  COLLEGE  SKILLS:  OFFICER 
PE3  INNOVATIVE/CREATIVE:  OFFICER 
KA7  EARN  MONEY  FOR  COLLEGE  IN  ARMY 
KA1  AMOUNT  OF  ARMY  EDUCATION  BENEFITS 
KA2  WOULD  ARMY  PAY  FOR  ENTIRE  COLLEGE  ED 
KA3  COrtPAR  ARMY  EDUC  BEN  TO  OTH  BRANCHES 
KA4  RANDOMIZE  FIRST  BRANCH  FOR  GI  BILL 
KA4  DOES  THE  ARMY  OFFER  THE  GI  BILL 
KA4  DOES  THE  AIR  FORCE  OFFER  THE  GI  BILL 
KA4  DOES  THE  NAVY  OFFER  THE  GI  BILL 
KA4  DOES  MARINE  CORPS  OFFER  THE  GI  BILL 
KA5  MINIMUM  ARMY  ENLISTMENT 
KA6  CAN  Y  JOIN  ARMY  DEP  S  ENTER  YR  LATER 
KA8  CAN  HS  JRS  AGE  17  JOIN  RESERVE/GUARD 
KA9  CAN  ONLY  HS  GRADS  JOIN  RESERVE/GUARO 
KA10  WHO  SPONSORS  SCHOLAR-ATHLETE  AWARD 
KA11  EARN  COLLEGE  MONEY  IN  RESERVE/GUARO 
KA12  MAX  GI  BILL  AMOUNT  IN  RESERVE/GUARO 
0E6  CURRENT  MARITAL  STATUS 
OE14  DOES  YOUTH  LIVE  WITH  PARENTS 
DE15  WHICH  PARENT  YOUTH  LIVES  WITH 
0E16  PRINCIPAL  WAGE  EARNER  IN  HOUSEHOLD 
DE19  FATHER'S  HIGHEST  LEVEL  OF  EDUCATION 
DE20  FATHER'S  JOB  STATUS 
OE21  MILITARY  BRANCH  FATHER  IN 
DE26  MOTHER'S  HIGHEST  LEVEL  OF  EDUCATION 
DE27  MOTHER'S  JOB  STATUS 
DE17  HOUSEHOLD  HEAD'S  RELATIONSHIP  TO  Y 
DE17  OTHER  SPECIFY  FOR  HEAD  OF  HOUSEHOLD 
DE19A  HEAD'S  HIGHEST  LEVEL  OF  EDUCATION 
0E36  DID  YOUTH  PARTICIPATE  IN  ROTC 
DE37  WAS  PARTICIPATION  IN  ROTC  JR  OR  SR 
DE38  ROTC  BRANCH  OF  PARTICIPATION 
DE39  NAME  OF  COUNTY  YOUTH  LIVES  IN 
OE40  NAME  OF  CITY  YOUTH  LIVES  IN 
OE41  ZIP  CODE  YOUTH  LIVES  IN 
DE42  SOCIAL  SECURITY  NUMBER  (STATUS) 

PL2  IMPORTANCE  OF  PARENTAL  ADVICE 

CONST  CHECK;  LAST  DATE  IN  SCHOOL  VS.  NOW 

REPLICATE  WEIGHT  1 

REPLICATE  WEIGHT  2 

REPLICATE  WEIGHT  3 

REPLICATE  WEIGHT  4 
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ORDER 

m 

VARIABLE 

TYPE 

LEN  FORMAT 

LABEL 

1  595 

REPL5 

NUM 

8 

REPLICATE 

HEIGHT 

5 

596 

REPL6 

NUM 

8 

REPLICATE 

HEIGHT 

6 

m  597 

REPL7 

NUM 

8 

REPLICATE 

HEIGHT 

7 

■  598 

REPL8 

NUM 

8 

REPLICATE 

HEIGHT 

8 

■  599 

REPL9 

NUM 

8 

REPLICATE 

HEIGHT 

9 

.  600 

REPLIO 

NUM 

8 

REPLICATE 

HEIGHT 

10 

1  601 

REPL11 

NUM 

8 

REPLICATE 

HEIGHT 

11 

■  602 

REPL12 

NUM 

8 

REPLICATE 

HEIGHT 

12 

603 

REPL13 

NUM 

8 

REPLICATE 

HEIGHT 

13 

■  604 

REPL14 

NUM 

8 

REPLICATE 

HEIGHT 

14 

1  605 

REPL15 

NUM 

8 

REPLICATE 

HEIGHT 

15 

606 

REPL16 

NUM 

8 

REPLICATE 

HEIGHT 

16 

H  607 

REPL17 

NUN 

8 

REPLICATE 

HEIGHT 

17 

1  608 

REPL18 

NUM 

8 

REPLICATE 

WEIGHT 

18 

■  609 

REPL19 

NUM 

8 

REPLICATE 

WEIGHT 

19 

610 

REPL20 

NUM 

8 

REPLICATE 

WEIGHT 

20 

I  611 

REPL21 

NUM 

8 

REPLICATE 

WEIGHT 

21 

■  612 

REPL22 

NUM 

8 

REPLICATE 

WEIGHT 

22 

613 

REPL23 

NUM 

8 

REPLICATE 

WEIGHT 

23 

■  614 

REPL24 

NUM 

8 

REPLICATE 

WEIGHT 

24 

■  615 

REPL25 

NUM 

8 

REPLICATE 

WEIGHT 

25 

616 

REPL26 

NUM 

8 

REPLICATE 

WEIGHT 

26 

_  617 

REPL27 

NUN 

8 

REPLICATE 

WEIGHT 

27 

■  618 

REPL28 

NUM 

8 

REPLICATE 

HEIGHT 

28 

■  619 

REPL29 

NUM 

8 

REPLICATE 

HEIGHT 

29 

620 

REPL30 

NUN 

8 

REPLICATE 

WEIGHT 

30 

■  621 

REPL31 

NUM 

8 

REPLICATE 

WEIGHT 

31 

i  622 

REPL32 

NUM 

8 

REPLICATE 

WEIGHT 

32 

623 

REPL33 

NUM 

8 

REPLICATE 

HEIGHT 

33 

H  624 

REPL34 

NUM 

8 

REPLICATE 

WEIGHT 

34 

■  625 

REPL35 

NUM 

8 

REPLICATE 

HEIGHT 

35 

■  626 

REPL36 

NUM 

8 

REPLICATE 

WEIGHT 

36 

627 

REPL37 

NUM 

8 

REPLICATE 

WEIGHT 

37 

1  628 

REPL38 

NUM 

8 

REPLICATE 

WEIGHT 

38 

■  629 

REPL39 

NUM 

8 

REPLICATE 

WEIGHT 

39 

630 

REPL40 

NUM 

8 

REPLICATE 

WEIGHT 

40 

■  631 

R£PL41 

NUM 

8 

REPLICATE 

HEIGHT 

41 

■  632 

REPL42 

NUM 

8 

REPLICATE 

WEIGHT 

42 

633 

REPL43 

NUM 

8 

REPLICATE 

WEIGHT 

43 

.  634 

REPL44 

NUM 

8 

REPLICATE 

WEIGHT 

44 

I  635 

REPL45 

NUM 

8 

REPLICATE 

WEIGHT 

45 

■  636 

REPL46 

NUM 

8 

REPLICATE 

WEIGHT 

46 

637 

RePL47 

NUM 

8 

REPLICATE 

WEIGHT 

47 

1  638 

REPL48 

NUM 

8 

REPLICATE 

WEIGHT 

48 

■  639 

REPL49 

NUM 

8 

REPLICATE 

WEIGHT 

49 

640 

REPL50 

NUM 

8 

REPLICATE 

HEIGHT 

50 

■  641 

REPL51 

NUM 

8 

REPLICATE 

HEIGHT 

51 

■  642 

REPL52 

NUM 

8 

REPLICATE 

WEIGHT 

52 

643 

REPL53 

NUM 

8 

REPLICATE 

WEIGHT 

53 

^  644 

REPL54 

NUM 

8 

REPLICATE 

WEIGHT 

54 

■  645 

REPL55 

NUM 

8 

REPLICATE 

WEIGHT 

55 

■  646 

REPL56 

NUM 

8 

REPLICATE 

WEIGHT 

56 

647 

REPL57 

NUM 

8, 

REPLICATE 

WEIGHT 

57 

■  648 

REPL58 

NUM 

8 

REPLICATE 

WEIGHT 

58 

ACOMS  YUTHMAIN  VARIABLE  LIST  FOR  OCT  86  TO  JUN  87 
Current  as  of  087*72  (Jan/  Feb/  Mar)  ^  destroy  when  replaced  for  Q87*3 
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ORDER 

m 

VARIABLE 

TYPE 

LEN 

FORMAT 

LABEL 

■  649 

REPL59 

NUM 

8 

REPLICATE  WEIGHT  59 

650 

REPL60 

NUM 

8 

REPLICATE  WEIGHT  60 

•  6511 

REPL61 

NUM 

8 

REPLICATE  WEIGHT  61 

■  652 

REPL62 

NUM 

8 

REPLICATE  WEIGHT  62 

"653 

REPL63 

NUM 

8 

REPLICATE  WEIGHT  63 

_654 

REPL64 

NUM 

8 

REPLICATE  WEIGHT  64 

■  655 

REPL65 

NUM 

8 

REPLICATE  WEIGHT  65 

■  656 

REPL66 

NUM 

8 

REPLICATE  WEIGHT  66 

657 

REPL67 

NUM 

8 

REPLICATE  WEIGHT  67 

■  658 

REPL68 

NUM 

8 

REPLICATE  WEIGHT  68 

I  659 

YXA012AR 

NUM 

2 

YXAOF 

UNAIDED  +  AIDED  RECALL  ACTIVE  ARMY  AOS 

660 

YXAD12R0 

NUM 

2 

YXAOF 

UNAIDED  +  AIDED  RECALL  ARMY  ROTC  ADS 

■  661 

YXAD12NG 

NUM 

2 

rXADF 

UNAIDED  +  AIDED  RECALL  ARMY  NATL.  GUARD 

■  662 

YXAD12RV 

NUM 

2 

YXAOF 

UNAIDED  +  AIDED  RECALL  ARMY  RESERVE  AOS 

■  663 

YXA012AF 

NUM 

2 

YXAOF 

UNAIDED  *  AIDED  RECALL  AIR  FORCE  AOS 

664 

YXA012NA 

NUM 

2 

YXAOF 

UNAIDED  t  aided  RECALL  NAVY  AOS 

■  665 

YXA012MC 

NUM 

2 

YXAOF 

UNAIDED  t  AIDED  RECALL  MARINE  CORPS  AOS 

■  666 

YXA012C6 

NUM 

2 

YXAOF 

UNAIDED  AIDED  RECALL  COAST  GUARD  ADS 

667 

YXA012AL 

NUM 

2 

YXAOF 

UNAIDED  *  AIDED  RECALL  JRAP  AOS 

•  668 

rXKAEARN 

NUM 

2 

YXKAF 

KNOW:  EARN  MONEY  FOR  COLLEGE  IN  ARMY 

■  669 

YXKAEOBN 

NUM 

2 

YXKAF 

KNOW;  AMOUNT  OF  ARMY  EDUCATION  BENEFITS 

670 

YXKASAME 

NUM 

2 

YXKAF 

know:  COMPAR  army  ED  BEN  TO  OTH  BRANCHES 

*  671 

YXKAGIAR 

NUM 

2 

YXKAF 

KNOW:  DOES  THE  ARMY  OFFER  THE  GI  BILL 

1  672 

YXKAGIAF 

NUM 

2 

YXKAF 

KNOW:  DOES  THE  AIR  FORCE  OFFER  GI  BILL 

■  673 

YXKAGINA 

NUM 

2 

YXKAF 

KNOWi  DOES  THE  NAVY  OFFER  THE  GI  BILL 

674 

YXKAGIMA 

NUM 

2 

YXKAF 

know:  does  MARINE  CORPS  OFFER  GI  BILL 

■  675 

YXKAYRS 

NUN 

2 

YXKAF 

KNOW:  MINIMUM  ARMY  ENLISTMENT 

I  676 

YXKAOEP 

NUM 

2 

YXKAF 

KNOW:  CAN  Y  JOIN  ARMY  OEP/  ENTER  YR  LATR 

677 

YXKARGJN 

NUM 

2 

YXKAF 

KNOW;  CAN  HS  JRS  AGE  17  JOIN  RESERVE/NG 

•  678 

YXKARGHS 

NUM 

2 

YXKAF 

KNOW:  CAN  ONLY  HS  GRADS  JOIN  RESERVE/NG 

■  679 

YXKAWARO 

NUM 

2 

YXKAF 

KNOW:  WHO  SPONSORS  SCHOLAR-ATHLETE  AWARD 

■  680 

YXKARGCL 

NUM 

2 

YXKAF 

KNOW:  EARN  COLLEGE  MONEY  IN  RESERVE/NG 

^  681 

YXKARG6I 

NUM 

2 

YXKAF 

KNOW:  MAX  GI  BILL  AMOUNT  IN  RESERVE/NG 

I  682 

YXPRUNAC 

NUM 

2 

YXPRF 

UNAIDED  INTENTION  TO  JOIN  ACTIVE  ARMY 

■  683 

YXPRAIAC 

NUM 

2 

YXPRF 

AIDED  INTENTION  TO  JOIN  ACTIVE  ARMY 

684 

YXPRUNRV 

NUM 

2 

YXPRF 

UNAIDED  INTENTION  TO  JOIN  ARMY  RESERVE 

■  685 

YXPRAIRV 

NUM 

2 

YXPRF 

AIDED  INTENTION  TO  JOIN  ARMY  RESERVE 

1  686 

YXPRUNNG 

NUM 

2 

YXPRF 

UNAIDED  INTENT  TO  JOIN  ARMY  NATL  GUARD 

687 

YXPRAING 

NUM 

2 

YXPRF 

AIDED  INTENTION  TO  JOIN  ARMY  NATL  GUARD 

H  688 

YXPRAIRO 

NUM 

2 

YXPRF 

AIDED  INTENTION  TO  JOIN  ARMY  ROTC 

■  689 

YXPRUNGI 

NUM 

2 

YXPRF 

UNAIDED  GENERAL  INTENTION  TO  JOIN  ARMY 

■  690 

YXPRAIGI 

NUM 

2 

YXPRF 

AIDED  GENERAL  INTENTION  TO  JOIN  ARMY 

691 

MARKFLG 

NUM 

2 

MARKFL6F 

RECRUITING  MARKET  FLAG 

■  692 

PFASFLG 

NUM 

2 

PFASFLGF 

PRIMARY  FEMALE  ANALYTIC  SAMPLE  FLAG 

■  693 

ADULTTOT 

NUM 

2 

SCS  HOW  MANY  OLDER  THAN  24 

694 

EEDENYRJ 

NUM 

2 

EEDENYRJ 

SC17A  IS  Y  IN  1ST  OR  2NO  YR  OF  JR  COLLEG 

■  695 

YEDENYRJ 

NUH 

2 

EEDENYRJ 

EE6C  IS  Y  IN  1ST  OR  2NO  YR  OF  JR  COLLEGE 

■  696 

YIWIDE 

NUM 

2 

RANGIMP 

lA  IMP  OF  OPPORT  TO  FIND  A  JOB 

"  697 

YISERPAR 

NUN 

2 

RAN6IMP 

lA  IMP  OF  WORKING  PART-TIME 

_  698 

RANOPEYO 

NUM 

2 

RANOROER 

WHICH  PE  REFERENT  IS  FIRST  ON  SCREEN 

■  699 

RANOPEYA 

NUM 

2 

RANOPEYA 

PEY1/4/5  RANDOM  START:  ARMY  S  ARV/ANG 

■  700 

RANOPEYB 

NUM 

2 

RAN01PE 

PEY1/6  RANDOM  START:  ARMY  8  AF/MC/NA/ALL 

701 

RANDPEYC 

NUM 

2 

RANDIPE 

PEYl/7  RANDOM  START:  ARMY  &  WORK  FORCE 

■  702 

RANOPEYO 

NUM 

2 

RANOIPE 

PEYl/8  RANDOM  START:  ARMY  S  COLLEGE 

I 
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ORDER 

VARIABLE 

TYPE 

LEN 

FORMAT 

LABEL 

■  703 

YVSERPAR 

NUM 

2 

AGREE 

PEA;  PART-TIME  WORK  -  RESERVE 

704 

YGSERPAR 

NUH 

2 

AGREE 

Pc5;  PART-TIME  WORK  -  NATIONAL  GUARD 

■  705 

YOSAMEPA 

NUM 

2 

YOSAMEPA 

0E14  DOES  YOUTH  LIVE  WITH  OAO/STEP-DAD 

|706 

YOSAMEMA 

NUM 

2 

YOSAMEMA 

DE14A  DOES  YOUTH  LIVE  WITH  MOM/STEP-MOH 

■  707 

YPARDEC 

NUM 

2 

YPARDEC 

PL1A  INTERVIEW  PARENT  OR  STEPjPARENT 
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Chapter  1.  INTRODUCTION  TO  THE  USERS  MANUAL 


Users  Manual  Composition  and  Usage 

As  indicated  by  its  title,  the  ACOMS  Users  Manual  is  intended 
to  provide  assistance  in  the  use  of  ACOMS  survey  data.  This  docu¬ 
ment  has  three  major  purposes:  (1)  to  provide  an  overview  of  the 
ACOMS  project;  (2)  to  document  the  SAS  and  OS  survey  data  files; 
and  (3)  to  provide  general  guidance  on  the  analysis  of  ACOMS  data 
which  is  based  on  a  complex  sample  design.  In  addition  to  this 
introductory  chapter,  the  ACOMS  Users  Manual  is  composed  of: 


•  Chapter  2 : 

•  Chapter  3 : 

•  Chapter  4 : 

•  Chapter  5: 

•  Chapter  6 : 


An  Overview  of  the  ACOMS  Project; 

The  ACOMS  Question  Bank; 

The  ACOMS  Q87-1  Annotated  Questionnaire; 

The  ACOMS  Q87-1  Codebook;  and 

A  Guide  to  Weighting  and  Standard  Errors 
for  ACOMS  Survey  Data. 


Chapter  2  provides  a  brief  overview  of  the  major  elements  of 
the  ACOMS  project.  It  discusses  the  basic  objectives  of  the 
project  and  the  three-pronged  FIT-EXPOSURE-CHANGE  framework  under¬ 
lying  ACOMS  data  collection  and  analyses  system.  Further,  it 
introduces  the  major  design  elements  of  the  ACOMS  survey,  which 
comprises  the  "Change"  aspect  of  the  ACOMS  system. 


Chapters  3,  4,  and  5  provide  three  different  forms  of 
documentation  on  the  ACOMS  survey:  the  Question  Bank,  Annotated 
Questionnaire,  and  Codebook.  The  unique  purposes  and  intended 
uses  of  each  form  of  documentation  are  presented  in  the  relevant 
chapters,  along  with  a  description  of  the  elements  comprising  each 
document.  Since  these  chapters  may  be  used  at  times  in  a  "stand¬ 
alone"  mode,  certain  sections  have  intentionally  been  repeated 
across  chapters.  A  very  brief  description  of  these  documents  is 
provided  below. 

The  Question  Bank  is  a  historical  document,  which  will  be 
increasingly  important  as  changes  to  the  survey  are  made  over  the 
years.  It  is  composed  of  all  items  ever  considered  for  inclusion 
in  the  ACOMS  survey.  Analysts  can  trace  any  su^ey  item  through 
variations  in  its  usages  and  respondent  populations. 

The  Annotated  Questionnaire  documents  all  c^estionnaire  items 
used  during  the  interviews,  along  with  instructions  for  question 
sequencing  and  skip  patterns.  The  extensive  annotation  accompany¬ 
ing  the  questionnaire  items  makes  this  the  most  important  document 
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for  ACOMS  analysts.  Analysts  may  use  the  Annotated  Questionnaire 
to  understand  the  internal  programming  of  the  survey  instruments, 
as  well  as  the  subpopulations  relevant  to  each  question. 

The  Codebook  describes  all  variables  in  the  ACOMS  survey  data 
files.  In  addition  to  the  questionnaire  variables,  the  Codebook 
documents  additional  coded  and  derived  variables,  operational 
variables  used  in  CATI  programming,  and  weighting  variables. 

Indexing  within  the  ACOMS  documentation  chapters  is  deter¬ 
mined  by  the  primary  use  of  the  document.  The  following  table 
lists  the  indexing  scheme  and  order  for  each  of  the  users  manual 
documentation  chapters. 


Table  1.1 


Users  Manual  Indexing 


Document 

Primary  Order 

Secondary  Order 

Question  Bank 

By  Module 

By  Screen 

Annotated 

Questionnaire 

By  Module 

By  Order  of 
Administration 

Codebook 

By  Module 

By  Order  of 
Administration 

Each  of  the  documents  is  sorted  first  by  module.  Modules 
correspond  to  logical  groups  of  questions  corresponding  to  a  par¬ 
ticular  topic.  For  example,  all  questions  relating  to  educational 
history  may  be  found  in  the  Education  Employment  module.  The 
secondary  order  is  by  order  of  administration  for  the  Codebook  and 
Annotated  Questionnaire,  and  by  screen  for  the  Question  Bank. 

Table  1.2  is  a  listing  of  modules  and  administration  order. 

The  last  chapter  of  the  Users  Manual  provides  a  brief  guide 
to  potential  ACOMS  analysts  on  the  use  of  the  ACOMS  data  set. 

This  chapter  introduces  ACOMS  users  to  the  analytic  implications 
of  the  complex  sample  design  and  questionnaire  structure.  In 
addition,  procedural  guidelines  are  provided  on  the  use  of  sample 
weights  and  software  for  computing  standard  errors. 
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Table  1.2 


Module  Prefix  and  Order  Numbers 


Module 

Prefix 

Code 

Youth 

Administration 

Order 

Parental 

Administration 

Order 

Education  &  Employment 

EE 

1 

N/A* 

Intentions/Propensity 

IP 

2 

N/A 

Behaviors 

BE 

3 

N/A 

Social  Influencers 

SI 

4 

N/A 

Parental  Influencers 

PI 

N/A 

1 

Importance  of  Attributes 

lA 

5 

2 

Media  Habits 

MH 

6 

3 

Knowl edge-Reca 1 1 

KR 

7 

4 

Attitudes  Toward  Army  Ads 

AT 

8 

5 

Knowledge-Slogan 

Recognition 

KS 

9 

N/A 

Perceptions/Bel ief s 

PE 

11 

7 

Knowledge-Awareness  of 
Army  Offers 

KA 

12 

8 

Demographics 

DE 

13 

9 

Tracking  Information 

TR 

14 

N/A 

Parental  Location 

PL 

15 

N/A 

*N/A  =  Module  is  not  administered  to  youth/parents . 


Chapter  2.  AN  OVERVIEW  OF  ACOMS 


ACOMS  Objectives 

In  an  era  when  manpower  experts  are  predicting  increased 
difficulties  for  recruiting  into  military  seirvice,  it  becomes 
increasingly  important  for  the  U.S.  Army  to  improve  understanding 
and  management  of  the  factors  that  enable  it  to  meet  its  manpower 
goals.  Advertising  communications  represent  one  such  factor. 

Advertising  is  used  extensively  by  the  various  Army  compo¬ 
nents — the  active  Army,  the  U.S.  Army  Reserve  (USAR) ,  the  Army 
Reserve  Officers  Training  Corps  (ROTC) ,  and  the  Army  National 
Guard  (ARNG) — to  induce  changes  in  the  knowledge,  attitudes,  and 
behaviors  of  youth  and  their  parents.  Each  year,  the  Army  makes 
a  sizable  investment  in  the  development  and  exposure  of  advertis¬ 
ing  communications  intended  to  disseminate  favorable  Army  images 
and  to  increase  the  enlistment  propensity  of  eligible  youth. 

While  in-house  assessments  have  been  conducted  by  the  Army's 
main  advertising  contractor,  and  advertising  has  been  touched 
upon  by  other  youth  surveys  such  as  the  Youth  Attitude  Tracking 
Survey  (YATS) ,  to  date  there  has  been  no  in-depth,  independent 
examination  of  the  effectiveness  of  Army  communications.  The 
Army  Communications  Objectives  Measurement  System  (ACOMS)  is  such 
an  effort,  designed  to  help  the  Army  monitor  and  evaluate  its 
advertising  communications  program.  ACOMS  is  a  multi-year  effort 
that  will  provide  ongoing  measurement  of  the  extent  to  which  Army 
communications  meet  the  communications  objectives  for  different 
target  groups. 

The  objective  of  ACOMS  are; 

•  To  support  Army  assessments  of  advertising  program 
effectiveness  in  a  timely  fashion; 

•  To  support  Army  assessments  of  advertising  strategy  in 
an  integrated  framework;  and 

•  To  support  Army  advertising  management  and  planning  for 
future  strategy. 

The  major  task  of  ACOMS  is  to  monitor  and  assess  the  effec¬ 
tiveness  of  the  Army's  advertising  communications  program.  Data 
will  be  used  to  track  changes  over  time  in  levels  of  advertising 
recall,  and  subsequent  effects  on  the  knowledge,  attitudes, 
intentions,  and  actions  of  youth  and  their  parents.  In  addition, 
the  analysis  of  ACOMS  data  will  allow  better  understanding  of  the 
lagged  and  cumulative  effects  of  advertising  and  of  the  relation¬ 
ships  between  advertising  and  other  factors  that  influence  the 
eventual  enlistment  decision. 


5 


Thus,  the  ACOMS  effort  will  contribute  to  the  development  of 
behavioral  and  economic  models  of  enlistment  decision-making 
currently  being  developed  by  the  Army  Research  Institute.  As 
better  models  of  the  enlistment  decision  process  are  developed, 
more  effective  marketing  strategies  can  be  applied  to  help  the 
Army  attain  its  annual  recruiting  goals. 

A  second  set  of  goals  for  ACOMS  involves  the  use  of  ACOMS 
data  to  assess  the  Army's  advertising  strategy.  ACOMS  will 
examine  the  extent  to  which  the  Army's  intended  messages  are 
actually  being  exposed  to,  and  perceived  by,  their  target 
audiences.  Advertising  strategy  will  also  be  supported  by  the 
analysis  of  ACOMS  data  to  refine  the  definitions  of  the  Army's 
major  market  segments.  Reactions  to  advertising,  media  habits, 
and  other  variables  will  be  analyzed  for  the  major  demographic 
segments  of  interest  to  the  Army's  recruiting  categories,  broken 
down  by  major  regions.  In  addition,  analytical  effort  will  be 
devoted  to  the  identification  and  validation  of  new  segments 
defined  in  both  attitudinal  and  demographic  terms.  This  informa¬ 
tion  will  be  important  to  determining  the  nature  and  extent  of 
advertising  to  be  directed  at  each  segment. 

ACOMS  data  will  also  be  used  to  examine  "brand  differentia¬ 
tion" — i.e.,  comparison  of  image  elements — at  several  levels: 
differentiation  among  the  active  Army,  Reserve,  National  Guard, 
and  ROTC  attributes;  differentiation  between  the  Army  and  other 
services'  attributes;  and  differentiation  between  the  Army's 
position  and  distinctive  advantages  vis-a-vis  civilian  alterna¬ 
tives  (i.e.,  college  and  civilian  employment).  This  information 
will  help  the  Army  make  decisions  on  relative  emphasis  of  various 
communications  about  different  attributes  and  offers  of  the  Army 
components . 

ACOMS  data  and  analyses  will  be  available  to  the  managers  of 
the  Army's  communications  programs  in  a  real-time,  developmental 
context.  The  ACOMS  reporting  schedules  will  be  arranged  in  order 
to  provide  timely  information  to  the  Department  of  the  Army's 
planning  cycle.  Therefore,  information  on  current  topics  of 
interest  and  on  reactions  to  advertising  approaches  among 
specific  populations  can  be  incorporated  into  advertising  devel¬ 
opment  and  placement. 


Fit-Exposure-Chanae 

The  ACOMS  objectives  will  be  achieved  through  a  three¬ 
pronged  "FIT-EXPOSURE-CHANGE"  approach  that  involves  a  mix  of 
data  collection  and  analytic  approaches.  Assessment  of  the  FIT 
between  the  Army's  intended  communications  messages  or  objectives 
and  the  actual  message  content  received  from  Army  advertising 
constitutes  the  first  prong  of  the  ACOMS  approach.  In  brief,  FIT 
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measures  will  be  obtained  through  message  content  analyses 
development  from  mall  intercept  interviews.  Youth  will  be  shown 
different  advertisements,  including  active  Army  advertisements, 
and  asked  to  indicate  what  messages  they  think  the  advertisements 
were  communicating.  Even  for  the  active  Army  alone,  different 
executions  focus  on  particular  aspects  of  the  active  Army  image 
and  offer.  Thus,  ACOMS  will  assess  the  extent  to  which  various 
Army  print  and  television  advertising  executions  embody  the 
various  Army  advertising  objectives. 

Different  executions  are  intended  to  be  aired  at  different 
times  corresponding  to  hypothesized  target  market  motivations. 
ACOMS  will  develop  EXPOSURE  measures  from  syndicated  data  for 
television  and  print  media  (e.g.,  Arbitron  and  Mediamark)  to 
assess  how  much  each  advertisement  is  being  "exposed"  over 
various  forms  of  media.  These  data  will  be  combined  with  the  FIT 
analyses  of  advertising  message  content  to  obtain  measures  of 
exposure  for  each  Army  communication  objective. 

Finally,  CHANGE  measures,  derived  from  telephone  surveys  of 
youth  and  parents,  will  indicate  how  audience  reactions  are 
changing  over  time,  and  the  various  factors  that  are  related  to 
these  changes.  The  measurement  of  change,  based  on  an  ongoing 
telephone  survey  of  a  probability  sample  of  youth  and  their 
parents,  forms  the  heart  of  the  ACOMS  project.  In  brief,  the 
youth  and  parental  samples  will  be  questioned  on  a  variety  of 
topics,  including  the  youth's  plans  for  the  future,  media  habits, 
and  reactions  to  Armed  Forces  advertising.  Data  will  be  col¬ 
lected  using  a  Random  Digit  Dialing  telephone  survey  methodology, 
where  randomly  selected  telephone  numbers  are  contacted  in  order 
to  identify  households  with  eligible  youth  (i.e.,  those  who 
fulfill  the  project's  age,  education,  and  non-prior-service 
requirements) .  In  the  future,  a  subsample  of  these  youth  will  be 
re-interviewed  annually. 


The  ACOMS  Project  Design  Process 

The  development  of  the  ACOMS  project  design  has  been  a 
collaborative  and  interactive  enterprise  involving  the  Westat 
Project  Team,  the  ARI  COR,  the  ACOMS  Special  Advisory  Group  (SAG) 
composed  of  the  various  Army  components  interested  in  ACOMS,  and 
the  Statistical  Advisory  Panel,  a  group  of  experts  providing  the 
project  with  advice  concerning  sampling,  weighting,  and  estima¬ 
tion.  The  design  process  began  in  September  1985,  with  the  start 
of  the  contract,  and  continued  intensively  for  about  a  year  until 
the  start  of  survey  data  collection  in  October  1986. 

The  ACOMS  project  design  was  developed  in  consideration  of  a 
number  of  factors.  The  formulation  of  project  issues  and  ques¬ 
tions  was  informed  by  a  conceptual  model  of  advertising  effec¬ 
tiveness,  a  modified  Hierarchy  of  Effects  model  adapted  from 
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Fishbein  and  Azjen  (1975).  Further,  an  extensive  review  of  back¬ 
ground  documents  and  interviews  with  relevant  Army  actors  pro¬ 
vided  a  user-orientation  in  defining  the  analytic  issues  that 
will  be  addressed  by  the  system.  This  preliminary  exploration 
revealed  the  diversity  and  complexity  of  objectives  that  the 
project  was  expected  to  fulfill.  Notably,  the  definition  of  pro¬ 
ject  objectives  broadened  from  its  starting  point  of  assessing 
the  effectiveness  of  Army  communications  objectives  to  include 
additional  analyses  pertaining  to  Army  advertising  strategy  and 
market  segmentation. 

The  main  thrust  of  the  ACOMS  development  effort  has  focused 
on  specifying  the  design  and  analysis  plan  for  the  survey  com¬ 
ponent  of  ACOMS,  which  is  by  far  the  largest  component  of  the 
system.  Because  of  the  multiple  constituencies  interested  in 
ACOMS,  the  relative  priorities  among  population  groups — and 
hence,  the  sampling  design — was  a  major  design  issue.  Similarly, 
because  of  cost  and  respondent  burden  concerns,  extensive  discus¬ 
sion  occurred  on  the  relative  priorities  among  various  question 
domains  and  on  the  allocation  of  specific  questions  to  particular 
sub-populations.  In  addition,  the  design  efforts  for  both  the 
sample  and  the  questionnaires  were  affected  by  requirements  to 
maintain  comparability  in  certain  key  aspects  to  the  Youth 
Attitude  Tracking  Survey  (YATS) ,  which  covers  many  of  the  same 
areas  related  to  enlistment  decision-making. 

The  design  process  is  currently  continuing  on  the  other  two 
components,  the  measurement  of  FIT  between  intended  and  actual 
Army  communications  messages,  and  the  measurement  of  the  extent 
of  EXPOSURE  which  each  of  these  messages  receives  in  television 
and  print  media.  Also  remaining  for  further  development  is  a 
final  component,  the  ADI  special  studies,  which  will  be  used  to 
examine  specific  advertising  campaigns  or  advertisements. 

It  should  be  emphasized  that,  even  with  completion  of  these 
latter  design  elements,  the  ACOMS  design  process  does  not  end. 
Because  the  ACOMS  project  is  intended  to  provide  useful  manage¬ 
ment  information  in  a  timely  fashion,  a  small  percentage  (10%)  of 
the  main  survey  instrument  is  variable  or  "floating.”  The  avail¬ 
ability  of  "floating"  questions  gives  ACOMS  the  capacity  to 
respond  to  events  as  they  occur  in  "real  time."  Requests  for 
development  of  these  "floating  questions"  will  come  from  the 
ACOMS  SAG. 


The  ACOMS  Survey  overview 

The  ACOMS  survey  is  a  continuous  data  collection  effort 
designed  to  monitor  the  Army's  advertising  program  over  time.  A 
national  probability  sample  of  youth  and  their  parents  will  be 
interviewed  using  computer-assisted  telephone  interviewing  (CATI) 
technology.  The  Waksberg  Random  Digit  Dialing  (RDD)  method  will 
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be  used  to  locate  households  with  youth  who  fulfill  ACOMS 
eligibility  criteria. 

The  respondents  will  be  questioned  regarding  a  variety  of 
issues  related  to  advertising  and  the  enlistment  decision 
process,  e.g.,  their  media  habits,  knowledge  about  various  Army 
components  and  offers,  perceptions  of  various  Army  attributes, 
and  enlistment  intentions  and  behaviors.  The  survey  instruments 
for  the  youth  and  parental  respondents  are  divided  into  a  number 
of  topical  modules,  the  majority  of  which  are  parallel  in  form 
and  content  for  the  two  groups.  Because  of  the  nature  of  the 
survey  objectives  and  pragmatic  limitations  on  respondent  burden, 
the  instruments  have  complex  structures  involving  branching, 
random  allocation  of  questions  to  subpopulations,  and  randomized 
ordering  of  list  presentations.  To  a  great  extent,  such  a  degree 
of  instrument  complexity  was  made  possible  by  the  sophistication 
of  CAT I  technology. 

The  ACOMS  survey  will  produce  a  variety  of  work  products. 
Quarterly  reports  of  ACOMS  data  will  be  developed  to  provide  an 
ongoing  system  to  track  changes  in  the  perceptions,  attitudes, 
and  enlistment-related  intentions  and  actions  of  the  various 
market  segments  at  which  advertising  is  targeted.  In  addition, 
the  survey  data  will  be  used  to  model  the  effects  of  Army 
advertising  among  youth  and  among  linked  pairs  of  youth  and  their 
parents.  Data  will  also  be  analyzed  to  examine  the  utility  of 
existing  market  segmentation  schemes  used  by  the  Amy,  as  well  as 
to  identify  new  market  segments. 


The  Youth  and  Parental  Samples 

Telephone  interviews  will  be  conducted  on  a  sample  of  youth 
and  their  parents  on  a  continuing  basis  after  the  initiation  of 
data  collection.  This  section  describes  the  sample  characteris¬ 
tics  agreed  upon  during  the  design  process,  which  differ  somewhat 
from  the  original  specifications  stated  in  the  ACOMS  Statement  of 
Work. 


The  youth  sample  for  the  ACOMS  survey  consists  of  16-  to  24- 
vear-old  males  and  females  who  have  neither  served  nor  enlisted 
in  the  Armed  Forces  and  have  not  vet  graduated  from  college.  The 
youth  sample  is  broken  into  the  following  groups; 

•  The  Primary  Mala  sample  (PMS) ;  (Annual  N=9,600) 

Male  high  school  diploma  graduates  and  those  currently 
enrolled  in  regular  high  school  or  college. 

•  The  Secondary  Male  Sample  (SMS) ;  (Annual  N=850) 

Male  high  school  non-completers  not  currently  enrolled 
in  regular  high  school  or  college. 


•  The  Primary  Female  Sample  (PFS^ i  (Annual  N=l,800) 
Female  high  school  diploma  graduates  and  those 
currently  enrolled  in  regular  high  school  or  college. 

•  The  Secondary  Female  Sample  (8FS) ;  (Annual  N=150)  high 
school  non-completers  not  currently  enrolled  in  regular 
high  school  or  college  (SFS) . 

e  Supplementary  Samples; ^ 

Hispanics  in  all  of  the  above  categories  (Annual  N=300) 
and  the  ADI  supplement  (Annual  N=2,000). 

In  addition,  the  PMS  and  PFS  samples  are  further  subdivided. 
All  16-  to  20-year-old  PMS/PFS  sample  members  become  part  of  a 
parental-linked  sample  from  which  target  youths  will  be  selected 
for  an  additional  interview  of  a  pre-designated  parent.  Half  of 
the  parental-linked  target  youths  are  designated  for  participa¬ 
tion  in  a  longitudinal  sample  to  be  re-interviewed  annually. 

The  Primary  Male  Sample  and  Primary  Female  Sample.  In 
addition  to  the  age  and  prior  service  qualifications  of  the 
overall  sample,  eligibility  for  PMS/PFS  has  an  additional 
requirement  for  educational  attainment.  As  previously  stated, 
PMS/PFS  youth  are  high  school  diploma  graduates  or  are  currently 
enrolled  in  regular  high  school  or  a  2-  or  4-year  college. 

High  school  diploma  graduates  are  defined  as  those 
completing  a  regular  high  school  diploma,  thus  excluding  those 
with  GED  and  ABE  certificates  (the  latter  are  classified  as  SMS 
unless  they  are  enrolled  in  a  2-  or  4-year  college;  see  below) . 
This  definition  is  consistent  with  definitions  for  Recruiting 
Priority  Groups.  Enrollment  status  for  youths  interviewed  from 
July  1  through  September  1  is  defined  by  plans  to  be  enrolled  in 
September. 

The  PMS  and  PFS  encompass  many  of  the  Army's  prime  recruit¬ 
ing  groups,  not  only  for  the  active  Army  but  also  for  ROTC,  ARNG 
and  USAR,  and  thus  conform  to  the  research  objectives  for  ACOMS. 
However,  this  sample  definition  is  slightly  at  variance  with  the 
Youth  Attitude  Tracking  Study  (YATS) .  Consequently,  for 
reporting  purposes,  we  define  a  subset  of  the  PMS  as  the  Primary 
Male  Analytic  Sample  (PMAS) ,  consisting  of  PMS  members  who  have 
not  yet  begun  their  junior  year  in  college  and  who  are  not 
enrolled  in  a  college  ROTC  program.  This  sample  definition  is 


^TwO  additional  supplements  contemplated  in  the  Statement  of  Work 
were  dropped  during  the  design  phase.  These  included  the  sup¬ 
plementary  sample  of  4-year  college  students  and  a  sample  of  Vo- 
Tech  students.  It  was  further  decided  that  given  the  final 
sample  design,  supplementation  of  black  youth  would  probably  not 
be  required. 
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consistent  with  YATS,  although  the  YATS  sample  is  limited  to 
interviews  conducted  during  a  restricted  period  (currently 
September  and  October) . 

The  Secondary  Male  Sample  and  Secondary  Female  Sample. 
Logically,  these  samples  represent  the  complements  of  their 
respective  Primary  Samples — that  is,  youths  not  currently 
enrolled  in  regular  high  school  or  college  and  not  having 
completed  a  regular  high  school  diploma.  Youth  enrolled  in 
training  and  vocational-technical  non-degree  programs  are  consid¬ 
ered  SMS  if  they  did  not  complete  a  regular  high  school  diploma. 

The  Parental-Linked  Sample.  One  parent  for  each  household 
with  each  PMS  and  PFS  between  the  ages  of  16  and  20  will  be 
interviewed.  "Parent”  does  not  necessarily  imply  biological 
parent,  but  may  include  stepparents,  foster  parents,  guardians, 
or  adult  relatives.  The  respondent  is  allowed  to  self-define  the 
parent,  where  appropriate.  For  a  randomly  chosen  half  of  the 
households  with  a  16-to-20-year-old  PMS/PFS,  the  eligible  parent 
will  be  female;  for  the  other  half  the  parent  will  be  male. 
Eligible  parents  do  not  have  to  live  in  the  same  household  as  the 
target  youth. 

The  parent  will  be  interviewed  regarding  his/her  own 
awareness  of  and  attitudes  toward  Army  and  other  military  adver¬ 
tising,  Army  offers  and  images,  as  well  as  hopes  for  and  attempts 
to  influence  the  target  youth.  For  households  with  more  than  one 
PMS/PFS  eligible,  one  would  be  designated  randomly  as  the  target 
youth  for  the  parental  interview. 

The  Longitudinal  Sample.  A  randomly  chosen  half  of  the 
parental-1 inked  target  youths  will  be  selected  for  participation 
in  the  longitudinal  sample.  Longitudinal  sample  youths  will  be 
re-interviewed  annually  in  the  years  following  their  original 
interviews. 

The  Hispanic  Supplementary  Sample.  The  screening  for  the 
main  samples  can  be  expected  to  yield  an  insufficient  number  of 
male  Hispanic  youth  for  some  analytic  purposes.  An  additional 
300  Hispanic  males  will  therefore  be  selected  from  telephone' 
exchanges  containing  high  densities  of  Hispanics. 

The  ADI  Supplement.  A  supplement  of  2,000  PMS  in  selected 
Areas  of  Dominant-Influence  (ADIs)  may  be  interviewed  at  a  future 
date.  This  “supplement"  will  be  used  in  special  studies  of  the 
effects  of  specific  advertising  campaigns  or  advertisements,  and 
thus  could  be  considered  as  separate  from  the  main  ACOMS  sample. 
The  content  of  the  questionnaire  for  the  ADI  sample  may  differ 
from  the  main  ACOMS  instrument,  depending  on  the  nature  of  the 
campaign  or  advertisement  to  be  assessed. 
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Rampi inq  Procedures  and  Characteristics 

Sample  Selection.  The  sample  will  be  selected  using  the 
Waksberg  Random  Digit  Dial  (RDD)  procedure,  which  provides  an 
unbiased  representative  sample  of  eligibles  in  telephone 
households.  The  method  involves  the  identification  of  eligible 
respondents  within  households  from  randomly  selected  clusters  of 
telephone  numbers. 

The  household  screening  and  sample  selection  process  will  be 
carried  out  as  a  single,  integrated  operation  for  all  population 
subgroups.  As  households  are  screened,  those  with  any  eligible 
persons  will  be  identified  and  a  subsampling  operation  carried 
out  to  select  the  desired  number  of  sample  persons  in  each  of  the 
various  subgroups. 

At  the  time  the  sampling  is  carried  out,  half  of  the  house¬ 
holds  with  eligible  PMS  and  FS  (not  including  Hispanic  supple¬ 
ments)  will  be  randomly  selected  for  the  parental  interviews. 

One  half  of  this  group  (therefore  one  fourth  of  the  total  PMS  and 
FS)  will  be  randomly  selected  for  the  longitudinal  followup. 

This  basic  RDD  approach  is  expected  to  yield  the  required 
sample  sizes  for  most  population  groups  of  interest,  with  the 
exception  of  Hispanic  male  youth.  In  order  to  obtain  the 
required  sample  numbers  of  this  relatively  rare  group,  a 
supplemental  sample  will  be  drawn  from  telephone  exchanges  known 
to  have  high  Hispanic  density.  The  supplementation  method  is 
also  discussed  further  in  a  separate  volume.  The  AC0M5  Survey 
Design  (Westat,  1987) . 

The  youth  sample  needed  for  the  ADI  analysis  will  be 
selected  separately.  Since  the  ADI  sample  will  be  used  to 
analyze  the  effect  of  specific  spot  advertising,  the  interviewing 
will  be  coordinated  with  the  timing  of  the  advertisements. 
Essentially  the  same  methods  will  be  used  to  select  this  sample 
as  for  the  regular  sample,  within  specified  ADIs. 

ACOMS  as  a  Complex  Sample.  A  simple  random  sample  is  a 
sample  in  which  every  individual  in  the  population  has  an  equal 
probability  of  selection,  and  their  selection  is  independent  of 
each  other.  ACOMS  does  not  have  a  simple  random  sample.  Several 
features  of  the  ACOMS  sample  design  classify  it  as  a  complex 
sample.  One  important  feature  of  the  ACOMS  sample  design  is  that 
females  are  sampled  at  a  much  lower  rate  than  males;  also 
Hispanic  males  are  sampled  a  much  higher  rate  than  the  rest  of 
the  population.  That  is,  females  have  a  smaller  chance  of 
selection  than  males,  and  Hispanic  males  have  a  higher  chance  of 
selection  than  other  males.  Therefore,  different  weights  are 
needed  to  adjust  for  the  different  rates  at  which  subgroups  have 
been  sampled.  The  sample  weights  are  used  with  ACOMS  data  to 
provide  estimates  of  statistics  (means,  proportions,  etc.)  that 
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would  have  been  obtained  if  the  entire  population  had  been 
surveyed.  The  weights  also  include  adjustments  for  various  other 
factors  in  the  ACOMS  sample  design,  e.g.  multiple  telephone 
numbers  in  a  household,  non-response  and  clustering  effects. 
Details  of  the  ACOMS  weight  are  provided  in  The  ACOMS  Survey 
Design.  Discussion  on  the  use  of  weights  is  provided  in 
Chapter  6. 


ACOMS  Questionnaires 

ACOMS  currently  includes  three  survey  instruments:  the 
household  screener,  the  youth  questionnaire,  and  the  parent  ques¬ 
tionnaire.  These  three  instruments  are  presented  in  Appendix  B. 
In  the  future,  a  longitudinal  questionnaire  will  be  designed  for 
youth  who  will  be  re interviewed  annually.  Special  questionnaires 
may  also  be  developed  for  the  ADI  special  studies  of  specific 
campaigns  or  advertisements. 

The  Household  Screener.  The  household  screener  is  a  brief 
(3-minute)  instrument,  and  the  screening  interview  is  conducted 
with  any  knowledgeable  household  member  in  order  to  locate  youth 
who  are  eligible  for  the  full  ACOMS  interview.  Since  telephone 
numbers  are  contacted  at  random,  the  screener  interview  is  used 
to  identify  and  eliminate  non-household  telephone  numbers  (e.g., 
business  and  institutional  telephone  numbers)  as  well  as 
households  that  do  not  have  youth  that  fulfill  ACOMS  age, 
education,  and  prior-service  requirements. 

The  Youth  and  Parental  Questionnaires:  The  Underlying 
Conceptual  Model.  The  youth  and  parental  interviews  were 
designed  with  parallel  modules  that  provide  various  measures  of  a 
modified  Hierarchy  of  Effects  model  (Fishbein  and  Azjen,  1975)  of 
Army  advertising  effectiveness.  In  brief,  the  model  suggests 
that  advertising  affects  multiple  criteria  of  advertising 
effectiveness  (i.e.,  recall  of  Army  advertisements,  positive 
perceptions  about  the  Army,  positive  attitudes  towards  Army 
enlistment,  intentions  to  enlist,  and  actual  enlistment-related 
behaviors)  in  a  stepwise  process.  That  is,  advertising  affects 
recall,  which  in  turn  affects  attitudes  toward  the  Army,  which 
then  influences  actual  behaviors  related  to  enlistment. 

The  model  also  posits  the  importance  of  social  influence, 
especially  parental  influence,  on  the  youth's  attraction  to  the 
Army.  Parental  attitudes  towards  the  Army  are  affected  by 
advertising  in  a  stepwise  process  that  parallels  that  found  in 
youth.  Eventually  these  attitudes  are  manifested  in  actual 
attempts  to  influence  their  sons  and  daughters  to  join  the  Army. 
Further  discussion  of  the  model  is  found  in  The  ACOMS  Survey 
Design  and  The  ACOMS  Survey  Analysis  Plan. 
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The  Youth  Questionnaire  Modules.  The  youth  interview 
provides  the  major  measures  of  the  dynamics  and  effects  of  Army 
advertising  available  in  ACOMS.  In  accordance  with  the  Hierarchy 
of  Effects  model,  the  youth  interview  is  divided  into  14  modules. 
In  order  to  achieve  a  30-minute  average  interview,  a  complex 
questionnaire  structure  was  developed:  8  questionnaire  modules 
are  ''core”  (i.e.,  asked  of  all  respondents),  and  6  are  "rotating" 
(i.e.,  asked  of  a  subset  of  respondents).  Further,  as  described 
further  below,  the  Perceptions  module  is  divided  into  sections 
that  are  allocated  to  subsamples  in  conformance  with  the  target 
markets  of  the  various  Army  components. 

The  core  modules  are: 

•  Education  and  Employment  which  elicits  employment 
history  and  measures  of  course  content  and  school 
performance  useful  for  assessing  quality. 

•  Intentions  and  Propensity  which  asks  for  the 
respondent's  plans  for  the  next  few  years,  constructed 
to  parallel  and  supplement  measures  of  Army  propensity 
in  YATS. 

•  Behaviors  which  elicits  information  on  the  respondent's 
activities  relative  to  enlistment,  employment  and/or 
college  enrollment. 

•  Importance  of  Attributes  which  assesses  the  importance 
to  the  respondent  of  attributes  defined  by  the  Army's 
communications  objectives.  These  items  correspond  to 

-the  evaluation  component  of  the  Hierarchy  of  Effects 
model . 

•  Knowledge-Recall  which  asks  for  unaided  and  aided 
recall  of  Army  (by  component)  and  other  service 
advertising,  presented  in  random  order.  The  respondent 
is  also  asked  where  the  advertising  was  seen  or  heard, 
what  its  main  message  was,  and  whether  he/she  believed 
and/or  liked  it. 

•  Attitude  Toward  Army  Advertising  which  ascertains  how 
much  the  youth  likes  and  believes  the  advertisements 
he/she  has  seen  or  heard. 

•  Perceptions/Beliefs  which  asks  whether  the  Army  (by 
component) ,  other  services,  military  service  in  general 
and/or  college  and  civilian  employment  offer  the 
attributes  defined  by  the  Army's  communications 
objectives  presented  in  random  order.  These  items 
correspond  to  beliefs  in  the  Hierarchy  of  Effects 
model . 
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•  Demographics  which  elicits  information  on  respondent's 
ethnicity,  marital  status,  social  security  number, 
socio-economic  background,  and  current  residence 
location. 

It  should  be  noted  that  although  the  Perceptions/Beliefs 
module  is  "core"  (i.e.,  all  youth  respondents  receive  questions 
from  this  module)  and  is  central  to  ACOMS '  concerns,  not  all 
questions  in  the  module  are  asked  of  all  respondents.  The 
Perceptions/Beliefs  module  contains  questions  regarding  a  list  of 
attributes  which  correspond  to  the  main  copy  points  or  communica¬ 
tions  objectives  of  Army  advertising.  Respondents  are  asked 
whether  these  attributes  are  descriptive  of  10  referents  (Active 
Army,  ROTC,  ARNG,  USAR,  Navy,  Marines,  Air  Force,  Military 
Service  generally,  College,  and  Work)  that  may  be  perceived  by 
the  youth  as  future  options.  Since  asking  any  single  individual 
to  respond  to  the  attribute  list  for  all  10  referents  would  be  an 
intolerable  burden,  sections  of  the  Perceptions/Beliefs  module 
will  be  asked  of  different  groups  of  respondents,  defined  in 
terms  of  educations  attainment  and  career  plans.  The  allocation 
plan  reflects  the  market  priorities  of  each  of  the  Army  compo¬ 
nents  and  was  devised  in  collaboration  with  the  SAG. 

The  non-core  modules  are: 

•  Media  Habits  which  elicits  information  on  the  amounts 
of  television,  radio,  and  print  material  the  respondent 
is  regularly  exposed  to,  and  his/her  favorite  programs 
and  print  vehicles  (asked  only  of  a  randomly  selected 
half  of  all  youth  respondents) . 

•  Knowledge- Slogan  Recognition  which  asks  whether  the 
respondent  can  identify  slogans  utilized  in  Army,  other 
services,  and  joint-service  advertising  presented  in 
random  order  (asked  only  of  a  randomly  selected  half  of 
all  youth  respondents) . 

e  Knowledge-Awareness  which  asks  for  the  respondent's 

level  of  knowledge  concerning  Army  offers  (asked  only 
of  a  randomly  selected  half  of  all  youth  respondents) . 

•  Parental  Location  Information  which  elicits  information 
required  to  contact  parents  (asked  only  of  parental- 

1 inked  target  youth) . 

e  Social  Influences  which  asks  for  the  respondent's 

assessments  of  the  attitudes  of  friends,  parents,  and 
others  toward  enlistment  (asked  only  of  parental-1 inked 
target  youths) . 

e  Tracking  Information  which  elicits  information  required 
to  trace  youth  selected  for  inclusion  in  the 


15 


longitudinal  sample,  including  anticipated  changes  in 
telephone  number,  names  and  phone  numbers  of  employer 
and  two  others  likely  to  know  respondent's  whereabouts 
(asked  only  of  longitudinal  sample) . 

Thus,  the  non-core  modules  will  only  be  asked  of  particular 
groups  of  respondents.  Tracking  and  Social  Influence  will  only 
be  asked  of  target  youths  in  the  parental-1 inked  sample,  since 
these  respondents  allow  the  fullest  test  of  the  social/normative 
aspects  of  the  conceptual  model.  In  addition.  Slogan  Recogni¬ 
tion.  Knowledge-Awareness .  and  Media  Habits  modules  will  be  asked 
of  only  a  randomly  selected  half  of  all  youth  respondents, 
resulting  in  substantial  saving  of  time. 

The  Parental  Questionnaire.  The  parental  interview,  to  be 
conducted  with  a  predesignated  parent  of  target  youths  16  to  20 
years  of  age,  was  constructed  in  parallel  with  the  youth 
interview.  It  contains  eight  modules  in  the  following  order: 

•  Parental  influence  which  probes  whether  the  parent  has 
discussed  military  service  with  the  target  youth, 
his/her  expectations  for  him/her,  and  beliefs  that 
military  service  is  a  good  or  bad  idea  for  most  young 
men  and  women. 

•  Importance  of  Attributes  repeats  the  items  in  the  youth 
version  which  assess  the  importance  of  attributes,  this 
time  asking  the  parent  about  the  importance  of  these 
attributes  for  the  target  youth. 

e  Media  Habits  items  are  identical  to  those  asked  of  the 
youth  and  focus  on  the  amounts  of  television,  radio  and 
print  material  the  parent  is  regularly  exposed  to,  and 
his/her  favorite  programs  and  print  vehicles. 

•  Knowledge-Recall  questions  are  also  identical  to  those 
in  the  youth  questionnaire  and  ask  for  unaided  and 
aided  recall  of  Army  and  other  service  advertising  with 
questions  in  random  order. 

e  Attitudes  Toward  Army  Advertising  items  address  how 

much  the  parent  likes  and  believes  the  advertisements 
he/she  has  heard  or  seen  using  the  same  items  as  those 
in  the  youth  interview. 

e  Perceptions  are  probed  with  the  identical  questions 

asked  of  the  target  youth  regarding  the  extent  to  which 
the  Army  (by  component) ,  other  services,  military 
service  in  general,  college  and  civilian  employment 
offer  the  attributes  defined  by  the  Army's 
communications  objectives. 
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•  Knowledae-Avareness  items  assess  the  parent's 
knowledge,  as  in  the  youth  interview,  of  Army  benefits 
and  programs. 

•  Demographics  items  elicit  information  on  the  parent's 
ethnicity,  marital  status,  socio-economic  background 
and,  military  experience. 

Table  2.1  shows  the  modular  structure  of  both  main  interview 
instruments.  In  essence,  the  parental  interview  adds  one  module 
to  the  youth  questionnaire  (Parental  Influence) ,  and  drops  Educa¬ 
tion  and  Employment,  Intentions/Propensity,  Behaviors,  Social 
Influences,  Slogan  Recognition,  and  the  Parental  Location  and 
Tracking  modules  from  the  youth  interview. 
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Table  2.1 


Questionnaire  Module  Structure 


Core  Modules 

Youth 

Parent 

Education  and  employment 

X 

Intentions  and  propensity^ 

X 

X 

Behaviors 

X 

X 

Importance  of  Army  attributes 

X 

X 

Recall  of  Army  advertisements 

X 

X 

Attitude  toward  Army  advertising 

X 

X 

Perceptions  of  Army  attributes 

X 

X 

Demographics 

X 

X 

Rotating  Modules 

Media  habits^ 

X 

X 

Slogan  recognition^ 

X 

Knowledge-awareness^ 

X 

X 

Social  influences^ 

X 

Parental  location^ 

X 

Social  influences^ 

X 

Tracking^ 

X 

^Parental  questionnaire  focuses  on  parents'  opinion  on  youth 
enlistment. 

^Half  of  youth  sample  gets  such  module. 

^Only  to  parental-linked  sample. 


Structural  Features  of  ACOMS  Questionnaire.  It  has  been 
noted  previously  that  some  questionnaire  modules  and  sections 
within  the  Perceptions  module  are  asked  only  of  particular  groups 
of  respondents.  This  feature  of  the  ACOMS  questionnaires  , 
adapted  largely  to  maintain  an  acceptable  total  questionnaire 
length,  implies  that  there  will  be  intended  differences  in  the 
number  of  respondents  to  various  parts  of  the  questionnaire. 

In  addition  to  the  "rotating"  modules  and  planned  sub sample 
allocation  to  the  Perception  sections,  the  ACOMS  questionnaires 
are  characterized  by  extensive  "branching"  and  "skip  patterns" . 
Skip  patterns  or  question  branching  are  built-in  questionnaire 
instructions  that  steer  respondents  to  other  questions  based  on 
their  responses.  Thus,  they  "skip"  respondents  past  questions 
which,  for  them,  are  irrelevant.  Skip  patterns  allow  all 
interviews  to  be  tailored  to  individual  respondents.  Figure  1.1 
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is  an  example  of  a  series  of  questions  without  skip  patterns. 
Figure  1.2  is  an  example  of  a  series  of  questions  with  one  skip 
pattern  which  prevents  respondents  not  intending  to  attend 
college  from  receiving  college-oriented  questions. 

The  combined  effects  of  the  rotating  modules  and  embedded 
skip  patterns  makes  it  essential  for  ACOMS  analysts  to  become 
highly  familiar  with  the  questionnaire  structure  and  to  be 
sensitive  to  the  number  of  respondents  that  can  be  used  in  any 
particular  analysis.  To  assist  ACOMS  analysts,  documentation 
provided  in  the  annotated  questionnaire  (Chapter  4) ,  describes 
the  subpopulation  receiving  each  question. 


Data  Collection 


The  ACOMS  survey  data  collection  effort  will  be  conducted 
using  Westat's  CATI  technology.  The  CATI  technology  is  particu¬ 
larly  appropriate  for  surveys  using  complex  instruments,  like 
ACOMS,  where  the  types  of  information  collected  varies  for 
different  types  of  respondents.  Since  the  CATI  software 
automates  the  presentation  of  different  questions  based  on 
previous  responses,  complex  questionnaire  structures  are  feasible 
with  much  lower  error  rates  than  in  the  traditional  hardcopy 
telephone  interview  mode.  The  CATI  system  also  edits  the  survey 
data  on-line,  which  not  only  reduces  error  further  but  also 
allows  for  a  much  faster  processing  period  at  the  end  of  data 
collection. 

The  interviews  are  conducted  by  a  staff  of  interviewers  in 
Westat's  Telephone  Research  Center  (TRC)  who  are  given  extensive 
training  on  general  interviewing  techniques,  on  the  operation  of 
the  CATI  system,  and  on  specific  information  regarding  the  ACOMS 
project  and  questionnaires. 

Survey  data  quality  is  ensured  through  a  combination  of 
close  "on-the-floor"  monitoring  by  TRC  supervisors  and  project 
managers,  as  well  as  an  extensive  computerized  production  and 
management  information  system.  Monitoring  is  facilitated  by  the 
TRC  facilities,  which  allow  the  shift  supervisors  to  monitor 
interviewers  using  extension  telephones  and  CRTs  linked  to  the 
interviewers'  stations.  In  addition,  a  separate  monitoring  room 
with  similar  equipment  is  available  for  project  staff  and  other 
interested  parties. 

The  CATI  management  and  information  system  is  an  important 
tool  for  survey  management.  It  is  an  integrated  computerized 
system  which  handles  a  variety  of  tasks,  including  sample 
management  and  assignment  (i.e.,  initial  screening  calls,  main 
interviews  with  youth  and  their  parents,  callbacks  and  refusal 
conversion  efforts,  and  validation  calls) ,  creation  of  a  case 
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Example  of  Questionnaire  Items  with 

One  Skip  Pattern 


audit  trail,  and  creation  of  reports  on  production  at  the  project 
and  interviewer  level. 


Data  Processing 

The  CATI  system  shape,  not  only  the  data  collection  but  also 
the  processing  of  the  ACOMS  survey  data.  As  noted  earlier,  the 
system  provides  on-line  range  checks  and  consistency  edits,  thus 
minimizing — although  not  altogether  eliminating — the  need  for 
after-the-fact  data  editing.  Especially  in  the  early  stages  of 
the  project,  and  after  each  change  in  questionnaire  content  or 
structure,  the  data  will  be  checked  post  data  collection  for 
possible  incomplete  and  erroneous  data. 

Additional  data  preparation  is  involved  in  the  coding  of 
open-ended  questions  (initially  those  involving  "main  messages" 
received  from  Army  and  other  service  advertising)  and  the 
resolution  of  inconsistent  geographic  information.  Both 
operations  are  performed  on  the  CATI  system,  with  an  automated 
transfer  of  completed  interviews  from  data  collection  queues  to 
data  preparation  queues.  The  CATI  system  also  allows  online 
verification  and  performs  calculation  of  reliability  rates  for 
each  coder. 

The  ACOMS  survey  data  tapes  will  be  released  quarterly  in 
raw  data  and  SAS  formats.  Chapter  5  discusses  the  characteris¬ 
tics  of  the  data  files  to  be  delivered  to  ARI.  Documentation 
that  will  accompany  these  files  will  include  information  on  tape 
format,  file  layouts,  a  CATI  codebook,  SAS  PROC  CONTENTS,  and  an 
annotated  hard-copy  questionnaire.  In  addition,  at  the  end  of 
each  project  phase,  a  Users'  Manual,  intended  as  a  reference 
source  for  analysts  who  will  use  ACOMS  data,  will  be  provided. 
Training  sessions  for  analysts  will  also  be  provided  as  required. 
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Chapter  3.  ACOMS  QUESTION  BANK  CONTENTS  AND  CONVENTIONS 


The  Question  Bank  is  a  historical  document  that  contains  all 
questionnaire  items  ever  considered  for  inclusion  in  the  ACOMS 
instrument.  ACOMS  is  a  multi-year  data  collection  effort,  and, 
over  time,  the  questionnaire  will  change  as  individual  items  are 
modified,  added  and  deleted.  It  is  critical  for  the  analyst  to 
know  when  an  item  was  first  used,  how  its  usage  has  changed,  and, 
if  it  is  no  longer  in  use,  when  it  was  last  used.  The  Question 
Bank  provides  this  documentation. 

Each  item  in  the  Question  Bank  includes  its  screen  name,  the 
question  text  and  response  categories  and  codes,  associated 
variables  for  active  items,  other  survey  usages,  revision  infor¬ 
mation,  research  objectives,  potential  respondents,  original 
proponent,  and  ACOMS  usage  and  missing  value  explanation. 

Figure  3.1  is  a  sample  page  from  the  Question  Bank,  and  Table  3.1 
describes  the  layout  of  the  page. 

Variable  Names.  (Figure  3.1,  #1)  Variable  names  appear  in 
the  first  column  of  the  Question  Bank  for  items  which  have  been 
used  in  the  ACOMS  instrument.  Variable  names  have  been  designed 
so  that  they  identify  the  respondent  as  well  as  describe  briefly 
the  variable  content.  Variable  names  begin  with  the  letter  "Y" 
or  "P".  The  letter  "Y"  indicate  youth  respondents  while  the 
letter  ”P"  indicate  parental  respondents.  The  remainder  of  the 
variable  name  represents  the  essence  of  the  variable's  contents. 
For  example,  "YTVWATCH"  represents  a  variable  indicating  whether 
or  not  the  youth  watches  TV. 

Many  Question  Bank  items  contain  more  than  one  variable. 

Two  situations  cause  more  than  one  variable  to  occur  within  a 
screen.  First,  the  item  could  appear  in  both  the  youth  and 
parental  questionnaires.  One  variable  is  necessary  to  capture 
youth  data,  and  one  is  necessary  to  capture  parental  data.  Where 
this  occurs  in  the  question  bank,  youth  variable  name(s)  are 
given  first,  followed  by  the  parental  variable(s). 

Secondly,  questionnaire  items  which  could  elicit  more  than 
one  valid  response  require  more  than  one  variable.  For  example, 
IP-17,  "...what  are  you  most  likely  to  be  doing  in  the  next 
year?"  requires  one  variable  for  each  of  the  possible  future 
activities.  This  situation  is  analogous  to  the  "Mark  all  that 
apply"  question  found  in  paper  and  pencil  surveys. 


*  The  Question  Bank  does  not  document  the  household  screening 
instrument,  weighting  variables,  population  segmentation 
variables,  or  control  variables  (e.g.,  randomization  variables, 
consistency  check  variables,  etc.) 
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Table  3.1 


i 


1)  Variable  name 

2)  Screen  name 

3)  Question  text,  response  categories 

and  codes 

4)  Other  usage 

5)  Revision  for  Item  # 

6)  Research  objectives 

7)  Potential  respondent 

8)  Proponent 

9 )  ACOMS  usage 

10)  Respondent  missing  if; 


i 
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Screen  Names.  (Figure  3.1,  #2)  In  the  CATI  interview,  each 
question  is  presented  on  a  single  screen.  The  screen  name  serves 
as  the  identification  number  for  questionnaire  items  in  all 
documentation  including  the  Question  Bank  and  in  the  CATI 
programs  which  run  the  CATI  inteirview.  Each  question  item  in  the 
Question  bank  has  an  associated  screen  name  which  appear  in 
screen  name-order  rather  than  in  order  of  presentation  in  the 
interview. 

The  screen  name  is  composed  of  the  two  character  prefix  for 
the  interview  module,  and  an  order  number.  Occasionally  the 
screen  name  also  contains  a  suffix,  for  example,  ''EE-6A''.  The 
"A"  suffix  indicates  that  the  item  was  inserted  after  ''EE-6".  A 
"VER"  following  the  order  number  in  the  screen  name  (for  example, 
"EE-IVER")  indicates  that  the  screen  verifies  information 
obtained  or  calculated  during  the  interview. 

Question  Text  and  Response  Categories  and  Codes. 

(Figure  3.1,  #3)  Each  item  in  the  Question  Bank  contains  the 
complete  question  wording  and  response  categories  and  codes.  The 
presentation  of  the  question  text  follow  conventions  also  used  in 
the  Annotated  Questionnaire; 

•  Text  with  normal  capitalization  is  read  to  the 
respondent. 

•  Text  in  all  caps  within  brackets  is  a  message  to  the 
interviewer,  not  to  be  read  to  the  respondent. 

•  Normal  text  within  brackets  indicates  optional  wording 
to  be  read  to  the  respondent  at  the  discretion  of  the 
interviewer. 

•  Text  within  brackets  separated  by  a  slash  (/)  indicates 
a  CATI -programmed  word  choice. 

Response  categories  and  codes  which  follow  the  question  text 
also  conform  to  certain  conventions.  Response  categories 
presented  in  normal  text  are  always  read  to  the  respondent,  while 
those  in  all  caps  are  read  to  the  respondent  only  after  several 
probe  attempts  have  failed  to  elicit  a  valid  response  from  the 
respondent.  The  numbers  to  the  right  of  the  response  categories 
are  the  numeric  codes  entered  by  the  interviewers. 

Other  Usages.  (Figure  3.1,  #4)  Items  in  the  Question  Bank 
which  have  been  used  in  other  surveys  have  listings  of  other 
survey  usages  in  the  third  column  of  the  <^estion  bank.  For 
example,  YATS  86  would  indicate  that  the  item  was  also  used  in 
the  1986  Youth  Attitude  Tracking  Survey. 
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Table  3.2  indicates  surveys  which  have  item  listings  in  the 
question  bank; 


Table  3.2 

Other  Usage  Listing 


AFAT  Air  Force  Advertising  Effectiveness  Tracking  study 

HSB  High  School  and  Beyond 

MBPS  Military  Entrance  Processing  Station  Surveys 

(84/85  ARI  Enlistment  Decision  Surveys) 

NAES  Navy  Advertising  Effectiveness  Study 

NRS  New  Recruit  Surveys 

RCAS  Reserve  Components  Attitude  Survey 

VATS  Veterans  Attitude  Tracking  Study 

YATS  Youth  Attitude  Tracking  Study 


Revision  for  Item  #.  (Figure  3.1,  #5)  As  the  project 
matures,  we  expect  to  make  revisions  to  question  wording.  Each 
new  wording  will  be  documented  by  adding  the  revision  as  a  new 
question  item  in  the  Question  Bank.  The  "Revision  for  Item  #" 
column  will  allow  the  analyst  to  trace  a  questionnaire  item  from 
its  original  wording  to  its  current  form.  Questionnaire  items 
that  are  revisions  of  other  questionnaire  items  will  have  each 
previous  revision  listed  in  the  order  of  occurrence.  For  the 
Q87-1  instrument,  this  column  will  be  blank  for  all  items. 

Research  Objectives.  (Figure  3.1,  #6)  Each  item  has  an 
associated  set  of  research  objectives  listed  in  the  fifth  column. 
These  objectives  list  the  anticipated  use  of  the  variables  within 
the  context  of  the  ACOMS  Survey  Analysis  Plan.  (See  the  ACOMS 
Survey  Analysis  Plan.)  In  effect,  this  column  provides  the 
rationale  for  item  inclusion  in  the  survey. 

The  numbers  listed  in  the  research  objectives  column 
correspond  to  the  research  objectives  in  Table  3.3.  If  an  item 
is  used  in  both  the  youth  and  parental  instruments,  both  sets  of 
objectives  are  provided,  separated  with  a  semicolon. 
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Table  3.3 


Research  Objectives 


Tracking  Audience  Response  Trends  1 

Over  Time 

Market  Segmentation  Analysis  2 

Brand  Differentiation  3 

Modeling  the  Effects  of  Army  4 

Advertising 

Fit  of  Advertising  to  5 

Communication  Objectives 

Analysis  of  the  Influence  Process  6 

Tracking  Impact  of  Particular  7 


Advertisements,  Campaigns  or 
Events 

Exposure  of  Communication  8 

Objectives 

Analysis  of  Fit-Exposure-Change  9 


Potential  Respondent.  (Figure  3.1,  #7)  The  potential 
respondent  column  indicates  the  range  of  potential  respondents  to 
the  corresponding  questionnaire  item.  Potential  entries  in  this 
column  include  respondent  type,  (e.g.,  youth,  parents),  and  ACOMS 
survey  component  (e.g.,  longitudinal  ADI,  cross-sectional).  Most 
entries  found  in  the  potential  respondent  column  list  only  the 
respondent  type,  because  in  most  cases  the  survey  component  is 
cross-sectional.  The  exceptions  indicate  inclusion  in  the 
longitudinal  and  ADI  components. 

Proponent.  (Figure  3.1,  #8)  The  proponent  column  lists  the 
original  proponent  of  inclusion  of  the  questionnaire  item  in  the 
ACOMS  instrument.  If  the  item  was  formally  submitted,  the  date 
of  submission  is  also  included. 

ACOMS  Usage  and  Respondent  Missing  If.  (Figure  3.1,  #9,  10) 
This  column  provides  the  user  with  information  about  an  item's 
usage  history  in  ACOMS,  and  the  sub-populations  to  which  the  item 
was  not  administered.  Item  usage  history  is  the  first  listing  in 
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the  column.  For  example,  "Q1  (10/86)  -  NOT  USED"  indicates  that 
the  item  was  not  used  during  the  first  quarter  of  data 
collection. 

The  next  entries  in  the  column  indicate  the  respondent  who 
did  not  receive  the  questionnaire  item.  These  entries  appear  in 
the  form  of  logic  statements  based  upon  other  question  bank 
items.  Standard  logical  operators  are  used  including: 

=  equal  to 

NE,<>  not  equal  to 

>  greater  than 

<  less  than 

OR  or  (missing  if  either  condition  is  met) 

AND  and  (missing  if  both  conditions  are  met) 

The  statement  "MH-1=2"  indicates  that  if  the  answer  to  MH-1 
is  NO,  the  values  of  the  variables  for  MH-2  will  be  -1,  or 
inapplicable. 

Logic  statements  in  this  column  often  refer  to  non¬ 
questionnaire  variables  not  in  the  question  bank  i.e.,  household 
screener  variables,  weighting  variables,  operational  variables, 
and  respondent  segmentation  variables.  Examples  of  operational 
variables  include  randomization  variables  (variables  whose  names 
contain  the  letters  RAND  in  the  first  four  characters) ,  and 
consistency  check  variables  (variables  who's  names  contain  the 
letters  CK  in  the  last  two  characters) .  Segmentation  variables 
are  special  variables  describing  the  characteristics  of  the 
respondent.  More  complete  discussions  of  these  variable  types 
can  be  found  in  Chapter  5,  "ACOMS  Codebook  Contents  and 
Conventions." 
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Chapter  4.  ACOMS  ANNOTATED  QUESTIONNAIRE  CONTENTS 
AND  CONVENTIONS 


The  Annotated  Questionnaire  provides  supplementary 
information  for  each  item  included  in  the  current  active  ACOMS 
instruments.  The  Annotated  Questionnaire  is  intended  to  be  the 
primary  reference  document  for  use  during  planning  and  execution 
and  interpretation  of  the  analysis.  The  Annotated  Questionnaire 
is  composed  of  the  questionnaire  instruments  on  the  right  side  of 
the  page,  and  the  annotation  information  on  the  left  side  of  the 
page. 


The  questionnaires  and  the  annotation  are  discussed  in 
detail  below. 


The  Questionnaires 

The  questionnaire  instruments  provide;  1)  specific  question 
wording  used  in  the  ACOMS  interviews,  and  2)  information 
regarding  the  flow  and  control  of  the  instruments  administered  to 
respondents.  Questionnaire  wording  includes  screen  name, 
complete  question  text,  optional  text,  word  choices,  response 
categories  and  response  codes.  Information  regarding  the  flow  of 
the  interview  includes  skip  pattern  information,  and  CATI  checks. 
Figure  4.1  is  an  example  page  of  the  questionnaire,  and  Table  4.1 
is  a  table  of  key  features.  Since  the  questionnaire  formats  used 
in  a  CATI  context  differ  somewhat  from  those  used  in  traditional 
self-administered  or  paper  and  pencil  telephone  surveys,  a 
description  of  the  questionnaire  presentation  follows  below. 

Screen  Name.  (Figure  4.1,  #1)  The  screen  name  corresponds 
to  the  the  screen  name  in  the  Question  Bank  and  is  composed  of 
the  two  character  prefix  referring  to  the  questionnaire  module 
and  an  order  number.  The  order  of  presentation  of  screens  in  the 
Annotated  Questionnaire  corresponds  to  the  order  of  presentation 
during  the  interview  rather  than  the  order  present  in  the 
Question  Bank. 

Occasionally  the  screen  name  also  contains  a  suffix,  for 
example,  ”EE-6A''.  The  "A”  suffix  indicates  that  the  item  was 
inserted  after  "EE-6”.  A  "VER"  following  the  order  number  in  the 
screen  name  (for  example,  "EE-IVER")  indicates  that  the  screen 
verifies  information  obtained  or  calculated  during  the  interview. 
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Table  4.1 


1)  Screen  name 

2)  Question  text 

3)  Response  categories 

4)  Response  codes 

5)  Skip  patterns 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  «  0702-0077  Expiration  8/31/89 
Module:  Behaviors 


BE-26. 


BE-27. 


In  the  past  six  months,  have  you  spoken 
a  full-time  civilian  job? 


YES  .  1  (BE-27) 

NO  .  2  (BE-31) 

REFUSED  .  -7  (BE-31) 

DON’T  KNOW  .  -8  (BE-31) 

3)  (i)  © 


with  anyone  about  getting 


With  whom  have  you  spoken?  [RECORD  ALL  THAT  APPLY] 


FRIENDS  .  01  T 

MOTHER  .  02  \ 

FATHER  .  03  ^ 

A  BROTHER  OR  SISTER .  04  (6 

SOME  OTHER  RELATIVE  .  05  V- 

( BOY/GIRL)  FRIEND  OR  SPOUSE  .  06 

A  TEACHER  .  07 

A  COUNSELOR  AT  SCHOOL  .  08 

A  RECRUITER .  09 

CO-WORKER .  10 

EMPLOYER .  11 

OTHERS  . 12 

REFUSED  .  -7 

DON’T  KNOW  . -8 


BE-31.  In  the  past  six  months,  have  you  visited  any  prospective 
employers  or  employment  agencies? 


YES  . .  1 

NO  .  2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


Figure  4.1 


Questionnaire 
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Page  3-7 


Question  Text.  (Figure  4.1,  #2,  6)  Each  item  in  the 
Question  Bank  contains  the  complete  question  wording.  The 
presentation  of  the  question  items  follow  a  number  of 
conventions : 

•  Text  with  normal  capitalization  is  read  to  the 
respondent. 

•  Text  in  all  caps  within  brackets  is  a  message  to  the 
interviewer,  not  to  be  read  to  the  respondent. 

•  Normal  text  within  brackets  indicates  optional  wording 
to  be  read  to  the  respondent  at  the  discretion  of  the 
interviewer. 

•  Text  within  brackets  separated  by  a  slash  (/)  indicates 
a  CATI-programmed  word  choice. 

The  question  text  often  includes  CATI  programmed  word 
choices.  Word  choices  alter  the  text  of  the  question  by 
displaying  different  text  within  a  question  item.  During  the 
interview,  the  CATI  System  selects  the  appropriate  wording 
according  to  respondent  characteristics  or  previous  responses. 

Word  choices  can  be  used  to  tailor  the  question  to  the 
respondent.  For  example,  the  question  "Does  (he/ she)  have  a  high 
school  diploma"  would  be  displayed  "Does  he"  if  the  question 
refers  to  a  male,  and  "Does  she"  if  the  question  refers  to  a 
female. 

Word  choices  can  also  be  used  to  create  variations  for  a 
basic  question  thus  altering  the  meaning  of  the  question  itself. 
For  example,  the  CATI  system  randomly  selects  from  Navy,  Air 
Force,  Marines,  etc  to  display  the  result  where  (SERVICE)  appears 
in  the  following  question,  "What  was  the  main  message  you  got 
from  (SERVICE)  advertising?". 

Response  Categories  and  Codes.  (Figure  4.1,  #3,  4)  Response 
categories  and  codes  follow  the  question  text.  Response 
categories  presented  in  normal  text  are  always  read  to  the 
respondent,  while  those  in  all  caps  are  read  to  the  respondent 
only  after  several  probe  attempts  have  failed  to  elicit  a  valid 
response  from  the  respondent.  The  numbers  to  the  right  of  the 
response  categories  are  the  numeric  codes  entered  by  the 
interviewers. 

Skip  Patterns.  (Figure  4.1,  #5)  Another  way  in  which  the 
CATI  technology  allows  for  more  respondent-tailored  inte^iews 
than  traditional  interviewing  technologies  is  through  skip 
patterns.  For  many  questions  in  the  ACOMS  interviews,  certain 
responses  lead  to  a  specified  set  of  followup  questions  and  to 
skipping  other  sets  of  questions. 
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Skip  patterns  appear  directly  to  the  right  of  the  response 
category  on  which  the  subsequent  skips  are  based.  Skip  pattern 
information  is  composed  of  the  screen  name  of  the  next  screen 
administered  to  the  respondent  if  that  response  is  chosen.  For 
example,  if  the  respondent  answers  "yes”  to  "...have  you  spoken 
with  anyone  about  getting  a  full-time  civilian  job"  then  the  next 
question  asked  will  be  "With  whom  have  you  spoken?".  With  any 
other  answer,  the  respondent  would  be  asked  "...have  you  visited 
any  prospective  employers  or  employment  agencies?". 

CATI  Checks.  (Figure  4.2)  CATI  checks  steer  the  flow  of  the 
interview  based  upon  answers  to  previous  questions,  or 
predetermined  selection  criteria.  Like  skip  patterns,  CATI 
checks  control  the  flow  of  the  interview.  However,  CATI  checks 
can  be  used  anywhere  in  the  interview  to  check  logical 
relationships  among  previously  collected  information  while  skip 
patterns  are  bound  to  the  response  category  where  they  appear. 
They  are  composed  of  a  statement  or  question  followed  by 
corresponding  logical  statements.  The  interview  is  then 
controlled  based  upon  the  CATI  system's  answer  to  the  "question". 

Figure  4.2  is  an  example  of  a  CATI  check.  CATI  Check  #AT1 
checks  the  values  entered  from  a  previous  module  to  steer  the 
next  series  of  questions.  If  the  respondent  had  recalled  hearing 
or  seeing  Army  advertising,  then  they  received  questions  about 
their  opinions  about  army  advertising.  Otheirwise,  the  section  is 
skipped. 


The  Annotation 


Annotation  information  not  usually  incorporated  with  ques¬ 
tionnaire  documentation  is  provided  to  facilitate  the  planning  of 
specific  analyses.  The  Annotated  Questionnaire  allows  the  ana¬ 
lyst  to  read  a  question  item  as  it  appears  during  the  interview, 
and  using  annotation  information,  determine  the  variable  name, 
the  range  of  valid  responses,  and  the  sub-population  receiving 
that  question,  without  referring  to  multiple  documents.  The 
annotation  contains  screen  name,  question  bank  id  #,  all 
variables  associated  with  that  item,  the  variables  valid  ranges, 
and  a  description  of  the  sub-population  receiving  that  item. 

Figure  4.3  is  an  example  page  of  annotation,  and  Table  4.2 
is  a  table  of  key  features. 

Screen  Name.  (Figure  4.3,  #1)  The  screen  name  corresponds 
to  the  screen  name  found  in  the  questionnaire  and  in  the  Question 
Bank.  Again,  the  order  corresponds  to  the  order  of 
administration,  while  the  Question  Bank  is  in  index-order. 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  at  0702-0077  Expiration  8/31/89 
Module:  Attitudes  Toward  Army  Ads 


CATI  CHECK  ItATl:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

ARMY  ADS? 

[KR-1  =  2  OR  KR-6  =  1] 


YES  .  1  (AT-1) 

NO  .  2  (SLOGAN  MODULE) 


AT-1.  Use  a  scale  of  "I”  to  "5"  where  "I”  means  you  do  not  like  the 
advertising  and  "5 "  means  you  like  the  advertising  very  much. 

Overall,  how  much  do  you  like  the  Army  ads  you  have  seen  or  heard 
over  the  past  year? 

DO  NOT  LIKE  .... 

SOMEWHAT  DISLIKE 

NEUTRAL  . 

LIKE  SOMEWHAT  . . 

LIKE  VERY  MUCH  . 

REFUSED  . 

DON’T  KNOW  . 


1 

2 

3 

4 

5 
-7 
-8 


AT-2  Use  a  scale  of  "1”  to  "S"  where  "1”  means  you  do  not  believe  the 
advertising  and  "5"  means  you  believe  the  advertising  very  much. 

How  much  do  you  believe  what  the  ads  say? 

DO  NOT  BELIEVE  .  1 

SOMEWHAT  DISBELIEVE  .  2 

NEUTRAL  .  3 

BELIEVE  SOMEWHAT  .  4 

STRONGLY  BELIEVE  . 5 

REFUSED  .  *7 

DON’T  KNOW  .  -8 


[GO  TO  SLOGAN  RECOGNITION  MODULE] 

Figure  4.2 


36 


Questionnaire 


Page  8-1 
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Table  4.2 


1)  Screen  name 

2)  Question  bank  # 

3)  Variables 

4 )  Ranges 

5)  Sub-population 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Behaviors 


Screen  Name: 

Variables: 

YBWTALK 

Sub-Population: 


BE-26  Question  Bank  ^ •  BE26 

Ranges : 

1,2, -7, -8 

Youth  not  currently  employed  full  time  who 
have  thought  of  getting  a  full-time  civilian 
job  [YBWTHOT  (BE-25)  EQ  1,-7, -8] 


Screen  Name: 
Variables : 
YBWFREN 
YBWMOM 
YBWDAD 
YBWSIB 
YBWREL 
YBWSPOU 
YBWTEAC 
YBWCOUN 
YBWREC 
YBWCOW 
YBWBOSS 
YBWOTH 

Sub-Population : 


Question  Bank 


BB27 


0 


BE -27 

Ranges : 

1.2,  -7, -8 

1.2,  -7, -8 
1,2, -7, -8 
1,2, -7, -8 
1,2, -7, -8 

1,2, -7, -8  ^ - 

1,2, -7, -8 

1.2,  -7, -8 

1.2,  -7, -8 

1.2,  -7, -8 
1,2, -7, -8 
1,2, -7, -8 

Youth  not  currently  employed  full  time  who 
have  thought  of  getting  a  full-time  civilian 
job  and  who  have  spoken  with  someone  about 
getting  a  full-time  job  [YBWTALK  (BE-26)  EQ  1] 


Screen  Name: 
Variables: 
YBWVISIT 
Sub-Population: 


gg_3j^  Question  Bank  It:  BE31 

Ranges : 

1.2, -7, -8 

Youth  not  currently  employed  full  time  who 
have  thought  of  getting  a  full-time  civilian 
job  [YBWTHOT  (BE-25)  EQ  1,-7, -8] 


Figure  4 . 3 
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Annotation 


Page  3-7 
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Question  Bank  ID  #.  (Figure  4.3,  #2)  The  question  bank  id 
corresponds  to  the  screen  name  without  the  hyphen. 

Variable  Names.  (Figure  4.3,  #3)  The  variable  names 
correspond  to  the  variable  names  which  appear  in  the  data  files. 
The  variable  name  is  begins  with  a  single  letter  which 
corresponds  to  the  type  of  respondent.  Variable  names  beginning 
with  the  letter  "Y”  indicate  youth  respondents  while  the  letter 
"P"  indicate  parental  respondents.  The  remainder  of  the  variable 
name  represents  the  essence  of  the  variable's  contents.  For 
example,  the  variable  "YTVWATCH"  contains  a  code  for  whether  or 
not  the  youth  watches  TV. 

Many  questions  contain  more  than  one  variable. 

Questionnaire  items  which  could  elicit  more  than  one  valid 
response  require  more  than  one  variable.  For  example,  BE-27  asks 
"With  whom  have  you  spoken?".  One  variable  is  required  for  each 
person  with  whom  the  youth  might  have  spoken.  This  situation  is 
analogous  to  the  "Mark  all  that  apply"  question  found  in  paper 
and  pencil  surveys.  All  variables  corresponding  to  a  particular 
screen  are  listed  in  the  annotation. 

Valid  Ranges.  (Figure  4.5,  #4)  Valid  ranges  encompass  all 
possible  responses  for  a  particular  variable.  With  few 
exceptions,  variables  coded  from  survey  responses  always  include 
"refused"  and  "don't  know"  as  valid  responses,  although  these 
response  options  are  never  read  to  the  respondent. 

Sub-Population .  (Figure  4.3,  #5)  Because  of  the  complex 
instrument  structure  that  include  rotating  modules,  skip 
patterns,  and  other  programmed  means  of  question  allocation  to 
respondents,  many  questions  in  the  ACOMS  surveys  are  asked  only 
of  a  subsection  of  the  respondent  population.  During  analyses, 
the  sub-population  that  receives  a  particular  question  determines 
the  types  of  analyses  that  can  be  performed  as  well  as  the 
interpretation  of  the  results.  The  sub-population  descriptions 
facilitate  analyses  by  summarizing  all  skip  pattern  and  interview 
flow  information  into  one  statement  describing  all  respondents 
for  a  variable  or  set  of  variables. 

Sub-population  descriptions  are  composed  of  a  text 
description  of  the  respondents,  and  a  pseudo-code  representation 
of  the  respondents.  The  text  description  uses  terms  found  within 
the  question  items  which  define  the  respondent  population. 

The  pseudo-code  enclosed  in  brackets  is  composed  of: 

•  The  variable  name(s)  of  the  defining  variable(s) ; 

•  The  screen  name  of  the  screen  from  which  the  defining 
variable  was  coded; 
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The  logical  operator (s) ;  and 

The  defining  values  of  the  variables. 


The  logical  operators 


used  within  the  pseudocode  are: 


•  EQ  equal 

•  NE  not  equal 

•  GT  greater  than, 

•  LT  less  than, 

•  AND  and  (both  conditions  must  be  met  for  the 

respondent  to  be  included  in  the  sub-population) 

•  OR  or  (either  condition  must  be  met  for  the 

respondent  to  be  included  in  the  sub-population) 

An  example  of  a  sub-population  description  is  found  in 
Figure  4.3.  BE-27  will  be  asked  if  the  youth  is  not  currently 

employed  full-time,  and  the  youth  has  thought  about  getting  a 
full  time  job,  and  the  youth  has  spoken  with  someone  about 
getting  a  full  time  job.  The  pseudo-code  indicates  that  these 
conditions  will  be  met  if  the  variable  YBWTHOT  from  screen  BE-25 
is  equal  to  1,  -7,  or  -8.  (Values  separated  by  commas  imply  an 
OR  condition.) 
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ACOMS  ANNOTATED  QUESTIONNAIRE 

Q8T  —  1 

(Oct.,  Nov,  &  Dec  86) 


Module :  Household  Screener 


ACOMS  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


Screen  Name:  SC-1  Question  Bank  SCI 

Variables:  Ranges: 

PHONVER  1,2,3 

Sub-Population:  All  phone  numbers  called 


Screen  Name: 
Variables : 
PHONOSE 

Sub-Population : 


SC-2  Question  Bank 

Ranges : 

1,2, 3, -7, -8 

All  correct  phone  numbers 
[PHONVER  (SC-l)  EQ  1] 


SC2 


Screen  Name:  SC-3  Question  Bank  It:  SC3 

Variables :  Ranges : 

PHONLOC  1,2, 3, -7, -8 

Sub-Population:  Correct  phone  numbers  used  for  both  home 

and  business 
[PHONUSE  (SC-2)  EQ  2] 


Annotation 


Page  0-1 


ACOMS  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


SC-1  INTRODUCTION:  Hello,  this  is  (YOUR  NAME).  I  am  calling  from 

Westat,  a  research  firm  near  Washington,  D.C.  We  are  conducting 
an  important  national  survey  for  the  Federal  Government.  First, 
I'd  like  to  make  sure  I’ve  dialed  correctly.  Is  this  (AREA  CODE 
AND  NUMBER)? 

(INTERVIEWER:  ASK  TO  SPEAK  WITH  ADULT  HOUSEHOLD  MEMBER  IF  PERSON 
ANSWERING  TELEPHONE  SOUNDS  LIKE  A  YOUTH) 


YES  . 1  (SC-2) 

NO  .  2  (TERMINATE.  1  CODE  REDIAL) 

MAX  OF  2  CALLS) 

GO  TO  RESULT  .  3 


SC-2  We  are  calling  a  random  sample  of  telephone  numbers  in  connection 
with  this  study,  and  we  need  to  know  what  type  of  number  this  is. 


Is  this  phone  number  for 


home  use .  1 

business  and  home  use,  or.  2 

business  use  only?  .  3 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


(SC-4D) 

(SC”3) 

(TERMINATE.  3  CODE  NON- 
RESIDENTIAL) 

(TERMINATE,  2  CODE  INIT 
REFUSAL) 

(ASK  FOR  KNOWLEDGEABLE 
HOUSEHOLD  MEMBER,  RESTART  AT 
SC“2RI 

IF  NONE  AVAILABLE, 

TERMINATE,  4  OR  5  CODE 
CALLBACK) 


SC-3.  Is  this  phone  located  in  a  home  or  in  a  business? 


HOME  .  1  (SC-4D) 

BOTH  .  2  (SC-4D) 

BUSINESS  .  3  (TERMINATE.  3  CODE  NON¬ 

RESIDENT  I AL) 

REFUSED  .  -7  (TERMINATE.  2  CODE  INIT  REFUSAL) 

DON’T  KNOW .  -8  (ASK  FOR  KNOWLEDGEABLE 

HOUSEHOLD  MEMBER,  RESTART  AT 
SCKNOW. 

IF  NONE  AVAILABLE, 

TERMINATE,  5  CODE  CALLBACK) 


Questionnaire 
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ACOMS  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


Screen  Name: 

SC-4D 

Question  Bank  SC4D 

Variables : 

Ranges : 

RESPINHH 

1,2, -7. -8 

Sub-Population : 

Correct  phone  numbers 
and  business  use 

fbr  home  or  both  home 

[PHONUSE  (SC-2)  EQ  1] 

OR 

[PHONLOC  (SC-3)  EQ  1, 

2] 

Screen  Name: 

SC-5 

Question  Bank 

If:  SC5 

Variables: 

Ranges : 

YOUHTTOT 

00, -7, -8 

Sub-Population : 

Correct  phone  numbers 
on  the  line 

with  household 

member 

[RESPINHH  (SC-4D)  EQ 

1] 

Annotation 
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ACOMS  Annotated  Questionnaire 
0MB  at  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


SC-4D.  Are  you  a  member  of  this  household? 


YES  .  1  (SC-5) 

NO  .  2  (SCKNOW 

IF  NONE  AVAILABLE, 
TERMINATE,  5  CODE 
CALLBACK) 

REFUSED .  -7  (TERMINATE.  2  CODE  INIT 

REFUSAL) 

DON’T  KNOW  .  -8  (SCKNOW 

IF  NONE  AVAILABLE, 
TERMINATE,  5  CODE 
CALLBACK) 


SC-5.  Since  the  survey  we  are  conducting  for  the  U.S.  government  is 

concerned  with  the  career  plans  of  young  adults,  we  need  to  know 
how  many  young  adults  live  in  your  household. 

How  many  people  between  the  ages  of  13  and  24  live  in  your 
household  including  those  on  vacation,  away  on  business  or  living 
away  at  school? 


NONE  . . .  00  (SC-4B,-  6  CODE 

INELIGIBLE  NO 
ONE  13-24) 

REFUSED  .  -7  (TERMINATE.  7  CODE 

INIT  REFUSAL) 

DON’T  KNOW  .  -8  (SCKNOW 

IF  NONE  AVAILABLE,  TERMINATE 
5  CODE  CALLBACK) 


CATI  CHECK  #SC1:  IS  THERE  MORE  THAN  ONE  HOUSEHOLD 

MEMBER  13  THROUGH  24? 

[SC-5  >  1] 


YES  . :  1  (SC-7) 

NO .  2  (SC-6) 
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ACOMS  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


i 


Screen  Name:  SC-6  Question  Bank  it:  SC6 

Variables:  Ranges: 

MALEFEM  1,2, -7, -8 

Sub-Population:  Correct  phone  number  and  household  member  on 

the  line  and  there  is  only  one  person  in 
household  age  13  through  24 
[YOUTHTOT  (SC-5)  EQ  1] 


Screen  Name:  SC-7  Question  Bank  it:  SC7 

Variables:  Ranges: 

MALETOT  00,-7, -8 

Sub-Population:  Correct  phone  number  and  household  member  on 

the  line  and  there  is  at  least  one  person  in 
the  household  age  13  through  24 
[YOUTHTOT  (SC- 5)  GE  1] 

FEMTOT  computed  from  YOUTHTOT  and  MALETOT 


i 


Screen  Name:  SC-7A  Question  Bank  it:  SC7A 

Variables:  Ranges: 

FEMVER  1,2, -7, -8 

Sub-Population:  Correct  phone  number  and  household  member  on 

the  line  and  at  least  one  person  age  13-24  in 
the  household 
[YOUTHTOT  (SC-5)  GE  1] 


i 
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ACOMS  Annotated  Questionnaire 
0MB  1*  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


SC-6.  Is  this  person  male  or  female? 


MALE  . . .  1  (CODE  SC-7  AS  01;  CODE  SC-7A 

AS  00.  AND  THEN  GO  TO  SC-8) 

FEMALE  .  2  (CODE  SC-7  AS  00;  CODE  SC-7A 

AS  01  AND  THEN  GO  TO  SC- 8 
FOR  FEMALES) 

REFUSED  .  -7  (TERMINATE.  7  CODE 

INIT  REFUSAL) 

DON’T  KNOW  .  -8  (ASK  FOR  KNOWLEDGEABLE 

HOUSEHOLD  MEMBER  RESTART  AT 
SC“5 

IF  NONE  AVAILABLE,  TERMINATE 
5  CODE  CALLBACK) 


SC-7.  Of  these  (NUMBER  FROM  SC-5),  how  many  are  male? 


NONE  .  00 

REFUSED  .  -7  (TERMINATE.  7  CODE 

INIT  REFUSAL) 

DON’T  KNOW  . .  -8  (ASK  FOR  KNOWLEDGEABLE 

HOUSEHOLD  MEMBER  RESTART  AT 
SC-5A 

IF  NONE  AVAILABLE,  TERMINATE 
5  CODE  CALLBACK) 


CATI  CHECK  SClAl:  IS  THE  NUMBER  OF  MALES  EQUAL  TO 

THE  TOTAL  13-24  YEAR  OLDS? 

[SC-7  =  SC-5] 


YES  .  1  (CODE  SC7A=0 

CATI  CHECK  #SC1A) 
NO  .  2  (SC-7A) 


SC-7A.  So,  of  the  (NUMBER  FROM  SC-5)  13  to  24  year  olds,  your  household 
has  (SC-7)  males,  and  ( (SC-5) -(SC-7 ) )  females? 


YES  . 1  (CATI  CHECK  #SC1A) 

NO  .  2  (SC7ACHK) 

REFUSED  .  -7  (TERMINATE.  7  CODE 

INIT  REFUSAL) 

DON’T  KNOW  .  -8  (SCKNOW 

IF  NONE  AVAILABLE,  TERMINATE 
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ACOMS  Annotated  Questionnaire 
0MB  1»  0702-0077  Expiration  8/31/89 
Module :  Household  Screener 


Screen  Name:  SC-7B  Question  Bank 

Variables:  Ranges: 

1,2, -7, -8 

Sub-Population:  Screener  respondents 

[YOTHNUM  EQ  1] 


SC7B 
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ACOMS  Annotated  Questionnaire 
0MB  at  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


CATI  CHECK  #SC1A:  ARE  THERE  ANY  13-24  YEAR  OLD  MALES 

IN  THE  HOUSEHOLD? 

[SC-7  >  0] 


YES  .  1  (CATI  CHECK  ItSClB) 

NO .  2  (CATI  CHECK  ^ISCIB) 

#SC1B:  ARE  THERE  ANY  13-24  YEAR  OLD  FEMALES 
IN  THE  HOUSEHOLD? 

[SC-7A  >  0] 

YES  .  1  (CATI  CHECK  #SC1D) 

NO  .  2  (CATI  CHECK  #SC1D) 

#SC1D:  IS  THE  HOUSEHOLD  IN  THE  FEMSAMP? 

YES  . .  1  (ENUMERATE  RESPONDENT, 

MALES,  THEN  FEMALES) 
(CONF) 

NO .  2  (ENUMERATE  RESPONDENT, 

THEN  MALES) 

(CONF) 


[RESPONDENT  NAME  AND  AGE  ENUMERATED,  THEN  MALES,  THEN  FEMALES] 


CONF.  Your  "answers  to  this  survey  are  voluntary  and  confidential.  The 
information  you  give  us  will  only  be  used  in  connection  with 
information  about  many  other  young  adults .  Neither  your  name  or 
any  other  identifying  information  will  appear  on  any  report  of 
this  study. 

While  you  may  choose  not  to, answer  any  question,  this  research  is 
authorized  by  law,  and  the  information  you  give  is  is  protected 
by  an  Act  of  Congress  called  the  Privacy  Act  of  1974. 


SC-7B.  Are  you  between  13  and  24  years  old? 


YES  .  1  (SC-8A) 

NO  .  2  (CATI  CHECK  #SC3) 

REFUSED  .  -7  (TERMINATE  8  CODE  INIT  REFUSAL) 

DON’T  KNOW  .  -8  (SCKNOW 

IF  NONE  AVAILABLE,  TERMINATE 
5  CODE  CALLBACK) 
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ACOMS  Annotated  Questionnaire 
0MB  it  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


Screen  Name:  SC-8A  Question  Bank  tt:  SC8A 

Variables:  Ranges: 

EFNAM 

Sub-Population:  Enumerated  persons,  that  is,  screener 

respondents  and  other  youth  in  the  household 
age  13  through  24 


Screen  Name:  SC-8  Question  Bank  tt;  SC8 

Variables:  Ranges: 

EFNAM  1-5, -7, -8 

Sub-Population:  Enumerated  persons,  that  is,  screener 

respondents  and  other  youth  in  the  household 
age  13  through  24 


Annotation 
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ACOMS  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


SC-8A.  Please  give  me  your  first  name. 

(SC-8) 

(TERMINATE.  8  CODE 
INIT  REFUSAL)) 

(SCKNOW 

IF  NONE  AVAILABLE,  TERMINATE 
5  CODE  CALLBACK) 


SC-8.  (Starting  with  the  oldest)  Please  give  me  the  first  name  of 

(each/the/the  oldest)  (male/female)  in  your  household  between  13 
and  24.  (RECORD  ALL  NAMES  IN  GRID  BELOW.) 

1. 

2. 

3. 

4. 

5. 


REFUSED . .  -7  (TERMINATE.  8  CODE  . 

INIT  REFUSAL) 

DON’T  KNOW  .  -8  (ASK  FOR  KNOWLEDGEABLE 

HOUSEHOLD  MEMBER  RESTART  AT 
SC-5RI 

IF  NONE  AVAILABLE,  TERMINATE 
5  CODE  CALLBACK) 


ICATI  CHECK  #SC2:  ASK  SC-9  FOR  RESPONDENT,  1ST  MALE/FEMALE  1 
1  LISTED  IN  SC-8  ! 


REFUSED  . . 
DON’T  KNOW 
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ACOMS  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


Screen  Naime: 
Variables : 
EDOBMM 

Sub-Population : 


SC-9  Question  Bank 

Ranges : 

01-12, -7, -8 

Enumerated  persons  with  first  name  given 
[EFNAM  (SC-8A,  SC-8)  NE  -7, -8,-1] 


SC9 


EDOBDD 

EDOBYY 

Sub-Population : 


01-31, -7, -8 
62-74, -7, -8 

Enumerated  persons  for  whom  the  screener 
respondent  gave  a  month  of  birth 
[EDOBMM  (SC-9)  NE  -7, -8,-1] 


Screen  Name:  SC- 10  Question  Bank  #:  SCIO 

Variables:  Ranges: 

EAGE 

Sub-Population:  Enumerated  persons  for  whom  the  respondent 

did  not  give  a  complete  date  of  birth 
[EDOBMM  (SC-9)  EQ  -7, -8,-1]  OR 

[EDOBDD  (SC-9)  EQ  -7, -8,-1]  OR 

[EDOBYY  (SC-9)  EQ  -7, -8,-1] 


Screen  Name : 

Variables: 

E13T024 

Sub-Population : 


SC-lOA  Question  Bank  #:  SClOA 

Ranges : 

1-4, -7, -8 

Enumerated  persons  for  whom  the  respondent 
did  not  give  a  date  of  birth  or  age 
[EAGE  (SC-10)  EQ  -7,-8] 
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ACOMS  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module;  Household  Screener 


SC-9.  What  is  (PERSON’ S /your )  date  of  birth? 

/  /  (CATI  CHECK  #SC3) 

MM  DD  YY 

REFUSED  .  -7  (SC-10) 

DON’T  KNOW  .  -8  (SC-10) 


SC-10.  How  old  is  (PERSON/are  you)? 

(CATI  CHECK  1tSC3) 

REFUSED  . .  -7  (SC-lOA) 

DON’T  KNOW  .  -8  (SC-lOA) 


SC-IOA.  (Is  PERSON/Are  you)  13  to  15  years  old,  16  to  20  years  old,  21 
to  24  years  old,  or  some  other  age? 


13  to  15  .  1  (CATI  CHECK  #SC2A) 

16  to  20  .  2  (CATI  CHECK  #SC2A) 

21  to  24  .  3  (CATI  CHECK  #SC2A) 

SOME  OTHER  AGE  .  4  (CATI  CHECK  USC2A) 

REFUSED  .  -7  (TERMINATE.  8  CODE 

INIT  REFUSAL) 

DON’T  KNOW  .  -8  (ASK  FOR  KNOWLEDGEABLE 

HOUSEHOLD  MEMBER  RESTART  AT 
SC-5RI 

IF  NONE  AVAILABLE,  TERMINATE 
5  CODE  CALLBACK) 
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ACOMS  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


Screen  Name:  SC-lOB  Question  Bank  #:  SClOB 

Variables:  Ranges: 

ESEX  1,2, -7, -8 

Sub-Population:  Enumerated  persons 


Screen  Name : 

Variables: 

ENUMORE 

Sub-Population : 


SC-IOC 

Ranges : 

1,2, -7, -8 

Enumerated  persons, 
names  in  SC -8 


Question  Bank  tt: 


last  on  the  list  of 


SCIOC 


Annotation 
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ACOMS  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module :  Household  Screener 


CAT I  CHECK  #SC2A:  IS  CURRENT  ENUMERATION  FOR  THE 

RESPONDENT? 

YES .  1  (SC-lOB) 

NO .  2  (CATI  CHECK  #SC3) 


SC-IOB.  [IF  NOT  OBVIOUS,  ASK]  What  is  your  sex? 

MALE  .  1  (SC-IOC) 

FEMALE  .  2  (SC- IOC) 

REFUSED  .  -7  (TERMINATE.  8  CODE 

INIT  REFUSAL) 

DON’T  KNOW  .  -8  (ASK  FOR  KNOWLEDGEABLE 

HOUSEHOLD  MEMBER  RESTART  AT 
SC-5RI 

IF  NONE  AVAILABLE,  TERMINATE 
5  CODE  CALLBACK) 


SC-IOC.  Are  there  any  other  youths  between  13  and  24  years  old  in  your 
household? 


YES  .  KCATI  CHECK  #SC3) 

NO  .  2 (CAT I  CHECK  #SC3) 

REFUSED  .  -7 (CATI  CHECK  #SC3) 

DON’T  KNOW  .  -8 (CATI  CHECK  #SC3) 
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ACOMS  Annotated  Questionnaire 
0MB  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


Screen  Name: 
Variables : 
EMILACT 

Sub-Population : 


SC- 11  Question  Bank  #: 

Ranges : 

1.2, -7, -8 

Enumerated  youth,  age  17  through  24 
[ECALCAGE  GE  17  AND  ECALCAGE  LE  24]  OR 
CE12T024  EQ  2,3] 


sen 


Annotation 
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ACOMS  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


CATI  CHECK  #SC3:  IS  PERSON  BETWEEJN  13  AND  24  YEARS? 


YES . .  1  (CATI  CHECK  #SC5) 

NO  .  2  (CATI  CHECK  #SC4) 


#SC4:  FLAG  AS  INELIGIBLE  AND  GO  TO 
CATI  CHECK  #SC6. 


#SC5:  RECORD  SEX 

#SC6:  IS  D.O.B./AGE  NEEDED  FOR  MORE 

MALES/FEMALES? 


YES  .  1  (SC- 9  FOR  NEXT 

MALE/FEMALE) 

NO  .  2  (CATI  CHECK  #SC7) 

#SC7:  ANY  MALES/FEMALES  16-24  YEARS? 

YES  . .  1  (CATI  CHECK  #SC7A 

FOR  RESP,  1ST 
MALE/FEMALE 
AGED  16-24) 

NO  .  2  (SC-21) 


[ENUMERATION  OF  ELIGIBILITY  INFORMATION  FOR  RESPONDENT, 
MALES,  AND  FEMALES] 


CATI  CHECK  #SC7A:  IS  PERSON  <17  YEARS? 


YES  .  1  (SC13) 

NO  .  2  (SC-11) 


SC-11.  (Has  PERSON/Have  you)  ever  been  in  active  military  service,  the 
National  Guard  or  the  Reserves? 


YES  . 

NO . 

REFUSED  . . 
DON’T  KNOW 


1  (SC-llA) 

2  (SC-12) 
-7  (SC-12) 
-8  (SC-12) 
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ACOMS  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


Screen  Name: 

SC-llA 

Question  Bank  #: 

SCllA 

Variables : 

Ranges : 

EMILSERV 

1.2, -7, -8 

Sub-Population : 

Youth  who  have  served 
[EMILACT  (SC-11)  EQ  1] 

in  the  military 

Screen  Name: 

SC- 12 

Question  Bank  #: 

SC12 

Variables : 

Ranges : 

EMILWAIT 

1,2, -7, -8 

Sub-Population : 

Youth  who  have  not  served  in  the  military 

[EMILACT  (SC-11)  EQ  2, 

-7,-8] 

Screen  Name: 

SC-13A 

Question  Bank  It: 

SC13A 

Variables: 

Ranges : 

EHSDIPL 

1-5, -7, -8 

Sub-Population : 

Youth  of  eligible  age 
[ECALCAGE  EQ  16]  OR 

and  military  status 

[ECALCAGE  GE  17  AND  ECALCAGE  LE  24  AND 

EMILACT  (SC-11)  EQ  2 

;  AND 

EMILWAIT  (SC-12)  EQ 

2] 

Screen  Name: 

SC-14 

Question  Bank  It: 

SC14 

Variables: 

Ranges : 

EEDENCUR 

1,2, -7, -8 

Sub-Population : 

Youth  of  eligible  age 

and  military  status 

Annotation 
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ACOMS  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


SC-llA.  (Is  PERSON/Are  you)  presently  serving  in  the  military? 


YES  .  1  (CATI  CHECK  #SC8) 

NO  .  2  (CATI  CHECK  #SC8) 

REFUSED  .  -7  (CATI  CHECK  #SC8) 

DON’T  KNOW  .  -8  (CATI  CHECK  <tSC8) 


SC-12.  (Has  he/Has  she/Have  you)  been  accepted  for  service  in  a  branch 
of  the  Armed  Forces  and  (is/are)  now  waiting  to  go  on  active 
duty? 


YES  .  1  (CATI  CHECK  #SC8 ) 

NO  .  2  (SC-13A) 

REFUSED  .  -7  (SC-13A) 

DON’T  KNOW . -8  (SC-13A) 


SC-13A.  Do  you  have  a  regular  high  school  diploma,  a  GED,  an  ABE,  or 
some  other  kind  of  certificate  of  high  school  completion? 


REGULAR  HIGH  SCHOOL  DIPLOMA  .  1  (SC-14) 

GED  (GENERAL  EDUCATIONAL  DEVELOPMENT)  2  (SC-14) 

ABE  (ADULT  BASIC  EDUCATION) 

CERTIFICATE  (E.G.  CORRESPONDENCE, 

NIGHT  SCHOOL)  .  3  (SC- 14) 

SOME  OTHER  KIND  OF  CERTIFICATE  .  4  (SC-14) 

NONE  OF  THE  ABOVE  .  5  (SC-14) 

REFUSED  .  -7  (SC-14) 

DON’T  KNOW  .  -8  (SC-14) 


SC-14.  (Is  PERSON/are  you)  currently  enrolled  in  school? 


YES  . 

NO . 

REFUSED  .. 
DON’T  KNOW 


1  (SC-15) 

2  (SC-13) 
-7  (SC-13) 
-8  (SC-13) 
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ACOMS  Annotated  Questionnaire 
0MB  »  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


Screen  Name:  SC-15  Question  Bank  it:  SC15 

Variables:  Ranges: 

EEDENTYP  01-10, -7, -8 

Sub -Population:  Youth  of  eligible  age  and  military  status 

who  are  currently  enrolled  in  school 
[EEDENCUR  (SC-14)  EQ  1] 


Screen  Name:  SC- 16  Question  Bank  it:  SCI 6 

Variables:  Ranges: 

EEDENYRH  9-12, -7, -8 

Sub-Population:  Youth  of  eligible  age  and  military  status 

who  are  currently  enrolled  in  a  regular 
day  high  school 
[EEDENTYP  (SC-15)  EQ  1] 


Screen  Naime:  SC-17  Question  Bank  SC17 

Variables:  Ranges: 

EEDENYRC  1-5, -7, -8 

Sub-Population:  Youth  of  eligible  age  and  military  status 

who  are  currently  enrolled  in  college 
[EEDENTYP  (SC-15)  EQ  9] 
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ACOMS  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


SC-15.  In  what  type  of  school  or  training  program  (Is  he/Is  she/Are  you) 
currently  enrolled? 


TAKING  DAY  COURSES  IN  REGULAR, 

DAY  HIGH  SCHOOL  .  01  (SC-16) 

GED  OR  HIGH  SCHOOL  EQUIVALENCY 

PROGRAM  .  02  (SC-13) 

ADULT  BASIC  EDUCATION  (ABE)  (HS 
COURSES  IN  NIGHT  SCHOOL  OR  BY 

CORRESPONDENCE)  .  03  (SC-13) 

SKILL  DEVELOPMENT  PROGRAM  (EG 
PUBLIC  EMPLOYMENT,  JOBS,  OIC 

WIN,  CETA)  .  04  (SC-13) 

ON-THE-JOB  TRAINING  PROGRAM  ...  05  (SC-13) 

APPRENTICESHIP  PROGRAM  .  06  (SC-13) 

VOCATIONAL,  BUSINESS  OR  TRADE 

SCHOOL  .  07  (SC-13) 

A  2  YEAR  JUNIOR  OR  COMMUNITY 

COLLEGE  . 08  (SC-13) 

A  4  (5)  YEAR  COLLEGE  OR 

UNIVERSITY .  09  (SC-17) 

SOME  OTHER  SCHOOL  .  10  (SC-13) 

REFUSED  .  -7  (SC-13) 

DON’T  KNOW  .  -8  (SC-13) 


SC-16.  (Is  he/Is  she/Are  you)  currently  enrolled  in  9th,  10th,  11th  or 
12th  grade? 


9TH 

lOTH . 

IITH . 

12TH  . 

REFUSED  . . 
DON’T  KNOW 


9  (SC-13B) 

10  (SC-13B) 

11  (SC-13B) 

12  (SC-13B) 
-7  (SC-13) 
-8  (SC-13) 


SC-17.  (Is  he/Is  she/Are  you)  currently  enrolled  in  (his/her/your) 
first,  second,  third,  fourth  or  fifth  year  of  college? 


FIRST  YEAR  (FRESHMAN) .  1  (SC-13B) 

SECOND  YEAR  (SOPHOMORE) .  2  (SC-13B) 

THIRD  YEAR  (JUNIOR) .  3  (SC-13B) 

FOURTH  YEAR  (SENIOR) .  4  (SC-13B) 

FIFTH  YEAR  (OF  A  5  YEAR  COLLEGE)  5  (SC-13B) 

REFUSED  .  -7  (SC-13) 

DON’T  KNOW  .  -8  (SC-13) 
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ACOMS  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


Screen  Name: 
Variables : 
EEDCOVER 
Sub-Population : 


SC-13B  Question  Bank  SC13B 

Ranges : 

1,2, -7, -8 

Youth  of  eligible  age  and  military  status 
who  are  currently  enrolled  in  a  regular 
high  school  or  college 
[EEDENYRH  (SC-16)  EQ  9,10,11,12]  OR 
[EEDENYRC  (SC-17)  EQ  1,2, 3, 4, 5] 


Screen  Name: 

SC-13 

Question  Bank  !♦:  SCI 3 

Variables : 

Ranges : 

EEDCOMP 

07-25, -7, -8 

Sub-Population : 

Youth  of  eligible 

age  and  military  status 
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ACOMS  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


SC-13B.  So,  the  highest  level  (college /high  school)  that  (you  have/he 

has/she  has)  completed  and  received  credit  for  is  (the)  (college 
year /high  school  grade)? 

YES  .  1  (SC-18) 

NO  .  2  (SC-13) 

REFUSED  . -7  (SC-13) 

DON’T  KNOW  . -8  (SC-13) 


SC-13.  What  is  the  highest  grade  or  level  of  schooling  that  (he  has/she 
has/you  have)  completed  and  received  credit  for? 


LESS  THAN  8TH  GRADE  . 

8TH  GRADE  . . . . 

9TH  GRADE  . 

lOTH  GRADE  . 

IITH  GRADE  . 

12TH  GRADE  . 

1ST  YEAR  OF  4  YEAR  COLLEGE  (FR) . 

2ND  YEAR  OF  4  YEAR  COLLEGE  (SO)  . 

3RD  YEAR  OF  4  YEAR  COLLEGE  (JR)  . 

4TH  YEAR  OF  4  YEAR  COLLEGE  (SR)  . 

5TH  YEAR  COLLEGE,  1ST  YEAR  GRADUATE 

OR  PROFESSIONAL  SCHOOL  . 

2ND  YEAR  GRADUATE  OR  PROFESSIONAL 

SCHOOL  . 

3RD  YEAR  GRADUATE  OR  PROFESSIONAL 

SCHOOL  . 

MORE  THAN  3  YEARS  GRADUATE  OR 

PROFESSIONAL  SCHOOL  . 

1ST  YEAR  OF  JR  OR  COMMUNITY  COLLEGE  . 
2ND  YEAR  OF  JR  OR  COMMUNITY  COLLEGE. 
1ST  YEAR  OF  VOCATIONAL  BUSINESS  OR 

TRADE  SCHOOL  . 

2ND  YEAR  OF  VOCATIONAL  BUSINESS  OR 

TRADE  SCHOOL  . 

MORE  THAN  2  YEARS  OF  VOCATIONAL 

BUSINESS  OR  TRADE  SCHOOL  . 

REFUSED  . 

DON’T  KNOW  . 


07 

(SC-18) 

08 

(SC-18) 

09 

(SC-18) 

10 

(SC-18) 

11 

(SC-18) 

12 

(SC-18) 

13 

(SC-18) 

14 

(SC-18) 

15 

(SC-18) 

16 

(CAT I  CHECK 

#SC8) 

17 

(CAT I  CHECK 

#SC8) 

18 

(CAT I  CHECK 

#SC8) 

19 

(CAT I  CHECK 

#SG8) 

20 

(CAT I  CHECK 

#SC8) 

21 

(SC-18) 

22 

(SC-18) 

23 

(SC-18) 

24 

(SC-18) 

25 

(SC-18) 

-7 

(SC-18) 

-8 

(SC-18) 
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ACOMS  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


Screen  Name:  SC- 18  Question  Bank  SC 18 

Variables:  Ranges: 

ELIVADDR  1,2, -7, -8 

Sub-Population:  Youth  of  eligible  age,  military  status,  and 

educational  level 
[EEDCOMP  (SC-13)  EQ  7, 8,... 15]  OR 
[EEDCOMP  (SC-13)  EQ  16  AND 
EEDENYRC  (SC-17)  EQ  5]  OR 
[EEDCOMP  (SC-13)  EQ  21,22,23,24,25] 


Screen  Name:  SC-18A  Question  Bank  1^:  SC18A 

Variables:  Ranges: 

ELIVDORM  1,2, -7, -8 

Sub -Population:  Youth  of  eligible  age,  military  status,  and 

educational  level  who  are  not  living  at  the 
location  of  the  phone  and  who  are  currently 
enrolled  in  school 
[ELIVADDR  (SC-18)  EQ  2  AND 
EEDENCUR  (SC-14)  EQ  1,-7, -8] 


Screen  Name:  SC-19  Question  Bank  SC19 

Variables:  Ranges: 

ERACE  1-4, -7, -8 

Sub-Population:  Youth  of  eligible  age,  military  status, 

educational  level,  and  address 
[ELIVADDR  (SC-18)  EQ  1]  OR 
[ELIVDORM  (SC-18A)  EQ  1] 


Screen  Name:  SC-20  Question  Bank  #:  SC20 

Variables:  Ranges: 

EHISP  1,2, -7, -8 

Sub-Population:  Youth  of  eligible  age,  military  status, 

educational  level,  and  address 


Annotation 
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ACOMS  Annotated  Questionnaire 
0MB  It  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


SC-18.  (Is  he/Is  she/Are  you)  living  at  this  address? 


YES  . 

NO . 

REFUSED  .  . 
DON’T  KNOW 


1  (SC-19) 

2  (CATI  CHECK  4tSC-7B) 
-7  (CATI  CHECK  ttSC-7B) 
-8  (CATI  CHECK  ttSC-7B) 


CATI  CHECK  ttSC7B:  IS  RESPONDENT  CURRENTLY  ENROLLED  IN 

IN  SCHOOL? 

(SC-14=l,-7,-8) 


YES  . 1  (SC-18A) 

NO . 2  (SC-19) 


SC-18A  (Is  he/Is  she/Are  you)  living  in  undergraduate  student  housing? 

[PROBE:  That  is,  undergraduate  housing  that  is  owned,  leased  or 

sponsored  by  the  school  (he  is/she  is/you  are)  attending? 


YES  .  1  (SC-19) 

NO  .  2  (CATI  CHECK  #SC8) 

REFUSED  .  -7  (SC-19) 

DON’T  KNOW  .  -8  (SC-19) 


I  CATI  CHECK  ttSC8:  FLAG  AS  INELIGIBLE  FOR  MAIN 
1  INTERVIEW  AND  GO  TO  CATI  CHECK  ttSC9 


SC-19.  Please  tell  me  whether  (PERSON  is/you  are): 


White  .  1 

Black  .  2 

Asian  or  Pacific  Islander,  or  . , .  3 

American  Indian  or  Alaskan  Native  4 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


SC-20.  (Is  he/Is  she/Are  you)  Hispanic? 

YES  . 1 

NO  .  2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


Questionnaire 
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ACOMS  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


Screen  Name:  SC-21  Question  Bank  SC21 

Variables:  Ranges: 

ELNAM 

Sub-Population:  Youth  eligible  for  the  main  interview  and 

youth  ages  13,  14,  15 


Screen  Name:  SC-4B  Question  Bank  #:  SC4B 

Variables :  Ranges : 

PHONCNTY 

Sub -Population:  Correct  phone  numbers  with  household  member 

on  the  line 


Screen  Name:  SC-4C  .  Question  Bank  1»:  SC4B 

Variables:  Ranges: 

PHONZIP 

Sub-Population:  Correct  phone  numbers  with  household  member 

on  the  line 


Annotation 


Page  0-13 


ACOMS  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


SC-21.  What  is  ( your /PERSON ’ S )  last  name? 


REFUSED  .  -7 

DON’T  KNOW  .  -8 


CATI  CHECK  #SC9:  MORE  16-24  YEAR  OLD  MALES/FEMALES  TO 

ENUMERATE? 


YES  .  1  (SC-8) 

NO  .  2  (SC-4B) 


SC-4B.  What  county  do  you  live  in? 


I 


(SC-4C) 

REFUSED .  -7  (TERMINATE.  2  CODE  INIT 

REFUSAL) 

DON’T  KNOW  . .  -8  (ASK  FOR  KNOWLEDGEABLE 

HOUSEHOLD  MEMBER,  RESTART  AT 
gC— 2 

IF  NONE  AVAILABLE, 

TERMINATE,  5  CODE  CALLBACK) 


SC-4C.  What  is  your  zip  code? 


(SC-35) 

REFUSED .  -7  (TERMINATE.  2  CODE  INIT 

REFUSAL) 

DON’T  KNOW  .  -8  (ASK  FOR  KNOWLEDGEABLE 

HOUSEHOLD  MEMBER,  RESTART  AT 
SC-2 

IF  NONE  AVAILABLE, 

TERMINATE,  5  CODE  CALLBACK) 


CATI  CHECK  i»SC25Al:  IS  COUNTY  OR  ZIP  MISSING? 

SC-4B  OR  SC-4C  =  -7  OR  -8 

YES  .  1  (SC-4E) 

NO  .  2  (SC-35) 
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ACOMS  Annotated  Questionnaire 
0MB  «  0702-0077  Expiration  8/31/89 
Module:  Household  Screener 


Screen  Name:  SC-4E  Question  Bank  #:  SC4E 

Variables:  Ranges: 

PHONG I TY 

Sub -Population:  Correct  phone  numbers  with  household  member 

on  the  line  and  county  or  zip  is  missing 
[PHONCNTY  (SC-4B)  EQ  -7,-8]  OR 
[PHONZIP  (SC-4C)  EQ  -7,-8] 


Screen  Name: 
Variables : 
PHONEOTH 
Sub-Population : 


SC-35  Question  Bank  It:  SC35 

Ranges : 

1.2, 7, 8 

Households  with  at  least  one  youth  eligible 
for  the  main  interview  or  a  youth  age  13-15 


Screen  Name:  SC-36  Question  Bank  it:  SC36 

Variables:  Ranges: 

XPHONUSE  1,2, 3, -7, -8 

Sub-Population:  Households  with  at  least  one  youth  eligible 

for  the  main  interview  or  a  youth  age  13-15 
and  additional  telephone  numbers  in  the  home 
[PHONEOTH  (SC- 35)  EQ  1] 


Screen  Name:  SC-36A  Question  Bank  tt:  SC36A 

Variables:  Ranges: 

XPHONLOC  1,2, 3, -7, -8 

Sub-Population:  Households  with  youth  eligible  for  further 

interviews  and  additional  telephone  numbers 
for  business  and  home  use 
[XPHONUSE  (SC-36)  EQ  2] 
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SC-4E.  What  city  do  you  live  in? 


REFUSED  . . 
DON’T  KNOW 


(SC-35) 
-7  (SC-35) 
-8  (SC-35) 


SC-35.  Are  there  any  telephone  numbers  in  addition  to  (SAMPLE  TELEPHONE 
NUMBER)  in  your  home? 

YES  . 

NO  . 

REFUSED  . . 

DON’T  KNOW 


SC-36  Is  this  number  for 

home  use,  .  1 

business  and  home  use,  or.  2 

business  use  only?  .  3 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


SC-36A.  Is  this  phone  located  in  a  home  or  in  a  business? 


HOME  .  1  (CATI  CHECK  #SC25A) 

BOTH  .  2  (CATI  CHECK  #SC25A) 

BUSINESS  .  3  (CATI  CHECK  #SC25A) 

REFUSED  .  -7  (CATI  CHECK  #SC25A) 

DON’T  KNOW  .  -8  (CATI  CHECK  #SC25A) 


CATI  CHECK  #SC25A:  ARE  THERE  ANY  13  TO  15  YEAR  OLD 

HOUSEHOLD  MEMBERS? 


YES  .  1  (INTR013) 

NO .  2  (CATI  CHECK  i»SC26) 


(CATI  CHECK  i»SC25A) 
(SC-36A) 

(CATI  CHECK  4»SC25A) 
(CATI  CHECK  «SC25A) 
(CATI  CHECK  #SC25A) 


1  (SC-36) 

2  (CATI  CHECK  #SC25A) 

7  (CATI  CHECK  ltSC25A) 

8  (CATI  CHECK  #SC25A) 
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CAT!  CHECK  ltSC26:  ARE  THERE  ANY  ELIGIBLE  PERSONS? 

YES  .  1  (HHCHOOSE) 

NO .  2  (TERM8) 


TERMINATION  SCREENS 

TERMl  Thank  you  very  much,  but  I  seem  to  have  dialed  a  wrong  number. 

It  is  possible  that  your  number  will  be  dialed  again  at  a  later 
time . 

REDIAL  .  1  (RESTART  AT  INTRO) 

NON-WORKING  NUMBER  [IF 
NUMBER  HAS  BEEN  DIALED 
TWICE]  .  2 


TERM2  Thank  you  very  much,  that’s  all  the  question  that  I  have  at  this 
time . 

TERMS  Thank  you  very  much,  that’s  all  the  questions  I  have  at  this 
time . 

CODE  NON-RESIDENTIAL 

TERMS  ENTER  THE  RESULT  CODE  USING  THE  DEFINITIONS  BELOW: 


CALLBACK  -  NO  APPOINTMENT  .  4 

CALLBACK  -  APPOINTMENT  .  5  (APPT) 


TERMS  At  this  time,  we  are  only  interested  in  interviewing  in 

households  with  13  to  24  year  olds  so  I  have  no  further  questions 
for  you  at  this  time.  The  information  you  have  given  us  is 
confidential  and  is  protected  under  the  Privacy  Act  of  1974. 

This  survey  is  for  research  purposes  only,  and  is  authorized  by 
law  in  Title  10  DSC  Sections  503  and  2359.  Thank  you  very  much 
for  your  time.  Good  bye. 

CODE  NO  ELIGIBLE  HOUSEHOLD  MEMBERS 
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TERM7  The  information  you  have  given  us  is  confidential.  This  survey 
is  for  research  on  how  young  people  make  career  decisions  and  is 
authorized  by  law  in  Title  10  USC  Sections  503  and  2358.  Thank 
you  for  your  time.  Good  bye. 


TERM8  I  have  no  further  questions  for  you  at  this  time.  The 

information  you  have  given  us  is  confidential  and  is  protected  by 
an  Act  of  Congress  called  the  Privacy  Act  of  1974.  This  suarvey 
is  for  research  purposes  only  and  is  authorized  by  law  in  Title 
10  USC  Sections  503  and  2358.  Thank  you  very  much  for  your 
cooperation.  Good  bye. 


TERM9  Let  me  remind  you  that  the  information  you  have  given  us  is 

confidential  and  is  protected  by  an  Act  of  Congress  called  the 
Privacy  Act  of  1974.  This  survey  is  for  research  purposes  only 
and  is  authorized  by  law  in  Title  10  Sections  503  and  2358  and 
Executive  order  9397 . 

I  have  no  further  questions  to  ask  you  at  this  time,  but  would 
you  please  stay  on  the  line  for  one  moment  so  that  I  can  check  to 
see  if  I  need  to  speak  with  anyone  else  in  your  household. 

Thank  you  very  much  for  your  cooperation.  Good  bye. 


RESTART  SCREENS 


SC-2RI.  Hello,  this  is  (YOUR  NAME).  I  am  calling  from  Westat,  a 
research  firm  near  Washington,  D.C.  We  are  conducting  an 
important  national  survey  for  the  Federal  Government. 


SC-KNOW.  Hello,  this  is  (YOUR  NAME).  I  am  calling  from  Westat,  a 
research  firm  near  Washington,  D.C.  We  are  conducting  an 
important  national  survey  for  the  Federal  Government.  The  survey 
is  concerned  with  the  career  plans  of  young  adults .  Your  answers 
are  voluntary  and  will  be  completely  confidential.  Your  identity 
will  never  be  known  by  anyone  except  the  research  project  staff. 


I  would  like  to  begin  by  asking  some  questions  about  household 
members. 
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i 


i 


Screen  Name:  SC- 38  Question  Bank  SC38 

Variables:  Ranges: 

CONTFNAME 

CONTLNAME 

CONTADDR 

CONTCITY 

CONTST 

CONTZIP 

CONTAREA 

CONTEXCH 

CONTLOCL 

Sub-Population:  Phone  numbers  with  at  least  one  household 

member  age  13-15 
[BABYFLG  EQ  1] 


i 
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13-15  YEAR  OLD  TRACKING  INFORMATION 


CATI  CHECK  #SC28:  WERE  ANY  13  TO  15  YR  OLDS  ENUMERATED? 

[ECALCAGE  GT  12  AND  ECALCAGE  LT  16] 
OR  [El 3-24  EQ  1] 


YES  .  1  (INTR013) 

NO .  2  (CATI  CHECK  *tSC26 


INTR013 

It  is  possible  that  we  will  call  again  sometime  in  the  future  to 
obtain  some  updated  information  from  you. 


SC-38.  Please  give  me  the  name,  address  and  telephone  number  of  a  friend 
or  family  member  not  at  this  address  who  would  know  how  to  get  in 
touch  with  you  in  case  we  need  to  contact  you  again  and  have  a 
hard  time  getting  hold  of  you. 

NAME: 

STREET: 

CITY: 

STATE : 

ZIP; 

PHONE : 


[GO  TO  CATI  CHECK  #SC263 
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Screen  Name:  EE-2  Question  Bank  tt :  EE2 

Variables:  Ranges: 

YHSDIPL  1-5, -7, -8 

Sub -Population:  All  youth 


Screen  Name:  EE-4  Question  Bank  tt:  EE4 

Variables :  Ranges : 

YEDCUR  1,2, -7, -8 

Sub-Population:  All  youth 


Screen  Name:  EE-5  Question  Bank  #:  EE5 

Variables:  Ranges: 

YEDLASTM 

YEDLASTY 

Sub-Population:  Youth  not  currently  enrolled  in  school 

[YEDCUR  (EE-4)  EQ  2, -7, -8] 
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INTRODUCTION:  I  have  some  questions  about  your  educational  and 

employment  experiences. 


EE-2.  Do  you  have  a  regular  high  school  diploma,  a  GED,  an  ABE,  or  some 
other  kind  of  certificate  of  high  school  completion? 


REGULAR  HIGH  SCHOOL  DIPLOMA  .  1 

GED  (GENERAL  EDUCATIONAL 

DEVELOPMENT)  .  2 

ABE  (ADULT  BASIC  EDUCATION) 

CERT I FI CATE  ( E . G . ,  CORRESPONDENCE , 

NIGHT  SCHOOL)  . 3 

SOME  OTHER  KIND  OF  CERTIFICATE  .  4 

NONE  OF  THE  ABOVE  . 5 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


EE-4.  Are  you  currently  enrolled  in  school,  college,  a  vocational  or 
technical  program,  apprenticeship  or  a  job  training  program? 

YES  .  1  (EE-6) 

NO  . .  2  (EE-5) 

REFUSED  . -7  (EE-5) 

DON’T  KNOW  .  -8  (EE-5) 


EE-5.  In  what  month  and  year  did  you  last  attend  any  type  of  school  or 
training  program? 

(2-DIGITS)/( 2-DIGITS) 

MONTH  YEAR 
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Screen  Name:  EE-6  Question  Bank  EE6 

Variables:  Ranges: 

YEDKIND  1-10, -7, -8 

Sub-Population:  Screener  respondents  currently  enrolled  in 

school  and  youth,  who  were  not  screener 
respondents,  who  are  either  in  school  or 
out  of  school 

[YUTHNUM  EQ  01  AND  EEDENCUR  (SC-14)  EQ  1]  OR 
[YUTHNUM  NE  01  AND  YEDCUR  (EE-4)  EQ  1,2, -7, -8] 


Screen  Name:  EE-6A  Question  Bank  EE6A 

Variables :  Ranges : 

YEDENYRH  9-12, -7, -8 

Sub -Population:  Youth  currently  enrolled  in  high  school 

[YEDKIND  (EE- 6)  EQ  1] 
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EE-6.  What  kind  of  school  or  training  program  (are  you/were  you  last) 
enrolled  in: 


TAKING  H.S.  COURSES  IN  REGULAR 

DAY  HIGH  SCHOOL  . 1 

GED  OR  HIGH  SCHOOL  EQUIVALENCY 

PROGRAM  .  2 

ADULT  BASIC  EDUCATION  (ABE) 

(H.S.  COURSES  IN  NIGHT  SCHOOL 

OR  BY  CORRESPONDENCE)  .  3 

SKILL  DEVELOPMENT  PROGRAM 
(E.G.,  PUBLIC  EMPLOYMENT, 

JOBS,  OIC,  WIN,  CETA)  .  4 

ON  THE  JOB  TRAINING  PROGRAM .  5 

APPRENTICESHIP  PROGRAM  .  6 

VOCATIONAL,  BUSINESS  OR 

TRADE  SCHOOL  .  7 

2  YEAR  JR  OR  COMMUNITY  COLLEGE  .  8 

4  YEAR  COLLEGE  OR  UNIVERSITY  .  9 

SOME  OTHER  SCHOOL .  10 

REFUSED  .  -7 

DON’T  KNOW  . -8 


CATI  CHECK  #EE1:  IS  RESPONDENT  CURRENTLY  ENROLLED? 

(EE-4=1) 

YES  .  1  (CATI  CHECK  #EE-1A) 

NO .  2  (EE-1) 

CATI  CHECK  #EE1A  IS  RESPONDENT  IN  HS  OR  4  YR  COLLEGE? 

(EE-6=1)  OR  (EE-6=9) 

HS  .  1  (EE-6A) 

COLLEGE  .  2  (EE-6B) 

OTHER .  3  (EE-1) 


EE-6A.  (Is  he/Is  she/Are  you)  currently  enrolled  in  9th,  10th,  11th  or 
12th  grade? 


9TH 

lOTH . 

IITH  . 

12TH . 

REFUSED  . . 
DON’T  KNOW 


9  (EE-IVER) 

10  (EE-IVER) 

11  (EE-IVER) 

12  (EE-IVER) 
-7  (EE-1) 

-8  (EE-1) 
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Screen  Name : 
Variables : 
YEDENYRC 
Sub-Population 


EE-6B  Question  Bank  1^:  EE6B 

Ranges : 

1-5, -7, -8 

Youth  currently  enrolled  in  a  4  year  college 
[YEDKIND  (EE-6)  EQ  9] 


Screen  Name:  EE-IVER  Question  Bank  #:  EEIVER 

Variables:  Ranges: 

YEDCOVER  1,2, -7, -8 

Sub-Population:  Youth  currently  enrolled  in  high  school  or 

in  a  4  year  college 

[YEDENYRH  (EE-6A)  EQ  9,10,11,12]  OR 

[YEDENYRC  (EE-6B)  EQ  1,2, 3, 4, 5] 
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EE-6B.  (Is  he/Is  she /Are  you)  currently  enrolled  in  (his/her/your) 
first,  second,  third,  fourth  or  fifth  year  of  college? 


FIRST  YEAR  (FRESHMAN) .  1  (EE-IVER) 

SECOND  YEAR  (SOPHOMORE) .  2  (EE-IVER) 

THIRD  YEAR  (JUNIOR) .  3  (EE-IVER) 

FOURTH  YEAR  (SENIOR) .  4  (EE-IVER) 

FIFTH  YEAR  (OF  A  5  YEAR  COLLEGE)  5  (EE-IVER) 

REFUSED  .  -7  (EE-l) 

DON’T  KNOW  .  -8  (EE-1) 


EE-1VER.  So,  the  highest  level  (college/high  school)  that  (you  have/he 
has/she  has)  completed  and  received  credit  for  is  (the)  (college 
year /high  school  grade)? 

1  (EE-3) 

2  (EE-1) 

7  (EE-1) 

8  (EE-1) 


YES . 

NO  . 

REFUSED  . . . 
DON’T  KNOW 
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Screen  Name:  EE-1  Question  Bank 

Variables:  Ranges: 

YEDLEV  07-25, -7, -8 

Sub-Population:  All  youth 
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EE-1.  What  is  the  highest  grade  or  year  of  school  or  college  that  you 
have  completed  and  received  credit  for? 

LESS  THAN  8TH  GRADE  .  07  (EE-3) 

8TH  GRADE  . 08  (EE-3) 

9TH  GRADE  .  09  (EE-3) 

lOTH  GRADE  .  10  (EE- 3) 

IITH  GRADE  .  11  (EE-3) 

12TH  GRADE  .  12  (EE-3) 

1ST  YEAR  OF  4  YEAR  COLLEGE  (FR) .  13  (EE-3) 

2ND  YEAR  OF  4  YEAR  COLLEGE  (SO)  .  14  (EE-3) 

3RD  YEAR  OF  4  YEAR  COLLEGE  (JR)  .  15  (EE- 3) 

4TH  YEAR  OF  4  YEAR  COLLEGE  (SR)  .  16  (EE-3) 

5TH  YEAR  COLLEGE,  1ST  YEAR  GRADUATE 

OR  PROFESSIONAL  SCHOOL  .  17  (EE- 3) 

2ND  YEAR  GRADUATE  OR  PROFESSIONAL 

SCHOOL  .  18  (EE- 3) 

3RD  YEAR  GRADUATE  OR  PROFESSIONAL 

SCHOOL  .  19  (EE-3) 

MORE  THAN  3  YEARS  GRADUATE  OR 

PROFESSIONAL  SCHOOL  .  20  (EE-3) 

1ST  YEAR  OF  JR  OR  COMMUNITY  COLLEGE  .  21  (EE- 3) 

2ND  YEAR  OF  JR  OR  COMMUNITY  COLLEGE.  22  (EE-3) 

1ST  YEAR  OF  VOCATIONAL  BUSINESS  OR 

TRADE  SCHOOL  .  23  (EE- 3.) 

2ND  YEAR  OF  VOCATIONAL  BUSINESS  OR 

TRADE  SCHOOL  .  24  (EE-3) 

MORE  THAN  2  YEARS  OF  VOCATIONAL 

BUSINESS  OR  TRADE  SCHOOL  .  25  (EE-3) 

REFUSED  .  -7  (EE- 3) 

DON’T  KNOW  . *. .  -8  (EE-3) 
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Screen  Name: 
Variables : 
YEDPLAN 

Sub-Population : 


EE-3  Question  Bank  EE3 

Ranges : 

07-25, -7, -8 
All  youth 
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-3.  What  is  the  highest  grade  or  year  of  school  or  college  you  plan 
to  eventually  complete? 


LESS  THAN  8TH  GRADE  .  07  (EE-7) 

8TH  GRADE  . 08  (EE-7) 

9TH  GRADE  .  09  (EE-7) 

lOTH  GRADE  .  10  (EE- 7) 

IITH  GRADE  .  11  (EE-7) 

12TH  GRADE  . 12  (EE-7) 

1ST  YEAR  OF  4  YEAR  COLLEGE  (FR) .  13  (EE-7) 

2ND  YEAR  OF  4  YEAR  COLLEGE  (SO)  .  14  (EE-7) 

3RD  YEAR  OF  4  YEAR  COLLEGE  (JR)  .  15  (EE-7) 

4TH  YEAR  OF  4  YEAR  COLLEGE  (SR)  .  16  (EE- 7) 

5TH  YEAR  COLLEGE,  1ST  YEAR  GRADUATE 

OR  PROFESSIONAL  SCHOOL  .  17  (EE-7) 

2ND  YEAR  GRADUATE  OR  PROFESSIONAL 

SCHOOL  . 18  (EE-7) 

3RD  YEAR  GRADUATE  OR  PROFESSIONAL 

SCHOOL  .  19  (EE-7) 

MORE  THAN  3  YEARS  GRADUATE  OR 

PROFESSIONAL  SCHOOL  . 20  (EE-7) 

1ST  YEAR  OF  JR  OR  COMMUNITY  COLLEGE  .  21  (EE-7) 

2ND  YEAR  OF  JR  OR  COMMUNITY  COLLEGE.  22  (EE-7) 

1ST  YEAR  OF  VOCATIONAL  BUSINESS  OR 

TRADE  SCHOOL  . 23  (EE-7) 

2ND  YEAR  OF  VOCATIONAL  BUSINESS  OR 

TRADE  SCHOOL  .  24  (EE-7) 

MORE  THAN  2  YEARS  OF  VOCATIONAL 

BUSINESS  OR  TRADE  SCHOOL  .  25  (EE-7) 

REFUSED  .  -7  (EE- 7) 

DON’T  KNOW  . -8  (EE-7) 


CATI  CHECK  #EE2A;  IS  EEl  >  8? 


YES  .  1  (EE-7) 

NO .  2  (EE-16) 
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Screen  Name: 
Variables : 
YNUMLET 

Sub-Population 

YEDGRADE 

Sub-Population 


EE-7  Question  Bank  #:  EE7 

Ranges : 

1,2, 3, -7, -8 

Youth  who  have  completed  more  than  8  years  of 
school  [YEDLEV  (EE-1)  GT  8]  OR  [YEDLEV  EQ  -7,-8] 
1-7, -7, -8 

Youth  who  have  completed  more  than  8  years 
of  school,  whose  school  used  letter  or 
number  grades 
[YNUMLET  (EE-7)  EQ  1,2] 


Screen  Name: 
Variables : 
YEDELALG 
Sub-Population : 


EE-9_12  Question  Bank  #:  EE912 

Ranges : 

1,2, 3, -7, -8 

Youth  who  have  completed  more  than  8  years  of 
school  [YEDLEV  (EE-1)  GT  8]  OR  [YEDLEV  EQ  -7,-8] 


Screen  Name:  EE-9_12  Question  Bank  W:  EE912 

Variables:  Ranges: 

YEDGEOM  1,2, 3, -7, -8 

Sub-Population:  Youth  who  have  completed  more  then  8  years  of 

school  [YEDLEV  (EE-1)  GT  8]  OR  [YEDLEV  EQ  -7,-8] 
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EE-7.  (Did/Does)  your  school  use  letter  or  number  grades? 


LETTER  . . . 
NUMBER  . . . 
NEITHER  . . 
REFUSED  . . 
DON’T  KNOW 


1 

2 

3  (EE-9_12) 

-7  (EE-9_12) 

-8  (EE-9_12) 


[IF  LETTER  ASK  LETTER,  IF  NUMBER  ASK  NUMBER] 

What  grades  (do /did)  you  usually  get  in  school?  (Are/Were)  they 
[PROBE:  This  includes  grades  9  through  12] 


mostly  A’s  (AVERAGE  OF  90-100)  .  1 

Mostly  A’s  &  B’s  (AVERAGE  OF  85-89)  .  2 

Mostly  B’s  (AVERAGE  OF  80-84)  .  3 

Mostly  B’s  &  C’s  (AVERAGE  OF  75-79)  .  4 

Mostly  C’s  (AVERAGE  OF  70-74)  .  5 

Mostly  C’s  &  D’s  (AVERAGE  OF  65-69)  .  6 

Mostly  D’s  &  F’s  (AVERAGE  OF  64  AND  BELOW).  7 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


EE-9_12.  Now  I  have  a  list  of  high  school  mathematics  and  technical 
courses.  As  I  read  each  one,  please  tell  me  whether  you  have 
taken  or  plan  to  take  that  course  in  regular  high  school. 
Elementary  algebra? 


TAKEN  .  1 

PLAN  TO  TAKE  .  2 

NOT  TAKEN  AND  NOT  PLANNING  TO .  3 

REFUSED  . -7 

DON’T  KNOW  .  -8 


EE-9_12.  Plane  geometry? 


TAKEN  .  1 

PLAN  TO  TAKE  .  2 

NOT  TAKEN  AND ’  NOT*  PLANNING' TO  . 3 

REFUSED  .  -7 

DON’T  KNOW  .  -8 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Education-Employment 


Screen  Name: 
Variables : 
YEDINALG 
Sub-Population 


EE-9_12  Question  Bank  #:  EE912 

Ranges : 

1,2, 3, -7, -8 

Youth  who  have  completed  more  than  8  years  of 
school  [YEDLEV  (EE-1)  GT  8]  OR  [YEDLEV  EQ  -7,-8] 


Screen  Name: 

EE-9_12 

Question 

Bank 

EE912 

Variables : 

Ranges : 

YEDTRIG 

1,2, 3, -7, -8 

Sub-Population : 

Youth  who  have 

completed 

more  than  8 

years 

of 

school  [YEDLEV 

(EE-1)  GT 

8]  OR 

[YEDLEV  EQ 

-7,-8] 

Screen  Name: 

EE- 16 

Question  Bank  #: 

EE16 

Variables : 

Ranges : 

YEMPCUR 

1,2, -7, -8 

Sub-Population : 

All  youth 

Screen  Name: 

EE-17 

Question  Bank  #:  EE17 

Variables : 

Ranges : 

YEMPLOOK 

1,2, -7, -8 

Sub-Population : 

Youth  not  currently 
EQ  2, -7, -8] 

employed  [YEMPCOR  (EE-16) 

Screen  Name;  EE- 19  Question  Bank  EE19 

Variables:  Ranges: 

YEMPHOUR  0,1-85, -7, -8 

Sub-Population:  All  youth 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module :  Education -Employment 


EE-9_12.  Intermediate  algebra? 


TAKEN  .  1 

PLAN  TO  TAKE  .  2 

NOT  TAKEN  AND  NOT  PLANNING  TO .  3 

REFUSED  .  -7 

DON’T  KNOW  .  -8 

EE-9_12.  Trigonometry? 

TAKEN  .  1 

PLAN  TO  TAKE  .  2 

NOT  TAKEN  AND  NOT  PLANNING  TO .  3 

REFUSED  .  -7 

DON’T  KNOW  . . -8 


EE-16.  Are  you  currently  employed  either  full-time  or  part-time? 


(EE-19) 

(EE-17) 

(EE-17) 

(EE-17) 


EE-17.  Are  you  looking  for  work  now? 


YES  .  1 

NO  . .  .  2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


EE-19.  How  many  hours  per  week  (do /did)  you  usually  work  at  your 
(main/last)  job? 


NEVER  HAD  A  JOB 

REFUSED  . 

DON’T  KNOW  . . . . 


(CATI  CHECK  #EE3) 
0  (EE-24) 

-7  (CATI  CHECK  #EE3) 
-8  (CATI  CHECK  itEE3) 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Education-Employment 


Screen  Name: 
Variables : 
YEMPEVER 
Sub-Population : 


EE-20  Question  Bank  It:  EE20 

Ranges : 

1.2, -7, -8 

Youth  who  do/did  not  work  full  time 
[YEMPHOUR  GEl  AND  YEMPHOUR  LT35]  OR  [YEMPHOUR 
EQ  -7,-8] 


Screen  Name: 

EE-24 

Question  Bank  tt: 

EE24 

Variables: 

Ranges : 

YEMPEASY 

1-4, -7, -8 

Sub-Population : 

All  youth 

Annotation 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Education-Employment 


CATI  CHECK  #EE3:  DID/DOES  YOUTH  WORK  FULL  TIME? 

[EE-19  >  34  ] 

YES  . .  1  (EE-24) 

NO . .  2  (EE-20) 


EE-20.  Have  you  ever  held  a  full-time  job?  [MORE  THAN  34  HOURS 
PER  WEEK] 


YES  .  1 

NO  . 2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


EE-24.  How  easy  or  difficult  is  it  for  someone  your  age  to  get  a  full¬ 
time  job  in  your  community?  Is  it.... 


almost  impossible  .  1 

very  difficult  .  2 

somewhat  difficult,  or  .  3 

not  difficult  at  all?  .  4 

REFUSED .  -7 

DON’T  KNOW .  -8 


[GO  TO  INTENTIONS  &  PROPENSITY  MODULE] 
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ACOMS 


AlSnsrOTATED  QUESTIONNAIRE 
Q8T-1 

(Oct,  Nov,  &  Dec  86) 


Module:  Intentions-Propensit7 


ACOMS  Youth  Annotated  Questionnaire 
0MB  at  0702-0077  Expiration  8/31/89 
Module:  Intentions-Propensity 


Screen  Name: 

Variables : 

YIPDOSCH 

YIPDOEMP 

YIPDOIDL 

YIPDOMIL 

YIPDOOTH 

Sub-Population: 


IP-1 

Ranges : 

1.2,  -7, -8 

1.2,  -7. -8 

1.2,  -7, -8 

1.2,  -7, -8 

1.2,  -7, -8 
All  youth 


Question  Bank  #:  IPl 


Screen  Name: 
Variables : 
YPBRANl 

Sub-Population 


IP-3  Question  Bank 

Ranges : 

1-5, -7, -8 

Youth  who  might  be  joining  the  military 
[YIPDOMIL  (IP-1)  EQ  1] 


IP3 


Screen  Name : 
Variables : 
YPCOMPl 

Sub-Population : 


IP-4  Question  Bank 

Ranges : 

1,2, 3, -7, -8 

Youth  who  might  be  joining  the  military 
[YPBRANl  (IP-3)  EQ  1,2, 3, 4, 5] 


IP4 


Screen  Name: 

Variables: 

YPBRAN2 

Sub-Population : 


IP-5  Question  Bank  #: 

Ranges : 

1-6, -7, -8 

Youth  who  might  be  joining  the  military 
[YPBRANl  (IP-3)  EQ  1,2, 3, 4, 5] 


IPS 


Annotation 
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IP-1. 


IP-3 


I 

IP-4 


IP-5 


ACOMS  Youth  Annotated  Questionnaire 
0MB  ^  0702-0077  Expiration  8/31/89 
Module:  Intentions-Propensity 


Now  let’s  talk  about  your  plans  for  the  next  few  years.  What  do 
you  think  you  might  be  doing?  (PROBE:  Anything  else?)  [RECORD 
ALL  THAT  APPLY] 


GOING  TO  SCHOOL  .  1  (IP-7) 

WORKING  .  2  (IP-7) 

DOING  NOTHING  .  3  (IP-7) 

JOINING  THE  MILITARY/SERVICE  .  4  (IP- 3) 

OTHER  .  5  (IP-7) 

REFUSED  .  -7  (IP-7) 

DON’T  KNOW  .  -8  (IP-7) 


You  said  you  might  be  joining  the  military.  Which  branch  of  the 
service  would  that  be? 

AIR  FORCE  .  1  (IP-4) 

ARMY  .  2  (IP-4) 

COAST  GUARD  .  3  (IP-4) 

MARINE  CORPS  .  4  (IP-4) 

NAVY  .  5  (IP-4) 

REFUSED  . -7  (IP-7) 

DON’T  KNOW  .  -8  (IP-7) 


Which  type  of  service  would  that  be?  Would  it  be: 


Active  Duty  .  1 

The  Reserve,  or  .  2 

The  National  Guard  .  3 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


If  you  found  for  some  reason  you  couldn’t  join  the  (SERVICE  FROM 
IP-3)  which  branch  of  the  service  would  be  your  next  choice? 


AIR  FORCE  . . 

ARMY . 

COAST  GUARD 
MARINE  CORPS 

NAVY . 

NONE  . 

REFUSED  .... 
DON’T  KNOW  . 


1  (IP-6) 

2  (IP-6) 

3  (IP-6) 

4  (IP-6) 

5  (IP-6) 

6  (IP-7) 

-7  (IP-7) 

-8  (IP-7) 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  ^  0702-0077  Expiration  8/31/89 
Module:  Intentions -Propensity 


Screen  Name : 
Variables : 
YBC0MP2 

Sub-Population 


IP-6  Question  Bank  it: 

Ranges: 

1,2, 3, -7, -8 

Youth  who  might  be  joining  the  military 
CYPBRAN2  (IP-5)  EQ  1,2, 3, 4, 5] 


IP6 


Screen  Name:  IP-7  Question  Bank  IP7 

Variables:  Ranges: 

YPROBMIL  1-4, -7, -8 

Sub-Population:  All  youth 


Screen  Name:  IP-14  Question  Bank  #:  IP14 

Variables:  Ranges: 

YPROBCOL  1-4, -7, -8 

Sub-Population:  All  youth 


Screen  Name: 
Variables : 
YPCOL24 

Sub-Population : 


IP-15  Question  Bank  #: 

Ranges : 

1,2, -7, -8 

Youth  who  are  likely  to  go  to  college 
[YPROBCOL  (IP-14)  EQ  1,2] 


IP15 


Annotation 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Intentions-Propensity 


IP-6.  Which  type  of  service  would  that  be?  Would  it  be: 


Active  Duty  .  1 

The  Reserve,  or  . 2 

The  National  Guard  .  3 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


IP-7.  How  likely  is  it  that  you  will  be  serving  in  the  military?  Would 
you  say. . . 


definitely  .  1 

probably  .  2 

probably  not,  or  .  3 

definitely  not?  .  4 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


p  IP-14.  How  likely  is  it  that  you  will  be  going  to  college?  Would  you 
say. . . 


definitely  .  1  (IP-15) 

probably  .  2  (IP-15) 

probably  not,  or  .  3  (IP- 16) 

definitely  not?  . .  4  (IP-16) 

REFUSED  .  -7  (IP-16) 

DON’T  KNOW  .  -8  (IP-16) 


IP-15.  Do  you  think  that  you  will  go  to  a  2-year  or  a  4-year  college? 


2  YEAR  COLLEGE  .  1 

4  YEAR  COLLEGE  .  2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  0702-0077  Expiration  8/31/89 
Module:  Intentions-Propensity 


Screen  Name: 
Variables: 
YPROBARO 
Sub-Population 


IP-11  Question  Bank 

Ranges : 

1-4, -7, -8 

Youth  who  are  likely  to  go  to  college 
[YPROBCOL  (IP-14)  EQ  1,2] 


IPll 


Screen  Name:  IP- 16  Question  Bank  if:  IP16 

Variables:  Ranges: 

YPROBVOC  1-4, -7, -8 

Sub-Population:  All  youth 


Screen  Name:  IP— 12  Question  Bank  #:  IP12 

Variables:  Ranges: 

YPROBEMP  1-4, -7, -8 

Sub-Population:  All  youth 


Screen  Name:  IP- 13  Question  Bank  #:  IP13 

Variables:  Ranges: 

YPFULPAR  1,2, -7, -8 

Sub-Population:  Youth  who  are  likely  to  be  working  in  a 

civilian  job  [YPROBEMP  (IP-12)  EQ  1,2] 


Annotation 


Page  2-3 


ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Intentions-Propensity 


IP-11.  How  likely  is  it  that  you  will  participate  in  at  least  one 

college  course  offered  by  the  Army  Reserve  Officer’s  Training 
Corps,  or  Army  R.O.T.C?  Would  you  say... 


definitely  .  1 

probably  .  2 

probably  not,  or  .  3 

definitely  not?  . .  4 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


IP-16.  How  likely  is  it  that  you  will  be  going  to  vocational  or 
technical  school?  Would  you  say. . . 


definitely  . 1 

probably  .  2 

probably  not,  or  .  3 

definitely  not?  .  4 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


IP-12.  How  likely  is  it  that  you  will  be  working  in  a  civilian  job? 
Would  you  say. . . 

definitely  . 

probably  . 

probably  not,  or 
definitely  not? 

REFUSED  . . . 

DON’T  KNOW  . 


IP-13.  Will  this  be  full-time  or  part-time? 


FULL-TIME  .  1 

PART-TIME . . .  2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


1  (IP-13) 

2  (IP-13) 

3  (CATI  CHECK  iilPl) 

4  (CATI  CHECK  4tIPl) 
-7  (CATI  CHECK  #IP1) 
-8  (CATI  CHECK  #IP1) 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Intentions-Propensity 


Screen  Name:  IP-2  Question  Bank  IP2 

Variables:  Ranges: 

YPSAMOCC  1,2, -7, -8 

Sub-Population:  Youth  currently  employed  and  planning  to  be 

working  in  the  next  few  years  [YIPDOEMP  (IP-1) 
EQ  1  AND  YEMPCUR  (EE-16)  EQ  1,-7, -8] 


Screen  Name:  IP-8  Question  Bank  W:  IP8 

Variables:  Ranges: 

YPROBAR  1-4, -7, -8 

Sub-Population:  All  Youth 


Screen  Name:  IP-9  Question  Bank  IP9 

Variables:  Ranges: 

YPROBANG  1-4, -7, -8 

Sub-Population:  All  youth 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Intentions-Propensity 


CATI  CHECK  #IP1:  IS  YOUTH  PLANNING  TO  BE  WORKING  DURING 

THE  NEXT  FEW  YEARS? 

[IP-1  =  2] 


YES  .  1  (CATI  CHECK  #IP2) 

NO  .  2  (IP-8) 

4tIP2:  IS  YOUTH  CURRENTLY  WORKING? 

[EE-16  =  1  OR  -7  OR  -8] 

YES .  1  (IP-2) 

NO  .  2  (IP-8) 

REFUSED  .  -7  (IP-2) 


DON’T  KNOW  ..  -8  (IP-2) 


IP-2.  Do  you  think  that  you  will  be  working  in  the  same  job  or 

occupation  you  now  have,  or  a  different  job  or  occupation? 


SAME  JOB  OR  OCCUPATION  .  1 

DIFFERENT  JOB  OR  OCCUPATION  . 2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


IP-8.  How  likely  is  it  that  you  will  be  serving  on  active  duty  in  the 
Army?  Would  you  say. . . 


definitely  .  1 

probably  .  2 

probably  not,  or  .  3 

definitely  not?  .  4 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


IP-9.  How  likely  is  it  that  you  will  be  serving  in  the  Army  National 
Guard?  Would  you  say. . . 


definitely  .  1 

probably  .  2 

probably  not,  or  . 3 

definitely  not?  .  4 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


Questionnaire 
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0MB  ^  0702-0077  Expiration  8/31/89 
Module:  Intentions-Propensity 


Screen  Name:  IP-10  Question  Bank  it:  IPIO 

Variables:  Ranges: 

YPROBARV  1-4, -7, -8 

Sub -Population:  All  youth 


Screen  Name:  IP-llA  Question  Bank  tt:  IPllA 

Variables:  Ranges: 

YPROBCOM  1-4, -7,-8 

Sub-Population:  Youth  who  are  planning  to  go  to  college 

[YPROBCOL  EQ  1,2] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Intentions-Propensity 


IP-10.  How  likely  is  it  that  you  will  be  serving  in  the  Army  Reserve? 
Would  you  say. . . 


definitely  .  1 

probably  .  2 

probably  not,  or  .  3 

definitely  not?  . 4 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


CATI  CHECK  ttIP3:  IS  YOUTH  PLANNING  TO  GO  TO  COLLEGE 

DURING  THE  NEXT  FEW  YEARS? 

[IP-14  =  1  OR  2] 


YES  .  1  (IP-llA) 

NO  .; .  2  (IP-17) 


IP-llA.  How  likely  is  it  that  you  will  receive  an  officer’s  commission 
through  participation  in  the  Army  Reserve  Officer’s  training 
Corps,  or  Army  ROTC? 


definitely  .  1 

probably  .  2 

probably  not,  or  .  3 

definitely  not?  . 4 

REFUSED  .  -7 

DON’T  KNOW  .  -8 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Intentions-Propensity 


Screen  Name: 

Variables : 

YPSCHFUL 

YPSCHPRT 

YPWRKFUL 

YPWRKPRT 

YPSRVMIL 

YPHOMEMK 

YPOTH 

Sub  -  Popul  at  i  on : 


IP-17 

Ranges : 

1.2, -7, -8 

1.2,  -7, -8 

1.2,  -7, -8 

1.2,  -7,-8 

1.2,  -7,-8 

1.2,  -7, -8 

1.2,  -7, -8 
All  youth 


Question  Bank  #:  IP17 


Screen  Name:  IP-20  Question  Bank  IP20 

Variables:  Ranges: 

YPROBTAR  1-4, -7, -8 

Sub-Population:  All  youth 


Screen  Name:  IP-21  Question  Bank  #:  IP21 

Variables:  Ranges: 

YPROBADO  1-4, -7, -8 

Sub-Population:  All  youth 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  »  0702-0077  Expiration  8/31/89 
Module:  Intentions-Propensity 


I 


IP-17.  We’ve  talked  about  several  things  you  might  be  doing  in  the  next 
few  years.  Taking  everything  into  consideration,  what  are  you 
most  likely  to  be  doing  in  the  (next  year/fall  after  you  finish 
high  school)?(IF  "GOING  TO  SCHOOL"  OR  "WORKING"  PROBE:  Will  that 
be  full-time  or  part-time? ) 

[RECORD  ALL  THAT  APPLY] 


GOING  TO  SCHOOL  FULL-TIME  .  1 

GOING  TO  SCHOOL  PART-TIME  .  2 

WORKING  FULL-TIME  .  3 

WORKING  PART-TIME  .  4 

SERVING  IN  THE  MILITARY .  5 

BEING  A  FULL-TIME  HOMEMAKER  . .  6 

OTHER  .  7 

REFUSED  .  -7 

DON’T  KNOW  . -8 


IP-20.  How  likely  is  it  that  you  will  talk  to  someone  [such  as,  family, 
friends,  or  teacher]  about  joining  the  Army?  Would  you  say... 


definitely  .  1 

probably  .  2 

probably  not,  or  .  3 

definitely  not?  . 4 

REFUSED . .  -7 

DON’T  KNOW  .  -8 


IP-21.  How  likely  is  it  that  you  will  do  something  about  joining  the 
Army  [such  as,  see  an  Army  Recruiter,  call- a  toll-free  number, 
answer  an  Army  ad,  or  visit  an  Army  base]? 

Would  you  say. . . 


definitely  .  1 

probably  . 2 

probably  not,  or  .  3 

definitely  not?  . .  .  4 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


I 


Questionnaire 
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Module;  Intentions-Propensity 


Screen  Name: 

Variables: 

YPTHOTM 

Sub-Population : 


IP-18  Question  Bank 

Ranges : 

1,2, -7, -8 
All  youth 


IP18 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Intentions-Propensity 


IP-18.  Before  we  talked  today,  had  you  ever  thought  about  joining  the 
military? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


[GO  TO  BEHAVIORS  MODULE] 
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ANNOTATED  QUESTIONNAIRE 
Q8  T  -  1 
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Module:  Behaviors 


ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Behaviors 


Screen  Name: 
Variables : 
YBAEVREC 

Sub -Population : 

BE-IA 

Ranges : 

1,2, -7, -8 

All  youth 

Question  Bank  tt: 

BEIA 

Screen  Name: 

BE-1 

Question  Bank 

BEl 

Variables : 

Ranges : 

YBATALK 

1.2, -7, -8 

Sub-Population: 

All  youth 

Screen  Name: 

BE- 2 

Question  Bank 

BE2 

Variables : 

Ranges : 

YBAFREN 

1.2, -7, -8 

YBAMOM 

1,2, -7, -8 

YBADAD 

1,2, -7, -8 

YBASIB 

1.2, -7, -8 

YBAREL 

1,2, -7, -8 

YBASPOU 

1,2, -7, -8 

YBATEAC 

1,2, -7, -8 

YBACOUN 

1.2, -7, -8 

YBAREC 

1,2, -7, -8 

YBACOW 

1,2, -7, -8 

YBABOSS 

1,2, -7, -8 

YBAOTH 

1,2, -7, -8 

Sub-Population : 

Youth  who  have  taked  with 

someone  about 

joining  the  Army 

[YBATALK 

(BE-1)  EQ  1] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Behaviors 


BE-IA.  Have  you  ever  talked  with  any  military  recruiter  to  get 
information  about  the  military? 


YES  .  1 

NO  . .  2 

REFUSED . ;  .  .  .  -7 

DON’T  ICNOW .  -8 


BE-1.  In  the  past  six  months,  have  you  talked  with  anyone  about 
possibly  joining  the  Army? 


YES  . 

NO  . 

REFUSED  . . 
DON’T  KNOW 


1  (BE-2) 

2  (BE-10) 

-7  (BE-10) 

-8  (BE-10) 


BE-2.  With  whom  have  you  talked?  [RECORD  ALL  THAT  APPLY] 


FRIENDS  .  01 

MOTHER  .  02 

FATHER  .  03 

A  BROTHER  OR  SISTER  .  04 

SOME  OTHER  RELATIVE  .  05 

(BOY/GIRL)  FRIEND  OR  SPOUSE  .  06 

A  TEACHER  . OJ 

A  COUNSELOR  AT  SCHOOL  .  08 

A  RECRUITER  .  09 

CO-WORKER  .  10 

EMPLOYER  .  11 

OTHERS  .  12 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


CATI  CHECK  «BE1:  WERE  FRIENDS  MENTIONED? 

[BE-2  =  01] 


YES  .  1  (BE-3) 

NO . .  .  2  (CATI  CHECK  #BE2) 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  «  0702-0077  Expiration  8/31/89 
Module :  Behaviors 


Screen  Name: 
Variables : 
YBAFRSCH 
Sub-Population 


BE-3  Question  Bank 

Ranges : 

1,2, -7, -8 

Youth  who  have  talked  with  friends  about 
joining  the  Army  [YBAFREN  (BE- 2)  EQ  1] 


BE3 


Screen  Name: 

Variables : 

YBAFREMP 

Sub - Popu 1 at i on : 


BE-4  Question  Bank  #: 

Ranges : 

1,2, -7, -8 

Youth  who  have  talked  with  friends  about 
joining  the  Army  [YBAFREN  (BE-2)  EQ  1] 


BE4 


Screen  Name: 
Variables: 
YBAFRMIL 
Sub-Population : 


BE- 5  Question  Bank 

Ranges : 

1,2, -7, -8 

Youth  who  have  talked  with  friends  about 
joining  the  Army  [YBAFREN  (BE-2)  EQ  1] 


BE5 


Screen  Name: 

BE-6 

Question  Bank  #: 

BE6 

Variables : 

Ranges : 

YBAFRAR 

1.2, -7, -8 

Sub-Population : 

Youth  who  have  talked 

with  friends  in  service 

about  joining  the  Army 

[YBAFRMIL  (BE-5) 

EQ  1] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module :  Behaviors 


BE-3.  You  mentioned  talking  with  friends.  (Were  these  friends)  from 
school? 


YES  .  1 

HO  . 2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


BE-4.  (Were  these  friends)  At  work? 

YES  . .  1 

NO  . 2 

REFUSED  .  -7 

DON’T  KNOW  .  . .  -8 


BE- 5  (Were  these  friends)  In  the  service? 


YES  .  1  (BE-6) 

NO  . 2  (CATI  CHECK  #BE2) 

REFUSED  . .  -7  (CATI  CHECK  <»BE2) 

DON’T  KNOW  .  -8  (CATI  CHECK  #BE2) 


BE-6  (Were  these  friends)  In  the  Army? 


YES  . 1 

NO  .  2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


CATI  CHECK  #BE2:  WAS  RECRUITER  MENTIONED? 

[BE-2  =  09] 


YES  .  1  (BE-8) 

NO  .  2  (BE-7) 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  0702-0077  Expiration  8/31/89 
Module :  Behaviors 


Screen  Name: 

BE-7 

Question  Bank  #: 

BE7 

Variables : 

Ranges : 

YBMREC 

1,2, -7, -8 

with  someone  about 

Sub -Population : 

Youth  who  have  talked 

joining  the  Army,  but 

who  did  not  mention 

a  recruiter  [YBATALK  (BE-1)  EQ  1  AND 

YBAREC  (BE-2)  EQ  2,-7, 

-8] 

Screen  Name: 

BE-8 

Question  Bank 

BE8 

Variables : 

Ranges : 

YBMRECAR 

1,2, -7, -8 

YBMRECNA 

1,2, -7, -8 

YBMRECMC 

1,2, -7, -8 

YBMRECAF 

1,2, -7, -8 

with  a  recruiter 

Sub-Population : 

Youth  who  have  talked 

1]  OR 

about  joining  the  Army  [YBAREC  (BE-2)  EQ 

[YBMREC  (BE-7)  EQ  1] 

Screen  Name: 

BE- 8  A 

Question  Bank 

BE8A 

Variables : 

Ranges : 

YBACONT 

1-6, -7, -8 

with  an  Army 

Sub-Population : 

Youth  who  have  talked 

recruiter  [YBMRECAR  (BE-8)  EQ  1] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module :  Behaviors 


In  the  past  six 

months ,  have 

you  talked  to  an  Armed  Forces 

recruiter  about 

military  service? 

YES  . 

.  1 

(BE-8) 

NO  . 

.  2 

(BE-10) 

REFUSED  . . , 

.  -7 

(BE-10) 

DON’T  KNOW 

.  -8 

(BE-10) 

Was  the  recruiter  you  spoke  with 

an: 

YES 

NO 

REF 

DK 

Army  recruiter?  . 

....  1 

(BE-8A) 

2 

-7 

-8 

Air  Force  recruiter? 

....  1 

(BE-10) 

2 

-7 

-8 

Navy  recruiter?  . 

....  1 

(BE-10) 

2 

-7 

-8 

Marine  recruiter?  . . . 

....  1 

(BE-10) 

2 

-7 

-8 

BE-8A.  How  did  you  have  your  first  contact  with  the  Army  recruiter? 


Did  you  contact  the  Army 
recruiter  on  the  advice 

of  another  Service  recruiter  .  1 

(Did  you)  contact  the  Army 

recruiter  first  .  2 

Were  you  contacted  by  the  Army 

recruiter  first  .  3 

(Were  you)  with  a  friend  with 
whom  the  recruiter  was 

meeting  .  4 

Did  you  contact  the  Army 
recruiter  through  a  US  Army 
Reserve  or  National  Guard 

unit  or  member,  or  .  5 

Was  your  first  contact  by 

some  other  way  .  6 

REFUSED  .  -7 

DON’T  KNOW  . -8 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Behaviors 


Screen  Name: 
Variables : 
YBATALKl 
Sub-Population 


BE-8B  Question  Bank  #: 

Ranges : 

1-6, -7, -8 

Youth  who  have  talked  with  an  Army 
recruiter  [YBMRECAR  (BE-8)  EQ  1] 


BE8B 


Screen  Name:  BE- 10  Question  Bank  #:  BEIO 

Variables:  Ranges: 

YBAGIFT  1,2, -7, -8 

Sub-Population:  All  youth 


Screen  Name:  BE- 11  Question  Bank  #:  BEll 

Variables :  Ranges : 

YBAVISIT  1.2, -7, -8 

Sub-Population:  All  youth 


Screen  Name:  BE-12  Question  Bank  BE12 

Variables:  Ranges: 

YBATEST  1,2, -7, -8 

Sub-Population:  All  youth 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Behaviors 


BE-8B.  Under  what  circumstances  did  you  first  talk  with  an  Army 
recruiter?  Did  you  talk: 


By  telephone  .  1 

At  a  recruiting  station . 2 

At  a  job  fair  .  3 

At  school  .  4 

At  an  Army  Reserve  unit,  or .  5 

Some  other  way  . 6 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


BE-10.  In  the  past  six  months,  have  you  responded  to  an  Army  ad  by 
calling  a  toll-free  number  or  sending  for  a  gift? 


YES  .  1 

NO  .  2 

REFUSED .  -7 

DON’T  KNOW  .  -8 


BE-11.  In  the  past  six  months,  have  you  visited  an  Army  recruiting 
station? 


YES  .  1 

NO  .  2 

REFUSED .  -7 

DON’T  KNOW  .  -8 


BE-12.  In  the  past  six  months,  have  you  taken  a  written  test  used  for 

the  Army,  such  as  the  Armed  Services  Vocational  Aptitude  Battery”? 


YES  .  1 

NO  .  2 

REFUSED .  -7 

DON’T  KNOW  .  -8 


CATI  CHECK  #BE3:  IS  RESPONDENT  CURRENTLY  IN  COLLEGE  OR 

HAS  RESPONDENT  EVER  BEEN  IN  COLLEGE? 
[EE-6  =  8  OR  9] 


YES  .  1  (CATI  CHECK  #BE4) 

NO .  2  (BE-16) 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  it  0702-0077  Expiration  8/31/89 
Module:  Behaviors 


Screen  Name:  BE-16  Question  Bank  it:  BE16 

Variables:  Ranges: 

YBCTHOT  1,2, -7, -8 

Sub-Population:  Screener  respondents  not  currently  enrolled 

in  college  and  youth,  who  were  not  screener 
respondents,  who  are  not  currently  enrolled 
in  college  or  were  not  last  enrolled  in 
college  [YUTHNUM  EQ  01  AND  EEDENTYP  (SC-15) 

NE  8,9]  OR  [YUTHNUM  NE  01  AND  YEDKIND  (EE-6) 

NE  8,9] 


Screen  Name: 
Variables : 
YBCTALK 

Sub-Population : 


BE-17  Question  Bank  it:  BE17 

Ranges : 

1.2, -7, -8 

Youth  who  have  thought  of  going  to  college 
[YBCTHOT  (BE-16)  EQ  1,-7, -8] 


Screen  Name: 

Variables: 

YBCFREN 

YBCMOM 

YBCDAD 

YBCSIB 

YBCREL 

YBCSPOU 

YBCTEAC 

YBCCOUN 

YBCREC 

YBCCOW 

YBCBOSS 

YBCOTH 

Sub-Population 


BE-18  Question  Bank  tt:  BE18 

Ranges : 

1.2, -7, -8 

1.2, -7, -8 

1.2, -7, -8 

1.2, -7, -8 

1.2,  -7, -8 

1.2,  -7, -8 

1.2,  -7, -8 

1.2,  -7, -8 

1.2,  -7, -8 

1.2, -7, -8 

1.2, -7, -8 

1.2, -7,-8 

Youth  who  have  talked  to  someone  about  going 
to  college  [YBCTALK  (BE-17)  EQ  1] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  at  0702-0077  Expiration  8/31/89 
Module:  Behaviors 


BE-16.  In  the  past  six  months  have 
college? 


YES  .  1 

NO  . 2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


you  given  any  thought  to  going  to 


(BE-17) 

(CATI  CHECK  1JBE4) 
(BE-17) 

(BE-17) 


BE-17.  In  the  past  six  months,  have 
college? 


YES  .  1 

NO  .  2 

REFUSED .  -7 

DON’T  KNOW .  -8 


you  talked  to  anyone  about  going  to 


(BE-18) 

(BE-21) 

(BE-21) 

(BE-21) 


BE-18.  With  whom  have  you  talked?  [RECORD  ALL  THAT  APPLY] 


FRIENDS  . 01 

MOTHER  .  02 

FATHER  . 03 

A  BROTHER  OR  SISTER  .  04 

SOME  OTHER  RELATIVE  .  05 

(BOY/GIRL)  FRIEND  OR  SPOUSE  .  06 

A  TEACHER . 07 

A  COUNSELOR  AT  SCHOOL  .  08 

A  RECRUITER  .  09 

CO-WORKER  . 10 

EMPLOYER  .  11 

OTHERS  .  12 

REFUSED  .  -7 

DON’T  KNOW  .  -8 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Behaviors 


Screen  Name: 

BE-19 

Question  Bank  tt: 

BE19 

Variables : 

Ranges : 

YBCACF 

1,2, -7, 

-8 

YBCGI 

1,2, -7, 

-8 

YBCROTC 

1,2, -7, 

-8 

YBCVEAP 

1,2, -7, 

-8 

Sub-Population : 

Youth  who 

have  talked  to  someone  about 

going 

to  college 

[YBCTALK  (BE-17)  EQ  1] 

Screen  Name: 
Variables : 
YBCTEST 

Sub-Population : 


BE-21  Question  Bank  #:  BE21 

Ranges : 

1.2, -7, -8 

Youth  who  have  thought  of  going  to  college 
[YBCTHOT  (BE-16)  EQ  1,-7, -8] 


Screen  Name: 
Variables : 
YBCAPPL 

Sub-Population: 


BE-24  Question  Bank  #:  BE24 

Ranges : 

1,2, -7, -8 

Youth  who  have  thought  of  going  to  college 
[YBCTHOT  (BE-16)  EQ  1,-7, -8] 


Screen  Name:  BE-25  Question  Bank  #:  BE25 

Variables :  Ranges : 

YBWTHOT  1,2, -7, -8 

Sub-Population:  Youth  not  currently  employed  full  time 

[YEMPCUR  (EE-16)  EQ  2, -7, -8]  OR  [YEMPHOUR 
(EE-19)  LT  35] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module  Behaviors 


BE-19.  Have  they  talked  to  you  about: 


The  Army  College  Fund  . 

The  GI  Bill  . 

ROTC  Scholarships  . 

VEAP  (Veterans  Educational  . . . 
Assistance  Package)  . 


YES  NO 

1  2 

1  2 

1  2 

1  2 


REF  DK 

-7  -8 

-7  -8 

-7  -8 

-7  -8 


BE-21.  In  the  past  six  months,  have  you  taken  any  college  admissions 
tests,  for  example,  the  PSAT,  SAT,  or  ACT? 


YES  .  1 

NO  .  2 

REFUSED .  -7 

DON’T  KNOW .  -8 


B  BE-24.  In  the  past  six  months,  have  you  submitted  a  college  application? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON’T  KNOW .  -8 


CATI  CHECK  #BE4:  IS  YOUTH  CURRENTLY  EMPLOYED  FULL-TIME? 

CEE-16  =  1  AND  EE-19  >34] 


YES  .  1  (SOCIAL  INFLUENCE 

MODULE) 

NO .  2  (BE-25) 


BE-25.  In  the  past  six  months,  have  you  given  any  thought  to  getting  a 
full-time  civilian  job? 


YES  .  1  (BE-26) 

NO  .  2  (SOCIAL  INFLUENCE  MODULE) 

REFUSED  .  -7  (BE-26) 

DON’T  KNOW .  -8  (BE-26) 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  at  0702-0077  Expiration  8/31/89 
Module:  Behaviors 


Screen  Name: 

BE-26 

Question  Bank  #:  BE26 

Variables : 

Ranges : 

YBWTALK 

1,2. -7, -8 

Sub-Population : 

Youth  not  currently  employed  full  time  who 

have  thought 

of  getting  a  full-time  civilian 

job  [YBWTHOT 

(BE-25)  EQ  l,-7,-8] 

Screen  Name: 

BE-27 

Question  Bank  #:  BE27 

Variables: 

Ranges : 

YBWFREN 

1. 2,  -7, -8 

YBWMOM 

1,2, -7, -8 

YBWDAD 

1.2, -7, -8 

YBWSIB 

1,2, -7, -8 

YBWREL 

1,2, -7, -8 

YBWSPOU 

1,2, -7, -8 

YBWTEAC 

1, 2,-7, -8 

YBWCOUN 

1,2, -7, -8 

YBWREC 

1,2, -7, -8 

YBWCOW 

1,2, -7, -8 

YBWBOSS 

1, 2,-7, -8 

YBWOTH 

1,2, -7, -8 

• 

Sub-Population : 

Youth  not  currently  employed  full  time  who 

have  thought 

of  getting  a  full-time  civilian 

job  and  who  have  spoken  with  someone  about 
getting  a  full-time  job  [YBWTALK  (BE-26)  EQ  1] 

• 

Screen  Name: 

BE- 31 

Question  Bank  #:  BE31 

Variables: 

Ranges : 

YBWVISIT 

1, 2,-7, -8 

Sub-Population: 

Youth  not  currently  employed  full  time  who 

have  thought 

of  getting  a  full-time  civilian 

job  [YBWTHOT 

(BE-25)  EQ  1,-7, -8] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  0702-0077  Expiration  8/31/89 
Module:  Behaviors 


BE-26.  In  the  past  six  months,  have 
a  full-time  civilian  job? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON’T  KNOW .  -8 


you  spoken  with  anyone  about  getting 


(BE-27) 

(BE-31) 

(BE-31) 

(BE-31) 


BE-27.  With  whom  have  you  spoken?  [RECORD  ALL  THAT  APPLY] 


FRIENDS  . 01 

MOTHER  .  02 

FATHER . 03 

A  BROTHER  OR  SISTER  .  04 

SOME  OTHER  RELATIVE  .  05 

(BOY/GIRL)  FRIEND  OR  SPOUSE  .  06 

A  TEACHER  . 07 

A  COUNSELOR  AT  SCHOOL  .  08 

A  RECRUITER  .  09 

CO-WORKER . 10 

EMPLOYER  .  11 

OTHERS  .  12 

REFUSED  .  -7 

DON’T  KNOW  . -8 


BE-31.  In  the  past  six  months,  have  you  visited  any  prospective 
employers  or  employment  agencies? 


YES  .  1 

NO . 2 

REFUSED .  -7 

DON’T  KNOW  .  -8 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  0702-0077  Expiration  8/31/89 
Module:  Behaviors 


Screen  Name: 
Variables : 
YBWAPPL 

Sub-Population: 


BE-32  Question  Bank  tt:  BE32 

Ranges : 

1.2, -7. -8 

Youth  not  currently  employed  full  time  who 
have  thought  of  getting  a  full-time  civilian 
job  [YBWTHOT  (BE-25)  EQ  l,-7,-8] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Behaviors 


BE-32.  In  the  past  six  months,  have  you  applied  for  any  civilian  jobs? 


YES  .  1 

NO  .  2 

REFUSED .  -7 

DON’T  KNOW .  -8 


[GO  TO  SOCIAL  INFLUENCE  MODULE] 
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Module : 


Social  Influences 


ACOMS  Youth  Annotated  Questionnaire 
0MB  It  0702-0077  Expiration  8/31/89 
Module:  Social  Influences 


SI-1 


Screen  Name : 

Variables : 

YARMDAD 

YARMMOM 

YARMFARM 

YARMFMIL 

YARMFNO 

YARMCOUN 

YARMTEAC 

YARMSTUD 

Sub-Population: 


Ranges : 

1-6, -7, -8 
1-6, -7, -8 
1-6, -7, -8 
1-6, -7, -8 
1-6, -7, -8 
1-6, -7, -8 
1-6, -7, -8 
1-6, -7, -8 
All  target  youth 


Question  Bank  tt: 


[YUTHNUM  EQ  TARGYUTH] 


SIl 


YARMCOW  1-6, -7, -8 

YARMBOSS  1-6, -7, -8 

Sub-Pupulation:  Target  youth  who  have  been  employed  at  some 

time  [YUTHNUM  EQ  TARGYUTH]  AND  [YEMPHOUR  (EE-19) 
EQ  -7,-8  OR  YEMPHOUR  >  0] 


Screen  Name:  SI -2  Question  Bank  tt:  SI 2 

Variables:  Ranges: 

YFRENMIL  1,2, -7, -8 

Sub-Population:  All  target  youth  [YUTHNUM  EQ  TARGYUTH] 
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0MB  at  0702-0077  Expiration  8/31/89 
Module:  Social  Influences 


INTRODUCTION:  Now  I  am  going  to  ask  you  a  few  questions  about 

the  attitudes  of  your  family  and  friends  about  the  military. 


1.  For  each  of  the  following  people,  please  tell  me  how  you  think 

they  would  feel  about  your  enlisting  in  the  Army.  Use  a  scale  of 
1  to  5  where  a  1  means  they  would  think  it  is  a  very  bad  idea,  2 
means  its  a  bad  idea,  3  means  its  neither  a  good  nor  a  bad  idea, 

4  means  its  a  good  idea,  and  a  5  means  they  would  think  it  is  a 
very  good  idea. 

[CODE  6  IF  NOT  APPLICABLE -PERSON  DECEASED,  DOES  NOT  EXIST] 

1  =  VERY  BAD 

2  =  BAD 

3  =  NEUTRAL 

4  =  GOOD 

5  =  VERY  GOOD 


Your  father  . 

1 

2 

3 

4 

5 

NA 

6 

REF 

-7 

DK 

-8 

Your  mother  . 

1 

2 

3 

4 

5 

6 

-7 

-8 

Friends  with  Army 
experience  . 

1 

2 

3 

4 

5 

6 

-7 

-8 

Friends  with 
other  military 
experience  . . 

1 

2 

3 

4 

5 

6 

-7 

-8 

Friends  with  no 
military 

experience  . 

1 

2 

3 

4 

5 

6 

-7 

-8 

Your  school 
counselor  . 

1 

2 

3 

4 

5 

6 

-7 

-8 

Your  teachers  . 

1 

2 

3 

4 

5 

6 

-7 

-8 

Your  co-workers  . . . 

1 

2 

3 

4 

5 

6 

-7 

-8 

Your  fellow 
students  . 

1 

2 

3 

4 

5 

6 

-7 

-8 

Your  employer  . 

1 

2 

3 

4 

5 

6 

-7 

-8 

Do  you  have  friends  who 

are 

currently 

serving  in 

the 

military? 

YES  .  1  (SI-3) 

NO  .  2  (SI-5) 

REFUSED  .  -7  (SI- 5) 

DON’T  KNOW  . .  .  .  -8  (SI-5) 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  0702-0077  Expiration  8/31/89 
Module:  Social  Influences 


Screen  Name: 

Variables : 

YFRENAF 

YFRENAR 

YFRENCG 

YFRENMC 

YFRENNA 

Sub-Population 


SI-3  Question  Bank  SI3 

Ranges : 

1,2, -7, -8 

1,2, -7, -8 

1,2, -7, -8 

1,2, -7, -8 

1,2, -7, -8 

Target  youth  with  friends  currently  serving 
in  the  military  [YFRENMIL  (SI-2)  EQ  1] 


Screen  Name: 

SI-4 

Question  Bank  SI4 

Variables : 

Ranges : 

YFRENACT 

1,2, -7, -8 

YFRENARV 

1,2, -7, -8 

YFRENANG 

1,2, -7, -8 

YFRENARO 

1,2, -7, -8 

Sub-Population ; 

Target  youth  with 

friends  currently  serving 

in  the  Army  [YFRENAR  (SI-3)  EQ  1] 


Screen  Name:  SI-5  Question  Bank  #:  SI5 

Variables:  Ranges: 

YFAMMIL  1,2, -7, -8 

Sub-Population:  All  target  youth  [YUTHNOM  EQ  TARGYUTH] 


( 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  a  0702-0077  Expiratidn  8/31/89 
Module:  Social  Influences 


SI-3.  In  what  branch  of  the  military  are  these  friends  serving?  [CODE 
ALL  THAT  APPLY] 


AIR  FORCE  . . 

ARMY  . 

COAST  GUARD 
MARINE  CORPS 

NAVY . 

REFUSED  .... 
DON’T  KNOW  . 


1 

2 

3 

4 

5 
-7 
-8 


CATI  CHECK  #SI1:  FRIENDS  IN  ARMY? 

[SI-3  =  2] 


YES  .  1  (SI-4) 

NO  .  2  (SI-5) 


SI-4.  Are  your  friends  in  the  Army  serving  in  the: 


YES 

NO 

REF 

DK 

Active  Army  . 

1 

2 

-7 

-8 

Army  Reserve  . 

1 

2 

-7 

-8 

Army  National  Guard,  or  . . 

1 

2 

-7 

-8 

Army  Reserve  Officer’s 
Training  Corps?  . 

1 

2 

-7 

-8 

SI-5.  Do  you  have  family  members  who  are  currently  serving  in  the 
military? 


YES  .  1  (SI-6) 

NO  .  2  (IMPORTANCE  MODULE) 

REFUSED  .  -7  (IMPORTANCE  MODULE) 

DON’T  KNOW  .  -8  (IMPORTANCE  MODULE) 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  ^  0702-0077  '  Expiration  8/31/89 
Module:  Social  Influences 


Screen  Name: 

SI-6 

Question  Bank  #:  SI6 

Variables : 

Ranges : 

YFAMAF 

1,2, -7, -8 

YFAMAR 

1,2, -7, -8 

YFAMCG 

1,2, -7, -8 

YFAMMC 

1,2, -7, -8 

YFAMNA 

1,2, -7, -8 

Sub-Population : 

Target  youth 

with 

family  members  currently 

serving  in  the  military  [YFAMMIL  (SI-5)  EQ  1] 

Screen  Name: 

SI-7 

Question  Bank  #:  SI 7 

Variables : 

Ranges : 

YFAMACT 

1,2, -7, -8 

YFAMARV 

1,2, -7, -8 

YFAMANG 

1,2, -7, -8 

YFAMARO 

1,2, -7, -8 

• 

Sub-Population : 

:  Target  youth 

with 

family  members  currently 

serving  in  the  Army  [YFAMAR  (SI -6)  EQ  1] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Social  Influences 


SI-6.  In  what  branch  of  the  military  are  these  family  members  serving? 
(CODE  ALL  THAT  APPLY) 


AIR  FORCE  . 1 

ARMY  .  2 

COAST  GUARD  .  3 

MARINE  CORPS  .  4 

NAVY  .  5 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


CATI  CHECK  #SI2:  FAMILY  IN  ARMY? 

[SI-6  =  2] 


YES  1  ( SI— 7 ) 

NO  .  .  .  .  . . .  .  .  . .  2  ( IMPORTANCE  MODULE) 


SI-7.  Are  they  serving  in  the: 


YES 

NO 

REF 

DK 

Active  Army  . 

1 

2 

-7 

-8 

Army  Reserve  . 

1 

2 

-7 

-8 

Army  National  Guard,  or  . . 

1 

2 

-7 

-8 

Army  Reserve  Officer’s 
Training  Corps?  . 

1 

2 

-7 

-8 

[GO  TO  IMPORTANCE  MODULE] 
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AOOMS 


ANNOTATE!::)  OOE  S  T  I  ONNA  I  EE 
08  T  -  1 

(Oct,  Nov,  &  Dec  86) 


Module:  Importance  of  Attributes 


ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Importance  of  Attributes 


Screen  Name:  IA-1  Question  Bank  1^: 


Variables : 

Ranges : 

YIPHYS 

1-5, -7, 

-8 

YIHIQUAL 

1-5, -7, 

-8 

YI CASHED 

1-5, -7, 

-8 

YITRAIN 

1-5, -7, 

-8 

YISELCON 

1-5, -7, 

-8 

YICNTRY 

1-5, -7, 

-8 

YI LEADER 

1-5, -7, 

-8 

YIHITECH 

1-5, -7, 

-8 

Y I PROUD 

1-5, -7, 

-8 

YIPOTEN 

1-5. -7, 

-8 

YICIVCAR 

1-5, -7, 

-8 

YISERCOM 

1-5, -7, 

-8 

YIWEEKEN 

1-5, -7, 

-8 

YIHOME 

1-5, -7, 

-8 

Y I STEP 

1-5. -7. 

-8 

YIMATURE 

1-5, -7, 

-8 

YIINNOV 

1-5, -7, 

-8 

YIMENTAL 

1-5, -7, 

-8 

Sub-Population : 

All  youth 

lAl 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Importance  of  Attributes 


IA-1.  In  thinking  about  your  plans  for  the  next  year,  please  tell  me 

how  important  it  is  that  you  have  opportunities  for  the  following 
things? 

Use  a  scale  of  1  to  5  where  a  "1"  means  it  is  not  at  all 
important  and  "5"  means  it  is  very  important. 

NOT  VERY 

IMP  IMP  REF  DK 

a.  Having  a  physical  challenge?  . 1  2  3  4  5  -7  -8 

b.  Working  with  highly  trained 

people?  . 1  2  3  4  5  -7  -8 

d.  Earning  money  for  college 

or  vocational  school?  .  1  2  3  4  5  -7 

e.  Training  in  useful  skill  areas?  .12345-7 

g.  Developing  self-confidence?  .  1  3  3  4  5  -7 

h.  Serving  your  country?  .  1  2  3  4  5  -7 

j.  Developing  leadership  skills?  ...  1  2  3  4  5  -7 

1.  A  chance  to  work  with  the  latest 

high-tech  equipment?  .  1  2  3  4  5  -7 

o.  Having  experiences  you  can 

be  proud  of?  .  1  2  3  4  5  -7 

p.  Developing  your  potential?  .  1  2  3  4  5  -7 

q.  Helping  your  career  development?  1  2  3  4  5  -7 

y.  Serving  your  own  in  community?  .12345-7 

2.  Having  weekend  excitement?  .  1  2  3  4  5  -7 

aa.  Staying  in  your  own  hometown?  ...  1  2  3  4  5  -7 

af .  A  stepping  stone  between  high 

school  and  college?  .  1  2  3  4  5  -7 

ah.  Becoming  more  mature  and 

responsible? .  1  2  3  4  5  -7 

ai.  The  opportunity  to  make  changes 

and  use  your  own  judgment?  .  1  2  3  4  5  -7 

aj.  Having  a  mental  challenge?  . 1  2  3  4  5  -7 


[SKIP  TO  MEDIA  HABITS  MODULE] 
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ACOMS 


ANNOTATED  QUESTIONNAIRE 
Q8T-1 

(Oct,  Nov,  &  Dec  86) 


Module:  Media  Habits 


ACOMS  Youth  Annotated 

0MB  ^  0702-0077  Expiration  8/31/oy 

Module:  Media  Habits 


Screen  Name: 
Variables : 
YTVWATCH 


MH-1 


Question  Bank  << 


Ranges : 

Sub-Population:  « 


Screen  Name 
Variables : 
YTVHRREG 
YTVHRCAB 


MH-2 


Question  Bank  i 


Ranges: 
0-168, -7, -8 
0-168, -7, -8 


Anh-Pooulation:  Youth  who  watch  TV  regularly 

Sub  Population  i,-7,-8] 


Screen  Name 
Variables : 
YTVCABl 
YTVCAB2 
YTVCAB3 
YTVCAB4 
YTVCAB5 

Sub-Population : 


Question  Bank 

Ranges : 

1.2,  -7, -8 

1.2,  -7, -8 

1,2, -7, -8 

1,2, -7, -8 

Youth  who  watch  cable  TV  regularly 
[YTVHRCAB  (MH-2)  GTO] 


:  MHl 

main 

f:  MH2 


It;  MHll 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Media  Habits 


MH-1.  Do  you  regularly  watch  TV? 

YES  . 

NO . 

REFUSED  . . 

DON’T  KNOW 


1  (MH-2) 

2  (MH-14) 

-7  (MH-2) 

-8  (MH-2) 


MH-2.  How  many  hours  per  week  do  you  spend  watching. . 


a.  Programs  on  commercial  networks 
such  as  ABC,  CBS,  or  NBC? 


#  HOURS 


b.  Programs  on  commercial  cable 
stations  such  as  ESPN,  MTV, 

USA,  or  TBS? 

HOURS 


CATI  CHECK  «MH1:  IS  CABLE  OR  SUBSCRIPTION  TV  WATCHED? 

[MH-2b  >  0] 


YES  .  1  (MH-11) 

NO .  2  (MH-12) 


MH-11.  Do  you  watch  any  of  the  following  Cable  or  Subscription  TV 
channels  regularly? 


MTV?  . 

YES 

1 

NO 

2 

REF 

-7 

DK 

-8 

Nashville  Network  [TNN]? 

1 

2 

-7 

-8 

ESPN  [Sports]? 

1 

2 

-7 

-8 

WTBS  [Syndicated]? 

1 

2 

-7 

-8 

Black  Entertainment  TV  [BET]? 

1 

2 

-7 

-8 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Media  Habits 


Screen  Name;  MH- 

•12 

Question  Bank 

MH12 

Variables : 

Ranges : 

YTVSPORT 

1,2, -7, -8 

YTVMYS 

1.2, -7, -8 

YTVDRAMA 

1,2, -7, -8 

YTVMUSIC 

1.2, -7, -8 

YTVCOMDY 

1,2, -7, -8 

YTVMOVIE 

1,2, -7, -8 

YTVTALK 

1.2, -7, -8 

Sub-Population : 

Youth  who  watch 

TV 

regularly 

[YTVHRREG  (MH-2) 

GT 

0]  OR  [YTVHRREG  EQ 

-7,-8]  OR 

[YTVHRCAB  (MH-2) 

GT 

0]  OR  [YTVHRCAB  EQ 

-7,-8] 

Screen  Name :  MH 

-13 

Question  Bank  #:  MH13 

Variables : 

Ranges : 

YTVSHl 

1,2, -7, -8 

YTVSH2 

1,2, -7, -8 

YTVSH3 

1,2, -7, -8 

YTVSH4 

1,2, -7, -8 

YTVSH5 

1,2, -7, -8 

Sub-Population : 

Youth  who  watch  TV  regularly 

[YTVHRREG  (MH-2)  GT  0] 

OR  [YTVHRREG  EQ  -7,-8]  OR 

[YTVHRCAB  (MH-2)  GT  0] 

OR  [YTVHRCAB  EQ  -7,-8] 

Screen  Name ;  MH- 

14 

Question  Bank  W:  MH14 

Variables : 

Ranges : 

YVCRHAVE 

1,2, -7, -8 

Sub-Population: 

Youth  asked  the  media 

habits  questions 

[RANDROY  EQ  2,4,6] 

Screen  Name:  MH- 

■15 

Question  Bank  #:  MH15 

Variables: 

Ranges : 

YVCRHOUR 

Sub-Population : 

Youth  who  have  a  VCR  [YVCRHAVE  (MH-14)  EQ  1] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Media  Habits 


MH-12.  Do  you  frequently  watch  any  of  the  following  types  of  TV  shows? 


YES 

NO 

REF 

DK 

Sports?  . . 

1 

2 

-7 

-8 

Suspense  or  mystery?  . . 

1 

2 

-7 

-8 

General  drama?  . 

1 

2 

-7 

-8 

Music  or  music  video?  . 

1 

2 

-7 

-8 

Situation  comedy?  . 

1 

2 

-7 

-8 

TV  movies?  . . . 

1 

2 

-7 

-8 

Talk  shows?  . 

1 

2 

-7 

-8 

MH-13.  Please  tell  me  if  you  watch  any  of  the  following  TV  shows? 


David  Letterman? 

YES 

1 

NO 

2 

REF 

-7 

DK 

-8 

Friday  Night  Videos? 

1 

2 

-7 

-8 

Monday  Night  Football? 

1 

2 

-7 

-8 

College  Football? 

1 

2 

-7 

-8 

Sunday  Night  at  the  Movies? 

1 

2 

-7 

-8 

MH-14.  Does  your  household  have  a  Video  Cassette  Recorder  (VCR)? 


YES  . 

NO . 

REFUSED  . . 
DON’T  KNOW 


1  (MH-15) 

2  (MH-16) 

-7  (MH-16) 

-8  (MH-16) 


MH-15.  How  many  hours  per  week  do  you  usually  spend  watching  your  VCR? 


#  HOURS 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Media  Habits 


Screen  Name:  MH-16  Question  Bank  #:  MH16 

Variables:  Ranges: 

YRADLIS  1,2, -7, -8 

Sub -Population:  Youth  asked  the  media  habits  questions 

[RANDROY  EQ  2,4,6] 


Screen  Name:  MH-17  Question  Bank  #:  MH17 

Variables:  Ranges: 

YRADHRAM  0-168, -7, -8 

YRADHRFM  0-168, -7, -8 

Sub-Population:  Youth  who  regularly  listen  to  the  radio 

[YRADLIS  (MH-16)  EQ  1] 


Screen  Name:  MH-26 


Question  Bank  MH26 


Variables : 

YRADNEWS 

YRADCLAS 

YRADPOP 

YRADCW 

YRADSPOR 

YRADTALK 

YRADROCK 

YRADEASY 

Sub-Population : 


Ranges: 

1,2, -7, -8 

1,2, -7, -8 

1,2, -7, -8 

1,2, -7, -8 

1,2, -7, -8 

1,2, -7, -8 

1,2, -7, -8 

1,2, -7, -8 

Youth  who  regularly  listen  to  the  radio 
[YRADHRAM  (MH-17)  GT  0]  OR  [YRADHRAM  EQ  -7,-8]  OR 
[YRADHRFM  (MH-17)  GT  0]  OR  [YRADHRFM  EQ  -7,-8] 


Annotation 


Page  6-3 


ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Media  Habits 


MH-16.  Now  let’s  talk  about  radio  listening.  Do  you  regularly  listen  to 
the  radio? 


YES  . 

NO . 

REFUSED  . . 
DON’T  KNOW 


1  (MH-17) 

2  (MH-28) 

-7  (MH-28) 

-8  (MH-28) 


MH-17.  How  many  hours  per  week  do  you  listen  to  .. 


a.  AM  Radio? 


$  HOURS 


b.  FM  Radio? 


«  HOURS 


MH-26.  Do  you  frequently  listen  to  any  of  the  following  types  of  radio 
programs? 


YES 

NO 

REF 

DK 

News?  . 

.  1 

2 

-7 

-8 

Classical  music?  . . . 

.  1 

2 

-7 

-8 

Pop?  . 

.  1 

2 

-7 

-8 

Country?  . 

.  1 

2 

-7 

-8 

Sports?  . 

.  1 

2 

-7 

-8 

Talk  Shows?  . 

.  1 

2 

-7 

-8 

Rock  &  Roll?  . 

.  1 

2 

-7 

-8 

"Easy  Listening"?  . . 

.  1 

2 

-7 

-8 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Media  Habits 


Screen  Name;  MH-27 


Question  Bank  MH27 


Variables: 

YRADSHl 

YRADSH2 

YRADSH3 

YRADSH4 

YRADSH5 

Sub-Population : 


Ranges : 

1,2, -7, -8 
1,2, -7, -8 
1,2, -7, -8 
1,2, -7, -8 
1,2, -7, -8 

Youth  who  regularly  listen  to  the  radio 
[YRADHRAM  (MH-17)  GT  0]  OR  [YRADHRAM  EQ  -7,-8]  OR 
[YRADHRFM  (MH-17)  GT  0]  OR  CYRADHRFM  EQ  -7,-8] 


Screen  Name: 
Variables: 
YPAPREAD 
Sub-Population : 


MH-28  Question  Bank  #: 

Ranges : 

1-5, -7, -8 

Youth  asked  the  media  habits  questions 
[RANDROY  EQ  2,4,6] 


MH28 


Screen  Name: 
Variables : 
YPAPHOUR 
Sub-Population 


MH-29  Question  Bank 

Ranges : 

0-168, -7, -8 

:  Youth  who  read  the  newspaper 

[YPAPREAD  (MH-28)  EQ  2, 3, 4, 5] 


MH29 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module :  Media  Habits 


MH-27.  Do  you  listen  to  the  following  programs? 


American  Top  40? 

YES 

1 

NO 

2 

REF 

-7 

DK 

-8 

King  Biscuit  Flower  Hour? 

1 

2 

-7 

-8 

Rick  Dees’  Top  40? 

1 

2 

-7 

-8 

Metal shop? 

1 

2 

-7 

-8 

Rockline? 

1 

2 

-7 

-8 

MH-28.  How  often  do  you  read  the  newspaper?  Is  it... 


never,  .  1  (MH-31) 

less  than  twice  a  week .  2  (MH-29) 

2-3  times  per  week,  . 3  (MH-29) 

4-5  times  per  week,  or  .  4  (MH-29) 

daily?  . 5  (MH-29) 

REFUSED  .  -7  (MH-31) 

DON’T  KNOW  .  -8  (MH-31) 


MH-29.  How  many  hours  do  you  spend  reading  the  newspaper  each  week? 


#  HOURS 


CATI  CHECK  #MH2:  IS  NEWSPAPER  READ? 

[MH-29  >  0] 


YES  .  1  (MH-30) 

NO .  2  (MH-31) 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  a  0702-0077  Expiration  8/31/89 
Module:  Media  Habits 


Screen  Name: 

MH-30  Question  Bank 

MH30 

Variables: 

Ranges : 

YPAPSPOR 

1,2, -7, -8 

YPAPCOM 

1,2, -7, -8 

YPAPNEWS 

1,2, -7, -8 

YPAPLOC 

1,2, -7, -8 

YPAPFOOD 

1,2, -7, -8 

YPAPSTYL 

1,2, -7, -8 

YPAPCLAS 

1,2, -7, -8 

Sub-Population: 

Youth  who  read  the  newspaper 
[YPAPHOUR  (MH-29)  GT  0]  OR  [YPAPHOUR 

EQ 

-7,-8] 

Screen  Name: 

MH-31 

Question  Bank  <1:  MH31 

Variables : 

Ranges : 

YMAGREAD 

1,2, -7. -8 

Sub-Population:  Youth  asked  the  media  habits  questions 

[RANDROY  EQ  2,4,6] 


Screen  Name :  MH- 

-32 

Question  Bank 

MH32 

Variables: 

Ranges : 

YMAGl 

1-254,991,-7,-8 

YMAG2 

1-254,991 

YMAG3 

1-254,991 

YMAG4 

1-254,991 

YMAG5 

1-254,991 

YMAG6 

1-254,991 

Sub-Population : 

Youth  who  regularly 

read  magazines 

[YMAGREAD  (MH-31)  EQ 

1] 

Screen  Name :  MH- 

-33 

Question  Bank 

MH33 

Variables: 

Ranges : 

YMAGHOUR 

0-168, -7, -8 

Sub-Population : 

Youth  who  regularly 

read  magazines 

[YMAGREAD  (MH-31)  EQ 

1] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module;  Media  Habits 


MH-30.  Do  you  regularly  read  any  of  the  following  sections? 


YES 

NO 

REF 

DK 

Sports?  . 

.  1 

2 

-7 

-8 

Comics?  . 

.  1 

2 

.  -7 

-8 

News?  . 

.  1 

2 

-7 

-8 

Local?  . 

.  1 

2 

-7 

-8 

Food?  . 

.  1 

2 

-7 

-8 

Lifestyle?  . . 

1 

2 

-7 

-8 

CLassified?  . 

.  1 

2 

-7 

-8 

MH-31.  Finally,  I  would  like  to  discuss  magazine  readership.  Do  you 
regularly  read  magazines? 


YES  .  1  (MH-32) 

NO  .  2  (RECALL  MODULE) 

REFUSED  .  -7  (RECALL  MODULE) 

DON’T  KNOW  .  -8  (RECALL  MODULE) 


MH-32.  What  magazines  do  you  read  on  a  regular  basis,  that  is,  those 
that  you  have  read  at  least  3  of  the  past  4  issues? 

1. 

2. 

3. 

4. 

5. 


6. 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


MH-33.  About  how  many  hours  a  week  do  you  spend  reading  magazines? 


#  HOURS 

[GO  TO  KNOWLEDGE-RECALL  MODULE] 
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Module:  Knowledge-Recall 


ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Knowledge-Recall 


Screen  Name: 

Variables : 

YUN12N0N 

YUN12AF 

Y0N12AR 

YUN12R0 

YUN12NG 

YUN12RV 

YUN12CG 

YUN12MC 

YUN12NA 

YUN12ALL 

Sub-Population : 


KR-1 

Ranges : 

1,2, -7,-8 

1,2, -7, -8 

1,2, -7,-8 

1,2, -7, -8 

1,2, -7, -8 

1,2, -7, -8 

1,2, -7, -8 

1,2, -7, -8 

1,2, -7, -8 

1,2, -7, -8 
All  youth 


Question  Bank  #:  KRl 


Screen  Name:  KR-2 


Question  Bank  #: 


Variables : 

YKRROAF 

YKRROAR 

YKRRONA 

YECRROMC 

YKRROCG 

Sub-Population : 


Ranges : 

1,2, -7, -8 
1,2, -7,-8 
1,2, -7, -8 
1,2, -7, -8 
1,2, -7, -8 

Youth  who  mentioned  seeing  or  hearing 
advertising  for  the  R.O.T.C. 


[YUN12R0  (KR-1)  EQ  1] 


KR2 


Annotation 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Knowledge-Recall 


KR-1.  Now,  thinking  about  TV,  radio,  newspapers,  magazines,  and  any 
other  sources  of  advertising,  for  what  military  service  or 
services  do  you  recall  seeing  or  hearing  any  advertising? 
(PROBE:  Any  other  services?) 

[RECORD  ALL  THAT  APPLY.] 


NONE  .  0 

AIR  FORCE .  1 

ARMY . . . . -  2 

RESERVE  OFFICER’S  TRAINING 

CORPS,  or  R.O.T.C . 3 

NATIONAL  GUARD  . 4 

RESERVE  .  5 

COAST  GUARD  .  6 

MARINE  CORPS  .  7 

NAVY  . 8 

ONE  AD  FOR  ALL  SERVICES  .  9 

REFUSED  . -7 

DON’T  KNOW  .  -8 


CATI  CHECK  #KR1:  WAS  R.O.T.C.  MENTIONED? 


[KR-1  =  3] 

YES  .  1  (KR-2) 

NO  .  2  (CATI  CHECK  #KR2) 


KR-2.  You  mentioned  seeing  or  hearing  advertising  for  the  Reserve 

Officer’s  Training  Corps.  For  which  military  service  or  services 
was  this  advertising?  [RECORD  ALL  THAT  APPLY] 


AIR  FORCE  .  1 

ARMY  .  2 

NAVY  .  3 

MARINE  CORPS  .  4 

COAST  GUARD  .  5 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


CATI  CHECK  #KR2:  WAS  NATIONAL  GUARD  MENTIONED? 

[KR-1  =  4] 


YES  .  1  (KR-3) 

NO  .  2  (CATI  CHECK  #KR3) 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Knowledge-Recall 


Screen  Name:  KR-3 


Question  Bank  ii- 


Variables : 

YKRNGAF 

YKRNGAR 

YKRNGNA 

YKRNGMC 

YKRNGCG 

Sub-Population 


Ranges : 

1.2,  -7, -8 

1.2,  -7, -8 
1,2, -7, -8 

1.2,  -7, -8 

1.2,  -7, -8 

Youth  who  mentioned  seeing  or  hearing 
advertising  for  the  National  Guard 
[YUN12NG  (KR-1)  EQ  1] 


KR3 


Screen  Name:  KR-4  Question  Bank 

Variables:  Ranges: 


YKRRVAF 

YKRRVAR 

YKRRVNA 

YKRRVMC 

YKRRVCG 

Sub-Population 


1.2, -7,-8 

1.2,  -7, -8 

1.2,  -7, -8 
1,2, -7, -8 
1,2, -7, -8 

Youth  who  mentioned  seeing  or  hearing 
advertising  for  the  Reserve 
[YUN12RV  (KR-1)  EQ  1] 


KR4 


Annotation 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Knowledge-Recall 


KR-3.  You  mentioned  seeing  or  hearing  advertising  for  the  National 
Guard.  For  which  military  service  or  services  was  this 
advertising?  [RECORD  ALL  THAT  APPLY] 


AIR  FORCE  . . 

ARMY . 

NAVY . 

MARINE  CORPS 
COAST  GUARD 
REFUSED  .... 
DON’T  KNOW  . 


1 

2 

3 

4 

5 
-7 
-8 


CATI  CHECK  #KR3:  WAS  RESERVE  MENTIONED? 

[KR-1  =  5] 


YES  .  1  (KR-4) 

NO .  2  (CATI  CHECK  #KR5) 


KR-4.  You  mentioned  seeing  or  hearing  advertising  for  the  Reserve.  For 
which  military  service  or  services  was  this  advertising?  [RECORD 
ALL  THAT  APPLY] 


AIR  FORCE  .  1 

ARMY  .  2 

NAVY  . 3 

MARINE  CORPS  . 4 

COAST  GUARD  .  5 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


CATI  CHECK  #KR5:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  AIR  FORCE? 


[KR-1  =  1] 

YES  .  1  (CATI  CHECK  #KR6) 

NO .  2  (KR-5) 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  ^  0702-0077  Expiration  8/31/89 
Module:  Knowledge-Recall 


Screen  Name: 
Variables : 
YAIDAF 

Sub-Population 


ECR-5  Question  Bank  It:  KR5 

Ranges: 

1,2, -7, -8 

:  Youth  who  did  not  recall  Air  Force  advertising 

CYUN12AF  (KR-1)  EQ  2, -7, -8] 


Screen  Name:  KR-6  Question  Bank  tt:  KR6 

Variables:  Ranges: 

YAIDAR  1,2, -7, -8 

Sub-Population:  Youth  who  did  not  recall  Army  advertising 

[YUN12AR  (KR-1)  EQ  2, -7, -8] 


Screen  Name:  KR-7  Question  Bank  tt:  KR7 

Variables:  Ranges: 

YAIDARO  1.2, -7, -8 

Sub -Population:  Youth  who  did  not  recall  Army  R.O.T.C. 

advertising  [YKRROAR  (KR-2)  EQ  2, -7, -8,-1] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Knowledge-Recall 


ECR-5.  Do  you  recall  seeing  or  hearing  any  advertising  for  the  Air 
Force? 


YES  .  1 

NO  . 2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


CATI  CHECK  #KR6:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  ARMY? 

[KR-1  =  2] 


YES  .  1  (CATI  CHECK  #KR7) 

NO .  2  (KR-6) 


KR-6.  [Do  you  recall  seeing  or  hearing  any  advertising  for]  The  Army? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


CATI  CHECK  #KR7 :  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  ARMY  R.O.T.C.? 

[KR-2  =  2] 


YES  .  1  (CATI  CHECK  #KR8) 

NO  .  .  . .  2  (KR-7) 


KR-7.  [Do  you  recall  seeing  or  hearing  any  advertising  for]  The  Army 
Reserve  Officer’s  Training  Corps,  that  is,  the  Army  R.O.T.C? 


YES .  1 

NO  .  2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


Questionnaire 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  0702-0077  Expiration  8/31/89 
Module:  Knowledge-Recall 


Screen  Name: 
Variables: 
YAIDANG 
Sub-Population 


KR-8  Question  Bank  KR8 

Ranges : 

1,2, -7, -8 

:  Youth  who  did  not  recall  Army  National  Guard 

advertising  [YKRNGAR  (KR-3)  EQ  2. -7, -8,-1] 


Screen  Name: 
Variables : 
YAIDARV 

Sub  -  Popu  1  at  i  on 


KR-9  Question  Bank  #:  KR9 

Ranges : 

1,2, -7, -8 

Youth  who  did  not  recall  Army  Reserve 
advertising  [YKRRVAR  (KR-4)  EQ  2, -7, -8,-1] 


Annotation 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  ECnowledge-Recall 


CATI  CHECK  #KR8:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  ARMY  NATIONAL  GUARD? 

[KR-3  =  2] 


YES .  1  (CATI  CHECK  *»KR9) 

NO  .  2  (KR-8) 


ECR-8.  [Do  you  recall  seeing  or  hearing  any  advertising  for]  The  Army 
National  Guard? 


YES  . : .  1 

NO  .  2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


CATI  CHECK  #KR9:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  ARMY  RESERVE? 


[KR-4  =  2] 

YES  .  1  (CATI  CHECK  ItKRlO) 

NO .  2  (KR-9) 


KR-9.  [Do  you  recall  seeing  or  hearing  any  advertising  for]  The  Army 
Reserve? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


CATI  CHECK  ItKRlO:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  COAST  GUARD? 


[KR-1  =  6] 

YES  .  1  (CATI  CHECK  tJKRll) 

NO  .  2  (KR-10) 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Knowledge-Recall 


Screen  Name: 
Variables : 
YAIDCG 

Sub-Population 


KR-10  Question  Bank  #: 

Ranges : 

1,2. -7, -8 

:  Youth  who  did  not  recall  Coast  Guard 

advertising  [YUN12CG  (KR-1)  EQ  2, -7, -8] 


KRIO 


Screen  Name: 
Variables: 
YAIDMC 

Sub - Popu 1 at i on : 


ECR-11  Question  Bank  If: 

Ranges : 

1.2, -7, -8 

Youth  who  did  not  recall  Marine  Corps 
advertising  [YUN12MC  (KR-1)  EQ  2, -7, -8] 


KRll 


Screen  Name: 

Variables: 

YAIDNA 

Sub-Population 


KR-1 2  Question  Bank  #: 

Ranges : 

1,2, -7, -8 

:  Youth  who  did  not  recall  Navy  advertising 

[YUN12NA  (KR-1)  EQ  2, -7, -8] 


KR12 


Annotation 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Knowledge-Recall 


KR-10.  [Do  you  recall  seeing  or  hearing  any  advertising  for]  The  Coast 
Guard? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON’T  KNOW . -8 


CATI  CHECK  »KR11:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  MARINE  CORPS? 

[KR-1  =  7] 


YES  .  1  (CATI  CHECK  #KR12) 

NO  .  .  .  : . ■  2  (KR-11) 


KR-11. 

I 


[Do  you  recall  seeing  or  hearing  any  advertising  for]  The  Marine 
Corps? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


CATI  CHECK  #KR12:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  AD  FOR  THE  NAVY? 

[KR-1  =  8] 


YES  .  1  (CATI  CHECK  #KR13) 

NO  .  2  (KR-12) 


KR-12.  [Do  you  recall  seeing  or  hearing  any  advertising  for]  The  Navy? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Knowledge-Recall 


Screen  Name : 
Variables : 
YAIDALL 

Sub-Population 


KR-13 


Question  Bank  KR13 


Ranges : 

1,2, -7, -8 

Youth  who  did  not  recall  one  ad  for  all  the 
services  [YUN12ALL  (KR-1)  EQ  2, -7, -8] 


Screen  Name: 

KR-14 

Variables : 

Ranges : 

YADARTV 

1,2, -7, -8 

YADARRAD 

1,2, -7, -8 

YADARMAG 

1,2, -7, -8 

YADARPAP 

1,2, -7, -8 

YADARBIL 

1,2, -7, -8 

YADARMAL 

1,2, -7, -8 

YADARPOS 

1,2, -7, -8 

YADARPAM 

1.2, -7, -8 

YADARYEL 

1,2, -7, -8 

YADAROTH 

1,2, 3, -7, 

Sub-Population: 

Youth  who  rec 

Question  Bank  ♦t:  KR14 


seeing  or  hearing  an  Army 


or  Army  component  ad 

[Y0N12AR  (KR-1)  EQ  1]  OR  [YKRROAR  (KR-2)  EQ  1]  OR 
[YKRNGAR  (KR-3)  EQ  1]  OR  [YKRRVAR  (KR-4)  EQ  1]  OR 
[YAIDAR  (KR-6)  EQ  1]  OR  [YAIDARO  (KR-7)  EQ  1]  OR 
[YAIDANG  (KR-8)  EQ  1]  OR  [YAIDARV  (KR-9)  EQ  1] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  tt  0702-0077  Expiration  8/31/89 
Module:  ICnowledge-Recall 


CATI  CHECK  *»KR13:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

ONE  AD  FOR  ALL  THE  SERVICES? 


[KR-1  =  9] 

YES  .  1  (CATI  CHECK  *fKR14) 

NO  .  2  (KR-13) 


KR-13.  [Do  70U  recall  seeing  or  hearing  any  advertising  for]  All  the 
services  in  one  ad? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


CATI  CHECK  *»KR14:DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

ARMY  OR  ARMY  COMPONENT  AD? 

[KR-1  =  2],  OR 

[KR-2,  OR  KR-3  OR  KR-4  =  2]  OR 
[KR-6,  OR  KR-7,  OR  KR-8,  OR  KR-9  =  1] 


YES  .  1  (KR-14) 

NO  .  2  (CATI  CHECK  #KR15) 


KR-14.  Did  you  see  or  hear  Army  ads... 


On  TV?  . . 

On  the  radio?  . 

In  magazines?  . 

In  newspapers?  . 

On  billboards?  . ' . 

Through  the  mail?  . 

On  posters?  . 

In  brochures  or  pamphlets? 

In  the  Yellow  Pages?  . 

Somewhere  else?  . 


YES 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 


NO  REF  DK 

2  -7  -8 

2  -7  - 

2  -7  - 

2  -7  - 

2  -7  - 

2  -7  - 

2  -7  - 

2  -7  - 

2  -7  .  - 

2  -7  - 

(3  =  DID  NOT 
SEE  ARMY  ADS) 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Knowledge-Recall 


Screen  Name:  KR-15  ‘Question  Bank  KR15 

Variables:  Ranges; 

UN I TEXT 

Sub-Population:  Youth  who  recalled  seeing  an  Army  ad 

[YUN12AR  (KR-1)  EQ  1]  OR  [YAIDAR  (KR-6)  EQ  1] 


Annotation 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  ECnowl  edge -Recall 


CATI  CHECK  #KR15:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

AN  ARMY  AD  (UNAIDED  OR  AIDED)? 

[KR-1  =  2  OR  KR-6  =  1] 


YES  .  1  (KR-15) 

NO  .  2  (CATI  CHECK  #KR16) 


KR-15.  Other  than  trying  to  get  you  to  enlist,  what  was  the  main  message 
you  got  from  Army  advertising? 

[VERBATIM  RESPONSES  RECORDED] 

I 


CATI  CHECK  #KR16:  DID  RESPONDENT  RECALL  ANY  ADS  OTHER 

THAN  THE  ARMY  AD? 

[KR-1  =1,  3,  4,  5,  6,  7,  8  OR  9]  OR 
[KR-5,  OR  KR-7,  OR  KR-8,  OR  KR-9,  OR  KR-10, 
OR  KR-11,  OR  KR-12,  OR  KR-13  =  1] 


YES  . .  1  (CATI  CHECK  #KR17) 

NO  .  2  (ATTITUDES  MODULE) 


#KR17:  RANDOMLY  SELECT  SERVICE  OR  SERVICE 

COMPONENT  OR  JOINT  SERVICES  AD  FROM  THOSE 
RECALLED  (OTHER  THAN  ARMY) 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Knowledge-Recall 


i 


Screen  Name:  KR-17  Question  Bank  #:  KR17 

Variables:  Ranges: 

UN I TEXT 

Sub-Population:  Youth  who  recalled  seeing  any  ads  other  then 

the  Army  ad 

[YUN12AF  (KR-1)  EQ  1]  OR  [YUN12R0  (KR-1)  EQ  1]  OR 

CYUN12NG  (KR-1)  EQ  1]  OR  [YUN12RV  (KR-1)  EQ  1]  OR 

[YUN12CG  (KR-1)  EQ  1]  OR  [YUN12MC  (KR-1)  EQ  1]  OR 

[YDN12NA(KR-1)  EQ  1]  OR  [YUN12ALL  (KR-1)  EQ  1]  OR 
[YAIDAF  (KR-5)  EQ  1]  OR  [YAIDARO  (KR-7)  EQ  1]  OR 

[YAIDANG  (KR-8)  EQ  1]  OR  [YAIDARV  (KR-9)  EQ  1]  OR 

[YAIDCG  (KR-10)  EQ  1]  OR  [YAIDMC  (KR-11)  EQ  1]  OR 

[YAIDNA  (KR-12)  EQ  1]  OR  [YAIDALL  (KR-13)  EQ  1] 


Annotation 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  1»  0702-0077  Expiration  8/31/89 
Module:  ECnowledge-Recall 


KR-17.  Other  than  trying  to  get  you  to  enlist,  what  was  the  main  message 
you  got  from  (SERVICE/SERVICE  COMPONENT)  advertising? 

[VERBATIM  RESPONSES  RECORDED] 


[GO  TO  ATTITUDES  MODULE] 
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ACOMS  ANNOTATED  QUESTIONNAIRE 
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(Oct,  Nov,  &,  Dec  86) 


Module:  Attitudes  Toward  Army  Ads 


ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Attitudes  Toward  Army  Ads 


Screen  Name:  AT-1  Question  Bank  1^:  ATI 

Variables:  Ranges: 

YATADLIK  1-5, -7, -8 

Sub-Population:  Youth  who  recalled  seeing  an  Army  ad 

[YUN12AR  (KR-1)  EQ  1]  OR  [YAIDAR  (KR-6)  EQ  1] 


Screen  Name:  AT- 2  Question  Bank  #:  AT2 

Variables:  Ranges: 

YATADBEL  1-5, -7, -8 

Sub-Population:  Youth  who  recalled  seeing  an  Army  ad 

[YUN12AR  (KR-1)  EQ  1]  OR  [YAIDAR  (KR-6)  EQ  1] 


Annotation 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Attitudes  Toward  Army  Ads 


CATI  CHECK  #AT1:  DID  RESPONDENT  RECALL  SEEING  OR  HEARING 

ARMY  ADS? 

[KR-1  =  2  OR  KR-6  =  1] 


YES  .  1  (AT-1) 

NO .  2  (SLOGAN  MODULE) 


AT-1.  Use  a  scale  of  "1"  to  "5”  where  "1"  means  you  do  not  like  the 
advertising  and  "5"  means  you  like  the  advertising  very  much. 


Overall,  how  much  do  you  like  the  Army  ads  you  have  seen  or  heard 
over  the  past  year? 


DO  NOT  LIKE  .... 
SOMEWHAT  DISLIKE 

NEUTRAL  . 

LIKE  SOMEWHAT  . . 
LIKE  VERY  MUCH  . 

REFUSED  . 

DON’T  KNOW  . 


1 

2 

3 

4 

5 
-7 
-8 


AT-2.  Use  a  scale  of  "1"  to  "5"  where  "1"  means  you  do  not  believe  the 
advertising  and  "5"  means  you  believe  the  advertising  very  much. 

How  much  do  you  believe  what  the  ads  say? 


DO  NOT  BELIEVE  .  1 

SOMEWHAT  DISBELIEVE  .  2 

NEUTRAL  .  3 

BELIEVE  SOMEWHAT  .  4 

STRONGLY  BELIEVE  . 5 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


[GO  TO  SLOGAN  RECOGNITION  MODULE] 
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Module:  Slogan  Recognition 


ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Slogan  Recognition 


Screen  Name: 
Variables : 
YKSADVEN 
Sub-Population 


KS-2 

Ranges : 

1-5, -7, -8 

Approximately  half  of 
interview  [RANDROY  EQ 


Question  Bank  #:  KS2 

youth  given  the  main 
1.4,5] 


Screen  Naune:  KS-3  Question  Bank  #:  KS3 

Variables:  Ranges: 

YKSPROUD  1-5, -7, -8 

Sub-Population:  Youth  asked  the  knowledge  of  slogan  questions 

[RANDROY  EQ  1,4,5] 


Screen  Name:  KS-4  Question  Bank  KS4 

Variables:  Ranges: 

YKSBEALL  1-5, -7, -8 

Sub-Population:  Youth  asked  the  knowledge  of  slogan  questions 

[RANDROY  EQ  1,4,5] 


Annotation 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Slogan  Recognition 


ICATI  CHECK  #KS1:  RANDOMIZE  SERVICES  (ARMY,  AIR  FORCE,  1 
1  MARINE  CORPS,  NAVY)  FOR  LISTING  IN  KS-1 | 


KS-1.  I  am  going  to  mention  some  slogans  used  by  the  military  in  its 

advertising.  After  I  read  each  slogan,  please  tell  me  whether  it 
is  used  by  the  (RANDOMIZED  LIST  OF  SERVICES),  or  by  all  four 
active  duty  services  together  in  the  same  ad  or  commercial . 


KS-2.  Which  military  service  uses  the  advertising  slogan,  "Blank.  It’s 
not  just  a  job.  It’s  an  adventure."? 


AIR  FORCE  .  1 

ARMY  .  2 

MARINE  CORPS  .  3 

NAVY  .  4 

ALL  FOUR  SERVICES  IN  SAME  AD  .  5 

REFUSED  .  -7 

DON’T  KNOW . .  -8 


KS-3.  [Which  military  service  uses  the  advertising  slogan,]  "The  Few. 
The  Proud.  The  Blank."? 

AIR  FORCE  . 1 

ARMY  .  2 

MARINE  CORPS  . 3 

NAVY  .  4 

ALL  FOUR  SERVICES  IN  SAME  AD  .  5 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


KS-4.  [Which  military  service  uses  the  advertising  slogan,]  "Be  all  you 
can  be . " ? 


AIR  FORCE  .  1 

ARMY  .  2 

MARINE  CORPS . ' . .  3 

NAVY  . 4 

ALL  FOUR  SERVICES  IN  SAME  AD  .  6 

REFUSED  . -7 

DON’T  KNOW  .  -8 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Slogan  Recognition 


Screen  Name:  KS-5  Question  Bank  W:  KS5 

Variables:  Ranges: 

YKSWAY  .1-5, -7, -8 

Sub-Population:  Youth  asked  the  knowledge  of  slogan  questions 

[RANDROY  EQ  1,4,5] 


Screen  Name: 
Variables : 
YKSGOOD 

Sub-Population : 


KS-6  Question  Bank  KS6 

Ranges : 

1-5, -7, -8 

Youth  asked  the  knowledge  of  slogan  questions 
[RANDROY  EQ  1,4,5] 


Screen  Name:  KS-7  Question  Bank  #:  KS7 

Variables:  Ranges: 

YKSSTART  1-5, -7, -8 

Sub-Population:  Youth  asked  the  knowledge  of  slogan  questions 

[RANDROY  EQ  1,4,5] 


Screen  Name: 

Variables: 

YKSAIM 

Sub - Popul a t i on 


KS-8  Question  Bank  #:  KS8 

Ranges : 

1-5, -7, -8 

:  Youth  asked  the  knowledge  of  slogan  questions 

[RANDROY  EQ  1,4,5] 
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KS-5. 


KS-6. 


KS-7 


KS-8 


ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Slogan  Recognition 


[Which  military  service  uses  the  advertising  slogan, ] 
great  way  of  life."? 


AIR  FORCE  .  1 

ARMY  .  2 

MARINE  CORPS  .  3 

NAVY  . 4 

ALL  FOUR  SERVICES  IN  SAME  AD  .  5 

REFUSED . • .  -7 

DON’T  KNOW  .  -8 

[Which  military  service  uses  the  advertising  slogan,] 

looking  for  a  few  good  men. "? 

AIR  FORCE  .  1 

ARMY  .  2 

MARINE  CORPS  .  3 

NAVY  .  4 

ALL  FOUR  SERVICES  IN  SAME  AD  .  5 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


[Which  military  service  uses  the  advertising  slogan,] 
great  place  to  start . " ? 


AIR  FORCE  _ ' .  1 

ARMY  .  2 

MARINE  CORPS  .  3 

NAVY  . 4 

ALL  FOUR  SERVICES  IN  SAME  AD  .  5 

REFUSED  .  -7 

DON’T  KNOW  . -8 

[Which  military  service  uses  the  advertising  slogan,] 

Blank. "? 

AIR  FORCE  .  1 

ARMY  .  2 

MARINE  CORPS  .  3 

NAVY  .  4 

ALL  FOUR  SERVICES  IN  SAME  AD  .  5 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


"Blank,  a 


"We’re 


"It’s  a 


"Aim  high. 
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Module:  Slogan  Recognition 


Screen  Name :  KS 
Variables: 
YKSNOTCO 
Sub-Population : 


9  Question  Bank  KS9 

Ranges : 

1-5, -7, -8 

Youth  asked  the  knowledge  of  slogan  questions 
[RANDROY  EQ  1,4,5] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Slogan  Recognition 


-9.  [Which  military  service  uses  the  advertising  slogan,]  "We’re  not 
a  company,  we’re  your  country."? 


AIR  FORCE  .  1 

ARMY  .  .  .  . . 2 

MARINE  CORPS  . 3 

NAVY  . 4 

ALL  FOUR  SERVICES  IN  SAME  AD  .  5 

REFUSED . -7 

DON’T  KNOW  .  -8 


[GO  TO  PERCEPTIONS  MODULE] 
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AGOMS  ANNO  TATE  JD  QUE  S  T  Z  ONNA  Z  RE 

Q8  T  —  1 

(Oct,  Nov,  &  Dec  86) 


Module:  Perceptions 


ACOMS  Youth  Annotated  Questionnaire 
0MB  0702-0077  Expiration  8/31/89 
Module:  Perceptions 


Screen  Name:  PE-1  Question  Bank  #: 


Variables : 

Ranges : 

YAWIDE 

1-5, 

-7,-8 

YAPHYS 

1-5, 

-7,-8 

YAPROVD 

1-5, 

-7,-8 

YASTEP 

1-5, 

-7,-8 

YALEADER 

1-5, 

-7,-8 

YAHITECH 

1-5, 

-7,-8 

YACIVCAR 

1-5, 

-7,-8 

YASELCON 

1-5, 

-7,-8 

YAPOTEN 

1-5, 

-7,-8 

YAMENTAL 

1-5, 

-7,-8 

YAMATORE 

1-5, 

-7,-8 

YATRAIN 

1-5, 

-7,-8 

YAHIQUAL 

1-5, 

-7,-8 

YACASHED 

1-5, 

-7,-8 

Sub-Population:  Youth  given  the  Active  Army  perceptions 

questions 

[PANELPEY  EQ  2  AND  RANDPE3  EQ  1,3]  OR 
[PANELPEY  EQ  3. 4, 5, 6, 7, 8] 


PEI 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Perceptions 


PE-1.  I  am  going  to  read  you  a  list  of  statements  describing  different 
things  the  Army  might  offer.  Please  tell  me  how  much  you 
disagree  or  agree  that  the  Army  offers  each  item  on  the  list.  A 
"1"  means  you  disagree  completely,  a  ”2"  means  you  disagree 
somewhat,  a  ”3"  means  you  neither  agree  nor  disagree,  a  ’‘4"  means 
you  agree  somewhat  and  a  "5"  means  you  agree  completely. 


DS 


The  Army  offers ... 

A.  a  wide  variety 

of  opportunities  to  find  a 

job  you  can  enjoy?  1 

B.  a  physically  challenging 

experience?  1 

C.  an  experience  you  can  be  proud  of?  1 

D.  an  advantage  over  going 

right  from  high  school  to  college?  1 

E .  an  opportunity 

to  develop  leadership  skills?  1 

F.  the  chance  to 

work  with  the  latest 

high  tech  equipment?  1 

G.  a  great  value  in  your 

civilian  career  development?  1 

H.  an  excellent  opportunity  to 

develop  self-confidence?  1 

I .  the  opportunity  to 

develop  your  potential?  1 

J.  a  mentally  challenging 

experience?  1 

K.  an  opportunity  for  you  to  become 

more  mature  and  responsible?  1 

L.  many  opportunities  for  training  in 

useful  skill  areas?  1 


AG  REF  DK 


2  3  4  5  -7  -8 

2  3  4  5  -7  -8 

2  3  4  5  -7  -8 

2  3  4  5  -7  -8 

2  3  4  5  -7  -8 

2  3  4  5  -7  -8 

2  3  4  5  -7  -8 

2  3  4  5  -7  -8 

2  3  4  5  -7  -8 

2  3  4  5  -7  -8 

2  3  4  5  -7  -8 

2  3  4  5  -7  -8 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  0702-0077  Expiration  8/31/89 
Module:  Perceptions 


Screen  Name:  PE-IA  Question  Bank  PEIA 

Variables :  Ranges : 

YHEARDAR  1.2, -7, -8 

Sub-Population:  Youth  selected  to  receive  the  Army  Reserve 

perceptions  questions 
[PANELPEY  EQ  1  AND  RANDPE8  EQ  1]  OR 
[PANELPEY  EQ  2  AND  RANDPE3  EQ  2,3  AND 
RANDPE8  EQ  1]  OR 

[PANELPEY  EQ  3  AND  RANDIOOO  GE  1  AND 
RANDIOOO  LE  269]  OR 

[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ  1] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Perceptions 


M.  many  chances  to  work  with  highly 

trained  people?  12345-7-8 

N.  an  excellent  opportunity  to  obtain 

money  for  a  college  or  vocational 

education?  1234.5-7-8 


CATI  CHECK  #PE2:  RANDOMLY  SELECT  A  CAREER  OPTION  FROM 

ARMY  RESERVE,  ARMY  NATIONAL  GUARD, 
AIR  FORCE,  NAVY,  MARINE  CORPS,  GOING 
TO  COLLEGE,  WORKING  IN  A  FULL-TIME 
CIVILIAN  JOB,  ALL  SERVICES. 

<»PE3:  WHICH  CAREER  OPTION  WAS  SELECTED? 


ARMY  RESERVE  .  1  (PE-IA) 

ARMY  NATIONAL  GUARD  .  2  (PE-4A) 

AIR  FORCE  .  3  (PE-6) 

NAVY  ... . 4  (PE-6) 

MARINE  CORPS  . 5  (PE- 6) 

ALL  SERVICES  .  6  (PE-6) 

WORKING  IN  A  FULL-TIME 

CIVILIAN  JOB  .  7  (PE-7) 

GOING  TO  COLLEGE  .  8  (PE-8) 


PE-IA.  Have  you  ever  heard  of  the  United  States  Army  Reserve? 


YES  .  1 

NO  .  2 

REFUSED .  -7 


DON’T  KNOW  ...  -8 


(PE-4) 

(PE-12) 

(PE-12) 

(PE-4) 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  $  0702-0077  Expiration  8/31/89 
Module:  Perceptions 


Screen  Name:  PE-4  Question  Bank  tf:  PE4 


Variables : 

Ranges : 

YVWIDE 

1-5, 

-7,-8 

YVPROUD 

1-5, 

-7,-8 

YVLEADER 

1-5, 

-7,-8 

YVCIVCAR 

1-5, 

-7,-8 

YVSELCON 

1-5, 

-7,-8 

YVPOTEN 

1-5, 

-7,-8 

YVMENTAL 

1-5, 

-7,-8 

YVMATURE 

1-5, 

-7,-8 

YVTRAIN 

1-5, 

-7,-8 

YVHIQUAL 

1-5, 

-7,-8 

YVCASHED 

1-5, 

-7,-8 

YVHOME 

1-5, 

-7,-8 

YVSERCOM 

1-5, 

-7,-8 

YVWEEKEN 

1-5, 

-7,-8 

Sub-Population:  Youth  selected  to  receive  the  Army  Reserve 

perceptions  questions  who  had  heard  of  the 
U.S.  Army  Reserve 
[YHEARDAR  (PE-IA)  EQ  1,-8] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Perceptions 


-4.  Now,  I  am  going  to  read  you  a  list  of  things  the  United  States 
Army  Reserve  might  offer.  Please  tell  me  how  much  you  disagree 
or  agree  that  the  United  States  Army  Reserve  offers  each  item  on 
the  list.  Again,  a  "1"  means  you  disagree  completely,  a  "2" 
means  you  disagree  somewhat,  a  "3"  means  you  neither  agree  nor 
disagree,  a  "4"  means  you  agree  somewhat  and  a  ‘'5"  means  you 
agree  completely. 


The  United  States  Army  Reserve  offers: 


DS 

AG 

REF 

DK 

A. 

a  wide  variety  of  opportunities 

to  find  a  job  you  can  enjoy? 

1 

2 

3 

4 

5 

-7  • 

-8 

B. 

an  experience  you  can  be  proud  of? 

1 

2 

3 

4 

5 

-7 

-8 

C. 

an  opportunity  to  develop 

leadership  skills? 

1 

2 

3 

4 

5 

-7 

-8 

D. 

a  great  value  in  your  civilian  career 

development? 

1 

2 

3 

4 

5 

-7 

-8 

E. 

an  excellent  opportunity  to  develop 

self-confidence? 

1 

2 

3 

4 

5 

-7 

-8 

F. 

the  opportunity  to  develop  your 

potential? 

1 

2 

3 

4 

5 

-7 

-8 

G . 

a  mentally  challenging  experience? 

1 

2 

3 

4 

5 

-7 

-8 

H. 

the  opportunity  to  become  more 

mature  and  responsible? 

1 

2 

3 

4 

5 

-7 

-8 

I. 

many  opportunities  for  training  in 

useful  skill  areas? 

1 

2 

3 

4 

5 

-7 

-8 

J. 

many  chances  to  work  with  highly 

trained  people? 

1 

2 

3 

4 

5 

-7 

-8 

K. 

an  excellent  opportunity  to  obtain 

money  for  a  college  or  vocational 

education? 

1 

2 

3 

4 

5 

-7 

-8 

L. 

an  opportunity  to  serve  America  while 

staying  in  your  own  home? 

1 

2 

3 

4 

5 

-7 

-8 

M. 

a  chance  to  serve  your  own 

community? 

1 

2 

3 

4 

5 

-7 

-8 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  «  0702-0077  Expiration  8/31/89 
Module:  Perceptions 


Screen  Name:  PE-4A  Question  Bank  PE4A 

Variables:  Ranges: 

YHEARDNG  1,2, -7, -8 

Sub-Population:  Youth  selected  to  receive  the  Army  National 

Guard  perceptions  questions 
[PANELPEY  EQ  1  AND  RANDPE8  EQ  2]  OR 
[PANELPEY  EQ  2  AND  RANDPE3  EQ  2 , 3  AND 
RANDPE8  EQ  2]  OR 

[PANELPEY  EQ  3  AND  RANDIOOO  GE  270  AND 
RANDIOOO  LE  539]  OR 

[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ  2] 


Screen  Name:  PE- 5  Question  Bank  #:  PE5 


Variables : 

Ranges : 

YGWIDE 

1-5, -7, 

-8 

YGPROUD 

1-5, -7, 

-8 

YGLEADER 

1-5, -7, 

-8 

YGCIVCAR 

1-5, -7, 

-8 

YGSELCON 

1-5, -7, 

-8 

YGPOTEN 

1-5, -7, 

-8 

YGMENTAL 

1-5, -7, 

-8 

YGMATURE 

1-5, -7, 

-8 

YGTRAIN 

1-5, -7, 

-8 

YGHIQUAL 

1-5, -7, 

-8 

YGCASHED 

1-5, -7, 

-8 

YGHOME 

1-5, -7, 

-8 

YGSERCOM 

1-5, -7, 

-8 

YGWEEKEN 

1-5, -7, 

-8 

Sub-Population:  Youth  selected  to  receive  the  Army  National 

Guard  perceptions  questions  who  had  heard 
of  the  United  States  Army  National  Guard 
[YHEARDNG  (PE-4A)  EQ  1,-8] 
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0MB  #  0702-0077  Expiration  8/31/89 
Module :  Perceptions 


N.  interesting  and  exciting 
weekends? 


1  2  3  4  5  -7  -8 


[SKIP  TO  PE- 12] 


PE-4A.  Have  you  ever  heard  of  the  United  States  Army  National  Guard? 

YES  .  1  (PE-5) 

NO  . 2  (PE-12) 

REFUSED  .  -7  (PE- 12) 

DON’T  KNOW  ...  -8  (PE-5) 


PE-5.  Now,  I  am  going  to  read  you  a  list  of  statements  describing 
different  things  the  United  States  Army  National  Guard  might 
offer.  Please  tell  me  how  much  you  disagree  or  agree  that  the 
United  States  Army  National  Guard  offers  each  item  on  the  list. 
Again,  a  "I"  means  you  disagree  completely,  a  "2"  means  you 
disagree  somewhat,  a  "3"  means  you  neither  agree  nor  disagree,  a 
"4"  means  you  agree  somewhat  and  a  "5"  means  you  agree 
completely . 

The  Army  National  Guard  offers: 

DS  AG  REF  DK 

A.  a  wide  variety  of  opportunities 

to  find  a  job  you  can  enjoy?  12345-7-8 

B.  an  experience  you  can  be 

proud  of?  12345-7-8 

C.  an  opportunity  to  develop 

leadership  skills?  12345-7-8 

D.  a  great  value  in  your  civilian 

career  development?  12345-7-8 

E.  an  excellent  opportunity  to  develop 

self-confidence?  12345-7-8 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module;  Perceptions 


F.  the  opportunity  to  develop  your 

potential?  12345-7-8 

G.  a  mentally  challenging  experience?  12345-7-8 

H.  an  opportunity  to  become 

more  mature  and  responsible?  12345-7-8 

I.  many  opportunities  for  training  in 

useful  skill  areas?  12345-7-8 

J.  many  chances  to  work  with  highly 

trained  people?  12345-7-8 

K.  an  excellent  opportunity  to  obtain 

money  for  a  college  or  vocational 

education?  12345-7-8 

L.  an  opportunity  to  serve  America 

while  staying  in  your  own  home?  12345-7-8 

M.  a  chance  to  serve  your 

own  community?  12345-7-8 

N.  gives  you  interesting  and  exciting 

weekends?  12345-7-8 


[SKIP  TO  PE-12] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  0702-0077  Expiration  8/31/89 
Module:  Perceptions 


Screen  Name:  PE- 6  Question  Bank  #:  PE6 


Variables : 

Ranges : 

YFWIDE 

1-5, 

-7,-8 

YFPHYS 

1-5, 

-7,-8 

YFPROUD 

1-5, 

-7,-8 

YFSTEP 

1-5, 

-7,-8 

YFLEADER 

1-5, 

-7,-8 

YFHITECH 

1-5, 

-7,-8 

YFCIVCAR 

1-5, 

-7,-8 

YFSELCON 

1-5, 

-7,-8 

YFPOTEN 

1-5, 

-7,-8 

YFMENTAL 

1-5, 

-7,-8 

YFMATURE 

1-5, 

-7,-8 

YFTRAIN 

1-5, 

-7,-8 

YFHIQUAL 

1-5. 

-7,-8 

YFCASHED 

1-5, 

-7,-8 

Sub-Population :  Youth  selected  to  receive  the  Air  Force 

perceptions  questions 
[PANELPEY  EQ  1  AND  RANDPE8  EQ  3]  OR 
[PANELPEY  EQ  2  AND  RANDPE3  EQ  2,3,  AND 
RANDPE8  EQ  3]  OR 

[PANELPEY  EQ  3  AND  RANDIOOO  GE  540  AND 
RANDIOOO  LE  616]  OR 

[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ  3] 


YNWIDE 

YNPHYS 

YNPROUD 

YNSTEP 

YNLEADER 

YNHITECH 

YNCIVCAR 

YNSELCON 

YNPOTEN 

YNMENTAL 

YNMATDRE 

YNTRAIN 

YNHIQUAL 

YNCASHED 

Sub-Population : 


1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 

Youth  selected  to  receive  the  Navy 
perceptions  questions 
[PANELPEY  EQ  1  AND  RANDPE8  EQ  4]  OR 
[PANELPEY  EQ  2  AND  RANDPE3  EQ  2,3,  AND 
RANDPE8  EQ  4]  OR 

[PANELPEY  EQ  3  AND  RANDIOOO  GE  617  AND 
RANDIOOO  LE  693]  OR 

[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ  4] 
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I  am  going  to  read  you  a  list  of  statements  describing  different 
things  the  (SERVICE)  might  offer.  Please  tell  me  how  much  you 
disagree  or  agree  that  the  (SERVICE)  offers  item  on  the  list. 
Again,  a  "1"  means  you  disagree  completely,  a  "2"  means  you 
disagree  somewhat,  a  "3"  means  you  neither  agree  nor  disagree,  a 
"4"  means  you  agree  somewhat  and  a  "5"  means  you  agree 
completely. 

The  (SERVICE)  offers: 


a  wide  variety 
of  opportunities  to  find  a 
job  you  can  enjoy? 


AG  REF  DK 


-7  -8 


B.  a  physically  challenging 
environment? 


-7  -8 


an  experience  you  can  be 
proud  of? 


D.  an  advantage  over  going  right 
from  high  school  to  college? 


-7  -8 


E.  an  opportunity  to  develop 
leadership  skills? 


F.  the  chance  to  work  with 

the  latest  high  tech  equipment? 


-7  -8 


a  great  value  in  your  civilian 
career  development? 


-7  -8 


H.  an  excellent  opportunity  to  develop 
self-confidence? 


-7  -8 


the  opportunity  to  develop  your 
potential? 


-7  -8 


a  mentally  challenging  experience? 

an  opportunity  to  become 
more  mature  and  responsible? 


many  opportunities  for  training  in 
useful  skill  areas? 


-7  -8 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  n  0702-0077  Expiration  8/31/B9 
Module:  Perceptions 


YMWIDE 

1-5, -7, 

-8 

YMPHYS 

1-5, -7, 

-8 

YMPROUD 

1-5, -7, 

-8 

YMSTEP 

1-5, -7, 

-8 

YMLEADER 

1-5, -7, 

-8 

YMHITECH 

1-5, -7, 

-8 

YMCIVCAR 

1-5, -7, 

-8 

YMSELCON 

1-5, -7, 

-8 

YMPOTEN 

1-5, -7, 

-8 

YMMENTAL 

1-5, -7, 

-8 

YMMATURE 

1-5, -7, 

-8 

YMTRAIN 

1-5, -7. 

-8 

YMHIQUAL 

1-5, -7, 

-8 

YMCASHED 

1-5, -7, 

-8 

Sub-Population : 

Youth  select' 

perceptions  questions 
[PANELPEY  EQ  1  AND  RANDPE8  EQ  5]  OR 
[PANELPEY  EQ  2  AND  RANDPE3  EQ  2,3,  AND 
RANDPE8  EQ5]  OR 

[PANELPEY  EQ3  AND  RANDIOOO  GE  694  AND 
RANDIOOO  LE  770]  OR 

[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ5] 


YSWIDE 

1-5, -7, -8 

YSPHYS 

1-5, -7, -8 

YSPROUD 

1-5, -7, -8 

YSSTEP 

1-5, -7, -8 

YSLEADER 

1-5, -7, -8 

YSHITECH 

1-5, -7, -8 

YSCIVCAR 

1-5, -7, -8 

YSSELCON 

1-5, -7, -8 

YSPOTEN 

1-5, -7, -8 

YSMENTAL 

1-5, -7, -8 

YSMATURE 

1-5, -7, -8 

YSTRAIN 

1-5, -7, -8 

YSHIQUAL 

1-5, -7, -8 

YSCASHED 

1-5, -7, -8 

Sub-Population : 

Youth  select* 
perceptions  < 
[PANELPEY  EQ 
[PANELPEY  EQ 
RANDPE8  EQ 
[PANELPEY  EQ 
RANDIOOO  L] 
[PANELPEY  EQ 

1  AND  RANDPE8  EQ  6]  OR 

2  AND  RANDPE3  EQ  2,3,  AND 
6]  OR 

5  AND  RANDIOOO  GE  771  AND 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  0702-0077  Expiration  8/31/89 
Module:  Perceptions 


M.  many  chances  to  work  with  highly 

trained  people?  12345-7-8 

N.  an  excellent  opportunity  to  obtain 

money  for  a  college  or  vocational 

education?  12345-7-8 


[SKIP  TO  PE-12] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  ^  0702-0077  Expiration  8/31/89 
Module:  Perceptions 


Screen  Name:  PE- 

•7 

Variables : 

Ranges : 

YWWIDE 

1-5, -7, 

-8 

YWPROUD 

1-5, -7, 

-8 

YWSTEP 

1-5, -7, 

-8 

YWLEADER 

1-5, -7, 

-8 

YWHITECH 

1-5, -7, 

-8 

YWCIVCAR 

1-5, -7, 

-8 

YWSELCON 

1-5, -7, 

-8 

YWPOTEN 

1-5, -7, 

-8 

YWMENTAL 

1-5, -7, 

-8 

YWMATURE 

1-5, -7, 

-8 

YWTRAIN 

1-5, -7, 

-8 

YWHIQUAL 

1-5, -7, 

-8 

YWCASHED 

1-5, -7, 

-8 

Sub-Population : 

Youth  selected  to 

Question  Bank  PE7 


Full-Time  Civilian  Job  perceptions  questions 


[PANELPEY  EQ  1  AND  RANDPE8  EQ  7]  OR 
[PANELPEY  EQ  2  AND  RANDPE3  EQ  2,3  AND 
RANDPE8  EQ  7]  OR 

[PANELPEY  EQ  3  AND  RANDIOOO  GE  848  AND 
RANDIOOO  LE  924]  OR 

[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ  7] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module;  Perceptions 


-7.  I  am  going  to  read  you  a  list  of  statements  describing  different 
things  working  in  a  full-time  civilian  job  might  offer.  Please 
tell  me  how  much  you  disagree  or  agree  that  working  in  a  full¬ 
time  civilian  job  offers  each  item  on  the  list.  Again,  a  "1" 
means  you  disagree  completely,  a  "2"  means  you  disagree  somewhat, 
a  "3"  means  you  neither  agree  nor  disagree,  a  "4“  means  you  agree 
somewhat  and  a  "5"  means  you  agree  completely. 


Working  in  a  full-time  civilian  job  offers: 

DS 


A.  a  physically  challenging 

experience?  1 

B.  an  experience  you  can  be  proud  of?  1 

C.  an  advantage  over  going 

right  from  high  school  to  college?  1 

D.  an  opportunity 

to  develop  leadership  skills?  1 

E.  the  chance  to  work  with 

the  latest  high  tech 

equipment?  1 

F.  a  great  value  in  your 

civilian  career  development?  1 

G.  an  excellent  opportunity 

to  develop  self-confidence?  1 

H.  the  opportunity  to 

develop  your  potential?  1 

I .  a  mentally 

challenging  experience?  1 

J.  the  opportunity  to  become  more 

more  mature  and  responsible?  1 

K.  many  opportunities  for 

training  in  useful  skill  areas?  1 

L.  many  chances  to  work  with  highly 

trained  people?  1 


2  3 
2  3 

2  3 

2  3 


2  3 

2  3 

2  3 

2  3 

2  3 

2  3 

2  3 

2  3 


AG  REF  DK 
4  5-7  -8 

4  5  -7  -8 

45-7-8 

45-7-8 

45-7-8 

45-7-8 

45-7-8 

45-7-8 

45-7-8 

45-7-8 

45-7-8 

45-7-8 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  at  0702-0077  Expiration  8/31/89 
Module:  Perceptions 


Screen  Name :  PE- 

•8 

Question  Bank  ^ 

Variables: 

Ranges : 

YCPROUD 

1-5. -7, 

-8 

YCLEADER 

1-5. -7, 

-8 

YCCIVCAR 

1-5, -7, 

-8 

YCSELCON 

1-5. -7, 

-8 

YCPOTEN 

1-5, -7, 

-8 

YCMENTAL 

1-5, -7, 

-8 

YCMATURE 

1-5, -7, 

-8 

YCHIQUAL 

1-5, -7, 

-8 

receive  the  Going  to 

Sub-Population : 

Youth  selected  to 

College  perceptions  questions 
[PANELPEY  EQ  1  AND  RANDPE8  EQ  8]  OR 
[PANELPEY  EQ  2  AND  RANDPE3  EQ  2,3  AND 
RANDPE8  EQ  8]  OR 

[PANELPEY  EQ  3  AND  RANDIOOO  GE  925  AND 
RANDIOOO  LE  1000]  OR 
[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ  8] 


PE8 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  «  0702-0077  Expiration  8/31/89 
Module:  Perceptions 


M.  an  excellent  opportunity  to 
obtain  money  for  a  college  Or 

vocational  education?  12345-7-8 


[SKIP  TO  PE-12] 


-8.  I  am  going  to  read  you  a  list  of  statements  describing  different 
things  going  to  college  might  offer.  Please  tell  me  how  much  you 
disagree  or  agree  that  going  to  college  offers  each  item  on  the  . 
list.  Again,  a  "1"  means  you  disagree  completely,  a  "2"  means 
you  disagree  somewhat,  a  "3"  means  you  neither  agree  nor 
disagree,  a  "4"  means  you  agree  somewhat  and  a  "5“  means  you 
agree  completely. 


Going  to  college  offers... 


A.  an  experience  you  can  be 

proud  of? 

B.  an  opportunity  to  develop 

leadership  skills? 


DS  AG  REF  DK 

1  2  3  4  5  -7  -8 

1  2  3  4  5  -7  -8 


a  great  value  in  your  civilian  career 
development? 


12  3 


-7  -8 


D.  an  excellent  opportunity  to  develop 
self - conf i dence? 


1  2  3  4  5  -7  -8 


E.  the  opportunity  to  develop  your 
potential? 


1  2  3  4  5  -7  -8 


F.  a  mentally  challenging  experience? 


1  2  3  4  5  -7  -8 


G.  the  opportunity  to  become 

more  mature  and  responsible? 


1  2  3  4  5  -7  -8 


H.  many  chances  to  work  with  highly 
trained  people? 


1  2  3  4  5  -7  -8 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Perceptions 


Screen  Name:  PE-12  Question  Bank  #:  PE12 

Variables:  Ranges: 

YPEDIP  1-5, -7, -8 

Sub-Population:  All  youth 


Screen  Name:  PE- 13  Question  Bank  PEI 3 

Variables:  Ranges: 

YPEGRADE  1-5, -7, -8 

Sub-Population:  All  youth 


Screen  Name:  PE- 14  Question  Bank  #:  PE14 

Variables:  Ranges: 

YPECOL  ^  1-5, -7, -8 

Sub-Popula£ion:  All  youth 


Screen  Name:  PE- 15  Question  Bank  #:  PEI 5 

Variables:  Ranges: 

YPESIM  1,2, -7, -8 

Sub-Population:  All  youth 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module :  Perceptions 


PE-12.  Of  the  people  who  joined  the  Army  in  the  last  year,  what 

proportion  do  you  think  are  high  school  diploma  graduates?  Would 
you  say. . . 


less  than  one  quarter,  .  1 

about  one  quarter,  . .  2 

about  one  half,  .  3 

about  three  quarters ,  or  . 4 

almost  all?  . ; .  5 

REFUSED  .  -7 

DON’T  ECNOW  .  -8 


PE-13.  Of  the  people  who  joined  the  Army  last  year,  what  proportion  do 
you  think  would  score  in  the  upper  half  of  an  intelligence  test? 
Is  it. . . 


all  of  them,  .  1 

three  quarters  of  them,  .  2 

half  of  them,  .  3 

one  quarter  of  them;  or  .  4 

none  of  them?  .  5 

REFUSED . .  -7 

DON’T  KNOW  .  -8 


PE-14.  Of  the  people  who  joined  the  Army  in  the  last  year,  what 

proportion  do  you  think  will  get  a  college  diploma  either  while 
they  are  in  the  Army  or  after  they  complete  their  Army  service? 
Would  you  say. . . 


less  than  one  quarter,  .  1 

about  one  quarter,  . 2 

about  one  half,  .  3 

about  three  quarters,  or  .  4 

almost  all?  .  5 

REFUSED  . .  -7 

DON’T  KNOW  . -8 


PE-15.  Do  you  think  very  many  young  (men/women)  with  backgrounds  and 
plans  for  the  future  like  yours  are  joining  the  Army? 


YES  .  1 

NO  . 2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  0702-0077  Expiration  8/31/89 
Module:  Perceptions 


Screen  Name:  PE-15A  Question  Bank  #:  PE15A 

Variables:  Ranges: 

YHEARDRO  1,2. -7, -8 

Sub-Population:  Youth  selected  to  receive  the  Army  Reserve 

Officer’s  Training  Corps  perceptions  questions 
[PANELPEY  EQ  1]  OR 

[PANELPEY  EQ  2  AND  RANDPE3  EQ  1,2]  OR 
[PANELPEY  EQ  3]  OR 

[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ  9] 


Screen  Name: 

Variables : 

YRLEADER 

YRSELCON 

YRELECT 

YROFFCOM 

Sub-Population 


PE-2  Question  Bank  If:  PE2 

Ranges : 

1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 

:  Youth  selected  to  receive  the  Army  ROTC 

questions  who  had  heard  of  the  Army  Reserve 
Officers’  Training  Corps 
[YHEARDRO  EQ  1,-8] 


* 


Annotation 


Page  11-11 


ACOMS  Youth  Annotated  Questionnaire 
0MB  at  0702-0077  Expiration  8/31/89 
Module:  Perceptions 


CATI  CHECK  #PE1:  IS  YOUTH  ROTC  POTENTIAL? 


YES  .  1  (PE-15A) 

NO  .  2  (KNOWLEDGE  AWARENESS 

MODULE) 


PE-15A.  Have  you  ever  heard  of  the  Army  Reserve  Officer’s  Training 
Corps  on  a  college  caunpus? 


YES  . 1  (PE-2) 

NO  . 2  (KNOWLEDGE -AWARENESS 

MODULE) 

REFUSED  .  -7  (KNOWLEDGE -AWARENESS 

MODULE) 


DON’T  KNOW  ..  -8  (PE-2) 


PE-2.  Next,  I  will  read  you  a  few  statements  describing  different 
things  that  the  Army  Reserve  Officer’s  Training  Corps  on  the 
college  campus  might  offer.  Please  tell  me  how  much  you  disagree 
or  agree  that  being  an  officer  offers  each  item  on  the  list.  A 
"1”  means  you  disagree  completely,  a  ”2"  means  you  disagree 
somewhat,  a  "3"  means  you  neither  agree  nor  disagree,  a  "4”  means 
you  agree  somewhat  and  a  "5“  means  you  agree  completely. 

The  Army  Reserve  Officer’s  Training  Corps  on  the  college  campus 
provides. . . 


DS  AG  REF  DK 


A.  leadership  and 

management  training? 

B.  the  opportunity  to  develop 

self-confidence? 

C.  a  college  elective  that 

can  be  taken  together  with  other 
college  courses? 

D.  an  officer’s  commission 

in  the  active  Army,  Army  Reserve, 
or  the  Army  National  Guard? 


1  2  3  4  5  -7  -8 

1  2  3  4  5  -7  -8 

1  2  3  4  5  -7  -8 

1  2  3  4  5  -7  -8 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Perceptions 


Screen  Name :  PE 
Variables : 

YOWIDE 

YOPROUD 

YOUSECOL 

YOINNOV 

Sub-Population : 


3 


Question  Bank  PE 3 


Ranges : 

1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 

Youth  selected  to  receive  the  Army  ROTC 
questions  who  had  heard  of  the  Army  Reserve 
Officer’s  Training  Corps 
[YHEARDRO  EQ  1,-8] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  ^  0702-0077  Expiration  8/31/89 
Module:  Perceptions 


PE-3.  Being  an  officer  in  the  United  States  Army  means  different  things 
to  different  people.  Please  tell  me  how  much  you  disagree  or 
agree  that  being  an  officer  offers  each  item  on  the  list.  A  "1" 
means  you  disagree  completely,  a  “2"  means  you  disagree  somewhat, 
a  ”3"  means  you  neither  agree  nor  disagree,  a  "4"  means  you  agree 
somewhat  and  a  "5"  means  you  agree  completely. 

Being  an  officer  in  the  United  States  Army  provides... 

DS  AG  REF  DK 


A.  a  wide  variety  of 

job  opportunities? 

B.  experiences  you  can  be  proud  of? 

C.  the  opportunity  to  use  your  college 

acquired  skills? 

D.  the  opportunity  to  make  changes  and 

use  your  own  judgment? 


1  2  3  4  5  -7  -8 

1  2  3  4  5  -7  -8 

1  2  3  4  5  -7  -8 

1  2  3  4  5  -7  -8 


[GO  TO  KNOWLEDGE- AWARENESS  MODULE] 
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AOOMS  AlSnsrOTATEi:)  (QUESTIONNAIRE 

<Q8  T  -  1 

(Oct,  Nov,  &  Dec  86) 


Module : 


Knowledge-Army  Attributes 


ACOMS  Youth  Annotated  Questionnaire 
0MB  If  0702-0077  Expiration  8/31/89 
Module:  Knowledge -Army  Attributes 


Screen  Name:  KA-7  Question  Bank  H:  KA7 

Variables:  Ranges: 

YKAEARN  1,2, -7, -8 

Sub-Population:  Approximately  half  of  youth  given  the 

main  interview 
[RANDROY  EQ  3,5,6] 


Screen  Name:  KA-1  Question  Bank  H:  KAl 

Variables:  Ranges: 

YKAEDBEN  1-6, -7, -8 

Sub-Population:  Youth  who  knew  that  it  is  possible  to  earn 

money  for  college  by  enlisting  in  the  Army 
[YKAEARN  (KA-7)  EQ  1,-7, -8] 


Screen  Name:  ICA-2  Question  Bank  H:  KA2 

Variables:  Ranges: 

YKALLCOL  1,2, -7, -8 

Sub-Population:  Youth  who  knew  that  it  is  possible  to  earn 

money  for  college  by  enlisting  in  the  Army 
[YKAEARN  (KA-7)  EQ  l,-7,-8] 


Screen  Name:  KA-3  Question  Bank  H:  KA3 

Variables:  Ranges: 

YKASAME  1,2, 3, -7, -8 

Sub-Population:  Youth  who  knew  that  it  is  possible  to  earn 

money  for  college  by  enlisting  in  the  Army 
[YKAEARN  (KA-7)  EQ  l,-7,-8] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module :  Knowledge-Army  Attributes 


KA-7.  Is  it  possible  to  earn  money  for  college  by  enlisting  in  the 
Army? 


YES  .  1  (KA-1) 

NO  .  2  (CATI  CHECK  #KA4) 

REFUSED  .  -7  (KA-1) 

DON’T  KNOW  .  -8  (KA-1) 


KA-1.  How  much  do  you  think  can  be  earned  through  Army  education 

benefits?  [PROBE:  This  would  be  the  total  education  benefits 
that  could  be  earned  while  in  the  Army. ] 


UNDER  $5,000  .  1 

$5,000  TO  $9,999  .  2 

$10,000  TO  $14,999  .  3 

$15,000  TO  $19,999  .  4 

$20,000  TO  $24,999  .  5 

$25,000  OR  MORE  .  6 

REFUSED  . -7 

DON’T  KNOW  .  -8 


KA-2.  Do  you  think  Army  education  benefits  would  cover  your  entire 
college  education? 


YES  . 

NO  . 

REFUSED  . . 
DON’T  KNOW 


1 

2 

-7 

-8 


KA-3.  Do  you  think  Army  education  benefits  are  more,  less  or  about  the 
same  as  the  Navy,  Air  Force,  or  Marines  offer? 


MORE  .  1 

LESS  .  2 

ABOUT  THE  SAME  .  3 

REFUSED  .  -7 

DON’T  KNOW  . -8 


!  CATI  CHECK  #KA4:  ROTATE  ORDER  OF  SERVICES  FOR  KA-4 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  »  0702-0077  Expiration  8/31/89 
Module:  Knowledge -Army  Attributes 


Screen  Name: 

Variables : 

YKAGIAR 

YKAGIAF 

YKAGINA 

YKAGIMA 

Sub-Population 


KA-4  Question  Bank  #:  KA4 

Ranges : 

1,2, -7, -8 
1,2, -7, -8 
1,2, -7, -8 
1, 2,-7, -8 

Youth  asked  the  knowledge-awareness  questions 
[RANDROY  EQ  3,5,6] 


Screen  Name : 
Variables : 
YKAYEARS 
Sub-Population 


KA-5  Question  Bank  KA5 

Ranges : 

0-25, -7, -8 

:  Youth  asked  the  knowledge-awareness  questions 

RANDROY  EQ  3,5,6] 


Screen  Name: 
Variables: 
YKADEP 

Sub -Population : 


KA-6  Question  Bank  KA6 

Ranges : 

1, 2,-7, -8 

Youth  asked  the  knowledge-awareness  questions 
[RANDROY  EQ  3,5,6] 


Screen  Name:  KA-8  Question  Bank  KA8 

Variables:  Ranges: 

YKARGJUN  1,2, -7, -8 

Sub-Population:  Youth  asked  the  knowledge-awareness  questions 

[RANDROY  EQ  3,5,6] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89' 
Module:  Knowledge-Army  Attributes 


KA-4.  Please  tell  me  whether  or  not  each  of  the  following  services 
offers  the  "GI  Bill"? 


DOES 

OFFER 

DOES 

NOT 

OFFER 

REF 

DK 

Army  . 

.  1 

2 

-7 

-8 

Air  Force  . 

.  1 

2 

-7 

-8 

Navy  . 

.  1 

2 

-7 

-8 

Marines  . 

.  1 

2 

-7 

-8 

iCA-5.  What  is  the  minimum  number  of  years  that  a  new  recruit  has  to 
ser^e  on  active  duty  in  the  Army? 


REFUSED  .  -7 

DON’T  KNOW  .  -8 


KA-6.  Is  it  possible  to  sign  up  for  the  Army  and  actually  start  serving 
up  to  one  year  later? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


ECA-8.  Are  17  year  old  high  school  juniors  eligible  to  join  the  Army 
Reserve  or  Army  National  Guard? 


YES  . 

NO . 

REFUSED  . . 
DON’T  KNOW 


1  (KA-10) 

2  (KA-9) 
-7  (KA-9) 
-8  (KA-9) 
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Module:  Knowledge-Army  Attributes 


i 


Screen  Name:  KA-9  Question  Bank  If:  KA9 

Variables:  Ranges: 

YKARGHS  1,2, -7, -8 

Sub-Population:  Youth  who  did  not  know  that  17  year  old  high 

school  juniors  are  eligible  to  join  the  Army 
Reserve  or  Army  National  Guard 
[YKARGJON  (KA-8)  EQ  2, -7, -8] 


Screen  Name: 
Variables : 
YKAWARD 

Sub-Population : 


JCA-10  Question  Bank  It:  KAIO 

Ranges : 
l-5,-7,-8 

Youth  asked  the  knowledge -awareness  questions 
[RANDROY  EQ  3,5,6] 


Screen  Name: 
Variables: 
YKARGCOL 
Sub-Population 


KA-11  Question  Bank  H:  KAll 

Ranges : 

1,2, -7, -8 

Youth  asked  the  knowledge-awareness  questions 
[RANDROY  EQ  3,5,6] 


i 


Screen  Name:  KA-12  Question  Bank  H:  KA12 

Variables :  Ranges : 

YKARGGI  1-7, -7, -8 

Sub-Population:  Youth  who  knew  that  qualified  people  who  join 

the  Army  Reserve  or  Army  National  Guard  can 
receive  money  for  college 
[YKARGCOL  (KA-11)  EQ  1] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module :  Knowledge -Army  Attributes 


KA-9.  Is  high  school  graduation  required  before  joining  the  Army 
Reserve  or  Army  National  Guard? 


YES  . 1 

NO  . 2 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


KA-10.  Who  sponsors  the  "Scholar-Athlete  Award  Program"?  Is  it  the... 


Marine  Corps,  . .  1 

National  Guard,  .  2 

Army  Reserve ,  . 3 

Air  Force,  or  .  4 

Navy?  .  5 

REFUSED  . -7 

DON’T  KNOW  .  -8 

I 


KA-11.  Can  qualified  people  who  join  the  Army  Reserve  or  Army  National 
Guard  receive  money  for  college? 


YES  .  1  (KA-12) 

NO  .  2  (DEMOGRAPHIC  MODULE) 

REFUSED  .  -7  (DEMOGRAPHIC  MODULE) 

DON’T  KNOW  .  -8  (DEMOGRAPHIC  MODULE) 


ECA-12.  What  is  the  maximum  amount  of  money  for  college  that  qualified 
people  who  join  the  Amy  Reserve  or  Amy  National  Guard  can 
receive  under  the  "GI  Bill"? 


UNDER  $1,000  . ;  .  1 

$1,000  TO  $1,999  .  2 

$2,000  TO  $3,999  .  3 

$4,000  TO  $5,999  .  4 

$6,000  TO  $7,999  .  5 

$8,000  TO  $9,999  .  6 

$10,000  OR  MORE  .  7 

REFUSED  .  -7 

DON’T  KNOW . ; .  -8 


[GO  TO  DEMOGRAPHICS  MODULE] 


Questionnaire 
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Module :  Demographics 


ACOMS  Youth  Annotated  Questionnaire 
0MB  0702-0077  Expiration  8/31/89 
Module:  Demographics 


Screen  Name: 
Variables : 
YDETHNIG 
Sub-Population : 


DE-5 

Ranges : 

1-3, -7, -8 
Hispanic  youth 
[EHISP  (SC-20)  EQ  1] 


Question  Bank 


Screen  Name:  DE-6 

Variables:  Ranges: 

YDMARITL  1-5, -7, -8 

Sub-Population:  All  youth 


Question  Bank 


Screen  Name :  I 
Variables: 
YDSAMEHH 
Sub-Population: 


DE-14 

Ranges : 
1,2, -7, -8 
:  All  youth 


Question  Bank  DEI 4 


Screen  Name: 
Variables : 
YDPARENT 
Sub-Population : 


DE-15  Question  Bank 

Ranges : 

1-3, -7, -8 

Youth  who  live  with  one  or  both  parents 
[YDSAMEHH  (DE-14)  EQ  1,-8] 


DEI  5 
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Module :  Demographics 


INTRODUCTION:  Now  I  have  some  questions  about  your  background. 


CATI  CHECK  #DE1:  IS  RESPONDENT  HISPANIC? 

CSC-20  =  1] 


YES  .  1  (DE-5) 

NO  .  2  (DE-6) 


DE-5.  What  is  your  ethnic  background?  Are  you: 


Mexican  American  .  1 

Puerto  Rican ,  or  .  2 

Some  other  Hispanic?  .  3 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


DE-6.  What  is  your  current  marital  status?  Are  you: 

Single,  . 1 

Married,  .  2 

Separated ,  .  3 

Divorced,  or  .  4 

Widowed?  .  5 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


INTRODUCTION:  Now  I  would  like  to  ask  some  questions  about  your  father 

and  mother,  or  other  adults  in  your  household. 


DE-14.  (When  not  attending  college)  Do  you  live  in  the  same  household  as 
one  or  both  of  your  parents?  (Please  include  any  natural 
parents ,  step-parents  or  guardians . ) 


YES . 

NO . 

REFUSED  . . 
DON’T  KNOW 


1  (DE-15) 

2  (DE-16) 
-7  (DE-16) 
-8  (DE-15) 


DE-15.  Which  of  your  parents  do  you  live  with? 


BOTH  .  1 

MOTHER,  STEP-MOTHER  OR  FEMALE  GUARDIAN. .  2 

FATHER,  STEP-FATHER  OR  MALE  GUARDIAN -  3 

REFUSED  . ; .  -7 

DON’T  KNOW  .  -8 


Questionnaire 


ACOMS  Youth  Annotated  Questionnaire 
0MB  ^  0702-0077  Expiration  8/31/89 
Module:  Demographics 


I 


Screen  Name: 

DE-16 

Question  Bank  W: 

DE16 

Variables : 
YDWAGE 

Sub-Population : 

Ranges : 

1-6, -7, -8 

All  youth 

Screen  Name: 
Variables : 
YDEDDAD 

DE-19 

Ranges : 

07-25, -7, -8 

Question  Bank 

DEI  9 

Sub-Population 

:  All  youth 

( 


Annotation 


Page  13-2 


ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Demographics 


DE-16.  Vfho  is  the  principal  wage  earner  in  the  household? 


BOTH  MOTHER  AND  FATHER  .  1 

MOTHER,  STEP-MOTHER  OR  FEMALE  GUARDIAN..  2 

FATHER,  STEP-FATHER  OR  MALE  GUARDIAN -  3 

RESPONDENT,  OR  RESPONDENT  AND  SPOUSE. ...  4 

OTHER  . 5 

NO  WAGE  EARNER . 6 

REFUSED . .  -7 

DON’T  KNOW  .  -8 


DE-19.  What  was  the  highest  grade  or  level  of  education  that  your  father 
completed? 


LESS  THAN  8TH  GRADE  .  07 

8TH  GRADE . .  08 

9TH  GRADE  .  09 

lOTH  GRADE  . . .  10 

IITH  GRADE  .  11 

12TH  GRADE  . 12 

1ST  YEAR  OF  4 -YEAR  COLLEGE  .  13 

2ND  YEAR  OF  4 -YEAR  COLLEGE  .  14 

3RD  YEAR  OF  4-YEAR  COLLEGE  .  15 

4TH  YEAR  OF  4-YEAR  COLLEGE  .  16 

5TH  YEAR  COLLEGE/ 1ST  YEAR 
GRADUATE  OR  PROFESSIONAL  SCHOOL  ....  17 
2ND  YEAR  GRADUATE  OR 

PROFESSIONAL  SCHOOL  . 18 

3RD  YEAR  GRADUATE  OR 

PROFESSIONAL  SCHOOL  .  19 

MORE  THAN  3  YEARS  GRADUATE/ 

PROFESSIONAL  SCHOOL  .  20 

1ST  YEAR  OF  JR.  OR  COMMUNITY 

COLLEGE  . • .  21 

2ND  YEAR  OF  JR.  OR  COMMUNITY 

COLLEGE  . 22 

1ST  YEAR  OF  VOCATIONAL, 

BUSINESS  OR  TRADE  SCHOOL  .  23 

2ND  YEAR  OF  VOCATIONAL, 

BUSINESS  OR  TRADE  SCHOOL  .  24 

MORE  THAN  2  YEARS  VOCATIONAL, 

BUSINESS  OR  TRADE  SCHOOL  .  25 

REFUSED  .  -7 

DON’T  KNOW  .  -8 
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Module:  Demographics 


Screen  Name:  DE-20  Question  Bank  tt:  DE20 

Variables:  Ranges: 

YDDADLFS  1-8, -7, -8 

Sub-Population:  All  youth 


Screen  Name: 
Variables : 
YDDADBR 
Sub-Population 


DE-21  Question  Bank  tt: 

Ranges : 

1-5, -7, -8 

Youth  with  father  in  the  military 
[YDDADLFS  (DE-20)  EQ  6] 


DE21 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module :  Demographics 


DE-20.  Is  your  father  now. . . 


working  full-time,  .... 

working  part-time . 

unemployed . 

retired . 

taking  care  of  a  family 

at  home,  or  . 

in  the  military?  . 

DECEASED  . 

OTHER  . 

REFUSED  . 

DON’T  KNOW  . 


1  (DE-26) 

2  (DE-26) 

3  (DE-26) 

4  (DE-26) 

5  (DE-26) 

6  (DE-21) 

7  (DE-26) 

8  (DE-26) 

-7  (DE-26) 

-8  (DE-26) 


DE-21.  In  which  branch  of  the  military  is  your  father  currently 
serving? 


AIR  FORCE  .  1 

ARMY  .  2 

COAST  GUARD  .  3 

MARINES  .  4 

NAVY  .  5 

REFUSED  . -7 

DON’T  KNOW  .  -8 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Demographics 


Screen  Name:  DE-26  Question  Bank  DE26 

Variables:  Ranges: 

YDEDMOM  07-25, -7, -8 

Sub-Population:  All  youth 


Screen  Name:  DE-27  Question  Bank  if:  DE27 

Variables:  Ranges: 

YDMOMLFS  1-8, -7, -8 

Sub-Population:  All  youth 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  Hf  0702-0077  Expiration  8/31/89 
Module :  Demographics 


DE-26.  What  was  the  highest  grade  or  level  of  education  that  your  mother 
completed? 


LESS  THAN  8TH  GRADE  .  07 

8TH  GRADE  .  08 

9TH  GRADE  .  09 

lOTH  GRADE  .  10 

IITH  GRADE  .  11 

12TH  GRADE  .  12 

1ST  YEAR  OF  4 -YEAR  COLLEGE  .  13 

2ND  YEAR  OF  4-YEAR  COLLEGE  .  14 

3RD  YEAR  OF  4 -YEAR  COLLEGE  . .  15 

4TH  YEAR  OF  4-YEAR  COLLEGE  . .  16 

5TH  YEAR  COLLEGE/IST  YEAR 

GRADUATE  OR  PROFESSIONAL  SCHOOL  _  17 

2ND  YEAR  GRADUATE  OR 

PROFESSIONAL  SCHOOL  . 18 

3RD  YEAR  GRADUATE  OR 

PROFESSIONAL  SCHOOL  .  19 

MORE  THAN  3  YEARS  GRADUATE/ 

PROFESSIONAL  SCHOOL  .  20 

1ST  YEAR  OF  JR.  OR  COMMUNITY 

COLLEGE  .  21 

2ND  YEAR  OF  JR.  OR  COMMUNITY 

COLLEGE  .  22 

1ST  YEAR  OF  VOCATIONAL, 

BUSINESS  OR  TRADE  SCHOOL  .  23 

2ND  YEAR  OF  VOCATIONAL, 

BUSINESS  OR  TRADE  SCHOOL  .  24 

MORE  THAN  2  YEARS  VOCATIONAL, 

BUSINESS  OR  TRADE  SCHOOL  .  25 

REFUSED  .  -7 

DON’T  KNOW  .  -8 

DE-27.  Is  your  mother  now... 

working  full-time,  . .  1 

working  part-time,  . . ! .  2 

unemployed,  . . .  3 

retired,  or . .  4 

taking  care  of  a  family 

at  home,  or  .  5 

in  the  military?  .  6 

DECEASED  .  7 

OTHER  .  8 

REFUSED  .  -7 

DON’T  KNOW  . .  -8 
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Module:  Demographics 


Screen  Name:  DE-17  Question  Bank  #: 

Variables:  Ranges: 

YDOWNREL  1-10 , 91 , -7 , -8 

Sub-Population:  Youth  who  do  not  live  with  parents 

[YDSAMEHH  (DE-14)  EQ  2]  OR 
[YDSAMEHH  EQ  -7,-8  AND 

YDPARENT  (DE-15)  EQ  -7,-8  AND 
YDEDDAD  (DE-19)  EQ  -7,-8  AND 
YDEDMOM  (DE-26)  EQ  -7,-8] 


YDOWNOS 

Sub-Population:  Youth  who  live  with  some  other  person 

[YDOWNREL  (DE-17)  EQ  91] 


DEI  7 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  If  0702-0077  Expiration  8/31/89 
Module :  Demographics 


CATI  CHECK  4tDElA:  DOES  RESPONDENT  LIVE  WITH  PARENTS? 

[DE-14  =  1] 


YES  .  1  (DE-36) 

NO .  2  (DE-17) 


DE-17.  What  relationship  to  you  is  the  head  of  household  in  the  house  or 
apartment  you  are  living  in? 


SIBLING  .... 

UNCLE  . 

AUNT  . 

COUSIN  . 

GRANDFATHER 

GRANDMOTHER 

SPOUSE  . 

NON-RELATIVE 
RESPONDENT  . 
OTHER 

REFUSED  .... 
DON’T  KNOW  . 


1  (DE-19A) 

2  (DE-19A) 

3  (DE-19A) 

4  (DE-19A) 

5  (DE-19A) 

6  (DE-19A) 

7  (DE-19A) 

8  (DE-19A) 

9  {DE-36) 
91  (DE-19A) 
-7  (DE-19A) 
-8  (DE-19A) 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  0702-0077  Expiration  8/31/89 
Module:  Demographics 


Screen  Name: 
Variables : 
YDEDOTH 

Sub-Population 


DE-19A  Question  Bank  #: 

Ranges : 

07-25, -7, -8 

:  Youth  who  live  with  another  person 

[YDOWNREL  (DE-17)  NE  9] 


DE19A 


Screen  Ncune:  DE-36  Question  Bank  DE36 

Variables:  Ranges: 

YDROTCEV  1,2, -7, -8 

Sub-Population:  All  youth 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  U  0702-0077  Expiration  8/31/89 
Module:  Demographics 


DE-19A.  What  was  the  highest  grade  or  level  of  education  that  (PERSON  in 
DE-17)  completed? 


LESS  THAN  8TH  GRADE  . 07 

8TH  GRADE  .  08 

9TH  GRADE  .  09 

lOTH  GRADE  .  10 

IITH  GRADE  .  11 

12TH  GRADE  .  12 

1ST  YEAR  OF  4 -YEAR  COLLEGE  .  13 

2ND  YEAR  OF  4-YEAR  COLLEGE  .  14 

3RD  YEAR  OF  4 -YEAR  COLLEGE  .  15 

4TH  YEAR  OF  4-YEAR  COLLEGE  .  16 

5TH  YEAR  COLLEGE/IST  YEAR 
GRADUATE  OR  PROFESSIONAL  SCHOOL  ....  17 
2ND  YEAR  GRADUATE  OR 

PROFESSIONAL  SCHOOL  .  18 

3RD  YEAR  GRADUATE  OR 

PROFESSIONAL  SCHOOL  .  19 

MORE  THAN  3  YEARS  GRADUATE/ 

PROFESSIONAL  SCHOOL  . .20 

1ST  YEAR  OF  JR.  OR  COMMUNITY 

COLLEGE  .  21 

2ND  YEAR  OF  JR.  OR  COMMUNITY 

COLLEGE  .  22 

1ST  YEAR  OF  VOCATIONAL, 

BUSINESS  OR  TRADE  SCHOOL  .  23 

2ND  YEAR  OF  VOCATIONAL, 

BUSINESS  OR  TRADE  SCHOOL  .  24 

MORE  THAN  2  YEARS  VOCATIONAL, 

BUSINESS  OR  TRADE  SCHOOL  .  25 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


DE-36.  Did  you  ever  participate  in  a  Reserve  Officer’s  Training  Corps 
(ROTC)  course? 


YES . 

NO . 

REFUSED  . . 
DON’T  KNOW 


1  (DE-37) 

2  (DE-39) 

-7  (DE-39) 

-8  (DE-39) 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  a  0702-0077  Expiration  8/31/89 
Module:  Demographics 


Screen  Name:  DE-37  Question  Bank  #:  DE37 

Variables:  Ranges: 

YDROTCJS  1,2, -7, -8 

Sub-Population:  Youth  who  have  participated  in  a  ROTC  course 

[YDROTCEV  (DE-36)  EQ  1] 


Screen  Name:  DE-38  Question  Bank  it: 

Variables:  Ranges: 

YDROTCBR  1-3, -7, -8 

Sub-Population:  Youth  who  have  participated  in  a  ROTC 

course  in  college 
[YDROTCJS  (DE-27)  EQ  2] 


DE38 


Screen  Name:  DE-39  Question  Bank  it:  DE39 

Variables:  Ranges: 

YDCOUNTY 

Sub-Population:  Youth  who  were  not  screener  respondents 

[YUTHNUM  NE  01] 


Screen  Name:  DE-40  Question  Bank  it:  DE40 

Variables:  Ranges: 

YDCITY 

Sub-Population:  Youth  who  were  not  screener  respondents 

[YUTHNUM  NE  01] 


Screen  Name:  DE-41  Question  Bank  it:  DE41 

Variables:  Ranges: 

YDZIP 

Sub-Population:  Youth  who  were  not  screener  respondents 

[YUTHNUM  NE  01] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Demographics 


DE-37.  Was  that  Junior  ROTC  in  high  school  or  Senior  ROTC  in  college? 


JUNIOR  (IN  HIGH  SCHOOL)  .  1  (DE-39) 

SENIOR  (IN  COLLEGE)  .  2  (DE-38) 

REFUSED  .  -7  (DE-39) 

DON’T  ECNOW  .  -8  (DE-39) 


DE-38.  Was  that  Army  ROTC,  Air  Force  ROTC  or  Navy  ROTC? 

ARMY  .  1 

AIR  FORCE  .  2 

NAVY  .  3 

REFUSED  . -7 

DON’T  KNOW  .  -8 


CATI  CHECK  «DE2:  IS  YOUTH  THE  SCREENER  RESPONDENT  ' 

YES _  1  (DE-42) 

NO .  2  (DE-39) 


DE-39.  What  is  the  name  of  the  county  in  which  you  live? 


REFUSED  .  -7 

DON’T  KNOW  .  -8 


DE-40.  What  is  the  name  of  the  city  in  which  you  live? 


REFUSED  .  -7 

DON’T  KNOW  .  -8 


DE-41.  What  is  your  sip  code? 


REFUSED  .  -7 

DON’T  KNOW  .  -8 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  ^  0702-0077  Expiration  8/31/89 
Module;  Demographics 


Screen  Name: 

Variables: 

YDSSN 

Sub-Population 


DE-42  Question  Bank 

Ranges : 

000000000-999999999 ,-7,-8 
All  youth 


DE42 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Demographics 


-42.  Now  I  need  to  record  your  Social  Security  Number.  We  are  asking 
for  this  number  for  use  in  another  study  to  determine  if  the 
ideas  we  have  been  discussing  are  related  to  whether  or  not 
someone  enlists  in  a  military  service. 

Let  me  remind  you  that  your  answers  are  voluntary  and  will  be 
completely  confidential.  Under  no  circumstances  will  your 
identity  be  made  know  to  anyone  in  the  military. 


DOES  NOT  HAVE  SSN  .  0 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


CATI  CHECK  #DE2:  IS  YOUTH  SELECTED  FOR  POTENTIAL 

INCLUSION  IN  LONGITUDINAL  COMPONENT? 

YES  ....  1  (TRACKING  MODULE) 

NO  .....  2  (CATI  CHECK  ltDE3) 

#DE3:  IS  PARENT  OF  YOUTH  TO  BE  SELECTED 

FOR  PARTICIPATION  IN  THE  INFLUENCER 
SAMPLE? 

YES  ....  1  (PARENTAL  LOCATION  MODULE) 
NO .  2  (TERMINATION) 
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Module:  Tracking 


ACOMS  Youth  Annotated  Questionnaire 
0MB  at  0702-0077  Expiration  8/31/89 
Module:  Tracking 


Screen  Name:  TR-1  Question  Bank  tt:  TRl 

Variables:.  Ranges: 

YTRPNAME 

Sub-Populatidn:  Target  youth  in  the  longitudinal  sample 

[LONGS AMP  EQ  1  AND  YUTHNUM  EQ  TARGYUTH] 


Screen  Name:  TR-2 
Variables : 

Y.TRPSAME 
Sub-Population: 


Question  Bank  #:  TR2 

Ranges : 

1,2, -7, -8 

Target  youth  in  the  longitudinal  sample 
[LONGS AMP  EQ  1  AND  YUTHNUM  EQ  TARGYUTH] 


Screen  Name:  TR-3  Question  Bank  #:  TR3 

Variables:  Ranges: 

YTRPREAS  1,2, 91, -7, -8 

Sub-Population:  Youth  asked  the  tracking  question  who  will 

be  at  a  different  phone  number  in  one  year 
[YTRPSAME  (TR-2)  EQ  2] 


YTRPOTH 

Sub-Population:  Youth  asked  the  tracking  questions  who  will 

have  a  different  phone  number  in  one  year 
for  some  other  reason 
[YTRPREAS  (TR-3)  EQ  91] 


Screen  Name:  TR-4  Question  Bank  #:  TR4 

Variables:  Ranges: 

YTRMOVMM 

YTRMOVYY 

Sub-Population:  Youth  asked  the  tracking  questions  who  will 

be  moving 

[YTRPREAS  (TR-3)  EQ  1] 


Annotation 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Tracking 


INTRODUCTION:  It  is  possible  that  we  will  call  again  sometime  in 

the  future  to  obtain  some  updated  information  from  you.  I’d  like 
to  ask  you  a  few  questions  that  will  help  us  to  recontact  you  at 
a  later  date. 


TR-1.  In  what  name  is  this  phone  number  (AREA  CODE  &  NUMBER)  listed? 


NOT  LISTED . 0 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


TR-2.  If  we  were  to  recontact  you  one  year  from  now,  do  you  expect  that 
we  could  reach  you  at  this  same  telephone  number? 


YES  . 1  (TR-9) 

NO  .  2  (TR-3) 

REFUSED  .  -7  (TR-9) 

DON’T  KNOW  .  -8  (TR-9) 


TR-3.  Why  is  that? 

MOVING  . 1  (TR-4) 

NUMBER  BEING  CHANGED  .  2  (TR-6) 

OTHER (SPECIFY)  91  (TR-9) 

REFUSED  . -7  (TR-9) 

DON’T  KNOW  . .  -8  (TR-9) 


TR-4.  When  do  you  expect  to  be  moving? 


(MM/YY) 


refused  .  -7 

DON’T  KNOW  .  -8 


Questionnaire 


Page  14-1 


ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Tracking 


Screen  Name:  TR-5  Question  Bank  TR5 

Variables:  Ranges: 

YTRMADDR 

Sub-Population:  Youth  asked  the  tracking  questions  who  will 

be  moving 

[YTRPREAS  (TR-3)  EQ  1] 


YTRMCITY 

YTRMST 

YTRMZIP 

Sub-Population:  Youth  who  will  be  moving  who  know  their 

new  address 

[YTRPREAS  (TR-3)  EQ  1  AND 
YTRMADDR  (TR-5)  NE  -7,-8] 


Screen  Name:  TR-6  Question  Bank  TR6 

Variables:  Ranges: 

YTRPMM 

YTRPYY 

Sub-Population:  Youth  asked  the  tracking  questions  who  will 

have  a  different  phone  number  in  one  year 
[YTRPREAS  (TR-3)  EQ  2] 


Screen  Name:  TR-7  Question  Bank  #:  TR7 

Variables:  Ranges: 

YTRPKNOW  1,2, -7 

Sub-Population:  Youth  asked  the  tracking  questions  who  will 

have  a  different  phone  number  in  one  year 
[YTRPREAS  (TR-3)  EQ  1,2] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Tracking 


TR-5.  To  what  address  will  you  be  moving? 
STREET : 

CITY: 

STATE : 


ZIP:  (TR-7) 

REFUSED  .  -7  (TR-7) 

DON’T  KNOW  .  -8  (TR-7) 


TR-6.  When  do  you  expect  your  telephone  number  to  be  changed? 


(MM/YY) 


REFUSED  .  -7 

DON’T  KNOW  .  -8 


TR-7.  Do  you  know  what  your  new  telephone  number  will  be? 


YES  .  .  . 
NO  .... 
REFUSED 


1  (TR-8) 

2  (TR-9) 
-7  (TR-9) 


Questionnaire 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Tracking 


Screen  Name:  TR-8  Question  Bank  TR8 

Variables:  Ranges: 

YTRPAREA 


Sub-Population:  Youth  asked  the  tracking  questions  who  know 

what  their  new  telephone  number  will  be 
[YTRPKNOW  (TR-7)  EQ  1] 


YTRPEXCH 
YTRPLOCL 
Sub-Population : 


Youth  asked  the  tracking  questions  who  are 
willing  to  tell  the  interviewer  the  new  phone 
number 


[YTRPKNOW  (TR-7)  EQ  1  AND  YTRPAREA  NE  -7] 


Screen  Name:  TR-9  Question  Bank  ♦*:  TR9 

Variables:  Ranges: 

YTRWPHON  1,2, -7, -8 

Sub-Population:  Youth  asked  the  tracking  questions 

[LONGS AMP  EQ  1  AND  YUTHNUM  EQ  TARGYOTH] 


Screen  Name:  TR-10  Question  Bank  #:  TRIO 

Variables:  Ranges: 

YTRWAREA 

Sub-Population:  Youth  asked  the  tracking  questions  who  have 

a  work  phone  number  where  they  could  be 
contacted  in  one  year 
[YTRWPHON  (TR-9)  EQ  1] 

YTRWEXCH 

YTRWLOCL 


Sub-Population:  Youth  asked  the  tracking  questions  who  are 

willing  and  able  to  tell  the  interviewer  a 
work  phone  number 
[YTRWPHON  (TR-9)  EQ  1  AND 
YTRWAREA  (TR-10)  NE  -7,-8] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Tracking 


TR-8.  What  is  that  new  number? 


REFUSED  .  -7 

DON’T  KNOW  .  -8 


TR-9.  Do  you  have  a  work  telephone  number  where  you  could  be  reached 
a  year  from  now? 


YES  . 

NO . 

REFUSED  . . 
DON’T  KNOW 


1  (TR-10) 

2  (TR-12) 

-7  (TR-12) 

-8  (TR-12) 


TR-10.  What  is  that  number? 


REFUSED  .  -7 

DON’T  KNOW  .  -8 


Questionnaire 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  m  0702-0077  Expiration  8/31/89 
Module:  Tracking 


Screen  Name:  TR-11  Question  Bank  #:  TRll 

Variables:  Ranges: 

YTRWNAME 

Sub-Population:  Youth  with  a  work  phone  number 

[YTRWPHON  (TR-9)  EQ  1] 


YTRWADDR 
Sub-Population : 


YTRWCITY 

YTRWST 

YTRWZIP 

Sub-Population : 


Youth  with  a  work  phone  number  who  are  willing 
and  able  to  give  a  company  name 
[YTRWPHON  (TR-9)  EQ  1  AND 
YTRWNAME  (TR-11)  NE  -7,-8] 


Youth  who  give  a  company  name  and  address 
[YTRWPHON  (TR-9)  EQ  1  AND 

YTRWNAME  (TR-11)  NE  -7,-8  AND 
YTRWADDR  (TR-11)  NE  -7,-8] 


Screen  Name:  TR-12  Question  Bank  TR12 

Variables:  Ranges: 

YTRIFNAM 

Sub-Population:  Youth  asked  the  tracking  questions 

[LONGSAMP  EQ  1  AND  YUTHNUM  EQ  TARGYUTH] 


YTRILNAM 

Sub-Population:  Youth  asked  the  tracking  questions  who  are 

willing  and  able  to  give  the  name  of  a  friend 
or  family  member  who  would  know  how  to  reach 
them  in  one  year 
[YTRIFNAM  (TR-12)  NE  -7,-8] 


YTRIADDR 

Sub-Population:  Youth  asked  the  tracking  questions 

[LONGSAMP  EQ  1  AND  YUTHNUM  EQ  TARGYUTH] 

YTRICITY 

YTRIST 

YTRIZIP 

Sub-Population:  Youth  asked  the  tracking  questions  who  are 

willing  and  able  to  give  the  address  of 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Tracking 


TR-11.  What  is  your  employer’s  name  and  address? 
COMPANY  NAME: 

STREET: 

CITY: 

STATE : 


ZIP: 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


TR-12.  Please  give  me  the  name,  address  and  telephone  number  of  two 
friends  or  family  members  who  are  most  likely  to  know  how  to 
reach  you  a  year  from  now. 

NAME : 

STREET : 

CITY: 

STATE : 

ZIP: 

PHONE: 


Questionnaire 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Tracking 


of  a  friend 
[YTRADDR  NE  -7,-8] 

YTRIZIP 

YTRIAREA 

Sub-Population:  Youth  asked  the  tracking  questions 

[LONGSAMP  EQ  1  AND  YUTHNUM  EQ  TARGYUTH] 

YTRIEXCH 

YTRILOCL 

Sub-Population:  Youth  asked  the  tracking  questions  who  are 

willing  and  able  to  give  the  phone  number 
of  a  friend 

[YTRIAREA  (TR-12)  NE  -7,-8] 


Screen  Name:  TR-12A  Question  Bank  #:  TR12A 

Variables:  Ranges: 

YTR2FNAM 

Sub-Population:  Youth  asked  the  tracking  questions  who  gave 

information  about  a  friend  who  could  reach 
them  in  one  year 

[YTRIFNAM  (TR-12)  NE  -7, -8, -1,-9]  OR 

[YTRIADDR  (TR-12)  NE  -7, -8, -1,-9]  OR 

[YTRIAREA  (TR-12)  NE  -7, -8, -1,-9] 

YTR2LNAM 

Sub-Population:  Youth  who  gave  the  first  name  of  a  second 

friend  who  could  reach  them  in  one  year 
[YTR2FNAM  (TR-12A)  NE  -7,-8] 

YTR2ADDR 

Sub-Population:  Youth  who  gave  information  about  at  least 

one  friend 

[YTRIFNAM  (TR-12)  NE  -7, -8, -1,-9]  OR 

[YTRIADDR  (TR-12)  NE  -7, -8, -1,-9]  OR 

[YTRIAREA  (TR-12)  NE  -7, -8, -1,-9] 

YTR2CITY 

YTR2ST 

YTR2ZIP 

Sub-Population:  Youth  who  gave  the  address  of  a  second 

friend  who  could  reach  them  in  one  year 
[YTR2ADDR  (TR-12A)  NE  -7,-8] 

YTR2AREA 

Sub-Population:  Youth  who  gave  information  about  at  least 

one  friend 

[YTRIFNAM  (TR-12)  NE  -7, -8, -1,-9]  OR 
[YTRIADDR  (TR-12)  NE  -7, -8, -1,-9]  OR 
[YTRIAREA  (TR-12)  NE  -7, -8, -1,-9] 


Annotation 


Page  14-5 


ACOMS  Youth  Annotated  Questionnaire 
0MB  it  0702-0077  Expiration  8/31/89 
Module:  Tracking 


TR-12A.  [PROBE:  And  the  second  person’ s  name,  address,  and  telephone 
number? ] 

NAME: 


STREET: 


CITY: 

STATE: 


ZIP: 


PHONE : 

REFUSED  .  -7 

DON’T  ECNOW  .  -8 


CATI  CHECK  ttTRl  IS  RESPONDENT  A  TARGET  YOUTH? 

YES  .  1  (PARENTAL  LOCATION) 

NO  .  2  (TERMINATE) 


Questionnaire 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Tracking 


YTR2EXCH 

YTR2L0CL 

Sub-Population: 


Youth  who  gave  the  area  code  of  a  second 
friend  who  could  reach  them  in  one  year 
CYTR2AREA  (TR-12A)  NE  -7,-8] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  #  0702-0077  Expiration  8/31/89 
Module:  Tracking 


Questionnaire 
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ACOMS 


ANNOTATEE)  QUESTIONNAIRE 
Q8  T  —  1 

(Oct,  Nov,  &  Dec  86) 


Module:  Parental  Location 


ACOMS  Youth  Annotated  Questionnaire 
0MB  0702-0077  Expiration  8/31/89 
Module:  Parental  Location 


Screen  Name:  PL-1  Question  Bank  PLl 

Variables:  Ranges: 

YPARFNAM 


Sub-Population:  Target  youth  with  parent  still  living 

[YUTHNUM  EQ  TARGYUTH]  AND 

[[YDDADLFS  (DE-20)  NE  7  AND  PSEXSAMP  EQ  1]  OR 
[YDMOMLFS  (DE-27)  NE  7  AND  PSEXSAMP  EQ  2]] 


YPARLNAM 

YPARAREA 

Sub-Population:  Target  youth  with  parent  still  living  and 

parent’s  first  name  given 
[YPARFNAM  (PL-1)  NE  -7, -8,-1] 

YPAREXCH 

YPARLOCL 

Sub-Population:  Target  youth  with  parent  still  living 

and  parent ’ s  area  code  given 
[YPARAREA  (PL-1)  NE  -7,-8, -1] 


Screen  Name:  PL-2  Question  Bank  #:  PL2 

Variables:  Ranges: 

YPARIMP  1-5, -7, -8 

Sub-Population:  Target  youth  with  parent  still  living 

[YUTHNUM  EQ  TARGYUTH]  AND 

[[YDDADLFS  (DE-20)  NE  7  AND  PSEXSAMP  EQ  1]  OR 
[YDMOMLFS  (DE-27)  NE  7  AND  PSEXSAMP  EQ  2]] 
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ACOMS  Youth  Annotated  Questionnaire 
0MB  at  0702-0077  Expiration  8/31/89 
Module :  Parental  Location 


PL-1.  We  would  like  to  interview  your  (PARENT)  regarding  (his/her) 

thoughts  about  future  plans  and  possibilities  for  you.  Please 
give  me  (his/her)  name  and  telephone  number. 


(NAME) 

(  )  (  )  -  (  ) 
AREA  EXCHANGE  LOCAL 


PL-2.  Think  now  about  the  possibility  of  joining  the  Armed  Services  in 
the  future.  How  important  is  your  (PARENT) ’s  advice  in  your 
decision  about  serving  in  the  military.  Is  it. . . 


very  important .  1 

somewhat  important,  . 2 

neither  important  nor  unimportant,..  3 

somewhat  unimportant,  or .  4 

very  unimportant?  .  5 

REFUSED  .  -7 

DON’T  KNOW  . -8 
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Chapter  5.  ACOMS  CODEBOOK  CONTENTS  AND  CONVENTIONS 


The  ACOMS  codebook  contains  all  variables  present  in  the 
ACOMS  SAS  datafiles.  The  codebook  provides  the  analyst  with  a 
guide  to  the  ACOMS  survey  data  files.  The  codebook  should  be 
used  during  analyses  to;  (1)  answer  simple  questions  based  up 
the  unweighted  frequency  of  response;  (2)  perform  analyses  on  a 
variable's  distribution  to  select  appropriate  analyses  or  to 
determine  appropriate  category  combination;  and  3)  guide  the  use 
of  operational,  weighting,  and  segmentation  variables. 


Types  of  Variables  Found  in  the  Codebook 

The  ACOMS  survey  data  file  contain  questionnaire  variables 
and  non-questionnaire  variables.  Non-questionnaire  items  include 
segmentation  variables  which  describe  or  define  the  characteris¬ 
tics  of  the  respondent,  weighting  variables,  geographic  boundary 
variables,  and  operational  variables  (such  as  randomization 
variables  and  consistency  check  variables) . 

Questionnaire  Variables.  Questionnaire  variables  contain 
data  keyed  from  interview  responses. 

Segmentation  Variables.  Segmentation  variables  are  special 
variables  that,  (1)  describe  the  respondent  in  terms  of  special 
interest  to  the  Army  (e.g.,  whether  the  respondent  would  be 
included  in  YATS) ;  and  (2)  describe  how  the  respondent  was 
selected  into  the  sample  in  cases  where  special  sub-sampling 
rules  apply.  For  example,  in  the  ACOMS  sample,  1  in  5  females 
are  selected  for  an  extended  interview.  The  variable  FEMSAMP 
contains  a  one  if  the  household  has  been  designated  as  eligible 
for  interviews  with  females,  and  a  value  of  two  if  not.  These 
variables  and  their  origin  are  documented  in  the  ACOMS  codebook 
notes. 


Weighting  Variables.  Weighting  variables  are  applied  to, the 
ACOMS  sample  during  statistical  procedures  to  (1)  compensate  for 
unequal  probabilities  of  selection;  (2)  adjust  for  undercoverage 
and  non-response  in  the  sample  frame;  and  (3)  adjust  for  complex 
instrument  branching  (sampling  of  modules  and  questions)  that 
occur  throughout  the  ACOMS  instrument.  A  more  complete 
discussion  of  weighting  variables  and  their  application  during 
statistical  analyses  can  be  found  in  Chapter  6. 

Geographic  Boundary  Variables.  Geographic  boundary 
variables  are  variables  that  describe  the  location  of  the 
respondent's  residence  in  terms  of  geographic  boundaries  that  are 
of  particular  interest  to  the  Army.  For  example,  BRIGBATT  is  a 
variable  that  contains  the  respondent's  USAREC  recruiting  brigade 
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and  battalion.  These  variables  are  coded  from  the  respondent's 
area  code  and  county  of  residence. 

Operational  Variables — Randomization.  The  CATI  system 
generates  random  numbers  which  are  used  throughout  the  ACOMS 
instrument  to  randomize  the  presentation  of  lists  and  the 
selection  of  rotation  modules  and  sections.  Randomization 
variables  contain  random  numbers  and  have  the  letters  RAND  as  the 
first  four  letters  in  the  variable  name. 

Operational  Variables — Consistency  Checks.  Consistency 
checks  are  used  to  check  critical  information  for  consistency. 

For  example,  in  the  EE  section,  age  is  checked  against  years  of 
education  completed.  If  years  of  education  is  more  than  two 
years  at  variance  from  expected,  the  respondents  are  asked  to 
verify  information  that  the  interviewer  has  recorded.  The  value 
of  either  variable  may  be  changed,  or  the  information  can  remain 
on  the  data  base  with  the  cati  check  variable  reflecting 
inconsistent  data. 


Missing  Values 

Missing  value  codes  appear  within  a  variable  if  a  question 
is  inapplicable,  refused,  or  if  the  respondents  response  is 
"don't  know".  Respondents  who  are  not  part  of  the  sub-population 
for  a  particular  variable  have  a^code  of  inapplicable  (-1)  for 
that  variable  in  the  data  files. 


*  "Inapplicables"  are  noted  in  the  other  forms  of  documentation 
in  two  different  ways.  Sub-population  notes  in  the  Annotated 
Questionnaire  document  the  sub-population  receiving  that 
particular  question.  Respondents  not  receiving  that  question 
will  have  values  of  Inapplicable  in  the  codebook. 

In  the  Question  Bank,  "missing  if"  notes  in  the  last  column 
document  the  sub-population  not  receiving  that  particular 
question.  Therefore,  respondents  who  satisfy  logic  statements 
found  in  the  "Missing  if"  notes  will  have  Inapplicable  values 
stored  in  corresponding  variables  in  the  codebook,  while  those 
not  satisfying  the  logic  statements  will  have  valid  values. 


44 


However,  missing  values  themselves  are  represented 
differently  in  the  OS  datafiles  and  the  SAS  data  set.  The 
following  is  a  crossreference  of  missing  value  codes. 


Missina  Value 

SAS 

OS 

Question  Bank; 

Annotated 

Questionnaire 

Inapplicable 

• 

-1 

-1 

Refused 

.R 

-7 

-7 

Don't  Know 

.D 

-8 

-8 

Not  Ascertained 

.N 

-9 

-9 

"Not  ascertained”  represents  situations  where  questions 
should  have  been  asked  but  were  not.  Although  these  situations 
are  rare  in  a  CATI  interview,  they  do  occur  when  an  interviewer 
miss-keys  a  response  and  discovers  the  error  after  it  is  too  late 
to  back  up  and  rekey.  Data  preparation  staff  correct  the  error 
and  code  all  variables  which  should  have  a  valid  response  but 
were  inadvertently  skipped  a  -9,  or  not  ascertained. 


Codebook  Layout 

For  each  variable,  the  codebook  contains  an  order  number, 
the  variable  name,  the  variable  type,  the  length  of  the  variable, 
the  variable  format,  a  variable  label,  value  labels,  unweighted 
frequencies,  and  special  notes. 

Figures  5.1  is  an  example  page  of  the  ACOMS  Codebook,  and 
Table  5.1  lists  key  features. 

Order  Number.  (Figure  5.1,  #1)  The  order  number  corresponds 
to  the  order  of  the  variable  on  the  SAS  data  file.  Variables  are 
sorted  by  questionnaire  module,  and  by  order  of  administration  or 
calculation  within  modules. 

Variable  Name.  (Figure  5.1,  #2)  The  variable  names 
correspond  to  the  variable  names  which  appear  in  the  annotated 
hardcopy  instrument  and  the  Question  Bank.  Variable  names  have 
been  designed  so  that  they  identify  the  respondent  and  the  as 
well  as  describe  briefly  the  variable  content.  Variable  names 
begin  with  the  letter  ”Y”  or  ”P”.  The  letter  ”Y”  indicate  youth 
respondents  while  the  letter  "P”  indicate  parental  respondents. 
The  remainder  of  the  variable  name  represents  the  essence  of  the 
variable’s  contents.  For  example,  the  variable  "YTVWATCH” 
contains  a  code  for  whether  or  not  the  youth  watches  TV. 

Variable  Type.  (Figure  5.1,  #3)  Each  variable  has  an 
associated  variable  type.  The  type  can  be  either  numeric  or 
character.  In  general,  variables  upon  which  calculations  will  be 
performed  will  be  numeric  variables.  Variables  which  will  not  be 
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Table  5.1 


1)  Order  number 

2)  Variable  name 

3)  Variable  type 

4)  Variable  length 

5)  Format 

6)  Variable  label 

7)  Response  code 

8)  Value  labels 

9)  Unweighted  frequency 

10)  Percentage  of  total  cases 

11)  Notes 


ruTHMAIN  COOeaOOK  FOR  Q37-1  (Oct/  Nov/  Dec  36) 


Page  C-21 


ORDER  VARIABLE  TTPE  LENGTH  FORMAT  LABEL 


This  is  a  preliminary  total/  based  on  the  response  to  SC-5. 

In  some  cases/  respondents  nay  remember  additional  youths 
during  the  enumeration  process^  or  it  may  turn  out  that  one 
or  more  of  the  youths  they  counted  for  SC-j  were  actually  not 
in  tne  1i-Z4  age  range.  TOUThToT^  houever/^  is  not  adjusted 
liihen  such  situations  occur. 

75  MAlEFcM 


76  MALcTOT 


This  is  the  actual  response  given  to  SC-7/  and  as  such  is  a 
preliminary  total.  For  a  more  accurate  count#  use  the 
variable  FMALcTOT#  which  is  adjusted  for  any  corrections  made 
during  the  enumeration. 


num 


Inapplicable 
MALE 
FEMALE 


SCO  IS  THIS  PERSON  MALE  OR  FEMALE 


120i 

452 

132 


67.3 

25.3 
7.4 


NUM 

0 

1 

2 

3 

4 

5 

6 


4 


>--\SC7  HOW  MANY  MALES  AGED  13  TO  24 


197 

979 

414 

147 

3Q 

17 

3 


11.0 
54.8 
23^2 
3.2 
1  .7 
1  .U 
0.2 


Figure  5.1 
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subject  to  calculation  will  be  character  variables.  For  example, 
ADI  code  is  a  character  variable  since  a  "Mean  ADI"  has  no 
analytic  meaning.  Most  variables  coded  from  interview  responses 
have  a  numeric  type. 

Variable  Length.  (Figure  5.1,  #4)  The  variable  length  is  a 
number  describing  the  number  of  positions  the  values  of  that 
variable  occupy  on  the  data  record. 

Format.  (Figure  5.1,  #5)  The  variable  format  indicates  a 
standard  format  if  one  has  been  used.  Standard  formats  are  used 
to  associate  value  labels,  variable  types,  and  variable  lengths 
for  many  variables  at  one  time.  For  example,  many  variables  have 
"YES”  and  "NO”  as  their  primary  response  codes.  The  format 
"YESNO"  provides  value  labels,  variable  types,  and  variable 
lengths  for  all  variables  who's  responses  consist  primarily  of 
"YES"  and  "NO". 

Variable  Label.  (Figure  5.1,  #6)  Variable  labels  contain 
descriptive  information  about  the  contents  and  origin  of  the 
values  within  the  associated  variable.  Survey  response  variables 
will  always  contain  the  screen  name  of  the  screen  form  which  the 
variable  is  coded.  The  remainder  of  the  label  is  a  description 
of  the  key  concepts  contained  in  the  question. 

Values.  (Figure  5.1,  #7)  The  values  present  in  the  data 
file  are  listed  below  the  variable  type.  Values  which  do  not 
occur  for  that  variable  do  not  appear ;  instead  they  are 
documented  in  the  annotated  questionnaire. 

Value  Labels.  (Figure  5.1,  #8)  Value  labels  for  most  values 
appear  to  the  right  of  the  value.  Value  labels  contain  a 
character  definition  of  the  corresponding  value. 

Unweighted  Frecmencies  and  Percentages.  (Figure  5.1,  #9, 

10)  Unweighted  frequencies  appear  to  the  right  of  the  variable 
label.  Unweighted  frequencies  are  the  frequency  of  that  value's 
occurrence  in  the  data  file,  uncorrected  for  population 
characteristics.  Percentage  of  total  observations  appear  to  the 
right  of  the  frequencies. 

Notes.  (Figure  5.1,  #11)  Many  of  the  variables  in  the 
Codebook  have  notes  listed  below  the  unweighted  frequencies  which 
describe  the  derivation  of  the  variables.  These  notes  have  been 
written  for  operational  and  segmentation  variables. 
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Chapter  6.  A  GUIDE  TO  WEIGHTS  AND  STANDARD 
ERRORS  FOR  ACOMS  SURVEY  DATA 


ACOMS  data  are  collected  using  a  sample  design  which  selects 
youth  at  varying  rates  depending  upon  their  demographic  char¬ 
acteristics.  As  a  consequence,  a  fairly  complex  weighting 
procedure  was  implemented  in  order  to: 

e  Compensate  for  unequal  probabilities  of  selection;  and 

•  Adjust  for  undercoverage  and  nonresponse  in  the  sample 
frame. 

In  addition,  the  weighting  procedure  adjusts  for  branchings 
(sampling  of  modules  and  questions)  that  occur  throughout  the 
ACOMS  instrument.  For  example,  among  the  non-core  modules  in  the 
questionnaire,  youth  are  administered  only  a  sample  of  the  avail¬ 
able  modules.  In  a  like  manner,  within  the  Perceptions/Beliefs 
(P/B)  module,  only  a  subsample  of  the  available  questions  are 
asked  of  any  youth.  Sample  weighting,  then,  adjusts  both  for 
factors  associated  with  the  selection  of  ACOMS  respondents  and  the 
selection  of  questions  asked  of  respondents. 

Due  to  the  complex  nature  of  the  ACOMS  sample  design  and  its 
consequences,  analysts  are  cautioned  in  the  use  of  standard 
statistical  packages  (e.g. ,  SAS,  BMDP,  SPSSj^,  etc.)  to  perform 
analyses  on  the  ACOMS  data.  Unless  the  data  are  analyzed  in  a 
manner  which  takes  into  account  (adjusts  for)  the  ACOMS  sample 
design,  serious  biases  can  be  introduced  and  misleading  results 
obtained.  For  this  reason,  we  provide  the  following  recommenda¬ 
tions  regarding  the  analysis  of  ACOMS  data: 

•  All  analysis  of  ACOMS  data  should  be  performed  using 
weighted  data;  and 

•  All  tests  of  significance  should  be  computed  using  the 
technique  of  balanced  repeated  replications  (BRR) . 

In  the  sections  which  follow,  brief  conceptual  descriptions 
of  the  ACOMS  weighting  design  approach  and  the  standard  error 
estimation  are  provided;  further,  guidelines  will  be  provided  for 
the  use  of  weighted  data  and  the  BRR  methodology. 


ACOMS  Sample  weighting 

Overview  of  Weighting  Design.  Sample  weighting  for  ACOMS 
data  is  accomplished  in  three  steps.  The  first  two  steps  involve 
computation  of  weights  to  compensate  for  unequal  probabilities  of 
selection  at  the  household  and  the  person  level.  The  third  uses 
post-stratification  (also  referred  to  as  ratio-estimation)  to 
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compute  weights  that  adjust  for  sample  nonresponse,  and  uncoverage 
of  nontelephone  households,  as  well  as  to  reduce  sampling  error. 
The  following  gives  a  brief  description  of  each  step. 

Sampling  Rate  Adjustments  at  the  Household  Level.  Households 
have  different  probabilities  of  selection  in  the  modified  Waksberg 
method.  In  this  approach,  a  constant  number  of  telephone  numbers 
per  cluster  (rather  than  of  households  as  in  the  standard  method) 
is  selected.  As  a  result,  the  rate  at  which  a  household  is 
sampled  depends  on  the  proportion  of  telephone  numbers  that  are  in 
households  in  the  cluster  in  which  the  household  is  located.  To 
avoid  potential  biases,  a  weight  will  be  attached  to  each  cluster 
which  is  the  average  number  of  sample  households  per  cluster 
divided  by  the  number  found  in  the  particular  cluster. 

Furthermore,  households  with  two  telephones  have  twice  the 
chance  of  selection.  Thus,  they  will  be  given  a  weight  of  1/2  to 
adjust  for  this  overrepresentation. 

Sampling  Rate  Adjustments  at  the  Person  Level.  The  ACOMS 
survey  design  calls  for  sampling  various  population  subgroups  at 
different  rates.  Hispanic  males  will  be  oversampled  and  females 
will  be  undersampled.  Weighting  will  be  done  to  adjust  for  these 
unequal  probabilities  of  selection. 

The  combined  sample  adjustment  weight  for  each  individual 
computed  using  these  three  steps  is  then  appended  to  the  survey 
data  file. 

Post-Stratification.  Post-stratification  will  be  used  to 
reduce  sampling  error,  to  minimize  biases  arising  from  the  fact 
that  nonrespondents  may  be  different  from  those  who  respond,  and 
to  adjust  for  nontelephone  households  missing  from  the  sampling 
frame.  Post-stratification  will  be  accomplished  by  superimposing 
weights  on  the  first  two  stages  of  weighting  that  will  create 
agreement  between  ACOMS  tabulations  and  Census  data  on  the  total 
population  by  age,  sex,  race,  and  Spanish  heritage. 

The  combined  sample  adjustment  weight  for  each  individual 
computed  using  these  three  steps  is  then  appended  to  the  survey 
data  file. 

Guidelines  for  the  Use  of  Weighted  ACOMS  Data.  The  necessity 
of  using  weights  in  the  analysis  of  ACOMS  data  is  illustrated  by 
the  following  example.  Since  males  and  females  were  selected  at 
different  rates  for  inclusion  in  the  ACOMS  sample,  a  simple  (i.e., 
unweighted)  frequency  on  sex  for  Quarter  1  yields  the  following 
results: 
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Table  6.1 


Unweighted  Distribution  for 


Males  and  Females- 

-Quarter  1 

Sex 

Percentage 

Male  (PMS+SMS) 

81.8 

Female 

18.2 

Though  this  finding  correctly  reflects  sample  percentages,  it  does 
not  adequately  describe  the  population  to  which  ACOMS  generalizes 
(16  to  24  year  old  youth  who  have  neither  served  nor  contracted  to 
serve  in  the  Armed  Forces  and  have  not  yet  graduated  from  a  4 -year 
college) .  To  provide  generalizable  findings,  the  data  must  be 
weighted.  Table  6.2  presents  the  weighted  distribution  on  sex  for 
ACOMS  Quarter  1  data. 


Table  6.2 

Weighted  Distribution  for 


Males  and  Females- 

-Quarter  1 

Sex 

Percentage 

Male  (PMS+SMS) 

48.2 

Female 

51.8 

The  actual  weighting  of  the  data  for  analysis  is  accomplished 
by  inserting  a  weight  statement  in  the  computer  program  being  run 
and  identifying  the  weight  to  be  used  during  analysis. 

The  identification  of  which  weight  to  use  is  determined  by 
the  variables  being  analyzed.  Three  levels  of  weights  are  avail¬ 
able.  They  are: 

e  A  weight  associated  with  core  modules  (1  weight 
variable) ; 

•  Weights  associated  with  the  non-core  or  rotating  modules 
(3  weight  variables) ;  and 
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•  Weights  associated  with  the  Perceptions/Beliefs  module 
(10  weight  variables). 

In  all,  there  are  14  sample  adjustment  weights  available  for 
analysis  purposes.  Table  6.3  provides  the  variable  names  for 
these  weights  and  identifies  the  module(s)  or  referents  (i.e., 
active  Army,  ROTC,  ARNG,  USAR,  Navy,  Marines,  Air  Force,  Military 
Service  generally,  college,  and  work)  within  the  P/B  module 
associated  with  each  weight. 

Generating  Frecmencies .  The  selection  of  which  weight  to  use 
during  analysis  of  particular  variables  can  generally  be  obtained 
from  Table  6.3.  If,  for  example,  an  analyst  wished  to  estimate 
the  percentage  of  16-24  year  old  youth  who  are  definitely  or 
probably  likely  to  serve  in  the  military  in  the  next  few  years 
(IP-7) ,  the  appropriate  weight  variable  is  FULLWGHT  because 
question  IP-7  is  in  a  core  module  (Intentions  and  Propensity) . 
Conversely,  if  interest  centered  on  the  percentage  of  youth  who 
agree  completely  that  the  Army  Reserve  offers  an  opportunity  to 
develop  leadership  skills  (YVLEADER) ,  the  weight  variable  WGHTPEV 
would  be  used  as  the  question  is  drawn  from  the  reserve  referent 
in  the  Perceptions/Beliefs  module. 
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Table  6.3 


Sample  Adjustment  Weights  Associated  with 
Survey  Modules  and  Module  Referents 


Weight 

Module (s)  Referent 

Variable 

Education  and  Employment 
Intentions  and  Propensity 
Behaviors 

Core 

Importance  of  Attributes 

Knowl edge-Reca 1 1 

Attitude  Toward  Army  Ads 
Demographics 

Social  Influences* 

FULLWGHT 

Media  Habits 

WGHTMA 

Rotating 

Knowledge-Slogan  Recognition 

WGHTKS 

Knowledge-Awareness 

WGHTKA 

Active 

WGHTPEA 

Reserve 

WGHTPEV 

National  Guard 

WGHTPEG 

Air  Force 

WGHTPEF 

Perceptions/ 

Marine  Corps 

WGHTPEM 

Beliefs 

Navy 

WGHTPEN 

Military 

WGHTPES 

Civilian  Job 

WGHTPEW 

College 

WGHTPEC 

ROTC/Officer 

WGHTPER 

Crosstabulations .  The  determination  of  the  appropriate 
weight  to  use  for  crosstabulations  is  somewhat  more  complex.  If, 
for  example,  the  analyst  wished  to  produce  a  table  crossing  a 
Knowledge-Awareness  variable  with  one  from  the  P/B  module,  which 
weight  would  be  used? 

Since  each  respondent  has  a  known  probability  of  being 
selected  for  the  Knowledge-Awareness  module  and  a  known  probabil¬ 
ity  of  being  asked  P/B  questions,  analysts  can  calculate  the  joint 
probability  of  a  respondent  being  selected  for  administration  of 
both  questions  of  interest.  Weighting  factor  variables  are  pro¬ 
vided  on  the  ACOMS  database  for  this  purpose.  Table  6.4  displays 
the  weighting  factor  variables  for  each  rotating  module  and 
Perceptions/Beliefs  referent.  Note  that  no  weighting  factor  is 
included  for  the  core  modules.  This  is  because  there  is  no 
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selection  or  sampling  from  these  modules;  all  youth  interviewed 
are  administered  the  core  modules. 


Table  6.4 

Weighting  Factor  Variables  Associated  with 
Rotating  and  Perceptions/Beliefs  Modules 


Modules/Referents 

Weighting 

Factor 

Variables 

Media  Habits 

WFACMH 

Rotating 

Knowledge-Slogan  Recognition 

WFACKS 

Knowledge-Awareness 

WFACKA 

Active 

WFACPEA 

Reserve 

WFACPEV 

National  Guard 

WFACPEG 

Air  Force 

WFACPEF 

Perceptions/ 

Marine  Corps 

WFACPEM 

Beliefs 

Navy 

WFACPEN 

Military 

WFACPES 

Civilian  Job 

WFACPEW 

College 

WFACPEC 

ROTC/Of f icer 

WFACPER 

In  practice,  the  weighting  factors  will  only  be  used  for  a 
fraction  of  crosstabulations.  The  weights  in  Table  6.4  will  be 
used  directly  when: 

•  The  two  crossing  variables  are  drawn  from  the  same 
module  (or  referent  in  the  case  of  Perceptions/Beliefs) ; 
and 

•  One  variable  is  from  a  core  module. 

In  the  first  case,  the  module  or  referent  weight  is  used;  in  the 
second,  the  noncore  weight  is  inserted  in  the  weight  statement. 

In,  however,  variables  are  drawn  from  two  different  rotating 
modules,  two  different  P/B  referents,  or  one  rotating  and  one 
Perceptions/Belief  referent,  weighting  factors  must  be  used.  The 
computation  of  the  required  weight  in  these  circumstances  is 
straight  forward.  A  new  weight  variable  is  computed  which 
multiplies  the  two  associated  weighting  factors  together  and  then 
multiplies  this  product  by  the  total  sample  weight  (FULLWGHT) . 
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Figure  6.1  summarizes  the  weights  to  be  used  or  calculated 
for  crosstabulations.  In  this  figure.  Factor  1  and  Factor  2 
denote  the  weighting  factors  associated  with  the  first  and  second 
variable,  respectively. 


First  Variable  Module 

Core 

Rotating* 

Perceptions/ 

Beliefs** 

Core 

FULLWGHT 

Rotating  Weight 

P/B  Weight 

it 

Rotating 

Rotating 

FACTl*  FACT 2* 

FACTl*  FACT2* 

Weight 

Weight 

FULLWGHT 

FULLWGHT 

Perceptions/ 

Beliefs** 

P/B  Weight 

FACTl*  FACT2* 
FULLWGHT 

FACTl*  FACT2* 
FULLWGHT 

*If  both  variables  are  drawn  from  the  same  module,  use  the 
module's  sample  adjustment  weight. 

**If  both  variables  are  drawn  from  the  same  P/B  referent,  use 
the  referent's  adjustment  weight. 


Figure  5.1.  Sample  Adjustment  Weight  Selection 
of  Crosstabulations 


In  SAS,  the  following  code  would:  (1)  compute  the  new 
weight,  and  (2)  produce  a  table  where  knowledge  about  Army  educa¬ 
tional  benefits  (Knowledge-Awareness  YKAEARN)  are  crossed  with 
perceptions  about  Army  opportunities  for  obtaining  money  for 
education  (Perceptions/Beliefs  -  YACASHED) . 

DATA  NEW; 

SET  ACOMS.DAT; 

NUW6HT  =  WFACFEA  *  WFACKA  *  FULLW6HT; 

PROC  FREQ; 

TABLES  YKAEARN  *  YACASHED; 

WEIGHT  NUWGHT; 
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The  data  step  computes  a  new  variable,  NUWGHT,  which  is  the 
product  of  the  two  appropriate  weighting  factors  and  the  total 
sample  weight,  FULLWGHT.  This  weight  is  then  referenced  in  the 
table  request. 


Standard  Error  Estimation  for  AC0M8-BRR 

Standard  methods  of  computing  variance  and  confidence  inter¬ 
vals  and  analyzing  statistical  models  requires  the  assumption  that 
data  are  from  simple  random  samples,  this  requirement  is  not  met 
in  ACOMS  since  it  was  determined  cost  effective  to  select  samples 
through  a  complex  multi-stage  design  (e.g.,  involving  stratifica¬ 
tion  and  clustering  of  units) ,  rather  than  through  simple  random 
sampling.  Were  conventional  methods  for  variance  and  standard 
error  estimation  used  on  ACOMS  data,  serious  biases  could  be 
introduced  and  misleading  results  obtained. 

Application  of  BRR  to  Complex  Samples.  To  compute  standard 
errors  for  the  ACOMS  data,  BRR  should  be  used.  A  variant  of  this 
method  was  first  used  by  the  Census  Bureau  for  variance  calcula¬ 
tions  for  its  Current  Population  Survey  about  25  years  ago.  The 
methodology  was  subsequently  improved  and  is  now  used  extensively 
by  all  of  the  major  Federal  statistical  agencies.  Westat  also 
uses  it  for  most  of  its  large-scale  studies. 

Westat  has  a  general-purpose  computer  program  available  for 
balanced  repeated  replication  that  will  be  used  for  ACOMS.  The 
software  is  known  as  PROC  WESVAR  and  will  be  presented  later  in 
the  training  session. 

Using  WESVAR  as  a  BRR  technique  requires  the  drawing  of  a  set 
of  random  subsamples  from  the  full  ACOMS  sample.  Each  subsample 
(68  are  drawn  for  ACOMS)  contains  one-half  the  cases  of  the  full 
sample.  The  same  principles  of  selection,  clustering,  and  strati¬ 
fication  used  for  the  full  sample  are  used  in  each  subsample. 

Each  subsample  is  referred  to  as  a  replicate. 

The  BRR  method  for  estimating  the  standard  error  of  a 
percentage,  for  example,  is  based  on  computing  an  estimate  of  the 
percentage  from  each  replicate,  and  then  computing  the  variance 
between  those  estimates  and  the  full  sample  percentage  estimate. 
Symbolically,  let 

P_  Denote  the  estimate  of  the  percentage  from 
^  replicate  g. 

P  Denote  the  estimate  of  the  percentage  based  on 
the  full  sample. 

m  Denote  the  number  of  replicates  in  the  balanced 
repeated  set. 
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Then  an  estimate  of  the  sampling  variance  of  p  is 

1  m 

(S  )2  =  -  (Pg  -  P)2 

^  m  g=l  ^ 

The  convenience  of  this  approach  is  that  the  same  estimator 
is  used  for  the  total  sample  and  for  each  replicate,  and  variance 
estimates  are  readily  computed  by  a  simple  procedure. 

Furthermore,  the  same  procedure  is  applicable  to  any  statis¬ 
tic  desired,  such  as  ratios  estimates,  regression  coefficients 
from  a  multivariate  regression  or  other  complex  statistics,  as 
well  as  to  simple  estimates  of  percentages  or  means.  This  kind  of 
estimator  can  be  applied  to  statistics  based  on  separate  analytic 
groups  and  also  subpopulations  within  those  groups.  Thus,  sepa¬ 
rate  variance  programs  are  not  required  for  different  statistics. 

Guidelines  for  the  Use  of  BRR.  In  this  section,  the  discus¬ 
sion  of  the  BRR  methodology  is  restricted  to  sample  estimates  of 
population  totals,  means,  proportions  (percentages) ,  differences 
in  proportions,  etc.  For  these  estimates,  the  steps  required  for 
computing  their  standard  errors  and  determining  statistical 
significance  are  given.  The  computation  of  standard  errors  for 
crosstabular  and  multivariate  statistics  such  as  regression  or 
factor  analyses  is  not  covered  here.  For  computation  of  standard 
errors  for  more  complex  statistics,  the  reader  is  referred  to 

_ .  These  will  be  topics  for  future 

training  sessions. 

In  application,  the  technique  is  operationalized  as  follows: 
(1)  the  (weighted)  estimate  of  a  proportion  is  computed  from  the 
full  sample,  (2)  samples  are  selected  from  the  full  sample  (for 
ACOMS  68  samples  are  drawn,  each  having  half  the  number  of  cases 
in  the  full  sample) ,  (3)  an  estimate  of  the  proportion  is  computed 
for  each  half-sample,  and  (4)  the  variance  of  the  half-sample 
estimates  about  the  full  sample  estimate  is  computed.  Notation- 
ally,  this  process  can  be  expressed  for  ACOMS  as: 

1  68 

Var  (Pbrr)  =  68  *  (Ph  -  Pf)2 


where  Var  (Prrr)  stands  for  the  BRR  variance  estimate  of  Pf,  P^ 
stands  for  the  68  half-sample  estimates,  and  P^  for  the  full 
sample  estimate  of  the  proportion. 

BRR,  then,  uses  its  own  sample  design  (as  reflected  in  the 
half-samples)  to  overcome  the  difficulties  associated  with  complex 
samples  and  yields  relatively  simple  (computationally)  estimates 
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of  variance  and  so  confidence  intervals  and  statistical 
significance . 

Use  of  BRR.  The  use  of  the  BRR  methodology  for  computing 
variances  and  evaluating  the  statistical  significance  of  estimated 
sample  proportions  or  their  differences,  for  example,  is  less  com¬ 
plex  than  determining  what  weight  to  use  in  a  crosstabulation.  As 
in  the  case  of  both  frequency  and  crosstabulation  runs,  though, 
attention  must  be  paid  to  the  variable  selected  for  analysis. 

The  ACOMS  data  file  contains  all  the  variables  needed  for 
estimating,  for  example,  the  variance  of  a  sample  estimate.  Using 
PROG  WESVAR,  the  following  code:  (1)  computes  a  new  variable, 
ANGPROB  (the  proportion  of  youth  responding  that  they  will 
probably  or  definitely  serve  in  the  Army  National  Guard) ,  and 
(2)  produces  estimates  of  the  standard  error  of  this  proportion  as 
well  as  its  upper  and  lower  95%  confidence  bounds. 

DATA  NEW; 

SET  ACOMS.DAT; 

IF  YPR0BAN6  =  1  OR 

yPROBANG  =2  THEN  PR0BAN6  =  100; 

ELSE  PR0BAN6  =  0; 

COUNT  =  i; 

PROC  WESVAR  DATA  =  NEW; 

WEIGHT  PDLLWGHT  REPL1-REPL68 ; 

VAR  COUNT; 

COMPUTE  ANGPROB  =  PROBANG/COUNT; 

The  data  set  begins  the  computation  of  the  new  variable  and 
computation  is  completed  by  WESVAR.  Note  that  in  the  WEIGHT 
statement  REPLl  through  REPL68  are  placed  following  FULLWGHT. 
These  are  the  68  replicate  weights  required  for  BRR  estimation. 

This  example  has  drawn  from  a  core  module — Intentions  and 
Propensity.  As  in  sample  weighting  adjustment,  BRR  is  somewhat 
more  complex  in  the  case  of  the  rotating  and  Perceptions/Beliefs 
modules.  In  these  circumstances  the  following  code  must  be 
inserted  in  the  DATA  step. 

DO  1  =  1  to  68; 

REPR  {i}  =  WFAC###  *  REPL{i}; 

END; 

These  statements  use  the  weighting  factors  described  earlier 
to  scale  the  replicate  weights  for  use  with  rotating  and  P/B  mod¬ 
ules.  Where,  in  this  example,  WFACT###  is,  it  should  be  replaced 
by  the  appropriate  weighting  factor.  In  the  WESVAR  WEIGHT  state¬ 
ment  ,  then 


REPRl  -  REPR68  should  be  used. 
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While  the  steps  described  in  this  section  require  careful 
attention  to  the  use  of  appropriate  weights,  they  are  opera¬ 
tionally  easy  to  accomplish. 
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ACOMS 


CODEBOOK  — 
(Oct,  Nov,  &.  Dec  86) 


QST—  1 


YUTHMAIN  CODgaOOK  FOR  Q87-1  <Oct^  Nov#  Oec  86) 


ROER  VARIABLE  TYPE  LENGTH 


FORMAT 


1  CASEIO  CHAR  3  SCHAR 
OTHER 


LABEL 


HOUSEHOLD  ID  NUMBER 
1787  10U.0 


Pag*  C“1 


CASEIO  is  an  eight-digit  household  identifier.  Ail  analytic 
ACOMS  data  files  are  sorted  by  the  variables  CASEIO  and 
fUTHNUM.  The  first  two  digits  of  CASEIO  indicate  the 
year/month  of  sampling  (not  necessarily  interviewing)  -  01  = 
Octooer  1936#  OZ  *  November  1936#  etc.  Therefore#  each 
household  throughout  the  duration  of  ACOMS  will  have  a  unique 
value  for  CASEIO.  Note  that#  although  files  are  sorted  oy 
CASEIO#  the  values  for  this  variable  are  not  necessarily 
consecutive. 


2  rUTHNUM  CHAR  2  SCmAR  YOUTH  10  NUMBER 


01 

02 

03 

04 

05 

06 


029  35.2 

928  51.9 

186  10. 4 

29  1  .6 

11  0.6 

4  0.2 


The  two-digit  variable  YUTHNUM  uniquely  ioentifies  each 
enumerated  youth  within  a  household.  A  value  of  01  indicates 
that  the  youth  was  also  the  respondent  for  the  household 
screener#  a  higher  value  indicates  that  someone  else  in  the 
household  responded  to  the  screener.  Although  the  enumeration 
process  normally  takes  place  in  descending  order  by  age# 
respondents  may  get  things  out  of  order#  or  may  list  someone 
who  turns  out  not  to  be  within  the  13-24  age  range  desired. 
Thus#  no  assumptions  about  total  number  of  youth  in  the 
householo#  or  about  age  ordering#  should  be  made  based  on 
YUTHNUM. 


3  SELYYMM  MUM  4  YYMMNUM  YEAR  AND  MONTH  HH  SELECTED  INTO  SAMPLE 


8610  OCTOBER  1986 

8611  NOVEMBER  1986 

3612  DECEMBER  1986 


678  37-9 
657  36.8 
452  25.3 


Note  that  this  is  the  month  of 
necessarily  the  interview  date 
YMAINOAT). 


sampling  and  is  not 

(for  which  see  the  variable 


ruTrtMAiN  COOESOOK  FOR  Q37-1  (Octx  Novx  Oec  86) 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


4  SCRNOATE  CHAR  6  iCHAR  DATE  OF  SCRcENER 

.  inapplicable  21  1.2 

OTHER  1766  98.8 

This  variable  is  stored  in  the  format  YYMMOD.  For  the  first 
quarter  of  ACOrtS  data  collection  187«1)^  exact  date  of 
screening  is  unavailable  tor  a  feui  households  that  completed 
screeners  during  the  first  several  days  of  data  collection. 

5  YMAINOAT  CHAR  6  SCHAR  OATE  OF  MAIN  INTERVIEW 

OTHER  1787  100. 0 

This  variable  is  stored  in  the  format  YYMHOO. 


6  SVERSION  NUM  2  5CREENER  VERSION  NUMBER 

1  1787  100.0 

7  MVERSION  NUM  2  MAIN  INTERVIEW  VERSION  NUMBER 

1  1787  100.0 

8  TARGYUTH  CHAR  2  $CHAR  YUTHNUM  TARGET  Y  FOR  PARENTAL  INTERVIEW 


UU 

01 

02 

03 

04 

OS 

07 


635  35.4 

349  19.5 

560  31.7 

178  10.0 

43  2.4 

16  0.9 

2  0.1 


This  variable  indicates  shich  youth  in  the  household  (if  any) 
is  selected  to  be  the  subject  (“target**)  of  a  parental 
interviee.  A  value  of  00  for  TARGYUTH  indicates  that  none  of 
the  youth  in  the  household  were  targeted  for  a  parent 
interview.  If  TARGYUTH  is  equal  to  YUTHNUM^  the  current  youth 
was  selected  to  be  the  target  of  a  parental  interview.  If 
TARGYUTH  is  nonzerov  but  is  not  equal  to  YUTHNUM^  some  other 
eligible  youth  in  the  household  was  selected  to  be  the  target 
of  the  parental  interview.  Note  that  selection  as  a  target 
youth  does  not  guarantee  that  a  parental  interview  will 
actually  be  conducted  ***  the  parent  may  be  deceaseds  the 
youth  may  not  know  his/her  whereabouts^  or  he/she  may  not 
respond. 
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OkDcR  VARIABLE  TlTPE  LENGTH  FORMAT  LABEL 


13  PANELPET  NUM  2  PEPANSL  fOUTM  SAMPLE  SUBGROUP  FOR  ANALYSIS 


1 

CURRENT  JR  i  SK 

144 

8.1 

2 

CURRENT  FR  (4  SO 

246 

15.6 

3 

STONTS  COL  BOUND 

4  4u 

24.6 

4 

STDTS  WORK  BOUND 

lie 

6.2 

5 

W/OIPL  NOT  ENROL 

467 

26.1 

6 

W/  NO  DIPLOMA 

238 

13.3 

7 

JR/SR  NOT  ENROLL 

75 

4.2 

8 

EVcRrONE  ELSE 

67 

3.7 

This  variable  is  usea  to  produce  the  P.MS  subgroups  in  the 
ACOrtS  quarterly  tables. 

14  ECALCAGE  NUM  3  SCV  CALCULATED  AGE  FROM  DATE  OF  BIRTH 


16 

296 

16.6 

17 

264 

14.6' 

18 

215 

12. U 

1  9 

193 

10.8 

20 

195 

10.9 

21 

166 

9.3 

22 

162 

9.1 

23 

157 

8.8 

24 

1  39 

7.8 

15  FAGS 


This  variable  is  set  from  either  date  of  birth  (SC“9)  or  age 
(SC*lO)a  In  a  few  casesr  the  only  age  information  available 
IS  fro*  the  classification  variaole  E13T024  tSC*1tJA).  For 
such  cases^  a  value  for  age  is  imputed  ana  is  stored  in  the 
value  IMP4GE.  This  value  is  then  copied  into  ECALCAGE. 


NUM  2  FAG5FMT 

1  MALE  16-17 

2  MALE  lO-IV 

3  MALE  20-21 

4  MALE  22-24 

5  FEMALE  16- 

6  FEMALE  20- 


AGE  CATEGORIES  FOR 


476 

26 

331 

18 

iOu 

16 

354 

19 

161 

9 

165 

9 

POST-STRATIFICATION 

.6 

.5 

.8 

.8 

.0 

.2 
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ROcR  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


- . 

...... 

* . 

. -  .  .  ...  ■  V  . 

r 

IMPAGE 

NUrt 

2 

IMPUTED 

AGE 

m 

Inapplica  ble 

1784 

99.8 

! 

18 

1 

U.1 

1 

0.1 

23 

1 

0.1 

I 

For 

purposes  of  post-stratification 

and  tabulations#  an  exact 

age 

is  imputed  for  respondents  for 

whom  the  only  age 

information  available  is  an 

age  category  (E13T024#  question 

SC'IGA).  The  imputed  value  tor  age 

is  stored  in  IMPAGE  and  is 

also 

copied  into  ECALCAGE* 

17 

EKACE 

NUM 

2 

RACE  SC19  YOUTH'S  RACE 

.0 

Con't  know 

21 

1.2 

.R 

Ref useo 

4 

0-2 

1 

WHITE 

1308 

554  •  4 

2 

BLACK 

183 

10.2 

3 

ASIAN/PACIFIC  IS 

46 

2.6 

4 

INOIAN/ALASKAN 

25 

1  .4 

IS 

EHISP 

NUM 

2 

YESNO  $€20  IS 

YOUTH 

HISPANIC 

1 

.0 

Don't  knour 

4 

0.2 

.R 

Refused 

3 

0.2 

1 

YES 

208 

11.6 

2 

NO 

1572 

88.0 

19 

YOETHNIC 

NUM 

2 

ETHNIC  025  TYPE  OF  HISPANIC  BACKGROUNO 

m 

Inapplicable 

1579 

88.4 

.0 

Don't  know 

18 

1.0 

.R 

Refused 

3 

0.2 

1 

MEXICAN  AMERICAN 

108 

6.0 

t 

2 

PUERTO  RICAN 

39 

2.2 

3 

OTHER  HISPANIC 

40 

2.2 

20 

RACE1 

NUM 

2 

PSRACE  RACE/ETHNICITY  FOR  POST-STRATIFICATION 

i 

! 

1 

BLACK  NONHISP 

1  74 

9.7 

2 

HISPANIC 

210 

11  .8 

3 

OTHER 

1403 

78.5 

This  variable#  used  tor  post*‘stratif ication#  is  computed  from 
the  variables  EHISP  and  ERACE.  Zn  cases  lahere  missing  data 
prevents  this  calculation#  an  imputed  value  is  determined# 
assigned  to  IMPRACE#  and  copied  into  RAC£1« 
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ORDER  VARiASLc  TYPE  LENGTH  FORMAT  LAScL 


21  IHPRACE  NUM  2  PSRACt  IMPUTED  RACc/ETHNiCiTT 


• 

Inaoplicable 

1777 

99.4 

1 

SLACK  MONHISP 

1 

U.1 

2 

HISPANIC 

2 

U.1 

3 

OTHER 

7 

U.4 

This  variable  is  imputed  for  those  respondents  tor  uihom  tne 
value  RACE1  cannot  be  calculated  because  of  missing  data.  The 
imputed  value  is  stored  in  IMPRACE  and  is  also  copied  into 
RACE1. 

22  FRAME  NUM  2  FRAMFMT  SAMPLE  FRAME  FROM  WHICH  HH  SELECTED 

U  ATliT  1713  V5.9 

1  OONNELLEf  FRAMEI  25  1.4 

2  DONNELLEY  PRAME2  49  2.7 

FRAME  indicates  tne  sample  frame  from  shich  the  household  mas 
actually  selected.  Code  U  indicates  that  the  household  mas 
selected  from  the  main  sample  frame  (ATi&T  tape).  Codes  1  and 
2  indicate  that  the  household  mas  selected  from  one  of  the 
special  frames  establish  to  supplement  Hispanics  (Donnelley 
tape) . 

23  INOONN  NUM  2  INOONNF  CLUSTER  CONTAINED  IN  DONNELLEY  FRAME 

0  NOT  IN  OONN  FRM  1628  Vi .1 

1  DONNELLEY  FRAMcl  69  3.9 

2  DONNELLEY  FRAME2  9U  5.0 

INOONN  indicates  mhether  the  cluster  to  which  the  household 
belongs  can  be  found  in  one  of  the  special  sample  frames 
(Donnelley  tape)  used  to  supplement  Hispanics^  regardless  of 
whether  the  cluster  mas  actually  selected  from  one  of  these 
frames  or  from  the  main  national  sample  frame  (AT8T  tape). 
Codes  1  and  2  indicate  that  the  cluster  can  be  found  in  the 
corresponding  Donnelley  sampling  frame.  A  code  of  0  for 
INDOnN  means  that  the  household's  area  code/exchange  mas  not 
a  part  of  either  Donnelley  frame. 
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RDER  YARIA8LE  TYPE  LENGTH 


Z4  CLUSIO 


NUM  3 

OTHER 


FORMAT 


LASEL 

3  OIGIT  CLUSTER  IDENTIFIER 
1787  100. J 


CLUSIO  uniquely  identifies  each  sample  cluster  Ci.e.#  first 
eight  digits  of  the  household  telephone  number)  within  year 
and  month  of  selection  and  sample  frame.  Thus#  when  taken 
together#  the  three  variables  SELYYMM#  FRAME#  and  CLUSIO 
uniquely  ioentify  each  cluster. 


25  FEMSAMP  NUM 


2  YESNO  cNUMERATE/INTERVIEW  FEMALES  IN  THIS  HH 


1  YES  609  34.1 

2  NO  1178  65.9 


Approximately  20%  of  the  phone  numbers  selected  into  the 
ACOMS  sample  each  month  are  predesignat ed  as  the  female 
subsample.  Female  youth  are  only  enumerated  and  interviewed 
in  these  selected  households.  For  all  other  households#  only 
males  are  enumerated  and  interviewed. 

2o  PSEXSAMP  NUM  2  PSEXSMP  WHICH  PARENT  TO  INTERVIEW  FROM  THIS  HH 


1  FATHER  940  52.6 

2  MOTHER  847  47.4 

If  a  parental  interview  is  to  be  conducted  for  one  of  the 
youths  in  a  household#  PSEXSAMP  indicates  whether  the  father 
or  the  mother  is  selected.  This  variable  is  predesignated  Con 
a  50/50  basis)  for  each  telephone  number  selected  into  the 
sample. 


LONGSAMP  NUM 

2  YESNO 

IS  HH  IN  LONGITUDINAL  SAMPLE 

1 

YES 

1312 

73.4 

2 

NO 

475 

26.6 

L0N6SAMP  indicates  whether  any  otherwise-eligible  youth  from 
the  household  will  become  part  of  the  longitudinal  sample. 
Approximately  75%  of  the  selected  phone  numbers  are 
predesignated  for  possible  inclusion  into  the  longitudinal 
panel. 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


28  INITWGHT  NUM  8  INITIAL  WEIGHT 

OTHER  1787  lUO.U 

This  variable  ooes  not  reflect  final  weighting  adjustments 
i post*stratif ication) ,  and  normally  should  not  be  used  for 
analysis. 


29 

FULLWGHT 

NUM 

8 

FINAL  1 

ADJUSTED 

WEIGHT 

OTHER 

1787 

1U0.0 

30 

WGHTKS 

NUM 

8 

WEIGHT 

FOR  KS 

MODULE 

OTHER 

880 

49.2 

ZERO 

907 

50.8 

31 

WGHTMM 

NUM 

8 

WEIGHT 

FOR  MH 

MOOULc 

OTHER 

884 

49.5 

ZERO 

903 

50.5 

32 

WGHTKA 

NUM 

3 

WEIGHT 

FOR  KA 

MODULE 

OTHER 

904 

50.6 

ZERO 

883 

49.4 

33 

WGHTPEA 

NUM 

8 

WEIGHT 

FOR  PE 

(ACTIVE) 

OTHER 

1576 

83.2 

ZERO 

211 

11.8 

34 

WGHTPEV 

NUM 

a 

WEIGHT 

FOR  PE 

(RESERVE) 

OTHER 

247 

13.8 

ZERO 

1540 

86.2 

35 

WGHTPE6 

NUM 

8 

WcIGHT 

FOR  PE 

(NATIONAL  GUARD) 

OTHER 

247 

13.8 

ZERO 

1540 

86.2 

36 

WGHTPEF 

NUM 

8 

WEIGHT 

FOR  PE 

(AIR  FORCE) 

OTHER 

199 

11.1 

ZERO 

1588 

88.9 
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VUTHMAIN  COOesOOK  FOR  Qd7-1  (Oct#  Nov^  Oec  86) 
OROcR  VARIASLc  TYPE  LENGTH  FORMAT  LABEL 


37 

W6HTPEM 

NUM 

3 

WEIGHT 

FOR  PE 

(MARINE  CORPS) 

OTHER 

ZERO 

177 

1310 

9,9 

90.1 

33 

WGHTPEN 

NUH 

8 

WEIGHT 

FOR  PE 

(NAVY) 

OTHER 

ZERO 

170 

1617 

9.5 

90.5 

39 

MGHTPES 

NUM 

8 

WEIGHT 

FOR  PE 

(MILITARY) 

OTHER 

ZERO 

172 

1615 

9.6 

90.4 

40 

WGHTPEW 

NUM 

8 

WEIGHT 

FOR  PE 

(CIVILIAN  J03) 

OTHER 

ZERO 

192 

1595 

10.7 

89.3 

41 

MGMTPEC 

NUM 

8 

WEIGHT 

FOR  PE 

(COLLEGE) 

OTHER 

ZERO 

193 

1594 

10.8 

89.2 

4? 

HGHTPER 

NUM 

8 

WEIGHT 

FOR  PE 

(ROTC/OFFICER) 

OTHER 

ZERO 

749 

1038 

41.9 

58.1 

43 

WFACKS 

NUM 

8 

WEIGHT 

FACTOR 

FOR  KS  MOOULE 

OTHER 

ZERO 

880 

907 

49.2 

50.8 

44 

WFACMH 

NUH 

8 

WEIGHT 

FACTOR 

FOR  HH  MODULE 

OTHER 

ZERO 

884 

903 

49.5 

50.5 

43 

WPACKA 

NUM 

8 

WEIGHT 

FACTOR 

FOR  KA  MOOULE 

OTHER 

ZERO 

904 

883 

50.6 

49.4 

YUTHMAIN  CODEdOOR  FOR  Q87-1  COcO  Nov/  Dec  36) 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


46 

WFACPEA 

NUM 

8 

WEIGHT 

FACTOR 

FOR  Pc 

(ACTIVE) 

other 

ZERO 

1576 

211 

38.2 
11  .8 

47 

WFACPEV 

NUM 

8 

WEIGHT 

FACTOR 

FOR  PE 

(RESERVE) 

OTHER 

ZERO 

247 

1540 

13.8 

36.2 

48 

WFACPEG 

NUM 

3 

WEIGHT 

FACTOR 

FOR  PE 

(NATIONAL  GUARD) 

OTHER 

ZERO 

247 

154U 

13.8 

36.2 

49 

WFACPEF 

NUM 

6 

WEIGHT 

FACTOR 

FOR  PE 

(AIR  FORCE) 

OTHER 

ZERO 

1  99 
1583 

11  .1 
33.9 

50 

UFACPEM 

NUM 

8 

WEIGHT 

FACTOR 

FOR  PE 

(MARINE  CORPS) 

OTHER 

ZERO 

177 

1610 

9.9 

90.1 

51 

WFACPEN 

NUM 

8 

WEIGHT 

FACTOR 

FOR  PE 

(NAVY) 

OTHER 

ZERO 

170 

1617 

9.5 

90.5 

52 

WFACPES 

NUM 

8 

WEIGHT 

FACTOR 

FOR  PE 

(MILITARY) 

OTHER 

ZERO 

172 

1615 

9.6 

90.4 

53 

UFACPEW 

NUM 

3 

WEIGHT 

FACTOR 

FOR  PE 

(CIVILIAN  JOB) 

OTHER 

ZERO 

192 

1595 

10.7 

89.3 

54 

WFACPEC 

NUM 

8 

HEIGHT 

FACTOR 

FOR  PE 

(COLLEGE) 

OTHER 

ZERO 

193 
15  94 

10.8 

89.2 
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rUTrtMAIN  COOEflOOK  FOR  Q37-1  <Oct^  Nov^  Dec  86) 

ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


55 

WFACPtR 

MUM 

8 

WEIGHT 

FACTOR 

FOR  PE  <ROTC/OFFICER) 

OTHER 

?49 

41 .9 

ZERO* 

1U38 

53.1 

56 

BRIGADE 

NUM 

2 

RCTGBUE 

USAREC 

RECRUITING  BRIGADE 

1 

1ST 

RCTG 

BOE-NE 

393 

22. U 

2 

2N0 

RCTG 

BDE-SE 

310 

17.3 

4 

4TH 

RCTG 

80E-MW 

484 

27.1 

5 

5TH 

RCTG 

BOe-SW 

369 

20.6 

6 

6TH 

RCTG 

80E-W 

231 

12.9 

This  variable  is  recodea  from  faRIGBATT.  Note  that  the  current 
numbering  scheme  tor  recruiting  brigades^  ahich  is  follouied 
for  the  bRIGADc  variable^  does  not  correspond  to  the  RSIQ 
coding  scheme  uihich  is  used  for  BRIGSATT, 


rUTHMAIN  CODE800K  FOR  U87-1  (Oct^  Nov^  Dec  86) 


Page  C-1 2 
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57  BRIG8ATT  CHAR  2  SBRGdT  HH  tJRIGAOE/d ATTALION  RSID  CODE 


1  A 

ALBANY 

32 

1.8 

IB 

BALTIMORE 

25 

1  .4 

1C 

BOSTON 

45 

2.5 

ID 

CONCORD 

12 

0.7 

le 

HARRISBURG 

51 

2.9 

IF 

NEM  HAVEN 

19 

1  .1 

1G 

LONG  ISLAND 

48 

2.7 

1H 

NEWBURGH  NY 

41 

2.3 

11 

FT  MONMOUTH  NJ 

43 

2.4 

IK 

PHILADELPHIA 

18 

1  .0 

IL 

PITTSBURGH 

41 

2.3 

IN 

SYRACUSE 

18 

1  .U 

iA 

ATLANTA 

22 

1.2 

33 

BSCKLEY 

19 

1  .1 

3C 

CHARLOTTE 

2o 

1.5 

30 

COLUMBIA 

23 

1.3 

3£ 

JACKSONVILLE 

43 

2.4 

3F 

LOUISVILLE 

1 1 

G  .  o 

3G 

MIAMI 

19 

1  .1 

3M 

MONTGOMERY 

34 

1  .9 

31 

NASHVILLE 

41 

2.3 

3J 

RALEIGH 

50 

2.8 

3K 

RICHMOND 

22 

1.2 

4A 

ALBUUUERuUE 

35 

2.0 

4C 

DALLAS 

44 

2.5 

40 

DENVER 

27 

1  .5 

4£ 

HOUSTON 

24 

1.3 

4F 

JACKSON 

45 

2.5 

4G 

KANSAS  CITY 

38 

2.1 

4H 

LITTLE  ROCK 

36 

2.0 

41 

NEW  ORLEANS 

40 

2.2 

4J 

. OKLAHOMA  CITY 

15 

0.8 

4K 

SAN  ANTONIO 

65 

3.6 

5  A 

CHICAGO 

52 

2.9 

SB 

CINCINNATI 

12 

0.7 

5C 

CLEVELAND 

50 

2.8 

50 

COLUMBUS 

32 

1.8 

5E 

OES  MOINES 

27 

1-5 

5F 

OETROIT 

56 

3.1 

5H 

ZNOIANAPOLIS 

13 

U.7 

51 

LANSING 

58 

3-2 

5J 

MILWAUKEE 

36 

2.0 

5K 

MINNEAPOLIS 

33 

1.8 

5L 

OMAHA 

31 

1-7 

5M 

PEORIA 

47 

2.6 

5N 

ST  LOUIS 

37 

2.1 

6A 

SAN  FRANCISCO 

25 

1  .4 
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rUTHMAlN  C00E300K  FOR  Qi7-1  (Oct^  Nov^  Dec  36) 
^ROER  VARIAaLE  TfPE  LENGTH  FORMAT  LABEL 


57  3RIGSATT  CHAR  2  $BRGBT  HH  BR IGAOE/6 ATTALI ON  RSIO  CODE 


OF 

LOS  ANuELES 

7o 

4.3 

oG 

PHOENIX 

24 

1  .3 

6H 

PORTLAND 

13 

0.7 

61 

SACRAMENTO 

13 

0.7 

6J 

SALT  LAKE  CITY 

27 

1.5 

6K 

SANTA  ANA 

22 

1.2 

6L 

SEATTLE 

31 

1.7 

For  most  purposes^  the  brigade*'level  variable  BRIGADE  can  be 
used^  rather  than  BRXGBATT.  Note  that  the  current  numbering 
scheme  for  recruiting  brigades/  ehich  is  foiloved  for  the 
BRIGADE  variable/  does  not  correspond  to  the  RSIO  coding 
scheme  which  is  uses  for  BRXGBATT* 

ROrCREG  CHAR  2  SROTCFMT  ROTC  REGION/BRIGAOS 


11 

REGION 

1/80E 

1 

76 

4.3 

12 

REGION 

1/BOE 

2 

190 

10.6 

13 

REGION 

l/BDE 

3 

93 

5.2 

14 

REGION 

1/BOE 

4 

51 

2.9 

15 

REGION 

1/dOE 

5 

95 

5.3 

16 

REGION 

1/80E 

6 

90 

5-0 

21 

REGION 

2/30E 

1 

52 

2.9 

22 

REGION 

2/80E 

2 

137 

7.7 

23 

REGION 

2/BOE 

3 

125 

7.0 

24 

REGION 

2/BOE 

4 

171 

9.6 

31 

REGION 

3/BOE 

1 

89 

5.0 

32 

REGION 

3/80E 

2 

138 

7.7 

33 

REGION 

J/BOE 

3 

71 

4.0 

34 

REGION 

3/BOE 

4 

7U 

3.9 

41 

REGION 

4/BOE 

1 

57 

3.2 

42 

REGION 

4/SOE 

2 

89 

5.0 

43 

REGION 

4/BOE 

3 

136 

7.6 

44 

REGION 

4/BOE 

4 

57 

3.2 

YUTHMAIN  COOEdOOK  FOR  087-1  (Oct^  Novx  Oec  36) 
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ORO£R  VARIAdLc  TYPE  LENGTH  FORMAT  LABEL 


59  MriSTATE  CHAR  2  SSTATE  HH  STATE  POSTAL  CODE 


AL 

ALABAMA 

45 

2.5 

mR 

ARKANSAS 

15 

U  .  6 

AZ 

ARIZONA 

24 

1.3 

CA 

CALIFORNIA 

1  36 

7.6 

CO 

COLORADO 

19 

1  .1 

CT 

CONNECTICUT 

19 

1.1 

FL 

FLORIDA 

50 

3.1 

GA 

GEORGIA 

34 

1.9 

lA 

IOWA 

26 

1  .6 

10 

lOAHO 

8 

U.4 

XL 

ILLINOIS 

91 

5.1 

IN 

INDIANA 

26 

1.5 

AS 

KANSAS 

33 

1  .3 

AY 

KENTUCKY 

16 

U.9 

LA 

LOUISIANA 

56 

3.1 

MA 

MASSACHUSETTS 

38 

2.1 

MO 

MARYLAND 

19 

1.1 

ME 

MAIN: 

6 

0.3 

MI 

MICHIGAN 

126 

7.1 

MN 

MINNESOTA 

23 

1.3 

MO 

MISSOURI 

26 

1  .5 

MS 

MISSISSIPPI 

25 

1.4 

MT 

MONTANA 

10 

0.6 

NC 

NORTH  CAROLINA 

71 

4.0 

NO 

NORTH  DAKOTA 

10 

0.6 

Nc 

NEBRASKA 

18 

1.0 

NH 

NEW  HAMPSHIRE 

6 

U.3 

NJ 

NEW  JERSEY 

63 

3.5 

NM 

NEW  MEXICO 

22 

1  .2 

NY 

NEW  YORK 

127 

7.1 

OH 

OHIO 

94 

5.3 

OK 

OKLAHOMA 

19 

1.1 

OR 

OREGON 

13 

0.7 

PA 

PENNSYLVANIA 

93 

5.2 

RI 

RHODE  ISLAND 

7 

U.4 

SC 

SOUTH  CAROLINA 

24 

1.3 

30 

SOUTH  DAKOTA 

10 

0.6 

TN 

TENNESSEE 

45 

2.5 

TX 

TEXAS 

153 

8.6 

UT 

UTAH 

14 

0.3 

VA 

VIRGINIA 

32 

1  .8 

MA 

WASHINGTON 

26 

1.5 

W1 

WISCONSIN 

46 

2.6 

MV 

WEST  VIRGINIA 

15 

0.8 

The  information  contained  in  HHSTATE  and  STFIPS  is  identical 
The  only  difference  is  the  coding  scheme. 
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YUTHMAIN  C00E300K  FOR  Q87-1  <Oct^  Now^  Dec  86) 

ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


NUM  2  STFIP  HM  STATE  FIPS  CODE 


1 

ALABAMA 

45 

2.5 

4 

ARIZONA 

24 

1  .3 

5 

ARKANSAS 

15 

0.8 

0 

CALIFORNIA 

136 

7.6 

8 

COLORADO 

19 

1.1 

9 

CONNECTICUT 

19 

1-1 

12 

FLORIDA 

56 

3.1 

13 

GEORGIA 

34 

1.9 

16 

IDAHO 

8 

0.4 

17 

ILLINOIS 

91 

5.1 

18 

INDIANA 

26 

1.5 

19 

IOWA 

28 

1.6 

20 

KANSAS 

53 

1.8 

21 

KENTUCKY 

16 

0.9 

22 

LOUISIANA 

56 

3.1 

23 

MAINE 

6 

0.3 

24 

MARYLAND 

19 

1.1 

25 

MASSACHUSETTS 

38 

2.1 

26 

MICHIGAN 

126 

7.1 

27 

MINNESOTA 

23 

1 .3 

28 

MISSISSIPPI 

25 

1  .4 

29 

MISSOURI 

26 

1.5 

30 

MONTANA 

10 

0.6 

31 

NEBRASKA 

18 

1  .0 

33 

NEW  HAMPSHIRE 

6 

0.3 

34 

NEW  JERSEY 

63 

3.5 

35 

NEW  MEXICO 

22 

1.2 

36 

NEW  YORK 

127 

7.1 

37 

NORTH  CAROLINA 

71 

4.0 

38 

NORTH  DAKOTA 

10 

0.6 

39 

OHIO 

94 

5.3 

40 

OKLAHOMA 

19 

1.1 

41 

OREGON 

13 

0.7 

42 

PENNSYLVANIA 

93 

5.2 

44 

RHODE  ISLAND 

7 

0.4 

45 

SOUTH  CAROLINA 

24 

1.3 

46 

SOUTH  DAKOTA 

10 

0.6 

47 

TENNESSEE 

45 

2.5 

48 

TEXAS 

153 

8.6 

49 

UTAH 

14 

0.8 

51 

VIRGINIA 

32 

1.8 

53 

WASHINGTON 

26 

1  .5 

54 

WEST  VIRGINIA 

15 

0.8 

55 

WISCONSIN 

46 

2.6 

The  information  contained  in  MHSTATE  and  5TFIPS  is  ioentical. 
The  only  difference  is  the  coding  scheme. 
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ORDER  VARIABLE  TfPE  LENGTH  FORMAT  LABEL 


61  AOI  CHAR  3  SAOIF  AREA  OF  DOMINANT  INFLUENCE  (1935) 


OJ3 

aOSTON  MA 

42 

2.4 

009 

NEW  TORK  NT 

1  39 

7. a 

Oil 

PHILADELPHIA  PA 

37 

2.1 

013 

LOS  ANGELES  CA 

79 

4.4 

015 

SAN  DIEGO  CA 

■  6 

0.3 

017 

SANTA  BARBARA  CA 

3 

U.2 

019 

WASHINGTON  DC 

14 

0.3 

021 

BALTIMORE  MD 

14 

O.B 

025 

HARTFORD  CT 

15 

0.3 

029 

PITTSBURGH  PA 

36 

2.0 

031 

YOUNGSTOWN  OH 

14 

0.3 

033 

JOHNSTOWN  PA 

4 

0.2 

035 

CLEVcLANO  OH 

32 

1.3 

039 

EL  CENTRO  AZ 

4 

0.2 

043 

HARRISBURG  PA 

18 

1.0 

047 

PROVIDENCE  RI 

9 

0.5 

051 

CHICAGO  IL 

73 

4.1 

053 

SOUTH  BEND  IN 

19 

1  .1 

055 

TOLEDO  OH 

a 

0.4 

057 

DETROIT  MI 

SB 

3.2 

059 

GRAND  RAPIDS  MI 

17 

1.0 

061 

LANSING  MI 

9 

0.5 

063 

FLINT-SA6INAW  MI 

27 

1.5 

065 

SAN  FRANCISCO  CA 

21 

1.2 

067 

SACRAMENTO  CA 

3 

0.2 

069 

SALINAS  CA 

6 

0.3 

071 

FRESNO  CA 

8 

0.4 

075 

ST  LOUIS  MO 

11 

0.6 

0  77 

SPRINGFIELD  IL 

9 

0.5 

053 

INDIANAPOLIS  IN 

11 

0.6 

091 

FT  WAYNE  IN 

2 

0.1 

093 

CINCINNATI  OH 

12 

0.7 

095 

DAYTON  OH 

5 

0.3 

105 

SEATTLE  MA 

26 

1  .5 

107 

MINNEAPOLIS  MN 

21 

1.2 

109 

DALLAS-FT  wTH  TX 

29 

1  .6 

111 

hILWAUICEE  Wl 

19 

1.1 

113 

MADISON  Wl 

4 

0.2 

115 

WAUSAU  Wl 

5 

0.3 

117 

LA  CROSSE  Wl 

10 

0.6 

119 

ROCKFORD  IL 

5 

0.3 

121 

COLUMBUS  OH 

24 

1  .3 

127 

MIAMI  FL 

15 

0.8 

129 

WEST  PALM  8CH  FL 

3 

0.2 

131 

TAMPA-ST  PETE  FL 

10 

0.6 

135 

BUFFALO  NY 

15 

0.3 

139 

ROCHESTER  NY 

1 

0.1 

fUTHMAlN  COOESOOK  FOR  Q37-1  <Oct^  Nov#  Dec  36) 
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TYPE 

length  format  label 

CHAR 

3  SAOIF  AREA  OF 

DOMINANT 

I  NFL 

143 

WILKES  BARRE  PA 

9 

0.5 

145 

biNGHAMTON  NT 

2 

0.1 

147 

ERIE  PA 

1 

0.1 

149 

ALBANY  NY 

25 

n4 

151 

BURLINGTON  VT 

2 

0.1 

155 

UTICA  NY 

2 

0.1 

157 

KANSAS  CITY  MO 

20 

1.1 

165 

ROCHESTER  MN/IA 

11 

0.6 

173 

CEDAR  RAPIDS  lA 

11 

0.6 

175 

PEORIA  IL 

6 

0.3 

177 

DAVENPORT  lA 

1 

0.1 

179 

MEMPHIS  TN 

13 

0.7 

181 

NASHVILLE  TN 

22 

1.2 

183 

JACKSON  TN 

3 

0.2 

185 

HUNTSVILLE  AL 

6 

0.3 

187 

PADUCAH  KT 

8 

0.4 

197 

ATLANTA  GA 

18 

1.0 

199 

CHATTANOOGA  TN 

9 

0.5 

HOUSTON  TX 

22 

1.2 

2Ui 

AUSTIN  TX 

13 

0.7 

205 

WACO-TEMPLE  TX 

9 

0.5 

209 

LOUISVILLE  KY 

9 

0.5 

211 

LEXINGTON  Kt 

2 

0.1 

213 

GRESNVL-SPART  NC 

6 

0.3 

215 

KNOXVILLE  TN 

10 

0.6 

219 

MACON  GA 

2 

0.1 

221 

BIRMINGHAM  AL 

5 

0.3 

227 

QUINCY  IL/MO 

18 

1  .0 

233 

PORTLAND  OR 

12 

0.7 

235 

EUGENE  OR 

1 

0.1 

241 

OENVER  CO 

12 

0.7 

243 

COLORADO  SPRG  CO 

7 

0.4 

245 

NEW  ORLEANS  LA 

9 

0.5 

247 

6EAUM0NT  TX 

2 

0.1 

249 

BATON  ROUGE  LA 

21 

1.2 

253 

LAFAYETTE  LA 

10 

0.6 

257 

CHARLESTON  WV 

8 

0.4 

263 

OKLAHOMA  CITY  OK 

1 

0.1 

269 

TULSA  OK 

11 

0.6 

271 

SAN  ANTONIO  TX 

45 

2.5 

275 

PHOENIX  AZ 

21 

1.2 

277 

TUCSON  AZ 

3  . 

0.2 

279 

CHARLOTTE  NC 

14 

0.8 

281 

GREENSaORO  NC 

17 

1.0 

283 

NORFOLK  VA 

15 

0.8 

285 

RICHMOND  VA 

8 

0.4 

291 

SALT  LAKE  CTY  UT 

14 

0.8 

YUTHMAIN  COOeaOOK  FOR  Q37-1  (Oct#’  Nov^  Dec  86) 
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ORDER  VARIAflLs  TYPE  LENGTH  FORMAT  LABEL 


61  AO  I 


62  AREA 


CHAR 

3  SAOIF  AREA  OF 

DOMINANT 

INFLUENCE  <1985) 

iOl 

OMAHA  N  c 

10 

0.6 

303 

OES  MOINES  lA 

0 

U.3 

307 

WICHITA  KS 

13 

0.7 

513 

TOPEKA  KS 

3 

0.2 

319 

LITTLE  ROCK  AR 

8 

0.4 

321 

SHREVESPORT  LA 

18 

1  .0 

325 

FT  SMITH  AR 

4 

0.2 

327 

MONROE  LA 

6 

0.3 

329 

ORLANDO  FL 

17 

1.0 

335 

JACKSONVILLE  FL 

11 

0.6 

337 

SPOKANE  WA 

5 

0.5 

345 

ROANOKE  VA 

2 

0.1 

347 

oLUEFIELO  WV 

4 

0.2 

351 

RALEIGH  NC 

34 

1  .9 

353 

GRccNVL-N  BRN  NC 

d 

0.4 

357 

BANGOR  ME 

6 

0.3 

361 

COLUMBIA  SC 

4 

0.2 

j67 

ALdUUUERUUE  NM 

17 

1  .0 

371 

EL  PASO  TX 

16 

0.9 

373 

JACKSON  MS 

22 

1.2 

377 

MERIDIAN  MS 

2 

0.1 

389 

SIOUX  FALLS  SO 

6 

0.3 

391 

SIOUX  CITY  lA 

1 

0.1 

393 

FARGO  NO 

9 

0.5 

395 

ALEXANDRIA  MN 

1 

0.1 

409 

COLUMBUS  GA 

16 

1  .0 

411 

MONTGOMERY  AL 

13 

0.7 

421 

AUGUSTA  GA 

11 

0.6 

423 

CHARLESTON  SC 

3 

0.2 

425 

SAVANNAH  GA 

6 

0.3 

429 

JOPLIN  MO 

3 

0.2 

433 

CORPUS  CHRSTI  TX 

1 

0.1 

435 

MCALLEN  TX 

6 

0.3 

437 

LUBBOCK  TX 

4 

0.2 

441 

ABILENE  TX 

6 

0.3 

445 

BOISE  10 

3 

0.2 

457 

BILLINGS  MT 

10 

0.6 

462 

MINOT  NO 

1 

0.1 

469 

RAPID  CITT  SO 

12 

0.7 

577 

PALM  SPRINGS  CA 

6 

0.3 

627 

ALPENA  MI 

3 

0.2 

CHAR  3  SCHAR  HH  PHONE  NUMBER  AREA  CODE 


1737  1U0.0 


OTHER 
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ROER 

VARIABLE 

TYPE  1 

LENGTH  FORMAT 

LABEL 

63 

ATT PLACE 

CHAR 

10 

5CHAR 

HH  PLACE 

NAME 

/  ATiiT  TAPE 

OTHER 

1787 

100.0 

64  . 

PHONCNTY 

CHAR 

25 

iCHAR 

SCAB  IN 

WHAT 

COUNTY  IS  PHONE  LOCATED 

.0 

Don't  know 

37 

2.1 

.R 

Refused 

5 

0.3 

OTHER 

1745 

97.6 

This  field  contains  household  county  name  as  orovided  oy  the 
screener  respondent/  verified  either  by  presence  in  Westat's 
lookup  file/  or  by  the  geographic  coders.  Accordingly/  the 
spelling  may  not  be  correct)  note  that  invalio  counties  are 
denoted  by  a  value  of  2  in  GOUdCNTY. 

65  CNTfFIPS  CrIAR  3  iCHAR  HH  COUNTY  FIPS  CODE 
OTHER  1787  100.0 


67 


3“digit  Federal  Information  Processing  Standard  code  tor 
household's  county.  Note  that  this  value  can  be  looked  up 
either  oased  on  zip  code  or  county  responses. 


6000CNTY  NUM  2  GOCNTT  DETERMINES  IF  COUNTY  IS  WITHIN  THE  STATE 


PHONZIP 


.0 

Don't  know 

24 

1.3 

•  R 

Refused 

5 

0.3 

1 

IN  STATE 

1602 

89.6 

2 

NOT  IN  STATE 

1  56 

8.7 

Indicates 

whether  or  not 

the  county 

name  provided 

by  the 

respondent 

:  can  be  found  in  Westat's 

lookup  file. 

CHAR  5 

SCHAR  SC4C 

ZIP  CODE 

WHERE  PHONE  IS 

LOCATED 

.0 

Oon't  know 

15 

0.8 

.R 

OTHER 

Refused 

12 

1760 

0.7 

98.5 

This  field  contains  the  household  zip  code  as  provided  by  the 
screener  respondent/  verified  either  by  presence  in  westat's 
lookup  file/  or  by  the  geographic  coders.  Because  of  possible 
transposition  errors/  a  value  of  1  only  indicates  the 
presence  of  this  zip  code  in  the  state.  Note  that  invalid  zip 
codes  are  denoted  by  a  value  of  2  in  6000ZIP. 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


68  GOOOZIP  NUM  2 


.0 

.R 

1 

2 


GOOOZIP  DETERMINES  IF 


Inapplicable 

477 

Don't  know 

8 

Refused 

7 

IN  STATE 

1265 

NOT  IN  STATE 

30 

ZIP  IS  WITHIN  THE  STATE 

26.7 
0.4 
0.4 

70.8 
1.7 


Indicates  whether  or  not  the  zip  code  provided  by  the 
responaent  can  be  found  in  westat's  lookup  tile.  Note  that 
some  Zip  codas  that  are  missing  from  the  lookup  file  may  be 
newly'crea ted  codes.  Note  further  that  the  zip  code  is  not 
verified  (and  is  therefore  Inapplicable)  if  the  county  is 
valid. 


69 

PHONCITT 

CHAR 

20  iCHAR  SC4E  CITY  WHERE 

PHONE  IS  LOCATED 

m 

Inapplicable 

1722 

96.4 

•  R 

Ref useo 

10 

0.6 

OTHER 

55 

3.1 

This 

item  is  asked  only  if 

county  or 

zip  code  is  missing.  To 

maintain  respondent  confxdentialxty^ 

all  actual  (nonmissing) 

responses  to  this  variable 

have  been 

replaced  by  a  string  of 

X*s. 

70 

PHONVER 

NUM 

2  PHONVER  SCI  IS 

DIALED  PHONE  NUMBER  CORRECT 

1 

YES 

1787 

100.0 

71 

PHONUSe 

NUM 

2  PHONOSc  SC2  IS 

PHONE  USEO  FOR  HOME  OR  BUSINESS 

1 

HOME  USE 

1039 

91 .7 

2 

BUSINESS  S  HOMS 

148 

8.3 

72 

PHONLOC 

NUM 

2  PHONLOC  SC3  PHONE  LOCATED  IN  HOME  OR  BUSINESS 

• 

Inapplicable 

1639 

91  .7 

1 

HOME 

140 

7.8 

2 

BUSINESS  &  HOME 

8 

0.4 

73  RESPINHH  NUM  2  TESNO  SC40  IS  RESPONDENT  A  HH  MEMBER 


rss 


1 


1787  luO.O 


fUTHMAIN  COOESOOK  FOR  Q87-1  (Oct#  Nov#  Dec  86)  Page  C-21 


RDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


74  TOUTHTOT  NUM  2  SC5  HOW  MANY  YOUTHS  AGED  1 3  TO  24  IN  HH 

1 
2 

3 

4 

5 

6 
7 
3 

THIS  is  a  preliminary  total#  based  on  the  response  to  SC^S. 

In  some  cases#  respondents  may  remember  additional  youths 
during  the  enumeration  process#  or  it  may  turn  out  that  one 
or  more  of  the  youths  they  counted  for  SC“i  suere  actually  not 
in  the  13*24  age  range.  YOUTHTOT#  however#  xs  not  adjusted 
when  such  situations  occur. 


584 

32.7 

723 

4U.S 

317 

17.7 

99 

5.5 

33 

2.1 

16 

0.9 

9 

0.5 

1 

0.1 

75 


MALcFEM 


MALETOT 


NUM 

2  SEX 

SC6 

IS 

THIS  PERSON  MALE  'OR  FEMALE 

41 

Inapplicable 

1203 

67.3 

1 

HALE 

452 

25.3 

2 

FEMALE 

132 

7.4 

NUM 

2 

SC7 

HOW 

MANY 

MALES  AGED  13  TO  24 

0 

197 

11.0 

1 

979 

54.8 

2 

414 

23.2 

3 

147 

8.2 

4 

30 

1  .7 

5 

17 

1  .0 

6 

3 

0.2 

This 

is  the  actual 

response 

given 

to 

SC*7#  and  as  such  : 

prelxminary  total. 

For  a 

more  accurate  count#  use  the 

variable  FNALcTOT# 

which 

is 

adjusted 

for  any  correction 

during  the  enumeration. 


a 

made 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


77  FEMTOT  NUM  2 


SC7A  HOW  MANY  FEMALES  AGED  13  TO  24 


0 

81  0 

45.7 

1 

751 

42.0 

2 

1  69 

9.5 

3 

34 

1.9 

4 

13 

0.7 

3 

4 

0.2 

T  his 

is  the  actual  response  given 

to  SC-7A 

preliminary  total.  For  a  more  accurate  count#  use  the 
variaole  FFEMTOT#  which  is  adjustea  for  any  corrections 
during  the  enumeration. 


is  a 
made 


73  FMALETOT  NUM  2  TOTAL  MALES  AGEO  13*24  FINAL 


U 

1  97 

11.0 

1 

972 

54.4 

2 

416  • 

23.3 

3 

1  55 

8.7 

4 

30 

1  .7 

5 

10 

0.6 

6 

7 

0.4 

This  is  the  final  adjusted  total  of  males  aged  13-24  in  the 
household. 


79  FFEMTOT  NUM  2  TOTAL  FEMALES  AGED  13-24  FINAL 


0 

1543 

75-2 

1 

325 

18.2 

2 

92 

5.1 

3 

19 

1  .1 

4 

8 

0.4 

This  is  the  final  adjusted 
household.  Note  that  it  is 
that  are  not  in  the  female 


total  of  females  aged  13-24  in  the 
set  to  zero  for  all  households 
subsample. 
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80 

ENUHTOT 

NUM  2 

TOTAL  YOUTH  AGEO  13-24 

FINAL 

1 

916 

51.3 

2 

5  7Q 

31  .9 

5 

221 

12.4 

4 

50 

2.3 

5 

20 

1.1 

6 

10 

0.6 

This  is  the 

total  number  of  persons 

enumerated  in  the 

housaholo. 

The  screener  respondent 

is  aluiays  enumerated  and 

included  in 

this  total/  regardless 

of  age. 

31 

MELIGTOT 

NUM  2 

»  MALE5  ELIGIBLE  FOR  MAIN  INTERVIEW 

u 

229 

12.3 

1 

11  33 

63.4 

2 

314 

17.6 

3 

85 

4.3 

4 

19 

1  .1 

5 

7 

0.4 

82 

FELIGTOT 

NUM  2 

»  FEMALES  ELIGIBLE  FOR 

MAIN  INTERVIEW 

1 

0 

1373 

76.8 

w 

1 

339 

19.0 

2 

58 

3.2 

3 

14 

0.3 

4 

3 

0.2 

83 

PMS1TOT 

NUM  2 

NO.  YOUTHS  IN 

PRIMARY 

MALE  SAMPLE/  16-2U 

U 

796 

44.5 

1 

791 

44.3 

2 

1  74 

9.7 

3 

19 

1.1 

4 

3 

0.2 

5 

4 

0.2 

34 

PMS2TOT 

NUM  2 

NO.  YOUTHS  IN 

PRIMARY 

MALE  SAMPLE/  21-24 

1253  70.1 

453  25.3 

59  3.3 

18  1.0 

4  0.2 


0 

1 

2 

3 

4 
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85 

SMSTOT 

NUM 

2 

NO. 

YOUTHS  IN 

SECONDARY  MALE  SAMPLE 

0 

1575 

38.1 

1 

177 

9.9 

2 

30 

1.7 

3 

2 

0.1 

5 

3 

0.2 

86 

PFS1TOT 

NUM 

2 

NO. 

YOUTHS  IN 

PRIMARY 

FEM.  SAMPLE^  16-20 

0 

1557 

87.1 

1 

205 

11.5 

2 

21 

1.2 

3 

4 

0.2 

37 

PFS2TOT 

NUM 

2 

NO. 

YOUTHS  IN 

PRIMARY 

FEM.  SAMPLE/  21-24 

J 

1a34 

91 

1 

1  3U 

7.3 

2 

14 

O.B 

3 

9 

U.5 

88 

SFSTOT 

NUM 

2 

NO. 

YOUTHS  IN 

SECONDARY  FEMALE  SAMPLE 

U 

1725 

96.5 

1 

59 

3.3 

2 

3 

0.2 

8V 

BA8YFLG 

NUM 

2 

BABYFLG  IS  THERE  A  13- 

15  YEAR 

OLD  IN  HH 

1 

' 

13-15  fR  OLD 

2  73 

15.3 

2 

NO  13-15  YR  OLD 

1514 

84.7 

90 

PHONEOTH 

NUM 

2 

YESNO  SC35 

ARE  THcRc 

;  ADDITIONAL  PHONE  NUMBERS 

.R 

Refused 

1 

0.1 

1 

YES 

192 

10.7 

2 

NO 

1594 

89.2 

91 

XPHONUSE 

NUM 

2 

PHONUSE  SC36 

OTHER  PHONE  FOR 

HOME  OR  BUSINESS 

• 

Inapplicable 

1595 

89.3 

.0 

Don't  kno« 

1 

0.1 

.N 

Not  ascertained 

1 

0.1 

1 

HOME  USE 

1  53 

8.6 

2 

BUSINESS  &  HOME 

24 

1  .3 

3 

BUSINESS  USE 

13 

0.7 

YUTHMAIN  COOeaOOK  FOR  Q37-1  <Oct/  Nov/  Dec  86) 
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-.i- 

... .  ■  ... 

92 

XPHONLOC 

NUM 

2 

PHONLOC  SC36A 

OTHER 

PHONE  IN  HOME  OR 

■ 

Inapplicable 

1762 

98.6 

.N 

Not  ascertained 

1 

0.1 

1 

HOME 

22 

1  .2 

2 

BUSINESS  K  HOME 

2 

0.1 

93 

ERSPAGS 

NUM 

2 

YESNO  SC7a 

IS  RESPONDENT  13  TO  24 

• 

Inapplicable 

1158 

64. S 

1 

YES 

629 

35.2 

94  EFNAM 


95  cLNAM 


96  Eooaoo 


This  variable  is  set  only  if  the  intervieiued  youth  was  also 
the  screener  respondent. 


CHAR  25  SCHAR 
XXXXXXX 


SC8  YOUTH'S  FIRST  NAME  tSTATUS) 
1787  1UU.U 


To  maintain  respondent  confidentiality^  all  actual 
(nonmissing)  responses  to  this  variable  have  been  replaced  by 
a  string  of  X's. 


CHAR  25 

.0 

.R 

XXXXXXX 


SCHAR 

Don't  know 
Refused 


SC21  YOUTH'S  LAST  NAME  ^STATUS) 


16 

1U2 

1669 


0.9 

5.7 

93.4 


To  maintain  respondent  confidentiality^  all  actual 
(nonmissing)  responses  to  this  variable  have  been  replaced  by 
a  string  of  X's. 


SC9  YOUTH  OATE  OF  BIRTH^  DAY 


Inapplicable 
Don't  know 


110 

11 

1666 


6.2 

U.6 

93.2 


To  maintain  respondent  confidentiality^  all  actual 
Lnonmissing)  responses  to  this  variable  have  been  replaced  by 
the  code  99. 
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i 

V7 

EOOBMM 

NUM 

2  OOdMNTH  SC9 

YOUTH  DATE 

OF  BIRTM^  MONTH 

• 

Inapplicable 

1 

0.1 

.0 

Don't  know 

90 

5.4 

.R 

Refused 

13 

0.7 

y  V 

1677 

■93.6 

To  maintain  responaent  conf ioantiality^  all  actual 

(nonmissing)  rasponsas  to 

this  variable  have  been  replaced  by 

the 

cooe  99. 

98 

eOOBYY 

NUM 

2  SC9 

YOUTH  DATE 

OF  BIRTH,  YEAR 

• 

Inapplicable 

11u 

6.2 

.0 

Don't  know 

20 

1  .1 

99 

1657 

92.7 

To  maintain  respondent  conf ioen tiality^  all  actual 

• 

(nonmissing)  responses  to 

this  variable  have  been  replaced  by 

the 

code  99. 

99 

EAGE 

NUM 

3  SC10 

AGE  OF  YOUTH  (IF  003  MISSING) 

• 

Inapplicable 

1650 

92.3  ^ 

■  D 

Don't  know 

3 

0.2  ■ 

16 

25 

1.4  ^ 

17 

10 

0.6 

18 

14 

0.8 

19 

12 

U.7 

20 

11 

0.6 

21 

17 

1  .0 

22 

13 

0.7 

23 

16 

0.9 

24 

16 

0.9 

lOu 

E13T024 

NUM 

2  AGERANG  SClOA  AGE  CATEGORY  (IF  AGE  MISSING) 

• 

Inapplicable 

1784 

99.8 

2 

16-20  YEARS  OLD 

2 

0.1 

3 

21-24  YEARS  OLD 

1 

0.1 

101 

Esex 

NUM 

2  SEX  SEX 

OF  ENUMERATED  YOUTH 

1 

MALE 

1461 

81  .8 

2 

FEMALE 

326 

18.2 

1 

YUTHMAIN  C0DE800K  FOR  Q87-1  (Oct^  Nov^  Doc 
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P  - 

102 

lCc’\  'K--- 

SMILACT 

NUM 

2 

YcSNO  sen  YOUTH  EVER  IN  ACTIVE  MIL/NG/R ES=R V 

■ 

InspplicaOle 

296 

16.0 

2 

NO 

1491 

33.4 

103 

emilhait 

NUM 

2 

TESNO  SC12  YOUTH  WAITING  TO  GO  ON  ACTIVE  DUTY 

• 

Inapplicable 

296 

16.6 

2 

NO 

1491 

33.4 

104 

EMILSERV 

NUM 

2 

YESNO  SC11A 

IS  YOUTH 

PRESENTLY  IN  MILITARY 

• 

Inapplicable  —  • 

1787 

100,5.  _ 

105 

EHSOIPL 

NUM 

2 

YHSOIPL  SC13A 

TYPE  OF 

HIGH  SCHOOL  OIPLOMA 

.0 

Don't  know 

1 

U.1 

1 

(icG  H.S,  OIPLOHA 

995 

55.7 

2 

G  •  E  «  i}  • 

61 

3.4 

3 

A«d«E. 

2 

0.1 

4 

OTHR  CERTIFICATE 

3 

0.2 

5 

NONE  OF  ABOVE 

725 

40 .6 

106  EgOENCUR  NUM  2  YttSNO  SC14  IS  YOUTH  CURRENTLY  IN  SCHOOL 

•0  Don't  know  i  0*2 

1  YES  1104  61  .8 

2  NO  680  33.1 

107  EEOCOMP  NUM  2  cEDCOHP  SC13  HIGHEST  LEVEL  OF  EOUC  COMPLETEO 


7 

<  3TH  GRADE 

11 

U  .6 

6 

3TH  GRADE 

30 

1  .7 

9 

9TH  GRADE 

• 

121 

6.3 

10 

10TH  GRAOS 

299 

16.7 

11 

11 TH  GRADE 

308 

17.2 

12 

12TH  GRADE 

5  30 

29.7 

13 

1ST  YR  4  YR 

COLL 

1  26 

7.1 

14 

2N0  YR  4  YR 

COLL 

111 

6.2 

15 

3R0  YR  4  YR 

COLL 

34 

4,7 

16 

4TH  YR  4  YR 

COLL 

34 

1  .9 

21 

1ST  YR  JR/COMM 

39 

2.2 

22 

2N0  YR  JR/COMM 

36 

2.U 

23 

1ST  V0C/8US 

SCHL 

31 

1.7 

24 

2N0  VOC/BUS 

SCHL 

23 

1  .3 

25 

>  2  YR  VOC/BUS 

4 

0.2 

YUTHMAIN  CODSaOOK  FOR  Q57-1  (Oct^  Nov^  Oec  66} 
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10B  eeOENTYP  NUM 


eOcNTYP  SC15  type  SCHOOL  Y  CURRENTLY  ENROLLED 


10?  EEDENYRH  NUM 


110  EEOENYRC 


• 

Inapplicable 

033 

38.2 

.0 

Don't  knoui 

2 

0.1 

1 

REG  HIGH  SCHOOL 

568 

31  .3 

2 

GEO/HS  tQUIV 

b 

0.4 

3 

ABE 

3 

0.2 

4 

SKILL  OEVEL  PROG 

1 

0.1 

5 

ON-THE-JOB  TRNG 

1 

0.1 

6 

APPRENTICESHIP 

4 

Q.2 

7 

VOC/BUS/TRADE 

58 

3.2 

6 

2  YR  JR/COMM  COL 

96 

S.4 

9 

4  YR  COLL/UNIV 

340 

19. u 

10 

OTHER  SCHOOL 

23 

1.3 

NUM 

2  cDENYRH  SC16 

Y  CURRENTLY  IN  9 

• 

Inapplicable 

1219 

63.2 

.0 

Don't  knom 

4 

0.2 

9 

9TH  GRADE 

11 

0.6 

10 

10TH  GRADE 

8D 

4.5 

11 

11TH  GRAOE 

244 

13.7 

12 

12TH  GRADE 

229 

12.8 

NUM 

2  EDENYRC  SC17 

youth  in 

1-f  Zr  3 

• 

Inapplicable 

1447 

31  .0 

1 

2 

3 

4 

5 


^  4^  5  YR  COLLEGE 


1ST 

2N0 

3R0 

4TH 

STM 


r  R 
YR 
YR 
YR 
YR 


CFR) 

<SOPM) 

(JR) 

(SR) 


82 

79 

74 

7G 

35 


4.6 

4.4 

4.1 

3.9 

2.0 


111  EEOCOVER  NUM 


YESNO 


SC13S  VERIFIES  SCHOOLING  COMPLETED 


1 

2 


Inapplicable 

YES 

NO 


833 

900 

4 


49.4 

50.4 

0.2 


112  ELIVAOOR  NUM 


YESNO 


SC18  DOES  YOUTH  LIVE  AT  THIS  ADDRESS 


1 

2 


YES 

NO 


1681 

106 


94.1 

5.9 
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113 

ELIVOORM 

NUM 

2 

Y6SNG 

SC18A 

DOES  Y  LIVE  IN  STUDENT 

HOUSING 

• 

Inapplicable 

1700 

95.1 

* 

1 

YES 

87 

4.9 

114 

RANOROY 

NUM 

2 

RANORO 

HOOULE 

ROTATION 

FOR  KS/  MH  i 

KA 

1 

KS  ONLY 

310 

17.3 

2 

MM  ONLY 

281 

15.7 

3 

RA  ONLY 

315 

17.6 

4 

KS  i  HH 

292 

16.3 

5 

KS  8  KA 

278 

15.6 

6 

KA  i  MH 

311 

17.4 

The  modules  KS  (iCnoeleoge'^Slogan  Recognition)/  MH  (Media 
Habits)/  and  KA  (Knoeiedge'-Aeareness)  are  only  aaministereo 
to  a  ranoomiy selected  subset  of  respondents.  This 
randomization  is  accomplished  in  such  a  manner  that  each  of 
these  three  modules  is  administered  to  approximately  half  of 
the  responoents.  Each  individual  respondent  receives  either 
one  or  tuo  of  these  modules.  KANOROY  indicates  the  fflodule(s) 
administered  to  each  respondent. 


115  YHSDIPL  NUM 


YHSOIPL  EE2  YOUTH  HIGH  SCHOOL  DIPLOMA/  TYPE 


.R 

Refused 

1 

0.1 

1 

REG  H.S.  DIPLOMA 

981 

54.9 

2 

G.E.D. 

68 

3.8 

3 

A.S.E. 

1 

0.1 

4 

OTHR  CERTIFICATE 

4 

0.2 

5 

NONE  OF  ABOVE 

732 

41 .0 

116  YEDCUR 


NUM 


YEDCUR  EE4  IS  YOUTH  CURRENTLY  IN  SCHOOt 


1 

2 


YES 

NO 


1120 

667 


62.7 

37.3 
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117  YEDLASTM  NUM  2  OOBMONTH  EES  YOUTH  LAST  ATTENDED  SCHOOL^  MONTH 


118 


a 

Xnapplicaole 

1120 

62.7 

.D 

Don't  Rnoui 

65 

3.6 

.R 

Refused 

1 

0.1 

i 

JANUARY 

27 

1.5 

2 

FEBRUARY 

20 

1  .1 

3 

MARCH 

21 

1.2 

4 

APRIL 

13 

0.7 

5 

MAY 

160 

9.0 

0 

JUNE 

187 

10-5 

7 

JULY 

21 

1.2 

8 

AUGUST 

30 

1  .7 

9 

SEPTEMBER 

34 

1.9 

10 

OCTOBER 

27 

1  .5 

11 

NOVEMBER 

16 

U.9 

12 

DECEMBER 

45 

2.5 

YEDLASTY  NUM  2  EES  YOUTH  LAST  ATTENDED  SCHOOL^  YEAR 


• 

Inapplicable 

11  20 

62.7 

.0 

Don't  know 

11 

0.6 

76 

3 

0.2 

77 

2 

0.1 

78 

4 

0.2 

79 

10 

0.6 

83 

43 

2.4 

81 

45 

2.5 

82 

61 

3.4 

83 

75 

4.2 

6  4 

124 

6.9 

65 

139 

7.6 

86 

1  50 

8.4 
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11V  YEOKINO  MUM  2  YEOKINO  SE6  KINO  OF  SCHOOL  YOUTH  ENROLLED  IN 


m 

Inapplicable 

271 

15.2 

.0 

Don't  know 

1 

0.1 

.R 

Refused 

1 

0.1 

1 

REG  HIGH  SCHOOL 

742 

41.5 

2 

GEO/HS  EOUIV 

25 

1.4 

3 

A  ■  B  •  £  ■ 

6 

O.i 

4 

SKILL  OEVEL  PROG 

14 

0.8 

5 

ON-THE-JOB  TRNG 

22 

1.2 

6 

APPRENTICESHIP 

12 

0.7 

7 

VOC/dUS/TRAOE 

132 

7.4 

8 

2  YR  JR/COMM  COL 

150 

8.4 

9 

4  YR  COLL/UNIV 

367 

20.5 

10 

OTHER  SCHOOL 

44 

2.5 

12u  YEOcNYRH  NUM  2  EOtNYRH  ES6A  IS  Y  IN  GRADE  9/  10/  11/  OR  12 


■ 

Inapplicable 

12  37 

69.2 

.0 

Don't  know 

1 

0.1 

.R 

Ref useo 

1 

0.1 

9 

9TM  GRADE 

13 

0.7 

10 

10TH  GRADE 

74 

4.1 

11 

11TH  GRADE 

233 

13.0 

12 

12TH  GRADE 

228 

12.8 

121  YEDENYRC  NUM  2  EOENYRC  EE6B  IS  Y  IN  1/  2/  3/  4/  5  YR  COLLEGE 


• 

Inapplicable 

1455 

81  .4 

1 

1ST  YR  <FR) 

81 

4.5 

2 

2N0  YR  (SOPH) 

75 

4.2 

3 

3R0  YR  (JR) 

75 

4.2 

4 

4TH  YR  (SR) 

69 

3.9 

5 

5TH  YR 

32 

1 .8 

122  YEOCOVER  NUM  2  YESNO  EE1VER  VERIFIES  SCHOOLING  COMPLETED 


• 

Inapplicable 

907 

50.8 

.0 

Don't  know 

1 

0.1 

1 

YES 

872 

48.8 

2 

NO 

7 

0.4 
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123  YEOLEV  NUM  2 

.0 

.R 

7 

8 

9 

10 
11 
12 

13 

14 
13 
16 

17 

18 
1  9 
21 
22 

23 

24 

25 

124  EE1CHK  NUM  2 


YE 

OLEV 

£E1  HIGHEST 

Don' 

t  tenow 

4 

Refused 

1 

<  8TH  GRADE 

12 

8TM 

GRADE 

33 

9TM 

GRADE 

111 

10TH 

GRADE 

299 

11TH 

GRADE 

315 

12Tri 

GRADE 

504 

1ST 

YR  4  YR 

COLL 

114 

2N0 

YR  4  YR 

COLL 

108 

3R0 

YR  4  YR 

COLL 

78 

4TH 

YR  4  YR 

COLL 

44 

5TH 

COL/1  ST 

GRAD 

2 

2NQ 

YR  GRAD 

SCHL 

1 

3R0 

YR  GRAD 

SCHL 

1 

1ST 

YR  JR/C 

OMM 

44 

2N0 

YR  JR/CGMM 

45 

1ST 

VOC/dUS 

SCHL 

37 

2N0 

V0C/3US 

SCHL 

28 

>  2 

YRS  V0C/8US 

6 

CCMECK  E£1  CONST. 


EVEL  OF  EOUC  COMPLETED 

0.2 

0.1 

0.7 

1.8 

6.2 

16-7 

17.6 

28.2 

6.4 

6.0 

4.4 

2.5 
0.1 
0.1 
0.1 

2.5 

2.5 
2.1 
1  .6 
0.3 

lECK;  Eel  VS.  AGE 


Inapplicable  1785  99.9 

INCONSIST.  DATA  2  0.1 


1 
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125  YEDPLAN  MUM  2  YEOLEV  ££3  HIGHEST  GRADE  PLAN  TO  COMPLETE 


.0 

Don' 

t  know 

163 

9.1 

7 

<  8TH  GRADE 

5 

0.3 

8 

STH 

GRADE 

6 

0.3 

9 

9rH 

GRADE 

12 

0.7 

10 

lOTH 

GRADE 

12 

U.7 

11 

11TH 

GRADE 

19 

1  .1 

12 

12TH 

GRADE 

339 

19.0 

13 

1ST 

fR  4  YR  COLL 

5 

0.3 

14 

2N0 

YR  4  YR  COLL 

27 

1.5 

15 

3RD 

YR  4  YR  COLL 

17 

1.0 

16 

ATM 

YR  4  YR  COLL 

568 

31.8 

17 

5TH 

COL/1  ST  GRAD 

90 

5.0 

15 

2ND 

YR  GRAO  SCHL 

88 

4.9 

19 

3R0 

YR  GRAO  SCHL 

47 

2.6 

20 

>  3 

YRS  GRAO  SCH 

99 

5.5 

21 

1ST 

YR  JR/COMM 

11 

0.6 

22 

2N0 

YR  JR/COMM 

134 

7.5 

23 

1ST 

V0C/8US  SCHL 

31 

1.7 

24 

2ND 

V0C/8US  SCHL 

83 

4.6 

25 

>  2 

YRS  VOC/SUS 

31 

1.7 

126  EE3CHK  MUM  2  CCHECK  EE3  CONST.  CHECK:  EE1  VS.  EE3 


.  Inapplicable  17S6  99.9 

1  INCONSIST.  DATA  1  0.1 


127  YNUMLET  NUM  2  YNUMLET  ££7  SCHOOL  USE  LETTER  OR  NUMBER  GRADES 


■ 

Inapplicable 

45 

2.5 

.D 

Don't  know 

9 

0.5 

.N 

Not  ascertained 

1 

0.1 

1 

LETTER  GRADES 

119U 

66.6 

2 

NUMBER  GRADES 

525 

29.4 

3 

NEITHER 

17 

1  .0 

YUTHMAIN  COOEaOOK  FOR  Q87-1  <Oct/’  Nov^  Dec  86)  Page  C-34 

ORDER  VARIASLc  TYPE  LENGTH  FORMAT  LABEL 


128  YEOGRAOE  NUM  2  YEOGRAD  EE7  YOUTH  EDUCATIONAL  GRADE  AVERAGE 


• 

Inapplicable 

70 

3.9 

•  u 

uon't  know 

8 

U  ■  4 

•  N 

Not  ascertaineo 

1 

U.1 

.R 

Refused 

1 

U.1 

1 

MOSTLY 

A'S 

175 

9.8 

2 

MOSTLY 

A'S 

& 

S'S 

4  31 

24.1 

3 

MOSTLY 

8'S 

337 

18.9 

4 

MOSTLY 

d'S 

& 

C'S 

51  6 

28.9 

3 

MOSTLY 

C'S 

143 

8.0 

6 

MOSTLY 

C'S 

& 

O'S 

91 

5.1 

1 

MOSTLY 

D'S 

8 

F'S 

14 

U.8 

129  YEOELALG  NUM  2  YEOELAL  EE9  Y  TAKEN/WILL  TAKE  ELEMENTARY  ALGE3RA 


• 

Inapplicable 

45 

2.5 

.0 

Don't  know 

11 

0.6 

.N 

Not  ascertaineo 

1 

0.1 

1 

TAKEN  OR  TAKING 

1439 

80.5 

2 

PLAN  TO  TAKE 

58 

3.2 

3 

NEITHER 

233 

13.0 

130  YEOGEOM  NUM  2  YEOELAL  EEIO  Y  TAKEN/WILL  TAKE  PLANE  GEOMETRY 


m 

Inapplicable 

45 

2.5 

.0 

Don't  knoM 

5 

0.3 

.N 

Not  ascertained 

1 

0.1 

1 

TAKEN  OR  TAKING 

1115 

62.4 

2 

PLAN  TO  TAKE 

1  85 

10.4 

3 

NEITHER 

43o 

24.4 

131  YcDINALG  NUM  2  YEOELAL  EE11  Y  TAKEN/WlLL  TAKE  INTERMED  ALGEBRA 


• 

Inapplicable 

45 

2.5 

.0 

Don't  know 

15 

0.8 

.N 

Not  ascertained 

1 

0.1 

1 

TAKEN  OR  TAKING 

1091 

61.1 

2 

PLAN  TO  TAKE 

192 

10.7 

3 

neither 

443 

24.8 

YUTHMAIN  COOeeOOK  FOR  Q87-1  <Oct^  Now^  Dec  86) 
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ORDcR  VARIAdLE  TYPE  LENGTH  FORMAT  LABEL 


133  YcMPHOUR  NUM  2  tE^9  Y  HOURS  WORKED  PER  WEEK  IN  LAST  JOB 


.0 

won't  knoia 

Id 

1  .0 

.R 

Refused 

2 

0.1 

Q 

1  50 

8.7 

1 

1 

0.1 

2 

7 

0.4 

3 

4 

0.2 

4 

16 

0.9 

5 

22 

1  .2 

6 

24 

1  .3 

7 

9 

0.5 

i 

28 

1.6 

9 

5 

0.3 

10 

54 

3.0 

11 

3 

0.2 

12 

34 

1.9 

13 

0 

0.3 

14 

10 

0.6 

15 

74 

4.1 

16 

31 

1.7 

17 

10 

0.0 

18 

16 

0.9 

20 

157 

8.8 

21 

2 

0.1 

22 

12 

0.7 

23 

4 

0.2 

24 

14 

0.8 

25 

35 

4.8 

26 

6 

0.3 

27 

7 

0.4 

28 

14 

0.6 

iU 

84 

4.7 

31 

1 

0.1 

32 

20 

1  .1 

33 

4 

0.2 

34 

3 

0.2 

35 

63 

3.5 

3d 

15 

0.8 

37 

11 

0.6 

38 

10 

0.6 

3V 

4 

0.2 

<»Q 

441 

24.7 

42 

18 

1  .0 

43 

10 

0.0 

44 

9 

0.5 

45 

SI 

4.5 

46 

6 

U.3 

47 

3 

0.2 

Page  C-37 


YUTHMAIN  CODEttOOK  FOR  Q87-1  <Oct/  Nov^  Dec  36) 

ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


135  YEMPHOUR  NUM  2  ££19  Y  HOURS  WORKED  PER  WEEK  IN  LAST  JOB 


48 

18 

1.0 

49 

1 

0.1 

50 

57 

3.2 

51 

1 

0.1 

52 

2 

0.1 

53 

3 

U.2 

54 

4 

0.2 

55 

19 

1.1 

56 

3 

0.2 

57 

2 

0.1 

60 

26 

1  .5 

62 

1 

0.1 

65 

7 

0.4 

66 

2 

0.1 

70 

12 

U.7 

72 

4 

0.2 

75 

1 

0.1 

30 

0 

0.3 

34 

1 

0.1 

85 

3 

0.2 

EE19CHK  NUM 

YEMPEMCK  CHAR 

• 

1 

2 

YEMPHRCK  CHAR 

m 

2 

YEMPEVER  NUM 

• 

.R 

1 

2 


2  CCHECK  ££19  CONST.  CHECK:  CUR  EMP  VS.  NO  JOB 
Inapplicable  1787  100. 0 

2  SYEMPCK  e£19CK  VERIFIES  CURRENT  EMPLOYMENT 


2 
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ORDER  VARiftBLc  TYPE  LENOTH  FORMAT  LABEL 


14j  YEMPEASY  NUM  2  YEMPLOY  ££24  YOUTH  EMPLOYMENT  DIFFICULTY  IN  COMM 


.0 

Don't  knoiu 

31 

1  .7 

.R 

Refused 

1 

U  .1 

1 

ALMOST  IMPOSS 

13a 

7.5 

2 

VERY  DIFFICULT 

339 

19.0 

3 

SOMWHT  DIFFICULT 

338 

46.9 

4 

NOT  DIFFICULT 

444 

24.8 

141  YIPOOSCH  NUM  2  YcSNO  IP1  Y  PLANS  TO  GO  TO  SCHOOL 


.0 

Don't  knoui 

45 

2-5 

.R 

Refused 

1 

0.1 

1 

YES 

1163 

65.1 

2 

NO 

578 

32.3 

142  YIPOOEMP  nUM  2  YESNO  IP1  Y  PLANS  TO  WORK 


.0 

Don't  Knov 

45 

2.5 

.R 

Refused 

1 

0.1 

1 

YES 

1213 

67.9 

2 

NO 

528 

29.5 

143  YIPDOIDL  NUM  2  YESNO  IP1  Y  PLANS  TO  DO  NOTHING 


.0 

Don't  know 

45 

2.5 

.R 

Refused 

1 

0.1 

1 

YES 

6 

0.3 

2 

NO 

1735 

97.1 

144  YIPOOMIL  NUM  2  YESNO  IP1  Y  PLANS  TO  JOIN  MILITARY/SERVICE 


.0 

Don't  know 

45 

2.5 

.R 

Refused 

1 

0.1 

1 

YES 

136 

7.6 

2 

NO 

1605 

89.8 

145  YIPOOOTH  NUM  2  YESNO  IP1  Y  HAS  OTHER  PLANS 


.0 

Don't  know 

4i 

2.5 

.R 

Refused 

1 

0.1 

1 

YES 

326 

18.2 

2 

NO 

1415 

79.2 

TUTHMAIN  COOSaOOK  FOR  Q87-1  <Oct^  Nov^  Dec  86)  Page  C-39 
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ORDER  VARIAflLS  TfPc  LENGTH  FORMAT  LABEL 


146  YP3RANT  NUM  Z  fPIBRAN  IP3  BRANCH  OF  SERVICE^  FIRST  CHOICE 


• 

Inapplics  ble 

16S1 

•92.4 

.0 

Don*  t  knout 

5 

0.3 

1 

AIR  FORCE 

4a 

2-7 

2 

ARMY 

30 

1.7 

3 

COAST  GUARD 

2 

0.1 

4 

MARINE  CORPS 

24 

1.3 

5 

NAVY 

27 

1  .5 

147  RAN0IP1  NUM  2  RANOlIP  IP4  RANDOM  START  FOR  CATEGORIES 


« 

Inapplicable 

1656 

92.7 

1 

START:  ACTIVE 

45 

2.5 

2 

START:  RESERVE 

43 

2.4 

3 

STmRT;  NAT  GUARD 

43 

2.4 

14d  rPCOMPI  NUM  2  fPCOMP  IP4  TYPE  OF  SERVICE^  FIRST  CHOICE 


m 

Inapplicable 

1656 

92.7 

m  0 

Don't  knotti 

4 

0.2 

1 

ACTIVE  DUTY 

90 

5.0 

2 

RESERVE 

24 

1.3 

3 

NATIONAL  GUARD 

13 

0.7 

149  YPBRAN2  NUM  2  YP28RAN  IPS  BRANCH  OF  SERVICE^  NEXT  CHOICE 


• 

Inapplicable 

1656 

92.7 

.0 

Don't  knoiB 

3 

0.2 

1 

AIR  FORCE 

35 

2.0 

2 

ARMY 

33 

1.8 

3 

COAST  GUARD 

3 

0.2 

4 

MARINE  CORPS 

13 

1  .0 

5 

NAVY 

31 

1.7 

6 

NONE 

a 

0.4 

ISO  RANOIP2  NUM  2  RANOlIP  IP6  RANDOM  START  FOR  CATEGORIES 


Inapplicable 

1667 

93.3 

START:  ACTIVE 

39 

2.2 

START:  RESERVE 

33 

1.8 

START:  NAT  GUARD 

48 

2.7 

1 

2 

3 
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ORDER 


151 


152 


1  5i 


154 


155 


156 


VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


YPCOMP2 

NUM 

2 

YPCOrtP  IP6 

TYPE  OF  SERVICE/ 

NEXT  Choice 

■ 

Inapplicable 

166? 

93.3 

.0 

Don't  know 

2 

j.1 

1 

ACTIVE  DUTY 

77 

4.3 

2 

RESERVE 

24 

1  .3 

3 

NATIONAL  GUARD 

17 

1.0 

YPR09MIL 

NUH 

2 

PROB  IP7 

PROB  OF  Y 

SERVING 

IN 

MILITARY 

.0 

Don't  know 

5 

0.3 

1 

DEFINITELY 

67 

3.7 

2 

PROBABLY 

232 

15.8 

3 

PROBABLY  NOT 

656 

36.7 

4 

DEFINITELY  NOT 

777 

43.5 

YPR03C0L 

NUrt 

2 

PROB  IP14 

PROB  OF 

Y 

GOING 

TO 

COLLEGE 

.0 

Don't  know 

8 

0.4 

1 

DEFINITELY 

787 

44.0 

2 

PROBABLY 

4  74 

26.5 

3 

PROBABLY  NOT 

343 

19.2 

4 

DEFINITELY  NOT 

175 

9.8 

YPC0L24 

NUN 

2 

YP24C0L  IP15 

Y  PLANS 

TO 

GO  2 

OR 

4  YEAR  COLLEGE 

■ 

Inapplicable 

526 

29.4 

.0 

Don't  know 

13 

0.7 

1 

2  YEAR  COLLEGE 

340 

19.0 

• 

2 

4  YEAR  COLLEGE 

908 

50.3 

YPROBARO 

NUN 

2 

PROB  IP11 

PROB  OF 

Y 

TAKING 

.  ROTC  COLLEGE  CLA 

• 

Inapplicable 

526 

29.4 

.0 

Don't  know 

11 

0.6 

1 

DEFINITELY 

60 

3.4 

2 

PROBABLY 

202 

11-3 

3 

PROBABLY  NOT 

606 

33.9 

4 

DEFINITELY  NOT 

382 

21  .4 

YPR03VOC 

NUN 

2 

PROS  IP16 

PROB  OF 

Y 

GOING 

TO 

VO/TECH  SCHOOL 

.0 

Don't  know 

12 

0.7 

1 

DEFINITELY 

1  63 

9.1 

2 

PROBABLY 

452 

25.3 

3 

PROBABLY  NOT 

6  30 

35.3 

4 

DEFINITELY  NOT 

5  30 

29.7 

YUTriMAIN  COOeaOOK  FOR  Q87-1  (Octr  Now#  Dec  86)  Page  C-41 


OROSR  VARIA8LC  TYPE  LENGTH  FORMAT  LA86L 


1  57 

YPROScMP 

NUM 

2 

PROS  IP12 

PKOB  OF  Y 

WORKING  IN 

CIVILIAN  JOB 

.0 

Don't  knoai 

6 

0.3 

1 

DEFINITELY 

807 

45.2 

2 

PROBABLY 

728 

40.7 

3 

PROBABLY  NOT 

186 

10.4 

4 

DEFINITELY  NOT 

60 

3.4 

1  53 

YPFULPAR 

NUM 

2 

YFULPAR  IP13 

WORK  PLANS  FULL-TIME 

OR  PART-TIME 

• 

Inapplicable 

252 

14.1 

.0 

Don't  knott 

8 

0.4 

1 

FULL-TIME 

1206 

67.6 

2 

PART-TIME 

319 

17.9 

159 

YPSAMOCC 

NUM 

2 

YSAMOCC  IP2 

PLAN  TO  BE 

IN  SAME  OR 

DIFFERENT  JOB 

• 

Inapplicable 

944 

52.3 

.0 

Don't  know 

12 

0.7 

1 

SAME  OCCUPATION 

410 

22.9 

2 

NEW  OCCUPATION 

421 

23.6 

160 

RANOIPi 

NUM 

2 

RAN03IP  IPS. 

11A  RANDOM 

START  FOR 

MILITARY  PLANS 

1 

« 

Inapplica  ble 

526 

29.4 

W 

1 

START  AT  IP8 

336 

18.8 

2 

START  AT  IP9 

322 

18.0 

3 

START  AT  IP10 

301 

16.8 

4 

START  AT  IP11A 

302 

16.9 

1  61 

RAN01P4 

NUM 

2 

RAN04IP  IP8. 

10  RANDOM 

START  FOR  MILITARY  PLANS 

• 

Inapplicable 

1261 

70.6 

1 

START  AT  IP8 

145 

8.1 

2 

START  AT  IPy 

195 

10.9 

3 

START  AT  IP10 

186 

10.4 

162 

YPR08AR 

NUM 

2 

PROS  IPS 

PROS  OF  Y 

SERVING  ARMY  ACTIVE  DUTY 

.0 

Don't  know 

9 

0.5 

1 

DEFINITELY 

52 

2.9 

2 

PROBABLY 

178 

10.0 

3 

PROBABLY  NOT 

652 

36.5 

4 

DEFINITELY  NOT 

896 

50.1 

YUTHMAIN  COOE&OOK  FOR  037-1  (Oct^  Nov^  Dec  86) 
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ORDER 

VARIAaLE 

TYPE 

LENGTH  FORMAT  LABEL 

.  .  'i... 

163 

YPR08AN6 

NUM 

2 

PROS  IP9  PROB  OF  Y 

SER/ING  ARMY  NATL  GUARD 

.0 

Don't  know 

11 

U.6 

1 

DEFINITELY 

29 

1.6 

2 

PROBABLY 

152 

8.5 

i 

PROBABLY  NOT 

725 

40.6 

4 

DEFINITELY  NOT 

870 

48.7 

164 

YPROaARV 

NUN 

2 

PROB  IP10  PROB  OF 

Y  serving  in  army  RESERVE 

.0 

Don't  kno« 

9 

Q.3 

1 

DEFINITELY 

31 

1.7 

a 

PROBABLY 

176 

9.8 

3 

PROBABLY  NOT 

754 

42.2 

4 

DEFINITELY  NOT 

317 

45.7 

165 

YPROBCOM 

NUH 

2 

PROB  IP11A 

PROB  OF 

OFFICER  COMMISSION  IN  RO 

■ 

Inapplicable 

526 

29.4 

.0 

Don^t  know 

15 

0.8 

1 

DEFINITELY 

26 

1.5 

2 

PROBfi'BLY"  - — 

150 

8.4 

3 

PROBABLY  NOT 

482 

27.0  — 

4 

DEFINITELY  NOT 

588 

32.9 

166 

YPSCHFUL 

NUN 

2 

YESNO  IP17  Y 

MOST  L 

IKELY;  FULL-TIME  SCHOOL 

.0 

Don't  kno» 

16 

U.9 

.R 

Refused 

1 

0.1 

1 

YES 

950 

53.2 

2 

NO 

8  20 

45.9 

167 

yPSCHPRT 

NUN 

2 

YESNO  IP17  Y 

MOST  LIKELY:  PART-TIME  SCHOOL 

• 

.0 

Don't  know 

16 

0.9 

.R 

Refusea 

1 

0.1 

1 

YES 

265 

14.8 

2 

NO 

1505 

84.2 

168 

YPWRKFUL 

NUN 

2 

YESNO  IP17  Y 

MOST  LIKELY;  FULL-TIME  WORK 

.0 

Don't  know 

16 

U.9 

.R 

Refused 

1 

0.1 

1 

YES 

698 

39.1 

2 

NO 

1J72 

60.0 

TC 


YUThMAIN  CODEBOOK  for  Q37-1  <Oct#  Nov#  Dec 

% 

^ROER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 

86) 
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w 

169 

YPWRKPRT 

NUM 

2 

YESNO 

IP17  Y 

MOST 

LIKELY:  PART-TIME  WORK 

.0 

Don't  Rnotu 

16 

0.9 

.R 

Refused 

1 

U.1 

1 

YES 

618 

34.0 

2 

NO 

11  52 

64.5 

170 

YPSRVMIL 

NUM 

2 

YESMO 

I  PI  7  Y 

MOST 

LIKELY:  MILITARY 

.0 

Don't  know 

16 

0.9 

.R 

Refused 

1 

0.1 

1 

YES 

62 

3.5 

2 

NO 

1708 

95.6 

171  YPHOMEMK  MUM  2  YSSNO  IP17  Y  MOST  LIKELY:  HOMEMAKER 


.0 

Don't  Knout 

16 

U.9 

.R 

Refused 

1 

0.1 

1 

YES 

17 

1 .0 

2 

NO 

1753 

98.1 

172  YPOTH  MUM  2  YESMO  IP17  Y  HOST  LIKELY:  OTHER 


Don't  knov 

16 

0.9 

1  .R 

Refused 

1 

0.1 

^  1 

YES 

220 

12.3 

2 

MO 

1550 

86.7 

173  YPR08TAR  MUM  2  PROa  IP20  P-ROB  Y  WILL  TALK  ABOUT  ARMY 


.0 

Don' t  knoe 

4 

0.2 

1 

DEFINITELY 

190 

10.6 

2 

PROBABLY  • 

354 

19.8 

3 

PROBABLY  NOT 

628 

35.1 

4 

DEFINITELY  NOT 

£>11 

34.2 

174  YPROBAOO  MUM  2  PROB  IP21  PR03  Y  WILL  00  SOMETHING  ABOUT  ARMY 


.0 

Don't  knout 

3 

0.2 

1 

DEFINITELY 

141 

7.9 

2 

PROBABLY 

260 

14.5 

3 

PROBABLY  NOT 

6S3 

36.8 

4 

DEFINITELY  NOT 

725 

40.6 
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ORDER 

VARIABLE 

TYPE 

LENGTH  FORMAT  LABEL 

175 

YPTHOTM 

NUrt 

2 

YESNO  IP18 

EVER  THOUGHT  ABOUT 

JOINING  military 

1 

YES 

1144 

64*0 

NO 

643 

36.0 

176 

YBAEVRcC 

NUH 

2 

YESNO  8E1A 

Y  EVER  TALK  WITH  MILITARY  RECRUITER 

1 

YcS  - 

891 

49.J?., 

NO 

896 

50.1 

177 

Y8ATALK 

NUM 

2 

YESNO  BEI  Y 

TALK  ABOUT  JOINING 

ARMY  PAST  0  MO 

1 

YES 

404 

22.6 

NO 

1383 

77.4 

178 

YBAFREN 

NUM 

2 

YESNO  i£2  Y 

DISCUSS 

ARMY  WITH 

FRIENDS 

• 

Inapplicable 

1383 

77.4 

.0 

Don't  knoMi 

3 

C.2 

1 

YES 

140 

7.3 

2 

NO 

261 

14.6 

179 

YBAMOM 

NUM 

2 

YESNO  8E2  Y 

DISCUSS 

ARMY  WITH 

MOTHER 

• 

Inapplicable 

1383 

77.4 

.0 

Don't  know 

3 

0.2 

1 

YES 

84 

4.7 

2 

NO 

317 

17.7 

18U 

YBAOAO 

NUM 

2 

YESNO  3£Z  Y 

DISCUSS 

ARMY  WITH 

FATHER 

• 

Inapplicable 

1383 

77.4 

.0 

Don't  know 

3 

U.2 

1 

YES 

95 

•  5.3 

2 

NO 

306 

17.1 

181 

YBASIB 

MUH 

2 

YESNO  8c2  Y 

DISCUSS 

ARMY  WITH 

BROTHcR/SISTER 

■ 

Inapplicable 

1383 

77.4 

.0 

Don't  know 

3 

0.2 

1 

YES 

27 

1.5 

2 

NO 

374 

20.9 
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Larder  variasle  type  length  format  label 


1  sz 

YBAREL 

MUM 

2 

YESNO  3E2 

Y 

DISCUSS 

ARMY  WITH 

OTH  RELATIVE 

m 

Inapplicable 

1333 

77.4 

.0 

Don't  knoof 

3 

U.2 

1 

YES 

39 

2.2 

2 

NO 

362 

20.3 

183 

Y3ASPOU 

NUM 

2 

YESNO  ac2 

Y 

DISCUSS 

ARMY  WITH 

SPOUSE 

• 

Inapplicable 

1383 

77.4 

.D 

Don't  knoiB 

3 

0.2 

1 

YES 

18 

1.0 

2 

NO 

383 

21  .4 

1  84 

Y8AT5AC 

NUM 

2 

YESNO  862 

Y 

DISCUSS 

ARMY  WITH 

TEACHER 

• 

Inapplxca  ble 

1383 

77.4 

.0 

Don't  Know 

3 

0.2 

1 

YES 

23 

1.3 

2 

NO 

378 

21  .2 

185 

YBACOUN 

NUM 

2 

YESNO  B62 

Y 

DISCUSS 

ARMY  with 

sch  counslr 

m 

Inapplicable 

1383 

77.4 

.0 

Don't  know 

3 

0.2 

1 

YES 

10 

0.6 

2 

NO 

391 

21  .9 

186 

YBAREC 

NUM 

2 

YESNO  BE2 

Y 

DISCUSS 

ARMY  WITH 

RECRUITER 

« 

Inapplicable 

1333 

77.4 

.0 

Don't  know 

3 

0.2 

1 

YES 

222 

12.4 

2 

*N0 

179 

10.0 

187 

Y8AC0W 

NUM 

2 

YESNO  8E2 

Y 

OISCUSS 

ARMY  WITH 

CO-WORKER 

• 

Inapplicable 

1383 

77.4 

.0 

Don't  know 

3 

0.2 

1 

YES 

7 

0.4 

2 

NO 

394 

22.0 

YUTriMAiN  COOeaOOK  FOR  Q87-T  <Octx  Nov#  Dec  86) 
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OROfcR 

VARIABLE 

TYPE 

LENGTH  FORMAT  LABEL 

1  38 

YBASOSS 

MUM 

2 

YESNO  682 

Y  DISCUSS  ^ 

ARMY  WITH 

EMPLOYER 

m 

Inapplicable 

1383 

77.4 

mO 

Don't  knou; 

3 

U.2 

1 

YES 

4 

U.2 

2 

NO 

397 

22.2 

189 

YBAOTH 

HUM 

2 

YESNO  BE2 

Y  DISCUSS 

ARMY  WITH 

OTHERS 

m 

Inapplicable 

1383 

77.4 

.0 

Don't  know 

3 

0.2 

1 

YES 

28 

1.6 

2 

NO 

373 

20.9 

19u 

YBAFRSCH 

14UM 

2 

YESNO  8E3 

MAS  FRIEND 

Y  TALKED 

WITH 

FROM  SCHOOL 

■ 

Inapplicable 

1647 

92.2 

1 

112 

6.3 

2 

NO 

28 

1.6 

191 

YoAFREMP 

NUM 

2 

YESNO  BE4 

WAS  FRIEND 

Y  TALKED 

WITH 

AT 

WORK 

• 

Inapplicable 

1647 

92.2 

1 

YES 

33 

1.8 

2 

NO 

107 

6.0 

192 

B£4CrtK 

NUH 

2 

CCriECK  CONST.  CHECK: 

BE2#  BE4 

■ 

Inapplicabl e 

1785 

99.9 

1 

INCONSIST.  DATA 

2 

0.1 

19i 

YBAFRNIL 

NUM 

2 

YESNO  665 

MAS  FRIcNO 

Y  TALKED 

WITH 

IN 

SERVICE 

• 

• 

Inapplicable 

1647 

92.2 

1 

YES 

66 

4.8 

2 

NO 

54 

3.0 

194 

YBAFRAR 

NUN 

2 

YESNO  8E6 

MAS  FRIEND 

Y  TALKED 

WITH 

IN 

ARMY 

m 

Inapplicable 

1701 

95.2 

.0 

Don't  knoB 

1 

0.1 

1 

YES 

55 

3.1 

2 

NO 

30 

1  .7 

rUTHMAiN  COOeaOOK  FOR 

Q37 

-1  <Octr  Novr  Dec 

86) 

Page  C-47 

WROER 

VARIAflLc 

TYPE  LENGTH  FORMAT  LABEL 

■m  mm 

195 

YBMREC 

NUH 

2 

YESNO  9E7  Y 

TALK  TO 

RECRUITER  PAST  6  MONTHS 

• 

Inapplicable 

1605 

39.8 

1 

YES 

33 

1  .8 

2 

NO 

149 

8.3 

196 

YtJMRECAR 

HUM 

2 

YESNO  aSB  Y 

TALKED 

TO 

AN  ARMY  RECRUITER 

■ 

Inapplicable 

1532 

85.7 

.0 

Don't  know 

2 

0.1 

1 

YES 

202 

11.3 

2 

NO 

51 

2.9 

197 

YSHRECAF 

NUM 

2 

YESNO  068  Y 

TALKED 

TO 

AN  AIR  FORCE  RECRUITER 

■ 

Inapplicable 

1532 

85.7 

•  u 

Oon"'t  know 

3 

0.2 

1 

YES 

64 

3.6 

2 

NO 

18b 

10. S 

196 

Y6MRECNA 

NUH 

2 

YESNO  3c8  Y 

TALKED 

TO 

A  NAVY  RECRUITER 

• 

Inapplicable 

1532 

85.7 

.0 

Don't  knoBi 

2 

0.1 

1 

YES 

70 

3.9 

2 

NO 

133 

10.2 

19? 

YSMRECMC 

NUH 

2 

YESNO  9ES  Y 

TALKED 

TO 

A  MARINE  RECRUITER 

• 

Inapplicable 

1532 

85.7 

.0 

Don't  know 

2 

0.1 

1 

YES 

81 

4.5 

2 

• 

NO 

1  72 

9.6 

<!0D 

YaACONT 

NUN 

2 

YBACONT  BESA  HOM  FIRST 

CONTACT  W/  ARMY  RECRUIT 

« 

Inapplicable 

1585 

88.7 

1 

OTH  SERVICE  RECR 

5 

0.3 

2 

r  CONTACTED  RECR 

32 

1  .8 

3 

RECR  CONTACTED  Y 

104 

5.8 

4 

WITH  A  FRIEND 

17 

1.0 

5 

RESERVc/NG 

3 

0.2 

6 

SOME  OTHER  MAY 

41 

2.3 

YUTHMAIN  COOEdOOK  FOR  (Oct/-  Nov^  Oec  86) 
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ORDER 

VARIABLE 

TYPE 

LENGTH  FORMAT  LABEL 

201 

YBATALKI 

NUM 

2 

YBATALK  8E8B 

HOW  FIRST 

TALK  W/ 

ARMY  RECRUITER 

« 

Inapp  licable 

IS  35 

38.7 

1 

BY  TELEPHONE 

78 

4.4 

2 

AT  A  REC  STATION 

21 

1.2 

3 

AT  A  JOB  FAIR 

8 

0.4 

4 

AT  SCHOOL 

31 

4.5 

5 

AT  AN  AR  UNIT 

1 

0.1 

6 

SOME  OTHER  WAY 

13 

0.7 

202 

YBAGIFT 

2 

YESNO  6E10 

Y 

RESPOND 

TO  ARMY 

AO  IN  PAST  6  MO 

.0 

Don't  know 

1 

0*1 

1 

YES 

66 

3.7 

2 

NO 

172J 

96.3 

203 

YtjAVISIT 

NUM 

2 

YESNO  BE11 

Y 

VISIT  ARMY  RECR 

STATN  PAST  6  MO 

.D 

Don't  knoB 

1 

0.1 

1 

YES 

101 

5.7 

2 

NO 

16  35 

94.3 

204 

YBATEST 

NUN 

2 

YESNO  8612 

Y 

TAKE  TEST  FOR  ARMY  IN  PAST  6  MO 

.0 

Don't  know 

6 

0.3 

1 

YES 

172 

9.6 

2 

NO 

1609 

90-0 

20S 

YBCTHOT 

NUN 

2 

YESNO  d£16 

y 

THINK  ABOUT  COLLEGE  IN  PAST  6  MO 

• 

Inapplicaoie 

517 

28.9 

.0 

Don't  know 

1 

0.1 

1 

YES 

388 

49.7 

• 

2 

NO 

381 

21-3 

2U6 

YBCTALK 

NUM 

2 

YESNO  3E17 

Y 

TALK  ABOUT  COLLEGE  IN  PAST  6  MO 

• 

Inapplicable 

898 

50.3 

1 

YES 

6  80 

38.1 

2 

NO 

209 

11-7 

207 

YBCFREN 

NUM 

2 

YESNO  8E18 

Y 

DISCUSS 

COLLEGE 

WITH  FRIENDS 

• 

Inapplicable 

1107 

61.9 

.0 

Don't  know 

2 

0.1 

1 

YES 

259 

14.5 

2 

NO 

419 

23.4 

fUTHMAIN  COOEaOOK  FOR  Q87-1  (Oct^  Nov^  Dec  86) 
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ROER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


208 

YaCMOM 

NUM 

2 

YESNO  8E18 

Y 

DISCUSS 

COLLEGE 

WITH 

MOTHER 

Inapplicable 

1107 

61  .9 

.  u 

Don't  know 

2 

0.1 

1 

fES 

433 

24.2 

2 

NO 

245 

13.7 

209 

YBCOAO 

NUM 

2 

YESNO  3E18 

Y 

DISCUSS 

COLLEGE 

WITH 

FATHER 

■ 

Inapplicable 

1107 

61  .9 

.0 

Don't  knoui 

2 

0.1 

1 

YES 

382 

21.4 

2 

NO 

296 

16.6 

210 

Y8CSIB 

NUM 

2 

BEYN  BEId 

Y 

DISCUSS 

COLLEGE 

WITH 

BROTHER/SIS 

• 

Inapplicable 

1107 

61 .9 

•  D 

Don't  knott) 

2 

U.1 

1 

YES 

94 

5.3 

2 

NO 

5  84 

32.7 

211 

Y3CREL 

NUM 

2 

YESNO  3E13 

Y 

DISCUSS 

COLLEGE 

WITH 

OTH  RELATIVE 

m 

Inapplicable 

1107 

61  .9 

1 

•  0 

Don't  kno» 

2 

0.1 

1 

YES 

66 

3.7 

2 

NO 

612 

34.2 

212  YBCSPOU  NUM  2  YSSNO  3818  Y  DISCUSS  COLLEGE  WITH  SPOUSE 


• 

Inapplicable 

1107 

61  .9 

.0 

Don't  know 

2 

U.1 

1 

YES 

71 

4.0 

2 

NO 

607 

34.0 

213  YSCTEAC  NUM  2  YESNO  6E18  Y  DISCUSS  COLLEGE  WITH  A  TEACHER 


. 

Inapplicable 

1107 

61  .9 

•  G 

Don't  know 

2 

U.1 

1 

YES 

1  52 

8.5 

2 

NO 

526 

29.4 

YUTriMAIN  COOeiiOOK  FOR  Q87-1  tOct#  Novr  Dec 

ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 

36) 

Page  C"5U 

-  M 

E14 

4411 .  V 

YdCCOUN 

NUM 

2 

YES NO  a £13 

Y 

DISCUSS 

COLLEGE 

WITH 

f 

SCH  COUNSLR 

• 

Inappilcabia 

11U7 

61.9 

.0 

Don't  know 

2 

u  •  1 

1 

YES 

303 

17.0 

2 

NO 

375 

21.0 

215 

YBCREC 

NUM 

2 

YESNO  a£18 

f 

DISCUSS 

COLLEGE 

WITH 

A  RECRUITER 

• 

Inapplicable 

1107 

61  .9 

.0 

Don't  Rnom 

2 

0.1 

1 

YES 

24 

1.3 

2 

NO 

654 

3  6  •  6 

216 

YdCCOW 

HUM 

2 

YESNO  8E18 

Y 

DISCUSS 

COLLEGE 

WITH 

CO-WORKcR 

• 

Inapplicable 

1107 

61 .9 

.0 

Don't  know 

2 

0.1 

1 

YES 

25 

1.3 

2 

NO 

655 

36.7 

217 

YBCBOSS 

NUM 

2 

YESNO  3E13 

Y 

DISCUSS 

COLLEGE 

WITH 

EMPLOYER 

• 

Inapplicable 

1107 

61  .9 

.0 

Don't  (cnoM 

2 

0.1 

m 

1 

YES 

24 

1.3 

Wi 

2 

NO 

654 

36.6 

2ia 

YBCOTH 

NUM 

2 

YESNO  3dl8 

Y 

DISCUSS 

COLLEGE 

WITH 

OTHERS 

• 

Inapplicable 

11U7 

61.9 

.0 

Don't  Rnotti 

2 

0.1 

1 

YES 

1  27 

7.1 

c 

NO 

551 

30.8 

219 

YdCACF 

NUM 

2 

YESNO  B£19 

DIO  ANYONE  TALK  TO  Y  ABOUT  ACF 

• 

Inapplicable 

1107 

61  .9 

.0 

Don't  kno« 

1 

0.1 

1 

YES 

156 

8.7 

2 

NO 

523 

29.3 

1 
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YUTriMAIN  COOEaOOK  FOR  Q87-1  (Oct^  Nov#  Dec  86) 


ORDER  VARIASLc  TYPE  LENGTH  FORMAT  LABEL 


L. 

„  .V 

.V  ... 

. 

22U 

YBCGI 

NUM 

2 

YESNO  BE19 

DIO  ANYONE 

TALK  TO 

Y  ABOUT  G1  BILL 

• 

Inapplicable 

1107 

61 .9 

•  0 

Don't  knout 

2 

U.1 

1 

YES 

131 

7.3 

2 

NO 

547 

30.6 

221 

Y8CR0TC 

NUM 

2 

YESNO  a£19 

DIO  ANYONE 

TALK  TO 

Y  ABOUT  ROTC  SCH 

Inapplicable 

1107 

61  .9 

.0 

Don't  knotii 

1 

0.1 

1 

YES 

150 

8.4 

2 

NO 

529 

29.6 

222 

Y3CVEAP 

NUM 

2 

YESNO  3E19 

DIO  ANYONE 

TALK  TO 

Y  ABOUT  VcAP 

• 

Inapplica  bla 

1107 

61 .9 

.0 

Don't  knout 

2 

0.1 

1 

YES 

37 

2.1 

2 

NO 

641 

35.9 

223 

YBCTEST 

NUM 

2 

YESNO  BE21 

Y 

TAKE  COLLEGE  AOM 

TEST  PAST  6  MO 

• 

Inapplicable 

898 

50.3 

1 

.0 

Don't  knoui 

1 

0.1 

1 

YES 

282 

15.8 

2 

NO 

606 

33.9 

224 

YBCAPPL 

NUM 

2 

YESNO  8E24 

Y 

SUBMIT  COLLEGE  APPL  IN  PAST  6  MO 

• 

Inapplicable 

898 

50.3 

1 

YES 

1  28 

7.2 

2 

NO 

761 

42.6 

228 

ybwthot 

NUM 

2 

YESNO  9E25 

Y 

THINK  ABOUT  FT  WORK  IN  PAST  6  MO 

• 

Inapplicable 

535 

32.7 

1 

YES 

585 

32.7 

2 

NO 

617 

34.5 

226 

YBWTALK 

NUM 

2 

YESNO  BE26 

Y 

TALK  ABOUT  FT  WORK  IN  PAST  6  MO 

• 

Inapplicable 

1202 

67.3 

•  R 

Refused 

1 

0.1 

1 

YES 

379 

21.2 

2 

NO 

205 

11  .5 

rUTHMAIN  C0OE8O0K  FOR  087-1  (Oct^  Novr  Dec  86) 


Page  C-52 


ORDER 

VARIABLE 

TYPE 

LENGTH  FORMAT  LABEL 

227 

YbWFREN 

NUM 

2 

YESNO  BE27 

Y 

DISCUSS 

FT  WORK 

• 

Inapplicable 

1406 

78.8 

«  3 

uon^t  Jcnouj 

4 

0.2 

.R 

Refused 

3 

C.2 

1 

YES 

117 

6.5 

2 

NO 

255 

14.3 

228 

rawHOM 

NUM 

2 

YESNO  BS27 

Y 

DISCUSS 

FT  WORK 

• 

Inapplicable 

1408 

78.8 

.0 

Don't  know 

4 

0.2 

.R 

Refused 

3 

0.2 

1 

YES 

130 

7.3 

2 

NO 

242 

13.5 

22^ 

YbWOAD 

2 

YESNO  8E27 

Y 

DISCUSS 

FT  WORK 

• 

Inapplicable 

1408 

7a. 8 

•  0 

Uon't  Know 

4 

0.2 

.R 

Refused 

1 

0.2 

1 

YES 

133 

7.4 

2 

NO 

239 

13-4 

23U 

YBWSIB 

HUM 

2 

YESNO  8627 

Y 

DISCUSS 

FT  WORK 

• 

Inapplicable 

1408 

73.8 

.0 

Don't  know 

4 

0.2 

.R 

Refused 

3 

0.2 

1 

YES 

27 

1  .5 

2 

NO 

345 

19.3 

231 

Y6WREL 

nUM 

2 

YESNO  ac27 

Y 

DISCUSS 

FT  WORK 

• 

Inapplicacle 

1408 

78-8 

.0 

Don't  know 

4 

0.2 

.R 

Refused 

3 

U.2 

1 

YES 

34 

1  .9 

2 

NO 

338 

13.9 

232 

YBWSPOU 

HUM 

2 

YESNO  8E27 

Y 

DISCUSS 

FT  WORK 

• 

Inapplicable 

1408 

78.8 

.0 

Don't  know 

4 

0.2 

.R 

Refused 

3 

0.2 

1 

YES 

27 

1.5 

2 

NO 

345 

19.3 

WITH 


WITH 


WITH 


WITH 


WITH 


WITH 


FRI£NOS 


mother 


FATHER 


8R0THfcR/SIS 


OTH  RELATIVE 


SPOUSE 
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fUTrtMAIN  COOE80OK  FOR  Q87-1  (Oct^  Nov^  Dec  86) 

DER  variable  TYPE  LENGTH  FORMAT  LABEL 

233  YBWTEAC  NUM  2  YESNO  BEZ?  Y  OIS 


234  YBWCOUN  HUM 


235  YbWREC 


236  YBWCOW 


237  YBNBOiS  NUM 


238  YBWOTH 


MUM 

2 

YESNO  aE27 

Y 

DISCUSS 

FT  WORK 

WITH 

A  TEACHER 

• 

Inapplicable 

1408 

78.3 

.0 

Don't  kno« 

4 

0.2 

.r 

Refused 

3 

0.2 

1 

YES 

29 

1.6 

2 

NO 

343 

19.2 

HUM 

2 

YESNO  3E27 

Y 

DISCUSS 

FT  WORK 

WITH 

SCH  COUNSLR 

• 

Inapplicable 

1408 

78.3 

.0 

Don't  Know 

4 

0.2 

.R 

Refused 

3 

0.2 

1 

YES 

18 

1.0 

2 

NO 

354 

19.8 

HUM 

2 

YESNO  3E27 

Y 

DISCUSS 

FT  WORK 

WITH 

A  RECRUITER 

m 

Inapplicable 

1408 

78.3 

.0 

Don't  kno» 

4 

0.2 

.R 

Refused 

3 

0.2 

1 

YES 

2 

U.1 

2 

NO 

370 

20.7 

NUM 

2 

YESNO  6827 

Y 

DISCUSS 

FT  WORK 

WITH 

CO-WORKER 

m 

Inapplicable 

1408 

78-8 

.0 

Don't  know 

4 

0.2 

.R 

Refused 

3 

0.2 

1 

YES 

12 

0.7 

2 

NO 

36U 

20.1 

NUM 

2 

YESNO  BE27 

Y 

DISCUSS 

FT  WORK 

WITH 

EMPLOYER 

m 

Inapplicable 

1408 

73.3 

.0 

Don't  know 

4 

0.2 

.R 

Refused 

3 

0.2 

1 

YES 

155 

8.7 

2 

NO 

217 

12.1 

NUM 

2 

YESNO  dE27 

Y 

DISCUSS 

FT  WORK 

WITH 

OTHERS 

• 

Inapplicable 

1408 

78.3 

•  0 

Don't  know 

4 

0.2 

.R 

Refused 

3 

0.2 

1 

YES 

62 

3.5 

2 

NO 

310 

17.3 

YUTHMAIN  C0OE3OOK  FOR  087-1  iOctr  Hov,  Oec  86) 
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OROER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


239 

YbWViSIT 

NUM 

2 

YESNO  8£31 

Y  VISIT  POTENTIAL  EMPLOYER/AGENCI ES 

• 

Inapplicable 

1202 

67.3 

.R 

Refused 

1 

0.1 

1 

YES 

243 

13.9 

2 

NO 

336 

18.8 

2  40 

YBWAPPL 

NUM 

2 

YESNO  BE32 

Y  APPLY  FOR  ANY  JOBS  IN  PAST  6  MO 

• 

Inapplicable 

1202 

67.3 

.R 

Refused 

1 

Q.1 

1 

YES 

358 

2J.0 

2 

NO 

226 

12.6 

241 

YARHOAO 

NUM 

2 

BAOGOOO  SI1 

FEEL  ABOUT 

Y  ARMY  SNL:  FATHER 

« 

Inapplicable 

6  72 

48.8 

.0 

Don't  know 

11 

J  .  6 

1 

VERY  8A0  IDEA 

1  30 

7.3 

2 

BAD  IDEA 

1  28 

7.2 

3 

iNEITmER 

236 

16. U 

4 

GOOD  IDEA 

186 

10.4 

5 

VERY  GOOD  IDEA 

1  44 

3.1 

6 

DECEASED#  NONE 

30 

1-7 

242 

YARMMON 

NUM 

2 

BAOGOOO  S11 

FEEL  about 

Y  ARMY  ENL:  MOTHER 

• 

Inapplicable 

872 

48.8 

.0 

Don't  know 

6 

0.3 

1 

VERY  BAD  IDEA 

218 

12-2 

2 

BAD  IDEA 

202 

11.3 

3 

NEITHER 

237 

16.1 

4 

6000  IDEA 

113 

6.3 

5 

VERY  GOOD  IDEA 

66 

4.8 

0 

OECEAScO#  NONE 

3 

0.2 

243 

YARMFAR.M 

NUM 

2 

BAOGOOO  S11 

FEEL  ABOUT 

Y  ARMY  ENL;  FREN  ARMY  EXP 

• 

Inapplicable 

872 

48.8 

.0 

Don't  know 

21 

1.2 

1 

VERY  BAD  IDEA 

62 

3.5 

2 

BAD  IDEA 

75 

4.2 

3 

NEITHER 

1  96 

11  .0 

4 

GOOD  IDEA 

315 

17.6 

5 

VERY  GOOD  IDEA 

187 

10.5 

6 

DECEASED#  NONE 

59 

3-3 

VUTHMAIN  C00£800K  FOR  Q87-1  (Oct^  Novr  Dec  36) 


ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


244  VARMFMIL  NUM 


245  TAKMFNO 


246  TARHCOUN  NUM 


247  YARMTEAC  NUM 


NUM 

2 

BAOGOOO  SI1 

FEEL 

ABOUT 

Y  ARMY 

• 

Inapplicable 

872 

48.3 

.0 

Don't  knout 

24 

1.3 

1 

VERT  BAD  IDEA 

66 

3.7 

2 

BAD  IDEA 

78 

4.4 

3 

NEITHER 

224 

12.5 

4 

GOOD  IDEA 

3  34 

18.7 

5 

VERY  GOOD  IDEA 

134 

7.5 

6 

OSCSASEO/  NONE 

55 

3.1 

NUM 

2 

BAOGOOO  SI1 

FEEL 

ABOUT 

Y  ARMY 

• 

Inapplicable 

872 

48.3 

.0 

Don't  know 

5 

•0.3 

1 

VERf  SAO  IDEA 

233 

13.3 

2 

3A0  IDEA 

260 

14.5 

3 

NEITHER 

290 

16,2 

4 

GOOD  IDEA 

7u 

3.9 

5 

VERY  GOOD  IDEA 

43 

2.7L 

6 

OECEASEO^  NONE 

4 

0.2 

NUM 

2 

BAOGOOO  SI1 

FEEL 

ABOUT 

Y  ARMY 

• 

Inapplicable 

8  72 

43.8 

.0 

Don't  know 

57 

3.2 

1 

VERY  BAD  IDEA 

96 

5.4 

2 

BAD  IDEA 

107 

6.0 

3 

NEITHER 

316 

17.7 

4 

GOOD  lOEA 

198 

11.1 

5 

VERY  6000  IDEA 

106 

5.9 

0 

DECEASED^  NONE 

35 

2.0 

NUM 

2 

BAOGOOO  SI1 

FEEL 

ABOUT 

Y  ARMY 

• 

Inapplicable 

872 

48.8 

.0 

Don't  knout 

43 

2.4 

1 

VERY  BAD  IDEA 

99 

5.5 

2 

BAD  IDEA 

1  34 

7.5 

3 

NEITHER 

374 

20.9 

4 

GOOD  IDEA 

158 

8.8 

5 

VERT  GOOD  IDEA 

87 

4.9 

6 

DECEASED^  NONE 

20 

1.1 

Page  C“55 
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SCH  COUNSELOR 


teachers 
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ORDER 


248 


249 


250 


251 


252 


VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


YARMCOW  NUM 


YARMSTUO  NUM 


YARMSOSS 


NUM 

2 

BAOGOOO  SI1 

FEEL 

ABOUT 

Y  ARMY 

• 

Inapplicable 

988 

55.3 

.0 

Don't  knouj 

32 

1.8 

1 

VERY  BAD  IDEA 

127 

7.1 

2 

BAD  IDEA 

1  54 

8.0 

3 

NEITHER 

292 

16.3 

4 

GOOD  IDEA 

87 

4.9 

5 

VERY  GOOD  IDEA 

33 

1  .8 

6 

DECEASED/  NONE 

74 

4.1 

NUM 

2 

BAOGOOO  SI1 

FEEL 

ABOUT 

r  ARMY 

• 

Inapplicable 

872 

48.8 

•  D 

Don't  knot# 

11 

J  .  6 

1 

VERY  BAD  IDEA 

1  35 

10.4 

2 

BAD  IDEA 

206 

11.5 

3 

neither 

i4J 

19.0 

4 

GOOD  IDEA 

112 

6.3 

5 

VERY  GOOD  IDEA 

51 

2.9 

0 

DECEASED/  NONE 

10 

0.6 

NUM 

2 

BAOGOOO  SI1 

FEEL 

ABOUT 

Y  ARMY 

FELLOW  STUONT 


EMPLOYER 


• 

Inapplicable 

983 

55.3 

.0 

Don't  know 

47 

2.6 

1 

VERY  BAD  IDEA 

131 

7.3 

2 

BAD  IDEA 

109 

6.1 

3 

NEITHER 

269 

15.1 

4 

GOOD  IDEA 

99 

5.5 

5 

VERY  GOOD  IDEA 

48 

2.7 

6 

uSCEASEO/  NONE 

96 

5.4 

YFRENMIL  NUM 


YESNO 


SI2  Y  MmVE  friends  CURRENTLY  IN  MILITARY 


YFRcNAF  NUM 


• 

Inapplicable 

872 

48.8 

.D 

Don't  know 

1 

0.1 

1 

YES 

574 

32.1 

2 

NO 

34u 

19.0 

NUM 

2  YESNO  SI3 

Y  MIL  FRIENDS  Bft, 

• 

Inapplicable 

121  3 

67.9 

1 

YES 

1  89 

10.6 

2 

NO 

385 

21 .5 

yuthhain  cooeaooK  for  oar-i  (oct^  now^  oec  aa) 
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ROER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


— — 

E53 

YFRENAR 

NUM 

2 

■YErNO- . SI  3- 

Y-MIL  FRIENDS  JliSANCH  OF  SERVICE-ARMY 

• 

Inapplicable 

1213 

67.9 

1 

YES 

355 

19.9 

2 

NO 

219 

12.3 

254 

YFRcNCG 

NUH 

2 

YESNO  SI3 

Y  MIL  FRIENDS  BRANCH  OF  ScRVlCE-CG 

• 

Inapplicable 

1213 

67.9 

1 

YES 

19 

1  .1 

2 

NO 

555 

31.1 

255 

YFR6NMC 

NUM 

2 

YESNO  SI3 

Y  MIL  FRIENDS  BRANCH  OF  SERVICE-MC 

m 

Inapplicable 

1213 

67.9 

1 

YES 

253 

14.2 

2 

NO 

321 

1  P  .0 

256 

YFRcNNA 

NUM 

2 

YESNO  SI3 

Y  MIL  FRIENDS  BRANCH  OF  SERVICE-NAVY 

• 

Inapplicable 

1213 

67.9 

1 

YES 

202 

11  .3 

2 

NO 

372 

20.3 

257 

YFRENACT 

^4UM 

2 

YESNO  SI4 

ARE  Y  ARMY 

FRIENDS 

IN  ACTIVE  ARMY 

• 

Inapplicable 

1432 

80.1 

.0 

Don't  know 

21 

1  .2 

1 

YES 

248 

13.9 

* 

2 

NO 

B6 

4  •  d 

258 

YPRENARV 

NUM 

2 

YESNO  SI4 

ARE  Y  ARMY 

FRIENDS 

IN  RESERVE 

« 

Inapplicable 

1432 

90.1 

.0 

Don't  know 

22 

1  .2 

1 

YES 

153 

8.6 

2 

NO 

180 

10.1 

259 

YFRENANG 

NUM 

2 

YESNO  SI4 

ARE  Y  ARMY 

FRIENDS 

IN  NAT  GUARD 

« 

Inapplicable 

1432 

80.1 

.0 

Don't  know 

19 

1.1 

1 

YES 

89 

5.0 

2 

NO 

247 

13.8 

YUTHMAIN  CODEaOOK  FOR  Q37-1  (Oct^  Nov^  Dec  86) 
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ORDER 

VAR1A8LC 

TYPE 

LENGTH  FORMAT 

LABE 

L 

260 

YFRcNARO 

NUM 

2 

YESNO 

SI4 

ARE  Y  ARMY  FRIENDS  IN  ROTC 

• 

Inapplicaoie 

1432 

80.1 

.0 

:}on't  knoMi 

35 

2.0 

1 

YES 

6d 

3.8 

2 

NO 

252 

14.1 

261 

VFAMMIL 

NUH 

2 

YESNO 

SIS 

f 

HAVE  family  currently  IN  MILITARY 

• 

Inapplicable 

872 

48. a 

.0 

Don't  knot* 

2 

0.1 

1 

YES 

258 

14.4 

2 

NO 

655 

36.7 

262 

YFAMAF 

NUM 

2 

YESNO 

SIO 

Y 

MIL  FAMILY 

BRANCH 

SERVICE-AF 

• 

Inapplicable 

1529 

35.6 

1 

YES 

91 

5.1 

2 

NO 

167 

9.3 

263 

YFAMAR 

NUM 

2 

YESNO 

SI6 

Y 

MIL  FAMILY 

BRANCH 

SERVICE-ARMY 

• 

Inapplicable 

1529 

85.6 

1 

YES 

102 

5.7 

2 

NO 

156 

8.7 

2  64 

YFAMCG 

NUM 

2 

YESNO 

S16 

Y 

MIL  FAMILY 

BRANCH 

SERVICE-CG 

• 

Inapplicable 

1529 

85  .*6 

1 

YES 

3 

0.2 

2 

NO 

255 

14.3 

265 

YFArtdC 

NUM 

2 

YESNO 

SI6 

Y 

MIL  FAMILY 

'  BRANCH 

SERWICE-MC 

• 

Inapplicable 

1529 

85.6 

o 

1 

YES 

46 

2.6 

2 

NO 

212 

11.9 

266 

YFArtNA 

NUM 

2 

YESNO 

SI6 

Y 

MIL  FAMILY  BRANCH 

SERVICE-NAVr 

• 

InapfTIi'caljTd 

— 

-  1529 

85_*A. 

1 

YES 

55 

3.1 

2 

NO 

203 

11.4 

YUTHMAIN  CODEaOOK  FOR  Q37-1  <Oct^  Novr  Dec  86) 
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ROER  VARIftSLE  TYPE  LENGTH  FORMAT  LA8EL 


267 

YFAMACT 

NUM 

2 

YESNO  SI7 

ARE 

Y  ARMY 

FAMILY 

IN 

ACTIVE  ARMY 

• 

Inapplicable 

163b 

94.3 

.0 

Don't  know 

5 

0.3 

1 

YES 

63 

3.5 

2 

NO 

34 

1.9 

268 

YFAMARY 

NUM 

2 

YESNO  SI7 

ARE 

Y  ARMY 

FAMILY 

IN 

RESERVE 

• 

Inapplicable 

1685 

94.3 

•  D 

Don't  know 

8 

U.4 

1 

YES 

31 

1.7 

2 

NO 

63 

.  3.5 

269 

YFAMANG 

NUM 

2 

YESNO  SI7 

ARE 

Y  ARMY 

FAMILY 

IN 

NAT  GUARD 

■ 

Inaoplicabie 

1635 

94.3 

.0 

Don't  know 

4 

0.2 

1 

YES 

20 

1.1 

2 

NO 

78 

4.4 

270 

YFAMARO 

NUM 

2 

YESNO  SI7 

ARE 

Y  ARMY 

FAMILY 

IN 

ROTC 

• 

Inapplicable 

1635 

94.3 

.0 

Don't  know 

5 

0.3 

1 

YES 

4 

0.2 

2 

NO 

93 

5.2 

YUTHMAIN  C0DE800K  FOR  067-1  (Oct^  Nov/  Dec  .86>  Page  C-60 

OROcR  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 

271  RANOIAY  NUM  2  RANOIAY  lAY  RANDOM  NUMBER 


1 

START 

A) 

PHYS 

94 

5.3 

> 

u 

START 

8) 

HIUUAL 

91 

5.1 

3 

START 

0) 

C  ASHED 

105 

5.9 

4 

START 

E> 

TRAIN 

91 

3.1 

3 

START 

G> 

SELCON 

101 

5.7 

6 

START 

HJ 

CNTRY 

101 

5.7 

7 

START 

J) 

LEADER 

105 

5.9 

B 

START 

L) 

HITECH 

lOo 

5.9 

9 

START 

0) 

PROUD 

89 

5.U 

10 

start 

P) 

POTEN 

105 

5.9 

11 

START 

Q> 

CIVCAR 

113 

6.3 

12 

START 

Y) 

SERCOM 

113 

6.3 

13 

START 

1) 

NEEKEN 

118 

6.6 

14 

START 

AA) 

HOME 

35 

4.3 

1  5 

START 

AF> 

STEP 

39 

5.  J 

16 

START 

AH) 

MATURE 

106 

5.9 

17 

START 

AI) 

IN  NOV 

84 

4.7 

13 

START 

AJ) 

MENTAL 

91 

6.1 

272  YIPHYS  NUM  2  RANGIMP  lA  IMP  OF  HAVING  PHYSICAL  CHALLENGE 


.0 

Don't  know 

4 

0.2 

.R 

Refused 

1 

0.1 

1 

NOT  AT  ALL  IMPOR 

77 

4.3 

2 

SCALE  POINT  2 

69 

3.9 

3 

SCALE  POINT  3 

296 

16.6 

4 

SCALE  POINT  4 

502 

28.1 

5 

VERY  IMPORTANT 

838 

46.9 

273  YIHIQUAL  NUM  2  RANGIMP  lA  IMP  OF  HIGHLY  TRAINEO  COWORKERS 


.0 

Don't  know 

4 

0.2 

.R 

Refused 

1 

0.1 

1 

NOT  AT  ALL  IMPOR 

53 

3.2 

2 

SCALE  POINT  2 

67 

3.7 

3 

SCALE  POINT  5 

253 

14.4 

4 

SCALE  POINT  4 

501 

28.0 

5 

VERY  IMPORTANT 

898 

50.3 

YUTHrtAIN  COOeSOOK  FOR  087-1  (Oct#  Nov#  Dec 

% 

ORDER  VARIABLE  TVPE  LENGTH  FORMAT  LABEL 

86) 

Page  C-i 

9 

E74 

YICASHED 

NUM 

2 

RANGIMP  lA  IMP 

OF  EARNING  MONEY  FOR  EOUCATIOl 

.0 

Don't  know 

1 

U.1 

- 

.R 

Refused 

1 

U«1 

1 

NOT  AT  ALL  IHPOR 

187 

1U.5 

2 

SCALE  POINT  2 

144 

8-1 

3 

SCALE  POINT  3 

279 

13.6 

4 

SCALE  POINT  4 

352 

19.7 

5 

VERY  IMPORTANT 

823 

46.1 

275 

TITRAIN 

NUH 

2 

RANGIMP  lA  IMP 

OF  TRAINING  IN  USEFUL  SKILLS 

.0 

Don't  know 

3 

0.2 

.R 

Refused 

1 

0-1 

1 

NOT  AT  ALL  IMPOR 

66 

3.7 

2 

SCALE  POINT  2 

64 

3.6 

3 

SCALE  POINT  3 

244 

13.7 

4 

SCALE  POINT  4 

469 

26.2 

5 

VERY  IMPORTANT 

940 

52.6 

276 

YISELCON 

NUri 

2 

RANGIMP  lA  IMP 

OF  OEVELOPING  SELF-CONFIDENCE 

.0 

Don't  know 

2 

0.1 

.R 

Refused 

1 

0.1 

1 

NOT  AT  ALL  IMPOR 

5u 

2.8 

f 

2 

SCALE  POINT  2 

36 

2.0 

3 

SCALE  POINT  3 

132 

7.4 

4 

SCALE  POINT  4 

351 

19-6 

5 

VtcRY  IMPORTANT 

1215 

68.0 

277 

YiCNTRf 

HUM 

2 

RANGIMP  lA  IMP 

OF  SERVING  COUNTRY 

.0  ■ 

Don't  know 

5 

0.3 

.R 

Refused 

2 

0.1 

1 

NOT  AT  ALL  IMPOR 

146 

8.2 

2 

SCALE  POINT  2 

163 

9.1 

3 

SCALE  POINT  3 

400 

22.4 

4 

SCALE  POINT  4 

401 

22.4 

5 

VERY  IMPORTANT 

670 

37.5 

YUTriMAIN  COOeaOOK  FOR  QiiZ-l  (Oct#  Nov#  Dec  86>  Page  C-62 

0R0£R  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


273  YILcAOER  NUM  2  RANGImP  IA  IMP  OF  DEVELOPING  LEADERSHIP  SKILLS 


.D 

Don't  knou/ 

6 

U.i 

.R 

Refused 

1 

0.1 

1 

NOT  AT  ALL  IMPOR 

69 

3.9 

•*1 

c 

SCALE  POINT  2 

75 

4.2 

3 

SCALE  POINT  3 

247 

13.8 

4 

SCALE  POINT  4 

6U2 

28.1 

s 

VERY  IMPORTANT 

887 

49.6 

279  YIHITECH  NUM  2  RANGIMP  IA  IMP  OF  WORKING  WITH  HI-TECH  EQUIP 


.0 

Don't 

know 

4 

0.2 

1 

NOT  AT  ALL  IMPOR 

131 

7.3 

2 

SCALE 

POINT  2 

162 

9.1 

3 

SCAL  E 

POINT  3 

342 

19.1 

4 

SCALE 

POINT  4 

439 

24.6 

5 

VERY 

IMPORTANT 

7J9 

39.7 

230  YIPROUO  NUM  2  RANGIMP  IA  IMP  OF  EXPERIENCES  TO  BE  PROUD  OF 


.0 

Don't 

know 

3 

0.2 

1 

NOT  AT  ALL  IMPOR 

34 

1  .9 

2 

SCALE 

POINT  2 

40 

2.2 

3 

SCALE 

POINT  3 

146 

8.2 

4 

SCALE 

POINT  4 

364 

20.4 

5 

VERY 

IMPORTANT 

1200 

67.2 

281  YIPOTEN  NUM  2  RANGIMP  IA  IMP  OF  DEVELOPING  POTENTIAL 


.0 

Don't  know 

4 

0.2 

1 

NOT  AT  ALL  IMPOR 

25 

1.4 

2 

SCALE  POINT  2 

22 

1.2 

3 

SCALE  POINT  3 

104 

5.8 

4 

SCALE  POINT  4 

332 

18.6 

5 

VERY  IMPORTANT 

1300 

72.7 

282  YICIVCAR  NUM  2  RANGIMP  IA  IMP  OF  HELPING  CIVILIAN  CAREER  DEV 


.0 

Don't 

know 

2 

0.1 

1 

NOT  AT  ALL  IMPOR 

30 

1  .7 

2 

SCALE 

POINT  2 

19 

1.1 

3 

SCALE 

POINT  3 

35 

4.8 

4 

SCALE 

POINT  4 

316 

17.8 

5 

VERY 

IMPORTANT 

1333 

74.6 

►OK  FOR  Q87-1  (Oct#  Nov#  0»c 

TYPE  LENGTH  FORrtAT  LABEL 

86) 

Page  C-63 

NUM 

2 

RANGIMP  lA  IMP 

OF  COMMUNITY  SERVICE 

.0 

Don't  know 

4 

0*2 

1 

NOT  AT  all  IMPOR 

78 

4.4 

2 

SCALE  POINT  2 

109 

6.1 

3 

SCALE  POINT  3 

418 

23.4 

4 

SCALE  POINT  4 

531 

29.7 

5 

VERY  IMPORTANT 

647 

36.2 

NUM 

2 

RANGIMP  lA  IMP 

OF  WEE 

KEND  EXCITEMENT 

.0 

Don't  know 

3 

0.2 

.R 

Refused 

1 

0.1 

1 

NOT  AT  ALL  iMPOR 

95 

5.2 

2 

SCALE  POINT  2 

98 

5.5 

3 

SCALE  POINT  3 

2  82 

15.8 

4 

SCALE  POINT  4 

362 

20.3 

5 

VERY  IMPORTANT 

943 

53.0 

NUM 

2 

RANGIMP  lA  IMP 

OF  STAYING  IN  OWN  HOMETOWN 

.0 

Oo~n*'V  knoiir" . . 

■ . 5. 

OaA. 

.R 

Refused 

1 

0.1  —  - 

1 

NOT  AT  ALL  IMPOR 

360 

20.1 

2 

SCALE  POINT  2 

282 

15.8 

3 

SCALE  POINT  3 

427 

23.9 

4 

SCALE  POINT  4 

250 

14.0 

5 

YERY  IMPORTANT 

462 

25.9 

NUM 

2 

RANGIMP  lA  IMP 

OF  STEPPING  FROM  HS  TO  COLLEGE 

.0 

Don't  know 

16 

1.0 

.R 

Refused 

2 

U  •  1 

1 

NOT  AT  ALL  IMPOR 

332 

18. a 

2 

SCALE  POINT  2 

200 

11.2 

3 

SCALE  POINT  3 

419 

23.4 

4 

SCALE  POINT  4 

342 

19.1 

5 

VERY  IMPORTANT 

474 

26.5 

283  YISERCOM  NUM 


284 


235  YIMOME 


236  YISTEP 


rUTHMAIN  C0i}E900K  FOR  Q37-1  (Oct^  Nov^  Oec  36) 
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ORDER  VARIAflLt  TYPE  LENGTH  FORMAT  LASEL 


287  YIMATURc  NUM  2  RANGIMP  lA  IMP  OF  SECCM  MORE 


.0 

Don't  know 

3 

0*2 

.R 

R  a  t  u  s  9  0 

1 

0.1 

1 

NOT  AT  ALL  IMPOR 

55 

3.1 

2 

SCALE  POINT  2 

47 

2.6 

3 

SCALE  POINT  3 

1  50 

5.4 

4 

SCALE  POINT  4 

312 

17.5 

5 

VERY  IMPORTANT 

1219 

68.2 

MATURE/RESPONSIBLc 


238  riINNOV  NUM  2  RANGIMP  lA  IMP  OF  USING  OhN  JUDGEMENT 


.0 

Don't  know 

3 

0.2 

.R 

Refused 

2 

0.1 

1 

NOT  AT  all  IMPOR 

25 

1.4 

2 

scale  point  2 

30 

1  .7 

3 

SCALE  POINT  3 

1  39 

7.5 

A 

SCALE  POINT  4 

436 

24.5 

5 

VERY  IMPORTANT 

1150 

64 . 4 

259  YIMENTAL  NUM 


2  RANGIMP  lA  IMP  OF  HAYING  MENTAL  CHALLENGE 


290 


.0 

Don't  know 

6 

0.3 

.R 

Refuseo 

1 

0.1 

1 

NOT  AT  ALL 

IMPOR 

68 

3.8 

2 

SCALE  POINT 

2 

46 

2.6 

3 

SCALE  POINT 

3 

200 

11.2 

4 

SCALE  POINT 

4 

500 

23.0 

5 

VERY  IMPORTANT 

966 

54-1 

YTVWATCH  NUM 

2  YESNO 

MH1  DOES 

YOUTH 

REGULARLY  WATCH  TV 

• 

Inaoplxcable 

903 

50.5 

1 

YES 

555 

31.1 

2 

NO 

329 

18.4 

Page  C-65 
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d91  YTVHRREG  NUM  3  MM2  HRS  PER  WEEK  WATCH  NETWORK  TV 


• 

Inaoplicable 

1232 

63.9 

•  0 

Don't  knoia 

4 

U.2 

0 

2 

Q.1 

25 

1  .4 

i 

15 

0.8 

4 

21 

1.2 

5 

43 

2.4 

6 

22 

1.2 

7 

19 

1.1 

6 

33 

1.3 

9 

5 

0.3 

10 

72 

4.0 

11 

1 

0.1 

12 

24 

1.3 

13 

- - - -  -  — . . 

3 

0,2. 

14 

20 

1.1 

15 

63 

3.5 

16 

5 

U.3 

17 

1 

0.1 

18 

5 

0.3 

19 

1 

0.1 

20 

68 

3.3 

21 

7 

0.4 

24 

6 

0.3 

25 

19 

1.1 

28 

3 

0.2 

30 

24 

1.3 

35 

6 

0.3 

36 

1 

0.1 

37 

1 

0.1 

40 

15 

0.'8 

42 

1 

0.1 

45 

1 

0.1 

48 

2 

0.1 

50 

6 

0.3 

51 

1 

0.1 

56 

1 

0.1 

60 

1 

0.1 

72 

2 

0.1 

85 

1 

0.1 

100 

2 

0.1 

110 

1 

0.1 

140 

1 

0.1 

148 

1 

0.1 

YUTHMAIN  COOEBOOK  FOR  037-1  <Oct#  Nov^  Dec  86) 
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ORDER  VARIASLfc  TYPE  LENGTH  FORMAT  LABEL 


292  YTVHRCAd  NUM 


MH2  HRS  PER  rtcEK  WATCH  CERTAIN  CABLE  TY 


293  MHY2CHK1  NUM 


294  MHY2CHK2  NUM 


• 

Inapplicable  1232 

68.9 

.0 

Don't  know  5 

0.3 

u 

1  79 

1U.0 

1 

28 

1.6 

2 

42 

2.4 

3 

34 

1.9 

4 

28 

1  .6 

5 

54 

3.0 

6 

19 

1.1 

7 

15 

0.8 

8 

10 

0.6 

9 

2 

U.1 

10 

49 

2.7 

iz 

7 

0.4 

13 

1 

0.1 

14 

2 

0.1 

15 

22 

1.2 

1  6 

4 

0.2 

17 

1 

0.1 

18 

1 

0.1 

20 

19 

1.1 

21 

1 

0.1 

24 

5 

0.3 

25 

7 

0.4 

30 

9 

0.5 

35 

2 

0.1 

37 

1 

0.1 

40 

b 

0.3 

50 

1 

0.1 

80 

1 

0.1 

NUM 

2 

CCHECK  CONST  CHECK: 

HH1  =  1 

• 

InappircablB -  - -1786 

99.9 

1 

INCONSIST.  DATA  1 

0.1 

NUM 

2 

CCHECK  CONST  CHECK: 

MH2  >  1i 

• 

Inapplicable  1786 

99.9 

1 

INCONSIST.  DATA  1 

0.1 

YUTHMAIN  COOEBOOK  FOR  Q37-1  (Oct/  Nov^  Dec  86) 
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r 

295 

YTVCA61 

NUM 

2 

YESNO  MH11 

DOES  YOUTH 

WATCH 

MTV 

• 

Inapplicable 

1416 

79.2 

1 

t  c$ 

195 

10.9 

2 

NO 

176 

9.8 

296 

YTVCAB2 

NUM 

2 

YESNO  MH11 

DOES  YOUTH 

WATCH 

NASHVILLE  NETWORK 

• 

Inapplicable 

1416 

79.2 

1 

YES 

74 

4.1 

2 

NO 

2  97 

16.6 

297 

YTVCABS 

t4UM 

2 

YESNO  HM11 

OOES  YOUTH 

WATCH 

ESPN  CSP0RTS3 

m 

Inapplicable 

1416 

79 . 2 

1 

YSS 

251 

1  4.U 

2 

NO 

1  20 

6.7 

298 

YTVCASA 

NUM 

2 

YESNO  MH11 

OOES  YOUTH 

WATCH 

WT8S  CSYNOICATEOl 

• 

Inapplicable 

1416 

79.2 

1 

YES 

205  . 

11.5 

2 

NO 

166 

9.3 

^  299 

YTVCAB5 

NUM 

2 

YESNO  MH11 

DOES  Y  WATCH  BLACK  ENTERTAINMENT  TV 

• 

Inapplicable 

1416 

79.2 

1 

YES 

44 

2.5 

2 

NO 

327 

18.3 

iOO 

YTYSPORT 

NUM 

2 

YESNO  MH12 

OOES  YOUTH 

VIEW 

SPORTS 

• 

Inapplicable 

12  53 

69.0 

1 

YES 

425 

23.8 

2 

NO 

129 

7.2 

301 

YTYMYS 

NUM 

2 

YESNO  MH12 

DOES  YOUTH 

VIEW 

MYSTERIES 

• 

Inapplicable 

1233 

69.0 

1 

YES 

354 

19.8 

2 

NO 

200 

11.2 

302 

YTVORAMA 

NUM 

2 

YESNO  MM12 

OOES  YOUTH 

VIEW 

GENERAL  DRAMA 

• 

Inapplicable 

1233 

69.0 

1 

YES 

279 

15.6 

2 

NO 

275 

15.4 

fUTHMAIN  CODESOOK  FOR  QS7-1  (Oct*-  Novy  Oec  86)  Page  C-68 
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503 

YTVMUSIC 

NUM 

2 

YESNO  Mrt12 

DOES  YOUTH 

VIEW  MUSIC/MUSIC  VIDEOS 

• 

Inaoplicable 

1233 

69.0 

1 

YES 

361 

20.2 

2 

NO 

1  95 

10.3 

304 

YTVCOMDY 

NUH 

2 

YESNO  HH12 

does  youth 

VIEW  SITCOMS 

• 

Inapplicable 

1233 

69.0 

1 

YES 

439 

27.4 

2 

NO 

65 

3.6 

305 

YTVMOVIc 

NUM 

2 

YESNO  MH12 

DOES  YOUTH 

VIEW  TV  MOVIES 

■ 

Inapplicable 

1233 

69.0 

1 

YES 

453 

25.9 

i. 

NO 

91 

5.1 

iOo 

YTVTALK 

»^UM 

2 

YESNO  MHic 

DOES  YOUTH 

VIEW  TV  TALK  SHOWS 

a 

Inapplicabl e 

1233 

69.0 

.0 

Don't  know 

1 

0.1 

1 

YES 

230 

14.0 

2 

NO 

303 

17.0 

307 

YTV3H1 

NUM 

2 

IrES'NO  Mr!  13 

DOES  YOUTH 

HA1LQ.H  DAVID  LETTERMAN 

• 

Inapplicable 

1233 

69.0 

.0 

Don't  know 

1 

0.1 

1 

YES 

175 

9.8 

2 

NO 

378 

21.2 

308 

YTVSM2 

nUM 

2 

YESNO  MH13 

DOES  Y  WATCH  FRIDAY  NIGHT  VIDEOS 

• 

Inapplicable 

1233 

69.0 

1 

YES 

149 

8.3 

2 

NO 

405 

22.7 

309 

YTVSH3 

NUM 

2 

YESNO  MH13 

GOES  Y  WATCH  MONDAY  NIGHT  F00T8ALL 

m 

Inapplicable 

1233 

69.0 

1 

YES 

348 

19.5 

2 

NO 

206 

11  .5 
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i14  TRAOLIS  NUM 


1 


i15  YKADHRAM  NUM 


.0 

U 

1 

2 

3 

4 


7 

8 

9 

10 
12 

14 

15 
18 
20 

24 

25 
30 
36 
40 
43 
50 
80 


2  YE8N0  MH16  DOES  YOUTH  LISTEN  TO  THE  RADIO 


Inappllcsbla  903 

YES  777 

NO  107 

3  MH17  HOW  MANY 

Inapplicable  1010 

Don't  icnov  2 


590 

42 

35 

19 
10 

20 
Z 

4 

5 
1 
9 

6 
2 
4 
1 
6 
1 
1 
1 
1 

12 

1 

1 

1 


50.5 

43.5 

6.0 

HOURS  PER  WEEK  AM  RADIO 

56.5 

0.1 

33.0 
2.4 
2.0 
1  .1 
0.6 
1  .1 
0.1 
0.2 
0.3 
0.1 
0.5 
0.3 
U.1 
0.2 
0.1 
0.3 
0.1 
0.1 
0.1 
0.1 
0.7 
0.1 
0.1 
0.1 
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316  YRAOHRFM  NUM 


.0 

.R 

0 

1 

2 

3 

4 

5 
0 

7 

8 

9 

10 
12 

13 

14 

15 

16 

17 

18 

19 

20 
21 
22 

23 

24 

25 

26 

27 

28 
30 

32 
35 

33 
40 
42 
45 
48 
50 

55 

56 
60 
64 

69 

70 
72 


3  MH17  HOW  MANY  HOURS  PER  WEEK  FM  RADIO 


Inapplicable 

1010 

56.5 

Don't  know 

2 

0.1 

Refused 

1 

0-1 

8 

0.4 

4 

0.2 

18 

1  .0 

21 

1.2 

18 

1.0 

47 

2.6 

28 

1  .6 

21 

1.2 

25 

1.4 

8 

0.4 

84 

4.7 

36 

2.0 

1 

0.1 

12 

0.7 

51 

2.9 

2 

0.1 

2 

0.1 

7 

0.4 

1 

0.1 

89 

5.0 

3 

0.2 

1 

0.1 

2 

0.1 

11 

0.6 

30 

1.7 

1 

0.1 

2 

0.1 

5 

0.3 

44 

2.5 

1 

0.1 

20 

1.1 

2 

Q.1 

59 

3.3 

2 

0.1 

6 

0.3 

5 

0.3 

30 

1.7 

2 

0.1 

3 

0.2 

19 

1.1 

1 

0.1 

1 

0.1 

13 

0.7 

1 

0.1 
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OROER 

VARIABLE 

TYPE 

LENGTH  FORMAT  LABEL 

316 

YRAOHRFM 

MUM 

3 

Mrti  7 

HOW  MANY  HOURS  PER  WEEk  FM  RADIO 

74 

1 

0.1 

75 

1 

Q.l 

BO 

1U 

0.6 

83 

1 

J.1 

84 

1 

U.1 

100 

9 

0.5 

110 

1 

0.1 

126 

1 

0.1 

160 

1 

0.1 

168 

1 

0.1 

317 

MY1 7CHK1 

NUN 

2 

CCHECIC  CONST 

CHECK;  MH16  =14  MH17  =  U  HOURS 

* 

Inapplicable 

1737 

1 00  •  J 

31B 

’lYl  7CHK2 

2 

CCHtCK  CONST 

CHECK:  MH1 7  >  1 6B  HOURS 

■ 

Inapplicaoie 

1737 

I  UU  .  J 

319 

YRAUNEmS 

NUH 

2 

YESNO  MH26 

DOES  YOUTH 

LISTEN  TO  NEWS 

m 

Inapplicable 

101U 

56.5 

1 

YES 

441 

24.7 

2 

NO 

3  36 

1  S.B 

320 

YRA0CLA3 

NUM 

2 

YESNO  Mri26 

DOES  YOUTH 

LISTEN  CLASSICAL  MUSIC 

• 

Inapplicable 

1010 

56.5 

1 

YES 

1  37 

7.7 

2 

NO 

6  40 

35.3 

321 

YRAOPOP 

NUN 

2 

YESNO  Hri26 

DOES  YOUTH 

LISTEN  TO  POP  MUSIC 

• 

Inapplicable 

1010 

56.5 

.0 

Don't  know 

1 

0.1 

1 

YES 

4  35 

27.1 

2 

NO 

291 

16.3 

322 

YRADCW 

NUM 

2 

YESNO  MH26 

DOES  YOUTH 

LISTEN  COUNTRY  MUSIC 

• 

Inapplicable 

1010 

56.5 

1 

YES 

239 

13.4 

2 

NO 

538 

30.1 

YUTHHAIN  COOEiiOOK  FOR 

Q87 

“1  (Oct^  Novr  Oec  36) 
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MROER 

VARIABLE 

TYPE  Li 

ENGTH  FORMAT  LABEL 

- — — — 

MWW  M»«i 

323 

fftAOSPOR 

NUM 

2 

YESNO  MM26 

DOES  YOUTH 

LISTEN 

TO 

SPORTS 

« 

Inapplicable 

1010 

56«5 

1 

YES 

372 

20.8 

2 

NO 

405 

22.7 

324 

YRAOTALK 

NUM 

2 

YESNO  MH26 

DOES  YOUTH 

LISTEN 

TO 

TALK  SHOWS 

• 

Inapplicable 

1010 

56.5 

1 

YES 

156 

8.7 

2 

NO 

621 

34.3 

325 

YRAOROCA 

NUM 

2 

YESNO  MH26 

DOES  YOUTH 

LISTEN 

TO 

ROCK  MUSIC 

• 

Inapplicable 

1U1U 

56.5 

1 

res 

638 

35.7 

2 

NO 

1  39 

7,6 

326 

YRAOEASY 

NUM 

2 

YESNO  MH26 

DOES  YOUTH 

LISTEN 

TO 

EASY  MUSIC 

• 

Inapplicable 

1010 

56.5 

.0 

Don't  know 

1 

0.1 

1 

YES 

367 

20.5 

2 

NO 

409 

22.9 

^  327 

YRAOSH1 

NUM 

2 

YESNO  MH27 

DOES  Y  LISTEN  TO 

AMERICAN  TOP  40 

• 

Inapplicable 

1010 

56.5 

1 

YES 

400 

22.4 

2 

NO 

377 

21 .1 

328 

YRA0SH2 

NUM 

2 

YESNO  MH27 

DOES  Y  LISTEN  TO 

KING  BISCUIT  HOUR 

• 

Inapplicable 

1010 

56.5 

1 

YES 

104 

5.3 

2 

NO 

673 

37.7 

329 

YRADSH3 

NUM 

2 

YESNO  MH27 

DOES  Y  LISTEN  TO 

RICK  DEES'  TOP  40 

• 

Inapplicable 

1010 

56.5 

.0 

Don't  know 

1 

0.1 

1 

YES 

304 

17.0 

2 

NO 

472 

26.4 

YUTHMAIN  C0OE3O0K  FOR  Q87-1  (Oct/  Nov/  Dec  36) 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


330  YkA0SH4  NUrt 


^  YESNO  MhE7  does  Y  LISTEN  TO  METALSHOP 


331 


332 


■ 

Inapplicable 

1010 

56.5 

.0 

Don't  Know 

1 

0.1 

1 

YES 

1  46 

8.2 

2 

NO 

630 

35.3 

YRA0SM5 

NUM 

2 

YESNO  MH27 

DOES  Y  LISTEN  TO 

ROCKLINE 

■ 

Inapplicable 

1010 

56.5 

1 

YES 

1  81 

10.1 

2 

NO 

596 

33.4 

YPAPREAO 

NUH 

2 

YPAPREA  Mri28 

HOW  OFTEN 

DOES  Y 

READ  NEWSPAPER 

• 

Inapplicable 

903 

50.5 

1 

NE  VER 

44 

2.5 

2 

<  TWICE  A  ikEEK 

1  51 

8.4 

3 

2-3  TIMES  A  WEEK 

258 

14.4 

4 

4-5  TIMES  A  WEEK 

1  33 

7.4 

5 

DAILY 

29a 

16.7 

74 
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ROER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


i3i  YPAPHOUR  NON  5 


MH29  HOURS  PER  WEEK  READING  NEWSPAPER 


« 

Inapplicable 

947 

5  j  .u 

•  u 

Don't  knoiB 

5 

0.3 

J 

11 

0.6 

1 

204 

11.4 

2 

159 

8.9 

3 

108 

6.0 

4 

84 

4.7 

5 

74 

4.1 

6 

36 

2.0. 

7 

73 

4.1 

3 

19 

1  .1 

9 

1 

0.1 

10 

32 

1  .8 

12 

2 

U.1 

13 

1 

0.1 

14 

. 

9 

U.5 

15 

11- 

0.6 

17 

1 

0.1 

18 

1 

0.1 

20 

3 

0.2 

21 

2 

0.1 

35 

1 

0.1 

40 

1 

0.1 

50 

1 

0.1 

100 

1 

0.1 

MHY29CHK  NUM 

2  CCHECK  CONST 

CHECK; 

MH28-  14  MH29  HOURS 

• 

Inapplicable 

1787 

100.0 

YPAPSPOR  NUM 

2  YcSNO  MHiO 

DOES  YOUTH  READ  SPORTS 

« 

Inapplicable 

953 

53.6 

1 

YES 

574 

32.1 

2 

NO 

255 

14.3 

YPAPCOM  NUM  2  YESNO  MH30  DOES  YOUTH  READ  COMICS 


1 

2 


Inapplicable 

YES 

NO 


9  58 
546 
283 


53.6 

3U.6 

15.8 
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337 

YPAPNEWS 

NUH 

2 

YESNO  MH3Q 

UOES  YOUTH 

READ 

MENS  SECTION 

• 

Inaoplicable 

938 

53.6 

1 

YES 

725 

40.6 

2 

NO 

104 

5.8 

338 

YPAPLOC 

NUM 

2 

YESNO  MH30 

DOES  YOUTH 

READ 

LOCAL  SECTION 

• 

Inapplicable 

95o 

53.6 

1 

YES 

0  44 

36  a  0 

2 

NO 

135 

10.4 

339 

YPAPFOOO 

NUM 

2 

YESNO  MH30 

DOES  YOUTH 

READ 

FOOD  SECTION 

• 

Inapplicabi e 

953 

53.0 

1 

YES 

113 

6.3 

2 

NO 

71  b 

40 . 1 

34o 

YPAPSTYL 

NUM 

c 

YESNO  MH50 

DOES  YOUTH 

READ 

LIFESTYLE  SECTION 

• 

Inapplicable 

958 

53.6 

1 

YES 

3  3U 

18.5 

2 

NO 

499 

27.9 

341 

YPAPCLAS 

NUM 

2 

YESNO  MH30 

DOES  YOUTH 

READ 

CLASSIFIED 

• 

Inapplicable 

958 

53.6 

1 

YES 

497 

27.8 

2 

NO 

■  332 

18.6 

342 

YMAGREAO 

NUM 

2 

YESNO  HH31 

DOES  YOUTH 

READ 

MAGAZINES 

• 

Inapplicable 

9U3 

50.5 

1 

YES 

566 

31.7 

2 

NO 

313 

17.8 

YUTHMAIN  COOEBOOK  FOR  Q87-1  (Oct^  Nov^  Dec  86) 
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ROER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


343  YMAG1  NUM  3  MAGFMT  MH32  MAGAZINE  #1  REAO  ON  REGULAR  BASIS 


• 

XnapplicaBle 

1221 

68.3 

.0 

Don' t  know 

5 

0.3 

126 

BOY'S  LIFE 

1 

0.1 

130 

CAR  AND  DRIVER 

7 

0.4 

131 

CAR  CRAFT 

4 

U.2 

141 

CYCLE 

4 

0.2 

148 

OOWNBEAT 

1 

0.1 

150 

EBONY 

5 

0.3 

154 

FIELD  AND  STREAM 

13 

0.7 

156 

FOCUS 

1 

0.1 

159 

GUIOEPOST 

1 

0.1 

165 

HOT  ROD 

27 

1  .5 

168 

INSIDE  SPORTS 

1 

u « 1 

172 

JET 

6 

0.3 

175 

LIFE 

2 

0.1 

179 

MONE  Y 

3 

0.2 

180 

MOTOR  TREND 

5 

0.3 

188 

NATL  GEOGRAPHIC 

3 

0.2 

194 

NEUSMEEK 

20 

1.1 

203 

OMNI 

2 

0.1 

206 

OUTDOOR  LIFE 

8 

0.4 

209 

PEOPLE 

14 

0.8 

211 

POPULAR  MECHANIX 

6 

0.3 

212 

POPULAR  SCIENCE 

6 

0.3 

213 

READERS  DIGEST 

7 

0.4 

216 

ROAD  AND  TRACK 

7 

U..4 

217 

ROLLING  STONE 

9 

0.5 

225 

SPORT 

1 

U.1 

226 

SPORTING  NEWS 

2 

0.1 

228 

SPORTS 

4 

0.2 

229 

SPORTS  AFIELD 

2 

0.1 

231 

SPORTS  ILLUSTRTD 

93 

5.2 

233 

STEREO  REVIEW 

1 

0.1 

241 

TIME 

53 

3.0 

245 

TV  GUIDE 

1 

0.1 

247 

US  NEWS  wRLO  RPT 

5 

0.3 

991 

OTHER 

236 

13.2 
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344  YMAGE  NUM  3  MAGFMT  Mri32  MAGAZINE  #Z  READ  ON  REGULAR  BASIS 


• 

Inapplicable 

14  50 

81  .1 

1  Oo 

AMER  JRNL  OF  NOR 

1 

U.1 

13U 

CAR  AND  DRIVER 

5 

Q.3 

131 

CAR  CRAFT 

3 

0.2 

141 

CYCLE 

1 

0.1 

1  50 

EBONY 

10 

0.6 

151 

EBONY  MAN 

1 

0.1 

154 

FIELD  ANO  STREAM 

12 

0.7 

160 

HIGH  FIDELITY 

1 

0.1 

1  65 

HOT  ROD 

7 

0.4 

168 

INSIDE  SPORTS 

2 

0.1 

172 

JET 

8 

0.4 

175 

LIFE 

1 

0.1 

1  79 

MONEY 

1 

0.1 

13o 

MOTOR  TREND 

3 

U.3 

1  88 

NATL  GEOGRAPHIC 

9 

0.5 

194 

NEWSWEEK 

24 

1.3 

203 

OMNI 

5 

0.3 

206 

OUTDOOR  LIFE 

13 

0.7 

209 

PEOPLE 

17 

1.0 

211 

POPULAR  MECHANIX 

4 

0.2 

212 

POPULAR  SCIENCE 

2 

0.1 

213 

READERS  DIGEST 

10 

0.6 

216 

ROAD  ANO  TRACK 

7 

0.4 

217 

ROLLING  STONE 

9 

U.5 

218 

R.N.CREGO  NURSE) 

1 

0.1 

225 

SPORT 

1 

0.1 

226 

SPORTING  NEWS 

3 

0.2 

228 

iPORTS 

7 

0.4 

229 

SPORTS  AFIELD 

3 

U.2 

230 

SPORTS  FITNESS 

1 

0.1 

2  31 

SPORTS  ILLUSTRTO 

29 

1  .6 

241 

TIME 

33 

1  .8 

245 

TV  GUIDE 

2 

0.1 

247 

US  NEWS  WRLD  RPT 

3 

0.2 

991 

OTHER 

96 

5.4 
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PRDER  variable  TYPE  LENGTH 


FORMAT  LABEL 


i46  YMAG3 


Hun 

5  MAGFMT  MH32  MAGAZINE 

43  READ  ON  REGULAR  BASIS 

• 

Inapplicable 

1641 

91  .3 

1  30 

CAR  ANO  DRIVER 

4 

U  «  2 

131 

CAR  CRAFT 

3 

U.2 

141 

CYCLE 

1 

0.1 

150 

EBONY 

4 

0.2 

154 

FIELD  AND  STREAM 

4 

0.2 

157 

GAMES 

1 

0.1 

165 

HOT  ROD 

4 

Q.2 

172 

JET 

3 

0.2 

175 

LIFE 

5 

0.3 

180 

MOTOR  TREND 

4 

0.2 

133 

NATL  GEOGRAPHIC 

6 

0.4 

194 

NEWSWEEK 

14 

0.3 

202 

nursing 

1 

0.1 

203 

OMNI 

2 

0.1 

206 

OUTDOOR  LIFE 

1 

0.1 

209 

PEOPLE 

4 

0.2 

211 

POPULAR  MECHANIX 

2 

0.1 

212 

POPULAR  SCIENCE 

2 

0.1 

213 

READERS  DIGEST 

5 

Q.3 

217 

ROLLING  STONE 

3 

0.2 

228 

SPORTS 

1 

Q.1 

229 

SPORTS  AFIELD 

1 

0.1 

231 

SPORTS  ILLUSTRTD 

9 

0.5 

241 

TIME 

9 

0.5 

245 

TV  GUIDE 

2 

0.1 

247 

US  NEWS  MRLO  RPT 

3 

0.2 

991 

OTHER 

46 

2.6 
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ORDER 


346 


347 


348 


TYPE 

LcNGTH  FORMAT  LABEL 

NUM 

3 

MAGFMT  MH32 

MAGAZINE 

A4  READ 

• 

Inapplicable 

1  741 

97.4 

1  ^3 

CAMPUS  VOICE 

1 

U.1 

1  50 

EBONY 

1 

U.1 

154 

FIELD  AND  STREAM 

1 

0.1 

1  80 

MOTOR  TREND 

1 

0.1 

1  88 

NATL  GEOGRAPHIC 

2 

0.1 

194 

NEWSWEEK 

4 

0.2 

i03 

OMNI 

4 

0.2 

206 

OUTDOOR  LIFE 

1 

0.1 

213 

READERS  DIGEST 

4 

0.1 

217 

ROLLING  STONE 

2 

0.1 

222 

SCIENCE  DIGEST 

1 

0.1 

226 

SPORTING  NEWS 

1 

0.1 

£;28 

SPORTS 

1 

0.1 

229 

SPORTS  AFIELD 

1 

0.1 

233 

;>T£:RcO  REVIcW 

1 

u.1 

241 

TIME 

5 

0.3 

245 

TV  GUIOc 

1 

0.1 

247 

US  NEWS  WRLO  RPT 

2 

0.1 

991 

OTHER 

14 

0.8 

NUM 

3 

MAGFMT  MH32 

MAGAZINE 

M5  READ 

• 

Inapplicable 

1776 

99.4 

154 

FIELD  ANO  STREAM 

2 

0.1 

175 

LIFE 

1 

0.1 

188 

NATL  GEOGRAPHIC 

1 

0.1 

209 

PEOPLE 

2 

0.1 

216 

ROAD  AND  TRACK 

1 

0.1 

217 

ROLLING  STONE 

1 

0.1 

245 

TV  GUIDE 

1 

0.1 

991 

OTHER 

2 

0.1 

NUrt 

3 

MAGFMT  MH32 

MAGAZINE 

»6  READ 

m 

Inapplicabl e 

1785 

99.9 

241 

TIME 

2 

0.1 

YMAG4 


YMAG3 


YMAG6 
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ORDER 

VARIABLE 

TYPE 

length  format 

LABE 

L 

353 

ruNi 2AR 

NUrt 

2 

YESNO 

KR1 

UNAIDED  AO 

RECALL 

FOR 

ARNY 

.0 

Don't  Know 

27 

1  .5 

1 

YES 

14  70 

32.3 

2 

NO 

2  90 

16.2 

354 

ruNl 2R0 

NUM 

2 

YESNO 

KR1 

UNAIOtO  AO 

RECALL 

POR 

ROTC 

.0 

Don't  know 

27 

1-5 

1 

YES 

92 

5.1 

2 

NO 

1663 

93.3 

353 

YUN12«6 

NUM 

2 

YESNO 

kRI 

UNAIDED  AD 

RECALL 

FOR 

MAT  GUARD 

.0 

Don't  know 

27 

1.5 

1 

YES 

3  34 

21.5 

2 

NO 

1376 

77. U 

356 

YUNI 2RV 

NlJli 

2 

YESNO 

KR1 

UNAIDED  AD 

RECALL 

FOR 

RESERVE 

.0 

Don't  know 

27 

1.5 

1 

YES 

214 

12.0 

2 

NO 

1546 

86.5 

357 

YUN1 2CG 

NUM 

2 

YESNO 

KR1 

UNAIDED  AO 

RECALL 

POR 

COAST  GUARD 

.0 

Don't  know 

27 

1.5 

1 

YES 

221 

12.4 

2 

NO 

1539 

36.1 

353 

YUN12MC 

NUN 

2 

YESNO 

KR1 

UNAIDED  AD 

RECALL 

FOR 

MARINE  CORPS 

.0 

Don't  know 

27 

1  .5 

1 

YES 

1117 

62.5 

2 

NO 

643 

56.0 

359 

YUNI 2NA 

NUN 

2 

YESNO 

KR1 

UNAIDED  AO 

RECALL 

FOR 

NAVY 

.0 

Don't  know 

27 

1.5 

1 

YES 

1012 

56.6 

2 

NO 

743 

41  .9 

360 

YUNI 2ALL 

NUN 

2 

YESNO 

KR1 

UNAIDED  AO 

RECALL 

POR 

ALL  IN  ONE  AO 

.0 

Don't  know 

27 

1.5 

1 

YES 

159 

3.9 

2 

NO 

16U1 

39.6 

YUTHMAIN  C00E600K  FOR  087-1  COct/  Now#  Oec  86) 
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OROtR  variable  TYPE  LcNGTH  FORMAT  LABEL 


361  YKRROAF 


362  YKRROAR 


363  YKRRONA 


364  YKRROMC 


365  YKRROCG 


366  YKRNGAF 


NUM 

2 

YcSNO  KR2 

ROTC  AO  RECALLED 

FOR 

AIR  FORCE 

• 

Inapplicable 

1695 

94.9 

•  D 

Don' t  Knouj 

14 

O.b 

1 

YSS 

21 

1  .2 

2 

NO 

57 

3.2 

NUM 

2 

Y5SN0  KR2 

ROTC  AO  RECALLED 

FOR 

ARMY 

• 

Inapplicable 

169o 

94.9 

.0 

Don't  knoM 

14 

g.s 

1 

YES 

69 

3.9 

2 

NO 

9 

0.5 

NUM 

2 

YESNO  KR2 

ROTC  AO  RECALLED 

FOR 

NAVY 

• 

Inapplicable 

1o95 

94.9 

.0 

Don't  knout 

14 

U.8 

1 

YES 

1b 

1.0 

2 

NO 

60 

3.4 

NUM 

2 

YESNO  KR2 

ROTC  AO  RECALLED 

FOR 

MARINES 

• 

Inapplicable 

1695 

94.9 

,0 

Don't  know 

14 

0.8 

1 

YES 

16 

0.9 

2 

NO 

62 

3.5 

NUM 

2 

YESNO  KR2 

ROTC  AO  RECALLED 

FOR 

COAST  GUARD 

• 

Inapplicable 

1695 

94.9 

.0 

Don't  know 

14 

0.3 

1 

YES 

5 

0.3 

2 

NO 

73 

4.1 

NUM 

2 

YESNO  KR3 

N  GUARD  AO 

RECALLED 

FOR  AIR  FORCE 

• 

Inapplicable 

1405 

78.5 

.0 

Don't  know 

77 

4.3 

1 

YES 

76 

4.3 

2 

NO 

231 

12.9 

YUTrtMAIN  C0DE800K  FOR  087-1  (Oct^  Novr  Dec  86) 
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ORDER 

VARIAdLt 

TYPE 

LENGTH  FORMAT  LA8£ 

L 

367 

YKRNGAR 

NUH 

YESNO  KK3 

H  GUARD  AD 

RECALLED 

FOR 

ARMY 

• 

Inapplicable 

1403 

78.5 

.0 

Don' t  Koouj 

77 

4.  i 

1 

YES 

255 

14.3 

2 

NO 

52 

2.9 

368 

YARN6NA 

NUM 

1 

YE3N0  RR3 

N  GUARD  AO 

RECALLED 

FOR 

NAVY 

• 

Inapplicable 

1403 

70.0 

.0 

Don't  know 

77 

4.3 

1 

YES 

33 

1 

2 

NO 

lit* 

15.3 

369 

YRRNGMC 

tiun 

c 

YESNO  Kf(3 

N  GUARD  AO 

RECALLED 

FOR 

MARINES 

• 

Inapplxcabxe 

1403 

7i3.i 

•  0 

Qon^t  know 

77 

4.3 

1 

YES 

35 

2.0 

2 

NO 

2  72 

15.2 

370 

YKRNGCG 

NUM 

2 

YESNO  RR3 

N  GUARD  AO 

RECALLED 

FOR 

COAST  GUARD 

• 

Inapplxca  bie 

1a0  3 

78.5 

.0 

Don't  know 

77 

4.3 

1 

YES 

30 

1.7 

2 

NO 

277 

15.5 

371 

YRRRVAF 

NUN 

2 

YESNO  KR4 

RESERVE  AO 

RECALLED 

FOR 

AIR  FORCE 

• 

Inapplicable 

1573 

86.0 

.  Q 

Don't  knou 

15 

0.8 

1 

YES 

57 

3.2 

2 

NO 

142 

7.9 

372 

YKRRVAR 

NUM 

2 

YESNO  KR4 

RESERVE  AO 

RECALLED 

FOR 

ARMY 

• 

Inapplicable 

1573 

88.0 

.0 

Don't  know 

15 

0.8 

1 

YES 

178 

10.0 

2 

NO 

21 

1.2 
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ORDER  VARIASLc  TfPE  LENGTH  FORMAT  LABEL 


375  TKRRVNA  NUM  2  tESNO  KR4  RESERVE  AO  RECALLED  FOR  NAVY 


« 

Inapplicable 

1573 

88. U 

.0 

Don't  know 

15 

0.8 

1 

YES 

41 

2.3 

2 

NO 

158 

8.8 

374  YKRRVMC  NUM  2  YESNO  KR4  RESERVE  AO  RECALLED  FOR  MARINES 


• 

Inapplicable 

1573 

88.0 

•  0 

Don't  knotti 

15 

0.8 

1 

YES 

27 

1.5 

2 

NO 

172 

9.6 

375  YURRVCG  NUM  2  YESNO  KR4  RESERVE  AO  RECALLED  FOR  COAST  GUARD 


• 

Inapplicable 

1573 

88.0 

.0 

Don't  know 

15 

0.8 

1 

YES 

15 

0.8 

2 

NO 

184 

10.3 

376  RAMOICRY2  MUM  2  KNOW  KR5-KR13  RANDOM  START  AIDED  AO  RECALL 


• 

Inapplicable 

6 

0.3 

1 

AIR  FORCE 

345 

19.3 

2 

ARMY 

366 

20.5 

3 

ROTC 

296 

16.6 

4 

NATIONAL  GUARD 

261 

14.0 

5 

RESERVE 

223 

12.5 

6 

COAST  GUARD 

160 

9.0 

7 

MARINE  CORPS 

80 

4.5 

8 

NAVY 

43 

2.4 

9 

ONE  AO  FOR  ALL 

7 

0.4 

377  YAIOAF  MUM  2  YESNO  KR5  AIDED  AO  RECALL  FOR  AIR  FORCE 


• 

Inapplicable 

1036 

60.8 

.0 

Don't  knou) 

3 

0.2 

1 

YES 

426 

23.8 

2 

NO 

272 

15.2 

378  YAIOAR  NUM  2  YESNO  KR6  AIOEO  AO  RECALLFOR  ARMY 


•  InapplicaQle  1470  82.3 

1  YES  2U5  11.5 
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YUTHMAIN  CODEdOOK  FOR  Q87-1  (Oct^  Novx  Oec  S6) 


ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


379 

YAIDARO 

NUiM 

2 

Y5SN0  KR7 

AIDED  AD  RECALL  FOR 

ARMY  ROTC 

m 

Inappilcaoie 

69 

3.9 

.0 

Gon't  tcnooi 

6 

J  .  4 

1 

YES 

794 

44 

2 

NO 

916 

51 .3 

38U 

YAIOANG 

NUH 

2 

YESNO  K.R8 

AIDED  AO  R 

5CALL  FOR 

ARMY  NAT  GUARD 

m 

Inapplicable 

253 

14.3 

.0 

Don't  know 

9 

0.5 

1 

YES 

925 

51  .8 

2 

NO 

598 

33.5 

331 

YAIDARV 

NUM 

2 

YESNO  <R9 

AIDED  AD  R 

ECALL  FOR 

ARMY  RESERVE 

■ 

Inaoplicaole 

1  7a 

10.0 

.0 

Don't  know 

7 

U.4 

1 

YES 

1101 

61.6 

2 

NO 

501 

28.0 

382 

YAIOCG 

NUH 

2 

YESNO  KRIO 

AIDED  AO 

RECALL 

FOR 

COAST  GUARD 

m 

Inapplicable 

221 

12.4 

.0 

Don't  koooi 

8 

0.4 

.R 

Refused 

1 

O.t 

1 

YES 

641 

35.9 

2 

NO 

916 

51 .3 

383 

YAIDMC 

NUM 

2 

YESNO  KR11 

aided  AO 

RECALL 

FOR 

MARINE  CORPS 

■ 

Inapplicable 

1117 

62.5 

.0 

Don't  know 

2 

0.1 

1 

YES 

375 

21  .0 

2 

NO 

293 

16.4 

3  84 

YAIONA 

NUM 

2 

YESNO  KR12 

AIDED  AO 

RECALL 

FOR 

NAVY 

• 

Inapplicable 

1012 

56.6 

.0 

Don't  knoB 

3 

0.2 

1 

YES 

396 

22.2 

2 

NO 

376 

21.0 

YUTHMAIN  COOEaOOK  FOR  087-1  (Octx  Now/^  Oec  86) 
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RO£R  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


385  YAIOALL  NUM  I 


•  0 
1 

Z 

380  YAOARTV  NUM  2 


.  .0 
1 
2 

337  YAOARRAO  NUM  2 


.0 

1 

2 

388  YADARMAG  NUM  2 


.D 

1 

2 


Y5SNC  KR13  AIOED  AO 


Xnapplxcable  159 
Don't  knoiu  11 
YES  339 
NO  77o 

YESNO  KR14  RECALLS 

Inaoplicable  59 
Oon' t  know  5 
YES  1637 
NO  86 

YESNO  (CR14  RECALLS 

Inaoplicable  59 
Don't  know  8 
YES  1G32 
NO  688 

YESNO  KR14  RECALLS 

Inapplicable  59 
Don't  know  3 
YES  1411 
NO  314 


RECALL  FOR  ALL  SERVICES 

3.9 
U.  6 
47  •  D 

43.5 

ARMY  AO  ON  TV 

3.3 
0.3 
91  .6 
4.8 

ARMY  AO  ON  RADIO 

3.3 

0.4 

57.8 

33.5 

ARMY  AC  IN  MAGAZINES 

3.3 

0.2 

79.0 

17.0 


389  YAOARPAP  NUM  2  YESNO  KR14  RECALLS  ARMY  AO  IN  NEWSPAPERS 


■ 

Inapplicable 

59 

3.3 

.0 

Don' t  know 

4 

0.2 

1 

YES 

519 

29.0 

2 

NO 

1205 

67.4 

390  YAOARBIL  NUM  2  YESNO  KR14  RECALLS  A»MY  AO  ON  BILLBOARDS 


• 

Inapplicable 

59 

3.3 

.0 

Don't  know 

5 

0.3 

1 

YES 

1095 

61.3 

2 

NO 

628 

35.1 

391  YAOARMAL  NUM  2  YESNO  1CR14  RECALLS  ARMY  AD  IN  MAIL 

.  Inapplicable  59  3.3 

1  YES  1095  61.3 

2  NO  653  35.4 
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ORDER 


i9E 


393 


394 


395 


396 


VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


YAOARPOS 

NUM 

2 

YESNU  KR14 

m 

Inaoplicsble 

m  D 

Don't  know 

1 

YES 

2 

NO 

YADARPAM 

NUM 

2 

YESNO  KR14 

a 

Inapplicable 

.0 

Don't  know 

1 

YES 

2 

NO 

YADARYcL 

NUM 

2 

YEoNO  KR14 

• 

Inappixcabie 

.  0 

Don't  know 

1 

YES 

2 

NO 

YAOAROTH 

NUM 

2 

YAOOTH  KR14 

• 

Inapplicable 

.0 

Don't  know 

1 

YES 

2 

NO 

3 

INCONSIST.  DATA 

A  code 

of 

3  IS  used  when 

hearing 

Army  adS/  but  ans 

(including  "Someiihere  Els 

them. 

RANOKRY 

NUM 

2 

RANOKR  KR17 

• 

Inapplicable 

1 

AIR  FORCE 

2 

ROTC 

3 

ARMY  NATL  GUARD 

4 

ARMY  RESERVE 

5 

COAST  GUARD 

6 

MARINES 

7 

NAVY 

8 

ALL  SERVICES 

RECALLS 

ARMY  AO 

UN 

POSTERS 

59 

3.3 

3 

U.2 

1148 

64.2 

577 

32.3 

RECALLS 

ARMY  AO 

IN 

PAMPHLETS 

59 

3.3 

2 

0.1 

1100 

61  .6 

626 

35.0 

RECALLS 

army  AO 

IM 

YELLOW  PAGES 

59 

3.3 

9 

U.5 

200 

11.2 

1519 

35.0 

RECALLS 

ARMY  AO 

SOMEWHERE  ELSE 

59 

3.3 

4 

0.2 

233 

11.4 

1516 

84.8 

5 

0.3 

the  respondent  recalls  seeing  or 
uters  "no"  to  each  of  the  questions 
e")  about  inhere  he/ she  saw  or  heard 


RANDOM  SELECTION  OF  SERV/COMPONENT 


37 

2.1 

314 

17.6 

166 

9.3 

215 

12.0 

158 

3.8 

99 

5.5 

386 

21  .6 

207 

11  .6 

205 

11-5 
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YUTHMAIN  COOeaOOK  FOR  087-1  (Oct^.Nov/  Dec  86) 
fiROfcR  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


3V7  YKRMSGAR  NUM  2  YKVER8  STATUS  OF  KR  VERBATIM  RESPONSE:  ARMY 

,0  Don't  knotti  118  6.6 

1  VALID  ANSWER  1557  87.1 

2  Q  NOT  ASNEO  112  6.3 

398  YKRMSGOT  NUM  2  YKVERB  STATUS  OF  KR  VERBATIM  RESPONSE:  NON-ARMY 


.0 

Don't  Know 

253 

14.2 

.R 

Refused 

2 

0.1 

1 

VALID  ANSWER 

1495 

83.7 

2 

Q  NOT  ASKED 

37 

2.1 

YATADLIH  NUM  2  YRATEAO  ATI  HOW  MUCH  YOUTH  LIKED  ARMY  ADS 


m 

Inapplicable 

112 

d.3 

.0 

Don' t  knoui 

5 

0.3 

.R 

Refused 

1 

0.1 

1 

DO  NOT  LIKE 

148 

8.3 

2 

SCALE  POINT  2 

1  65 

9.2 

3 

SCALE  POINT  3 

681 

38.1 

4 

SCALE  POINT  4 

414 

23.2 

5 

LIKE  VERY  MUCH 

261 

14.6 

YATAO'BEL  NUM  2  PRATEaO  ATE  HOW  MUCH  YOUTH  BELIEVES  ARMY  AOS 


• 

Inapplicable 

112 

6.3 

.0 

Don't  know 

1 

.  0.1 

•  R 

Refused 

1 

U-1 

1 

DO  NOT  BELIEVE 

158 

8.8 

2 

SCALE  POINT  2 

210  \ 

11.8 

3 

SCALE  POINT  3 

5  24 

29.3 

4 

SCALE  POINT  4 

455 

25.5 

5 

bcLIEV  VERY  MUCH 

326 

18.2 

RANDKS  NUM  2  RANDKS  KS1  RANDOM  START  FOR  SLOGANS 


m 

Inapplicable 

907 

50.8 

1 

START:  ARMY 

228 

12.3 

2 

START:  AIR  FORCE 

225 

12.6 

3 

START:  MARINES 

199 

11.1 

4 

START:  NAVY 

228 

12.8 

YUTHMAIN  COOgdOOK  FOR  Q87-1  (Oct/  Nov/  Oec  86) 
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OROcR  VARIASLt  TYPE  LENGTH  FORHAT  LABEL 


402  YKSAOVEN  NUN 


2  KSANSWR  KS2  SLOGAN: 


NOT  A  JOS/  AN  ADVENTURE 


403 


404 


405 


m 

inapplicable 

937 

5U.3 

m  0 

Don' t  know 

5u 

2.8 

1 

AIK  FORCE 

69 

3.9 

2 

ARMY 

3S2 

21  .4 

3 

NARINE  CORPS 

109 

0.1 

4 

NAVY 

234 

13.1 

5 

ALL  IN  SAME  AO 

36 

2.0 

YKSPROUO  NUN 

2  KSANSWR  KS3 

SLOGAN: 

THE  FEW.  THE  PROUO 

• 

Inapplicable 

907 

50.3 

.0 

Don't  know 

47 

2.6 

1 

AIR  FORCE 

29 

1  .6 

2 

ARMY 

22 

1.2 

3 

NARINE  CORPS 

745 

41  .7 

4 

NAVY 

3G 

1.7 

5 

ALL  IN  SAME  AO 

7 

0.4 

YK58EALL  NUN 

2  KSANSMR  KS4 

SLOGAN: 

BE  ALL  YOU  CAM  36 

• 

Inapplicable 

907 

50.3 

.0 

Don't  know 

15 

U.8 

1 

AIR  FORCE 

77 

4.3 

2 

ARMY 

689 

38.6 

3 

MARINE  CORPS 

12 

u  .7 

4 

NAVY 

54 

3.0 

5 

ALL  IN  SAME  AO 

33 

1  .8 

YKSWAY  NUN 

2  ASANSUR  KS5 

SLOGAN: 

A  GREAT  WAY  OF  LIFE 

• 

Inapplicable 

907 

50. 8 

.0 

Don't  know 

1  39 

7.8 

1 

AIR  FORCE 

321 

18.0 

2 

ARMY 

137 

7.7 

3 

NARINE  CORPS 

43 

2.4 

4 

NAVY 

189 

10.6 

5 

ALL  IN  SAME  AO 

51 

2.9 

90 
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OROcR  VARIASLE  TYPE  LENGTH  FORMAT  LABEL 


YtCSGOOO  NUM  2  KSANSWR  KS6  SLOGAN:  LOOKING  FOR  A  FEW  6000  MEN 


• 

Inapplicable 

907 

50.3 

.0 

Don't  icnow 

39 

5.0 

1 

AIR  FORCE 

44 

2.3 

2 

ARMY 

111 

6.2 

3 

MARINE  CORPS 

528 

29.5 

4 

NAVY 

54 

i.U 

3 

ALL  IN  SAME  AO 

54 

3.0 

YKSSTART  NUM  2  KSANSWR  KS7  SLOGAN:  IT'S  A  GREAT  PLACE  TO  START 


m 

Inapplicable 

907 

50.8 

.0 

Don't  knou) 

125 

7.0 

1 

AIR  FORCE 

72 

4.0 

2 

ARMY 

426 

23.3 

3 

MARINE  CORPS 

21 

1.2 

4 

NAVY 

74 

4.1 

5 

ALL  IN  SAME  AO 

162 

9.1 

YKSAJH  NUM  2  KSANSWR  KS8  SLOGAN:  AIM  HIGH 


• 

Inapplicable 

907 

50.8 

.0 

Don't  know 

43 

2.4 

1 

AIK  FORCE 

753 

42.1 

2 

ARMY 

27 

1.5 

3 

MARINE  CORPS 

27 

1  .5 

4 

NAVY 

23 

1  .3 

5 

ALL  IN  SAME  AO 

7 

0.4 

YKSNOTCO  NUM  2  KSANSWR  KS9  SLOGAN:  NOT  A  COMPANY/  YOUR  COUNTRY 


• 

Inapplicable 

907 

50.8 

.0 

Don' t  know 

234 

13.1 

1 

AIR  FORCE 

11 

0.6 

2 

ARMY 

209 

11.7 

3 

MARINE  CORPS 

61 

3.4 

4 

NAVY 

65 

3.6 

5 

ALL  IN  SAME  AO 

300 

16.8 
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OROgR  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


410  RANDPEB  NUM  i  RANDoPE  PE  RANDOM  SELECTION  FROM  8  SERVICES 


1 

ARMY  RESERVE 

233 

13. U 

2 

NATIONAL  GUARD 

249 

13.9 

3 

AIR  FORCE 

225 

12.6 

4 

NAVY 

217 

12.1 

5 

MARINE  CORPS 

228 

12.8 

6 

MILITARY  SERVICE 

1  90 

11  .0 

7 

CIVILIAN  JOB 

213 

11.9 

8 

COLLEGE 

22b 

12.6 

This  variable  is  calculated  for  all  youth  respondents.  It  is 
used  for  college  juniors  and  seniors  to  determine  uihich 
senes  of  PE  questions  they  get  in  addition  to  ROTC;  it  also 
determines  mnich  PE  questions  college  fresnmen  and  sophomores 
receive  in  aooition  to  either  active  Army  or  ROTC. 


411  RANDPcV  NUM 


2  RAND9PC  Pc  RANDOM  SELECTION  FROM  9  SERVICcS 


1 

ARMY  RESERVE 

1  96 

11.1 

2 

NATIONAL  GUARD 

193 

10.8 

3 

AIR  FORCE 

212 

11-9 

4 

NAVY 

195 

10-9 

5 

MARINE  CORPS 

1  94 

10.9 

0 

military  SERVICE 

198 

11.1 

7 

CIVILIAN  JOB 

1  94 

1U.9 

8 

COLLEGE 

212 

11  .9 

9 

ROTC 

1  91 

10.7 

This  variable  is  calculated  for  all  youth  respondents.  It 
determines  luhich  set  of  PS  questions  are  administered  to 
youths  not  enrolled  in  college  and  not  college-bound#  in 
addition  to  active  Army. 

412  RAN0PE3  NUM  2  RAN03PE  P£  RANDOM  SELECTION  OF  PANEL  2  SUBGROUP 


• 

Inapplicable 

1560 

87.3 

1 

ACTIVE  /  ROTC 

72 

4.0 

2 

ROTC  /  RANQ0M(8J 

67 

3.7 

3 

ACTIV£/RAND0M<8) 

88 

4.9 

This  variable  is  calculated  only  tor  college  freshmen  and 
sophomores.  It  determines  uihether  youths  receive  active  Army 
and  ROTC#  or  one  of  those  two  and  one  alternate  option#  as 
specified  by  RANOPEB. 
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41i  RAN01U00  NUM  4  P£  WcIGHTEO  SELECTION  OP  PANEL  3  SERVICE 

.  Inapplicable  1439  30.5 

OTrtER  346  19.5 

This  variable  is  calculated  only  tor  high  school  students 
bound  tor  collate  (who  automatically  receive  PE  questions  for 
active  Army  and  ROTO.  The  probabilities  of  selection  are: 
1“269/  Array  National  GuardJ  27G“539/  Array  Reserve#  540“616/ 
Air  Force#  617-693/  Navy#  694-770/  Marine  Corps#  771-847/  all 
military  services#  848-924/  civilian  career;  925-1000/ 
college. 

414  RaNOPEVI  NUM  2  RANOlPz  PEYt  RANDOM  START  FOR  ARMY 


m 

Inapplicable 

211 

11 .3 

1 

START; 

A) 

WIDE 

1  30 

7.3 

c! 

START: 

6) 

PMYS 

1  24 

6.9 

3 

START; 

C) 

PROUD 

116 

6.6 

4 

START; 

0) 

STEP 

124 

6.9 

5 

START: 

E) 

LEADER 

113 

6.3 

6 

START; 

F) 

HITECH 

120 

6.7 

7 

START 

G) 

Cl /CAR 

122 

6.8 

8 

START; 

H) 

SELCON 

122 

6.3 

9 

START; 

I) 

POTEN 

132 

7.4 

1U 

START; 

J) 

MENTAL 

114 

6.4 

11 

START 

K> 

MATURE 

1  22 

6.8 

12 

START; 

L) 

TRAIN 

125 

7.0 

13 

START; 

M) 

HIOUAL 

110 

6.2 

Due  to  programming  and  screen  size  restrictions/  the  CASHED 
attribute  was  not  included  in  the  random  start  series  tor 
PE-i;  it  was  always  asked  first. 
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415  RANDPcYA  NUM  2  RANJ4PE  PEY4  RANDOM  START  FOR  ARMY  RESERVE 


■ 

InappliCo 

ble 

1550 

87.1 

1 

START 

A) 

i^IDE 

19 

1.1 

2 

START 

6) 

PROUD 

17 

1.U 

3 

START 

CJ 

LEADER 

25 

1.4 

4 

START 

D) 

CIVCAR 

2U 

1  .1 

5 

START 

E) 

SELCON 

14 

0.8 

6 

start 

F) 

POTEN 

23 

1  .3 

7 

START 

G) 

MENTAL 

18 

1.D 

ti 

START 

M) 

MATURE 

15 

0.8 

9 

START 

I) 

TRAIN 

22 

1  .2 

10 

START 

J> 

HIOUAL 

24 

1.3 

11 

START 

H) 

SERCDM 

22 

1.2 

12 

START 

L) 

RScitcN 

12 

0.7 

Due  to  programming  and  screen  size  restrictions/  the  CASriEO 
ana  HOME  attributes  mere  not  included  in  the  random  start 
series  for  PE-4/  they  were  aiaiays  asked  first. 

416  RANDPEY5  NUM  2  RAN04PE  PtY5  RANDOM  START  FOR  NATIONAL  GUARD 


• 

Inapplicable 

1563 

87.5 

1 

START: 

A) 

WIDE 

14 

0.8 

2 

START: 

8) 

PROUD 

1  6 

0.9 

3 

START: 

C> 

LEADER 

18 

1  .W 

4 

START: 

0) 

CIVCAR 

26 

1  .5 

5 

START: 

E) 

SELCON 

14 

U.8 

6 

START: 

F> 

POTEN 

18 

1  .0 

7 

START: 

G) 

MENTAL 

15 

0.8 

8 

START; 

H) 

MATURE 

21 

1.2 

9 

START: 

I) 

TRAIN 

17 

1  .u 

10 

START: 

J) 

HIOUmL 

24 

1.3 

i  1 

START: 

K) 

SERCOM 

24 

1.3 

12 

START; 

L) 

4EEKEN 

17 

1  .0 

Due  to  programming  and  screen  size  restrictions/  the  CASnEO 
and  HOME  attrioutes  mere  not  included  in  the  random  start 
series  for  PE-5/  they  mere  almays  asked  first. 
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417  RANDPETB  NUM  2  RANDlPc  PcTb  RANDOM  START  FOR  AF/MC/NA/ALL 


• 

Inapplicable 

1069 

59.8 

1 

START: 

A) 

klOE 

63 

3.5 

2 

START; 

B) 

PHYS 

49 

2.7 

3 

START; 

C) 

PROUD 

44 

2.5 

4 

START; 

0) 

STEP 

72 

4.0 

5 

START: 

E) 

LEADER 

46 

2.6 

6 

START; 

F) 

HITECH 

55 

3.1 

7 

START; 

G) 

CIVCAR 

63 

3.5 

8 

START; 

H) 

SELCON 

55 

3.1 

9 

START; 

I) 

POTEN 

48 

2.7 

10 

START; 

J) 

MENTAL 

54 

3.0 

11 

START; 

K> 

MATURE 

55 

3.1 

12 

START; 

L) 

TRAIN 

53 

3.0 

13 

START: 

HigUAL 

61 

3.4 

Due  to  programming  and  screen  size  restrictions^  the  CASHED 
attribute  was  not  included  in  the  random  start  series  for 
PE*”b)  it  mas  always  asked  first. 


RAN0F£y7  NUM  2  RAN07PE  PEY7  RANDOM  START  FOR  CIVILIAN  JOB 


• 

Inapplicable 

1595 

89.3 

1 

START; 

A) 

PHYS 

23 

1  .3 

2 

START; 

B) 

PROUD 

18 

1.0 

3 

START: 

C) 

STEP 

16 

U.9 

4 

START; 

D) 

LEADER 

12 

0.7 

5 

START: 

£) 

HITECH 

11 

0.6 

6 

START; 

F) 

CIVCAR 

19 

1.1 

7 

START; 

G) 

SELCON 

11 

0.6 

8 

START: 

H) 

POTEN 

14 

0.8 

9 

START; 

1) 

MENTAL 

18 

1.0 

10 

START; 

J> 

MATURE 

18 

1.0 

11 

START; 

K) 

TRAIN 

17 

1  .0 

12 

START: 

L) 

HIOUAL 

15 

0.6 

Due  to  programming  and  screen  size  restrictions^  the  CASHED 
attribute  was  not  included  in  the  random  start  series  for 
Pc'"7#  it  was  always  asked  first. 
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419  RAN0PEY8  NUM  2  PEttRANO  PEY8  RANDOM  START  FOR  COLLEGE 


• 

Inapplicable 

1594 

89.2 

1 

START: 

A) 

PROUD 

23 

1.3 

2 

START; 

6) 

LEADER 

25 

1.4 

i 

START: 

C) 

CIVCAR 

2t) 

1.5 

4 

START; 

0) 

ScLCON 

21 

1  .2 

5 

START; 

E) 

POTEN 

36 

2.0 

0 

START; 

F) 

MENTAL 

20 

1.1 

7 

START: 

G) 

MATURE 

26 

1.5 

b 

START; 

H) 

HlUUAL 

16 

0.9 

420  YAWIOE  NUM  2  AGREE  PEI  WIDE  VARIETY  OF  JOBS;  ARMY 


• 

Inapplicable 

211 

11.6 

.0 

Don't  knou) 

2 

U.1 

1 

DISAGREE  CMPLTLY 

67 

3.7 

2 

DISAGREE  SOMcWHT 

161 

9.0 

3 

N  £  I T  M  £  R 

427 

23.9 

4 

AGREE  SOMEWHAT 

493 

27.0 

5 

AGREE  COMPLETELY 

426 

23.8 

42t  YAPHYS  NUM  2  AGREE  PEI  PHYSICALLY  CHALLENGING:  ARMY 


• 

Inapplicable 

211 

11  .8 

.0 

Oon't  knoiB 

1 

U.1 

1 

DISAGREE  CMPLTLY 

42 

2.4 

2 

DISAGREE  SOMEWHT 

40 

2.2 

3 

neither 

200 

11.2 

4 

AGREE  SOMEWHAT 

486 

27. Z 

5 

AGREE  COMPLETELY 

60  7 

45.2 

422  YAPROUO  NUM  2  AGREE  PEI  EXPERIENCE  TO  BE  PROUD  OF;  ARMY 


• 

Inapplicable 

211 

11.8 

.0 

Oon't  know 

2 

0.1 

1 

DISAGREE  CMPLTLY 

62 

3.5 

2 

DISAGREE  SOMEWHT 

61 

3.4 

3 

NEITHER 

320 

17.9 

4 

AGREE  SOMEWHAT 

520 

29.1 

5 

AGREE  COMPLETELY 

611 

34.2 
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423 

YASTEP 

NUM 

2  AGREE  Pci  STEPPING 

STONE  TO  COLLEGE 

m 

Inappllca  Die 

211 

11.0 

.0 

Don't  know 

5 

U  a  3 

1 

DISAGREE  CMPLTLY 

154 

B.6 

2 

DISAGREE  SOMEWHT 

179 

10.0 

3 

NEITHER 

550 

29.7 

4 

AGREE  SOMEWHAT 

352 

19.7 

5 

AGREE  COMPLETELY 

3  56 

19.9 

424 

YALEAOER 

NUM 

2  AGREE  PEI  DEVELOP  LEADERSHIP  SKILLS 

• 

Inapplxcable 

211 

11.3 

.0 

Don't  know 

2 

0-1 

1 

DISAGREE  CMPLTLY 

39 

2.2 

2 

DISAGREE  SOMEWMT 

67 

3.7 

3 

NEITHER 

339 

19.0 

4 

AGREE  SOMEWHAT 

576 

32.2 

5 

AGREE  COMPLETELY 

553 

30.9 

425 

YAMITECrt 

NUM 

2  AGREE  PEI  USE 

HIGH-TECH  EQUIPMENT: 

• 

Inapplicable 

211 

11-8 

1^ 

.0 

Don't  knoui 

2 

0-1 

m 

1 

DISAGREE  CMPLTLY 

36 

2.0 

2 

DISAGREE  SOMEUHT 

60 

3.4 

3 

NEITHER 

236 

13.2 

4 

AGREE  SOMEWHAT 

537 

30.1 

5 

AGREE  COMPLETELY 

7U5 

39.5 

426 

YACIVCAR 

NUM 

2  AGREE  PEI  CIV 

ILIAN 

CAREER  ueVcLOP: 

• 

Inapplxcable 

211 

11  .3 

.0 

Don't  knoii? 

4 

0.2 

1 

DISAGREE  CMPLTLY 

73 

4.1 

2 

DISAGREE  SOMEWHT 

135 

7.6 

3 

NEITHER 

499 

27.9 

4 

AGREE  SOMEWHAT 

502 

28.1 

5 

AGREE  COMPLETELY 

363 

20.3 

;  ARMY 


:  ARMY 


ARMY 


ARMY 
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427 

YASELCON 

NUM 

2 

AGREE  PEI  OcV 

ELOP 

1 

SELF-CONFIDENCE;  ARMY 

• 

Inapplicsbid 

211 

11.6 

•  Q 

Jon^t  knoa 

2 

u  «  1 

1 

DISAGREE  CMPLTLY 

44 

2.5 

i 

DISAGREE  SOMEWriT 

82 

4.6 

3 

neither 

328 

18.4 

4 

AGREE  SOMEWHAT 

565 

31 .6 

i 

AGREE  completely 

555 

31  .1 

42d 

YAPOTEN 

NUM 

2 

AGREE  Pci  OcV 

ELOP 

YOUR  POTENTIAL:  ARMY 

'm 

Inapplicable 

211 

11.8 

.0 

Don‘'t  know 

2 

0.1 

1 

DISAGREE  CMPLTLY 

41 

2.3 

2 

DISAGREE  SOMcWHT 

9u 

i.U 

3 

N  £  I T  rt  £  iR 

358 

m\J 

4 

AGREE  SOMEWHAT 

575 

52  •  Z 

i 

AGREE  COMPLETELY 

510 

28.5 

429 

YAMcNTAL 

NUH 

2 

AGREE  PEI  MENTALLY 

CHALLENGING:  ARMY 

• 

Inapplicable 

211 

11.8 

.0 

Don't  know 

4 

0.2 

1 

DISAGREE  CMPLTLY 

60 

3.4  M 

2 

DISAGREE  SOHEWHT 

104 

5.8  W 

3 

NEITHER 

356 

19.9 

4 

AGREE  SOMEWHAT 

5JU 

28.0 

5 

AGREE  COMPLETELY 

552 

30.9 

4iU 

YAMATURE 

NUM 

AGREE  PEI  MATURE  AND  RESPONSIBLE:  ARMY 

m 

Inapplicable 

211 

11.8 

.0 

Don't  know 

3 

G.2 

1 

DISAGREE  CMPLTLY 

47 

2.6 

z 

DISAGREE  SOMcWHT 

64 

3.6 

3 

neither 

238 

13.3 

4 

AGREE  SOMEWHAT 

492 

27.5 

5 

AGREE  COMPLETELY 

732 

41.0 

1 
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431 

YATRAIN 

NUM  2 

AGREE  P£1  TRAINING 

IN  USEFUL  SKILLS:  ARMY 

• 

Inaoplicable 

211 

11.8 

.0 

Don't  knotti 

5 

u.i 

1 

DISAGREE  CMPLTLY 

49 

2.7 

2 

DISAGREE  SOMEHHT 

70 

3.9 

3 

NEITHER 

303 

17.0 

4 

AGREE  SOMEWHAT 

555 

31 .1 

5 

AGREE  COMPLETELY 

594 

33.2 

432 

YAHIQUAL 

NUM  2 

AGREE  PEI  HIGHLY  TRAINED  COWORKERS:  ARMY 

Inapplicable 

211 

11.8 

.0 

Don't  know 

3 

0.2 

1 

DISAGREE  CMPLTLY 

37 

2.1 

2 

DISAGREE  SOMEWHT 

74 

4.1 

3 

NEITHER 

2  80 

15.7 

4 

AGREE  ,  SOMEWHAT 

527 

29.5 

D 

AGREE  COMPLETELY 

655 

36.7 

433 

YACASHEO 

NUM  2 

AGREE  PEI  GET  MONEY 

FOR  EDUCATION:  ARMY 

• 

Inapplicable 

211 

11  .8 

.0 

Don't  know 

5 

0.3 

1 

1 

DISAGREE  CMPLTLY 

32 

1.8 

W 

2 

DISAGREE  SCMEWHT 

73 

4.1 

3 

NEITHER 

289 

16.2 

4 

AGREE  SOMEWHAT 

565 

31  .6 

5 

AGREE  COMPLETELY 

612 

54.2 

Oue  to  programming  and  screen  size 

restrictions#  this 

attribute 

mas  not  included 

in  the 

random  start  series  for 

PE-1#  rather#  it  aas  aluiays 

asked 

prior  to  the  randomly 

started  attribute  list. 

434 

YHCAROAR 

NUM  2 

YESNO  PEIA  Y 

EVER  HEARD  OF  ARMY  RESERVE 

■ 

Inapplicable 

1540 

86.2 

.0 

Don't  know 

1 

0.1 

1 

YES 

230 

12.9 

2 

NO 

16 

0.9 

I 
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435  YVWIDE  NUM  E  AGREE  PEA  WIDE  VARIETY  OF  JOBS:  RESERVE 


• 

Inapplicable 

1356 

«7.1 

1 

DISAGREE  CMPLTLY 

13 

'  0.7 

2 

DISAGREE  SOmEWHT 

22 

1  .2 

3 

NEITHER 

80 

4.5 

4 

AGREE  SOMEWHAT 

74 

4.1 

5 

AGREE  COMPLETELY 

42 

2.4 

456  YVPROUO  NUM  2  AGREE  Pc4  EXPERIENCE  TO  BE  PROUD  OF:  RESERVE 


• 

Inapplicable 

1556 

87.1 

1 

DISAGREE  CMPLTLY 

7 

0.4 

2 

DISAGREE  SOMEWHT 

15 

u.b 

3 

neither 

59 

3.3 

4 

AGREE  SOMEWHAT 

7U 

3.9 

5 

AGREE  COMPLETELY 

BO 

4.3 

437  YVLEA05R  NUM  2  AGREE  PE4  DEVELOP  LEADERSHIP  SKILLS:  RESERVE 


m 

Inapplicabl e 

1356 

67.1 

1 

DISAGREE  CMPLTLY 

6 

0.3 

2 

DISAGREE  SOMEWHT 

14 

o.b 

3 

NEITHER 

54 

3.0 

4 

AGREE  SOMEWHAT 

87 

4.9 

5 

AGREE  COMPLETELY 

7J 

3.9 

43b  YVCIVCAR  NUM  2  AGREE  PE4  CIVILIAN  CAREER  DEVELOP:  RESERVE 


• 

Inapplicabl e 

1556 

87.1 

.0 

Don't  kno« 

1 

0.1 

1 

DISAGREE  CMPLTLY 

12 

U.7 

2 

DISAGREE  SOMEWHT 

22 

1.2 

3 

neither 

73 

4.1 

4 

AGREE  SOMEWHAT 

79 

4.4 

5 

AGREE  COMPLETELY 

44 

2.5 

439  YVSELCON  NUM  2  AGREE  Pc4  DEVELOP  SELF-CONFIDENCE:  RESERVE 


• 

Inapplicable 

1556 

87.1 

•  0 

Don' t  know 

1 

0.1 

1 

DISAGREE  CMPLTLY 

6 

0.3 

2 

DISAGREE  SOMEWHT 

6 

0.3 

3 

NEITHER 

62 

3.5 

4 

AGREE  SOMEWHAT 

83 

4.6 

5 

AGREE  COMPLETELY 

73 

4.1 
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44J  YVPOTEN  NUH  ^  AGREE  PE4  DEVELOP  YOUR  POTENTIAL:  RESERVE 


• 

Inapplicable 

1536 

87.1 

1 

DISAGREE  CMPLTLY 

5 

U.3 

2 

DISAGREE  SOHEWHT 

19 

1  .1 

3 

NEITHER 

65 

3.6 

4 

AGREE  SOHEmHAT 

81 

4.5 

5 

AGREE  COMPLETELY 

61 

3.4 

441  YVMENTAL  NUH  2  AGREE  PE4  MENTALLY  CHALLENGING:  RESERVE 


• 

Inapplicable 

1556 

87.1 

.R 

Refused 

1 

0.1 

1 

OISAGREc  CMPLTLY 

9 

0.5 

2 

DISAGREE  SOMEWMT 

22 

1.2 

3 

NEITHER 

67 

3.7 

4 

AGREE  SOHcwHAT 

73 

4.1 

5 

AGREE  COMPLETELY 

39 

3.3 

442  YVMATuRE  NUH  2  AGREE  PE4  MATURE  ANO  RESPONSIBLE:  RESERVE 


• 

Inapplicable 

1556 

87.1 

.R 

Refused 

1 

0.1 

1 

DISAGREE  CMPLTLY 

4 

0.2 

2 

DISAGREE  SOHEWHT 

10 

0.6 

3 

NEITHER 

54 

3.0 

4 

AGREE  SOMEWHAT 

91 

5.1 

5 

AGREE  COMPLETELY 

71 

4.0 

443  YVTRAIN  NUM  2  AGREE  Pe4  TRAINING  IN  USEFUL  SKILLS:  RESERVE 


• 

Inapplicable 

1556 

87.1 

.R 

Re  fused 

1 

0.1 

1 

DISAGREE  CMPLTLY 

9 

0.5 

2 

DISAGREE  SOHEWHT 

11 

0.6 

3 

NEITHER 

58 

3.2 

4 

AGREE  SOMEWHAT 

91 

5.1 

5 

AGREE  COMPLETELY 

61 

3.4 

444  rVHiyUAL  NUH  2  AGREE  PEA  HIGHLY  TRAINEO  COWORKERS:  RESERVE 


• 

Inapplicable 

1556 

87.1 

1 

DISAGREE  CMPLTLY 

7 

0.4 

2  • 

OISAGREE  SOMEWHT 

17 

1.0 

3 

NEITHER 

53 

3.0 

4 

AGREE  SOMEWHAT 

81 

4.5 

5 

AGREE  COMPLETELY 

73 

4.1 

YUTHMAIN  COOESOOK  FOR  Q87-1  iOcX,  Hov,  Dec  36) 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


443  YVCASHEO  NUM  2  AGREE  PE4  GET  MONEY  FOR  EDUCATION:  RESERVE 


• 

Inapplicaoie 

1356 

37.1 

.R 

Refused 

1 

J.1 

1 

DISAGREE  CMPlTLY 

5 

U.5 

2 

DISAGREE  SOMEWHT 

12 

0.7 

3 

NEITHER 

61 

3-4 

4 

AGREE  SOMEWHAT 

37 

4.9 

5 

AGREE  COMPLETELY 

65 

3.6 

Ouft  to  programming  and  screen  size  rest rictions^  this 
attrioute  mas  not  inciudeo  in  the  ranoom  start  series  for 
PE-'A)  ratheriT  it  was  always  asked  prior  to  the  randomly 
started  attrioute  list. 

446  YVHOME  NUM  2  AGREE  PE4  SERVE  AMERICA  IN  HOMETOWN:  RESERVE 


• 

Inapplicable 

1536 

37.1 

.R 

Refused 

1 

U.1  ' 

1 

DISAGREE  CHPLTLY 

11 

J.6 

2 

DISAGREE  SOMEWHT 

12 

U.7 

3 

NEITHER 

63 

3.5 

4 

AGREE  SOMEWHAT 

66 

3.7 

3 

AGREE  COMPLETELY 

7b 

4.4 

Due  to  programming  and  screen  size  restrictions^  this 
attribute  was  not  inciudeo  in  the  random  start  series  for 
Pc~4/  rather^  it  was  always  asked  prior  to  the  randomly 
started  attribute  list. 


447  YVSE9C0M  NUM 


2  AGREE  PEA  SERVE  YOUR  OWN  COMMUNITY:  RESERVE 


« 

Inapplicable 

1330 

87.1 

.D 

Don't  know 

2 

0.1 

.R 

Refused 

1 

0.1 

1 

DISAGREE  CMPLTLY 

7 

0.4 

2 

DISAGREE  SOMEWHT 

22 

1.2 

3 

NEITHER 

69 

3.9 

4 

AGREE  SOMEWHAT 

78 

4.4 

5 

AGREE  COMPLETELY 

52 

2.9 

YUTHMAIN  COOeaOOK  FOR  037-1  <Octx  Nov#  Dec 

^ROcR  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 

36) 
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443 

YVWcBKEN 

NUM  2 

AGREE  PEA  INTERESTING 

UEEXENOS: 

RESERVE 

• 

Inapplica  Bie 

1556 

87.1 

.R 

Ref uieo 

1 

U.1 

1 

DISAGREE  CMPLTLY 

24 

1  .3 

2 

DISAGREE  SOMEWHT  • 

33 

1.3 

3 

NEITHER 

71 

4.0 

4 

AGREE  SOMEWHAT 

62 

3.5 

5 

AGREE  COMPLETELY 

40 

2.2 

449  ' 

YHEARONG 

NUM  2 

YESNO  PE4A  Y 

EVER  HEARD  OF  ARMY 

NATIONAL  GUARO 

• 

Inapplicable 

1540 

86.2 

1 

YES 

2  24 

12.5 

2 

NO 

23 

1.3 

450 

YGHIOt 

NOM  2 

AGREE  PES  WIDE  VARIETY  OF  JOBS: 

GUARD 

< 

• 

Inapplicable 

1563 

87.5 

1 

DISAGREE  CMPLTLY 

10 

U.6 

2 

DISAGREE  SOMEWHT 

28 

1  .6 

3 

NEITHER 

90 

5.C 

4 

AGREE  SOMEWHAT 

52 

2.9 

n 

5 

AGREE  COMPLETELY 

44 

2.5 

^  451 

Y6PR0U0 

NUM  2 

AGREE  PE5  EXPERIENCE 

TO  BE  PROUD 

1  OF:  GUARD 

■ 

Inapplicable 

1563 

87.5 

• 

1 

DISAGREE  CMPLTLY 

3 

0.4 

2 

DISAGREE  SOMEWHT 

16 

U.9 

3 

NEITHER 

57 

3.2 

4 

AGREE  SOMEWHAT 

75 

4.2 

5 

AGREE  COMPLETELY 

68 

3.3 

452  YGLEAOER  MUJI  2  AGSSc  P£5  DEVELOP  LEADERSHIP  SKILLS:  GUARD 


■ 

Inapplicable 

1565 

87.5 

.0 

Don't  know 

1 

0.1 

1 

DISAGREE  CMPLTLY 

6 

0.3 

2 

DISAGREE  SOMEWHT 

14 

0.8 

3 

NEITHER 

52 

2.9 

4 

AGREE  SOMEWHAT 

83 

4.9 

5 

AGREE  COMPLETELY 

63 

3.5 

YUTHMAIN  COOeaOOK  FOR  Q87-1  (Oct/  Nov/  Dec  86) 


Page  C 


ORDER  VARIA8LC  TYPE  LENGTH  FORMAT  LABEL 


453  YGCIVCAR  NUM 


2  AGREE  PES  civilian  CAREER  OEVELOP;  GUARD 


454 


455 


« 

Inapplicable 

1563 

67.5 

.0 

Don't  knoui 

1 

0.1 

1 

DISAGREE  CMPlTLY 

15 

0.6 

2 

DISAGREE  SOMEWHT 

19 

1  .1 

3 

NEITHER 

90 

5.U 

4 

AGREE  SOMEWHAT 

56 

3.1 

5 

AGREE  COMPLETELY 

43 

2.4 

YGSELCON 

NUM 

2 

AGREE  Pt5  DEVELOP 

ScLF-CONFIOENCE 

• 

Inapplicable 

1563 

B7.5 

1 

OISAGREE  CMPLTlY 

7 

0.4 

2 

DISAGREE  SOMEWHT 

12 

0.7 

3 

neither 

59 

3.3 

4 

AGREE  SOMEWHAT 

4.5 

5 

AGREE  COMPLETELY 

60 

3.7 

YGPOTEN 

NUM 

2 

AGREE  PE5  Oc 

V5L0P 

YOUR  POTENTIAL: 

GUARD 


GUARD 


• 

Inapplxcabie 

1563 

87.5 

1 

OISAGREE  CMPLTLY 

12 

0.7 

2 

OISAGREE  SOMEWHT 

12 

0.7 

3 

neither 

68 

3.8 

4 

AGREE  SOMEWHAT 

75 

4.2 

5 

AGREE  COMPLETELY 

57 

3.2 

45o  YGMENTAL  NUrt  2  AGREE  PE5  MENTALLY  CHALLENGING:  GUARD 


457 


• 

Inapplicable 

1563 

or 

• 

.0 

Don't  know 

1 

D.1 

1 

OISAGREE  CMPLTLY 

14 

0.8 

2 

DISAGREE  SOMEWHT 

19 

1.1 

3 

NEITHER 

53 

3.0 

4 

AGREE  SOMEWHAT 

82 

4.0 

5 

AGREE  COMPLETELY 

55 

3.1 

YGMATURE  NUH 

2  AGREE  PE5  MATURE  ANO 

RESPONSiaLE:  GUARD 

a 

Inapplicable 

1563 

87.5 

.D 

Don't  know 

1 

0.1 

1 

DISAGREE  CMPLTLY 

10 

0.6 

2 

DISAGREE  SOMEWHT 

9 

0.5 

3 

NEITHER 

45 

2.5 

4 

AGREE  SOMEWHAT 

82 

4.6 

5 

AGREE  COMPLETELY 

77 

4.3 

-104 
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ORDER  VARIAdLc  TYPE  LENGTH  FORrtAT  LABEL 


438  YGTRAIN  NUM  Z  AGREE  PE3  TRAINING  IN  USEFUL  SKILLS:  GUARD 


■ 

Inapplicable 

1563 

87.5 

■  D 

Don't  know 

2  * 

0.1 

1 

DISAGREE  CMPLTLY 

6 

0.3 

2 

DISAGREE  SOMEWHT 

13 

0.7 

3 

NEITHER 

70 

3.9 

4 

AGREE  SOMEWHAT 

80 

4.5 

5 

AGREE  COMPLETELY 

53 

3.0 

459  YGHIQUAL  NUM  c  AGREE  PE  5  HIGHLY  TRAINED  COWORKERS:  GUARD 


• 

Inapplicable 

15  63 

87.5 

.0 

Don't  know 

2 

0.1 

1 

DISAGREE  CMPLTLY 

6 

0.3 

2 

DISAGREE  SOMEWHT 

7 

0.4 

3 

NEITHER 

71 

,  4.0 

4 

AGREE  SOMEWHAT 

71 

4.U 

5 

AGREE  completely 

67 

3.7 

46J  YGCASHcu  NUM  2  AGREE  PE5  GET  MONEY  FOR  EDUCATION:  GUARD 


• 

Inapplicable 

1563 

87.5 

.0 

Don't  know 

2 

0.1 

1 

DISAGREE  CMPLTLY 

8 

0.4 

2 

DISAGREE  SOMEWHT 

10 

0.6 

3 

NEITHER 

7G 

3.9 

4 

AGREE  SOMEWHAT 

83 

4.6 

5 

AGREE  COMPLETELY 

51 

2.9 

Ou«  to  programming  and  screen  size  restrictions#  this 
attribute  mas  not  included  in  the  random  start  series  for 
PE-5#  rather#  it  mas  always  asked  prior  to  the  randomly 
started  attribute  list. 
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ORDER 


461 


46^ 


463 


464 


VARIABLE  TYPE  LENGTH  F0RM4T  LABEL 


fGHOilE  NUM 

i  AGRSE  P£5  serve  AMERICA  IN  HOMETOWN:  GUARD 

« 

Inapplicable 

1563 

87.5 

.0 

Don't  know 

1 

U.1 

1 

DISAGREE  CNPLTLY 

13 

U.7 

i 

DISAGREE  SOMEWHT 

Id 

0.9 

3 

neither 

50 

2.8 

4 

AGREE  SOMEWHAT 

81 

4.5 

5 

AGREE  COMPLETELr 

63 

3.5 

Oue  to 

programming  and  screen 

size 

restrictions^  this 

attribute  was  not  included  in 

the 

random  start  series  tor 

PS-6; 

ratber/^  it  vas  always  asked 

prior  to  the  randomly 

started  attribute  list. 

YGScRCOM  NUH 

2  AGREE  PE5  SERVE  rOUR  OWN  COMMUNITY:  GUARD 

• 

Inaop lie able 

1563 

S7.J.. 

1 

DISAGREE  CMPLTLY 

1U 

0.6 

E 

DISAGREE  SOMEWHT 

16 

1  .0 

3 

neither 

69 

3.9 

4 

AGREE  SOMEWHAT 

72 

4.0 

5 

AGREE  COMPLETELY 

55 

3.1 

YGWEEKEN  NUH 

2  AGREE  PEb  INTE 

RESTING  WEEKENDS:  GUARD 

• 

Inapplicable 

1563 

87.5 

1 

DISAGREE  CMPLTLY 

26 

1.5 

2 

•  DISAGREE  SOMEWHT 

28 

1.6 

3 

NEITHER 

72 

4-0 

4 

AGREE  SOMEWHAT 

54 

3.0 

3 

AGREE  COMPLETELY 

4m 

2.5 

YNWIDE  NUH 

2  AGREE  PE6  WIDE 

VARIETY  OP  JOBS:  NAVY 

m 

Inapplicable 

1617 

90.5 

.0 

Don't  know 

1 

U.1 

1 

DISAGREE  CMPLTLY 

6 

0.3 

1 

DISAGREE  SOMEWHT 

16 

0.9 

3 

NEITHER 

53 

3.0 

4 

AGREE  SOMEWHAT 

52 

2.9 

5 

AGREE  COMPLETELY 

42 

2.4 

YUTrtMAIN  COOESOOK  FOR  QdF-l  <Oct#  Hov,  Oec  36)  Page  C-107 

iRDER  VARIABLE  TYPE  LENGTH  FORMAT  LAdcL 


465  YMWIOE  NUM  2  AGREE  PE6  WIDE  VARIETY  OF  JOBS;  MARINES 


• 

Inapplicable 

161U 

90.1 

1 

DISAGREE  CMPLTLY 

9 

0.5 

2 

DISAGREE  SOMEWHT 

.25 

1.4 

3 

NEITHER 

61 

3.4 

4 

AGREE  SOMEWHAT 

49 

2.7 

5 

AGREE  COMPLETELY 

33 

1  .8 

466  YFWiOe  HUM  2  AGREE  PEd  WIDE  VARIETY  OF  JOBS;  AIR  FORCE 


• 

Inapplicable 

1588 

88.9 

1 

DISAGREE  CMPLTLY 

2 

0.1 

2 

DISAGREE  SOMEWHT 

19 

1.1 

3 

NEITHER 

62 

3.5 

4 

AGREE  SOMEWHAT 

62 

i.5 

3 

AGREE  COMPLETELY 

54 

3,0 

467  YSWlOe  NUM  2  AGREE  PE6  WIOE  VARIETY  OF  JOBS;  MILITARY 


• 

Inapplica  ble 

1615 

90.4 

1 

DISAGREE  CMPLTLY 

5 

0.3 

2 

DISAGREE  SOMEWHT 

22 

1.2 

1 

3 

NEITHER 

45 

2.5 

w 

4 

AGREE  SOMEWHAT 

46 

2.6 

5 

AGREE  COMPLETELY 

54 

3.0 

468  YNPHYS  NUM  2  AGREE  PE6  PHYSICALLY  CHALLENGING;  NAVY 


• 

Inapplicable 

1617 

90.5 

1 

DISAGREE  CMPLTLY 

2 

0.1 

2 

DISAGREE  SOMEWHT 

4 

0.2 

3 

NEITHER 

.  36 

2.0 

4 

AGREE  SOMEWHAT 

60 

3.4 

5 

AGREE  COMPLETELY. 

68 

3.8 

469  YMPHYS  NUM  2  AGREE  PE6  PHYSICALLY  CHALLENGING:  MARINES 


• 

Inapplicable 

1610 

90.1 

1 

DISAGREE  CMPLTLY 

3 

0-2 

2 

DISAGREE  SOMEWHT 

3 

0.2 

3 

NEITHER 

30 

1.7 

4 

AGREE  SOMEWHAT 

56 

3.1 

5 

AGREE  COMPLETELY 

85 

4.8 

YUTHMAIN  CODEdOOK  FOR  Q37-1  (Oct/  Nov/  0«c 

ORDER  VARIAdLE  TYPE  LENGTH  FORMAT  LA9EL 

36) 
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_  -  i 

470 

YFPH YS 

NUM 

2 

AGREE  PE6  PHYSICALLY 

CHALLENGING;  AIR  FORCE 

• 

Inooplicabld 

138o 

33.9 

1 

DISAGREE  CMPLTLY 

3 

J.2 

z 

DISAGREE  SOMEWHT 

10 

0.6 

i 

NcITfiSR 

42 

2.4 

AGREE  SOMEWMmT 

74- 

4.1 

5 

AGREE  COMPLETELY 

70 

471 

VSPHYS 

NUM 

2 

AGREE  PE6  PHYSICALLY 

CHALLENGING:  MILITARY 

• 

Inapplicable 

1615 

90.4 

1 

DISAGREE  CMPLTLY 

6 

0.3 

Z 

DISAGREE  SOMEWHT 

5 

0.3 

s 

i^SITrtSR 

22 

1.2 

4 

AGREE  SOMEWHAT 

63 

3.5 

i 

AGREE  COMPLETELY 

76 

4.3 

1*71 

YNPROUO 

NUM 

2 

AGREE  Pc6  EX? 

ERIENCc 

TO  Be  PROUD  OF:  NAVY 

• 

Inapplicable 

1617 

9U.5 

.0 

Don't  Knoa 

1 

0.1 

1 

DISAGREE  CMPLTLY 

5 

0.3 

2 

DISAGREE  SOMEWHT 

7 

0.4  M 

3 

NEITHER 

41 

2.3  ^ 

4 

AGREE  SOMEWHAT 

56 

3.1 

3 

AGREE  COMPLETELY 

6U 

3.4 

hll 

YMPROuO 

NUM 

2 

AGREE  PE6  EXPERIENCE 

TO  8E  PROUD  OF;  MARINES 

• 

Inapplicabl e 

1610 

90.1 

1 

DISAGREE  CMPLTLY 

5 

0.3 

2 

DISAGREE  SOMEWHT 

3 

0.2 

3 

NEITHER 

45 

2.5 

4 

AGREE  SOMEWHAT 

59 

3.3 

5 

AGREE  COMPLETELY 

65 

3.6 

474 

YFPROOO 

NUM 

2 

AGREE  PE6  EXPERIENCE 

TO  8E  PROUD  OF:  AIR  FORCE 

• 

Inapplicable 

1583 

88.9 

1 

DISAGREE  CMPLTLY 

1 

0.1 

2 

DISAGREE  SOMEWHT 

9 

0.5 

3 

NEITHER 

40 

2.2 

4 

AGREE  SOMEWHAT 

68 

3.8 

3 

AGREE  completely 

81 

■  4.5 

1 

YUTHMAIN  COOeaOOK  FOR  Q87-1  (Oct^  Now^  0®c  86)  Page  C-109 

fiROcR  VARIAeLc  TYPE  LENGTH  FORMAT  LABEL 


475  YSPROUO  NUH  2  AGREE  PEB  EXPcRIENCc  TO  BE  PROUO  Of:  MILITARY 


• 

Inapplicable 

1615 

VU.4 

1 

OISAGREE  CMPLTLY 

8 

0.4 

2 

OISAGRtE  SOMEWHT 

5 

0.3 

3 

NEITHER 

27 

1.5 

4 

AGREE  SOMEWHAT 

55 

3.1 

5 

AGREE  COMPLETELY 

77 

4.3 

476  YNSTSP  NUM  2  AGREE  PE6  STEPPING  STONE  TO  COLLEGE:  NAVY 


• 

Inapplicable 

1617 

90.5 

.0 

Don*  t  know 

1 

0.1 

1 

OISAGREE  CMPLTLY 

22 

1.2 

2 

OISAGREE  SOMEWHT 

23 

1.3 

3 

NEITHER 

55 

3.1 

4 

AGREE  SOMEWHAT 

41 

2.3 

5 

AGREE  COMPLETELY 

28 

1.6 

477  YMSTEP  NUM  2  AGREE  PE6  STEPPING  STONE  TO  COLLEGE:  MARINES 


m 

Inapplicable 

1610 

90.1 

1 

DISAGREE  CMPLTLY 

20 

1.1 

2 

DISAGREE  SOMEWHT 

17 

1.0 

9 

3 

NEITHER 

62 

3.5 

4 

AGREE  SOMEWHAT 

47 

2.6 

5 

AGREE  COMPLETELY 

31 

1.7 

478  YFSTEP  NUM  2  AGREE  PE6  STEPPING  STONE  TO  COLLEGE:  AIR  FORCE 


• 

Inapplicable 

1583 

83.9 

1 

DISAGREE  CMPLTLY 

15 

0.3 

2 

DISAGREE  SOMEWHT 

26 

1.5 

3 

NEITHER 

66 

3.7 

4 

AGREE  SOMEWHAT 

50 

2.8 

5 

AGREE  COMPLETELY 

42 

2.4 

479  YSSTEP  NUM  2  AGREE  Pfi6  STEPPING  STONE  TO  COLLEGE:  MILITARY 


« 

Inapplicable 

1615 

90.4 

1 

DISAGREE  CMPLTLY 

16 

0.9 

2 

OISAGREE  SOMEWHT 

16 

0.9 

3 

NEITHER 

57 

3.2 

4 

AGREE  SOMEWHAT 

47 

2.6 

5 

AGREE  COMPLETELY 

36 

2m0 

YUThMAIN  COOSdOOK  FOR  Q87-1  <Oct#  Nov,  Dec  86)  Page  C-110 

ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


480  YNLEAOER  NUM  2  AGREE  PE6  DEVELOP  LEADERSHIP  SKILLS:  NAVY 


• 

Inapplicable 

10l  t 

90. 5 

1 

DISAGREE  CMPLTLY 

S 

0.2 

2 

DISAGREE  SOMcMHT 

12 

0-7 

i 

NEITHER 

4U 

2.2 

4 

AGREE  SOMEWHAT 

Sd 

3.2 

8 

AGREE  COMPLETELY 

57 

3.2 

481  YMLEADER  NUM  2  AGREE  PE6  DEVELOP  LEADERSHIP  SKILLS:  MARINES 


• 

Inapplicable 

1610 

VO.I 

1 

DISAGREE  CMPLTLY 

6 

U.3 

2 

DISAGREE  SOMEWHT 

6 

0.3 

3 

NEITHER 

36 

2.0 

4 

AGREE  SOMEWHAT 

67 

3.7 

5 

AGREE  COMPLETELY 

62 

3.5 

432  YFLcAOER  NUM  2  AGREE  PE6  DEVELOP  LEADERSHIP  SKILLS:  AIR  FORCE 


■ 

Inapplicable 

1588 

88.9 

1 

DISAGREE  CMPLTLY 

3 

0.2 

2 

DISAGREE  SOMEWHT 

7 

0.4 

3 

NEITHER 

49 

2.7 

4 

AGREE  SOMEWHAT 

70 

3.9 

5 

AGREE  COMPLETELY 

70 

3.9 

48i  YSLEAOER  NUM  2  AGREE  PE6  DEVELOP  LEADERSHIP  SKILLS:  MILITARY 


• 

Inapplicable 

1ol5 

90.4 

1 

DISAGREE  CMPLTLY 

6 

0-3 

2 

DISAGREE  SOMEWHT 

4 

U.2 

3 

NEITHER 

23 

1  .3 

4 

AGREE  SOMEWHAT 

63 

3.5 

i 

AGREE  COMPLETELY 

7o 

4.3 

484  YNHITECH  NUM  2  AGREE  PE6  USE  HIGH-TECH  EQUIPMENT:  NAVY 


• 

Inapplicable 

1617 

90.5 

1 

DISAGREE  CMPLTLY 

2 

U.1 

2 

DISAGREE  SOMEWHT 

8 

Q.4 

3 

neither 

32 

1.8 

4 

AGREE  somewhat 

51 

2.9 

5 

AGREE  COMPLETELY 

77 

4.3 

rUTHMAiN  COOeaOOK  for  Q87-1  (Oct^  No¥^  Dec  86) 


^OcR  VASIAaLE  TYPE  LENGTH  FORMAT 
486  YMHITECH  NUH  2  AGREE 


LABEL 


PE6  use  HIGH-TECH  EQUIPMENT: 


486 


487 


1 

2 

5 

4 

5 

YFHITECH  NUrt  2 

• 

1 

2 

3 

4 


YSHITECri  NUM  2 


• 

1 

2 

3 

4 

5 


Inspplicadie 
DISAGREE  CMPlTLY 
DISAGREE  SOMEWHT 
NEITHER 

AGREE  SOMEWHAT 
AGREE  COMPLETELY 

AGREE  PE6  USE 

Inapplicable 
DISAGREE  CMPLTLY 
DISAGREE  SOMEWHT 
NEITHER 

AGREE  SOMEWHAT 
AGREE  COMPLETELY 

AGREE  PE6  USE 

Inapplicable 
DISAGREE  CMPLTLY 
DISAGREE  SOMEWHT 
NEITHER 

AGREE  SOMEWHAT 
AGREE  COMPLETELY 


16lu 

90,1 

4 

0,2 

ID 

0.6 

40 

2.2 

61 

3.4 

62 

3.5 

HI6H- 

TECH  EQUIPMENT 

1588 

88.9 

1 

0.1 

4 

0.2 

24 

1.3 

66 

3.7 

104 

5.8 

HIGrt- 

TECH  EQUIPMENT 

1615 

90-4 

5 

0.3 

5 

0.3 

27 

1.5 

49 

2.7 

86 

4.8 

488  YNCIVCAR  NUM 


2  AGREE  PE6  CIVILIAN  CAREER  DEVELOP: 


489 


• 

Inapplicable 

1617 

90.5 

.0 

Don't  knodi 

1 

0.1 

1 

DISAGREE  CMPLTLY 

8 

0.4 

2 

DISAGREE  SOMEWHT 

17 

1  .0 

3 

NtlTfiER 

49 

2.7 

4 

AGREE  somewhat 

50 

2.8 

5 

AGREE  COMPLETELY 

45 

2.5 

YMCIVCAR  NUM 

2  AGREE  PE6  Cl 

VILIAN 

CAREER  UcVcLOP: 

• 

Inapplicable 

lolO 

90.1 

1 

DISAGREE  CMPLTLY 

10 

0.6 

2 

DISAGREE  SOMEWHT 

14 

0.8 

3 

NEITHER 

60 

3.4 

4 

AGREE  SOMEWHAT 

68 

3.8 

5 

AGREE  COMPLETELY 

25 

1.4 
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MARINES 


AIR  FORCE 


MILITARY 


NAVY 


MARINES 


fUTHMAiN  COOEeOOK  FOR  0a7-1  (Qct^  Nov/  Dec  66) 
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ORDER 

VARIABLE 

TYPE 

LENGTH  FORMAT  LABEL 

490 

YFCIVCAR 

NUM 

2 

AGRE£  Pc6  civilian 

CAREER  DEVELOP: 

• 

Inapplicable 

153d 

88.9 

1 

DISAGREE  CMPLTLY 

4 

U.2 

2 

iJISAGRcC  SOMclf^HT 

14 

O.d 

3 

NEITHER 

61 

3.4 

4 

AGREE  SOMcNHAT 

66 

3.7 

5 

AGREE  COMPLETELY 

54 

3-3 

491 

YSCIVCAR 

NUM 

2 

AGREE  PS6  CIVILIAN 

CAREER  DEVELOP: 

• 

Inapplicable 

1615 

9U.4 

1 

DISAGREE  CMPLTLY 

10 

U.6 

2 

DISAGREE  SOMEWHT 

14 

0.8 

5 

neither 

43 

2.7 

4 

AGREE  SOMEWHAT 

54 

3.0 

5 

AGREE  COMPLETELY 

46 

2.0 

492 

YNSELCON 

NUM 

2 

AGREE  PE6  DEVELOP 

SELF-CONFIDENCE: 

m 

Inapplicable 

1o1  / 

90.5 

1 

DISAGREE  CMPLTLY 

6 

0.3 

2 

DISAGREE  SOMEWrtT 

8 

0.4 

3 

NEITHER 

3« 

2.1 

4 

AGREE  SOMEWHAT 

54 

3.Q 

5 

AGREE  COMPLETELY 

64 

3.6 

493 

YMScLCON 

NUM 

2 

AGREE  PEb  DEVELOP 

SELF-CONFIDENCE: 

AIR  FORCE 


MILITART 


NAVY 


MARINES 


• 

Inapplicable 

1610 

9U.1 

1 

DISAGREE  CMPLTLY 

7 

0.4 

2 

DISAGREE  SOMEWHT 

b 

0.4 

3 

NEITHER 

31 

1.7 

4 

AGREE  SOMEWHAT 

67 

3.7 

5 

AGREE  COMPLETELY 

64 

3.6 

<♦94  YFSELCON  NUH  2  AGREE  PEd  OcVELOP  SELF-CONFIUENC  E :  AIR  FORCE 


• 

Inapplicable 

1588 

88.9 

1 

DISAGREE  CMPLTLY 

4 

0.2 

2 

DISAGREE  SOMEWHT 

7 

0.4 

3 

NEITHER 

41 

2.3 

4 

AGREE  SOMEWHAT 

73 

4.1 

5' 

AGREE  COMPLETELY 

74 

4.1 

YUTHMAIM  COOEBOOK  FOR  Q87-1  <Oct^  Now#  Dec  86)  Page  C-113 

ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


495  YiSELCON  MUM  2  AGREE  P£6  DEVELOP  SELF-COMFIDENCE:  MILITARY 


• 

Inapplicable 

1615 

90.4 

1 

DISAGREE  CMPLTLT 

9 

0.5 

2 

DISAGREE  SOMEWHT 

8 

0.4 

3 

neither 

30 

1  .7 

A 

AGREE  SOMEWHAT 

58 

3.2 

5 

AGREE  COMPLETELY 

67 

3.7 

496  YNPOTEN  MOM  2  AGREE  PE6  DEVELOP  TOUR  POTENTIAL:  NAVY 


• 

Inapplicable 

1617 

90.5 

1 

DISAGREE  CMPLTLT 

8 

0.4 

2 

DISAGREE  SOMEWHT 

7 

0.4 

3 

NEITHER 

48 

2.7 

4 

AGREE  SOMEWHAT 

45 

2.5 

5 

AGREE  COMPLETELY 

62 

3.5 

497  YMPOTEN  MUM  2  AGREE  PE6  DEVELOP  TOUR  POTENTIAL:  MARINES 


• 

Inapplicable 

IPlU 

90.1 

1 

DISAGREE  CMPLTLT 

5 

0.3 

2 

DISAGREE  SOMEWHT 

13 

0.7 

3 

NEITHER 

35 

2.0 

4 

AGREE  SOMEWHAT 

71 

4.0 

5 

AGREE  COMPLETELY 

53 

3.0 

498  TFPOTEN  NUH  2  AGREE  Pe6  DEVELOP  TOUR  POTENTIAL;  AIR  FORCE 


• 

Inapplicable 

1588 

88.9 

1 

DISAGREE  CMPLTLT 

4 

0.2 

2 

DISAGREE  SOMEWHT 

8 

0.4 

3 

NEITHER 

35 

2.0 

4 

AGREE  SOMEWHAT 

82 

4.6 

5 

AGREE  COMPLETELY 

70 

3.9 

499  TSPOTEN  NUM  2  AGREE  PE6  DEVELOP  TOUR  POTENTIAL:  MILITARY 


• 

Inapplicable 

1615 

90.4 

1 

DISAGREE  CMPLTLT 

7 

0.4 

2 

DISAGREE  SOMEWHT 

5 

0.3 

3 

NEITHER 

35 

2.0 

4 

AGREE  SOMEWHAT 

66 

3.7 

5 

AGREE  COMPLETELY 

59 

3.3 

rUTHMAiN  COOEBOOK  FOR  <367-1  (Oct#  Nov#  Dec  36) 
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ORDER  VARIABLE  TfPE  LENGTH  FORMAT  LABEL 


300 

YNMENTAL 

NUM 

2 

AGREE  PE6  MENTALLY 

CHALLENGING: 

• 

Inapplicable 

1617 

90.5 

1 

DISAGREE  CMPLTLY 

3 

D.3 

i 

DISAGREE  SOMEWHT 

11 

0.6 

3 

NEITHER 

34 

1.9 

4 

AGREE  SOMEWHAT 

56 

3.1 

5 

AGREE  COMPLETELY 

64 

3.6 

301 

YMMENTAL 

NUM 

2 

AGREE  Pc6  MENTALLY 

CHALLENGING: 

• 

Inapplicable 

1610 

90.1 

1 

DISAGREE  CMPLTLY 

7 

0.4 

2 

DISAGREE  SOMEWHT 

11 

0.6 

3 

NEITHER 

4U 

2.2 

4 

AGREE  SOMEWHAT 

56 

3.1 

5 

AGREE  COMPLETELY 

63 

3.5 

502 

YFMENTAL 

NUM 

2 

AGREE  P£6  MENTALLY 

CHALLENGING: 

• 

Inapplicable 

1586 

66.9 

1 

DISAGREE  CMPLTLY 

3 

0.2 

2 

DISAGREE  SOMEWHT 

5 

0.3 

3 

NEITHER 

31 

1.7 

4 

AGREE  SOMEWHAT 

77 

4.3 

3 

AGREE  COMPLETELY 

83 

4.6 

503 

YSMcNTAL 

NUM 

2 

AGREE  PE6  MENTALLY 

CHALLENGING: 

■ 

Inapplicable 

1615 

90.4 

1 

DISAGREE  CMPLTLY 

5 

0.3 

2 

DISAGREE  SOMEWHT 

6 

0.4 

3 

NEITHER 

4U 

2.2 

4 

AGREE  SOMEWHAT 

36 

3.2 

5 

AGREE  COMPLETELY 

61 

3.4 

504 

YNMATURE 

NUM 

2 

AGREE  PE6  MATURE  AND  RESPONSIBL 

• 

Inapplicable 

1617 

90.5 

1 

DISAGREE  CMPLTLY 

4 

0.2 

2 

DISAGREE  SOMEWHT 

7 

0.4 

3 

NEITHER 

26 

1.6 

4 

AGREE  SOMEWHAT 

72 

4.0 

5 

AGREE  COMPLETELY 

59 

3.3 

NAVY 


MARINES 


AIR  FORCE 


MILITARY 


::  NAVY 
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ORDER  WARIAate  TYPE  LENGTH  FORMAT  LABEL 


5US  YMMATURc  NUM 


AGREE 


PE6  MATURE  AND  RESPONSISLi*:  MARINES 


506  YFMATURc  NUM 


5U7  YSMATURc 


509  YMTRAIN 


m 

Inapplicable 

1610 

90.1 

1 

DISAGREE  CMPLTLV 

4 

0.2 

2 

DISAGREE  SOMEWMT 

5 

0.3 

3 

NEIThER 

36 

2.Q 

4 

AGREE  SOMEWHAT 

65 

3.6 

5 

AGREE  COMPLETELY 

67 

3.7 

NUM 

2  AGREE  PS6  MATURE  ANO 

RESPO^ 

• 

Inapplicable 

1588 

38.9 

1 

DISAGREE  CMPLTLY 

4 

0.2 

2 

DISAGREE  SOMEWHT 

10 

u  .  6 

i 

neither 

31 

1.7 

4 

AGREE  SOMEWHAT 

72 

4.0 

5 

AGREE  COMPLETELY 

32 

4.6 

NUM 

2  AGREE  PS6  MATURE  AND 

RESPOI 

• 

Inapplicable 

1615 

90. 4 

1 

DISAGREE  CMPLTLY 

4 

0.2 

2 

DISAGREE  SOMEWHT 

6 

0.3 

3 

NEITHER 

24 

1.3 

4 

AGREE  SOMEWHAT 

66 

3.7 

5 

AGREE  COMPLETELY 

72 

4.Q 

508  YNTRAIN  NUM 


AGREE 


P£6  TRAINING  IN  USEFUL  SKILLS:  NAVY 


• 

Inapplicable 

1617 

90.5 

1 

DISAGREE  CMPCTLY 

4 

0.2 

2 

DISAGREE  SOMEWHT 

1o 

0.9 

3 

NEITHER 

39 

2.2 

4 

AGREE  SOMEWHAT 

54 

3.0 

5 

AGREE  COMPLETELY 

57 

3.2 

NUM 

2  AGREE  PE6  TRAINING  IN 

USEFI 

• 

Inapplicable 

1610 

VG.I 

1 

DISAGREE  CMPLTLY 

2 

0.1 

2 

DISAGREE  SOMEWHT 

11 

0.6 

3 

NEITHER 

49 

2.7 

4 

AGREE  SOMEWHAT 

70 

3.9 

5 

AGREE  COMPLETELY 

45 

2.5 

SKILLS:  MARINES 


rUTriMAIN  C00E600K  FOR  087-1  (Oct#  Nov#  Dec 

ORDER  VARIABLE  TrPE  LENGTH  FORMAT  LABEL 

86) 
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_ g 

51U 

YFTRAIN 

NUM 

2 

AGREE  PE6  TRAINING 

1 

IN  USEFUL  SKILLS:  AIR  FORCE 

■ 

Inapplicable 

1588 

33.9 

1 

DISAGREE  CMPLTLY 

3 

0.2 

DISAGREE  SOMEWHT 

6 

0.3 

3 

NEITHER 

47 

2.6 

4 

AGREE  SOMEWHAT 

72 

4.U 

AGREc  COMPLETELY 

71 

4.D 

>11 

Y5TRAIN 

NUM 

2 

AGREE  PEb  TRAINING 

IN  USEFUL  SKILLS:  MILITARY 

• 

Inapplicable 

1615 

9J.4 

1 

DISAGREE  CMPLTLY 

6 

0.3 

2 

DISAGREE  SOMEWHT 

7 

0.4 

i 

NEITHER 

31 

1.7 

4 

AGhEE  SOMEWHAT 

33 

3.0 

5 

AGkCC  COMPLifTELY 

75 

4.2 

5U 

YNHIUUAL 

NUM 

z 

AGREE  PE6  HIGHLY  TR 

AINEO  COWORKERS:  NAVY 

■ 

Inapplicable 

1617 

90. 5 

.0 

Don't  know 

1 

0.1 

1 

DISAGREE  CMPLTLY 

2 

0.1 

2 

DISAGREE  SOMEWHT 

6 

0 .3  ^ 

3 

neither 

39 

2.2  i 

4 

AGREE  SOMEWHAT 

61 

3.4  ^ 

5 

AGREE  COMPLETELY 

61 

3.4 

513 

YMHIQUAL 

NUM 

2 

AGREE  Pc6  HIGHLY  TRAINED  COWORKERS:  MARINES 

• 

Inapplicable 

1610 

90.1 

1 

DISAGREE  CMPLTLY 

4 

0.2 

2 

DISAGREE  .SOMEWHT 

11 

QmO 

3 

neither 

47 

2.6 

4 

AGREE  SOMEWHAT 

58 

3.2 

3 

AGREE  COMPLETELY 

57 

3.2 

514 

YFHIUUAL 

NUM 

2 

AGREE  PE6  HIGHLY  TRAINED  COWORKERS:  AIR  FORCE 

• 

Inapplicable 

1588 

88.9 

1 

DISAGREE  CMPLTLY 

1 

0.1 

2 

DISAGREE  SOMEWHT 

7 

0.4 

3 

NEITHER 

29 

1.6 

4 

AGREE  SOMEWHAT 

75 

4.2 

5 

AGREE  COMPLETELY 

37 

4.9 

1 
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ORDER  VARIABLE  TYPE  LENGTH  FORHAT  LABEL 

P  -  -  :  --  r-  -  -  -  - 

515  fSHlQUAL  NUM  2  AGREE  PEd  HIGHLY  TRAINED  COWORKERS:  MILITARY 


• 

Inapplicable 

1615 

90.4 

1 

DISAGREE  CNPLTLY 

6 

0.3 

2 

DISAGREE  SOMEWHT 

9 

U.5 

i 

NEITHER 

33 

2.1 

4 

AGREE  SOMEWHAT 

49 

2.7 

5 

AGREE  COMPLETELY 

70 

3.9 

YNCASHEO  NUN 

2  AGREE  PES  GET 

money 

FOR  EDUCATION 

• 

Inapplicable 

1617 

90.5 

.0 

Don't  know 

1 

0.1 

1 

DISAGREE  CHPLTLY 

6 

0.3 

2 

DISAGREE  SOMEWHT 

8 

0.4 

3 

NEITHER 

44 

2.5 

4 

AGREE  SOMEWHAT 

67 

3.7 

5 

AGREE  COMPLETELY 

44 

2.5 

Due  to  programming  and  screen  size  restrictions#  this 
attribute  mas  not  included  in  the  random  start  series  tor 
PE-6;  rather#  it  tuas  aleays  asked  prior  to  the  ranoomly 
started  attribute  list. 


YMCASHEO  NUN 


2  AGREE  PE6  GET  MONEY  FOR  EDUCATION:  MARINES 


• 

Inapplicable 

1610 

90.1 

.0 

Don't  know 

2 

u.i 

1 

DISAGREE  CMPLTLY 

2 

0.1 

2 

DISAGREE  SOMEWHT 

14 

0.8 

3 

NEITHER 

50 

2.8 

4 

AGREE  SOMEWHAT 

70 

3.9 

5 

AGREE  COMPLETELY 

39 

2.2 

Due  to  programming  and  screen  size  restrictions#  this 
attribute  mas  not  znciuded  in  the  random  start  series  for 
PE-b#  rather#  it  mas  always  asked  prior  to  the  randomly 
started  attribute  list. 
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OROcR  \^A«IAiiL£  TfPc  LtiNGTH  FORMAT  LABEL 


518  fFCASMEO  NUM  2  AGREE  PE6  GET  MONEY  FOR  EDUCATION:  AIR  FORCE 


• 

inapplicable 

1  5aa 

88.9 

.0 

Don't  KnoB 

2 

0.1 

1 

DISAGREE  CMPLTLY 

2 

J.1 

2 

OISAGREE  SOMEWriT 

12 

0.7 

3 

NEITrlER 

55 

3.1 

4 

AGREE  somewhat 

67 

3.7 

5 

AGREE  COMPLETELY 

61 

3.4 

Due  to  programming  and  screen  size  restrictions^  this 
attribute  mas  not  included  in  the  random  start  series  for 
P£~6;  rather^  it  mas  almays  asked  prior  to  the  randomly 
started  attribute  list. 

519  YSCASHSu  NUM  2  AGREE  PE6  GET  MONEY  FOR  EDUCATION:  MILITARY 


• 

Inapplicable 

1o1  5 

VO.  4 

1 

OISAGREE  CMPLTLY 

6 

0.3 

2 

DISAGREE  SOMEWHT 

4 

U.2 

3 

NEITHER 

33 

1  .8 

4 

AGREE  SOMEWHAT 

55 

3.1 

5 

AGREE  COMPLETELY 

74 

4.1 

Oue  to  programming  and  screen  size  restrictions^  this 
attribute  mas  not  included  in  the  random  start  series  for 
PE-6#  rather#  it  mas  almays  asked  prior  to  the  randomly 
started  attribute  list. 

520  YwPHYS  NUM  2  AGREE  PE7  PHYSICALLY  CHALLENGING:  JOB 


• 

Inapplicable 

1595 

89.3 

.c 

Don't  knom 

1 

0.1 

Refused 

1 

0.1 

1 

OISAGREE  CMPLTLY 

12 

0.7 

2 

DISAGREE  SOMEWHT 

29 

1.6 

3 

NEITHER 

70 

3.9 

4 

AGREE  SOMEWHAT 

42 

2.4 

3 

AGREE  COMPLETELY 

37 

2.1 
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YUTHMAIN  COOeaOOK  FOR  Q57-1  (Oct^  Nov^  Oec  86) 

OROeR  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


521  YwPROOO  NUrt  2  AGREE  PE7  EXPERIENCE  TO  BE  PROOO  OF:  JUB 


• 

Inapplxcabie 

15V5 

89.3 

.R 

Refused 

1 

0.1 

1 

DISAGREE  CMPLTLY 

3 

0.2 

2 

DISAGREE  SOMEWHT 

9 

0.5 

5 

NEITHER 

57 

3.2 

4 

AGREE  SOMEWHAT 

62 

3.5 

5 

AGREE  COMPLETELY 

60 

3.4 

522  YWSTcP  NUH  2  AGREE  PE7  STEPPING  STONE  TO  COLLEGE:  JOS 


• 

Inapplicable 

1595 

89.3 

.R 

Refused 

1 

0.1 

1 

DISAGREE  CMPLTLY 

29 

1.6 

2 

DISAGREE  SOMEWHT 

26 

1.5 

3 

NEITHER 

69 

3.9 

4 

AGREE  SOMEWHAT 

35 

•  D 

5 

AGREE  COMPLETELY 

32 

1.8 

525  YWLEAGER  NUM  2  AGREE  PE7  DEVELOP  LEADERSHIP  SXILL5:  JOB 


• 

Inapplicable 

1595 

89.3 

.R 

Refused 

1 

U.1 

1 

DISAGREE  CMPLTLY 

7 

0.4 

2 

DISAGREE  SOMEWHT 

14 

0.8 

3 

neither 

56 

3.1 

4 

AGREE  SOMEWHAT 

61 

3.4 

5 

AGREE  COMPLETELY 

53 

3.0 

524  YWHITECrt  NUM  2  AGREE  PE7  USE  HIGH-TECH  EQUIPMENT:  JOS 


• 

Inapplica  bis 

1595 

89.3 

.R 

Ref usea 

1 

0.1 

1 

DISAGREE  CMPLTLY 

15 

0.8 

c 

DISAGREE  SOMEWHT 

35 

2.J 

3 

NEITHER 

64 

3.6 

4 

AGREE  SOMEWHAT 

38 

2.1 

5 

AGREE  COMPLETELY 

39 

2.2 

YUTHMAIN  COOEBOOK  FOR  Q87-1  COct/  Nov/  Dec  86) 
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ORDER  VARIABLE  TYPE  LcNbTH  FORMAT  LABEL 


rwCIVCAR  MUM  2  AGREE  ?e7  CIVILIAN  CAREER  DEVELOP:  JOB 


m 

Inapplicable 

1595 

39.3 

.R 

Refused 

1 

0.1 

1 

DISAGREE  CrtPLTLY 

5 

0.3 

2 

DISAGREE  SOMEWHT 

7 

0.4 

3 

neither 

5b 

3.2 

4 

AGREE  SOMEWHAT 

70 

3.9 

5 

AGREE  COMPLETELY 

51 

2.9 

52o  YWSELCON  NUM  2  AGREE  PE7  DEVELOP  SELF-CONFIOENCE:  JOB 


• 

Inapplicable 

1595 

39.3 

•  R 

Refused 

1 

0.1 

1 

DISAGREE  CMPLTLY 

2 

U.1 

c 

DISAGREE  SOMEWHT 

12 

U.7 

NEITHER 

45 

2.5 

4 

AGREc  SOMEWHAT 

74 

4.1 

3 

AGREE  COMPLETELY 

53 

3.2 

527  YWPOTEN  NUM  2  AGREE  Pt7  DEVELOP  rOUR  POTENTIAL:  JOB 


• 

Inapplicable 

1595 

39.3 

.R 

Refused 

1 

0.1 

1 

DISAGREE  CMPLTLY 

4 

0.2 

2 

DISAGREE  SOMEWHT 

13 

0.7 

3 

NEITHER 

52 

2.9 

4 

AGREE  SOMEWHAT 

73 

4.1 

5 

AGREE  COMPLETELY 

49 

2.7 

523  YWMENTAL  NUM  2  AGREE  PE7  MENTALLY  CHALLENGING:  JOB 


« 

Inapplicable 

1595 

39.3 

.0 

Don't  Knoti 

1 

0.1 

.R 

Refused 

1 

0.1 

1 

DISAGREE  CMPLTLY 

0 

0.3 

2 

DISAGREE  SOMEWHT 

14 

0.3 

3 

NEITHER 

58 

3.2 

4 

AGREE  SOMEWHAT 

67 

3.7 

5 

AGREE  COMPLETELY 

45 

2.5 

i 


i 
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530 


531 


532 


VARIABLE  TfPe  LENGTH  FORMAT  LABEL 


TtiMATURE  NUrt  2  AGREE  PE7  MATURE  AND  RESPONSIBLE:  JOB 


• 

Inaoplicabi e 

1595 

89.3 

.R 

Refused 

1 

0.1 

1 

DISAGREE  CMPLTLT 

4 

0.2 

2 

OISAGRcc  SOMEWHT 

8 

0.4 

3 

NEITHER 

51 

1.7 

4 

AGREE  SOMEWHAT 

68 

3.8 

5 

AGREE  COMPLcTELT 

80 

4.5 

fwTRAIN  NUM  2  AGREE  P£7  TRAINING  IN  USEFUL  SKILLS:  JOB 


• 

Inapplicable 

1595 

89.3 

.R 

Refused 

1 

0.1 

1 

DISAGREE  CMPLTLT 

■'2  , 

0.1 

2 

DISAGREE  SOMEWHT 

16 

U.9 

3 

NEITHER 

65 

i.6 

4 

AGREE  SOMEWHAT 

54 

3  .Q 

5 

AGREE  COMPLETELY 

54 

3.0 

TNHIQUAL  NUM  2  AGREE  PE7  HIGMLT  TRAINED  COWORKERS:  JOB 


• 

Inapplicable 

1595 

89.3 

.R 

Refused 

1 

0.1 

1 

DISAGREE  CMPLTLT 

6 

0.5 

2 

DISAGREE  SOMEWHT 

15 

0.8 

3 

NEITHER 

63 

3.5 

4 

AGREE  SOMEWHAT 

55 

3.1 

5 

AGREE  COMPLETELY 

52 

2.9 

YWCASHcO  NUM  2'  AGREE  P£7  GET  MONET  FOR  EDUCATION:  JOB 


m 

Inapplicable 

1595 

89.3 

.R 

Refused 

1 

D.1 

1 

DISAGREE  CMPLTLT 

lu 

0.6 

2 

DISAGREE  SOMEWHT 

13 

0.7 

3 

NEITHER 

48 

2.7 

4 

AGREE  SOMEWHAT 

64 

3.6 

5 

AGREE  completely 

56 

3.1 

Du«  to  programming  and  screen  size  restrict ionsx  this 
attrioute  was  not  included  in  the  random  start  series  tor 
PE-7;  rather^  it  was  always  asked  prior  to  the  randomly 
started  attribute  list. 
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ORDER 


533 


534 


535 


536 


537 


VARIABLE  TYPE  LENGTH  FQRHAT  LABEL 


YCPROUO 

NUH 

2 

AGREc  PE8  EXPERIENCE  TO  BE  PROUD  OF:  COLLEGE 

• 

Inapplicable 

15V4 

39.2 

1 

DISAGREE  CMPlTLY 

2 

0.1 

2 

DISAGREE  SDMEWHT 

7 

0.4 

3 

NEITHER 

24 

1  .3 

4 

AGREE  SOrtci«HAT 

68 

3-3 

5 

AGREE  COMPLETELY 

92 

5.1 

YCLEAOER 

NUri 

2 

AGREE  PE8  DEVELOP  1 

LEADERSHIP  SKILLS:  COLLEGE 

• 

Inapplicable 

1594 

89.2 

1 

DISAGREE  CMPLTLY 

6 

U.3 

2 

OISAGR=E  SOMEWHT 

16 

U.9 

3 

NEITHER 

54 

3.0 

4 

AGREE  SOMEWHAT 

59 

3.3 

5 

AGREE  COMPLETELY 

58 

3.2 

YCCIVCAR 

NUrt 

2 

AGREE  PE8  CIVILIAN 

CAREER  DEVELOP:  COLLEGE 

• 

Inapplicable 

1594 

89.2 

1 

DISAGREE  CMPLTLY 

2 

0.1 

2 

DISAGREE  SOMEWHT 

2 

0.1 

3 

NEITHER 

40 

2.2 

4 

AGREE  SOMEWHAT 

67 

3.7 

5 

AGREE  COMPLETELY 

82 

4.  6 

YCSELCON 

NUH 

2 

AGREE  PE8  DEVELOP 

SELF-CONFIDENCE:  COLLEGE 

m 

Inapplicable 

1594 

39.2 

1 

OISAGREc  CMPLTLY 

2 

0.1 

2 

OISAGREE  SOMEWHT 

11 

0.6 

3 

NEITHER 

43 

2.4 

4 

AGREE  SOMEWHAT 

79 

4.4 

5 

AGREE  COMPLETELY 

53 

3.2 

YCPOTEN 

NUH 

2 

AGREE  Pc3  DEVELOP 

YOUR  potential:  COLLEGE 

• 

Inapplicable 

15  94 

89.2 

2 

DISAGREE  SOMEWHT 

4 

0.2 

3 

NEITHER 

31 

1-7 

4 

AGREE  SOMEWHAT 

71 

4.0 

5 

AGREE  COMPLETELY 

87 

4.9 

YUTMrtAiN  C00E300IC  FOR  Q87-1  <Oct^  Nov^  Dec  86) 

^RD£R  VARIABLE  TYPE  LENGTH  FORMAT  LA3EL 
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533 

YCMENTAL 

NUH 

2  AGREE  PE8  MENTALLY 

CHALLENGING:  COLLEGE 

• 

Inapplicable 

1594 

89.2 

1 

DISAGREE  CMPLTLY 

1 

U.1 

2 

uISAGRcE  SOMcWHT 

8 

0.4 

3 

NEITHER 

29 

1  .6 

4 

AGREE  SOMEMHAT 

54 

3  •  Q 

3 

AGREE  COMPLETELY 

101 

5.7 

5  39 

YCMATURS 

NUM 

2  AGREE  pea  MATURE  AND  RESPONSIoLE:  COLLEGE 

•  • 

Inapplicable 

1594 

89.2 

1 

OISAGREE  CMPLTLY 

2 

0.1 

2 

DISAGREE  SOMcMHT 

5 

0.3 

3 

NEI THER 

37 

2.1 

4 

AGREE  SOMEWHAT 

68 

3.3 

5 

AGREE  COMPLETELY 

31 

4.5 

54U 

YCHIQU4L 

NUM 

2  AGREE  PE3  HIGHLY  TRAINED  COWORRERS:  COLLEGE 

• 

Inapplicable 

1594 

39.2 

1 

OISAGREE  CMPLTLY 

4 

0.2 

2 

DISAGREE  SOMEWHT 

14 

0.3 

3 

NEITHER 

46 

2.6 

m 

4 

AGREE  SOMEWHAT 

70 

3.9 

5 

AGREE  COMPLETELY 

59 

3.3 

541 

YPEOIP 

NUM 

2  PROPANS  PETZ 

ARMY  S 

PAST  YEAR  HIGH  SCHOOL  GRADS 

.0 

Oon^t  know 

5 

0.3 

.R 

Refused 

1 

a«i 

1 

<  ONE  QUARTER 

6V 

3.9 

2 

ONE  QUARTER 

246 

13.8 

3 

ONE  HALF 

523 

29.3 

4 

THREE  QUARTERS 

500 

28.0 

5 

ALMOST  ALL 

443 

24.8 

54E 

YPEGRAOE 

MUM 

2  PEGRAOc  PEIS 

ARMY  '% 

PAST  YEAR  UPPER  HALF  IQ 

.0 

Don't  knoin 

9 

0.5 

.R 

Refused 

1 

0.1 

1 

ALL 

45 

2.5 

2 

THREE  QUARTERS 

440 

24.6 

3 

HALF 

868 

48.6 

4 

ONE  QUARTER 

407 

22.8 

5 

NONE 

17 

1  .0 

YUTHMAIN  COOEBOOK  FOR  QB7-1  (Oct^  Nov/  Dec  B6) 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


543  YPECOL  NUrt  ^  PROPANS  PE14  ARMY  %  PAST  YEAR  TO  FI^4lSH  COLLEGE 


.0 

Don't  knoiu 

5 

0*3 

.R 

Refused 

1 

U.1 

1 

<  ONE  UUARTER 

147 

a. 2 

2 

ONE  OUAKTER 

459 

25.7 

i 

ONE  half 

656 

36.7 

4 

THREE  QUARTERS 

323 

16.1 

3 

ALMOST  ALL 

196 

11. U 

544  YPESIM  NUM  ^  YESNO  PE15  YOUNG  PEOPLE  LIKE  YOU  JOINING  ARMY 


.0 

Don't  knoui 

34 

1  .9 

.N 

Not  ascertained 

8  20 

45.9 

.R 

Refused 

1 

0.1 

1 

YES 

349 

19.5 

£ 

NO 

5  83 

32.6 

545  YHEARORO  NUM  £  YESNO  PE15A  Y  EVER  HEARD  OF  ROTC  AT  COLLEGE 


• 

Inapplicable 

9  55 

53.4 

.0 

Don't  knou) 

4 

U.2 

.N 

Not  ascertained 

33 

4.6 

.R 

Refused 

1 

0.1 

1 

YES 

398 

22.3 

2 

NO 

346 

19.4 

546  YRLEAOER  NUM  2  AGREE  Pt2  L£ AOERSHIP/MANAGEMENT  TRAINING;  ROTC 


• 

Inapplicable 

1385 

77.5 

Jon' t  know 

3 

Q.2 

1 

DISAGREE  CMPLTLY 

9 

0.5 

2 

DISAGREE  SOMEWHT 

20 

1  .1 

i 

NEITHER 

1l4 

6.4 

4 

AGREE  SOMEWHAT 

1  6o 

9.3 

3 

AGREE  COMPLETELY 

90 

5.D 

547  YKSELCON  NUH  £  AGREE  PE2  QEVELOP  SELF-CONFIDENCE:  ROTC 


• 

Inapplicable 

1385 

77.5 

.0 

Oon't  know 

1 

0.1 

1 

DISAGREE  CMPLTLY 

10 

0.6 

2 

DISAGREE  SOMEWHT 

26 

1-5 

3 

neither 

97 

5.4 

4 

AGREE  SOMEWHAT 

181 

10.1 

5 

AGREE  COMPLETELY 

87 

4.9 

)RO£R  VARIABLE 


30K 

FOR  Q87-1  (Oct/  Nov/  Dec 

86) 

Page  C~125 

IIP 

E  LENGTH  FORMAT  LABEL 

NUM 

2  AGREE  PEE  COLLEGE  ELECTIVE  W/COURSES:  ROTC 

• 

Inapplicable 

1335 

77.5 

.  0 

Don't  know 

c 

0.1 

1 

DISAGREE  CMPLTLY 

9 

0.5 

2 

DISAGREE  SOMEWHT 

17 

1  .0 

i 

NEITHER 

78 

4.4 

4 

AGREE  SOMEWHAT 

148 

8.3 

5 

AGREE  COMPLETELY 

148 

8.3 

NUM 

2  AGREE  PE 2  AN 

OFFICER 

'S  COMMISSION:  ROTC 

• 

Inapplxcable 

1385 

77.5 

.0 

Don't  know 

4 

0.2 

1 

DISAGREE  CMPlTLY 

8 

0.4 

i 

OISAGREc  SOMEWHT 

13 

0.7 

3 

NEITHER 

91 

5.1 

4 

AGREE  SOMEWHAT 

145 

8.1 

5 

AGREE  COMPLETELY 

1  41 

7.9 

NUM 

2  AGREE  PEJ  WlG 

E  VARIc 

TY  OF  JOBS:  OFFICER 

• 

Inapplicable 

1385 

77.5 

•  0 

Oon't  know 

2 

0.1 

1 

OISAGRcS  CMPLTLY 

10 

.  0.6 

2 

DISAGREE  SOMEWHT 

31 

1  .7 

3 

NEITHER 

115 

6.4 

4 

AGREE  SOMEWHAT 

149 

8.3 

5 

AGREE  COMPLETELY 

95 

5.3 

NUM 

2  AGREE  PE3  EXPERIENCE 

TO  BE  PROUD  OF:  OFFICER 

■ 

Inapplicable 

1335 

77.5 

•  D 

Don' t  know 

1 

0.1 

1 

DISAGREE  CMPLTLY 

9 

0.5 

2 

DISAGREE  SOMEWHT 

18 

1  .0 

3 

NEITHER 

80 

4.5 

4 

AGREE  SOMEWHAT 

158 

8.8 

5 

AGREE  COMPLETELY 

136 

7.6 

548  rSELECT  NUM 


549  fROFFCOM  NUM 


550  rowioE 


551 


YUTHMAIN  CO0E8O0K  FOR  Q87-1  (Oct/  Nov/  Dec  86) 
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ORDER 


552 


553 


554 


555 


556 


VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


YOUSECOl  num 

2  AGREE  PE3  USE 

COLLEGE 

SKILLS:  OFFICER 

• 

Inapplicable 

1335 

77.5 

.0 

Don't  icnooi 

2 

U.1 

1 

DISAGREE  CMPlTLY 

12 

0.7 

2 

DISAGREE  SOMcWMT 

34 

1  .9 

i 

NEITHER 

87 

4.9 

4 

AGREE  SOMEWHAT 

1  7G 

9.5 

5 

AGREE  COMPLETELY 

97 

5.4 

YOINNOV  NUrt 

2  AGREE  PE3  INNOVATIVc/CREATIVE;  OFFICER 

• 

Inapplicable 

1335 

77.5 

.0 

Don't  knoui 

2 

0.1 

1 

DISAGREE  CMPLTLY 

16 

0.9 

2 

DISAGREE  SOMEWMT 

44 

2.5 

3 

N  E I T  d  S  R 

96 

5.4 

4 

AGREE  SOMEWHAT 

161 

9.0 

5 

AGREE  COMPLETELY 

83 

4.6 

YKAEARN  NUH 

2  YKAEaRN  KA7  EARN  MONEY 

FOR  COLLEGE  IN  ARMY 

• 

Inapplicable 

883 

49.4 

.0 

Don't  know 

23 

1 .3 

.R 

Refuseo 

1 

0.1 

1 

YES 

849 

47.5 

2 

NO 

31 

1.7 

YKAEOBEN  NUM 

2  YKA9EN  KAl  AMOUNT  OF  ARMY  EDUCATION  BENcF! 

« 

inapplicaole 

914 

51  .1 

.0 

Don't  know 

271 

15.2 

.R 

Refuseo 

1 

0.1 

1 

•  UNDER  lO/OUO 

98 

5.5 

2 

i5/U03-S9/999 

1  52 

8.5 

3 

S1U/U00-S14/  999 

1  34 

7.5 

4 

$15/00u-$19/999 

71 

4.0 

5 

420/UOO-524/9V9 

88 

4.9 

6 

S25/OOU  OR  MORE 

58 

3.2 

YKALLCOL  NUM 

2  YKALCOL  ICA2  WOULD  ARMY 

PAY  FOR  ENTIRE  COLL 

• 

Inapplicable 

914 

51  .1 

.0 

Don't  know 

45 

2.5 

.R 

Refused 

1 

0.1 

1 

YES 

320 

17.9 

2 

NO 

507 

28.4 

rUTHMAIN  C00E600K  FOR  Q<J7-1  (Oct^  Novr  Oec  36) 
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ROcR 


553 


559 


56U 


VARIAflLc 

TYPE 

LENGTH  FORMAT  LASEL 

m 

rKASAME 

hiUM 

2 

YXASAME  XA3  COMPAR  ARMY  EOUC  BEN  TO  OTH  SRANCMcS 

■ 

Inapplicable 

V14 

51.1 

.0 

Don't  know 

47 

2.6 

.R 

Ref  usee 

1 

0.1 

1 

MORE 

119 

6.7 

2 

LESS 

61 

3.4 

3 

ABOUT  THE  SAME 

b45 

36.1 

RANOKAY 

NUM 

2 

RANOKAY  KA4  RANDOMIZE 

FIRST  BRANCH  FOR  GI  SILL 

m 

Inapplicable 

333 

49.4 

1 

START;  ARMY 

233 

13.3 

2 

START:  AIR  FORCE 

224 

12.5 

3 

START;  NAVY 

221 

12.4 

4 

START;  MARINES 

221 

12.4 

YAAGIAR 

NUH 

2 

YKAGIAR  XA4  DOES 

THE 

ARMY  OFFER  THE  GI  BILL 

• 

inapplicable 

383 

4y  .4 

.D 

Oon*t  knotti 

117 

6.5 

•  R 

Refused 

1 

0.1 

1 

DOES  OFFER 

757 

42.4 

2 

DOES  NOT  OFFER 

29 

1.6 

YKAGIAF 

•NUM 

2 

YKAGIAF  XA4  DOES 

the 

AIR  FORCE  OFFER  THE  GI  BILL 

• 

Inapplicable 

333 

49.4 

.0 

Don't  know 

241 

13.5 

.R 

Refused 

1 

0.1 

i 

OOES  OFFER 

462 

25.9 

2 

GOES  NOT  OFFER 

200 

11.2 

YI^AGXNA 

NUM 

2 

YKAGINA  KA4  OOES 

THE 

NAVY  OFFER  THE  GI  BILL 

« 

Inapplicable 

383 

49.4 

.0 

Don't  know 

237 

13.3 

.R 

Refused 

1 

0.1 

1 

OOES  OFFER 

430 

24.1 

2 

OOES  NOT  OFFER 

236 

13.2 

YUTriMAIN  CODEBOOR  FOR  U«7-1  (Oct^  Nov/  Dec  86) 
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ORDER 


562 


563 


564 


365 


566 


TYPE 

length  format  LABE 

L 

NUii 

d 

YKAGIMA  RA4 

DOES 

MARINE 

CORPS 

m 

Inapplicable 

633 

49.4 

.0 

Don't  know 

212 

11.9 

.R 

Refused 

1 

J.1 

1 

DOES  OFFER 

51  j 

26.5 

2 

DOES  NOT  OFFER 

1  81 

10.1 

NUrt 

2 

KA5 

MINIMUM  army  ENLIi 

• 

Inapplicable 

883 

49.4 

.0 

Don't  know 

127 

7.1 

.R 

Refused 

1 

0.1 

1 

15 

0.8 

2 

3  35 

18.7 

i 

13o 

7.7 

4 

25^ 

14.2 

5 

12 

J.7 

6 

12 

0.7 

7 

2 

0.1 

8 

4 

0.2 

10 

3 

0.2 

22 

1 

0.1 

NUH 

2 

YKAOEP  RAO 

CAN 

Y  JOIN 

ARMY  01 

• 

Inapplicable 

883 

49.4 

.0 

Don't  knoui 

83 

4.6 

.R 

Ref useo 

1 

0.1 

1 

YES 

771 

43.1 

2 

NO 

49 

2.7 

NUrt 

2 

YKAJUIN  KA3 

CAN 

MS  JRS 

AGE  17 

• 

Inapplicable 

883 

49.4 

.0 

Don't  know 

125 

7.0 

•  R 

Refused 

1 

0.1 

1 

YES 

559 

31  .3 

2 

NO 

219 

12.3 

MUM 

2 

YKARGHS  KA9 

CAN 

ONLY  MS 

;  graos 

• 

Inapplicable 

1442 

80.7 

.0 

Don' t  know 

65 

3.6 

.R 

Refused 

1 

0.1 

1 

YES 

147 

8.2 

2 

NO 

132 

7.4 

YRaGIi-IA  NUM 


YKAYEARS  UUrt 


YRAOEP 


YKARGHS 


i  ENTER  YR  LATER 


ruTHMAiN  COOeaOOK  FOR  Q87-1  (Oct/  Nov/  Oec  86) 
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367  YKAwAftO  NUM 


YKAWARO  ICAIO  WHO  SPONSORS  SCHOLAR- ATHLETE  AWARD 


568  YKARGCOL  NUM 


• 

Inapplicable 

-  883 

49.4 

.0 

Don't  know 

326 

18.2 

.R 

Refused 

1 

0.1 

1 

MARINE  CORPS  - 

133 

7. .4 

2 

NATIONAL  GUARD 

33 

1.8 

3 

ARMY  RESERVE 

276 

15.4 

4 

AIR  FORCE 

54 

3.0 

5 

NAVY 

81 

4.5 

NUM 

2  YKACOL  KA11 

EARN  COLLEGE  MOI 

• 

Inapplica  ble 

383 

49.4 

.0 

Don't  know 

32 

4.6 

.R 

Refusec 

1 

0.1 

1 

YES 

774 

43.3 

2 

NO 

47 

2.6 

569  YKARGGI  NUM 


.0 

1 

2 

1 

4 

5 

6 
7 

57u  YOMARITL  NUM 

1 

2 

3 

4 

5 

571  YDSAMEHH  NUM 

.R 

1 

2 


IN  RESERVc/GUARO 


YKARGGI  KA12  MAX  GI  BILL  AMOUNT  IN  RESE  R  Vt /GUA  R  0 


Inapplicable 

1013 

56.7 

Oon't  know 

296 

16.6 

UNDER  S1/-OUU 

16 

0.9 

$1/000  TO 

$1/999 

32 

1.8 

$2/000  TO 

$3/999 

76 

4.3 

*4/000  TO 

$5/999 

112 

6.3 

$6/000  TO 

$7/999 

30 

1.7 

$8/000  TO 

$9/999 

28 

1.6 

SlO/QQu  OR 

:  MORE 

184 

10.3 

MARSTAT 

0E6  CURRENT  MARITAL 

SINGLE 

1374 

83.1 

MARRIED 

190 

10.6 

SEPARATED 

7 

0.4 

OIVORCcD 

15 

0.8 

WIDOWED 

1 

0.1 

YESNO 

0E14 

DOES  YOUTH 

LIVE 

Refused 

4 

0.2 

YES 

1385 

77.5 

NO 

393 

22.3 

STATUS 


WITH  PARENTS 
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ORDER 


572 


57i 


574 


VARIAdLE  TYPE  LENGTH  FORMAT  LABEL 


YDPARENT  NUM 


PARENTS  0615  hHlCH  PARENT  YOUTH  LIVES  WITH 


YDWAGE 


YOcDOAD  NUM 


• 

Inappllcaoie 

402 

22.5 

■  0 

Don't  knott/ 

2 

<J.1 

1 

BOTH 

1u3l 

57.7 

2 

MOTHER^  F  GUARD 

297 

16.6 

3 

FATHER^  M  GUARD 

55 

3.1 

NUrl 

2  EARNER  Ocid  PRINCIPAL 

WAGE  1 

.0 

Don't  know 

20 

1  .1 

.R 

Refused 

9 

U.5 

1 

BOTH 

117 

6.5 

2 

MOTHER 

271 

15.2 

3 

FATHER 

959 

53.7 

«+ 

RcSP/SPOUSc 

307 

17.2 

5 

OTHER 

96 

5.4 

0 

NO  WAGE  EARNER 

8 

U.4 

NUM 

2  EOLEVEL  0219  FATHER'S 

HIGnES 

.0 

Don't  know 

252 

14.1 

.R 

Refused 

5 

0.3 

7 

<  8TH  GRADE 

60 

3.4 

8 

8TM  GRADE 

51 

2.9 

9 

9TH  GRADE 

39 

2.2 

10 

lOTH  GRADE 

55 

3.1 

11 

11TM  GRADE 

49 

2.7 

12 

12TH  GRADE 

6Su 

36 .4 

13 

1ST  YR  4  YR  COLL 

22 

1.2 

14 

2ND  YR  4  YR  COLL 

55 

3.1 

15 

3R0  YR  4  YR  COLL 

17 

1.U 

16 

•♦TH  YR  4  YR  COLL 

291 

16.3 

17 

5TH  C0L/1ST  GRAD 

35 

2  .u 

18 

2ND  YR  GRAD  SCHL 

37 

2.1 

19 

3RD  YR  GRAD  SChL 

23 

1.3 

20 

>  3  YRS  GRAD  SCM 

56 

3.1 

21 

1ST  YR  JR/COMM 

5 

U.3 

22 

2ND  YR  JR/COMM 

58 

3.2 

23 

1ST  YR  voc/aus 

8 

U.4 

24 

2N0  YR  voc/aus 

15 

0.8 

25 

>  2  YRS  VOC/BUS 

4 

0.2 

YUTHMAIN  C00E800K  FOR  087-1  (Oct^  Now#  Dec  86)  Page  C-131 

% 

ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


575  YDOAOLFS  NUM  2  PARNCO  OcZO  FATHER'S  JOB  STATUS 


.0 

Don't  knoui 

45 

2.5 

.R 

Ref usea 

3 

0.2 

1 

WORKING  FULLTIME 

1353 

75.7 

2 

WORKING  PARTTIHE 

32 

1 .8 

i 

UNEMPLOYED 

67 

3.7 

4 

RETIRED 

126 

7.1 

5 

TAKE  CARE  FAMILY 

9 

0.5 

6 

MILITARY 

11 

0.6 

7 

DECEASED 

104 

5.8 

8 

OTHER 

37 

2.1 

576  YODAOBR  NUM  2  BRANCH  Oc21  MILITARY  BRANCH  FATHER  IN 


• 

Inapplicable 

1776 

99.4 

1 

AIK  FORCE 

7 

0.4 

2 

ARMY 

0.1 

5 

NAVY 

2 

U.1 

577  YOcOMOM  NUM  2  cOLEVEL  OE26  MOTHER'S  HIGHEST  LEVEL  OF  EDUCATION 


.0 

Oon' 

t  know 

141 

7.9 

.R 

Refused 

4 

0.2 

7 

<  8TH  GRADE 

52 

2.9 

8 

8TH 

GRADE 

35 

2.0 

9 

9TH 

GRADE 

41 

2.3 

10 

1UTH 

GRADE 

60 

3.4 

11 

11TH 

GRADE 

31 

4.5 

12 

1  2TH 

GRADE 

839 

47.0 

13 

1ST 

YR  4  YR 

COLL 

25 

1.4 

14 

2  NO 

YR  4  YR 

COLL 

75 

4.2 

15 

3R0 

YR  4  YR 

COLL 

26 

1.5 

16 

4TH 

YR  4  YR 

COLL 

206 

11  .6 

17 

STM 

COL /I  ST 

GRAO 

11 

U.6 

18 

2ND 

YR  GRAD 

SCHL 

21 

1.2 

19 

3Ru 

YR  GRAD 

SCHL 

9 

U.5 

20 

>  3 

YRS  GRAO 

1  SCH 

19 

1  .1 

21 

1ST 

YR  JR/COMM 

14 

0.8 

22 

2ND 

YR  JR/COMM 

72 

4.0 

23 

1ST 

YR  voc/aus 

12 

0.7 

24 

2N0 

YR  voc/aus 

35 

2.0 

25 

>  2 

YRS  voc/aus 

7 

0.4 

YUTHMAIN  C00E800K  FOR  087-1  (Oct#  Nov#  Dec  86) 
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ORDER  VARIAflLc  TYPE  LENGTH  FORMAT  LABEL 


578  YOMOMLFS  NUM  2  PARNLO  0527  MOTHER'S  JOB  STATUS 


.0 

Don't  knoiK 

6 

U.3 

.R 

Refused 

3 

0.2 

1 

WORICING  FULLTIME 

859 

43.1 

2 

WORKING  PARTTIME 

295 

16.5 

3 

UNEMPLOYED 

120 

6.7 

4 

RETIRED 

41 

2.3 

5 

TAKE  CARE  FAMILY 

419 

23.4 

6 

MILITARY 

3 

0.2 

7 

DECEASED 

28 

1.6 

8 

OTHER 

13 

0.7 

579  YOOWNREL  NUM  2  RcLAT  Dc17  HOUSEHOLD  HEAD'S  RELATIONSHIP  TO  Y 


• 

Inapplicable 

1389 

77.7 

.a 

Don't  xnouj 

7 

U  .4 

.R 

Ref usea 

1 

U  .  1 

1 

SIBLING 

10 

U.O 

2 

UNCLE 

4 

J.2 

3 

AUNT 

1 

U.1 

4 

COUSIN 

2 

0.1 

5 

GRANDFATHER 

7 

0.4 

6 

GRANDMOTHER 

6 

0.3 

7 

SPOUSE 

67 

3.7 

8 

NON-RELATIVE 

43 

2.4 

9 

RESPONDENT 

226 

12.6 

91 

OTHER  RELATIVE 

24 

1  .3 

580  YOOMNOS  CHAR 


30  iCHAR  DE17  OTHER  SPECIFY  FOR  HEAD  OF  HOUSEHOLD 


OTHER 


Inappiicaoie 


1763 

24 


98.7 

1.5 
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ROtR  VARIABLE  TYPE  LENGTH 


FORMAT 


L  A  3  c  L 


581  YOEOOTH  NUM  2  cDLEVEL  0E19A  HEAD'S  HIGHEST  LEVEL  OF  EDUCATION 


583 


584 


■ 

Inaoplicable 

1615 

90.4 

.0 

Don't  know 

16 

0.9 

7 

<  8TH  GRADE 

3 

0.2 

8 

3TH  GRADE 

3 

0.2 

9 

9TM  GRADE 

4 

0.2 

10 

10TM  GRADE 

4 

0.2 

11 

11TH  GRADE 

2 

0.1 

12 

T2TM  GRADE 

71 

4.0 

13 

1ST  YR  4  YR  COLL 

b 

0.4 

14 

2N0  YR  4  YR  COLL 

10 

0.6 

15 

3R0  YR  4  YR  COLL 

6 

0.3 

16 

4Tri  YR  4  YR  COLL 

20 

1 .1 

17 

5Th  COL/IST  GRAD 

1 

0.1 

18 

2ND  YR  GRAD  SCHL 

2 

0.1 

19 

3RD  YR  GRAO  SCML 

1 

U.1 

2U 

>  3  YRS  GRAO  SCH 

2 

0.1 

21 

13T  YR  JR/COMM 

2 

0.1 

22 

2NU  YR  JR/COHM 

8 

0.4 

23 

1ST  YR  V0C/8US 

4 

0.2 

24 

2MD  YR  V0C/3US 

4 

0.2 

23 

>  2  YRS  V0C/8US 

1 

0.1 

YOROTCEV  NUM 

2  YESNO  0E36 

DID  YOUTH 

PARTICIPATE  IN  ROTC 

1 

YES 

63 

3.5 

2 

NO 

1724 

96.5 

YOROTCJS  NUM 

2  JRSR  OE37 

WAS  PARTICIPATION  IN  ROTC  JR 

m 

Inapplicable 

1724 

96.5 

.0 

Don't  know 

1 

0.1 

1 

JUNIOR  ROTC 

46 

2.6 

2 

SENIOR  ROTC 

16 

0.9 

Y0R0TC8R  NUM 

2  ROTCTYP  OE33 

ROTC  BRANCH  OF  PARTICIPATION 

• 

Inapplicable 

1771 

99.1 

■  D 

Don't  knout 

1 

0.1 

1 

ARMY 

10 

0.6 

2 

AIR  FORCE 

4 

0.2 

3 

NAVY 

1 

0.1 

rUTHMAiN  CODEBOOK  FOR  Q87-1  COct<  Nov/-  Dec  86) 
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OROcR  VARIAaLE  TfPE  LENGTH  FORMAT  LABEL 


585  YDCOUNTY  CHAR 

30  iCHAR  DE39 

NA.ME  OF 

COUNTY  YOUTH  LIVES  IN 

• 

Inapplicable 

629 

35.2 

.0 

Don't  know 

19 

1.1 

OTHER 

11  39 

63.7 

For  youth  living  away  at  college^  there  is  some  ambiguity 
regarding  whether  this  variable  represents  their  home  address 
or  their  college  address.  Also  note  that  tor  youth  who  also 
responded  to  the  household  screener  (fUTMNUM  -  Ul)r  this 
question  is  not  asked  in  the  Demographics  module.  Use  the 
screener  variable  PHONCNTT  instead. 

586  TDCITY  CHAR  20  SChAR  DE4U  NAME  OF  CITY  YOUTH  LIVES  IN 


m 

Inapplicaole 

629 

35.2 

,0 

Don't  know 

3 

J.2 

.R 

Refused 

2 

0.1 

OTHER 

1153 

64.5 

For  youth  living  away  at  college^  there  is  some  amoiguity 
regarding  whether  this  variable  represents  tneir  home  address 
or  tneir  college  address.  Also  note  that  tor  youth  who  also 
responded  to  the  household  screener  (YUTHNUM  =  U1)r  this 
question  is  not  asKed  in  the  Demographics  module.  The 
corresponding  variable  in  the  screener^  PHONCITY^  is  asked 
only  It  there  is  missing  data  for  either  PHONCNTY  or  PHONZIP. 

537  YOZIP  CHAR  5  SCHAR  0c41  ZIP  CODE  YOUTH  LIVES  IN 


■ 

Inapplicable 

029 

35.2 

.0 

Don't  know 

8 

U.4 

.R 

R  ef used 

4 

0.2 

other 

1146 

64.1 

For  youth  living  away  at  college^  there  is  some  ambiguity 
regarding  whether  this  variable  represents  their  home  address 
or  tneir  college  address.  Also  note  that  tor  youth  who  also 
responded  to  the  household  screener  (YUTHNUM  =  U1)/  this 
question  is  not  asked  in  the  Demographics  module.  Use  the 
screener  variable  PHONZIP  instead. 
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YUTHMAIN  COOeaOOK  FOR  Q87-1  (Oct^  Nov^  Oec  86) 

Ik 

^ROcR  VA,^IAfaLe  TYPE  LENGTH  FORMAT  LABEL 

m-mmmmmmm  •  »  .  W  V..  •>.  at.  . 

588  YOSSN  CHAR 


.0 

.R 

JUUUUJQ 

99999^9 


USSNFMT  0848 

SOCIAL 

SECURITY 

Don't  itno* 

180 

1U.1 

Refused 

197 

11. U 

NO  Son 

69 

3.9 

GOOD  SSN 

1341 

75.0 

A  string  of  nine  0  s  indicates  that  the  respondent  does  not 
have  a  social  security  numoer.  A  string  of  nine  9'’s  indicates 
that  the  respondent  provided  his/her  social  security  nuffloer. 
To  maintain  respondent  conf identialityv  the  string  of  9's  is 
used  to  replace  the  actual  numoer  provided. 


589  YPARIrtP  NUM 


YPARIMP  PL^  IMPORTANCE  OF  PARENTAL  ADVICE 


• 

InappIicaDle  889 

49.7 

.0  ■ 

Don't  knoiu  10 

U.6 

.R 

Refused  9 

' J  .  5 

1 

VcRf  IMPORTANT  205 

11.5 

2 

SOMEWHAT  IMPORTA  327 

13.3 

3 

NEITHER  129 

7.2 

4 

SMERHAT  UNIMPORT  107 

6.0 

5 

VERY  UNIMPORTANT  111 

6.2 

590 

E55CHK 

NUM 

2 

CCHECK  CONST  CHECK: 

LAST  OAl 

m 

Inapplicable  1787 

100.U 

591 

REPLI 

NUM 

3 

REPLICATE'MEIGHT  1 

OTHER 

365 

43.4 

ZERO 

922 

SI  .6 

592 

REPL2 

NUM 

8 

REPLICATE  WEIGHT  2 

OTHER 

886 

49.6 

ZERO 

901 

50.4 

593 

REPL3 

NUM 

8 

REPLICATE  WEIGHT  3 

OTHER 

863 

48.3 

ZERO 

924 

51  .7 

594 

REPL4 

NUM 

3 

REPLICATE  HEIGHT  4 

OTHER 

ZERO 


913 

874 


51  .1 
48.9 
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ORDER  YARIASLt  TYPE  LENGTH 


595  REPL5  NUM  S 

OTHER 

ZERO 

596  REPL6  NUM  6 

OTHER 

ZERO 

597  REPL7  NUM  i 

OTHER 

ZERO 

59d  RcPLS  NUM  6 

OTHER 

ZERO 

599  RcPL9  NUM  8 

OTHER 

ZERO 

600  REPL10  NUM  8 

OTHER 

ZERO 

601  RcPLII  NUM  8 

OTHER 

ZERO 

602  REPL12  NUM  8 

OTHER 

ZERO 

603  RcPL13  NUM  8 

OTHER 

ZERO 


FORMAT  LABEL 


REPLICATE  WEIGHT  5 

938  52.5 

8A9  47.5 

REPLICATE  WEIGHT  6 

900  50.4 

887  49.6 

REPLICATE  WEIGHT  7 

909  50.9 

376  49.1 

REPLICATE  WEIGHT  3 

894  50.0 

893  50. u 

REPLICATE  WEIGHT  9 

913  51-1 

874  48.9 

REPLICATE  WEIGHT  1U 

879  49.2 

908  50.8 

REPLICATE  WEIGHT  11 

888  49.7 

399  50.3 

REPLICATE  WEIGHT  12 

917  51.3 

870  43.7 

REPLICATE  WEIGHT  13 

915  51.2 

872  43.8 
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YUTHMAIN  COOEBOOK  FOR  Q37-1  <0ct/’  Nov^  Oec  36) 


^ROER  VARIABLE  TYPE  LENGTH 
604  RePL14  NUM  8 


OTHER 

ZERO 

605  REPL15  NUM  8 

OTHER 

ZERO 

606  RcPL16  NUM  8 

OTHER 

ZERO 


607 


608 
^  609 


610 


611 


612 


RCPL17 


REPLIb 


REPL19 


REPL20 


REPL21 


REPL22 


NUM 

OTHER 

ZERO 

NUM 

OTHER 

ZERO 

NUM 

OTHER 

ZERO 

NUM 

OTHER 

ZERO 

NUM 

OTHER 

ZERO 

NUM 

OTHER 

ZERO 


8 


8 


3 


8 


8 


8 


FORMAT  LABEL 


REPLICATE  WEIGHT  14 

■  900  50.4 

887  49.6 

REPLICATE  WEIGHT  1 5 

872  48.8 

915  51.2 

REPLICATE  WEIGHT  16 

867  43.5 

920  51.5 

REPLICATE  WEIGHT  1 7 

856  47.9 

931  52.1 

REPLICATE  WEIGHT  18 

912  51.0 

875  49.0 

REPLICATE  WEIGHT  19 

947  53.0 

840  47.0 

REPLICATE  WEIGHT  20 

906  50.7 

881  49.3 

REPLICATE  WEIGHT  21 

326  46.2 

961  53.8 

REPLICATE  WEIGHT  22 

892  49.9 

895  50.1 
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ORDER 

VARIABLE 

TirPE  LENGTH 

FORMAT  LABEL 

613 

R£PL2i 

NUM 

REPLICATE  WEIGHT  23 

OTHER 

ZERO 

8  8w  49  •  2 

V07  50.3 

6lA 

REPL24 

NUM 

8 

REPLICATE  WEIGHT  24 

OTHER 

ZERO 

870  48.7 

917  51.3 

615 

RcPL25 

NUM 

8 

REPLICATE  WEIGHT  25 

OTHER 

ZERO 

894  50.0 
893  50. u 

616 

RtPL26 

NUM 

8 

REPLICATE  WEIGHT  26 

OTHER 

ZERO 

915  51.2 

372  43.3 

617 

REPL27 

NUM 

6 

REPLICATE  WEIGHT  27 

OTHER 

ZERO 

340  47.0 

947  53. U 

618 

RcPL28 

NUM 

8 

REPLICATE  WEIGHT  28 

OTHER 

ZERO 

884  49.5 

903  50.5 

619 

REPL29 

NUM 

3 

REPLICATE  WEIGHT  29 

other 

ZERO 

333  46.9 
949  53.1 

6  2J 

REPL30 

NUM 

8 

REPLICATE  WEIGHT  3U 

OTHER 

ZERO 

901  5U.4 

836  49.6 

621 

REPL31 

NUM 

8 

REPLICATE  WEIGHT  31- 

OTHER 

ZERO 

865  43.4 

922  51.6 
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YUTHMAIN  C00E80OK  FOR  087-1  (Octr  Novr  Oec  86) 

ORDER  VARIASLE  TYPE  LENGTH  FORMAT  LABEL 


622  REPL32  NUM  8 

OTHER 

ZERO 

623  REPL33  NUM  8 

OTHER 

ZERO 

624  REPL34  NUM  8 

OTHER 

ZERO 

625  R£PL35  NUM  8 

OTHER 

ZERO 

626  RcPl.36  NUM  8 

OTHER 

ZERO 

627  REPL37  NUM  3 

OTHER 

ZERO 

628  RePL38  NUM  3 

OTHER 

ZERO 

629  REPL39  NUM  3 

OTHER 

ZERO 

630  REPL4G  NUM  3 

OTHER 

ZERO 


REPLICATE  WEIGHT  32 

876  49.0 

911  51. U 

REPLICATE  WEIGHT  33 

926  51  .3 

861  48.2 

REPLICATE  WEIGHT  34 

933  52.2 

354  47.3 

REPLICATE  WEIGHT  35 

852  47.7 

935  52.3 

REPLICATE  WEIGHT  36 

885  49.5 

902  50.5 

REPLICATE  WEIGHT  37 

924  51  .7 

863  48.3 

REPLICATE  WEIGHT  38 

922  51.6 

865  48.4 

REPLICATE  WEIGHT  39 

904  50.6 

883  49.4 

REPLICATE  WEIGHT  40 

863  48.3 

924  51.7 


rUTriMAIN  C00E600K  FOR  Q37-1  (Oct/  Nov/  Dec  86) 
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ORDER 

VARIABLE 

TYPE  LENGTH 

FORMAT  LABEL 

631 

R£PL41 

NUM 

a 

REPLICATE  WEIGHT 

41 

OTHER 

686 

49.6 

ZERO 

901 

50.4 

632 

R£PL42 

NUH 

a 

REPLICATE  WEIGHT 

42 

OTHER 

905 

50.6 

ZERO 

682 

49.4 

633 

REPL43 

NUN 

a 

REPLICATE  WEIGHT 

43 

OTHER 

827 

46.3 

ZERO 

9  60 

53.7 

6  34 

RcPL44 

NUM 

a 

REPLICATE  WEIGHT 

44 

OTHER 

684 

49  »  5 

ZERO 

903 

50.5 

635 

RePL45 

NUM 

6 

REPLICATE  WEIGHT 

45 

OTHER 

825 

46.2 

ZERO 

962 

53.8 

636 

REPL46 

NUM 

8 

REPLICATE  WEIGHT 

46 

OTHER 

867 

48.5 

ZERO 

920 

51  .5 

637 

R£PL47 

NUM 

a 

REPLICATE  WEIGHT 

47 

OTHER 

925 

51.8 

ZE'RO 

862 

43.2 

63  S 

REPL46 

NUM 

a 

REPLICATE  WEIGHT 

48 

OTHER 

907 

50. 8 

ZERO 

880 

49.2 

639 

fi£PL4y 

NUM 

a 

REPLICATE  WEIGHT 

49 

OTHER 

903 

50.5 

ZERO 

834 

49.5 
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YUTrtHAiN  COOeaOOK  FOR  Q37-1  COct^  Nov#  Dec  36) 


ORDER  VARIABLE  TYPE  LENGTH 

r 

64u  REPLSO  NUM  3 

OTHER 
ZERO  - 


FORMAT  LABEL 


REPLICATE  WEIGHT  50 

S92  49.9 

895  50.1 


641  REPL51  NUM  8 

OTHER 

ZERO 

642  RcPL52  NUM  8 

OTHER 

ZERO 

643  RcPL53  NUM  8 

OTHER 

ZERO 

644  REPL54  NUM  8 

OTHER 

ZERO 

645  REPL55  NUM  8 

OTHER 

ZERO 

646  REPL56  NUM  8 


OTHER 

ZERO 

647  REPL57  NUM  3 

other 

ZERO 

643  REPLS8  NUM  8 


OTHER 

ZERO 


REPLICATE  WEIGHT  51 

906  50.7 
881  49.3 


REPLICATE  WEIGHT  52 

387  49.6 

900  50.4 

REPLICATE  WEIGHT  53 

921  51.5 

866  43.5 

REPLICATE  WEIGHT  54 

371  48.7 

916  51.3 


REPLICATE  WEIGHT  55 

387  49.6 

900  50.4 

REPLICATE  WEIGHT  56 

390  49.3 

397  5jp.2 

REPLICATE  WEIGHT  5/ 


934  52.3 
353  47.7 


REPLICATE  WEIGHT  58 

937  52.4 
350  47.6 


YUTHMAIN  C00E600K  FOR  Q87-1  (Octr  Nov^  Dec  86) 
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ORDER 

VARIAdLE 

TYPE  LENGTH 

FORMAT  LABEL 

049 

RcPL59 

NUrt 

8 

REPLICATE  HEIGHT  59 

UTticR 

ZERO 

875  49.0 

912  51. J 

850 

RcPL60 

NUH 

6 

REPLICATE  HEIGHT  60 

OTHER 

ZERO 

945  52.9 

842  47.1 

651 

REPL61 

NUN 

8 

REPLICATE  HEIGHT  6l 

OTHER 

ZERO 

862  48.2 

925  51.8 

652 

REPL62 

NUN 

3 

replicate  weight  82 

OTHER 

ZERO 

392  49.9 

395  5Q.1 

65i 

R£PL63 

NUN 

8 

REPLICATE  WEIGHT  83 

OTHER 

ZERO 

871  48.7 

916  51.3 

654 

REPL64 

NUN 

8 

REPLICATE  WEIGHT  64 

OTHER 

ZERO 

• 

943  52.8 
844  47.2 

653 

R£PL6S 

NUN 

8 

REPLICATE  HEIGHT  65 

OTHER 

ZERO 

879  49.2 

.  903  50.8 

658 

RePL66 

NUN 

8 

REPLICATE  WEIGHT  66 

OTHER 

ZERO 

844  47.2 
943  52.8 

657 

REPL67 

NUN 

8 

REPLICATE  WEIGHT  67 

OTHER 

ZERO 


89u 

897 


49.3 

50.2 
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£R0£R 

VARIA8LC 

TYPE 

length  FORMAT  LABEL 

r““" 

658 

REPL68 

NUM 

8 

... 

REPLICATE  WEIGHT 

68 

OTHER 

903 

50.5 

ZERO 

8  84 

49.5 

65? 

YXA012AR 

NUM 

2 

YXADF 

UNAIDED 

♦  AIDED 

RECALL 

ACTIVE  ARMY  AOS 

T 

RECALLS 

AO 

1675 

93.7 

i 

DOESN'T 

RECALL 

112 

6.3 

660 

rXA0l2R0 

2 

YXAOF 

UNAIDED 

♦  AIDED 

RECALL 

ARMY  ROTC  AOS 

1 

RECALLS 

AO 

863 

48.3 

2 

DOESN'T 

RECALL 

9  24 

51 .7 

661 

rXAOliNG 

NUM 

2 

YXAOF 

UNAIDED 

+•  AIDED 

RECALL 

ARMY  NATL.  GUARD 

1 

RECALLS 

AO 

11  «u 

66.U 

2 

DOESN'T 

RECALL 

607 

34.0 

o62 

yXAD12RV 

NUH 

2 

YXAOF 

UNAIDED 

+  AIDED 

RECALL 

ARMY  RESERVE  AOS 

1 

RECALLS 

AD 

1279 

71.6 

i 

2 

OOESN'T 

RECALL 

508 

28.4 

^663 

rXA012AF 

NUM 

2 

YXADF 

UNAIDED 

♦  Aioeo 

RECALL 

AIR  FORCE  AOS 

1 

RECALLS 

AO 

1512 

84.6 

2 

DOESN'T 

RECALL 

275 

15.4 

664 

rXA012NA 

NUM 

2 

YXAOF 

UNAIDED 

♦  AIOEO 

RECALL 

NAVY  AOS 

1 

RECALLS 

AO 

1408 

78.8 

2 

DOESN'T 

RECALL 

379 

21  .2 

665 

rxA0i2MC 

NUM 

2 

YXAOF 

UNAIDED 

+  AIDED 

RECALL 

MARINE  CORPS  AOS 

1 

RECALLS 

AO 

1492 

83.5 

2 

OOESN'T 

RECALL 

295 

16.5 

666 

YXA012CG 

NUM 

2 

YXADF 

UNAIDED 

+  AIOEO 

RECALL 

COAST  GUARD  AOS 

1 

RECALLS 

AO 

362 

48.2 

2 

DOESN'T 

RECALL 

925 

51  .8 

rUTHMAIN  C00E8O0K  FOR  Qd7-1  (Oct^  Nov,  Dec  86)  Page  C-144 

ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


667 

YXA012AL 

NUM 

2 

YXAOF  UNAIDED  +  AIDED 

RECALL  JRAP  AOS 

1 

RECALLS  AO 

99o 

55.3 

2 

DOESN'T  RECALL 

789 

44.2 

668 

YXKAEARN 

NUM 

2 

YXKAF  KNOW: 

EARN  MONEY  FOR  COLLEGE  IN  ARMY 

■ 

Inapplicable 

683 

49.4 

1 

KNOWS  ANSWER 

849 

47.5 

2 

INCORRECT  ANSWER 

53 

3.1 

669 

YXKASOBN 

NUM 

2 

YXKAF  KNOW: 

AMOUNT  OF 

ARMY  EDUCATION  BENEFITS 

• 

Inapplicable 

333 

49.4 

1 

KnDwS  ANS WER 

217 

12.1 

INCOkRcCT  answer 

687 

38.4 

670 

YXKASAMc 

NUM 

2 

YXKAF  KNOW: 

COMPAk  army  eo  sen  to  oth  branches 

• 

Inapplicable 

633 

49.4 

1 

KNOWS  ANSWcR 

1  19 

6.7 

2 

INCORRECT  ANSWER 

735 

43.9 

671 

YXKAGIAR 

NUM 

2 

YXKAF  KNOW: 

DOES  the 

ARMY  OFFER  THE  GI  BILL 

• 

Inapplicable 

683 

49.4 

1 

KNOWS  ANSWER 

757 

42.4 

2 

INCORRECT  ANSWER 

147 

S.2 

672 

YXKAGIAF 

NUM 

2 

YXKAF  KNOW: 

DOES  THE 

AIR  FORCE  OFFER  GI  BILL 

• 

Inapplicable 

833 

49.4 

1 

KNOWS  ANSWER 

462 

25.9 

2 

INCORRECT  ANSWER 

442 

24.7 

673 

YXKAGINA 

NUM 

2 

YXKAF  KNOW: 

□OES  THE 

NAVY  OFFER  THE  GI  BILL 

• 

Inapplicable 

883 

49.4 

1 

KNOWS  ANSWER 

4  30 

24.1 

2 

INCORRECT  ANSWER 

474 

26.5 

674  rXiCAGlMA  NUM  2  YXKAF  XNOU:  DOES  MARINE  C0RP8  OFFER  GI  BILL 


1 

2 


Inapplicable 
KNOWS  ANSWER 
INCORRECT  ANSWER 


883 

510 

394 


49.4 

26.5 
22.0 
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BRDER  VARIABLE  TfPE  LENGTH  FORMAT  LABEL 


67d 

TXKATRS 

NUM 

2 

IfXXAF  KNOW: 

MINIMUM 

ARMY  ENLISTMENT 

■ 

Inaoplicabla 

383 

49.4 

1 

KNOW8  ANSWER 

335 

18.7 

E 

INCORRECT  ANSWER 

5  69 

31 .8 

676 

rXXAOEP 

NUM 

c 

rXKAF  KNOW; 

CAN  Y  JOIN  ARMY  DSP/  ENTER  YR  LATR 

• 

Inappli.cabXe 

883 

49.4 

1 

KNOWS  ANSWER 

771 

43.1 

2 

INCORRECT  ANSWER 

1  33 

7.4 

677 

rXXARGJN 

NUM 

2 

TXKAF  KNOW; 

CAN  HS 

JRS  AGE  17  JOIN  RESERVE/NG 

• 

Inapplicable 

833 

49.4 

1 

KNOWS  ANSWER 

559 

31.3 

2 

INCORRECT  ANSWER 

345 

19.3 

678 

rXKARGHS 

NUM 

2 

irXKAF  KNOW; 

CAN  ONLY  MS  GRAOS  JOIN  RESSRVE/NG 

• 

Inapplicable 

333 

49.4 

1 

KNOWS  ANSWER 

691 

38.7 

2 

INCORRECT  ANSWER 

213 

11.9 

f  679 

TXXAWARO 

NUM 

2 

rXKAF  know; 

WHO  SPONSORS  SCHOLAR-ATHLETE  AWARD 

• 

Inapplicable 

383 

49.4 

1 

KNOWS  ANSWER 

276 

15.4 

2 

INCORRECT  ANSWER 

623 

35.1 

68  j 

rXKARGCL 

NUM 

2 

rXKAf  KNOW; 

EARN  COLLEGE  MONEY  IN  RESERVE/NG 

• 

Inapplicable 

883 

49.4 

*1 

KNOWS  ANSWER 

774 

43.3 

2 

INCORRECT  ANSWER 

130 

7.3 

681 

rXKARGGI 

NUM 

2 

TXKAF  KNOW; 

MAX  GI 

BILL  amount  in  RESERVE/NG 

• 

Inapplicable 

883 

49.4 

1 

KNOWS  ANSWER 

112 

6.3 

2 

INCORRECT  ANSWER 

792 

44.3 

68E 

TXPRUNAC 

NUM 

2 

YXPRF  UNAIDED  INTENTION  TO  JOIN  ACTIVE  ARMY 

1 

INTENDS  TO  JOIN 

18 

1  .0 

a 

NO  PLAN  TO  JOIN 

1769 

99.0 
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OROeR 

VARIASLc 

TYPE 

LENGTH  FORMAT 

LA3cL 

68i 

YXP8AIAC 

NUM 

2 

YXPRF 

AIDED  INTENTION 

TO  JOIN 

ACTIVE  ARMY 

1 

intends 

TO 

JOIN 

2  30 

12.9 

2 

NO  Plan 

TO 

JOIN 

1557 

87.1 

684 

rXPRUNRV 

NUM 

2 

YXPRF 

UNAIDED 

INTENTION  TO  JOIN  ARMY  RESERVI 

1 

INTcNOS 

TO 

JOIN 

6 

0.3 

2 

NO  PLAN 

TO 

JOIN 

1731 

99.7 

635 

YXPRAIRV 

NUM 

2 

YXPRF 

AIDED  INTENTION 

TO  JOIN 

ARMY 

RESERVE 

1 

INTENDS 

TO 

JOIN 

207 

11.6 

2 

NO  PLAN 

TO 

JOIN 

15  80 

88.4 

o86 

fXPRUNMvi 

NUM 

2 

YXPRF 

UNAIOSD 

INTENT  ■ 

ro  JOIN  ARMY 

NATL  GUARI 

1 

INTENDS 

TO 

JOIN 

6 

U.3 

6, 

NO  PLAN 

TO 

JOIN 

1781 

99.7 

687 

rxPRAING 

NUM 

2 

YXPRF 

AIDED  INTENTION 

TO  JOIN 

ARMY 

NATL  GUA 

1 

INTENDS 

TO 

JOIN 

181 

10.1 

2 

NO  PLAN 

TO 

JOIN 

16  36 

89.9 

688 

rxPRAIRO 

NUM 

2 

YXPRF 

AlDcO  INTENTION 

TO  JOIN 

ARMY 

ROTC 

• 

InapplXf 

cable 

526 

29.4 

1 

intends 

TO 

JOIN 

176 

9.8 

2 

NO  PLAN 

TO 

JOIN 

1035 

60.7 

689 

rXPRUNGI 

NUH 

2 

YXPRF 

UNAIDED 

GENERAL 

INTENTION  TO 

JOIN  ARM 

1 

INTENDS 

TO 

JOIN 

30 

1  .7 

2 

NO  PLAN 

TO 

JOIN 

1757 

98.3 

69Q 

rXPRAIGI 

NUM 

2 

YXPRF 

AIDED  G 

cNERAL  intention 

TO  JOIN  ARMY 

1 

INTENDS 

TO 

JOIN 

593 

22.0 

2 

NO  PLAN 

TO 

JOIN 

1394 

78.0 

Appendix  A.  INTRODUCTION  TO  YUTHVERB  PILE 


Summary.  The  YUTHVERB  file  is  separate  data  file  containing 
of  unitized  responses  to  the  verbatim  questions  in  the  ACOMS 
questionnaire  (KR-15  and  KR-17) .  Based  on  aided  and  unaided 
responses  to  the  Knowledge-Recall  section  of  the  ACOMS  question¬ 
naire,  youth  respondents  were  asked  for  verbatim  impressions 
relating  to  Army  advertising  ads-  (if  they  recalled  seeing  or 
hearing  Army  ads) ,  and  for  impressions  of  one  other  service  or 
component  that  they  recalled.  These  questions  are  labeled  KR-15 
for  Army  and  KR-17  for  other  services  (see  Question  Bank  section 
of  this  manual) . 

Subsequent  to  data  collection,  the  ACOMS  data  preparation 
staff  reviewed  these  verbatim  responses  and  unitized  them  accord¬ 
ing  to  the  coding  scheme  described  in  Table  2.  Unitization  is 
the  process  of  separating  the  respondent's  verbatim  answers  into 
discrete  blocks  of  text  corresponding  to  a  single  idea  or 
thought,  and  assigning  codes  to  those  blocks  (or  units) .  The 
result  is  the  YUTHVERB  file,  which  contains  all  available  uni¬ 
tized  responses  to  KR-15  and  KR-17  for  the  youths  in  the  main 
survey  data  file  "YUTHMAIN".  YUTHVERB  is  distinct  from  YUTHMAIN 
both  because  of  the  emphasis  on  verbatim  text  rather  than  numeric 
codes,  and  because  of  the  intermediate  coding  activity  that  was 
performed  on  the  data. 


RELATIONSHIP  OF  YUTHVERB  TO  HARD  COPY  QUESTIONNAIRE 

Before  using  the  YUTHVERB  data  file,  it  may  be  useful  to 
review  briefly  the  Knowledge-Recall  section  of  the  ACOMS  anno¬ 
tated  questionnaire.  Notice  that  a  respondent  is  first  asked 
which  service  or  component  advertisements  he  can  recall  without 
aid  (KR-1) .  This  is  followed  by  testing  the  respondent's  aided 
recall  for  those  services  or  components  not  mentioned  in  KR-1 
(KR-5  through  KR-13) . 

If  the  youth  recalled  an  Army  advertisement  either  in  KR-1 
(unaided)  or  in  KR-6  (aided) ,  he  is  asked  KR-15  (the  verbatim 
impressions  of  Army  ad  messages) .  One  service  or  component  is 
then  selected  randomly  from  all  other  military  advertising 
recalled  (aided  or  unaided),  and  the  respondent's  impressions  are 
collected  in  KR-17.  Note  that,  depending  on  the  youth's 
responses  to  KR-1  through  KR-13 ,  he  may  be  asked  either  KR-15  or 
KR-17,  or  both,  or  neither. 


PILE  LAYOUT  OP  YUTHVERB 

A  complete  listing  of  variables  on  the  YUTHVERB  data  file  is 
shown  in  Table  1.  The  observations  are  sorted  by  CASEID  and 
YUTHNUM,  to  match  the  YUTHMAIN  file;  they  are  further  sorted  by 
UNISCRN,  so  that  the  KR-15  unitized  responses  always  precede 
those  for  KR-17  for  any  youth. 
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Table  1.  Contents  of  the  YUTHVERB  Data  File 


NUMBER  OF  OBSERVATIONS:  4379  NUMBER  OF  VARIABLES:  8 

- ALPHABETIC  LIST  OF  VARIABLES  AND  ATTRIBUTES - 


# 

VARIABLE 

TYPE 

LENGTH 

LABEL 

1 

CASEID 

CHAR 

8 

HOUSEHOLD  ID  NUMBER 

2 

YUTHNUM 

CHAR 

2 

YOUTH  ID  NUMBER 

3 

UNISCRN 

CHAR 

8 

QUESTION  NUMBER 

4 

UNIUNIT 

NUM 

2 

RESPONSE  UNIT  NUMBER 

5 

UNISUB 

NUM 

2 

RESPONSE  SUBUNIT  NUMBER 

6 

UNICODE 

NUM 

3 

CODING  CATEGORY 

7 

UNITEXT 

CHAR 

45 

VERBATIM  TEXT  OF  RESPONSE 

8 

SERVICE 

NUM 

2 

SERVICE  OR  COMPONENT  REFERENCED 

Multiple  Records:  UNIUNIT  and  UNISUB.  For  each  verbatim 
question,  the  response  may  contain  up  to  five  unitizations,  e.g., 
the  youth  may  have  mentioned  up  to  five  distinct  impressions  in 
his  response.  These  unitizations  are  contained  in  the  variable 
UNIUNIT,  which  can  range  from  1  to  5,  per  screen,  per  youth; 
UNIUNIT  indicates  the  number  of  the  unitized  response.  Because 
the  text  field  (UNITEXT) ,  which  contains  the  actual  unitized 
response,  is  limited  to  45  characters,  and  because  it  is  possible 
for  a  unitized  response  to  exceed  those  45  characters,  the 
variable  UNISUB  indicates  the  subrecord  number  within  a  single 
unitized  response. 

For  instance,  a  youth  with  three  brief  responses  to  KR-15 
might  have  three  KR-15  observations — the  first  with  UNIUNIT  =  1 
and  UNISUB  =  1,  the  second  with  UNIUNIT  =  2  and  UNISUB  =  1,  and 
the  third  with  UNIUNIT  =  3  and  UNISUB  =  1.  Another  youth  with  a 
single  unitized  response  to  KR-15,  in  excess  of  45  characters, 
might  have  two  KR-15  observations^ — the  first  with  UNIUNIT  =  1  and 
UNISUB  =  1 ,  and  the  second  with  UNIUNIT  =  1  and  UNISUB  =  2 . 

Other  YUTHVERB  variables;  UNISCRN.  UNICODE.  UNITEXT  and 
SERVICE .  For  each  observation,  the  YUTHVERB  data  file  contains 
these  four  variables.  UNISCRN  refers  to  the  Question  Bank  screen 
number,  and  will  be  either  KR15  or  KR17  for  all  observations. 
UNICODE  is  the  code  assigned  by  the  ACOMS  data  prep  staff  to 
indicate  the  nature  of  the  unitized  response  (see  Table  2  for 
coding  scheme) .  UNITEXT  is  the  actual  text  of  the  unitized 
verbatim  response,  as  recorded  by  the  telephone  interviewers. 
SERVICE  indicates  which  service  or  component  the  verbatim 
question  for  that  observations  is  referring  to;  note  that,  since 
a  0  in  SERVICE  refers  to  Army,  all  KR-15  observations  will  have 
SERVICE  =  0,  while  all  KR-17  observations  will  have  a  nonzero 
value  in  SERVICE. 


Table  2.  Coding  Scheme  for  UNICODE  on  YUTHVERB 


• 

INAPPLICABLE 

.R 

REFUSED 

•  D 

DK 

.N 

NOT  ASCERTAINED 

100 

SERVICE 

110 

SERVE  COMMUNITY 

120 

SERV  AMR  IN  HTWN 

130 

PT  MIL  &  CIV  JOB 

140 

TIME  HONOR  TRAD 

150 

EXPER  PROUD  OF 

161 

SERVE  COUNTRY 

200 

CHALLENGE 

210 

PHYSICAL  CHALENG 

220 

MENTAL  CHALLENGE 

300 

JOB/ CAREER  DEVLP 

310 

TRAINING  OPPRTUN 

311 

ELECTRON/MECHAN 

320 

JOB  OPPRTUNS 

330 

WRK  HITECH  EQUIP 

340 

CIV  CAREER  DEVLP 

351 

VOCATIONAL  TRAIN 

400 

SELF-DEVELOPMENT 

410 

DEV  LEADER  SKILL 

420 

DEV  SELF-CONFID 

430 

DEV  MATURE  PERSN 

440 

DEV  POTENTIAL 

450 

ADVTG  OVER  COLLG 

460 

WRK  HIQUAL  PEOPL 

471 

DEV  DISCIPLINE 

481 

DEVELOP  PRIDE 

500 

MONEY/ BENEFITS 

600 

EDUC/BENEFITS 

610 

MONEY  FOR  SCHOOL 

700 

TRAVEL 

800 

FRAGMENT  IMPRESN 

810 

EXCITNG  WEEKENDS 

821 

ADVENTURE 

822 

EXCITEMENT 

823 

FUN 

831 

RESPECT 

841 

OPPORTUNITY 

851 

LEARNING 

861 

EXPERIENCE 

871 

HELPING 

881 

BETTER  FUTURE 

900 

OTHER 

911 

DETAILS/ DESCR  AD 

921 

SLOGAN  RECALL 

931 

DISBELIEF  IN  AD 

941 

IGNORES  ADS 

951 

JOIN/ENLIST 

961 

POS  MI SC  COMMENT 

971 

NEG  MI SC  COMMENT 

981 

DK/NONE 

RELATIONSHIP  OP  YUTHVERB  TO  THE  YUTHMAIN  DATA  PILE 


Matching  Observations.  As  mentioned  above,  there  may  be 
multiple  YUTHVERB  observations  for  each  record  in  YUTHMAIN  Every 
observation  in  YUTHVERB  will  match  a  youth  record  in  YUTHMAIN, 
although,  because  of  skip  patterns,  not  every  record  in  YUTHMAIN 
necessarily  has  a  corresponding  set  of  YUTHVERB  observations. 

Key  Variables  on  YUTHMAIN:  YKRMSGAR  and  YKRMSGOT.  In  addi¬ 
tion  to  the  analytic  Knowledge-Recall  variables  which  determine 
the  verbatim  questions  a  youth  will  receive,  Westat  has  derived 
two  variables  (on  YUTHMAIN)  to  aid  analysis.  YKRMSGAR  indicates 
the  status  of  the  youth's  response  to  KR-15:  1  =  received  KR15 
and  has  one  of  more  YUTHVERB  observations,  2  =  answers  to  KR-1 
through  KR-13  cause  KR-15  to  be  skipped,  .R  =  received  KR-15  but 
refused  to  answer,  and  .D  =  answered  "Don't  Know"  to  KR-15. 
YKRMSGOT  contains  the  status  of  the  youth's  response  to  KR-17, 
using  the  same  format.  Note  that  refusals  and  don't-knows  to  KR¬ 
IS  and  KR-17  were  not  unitized,  because  of  the  lack  of  text. 
Frequencies  for  YKRMSGAR  and  YKRMSGOT  are  shown  in  Table  3. 


Table  3.  Frequencies  for  YKRMSGAR  and  YKRMSGOT  on  YUTHMAIN 


STATUS  OF  KR  VERBATIM  RESPONSE:  ARMY 

CUMULATIVE  CUMULATIVE 

YKRMSGAR  FREQUENCY  PERCENT  FREQUENCY  PERCENT 


DK 

VALID  ANSWER 
Q  NOT  ASKED 


118  6.6 

1557  87.1 

112  6.3 


118  6.6 

1675  93.7 

1787  100.0 


FEATURES  OP  THE  YUTHVERB  DATA  FILE 

YUTHVERB  consists  of  4379  total  observations,  representing 
1677  of  the  1787  youths  in  YUTHMAIN.  As  Table  3  shows,  there 
are  1557  sets  of  observations  for  KR-15  and  1495  sets  for  KR-17. 
Tables  4  and  5  show  the  breakdown  of  SERVICE  for  KR-15  and  KR- 
17,  respectively;  Tables  6  and  7  show  the  respective  breakdown 
of  UNICODE. 
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Table  4.  Format  for  SERVICE  on  YUTHMAIN 


0 

1 

2 

3 

4 

5 

6 

7 

8 


ARMY 

AIR  FORCE 
ROTC 

ARMY  NATL  GUARD 
ARMY  RESERVE 
COAST  GUARD 
MARINES 
NAVY 

ALL  SERVICES 


Table  5.  Frequencies  for  SERVICE 


SERVICE  FREQUENCY 


ARMY 

1557 

AIR  FORCE 

268 

ROTC 

139 

ARMY  NATL  GUARD 

167 

ARMY  RESERVE 

137 

COAST  GUARD 

74 

MARINES 

340 

NAVY 

181 

ALL  SERVICES 

189 

CUMULATIVE 

CUMULATIVE 

PERCENT 

FREQUENCY 

PERCENT 

51.0 

1557 

51.0 

8.8 

1825 

59.8 

4.6 

1964 

64.4 

5.5 

2131 

69.8 

4.5 

2268 

74.3 

2.4 

2342 

76.7 

11.1 

2682 

87.9 

5.9 

2863 

93.8 

6.2 

3052 

100.0 

Table  6.  One-way  Frequencies  for  UNICODE  for  KR15  Youths 


UNICODE 

FREQUENCY 

PERCENT 

CUMULATIVE 

FREQUENCY 

CUMULATIVE 

PERCENT 

100 

21 

1.3 

21 

1.3 

110 

1 

0.1 

22 

1.4 

161 

100 

6.4 

122 

7.8 

200 

26 

1.7 

148 

9.5 

210 

3 

0.2 

151 

9.7 

220 

1 

0.1 

152 

9.8 

300 

182 

11.7 

334 

21.5 

310 

2 

0.1 

336 

21.6 

320 

6 

0.4 

342 

22.0 

330 

3 

0.2 

345 

22.2 

340 

4 

0.3 

349 

22.4 

400 

76 

4.9 

425 

27.3 

410 

9 

0.6 

434 

27.9 

420 

3 

0.2 

437 

28.1 

430 

7 

0.4 

444 

28.5 

440 

113 

7.3 

557 

35.8 

450 

10 

0.6 

567 

36.4 

500 

42 

2.7 

609 

39.1 

600 

206 

13.2 

815 

52 . 3 

700 

11 

0.7 

826 

53.1 

821 

22 

1.4 

848 

54.5 

822 

24 

1.5 

872 

56.0 

823 

30 

1.9 

902 

57.9 

831 

1 

0.1 

903 

58.0 

841 

47 

3.0 

950 

61.0 

851 

17 

1.1 

967 

62.1 

861 

22 

1.4 

989 

63.5 

871 

7 

0.4 

996 

64.0 

881 

14 

0.9 

1010 

64.9 

900 

166 

10.7 

1176 

75.5 

911 

1 

0.1 

1177 

75.6 

921 

34 

2.2 

1211 

77.8 

931 

2 

0.1 

1213 

77.9 

941 

20 

1.3 

1233 

79.2 

951 

90 

5.8 

1323 

85.0 

961 

51 

3.3 

1374 

88.2 

971 

6 

0.4 

1380 

88.6 

981 

177 

11.4 

1557 

100.0 

Table  7 .  One-Way  Frequencies  for  UNICODE  for  KR17  Youths 


CUMULATIVE 

CUMULATIVE 

UNICODE 

FREQUENCY 

PERCENT 

FREQUENCY 

PERCENT 

100 

15 

1.0 

15 

1.0 

110 

1 

0.1 

16 

1.1 

120 

2 

0.1 

18 

1.2 

130 

36 

2.4 

54 

3.6 

161 

67 

4.5 

121 

8.1 

200 

18 

1.2 

139 

9.3 

210 

8 

0.5 

147 

9.8 

300 

110 

7.4 

257 

17.2 

310 

3 

0.2 

260 

17.4 

320 

1 

0.1 

261 

17.5 

330 

1 

0.1 

262 

17.5 

340 

3 

0.2 

265 

17.7 

400 

49 

3.3 

314 

21.0 

410 

13 

0.9 

327 

21.9 

420 

2 

0.1 

329 

22.0 

430 

1 

0.1 

330 

22.1 

440 

32 

2.1 

362 

24.2 

450 

2 

0.1 

364 

24.3 

460 

1 

0.1 

365 

24.4 

481 

3 

0.2 

368 

24.6 

500 

26 

1.7 

394 

26.4 

600 

102 

6.8 

496 

33.2 

700 

33 

2.2 

529 

35.4 

810 

11 

0.7 

540 

36.1 

821 

36 

2.4 

576 

38.5 

822 

25 

1.7 

601 

40.2 

823 

21 

1.4 

622 

41.6 

841 

21 

1.4 

643 

43 . 0 

851 

16 
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THE  ARMY  COMMUNICATIONS  OBJECTIVES  MEASUREMENT  SYSTEM  (ACOMS) 
USERS'  MANUAL  FOR  SCHOOL  YEAR  86/87:  SPRING  UPDATE 


As  indicated  by  its  title,  this  report  is  an  update  of 
existing  documentation.  Material  is  not  repeated  from  the  basic 
material  presented  in  the  first  Users'  Manual  for  ACOMS  nor  from 
the  Winter  update. 


Youth  Users'  Manual  Composition  and  Usage 

The  following  changes  are  being  made  this  quarter  in  the 
Users '  Manual : 

•  The  Question  Bank  is  being  discontinued  as  a  form  of 
documentation.  The  existing  Question  Bank  should  be 
maintained  as  a  part  of  the  first  ACOMS  Users'  Manual 
to  document  the  original  requirements  for  items  and  the 
use  of  items  in  other  suirveys. 

•  To  replace  the  documentation  of  item  changes  that  was 
to  be  part  of  the  Question  Bank,  we  introduce  this 
quarter  the  Cumulative  Change  Table.  This  table  will 
be  updated  each  quarter  to  track  item  changes.  See 
below  for  more  information  on  using  this  table. 

•  Quarterly  Change  Forms  are  being  introduced  to  give  a 
summary  each  quarter  of  changes  in  the  questionnaire, 
these  forms  are  an  integral  part  of  the  CATI 
programming  process  and  should  be  the  most  accurate 
record  possible  of  how  the  interviews  change  from 
quarter  to  quarter.  See  below  for  more  information  on 
using  these  forms. 

•  The  Annotated  Questionnaire  was  changed  in  several 
ways: 


Only  the  questionnaire  modules  that  contain 
questionnaire  changes  will  be  reproduced  each 
quarter  of  the  school  year.  Note  that  the  entire 
Annotated  Questionnaire  will  be  reproduced  for  the 
first  (Summer)  quarter  of  future  school  years 
(July- June) . 

Sidebars  were  added  to  indicate  where  the 
questionnaire  was  changed. 


1 


Variable  Order  Number  was  added  to  the  annotation 
to  more  quickly  cross-reference  items  to  the 
Codebook.  Variable  Order  Number  supplements  the 
use  of  Screen  Name  and  Variable  Name  as  a  cross- 
reference  tool. 

Tab  dividers  were  added  to  make  it  easier  to  find 
modules  within  the  Annotated  Questionnaire. 

•  The  Users'  Manual  (for  youth  data)  is  being  reorganized 
into  two  binders  for  each  school  year.  Note  that  a 
Users'  Manual  for  Parental  Data  is  also  being 
introduced  this  quarter  in  a  separate  binder. 

The  first  binder  will  include  introductory  text 
material,  the  Quarterly  Change  Forms,  the 
Annotated  Questionnaire,  and  Cumulative  Change 
Forms.  For  the  current  school  year,  the  Question 
Bank  will  also  be  part  of  the  first  binder. 

The  second  binder  will  contain  the  following 
appendixes:  alphabetical  and  positional  variable 

lists;  codebooks  for  each  quarter  of  data;  and  an 
introduction  to  the  supplementary  data  files  for 
verbatim  responses  to  open-ended  questions  on  the 
main  messages  of  military  enlistment 
advertisements . 

•  Material  for  the  Users'  Manuals  will  be  color  coded; 

Summer  quarter  will  be  on  white  paper. 

Fall  quarter  will  be  on  yellow  paper. 

Winter  quarter  will  be  on  blue  paper. 

Spring  quarter  will  be  on  green  paper. 


ACOMS  087-3  Youth  SAS  Data  Sets 

SAS  data  sets  for  youth  interviewed  during  Q87-3  (April, 
May,  June  1987)  are  currently  available  at  NIH.  The  SAS  data 
library  " &WTF4JCK. ACOMS. Q87 3 .YOUTH"  contains  two  SAS  datasets: 

•  YUTHVERB  (verbatim  text  and  coded  responses  to  the 
"main  message"  open-ended  items) ,  and 

•  YUTHMAIN  (interview  and  screener  information  for  the 
main  interview) .1 

Accessing  087-3  Youth  Data.  ACOMS  data  sets  are  RACF- 
protected  to  allow  read-only  access  to  Army  analysts.  The  only 
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change  required  in  current  programs  to  access  the  data  is  to 
replace  ''Q872"  by  "Q873''  in  the  DD  statement  and  SAS  "SET” 
statement,  and  wherever  else  it  appears,  such  as  in  "TITLE" 
statements.  The  file  "&WTF4JCK.C0DELIB(SAMP873) "  contains  an 
example  of  a  job  accessing  the  Q87-3  data  set.  Check  the  Chance 
Forms  and  Annotated  Questionnaire  before  analyzing  anv  variable. 


Combining  Quarters  of  Data.  Combining  quarters  of  data  for 
analysis  can  be  accomplished  by  including  DD  statements  for  the 
datasets  you  wish  to  combine,  and  then  listing  the  datasets  in 
the  SAS  "SET"  statement.  An  example  is  available  on  the  NIH 
system  in  the  file  "&WTF4JCK.C0DELIB(SAMPTHRE) " .  Since  each 
quarterly  data  set  has  been  separately  weighted  up  to  population 
totals,  all  relevant  weight  variables  should  be  divided  by  the 
number  of  quarters  of  data  being  combined  for  analysis  (see  the 
example  on  the  NIH  system) . 


ACOMS  Quarterly  Change  Forms  and  cumulative  Change  Tables 

The  Change  Form  is  a  cumulative  document  that  contains  all 
of  the  questionnaire  items  that  have  been  changed  in  any  way.  It 
serves  as  the  documentation  of  questionnaire  changes  and  contains 
all  of  the  necessary  information  to  communicate  these  changes  in 
the  questionnaire  to  the  programming  staff.  In  order  to  analyze 
the  data  collected  in  a  given  variable,  it  is  essential  to  know 
whether  there  were  any  changes  to  that  particular  question  that 
may  be  a  factor. 

Each  entry  on  the  Change  Form  includes  the  variable  name, 
order  number,  the  quarter  the  change  was  implemented,  old  screen 
name,  new  screen  name,  a  one-letter  change  code,  the  question 
before  the  change  was  implemented,  and  the  question  after  the 
change.  Figure  1  is  a  sample  page  from  the  Change  Form.  The 
layout  of  the  Change  Form  is  described  below. 

Variable  Name.  (Figure  1,  #1)  Variable  names  appear  in  the 
first  column  of  the  Change  Form  for  all  items  which  have  been 
altered  in  the  ACOMS  instrument.  The  variable  names  correspond 
to  the  variable  names  which  appear  in  the  Annotated  Hardcopy 
instrument.  Question  Bank,  and  Codebook.  Variable  names  begin¬ 
ning  with  the  letter  "Y"  indicate  items  contained  in  the  youth 
questionnaire  while  the  letter  "P"  indicates  those  in  the 
parental  questionnaire. 

Many  Change  Form  entries  contain  more  than  one  variable.  If 
an  identical  question  exists  in  both  the  youth  and  parental  ques¬ 
tionnaires,  both  variables  will  be  indicated.  Many  questions  are 
constructed  to  permit  more  than  one  response  to  the  question;  for 
example,  BE-2;  "With  whom  have  you  talked?"  may  contain  up  to 
six  separate  responses. 
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Order  Number.  (Figure  1,  #2)  The  order  number  corresponds 
to  the  order  of  the  variable  on  the  SAS  data  file.  This  number 
is  also  contained  in  the  ACOMS  Codebook  and  Annotated  Hardcopy 
instrument . 

Quarter  Number.  (Figure  1,  #3)  The  quarter  number  indi¬ 
cates  the  quarter  that  the  change  was  implemented. 

Old  Screen.  (Figure  1,  #4)  The  screen  name  from  the 
previous  quarter  will  appear  here.  If  the  question  is  a  new  one 
which  is  being  added,  this  column  will  be  blank. 

New  Screen.  (Figure  1,  #5)  The  screen  name  for  the  new 
quarter  is  listed  in  this  column. 

Change  Code.  (Figure  1,  #6)  One  or  more  of  the  following 
codes  are  listed  in  this  column  indicating  the  type  of  change 
that  took  place. 

A  Addition  -  Addition  of  a  question. 

C  CATI  Programming  -  Any  change  to  the  CATI  code. 

D  Deletion  -  Deletion  of  a  question. 

L  Location  -  Question  moved  to  a  different  location  within 
the  questionnaire. 

P  Predecessor  -  Question  preceded  by  different  question  as 
a  result  of  the  addition,  deletion,  or  change  in 
location  of  another  question. 

R  Response  Codes  -  Change  or  redefinition  of  response 
codes . 

S  Sub-Population  -  Change  in  definition  of  appropriate 
respondents  as  a  result  of  the  addition,  deletion,  or 
change  in  location  of  another  question. 

W  Wording  -  Wording  of  the  question. 

X  Cosmetic  -  Text  change  that  is  not  read  to  respondent 
and  is  not  part  of  the  question,  e.g.,  interviewer 
instructions. 

Change  From.  (Figure  1,  #7)  The  information  in  this  column 
reflects  the  item  as  it  existed  in  previous  quarters  before  the 
change  was  implemented. 

Change  To.  (Figure  1,  #8)  Information  in  this  column 
reflects  the  item  as  it  will  appear  in  subsequent  quarters. 
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Figure  1.  Example  of  an  ACOMS  Change  Form  page. 
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ROTCREG  Variable  Value  Changes 


In  order  to  reflect  the  reorganization  of  the  ROTC  regions, 
the  following  format  is  used  as  the  means  of  assigning  the  values 
to  ROTCREG  for  all  states  except  Texas.  Texas  ROTCREG  is 
assigned  based  on  county. 


11: 

ME, 

NH, 

VT, 

MA, 

RI 

12: 

NY, 

NJ 

13: 

PA 

14: 

MD, 

DE, 

VA 

15: 

NC, 

SC 

21: 

IN, 

MO 

22: 

WI, 

IL 

23: 

OH, 

KY, 

WV 

24: 

TN, 

MI 

31: 

KS, 

OK 

33: 

AR, 

LA 

34: 

MS, 

AL 

35: 

GA, 

FL, 

PR 

41: 

WA, 

OR, 

ID, 

MT, 

HI 

42: 

NE, 

lA, 

MN, 

SO, 

ND 

43: 

NV, 

CA 

44: 

AZ, 

UT, 

CO, 

WY, 

NM 

ROTCREG  16  was  previously  composed  of  Florida,  Georgia  and  Puerto 
Rico.  These  three  have  been  moved  to  the  new  ROTCREG  35,  and 
ROTCREG  16  has  been  abolished.  New  Mexico  has  been  changed  from 
ROTCREG  31  to  ROTCREG  44. 


Perceptions  Module  »Gate”  Items  Changes 

Note  that,  because  of  changes  in  skip  patterns  between  the 
first  and  second  versions  of  the  ACOMS  instrument,  the  PE  "gate” 
items  (Have  you  ever  heard  of  the  Army  Reserve/National 
Guard/ROTC?)  must  be  given  special  treatment.  For  the  first 
version  of  the  instrument,  these  items  were  only  asked  of  those 
respondents  who  were  selected  to  receive  the  corresponding  PE 
items  for  that  component.  Therefore,  the  appropriate  PE  module 
weight  should  be  used  for  analysis.  For  later  versions,  the  gate 
questions  are  asked  of  all  respondents,  so  that  FULLWGHT  is  the 
appropriate  weighting  variable.  Thus,  when  combining  data  from 
87-1  with  data  from  later  quarters,  a  new  weighting  variable  must 
be  created  to  analyze  these  gate  items.  The  example  below 
demonstrates  the  creation  of  such  a  weighting  variable  for 
analyzing  the  National  Guard  gate  question  for  youth  interviewed 
during  87-1  and  87-2.  (Since  two  quarters  of  data  are  being 
analyzed,  the  weights  are  divided  by  two.) 

IF  MVERSION  =  1  THEN  GGATEWGT  =  WGHTPEG  /  2; 

ELSE  GGATESGT  =  FULLWGHT  /  2; 
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ACOMS  ANNOTATED  QUESTIONNAIRE 


SCHOOL  YEAR  198<W7 
Fall,  Winter,  Spring 


0MB  0702-0077 
Exp.  31  August  1989 


Household  Screener  (SC):  This  section  has  questions  designed  to  locate  households  with 
members  eligible  for  inclusion  in  one  of  the  samples.  Based  on  responses  to  these  questions, 
the  computer  will  decide  if  an  appropriate  respondent  has  been  found  or  if  the  interview 
should  be  terminated. 

Education  and  Employment  (EE):  Youth  will  be  asked  questions  regarding  their  educational 
and  work  experiences. 

Career  Military  Intentions  or  Propensity  (IP):  This  section  measures  the  youth’s  perceived 
likelihood  that  he  or  she  will  enlist  in  the  Army  or  will  choose  some  other  career  option  in 
military  or  civilian  life. 

Behaviors  (BE):  This  section  includes  questions  on  the  youth’s  exploration  of,  or  interest  in, 
various  career  options,  including  the  Army. 

Social  Influence  (SI):  The  influence  of  family,  friends  and  educators  has  been  considered 
important  in  the  decision  to  enlist.  This  section  contains  questions  about  what  the  youth 
perceives  to  be  the  attitudes  of  key  persons  towards  his  or  her  joining  the  Army. 

Importance  of  Key  Attributes  (lA):  This  section  contains  questions  on  the  importance  of 
various  factors,  such  as  giving  service  to  your  country  and  developing  one’s  potential,  that 
may  influence  career'  choices. 

Media  Habits  (MH):  Questions  here  fall  into  two  classes:  (1)  items  focused  on  the 
respondent’s  TV  viewing,  radio  listening,  and  magazine  and  newspaper  reading  habits,  and 
(2)  items  focused  on  specific  shows  and  magazines  that  might  have  been  seen,  heard,  or 
read. 

Knowledge  Recall  (KR):  A  basic  way  to  measure  how  knowledgeable  respondents  are  about 
military  communications  is  to  ask  whether  they  recall  Army  and  other  services’ 
advertisements  in  general,  and  particular  messages  in  those  advertisements  specifically. 

Attitudes  towards  Array  Advertising  (AT):  This  section  measures  how  much  respondents 
like  Army  ads  and  how  much  they  believe  what  the  ads  say. 

Knowiedge/Slogan  Recognition  (KS):  Respondents  will  be  asked  to  match  slogans  in 
military  advertisements  with  the  services  that  use  them. 

Perceptions/Beliefs  of  Army  Attributes  (PE):  Items  in  this  section  ask  whether  serving  in 
the  Army  offers  certain  opportunities,  such  as  developing  leadership  skills.  The  second  set 
of  items  focus  on  perceptions  about  people  who  join  the  Army. 

Knowledge/Awareness  (KA):  These  items  focus  on  specific  Army  incentives,  such  as  pay, 
education  benefits,  and  training. 

Parental  Influence  (PI):  This  section  asks  parents  about  actions  they  have  taken  to 
influence  their  child’s  career  decision-making  process. 

Demographics  (DE):  Items  here  ask  parents  about  actions  they  have  taken  to  influence  their 
child’s  career  decision-making  process. 

Tracking  Information  (TR):  The  youth  chosen  to  be  part  of  a  longitudinal  subsample  will 
be  asked  for  information  which  will  make  it  easier  to  recontact  them  for  the  follow-up 
interview. 

Parental  Location  (PL):  A  randomly  selected  portion  of  youth  will  be  asked  for  the  name 
and  telephone  number  of  one  of  their  parents,  who  will  then  be  interviewed. 
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QUARTER  87-3  (April,  May,  June  87) 


Module:  Household  Screerier 


Quarterly  updates  indicated  by  sidebar. 


ACOMS  Anno t  ed  Quest i onnai r e 
Quarter  87-3  (Apr,  Mayy  &  June 
MddUldr  Screened 


87) 


Screen  Name:  SC— 1  Change  Code: 

Variables:  Ranges:  Order  #:  (87-2)  W 

PHONVER  1,2,3  70  (87-3)  W 

Sub-Population:  All  phone  numbers  called 


Screen  Name: 
Variables : 
PHONUSE 

Sub-Population 


SC-2 

Ranges :  Order  # : 

1,2, 3, -7, -8  71 

All  correct  phone  numbers  ‘ 
[PHONVER  (SC-1)  EQ  1] 


Screen  Name;. 
Variables : 
PHONLOC 

Sub-Population: 


SC-3 

Ranges :  Order  # : 

1,2, 3, -7, -8  72 

Correct  phone  numbers  used  for  both  home 
and  business 
[PHONUSE  (SC-2)  EQ  2] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May  &  June  87)  . 

Module:  Household  Screener 

^ _ / 

SC-1.  Hello,  this  is  (YOUR  NAME) . 

I  am  calling  from  Westat,  a  research  firm  near  Washington,  D.C. 

We  are  conducting  a  survey  for  the  United  States  Government  about 
people's  plans  for  the  future  and  their  reaction  to 
Armed  Forces  advertisting. 

First,  I'd  like  to  make  sure  I've  dialed  correctly.  Is  this 
area  code  (AREA  CODE  AND  NUMBER) ? 

[ASK  TO  SPEAK  WITH  ADULT  HOUSEHOLD  MEMBER  IF  PERSON  ANSWERING 
TELEPHONE  SOUNDS  LIKE  A  YOUTH.] 


YES  .  1  (SC-2) 

NO  .  2  (TERMl,  MAX  OF  2  CALLS) 

GO  TO  RESULT  .  3 


SC-2.  We  are  calling  a  random  sample  of  telephone  numbers 
in  connection  with  this  study,  and  we  need  to  know 
what  type  of  number  this  is . 

Is  this  phone  number  for. . . 


home  use,  . 

business  and  home  use, 
business  use  only?  . . . 

REFUSED  . 

DON'T  KNOW  . 


....  1 

or.  2 
3 

. ..  -7 
. ..  -8 


(SC-4D) 

(SC-3) 

(TERM346,  CODE  NON- 
RES  I  DENT  I  AL) 

(TERM2,  CODE  INITIAL 
REFUSAL) 

(SCKNOW) 


SC-3.  Is  this  phone  located  in  a  home  or  in  a  business? 


HOME  .  1  (SC-4D) 

BOTH  .  2  (SC-4D)  ' 

BUSINESS  .  3  (TERM34  6,  CODE  NON- 

RESIDENTIAL) 

REFUSED  .  -7  (TERM2,  CODE  INITIAL  REFUSAL) 

DON'T  KNOW  .  -8  (SCKNOW) 


Questionnaire 
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f 

V. 


ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June  87) 
Module:  Household  Screener  ^ 


Screen  Name: 
Variables : 
RESPINHH 
Sub-Population; 


SC-4D 

Ranges :  Order  # : 

1,2, -7, -8  73 

Correct  phone  numbers  for  home  or  both  home 
and  business  use 
[PHONUSE  (SC-2)  EQ  1]  OR 
[PHONLOC  (SC-3)  EQ  1,2] 


Screen  Name: 

SC-5 

Change 

Code: 

Variables : 

Ranges : 

Order  # : 

(87-2) 

A,  W 

ADULTTOT 

1-10, -7, -8 

693 

(87-3) 

w 

YOUTHTOT 

1-10, -7, -8 

74 

Sub-Population : 

Correct  phone 

numbers  with  household 

member  on  the 

line 

[RESPINHH  (SC- 

-4D)  EQ  1] 

Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May  S  June  87) 
Module:  Household  Screener 


SC-4D.  Are  you  a  member  of  this  household? 


YES  .  1  (SC-5) 

NO  .  2  (SCKNOW) 

REFUSED .  -7  (TERM2,  CODE  INITIAL 

REFUSAL) 

DON'T  KNOW  .  -8  (SCKNOW) 


SC-5.  We  have  a  few  questions  to  see  if  anyone  in  your  household 
will  be  included  in  this  study.  Including  yourself... 

how  many  people  aged  25  or  older 
live  in  your  household? 

NUMBER  OF  PEOPLE  . 


how  many  people  between  the  ages  of  13  and  24 
live  in  your  household? 

NUMBER  OF  PEOPLE . .  (CATI  CHECK  #SC1). 

NONE  . .* .  00  (SC-4B) 

REFUSED  .  -7  (TERM7,  CODE 

INITIAL  REFUSAL) 

DON’T  KNOW  .  -8  (SCKNOW) 


CATI  CHECK  #SC1:  IS  THERE  MORE  THAN  ONE  HOUSEHOLD 

MEMBER  13  THROUGH  24? 

[SC-5  >  1] 


YES  .  1  (SC-7) 

NO  .  2  (SC-6) 


Questionnaire 
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Screen  Name:  SC- 6  Change  Code: 

Variables:  Ranges:  Order  #:  (87-2)  W 

MALEFEM  1,2, -7, -8  75 

Sub-Population:  Correct  phone  number  and  household  member  on 

the  line  and  there  is  only  one  person  in 
household  age  13  through  24 
[YOUTHTOT  (SC-5)  EQ  1] 


Screen  Name:  SC-7  Change  Code: 

Variables:  Ranges:  Order  #:  (87-2)  W 

MALETOT  1-10, -7, -8  76 

Sub-Population:  Correct  phone  number  and  household  member  on 

the  line  and  there  is  at  least  one  person  in 
the  household  age  13  through  24 
[YOUTHTOT  (SC-5)  GE  1] 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quirter  87-3  (Apr,  May  &  June  87) 
Module:  Household  Screener 


SC-6.  Is  the  13  to  24  year  old  male  or  female? 


MALE  .  1  (CATI  CHECK  #SC1A,  CODE 

MALETOr  AS  01;  CODE  FEMTOT 
AS  00) 

FEMALE  .  2  (CATI  CHECK  #SC1A,  CODE 

MALETOT  AS  00;  CODE  FEMTOT 
AS  01) 

REFUSED  .  -7  (TERM7,  CODE 

INITIAL  REFUSAL) 

DON'T  KNOW  .  -8  (SCKNOW) 


SC-7.  Of  these  (NUMBER  FROM  SC-5)  13  to  24  year  olds,  how  many  are  male 
and  how  many  are  female? 


NUMBER  OF  MALES  . 
NUMBER  OF  FEMALES 
REFUSED  . 

DON’T  KNOW  . 


_  (CATI  CHECK  #SC1A) 

_  (CATI  CHECK  #SC1A) 

-7  (TERM7,  CODE 

INITIAL  REFUSAL) 
-8  (SCKNOW) 


Questionnaire 
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a60MS  Annotated  Questiohnaire 
Quarter  87-3  (Apr,  May,  &  June  87) 
Module:  Household  Screener 


LEFT  BLMK  INTENTIONALLY 


Annotation 


Page  0-4 


ACOMS: Annotated  Questionnaire 
Quarter  87-3  (Apr;  May"  ^  87} 

Module :  Household  Screener 

^ . _ J 


CATI  CHECK  #SC1A:  IS  THE  NUMBER  OF  MALES  PLUS  NUMBER  OF 

FEMALES  EQUAL  TO  THE  TOTAL  NUMBER  OF 
13-24  YEAR  OLDS? 


YES .  1  (CATI  CHECK  #SC1B) 

NO .  2  (TERM7,  CODE  PROBLEM) 

#SC1B:  IS  THE  HOUSEHOLD  IN  THE  FEMSAMP? 

YES  .  1  (CONF,  ENUMERATE  RESP¬ 

ONDENT,  THEN  MALES, 
THEN  FEMALES) 

NO  .  2  (CONF,  ENUMERATE  RESP¬ 

ONDENT,  THEN  MALES) 


[RESPONDENT  NAME  AND  AGE  ENUMERATED,  THEN  MALES,  THEN  FEMALES] 


CONF.  Your  answers  to  this  survey  are  voluntary  and  confidential. 

The  information  you  give  us  will  only  be  used  in  connection 
with  information  about  many  other  young  adults.  Neither 
your  name  nor  any  identifying  information  will  appear  on 
any  report  of  this  study. 

While  you  may  choose  not  to  answer  any  question,  this  research 
is  authorized  by  law,  and  the  information  you  give  us  is 
protected  by  an  Act  of  Congress  called  the  Privacy  Act  of  1974. 


Questionnaire 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June  87) 
Module:  Household  iSGreerier 


Screen  Name: 
Variables : 
ERSPAGE 

Sub-Population : 


SC-7B 

Ranges :  Order  # ; 

1,2, -7, -8  93 

Screener  respondents 
[YUTHNUM  EQ  1] 


Screen  Name:  SC-8A 

Variables:  Ranges:  Order  #: 

EFNAM  94 

Sub-Population;  Enumerated  persons,  that  is,  screener 

respondents  and  other  youth  in  the  household 
age  13  through  24 


Screen  Name: 
Variables ; 
EFNAM 

Sub-Population : 


SC-8 

Ranges :  Order  # : 

94 

Enumerated  persons,  that  is,  screener 
respondents  and  other  youth  in  the  household 
age  13  through  24 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May; &  June 
Module :  Household  Screener 


87) 


J 


SC-7B.  Are  you  13  to  24  years  old? 


YES  .  1  (SC-8A) 

NO  .  2  (CATI  CHECK  #SC3) 

REFUSED  .  -7  (TERM8,  CODE  INITIAL  REFUSAL) 

DON’T  KNOW  .  -8  (SCKNOW) 


SC-8A.  Please  give  me  your  first  name. 


FIRST  NAME 


(SC-9) 


REFUSED  .  -7  (TERMS,  CODE 

INITIAL  REFUSAL) 

DON'T  KNOW  .  -8  (SCKNOW) 


SC-8.  (Not  counting  yourself),  please  give  me  the  first  name  of (each/ 
the/the  oldest)  (male/female)  in  your  household  between  13 
and  24.  (RECORD  ALL  NAMES  IN  GRID  BELOW.)  (SC-9) 


1. 

2. 


3. 


4. 


5. 

REFUSED  . . 
DON'T  KNOW 


-7  (TERMS,  CODE 

INITIAL  REFUSAL) 
-8  (SCKNOW) 


Questionnaire 
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ACOMS  Annotated  Quest! onriai r e 
Quarter  87-3  (Apr^  May^^^^^  i  June 
Module :  Household  Screener 


87) 


Screen  Name: 
Variables : 
EDOBMM 

Sub-Population : 


SC-9 

Ranges ;  Order  # : 

01-12, -7, -8  97 

Enumerated  persons  with  first  name  given 
[EFNAM  (SC-8A,  SC-8)  NE  -7, -8,-1] 


EDOBDD  01-31, -7, -8  96 

EDOBYY  62-74, -7, -8  98 

Sub-Population:  Enumerated  persons  for  whom  the  screener 

respondent  gave  a  month  of  birth 

[EDOBMM  (SC-9)  NE  -7, -8,-1] 


Screen  Name:  SC-10 

Variables:  Ranges:  Order  #: 

EAGE  99 

Sub-Population:  Enumerated  persons  for  whom  the  respondent 

did  not  give  a  complete  date  of  birth 
[EDOBMM  (SC-9)  EQ  -7, -8,-1]  OR 

[EDOBDD  (SC-9)  EQ  -7, -8,-1]  OR 

[EDOBYY  (SC-9)  EQ  -7, -8,-1] 


Screen  Name:^ 
Variables : 
E13T024 

Sub-Population : 


SC-lOA 

Ranges :  Order  # : 

1-4, -7, -8  100 

Enumerated  persons  for  whom  the  respondent 
did  not  give  a  date  of  birth  or  age 
[EAGE  (SC-10)  EQ  -7,-8] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May  &  June  87) 
Module:  Household  Screener 


SC-9.  What  is  (your/PERSON* S)  date  of  birth? 


MONTH  DAY 


YEAR  19 


(CAT I  CHECK  #SC2A) 


01  =  JANUARY 
02  =  FEBRUARY 
03  =  MARCH 
04  =  APRIL 
05  =  MAY 
06  =  JUNE 


07  =  JULY 
08  =  AUGUST 
09  =  SEPTEMBER 

10  =  OCTOBER 

11  =  NOVEMBER 

12  =  DECEMBER 


REFUSED  .  -7  (SC-10) 

DON’T  KNOW  .  -8  (SC-10) 


SC-10.  How  old  (are  you/is  PERSON)? 


AGE  _  (CATI  CHECK  #SC2A) 

REFUSED  .  -7  (SC-lOA) 

DON'T  KNOW  .  -8  (SC-lOA) 


SC-IOA.  (Are  you/Is  PERSON)  13  to  15  years  old,  16  to  20 
years  old,  21  to  24  years  old  or  some  other  age? 


13  TO  15  . 

16  TO  20  . 

21  TO  24  . 

SOME  OTHER  AGE 
REFUSED  . 

DON ’ T  KNOW  . . . 


1  (CATI  CHECK  #SC2A) 

2  (CATI  CHECK  #SC2A) 

3  (CATI  CHECK  #SC2A) 

4  (CATI  CHECK  #SC2A) 
-7  (TEI^8,  CODE 

INITIAL  REFUSAL) 
-8  (SCKNOW) 
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ACOMS  Anriot at  ed  Que  s 1 1  onhai  re 
Quarter  87-3  (^r ,  ifey  >  &  Ju^ 
Moduli:  :Househoid^^^^S^ 


87) 


Screen  Name:  SC-lOB 

Variables:  Ranges:  Order  #: 

ESEX  1,2, -7, -8  101 

Sub-Population:  Enumerated  persons 


Screen  Name: 
Variables : 
ENUMORE 

Sub-Population : 


SC-IOC 

Ranges :  Order  # : 

1,2, -7, -8 

Enumerated  persons,  last  on  the  list  of 
names  in  SC- 8 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May  &  June  87) 
Module:  Household  Screener 

. .  J 


CATI  CHECK  #SC2A:  IS  CURRENT  ENUMERATION  FOR  THE 

RESPONDENT? 


YES  .  1  (SC-lOB) 

NO  .  2  (CATI  CHECK  #SC2B) 


SC-IOB.  [ASK  IF  NOT  OBVIOUS]  What  is  your  sex? 


MALE  .  1  (CATI  CHECK  #SC3) 

FEMALE  .  2  (CATI  CHECK  #SC2B) 

REFUSED  .  -7  (TERM8,  CODE  INITIAL  REFUSAL) 

DON'T  KNOW  .  -8  (SCKNOW) 


CATI  CHECK  #SC2B:  IF  YOUTH  IS  FEMALE  AND  HOUSEHOLD 

IS  NOT  IN  FEMSAMP,  FLAG  YOUTH  AS 
INELIGIBLE 

#SC3:  IS  PERSON  BETWEEN  13  AND  24  YEARS? 


YES  .  1  (CATI  CHECK  #SC5) 

NO  .  2  (CATI  CHECK  #SC4) 


#SC4:  FLAG  YOUTH  AS  INELIGIBLE 

(CATI  CHECK  #SC5) 

#SC5:  IS  NAME /D.O.B. /AGE  NEEDED  FOR  MORE 

MALES /FEMALES  RECORDED  IN  SC-5? 


YES  .  1  (SC- 8  FOR  NEXT 

MALE /FEMALE) 

NO  .  2  (SC-IOC) 


SC-IOC.  Are  there  any  more  (male  youths /youths)  between  13  and  24  in  your 
household? 


YES  .  1  (CATI  CHECK  #SC6) 

NO  .  2  (CATI  CHECK  #SC7) 

REFUSED  . _ -7(TERM8,  CODE  INITIAL  REFUSAL) 

DON’T  KNOW  .  -8  (SCKNOW) 


Questionnaire 
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Screen  Name: 

SC-10B2 

Variables : 

Ranges : 

Order 

# : 

EMORESEX 

1,2, -7, -8 

Sub-Population : 

Youth  enumerated 

last  who 

may  be  female 

[ENUMORE  =  1  AND 

FEMSAMP  = 

=  1] 

Screen  Name: 

SC-8B 

Variables: 

Ranges : 

Order  # : 

EFNAM 

94 

Sub-Population : 

Enumerated  persons,  that  is,  screener 

respondents  and 

other  youth  in  the 

household  age  13 

through  24 
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^ACOMS  Annotated  Questionnaire  :  ^ 

Quarter  87-3  (Apr ,  May-  &  June  87) 
Module  Screener 

^ _ / 


I  CATI  CHECK  #SC6:  IS  HOUSEHOLD  IN  FEMSAMP? 


YES .  1  (SC-10B2) 

NO .  2  (SC-8B) 


SC-10B2.  What  is  this  person's  sex? 


MALE  .  1  (SC-8B) 

FEMALE  .  2  (SC-8B) 

REFUSED  .  -7  (TERMS,  CODE  INITIAL  REFUSAL) 

DON'T  KNOW  .  -8  (SCKNOW) 


SC-8B,  What  is  this  person's  first  name? 


CSC- 9) 


REFUSED .  -7  (TERMS,  CODE  INITIAL  RE¬ 

FUSAL) 

DON'T  KNOW .  -8  (SCKNOW) 


CATI  CHECK  #SC7:  ANY  MALES/FEMALES  16-24  YEARS? 

YES  .  1  (CATI  CHECK  #SC7A 

FOR  RESP,  1ST 
MALE /FEMALE 
AGED  16-24) 

NO  .  2  (SC-4B) 


CATI  CHECK  #SC7A:  IS  PERSON  <  17  YEARS? 


YES  .  1  (SC-13A) 

NO  .  2  (SC-11) 


Questionnaire 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June  87) 
Module :  Household  Scfeener 


Screen  Name: 

Variables: 

EMILACT 

Sub-Population : 


SC- 11 

Ranges :  Order  # : 

1,2, -7, -8  102 

Enumerated  youth,  age  17  through  24 
[ECALCAGE  GE  17  AND  ECALCAGE  LE  24]  OR 
[E13T024  EQ  2,3] 


Screen  Name: 

SC-llA 

Variables : 

Ranges : 

Order  # : 

EMILSERV 

1,2, -7, -8 

104 

Sub-Population : 

Youth  who 
[EMILACT 

have  served  in  the  military 
(SC-11)  EQ  1] 

Screen  Name: 

SC-12 

Variables : 

Ranges : 

Order  # : 

EMILWAIT 

1,2, -7, -8 

103 

Sub-Population : 

Youth  who 
[EMILACT 

have  not  served  in  the  military 
(SC-11)  EQ  2, -7,-8] 

Screen  Name: 

SC-13A 

Variables : 

Ranges : 

Order  # : 

EHSDIPL 

1-5, -7, -8 

105 

Sub-Population: 

Youth  of  eligible  age 

[ECALCAGE  GE  16  AND  ECALCAGE  LE  24  OR 
[E13T024  (SC-lOA)  EQ  2,3] 

Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May  &  June  87) 
Module:  Household  Screener 


SC-11.  (Have  you/Has  PERSON)  ever  been  in  active  military 
service,  the  National  Guard  or  the  Reserves? 


YES  . 

NO . 

REFUSED  . . 
DON’T  KNOW 


1  (SC-llA) 

2  (SC-12) 
-7  (SC-12) 
-8  (SC-12) 


SC-llA.  (Are  you/ Is  PERSON)  presently  serving  in  the  military? 


YES  . 

NO . 

REFUSED  .  . 
DON’T  KNOW 


1  (SC-13A) 

2  (SC-13A) 
-7  (SC-13A) 
-8  (SC-13A) 


SC-12.  (Have  you/Has  he/Has  she)  been  accepted  for  service  in  a  branch 
of  the  Armed  Forces  and  (are/is)  now  waiting  to  go 
on  active  duty? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON’T  KNOW .  -8 


SC-13A.  (Do  you  have/Does  he  have/Does  she  have)  a  regular  high  school 
diploma,  a  GED,  an  ABE,  or  some  other  kind  of  certificate  of 
high  school  completion? 


REGULAR  HIGH  SCHOOL  DIPLOMA  .  1 

GED  [GENERAL  EDUCATIONAL  DEVELOPMENT] . .  2 

ABE  [ADULT  BASIC  EDUCATION] 

CERTIFICATE  [E.G.  CORRESPONDENCE, 

NIGHT  SCHOOL]  .  3 

SOME  OTHER  KIND  OF  CERTIFICATE  .  4 

NONE  OF  THE  ABOVE  .  5 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


Questionnaire 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June  87) 
Module :  Household  Sdreener 


Screen  Name: 
Variables : 
EEDENCUR 
Sub-Population : 

SC-14 

Ranges : 

1,2, -7, -8 

Youth  of  eligible 

Order  # : 

106 

age 

. 

Screen  Name: 
Variables : 
EEDENSUM 

SC-14A 

Ranges : 

1-4, -7, -8 

Order  #; 

708 

Change  Code 
(87-3)  A 

Sub-Population;  Youth  of  eligible  age  who  received  the 

screener  interview  during  the  summer 
[SCRNDATE  GE  870501  AND  SCRNDATE  LE  870910] 


Annotation 
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'^ACOMS  Annotated  Questionnaire  ^ 
Quarter  87  -  3  ( Apr ,  May  ■  &  June  ■  S'?) 
Mbdule :  Household  Screener 


I  CATI  CHECK  #SCDK1:  WHAT  DATE  IS  TODAY? 


SEPTEMBER  11  -  APRIL  30  .  1  (SC-14)  | 

MAY  1  -  SEPTEMBER  10  .  2  (SC-14A)  | 


SC-14.  (Are  you/Is  PERSON)  currently  enrolled  in  school? 


YES  . 

NO . 

REFUSED  . . 
DON'T  KNOW 


1  (SC-15) 

2  (SC-13) 
-7  (SC-13) 
-8  (SC-13) 


SC-14A.  (Are  you/Is  PERSON)  currently  enrolled... 


in  a  regular  day  high  school, 

in  a  4  year  college,  . 

in  some  other  school,  or  . . . . 

not  currently  enrolled?  . 

REFUSED  . 

DON’T  KNOW  . 


1  (SC-16) 

2  (SC-17) 

3  (CATI  CHECK  #SCDK2) 

4  (CATI  CHECK  #SCDK2) 
-7  (CATI  CHECK  #SCDK2) 
-8  (CATI  CHECK  #SCDK2) 


CATI  CHECK  #SCDK2:  WHAT  DATE  IS  TODAY? 

MAY  1  -  JUNE  30  ...  DISPLAY  WORDING: 

" (Were  you/Was  he/Was  she)  enrolled  in 
school  in  April?" 


JULY  1  -  SEPTEMBER  10  ...  DISPLAY  WORDING: 
" (Will  you  be/will  he  be/Will  she  be) 
enrolled  in  school  in  October?" 


Questionnaire 
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ACOMS  Annotated  Questionriaire 
Quarter  87-3  (Apr,  May,  &  June  87) 
Module;  Household  Screened 

V  _ _ _ _ _ ^ ^ 


i 


Screen  Name: 
Variables : 
EEDENOTH 
Sub-Population : 


SC-14B  Change  Code: 

Ranges:  Order  #:  (87-3)  A 

1,2, -7, -8  709 

Youth  of  eligible  age  who  were  not  enrolled 
in  regular  day  high  school  or  a  4  year  college 
in  the  summer 

[SCRNDATE  GE  870401  AND  SCRNDATE  LE  870910]AND 
[EEDENSUM  (SC- 14 A)  NE  1,2] 


i 


Annotation 
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ACOMS  AririOtat^d^^^^ 

:  Quart e r  8 7 - 3  ( Apr ,  May  &  j une  87) 
Mbdula :  Household  Screerier 


J 


SC-14B. (Were  you/Was  he/Was  she//Will  you  be/Will  he  be/Will  she  be) 
enrolled  in  school  in  (April/October) ? 


YES  .  1  (SC-15) 

NO  .  2  (CAT I  CHECK  #SCDK3) 

REFUSED  .  -7  (CATI  CHECK  #SCDK3) 

DON’T  KNOW  .  -8  (CATI  CHECK  #SCDK3) 


CATI  CHECK  #SCDK3:  Is  the  person  currently  in 

"some  other  school"? 

[EEDENSUM  (SC14A)  =  3] 

YES .  1  (CATI  CHECK  #SCDK4) 

NO .  2  (SC-13) 

CATI  CHECK  #SCDK4:  WHAT  DATE  IS  TODAY? 

SEPTEMBER  11  -  APRIL  30  ...  DISPLAY  WORDING: 
(are  you  currently/is  he  currently/ 
is  she  currently) 

MAY  1  -  JUNE  30  ...  DISPLAY  WORDING: 

(were  you/was  he/was  she) 

JULY  1  -  SEPTEMBER  10  .  .  .'  DISPLAY  WORDING: 
(will  you  be/will  he  be/will  she  be) 


Questionnaire 
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AGOMS  Annotated  Questionnaire 

87-3  (Apr,  May;  &  JOne  87) 
Module;  Household  Screener 


i 


Screen  Name; 
Variables ; 
EEDENTYP 
Sub-Population : 


SC-15 

Ranges:  Order  #: 

01-10, -7, -8  108 

Youth  of  eligible  age  who  are  currently 
enrolled  in  school  or  who  were  in  school 
in  April  or  who  will  be  in  school  in  October 
[EEDENCUR  (SC-14)  EQ  1]  OR 
[EEDENSUM  (SC-14A)  EQ  1,2,3]  OR 
[EEDENOTH  (SC-14B)  EQ  1] 


Screen  Name;-' 
Variables : 
EEDENYRH 
Sub-Population : 


sc- 16  Change  Code: 

Ranges:  Order  #:  (87-3)  W 

9-12, -7, -8  109 

Youth  of  eligible  age  who  are/were  in  April/ 
will  be  in  October  enrolled  in  a  regular  day 
high  school 

[EEDENTYP  (SC-15)  EQ  1] 


i 


Annotation 
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ACOMS  Annotated :  Que s t i dnnaire 
Quarter  87-3  (Apr,  May  &  June 
Module:  Household  Screener 


87) 


SC-15.  In  what  type  of  school  or  training  program  (are  you  currently/is  he 
currently/is  she  currently/ /were  you/was  he/was  she//will 
you  be/will  he  be/will  she  be)  enrolled? 


TAKING  H.S.  COURSES  IN  REGULAR 

DAY  HIGH  SCHOOL  .  01  (SC- 16) 

GED  OR  HIGH  SCHOOL  EQUIVALENCY 

PROGRAM .  02  (SC-13) 

ADULT  BASIC  EDUCATION  [ABE]  [H.S. 

COURSES  IN  NIGHT  SCHOOL  OR  BY 

CORRESPONDENCE)  .  03  (SC- 13) 

SKILL  DEVELOPMENT  PROGRAM 
[E.G.  PUBLIC  EMPLOYMENT,  JOBS, 

OIC,  WIN,  CETA]  .  04  (SC-13) 

ON  THE  JOB  TRAINING  PROGRAM  ...  05  (SC-13) 

APPRENTICESHIP  PROGRAM  .  06  (SC-13) 

VOCATIONAL,  BUSINESS  OR  TRADE 

SCHOOL  .  07  (SC-13) 

2  YEAR  JR  OR  COMMUNITY 

COLLEGE  .  08  (SC-17A) 

4  (5)  YEAR  COLLEGE  OR 

UNIVERSITY  .  09  (SC-17) 

SOME  OTHER  SCHOOL  .  10  (SC-13) 

REFUSED  . : .  -7  (SC-13) 

DON'T  KNOW  .  -8  (SC-13) 


SC-16.  (Are  you  currently/Is  he  currently/Is  she  currently/ /Were  you/Was 
he/Was-  ehe//Will  you  be/will  he  be/will  she  be)  enrolled  in  9th, 
10th,  11th  or  12th  grade? 


9TH  . 

lOTH . 

IITH  . 

12TH  . 

REFUSED  .  . 
DON’T  KNOW 


9  (SC-13B) 

10  (SC-13B) 

11  (SC-13B) 

12  (SC-13B) 
-7  (SC-13) 
-8  (SC-13) 
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ACOMS  Annotated  Quest 
Quarter  87-3;  ;■  (Apr ,  iMa^r 
Moddie:  Household  Sdreener 


SC-17.  (Are  you  currently/Is  he  currently/Is  she  currently/ /Were  you/Was 
he/Was  she/ /Will  you  be/Will  he  be/Will  she  be)  enrolled  in  (your/ 
his/her)  first,  second,  third,  fourth  or  fifth  year  of  college? 


FIRST  YEAR  [FR]  .  1 

SECOND  YEAR  [SO]  .  2 

THIRD  YEAR  [JR]  .  3 

FOURTH  YEAR  [SR]  .  4 

FIFTH  YEAR  [OF  A  5  YEAR  COLLEGE]  5 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


(SC-13B) 

(SC-13B) 

(SC-13B) 

(SC-13B) 

(SC-13B) 

(SC-13) 

(SC-13) 


SC-17A, (Are  you  currentlv/Is  he  currently/Is  she  currently/ /Were  you/Was 
he/Was  she/ /Will  you  be/Will  he  be/Will  she  be)  enrolled  in  (your/ 
his/her)  first  or  second  year  of  junior  or  community  college? 


FIRST  YEAR 
SECOND  YEAR 
REFUSED  . . . 
DON'T  KNOW 


1  (SC-13B) 

2  (SC-13B) 
-7  (SC-13) 
-8  (SC-13) 


SC-13B.  So,  the  highest  grade  or  level  of  schooling  that 

(you  have/he  has/she  has)  completed  and  received  credit  for  is 
(the)  (college  year/high  school  grade) ? 


YES  . 

NO . 

REFUSED  . . 
DON'T  KNOW 


1  (SC-18) 

2  (SC-13) 
-7  (SC-13) 
-8  (SC-13) 


Questionnaire 
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ACOMS  Annotated  Questionnaire 
Quart  e  r  8  7^3  ( Ap  r ,  May ,  &  June  87) 
Module:  Household  Screener 


i 


Screen  Name: 

SC-13 

Variables : 

Ranges : 

Order  #: 

EEDCOMP 

07-25, -7, -8 

107 

Sub-Population : 

Youth  of  eligible 

age 

i 


i 


Annotation 
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ACOMS:  Annotated  Questionnaire  . 
Quart er  8  7 - 3  (Apr ,  May ,  &  June  87) 
Module:  Household  Screener  ■ 

V  _  J 


i 


Screen  Name: 
Variables : 
EEDENYRC 
Sub-Population 


SC-17  Change  Code: 

Ranges:  Order  #:  (87-3)  W 

1-5, -7, -8  110 

Youth  of  eligible  age  who  are/were  in  April/ 
will  be  in  October  enrolled  in  college 
[EEDENTYP  (SC-15)  EQ  9] 


Screen  Name: 
Variables : 
EEDENYRJ 
Sub-Population : 


SC-17A  Change  Code: 

Ranges:  Order  #:  (87-2)  A 

1,  2, -7, -8  694  (87-3)  W 

Youth  of  eligible  age  who  are/were  in  April/ 
will  be  in  October  enrolled  in  a  two-year 
junior  or  community  college 
[EEDENTYP  (SC-15)  EQ  8] 


I 


Screen  Name.:, 
Variables : 
EEDCOVER 
Sub-Population 


SC-13B 

Ranges :  Order  # : 

1,2, -7, -8  111 

Youth  of  eligible  age  who  are/were  in  April/ 
will  be  in  October  enrolled  in  a  regular 
high  school  or  college 
[EEDENYRH  (SC-16)  EQ  9,10,11,12]  OR 
[EEDENYRC  (SC-17)  EQ  1,2, 3, 4,5]  OR 
[EEDENYRJ  (SC-17A)  EQ  1,2] 


I 


Annotation 
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■  ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May  &  June  87) 
Mddule:  Household  Screener 


■A 

J 


SC-13.  What  is  the  highest  grade  or  level  of  schooling  that 

(you  have/he  has/she  has)  completed  and  received  credit  for? 


LESS  THAN  8TH  GRADE  .  07  (SC-18) 

8TH  GRADE  . .  .  08  (SC-18) 

9TH  GRADE  .  09  (SC-18) 

lOTH  GRADE  .  10  (SC-18) 

IITH  GRADE  .  11  (SC-18) 

12TH  GRADE  .  12  (SC-18) 

1ST  YEAR  OF  4 -YEAR  COLLEGE  [FR]  .  13  (SC-18) 

2ND  YEAR  OF  4 -YEAR  COLLEGE  [SO]  .  14  (SC-18) 

3RD  YEAR  OF  4 -YEAR  COLLEGE  [JR]  .  15  (SC-18) 

4TH  YEAR  OF  4 -YEAR  COLLEGE  [SR]  .  16  (SC-18) 

5TH  YEAR  COLLEGE,  1ST  YEAR 

GRADUATE  OR  PROFESSIONAL  SCHOOL  -  17  (SC-18) 

2ND  YEAR  GRADUATE  OR  PROFESSIONAL 

SCHOOL  . 18  (SC-18) 

3RD  YEAR  GRADUATE  OR  PROFESSIONAL  ■ 

SCHOOL  .  19  (SC-18) 

MORE  THAN  3  YEARS  GRADUATE  OR 

PROFESSIONAL  SCHOOL  .  20  (SC-18) 

1ST  YEAR  OF  JR  OR  COMMUNITY  COLLEGE..  21  (SC-18) 

2ND  YEAR  OF  JR  OR  COMMUNITY  COLLEGE..  22  (SC-18) 

1ST  YEAR  OF  VOCATIONAL,  BUSINESS, 

OR  TRADE  SCHOOL  .  23  (SC-18) 

2ND  YEAR  OF  VOCATIONAL,  BUSINESS, 

OR  TRADE  SCHOOL  .  24  (SC-18) 

MORE  THAN  2  YEARS  OF  VOCATIONAL 

BUSINESS,  OR  TRADE  SCHOOL  .  25  (SC-18) 

REFUSED  .  -7  (SC-13C) 

DON’T  KNOW  .  -8  (SC-13C) 


Questionnaire 
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Screen  Name:  SC-13C  Change  Code: 

Variables:  Ranges:  Order  #:  (87-3)  A 

EEDCGRAD  1,2, -7, -8  710 

Sub-Population:  Youth  for  whom  level  of  schooling  is  unknown 

[EEDCOMP  (SC-13)  EQ  -7,-8] 


i 


Screen  Name:  SC- 18  Change  Code: 

Variables:  Ranges:  Order  #:  (87-3)  P,  W 

ELIVADDR  1,2, -7, -8  112 

Sub-Population:  Youth  of  eligible  age 


Annotation 
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ACOMS  Anriot at ed  Questionnaire 

May  &  June  87) 
Household  Screeher 


SC-13C. (Are  you/Is  he/Is  she)  a  college  graduate? 


YES  .  1  (SC-18,  FLAG  YOUTH  AS  INELIGIBLE) 

NO  .  2  (SC-18) 

EFFUSED  .  -7  (SC-18) 

DON'T  KNOW  .  -8  (SC-18) 


SC-18.  (Are  you/Is  PERSON)  living  at  this  address? 

[IF  RESPONSE  IS  "NO",  PROBE:  (Are  you/Is  he/Is  she)  actually 
a  household  member  and  living  temporarily  away 
from  home?  IF  SO,  CODE  "YES".] 


YES  .  1  (CATI  CHECK  #SC8) 

NO  .  2  (CATI  CHECK  #SC7B) 

REFUSED  .  -7  (CATI  CHECK  #SC8) 

DON'T-KNOW .  -8  (CATI  CHECK  #SC8) 


CATI  CHECK  #SC7B:  IS/WAS  YOUTH  ENROLLED  IN  SCHOOL 

DURING  THE  PAST  YEAR  OR  WILL 
BE  ENROLLED  IN  COMING  YEAR? 


YES  .  1  (SC-18A) 

NO  .  2  (CATI  CHECK  #SC8) 


Questionnaire 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June 
Module:  Household  Screener 


87) 


I 


Screen  Name: 
Variables : 
ELIVDORM 
Sub-Population : 


SC-18A 

Ranges :  Order  # : 

1,2, -7, -8  113 

Youth  of  eligible  age,  who  are  not  living  at  the 
location  of  the  phone  and  who  are  currently 
enrolled  in  school 
[ELIVADDR  (SC-18)  EQ  2  AND 
EEDENCUR  (SC-14)  EQ  1,-7, -8] 


i 


Screen  Name:  SC-19 

Variables:  Ranges:  Order  #: 

ERACE  1-4, -7, -8  17 

Sub-Population:  Youth  of  eligible  age 


i 


Annotation 
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ACOMS  Annotated  Ouestionnaire 
Quarter  87-3  (Apr,  May  &  June  87) 
Module:  Household  Screener 

. :  _ y 


SC-18A.  (Are  you/ Is  PERSON)  living  in  undergraduate 
student  housing? 

[That  is,  undergraduate  housing  that  is  owned,  leased 
or  sponsored  by  the  school  (you  are/he  is/she  is)  attending?] 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


CATI  CHECK  #SC8:  IF  EMILACT  (SC-11)  EQ  1  OR 

EMILWAIT  (SC-12)  EQ  1  OR 
EEDCOMP  (SC-13)  EQ  16,17,18,19,20  OR 
EEDCGRAD  (SC-13C)  EQ  1  OR 
ELIVDORM  (SC-18A)  EQ  2, 

FLAG  YOUTH  AS  INELIGIBLE  FOR  MAIN 
INTERVIEW  (SC- 19) 

IF  EMILACT  (SC-11)  EQ  -7,-8  OR 
EMILWAIT  (SC-12)  EQ  -7,-8  OR 
EEDCOMP  (SC-13)  EQ  -7,-8  OR 
ELIVDORM  (SC-18A)  EQ  -7,-8  OR 
ELIVADDR  (SC-18)  EQ  -7,-8 
FLAG  YOUTH  TO  RECEIVE  REASK 
QUESTIONS  (SC-19) 


SC-19.  Please  tell  me  whether  (you  are/PERSON  is)... 


White,  .  1 

Black,  .  2 

Asian  or  Pacific  Islander,  or .  3 

American  Indian  or  Alaskan  Native?  . .  4 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


Questionnaire 
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ACOMS  Annotated  Ouestionnaire 
Quarter  87-3  (Apr,  May,  &  June  87) 
Module;  Household  Screener 


i 


Screen  Name:  SC-20 

Variables:  Ranges:  Order  #: 

EHISP  1,2, -7, -8  18 

Sub-Population;  Youth  of  eligible  age 


i 


Screen  Name:  SC-21 

Variables;  Ranges;  Order  #: 

ELNAM  95 

Sub-Population:  Youth  eligible  for  the  main  interview 


Annotation 
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^  ACOMS  Arinotated  Questionnaire 
Quarter  87-3  (Apr>  May  &  Juno  87} 
Module :  Household  Scteener 

_ _ _ _ _ 


J 


SC-20.  (Are  you/Is  he/Is  she)  Hispanic? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


CATI  CHECK  #SC8A:  IF  EHISP  (SC-20)  EQ  2  AND  uw  j., 

FLAG  YOUTH  AS  INELIGIBLE  (CATI  CHECK  #SC8B) 

IF  EHISP  (SC-20)  EQ  -7,-8  AND  HISPCLUS  EQ  1, 
FLAG  YOUTH  TO  RECEIVE  REASK  QUESTIONS 
(CATI  CHECK  #SC8B) 

CATI  CHECK  #SC8B:  IF  SCREENER  RESPONDENT  WITH  FLAG  FOR 

REASK  QUESTIONS,  FLAG  AS  INELIGIBLE 
(CATI  CHECK  #SC9) 

CATI  CHECK  #SC9:  ARE  THERE  ANY  MORE  MALES /FEMALES 

16-24  YEARS? 


YES  .  1  (CATI  CHECK  #SC7A) 

NO  .  2  (CATI  CHECK  #SC9A) 

CATI  CHECK  #SC9A:  IS  THE  FIRST  YOUTH  IN  THE  HOUSEHOLD 

ELIGIBLE  FOR  THE  MAIN  INTERVIEW? 

YES  .  1  (SC-21) 

NO  .  2  (CATI  CHECK  #SC10) 


SC-21.  What  is  (y our /PERSON ' S)  last  name? 

[We  need  (your/PERSON' s)  last  name 

so  that  if  we  need  to  call  again  to  get  updated 

information,  we  can  ask  for  (you/him/her)  by  name.] 


LAST  NAME  _  (CATI  CHECK  #SC10) 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


Questionnaire 


Page  0-17 


ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June  87) 
Module:  Household  Screener 


i 


Screen  Name; 

SC-4B 

Variables : 

Ranges : 

Order  #: 

PHONCNTY 

64 

Sub-Population : 

Correct  phone 
on  the  line 

numbers  with  household  member 

Screen  Name: 

SC-4C 

Variables : 

Ranges : 

Order  # : 

PHONZIP 

67 

Sub-Population : 

Correct  phone 
on  the  line 

numbers  with  household  member 

I 


Screen  Name: 
Variables: 
PHONCITY 
Sub-Population : 


SC-4E 

Ranges :  Order  # : 

69 

Correct  phone  numbers  with  household  member 
on  the  line  and  county  or  zip  is  missing 
[PHONCNTY  (SC-4B)  EQ  -7,-8]  OR 
[PHONZIP  (SC-4C)  EQ  -7,-8] 


I 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May ^  &  June 
Module :  Household  Screeher 


87) 


y 


CATI  CHECK  #SC10:  ARE  THERE  ANY  (MORE)  YOUTHS  ELIGIBLE 

FOR  THE  MAIN  INTERVIEW? 


YES  .  1  (SC-21) 

NO  .  2  (SC-4B) 


SC-4B.  What  county  do  you  live  in? 


COUNTY 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


SC-4C.  What  is  your  zip  code? 


ZIP  CODE 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


CATI  CHECK  #SC11:  IS  COUNTY  OR  ZIP  MISSING? 

[SC-4B  OR  SC-4C  =  -7,-8] 

YES  .  1  (SC-4E) 

NO  .  2  (CATI  CHECK  #SC12) 


SC-4E.  What  city  do  you  live  in? 


CITY 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


Questionnaire 
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AGOMS  Ahnotated  Qaestionnair 
Quarter  87-3  (Apr,  May,  &  June 
Module ;  fiousahoid  Screener 


87) 


i 


Screen  Name: 
Variables: 
PHONEOTH 
Sub-Population : 


SC-35 

Ranges :  Order  # : 

1,2, -7, -8  90 

Households  with  at  least  one  youth  eligible 
for  the  main  interview 


Screen  Name: 
Variables : 
XPHONUSE 
Sub-Population 


SC-36 

Ranges :  Order  # : 

1,2, 3, -7, -8  91 

Households  with  at  least  one  youth  eligible 
for  the  main  interview  and  additional 
telephone  numbers  in  the  home 
[PHONEOTH  (SC-35)  EQ  1] 


i 


Screen  Name: 
Variables : 
XPHONLOC 
Sub-Population : 


SC-36A 

Ranges :  Order  # : 

1,2, 3, -7, -8  92 

Households  with  youth  eligible  for  further 
interviews  and  additional  telephone  numbers 
for  business  and  home  use 
[XPHONUSE  (SC-36)  EQ  2] 


Annotation 
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^ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr^  May  &  June  87) 
Module:  Household  Screener 

_ _ _ 


J 


CATI  CHECK  #SC12:  ARE  THERE  ANY  YOUTHS  ELIGIBLE  FOR 

THE  MAIN  INTERVIEW? 


YES .  1  (SC-35) 

NO .  2  (TERM7,  CODE  INELIGIBLE) 


SC-35.  Are  there  any  telephone  numbers  in  addition  to 
area  code  (AREA  CODE  AND  NUMBER)  in  your  home? 


YES  .  1  (SC-36) 

NO  .  2  (CATI  CHECK  #SC13) 

REFUSED  .  -7  (CATI  CHECK  #SC13) 

DON’T  KNOW  .  -8  (CATI  CHECK  #SC13) 


(CATI  CHECK  #SC13) 
(SC-36A) 

(CATI  CHECK  #SC13) 
(CATI  CHECK  #SC13) 
(CATI  CHECK  #SC13) 


SC-36A.  Is  this  phone  located  in  a  home  or  in  a  business? 


HOME  .  1  (CATI  CHECK  #SC13) 

BOTH  .  2  (CATI  CHECK  #SC13) 

BUSINESS  .  3  (CATI  CHECK  #SC13) 

REFUSED  .  -7  (CATI  CHECK  #SC13) 

DON'T  KNOW  .  -8  (CATI  CHECK  #SC13) 


SC-36.  Is  this  number  for... 


home  use,  .  1 

business  and  home  use,  or  .  2 

business  use  only?  .  3 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


CATI  CHECK  #SC13:  ARE  THERE  ANY  YOUTHS  ELIGIBLE  FOR  THE 

MAIN  INTERVIEW? 

YES  .  1  (HHCHOOSE) 

NO  .  2  (TERM7,  CODE  INELIGIBLE) 
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LEFT  INTENTIONALLY  BLANK 
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ACOMS  Annotated  Questionnaire; 

87-3  (Apr,  May  &  June  87) 
Module ;  Hoiisetiold  Screerier 

•'  . _ _ 


J 


TERMINATION  SCREENS 

TERMl  Thank  you  very  much,  but  I  seem  to  have  dialed  a  wrong 
number.  It  is  possible  that  your  number  will  be  dialed 
again  at  a  later  time. 

REDIAL  .  1  (RESTART  AT  INTRO) 

NON-WORKING  NUMBER  [IF 
NUMBER  HAS  BEEN  DIALED  TWICE]  . .  2 

TERM2  Thank  you  very  much,  that's  all  the  questions  that  I  have  at 
this  time. 

TERM38  Thank  you  for  your  time  and  cooperation.  Your  assistance 
has  been  very  valuable  to  our  research  effort. 

TERM346  Thank  you  very  much,  that's  all  the  questions  I  have 
at  this  time. 

[CODE  NON- RESIDENTIAL] 

TERMS  Thank  you  very  much  for  your  time.  Goodbye. 

[ENTER  THE  RESULT  CODE  USING  THE  DEFINITIONS:] 


CALLBACK  -  NO  APPOINTMENT  .  4 

CALLBACK  -  APPOINTMENT  .... _  5  (APPT) 


TERM6  At  this  time  we  are  only  interviewing  in  households 

with  l’6  to  24  year  olds,  so  I  have  no  further  questions 
for  you.  The  information  you  have  given  us  is 
confidential  and  is  protected  under  an  act  of  Congress 
called  the  Privacy  Act  of  1974.  This  survey  is  for 
research  purposes  only  and  is  authorized  by  law  in 
Title  10  use  Sections  503  and  2358.  Thank  you  very 
much  for  your  cooperation.  Good  bye. 

[CODE  NO  ELIGIBLE  HOUSEHOLD  MEMBERS] 
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ACOMS  Annotated  Questionnaire 
Quartei^  87-3  (Apr/  May>  &  June 
Module:  Household  Screener 


87) 


i 


LEFT  INTENTIONALLY  BLANK 


i 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May.  &  June  87) 
Module :  ..  Household  Screener 


TERM7  The  information  you  have  given  us  is  confidential.  This 

survey  is  only  for  research  on  how  young  adults  make  career 
decisions  and  is  authorized  by  law  in  Title  10  USC  Sections 
503  and  2358.  Thank  you  for  your  time.  Good  bye. 

TERM8  I  have  no  further  questions  for  you  at  this  time.  The 
information  you  have  given  us  is  confidential  and  is 
protected  under  an  act  of  Congress  called  the  Privacy 
Act  of  1974.  This  survey  is  for  research  purposes  only 
and  is  authorized  by  law  in  Title  10  USC  Sections  503 
and  2358.  Thank  you  very  much  for  your  cooperation. 

Good  bye. 

TERM9  Let  me  remind  you  that  the  information  you  have  given  us 
is  confidential  and  is  protected  under  an  act  of  Congress 
called  the  Privacy  Act  of  1974.  This  survey  is  for  research 
purposes  only  and  is  authorized  by  law  in  Title  10,  USC 
Sections  503  and  2358  and  Executive  Order  9397. 

I  have  no  further  questions  for  you  at  this  time,  but  would 
you  please  stay  on  the  line  for  one  moment  while  I  check  to 
see  if  I  need  to  speak  to  anyone  else  in  your  household. 

Thank  you  very  much  for  your  cooperation.  Good  bye. 

RE INTRODUCTION  SCREENS 

SC-KNOW.  Is  there  another  household  member  at  home? 

YES  .  1  (SC-2RI) 

NO  .  2  (TERM5) 

REFUSED  .  -7 

DON'T  KNOW  .  -8 

SC-2RI.  Hello,  this  is  (YOUR  NAME) . 

I  am  calling  from  Westat,  a  research  firm  near  Washington,  D.C. 
We  are  conducting  a  study  for  the  United  States  Government  about 
people's  plans  for  the  future  and  their  reaction  to  Armed 
Forces  advertising. 
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ACOMS  Annotated  Questionnaire 
Quarter  87—3  (Apr^  May,  &  June 
Module;  Household  Screener 


87) 


END  OF  HOUSEHOLD  SCREENER  MODULE 


ACOMS  ANNOTATED  QUESTIONNAIRE 


QUARTER  87-3  (April,  May,  June  87) 


Module:  Education  -  Employment 


Quarterly  updates  indicated  by  sidebar. 


ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June  87) 
Module:  Education-Employment  : 


Screen  Name: 

SC-9 

Change 

Code 

Variables : 

Ranges : 

Order  # : 

(87-3) 

A 

RDOBMM 

01-12, -7, -8 

714 

Sub-Population ; 

Youth  for  whom  the 

screener  respondent 

only  gave  an  age  category 

[E13T024  NE  .  ] 

RDOBDD 

01-31, -7, -8 

713 

RDOBYY 

62-71, -7, -8 

715 

Sub-Population: 

Youth  with  the  month  of  birth,  reask 

question  answered 

[RDOBMM  EQ  1-12] 

Screen  Name: 

SC-10 

Change 

Code 

Variables : 

Ranges : 

Order  #: 

(87-3) 

A 

RAGE 

16-24 

716 

Sub-Population : 

Youth  with  exact  age  still  unknown 

[RDOBMM  (SC- 9)  EQ 

-7,-8,]  OR 

[RDOBDD  (SC- 9)  EQ 

-7, -8,-1]  OR 

[RDOBYY  (SC- 9)  EQ 

-7, -8,-1] 
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ACOMS  Anriotated  Questionnaire 
Quarter  87-3  (Apry  Ma,y,  &  June 
tiodule  r :  Education-fempidyiiient 


87) 


EE- INTRO.  I  have  some  questions  about  your  educational  and 
employment  experiences. 


CATI  CHECK  #EER1:  WAS  YOUTH’S  EXACT  AGE  GIVEN 

IN  SCREENER? 


YES  .  1  (CATI  CHECK  #EER3) 

NO .  2  (SC-9) 


SC- 9.  What  is  your  date  of  birth? 

MONTH  _  DAY  _  YEAR  19  _  (CATI  CHECK  #EER2) 


01  =  JANUARY 
02  =  FEBRUARY 
03  =  MARCH 
04  =  APRIL 
05  =  MAY 
06  =  JUNE 


07  =  JULY 
08  =  AUGUST 
09  SEPTEMBER 

10  =  OCTOBER 

11  =  NOVEMBER 

12  =  DECEMBER 


REFUSED  .  -7  (SC-10) 

DON'T  KNOW  .  -8  (SC-10) 


SC-10.  How  old  are  you? 


AGE  -- 

REFUSED  .  -7 

DON'T  KNOW .  -8 


Questionnaire 
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Screen  Name: 

SC- 11 

Change 

Code 

Variables : 

Ranges :  Order  # : 

(87-3) 

A 

RMILACT 

1,2, -7, -8  717 

Sub-Population : 

Youth  with  military  status  unknown 
[EMILACT  EQ  -7, -8,-1] 

Screen  Name: 

SC-llA 

Change 

Code 

Variables : 

Ranges : 

Order  #: 

(87-3) 

A 

RMILSERV 

1,2, -7, -8 

719 

Sub-Population : 

Youth  who 

have  served  in  the 

military 

[RMILACT 

(SC-11)  EQ  1] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May/  &  June  87) 
Module:  Education-Employment 


CATI  CHECK  #EER2:  IS  YOUTH  16-24  YEARS  OLD? 


YES  .  1  (CATI  CHECK  #EER3) 

NO .  2  (CATI  CHECK  #EER6,  FLAG  YOUTH 

AS  INELIGIBLE.) 


CATI  CHECK  #EER3:  IS  YOUTH  17-24? 


YES  .  1  (CATI  CHECK  #EER4) 

NO  .  2  (CATI  CHECK  #EER6) 


CATI  CHECK  #EER4:  IS  THE  YOUTH'S  MILITARY  STATUS  KNOWN? 

[EMILACT  EQ  1,2] 


YES  .  1  (CATI  CHECK  #EER6) 

NO .  2  (SC-11) 


SC-11.  Have  you  ever  been  in  active  military 

service,  the  National  Guard  or  the  Reserves? 


YES  .  1  (SC-llA,  FLAG  YOUTH  AS  INELIGIBLE.) 

NO  .  2  (CATI  CHECK  #EER5) 

REFUSED  .  -7  (CATI  CHECK  #EER5,  FLAG  YOUTH 

AS  INELIGIBLE.) 

DON'T  KNOW . . .  -8  (CATI  CHECK  #EER5,  FLAG  YOUTH 

AS  INELIGIBLE.) 


SC-llA.  Are  you  presently  serving  in  the  military? 


YES  .  1  (CATI  CHECK  #EER6,  FLAG  YOUTH 

AS  INELIGIBLE.) 

NO  .  2  (CATI  CHECK  #EER6,  FLAG  YOUTH 

AS  INELIGIBLE.) 

REFUSED  .  -7  (CATI  CHECK  #EER6,  FLAG  YOUTH 

AS  INELIGIBLE.) 

DON'T  KNOW .  -8  (CATI  CHECK  #EER6,  FLAG  YOUTH 

AS  INELIGIBLE. 
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Screen  Name: 
Variables : 
RMILWAIT 
Sub-Population : 


SC-12  Change  Code: 

Ranges:  Order  #:  (87-3)  A 

1,2, -7, -8  718 

Youth  who  have  not  served  in  the  military 
but  who  may  be  waiting  c  enter  the  service 
[EMILACT  EQ  2  AND  EMILWAIT  NE  1,2] 


Screen  Name:  SC- 19  Change  Code: 

Variables:  Ranges:  Order  #:  (87-3)  A 

RRACE  ■■  1-4, -7, -8  711 

Sub-Population:  Youth  with  race  unknown 

[ERACE  EQ  -7,-8] 
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ACOMS  Annotated  Quest ionnaire 
Quarter  87-3  (Apr,  May,  &  June 
Module:  Education-Eniployment 


87) 


CATI  CHECK  #EER5:  IS  IT  KNOWN  WHETHER  THE  YOUTH  IS  WAITING 

TO  GO  ON  ACTIVE  DUTY? 

[EMILWAIT  EQ  1,2] 


YES  .  1  (CATI  CHECK  #EER6) 

NO .  2  (SC-12) 


SC-12.  Have  you  been  accepted  for  service  in  a  branch 
of  the  Armed  Forces  and  are  now  waiting  to  go 
on  active  duty? 


YES  .  1  (CATI  CHECK  #EER6,  FLAG  YOUTH 

AS  INELIGIBLE.) 

NO  .  2  (CATI  CHECK  #EER6) 

REFUSED  .  -7  (CATI  CHECK  #EER6,  FLAG  YOUTH 

AS  INELIGIBLE.) 

DON'T  KNOW  .  -8  (CATI  CHECK  #EER6,  FLAG  YOUTH 

AS  INELIGIBLE.) 


CATI  CHECK  #EER6:  IS  THE  YOUTH’S  RACE  KNOWN? 


[ERACE  =  1-4] 

YES  .  1  (CATI  CHECK  #EER7) 

NO .  2  (SC-19) 


SC-19.  Please  tell  me  whether  you  are... 


White,^  .  1 

Black,  .  2 

Asian  or  Pacific  Islander,  or .  3 

American  Indian  or  Alaskan  Native?  . .  4 

REFUSED  .  -7 

DON'T  KNOW .  -8 


CATI  CHECK  #EER7:  IS  IT  KNOWN  IF  THE  YOUTH  IS  HISPANIC? 

[EHISP  EQ  1,2] 


YES  .  1  (CATI  CHECK  #EER8) 

NO . 2  (SC-20) 
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ACOMS  Annotated  Questionriaire 
Quarter  87-3  (Apry  May,  &  June  87) 
Module :  Educat ion-En^lOym^nt 


Screen  Name: 
Variables : 
RHISP 

Sub-Population 


SC-20  Change  Code: 

Ranges:  Order  #:  (87-3)  A 

1,2, -7, -8  712 

Youth  with  Hispanic  question  unanswered 
[EHISP  EQ  -7,-8] 


Screen  Name:  EE-2  Change  Code: 

Variables:  Ranges:  Order  #:  (87-3)  P 

YHSDIPL  1-5, -7, -8  115 

Sub-Population:  All  youth 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June  87) 
Module:  <;  Education- Employment 


SC-20.  Are  you  Hispanic? 


YES  .  1  (EE-2) 

NO  .  2  (CAT I  CHECK  #EER8) 

REFUSED  .  -7  (CAT I  CHECK  #EER8) 

DON'T  KNOW  .  -8  (CAT I  CHECK  #EER8) 


CATI  CHECK  #EER8:  IS  THE  HOUSEHOLD  IN  A  HISPANIC  CLUSTER?  | 

[HISPCLUS  EQ  1]  1 

YES  .  1  (EE-2,  FLAG  YOUTH  I 

AS  INELIGIBLE.)  I 

NO  .  2  (EE-2)  I 


EE-2.  Do  you  have  a  regular  high  school  diploma,  a  GED, 
an  ABE,  or  some  other  kind  of  certificate  of 
high  school  completion? 


REGULAR  HIGH  SCHOOL  DIPLOMA  .  1 

GED  [GENERAL  EDUCATIONAL 

DEVELOPMENT]  .  2 

ABE  [ADULT  BASIC  EDUCATION] 

CERTIFICATE  [E.G.,  CORRESPONDENCE, 

NIGHT  SCHOOL]  .  3 

SOME  OTHER  KIND  OF  CERTIFICATE  .  4 

NONE  OF  THE  ABOVE  .  5 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


I  CATI  CHECK  #SCDK1:  WHAT  DATE  IS  TODAY? 


SEPTEMBER  11  -  APRIL  30  .  1  (EE-4)  | 

MAY  1  -  SEPTEMBER  10  .  2  (EE-4A)  | 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June 
Module:  Edu cation -Employraent 


87) 


i 


Screen  Name: 
Variables ; 
YEDCUR 

Sub-Population 


EE-4 

Ranges :  Order  # : 

1,2, -7, -8  116 

All  youth 


Screen  Name: 
Variables : 
YEDENSUM 
Sub-Population : 


EE-4A  Change  Code: 

Ranges:  Order  #:  (87-3)  A 

1-4, -7, -8  722 

Youth  of  eligible  age  who  received  the 

screener  interview  during  the  summer 

[SCRNDATE  GE  870501  AND  SCRNDATE  LE  870910] 


i 
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Quarter  87-3  (Apr,  May,  &  June 
Module :  Educat idn-Eraplbyment 
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EE-4.  Are  you  currently  enrolled  in  school,  college,  a 
vocational  or  technical  program,  apprenticeship 
or  a  job  training  program? 

YES  .  1  (EE-6) 

NO  .  2  (EE-5) 

REFUSED  .  -7  (EE-5) 

DON’T  KNOW  .  -8  {EE-5) 


EE-4A.  Are  you  currently  enrolled... 


in  a  regular  day  high  school,  .  1 

in  a  4  year  college,  .  2 

in  some  other  school,  or  .  3 

not  currently  enrolled?  .  4 

REFUSED  .  -7 

DON'T  KNOW  . '  -8 


(SC-16) 

(SC-17) 

(CAT I  CHECK  #SCDK2) 
(CATI  CHECK  #SCDK2) 
(CAT I  CHECK  #SCDK2) 
(CATI  CHECK  #SCDK2) 


CATI  CHECK  #SCDK2:  WHAT  DATE  IS  TODAY? 

MAY  1  -  JUNE  30  ...  DISPLAY  WORDING: 
"(Were  you/Was  he/Was  she)  enrolled  in 
school  in  April?" 


JULY  1  -  SEPTEMBER  10  ...  DISPLAY  WORDING: 
" (Will  you  be/will  he  be/Will  she  be) 
enrolled  in  school  in  October?" 
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Screen  Name: 
Variables : 
YEDENOTH 
Sub-Population: 


SC-14B  Change  Code: 

Ranges:  Order  #:  (87-3)  A 

1,2, -7, -8  723 

Youth  of  eligible  age  who  were  not  enrolled  in 
regular  day  high  school  or  a  4  year  college  in  the 
summer 

[SCRNDATE  GE  870401  AND  SCRNDATE  LE  870910]  AND 
[EEDENSUM  (SC-14A)  NE  1,2] 


Screen  Name: 

EE-5 

Variables : 

Ranges : 

Order  #: 

YEDLASTM 

1-12 

117 

YEDLASTY 

67-87 

118 

Sub-Population : 

Youth  not  currently 
[YEDCUR  (EE- 4)  EQ  2, 

enrolled  in  school 
-7,-8] 

Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June  87) 
iMdduie:  Education-Employment 


SC-14B. (Were  you/Will  you  be)  enrolled  in  school  in  (April/October)? 


YES  .  1  (EE- 6) 

NO  .  2  (CATI  CHECK  #SCDK3) 

REFUSED  .  -7  (CATI  CHECK  #SCDK3) 

DON'T  KNOW  .  -8  (CATI  CHECK  #SCDK3) 


CATI  CHECK  #SCDK3:  Is  the  person  currently  in 

"some  other  school"? 

[EEDENSUM  (SC14A)  =  3] 

YES .  1  (CATI  CHECK  #SCDK4) 

NO .  2  (EE-5) 

CATI  CHECK  #SCDK4:  WHAT  DATE  IS  TODAY? 

SEPTEMBER  11  -  APRIL  30  ...  DISPLAY  WORDING: 
(are  you  currently/is  he  currently/ 
is  she  currently) 

MAY  1  -  JUNE  30  ...  DISPLAY  WORDING: 

(were  you/was  he/was  she) 

JULY  1  -  SEPTEMBER  10  ...  DISPLAY  WORDING: 
(will  you  be/will  he  be/will  she  be) 


EE-5 .  In  what  month  and  year  did  you  last  attend  any 
type  of  school  or  training  program? 

MONTH  YEAR  19 


[USE  THE  CATEGORIES  BELOW  FOR  MONTH.] 


1. 

JANUARY 

7. 

JULY 

2. 

FEBRUARY 

8. 

AUGUST 

3. 

MARCH 

9. 

SEPTEMBER 

4. 

APRIL 

10. 

OCTOBER 

5. 

MAY 

11. 

NOVEMBER 

6. 

JUNE 

12. 

DECEMBER 

Questionnaire 


Page  1 


Screen  Name: 
Variables : 
YEDKIND 

Sub-Population : 


EE- 6 

Ranges :  Order  # : 

1-10, -7, -8  119 

All  youth 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June 
Modu 1 e :  Educ at i on- Employment 


87) 


EE-6.  What  kind  of  school  or  training  program  (are  you  currently/ 
were  you  last/will  you  be)  enrolled  in? 


TAKING  H.S.  COURSES  IN  REGULAR 

DAY  HIGH  SCHOOL  .  1 

GED  OR  HIGH  SCHOOL  EQUIVALENCY 

PROGRAM  .  2 

ADULT  BASIC  EDUCATION  [ABE] 

[H.S.  COURSES  IN  NIGHT  SCHOOL 

OR  BY  CORRESPONDENCE]  .  3 

SKILL  DEVELOPMENT  PROGRAM 
[E.G.,  PUBLIC  EMPLOYMENT, 

JOBS,  OIC,  WIN,  CETA]  .  4 

ON  THE  JOB  TRAINING  PROGRAM .  5 

APPRENTICESHIP  PROGRAM  .  6 

VOCATIONAL,  BUSINESS  OR 

TRADE  SCHOOL  .  7 

2  YEAR  JUNIOR  OR  COMMUNITY  COLLEGE  . .  8 

4  YEAR  COLLEGE  OR  UNIVERSITY  .  9 

SOME  OTHER  SCHOOL  .  10 

REFUSED  . ^  -7 

DON'T  KNOW  .  -8 


CATI  CHECK  #EE1:  IS  RESPONDENT  CURRENTLY  ENROLLED? 

(EE-4  =  1) 


YES  .  1  (CATI  CHECK  #EE1A) 

NO  .  2  (EE-1) 


CATI  CHECK  #EE1A:  IS  RESPONDENT  IN  H.S.  OR  COLLEGE? 

(EE-6  =  1)  OR  (EE-6  =  8)  OR  (EE-6  =  9) 

H.S .  1  (EE-6A) 

COLLEGE  .  2  (EE-6B) 

JR.  COLLEGE  . .  3  (EE-6C) 

OTHER .  4  (EE-1) 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June 
Module  r  Educatlbn^Employment 


87) 


i 


Screen  Name: 
Variables : 
YEDENYRH 
Sub-Population 


EE-6A 

Ranges :  Order  # : 

9-12, -7, -8  120 

Youth  currently  enrolled  in  high  school 
[YEDKIND  (EE- 6)  EQ  1] 


Screen  Name: 
Variables : 
YEDENYRC 
Sub-Population 


EE-6B 

Ranges :  Order  # : 

1-5, -7, -8  121 

Youth  currently  enrolled  in  a  4  year  college 
[YEDKIND  (EE-6)  EQ  9] 


Screen  Name: 
Variables : 
YEDENYRJ 
Sub-Population : 


EE-6C  Change  Code: 

Ranges:  Order  #:  (87-2)  A 

1,  2, -7, -8  695 

Youth  currently  enrolled  in  a  2  year  college 
[YEDKIND  (EE- 6)  EQ  8] 


Screen  Name: 

EE-IVER 

Variables : 

Ranges : 

Order  # : 

YEDCOVER 

1,2, -7, -8 

122 

Sub-Population : 

Youth  currently  enrolled  in  high 

school  or 

in  a  2  year  college  or  in  a  4  year  college 

[YEDENYRH  (EE-6A) 

EQ  9,10,11,12] 

OR 

[YEDENYRC  (EE-6B) 

EQ  1,2, 3, 4,5]  OR 

[YEDENYRJ  (EE-6C) 

EQ  1,2] 

i 
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ACOMS  Ahnot at  ed  Que  s  t i dhna  ±re  ; 
Quartet  87-3  (Apr,  May ^  &  June 
Module:  Education-Empldynierit 


EE-6A.  (Are  you  currently/Were  you/Will  you  be)  enrolled  in  9th,  10th,  11th 
or  12th  grade? 


9TH  . 

lOTH . 

IITH . 

12TH . 

REFUSED  .  . 
DON'T  KNOW 


9  (EE-IVER) 

10  (EE-IVER) 

11  (EE-IVER) 

12  (EE-IVER) 
-7  (EE-1) 

-8  (EE-1) 


EE-6B. 


(Are  you  currently/Were  you/Will  you  be)  enrolled  in  (your/his/her) 
first,  second,  third,  fourth  or  fifth  year  of  college? 


FIRST  YEAR  [FR] .  1 

SECOND  YEAR  [SO] .  2 

THIRD  YEAR  [JR] . 3 

FOURTH  YEAR  [SR] .  4 

FIFTH  YEAR  [OF  A  5  YEAR  COLLEGE]  5 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


(EE-IVER) 

(EE-IVER) 

(EE-IVER) 

(EE-IVER) 

(EE-IVER) 

(EE-1) 

(EE-1) 


EE-6C.  (Are  you  currently/Were  you/Will  you  be)  enrolled  in  (your/his/her) 
first  or  second  year  of  junior  or  community  college? 


FIRST  YEAR 
SECOND  YEAR 
REFUSED  . . . 
DON'T  KNOW 


1  (EE-IVER) 

2  (EE-IVER) 
-7  (EE-1) 

-8  (EE-1) 


EE-IVER.  So, (you  have/he  has/she  has)  completed  and  received  credit 
for  (the)  (college  year/high  school  grade) ? 

(EE-3) 

(EE-1) 

(EE-1) 

(EE-1) 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW . -8 
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ACOMS  Annotated  Questlpnnaire 
Quarter  87-3  (Apr,  May,  &  June  87 ) 
Modu le ;■  Education-Employment 


i 


Screen  Name:  EE-1 

Variables:  Ranges:  Order  #: 

YEDLEV  07-25, -7, -8  123 

Sub-Population:  All  youth 


i 


Screen  Name: 
Variables : 
YEDCGRAD 
Sub-Population 


SC-13C  Change  Code: 

Ranges:  Order  #:  (87-3)  A 

1,2, -7, -8  724 

Youth  with  educational  level  unknown 

[YEDLEV  (EE-1)  EQ  -7,-8] 


I 
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ACOMS  Annot at ed  Que s  t i onna ire 
Quarter  S'?— 3  (Apr/  May/  &  June 
Modtle :  Educat ibn-Employment 


87) 


EE-1.  What  is  the  highest  grade  or  level  of  schooling,  that 
you  have  completed  and  received  credit  for? 


LESS  THAN  8TH  GRADE  .  07  (EE-3) 

8TH  GRADE  .  08  (EE-3) 

9TH  GRADE  .  09  (EE- 3) 

lOTH  GRADE  .  10  (EE-3) 

IITH  GRADE  .  11  (EE-3) 

12TH  GRADE  .  12  (EE-3) 

1ST  YEAR  OF  4-YEAR  COLLEGE  [FR]  .  13  (EE-3) 

2ND  YEAR  OF  4-YEAR  COLLEGE  [SO]  .  14  (EE-3) 

3RD  YEAR  OF  4- YEAR  COLLEGE  [JR]  .  15  (EE- 3) 

4TH  YEAR  OF  4-YEAR  COLLEGE  [SR]  .  16  (EE-3) 

5TH  YEAR  COLLEGE,  1ST  YEAR 

GRADUATE  OR  PROFESSIONAL  SCHOOL  -  17  (EE-3) 

2ND  YEAR  GRADUATE  OR  PROFESSIONAL 

SCHOOL  .  18  (EE- 3) 

3RD  YEAR  GRADUATE  OR  PROFESSIONAL 

SCHOOL  .  19  (EE-3) 

MORE  THAN  3  YEARS  GRADUATE  OR 

PROFESSIONAL  SCHOOL  .  20  (EE-3) 

1ST  YEAR  OF  JR  OR  COMMUNITY  COLLEGE  .  21  (EE-3) 

2ND  YEAR  OF  JR  OR  COMMUNITY  COLLEGE  .  22  (EE-3) 

1ST  YEAR  OF  VOCATIONAL,  BUSINESS, 

OR  TRADE  SCHOOL  .  23  (EE- 3) 

2ND  YEAR  OF  VOCATIONAL,  BUSINESS, 

OR  TRADE  SCHOOL  .  24  (EE- 3) 

MORE  THAN  2  YEARS  OF  VOCATIONAL, 

BUSINESS,  OR  TRADE  SCHOOL  .  25  (EE-3) 

REFUSED  .  -7  (SC-13C) 

DON'T  KNOW  .  -8  (SC-13C) 


SC-13C.  Are  you  a  college  graduate? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 
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AGOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June 
Module ;  Education-Employment 


87) 


i 


Screen  Name;  EE-3  Change  Code: 

Variables:  Ranges:  Order  #:  (87-3)  P 

YEDPLAN  01-25,-1 , -8  125 

Sub-Population:  All  youth 


i 


i 


Annotation 
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ACOMS  J^ribtated  Questiprinaire 
Quarter  87-3  (Apr,  May,  &  June  87) 
Module:  Education-^  Employment 


EE-3.  What  is  the  highest  grade  or  year  of  school  or  college 
you  plan  to  eventually  complete? 

LESS  THAN  8TH  GRADE  .  07  (CATI  CHECK  #EE2) 

8TH  GRADE  .  08  (CATI  CHECK  #EE2) 

9TH  GRADE  .  09  (CATI  CHECK  #EE2) 

lOTH  GRADE  .  10  (CATI  CHECK  #EE2) 

IITH  GRADE  .  11  (CATI  CHECK  #EE2) 

12TH  GRADE  .  12  (CATI  CHECK  #EE2) 

1ST  YEAR  OF  4-YEAR  COLLEGE  [FR]  .  13  (CATI  CHECK  #EE2) 

2ND  YEAR  OF  4-YEAR  COLLEGE  [SO]  .  14  (CATI  CHECK  #EE2) 

3RD  YEAR  OF  4-YEAR  COLLEGE  [JR]  .  15  (CATI  CHECK  #EE2) 

4TH  YEAR  OF  4 -YEAR  COLLEGE  [SR]  .  16  (CATI  CHECK  #EE2) 

5TH  YEAR  COLLEGE,  1ST  YEAR 

GRADUATE  OR  PROFESSIONAL  SCHOOL  .  17  (CATI  CHECK  #EE2) 

2ND  YEAR  GRADUATE  OR  PROFESSIONAL 

SCHOOL  .  18  (CATI  CHECK  #EE2) 

3RD  YEAR  GRADUATE  OR  PROFESSIONAL 

SCHOOL  . .  19  (CATI  CHECK  #EE2) 

MORE  THAN  3  YEARS  GRADUATE  OR 

PROFESSIONAL  SCHOOL  .  20  (CATI  CHECK  #EE2) 

1ST  YEAR  OF  JR  OR  COMMUNITY  COLLEGE  ..  21  (CATI  CHECK  #EE2) 

2ND  YEAR  OF  JR  OR  COMMUNITY  COLLEGE  ..  22  (CATI  CHECK  #EE2) 

1ST  YEAR  OF  VOCATIONAL,  BUSINESS, 

OR  TRADE  SCHOOL  .  23  (CATI  CHECK  #EE2) 

2ND  YEAR  OF  VOCATIONAL,  BUSINESS, 

OR  TRADE  SCHOOL  .  24  (CATI  CHECK  #EE2) 

MORE  THAN  2  YEARS  OF  VOCATIONAL, 

BUSINESS,  OR  TRADE  SCHOOL  .  25  (CATI  CHECK  #EE2) 

REFUSED  .  -7  (CATI  CHECK  #EE2) 

DON'T  KNOW  .  -8  (CATI  CHECK  #EE2) 


(CATI  CHECK  #EE2] 


(CATI  CHECK  #EE2) 
(CATI  CHECK  #EE2) 
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Screen  Name:  SC- 18  Change  Code: 

Variables:  Ranges:  Order  #:  (87-3)  A,  W 

RLIVADDR  1,2, -7, -8  720 

Sub-Population:  Youth  for  whom  home  address  is  unknown 

[ELIVADDR  (SC-18)  EQ  -7,-8,] 


Annotation 


Pace  1-1 


^  ACOMS  jyihot^a^ 

: : ; :  Qtiar t  e  r  87^  3  (Apr  May >  &  Juha  8  7 ) 
Module:  Education- Employ meht 


CATI  CHECK  #EER9:  IS  THE  YOUTH'S  ELIGIBILITY  QUESTIONABLE? 

[ELIGMAIN  EQ  -8] 


YES  .  1  (CATI  CHECK  #EER10) 

NO  .  2  (CATI  CHECK  #EE2A) 


CATI  CHECK  #EER10:  IS  THE  YOUTH  A  COLLEGE  GRADUATE? 

[YEDLEV  EQ  16,17,18,19,20  OR 
YEDCGRAD  EQ  1,-7, -8] 


YES  .  1  (CATI  CHECK  #EER11, 

FLAG  YOUTH  AS  INELIGIBLE.) 

NO  .  2  (CATI  CHECK  #EER11) 


CATI  CHECK  #EER11:  IS  IT  KNOWN  IF  THE  YOUTH  IS  LIVING 

AT  THE  ADDRESS  OF  THE  PHONE? 
[ELIVADDR  (SC-18)  EQ  1,2] 


YES  .  1  (CATI  CHECK  #EER13) 

NO . 2  (SC-18) 


SC-18.  Are  you  living  at  this  address? 

[IF  RESPONSE  IS  "NO",  PROBE:  Are  you  actually 
a  household  member  and  living  temporarily  away 
from  home?  IF  SO,  CODE  "YES".] 


YES  .  1  (CATI  CHECK  #EER15) 

NO  .  2  (CATI  CHECK  #EER12) 

REFUSED  .  -7  (CATI  CHECK  #EER15, 

FLAG  YOUTH  AS  INELIGIBLE.) 

DON’T  KNOW  .  -8  (CATI  CHECK  #EER15, 

FLAG  YOUTH  AS  INELIGIBLE.) 


CATI  CHECK  #EER12;  IS  YOUTH  CURRENTLY  IN  SCHOOL? 

[EE-4  EQ  1,-7, -8] 


YES  .  1  (SC-18A) 

NO  .  2  (CATI  CHECK  #EER15) 
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r 


K. 


ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May ;  &  June  87) 
Module  i"  Educat  i  on-Emp  I  oyment 


i 


Screen  Name: 
Variables : 
RLIVDORM 
Sub-Population : 


SC-18A  Change  Code: 

Ranges:  Order  #:  (87-3)  A 

1,2, -7, -8  721 

Youth  who  live  away  from  home  who  may  or  may  not  be 
living  in  a  college  dormitory 
[ELIVADDR  (SC-18)  EQ  -7,-8  AND 
RLIVADDR  (SC-18)  EQ  2  AND 
YEDCUR  (EE-4)  EQ  1,-7, -8]  OR 
[ELIVADDR  (SC- 18  EQ  2  AND 
YEDCUR  (EE-4)  EQ  1,-7, -8  AND 
ELIVDORM  (SC-18A)  EQ  -7, -8,-1] 


i 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,:  &  June  87) 
Module:  Education-Empioyinent 


SC-18A.  Are  you  living  in  undergraduate  student  housing? 


[That  is,  undergraduate  housing  that  is  owned,  leased 
or  sponsored  by  the  school  you  are  attending?] 


YES  .  1  (CATI  CHECK  #EER15) 

NO  .  2  (CATI  CHECK  #EER15, 

FLAG  YOUTH  AS  INELIGIBLE.) 

REFUSED  .  -7  (CATI  CHECK  #EER15, 

■  FLAG  YOUTH  AS  INELIGIBLE.) 

DON'T  KNOW  .  -8  (CATI  CHECK  #EER15, 

FLAG  YOUTH  AS  INELIGIBLE.) 


CATI  CHECK  #EER13:  DOES  THE  YOUTH  LIVE  AWAY  FROM  HOME? 

[ELIVADDR  (SC-18)  EQ  2] 


YES  .  1  (CATI  CHECK  #EER14) 

NO  .  2  (CATI  CHECK  #EER15) 


CATI  CHECK  #EER14:  IS  IT  KNOWN  IF  THE  YOUTH  LIVES 

IN  STUDENT  HOUSING? 

[SC-18A  EQ  1,2] 


YES  .  1  (CATI  CHECK  #EER15) 

NO .  2  (SC-18A) 


CATI  CHECK  #EER15:  IS  THE  YOUTH  ELIGIBLE  FOR  THE 

MAIN  INTERVIEW? 

YES  .  1  (CATI  CHECK  #EE2A) 

NO .  2  (TERMINATION) 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June 
Moduli :  Education-Employment 


87) 


i 


Screen  Name: 
Variables : 
YNUMLET 

Sub-Population 


EE-7 

Ranges:  Order  #: 

1,2, 3, -7, -8  127 

Youth  who  have  completed  more  than  8  years 
of  school 

[YEDLEV  (EE-1)  GT  8]  OR  [YEDLEV  EQ  -7,-8] 


YEDGRADE  1-7, -7, -8  128 

Sub-Population:  Youth  who  have  completed  more  than  8  years 

of  school,  whose  school  used  letter  or 
number  grades 
[YNUMLET  (EE-7)  EQ  1,2] 


i 


Screen  Name: 

EE-9  12 

Change 

Code 

Variables : 
YEDELALG 

Ranges:  Order  #: 

1,2, 3, -7, -8  129 

(87-2) 

R 

Sub-Population : 

Youth  who  have  completed  more  than 
of  school 

[YEDLEV  (EE-1)  GT  8]  OR 

8  years 

[YEDLEV  EQ  -7,-8] 

i 


Annotation 
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^ACOMS  Arinotat ed  Que stionna ire 
I  May,  &  June  87) 

.  Modxile :  Edxicat ion-EmpIoyment 


J 


CATI  CHECK  #EE2A:  HAS  RESPONDENT  COMPLETED  AT  LEAST  THE 

EIGHTH  GRADE  OF  SCHOOL? 

[EE-1  >  8  OR  EE-1  =  -7,-8] 


YES  .  1  (EE-7) 

NO .  2  (EE-16) 


EE-7.  (Does/Did)  your  school  use  letter  or  number  grades? 

1 
2 

3  (EE-9_12) 

7  (EE-9_12) 

8  (EE-9_12) 

[IF  LETTER  ASK  LETTER,  IF  NUMBER  ASK  NUMBER] 


LETTER  . . . 
NUMBER  . . . 
NEITHER  . . 
REFUSED  . . 
DON'T  KNOW 


What  grades  (do/did)  you  usually  get  in  s.chool? 
(Are/Were)  they... 


mostly  A's  90-100  .  1 

mostly  A's  &  B's  85-89  .  2 

mostly  B's  80-84  .  3 

mostly  B's  &  C's  75-79  .  4 

mostly  C's  70-74  .  5 

mostly  C's  &  D's  65-69  .  6 

mostly  D's  &  F's  64  or  below .  7 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


EE-9_12.  Now  I  have  a  list  of  high  school  mathematics  and  technical 
courses.  As  I  read  each  one,  please  tell  me  whether  you 
have  taken  or  plan  to  take  that  course  in  regular  high 
school . 

Elementary  algebra? 


TAKEN  OR  CURRENTLY  TAKING  .  1 

PLAN  TO  TAKE  .  2 

NOT  TAKEN  AND  NOT  PLANNING  TO  .  3 

REFUSED  .' .  -7 

DON'T  KNOW  . -8 
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ACOMS; Annotated  Questionnaire 
Quarter  87-^3  (Apr,  May ,  &  June 
Module :  Educat lon-Etaployment 


I 


Screen  Name: 

EE-9  12 

Change 

Code 

Variables : 

Ranges : 

Order 

#: 

(87-2) 

R 

YEDGEOM 

1,2, 3, -7, -8 

130 

Sub-Population: 

Youth  who  have 

completed  i 

more 

then 

8 

years 

of  school 

[YEDLEV  (EE-1) 

GT  8]  OR 

[YEDLEV  EQ  -7,- 

-8] 

Screen  Name: 

EE-9  12 

Change 

Code 

Variables : 

Ranges : 

Order 

#: 

(87-2) 

R 

YEDINALG 

1,2, 3, -7, -8 

131 

Sub-Population ; 

Youth  who  have 

completed 

more 

than 

8 

years 

of  school 

[YEDLEV  (EE-1) 

GT  8]  OR 

[YEDLEV  EQ  -7,' 

-8] 

Screen  Name : 

EE-9  12 

Change 

Code 

Variables : 

Ranges : 

Order 

#: 

(87-2) 

R 

YEDTRIG 

1,2, 3, -7, -8 

132 

Sub-Population : 

Youth  who  have 

completed  : 

more 

than 

8 

years 

of  school 

[YEDLEV  (EE-1) 

GT  8]  OR 

[YEDLEV  EQ  -7,- 

-8] 

Screen  Name:  DE-36  Change  Code: 

Variables:  Ranges:  Order  #:  (87-2)  S 

YDROTCEV  1,2, -7, -8  582  (87-3)  L 

Sub-Population:  All  youth 


Annotation 
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ACOMS  Arino t  at  ed  Qde  s  t  i  onna  i  re 


Quarter 

Module: 


87-3  (Apr,  May,  &  June  87) 
Education-Employment 


EE-9  12.  Plane  geometry? 


TAKEN  OR  CURRENTLY  TAKING  .  1 

PLAN  TO  TAKE  .  2 

NOT  TAKEN  AND  NOT  PLANNING  TO  .  3 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


EE-9  12.  Intermediate  algebra? 


TAKEN  OR  CURRENTLY  TAKING  .  1 

PLAN  TO  TAKE  .  2 

NOT  TAKEN  AND  NOT  PLANNING  TO  .  3 

REFUSED  .  -7 

DON’T  KNOW  . -8 


EE-9  12.  Trigonometry? 


TAKEN  OR  CURRENTLY  TAKING . 1 

PLAN  TO  TAKE  .  2 

NOT  TAKEN  AND  NOT  PLANNING  TO  .  3 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


DE-36.  Did  you  ever  participate  in  a  Reserve  Officer's 
Training  Corps  [ROTC]  course? 


YES  . 

NO . 

REFUSED  . . 
DON'T  KNOW 


1  (DE-37) 

2  (EE-16) 

-7  (EE-16) 

-8  (EE-16) 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May>  &  June  87) 
Module :  Educat ion-Bmployment 


I 


Screen  Name : 

DE-37 

Change 

Code 

Variables : 

Ranges : 

Order  #: 

(87-3) 

L 

YDROTCJS 

1,2, -7, -8 

583 

Sub-Population : 

Youth  who 

have  participated  in 

a  ROTC  course 

[YDROTCEV 

(DE-36) 

EQ  1] 

Screen  Name: 

DE-38 

Change 

Code 

Variables : 

Ranges : 

Order  #: 

(87-3) 

L 

YDROTCBR 

1-3, -7, -8 

584 

Sub-Population : 

Youth  who 

have  participated  in 

a  ROTC 

course  in 

college 

[YDROTCJS 

(DE-37) 

EQ  2] 

Screen  Name: 

EE- 16 

Change 

Code 

Variables : 

Ranges : 

Order  # : 

(87-3) 

P 

YEMPCUR 

1,2, -7, -8 

133 

Sub-Population : 

All  youth 

Screen  Name:., 

EE-17 

Variables : 

Ranges : 

Order  # : 

YEMPLOOK 

1,2, -7, -8 

134 

Sub-Population : 

Youth  not 

currently  employed 

[YEMPCUR 

(EE-16) 

EQ  2, -7, -8] 

_ 

i 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quairter  &7-3  (Apr^  May,  &  June 
Modu i e i  Educ at i on- Employment 


87) 


DE-37.  Was  that  Junior  ROTC  in  high  school  or 
Senior  ROTC  in  college? 


JUNIOR  [IN  HIGH  SCHOOL]  .  1  (EE-16) 

SENIOR  [IN  COLLEGE]  .  2  (DE-38) 

REFUSED  .  -7  (EE-16) 

DON'T  KNOW  .  -8  (EE-16) 


DE-38.  Was  that  Army  ROTC,  Air  Force  ROTC,  or  Navy  ROTC? 


ARMY  .  1 

AIR  FORCE  .  2 

NAVY  .  3 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


EE-16.  Are  you  currently  employed  either  full-time  or 
part-time? 


YES  . 

NO  . 

REFUSED  . . 
DON'T  KNOW 


1  (EE-19) 

2  (EE-17) 

-7  (EE-17) 

-8  (EE-17) 


EE-17.  Are  you  looking  for  work  now? 


•YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


Questionnaire 
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ACOMS  Annotated  Questlonnaiire: 
Quarter  87-3  (Apr,  May >  &  June 
Module :  Education-iEmEjioyment 


87) 


i 


Screen  Name:  EE-19 

Variables:  Ranges:  Order  #: 

YEMPHOUR  0,1-85, -7, -8  135 

Sub-Population:  All  youth 


Screen  Name: 
Variables : 
YEMPEVER 
Sub-Population 


EE-20 

Ranges:  Order  #: 

1,2, -7, -8  139 

Youth  who  do/did  not  work  full  time 
[YEMPHOUR  GE  1  AND  YEMPHOUR  LT  35]  OR 
[YEMPHOUR  EQ  -7,-8] 


Screen  Name: 
Variables : 
YEMPEASY 
Sub-Population : 


EE- 2  4 
Ranges : 
1-4, -7, -8 
All  youth 


Order  #: 
140 


I 


Annotation 
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ACOMS  Annot  at  ed  Que  st i onna i re 
Quarter  87-3  (Apr,  May,  &  June 
Module :  Education- Employment 


87) 


EE-19.  How  many  hours  per  week  (do/did)  you  usually  work 
at  your  (main/last)  job? 

[ENTER  0  FOR  NEVER  HAD  A  JOB] 

HOURS  WORKED  . .  (CATI  CHECK  #EE3) 

NEVER  HAD  A  JOB  .  0  (EE-24) 

REFUSED  .  -7  (EE-20) 

DON’T  KNOW  .  -8  (EE-20) 


CATI  CHECK  #EE3;  DID/DOES  YOUTH  WORK  FULL  TIME? 

[EE-19  >  34] 


YES  .  1  (EE-24) 

NO  .  2  (EE-20) 


EE-20.  Have  you  ever  held  a  full-time  job? 

[MORE  THAN  34  HOURS  PER  WEEK] 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


EE-24.  How  easy  or  difficult  is  it  for  someone  your  age  to  get 
a  full-time  job  in  your  community?  Is  it.... 


almost  impossible,  .  1 

very  difficult,  .  2 

somewhat  difficult,  or  .  3 

not  difficult  at  all?  .  4 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


[GO  TO  INTENTIONS  &  PROPENSITY  MODULE] 


Questionnaire 
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END  OF  EDUCATION-EMPLOYMENT  MODULE 

I 


ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-3  (April,  May,  June  87) 


Module:  Intentions  or  Propensity 


No  updates  this  quarter. 


(f^ACOMS  Annotated  Questionnaire  ^ 

Quarter 

87-3  (Apr,  May,  &  June  87) 

Module: 

Intentions-Propensity 

%  . 

■  J 

END  OF  INTENTIONS-PROPENSITY  MODULE 


ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-3  (April,  May,  June  87) 


Module:  Behaviors 


Quarterly  updates  indicated  by  sidebar. 


ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June 
Module:  Behaviors 


87) 


Screen  Name: 

BE-IA 

Variables ; 

Ranges : 

Order  #: 

YBAEVREC 

1,2, -7, -8 

176 

Sub-Population: 

All  youth 

Screen  Name: 

BE-1 

Variables : 

Ranges : 

Order  #: 

YBATALK 

1,2, -7, -8 

177 

Sub-Population : 

All  youth 

Screen  Name: 

BE- 2 

Variables : 

Ranges : 

Order  # : 

YBAFREN 

1,2, -7, -8 

178 

YBAMOM 

1,2, -7, -8 

179 

YBADAD 

1,2, -7, -8 

180 

YBASIB 

1,2, -7, -8 

181 

YBAREL 

1,2, -7, -8 

182 

YBASPOU 

1,2, -7, -8 

183 

YBATEAC 

1,2, -7, -8 

184 

YBACOUN 

1 

1 

00 

185 

YBAREC 

1 

1 

00 

186 

YBACOW 

1,2, -7, -8 

187 

YBABOSS 

00 

1 

1 

CM 

188 

YBAOTH 

1,2, -7, -8 

189 

Sub-Population : 

Youth  who  have  talked  with  someone  about 
joining  the  Army 
[YBATALK  (BE-1)  EQ  1] 

Annotation 


Page  3-1 


BE-IA.  Have  you  ever  talked  with  any  military  recruiter  to 
get  information  about  the  military? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW .  -8 


BE-1. 


In  the  past  six  months,  have  you  talked  with  anyone 
about  possibly  joining  the  Army? 


YES  . 

NO . 

REFUSED  . . 
DON'T  KNOW 


1  (BE-2) 

2  (BE-10) 

-7  (BE-10) 

-8  (BE-10) 


BE-2 .  With  whom  have  you  talked? 

[RECORD  ALL  THAT  APPLY.  ENTER  CTRL/P  TO  EXIT.] 


FRIENDS  .  01 

MOTHER  .  02 

FATHER  .  03 

A  BROTHER  OR  SISTER .  04 

SOME  OTHER  RELATIVE  .  05 

BOY/GIRL  FRIEND  OR  SPOUSE  .  06 

A  TEACHER . 07 

A  COUNSELOR  AT  SCHOOL  . ^  08 

A  RECRUITER  .  09 

CO-WORKER .  10 

.EMPLOYER  ...' .  11 

OTHERS  .  12 

REFUSED  . -7 

DON'T  KNOW  .  -8 


CATI  CHECK  #BE1:  WERE  FRIENDS  MENTIONED? 

[BE-2  =  01] 


YES  .  1  (BE-3) 

NO  .  2  .(CATI  CHECK  #BE2) 
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ACOMS  Annotated  Questxbnndire  ' 
Ouarter  87-3  (Apr >  May,  &  June 
Moduli:  Behaviors 


Screen  Name: 
Variables : 
YBAFRSCH 
Sub-Population 


BE-3 

Ranges :  Order  # : 

1,2, -7, -8  190 

Youth  who  have  talked  with  friends  about 
joining  the  Army 
[YBAFREN  (BE-2)  EQ  1] 


Screen  Name: 

BE-4 

Variables : 

Ranges : 

Order  # : 

YBAFREMP 

1,2, -7, -8 

191 

Sub-Population : 

Youth  who  have  talked  with  .friends  about 
joining  the  Army 

- 

[YBAFREN  (BE-2)  EQ 

1] 

Screen  Name: 
Variables : 
YBAFRMIL 
Sub-Population: 


BE-5 

Ranges :  Order  # : 

1,2, -7, -8  193 

Youth  who  have  talked  with  friends  about 
joining  the  Army 
[YBAFREN  (BE-2)  EQ  1] 


Screen  Name: 

Variables: 

YBAFRAR 

Sub-Population : 


BE- 6 

Ranges :  Order  # : 

1,2, -7, -8  194 

Youth  who  have  talked  with  friends  in  service 
about  joining  the  Army 
[YBAFRMIL  (BE-5)  EQ  1] 


Annotation 
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ACOMS  Annotated  Que s t ionna ire 
Quarter  87-3  (Apr,  May,  &  June 
^dociu  ie  tv  Behavi  ors 


87) 


BE-3.  You  mentioned  talking  with  friends.  Were  these 
friends  from  school? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW .  -8 


BE-4.  Were  these  friends  at  work? 


YES  .  1 

NO  . 2 

REFUSED  .  -7 

DON’T  KNOW .  -8 


BE-5.  Were  these  friends  in  the  service? 


YES  .  1  (BE- 6) 

NO  .  2  (CAT  I  CHECK  #BE2) 

REFUSED  .  -7  (CATI  CHECK  #BE2) 

DON’T  KNOW . -8  (CATI  CHECK  #BE2) 


BE-6.  Were  these  friends  in  the  Army? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON’T  KNOW .  -8 


Questionnaire 
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ACOMS  Annotated  Questionriaire 
Quarter  87-3  (Apr,  May,  &  June  87) 
Mbduie ;  Behaviors 

'  . _ J 


Screen  Name: 
Variables : 
YBMREC 

Sub-Population: 


BE-7 

Ranges :  Order  # : 

1,2, -7, -8  195 

Youth  who  have  talked  with  someone  about 
joining  the  Army,  but  who  did  not  mention 
a  recruiter 

[YBATALK  (BE-1) , EQ  1  AND 
YBAREC  (BE-2)  EQ  2, -7, -8] 


Screen  Name: 

BE-8 

Variables : 

Ranges : 

Order  #: 

YBMRECAR 

1,2, -7, -8 

196 

YBMRECAF 

1,2, -7, -8 

197 

YBMRECNA 

1,2, -7, -8 

198 

YBMRECMC 

1,2, -7, -8 

199 

Sub-Population: 

Youth  who  have 

talked  with  a  recruiter 

about  joining 

the 

Army 

[YBAREC  (BE-2) 

EQ 

1]  OR 

[YBMREC  (BE-7) 

EQ 

1] 
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ACOMS  Annotated  Quest ionna ire 
Quarter  87-3  (Apr,  May,  &  June 
Modu 1 e :  Behaviors 


87) 


CATI  CHECK  #BE2:  WAS  RECRUITER  MENTIONED? 

[BE-2  =  09] 


YES  .  1  (BE-8) 

NO  .  2  (BE-7) 


BE-7 .  In  the  past  six  months,  have  you  talked  to  an 
Armed  Forces  recruiter  about  military  service? 


YES  . 

NO . 

REFUSED  . . 
DON'T  KNOW 


1  (BE-8) 

2  (BE-10) 

-7  (BE-10) 

-8  (BE-10) 


BE-8.  Was  the  recruiter  you  spoke  with  an... 


YES 

NO 

REF 

DK 

Army  recruiter?  . 

>  •  «  •  •  X 

(BE-8A) 

2 

-7 

-8 

Air  Force  recruiter? 

•  •  •  •  1 

(BE-10) 

2 

-7 

-8 

Navy  recruiter?  . 

....  1 

(BE-10) 

2 

-7 

-8 

Marine  recruiter?  . . . 

1 

(BE-10) 

2 

-7 

-8 

Questionnaire 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June 
Module;  Behavidrs 


87) 


Screen  Name: 

BE- 8  A 

Variables : 

Ranges ; 

Order  # : 

YBACONT 

1-6, -7, -8 

200 

Sub-Population : 

Youth  who 
recruiter 

have  talked  with  an  Army 

[YBMRECAR 

(BE-8)  EQ  1] 

Screen  Name: 

BE-8B 

Variables : 

Ranges : 

Order  # : 

YBATALKl 

1-6, -7, -8 

201 

Sub-Population : 

Youth  who 
recruiter 

have  talked  with  an  Army 

[YBMRECAR 

(BE-8)  EQ  1] 
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ACOMS  Annot^atied  Questionnaire 


Quarter  87-3  (Apr,  May,  &  June  87) 
Module:  Behaviors 


BE-8A.  How  did  you  have  your  first  contact  with  the  Army  recruiter? 


[READ  ALI,  RESPONSE  CATEGORIES  BEFORE  CODING  THE  ANSWER. ] 


Did  you  contact  the  Army 
recruiter  on  the  advice 

of  another  Service  recruiter,  .  1 

did  you  contact  the  Army 

recruiter  first,  .  2 

were  you  contacted  by  the  Army 

recruiter  first,  .  3 

were  you  with  a  friend  with 


whom  the  recruiter  was  meeting,  ...  4 

did  you  contact  an  Army 
recruiter  through  a  U.S.  Army 
Reserve  or  National  Guard 


unit  or  member,  or  .  5 

was  your  first  contact  by 

some  other  way?  .  6 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


BE-8B.  Under  what  circumstances  did  you  first  talk  with  an  Army 
recruiter?  Did  you  talk... 


-by  telephone,  .  1 

at  a  recruiting  station,  .  2 

at  a  job  fair,  .  3 

at  school,  .  4 

at  an  Army  Reserve  unit,  or .  5 

some  other  way?  .  6 

REFUSED  .  -7 

DON'T  KNOW  .  -8 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June  87) 
Module;  Behaviors 

_ _ _ y 


Screen  Name:  BE-10 

Variables:  Ranges:  Order  #: 

YBAGIFT  1,2, -7,-8  202 

Sub-Population;  All  youth 


Screen  Name:  BE-11  Change  Code: 

Variables;  Ranges:  Order  #:  (87-3)  W 

YBAVISIT  1,2, -7, -8  203 

Sub-Population;  All  youth 


Screen  Name;  BE-12A  Change  Code: 

Variables:  Ranges:  Order  #:  (87-3)  A 

YBATEEVR  1,2, -7, -8  725 

Sub-Population:  All  youth 


Screen  Name: 

BE-12 

Change  Code: 

Variables : 

Ranges : 

Order  # : 

(87-3)  P,  S 

YBATEST 

1,2, -7, -8 

204 

Sub-Population : 

Youth  who 

have  ever  taken  an  Army 

test 

[YBATEEVR 

(BE-12A)  EQ  1,-7, -8] 

Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87— 3  (Apr,  May,  &  June  87) 

Module :  Behaviors 

BE-10.  In  the  past  six  months,  have  you  responded  to  an  Army 

ad  by  calling  a  toll-free  number  or  sending  for  a  gift? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW . -8 


BE-11.  In  the  past  six  months,  have  you  visited  an 
Army  recruiting  station? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW . -8 


BE-12A.  Have  you  ever  taken  a  written  test  used  for  the 
Army,  such  as  the  Armed  Services  Vocational 
Aptitude  Battery? 


YES  .  1  (BE12) 

NO  .  2  (CATI  CHECK  #BE3) 

REFUSED  .  -7  (BE12) 

DON'T  KNOW . -8  (BE12) 


BE-12.  In  the  past  six  months,  have  you  taken  a  written  test 

used  for  the  Army,  such  as  the  Armed  Services  Vocational 
Aptitude  Battery? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW .  -8 


CATI  CHECK  #BE3:  IS  RESPONDENT  CURRENTLY  IN  COLLEGE  OR  | 

HAS  RESPONDENT  EVER  BEEN  IN  COLLEGE?  | 
[EE-6  =  8  OR  9]  I 


YES  .  1  (CATI  CHECK  #BE4) 

NO  .  2  (BE-16) 


Questionnaire 


Page  3-5 


Screen  Name:  BE-16 

Variables:  Ranges:  Order  #: 

YBCTHOT  1,2, -7, -8  205 

Sub-Population:  Screener  respondents  not  currently  enrolled 

in  college  and  youth,  who  were  not  screener 
respondents,  who  are  not  currently  enrolled 
in  college  or  were  not  last  enrolled 
in  college 

[YUTHNUM  EQ  01  AND  EEDENTYP  (SC-15)  NE  8,9]  OR 
[YUTHNUM  NE  01  AND  YEDKIND  (EE-6)  NE  8,9] 


Screen  Name:  BE-17 

Variables:  Ranges:  Order  #: 

YBCTALK  1,2, -7, -8  206 

Sub-Population:  Youth  who  have  thought  of  going  to  college 

[YBCTHOT  (BE-16)  EQ  1,-7,-, 8] 


Screen  Name;  BE-18 


Variables : 

Ranges : 

Order  #: 

YBCFREN 

1,2, -7, -8 

207 

YBCMOM 

1,2, -7, -8 

208 

YBCDAD 

1,2, -7, -8 

209 

YBCSIB 

1,2, -7, -8 

210 

YBCREL 

1,2, -7, -8 

211 

YBCSPOU 

1,2, -7, -8 

212 

YBCTEAC 

1,2, -7, -8 

213 

YBCCOUN 

1,2, -7, -8 

214 

YBCREC 

1,2, -7, -8 

215 

YBCCOW 

1,2, -7, -8 

216 

YBCBOSS 

1,2, -7, -8 

217 

YBCOTH 

1,2, -7, -8 

218 

Sub-Population:  Youth  who  have  talked  to  someone  about  going 

to  college 

[YBCTALK  (BE-17)  EQ  1] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June  87) 
Module;  Behaviors 
_ _ _ 


J 


BE-16.  In  the  past  six  months,  have  you  given  any  thought 
to  going  to  college? 


YES  .  1  (BE-17) 

NO  .  2  (CATI  CHECK  #BE4) 

REFUSED  .  -7  (BE-17) 

DON'T  KNOW . -8  (BE-17) 


BE-17.  In  the  past  six  months,  have  you  talked  to  anyone 
about  going  to  college? 

YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW . -8 


BE-18.  With  whom  have  you  talked? 

[RECORD  ALL  THAT  APPLY.  ENTER  CTRL/P  TO  EXIT.] 

FRIENDS  . 

MOTHER  . 

FATHER  . 

A  BROTHER  OR  SISTER  . 

SOME  OTHER  RELATIVE  . 

'BOY/GIRL  FRIEND  OR  SPOUSE 

A  TEACHER  . 

A  COUNSELOR  AT  SCHOOL  . . . 

A  RECRUITER  . 

CO-WORKER  . 

EMPLOYER  . 

OTHERS  . 

REFUSED  . 

DON'T  KNOW  . 


01 

02 

03 

04 

05 

06 

07 

08 

09 

10 

11 

12 

-7 

-8 


(BE-18) 

(BE-21) 

(BE-21) 

(BE-21) 
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ACOMS  Annotated  Queistionnaire 
Quarter  87-3  (Apr &  June 
Module:  Behaviors 


87) 


i 


Screen  Name: 

BE- 19 

Variables : 

Ranges : 

Order  # : 

YBCACF 

1,2, -7, -8 

219 

YBCGI 

1,2, -7, -8 

220 

YBCROTC 

1,2, -7, -8 

221 

YBCVEAP 

1,2, -7, -8 

222 

Sub-Population : 

Youth  who  have  talked  to  someone  about  going 
to  college 

[YBCTALK  (BE-17)  EQ  1] 

Screen  Name: 

BE-21A 

Change  Code 

Variables : 

Ranges : 

Order  #: 

(87-3)  A 

YBCTEEVR 

1,2, -7, -8 

726 

Sub-Population: 

Youth  who 

have  thought  of  going  to 

college 

[YBCTHOT 

(BE-16)  EQ  1,-7, -8] 

Screen  Name: 
Variables : 
YBCTEST 

Sub-Population : 

BE-21 

Ranges : 

1,2, -7, -8 

Youth  who  have  ever 
admissions  test 
[YBCTEEVR  (BE-21 A)  ] 

Order  # : 

223 

taken  a  college 

EQ  1,-7, -8] 

Change 

(87-3) 

Code 

P,  s 

Screen  Name-:-- 

BE-24A 

Change 

Code 

Variables : 

Ranges : 

Order  # : 

(87-3) 

A 

YBCAPEVR 

1,2, -7, -8 

727 

Sub-Population : 

Youth  who  have  thought  of  going  to 

college 

[YBCTHOT  (BE-16)  EQ 

l,-7,-8] 

Screen  Name: 

BE-24 

Change 

Code 

Variables : 

Ranges : 

Order  # : 

(87-3) 

P, 

S 

YBCAPPL 

1,2, -7, -8 

224 

Sub-Population : 

Youth  who  have  ever 

submitted  a 

college  application 

[YBCAPEVR  (BE-24A)  EQ  1,-7, -8] 

i 


i 


Annotation 
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I 

BE-19.  Have  they  talked  to  you  about... 


YES 

NO 

REF 

DK 

the  Army  College  Fund . . 

1 

2 

-7 

-8 

the  GI  Bill  . . 

1 

2 

-7 

-8 

R.O.T.C.  Scholarships  . . 

1 

2 

-7 

-8 

VEAP  [Veterans  Educational 
Assistance  Package]  . . 

1 

2 

-7 

-8 

AGOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June  87) 
Module:  Behaviors 

V  _  J 


BE-21A.  Have  you  ever  taken  any  college  admissions  test, 
for  example,  the  PSAT,  SAT,  or  ACT? 


YES  . 

NO . 

REFUSED  . . 
DON'T  KNOW 


1  (BE21) 

2  (BE24A) 

-7  (BE21) 

-8  (BE21) 


BE-21.  In  the  past  six  months,  have  you  taken  any  college 

admissions  tests  for  example,  the  PSAT,  SAT, -or  ACT? 


YES  .  1 

NO  .  2 

ElEFUSED  .  -7 

DON’T  KNOW . -8 


BE-24A.  Have  you  ever  submitted  a  college  application? 


YES  .  1  (BE24) 

NO  .  2  (CAT I  CHECK  #BE4) 

REFUSED  .  -7  (BE24) 

DON'T  KNOW .  -8  (BE24) 


BE-24.  In  the  past  six  months,  have  you  submitted  a 
college  application? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


Questionnaire 
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r 


ACOMS  Annotated  Questionnaire 
Quarter  87-3  (i>^r/  May,:  &  June  87 ) 
Modulei-':r Behaviors  " 


i 


Screen  Name : 

BE-25 

Variables : 

Ranges : 

Order  #: 

YBWTHOT 

1,2, -7, -8 

225 

Sub-Population : 

Youth  not 

currently  employed 

full  time 

[YEMPCUR 

(EE-16)  EQ  2, -7, -8] 

OR 

[YEMPHOUR 

(EE-19)  LT  35] 

i 


Screen  Name:^ 
Variables : 
YBWTALK 

Sub-Population 


BE-26 

Ranges :  Order  # ; 

1,2, -7, -8  226 

Youth  not  currently  employed  full  time  who 
have  thought  of  getting  a  full-time  civilian 
job 

[YBWTHOT  (BE-25)  EQ  1,-7, -8] 


Annotation 
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CATI  CHECK  #BE4:  IS  YOUTH  CURRENTLY  EMPLOYED  FULL-TIME? 

[EE-16  =  1  AND  EE-19  >34] 

YES  .  1  (SOCIAL  INFLUENCE 

MODULE) 

NO  .  2  (BE-25) 


BE-25,  In  the  past  six  months,  have  you  given  any  thought 
to  getting  a  full-time  civilian  job? 

YES  .  1  (BE-26) 

NO  .  2  (SOCIAL  INFLUENCE  MODULE) 

REFUSED  .  -7  (BE-26) 

DON'T  KNOW . -8  (BE-26) 


BE-26. 


In  the  past  six  months,  have  you  spoken  with  anyone 
about-.- getting  a  full-time  civilian  job? 


YES  . 

NO . 

REFUSED  . . 
DON'T  KNOW 


1  (BE-27) 

2  (BE-31) 

-7  (BE-31) 

-8  (BE-31) 


Questionnaire 
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ACOMS  Annotated  Qwest ionnaire 
Quarter  87-3  (Apr,  May,  &  June 
Module:  Behaviors 


87) 


i 


Screen  Name: 

BE-27 

Variables : 

Ranges : 

Order  # : 

YBWFREN 

1,2, -7, -8 

227 

YBWMOM 

1,2, -7, -8 

228 

YBWDAD 

1,2, -7, -8 

229 

YBWSIB 

1,2, -7, -8 

230 

YBWREL 

1,2, -7, -8 

231 

YBWSPOU 

1,2, -7, -8 

232 

YBWTEAC 

1 

1 

00 

233 

YBWCOUN 

1,2, -7, -8 

234 

YBWREC 

1 

1 

00 

235 

YBWCOW 

1,2, -7, -8 

236 

YBWBOSS 

1,2, -7, -8 

237 

YBWOTH 

1,2, -7, -8 

238 

Sub-Population : 

Youth  not  currently 

employed 

full  time  who 

have  thought  of  getting  a  full-time  civilian 

job  and  who  have  spoken  with 

someone  about 

getting  a  full-time 

job 

[YBWTALK  (BE-26)  EQ 

1] 

Screen  Name: 

BE-31 

Variables : 

Ranges : 

Order  # : 

YBWVISIT 

1,2, -7, -8 

239 

Sub-Population : 

Youth  not  currently 

employed 

full  time  who 

have  thought  of  getting  a  full-time  civilian 

job 

[YBWTHOT  (BE-25)  EQ 

1,-7, -8] 

Screen  Name: 

BE-32 

Variables : 

Ranges :  Order  # : 

YBWAPPL 

1,2, -7, -8  240 

Sub-Population : 

Youth  not  currently  employed  full  time  who 
have  thought  of  getting  a  full-time  civilian 

job 

[YBWTHOT  (BE-25)  EQ  1,-7, -8] 

i 
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AGOMS  Anriotiated  Quest ionnaire  ^ 
Quarter  87-3  (Apr,  May,  &  June 
Module;  Behaviors 


87) 


BE-27.  With  whom  have  you  spoken? 


[RECORD  ALL  THAT  APPLY.  ENTER  CTRL/P  TO  EXIT.] 


FRIENDS  .  01 

MOTHER  .  02 

FATHER  .  03 

A  BROTHER  OR  SISTER .  04 

SOME  OTHER  RELATIVE  .  05 

BOY/GIRL  FRIEND  OR  SPOUSE  .  06 

A  TEACHER .  07 

A  COUNSELOR  AT  SCHOOL  .  08 

A  RECRUITER  .  09 

CO-WORKER .  10 

EMPLOYER  .  11 

OTHERS  .  12 

REFUSED  .  -7 

DON'T  KNOW  . .  .  -8 


BE-31.  In  the  past  six  months,  have  you  visited  any 
prospective  employers  or  employment  agencies? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON’T  KNOW .  -8 


BE-32.  In  the  oast  six  months,  have  you  applied  for  a  job? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW . -8 


[GO  TO  SOCIAL  INFLUENCE  MODULE  IF  RESPONDENT 
IS  TARGET  YOUTH.  OTHERWISE  GO  TO  IMPORTANCE 
OF  ATTRIBUTES  MODULE] 
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AGOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June  87} 
Module:  :  Behaviors 


END  OF  BEHAVIORS  MODULE 


ACOMS  ANNOTATED  QUESTIONNAIRE 


QUARTER  87-3  (April,  May,  June  87) 


Module:  Social  Influence 


No  updates  this  quarter. 


ACOMS  Annotated  Quesfeiqnnaire 
Quartet  87-^  June  97) 

Module;  Social  I nfluence 


END  OF  SOCIAL  INFLUENCE  MODULE 


ACOMS  ANNOTATED  QUESTIONNAIRE 


QUARTER  87-3  (April,  May,  June  87) 


Module:  Importance  of  Attributes 


No  updates  this  quarter. 


r 


ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June  87) 
Module:  import ance  of:  Att r ibil^e s 


END  OF  IMPORTANCE  OF  ATTRIBUTES  MODULE 


ACOMS  ANNOTATED  QUESTIONNAIRE 


QUARTER  87-3  (April,  May,  June  87) 


Module:  Media  Habits 


No  updates  this  quarter. 


ACOMS  Annotated  Questibnnai re 
Quarter  Si-S  (Apr,  May,  &  June  87) 
Module:  Media  Habits 


END  OF  MEDIA  HABITS  MODULE 


ACOMS  ANNOTATED  QUESTIONNAIRE 


QUARTER  87-3  (April,  May,  June  87) 


Module:  Knowledge  -  Recall 


No  updates  this  quarter. 


ACOMS  Annotated  Questionnaire 
Quarter  87—3  (Apr,  May,  &  June  87) 
Module:  Knowledge -Recall 


END  OF  KNOWLEDGE-RECALL  MODULE 


ACOMS  ANNOTATED  QUESTIONNAIRE 


QUARTER  87-3  (April,  May,  June  87) 


Module:  Attitudes  Toward  Army  Ads 


No  updates  this  quarter. 


^ ACOMS  Annotated:  Questionnaire  ' 
Quarter  87-3  (Apr,  May,  &  June  87) 
Module :  Attitudes  Toward  Army  Ads 

V _ .  J 


END  OF  ATTITUDES  TOWARD  ARMY  ADS  MODULE 

i 


ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-3  (April,  May,  June  87) 


Module:  Slogan  Recognition 


No  updates  this  quarter. 


r 

V. 


ACOMS  Arihotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  dune 
Module:  Slogan  Recognition 


J 


END  OF  SLOGAN  RECOGNITION  MODULE 


ACOMS  ANNOTATED  QUESTIONNAIRE 


QUARTER  87-3  (April,  May,  June  87) 


Module:  Perceptions 


Quarterly  updates  indicated  by  sidebar. 


ACOMS  Annotated  Questionnaire 
Quarter  87—3  (Apr,  May,  &  June  87} 
Module:  Perceptions 


Screen  Name:  PE-IA  Change  Code: • 

Variables:  Ranges;  Order  #;  (87-2)  L,  P,  S 

YHEARDAR  1,2, -7, -8  434 

Sub-Population:  All  Youth 


Screen  Name:  PE-4A  Change  Code: 

Variables;  Ranges:  Order  #:  (87-2)  L,  P,  S 

YHEARDNG  1, 2,-7, -8  449 

Sub-Population:  All  Youth 


Screen  Name:  PE-15A  Change  Code: 

Variables:  Ranges:  Order  #:  (87-2)  L,  P,  S 

YHEARDRO  1,2, -7, -8  545 

Sub-Population:  All  Youth 


i 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr^  May,&  June  87) 
Module;  Perceptions 


PE-IA.  Have  you  ever  heard  of  the  United  States  Army  Reserve? 


YES  . 

NO  . 

REFUSED  . . 
DON'T  KNOW 


1 

2 

-7 

-8 


PE-4A.  Have  you  ever  heard  of  the  United  States  Army  National  Guard? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW .  -8 


PE-15A.  Have  you  ever  heard  of  the  Army  Reserve  Officer's  Training 
Corps  on  a  college  campus? 


YES  .  1  (CATI  CHECK  #PE2) 

NO  . 2  (CATI  CHECK  #PE2) 

REFUSED  .  -7  (CATI  CHECK  #PE2) 

DON'T  KNOW  .  -8  (CATI  CHECK  #PE2) 


CATI  CHECK  #PE2:  BASED  ON  PREVIOUS  RESPONSES  AND 

CURRENT  EDUCATIONAL  STATUS,  RANDOMLY 
SELECT  ONE  OR  TWO  CAREER  OPTIONS  FROM 
ARMY,  ARMY  RESERVE,  ARMY  NATIONAL  GUARD, 
AIR  FORCE,  MARINE  CORPS,  NAVY,  ALL 
SERVICES,  WORKING  IN  A  FULL-TIME 
CIVILIAN  JOB,  GOING  TO  COLLEGE,  ROTC. 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June  87) 
Module;  Perceptions 


Screen  Name : 

PE- INTRO 1 

Change  Code : 

Variables : 

Ranges; 

Order  #: 

(87-3)  A 

Screen  Name: 

PE- INTRO 

Change  Code : 

Variables : 

Ranges : 

Order  #;  (87-2)  P,  W 

YAW IDE 

1-5, -7, -8 

420  (87-3)  P,  W 

YAPHYS 

1-5, -7, -8 

421 

YAP  ROOD 

1-5, -7, -8 

422 

YASTEP 

1-5, -7, -8 

423 

YALEADER 

1-5, -7, -8 

424 

YAHITECH 

1-5, -7, -8 

425 

YACIVCAR 

1-5, -7, -8 

426 

YASELCON 

1-5, -7, -8 

427 

YAPOTEN 

1-5, -7, -8 

428 

YAMENTAL 

1-5, -7, -8 

429 

YAMATURE 

1-5, -7, -8 

430 

YATRAIN 

1-5, -7, -8 

431 

YAHIQUAL 

1-5, -7, -8 

432 

YACASHED 

1-5, -7, -8 

433 

Sub  -P  opu  1  at  i  on : 

Youth  given  the  Active  Army  perceptions 

questions 

[PANELPEY 

EQ 

2  AND  RANDPE3  EQ  1,3]  OR 

[PANELPEY 

EQ 

3,4,5,  6,7,8] 

i 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May/&  June  87) 
Module;  Perceptions 


PE-INTROl.  Earlier  I  asked  how  important  it  was  for  you  to  have  a 
number  of  opportunities.  Now  I'm  going  to  ask  your 
opinion  about  two  specific  wavs  you  might  get  each 
those  opportunities .  Your  opinions  in  this  section  are 
very  valuable  to  this  study. 


PE- INTRO.  When  you  give  your  opinion,  please  use  a  scale  of  one  to  five  where 

"1"  means  you  strongly  disagree  with  the  statement,  "2"  means  you 

disagree,  "3"  means  you  neither  disagree  nor  agree,  ”4"  means  you 

agree,  and  "5"  means  you  strongly  agree  with  the  statement. 

DS  AG  REF  DK 

The  (SERVICE/CAREER  OPTION)  offers... 

(ATTRIBUTE  -  Random  Start) ?  12345  -7-8 


How  about  the  (SERVICE /CAREER  OPTION) . . . 

[The  (SERVICE/CAREER  OPTION)  offers... 

(ATTRIBUTE)  ]  ?  1  2  3  4  5  -7  -8 

i 

PE-INTR02.  [When  you  give  your  opinion,  please  use  a  scale  of  one  to  five  where 
"1"  means  you  strongly  disagree  with  the  statement,  "2"  means  you 
disagree,  "3"  means  you  neither  disagree  nor  agree,  "4"  means  you 
agree,  and  "5"  means  you  strongly  agree  with  the  statement.] 

DS  AG  REF  DK 

The  (SERVICE/CAREER  OPTION)  offers... 

(ATTRIBUTE) ?  12345-7-8 


How  about  the  (SERVICE /CAREER  OPTION) . . . 

[The  (SERVICE/CAREER  OPTION)  offers... 

(ATTRIBUTE)  ]  ?  1  2  3  4  5  -7  -8 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June  87) 
Module:  Perceptions 


Screen  Name: 

PE-INTRO 

Change  Code; 

Variables : 

Ranges : 

Order  #:  (87-2)  P,  W 

YVWIDE 

1-5, -7, -8 

435 

YVPROUD 

1-5, -7, -8 

436 

YVLEADER 

1-5, -7, -8 

437 

YVCIVCAR 

1-5, -7, -8 

438 

YVSELCON 

1-5, -7, -8 

439 

YVPOTEN 

1-5, -7, -8 

440 

YVMENTAL 

1-5, -7, -8 

441 

YVMATURE 

1 

(Jl 

1 

1 

CD 

442 

YVTRAIN 

1-5, -7, -8 

443 

YVHIQUAL 

1-5, -7, -8 

444 

YVCASHED 

1-5, -7, -8 

445 

YVHOME 

1-5, -7, -8 

446 

YVWEEKEN 

1 

cn 

1 

1 

00 

448 

YVSERPAR 

1-5, -7, -8 

703 

Sub-Population: 

Youth  selected  to 

receive  the  Army  Reserve 

perceptions  questions  who  had  heard  of  the 

U.S.  Army  Reserve 

[YHEARDAR 

(PE-IA) 

EQ  1,-8]  AND 

[[PANELPEY  EQ  1  AND  RANDPES'  EQ  1]  OR 

[PANELPEY 

EQ  2  AND 

RANDPE3  EQ  2,3  AND  RANDPE8  EQ 

[PANELPEY 

EQ  3  AND 

RANDIOOO  GE  1  AND  RANDIOOO  LE 

[PANELPEY 

EQ  4,5,6 

,7,8  AND  RANDPE9  EQ  1]] 

Screen  Name: 

PE-INTRO 

Change  Code: 

Variables : 

Ranges : 

Order  #:  (87-2)  P,  W 

YGWIDE 

1-5, -7, -8 

450 

YGPROUD 

1-5, -7, -8 

451 

YGLEADER 

1-5, -7, -8 

452 

YGCIVCAR 

1-5, -7, -8 

453 

YGSELCON 

1-5, -7, -8 

454 

YGPOTEN 

1-5, -7, -8 

455 

YGMENTAL 

1-5, -7, -8 

456 

YGMATURE 

U1 

1 

00 

457 

YGTRAIN 

1-5, -7, -8 

458 

YGHIQUAL 

1-5, -7, -8 

459 

YGCASHED 

1-5, -7, -8 

460 

YGHOME 

00 

1 

1 

lO 

1 

1 

461 

YGWEEKEN 

1-5, -7, -8 

463 

YGSERPAR 

1-5, -7, -8 

704 

Sub-Population; 

Youth  selected  to 

receive  the  Army  National 

OR 


01 


Guard  perceptions  questions  who  had  heard 
of  the  United  States  Army  National  Guard 
[YHEARDNG  (PE-4A)  EQ  1,-8]  AND  ^ 

1  AND  RANDPE8  EQ  2]  OR  i 

2  AND  RANDPE3  EQ  2,3  AND  RANDPE8  EQ  2]  OIV 

3  AND  RANDIOOO  GE  270  AND 
RANDIOOO  LE  539]  OR 

[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ  2] 


[PANELPEY  EQ 
[PANELPEY  EQ 
[PANELPEY  EQ 
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'  ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May^fi  June  87) 

^Module;  Perceptions _ 

APMY  USAR  ARNG  Ml  MARI  NAVY  ALL  SR  WORK  COLL 

a  wide  variety  of 
opportunites  to 

find  a  job  you  can  X  X  X  X  X  X  X 

enjoy 

a  physically  X  X  X  X  X  X 

challenging 

environment 

an  experience  you  XXXXXX  XX  X 

can  be  proud  of 

an  advantage  over  X  X  X  X  X  X 

going  right  from 
high  school  to 
college 


an  opportunity  to  XXXXXX  X  XX 

develop  leadership 

skills 

the  chance  to  work  X  X  X  X  X  X 

with  the  latest 
high-tech  equipment 

a  great  value  in  XXXXX  X  X  X  X 

your  civilian 
career  development 

an  opportunityto  XXXXXX  X  X  X 

develop  self- 

confidence 

the  opportunity  to  X  X  XX  X  X  X  X  X 

develop  your 

potential 

a  mentally  challeng-  XXXXXX  X  X  X 

ing  experience 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June  87) 
Module:  Perceptions _ 


Screen  Name: 

PE- INTRO 

Change 

Variables : 

Ranges ; 

Order 

#:  (87-2) 

YFWIDE 

1-5, -7, -8 

466 

YFPHYS 

1-5, -7, -8 

470 

YFPROUD 

1-5, -7, -8 

474 

YFSTEP 

1-5, -7, -8 

478 

YFLEADER 

1-5, -7, -8 

482 

YFHITECH 

1-5, -7, -8 

486 

YFCIVCAR 

1-5, -7, -8 

490 

YFSELCON 

1-5, -7, -8 

494 

YFPOTEN 

1-5, -7, -8 

498 

YFMENTAL 

1-5, -7, -8 

502 

YFMATURE 

1-5, -7, -8 

506 

YFTRAIN 

1-5, -7, -8 

510 

YFHIQUAL 

1-5, -7, -8  • 

514 

YFCASHED 

1-5, -7, -8 

518 

Sub-Population : 

Youth  selected  to  receive 
perceptions  questions 

the  Air  Force 

[PANELPEY  EQ  1  AND 

RANDPE8 

EQ  3]  OR 

[PANELPEY  EQ  2  AND 
RANDPE8  EQ  3]  OR 

RANDPE3 

EQ  2,3,  AND 

[PANELPEY  EQ  3  AND 
RANDIOOO  LE  616] 

RANDIOOO  GE  540  AND 

OR 

[PANELPEY  EQ  4,5,6 

,7,8  AND 

RANDPE9  EQ  3] 

YNWIDE 

1-5, -7, -8 

464 

YNPHYS 

1-5, -7, -8 

468 

YNPROUD 

1-5, -7, -8 

472 

YNSTEP 

1-5, -7, -8 

476 

YNLEADER 

1-5, -7, -8 

480 

YNHITECH 

1-5, -7, -8 

484 

YNCIVCAR 

1-5, -7, -8 

488 

YNSELCON 

1-5, -7, -8 

492 

YNPOTEN 

1-5, -7, -8 

496 

YNMENTAL 

1-5, -7, -8 

500 

YNMATURE 

1-5, -7, -8 

504 

YNTRAIN 

1-5, -7, -8 

508 

YNHIQUAL 

1-5, -7, -8 

512 

YNCASHED 

1-5, -7, -8 

516 

Sub-Population : 

Youth  selected  to 

receive 

the  Navy 

perceptions  questions 
[PANELPEY  EQ  1  AND  RANDPE8  EQ  4)  OR 
[PANELPEY  EQ  2  AND  RANDPE3  EQ  2,3,  AND 
RANDPE8  EQ  4]  OR 

[PANELPEY  EQ  3  AND  RANDIOOO  GE  617  AND 
RANDIOOO  LE  693]  OR 

[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ  4] 
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an  opportunity  toXXXXXX  X  X  X 

become  more  mature 
and  responsible 

many  opportunities  XXXXXX  X  X 

for  training  in 
useful  skill  areas 

many  chances  to  XXXXX  X  X  X  X 

work  with  highly- 
trained  people 

an  excellent  XXXXX  X  X  X 

opportunity  to 
obtain  money  for 
college  or  voca¬ 
tional  school 

an  opportunity  to  XX 

serve  America 
while  living  in  your 
own  hometown 

interesting  and  X  X 

exciting  weekends 

an  excellent  X  X 

opportunity  for 
part-time  work 
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Screen  Name: 

YMWIDE 

YMPHYS 

YMPROUD 

YMSTEP 

YMLEADER 

YMHITECH 

YMCIVCAR 

YMSELCON 

YMPOTEN 

YMMENTAL 

YMMATURE 

YMTRAIN 

YMHIQUAL 

YMCASHED 

Sub-Population : 


YSWIDE 

YSPHYS 

YSPROUD 

YSSTEP 

YSLEADER 

YSHITECH 

YSCIVCAR 

YSSELCON 

YSPOTEN 

YSMENTAL 

YSMATURE 

YSTRAIN 

YSHIQUAL 

YSCASHED 

Sub-Population : 


PE-INTRO 


Order  #: 


1-5, -7, -8  465 
1-5, -7, -8  469 
1-5, -7, -8  473 
1-5, -7, -8  477 
1-5, -7, -8  481 
1-5, -7, -8  485 
1-5, -7, -8  489 
1-5, -7, -8  493 
1-5, -7, -8  497 
1-5, -7, -8  501 
1-5, -7, -8  505 
1-5, -7, -8  509 
1-5, -7, -8  513 
1-5, -7, -8  517 


Youth  selected  to  receive  the  Marine  Corps 
perceptions  questions 
[PANELPEY  EQ  1  AND  RANDPE8  EQ  5]  OR 
[PANELPEY  EQ  2  AND  RANDPE3  EQ  2,3,  AND 
RANDPE8  EQ  5]  OR 

[PANELPEY  EQ  3  AND  RANDIOOO'GE  694  AND 
RANDIOOO  LE  770]  OR 

[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ  5] 


1-5, -7, -8  467 
1-5, -7, -8  471 
1-5, -7, -8  475 
1-5, -7, -8  479 
1-5, -7, -8  483 
1-5, -7, -8  487 
1-5, -7, -8  491 
1-5, -7, -8  495 
1-5, -7, -8  499 
1-5, -7, -8  503 
1-5, -7, -8  507 
1-5, -7, -8  511 
1-5, -7, -8  515 
1-5, -7, -8  519 


Youth  selected  to  receive  the  Military  Service 
perceptions  questions 
[PANELPEY  EQ  1  AND  RANDPE8  EQ  6]  OR 
[PANELPEY  EQ  2  AND  RANDPE3  EQ  2,3,  AND 
RANDPE8  EQ  6]  OR 

[PANELPEY  EQ  3  AND  RANDIOOO  GE  771  AND 
RANDIOOO  LE  847]  OR 

[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ  6] 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June  87) 
Module:  Perceptions 


Screen  Name: 
Variables : 

PE-7 
Ranges : 

Order  #: 

YWPHYS 

1 

Cn 

> 

1 

1 

00 

520 

YWPROUD 

1-5, -7, -8 

521 

YWSTEP 

1-5, -7, -8 

522 

YWLEADER 

1-5, -7, -8 

523 

YWHITECH 

1 

cn 

1 

1 

oo 

524 

YWCIVCAR 

1-5, -7, -8 

525 

YWSELCON 

1-5, -7, -8 

526 

YWPOTEN 

1-5, -7, -8 

527 

YWMENTAL 

1 

cn 

1 

1 

00 

528 

YWMATURE 

1-5, -7, -8 

529 

YWTRAIN 

1-5, -7, -8 

530 

YWHIQUAL 

1-5, -7, -8 

531 

YWCASHED 

1-5, -7, -8 

532 

Sub-Population : 

Youth  selected  to 

receive  the 

Full-Time 

Civilian 

Job  percepi 

[PANELPEY 

EQ  1  AND 

RANDPE8  EQ 

[PANELPEY 

EQ  2  AND 

RANDPE3  EQ 

RANDPE8  EQ  7]  OR 
[PANELPEY  EQ  3  AND 

RANDIOOO  G] 

RANDIOOO 

LE  924] 

OR 

[PANELPEY 

EQ  4,5,6 

,7,8  AND  RA] 

Variables : 

Ranges : 

Order  # : 

YCPROUD 

1-5, -7, -8 

533 

YCLEADER 

1-5, -7, -8 

534 

YCCIVCAR 

1 

cn 

1 

1 

oo 

535 

YCSELCON 

1-5, -7, -8 

536 

YCPOTEN 

1-5, -7, -8 

537 

YCMENTAL 

1-5, -7, -8 

538 

YCMATURE 

Cn 

1 

00 

539 

YCHIQUAL 

1-5, -7, -8 

540 

Sub-Population : 

Youth  selected  to 

receive  the 

Change  Code; 
(87-2)  P,  W 


OR 


College  perceptions  questions 
[PANELPEY  EQ  1  AND  RANDPE8  EQ  8] 


OR 


[PANELPEY  EQ  2  AND  RANDPE3  EQ  2,3  AND 
RANDPE8  EQ  8]  OR 

[PANELPEY  EQ  3  AND  RANDIOOO  GE  925  AND 
RANDIOOO  LE  1000]  OR 

[PANELPEY  EQ  4, 5, 6, 7, 8  AND  RANDPE9  EQ  8] 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June  87) 
Module:  Perceptions 


Screen  Name:  PE-12 

Variables:  Ranges:  Order  #: 

YPEDIP  1-5, -7, -8  541 

Sub-Population:  All  youth 


Screen  Name: 
Variables : 
YPEGRADE 
Sub-Population 


PE-13 
Ranges : 
1-5, -7, -8 
All  youth 


Order  # : 
542 


Screen  Name:  PE-14 

Variables:  Ranges:  Order  #: 

YPECOL  1-5, -7, -8  543 

Sub-Population:  All  youth 


Screen  Name:  PE-15 

Variables:  Ranges:  Order  #: 

YPESIM  1,2, -7, -8  544 

Sub-Population:  All  youth 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May, &  June 
Module;  Perceptions 


87) 


PE-12.  Of  the  people  who  joined  the  Army  in  the  last  year,  what 

proportion  do  you  think  are  high  school  diploma  graduates? 
Would  you  say. . . 


less  than  one  quarter,  .  1 

about  one  quarter,  .  2 

about  one  half,  . 3 

about  three  quarters,  or  .  4 

almost  all?  .  5 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


PE-13.  Of  the  people  who  joined  the  Army  last  year,  what  proportion 
do  you  think  would  score  in  the  upper  half  of  an  intelligence 
test?  Is  it... 


all  of  them,  .  1 

three  quarters  of  them,  .  2 

half  of  them,  .  3 

one  quarter  of  them,  or  . ■ .  4 

none  of  them?  .  5 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


PE-14.  Of  the  people  who  joined  the  Army  in  the  last  year,  what 
proportion  do  you  think  will  get  a  college  diploma  either 
while  they  are  in  the  Army  or  after  they  complete  their 
Army  service?  Would  you  say... 


less  than  one  quarter,  .  1 

about  one  quarter,  .  2 

about  one  half,  .  3 

about  three  quarters,  or  .  4 

almost  all?  .  5 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


PE-15.  Do  you  think  very  many  young  (men/women)  with  backgrounds  and 
plans  for  the  future  like  yours  are  joining  the  Army? 


YES  .  1 

NO  .  2 

REFUSED  .  -7 

DON'T  KNOW .  -8 


Questionnaire 


Page  10-7 


ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June  87) 
Module:  Perceptions 


Screen  Name:  PEY-2  Change  Code: 

Variables:  Ranges:  Order  #:  (87-2)  P,  W 

YRLEADER  1-5, -7, -8  546 

YRSELCON  1-5, -7, -8  547 

YRELECT  1-5, -7, -8  548 

YROFFCOM  1-5, -7, -8  549 

Sub-Population:  Youth  selected  to  receive  the  Army  ROTC 

questions  who  had  heard  of  the  Army  Reserve 
Officers'  Training  Corps 

[YHEARDRO  EQ  1,-8]  AND  [ [PANELPEY  EQ  1]  OR 
[PANELPEY  EQ  2  AND  RANDPE3  EQ  1,2]  OR 
[PANELPEY  EQ  3]  OR 

[PANELPEY  EQ  4,5,6, 7,8  AND  RANDPE9  EQ  9]] 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June  87) 
Module:  Perceptions 


CATI  CHECK  #PE1:  IS  YOUTH  ROTC  POTENTIAL? 


YES  .  1  (PEY-2) 

NO  .  2  (KNOWLEDGE  AWARENESS 

MODULE) 


PEY-2.  Next,  I'd  like  your  opinion  about  several  statements  describing 
different  things  that  the  Army  Reserve  Officer's  Training  Corps 
on  the  college  campus  might  offer  you. 

Please  use  a  scale  of  1  to  5  where  "1”  means  you  strongly  disagree 
with  the  statement,  "2"  means  you  disagree,  "3"  means  you  neither 
disagree  nor  agree, "4"  means  you  agree,  and  "5"  means  you  strongly 
agree  with  the  statement. 


The  Army  Reserve  Officer's  Training  Corps  on  a  college  campus  offers 
you. . . 

DS  AG  REF  DK 


a. 

leadership  and  management  training? 

1 

2 

3 

4 

5 

-7 

-8 

b. 

an  opportunity  to  develop  self- 
confidence? 

1 

2 

3 

4 

5 

-7 

-8 

c. 

a  college  elective  that  can  be  taken 
together  with  other  college  courses? 

1 

2 

3 

4 

5 

-7 

-8 

d. 

an  officer's  commission  in  the  active 
Army,  Army  Reserve  or  the  Army  National 
Guard? 

1 

2 

3 

4 

5 

-7 

-8 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June  87) 
Module :  Perceptions 


Screen  Name: 

Variables : 

YOWIDE 

YOPROUD 

YOUSECOL 

YOINNOV 

Sub-Population; 


PEY-3 
Ranges : 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 
1-5, -7, -8 


Order  #: 

550 

551 

552 

553 


Change  Code: 
(87-2)  W 
(87-3)  W 


Youth  selected  to  receive  the  Army  ROTC 
questions  who  had  heard  of  the  Army  Reserve 
Officer's  Training  Corps 
[YHEARDRO  EQ  1,-8]  AND 
[[PANELPEY  EQ  1]  OR 

[PANELPEY  EQ  2  AND  RANDPE3  EQ  1,2]  OR 
[PANELPEY  EQ  3]  OR 

[PANELPEY  EQ  4, 5, 6, 7, 8,  AND  RANDPE9  EQ  9]] 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May, &  June 
Module:  Perceptions 


87) 


PEY-3 .  Being  an  officer  in  the  Army  means  different  things  to  different 
people. 

Please  tell  me  how  much  you  disagree  or  agree  that  being  an  officer 
offers  you  each  item  on  the  list.  A  "1"  means  you  strongly  disagree 
with  the  statement,  ”2"  means  you  disagree,  "3”  means  you  neither 
disagree  nor  agree,  "4"  means  you  agree,  and  "5”  means  you  strongly 
agree  with  the  statement . 

Being  an  officer  in  the  United  States  Army  offers  you... 


DS 

AG 

REF 

DK 

a. 

a  wide  variety  of  opportunities  to  find 
a  job  you  can  enjoy? 

1 

2 

3 

4 

5 

-7 

-8 

b. 

an  experience  you  can  be  proud  of? 

1 

2 

3 

4 

5 

-7 

-8 

c. 

the ’ opportunity  to  use  your  college 
acquired  skills? 

1 

2 

3 

4 

5 

-7 

-8 

d. 

the  opportunity  to  make  changes  and  use 
your  own  judgment? 

1 

2 

3 

4 

5 

-7 

-8 

[GO  TO  KNOWLEDGE-AWARENESS  MODULE] 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June  87) 
Module:  Perceptions 


END  OF  PERCEPTIONS  MODULE 


ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-3  (April,  May,  June  87) 


Module:  Knowledge  •  Army  Attributes 


No  updates  this  quarter. 


ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June  87) 
Module :  Knowledge-Army  Attributes 


END  OF  KNOWLEDGE-ARMY  ATTRIBUTES  MODULE 

i 


ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-3  (April,  May,  June  87) 


Module:  Demographics 


Quarterly  updates  indicated  by  sidebar. 


ACOMS  Annotated  Questionnaire 
Quarter  Q87-3  (Apr,  May,  &  June 
Module:  Demographics 


87) 


Screen  Name: 

DE-5 

Variables : 

Ranges : 

Order  # : 

YDETHNIC 

1-3, -7, -8 

19 

Sub-Population : 

Hispanic  youth 
[EHISP  (SC-20)  EQ 

1] 

Screen  Name: 

DE-6 

Variables : 

Ranges : 

Order  # : 

YDMARITL 

1-5, -7, -8 

570 

Sub-Population : 

All  youth 

Screen  Name:  DE-14  Change  Code: 

Variables:  Ranges:  Order  #:  (87-2)  A 

YDSAMEPA  1-4, -7, -8  705 

Sub-Population:  All  youth 


i 


Annotation 


Page  12- 


ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June  87) 
Module:  Demographics 


DEINTROl.  Now  I  have  some  questions  about  your  background. 


CATI  CHECK  #DE1;  IS  RESPONDENT  HISPANIC? 

[SC-20  =  1] 


YES  .  1  (DE-5) 

NO  .  2  (DE-6) 


DE-5.  What  is  your  ethnic  background?  Are  you... 


Mexican  American  . .  1 

Puerto  Rican,  or  .  2 

some  other  Hispanic?  .  3 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


DE-6.  What  is  your  current  marital  status?  'Are  you... 


Single,  .  1 

Married,  .  2 

Separated,  .  3 

Divorced,  or  . 4 

Widowed?  .  5 

REFUSED  .  -7 

DON’T  KNOW .  -8 


DEINTR02.  Now  I  would  like  to  ask  some  questions  about  your 
-father  and  mother,  or  other  adults  in  your 
household. 


DE-14.  (When  not  attending  college)  Do  you  live  in  the  same 
household  as  your  father  or  your  step-father? 


FATHER  .  1 

STEP-FATHER  .  2 

NEITHER  . . .  3 

BOTH  .  4 

REFUSED  .  -7 

DON'T  KNOW .  -8 


Questionnaire 
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Screen  Name:  DE-19  Change  Code: 

Variables:  Ranges:  Order  #:  (87-2)  P 

YDEDDAD  07-25, -7, -8  574 

Sub-Population:  All  youth 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June  87) 
Module:  Demographics 


DE-19.  What  was  the  highest  grade  or  level  of  education  that 
your  (father/step-father)  completed? 


LESS  THAN  8TH  GRADE  .  07 

8TH  GRADE  .  08 

9TH  GRADE  .  09 

lOTH  GRADE  .  10 

IITH  GRADE  .  11 

12TH  GRADE  .  12 

1ST  YEAR  OF  4-YEAR  COLLEGE  (FR)  .  13 

2ND  YEAR  OF  4-YEAR  COLLEGE  (SO)  .  14 

3RD  YEAR  OF  4 -YEAR  COLLEGE  (JR)  .  15 

4TH  YEAR  OF  4-YEAR  COLLEGE  (SR) .  16 

5TH  YEAR  COLLEGE /I ST  YEAR 
GRADUATE  OR  PROFESSIONAL  SCHOOL  ....  17 
2ND  YEAR  GRADUATE  OR 

PROFESSIONAL  SCHOOL  .  18 

3RD  YEAR  GRADUATE  OR 

PROFESSIONAL  SCHOOL  .  19 

MORE  THAN  3  YEARS  GRADUATE/  ,  . 

PROFESSIONAL  SCHOOL  . 20 

1ST  YEAR  OF  JR.  OR  COMMUNITY 

COLLEGE  .  21 

2ND  YEAR  OF  JR.  OR  COMMUNITY 

COLLEGE  .  22 

1ST  YEAR  OF  VOC., 

BUS.,  OR  TRADE  SCHOOL  .  23 

2ND  YEAR  OF  VOC., 

BUS.,  OR  TRADE  SCHOOL  .  24 

MORE  THAN  2  YEARS  VOC., 

BUS.,  OR  TRADE  SCHOOL  .  25 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


Questionnaire 
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ACOMS  Annotated  Questionnaire 
Quarter  Q87-3  (Apr,  May,  &  June  87) 
Module:  Demographics  , 


Screen  Name:  DE-20 

Variables:  Ranges:  Order  #: 

YDDADLFS  1-8, -7, -8  578 

Sub-Population:  All  youth 


Screen  Name: 
Variables : 
YDDADBR 
Sub-Population 


DE-21 

Ranges:  Order  #: 

1-5, -7, -8  576 

Youth  with  father  in  the  military 

[YDDADLFS  (DE-20)  EQ  6] 


Screen  Name: 

DE-14A 

Change  Code: 

Variables ; 

Ranges : 

Order  # : 

(87-2)  A 

YDSAMEMA 

1-4, -7, -8 

706 

Sub-Population : 

All  Youth 

Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June  87) 
Module:  Demographics 


DE-20.  Is  your  (father/step-father)  now... 


working  full-time,  .  1  (DE-14A) 

working  part-time,  .  2  (DE-14A) 

unemployed,  .  3  (DE-14A) 

retired,  .  4  (DE-14A) 

taking  care  of  a  family 

at  home,  or  .  5  (DE-14A) 

in  the  military?  .  6  (DE-21) 


DECEASED  . 
OTHER  .... 
REFUSED  . . 
DON'T  KNOW 


7  (DE-14A) 

8  (DE-14A) 

-7  (DE-14A) 

-8  (DE-14A) 


DE-21.  In  which  branch  of  the  military  is  your  (father/step-father) 
currently  serving? 


AIR  FORCE  . - .  1 

ARMY  .  2 

COAST  GUARD  .  3 

MARINES  .  4 

NAVY  . .  5 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


DE-14A.  (When  not  attending  college)  Do  you  live  in  the  same 
household  as  your  mother  or  your  step-mother? 


MOTHER  .  1 

STEP-MOTHER  .  2 

NEITHER  .  3 

BOTH  . 4 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


Questionnaire 
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ACOMS  Annotated  Questionnaire 
Quarter  Q87- 3  (Apr,  May,  &  June  87) 
^Module;  Demographics _ . 


Screen  Name;  DE-26  Change  Code: 

Variables;  Ranges;  Order  #;  (87-2)  P 

YDEDMOM  07-25, -7, -8  577 

Sub-Population:  All  youth 


Annotation 
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ACOMS  Annotated  Questionnaire  :: 
Quarter  87-3  (Apr,  May,  &  June  87) 
Module:  Demographics  ^ 


DE-26.  What  was  the  highest  grade  or  level  of  education 
that  your  (mother/step-mother)  completed? 


LESS  THAN  8TH  GRADE  .  07 

8TH  GRADE  .  08 

9TH  GRADE  .  09 

lOTH  GRADE  .  10 

IITH  GRADE  .  11 

12TH  GRADE  .  12 

1ST  YEAR  OF  4-YEAR  COLLEGE  (FR) .  13 

2ND  YEAR  OF  4 -YEAR  COLLEGE  (SO) .  14 

3RD  YEAR  OF  4-YEAR  COLLEGE  (JR) .  15 

4TH  YEAR  OF  4-YEAR  COLLEGE  (SR), .  16 

5TH  YEAR  COLLEGE/IST  YEAR 
GRADUATE  OR  PROFESSIONAL  SCHOOL  ....  17 
2ND  YEAR  GRADUATE  OR 

PROFESSIONAL  SCHOOL  .  18 

3RD  YEAR  GRADUATE  OR 

PROFESSIONAL  SCHOOL  .  19 

MORE  THAN  3  YEARS  GRADUATE/ 

PROFESSIONAL  SCHOOL  . ' _ 20 

1ST  YEAR  OF  JR.  OR  COMMUNITY 

COLLEGE  .  21 

2ND  YEAR  OF  JR.  OR  COMMUNITY 

COLLEGE  .  22 

1ST  YEAR  OF  VOC., 

BUS.,  OR  TRADE  SCHOOL  .  23 

2ND  YEAR  OF  VOC., 

BUS.,  OR  TRADE  SCHOOL  .  24 

MORE  THAN  2  YEARS  VOC., 

BUS.,  OR  TRADE  SCHOOL  .  25 

REFUSED  .  .  .  : .  -7 

DON'T  KNOW . .  -8 


Questionnaire 
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f^ACOMS  Annotated  Questionnaire 


Quarter  Q87-3  (Apr,  May,  &  June  87) 
(^Module;  Demographics _ 


Screen  Name: 
Variables : 
YDMOMLFS 
Sub-Population : 


DE-27 
Ranges : 
1-8, -7, -8 
All  youth 


Order  #: 
578 


Screen  Name: 
Variables : 
YDOWNREL 
Sub-Population : 


DE-17 

Ranges:  Order  #: 

2-10, 91, -7, -8  579 

Youth  who  do  not  live  with  parents 
[YDSAMEPA  EQ  3  AND  (YDSAMEMA  EQ  3, 
[YDSAMEMA  EQ  3  AND  (YDSAMEPA  EQ  3, 


Change  Code: 
(87-2)  R 


-7  OR  -8) ]  OR 
-7, OR  -8) ] 


YDOWNOS  580 

Sub-Population:  Youth  who  live  with  some  other  relative 

[YDOWNREL  (DE-17)  EQ  91] 


Annotation 
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ACQMS  Annotateci  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June  87) 
Module:  Demographics 


DE-27.  Is  your  (mother/step-mother)  now... 


working  full-time,  .  1 

working  part-time,  .  2 

unemployed,  .  3 

retired,  or  .  4 

taking  care  of  a  family 

at  home,  or  .  5 

in  the  military?  .  6 

DECEASED  .  7 

OTHER .  8 

REFUSED  .  -7 

DON’T  KNOW  .  -8 


CATI  CHECK  #DE1A:  DOES  RESPONDENT  LIVE  APART  FROM 

ANY  PARENT? 


[((DE-14  =  3)  AND  (DE-14A  =  3,-7,  OR  -8)) 
OR  (DE-14A  =  3)  AND  (DE-14  =  3,-7,  OR  -8))] 

YES  .  1  (DE-17) 

NO  .  2  (CATI  CHECK  #DE2) 


DE-17.  What  relationship  to  you  is  the  person  who  is  the  head  of 
household  in  the  house  or  apartment  you  are  living  in? 

[USE  CODE  CLOSEST  TO  TOP  OF  LIST] 


BROTHER  .  10  (DE-19A) 

SISTER  .  11  (DE-19A) 

UNCLE  .  2  (DE-19A) 

AUNT  .  3  (DE-19A) 

COUSIN  .  4  (DE-19A) 

GRANDFATHER  .  5  (DE-19A) 

GRANDMOTHER  .  6  (DE-19A) 

SPOUSE  .  7  (DE-19A) 

NON-RELATIVE  .  8  (DE-19A) 

RESPONDENT  .  9  (CATI  CHECK  #DE2) 

OTHER  RELATIVE  _ .  .  .  91  (DE-19A) 

REFUSED  .  -7  (DE-19A) 

DON'T  KNOW  .  -8  (DE-19A)  ■ 


Questionnaire 
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r~~  ^ 

ACOMS  Annotated  Questionnaire 
Quarter  Q87-3  (Apr,  May,  &  June  87) 
^Module :  Demographics _ ^ 


Screen  Name: 
Variables : 
YDEDOTH 

Sub-P  opu 1 at i on : 


DE-19A 

Ranges :  Order  # : 

07-25, -7, -8  581 

Youth  who  live  with  another  person 

[YDOWNREL  (DE-17)  EQ  2-8 , 10 , 11 , 91 , -7 , -8 ] 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June  87) 
Module;  Demographics 


DE-19A.  What  was  the  highest  grade  or  level  of  education 
that  (PERSON  in  DE-17)  completed? 


LESS  THAN  8TH  GRADE  .  07 

8TH  GRADE  .  08 

9TH  GRADE  .  09 

lOTH  GRADE  .  10 

IITH  GRADE  .  11 

12TH  GRADE  .  12 

1ST  YEAR  OF  4-YEAR  COLLEGE  (FR) .  13 

2ND  YEAR  OF  4 -YEAR  COLLEGE  (SO) .  14 

3RD  YEAR  OF  4-YEAR  COLLEGE  (JR) .  15 

4TH  YEAR  OF  4-YEAR  COLLEGE  (SR) .  16 

5TH  YEAR  COLLEGE/ 1ST  YEAR 

GRADUATE  OR' PROFESSIONAL  SCHOOL  _  17 

2ND  YEAR  GRADUATE  OR 

PROFESSIONAL  SCHOOL  .  18 

3RD  YEAR  GRADUATE  OR 

PROFESSIONAL  SCHOOL  . ; _  19 

MORE  THAN  3  YEARS  GRADUATE/ 

PROFESSIONAL  SCHOOL  .  20 

1ST  YEAR  OF  JR.  OR  COMMUNITY 

COLLEGE  .  21 

2ND  YEAR  OF  JR.  OR  COMMUNITY 

COLLEGE  . .  .  22 

1ST  YEAR  OF  VOC., 

BUS.,  OR  TRADE  SCHOOL  .  23 

2ND  YEAR  OF  VOC., 

BUS.,  OR  TRADE  SCHOOL  . 24 

MORE  THAN  2  YEARS  VOC., 

-BUS.,  OR  TRADE  SCHOOL  .  25 

REFUSED  .  -7 

DON'T  KNOW .  -8 


Questionnaire 


ACOMS  Annotated  Questionnaire 
Quarter  Q87-3  (Apr,  May,  &  June 
Module:  Demographics 


87) 


Screen  Name: 
Variables : 
YDCOUNTY 
Sub-Population 


DE-39  Change  Code: 

Ranges:  Order  #:  (87-3)  P 

585 

:  All  youth  including: 

Youth  who  were  not  screener  respondents 
[YUTHNUM  NE  01]  AND 

Youth  who  were  screener  respondents, 
fill  in  from  PHONCNTY  (SC-4B) 

[YUTHNUM  EQ  01] 


Screen  Name: 
Variables : 
YDCITY 

Sub-Population : 


DE-40 

Ranges;  Order  #: 

586 

All  youth  including: 

Youth  who  were  not  screener  respondents 
[YUTHNUM  NE  01]  AND 

Youth  who  were  screener  respondents 

who  did  not  give  both  county  and  zip  code, 

fill  in  from  PHONCITY  (SC-4E) 

[YUTHNUM  EQ  01] 


Screen  Name;  DE-41 

Variables:  Ranges:  Order  #: 

YDZIP  587 

Sub-Population:  All  youth  including: 

Youth  who  were  not  screener  respondents 
[YUTHNUM  NE  01]  AND 

Youth  who  were  screener  respondents, 
fill  in  from  PHONZIP  (SC-4C) 

[YUTHNUM  EQ  01] 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June  87) 
Module;  Demographics _ 


ICATI  CHECK  #DE2:  IS  YOUTH -THE  SCREENER  RESPONDENT? 


YES  .  1  (DE-42) 

NO  .  2  (DE-39) 


DE-39.  What  is  the  name  of  the  county  in  which  you  live? 


COUNTY 


REFUSED  .  -7 

DON'T  KNOW .  -8 


DE-40.  What  is  the  name  of  the  city  in  which  you  live? 


CITY 


REFUSED  .  -7 

DON'T  KNOW .  -8 


DE-41.  What  is  your  zip  code? 


ZIP  CODE 


REFUSED  .  -7 

DON'T  KNOW  .  -8 


Questionnaire 
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Screen  Name;  DE-42 

Variables:  Ranges:  Order  #: 

YDSSN  000000000-999999999,-7,-8  588 

Sub-Population;  All  youth 


Annotation 
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ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May, .&  June  87) 
Module:  Demographics 


DE-42.  Now  I  need  to  record  your  Social  Security  Number.  We 
are  asking  for  this  number  for  use  in  another  study  to 
determine  if  the  ideas  we  have  been  discussing  are 
related  to  whether  or  not  someone  enlists  in  a  military 
service . 

Let  me  remind  you  that  your  answers  are  voluntary  and 
will  be  completely  confidential.  Under  no  circumstances 
will  your  identity  be  made  know  to  anyone  in  the  military. 


DOES  NOT  HAVE  SSN .  0 

REFUSED  .  -7 

DON'T  KNOW .  -8 


CATI  CHECK  #DE2:  IS  RESPONDENT  A  TARGET  YOUTH? 

YES  ....  1  (CATI  CHECK  #DE3) 

NO . 2  (TERMINATION) 

#DE3:  IS  YOUTH  SELECTED  FOR  POTENTIAL 

INCLUSION  IN  LONGITUDINAL  COMPONENT? 

YES  ....  1  (TRACKING  MODULE) 

NO  .  2  (PARENTAL  LOCATION  MODULE) 


Questionnaire 
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ACOMS  Annotated  Questionnaire 
Quarter  Q87-3  (Apr,  May,  &  June  87) 
Module:  Demographics 


END  OF  DEMOGRAPHICS  MODULE 

i 


ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-3  (April,  May,  June  87) 


Module:  Tracking 


No  updates  this  quarter. 


ACOMS  Annotated  Questionnaire 
Quarter  87-3  (Apr,  May,  &  June  87) 
Module ;  Tracking 


END  OF  TRACKING  MODULE 

I 


ACOMS  ANNOTATED  QUESTIONNAIRE 

QUARTER  87-3  (April,  May,  June  87) 


Module:  Parental  Location 


Quarterly  updates  indicated  by  sidebar. 


Screen  Name : 
Variables : 
YPARDEC 

Sub-Population 


PL1AQ873  Change  Code: 

Ranges:  Order  #:  (87-2)  A 

1,2, -7, -8  707  (87-3)  L,P,W 

Target  youth  with  parent  still  living 
[YUTHNUM  EQ  TARGYUTH]  AND 

[ [YDDADLFS  (DE-20)  NE  7  AND  PSEXSAMP  EQ  1 
AND  YDSAMEPA  =  2,4]  OR 

[YDMOMLFS  (DE-27)  NE  7  AND  PSEXSAMP  EQ  2  AND 
YDSAMEMA  =  2,4]] 


Screen  Name : 
Variables : 
YPARIMP 

Sub-Population : 


PL-2  Change  Code : 

Ranges:  Order  #:  (87-3)  L,P 

1-5, -7, -8  589 

Target  youth  with  parent  still  living 
[YUTHNUM  EQ  TARGYUTH]  AND 

[[YDDADLFS  (DE-20)  NE  7  AND  PSEXSAMP  EQ  1]  OR 
[YDMOMLFS.  (DE-27)  NE  7  AND  PSEXSAMP  EQ  2]] 


Screen  Name: 
Variables : 
YPARFNAM 
Sub-Population : 


Screen  Name: 
YPARLNAM 
YPARAREA 
Sub-Population : 


Screen  Name: 
YPAREXCH 
YPARLOCL 
Sub-Population : 


PL1BQ873  Change  Code: 

Ranges:  Order  #:  (87-2)  W 

(87-3)  L,P,W 

Target  youth  with  parent  still  living 
[YUTHNUM  EQ  TARGYUTH]  AND 

[[YDDADLFS  (DE-20)  NE  7  AND  PSEXSAMP  EQ  1]  OR 
[YDMOMLFS  (DE-27)  NE  7  AND  PSEXSAMP  EQ  2]] 

PLIBOVI 


Target  youth  with  parent  still  living  and 
parent's  first  name  given 
[YPARFNAM  (PL-1)  NE  -7, -8,-1] 

PL1BOV2 


Target  youth  with  parent  still  living 
and  parent ' s  area  code  given 
[YPARAREA  (PL-1)  NE  -7, -8,-1] 


CATI  CHECK  #PL1:  DOES  YOUTH  LIVE  WITH  STEP-PARENT 

OF  SELECTED^  SEX? 


YES .  1  (PL1AQ873) 

NO .  2  (PL-2) 


PL1AQ873 .  We  would  like  to  interview  either  your  (PARENT)  or  your 

(step-PARENT)  about  influence  (he/she)  may  have  had  on  your 
future  plans .  We  want  to  interview  the  person  whose  opinion 
means  the  most  to  you  when  you  make  important  decisions. 
Would  that  person  be  your  (PARENT)  or  your  step- (PARENT) ? 


PARENT .  1 

STEP-PARENT .  2 

REFUSED .  -7 

DON’T  KNOW .  -8 


PL-2.  Think  now  about  the  possibility  of  joining  the  Armed  Services 
in  the  future.  How  important  is  your  (PARENT/step-PARENT) ’ s 
advice  in  your  decision  about  serving  in  the  military.  Is  it... 


very  important,  .  1 

somewhat  important,  .  2 

neither  important  nor  unimportant, . .  3 

somewhat  unimportant,  or  .  4 

very  unimportant?  .  5 

REFUSED  .  -7 

DON'T  KNOW  .  -8 


PL1BQ873.  [We  would  like  to  interview  your  (PARENT/step-PARENT)  about 
(his/her)  attitudes  about  your  future  plans.]  Please  give 
me  (his/her)  name  and  telephone  number. 


FIRST  NAME 


LAST  NAME 


AREA  CODE 


EXCHANGE 


LOCAL  NUMBER 
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Household  Screener  (SC):  This  section  has  questions  designed  to  locate  households  with 
members  eligible  for  inclusion  in  one  of  the  samples.  Based  on  responses  to  these  questions, 
the  computer  will  decide  if  an  appropriate  respondent  has  been  found  or  if  the  interview 
should  be  terminated. 

Education  and  Employment  (EE):  Youth  will  be  asked  questions  regarding  their  educational 
and  work  experiences. 

Career  Military  Intentions  or  Propensity  (IP):  This  section  measures  the  youth’s  perceived 
likelihood  that  he  or  she  will  enlist  in  the  Army  or  will  choose  some  other  career  option  in 
military  or  civilian  life. 

Behaviors  (BE):  This  section  includes  questions  on  the  youth’s  exploration  of,  or  interest  in, 
various  career  options,  including  the  Army. 

Social  Influence  (SI):  The  influence  of  family,  friends  and  educators  has  been  considered 
important  in  the  decision  to  enlist.  This  section  contains  questions  about  what  the  youth 
perceives  to  be  the  attitudes  of  key  persons  towards  his  or  her  joining  the  Army. 

Importance  of  Key  Attributes  (lA):  This  section  contains  questions  on  the  importance  of 
various  factors,  such  as  giving  service  to  your  country  and  developing  one’s  potential,  that 
may  influence  career  choices. 

Media  Habits  (MH):  Questions  here  fall  into  two  classes:  (1)  items  focused  on  the 
respondent’s  TV  viewing,  radio  listening,  and  magazine  and  newspaper  reading  habits,  and 
(2)  items  focused  on  specific  shows  and  magazines  that  might  have  been  seen,  heard,  or 
read. 

Knowledge  Recall  (KR):  A  basic  way  to  measure  how  knowledgeable  respondents  are  about 
military  communications  is  to  ask  whether  they  recall  Army  and  other  services’ 
advertisements  in  general,  and  particular  messages  in  those  advertisements  specifically. 

Attitudes  towards  Army  Advertising  (AT):  This  section  measures  how  much  respondents 
like  Army  ads  and  how  much  they  believe  what  the  ads  say. 

Knowledge/Slogan  Recognition  (KS):  Respondents  will  be  asked  to  match  slogans  in 
military  advertisements  with  the  services  that  use  them. 

Perceptions/Beliefs  of  Army  Attributes  (PE):  Items  in  this  section  ask  whether  serving  in 
the  Army  offers  certain  opportunities,  such  as  developing  leadership  skills.  The  second  set 
of  items  focus  on  perceptions  about  people  who  join  the  Army. 

Knowledge/Awareness  (KA):  These  items  focus  on  specific  Army  incentives,  such  as  pay, 
education  benefits,  and  training. 

Parental  Influence  (PI):  This  section  asks  parents  about  actions  they  have  taken  to 
influence  their  child’s  career  decision-making  process. 

Demographics  (DE):  Items  here  ask  parents  about  actions  they  have  taken  to  influence  their 
child’s  career  decision-making  process. 

Tracking  Information  (TR):  The  youth  chosen  to  be  part  of  a  longitudinal  subsample  will 
be  asked  for  information  which  will  make  it  easier  to  recontact  them  for  the  follow-up 
interview. 

Parental  Location  (PL):  A  randomly  selected  portion  of  youth  will  be  asked  for  the  name 
and  telephone  number  of  one  of  their  parents,  who  will  then  be  interviewed. 
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SADIF 
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ADULTTOT 

693 

NUM 

2 

SC5  HOW  MANY  OLDER  THAN  24 

AREA 

62 

CHAR 

3 

$CHAR 

HH  PHONE  NUMBER  AREA  CODS 

ATTPLACE 

63 

CHAR 

10 
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89 
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3  DIGIT  CLUSTER  IDENTIFIER 
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SCIOA  AGS  CATEGORY  (IF  AGE  MISSING) 

CAGE 

99 

NUM 

3 

SC10  AGE  OF  YOUTH  (IF  DOB  MISSING) 
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cUENT YP 
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NUM 
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ELIGTYPM 

ID 

NUM 

L 

ELIGTYP 

YOUTH'S  SAMPLE  CELL/  BASED  ON  MAIN  IMT 

ELIGTYPS 
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ELIGT YP 
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2 

YESNO 

SC18A  DOES  Y  LIVE  IN  STUDENT  HOUSING 

ELNAM 

95 

CHAR 

25 

>CHAR 

SC21  YOUTH'S  LAST  NAME  (STATUS) 

EMILACT 

102 

NUM 

2 

YESNO 

SC11  YOUTH  EVER  IN  ACTIVE  MIL/ NG/ RE S5R V 

EMILSERV 

104 

rJUM 

2 

YESNO 

SC11A  IS  YOUTH  PRESENTLY  IN  MILITARY 

EMILWAIT 

103 

NUM 

2 

YESNO 

SC12  YOUTH  WAITING  TO  GO  ON  ACTIVE  DUTY 

ENUMTOT 

80 

NUM 

2 

TOTAL  YOUTH  AGED  13-24  FINAL 

ERACE 

17 

NUM 

2 

RACE 

SCI  9  YOUTH'S  RACE 

6RSPAGE 

93 

NUM 

2 

YESNO 

SC7b  IS  RESPONDENT  13  TO  24 

ESEX 

101 

NUM 

2 

SEX 

SEX  OF  ENUMERATED  YOUTH 

FAGE 

15 

NUM 

2 

FAGcFMT 

AGE  CATEGORIES  FOR  PO ST-STR ATI FIC AT  ION 

FELIGTOT 

82 

NUM 

2 

H  females  ELIGIBLE  FOR  MAIN  INTERVIEW 

FEMSAMP 

25 

NUM 

2 

YESNO 

ENUMERATE/INTERVIEW  FEMALES  IN  THIS  HH 

.FEMTOT 

77 

NUM 

2 

SC7A  HGw  MANY  FEMALES  AGED  13  TO  24 

pFEMTOT 

79 

NUM 

2 

TOTAL  FEMALES  AGED  13-24  FINAL 

FMALETOT 

78 

MUM 

2 

TOTAL  MALES  AGED  13-24  FINAL 

FRAME 

22 

NUM 

2 

FRAMFMT 

SAMPLE  FRAME  FROM  WHICH  HH  SELECTED 

FULLWGHT 

29 

NUM 

8 

FINAL  ADJUSTED  WEIGHT 

s  yuthmain  variable  list 

FINAL  PERMANENT  CO 


'P£ 

L£N 

FORMAT 

,LAB£ 

)M 

2 

GOCNTY 

DETE 

IM 

2 

GOODZIP 

DcTE 

lAR 

2 

sstate 

HH  S 

IM 

2 

IMPU 

)M 

2 

P3RACE 

IMPU 

IM 

2 

INDONNF 

CLUS 

S 

INIT 

)M 

2 

YESNO 

IS  H 

IM 

2 

SEX 

SC6 

IM 

2 

SC7 

IM 

2 

MARXFLGF 

RECR 

IM 

2 

P  M  A 

IM 

2 

CCHECK 

CONS 

IM 

2 

CCHECK 

CONS 

IM 

2 

CCricCK 

CONS 

IM 

2 

CCHECK 

CONS 

M 

2 

MAIN 

IM 

c 

CCmECK 

CONS 

M 

2 

CCHECK 

CONS 

M 

2 

PEPANEL 

YOUT 

M 

2 

PFASFLGF 

PRIM 

M 

2 

NO. 

M 

2 

NO. 

AR 

20 

SCHAR 

SC4E 

AR 

25 

5.CHAR 

SCAB 

M 

2 

YESNO 

SC35 

IM 

2 

PHONLOC 

SC3 

IM 

2 

PHONUSE 

SC2 

IM 

2 

PHONVER 

SC1 

lAR 

5 

$CHAR 

SC4C 

IM 

2 

PMASFLGF 

PRIM 

IM 

2 

NO. 

IM 

2 

NO. 

IM 

2 

PSEXSMP 

WHIG 

IM 

2 

PSRACE 

RACE 

IM 

3 

REAS 

iM 

4 

PE  A 

IM 

2 

RAnDIA Y 

lAY 

M 

2 

RAND1IP 

IP4 

M 

2 

RAND1 IP 

IP6  i 

M 

2 

RAND3IP 

IPS.- 

M 

2 

RAN04IP 

IPB.- 

M 

2 

randnay 

KA4’l 

M 

2 

RANDKR 

KR17 

M 

2 

KNOm 

K  R5~l 

M 

2 

RANDKS 

KS1  1 

M 

2 

RAN03PE 

Pt  R; 

M 

2 

RANDSPE 

P £  S/ 

M 

C 

RAND9PE 

PE  R; 

M 

2 

RAN01PE 

PEY1 

M 

2 

RAN04PE 

?cY4 

M 

2 

RAN04PE 

PcY5 

M 

2 

RANOl PE 

PEYS 

M 

2 

RAN07PE 

PEY7 

ACO'^S  YUTHMAIN  YASIABLc  list  for  OCT  86  TO  JUN  87 
FINAL  PeRi^ANSNT  DOCUMENTATION 


VARIABLE 

ORDER 

TYPE 

LEN 

FORMAT 

LABEL 

RANDPEYS 

419 

NUM 

2 

PE8RAN0 

PEY8  RANDOM  START 

‘  FOR 

COLLEGE 

RANDPEYA 

699 

NUM 

2 

RANDPEYA 

PE  Yl  -^4/5 

RANDOM  START 

:  ARMY 

8  arv/ang 

RANDPSYB 

70  D 

NUM 

2 

RAMD1 ?£ 

PEYl/6  RANDOM  START: 

ARMY  i 

Ar/MC/NA/ALL 

RANDPE YC 

701 

NUM 

2 

RANDI PE 

PcY1/7  RANDOM  START: 

ARMY  & 

WORK  FORCE 

RANDPEYO 

702 

NUM 

2 

KAND1 PE 

PEY1/8  RANDOM  START: 

army  i 

COLLEGE 

RANDPcYO 

693 

NuM 

2 

RANOROcR 

W fi I C d  Pc 

REFEREM1 

•  IS 

first 

ON  SCREEN 

RANDROY 

114 

NUM 

£, 

RANDRC 

MODULE  ROTATION  FOR  KSy.  MH 

8  K  A 

RDOBDD 

713 

NUM 

2 

RcASK:  YOUTH  DATE 

:  OF 

BIRTH/ 

DAY 

ROOBMM 

714 

NUM 

2 

UOBMNTM 

RtASK:  YOUTH  DATS 

:  OF 

BIRTH/ 

MONTH 

RDOBYY 

715 

NUM 

2 

REASK:  YOUTH  date 

i  OF 

BIRTH/ 

YEAR 

REPLl 

591 

NUM 

3 

REPLICATE 

»(EIGHT 

1 

REPL10 

600 

MUM 

8 

REPLICATE 

WEIGHT 

10 

REPL11 

601 

NUM 

8 

REPLICATE 

WEIGHT 

11 

REPLl  2 

6C2 

NUM 

8 

REPLICATE 

W  E I6H  T 

12 

REPL13 

603 

NUM 

3 

REPLICATE 

WEIGHT 

13 

REPLl A 

604 

NUM 

8 

REPLICATE 

WEIGHT 

14 

REPL15 

605 

NUM 

8 

REPLICATE 

WEIGHT 

15 

REPLiB 

e06 

NUM 

S 

REPLICATE 

WEIGHT 

16 

REPL17 

607 

NUM 

S 

REPLICATE 

WEIGHT 

17 

REPL18 

608 

NUM 

8 

REPLICATE 

WEIGHT 

18 

RePLl9 

609 

NUM 

8 

REPLICATE 

WEIGHT 

1  P 

REPL2 

592 

NUM 

8 

REPLICATE 

WEIGHT 

2 

REPL20 

610 

NUM 

8 

REPLICATE 

WEIGHT 

20 

REPL21 

6l1 

NUM 

8 

REPLICATE 

WEIGHT 

21 

'REPL22 

612 

NUM 

3 

REPLICATE 

WEIGHT 

22 

REPL23 

613 

NUM 

8 

REPLICATE 

WEIGHT 

23 

REPL24 

614 

NUM 

8 

REPLICATE 

WEIGHT 

24 

REPL25 

615 

NUM 

a 

REPLICATE 

WEIGHT 

25 

REPL26 

6l6 

NUM 

8 

REPLICATE 

WEIGHT 

26 

REPL27 

61  7 

NUM 

8 

REPLICATE 

WEIGHT 

27 

REPL2S 

61  8 

NUM 

8 

REPLICATE 

WEIGHT 

28 

REPL29 

619 

NUM 

8 

REPLICATE 

WEIGHT 

29 

REPL3 

593 

NUM 

8 

REPLICATE 

WEIGHT- 

3 

REPL30 

620 

NUM 

8 

REPLICATE 

WEIGHT 

30 

REPL31 

621 

NUM 

8 

REPLICATE 

WEIGHT 

31 

REPL32 

622 

NUM 

8 

REPLICATE 

WEIGHT 

32 

REPL33 

623 

MUM 

8 

REPLICATE 

WEIGHT 

33 

RSPL34 

624 

NUM 

8 

REPLICATE 

WEIGHT 

34 

KtPL35 

625 

NUM 

3 

REPLICATE 

WEIGHT 

35 

RePL36 

626 

NUM 

8 

REPLICATE 

WEIGHT 

36 

REPL37 

627 

NUM 

8 

REPLICATE 

WEIGHT 

37 

REPL36 

628 

NUM 

8 

REPLICATE 

WEIGHT 

38 

REPL39 

629 

NUM 

8 

REPLICATE 

WEIGHT 

39 

REPL4 

594 

NUM 

8 

REPLICATE 

WEIGHT 

4 

REPL40 

630 

NUM 

0 

REPLICATE 

WEIGHT 

40 

REPL41 

631 

NUM 

8 

REPLICATE 

WEIGHT 

41 

REPL42 

632 

NUM 

8 

replicate 

WEIGHT 

42 

REPL43 

633 

NUM 

8 

RcPLICATE 

WEIGHT 

43 

REPL44 

634 

MUM 

8 

pEPlICo.TE 

WEIGHT 

44 

REPL45 

635 

MUM 

b 

replicate 

W  E I  u  H  T 

45 

IREPL46 

666 

NUM 

« 

REPLICATE 

weight 

46 

REPL47 

637 

NUM 

b 

replicate 

WEIGHT 

47 

REPLAB 

636 

NUM 

S 

REPLICATE 

WEIGHT 

48 

REPL^9 

63  9 

N'JM 

.w 

replicate 

WEIGHT 

44 

ACOMS  YUThMAlN  VARlA&Lr  LIST  f^OR  OCT  b6  TO  JUN  d7 
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pVARIABLc 

ORDER 

TYPE 

LEN 

FORMAT 

RtPL5 

595 

NUM 

S 

REPL50 

6  40 

NUM 

3 

REPL51 

6^1 

N  U  M 

« 

REPL52 

642 

NUM 

3 

REPLSS 

643 

NUM 

8 

REPL54 

644 

NUM 

8 

REPL55 

645 

NUM 

8 

REPL56 

646 

NUM 

8 

REPL57 

647 

NUM 

8 

REPL58 

64S 

NUM 

8 

REPL59 

649 

NUM 

g 

REPL6 

596 

NUM 

8 

REPL60 

650 

NuM 

a 

REPL61 

651 

NUM 

8 

REPL62 

652 

NUM 

8 

REPL63 

653 

NUM 

,a 

REPL64 

6  54 

NUM 

8 

REPL65 

655 

NUM 

8 

REPL66 

656 

NUM 

8 

REPL67 

657 

NUM 

S 

REPL68 

658 

NUM 

8 

REPL7 

597 

NUM 

8 

REPL8 

598 

NUM 

8 

^REPL9 

59? 

NUM 

8 

•respinhh 

73 

NUM 

2 

YESNO 

RHISP 

71  2 

NUM 

2 

YESNO 

RLIVADOR 

720 

NUM 

2 

YESNO 

RLIVDORM 

721 

NUM 

2 

YESNO 

RMILACT 

71? 

NUM 

2 

YESNO 

RMILScRV 

71  9 

NUM 

2 

YESNO 

RMILWAIT 

713 

NUM 

2 

YESNO 

ROTCREG 

53 

CHAR 

2 

srotcfmt 

RRACE 

71 1 

NUM 

2 

RACE 

SCRNDATE 

4 

Char 

6 

SCHAR 

SELYYMM 

3 

NUM 

4 

Y YMMNUM 

SFSTOT 

88 

NUM 

2 

SMSTOT 

85 

NUM 

2 

STFIPS 

60 

NUM 

2 

STFIP 

SVERSION 

6 

NuM 

2 

TARGYUTH 

3 

CHAR 

2 

sCriAR 

WFACKA 

45 

NUM 

8 

WFACKS 

43 

NUM 

8 

WFACMH 

44 

NUM 

8 

WFACPEA 

4  6 

NUM 

'3 

wFACPEC 

54 

NUM 

8 

wFACPcF 

49 

NUM 

8 

WFACPEG 

48 

NUM 

8 

WFACPEM 

50 

NUM 

8 

wFACPcN 

51 

NUM 

8 

.  WFACPER 

55 

NUM 

8 

IwFACPES 

52 

NUM 

3 

%FACPEV 

47 

NUM 

8 

wFACPEw 

53 

NUM 

8 

WGhTkA 

32 

NUM 

8 

Label 

RcPLICATS  WEIGHT  5 
RcPLICATc  WEIGHT  50 
REPLICATE  WEIGHT  51 
REPLICATc  weight  52 
REPLICATE  WEIGHT  53 
REPLICATE  WEIGHT  54 
REPLICATE  WEIGHT  55 
REPLICATE  WEIGHT  56 
REPuICATE  WEIGHT  57 
REPLICATE  WEIGHT  58 
REPLICATE  WEIGHT  59 
REPLICATE  WEIGHT  6 
REPLICATE  WEIGHT  60 
REPLICATE  WEIGHT  6l 
REPLICATE  WEIGHT  62 
REPLICATE  WEIGHT  63 
REPLICATE  WEIGHT  64 
REPLICATE  WEIGHT  65 
REPLICATE  WEIGHT  66 
REPLICATE  WEIGHT  67 
REPLICATE  WEIGHT  68 
REPLICATE  WEIGHT  7 
REPLICATE  WEIGHT  » 

REPLICATE  weight  9 

SC4D  IS  RESPONDENT  A  HH  MEMBER 

REASK:  IS  YOUTH  OF  HISPANIC  BACKGROUND 

REASK;  DOES  YOUTH  LIVE  AT  THIS  ADDRESS 

REASK:  DOES  Y  LIVE  IN  STUDENT  HOUSING 

REASK:  Y  EVER  IN  ACTIVE  MILITARY  SERVICE 

REASK:  IS  YOUTH  PRESENTLY  IN  MILITARY 

REASK:  Y  WAITING  TO  GO  ON  ACTIVE  DUTY 

POTC  REGION/BRIGADE 

REASK:  YOUTH'S  RACE 

Date  OF  SCREENER 

year  and  MONTH  HH  SELECTED  INTO  SAMPLE 
NO.  YOUTHS  IN  SECONDARY  FEMALE  SAMPLE 
NO.  YOUTHS  IN  SECONDARY  MALE  SAMPLE 
Hm  state  FIPS  CODE 
SCREENER  VERSION  NUMBER 

YUTHNUM  target  Y  for  PARENTAL  INTERVIEW 
WEIGHT  factor  for  KA  MODULE 

WEIGHT  FACTOR  FOR  KS  MODULE 

WEIGHT  FACTOR  FOR  MH  MODULE 

WEIGHT  factor  for  PE  (ACTIVE) 

WEIGHT  FACTOR  FOR  PE  (COLLEGE) 

WEIGHT  FACTOR  FOR  PE  (AIR  FORCE) 

WEIGHT  FACTOR  FOR  PE  (NATIONAL  GUARD) 

WEIGHT  FACTOR  FOR  PE  (MARINE  CORPS) 

WEIGHT  FACTOR  FOR  PE  (NAVY) 

WEIGHT  FACTOR  FOR  PE  ( ROTC/ OFF ICER ) 

WEIGHT  FACTOR  FOR  Pt  (MILITARY) 

WEIGHT  FACTOR  FOR  Pc  (RESERVE) 

WEIGHT  FACTOR  FOR  PE  (CIVILIAN  JOB) 

WEIGHT  FOR  KA  MODULE 


ACOMS  YUTHMAIN  VARIASLc  list  for  OCT  56  TO  JUN  87 
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IVAKIABLE 

ORDER 

TYPE 

LEN 

FORMAT 

LABlL 

UGHTKS 

30 

NUM 

8 

WEIGHT  for  KS  MODULE 

WGHTMH 

31 

NUM 

8 

WEIGHT  FOR  MH  MODULE 

WGrtTPEA 

33 

NUM 

8 

WEIGHT  FOR  PE  (ACTIVE) 

wGHTPEC 

4l 

NUM 

8 

WEIGHT  FOR  PE  (COLLEGE) 

WGHTPEF 

36 

NUM 

8 

WEIGHT  FOR  PE  (AIR  FORCE) 

WGHTPEG 

35 

NUM 

8 

WEIGHT  FOR  PE  (NATIONAL  GUARD) 

WGHTPEM 

37 

NUM 

8 

WEIGHT  FOR  PE  (MARINE  CORPS) 

wghtpen 

38 

NUM 

8 

WEIGHT  FOR  PE  (NAVY) 

wGrtTPER 

42 

NUM 

8 

WEIGHT  FOR  PE  ( ROTC / OFF IC ER ) 

WGHTPES 

39 

NUM 

8 

WEIGHT  FOR  PS  (MILITARY) 

wGHTPEV 

34 

NUM 

8 

WEIGHT  FOR  PE  (RESERVE) 

WGHTPEw 

40 

NUM 

8 

WEIGHT  FOR  PE  (CIVILIAN  JOB) 

XPHONLOC 

92 

NUM 

2 

PMONLOC 

SC36A  OTHER  PHONE  IN  HOMS  OR  BUSINESS 

XPHONUSE 

91 

NuM 

2 

PHONUSE 

SC36  other  phone  FOR  HOME  OR  BUSINESS 

YACASHEO 

433 

NUM 

£. 

AGRcEU 

Pti  GET  MONEY  FOR  EDUCATION:  ARMY 

YACIVCAR 

426 

NUM 

2 

AGREEW 

PEI  CIVILIAN  CAREER  DEVELOP:  ARMY 

yadarbil 

390 

NUM 

2 

YESNO 

KR14  RECALLS  ARMY  AD  ON  BILLBOARDS 

YADARMAG 

386 

NUM 

2 

YESNO 

KR14  RECALLS  ARMY  AO  IN  MAGAZINES 

YAOARMAL 

391 

NUM 

2 

YESNO 

KR14  RECALLS  ARMY  AD  IN  MAIL 

YAOAROTH 

395 

NUM 

2 

yadotm 

t(Rl4  RECALLS  ARMY  AD  SOMEWHERE  ELSE 

YAOARPAM 

393 

NUM 

2 

YESNO 

KR14  RECALLS  ARMY  AD  IN  PAMPHLETS 

YAOARPAP 

389 

NUM 

2 

YESNO 

KR14  RECALLS  ARMY  AD  IN  NEWSPAPERS 

YAOARPOS 

392 

NUM 

2 

YESNO 

KR14  RECALLS  ARMY  AD  ON  POSTERS 

YAOARRAD 

387 

NUM 

2 

YESNO 

KR14  RECALLS  ARMY  AO  ON  RADIO 

lYADARTV 

386 

NUM 

2 

YESNO 

I(R14  RECALLS  ARMY  AD  ON  TV 

YAOARYEL 

394 

NUM 

2 

YESNO 

KR14  RECALLS  ARMY  AD  IN  YELLOW  PAGES 

YAHIQUAL 

432 

NUM 

2 

AGREEW 

PEI  HIGHLY  TRAINED  COwORKERS:  ARMY 

YAHITECH 

425 

NUM 

2 

AGREEW 

PEI  USE  HIGH-TECH  EQUIPMENT:  ARMY 

YAIOAF 

377 

NUM 

2 

YESNO 

KR5  AiOcD  AO  RECALL  FOR  AIR  FORCE 

YAIDALL 

335 

NUM 

2 

YESNO 

KR13  AIDED  AD  RECALL  FOR  ALL  SERVICES 

YAIOANG 

380 

NUM 

2 

YESNO 

KR3  AIDED  AO  RECALL  FOR  ARMY  NAT  GUARD 

YAIDAR 

378 

NUM 

2 

YESNO 

KR6  AIDED  AD  RECALL  FOR  ARMY 

YAIDARO 

379 

NUM 

2 

YESNO 

KR7  AIDED  AD  RECALL  FOR  ARMY  ROTC 

YAIDARV 

381 

NUM 

2 

YESNO 

KK9  AIDED  AO  RECALL  FOR  ARMY  RESERVE 

YAIOCG 

382 

NUM 

2 

YESNO 

KR10  AIDED  AD  RECALL  FOR  COAST  GUARD 

YAIDMC 

383 

NUM 

2 

YESNO 

KR11  AIDED  AO  RECALL  FOR  MARINE  CORPS 

YAIDNA 

384 

NUM 

2 

YESNO 

KR12  AIDED  AD  RECALL  FOR  NAVY 

YALEADcR 

424 

NUM 

2 

AGREEW 

PEI  DEVELOP  LEADERSHIP  SKILLS:  ARMY 

YAMATURE 

430 

NUM 

2 

AGREEW 

PEI  mature  and  RESPONSIBLE:  ARMY 

YAMENTAL 

429 

NUM 

2 

AGREEW 

PEI  MENTALLY  CHALLENGING;  ARMY 

YAPhYS 

421 

NUM 

2 

AGREEW 

PEI  PHYSICALLY  CHALLENGING;  ARMY 

YAPOTEN 

428 

NUM 

2 

AGREEW 

PEI  DEVELOP  YOUR  POTENTIAL:  ARMY 

YAPROUD 

422 

NUM 

2 

AGREEW 

P£1  EXPERIENCE  TO  6E  PROUD  OF:  ARMY 

YARMBOSS 

25  0 

NUM 

2 

8A0G000 

SI1  FEEL  ABOUT  Y  ARMY  ENL:  EMPLOYER 

YARMCOUN 

246 

NUM 

n 

C. 

6A0G000 

SI1  FEEL  about  Y  ARMY  ENL;  SCH  COUNSELOR 

YARMCOW 

248 

NUM 

2 

BADGOOD 

SI1  FEEL  ABOUT  Y  ARMY  ENL:  CO-WORKERS 

yarmoao 

241 

NUM 

2 

BAOGOOD 

SI1  FEEL  ABOUT  Y  ARMY  ENL:  FATHER 

YARMFARM 

243 

NUM 

2 

BADGOOD 

SI1  FEEL  ABOUT  Y  ARMY  ENL;  FRcN  ARMY  EXP 

YARMFMIL 

244 

N  JM 

2 

oAOGOOD 

SI1  FEEL  about  Y  ARMY  ENL:  FREN  OTH  MIL 

YARMFNO 

245 

NUM 

2 

BAOGOOD 

SI1  FEEL  ABOUT  Y  ARMY  ENL:  FREN  NO  MIL 

|yarmmom 

242 

NUM 

2 

BAOGOOD 

SI1  FEEL  ABOUT  Y  ARMY  ENL:  MOTHER 

YARMSTUD 

249 

NUM 

2 

BADGOOD 

SI1  FEEL  ABOUT  Y  ARMY  ENL:  FELLOW  STUDNT 

YARMTEAC 

247 

NUM 

2 

BADGOOD 

SI1  FEEL  ABOUT  Y  ARMY  ENL:  TEACHERS 

YA3ELC0N 

427 

NUM 

2 

AGREEW 

Pci  DEVELOP  SELF-CONFIDENCE:  ARMY 

ACOMS  rUTHMAIN  VARIABLE  LIST  FOR  OCT  86  TO  JUN  8? 
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^ARIABLE 

ORDER 

TYPE 

LEN 

FORMAT 

LABEL 

YASTEP 

423 

NJM 

2 

AGRcEW 

P£l  STEPPING  STONE  TO  COLLEGE:  ARMY 

YATA08EL 

400 

NUM 

2 

PRATEAO 

AT2  HOW  MUCH  YOUTH  BELIEVES  ARMY  ADS 

YATADLIK 

399 

NUM 

2 

YRATcAO 

ATI  HOW  MUCH  YOUTH  LIkEO  ARMY  ADS 

YATRAIN 

431 

NUM 

2 

AGREEW 

PEI  TRAINING  IN  USEFUL  SKILLS:  ARMY 

YATSFLG 

12 

NJM 

2 

YATSFLGF 

86  YATS  II  SAMPLE  FLAG 

YAWIOE 

420 

NUM 

2 

AGREEW 

PEI  wide  variety  of  JOSS;  army 

Y8ABOSS 

183 

NUM 

2 

YESNO 

3E2  Y  discuss  army  with  EMPLOYER 

YBACONT 

200 

NUM 

2 

YBACONT 

beba  how  first  contact  w/  army  recruiter 

YBACOUN 

135 

NUM 

2 

YESNO 

BE2  Y  DISCUSS  ARMY  WITH  SCH  COUNSLR 

YBACOW 

187 

NUM 

2 

YESNO 

BE2  Y  DISCUSS  ARMY  WITH  C0-w0RK£R 

YBAOAO 

180 

NUM 

2 

YESNO 

Bc2  Y  DISCUSS  ARMY  WITH  FATHER 

YBAEVREC 

176 

NUM 

2 

YESNO 

6tlA  Y  EVER  TALK  WITH  MILITARY  RECRUITER 

YSAFRAR 

194 

NUM 

2 

YESNO 

BE6  WAS  FRIEND  Y  TALKED  WITH  IN  ARMY 

YBAFRcMP 

191 

NUM 

2 

YESNO 

864  WAS  FRIEND  Y  TALKED  WITH  AT  WORK 

Y6AFREN 

178 

NUM 

2 

YESNO 

BE2  y  DISCUSS  army  with  frienos 

Y8AFRMIL 

193 

NUM 

2 

YESNO 

3E5  WAS  FRIEND  Y  TALKED  WITH  IN  SERVICE 

YBAFRSCH 

190 

NUM 

2 

YESNO 

BE5  WAS  FRIEND  Y  TALKED  WITH  FROM  SCHOOL 

YBAGIFT 

202 

NUM 

2 

YESNO 

B£10  Y  RESPOND  TO  ARMY  AO  IN  PAST  6  MO 

YB AMOM 

179 

NUM 

2 

YESNO 

eE2  Y  DISCUSS  ARMY  WITH  MOTHER 

YBAOTH 

189 

NUM 

2 

YESNO 

3E2  Y  DISCUSS  ARMY  WITH  OTHERS 

YBAREC 

186 

NUM 

2 

YESNO 

8E2  Y  DISCUSS  ARMY  WITH  RECRUITER 

YBAREL 

182 

NUM 

2 

YESNO 

8E2  Y  DISCUSS  ARMY  WITH  OTH  RELATIVE 

Y8ASIB 

181 

NUM 

2 

YESNO 

8S2  Y  DISCUSS  ARMY  WITH  BROTHER/SISTER 

YBASPOU 

183 

NUM 

2 

YESNO 

BE2  Y  DISCUSS  ARMY  WITH  SPOUSE 

IrSATALK. 

177 

NUM 

2 

YESNO 

a£l  Y  TALK  ABOUT  JOINING  ARMY  PAST  6  MO 

'yB  ATALK1 

201 

NUM 

2 

ybatalk 

d£8B  HOW  FIRST  TALK  W/  ARMY  RECRUITER 

YBATEAC 

134 

NUM 

2 

YESNO 

BE2  Y  DISCUSS  ARMY  WITH  TEACHER 

YBATEEVR 

725 

NUM 

2 

YESNO 

B=12A  V  EVER  TAKE  TEST  FOR  ARMY 

YBATEST 

204 

NUM 

2 

YESNO 

8E12  Y  TAKE  TEST  FOR  ARMY  IN  PAST  6  MO 

YBAVISIT 

203 

NUM 

2 

YESNO 

Bell  Y  VISIT  ARMY  RECR  STATN  PAST  6  MO 

YBCACF 

219 

NUM 

2 

YESNO 

Bel  9  DID  ANYONE  TALK  TO  Y  ABOUT  ACF 

ybcapevr 

727 

NUM 

2 

YESNO 

BE24A  Y  EVER  SUBMIT  COLLEGE  APPL 

YBCAPPL 

224 

NUM 

2 

YESNO 

3c24  Y  SUBMIT  COLLEGE  APPL  IN  PAST  6  MO 

YSCBOSS 

217 

NJM 

2 

YESNO 

B£1«  Y  DISCUSS  COLLEGE  WITH  EMPLOYER 

YBCCOUN 

214 

NUM 

2 

YESNO 

BE18  Y  DISCUSS  COLLEGE  WITH  SCH  COUNSLR 

YBCCOW 

216 

NUM 

2 

YESNO 

BE15  Y  DISCUSS  COLLEGE  WITH  CO-WORKcR 

YBCDAO 

209 

NUM 

2 

YESNO 

BElB  Y  DISCUSS  COLLEGE  WITH  FATHER 

ybcfren 

207 

NUM 

2 

YESNO 

fitla  Y  DISCUSS  COLLEGE  WITH  FRIENDS 

YBCGI 

220 

NUM 

z 

YESNO 

3E19  DID  ANYONE  TALK  TO  Y  ABOUT  GI  BILL 

YBCMOM 

208 

NUM 

2 

YESNO 

BElb  Y  DISCUSS  COLLEGE  wITH  MOTHER 

YBCOTH 

218 

NUM 

2 

YESNO 

BE18  Y  DISCUSS  COLLEGE  WITH  OTHERS 

YBCREC 

215 

NUM 

2 

YESNO 

8El8  Y  DISCUSS  COLLEGE  WITH  A  RECRUITER 

YBCREL 

211 

NUM 

2 

YESNO 

bEl8  Y  DISCUSS  college  WITH  OTH  RELATIVE 

YBCROTC 

221 

NUM 

2 

YESNO 

BE19  DID  anyone  TALK  TO  Y  ABOUT  ROTC  SCH 

YBCSIB 

210 

NUM 

2 

BE  YN 

BEIS  Y  DISCUSS  COLLEGE  wITH  BROTHER/SIS 

Y8CSP0U 

212 

NUM 

2 

YESNO 

BEIS  Y  DISCUSS  COLLEGE  wITH  SPOUSc 

YBCTALK 

206 

NUM 

2 

YESNO 

B£17  Y  TALK  ABOUT  COLLEGE  IN  PAST  6  MO 

YSCTEAC 

213 

NUM 

2 

YESNO 

BE18  Y  DISCUSS  COLLEGE  wITH  A  TEACHER 

YBCTEEVR 

726 

NUM 

2 

YESNO 

8E21A  Y  EVER  TAKE  COLLEGE  ADM  TEST 

YBCTEST 

223 

NUM 

2 

YESNO 

8621  Y  TAKE  COLLEGE  ADM  TEST  PAST  6  MO 

brBCTHOT 

205 

NUM 

2 

YESNO 

8616  y  think  ABOUT  COLLEGE  IN  PAST  6  MO 

7BCVEAP 

222 

NUM 

2 

YESNO 

efc19  DID  ANYONE  TALK  TO  Y  ABOUT  V6AP 

Y6MREC 

195 

NUM 

2 

YESNO 

6E7  Y  TALK  TO  RECRUITER  PAST  6  MONTHS 

YBMRECAF 

197 

NUM 

2 

YESNO 

BE8  Y  TALKED  TO  AN  AIR  FORCE  RECRUITER 
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|VA.RIA8LE 

ORDER 

TYPE 

LEN 

format 

LABEL 

YBMRECAR 

196 

NUM 

2 

YESNO 

BtS  Y  TALKED  TO  AN  ARMY  RECRUITER 

YBMRECMC 

199 

NUM 

2 

Y6SNO 

Bc8  Y  TALKED  TO  A  MARINE  RECRUITER 

YBMR6CNA 

198 

NUM 

2 

YESNO 

B68  Y  TALKED  TO  A  NAVY  RECRUITER 

YBWAPPL 

240 

NUM 

2 

YESNO 

B£32  Y  apply  for  ANY  JOBS  IN  PAST  6  MO 

YBW80SS 

237 

NUM 

2 

YESNO 

Bc27  Y  discuss  FT  WORK  WITH  EMPLOYER 

YBWCOUN 

234 

NUM 

2 

YESNO 

8827  Y  DISCUSS  FT  WORK  WITH  SCH  COUNSLR 

YBWCOW 

236 

NUM 

2 

YESNO 

BE27  Y  DISCUSS  FT  WORK  WITH  CO-wORK£R 

YSWOAD 

229 

NUM 

2 

YESNO 

BE27  Y  DISCUSS  FT  WORK  wITH  FATHER 

YBWFREN 

227 

NUM 

2 

YESNO 

eE27  Y  DISCUSS  FT  WORK  WITH  FRIENDS 

YBWMOM 

228 

NUM 

2 

YESNO 

BE27  Y  DISCUSS  FT  WORK  WITH  MOTHER 

YBWOTH 

238 

NUM 

2 

YESNO 

Bc27  Y  DISCUSS  FT  WORK  WITH  OTHERS 

YBWREC 

235 

NUM 

c 

YESNO 

BE27  Y  DISCUSS  FT  WORK  WITH  A  RECRUITER 

YBWREL 

231 

NUM 

2 

YESNO 

8E27  Y  DISCUSS  FT  WORK  WITH  OTH  RELATIVE 

YBWSI6 

233 

NUM 

2 

YESNO 

SE27  Y  DISCUSS  FT  WORK  WITH  BROTHER/SIS 

Y6WSP0U 

232 

NUM 

2 

YESNO 

3E27  Y  DISCUSS  FT  WORK  WITH  SPOUSE 

YBWTALK 

226 

NUM 

2 

YESNO 

Be26  Y  TALK  ABOUT  FT  WORK  IN  PAST  6  MO 

YSWTEAC 

233 

NUM 

2 

YESNO 

BS27  Y  DISCUSS  FT  WORK  wiTH  A  TEACHER 

YBWTHOT 

225 

NUM 

2 

YESNO 

6£25  Y  THINK  ABOUT  FT  WORK  IN  PAST  6  MO 

Y8WVISIT 

239 

NUM 

2 

YESNO 

Bc31  Y  VISIT  POTENTIAL  cMPLO YER/AGENCIES 

YCCIVCAR 

535 

NUM 

2 

AGREEW 

PE8  CIVILIAN  CAREER  DEVELOP;  COLLEGE 

ychioual 

540 

NUM 

-) 

u 

AGREEw 

PE3  HIGHLY  TRAINED  COwORKcRS;  COLLEGE 

YCLEADER 

534 

NUM 

2 

AGREEW 

PE8  develop  leadership  SKILLS;  COLLEGE 

YCMATURE 

539 

NUM 

2 

AGREEW 

PE3  mature  and  RESPONSIBLE;  COLLEGE 

YCMENTAL 

538 

NUM 

2 

AGREEw 

PE8  MENTALLY  CHALLENGING;  COLLEGE 

|ycpoten 

537 

NUM 

2 

AGREEW 

PE8  OEVELOP  YOUR  POTENTIAL;  COLLEGE 

YCPROUO 

533 

NUM 

2 

AGREEW 

PE8  EXPERIENCE  TO  BE  PROUD  OF;  COLLEGE 

YCSELCON 

536 

NUM 

2 

AGREEw 

PE8  DEVELOP  SEL F-CONFIOEMCE ;  COLLEGE 

YDCITY 

586 

CflAR 

20 

$CHAR 

0E40  NAME  OF  CITY  YOUTH  LIVES  IN 

YDCOUNTY 

585 

CHAR 

30 

i  C  H  A  R 

DE39  NAME  OF  COUNTY  YOUTH  LIVES  IN 

YDDADBR 

576 

NUM 

2 

BRANCH 

DE21  MILITARY  BRANCH  FATHER  IN 

YDDADLFS 

575 

NUM 

2 

PASNDO 

DE20  FATHER'S  JOB  STATUS 

YOEODAD 

574 

NUM 

eOLEVEL 

0E19  FATHER'S  HIGHEST  LEVEL  OF  EDUCATION 

YDEDMOM 

577 

NUM 

c. 

EOLEVEL 

DE26  MOTHER'S  HIGHEST  LEVEL  OF  cOUCATICN 

YDEDOTH 

581 

NUM 

2 

eoleyel 

0E19A  HEAD'S  HIGHEST  LEVEL  OF  EDUCATION 

YOETHNIC 

19 

NUM 

2 

ETHNIC 

OE5  TYPE  OF  HISPANIC  BACKGROUND 

YDMARITL 

570 

NUM 

2 

MARSTAT 

0t6  CURRENT  MARITAL  STATUS 

YDMOMLFS 

578 

NUM 

2 

PARNOO 

DE27  MOTHER'S  JOB  STATUS 

YDO»JNOS 

530 

CHAR 

30 

schar 

DE17  OTHER  SPECIFY  FOR  MEAD  OF  HOUSEHCLO 

YOOWNREL 

579 

NUM 

2 

RELAT 

0£17  household  HEAD'S  RELATIONSHIP  TO  Y 

YDPARENT 

572 

NUM 

2 

PARENTS 

DE15  WHICH  PARENT  YOUTH  LIVES  WITH 

YDROTC8R 

534 

NUM 

2 

ROTCTYP 

Dc38  ROTC  BRANCH  OF  PARTICIPATION 

YOROTCeV 

582 

NUM 

2 

YESNO 

D£3o  DIO  YOUTH  PARTICIPATE  IN  ROTC 

YDROTC JS 

583 

NUM 

2 

JRSR 

DE37  WAS  PARTICIPATION  IN  ROTC  JR  OR  SR 

ydsamehh 

571 

NUM 

2 

YESNO 

0E14  COES  youth  LIVE  WITH  PARENTS 

YOSAMEMA 

706 

NUM 

2 

YDSAMEMA 

OElwA  DOES  YOUTH  LIVE  WITH  MOM / STE P-MOM 

YDSAMEPA 

705 

NUM 

2 

YOSAMcPA 

DE14  DOES  YOUTH  LIVE  WITH  DAO/STEP-OAO 

YDSSN 

588 

CHAR 

9 

SSSNFMT 

0642  SOCIAL  SECURITY  NUMBER  (STATUS) 

YOWAGE 

573 

NUM 

2 

EARNER 

DEI  6  PRINCIPAL  WAGE  EARNER  IN  HOUSEHOLD 

YD2IP 

537 

CHAR 

5 

iCHAR 

DE41  IIP  CODE  YOUTH  LIVES  IN 

YEDC6RAO 

724 

NuM 

c 

YESNO 

EElA  IS  YOUTH  A  COLLEGE  GRADUATE 

Iyeocover 

122 

NUM 

2 

YcSNO 

EEIVER  VERIFIES  SCHOOLING  COMP.LETEO 

YEDCUR 

116 

NUM 

2 

YEOCUR 

E54  IS  YOUTH  currently  IN  SCHOOL 

YEDELALG 

129 

NUM 

2 

YEDSLAL 

EE9  Y  TAKEN/WILL  TAKE  ELEMENTARY  ALGEBRA 

YEDENOTH 

723 

NUM 

2 

YESNO 

EE4B  IS/WAS  YOUTH  ENROLLED  APRiL/OCTOSER 
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iVARIASLE 

ORDER 

TYPE 

len 

FORMAT 

LABE 

L 

YEDENSUM 

722 

NUM 

2 

Ed  SUM 

ES4A 

SCHOOL  Y  ENROLLED  IN  MAY-SEPT 

YEDENYRC 

121 

NUM 

2 

EOENYRC 

EE6B 

IS  Y  IN  2,  1,  4-f  5  YR  COLLEGE 

rSDcNYRH 

120 

NUM 

2 

EDENYRH 

EE6A 

IS  Y  IN  GRADE  9/  10/  11/  OR  12 

YEDENYRJ 

695 

NUM 

2 

EEDENYRJ 

Ec6C 

IS  Y  IN  1ST  OR  2M0  YR  OF  JR  COLLEGE 

YEOGEOM 

130 

NUM 

2 

yedelal 

EEIO 

Y  TAKSN/WILL  TAKE  PLANE  GEOMETRY 

YEDGRADE 

123 

NUM 

2 

YcDGRAD 

£c7 

YOUTH  EDUCATIONAL  GRADE  AVERAGE 

YEDINALG 

131 

NUM 

2 

YEDELAL 

EE11 

Y  TAKEN/WILL  TAKE  INTERNED  ALGEBRA 

YEDKIND 

119 

NUM 

2 

YEDKIND 

EE6 

KIND  OF  SCHOOL  YOUTH  ENROLLED  IN 

YEOLASTM 

117 

NUM 

2 

DOBMONTri 

££5 

youth  last  attended  SCHOOL/  month 

YEDLASTY 

118 

NUM 

2 

EE5 

YOUTH  LAST  ATTENDED  SCHOOL/  YEAR 

YEOLEV 

123 

NUM 

2 

YEOLEV 

EEl 

HIGHEST  LEVEL  OF  EOUC  COMPLETED 

YEDPLAN 

125 

NUM 

■) 

A. 

YEDLEV 

EE3 

HIGHEST  GRADE  PLAN  TO  COMPLETE 

YEDTRIG 

132 

NUM 

2 

YEDELAL 

EE12 

Y  TAKEN/WILL  TAKE  TRIGONOMETRY 

YEMPCUR 

133 

NUM 

YEMPCUR 

EEl  6 

IS  YOUTH  CURRENTLY  EMPLOYED 

YEMPEASY 

140 

NUM 

2 

YEMPLOY 

EE24 

YOUTH  EMPLOYMENT  DIFFICULTY  IN  COMM 

YEMPEMCK 

137 

Char 

2 

syempck 

cEl9CK  VERIFIES  CURRENT  EMPLOYMENT 

YEMPEVER 

139 

NUM 

2 

YEMPEVR 

=  £20 

WAS  YOUTH  EVER  EMPLOYED  FULL-TIME 

YEMPHOUR 

135 

NUM 

2 

5E19 

Y  hours  WORKED  PER  WEEK  IN  LAST  JOB 

YEMPMRCK 

138 

CmAR 

2 

$CHAR 

EE19CK  VERIFY  NO.  HRS  CURRENTLY  EMPLOYED 

YEMPLOOK 

134 

NUM 

2 

YEMPLOK 

EEl  7 

IS  YOUTH  LOOKING  FOR  EMPLOYMENT 

YFAMACT 

267 

NUM 

2 

YESNO 

SI7 

ARE  Y  ARMY  FAMILY  IN  ACTIVE  ARMY 

YFAMAF 

262 

NUM 

T 

YESNO 

Sl6 

r  MIL  FAMILY  BRANCH  ScRVlCE-AF 

YFAMANG 

269 

NUM 

2 

YESNO 

SI7 

ARE  Y  ARMY  FAMILY  IN  NAT  GUARD 

YFAMAR 

263 

NUM 

YESNO 

SI6 

Y  MIL  family  branch  SERVICE-ARMY 

lYFAMARO 

270 

NUM 

2 

YESNO 

SI7 

ARE  Y  ARMY  FAMILY  IN  ROTC 

yfamarv 

268 

NUM 

2 

YESNO 

SI7 

ARE  Y  ARMY  FAMILY  IN  RESERVE 

YFAMCG 

264 

NUM 

2 

YESNO 

SI6 

Y  MIL  family  branch  SERVICE-CG 

YFAMMC 

265 

NUM 

2 

YESNO 

SI6 

Y  MIL  family  branch  SERVICE-MC 

YFAMMIL 

261 

NUM 

2 

YESNO 

SI5 

Y  HAVE  FAMILY  CURRENTLY  IN  MILITARY 

YFAMNA 

266 

NUM 

2 

YESNO 

S 16 

Y  MIL  FAMILY  BRANCH  SERVICE-NAVY 

YFCASmEO 

513 

NUM 

2 

AGREEm 

PE6 

GET  MONEY  FOR  EDUCATION;  AIR  FORCE 

YFCIVCAR 

49  0 

NUM 

2 

AGREEW 

PE6 

CIVILIAN  CAREER  DEVELOP:  AIR  FORCE 

YFHIUUAL 

514 

NUM 

2 

AG  RE  6  W 

PE6 

highly  trained  COWORKcRS:  air  FORCE 

YFrilTECH 

436 

NUM 

2 

AGREEW 

PE6 

USE  HIGH-TECH  EQUIPMENT:  AIR  FORCE 

YFLEADER 

482 

NUM 

2 

AGREEW 

PE6 

DEVELOP  LEADERSHIP  SKILLS:  AIR  FORCE 

YFMATURE 

506 

NUM 

2 

AGREEW 

P£6 

mature  and  RESPONSIBLE:  AIR  FORCE 

yfmental 

502 

NUM 

2 

AGREEW 

PE6 

MENTALLY  CHALLENGING:  AIR  FORCE 

YFPHYS 

470 

NUM 

2 

AGREEW 

PE6 

PHYSICALLY  CHALLENGING:  AIR  FORCE 

YFPOTEN 

49  8 

NuM 

2 

AGREEW 

PE6 

DEVt-LOP  YOUR  POTENTIAL:  AIR  FORCE 

YFPROUD 

474 

NUM 

2 

AGREEW 

P£6 

EXPERIENCE  TO  BE  PROUD  OF;  AIR  FORCE 

YFRENACT 

257 

NUM 

2 

YESNO 

S14 

ARE  Y  ARMY  FRIENDS  IN  ACTIVE  ARMY 

YFRENAF 

252 

NUM 

2 

YESNO 

SI3 

Y  MIL  FRIENDS  BRANCH  OF  SERVICE-AF 

YFRENANG 

259 

NUM 

2 

YESNO 

S14 

ARE  Y  ARMY  FRIENDS  IN  NAT  GUARD 

YFR5NAR 

253 

NUM 

2 

YESNO 

SI3 

Y  MIL  FRIENDS  BRANCH  OF  SERVICE-ARMY 

YFRENARO 

260 

NUM 

2 

YESNO 

SI4 

ARE  Y  ARMY  FRIENDS  IN  ROTC 

YFRENARV 

253 

NUM 

2 

YESNO 

SI4 

ARE  Y  ARMY  FRIENDS  IN  RESERVE 

YFRENCG 

254 

NUM 

2 

YESNO 

SI3 

Y  MIL  FRIENDS  BRANCH  OF  SERVICE-CG 

YFRENMC 

255 

NUM 

2 

YESNO 

SI3 

Y  MIL  FRIENDS  BRANCH  OF  SERVICS-MC 

YFRENMIL 

251 

NUM 

2 

YESNO 

SI2 

Y  HAVE  FRIENDS  CURRENTLY  IN  MILITARY 

YFRENNA 

256 

NUM 

2 

YESNO 

SI3 

1  MIL  FRIENDS  BRANCH  OF  SERVICE-NAVY 

(YFSELCON 

494 

NUM  . 

2 

AGREEW 

PE6 

DEVELOP  SELF-CONFIDENCE:  AIR  FORCE 

YFSTEP 

473 

NUM 

2 

AGREEW 

PE6 

STEPPING  STONE  TO  COLLEGE:  AIR  FORCE 

YFTRAIN 

510 

NUM 

2 

AGREEW 

PE6 

TRAINING  IN  USEFUL  SKILLS:  AIR  FORCE 

YFWIOE 

466 

NUM 

2 

AGREEW 

PE6 

WIDE  VARIETY  OF  JOBS:  AIR  FORCE 
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|VARIA6LE 

ORDER 

TYPE 

LEN 

FORMAT 

LABEL 

YGCASHED 

460 

NUM 

2 

AGREEW 

P£5  GET  money  FOR  EDUCATION:  GUARD 

Y6CIVCAR 

453 

NUM 

2 

AGREEV. 

PE5  CIVILIAN  career  DEVELOP;  GUARD 

fGHIUUAL 

459 

NUM 

2 

AGREEW 

PE5  HIGHLY  TRAINED  COwORKERS;  GUARD 

YGHOME 

461 

NUM 

2 

AGREEW 

PE5  SERVE  America  in  hometown;  guard 

YGLEADER 

452 

NUM 

2 

AGREEW 

p£5  DEVELOP  LEADERSHIP  SKILLS;  GUARD 

YGMATURE 

457 

NUM 

2 

AGREEW 

PE5  mature  and  RESPONSIBLE;  GUARD 

YGMENTAL 

45  6 

NUM 

2 

AGRESw 

pas  MENTALLY  CHALLENGING;  GUARD 

YGPOTEN 

455 

NUM 

2 

AGREEW 

Pc5  DEVELOP  YOUR  POTENTIAL;  GUARD 

IfGPROUD 

451 

NUM 

2 

AGREEW 

PE5  E/PERIENCE  TO  BE  PROUD  OF;  GUARD 

rGSELCON 

454 

NUM 

2 

AGREEW 

P£5  DEVELOP  SELF-CONFIDENCE:  GUARD 

YGSERCOM 

462 

NUM 

2 

AGREEW 

PES  SERVE  YOUR  OWN  COMMUNITY:  GUARD 

YGSERPAR 

7U4 

NUM 

2 

AGREEW 

PE5  PART-TIME  WORK:  GUARD 

YGTRAIN 

458 

NUM 

2 

AGREEW 

PE5  TRAINING  IN  USEFUL  SKILLS:  GUARD 

VGiJEEKEN 

463 

NUM 

2 

AGREEW 

PES  INTERESTING  WEEKENDS:  GUARD 

YGWIOE 

453 

NUM 

2 

AGREEW 

PE5  WIDE  variety  OF  JOBS:  GUARD 

YMSAROAR 

434 

NUM 

2 

YESNO 

PE1A  Y  EVER  HEARD  OF  ARMY  RESERVE 

YMEARONG 

449 

NUM 

2 

YESNO 

PE4A  Y  EVER  HEARD  OF  ARMY  NATIONAL  GUARD 

YHEARORO 

545 

NUM 

2 

YESNO 

pci5A  y  ever  heard  of  rotc  at  college 

ITHSOIPL 

115 

NUM 

2 

YmSOIPL 

E£2  YOUTH  HIGH  SCHOOL  DIPLOMA^-  TYPE 

YICASHEO 

274 

NUM 

2 

RANGIMP 

lA  IMP  UF  EARNING  MONEY  FOR  EDUCATION 

nCIVCAR 

282 

NUM 

2 

RANGIMP 

lA  IMP  UF  HELPING  CIVILIAN  CAREER  DEV 

riCNTRY 

277 

NJM 

2 

RANGIMP 

lA  IMP  OF  SERVING  COUNTRY 

YIHIUUAL 

273 

NUM 

2 

RANGIMP 

lA  IMP  OF  HIGHLY  TRAINED  COwORKERS 

YIHITECH 

279 

NUM 

2 

RANGIMP 

lA  IMP  OF  WORKING  WITH  Hl-TECH  EQUIP 

|YIM0ME 

285 

NUM 

2 

RANGIMP 

.  lA  IMP  OF  STAYING  IN  OWN  HOMETOWN' 

YIINNOV 

288 

NUM 

2 

RANGIMP 

lA  IMP  OF  USING  OWN  JUDGEMENT 

YILEADER 

278 

NUM 

2 

RANGIMP 

lA  IMP  OF  DEVELOPING  LEADERSHIP  SKILLS 

YIMATURE 

287 

NUM 

2 

RANGIMP 

lA  IMP  OF  BcCOM  MORE  MATURE/RESPONSIBLE 

riMENTAL 

289 

NUM 

2 

RANGIMP 

lA  IMP  OF  HAVING  MENTAL  CHALLENGE 

YIPDOEMP 

142 

NUM  . 

2 

YESNO 

IP1  Y  PLANS  TO  WORK 

YIPOOIDL 

143 

NUM 

2 

YESNO 

IP1  Y  PLANS  TO  00  NOTHING 

YIPOOMIL 

1  44 

NUM 

2 

YESNO 

IP1  Y  PLANS  TO  JOIN  MILITARY/SERVICE 

YlPDOOTH 

145 

NUM 

2 

YESNO 

IP1  Y  HAS  OTHER  PLANS 

YIPDOSCH 

141 

NUM 

2 

YESNO 

1P1  Y  Plans  to  go  to  school 

YIPHYS 

272 

NUM 

2 

RANGIMP 

lA  IMP  OF  HAVING  PHYSICAL  CHALLENGE 

YIPOTEN 

281 

NUM 

2 

RANGIMP 

lA  IMP  OF  DEVELOPING  POTENTIAL 

YIPROUO 

283 

NUM 

2 

RANGIMP 

lA  IMP  OF  EXPERIENCES  TO  BE  PROUD  OF 

YISELCON 

276 

NUM 

2 

RANGIMP 

lA  IMP  OF  DEVELOPING  SELF-CONFIOENCE 

YISERCOM 

283 

NUM 

2 

RANGIMP 

lA  IMP  UF  community  SERVICE 

YISERPAR 

69  7 

NUM 

2 

RANGIMP 

lA  IMP  OF  WORKING  PART-TIME 

YISTEP 

28  6 

NUM 

2 

RANGIMP 

lA  IMP  OF  STEPPING  FROM  HS  TO  COLLEGE 

YITRAIN 

275 

NUM 

2 

RANGIMP 

lA  IMP  OF  TRAINING  IN  USEFUL  SKILLS 

YIWEEKEN 

284 

NUM 

2 

RANGIMP 

lA  IMP  OF  WEEKEND  EXCITEMENT 

YIWlOE 

696 

NUM 

2 

RANGIMP 

lA  IMP  OF  OPPORT  TO  FIND  A  JOB 

YKADEP 

564 

NUM 

2 

YKADEP 

KA6  CAN  Y  JOIN  ARMY  OEP  8  ENTER  YR  LATER 

YKAEARN 

554 

NUM 

2 

YKAEARN 

KA7  earn  money  for  COLLEGE  IN  ARMY 

YKAEDBEM 

555 

NuM 

2 

YK ABEN 

KAl  AMOUNT  OF  ARMY  EDUCATION  BENEFITS 

YKAGIAF 

560 

NUM 

2 

YKAGIAF 

KA4  DOES  the  AIR  FORCE  OFFER  THE  GI  BILL 

YKAGIAR 

559 

NUM 

2 

YKMGIAR 

ka4  DOES  The  army  offer  The  gi  bill 

YKAGIMA 

562 

NuM 

2 

YKAGIMA 

KA4  DOES  MARINE  CORPS  OFFER  THE  GI  BILL 

lYKAGINA 

56l 

NUM 

2 

ykagina 

KA4  DOES  THE  NAVY  OFFER  THE  GI  BILL 

YKALLCOL 

556 

NUM 

2 

YKALCOL 

KA2  WOULD  ARMY  PAY  FOR  ENTIRE  COLLEGE  ED 

YKARGCOL 

568 

NUM 

2 

YKACOL 

KA11  EARN  COLLEGE  MONEY  IN  RESERVE/GUARD 

YKARGGI 

569 

NUM 

2 

YKARGGI 

KAl  2  MAX  GI  BILL  AMOUNT  I.N  RES  £ R V£ / GU A RO 
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Variable 

ORDER 

TYPE 

LEN 

FORMAT 

LABE 

L 

YKARGHS 

566 

NUM 

2 

YKARGHS 

KA9 

CAN  ONLY  HS  GRADS  JOIN  RESERVE/GUARD 

YKARGJUN 

565 

NUM 

2 

YKAJOIN 

KA8 

CAN  HS  JRS  AGE  17  JOIN  REScRVE/GUARD 

ykasame 

557 

NUM 

2 

YKASAME 

KA3 

COMPAR  ARMY  EOUC  BEN  TO  OTH  BRANCHES 

YKAWARD 

567 

NUM 

2 

YKAWARO 

KA10 

WHO  SPONSORS  scholar-athlete  AwARD 

YKAYEARS 

563 

NUM 

2 

KA5 

MINIMUM  ARMY  ENLISTMENT 

YKRMSGAR 

397 

NUM 

2 

YKVERB 

STATUS  OF  KR  VERBATIM  RESPONSE;  ARMY 

ykrmsgot 

398 

NUM 

2 

YKVERB 

STATUS  OF  KR  VERBATIM  RESPONSE;  NON-ARMY 

YKRNGAF 

366 

NUM 

2 

YESNO 

KR3 

N  GUARD  AD  RECALLED  FOR  AIR  FORCE 

YKRNGAR 

367 

NUM 

2 

YcSNO 

KR3 

N  GUARD  AD  RECALLED  FOR  ARMY 

YRRNGCG 

37D 

NUM 

2 

YESNO 

KR3 

N  GUARD  AD  RECALLED  FOR  COAST  GUARD 

YKRN6MC 

369 

NUM 

2 

YESNO 

KR3 

N  guard  ad  RECALLED  FOR  MARINES 

YKRNGNA 

368 

NUM 

2 

YESNO 

KR3 

N  guard  ad  RECALLED  FOR  NAVY 

YKRROAF 

361 

NUM 

c 

YESNO 

KR2 

ROTC  AD  RECALLED  FOR  AIR  FORCE 

YKRROAR 

362 

NUM 

2 

YESNO 

KR2 

ROTC  AD  recalled  FOR  ARMY 

YKRROCG 

365 

NUM 

2 

YESNO 

KR2 

ROTC  AD  RECALLED  FOR  COAST  GUARD 

YKRROMC 

364 

NUM 

2 

YESNO 

KR2 

ROTC  AD  RECALLED  FOR  MARINES 

YKRRONA 

363 

NUM 

2 

YESNO 

KR2 

ROTC  AO  RECALLED  FOR  NAVY 

YKRRVAF 

371 

NUM 

6 

YESNO 

KR4 

RESERVE  AD  RECALLED  FOR  AIR  FORCE 

YKRRVAR 

372 

NUM 

2 

YESNO 

KK4 

RESERVE  AD  RECALLED  FOR  ARMY 

YKRRVCG 

375 

NUM 

2 

YESNO 

KR4 

RESERVE  AD  RECALLED  FOR  COAST  GUARD 

YKRRVMC 

374 

NUM 

2 

YESNO 

KR4 

RESERVE  AD  RECALLED  FOR  MARINES 

YKRRVNA 

373 

NUM 

2 

YESNO 

KR4 

RESERVE  AO  RECALLED  FOR  NAVY 

YKSADVEN 

402 

NUM 

2 

KSANSwR 

KS2 

SLOGAN;  NOT  A  JOB/  AN  ADVENTURE 

YKSAIM 

40  3 

NUM 

2 

KSANSwR 

KSS 

SLOGAN:  AIM  HIGH 

Iyksbeall 

404 

NUM 

2 

K  S  AN  S  W  R 

KS4 

slogan:  be  all  YOU  CAN  BE 

YKSGOOO 

406 

NUM 

C, 

KSANSWR 

KS6 

SLOGAN:  LOOKING  FOR  A  FEW  GOOD  MEN 

YKSNOTCO 

409 

NUM 

2 

KSANSwR 

KS9 

SLOGAN;  NOT  A  COMPANY/  YOUR  COUNTRY 

YKSPROUD 

403 

NUM 

2 

KS  ANSwR 

KS3 

slodan:  The  few.  the  proud 

YKSSTART 

407 

NUM 

2 

KSANSWR 

KS7 

SLOGAN;  IT'S  A  GREAT  PLACE  TO  START 

YKSWAY 

40  5 

NUM 

2 

KSANSWR 

KSS 

SLOGAN;  A  GREAT  WAY  OF  LIFE 

YMAG1 

343 

NUM 

3 

MAGFMT 

MH32 

MAGAZINE  #1  READ  ON  REGULAR  BASIS 

YMAG2 

344 

NUM 

3 

MAGFMT 

MH32 

MAGAZINE  #2  READ  ON  REGULAR  BASIS 

YMAG3 

345 

NUM 

3 

MAGFMT 

Mrt32 

MAGAZINE  #3.  READ  ON  REGULAR  BASIS 

YM  AG4 

346 

NUM 

3 

MAGFMT 

Mri32 

MAGAZINE  #4  READ  ON  REGULAR  BASIS 

YMAG5 

347 

NUM 

3 

MAGFMT 

Mrt32 

MAGAZINE  F5  READ  ON  REGULAR  BASIS 

YMAG6 

348 

NUM 

3 

MAGFMT 

MH32 

MAGAZINE  nt  READ  ON  REGULAR  BASIS 

YMAGMOUR 

349 

NUM 

3 

MH3J 

HOURS  PER  WEEK  READING  MAGAZINES 

YMAGREAD 

342 

NUM 

2 

YESNO 

Mh31 

DOES  youth  read  magazines 

Y.MAINDAT 

5 

CHAR 

6 

SCHAR 

DATE 

OF  MAIN  INTERVIEW 

YMCASHED 

517 

NUM 

2 

AGREEW 

PE6 

GET  money  FOR  EDUCATION;  MARINES 

YMCIVCAR 

439 

NUM 

2 

AGREEW 

Pc6 

CIVILIAN  CAREER  OcVELOP;  MARINES 

/MHILUAL 

513 

NUM 

2 

AGREEW 

PE6 

HIGHLY  trained  COwORKERS;  MARINES 

YMHITECH 

48  5 

NUM 

2 

AGREEW 

Pc6 

USE  HIGH-TECH  EQUIPMENT:  MARINES 

YMLEADER 

481 

NUM 

2 

AGREEW 

PE6 

OeVELOP  LEADERSHIP  SKILLS:  MARINES 

YMMATURE 

50  5 

NUM 

2 

AGREEW 

pe6 

MATURE  and  RESPONSIBLE;  MARINES 

f MMENTAL 

501 

NUM 

2 

AGREcw 

PE6 

MENTALLY  CHALLENGING;  MARINES 

YMPHYS 

469 

NUM 

2 

AGREEW 

PE6 

PHYSICALLY  CHALLENGING;  MARINES 

YMPOTEN 

497 

NUM 

2 

AGREEW 

PE6 

DEVELOP  YOUR  POTENTIAL;  MARINES 

YMPROUD 

473 

NUM 

2 

AGREEW 

PE6 

EXPERIENCE  TO  BE  PROUD  OF:  MARINES 

YMSELCON 

493 

NUM 

2 

AGREEw 

PE6 

DEVELOP  SELF-CONFIDENCE;  MARINES 

^mstep 

477 

NuM 

2 

AGREEW 

PE6 

STEPPING  STONE  TO  COLLEGE:  MARINES 

YM TRAIN 

5U9 

NUM 

2 

AGREEW 

PE6 

TRAINING  IN  USEFUL  SKILLS;  MARINES 

YMWIDE  . 

465 

NjM 

2 

AGREEW 

PE6 

WIDE  VARIETY  OF  JOBS:  MARINES 

yncashed 

516 

NjM 

2 

AGREEw 

Pcb 

GET  MONEY  FOR  EDUCATION:  NAVY 
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^ARIASLE 

ORDER 

TYPE 

LEN 

format 

LABEL 

YNCIVCAR 

488 

NOM 

2 

AGREEW 

Pe6  CIVILIAN  CAREER  DEVELOP:  NAVY 

YNHIwUAL 

512 

NUM 

2 

AGREED 

PE6  HIGHLY  TRAINED  COwORKERS:  NAVY 

TNHITECH 

484 

NUM 

2 

AGRE£^* 

PE6  use  HlGri»TeCH  EQUIPMENT:  NAVY 

YNLEAOER 

480 

NUM 

2 

AGREED 

?£6  DEVELOP  LEADERSHIP  SKILLS:  NAVY 

YNMATURE 

504 

NUM 

2 

AGREEW 

PE6  MATURE  AND  RESPONSIBLE:  NAVY 

YNMENTAL 

500 

NUM 

2 

AGREEW 

PE6  MENTALLY  CHALLENGING;  NAVY 

YNPHYS 

463 

NUM 

2 

AGREEW 

PE6  PHYSICALLY  CHALLENGING:  NAVY 

YNPOTEN 

496 

NUM 

2 

AGREEW 

Pe6  DEVELOP  YOUR  POTENTIAL;  NAVY 

YNPROUO 

472 

NUM 

2 

AGREEW 

PE6  EXPERIENCE  TO  BE  PROUO  OF:  NAVY 

YNSELCON 

492 

NUM 

2 

AGRbcW 

PE6  DEVELOP  SELF-CONFIDENCE:  NAVY 

YNSTEP 

476 

NUM 

2 

AGREEW 

PE6  STEPPING  STONE  TO  COLLEGE:  NAvY 

YNTRAIN 

508 

NUM 

2 

AGREEW 

Pc6  TRAINING  IN  USEFUL  SKILLS:  NAVY 

YNUMLET 

127 

NUM 

2 

YNUMLET 

Ec7  SCHOOL  USE  LETTER  OR  NUMBER  GRADES 

YNWIOE 

464 

NUM 

2 

AGREEW 

PE6  WIDE  VARIETY  OF  JOBS:  NAVY 

YOINNOV 

553 

NUM 

c 

AGREEW 

PE3  INNOVATIVE/CPEATIVE:  OFFICER 

YOPROUO 

551 

NUM 

2 

AGREEW 

PE3  EXPERIENCE  TO  BE  PROUD  OF;  OFFICER 

YOUSECOL 

552 

MUM 

2 

AGREEW 

Pc3  USE  COLLEGE  SKILLS;  OFFICER 

YOUTMTOT 

74 

NUM 

2 

SC5  HOW  MANY  YOUTHS  AGFD  13  TO  24  IN  HH 

YOWIDE 

550 

NUM 

2 

AGREEW 

PE3  WIDE  VARIETY  OF  JOBS;  OFFICER 

YPAPCLAS 

341 

NUM 

2 

YE5NO 

MH3U  DOES  youth  READ  CLASSIFIED 

YPAPCOM 

336 

NUM 

•5 

4. 

YESNO 

Mh30  COES  YOUTH  READ  COMICS 

YPAPFOOO 

339 

NUM 

2 

YESNO 

MH3u  DOES  YOUTH  READ  FOOD  SECTION 

YPAPHOUR 

333 

NUM 

3 

MH29  HOURS  PER  WEEK  READING  NEWSPAPER 

YPAPLOC 

338 

NUM 

2 

YESNO 

MM30  DOES  YOUTH  PEAD  LOCAL  SECTION 

iPAPNEWS 

337 

NUM 

2 

YESNO 

MH30  DOES  YOUTH  READ  NSwS  SECTION 

YPAPREAO 

332 

NUM 

C. 

YPAPREA 

Mm28  how  often  does  Y  read  NEWSPAPER 

YPAPSPOR 

335 

NUM 

2 

YESNO 

MH30  DOES  youth  READ  SPORTS 

YPAPSTYL 

340 

NUM 

2 

YESNO 

MH30  DOES  YOUTH  READ  LIFESTYLE  SECTION 

YPAROEC 

707 

NUM 

2 

YPAROEC 

plia  interview  parent  or  step-parent 

YPARIMP 

539 

NUM 

2 

YPARIMP 

PL2  importance  OF  PARENTAL  ADVICE 

YPBRAN1 

146 

NUM 

2 

YPI BRAN 

IP3  branch  of  SERVICE/  FIRST  CHOICE 

YPBRAN2 

149 

NUM 

2 

YP2BRAN 

IPS  BRANCH  OF  SERVICE/  NEXT  CHOICE 

YPCOL24 

154 

NUM 

2 

YP24C0L 

IP15  Y  PLANS  TO  GO  2  OR  4  YEAR  COLLEGE 

YPCOMP1 

148 

NUM 

2 

YPCOMP 

IP4  TYPE  OF  SERVICE/  FIRST  CHOICE 

YPCOMP2 

151 

NUM 

2 

YPCOMP 

IP6  TYPE  OF  SERVICE/  NeXT  CHOICE 

YPECOL 

543 

NUM 

2 

PROPANS 

PE14  ARMY  %  PAST  YEAR  TO  FINISH  COLLEGE 

YP5DIP 

541 

NUM 

2 

PROPANS 

Pc12  ARMY  %  PAST  YEAR  HIGH  SCHOOL  GRADS 

YPtGRADE 

542 

NUM 

PEGRADE 

PE13  ARMY  X  PAST  YEAR  UPPER  HALF  IQ 

YPESIM 

544 

NUM 

2 

YESNO 

Pels  YOUNG  PEOPLE  LIKE  YOU  JOINING  ARMY 

YPFULPAR 

158 

NUM 

2 

YFULPAR 

IP13  WORK  PLANS  FULL-TIME  OR  PART-TIME 

YPNOMEMU 

171 

NUM 

2 

YESNO 

IP17  Y  MOST  LIKELY:  HOMEMAKER 

YPOTH 

172 

NUM 

2 

YESMU 

IP17  Y  MOST  LIKELY;  OTHER 

YPR06AD0 

174 

NUM 

2 

PROS 

IP21  PROS  Y  WILL  DO  SOMETHING  ABOUT  ARMY 

YPROBANG 

163 

NUM 

2 

PROS 

IP9  PROB  UF  Y  SERVING  ARMY  NATL  GUARD 

YPROBAR 

162 

NUM 

2 

PROS 

IP8  PKOb  OF  Y  serving  ARMY  ACTivE  DUTY 

YPROSARO 

155 

NUM 

2 

PROe 

IP11  PROB  OF  Y  TAKING  ROTC  COLLEGE  CLASS 

YPROBARV 

164 

NUM 

2 

PROB 

IP10  PROS  OF  Y  SERVING  IN  ARMY  RESERVE 

YPROBCOL 

153 

NUM 

2 

PROB 

I?14  PROS  OF  Y  GOING  TO  COLLEGE 

YPR08C0M 

165 

NUM 

2 

PROB 

IPIIA  PROS  OF  OFFICER  COMMISSION  IN  ROTC 

^YPROBEMP 

157 

NUM 

2 

PROB 

IP12  PROB  OF  Y  WORKING  IN  CIVILIAN  JOB 

JrPROBMIL 

152 

NUM 

2 

PROB 

IP7  PROB  OF  Y  SERVING  IN  MILITARY 

YPROBTAR 

175 

NUM 

2 

PROS 

IP20  PROB  Y  WILL  TALK  ABOUT  ARMY 

YPROBVOC 

156 

NUM 

2 

PROB 

IPl6  PROB  OF  Y  GOING  TO  VO/TECH  SCHOOL 

YPSAMOCC 

159 

NUM 

2 

YSAMOCC 

IP2  PLAN  TO  BE  IN  SAME  OR  DIFFERENT  JOB 
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IVARIA6LE 

ORDER 

TYPE 

LEN 

FORMAT 

LABE 

L 

YPSCriFUL 

166 

NUM 

2 

YESNO 

IP17 

Y  MOST  LIKELY:  FULL-TIME  SCHOOL 

yPSChPRT 

167 

NUM 

2 

YESNO 

IP17 

Y  MOST  LIKELY:  PART-TIME  SCHOOL 

YPSRVMIL 

17D 

NUM 

2 

YESNO 

IP17 

Y  MOST  LIKELY:  MILITARY 

yPTHOTM 

175 

NUM 

2 

YESNO 

IP18 

EVER 

THOUGHT  ABOUT  JOINING  MILITARY 

yPWRKFUL 

1  68 

NUM 

2 

YESNO 

IP1  7 

Y  MOST  LIKELY:  FULL-TIME  WORK 

yPwRKPRT 

16? 

NUM 

2 

YESNO 

IP17 

y  MOST  LIKELY:  PART-TIME  WORK 

yRADCLAS 

323 

NuM 

2 

YESNO 

Mh26 

DOES 

YOUTH  LISTEN  CLASSICAL  MUSIC 

yRADCW 

322 

NUM 

2 

YESNO 

MH26 

DOES 

YOUTH  LISTEN  COUNTRY  MUSIC 

yRADEAsy 

326 

NJM 

c 

YESNO 

Mm26 

DOES 

youth  LISTEN  TO  EASY  MUSIC 

yP.ADHRAM 

31  5 

NUM 

3 

MH1  7 

HOW 

MANY  HOURS  PER  WEEK  AM  RADIO 

yraomrfm 

316 

NUM 

3 

Mhl  7 

HOW 

MANY  HOURS  PER  WEEK  FM  RADIO 

yRADLIS 

31  4 

NUM 

2 

YESNO 

MmI  8 

DOES 

YOUTH  LISTEN  TO  THE  RADIO 

YRAOnEInS 

319 

NUM 

2 

YESNO 

mm26 

DOES 

YOUTH  listen  to  NEWS 

YRADPOP 

321 

NUM 

2 

YESNO 

Mh26 

DOES 

youth  LISTEN  TO  POP  MUSIC 

YRAOROCK 

325 

NUM 

c 

YESNO 

MH2  6 

DOES 

YOUTH  LISTEN  TO  ROCK  MUSIC 

YRAOSHi 

327 

NUM 

2 

YESNO 

Mfl27 

DOES 

Y  LISTEN  TO  AMERICAN  TOP  40 

YRADSH2 

328 

NUM 

2 

YESNO 

MH2  7 

DOES 

Y  LISTEN  TO  KING  BISCUIT  HOUR 

YRAOSH3 

329 

NUM 

2 

YESNO 

MH27 

DOES 

Y  LISTEN  TO  RICK  OEcS'  TOP  40 

YRADSHA 

333 

MUM 

2 

YESNO 

MM27 

DOES 

Y  LISTEN  TO  METALSHOP 

YRADSH5 

331 

NUM 

2 

YESNO 

MH27 

DOES 

Y  LISTEN  TO  ROCKLINE 

YRAOSPOR 

323 

NUM 

2 

YESNO 

Mh26 

DOES 

YOUTH  LISTEN  TO  SPORTS 

YRAOTALI^ 

324 

NUM 

2 

YESNO 

MH26 

DOES 

YOUTH  LISTEN  TO  TALK  SHOWS 

YRELECT 

548 

NUM 

2 

AGREEW 

PE2 

COLLE 

GE  elective  w/COURSES;  ROTC 

YRLEADER 

546 

NUM 

2 

A  G  R  E  E  W 

PE2 

LEADERSHIP/MANAGEMENT  TRAINING;  ROTC 

hrROFFCOM 

549 

NUM 

i 

AGREEW 

PE2 

AN  OFFICER'S  COMMISSION:  ROTC 

YRSELCON 

547 

NUM 

2 

AGREEW 

P£2 

DEVELOP  SELF-CONFIDENCE:  ROTC 

YSCASHEO 

51  9 

NUM 

2 

AGREEW 

PE6 

GET  MONEY  FOR  EDUCATION;  MILITARY 

YSCIVCAR 

491 

NUM 

2 

AGREEW 

Pt6 

CIVIL 

IAN  CAREER  DEVELOP;  MILITARY 

YSHIUUAL 

515 

NUM 

2 

AGRc  £w 

PEE 

HIGHLY  trained  COwORKERS;  MILITARY 

Y3HITECH 

487 

MUM 

2 

AGREEW 

PE6 

USE  HIGH-TECH  EQUIPMENT:  MILITARY 

YSLEADER 

483 

NUM 

2 

AGRcEw 

PE6 

DEVELOP  LEADERSHIP  SKILLS;  MILITARY 

YSMATURE 

507 

NUM 

2 

AGREEW 

PE6 

MATURE  AND  RESPONSIBLE:  MILITARY 

YSMENTAL 

503 

NUM 

2 

AGREEW 

PE6 

MENTALLY  CHALLENGING;  MILITARY 

YSFHYS 

471 

NUM 

2 

AGREEW 

PE6 

PHYSI 

CALLY  CHALLENGING:  MILITARY 

YSPOTEN 

499 

NUM 

2 

AGREEW 

PE6 

DEVELOP  YOUR  POTENTIAL:  MILITARY 

YSPROUD 

475 

NUM 

2 

AGREEW 

PEE 

EXPERIENCE  TO  BE  PROUD  OF;  MILITARY 

ysselcon 

495 

NuM 

AGREEW 

PE6 

DEVELOP  SELF-CONFIDENCE:  MILITARY 

YSSTEP 

479 

NUM 

2 

AGREEW 

PE6 

STEPP 

ING  STONE  TO  COLLEGE:  MILITARY 

YSTRAIN 

511 

NUM 

2 

AGREEW 

PE6 

TRAIN 

ING  IN  USEFUL  SKILLS:  MILITARY 

YSWIDE 

467 

NUM 

2 

AGPE  E  W 

p  c6 

WIDE 

VARIETY  OF  JOBS:  MILITARY 

YTVCAbI 

295 

NUM 

2 

YESNO 

Mril  1 

DOES 

YOUTH  WATCH  MTV 

yTVCAe2 

296 

NUM 

2 

YESNO 

mh1  1 

DOES 

youth  watch  NASHVILLE  NETWORK 

YTVCA63 

297 

NUM 

2 

YcSNO 

Mflll 

DOES 

YOUTH  WATCH  ESPN  CSPORTS] 

YT VCAB4 

298 

NUM 

z 

YESNO 

mh1  1 

DOES 

YOUTH  WATCH  WTBS  lSYNQICATED] 

YTVCA65 

299 

NUM 

2 

YESNO 

MH11 

DOES 

Y  WATCH  BLACK  ENTERTAINMENT  TV 

YTVCOMDY 

304 

NUM 

2 

YESNO 

MH1  2 

DOES 

YOUTH  VIEW  SITCOMS 

YT YDRAMA 

302 

NUM 

•> 

C 

YESNO 

MH1  2 

DOES 

YOUTH  VIEW  GENERAL  DRAMA 

YTVHRCAB 

292 

NUM 

3 

mm2 

HRS  P 

SR  WEEK  WATCH  CERTAIN  CABLE  TV 

YTVHRREG 

291 

NUM 

3 

mm2 

HRS  P 

ER  WEEK  WATCH  NETWORK  TV 

YTVMOVIE 

305 

NUM 

L 

YESNO 

MM1  2 

DOES 

YOUTH  VIEW  TV  MOVIES 

Iytvmusic 

303 

NUM 

2 

YESNO 

MMl  2 

DOES 

youth  view  MUSIC/MUSIC  VIDEOS 

YTVMYS 

301 

NUM 

2 

YESNO 

MHl  2 

DOES 

YOUTH  VIEW  mysteries 

YTVSHl 

307 

NUM 

2 

YESNO 

MH1  3 

OUcS 

youth  watch  DAVID  LETTERMAN 

YTVSH2 

308 

NUM 

2 

YESNO 

MmI  3 

GOES 

Y  watch  FRIDAY  WIGHT  VIDEOS 
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iVARIABLE 

ORDER 

TYPE 

LEN 

FORMAT 

LA5 

El 

iTTVSHS 

30? 

NUM 

2 

YESNO 

Mril 

3  DOES  y  WATCH  MONDAY  NIGHT  FOOTBALL 

YTVSH4 

31  3 

NUM 

2 

YESNO 

MH1 

3  DOES  Y  WATCH  COLLEGE  FOOTBALL 

ytvshS 

311 

NUM 

2 

YESNO 

Mrti 

3  DOES  Y  WATCH  SUNDAY  NI&HT  MOVIES 

YTVSPORT 

30D 

NUM 

2 

YESNO 

MH1 

2  DOES  YOUTH  VIEW  SPORTS 

YTVTALK 

306 

NUM 

2 

YESNO 

mmI 

2  DOES  youth  VIEW  TV  TALK  SHOWS 

rTVWATCH 

290 

NUM 

2 

YESNO 

Mril 

DOES  YOUTH  REGULARLY  WATCH  TV 

YUN1 2AF 

352 

NUM 

2 

YESNO 

KR1 

UNAIDED  AD  RECALL  FOR  AIR  FORCE 

YUNI 2ALL 

360 

NUM 

2 

YESNO 

KR1 

UNAIDED  AO  RECALL  FOR  ALL  IN  ONE  AC 

YUN12AR 

353 

NUM 

2 

YESNO 

KR1 

UNAIDED  AO  RECALL  FOR  ARMY 

YUNI 2CG 

357 

NUM 

2 

YESNO 

KR1 

UNAIDED  AD  RECALL  FOR  COAST  GUARD 

YUN1 2MC 

358 

NUM 

2 

YESNO 

XR1 

UNAIDED  AO  RECALL  FOR  MARINE  CORPS 

YUN1 2NA 

359 

NUM 

2 

YESNO 

KR1 

UNAIDED  AO  RECALL  FOR  NAvY 

YUNI 2NG 

355 

NUM 

2 

YESNO 

KR1 

UNAIDED  AD  RECALL  FOR  NAT  GUARD 

YUN1 2NON 

351 

NUM 

L 

YESNO 

KR1 

UNAIDED  AD  RECALL  FOR  NO  SERVICES 

YUN1 2RO 

354 

NUM 

2 

YESNO 

KR1 

UNAIDED  AD  RECALL  FOR  ROTC 

YUN12RV 

356 

NUM 

2 

YESNO 

KRi 

UNAIDED  AO  RECALL  FOR  RESERVE 

YUTMNUM 

2 

CHAR 

2 

SCHAR 

YOUTH  ID  NUMBER 

YVCASHED 

445 

NUM 

2 

AGREcU 

PE4 

GET  MONEY  FOR  EDUCATION;  RESERVE 

YVCIVCAR 

438 

NuM 

2 

AGREEW 

PE4 

CIVILIAN  CAREER  DEVELOP:  RESERVE 

YVCRHAVE 

31  2 

NUM 

2 

YESNO 

MH14  DOES  HOUSEHOLD  HAVE  A  VCR 

YVCRHOUR 

313 

NUM 

3 

mhI 

5  HOURS  PER  WEEK  SPENT  WATCHING  VCR 

YVMIUUAL 

444 

NUM 

2 

AGREEW 

PE4 

HIGHLY  TRAINED  COWORKERS;  RESERVE 

YVHOME 

446 

NUM 

2 

AGREEW 

PE4 

SERVE  AMERICA  IN  HOMETOWN;  RESERVE 

YVLEADER 

437 

NUM 

2 

AGREEW 

P£4 

DEVELOP  LEADERSHIP  SKILLS:  RESERVE 

lYVMATURE 

442 

NUM 

2 

AGREEW 

PE4 

MATURE  AND  RCSPONSIbLE:  RESERVE 

YVMcNTAL 

441 

NUM 

2 

AGREEW 

PE4 

MENTALLY  CHALLENGING:  RESERVE 

YVPOTEN 

440 

NUM 

2 

AGREEW 

pe4 

DEVELOP  YOUR  POTENTIAL:  RESERVE 

YVPROUD 

436 

NUM 

2 

AGREEW 

P£4 

EXPERIENCE  TO  BE  PROUO  OF;  RESERVE 

Y VSELCON 

439 

NuM 

2 

AGREcW 

P£4 

DEVELOP  self-confidence :  RESERVE 

YVSERCOM 

44  7 

NUM 

2 

AGREEW 

Pt4 

SERVE  YOUR  OwN  COMMUNITY;  RESERVE 

YVSERPAR 

703 

NUM 

2 

AGREEW 

PE4 

PART-TIME  WORK:  RESERVE 

YVTRAIN 

443 

NUM 

2 

AGREEW 

PEA 

TRAINING  IN  USEFUL  SKILLS:  RESERVE 

YVWEcKEN 

448 

NUM 

2 

AGREEW 

PEA 

INTERESTING  WEEKENDS:  RESERVE 

YVWIDE 

435 

NUM 

2 

AGREEW 

?E4 

WIDE  VARIETY  OF  JOBS:  RESERVE 

YWCASHED 

532 

NUM 

2 

AGREEW 

Pc7 

GET  MONEY  FOR  EDUCATION;  JOB 

YWCIVCAR 

525 

NUM 

2 

AGREEw 

PE7 

CIVILIAN  CAREER  DEVELOP;  JOB 

YwMigUAL 

531 

NUM 

2 

AGR  E  E  W 

Pc7 

HIGHLY  TRAINED  COWORKERS;  JOB 

YWHITECH 

524 

NUM 

2 

AGREEw 

PE7 

USE  HIGH-TECH  EUUIPMENT:  JOB 

YWLEADER 

523 

NUM 

2 

AGREEw 

?£7 

DEVELOP  LEADERSHIP  SKILLS:  JOB 

YWMATURE 

529 

NUM 

2 

AGREEw 

PE7 

MATURE  AMO  RESPONSIBLE:  JOB 

Y  W  M  £  N  T  A  L 

523 

NUM 

2 

AGREEW 

PE7 

MENTALLY  CHALLENGING:  JOB 

YWPHYS 

5  20 

NUM 

2 

AGREEW 

Pc7 

PHYSICALLY  CHALLENGING:  JOB 

YWPOTEN 

527 

NUM 

2 

AGREEW 

PE7 

DEVELOP  YOUR  POTENTIAL:  JOB 

YNPROUO 

521 

NUM 

2 

AGREEW 

P£7 

EXPERIENCE  TO  BE  PROUD  OF:  JOB 

YWSELCON 

526 

NUM 

2 

AGREEW 

P£7 

DtVcLOP  SELF-CONFIDENCE;  JOB 

YWSTEP 

522 

NUM 

2 

AGREEW 

P£7 

STEPPING  STONE  TO  COLLEGE:  JOS 

YWTRAIN 

550 

NUM 

2 

AGREEW 

PE7 

training  in  USEFUL  SKILLS;  JOB 

YXA012AF 

663 

NUM 

2 

YXADF 

UNAIDED  ♦  AIDED  RECALL  AIR  FORCE  ADS 

YXAD12AL 

667 

NUM 

2 

YXADF 

UNAIDED  +  AIDED  RECALL  JRAP  ADS 

YXAD1 2AR 

659 

NUM 

2 

YXADF 

UNA 

lOEO  AIDED  RECALL  ACTIVE  ARMY  AOS 

IYXAD1  2CG 

666 

NUM 

2 

YXADF 

UNAIDED  +  AIDED  RECALL  COAST  GUARD  AOS 

YX ADI 2MC 

665 

NUM 

2 

YXADF 

UNAIDED  +  AIDED  RECALL  MARINS  CORPS  ADS 

YXAD1 2NA 

664 

NUM 

■) 

YXADF 

UNA 

lOtD  +  AIDED  RECALL  NAVY  ADS 

YXA012NG 

661 

NUM 

2 

YXADF 

UNA 

lOED  +  AIDED  RECALL  ARMY  NATL  GUARD 
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IVARIABLE 

YX A01 2RO 

YXA012RV 

rxiCADEP 

YXKAEARN 

YXXAEDBN 

YXKAGIAF 

YXXAGIAR 

YXKAGIMA 

YXXAGINA 

YXXARGCL 

YXXARGGI 

YXXARGrtS 

rx  KARGJN 

YXKASAMc 

YXKAWARD 

YXKAYRS 

YXPRAIAC 

YXPRAIGI 

yxpraing 

YXPRAIRO 

YXPRAIRY 

YXPRUNAC 

YXPRUNGI 

.YXPRUNNG 

XPRUNRV 


ORDER 

TYPE 

LEN 

FORMAT 

LABEL 

663 

NUM 

2 

nADF 

UNAIUED  +  AIDED 

RECALL  army  ROTC  ADS 

662 

MUM 

2 

YXAOF 

UNAIDED  +  AIDED 

recall  army  reserve  AOS 

676 

NUM 

2 

YXXAF 

KNOW 

CAN  Y  JOI 

N  army  OEP/  enter  yr  latr 

668 

NUM 

2 

YXKAF 

KNOW 

EARN  MONE 

Y  FOR  COLLEGE  IN  ARMy 

669 

NUM 

2 

YXKAF 

KNOW 

AMOUNT  OF 

ARMY  EDUCATION  BENEFITS 

672 

NUM 

2 

YXXAF 

KNOW 

D05S  THE 

AIR  FORCE  OFFER  GI  BILL 

671 

NUM 

2 

YXKAF 

KNOW 

OOES  THE 

ARMY  OFFER  THE  GI  BILL 

674 

NUM 

2 

YXKAF 

KNOW 

DOES  MARI 

NE  CORPS  OFFER  GI  BILL 

673 

NUM 

2 

YXKAF 

KNOW 

DOES  THE 

NAVY  OFFER  THE  GI  BILL 

680 

NUM 

2 

YXKAF 

KNOm 

EARN  COLL 

EGE  MONEY  IN  RSSSRVE/NG 

681 

NUM 

2 

yXKAF 

KNOW 

MAX  GI  BI 

LL  amount  IN  R£S=RVe/NG 

678 

NUM 

2 

YXKAF 

KNOW 

CAN  ONLir 

riS  GRADS  JOIN  RcSERV£/NG 

677 

NUM 

2 

YXKAF 

KNOW 

CAN  HS  JR 

S  AGE  17  JOIN  RESERVE/NG 

670 

NUM 

4. 

YXKAF 

KNOW 

COMPAR  AR 

MY  ED  BEN  TO  OTH  BRANCHES 

679 

NUM 

2 

YXKAF 

KNOW 

WHO  SPONS 

ORS  SCHOLAR-ATHLETE  AWARD 

675 

NUM 

2 

YXKAF 

KNOW 

MINIMUM  A 

RMY  enlistment 

683 

NUM 

2 

rxPRF 

AIDED  INTENTION 

TO  JOIN  ACTIVE  ARMY 

690 

NUM 

2 

YXPRF 

AIDED  GENERAL  I 

NTcNTlON  TO  JOIN  ARMY 

687 

NUM 

2 

f  XPPF 

AIDED  INTENTION 

TO  JOIN  ARMY  NATL  GUARD 

638 

NUM 

2 

YXPRF 

AIDED  INTENTION 

TO  JOIN  ARMY  ROTC 

635 

NUM 

2 

YX  PRF 

AIDED  INTENTION 

TO  JOIN  ARMY  RESERVE 

682 

NUM 

2 

fXPRF 

UNAIDED  INTENTI 

ON  TO  JOIN  ACTIVE  ARMf 

639 

NUM 

2 

YXPRF 

UNAIDED  GENERAL 

INTENTION  TO  JOIN  ARMY 

636 

NuM 

2 

YXPRF 

UNAIOED  INTENT 

TO  JOIN  ARMY  NATl  GUARD 

634 

NUM 

2 

YXPRF 

■  UNAIDED  INTENTI 

ON  TO  JOIN  ARMy  RESERVE 

ACOMS  YOUTH  VARIABLE  LIST 
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ROER 

VARIABLE 

TYPE 

LEN 

FORMAT 

LABEL 

55 

WFACPcR 

NUM 

8 

WEIGHT  FACTOR  FOR  PE  C ROTC/ OFFICER ) 

56 

BRIGADE 

NUM 

2 

RCTGBOe 

USAREC  RECRUITING  BRIGADE 

57 

BRIG6ATT 

CrtAR 

2 

iBRGBT 

Hri  SRIGA0E/3ATTALI0N  RSIO  CODE 

58 

ROTCREG 

CHAR 

2 

1)R0TCFMT 

ROTC  REGION/BRIGADE 

59 

HHSTATE 

CHAR 

2 

ESTATE 

HH  STATE  POSTAL  CODE 

60 

STFIPS 

NJM 

2 

STFIP 

HH  STATE  FIPS  CODE 

61 

AOI 

CHAR 

3 

SAOIF 

AREA  OF  DOMINANT  INFLUENCE  (1985) 

62 

AREA 

CHAR 

3 

$CHAR 

HH  PHONE  NUMBER  AREA  CODE 

63 

ATTPLACE 

CHAR 

10 

iCHAR 

HH  PLACE  NAME/  ATiT  TAPE 

64 

PHONCNTY 

CHAR 

25 

SCHAK 

SC46  IN  WHAT  COUNTY  IS  PHONE  LOCATED 

65 

CNTYFIPS 

CHAR 

3 

SCHAR 

HH  COUNTY  FIPS  CODE 

66 

GOODCNTY 

NUM 

2 

GOCNT Y 

DETERMINES  IF  COUNTY  IS  WITHIN  THE  STATE 

67 

PHONZIP 

CHAR 

5 

SCHAR 

SC4C  ZIP  CODE  WHERE  OHONc  IS  LOCATED 

68 

GOOOZIP 

NUM 

2 

GOOOZIP 

DETERMINES  IF  ll?  IS  WITHIN  THE  STATS 

69 

PHONCITY 

CHAR 

20 

SC  HA  R 

SC4E  CITY  WHERE  PHONE  IS  LOCATED 

70 

PMONVER 

NUM 

2 

PHONVER 

SCI  IS  DIALED  PHONE  NUMdcR  CORRECT 

71 

PMONUS6 

NUM 

2 

PHONUSE 

■SC2  IS  PHONE  USED  FOR  HOME  OR  BUSINESS 

72 

PHONLOC 

NUM 

2 

PHONLOC 

SC3  Phone  located  in  home  or  business 

73 

RESPINMH 

NUM 

2 

YESNO 

SCAD  IS  respondent  a'  hh  MEMBER 

74 

YOUTHTOT 

NUM 

2 

SC5  HOW  MANY  YOUTHS  AGED  13  TO  24  IN  HH 

75 

malefem 

NUM 

2 

SEX 

SC6  IS  THIS  PERSON  MALE  OR  FEMALE 

76 

MALcTOT 

NUM 

2 

SC7  HOW  MANY  MALES  AGED  15  TO  24 

77 

FEMTOT 

NUM 

2 

SC7A  HOW  MANY  FEMALES  AGEO  13  TO  24 

78 

FMALETOT 

NUM 

2 

TOTAL  MALES  AGEO  13-24  FINAL 

79 

FFEMTOT 

NUM 

2 

TOTAL  FEMALES  AGEO  13-24  FINAL 

80 

ENUMTOT 

NUM 

2 

total  YOUTH  AGED  13-24  FINAL 

81 

MELIGTOT 

NUM 

2 

A  MALES  ELIGIBLE  FOR  MAIM  INTERVIEW 

82 

FELIGTOT 

NUM 

2 

P  FEMALES  ELIGIBLE  FOR  MAIN  INTERVIEW 

83 

PMS1  TOT 

NUM 

2 

NO.  YOUTHS  IN  primary  MALE  SAMPLE/  16-20 

84 

PMS2TOT 

NUM 

2 

NO.  YOUTHS  IN  PRIMARY  MALE  SAMPLE/  21-24 

85 

SMSTOT 

NUM 

2 

NO.  YOUTHS  IN  SECONDARY  MALE  SAMPLE 

86 

PFS1 TOT 

NUM 

2 

NO.  YOUTHS  IN  PRIMARY  FEM.  SAMPLE/  16-20 

87 

PFS2TOT 

NUM 

2 

NO.  YOUTHS  IN  PRIMARY  FEM.  SAMPLE/  21-24 

88 

SFSTOT 

NUM 

2 

MO.  YOUTHS  IN  SECONDARY  ^EMALE  SAMPLE 

89 

BABYFL6 

NUM 

2 

BABYFLG 

IS  THERE  A  13-15  YEAR  OLD  IN  HH 

90 

PHONEOTM 

NUM 

2 

YESNO 

SC35  ARE  THERE  ADDITIONAL  PHONE  NUMBERS 

91 

XPHONUSE 

NUM 

2 

PhONUSE 

SC36  OTHER  PHONE  FOR  HOME  OR  BUSINESS 

92 

XPHONLOC 

NUM 

2 

PHONLOC 

SC36A  OTHER  PHONE  IN  HOME  OR  BUSINESS 

93 

ERSPAGE 

NUM 

2 

YESNO 

SC7B  IS  RESPONDENT  13  TO  24 

94 

EFNAM 

CHAR 

25 

SCHAR 

SC8  YOUTH'S  FIRST  NAME  (STATUS) 

95 

ELNAM 

CHAR 

25 

SCHAR 

SC21  YOUTH'S  LAST  NAME  (STATUS) 

96 

£00300 

NUM 

c 

SC«  YOUTH  DATE  OF  KIRTM/  DAY 

97 

EDOBMM 

NUM 

2 

D03MNTH 

SC9  YOUTH  DATE  OF  BIRTH/  MONTH 

98 

EOOBYY 

NUM 

2 

SC9  YOUTH  DATE  OF  BIRTH/  YEAR 

99 

EAGE 

NUM 

3 

SC10  AGE  OF  YOUTH  (IF  006  MISSING) 

100 

E13T024 

NUM 

2 

AGERANG 

SC10A  age  category  (IF  AGE  MISSING) 

101 

ESEX 

NUM 

2 

SEX 

SEX  OF  ENUMERATED  YOUTH 

102 

EMILACT 

NUM 

2 

YESNO 

SC11  YOUTH  EVER  IN  ACTIVE  MIL/NG/RESER V 

103 

EMILWAIT 

NUM 

2 

YESNO 

SC12  YOUTH  WAITING  TO  GO  ON  ACTIVE  DUTY 

104 

ErtiLSERV 

NUM 

2 

YESNO 

SC11A  IS  YOUTH  PRESENTLY  IN  MILITARY 

105 

EHSDIPL 

NUM 

2 

YHSCIPL 

SC13A  TYPE  OF  HIGH  SCHOOL  DIPLOMA 

106 

EEOENCUR 

NUM 

2 

YESNO 

SC14  IS  YOUTH  CURRENTLY  IN  SCHOOL 

107 

EEOCOMP 

NUM 

2 

EEOCOMP 

SCI  3  HIGHEST  LEVEL  OF  EDUC  COMPLETED 

108 

EEDENTYP 

NUM 

2 

EDENT YP 

SC15  type  SCHOOL  Y  CURRENTLY  ENROLLED 
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RDER 

variable 

TYPE 

LEN 

FORMAT 

LABEL 

109 

EEDENYRM 

NUM 

2 

EDENYRH 

SC16  Y  CURRENTLY  IN  9,  10/  11/  12  GRADE 

110 

eedenyrc 

NU« 

2 

EOENYRC 

SC17  youth  IN  1/  2/  3,  4/  5  YR  COLLEGE 

111 

EEOCOVER 

NuM 

2 

YESNO 

SC13B  VERIFIES  SCHOOLING  COMPLETED 

112 

ELIVADOR 

NUM 

2 

YE3NO 

SC18  DOES  YOUTH  LIVE  AT  THIS  ADDRESS 

113 

ELIVDORM 

NUM 

2 

YESNO 

SC18A  DOES  Y  LIVE  IN  STUDENT  HOUSING 

114 

RANOROY 

NUM 

2 

RANDRO 

MODULE  ROTATION  FOR  KS/  MH  8  KA 

115 

YHSOIPL 

NUM 

2 

YHSDIPL 

Ee2  YOUTH  HIGH  SCHOOL  DIPLOMA/  TYPE 

116 

YEOCUR 

NUM 

2 

YEOCUR 

ESA  IS  YOUTH  CURRENTLY  IN  SCHOOL 

117 

YEDLASTM 

NUM 

2 

DOBMONTH 

££5  YOUTH  LAST  ATTENDED  SCHOOL/  MONTH 

118 

YEOLASTY 

NUM 

2 

EcS  YOUTH  LAST  ATTENDED  SCHOOL/  YEAR 

119 

YEOKIND 

NUM 

2 

YEDKIND 

EE6  KIND  OF  SCHOOL  YOUTH  ENROLLED  IN 

129 

YEDENYRH 

NUM 

2 

EOEN YRH 

E£6A  IS  Y  IN  GRADE  9,  10x  1U  OR  12 

121 

YEOENYRC 

NUM 

2 

EDENYRC 

EE63  IS  Y  IN  1/  2/  3/  4/  5  YR  COLLEGE 

122 

YEOCOVER 

NUM 

2 

YESNO 

EElVcR  VERIFIES  SCHOOLING  COMPLETED 

123 

YEOLEV 

NUM 

2 

YEOLEV 

E£1  HIGHEST  LEVEL  OF  EDUC  COMPLETED 

124 

EE1CHN 

NUM 

2 

CCHECK 

EE1  CONST.  CHECK:  Eel  VS.  AGE 

125 

YEDPLAN 

NUM 

2 

YEDLEV 

eE3  HIGHEST  GRADS  PLAN  TO  COMPLETE 

126 

EE3CHK 

NUM 

2 

CCHECK 

EE3  CONST.  CHECK:  ESI  vS.  EE3 

127 

YNUMLET 

NUM 

2 

YNUMLET 

EE7  SCHOOL  USE  LETTER  OR  NUMBER  GRADES 

128 

YEOGRAOE 

NUM 

2 

YEOGRAD 

EE7  YOUTH  EDUCATIONAL  GRADE  AVERAGE 

129 

YSDELALG 

NUM 

2 

YEDELAL 

££9  Y  TAKEN/WILL  TAKE  ELEMENTARY  ALGEBRA 

130 

YEDGEOM 

NUM 

2 

YEDELAL 

E£10  Y  TAKEN/WILL  TAKE  PLANE  GEOMETRY 

131 

YEOINALG 

NUM 

C 

YEDELAL 

£E11  y  TAkEn/WILL  TAKE  INTERMEO  ALGEBRA 

132 

YEOTRIG 

NUM 

2 

YEDELAL 

cc12  Y  TAKEN/wILL  TAKE  TRIGONOMETRY 

133 

YEMPCUR 

NUM 

2 

YEMPCUR 

EE16  IS  YOUTH  CURRENTLY  EMPLOYED 

134 

YEMPLOOK 

NUM 

2 

YEMPLCK 

££17  IS  YOUTH  LOOKING  FOR  EMPLOYMENT 

135 

YEMPHOUR 

NUM 

2 

EE19  Y  HOURS  WORKED  PER  WEEK  IN  LAST  JOB 

136 

£E1 9CmK 

NUM 

2 

CCHECK 

EE19  CONST.  CHECK:  CUR  EMP  VS.  NO  JOB 

137 

YcMPEMCK 

CflAR 

2 

SYEMPCK 

EE19CK  VERIFIES  CURRENT  EMPLOYMENT 

138 

YEMPHRCK 

Char 

2 

iCHAR 

et19CK  VERIFY  NO.  HRS  CURRENTLY  EMPLOYED 

139 

YEMPEVER 

NUM 

2 

YEMPEVR 

EE20  WAS  YOUTH  EVER  EMPLOYED  FULL-TIME 

140 

YEMPEASY 

NuM 

2 

YEMPLOY 

E£24  YOUTH  EMPLOYMENT  DIFFICULTY  IN  COMM 

141 

YIPOOSCH 

NUM 

2 

YESNO 

IP1  Y  PLANS  TO  GO  TO  SCHOOL 

142 

YIPDOEMP 

NUM 

2 

YESNO 

IP1  Y  PLANS  TO  WORK 

143 

YIPOOIDL 

NUM 

2 

YESNO 

IP1  Y  PLANS  TO  DO  NOTHING 

144 

YIPOOMIL 

NUM 

2 

YESNO 

IP1  Y  PLANS  TO  JOIN  MI  LIT AP Y/ S E R VI C E 

US 

YIPOOOTH 

NUM 

■> 

k. 

YESNO 

IP1  Y  HAS  OTHER  PLANS 

146 

YPBRANI 

•  NUM 

2 

yPiBRAN 

IP3  BRANCH  OF  SERVICE/  FIRST  CHOICE 

147 

RAN0IP1 

NUM 

2 

RANDl IP 

IP4  RANDOM  START  FOR  CATEGORIES 

U8 

YPC0MP1 

NUM 

2 

YPCOMP 

IP4  TYPE  OF  SERVICE/  FIRST  CHOICE 

149 

yP8RAN2 

NUM 

2 

YP2BRAN 

IPS  BRANCH  OF  SERVICE/  NEXT  ChCICE 

150 

RAN0IP2 

NUM 

2 

RANDl IP 

IP6  random  start  FOR  CATEGORIES 

151 

YPC0MP2 

NUM 

2 

YPCOMP 

IP6  TYPE  OF  SERVICE/  NEXT  CHOICE 

152 

YPROBMIL 

NUM 

2 

PROB 

IP7  PROB  OF  Y  SERVING  IN  MILITARY 

153 

YPR06C0L 

NUM 

2 

PROS 

IPl4  PROS  OF  Y  GOING  TO  COLLEGE 

154 

YPC0L24 

NUM 

2 

YP24C0L 

IP15  Y  PLANS  TO  GO  2  OR  4  YEAR  COLLEGE 

155 

YPROSARO 

NUM 

2 

PRoe 

IP11  PROB  OF  y  TAKING  ROTC  COLLEGE  CLASS 

156 

YPftOBVOC 

NUM 

2 

PROS 

IPl6  PROB  OF  Y  GOING  TO  VO/T5CH  SCHOOL 

157 

YPROSEMP 

NUM 

2 

PROB 

IP12  PROB  OF  Y  WORKING  IN  CIVILIAN  JOB 

1  58 

YPFULPAR 

NUM 

2 

YFJLPAR 

IP13  WORK  PLANS  FULL-TIME  OR  PART-TIME 

159 

YPSAMOCC 

NUM 

2 

YSAMOCC 

IP2  PLAN  TO  BE  IN  SAME  OR  DIFFERENT  JOS 

UD 

RANDIP3 

NUM 

2 

RAN03IP 

IP8.11A  RANDOM  START  FOR  MILITARY  PLANS 

I6l 

RANDIP4 

NUM 

2 

RAND4IP 

IPS. 1C  RANDOM  start  FOR  MILITARY  PLANS 

162 

YPROSAR 

NUM 

2 

PROB 

IPS  PROB  OF  Y  serving  ARMY  ACTIVE  DUTY 
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ORDER 

VARIABLE 

TYPE 

LEM 

FORMAT  . 

LABEL 

163 

YPROBANG 

NUM 

2 

PROS 

IP9  PROB  OF  Y  SERVING  ARMY  NATL  GUARD 

164 

YPROSARV 

NUM 

2 

PROS 

IPIO  PROB  OF  Y  SERVING  IN  ARMY  RESERVE 

165 

YPR08C0M 

NUM 

2 

PR  Ob 

IPllA  PROB  OF  OFFICER  COMMISSION  IN  ROTC 

1  66 

YPSCHFUL 

NUM 

2 

YESNO 

IP17  Y  MOST  LIKELY:  PULL-TImE  SCHOOL 

167 

YPSCHPRT 

NUM 

2 

YcSNO 

IP17  Y  MOST  LIKELY:  PART-TIME  SCHOOL 

168 

YPwRl^FUL 

NUM 

2 

YESNO 

IP17  Y  MOST  LIKELY:  FULL-TIME  WORK 

169 

YPWRKPRT 

NUM 

2 

YESNO 

IP17  Y  MOST  LIKELY:  PART-TIME  WORK 

170 

ypsrvmil 

NUM 

2 

YESNO 

IP17  Y  MOST  LIKELY:  MILITARY 

171 

YPHOMEMK 

NUM 

2 

YESNO 

IP17  Y  MOST  LIKELY:  HOMEMAKER 

172 

YPOTH 

NUM 

2 

YESNO 

IP17  Y  most  LIKELY:  OTHER 

173 

YPROSTAR 

NUM 

2 

PROa 

IP2C  PROS  Y  WILL  TALK  ABOUT  ARMY 

174 

YPROSADO 

NUM 

2 

PR03 

IP21  PROS  Y  WILL  00  SOMETHING  ABOUT  ARMY 

175 

YPTriOTM 

NUM 

2 

YESNO 

IP18  EVER  THOUGHT  AbOUT  JOINING  MILITARY 

176 

YSAEVREC 

NUM 

2 

YESNO 

BciA  Y  EVER  TALK  WIT.H  MILITARY  RECRUITER 

177 

ybatalk 

NUM 

2 

YESNO 

BEI  Y  TALK  ABOUT  JOINING  ARMY  PAST  6  MC 

178 

Y8AFREN 

NUM 

2 

YESNO 

fl£2  Y  DISCUSS  ARMY  WITH  FRIENDS 

17? 

YBAMOM 

NUM 

£. 

YESNO 

BE2  Y  DISCUSS  ARMY  WITH  MOTHER 

180 

Y8A0A0 

NUM 

2 

YESNO 

6E2  Y  DISCUSS  ARMY  WITH  FATHER 

181 

YBASIB 

NUM 

2 

YESNO 

e£2  Y  DISCUSS  ARMY  WITH  3 ROTHE R/ SI S TE R 

182 

YBAREL 

NUM 

2 

YESNO 

8E2  Y  DISCUSS  ARMY  WITH  OTH  RELATIVE 

183 

YBASPOU 

NUM 

2 

YESNO 

e£2  1  DISCUSS  ARMf  WITH  SPOUSE 

134 

YBATEAC 

NUM 

2 

YESNO 

Bc2  Y  DISCUSS  ARMY  WITH  TEACHER 

185 

YfcJACOUN 

NUM 

2 

YESNO 

Bc2  Y  DISCUSS  ARMY  WITH  SCH  COUNSLR 

186 

YBAREC 

NUM 

2 

YESNO 

bE2  Y  DISCUSS  ARMY  WITH  RECRUITER 

187 

Y6AC0W 

NUM 

2 

YESNO 

BE2  Y  DISCUSS  ARMY  WITH  CO-WORKER 

188 

Y6A60SS 

NUM 

C 

YESNO 

3E2  Y  DISCUSS  ARMY  WITH  EMPLOYER 

1S9 

YBAOTM 

NUM 

2 

YESNO 

BE2  Y  DISCUSS  ARMY  WITH  OTHERS 

190 

YBAFRSCH 

NUM 

2 

YESNO 

o£3  -WAS  FRIEND  Y  TALKED  WITH  FROM  SCHCCL 

191 

YBAFREMP 

NUM 

2 

YESNO 

B£4  WAS  FRIEND  Y  TALKED  WITH  AT  WORK 

1  92 

BE4CHK 

NUM 

2 

CCficCK 

CONST,  check:  BE2x  BEA 

193 

YBAFRMIL 

NUM 

2 

YESNO 

BE5  WAS  FRIEnO  Y  TALKED  WITH  IN  SERVICE 

194 

YBAFRAR 

NUM 

2 

YESNO 

BEB  WAS  friend  Y  TALKED  WITH  IN  ARMY 

195 

YBMREC 

NUM 

2 

YESNO 

BE7  Y  TALK  TO  RECRUITER  PAST  6  MONTHS 

1^6 

YBMRECAR 

NUM 

2 

YESNO 

BE8  Y  TALKED  TO  AN  ARMY  RECRUITER 

197 

Y8M RECAP 

NUM 

2 

YESNO 

6ES  Y  TALKED  TO  AN  AIR  FORCE  RECRUITER 

198 

YBMRECNA 

NUM 

2 

YESNO 

BE8  Y  TALKED  TO  A  NAVY  RECRUITER 

199 

YBMRECMC 

NUM 

2 

YESNO 

BE8  Y  talked  to  A  MARINE  RECRUITER 

200 

YBACONT 

NUM 

2 

YBACONT 

3E8A  HOw  FIRST  CONTACT  W/  ARMY  RECRUITER 

201 

Y8ATALK1 

NUM 

? 

Y8ATALK 

BESB  HOw  FIRST  TALK  W/  ARMY  RECRUITER 

202 

YBAGIFT 

NUM 

2 

YESNO 

BE10  Y  RESPOND  TO  ARMY  AD  IN  PAST  6  MO 

205 

YBAVISIT 

NUM 

2 

YESNO 

8E11  Y  VISIT  ARMY  PECR  STATN  PAST  6  MO 

204 

Y6ATEST 

NUM 

2 

YESNO 

BE12  Y  TAKE  TEST  FOR  ARMY  IN  PAST  6  MO 

205 

YBCTHOT 

NUM 

2 

YESNO 

BE16  i  Think  about  college  in  past  6  MO 

206 

YbCTALK 

NuM 

2 

YESNO 

BE17  Y  TALK  ABOUT  COLLEGE  IN  PAST  6  MO 

207 

Y6CFREN 

NUM 

2 

YESNO 

BE1S  Y  DISCUSS  COLLEGE  WITH  FRIENDS 

208 

YBCMOM 

NUM 

2 

YESNO 

SE18  Y  DISCUSS  college  WITH  MOTHER 

209 

Y8C0AD 

NUM 

2 

YESNO 

BE18  Y  DISCUSS  COLLEGE  WITH  FATHER 

210 

Y8CSIB 

NUM 

2 

BE  YN 

3tl8  Y  DISCUSS  COLLEGE  WITH  BROTHER/SIS 

211 

YBCREL 

NUM 

2 

YESNO 

BE18  Y  DISCUSS  COLLEGE  WITH  OTH  RELATIVE 

212 

YBCSPOU 

NUM 

2 

YESNO 

Bclb  Y  DISCUSS  COLLEGE  wITH  SPOUSE 

213 

YBCTEAC 

NUM 

2 

YESNO 

BE18  i  DISCUSS  COLLEGE  WITH  A  TEACHER 

214 

Y8CC0UN 

NUM 

2 

YESNO 

BE18  Y  DISCUSS  COLLEGE  wITH  SCH  COUNSLR 

215 

YBCREC 

NuM 

2 

YESNO 

BEl8  Y  DISCUSS  COLLEGE  WITH  A  RECRUITER 

216 

YBCCOW 

NUM 

2 

YESNO 

BE13  Y  DISCUSS  COLLEGE  WITH  CO-WORKER 
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217 

YSCBOSS 

NUM 

2 

YESNO 

BEIS  Y  DISCUSS  COLLEGE  WITH  EMPLOYER 

218 

YdCDTH 

NdM 

2 

YESNO 

BEIB  Y  DISCUSS  COLLEGE  WITH  OTHERS 

219 

reCACF 

NUM 

2 

YESNO 

BElV  DIO  ANYONE  TALK  TO  Y 

ABOUT  ACF 

220 

YBCGI 

NUM 

2 

YESNO 

aEl9  DID  ANYONE  TALK  TO  Y 

ABOUT  GI  BILL 

221 

YBCROTC 

NUM 

2 

YESNO 

BE19  DID  ANYONE  TALK  TO  Y 

ABOUT  ROTC  SCH 

222 

ybcvsap 

NUM 

2 

YESNO 

8E19  DID  anyone  TALK  TO  Y 

ABOUT  VEAP 

223 

YBCTEST 

NUM 

2 

YESNO 

Bc21  Y  take  COLLEGE  ADM  TEST  PAST  6  MO 

224 

Y3CAPPL 

NUM 

2 

YESNO 

BE24  Y  submit  COLLEGE  APPL  IN  PAST  6  MO 

225 

YBWTHOT 

NUM 

2 

YESNO 

BE25  Y  THINK  ABOUT  FT  WORK  IN  PAST  6  MO 

226 

YBWTALK 

MUM 

2 

YESNO 

BE26  Y  talk  about  FT  wORK 

IN  PAST  6  MO 

227 

YBWFRcN 

NUM 

2 

YESNO 

B627  Y  DISCUSS  FT  WORK  WITH  FRIENDS 

228 

YBWMOM 

NUM 

2 

YESNO 

6E27  y  DISCUSS  FT  WORK  WITH  MOTHER 

229 

YBWOAO 

NUM 

2 

YESNO 

B£27  Y  DISCUSS  FT  WORK  WITH  FATHER 

230 

ybwsib 

NUM 

2 

YESNO 

3E27  Y  DISCUSS  FT  WORk  WITH  6R0THER/SIS 

251 

YBWREL 

NUM 

2 

YESNO 

BE27  Y  DISCUSS  FT  WORK  WITH  OTH  RELATIVE 

232 

Y6WSP0U 

NUM 

2 

YESNO 

SE27  Y  DISCUSS  FT  WORK  WITH  SPOUSE 

233 

YBWTcAC 

NUM 

2 

YESNO 

BE27  Y  DISCUSS  FT  WORK  WITH  A  TEACHER 

234 

YBWCOUN 

NuM 

2 

YESNO 

9E27  y  DISCUSS  FT  WORK  WITH  SCH  COUNSLR 

235 

YBWRcC 

NUM 

2 

YESNO 

BE27  Y  DISCUSS  FT  WORK  WITH  A  RECRUITER 

236 

YBWCOW 

NuM 

2 

YESNO 

BE27  Y  DISCUSS  FT  WORK  WITH  CU-wORKER 

237 

YBWBOSS 

NUM 

2 

YESNO 

BE27  Y  DISCUSS  FT  WORK  WITH  EMPLOYER 

233 

YBwOTri 

NUM 

2 

YESNO 

BE27  Y  DISCUSS  FT  WORK  WITH  OTHERS 

239 

YBWVISIT 

NUM 

2 

YESNO 

Bc31  Y  VISIT  POTENTIAL  EMPLO YER/ AGENCI ES 

24C 

YBWAPPL 

NUM 

-Y 

c 

YESNO 

Bc32  Y  APPLY  FOR  Ar4Y  JOBS 

IN  PAST  6  MO 

241 

YARMDAD 

NUM 

2 

BAOGOOD 

SI1  FEEL  ABOUT  Y  ARMY  ENL 

FATHER 

242 

YARMMOM 

NUM 

2 

BADGOOD 

SI1  FEEL  ABOUT  Y  ARMY  ENL 

MOTHER 

243 

yarmfarm 

NUM 

2 

BAOGOOD 

SI1  FEEL  ABOUT  Y  ARMY  ENL 

FREN  ARMY  eXP 

244 

YARVIFMIL 

NUM 

2 

BAOGCOD 

SI1  FEEL  ABOUT  Y  ARMY  ENL 

FREN  OTH  MIL 

245 

YARMFNO 

NUM 

2 

BAOGOOD 

SI1  FEEL  ABOUT  Y  ARMY  EnL 

FREN  NO  MIL 

246 

YARMCOUN 

NUM 

2 

BADGOOO 

SI1  FEEL  ABOUT  Y  ARMY  ENL 

SCH  COUNSELOR 

247 

YARMTEAC 

NUM 

2 

BAOGOOD 

3i1  FEEL  ABOUT  Y  ARMY  ENL 

TEACHERS 

248 

YARMCOW 

NUM 

2 

BAOGOOD 

SI1  FEEL  ABOUT  Y  ARMY  ENL 

CO-WORKERS 

249 

YARMSTUD 

NUM 

2 

BADGOOO 

Sll  p££l  ABOUT  Y-  ARMY  ENL 

FELLOW  STUDNT 

250 

YARM50SS 

NUM 

2 

BAO&OOD 

SI1  FEEL  ABOUT  Y  ARMY  ENL 

EMPLOYER 

251 

YFRENMIL 

NUM 

■5 

I. 

YESNO 

SI2  Y  HAVE  FRIENDS  CURRENTLY  IN  MILITARY 

252 

YFRcNAF 

NUM 

2 

YESNO 

SI3  Y  MIL  FRIENDS  BRANCH  OF  SER/ICE-AF 

253 

YFR5r4AR 

NUM 

2 

YESNO 

SI3  Y  MIL  FRIENDS  BRANCH  OF  SSRVICE-ARMY 

25  4 

YFRENCG 

NUM 

2 

YESNO 

SI3  r  MIL  FRIENDS  BRANCH  OF  ScRVICS-CG 

255 

YFRENMC 

MUM 

2 

YESNO 

513  Y  MIL  FRIENDS  BRANCH  OF  SERVICE-MC 

256 

YFRcNNA 

NUM 

2 

YESNO 

SI3  Y  MIL  FRIENDS  BRANCn  OF  SERVICE-NAVY 

257 

YFRENACT 

NUM 

2 

YESNO 

314  ARC  Y  ARMY  FRIENDS  IN 

ACTIVE  ARMY 

258 

YFRSNARV 

NUM 

2 

YESNO 

SI4  ARE  Y  ARMY  FRIENDS  IN 

RESERVE 

259 

YFRcNANG 

NUM 

2 

YESNO 

SI4  ARE  Y  ARMY  FRIENDS  IN 

NAT  GUARD 

260 

YFRcNARO 

NUM 

2 

YESNO 

SI4  are  y  ARMY  FRIENDS  IN 

ROTC 

261 

YFAMMIL 

NUM 

2 

YESNO 

SIS  Y  HAVE  FAMILY  CURRENTLY  IN  MILITARY 

262 

YFAHAF 

NUM 

2 

YESNO 

SI6  Y  MIL  FAMILY  BRANCH  SERvICE-AF 

263 

YFAMAR 

NUM 

2 

YESNO 

SI6  Y  MIL  FAMILY  BRANCH  SERVICE-ARMY 

264 

YFAMCG 

NUM 

2 

YESNO 

$16  Y  MIL  FAMILY  BRANCH  SERVICE-CG 

265 

YFAMMC 

NUM 

2 

YESNO 

SI6  Y  MIL  Family  branch  service-mc 

266 

YFANNA 

NUM 

2 

YESNO 

SI6  Y  mil  FAMILY  BRANCH  SERVICE-NAVY 

267 

YFAMACT 

NUM 

2 

YESNO 

$17  ARE  Y  army,  family  IN  ACTIVE  ARMY 

268 

YFAMARV 

NUM 

2 

YESNO 

SI7  ARE  Y  ARMY  FAMILY  IN  RESERVE 

269 

YFAMANG 

NUM 

2 

YESNO 

SI7  ARE  Y  ARMY  FAMILY  IN  NAT  GUARD 

270 

YFAMARO 

NUM 

2 

YESNO 

S17  ARE  Y  ARMY  FAMILY  IN  ROTC 

ACOMS  YUTHMAIN  VARIAaLE  LIST  FOR  OCT  86  TO  JUN  87 
FINAL  PERMANENT  OOCUMENTATION 


ROER 

variable 

TYPE 

LEN 

FORMAT 

LABEL 

271 

RANDIAY 

NUM 

2 

RANDIAY 

lAY  RANDOM  NUMBER 

272 

YIPriYS 

NUM 

2 

RAMGIMP 

lA  IMP  OF  HAVING  PHYSICAL  CHALLENGE 

273 

YIHIiiUAL 

NUM 

2 

RANGIMP 

lA  IMP  UF  HIGHLY  TRAINED  COwORKERS 

274 

YICASHEO 

NUM 

2 

RANGIMP 

lA  IMP  OF  earning  money  FOR  EDUCATION 

275 

YITRAIN 

NOM 

2 

RANGIMP 

lA  IMP  OF  TRAINING  IN  USEFUL  SKILLS 

276 

YISELCON 

NUM 

2 

RANGIMP 

lA  IMP  OF  DEVELOPING  SELF-CONFIDENCE 

277 

YICNTRY 

NUM 

2 

RANGIMP 

lA  IMP  OF  SERVING  COUNTRY 

278 

YILEADER 

NUM 

2 

RANGIMP 

lA  IMP  OF  DEVELOPING  LEADERSHIP  SKILLS 

279 

yihitech 

NUM 

2 

RANGIMP 

lA  IMP  OF  WORKING  WITH  Hl-TECrt  EQUIP 

280 

YIPROUO 

NUM 

2 

RANGIMP 

lA  IMP  OF  EXPERIENCES  TO  BE  PROUD  OF 

281 

YIPOTEN 

NUM 

2 

RANGIMP 

lA  IMP  OF  DEVELOPING  POTENTIAL 

282 

YICIvCAR 

NUM 

2 

RANGIMP 

lA  IMP  OF  HELPING  CIVILIAN  CAREER  DEV 

283 

YISERCOM 

NUM 

2 

RANGIMP 

lA  IMP  OF  COMMUNITY  SERVICE 

2  34 

YIWEEKEN 

NUM 

2 

RANGIMP 

lA  IMP  OF  WEEkENu  EXCITEMENT 

285 

YIHOMc 

NuM 

2 

RANGIMP 

lA  IMP  OF  STAYING  IN  OwN  HOMETOwN 

286 

YISTcP 

NUM 

2 

RANGIMP 

lA  IMP  OF  STEPPING  FROM  HS  TO  COLLEGE 

287 

YIMATURE 

NUM 

2 

RANGIMP 

lA  IMP  OF  8EC0M  MORE  MATURE/ RE SPONS I BLE 

288 

YIINNOV 

NUM 

2 

RANGIMP 

lA  IMP  OF  USING  OWN  JUDGEMENT 

289 

yimental 

NUM 

2 

RANGIMP 

lA  IMP  OF  having  mental  CHALLENGE 

290 

YTVWATCH 

MUM 

2 

fESNO 

MH1  OOES  youth  REGULARLY  WATCH  TV 

291 

YTVHRREG 

NUM 

3 

MH2  HRS  PER  WEEK  wATCH  NETWORK  TV 

292 

YTVHRCAB 

NUM 

3 

MH2  HRS  PER  WEEK  WATCH  CERTAIN  CABLE  TV 

293 

MHY2CMK1 

NUM 

2 

CCMECK 

CONST  CHECK:  MH1  =  1  «.  MH2  =  0  HOURS 

294 

MHY2CHK2 

NUM 

2 

CCriECK 

CONST  CHECK:  NH2  >  168  HOURS 

295 

YTVGAB1 

NUM 

2 

YESNO 

MH11  OOES  YOUTH  WATCH  MTV 

296 

YTVCAB2 

NUM 

2 

YESNO 

MH11  DOES  YOUTH  WATCH  NASHVILLE  NETWORK 

297 

YTVCAB3 

NUM 

2 

YESNO 

MH11  does  youth  watch  ESPN  CSPORTS] 

298 

YTVCAfl4 

NUM 

2 

YESNO 

Mh11  OOES  YOUTH  WATCH  WTBS  CSYNDICATEOT 

299 

YTVCAB5 

NUM 

2 

YESNO 

MH11  DOES  Y  WaTCH  BLACK  ENTERTAINMENT  TV 

iOO 

YTVSPORT 

NUM 

-2 

YESNO 

MM12  OOES  YOUTH  VIEW  SPORTS 

301 

fTVMYS 

NUM 

2 

YESNO 

mm12  does  youth  view  mysteries 

302 

YTVORAMA 

NUM 

2 

YESNO 

Mh12  OOES  YOUTH  VIEW  GENERAL  ORAMA 

303 

YTVMUSIC 

NUM 

2 

YESNO 

Mh12  OOES  YOUTH  VIEW  MUSIC/MUSIC  VIDEOS 

304 

YTVCOHDY 

NUM 

2 

YESNO 

MH12  OOES  YOUTH  VIEW  SITCOMS 

305 

YTVMOVIE 

NUM 

2 

YESNO 

MH12  DOSS  YOUTH  VIEW  TV  MOVIES 

306 

YTVTALK 

NUM 

2 

YESNO 

MH12  OOES  YOUTH  VIEW  TV  TALK  SHOWS 

307 

YTVSHi 

NUM 

2 

YESNO 

MH13  OOES  YOUTH  WATCH  DAVIO  LETTERMAN 

308 

YTV3H2 

NUM 

2 

YESNO 

MH13  DOES  Y  WATCH  FRIDAY  NIGHT  VIDEOS 

309 

YTVSH3 

NUM 

2 

YESNO 

Mh13  DOES  Y  WATCH  MONDAY  NIGHT  FOOTBALL 

310 

YTVSH4 

NUM 

2 

YESNO 

MH13  DOES  Y  WATCH  COLLEGE  FOOTBALL 

311 

YTVSH5 

NUM 

2 

YESNO 

Mrili  OOES  Y  WATCH  SUNDAY  NIGHT  MOVIES 

312 

YVCSMAVE 

NUM 

2 

YESNO 

Mm14  does  household  have  A  VCR 

313 

YVCRHOUR 

NUM 

3 

MH15  hours  PER  WEEK  SPENT  WATCHING  VCR 

314 

YRAOLIS 

NUM 

2 

YESNO 

MH16  UOES  youth  listen  TO  THE  RADIO 

315 

YRADHRAM 

MUM 

3 

Mm17  how  MANY  HOURS  PER  WEEK  AM  RADIO 

316 

YRADHRFM 

NUM 

3 

mh17  how  many  hours  per  ween  fm  radio 

317 

MY17CHK1 

NUM 

2 

CCHECK 

CONST  CHECK:  MH16  =  1  &  Mh1 7  =  0  HOURS 

318 

MY1 7CHK2 

NUM 

2 

CCMECK 

CONST  CHECK:  MH17  >  163  HOURS 

319 

YRADNEWS 

NUM 

2 

YESNO 

Mri26  UOES  YOUTH  LISTEN  TO  NEWS 

320 

YRADCLAS 

NUM 

2 

If  ESNO 

MH26  does  YOUTH  LISTEN  CLASSICAL  MUSIC 

321 

YRADPOP 

NUM 

2 

YESN.0 

MH2o  DOES  YOUTH  LISTEN  TO  POP  MUSIC 

322 

YRADCW 

MUM 

2 

YESNO 

MM26  DOES  YOUTH  LISTEN  COUNTRY  MUSIC 

323 

YRAOSPOR 

NUM 

2 

YESNO 

MH26  DOES  YOUTH  LISTEN  TO  SPORTS 

324 

YRADTALK. 

NUM 

2 

TESNO 

MH26  DOES  YOUTH  LISTEN  TO  TALK  SHOWS 
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325 

YRAOROCK 

NUM 

2 

YESNO 

Mri26  DOES  YOUTH  LISTEN  TO  ROCk  MUSIC 

326 

YRADEASY 

NUM 

2 

YESNO 

MM26  DOES  youth  LISTEN  TO  EASY  MUSIC 

327 

YRADSM1 

NUM 

2 

YESNO 

MH27  DOES  Y  LISTEN  TO  AMERICAN  TOP  40 

328 

YRADSH2 

NUM 

2 

YESNO 

MM27  DOES  Y  LISTEN  TO  KING  BISCUIT  HOUR 

329 

YRADSrtS 

NUM 

2 

YESNO 

Mh27  does  Y  LISTEN  TO_  RICK  DEES'  TOP  40 

330 

YRA0SH4 

NUM 

2 

YESNO 

MH27  DOES  Y  LISTEN  TO  McTALSHOP 

351 

YRADSH5 

NUM 

2 

YESNO 

MH27  DOES  Y  LISTEN  TO  ROCKLINE 

332 

YPAPREAO 

NUM 

2 

ypaprea 

MH28  how  often  COES  Y  READ  NEWSPAPER 

333 

YPAPHOUR 

NUM 

3 

MH29  HOURS  PER  WEEK  READING  NEWSPAPER 

334 

MhY29CMK 

NUM 

2 

CCriECK 

CONST  CHECK:  MH23  &  MH29  HOURS 

335 

YPAPSPOR 

NUM 

2 

YESNO 

MH30  DOES  YOUTH  READ  SPORTS 

336 

YPAPCOM 

NUM 

2 

YESNO 

Mm30  does  YOUTH  READ  COMICS 

337 

YPAPNEWS 

NUM 

2 

YESNO 

Mh30  does  youth  read  news  SECTION 

535 

YPAPLOC 

NUM 

2 

YESNO 

MM30  DOES  YOUTH  READ  LOCAL  SECTION 

339 

YPAPFOOO 

NUM 

2 

YESNO 

Mri30  DOES  YOUTH  READ  FOOD  SECTION 

340 

YPAPSTYL 

NUM 

2 

YESNO 

MH30  DOES  YOUTH  READ  LIFESTYLE  SECTION 

341 

YPAPCLAS 

NUM 

2 

YESNO 

MH30  does  YOUTH  READ  CLASSIFIED 

3^2 

YMAGREAO 

NUM 

2 

YESNO 

Mh31  does  youth  read  magazines 

343 

YMAGI 

NUM 

3 

MAGFMT 

MH32  MAGAZINE  Pi  READ  ON  REGULAR  BASIS 

344 

YMAG2 

NUM 

3 

MAGFMT 

MH32  MAGAZINE  #2  READ  ON  REGULAR  BftSIS 

345 

YMA53 

NUM 

3 

MAGFMT 

MM32  MAGAZINE  #3  READ  ON'REGUlAR  BASIS 

346 

YMAG4 

NUM 

3 

MAGFMT 

MH32  MAGAZINE  P4  READ  ON  REGULAR  BASIS 

347 

YMAG5 

NUM 

3 

MAGFMT 

MH32  magazine  f5  read  ON  REGULAR  BASIS 

348 

YMAG6 

NUM 

3 

MAGFMT 

Mh32  magazine  P6  READ  ON  REGULAR  BASIS 

349 

YMAGHOUR 

NUM 

3 

Mri33  HOURS  PER  hEcK  READING  MAGAZINES 

350 

MHYCHK 

NUM 

2 

CCHECK 

CONST  CHECK;  TOTAL  HOURS  IN  MHY  >  168 

351 

YUNI 2N0N 

NUM 

2 

YESNO 

KRI  UNAIDED  AO  RECALL  FOR  NO  SERVICES 

352 

YUN12AF 

NUM 

2 

YESNO 

KR1  UNAIDED  AD  RECALL  FOR  AIR  FORCE 

355 

YUNI  2AR 

NUM 

2 

YESNO 

KRI  unaided  AD  RECALL  FOR  ARMY 

354 

YUNl  2R0 

NUM 

2 

YESNO 

KRi  UNAIDED  AD  RECALL  FOR  ROTC 

355 

YUN1 2NG 

NUM 

2 

YESNO 

KRI  UNAIDED  AO  RECALL  FOR  NAT  GUARD 

356 

YUNI 2RV 

NUM 

2 

YESNO 

KRI  UNAIDED  AD  RECALL  FOR  RESERVE 

357 

YUNI 2CG 

NUM 

2 

YESNO 

KRI  UNAIDED  AD  RECALL  FOR  COAST  GUARD 

358 

YUNI 2mC 

NUM 

2 

YESNO 

KRI  UNAIDED  AD  RECALL  FOR  MARINE  C0R»S 

359 

YUNI 2NA 

NUM 

2 

YESNO 

KRI  UNAIDED  AO  RECALL  FOR  NAVY 

360 

YUNI 2ALL 

NUM 

2 

YESNO 

KR1  UNAIDED  AD  RECALL  FOR  ALL  IN  ONE  AD 

561 

YKRROAF 

NuM 

2 

YESNO 

KR2  ROTC  AO  RECALLED  FOR  AIR  FORCE 

362 

YKRROAR 

NUM 

2 

YESNO 

KR2  ROTC  AD  RECALLED  FOR  ARMY 

363 

YKRRONA 

NUM 

2 

YESNO 

KR2  ROTC  AD  RECALLED  FOR  NAVY 

364 

YKRROHC 

NUM 

2 

YESNO 

KR2  ROTC  AO  RECALLED  FOR  MARINES 

3o5 

YKRROCG 

NUM 

2 

YESNO 

KR2  ROTC  AD  RECALLED  FOR  COAST  GUARD 

366 

YKPNGAF 

NUM 

2 

YESNO 

KR3  N  GUARD  AC  RECALLED  FOR  AIR  FORCE 

367 

YKRNGAR 

NUM 

2 

YESNO 

KR3  N  GUARD  AO  RECALLED  FOR  ARMY 

368 

YKRNGNA 

NUM 

2 

YESNO 

KR3  N  GUARD  AD  RECALLED  FOR  NAVY 

369 

YKRNGMC 

NUM 

2 

YESNO 

KR3  N  GUARD  AC  RECALLED  FOR  MARINES 

370 

YKRNGCG 

NUM 

2 

YESNO 

KR3  N  GUARD  AD  RECALLED  FOR  COAST  GUARD 

371 

YKRRVAF 

NUM 

2 

YESNO 

KR4  RESERVE  AO  RECALLED  FOR  AIR  FORCE 

372 

YKRRVAR 

NUM 

2 

YESNO 

KR4  RESERVE  AD  RECALLED  FOR  ARMY 

373 

YKRRVNA 

NUM 

2 

YESNO 

KR4  RESERVE  AD  RECALLED  FOR  NAVY 

374 

YKRRVMC 

NUM 

2 

YESNO 

KR4  RESERVE  AD  RECALLED  FOR  MARINES 

375 

YKRRVCG 

NUM 

2 

YESNO 

KR4  RESERVE  AD  RECALLED  FOR  COAST  GUARD 

576 

RANDKRY2 

NUM 

2 

KNOW 

KRS-KRli  RANDOM  START  AIDED  AO  RECALL 

377 

VAIOAF 

NUM 

2 

YESNO 

.  KR5  AIDED  AD  RECALL  FOR  AIR  FORCE 

378 

YAIDAR 

NUM 

2 

YESNO 

KR6  AIDED  AO  RECALL  FOR  ARMY 
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VARIABLE 

TYPE 

LEN 

FORMAT 

LABEL 

433 

YACASHEO 

NUM 

2 

AGREEW 

PEI 

GET  MONEY  FOR  EDUCATION:  ARMY 

434 

YHEAROAR 

NUM 

2 

YESNO 

PElA  Y  EVER  HEARD  OF  ARMY  RESERVE 

435 

yvwide 

NUM 

2 

AGREEW 

P£4 

WIDE  VARIETY  OF  J08S:  RES! 

:RVE 

436 

YVPROUD 

NUM 

2 

AGREEW 

PEA 

EXPERIENCE  TO  BE  PROUD  OF 

reserve 

437 

YVLEAOER 

NUM 

2 

AGREEW 

PE4 

DEVELOP  LEADERSHIP  SKILLS 

reserve 

438 

YVCIVCAR 

NUM 

C 

AGREEW 

P£4 

CIVILIAN  CAREER  DEVELOP:  i 

RESERVE 

439 

YVSELCON 

NUM 

2 

AGREEW 

PE4 

DEVELOP  SELF-CONFIDENCE:  f 

RESERVE 

440 

YVPOTEN 

NUM 

2 

AGREEW 

PE4 

DEVELOP  YOUR  POTENTIAL:  RESERVE 

441 

YVMENTAL 

NUM 

2 

AGREEW 

PS4 

MENTALLY  CHALLENGING:  RESERVE 

442 

YVMATURE 

NUM 

2 

AGREEW 

PE4 

mature  and  RESPONSIBLE:  RESERVE 

443 

YVTRAIN 

NUM 

2 

AGRE  Em 

Pt4 

training  IN  USEFUL  SKILLS: 

RESERVE 

444 

YVHIUUAL 

NUM 

2 

AGREEW 

?£4 

HIGHLY  trained  COMORKERS: 

RESERVE 

445 

YVCASHED 

NUM 

2 

AGREEW 

PE4 

GET  MONEY  FOR  EDUCATION:  RESERVE 

446 

rVHOME 

NUM 

2 

AG  R  E  E  M 

P  £4 

SERVE  AMERICA  IN  HOMETOWN: 

RESERVE 

447 

YVSERCOM 

NUM 

2 

AGREEW 

PE4 

SERVE  YOUR  OWN  COMMUNITY: 

RESERVE 

446 

rvwEcKEN 

NUM 

2 

ACRE  E  W 

PE4 

INTERESTING  WEEKENDS:  RESERVE 

449 

YHEARDNG 

NUM 

2 

YESNO 

PE4A 

Y  EVER  HEARD  OF  ARMY  NATIONAL  GUARD 

450 

YGWIDE 

NUM 

2 

AGREEW 

Pc5 

WIDE  VARIETY  OF  JOBS:  GUARD 

451 

YGPROUO 

NUM 

2 

AGREEW 

PES 

EXPERIENCE  TO  BE  PROUD  OF: 

GUARD 

452 

YGLEACER 

NUM 

2 

AGREEW 

Pu5 

DEVELOP  LEADERSHIP  SKILLS: 

bUARO 

453 

YGCIVCAR 

NUM 

2 

AGREEW 

PES 

CIVILIAN  CAREER  DEVELOP:  (. 

,uard 

454 

YGSELCON 

NUM 

2 

AGREEW 

Pc5 

DEVELOP  SELF-CONFIDENCE:  GUARD 

455 

rGPOTEN 

NUM 

2 

AGREEW 

PES 

DEVELOP  YOUR  POTENTIAL:  GUARD 

456 

rGMENTAL 

NUM 

2 

AGREEW 

PES 

MENTALLY  CHALLENGING:  GUARD 

457 

YGMATURE 

NUM 

2 

AGREEW 

PES 

MATURE  AND  RESPONSIBLE:  GUARD 

458 

YGTRAIN 

NUM 

2 

AGREEW 

PE5 

training  in  USEFUL  SKILLS: 

GUARD 

459 

YGHIgUAL 

NUM 

2 

AGREEW 

PES 

HIGHLY  TRAINED  COwORKERS: 

GUARD 

460 

YGCASHEO 

NUM 

2 

AGREEW 

PES 

GET  MONEY  FOR  EDUCATION:  GUARD 

46l 

fGHOME 

NUM 

2 

AGREEW 

PES 

SERVE  AMERICA  IN  HOMETOWN: 

GUARD 

462 

YGSERCOM 

NUM 

2 

AGREEW 

PES 

SERVE  YOUR  OWN  COMMUNITY: 

GUARD 

463 

YGWEEKEN 

NUM 

2 

AGREEW 

PES 

interesting  WEEKENDS:  GUARD 

464 

YNWIDE 

NUM 

2 

AGREEW 

PE6 

WIDE  VARIETY  OF  JOBS:  NAVY 

465 

YMWIDE 

NUM 

2 

AGREEW 

Pc6 

WIDE  VARIETY-  OF  JOBS:  MARINES 

466 

YFWIDE 

NUM 

2 

AGREEW 

PE6 

WIDE  VARIETY  OF  JOBS:  AIR 

FORCE 

467 

YSWIDE 

NUM 

2 

AGREEW 

PE6 

WIDE  VARIETY  OF  JOBS:  MILITARY 

468 

YNPHYS 

NUM 

2 

AGREEW 

PE6 

PHYSICALLY  CHALLENGING:  NAVY 

469 

YMPMYS 

NUM 

2 

AGREEW 

PE6 

PHYSICALLY  CHALLENGING:  MARINES 

470 

YFPHYS 

NUM 

AGREEW 

P£6 

physically  CHALLENGING:  AIR  FORCE 

471 

YSPHfS 

NUM 

2 

AGREEW 

PE6 

Physically  challenging:  military 

472 

YNPROUO 

NUM 

2 

AGREEW 

P£6 

EXPERIENCE  TO  BE  PROUD  OF 

NAVY 

475 

YMPROUD 

NUM 

2 

AGREEW 

PE6 

EXPERIENCE  TO  BE  PROUD  OF 

MARINES 

474 

YFPROUO 

NUM 

2 

AGREEW 

PE6 

EXPERIENCE  TO  BE  PROUD  OF 

AIR  FORCE 

475 

YSPROUO 

NUM 

•*) 

4. 

AGREEW 

PE6 

EXPERIENCE  TO  BE  PROUD  OF 

MILITARY 

476 

YNSTEP 

NUM 

2 

AGREEW 

PE6 

STEPPING  stone  TO  COLLEGE 

NAVY 

477 

YMSTEP 

NUM 

2 

AGREEW 

Pc  6 

STEPPING  STONE  TO  COLLEGE 

MARINES 

478 

YFSTEP 

NUM 

2 

AGftE  E  W 

PE6 

STEPPING  STONE  TO  COLLEGE 

AIR  FORCE 

479 

YSSTEP 

NUM 

2 

AGREEW 

PE6 

STEPPING  STONE  TO  COLLEGE 

MILITARY 

430 

YNLcAOER 

NUM 

2 

A  G  R  c  E  W 

Pe6 

DEVELOP  LEADERSHIP  SKILLS 

NAVY 

481 

YMLSAOER 

NUM 

2 

A  G  R  £  E  M 

PE6 

DEVELOP  LEADERSHIP  SKILLS 

MARINES 

482 

YFLEADER 

NUM 

C. 

AGREEW 

PE6 

DEVELOP  LEADERSHIP  SKILLS 

AIR  FORCE 

483 

rSLEADER 

NUM 

2 

AGREEW 

PE6 

DEVELOP  leadership  SKILLS 

MILITARY 

484 

YNHITECH 

NUM 

2 

AGREEW 

P£6 

jSc  HIGH-TECH  EQUIPMENT:  NAVY 

485 

YMHiTECri 

NUM 

2 

AGREEW 

PE6 

USE  HIGH-TECH  EQUIPMENT:  MARINES 

466 

YFHITECH 

NUM 

2 

AGREEm 

PE6 

USE  HIGH-TECH  EQUIPMENT:  AIR  FORCE 
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ROER 

VARIABLE 

TYPE 

LEN 

format 

LABEL 

487 

yshitech 

NUM 

2 

AGREEW 

Pe6 

USE  HIGH-TECH  EQUIPMENT 

MILITARY 

488 

YNCIVCAR 

NUM 

2 

AGREcW 

PE6 

CIVILIAN  CAREER  DEVELOP 

NAVY 

489 

YMCI VCAR 

NUM 

2 

AGREEW 

PE6 

CIVILIAN  CAREER  DEVELOP 

MARINES 

490 

YFCIYCAR 

NUM 

2 

AGREEW 

PE6 

CIVILIAN  CAREER  DEVELOP 

AIR  FORCE 

*♦91 

YSCIVCAR 

NUM 

2 

AGREtW 

Pc6 

CIVILIAN  CAREER  DEVELOP 

MILITARY 

492 

YNSELCON 

NUM 

2 

AGREEW 

PE6 

DEVELOP  SELF-CONFIDENCE 

NAVY 

493 

YMSELCON 

NUM 

2 

AGREEW 

PE6 

DEVELOP  SELF-CONFIDENCE 

MARINES 

494 

YFSELCON 

NUM 

2 

AGREEW 

Fc6 

DEVELOP  SELF-CONFIDENCE 

AIR  FORCE 

495 

YSSELCON 

NUM 

2 

AGREEW 

PE6 

DEVELOP  SELF-CONFIDENCE 

MILITARY 

496 

YNPOTEN 

NUM 

2 

AGREEW 

PE6 

DEVELOP  YOUR  POTENTIAL: 

NAVY 

497 

YMPOTEN 

NUM 

2 

AGREEW 

pe6 

DEVELOP  YOUR  POTENTIAL: 

MARINES 

498 

YFPOTEN 

NUM 

2 

AGREEW 

P£6 

DEVELOP  YOUR  POTENTIAL: 

AIR  FORCE 

499 

YSPOTEN 

NUM 

2 

AGREEW 

P£6 

DEVELOP  YOUR  POTENTIAL: 

military 

500 

YNMENTAL 

NUM 

2 

AGREEW 

PE6 

MENTALLY  CHALLENGING:  NAVY 

501 

YMMENTAL 

NUM 

2 

aGRcEW 

PE6 

MENTALLY  CHALLENGING;  MARINES 

502 

YFMENTAL 

NUM 

2 

AGREEW 

Pc6 

mentally  CHALLENGING;  AIR  FORCE 

503 

YSMENTAL 

NUM 

2 

AGREEW 

PE6 

MENTALLY  CHALLENGING;  MILITARY 

504 

YNMATURE 

NUM 

2 

AGRE  E  W 

PE6 

mature  and  RESPONSIBLE: 

NAVY 

505 

YMMATURE 

NUM 

2 

AGREEW 

PE6 

mature  and  RESPONSIBLE; 

MARINES 

506 

YFMATURE 

NUM 

2 

AGREEW 

PE6 

MATURE  AND  RESPONSIBLE; 

AIR  FORCE 

507 

YSMATURE 

NUM 

2 

AGREEW 

PE6 

mature  and  RESPONSIBLE: 

MILITARY 

508 

YNTRAIN 

NUM 

2 

AGREEW 

PE6 

TRAINING  IN  USEFUL  SKILLS:  NAVY 

509 

YMTRAIN 

NUM 

2 

AGREEW 

PE6 

TRAINING  IN  USEFUL  SKILLS:  MARINES 

51 C 

YFTRAIN 

NuM 

2 

AGREEW 

pe6 

TRAINING  IN  USEFUL  SKILLS:  AIR  FORCE 

511 

YSTRAIN 

NUM 

2 

AGREEW 

PE6 

TRAINING  IN  USEFUL  SKILLS;  MILITARY 

512 

YNHIQUAL 

NUM 

2 

AGREEW 

PE6 

HIGHLY  TRAINED  COwORKcRS:  NAVY 

513 

ymhiqual 

NuM 

2 

AGREEW 

PE6 

HIGHLY  TRAINED  COWOKKERS:  MARINES 

514 

YFHIgUAL 

NUM 

2 

AGREEW 

PE6 

HIGHLY  TRAINED  COWORKER, 

3:  AIR  FORCE 

515 

YSHI^iUAL 

NuM 

2 

AGREEW 

PE6 

HIGHLY  TRAINED  COWORKERS:  MILITARY 

516 

YNCA3HE0 

NUM 

2 

AGREEW 

PE6 

GET  MONEY  FOR  EDUCATION 

N  A  V  Y 

517 

YMCASHED 

NUM 

2 

AGREEW 

P£6 

GET  MONEY  FOR  EDUCATION 

MARINES 

518 

YFCASHED 

NUM 

0 

AGREEW 

PS6 

GET  MONEY  FOR  EDUCATION 

AIR  FORCE 

519 

YSCASHED 

NUM 

2 

AGREEW 

PE6 

GET  MONEY  FOR  EDUCATION 

MILITARY 

520 

YWPH YS 

NUM 

AGREEW 

PE7 

Physically  challenging: 

JOS 

521 

YWPROUD 

NUM 

2 

AGREEW 

PET 

EXPERIENCE  TO  BE  PROUD 

UF:  JOB 

522 

YWSTEP 

NUM 

c. 

AGREEW 

P£7 

STEPPING  STONE  TO  COLLEGE;  JOB 

523 

YWL5ADER 

NUM 

2 

AGREEW 

Pc7 

DEVELOP  LEADERSHIP  SKILLS:  JOB 

524 

YWHITECH 

NUM 

2 

AGREEW 

PE7 

USE  HIGH-TECH  EQUIPMENT 

:  JOB 

525 

YWCIVCAR 

NUM 

2 

AGREEW 

PE7 

CIVILIAN  CAREER  DEVELOP 

JOB 

526 

YWSELCON 

NUM 

2 

AGREEW 

Pc7 

DEVELOP  SELF-CONFIDENCE 

:  JOB 

527 

YwPOTEN 

NUM 

2 

AGREEW 

FE7 

DEVELOP  YOUR  POTENTIAL: 

JOB 

528 

YWMENTAL 

NUM 

c 

AGREEW 

P£7 

MENTALLY  CHALLENGING:  J 

DB 

529 

YWMATURE 

NUM 

2 

AGREEW 

Pc7 

MATURE  AND  RESPONSIBLE: 

JOB 

530 

Yv^TRAIN 

NUM 

2 

AGREEW 

PE7 

TRAINING  IN  USEFUL  SKIL 

LS;  JOB 

531 

YWHIilUAL 

NUM 

2 

AGREEW 

PE7 

HIGHLY  TRAINED  COwORKER 

S:  JOB 

532 

YWCASHEO 

NUM 

2 

AGREEW 

PE7 

GET  MONEY  FOR  EDUCATION 

:  JOB 

533 

YCPROUO 

NUM 

2 

AGREEW 

PE8 

EXPERIENCE  TO  6E  PROUD 

OF;  COLLEGE 

534 

YCLEADER 

NuM 

2 

AGREcW 

Pc8 

DEVELOP  LEADERSHIP  $KIL 

LS:  COLLEGE 

5  35 

YCCIVCAR 

NUM 

2 

AGRc  £  W 

PE8 

CIVILIAN  CAREER  DEVELOP 

COLLEGE 

536 

YCSELCON 

NUM 

2 

AGREEW 

PE8 

DEVELOP  SELF-CONFIDENCE 

:  COLLEGE 

537 

YCPOTSM 

NUM 

AGREEW 

Pc8 

DEVELOP  YOUR  POTENTIAL; 

COLLEGE 

538 

YC MENTAL 

NUM 

2 

AG RE  £  w 

PE8 

MENTALLY  CHALLENGING;  C 

OLLEGE 

539 

YC MATURE 

NUM 

2 

AGREEW 

P£8 

mature  and  RESPONSIBLE: 

COLLEGE 

540 

YCHIQUAL 

NUM 

2 

AGR  £  E  w 

Pt8 

HIGHLY  TRAINED  COWORKER 

S:  COLLEGE 
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VARIABLE 

TYPE 

LEN  FORMAT 

LABEL 

595 

REPLS 

NUM 

8 

REPLICATE 

WEIGHT 

5 

596 

REPL6 

NUM 

8 

REPLICATE 

WEIGHT 

6 

597 

REPL7 

NUM 

8 

REPLICATE 

WEIGHT 

7 

598 

REPL8 

NUM 

8 

REPLICATE 

WEIGHT 

S 

599 

REPL9 

NUM 

..  8 

REPLICATE 

WEIGHT 

9 

600 

REPL10 

NUM 

8 

REPLICATE 

WEIGHT 

10 

o01 

REPLil 

NUM 

8 

REPLICATE 

WEIGHT 

11 

602 

REPL12 

NUM 

8 

REPLICATE 

WEIGHT 

12 

603 

REPL13 

NUM 

8 

REPLICATE 

WEIGHT 

1  3 

604 

REPL14 

NUM 

8 

REPLICATE 

WEIGHT 

14 

605 

REPL15 

NUM 

8 

REPLICATE 

WEIGHT 

1  5 

606 

REPL16 

NUM 

8 

REPLICATE 

WEIGHT 

16 

607 

REPL17 

NUM 

8 

REPLICATE 

WEIGHT 

17 

608 

REPL18 

NUM 

8 

REPLICATE 

WEIGHT 

18 

609 

REPL19 

NUM 

8 

REPLICATE 

WEIGHT 

1  9 

610 

REPL2G 

NUM 

8 

REPLICATE 

WEIGHT 

20 

611 

REPL21 

NUM 

8 

REPLICATE 

WEIGHT 

21 

612 

REPL22 

NUM 

8 

REPLICATE 

WEIGHT 

22 

613 

REPL23 

NUM 

8 

REPLICATE 

WEIGHT 

23 

614 

REPL24 

NUM 

8 

REPLICATE 

WEIGHT 

24 

615 

REPL25 

NUM 

8 

REPLICATE 

WEIGHT 

25 

616 

REPL26 

NUM 

8 

REPLICATE 

WEIGHT 

26 

617 

REPL27 

NUM 

8 

REPLICATE 

WEIGHT 

27 

61  3 

REPL28 

NUM 

8 

REPLICATE 

WEIGHT 

28 

619 

REPL29 

NUM 

8 

REPLICATE 

WEIGHT 

29 

620 

REPL30 

NUM 

8 

REPLICATE 

WEIGHT 

30 

621 

REPL31 

NUM 

8 

REPLICATE 

WEIGHT 

31 

622 

REPL32 

NUM 

8 

REPLICATE 

WEIGHT 

32 

623 

REPL33 

NUM 

8 

REPLICATE 

WEIGHT 

33 

62  4 

REPL34 

NUM 

8 

REPLICATE 

WEIGHT 

34 

625 

REPL35 

NUM 

8 

REPLICATE 

WEIGHT 

35 

626 

RcPL36 

NUM 

8 

REPLICATE 

WEIGHT 

36 

627 

REPL37 

NUM 

8 

REPLICATE- 

WEIGHT. 

37 

628 

REPL38 

NUM 

8 

REPLICATE 

WEIGHT 

38 

629 

REPL39 

NUM 

8 

REPLICATE 

WEIGHT 

39 

630 

REPL40 

NUM 

8 

REPLICATE 

WEIGHT 

40 

631 

REPL41 

NUM 

8 

REPLICATE 

WEIGHT 

41 

632 

REPL42 

NUM 

8 

REPLICATE 

WEIGHT 

42 

633 

REPL43 

NUM 

8 

REPLICATE 

WEIGHT 

43 

634 

REPL44 

NUM 

8 

REPLICATE 

WEIGHT 

44 

635 

REPL45 

NUM 

3 

REPLICATE 

WEIGHT 

45 

636 

REPL46 

NUM 

8 

REPLICATE 

WEIGHT 

46 

637 

REPL47 

NUM 

8 

REPLICATE 

WEIGHT 

47 

63S 

REPL48 

NUM 

S 

REPLICATE 

WEIGHT 

48 

639 

REPL49 

NUM 

8 

REPLICATE 

WEIGHT 

49 

640 

REPLSO 

NUM 

8 

REPLICATE 

WEIGHT 

50 

641 

REPL51 

NUM 

6 

REPLICATE 

WEIGHT 

51 

642 

REPL52 

NUM 

8 

REPLICATE 

WEIGHT 

52 

643 

REPL53 

NUM 

8 

REPLICATE 

WEIGHT 

53 

644 

REPL54 

NUM 

8 

REPLICATE 

WEIGHT 

54 

645 

REPL55 

NUM 

8 

REPLICATE 

WEIGHT 

55 

646 

REPL56 

NUM 

8 

REPLICATE 

WEIGHT 

56 

647 

REPL57 

NuM 

8 

REPLICATE 

WEIGHT 

57 

648 

REPLSS 

NUM 

8 

REPLICATE 

WEIGHT 

58 
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RDER 

variable 

TYPE 

LEN 

format 

649 

REPL59 

NUM 

8 

650 

REPLBO 

NJM 

8 

651 

REPL61 

NUM 

8 

652 

REPL62 

NUM 

8 

653 

REPL63 

NUM 

8 

654 

REPL64 

NUM 

8 

655 

REPL65 

NUM 

8 

656 

REPL66 

NUM 

8 

657 

REPL67 

NUM 

8 

658 

REPL68 

NUM 

8 

659 

YXAD12AR 

NUM 

2 

YXADF 

660 

YXAD1 2R0 

NUM 

2 

YXADF 

661 

YXAD12NG 

NUM 

2 

YXADF 

662 

YXAD12RV 

NUM 

2 

YXADF 

663 

YXAD12AF 

NUM 

2 

YXADF 

664 

YXAD12NA 

NUM 

2 

YXADF 

665 

YXA012MC 

NUM 

2 

YXADF 

666 

YXA012CG 

NUM 

2 

YXADF 

667 

YXAD12AL 

NUM 

2 

YXADF 

668 

YXKAEARN 

NuM 

2 

YXKAF 

669 

YXKAcDSN 

NUM 

2 

YXKAp 

670 

YXKASAME 

NUM 

2 

YXKAF 

671 

YXKAGIAR 

NUM 

2 

YXKAF 

672 

YXKAGIAF 

NUM 

2 

YXKAF 

673 

YXKAGINA 

NUM 

2 

YXKAF 

674 

YXKAGIMA 

NUM 

2 

YXKAF 

675 

YXKAYRS 

NUM 

2 

YXKAF 

676 

YXKAOEP 

NUM 

2 

YXKAF 

677 

YXKARGJN 

NUM 

2 

YXKAF 

673 

YXKARGHS 

NuM 

2 

YXKAF 

679 

yxkaward 

NUM 

2 

YXKAF 

680 

YXK ARGCL 

N  JM 

2 

YXKAF 

681 

YXKARGGI 

NUM 

•s 

c 

YXKAF 

682 

YXPRUNAC 

NUM 

2 

YXPRF 

683 

YXPSAIAC 

NUM 

2 

YXPRF 

684 

YXPRUNRV 

NJM 

2 

YXPRF 

685 

YXPRAIRV 

NUM 

2 

YXPRF 

686 

YXPRUNNG 

NJM 

2 

YXPRF 

687 

YXPRAING 

NUM 

2 

YXPRF 

688 

YXPRAIRO 

NUM 

2 

YXPRF 

689 

YXPRUNGI 

NUM 

2 

YXPRF 

6  90 

YXPRAI6I 

NUM 

2 

YXPRF 

691 

MARKFLG 

NUM 

2 

MAKKFLGF 

692 

PFASFLG 

NUM 

PFASFLGF 

693 

ADULTTOT 

NUM 

2 

694 

EcDENYR J 

NUM 

2 

EEDENYRJ 

695 

YEDENYRJ 

NUM 

2 

cEOENYRJ 

696 

YlWIOfc 

NUM 

1 

RANGIMP 

697 

riSERPAR 

NUM 

2 

RANGIMP 

69  8 

RANDPEYO 

NUM 

2 

RANOROER 

699 

RANDPEYA 

NUM 

2 

RANDPEYA 

700 

RANDPEYB 

NUM 

2 

RANDIPE 

7D1 

RANDPEYC 

NUM 

2 

RANDI PE 

702 

KANDPEYD 

NUM 

-s 

L 

RANDI P£ 

LABEL 

REPLICATE  WEIGHT  59 
REPLICATE  WEIGHT  60 
REPLICATE  WEIGHT  61 
REPLICATE  WEIGHT  62 
REPLICATE  WEIGHT  63 
REPLICATE  WEIGHT  64 
REPLICATE  WEIGHT  65 
REPLICATE  WEIGHT  66 
REPLICATE  WEIGHT  67 
REPLICATE  WEIGHT  68 

UNAIDED  +  AIDED  RECALL  ACTIVE  ARMY  ADS 
UNAIDED  +  AIDED  RECALL  ARMY  ROTC  AOS 
UNAIDED  +  AIDED  RECALL  ARMY  NATL  GUARD 
UNAIDED  +  AIDED  RECALL  ARMY  RESERVE  ADS 
UNAIDED  *  AIDED  RECALL  AIR  FORCE  ADS 
UNAIDED  +  AIDED  RECALL  NAVY  ADS 
UNAIDcD  +  AIDED  RECALL  MARINE  CORPS  ADS 
UNAIDED  +  AIDED  RECALL  COAST  GUARD  AOS 
UNAIDED  +  AIDED  RECALL  JRAP  AOS 

Know:  earn  money  fop.  college  in  army 
know:  amount  of  army  EDUCATION  BENEFITS 
know:  COMPAR  army  ED  BEN  TO  OTH  BRANCHES 
know:  does  the  army  offer  the  gi  bill 
know:  does  the  air  force  offer  gi  bill 
know:  does  the  navy  offer  the  gi  bill 
know:  does  marine  corps  offer  gi  bill 
KNOW:  minimum  army  bNLISTmENT 
know:  can  Y  join  army  OEPr  enter  yr  latr 
KNOW:  can  HS  JRS  age  17  JOIN  RSSERVS/NG 
KNOW;  CAN  ONLY  HS  GRAOS  JOIN  RSSERVE/NG 
know;  WhO  SPONSORS  S CHOLAR- ATHLETE  AWARD 
know:  EARN  COLLEGE  MONEY  IN  RESERVE/NG 
know;  max  gi  bill  AMOUNT  IN  RESERVE/NG 
UNAIDED  INTENTION  TO  JOIN  ACTIVE  ARMY 
AIDED  INTENTION  TO  JOIN  ACTIVE  ARMY 
UNAIDED  INTENTION  TO  JOIN  ARMY  RESERVE 
AIDED  INTENTION  TO  JOIN  ARMY  RESERVE 
UNAIDED  INTENT  TO  JOIN  ARMY  NATL  GUARD 
AIDED  INTENTION  TO  JOIN  ARMY  NATL  GUARD 
AIDED  INTENTION  TO  JOIN  ARMY  ROTC 
UNAIDED  GENERAL  INTENTION  TO  JOIN  ARMY 
AIDED  GENERAL  INTENTION  TO  JOIN  ARMY 
RECRUITING  MARKET  FLAG 
primary  female  ANALYTIC  SAMPLE  FLAG 
SC5  HOW  MANY  OLDER  THAN  24 
SC17A  IS  Y  IN  1ST  OR  2N0  YR  OF  JR  COLLEG 
££6C  IS  Y  IN  1ST  OR  2ND  YR  OF  JR  COLLEGE 
lA  IMP  OF  OPPORT  TO  FIND  A  JOB 
lA  IMP  OF  working  PART-TIME 
WHICH  Pc  REFERENT  IS  FIRST  ON  SCREEN 
PEY1/4/5  RANDOM  START:  ARMY  S  ARV/ANG 
PcYly-6  RANDOM  START:  ARMY  S  AF/MC/MA/ALL 
PEY1/7  RANDOM  START:  ARMY  &  WORK  FORCE 
PEYl/8  RANDOM  START:  ARMY  3  COLLEGE 


ACOMS  YUTHMAIN  variable  list  for  OCT  S6  TO  JUN  87 
FINAL  PeRMANe^4T  DOCUMENTATION 


ROER 

VARIABLE 

TYPE 

LCN 

FORMAT 

LABEL 

703 

yVSERPAR 

NUM 

2 

AGREEw 

P£4  PART-TIME  WORK:  RESERVE 

704 

YGSERPAR 

NJM 

2 

AGREEW 

P£5  PART-TIME  WORK:  GUARD 

705 

YDSAMEPA 

NUM 

2 

ydsamepa 

DE14  DOES  youth  LIVE  WITH  DAO/STEP-OAO 

706 

ydsamema 

NUM 

2 

ydsamema 

OE14A 

DOES  YOUTH  LIVE  WITH  MOM/STEP-MOM 

707 

YPARDEC 

NUM 

2 

yPAROEC 

PLIA  INTERVIEW  PARENT  OR  STEP-PARENT 

708 

EEDENSUM 

NuM 

2 

EOSUM 

SC14A 

SCHOOL  Y  enrolled  IN  MAY-SEPT 

709 

EEDENOTM 

NUM 

2 

YESNO 

SC140 

IS/WAS  YOUTH  ENROLLED  APRIL/0CT08E 

710 

EEOCGRAO 

NUM 

2 

YcSNO 

SC13C 

IS  youth  a  COLLEGE  GRADUATE 

711 

RRACE 

NUM 

2 

RACE 

REASK 

rOUTH'S  PACE 

712 

RMISP 

NUM 

2 

YESNO 

REASK 

IS  YOUTH  OF  HISPANIC  BACKGROUND 

713 

RDOSOO 

NUM 

2 

REASK! 

YOUTH  DATE  OF  BIRTH/  DAY 

714 

RDOBMM 

NUM 

2 

oosmnth 

REASK; 

youth  DATE  OF  BIRTH/  MONTH 

715 

RDOBYY 

NUM 

2 

REASK; 

YOUTH  CATE  OF  BIRTH/  YEAR 

716 

RAGE 

NUM 

3 

REASK; 

AGE  OF  YOUTH 

717 

RMILACT 

NUM 

2 

YESNO 

REASK: 

Y  EVER  IN  ACTIVE  MILITARY  SERVICE 

718 

RMILWAIT 

NUM 

2 

YESNO 

REASk; 

Y  waiting  to  go  on  active  duty 

719 

RMILSSRV 

NUM 

2 

YESNO 

REASK; 

IS  youth  presently  in  military 

720 

RLIVADOR 

NUM 

2 

YESNO 

REASK; 

DOES  YOUTH  LIVE  AT  THIS  ADDRESS 

721 

PLIVOORM 

NuM 

2 

YESNO 

REASK: 

JOES  Y  LIVE  IN  STUDENT  HOUSING 

722 

YEDENSUM 

NUM 

2 

cUSUM 

E£4a  school  Y  ENROLLED  IN  MAY-SEPT 

723 

YSDENOTM 

NUM 

2 

YESNO 

EE46  IS/WAS  YOUTH  ENROLLED  APRIL/OCTOBER 

724 

YEOCGRAO 

NUM 

2 

YESNO 

EclA  IS  YOUTH  A  COLLEGE  GRADUATE 

725 

YBATEEVR 

NUM 

2 

YESNO 

BEI  2A 

Y  EVER  TAKE  TEST  FOR  ARMY 

726 

YBCTSEVR 

NUM 

2 

YESNO 

BE21  A 

Y  EVER  take  college  AOM  TEST 

72  7 

YBCAPEVR 

NUM 

2 

YESNO 

BE24A 

Y  EVER  SUBMIT  COLLEGE  APPL 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


1  CASE ID  CHAR  8  $CHAR  HOUSEHOLD  ID  NUMBER 

OTHER  2675  100.0 

CASEID  is  an  eight-digit  household  identifier.  All  analytic 
ACOMS  data  files  are  sorted  by  the  variables  CASEID  and 
YUTHNUM.  The  first  two  digits  of  CASEID  indicate  the 
year/month  of  sampling  (not  necessarily  interviewing)  -  01  = 
October  1986,  02  =  November  1986,  etc.  Therefore,  each 
household  throughout  the  duration  of  ACOMS  will  have  a  unique 
value  for  CASEID.  Note  that,  although  files  are  sorted  by 
CASEID,  the  values  for  this  variable  are  not  necessarily 
consecutive. 

2  YUTHNUM  CHAR  2  $CHAR  YOUTH  ID  NUMBER 


01 

824 

30.8 

02 

1491 

55.7 

03 

292 

10.9 

04 

58 

2.2 

05 

9 

0.3 

06 

1 

0.0 

The  two-digit  variable  YUTHNUM  uniquely  identifies  each 
enumerated  youth  within  a  household.  A  value  of  01  indicates 
that  the  youth  was  also  the  respondent  for  the  household 
screener;  a  higher  value  indicates  that  someone  else  in  the 
household  responded  to  the  screener.  Although  the  enumeration 
process  normally  takes  place  in  descending  order  by  age, 
respondents  may  get  things  out  of  order,  or  may  list  someone 
who  turns  out  not  to  be  within  the  13-24  age  range  desired. 
Thus,  no  assumptions  about  total  number  of  youth  in  the 
household,  or  about  age  ordering,  should  be  made  based  on 
YUTHNUM. 

3  SELYYMM  NUM  4  YYMMNUM  YEAR  AND  MONTH  HH  SELECTED  INTO  SAMPLE 


8703 

MARCH  1987 

74 

2.8 

8704 

APRIL  1987 

1018 

38.1 

8705 

MAY  1987 

819 

30.6 

8706 

JUNE  1987 

764 

28.6 

Note  that  this  is  the  month  of  sampling  and  is  not 
necessarily  the  interview  date  (for  which  see  the  variable 
YMAINDAT ) . 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


4  SCRNDATE  CHAR  6  $CHAR  DATE  OF  SCREENER 

OTHER  2B75  100.0 

This  variable  is  stored  in  the  format  YYMMDD.  For  the  first 
quarter  of  ACOMS  data  collection  (Fall  88),  exact  date  of 
screening  is  unavailable  for  a  few  households  that  completed 
screeners  during  the  first  several  days  of  data  collection. 

5  YMAINDAT  CHAR  8  $CHAR  DATE  OF  MAIN  INTERVIEW 

OTHER  2875  100.0 

This  variable  is  stored  in  the  format  YYMMDD. 

8  SVERSION  NUM  2  SCREENER  VERSION  NUMBER 

2  74  2 . 8 

3  2801  97.2 


For  Fall,  Winter,  and  Spring  Quarters,  changes  in  the  . 

•  instrument  were  determined  by  the  month  the  household  was 

selected  into  the  sample.  Thus  persons  who  were  selected 
into  the  sample  during  the  final  month  of  one  quarter,  but 
who  were  not  interviewed  until  the  next  quarter,  received 
the  older  version  of  the  instrument. 

7  MVERSION  NUM  2  MAIN  INTERVIEW  VERSION  NUMBER 

2  74  2 . 8 

3  2801  97.2 

For  Fall,  Winter,  and  Spring  Quarters,  changes  in  the 
instrument  were  determined  by  the  month  the  household  was 
selected  into  the  sample.  Thus  persons  who  were  selected 
into  the  sample  during  the  final  month  of  one  quarter,  but 
who  were  not  interviewed  until  the  next  quarter,  received 
the  older  version  of  the  instrument. 
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8  TARGYUTH  CHAR  2  $CHAR  YUTHNUM  TARGET  Y  FOR  PARENTAL  INTERVIEW 


00 

85S 

32.0 

01 

487 

18.2 

02 

990 

37.0 

03 

2G2 

9.8 

04 

G5 

2.4 

05 

15 

O.G 

This  variable  indicates  which  youth  in  the  household  (if  any) 
is  selected  to  be  the  subject  ("target")  of  a  parental 
interview.  A  value  of  00  for  TARGYUTH  indicates  that  none  of 
the  youth  in  the  household  were  targeted  for  a  parent 
interview.  If  TARGYUTH  is  equal  to  YUTHNUM,  the  current  youth 
was  selected  to  be  the  target  of  a  parental  interview.  If 
TARGYUTH  is  nonzero,  but  is  not  equal  to  YUTHNUM,  some  other 
eligible  youth  in  the  household  was  selected  to  be  the  target 
of  the  parental  interview.  Note  that  selection  as  a  target 
youth  does  not  guarantee  that  a  parental  interview  will 
actually  be  conducted  --  the  parent  may  be  deceased,  the 
youth  may  not  know  his/her  whereabouts,  or  he/she  may  not 
respond. 

9  ELIGTYPS  NUM  2  ELIGTYP  YOUTH'S  SAMPLE  CELL,  BASED  ON  SCREENER 


1 

PMS  1G-20 

1377 

51 .5 

2 

PMS  21-24 

575 

21.5 

3 

SMS 

243 

9.1 

4 

PFS  1G-20 

291 

10.9 

5 

PFS  21-24 

135 

5.0 

G 

SFS 

54 

2.0 

This  variable  is  based  only  on  screener  information.  The 
variable  ELIGTYPM  takes  into  account  additional  information 
about  education  collected  during  the  main  interview  and  is 
therefore  more  accurate. 
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10  ELIGTYPM  NUM  2  ELIGTYP  YOUTH'S  SAMPLE  CELL,  BASED  ON  MAIN  INT 


1 

PMS  1G-20 

1368 

51.1 

2 

PMS  21-24 

583 

21.8 

3 

SMS 

244 

9. 1 

4 

PFS  16-20 

292 

10.9 

5 

PFS  21-24 

135 

5.0 

6 

SFS 

53 

2.0 

This  variable  provides  basic  sample  group  information  (sex, 
primary/secondary,  age  group).  It  is  similar  to,  but  more 
accurate  than,  ELIGTYPS,  since  it  takes  into  account 
information  obtained  during  both  the  screener  and  the  main 
interview. 


PM ASF LG 

NUM 

2 

PMASFLGF  PRIMARY 

MALE 

ANALYTIC  SAMPLE  FLAG 

1 

PMAS  YOUTH 

1614 

60.3 

2 

NOT  PMAS  YOUTH 

1061 

39.7 

YATSFLG 

NUM 

2 

YATSFLGF  86  YATS 

II  SAMPLE  FLAG 

0 

NOT  YATS  ELIG. 

290 

10.8 

1 

MALES  16-21  YR 

1567 

58.6 

2 

FEMALES  16-21  YR 

340 

12.7 

3 

MALES  22-24  YR 

384 

14.4 

4 

FEMALES  22-24  YR 

94 

3.5 

PANELPEY 

NUM 

2 

PEPANEL  YOUTH  SAMPLE 

SUBGROUP  FOR  ANALYSIS 

1 

CURRENT  JR  &  SR 

272 

10.2 

2 

CURRENT  FR  &  SO 

381 

14.2 

3 

STDNTS  COL  ORNT 

780 

29.2 

4 

STDNTS  WORK  ORNT 

198 

7.4 

5 

W/DIPL  NOT  ENROL 

623 

23.3 

6 

W/  NO  DIPLOMA 

292 

10.9 

7 

JR/SR  NOT  ENROLL 

100 

3.7 

8 

EVERYONE  ELSE 

29 

1.1 

This  variable  is  used  to  produce  the  education  subgroups  in  the 
ACOMS  quarterly  tables. 
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14  ECALCAGE  NUM  3  SC9  CALCULATED  AGE  FROM  DATE  OF  BIRTH 


16 

482 

18.0 

17 

432 

16.1 

18 

348 

13.0 

19 

279 

10.4 

20 

291 

10.9 

21 

235 

8.8 

22 

235 

8.8 

23 

199 

7.4 

24 

174 

6.5 

This  variable  is  set  from  the  date  of  birth  (SC-9)  or  age 
(SC-10)  in  the  screener,  or  from  the  reasked  date  of  birth 
or  age  in  the  main  youth  interview.  In  a  few  cases,  the  only 
age  information  available  is  from  the  classification  variable 
E13T024  (SC-10A).  For  such  cases,  a  value  for  age  is  imputed 
and  is  stored  in  the  value  IMPAGE.  This  value  is  then  copied 
into  ECALCAGE. 


15  FAGE 


NUM 


FAGEFMT  AGE  CATEGORIES  FOR  POST-STRATIFICATION. 


1 

MALE  16-17 

770 

28.8 

2 

MALE  18-19 

511 

19. 1 

3 

MALE  20-21 

418 

15.6 

4 

MALE  22-24 

496 

18.5 

5 

FEMALE  16-19 

260 

9.7 

6 

FEMALE  20-24 

220 

8.2 

16  IMPAGE  NUM 


IMPUTED  AGE 


18 


Inapplicable 


2674 

1 


100.0 

0.0 


For  purposes  of  post-stratification  and  tabulations,  an  exact 
age  is  imputed  for  respondents  for  whom  the  only  age 
information  available  is  an  age  category  (E13T024,  question 
SC-10A).  The  imputed  value  for  age  is  stored  in  IMPAGE  and  is 
also  copied  into  ECALCAGE. 
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17  ERACE  NUM 


RACE  SC19  YOUTH'S  RACE 


18 


19 


20 


21 


.D 

Don' t  know 

36 

1.3 

•  R 

Refused 

5 

0.2 

1 

WHITE 

2285 

85.4 

2 

BLACK 

250 

9.3 

3 

ASIAN/PACIFIC  IS 

73 

2.7 

4 

INDIAN/ALASKAN 

26 

1.0 

EHISP 

NUM 

2  YESNO  SC20  IS 

YOUTH  HISPANIC 

.D 

Don' t  know 

13 

0.5 

.R 

Refused 

2 

0. 1 

1 

YES 

338 

12.6 

2 

NO 

2322 

86.8 

YDETHNIC 

NUM 

2  ETHNIC  DE5  TYPE 

OF  HISPANIC  BACKGROUND 

Inapplicable 

2337 

87.4 

.D 

Don' t  know 

11 

0.4 

.N 

Not  ascertained 

1 

0.0 

1 

MEXICAN  AMERICAN 

195 

7.3 

2 

PUERTO  RICAN 

48 

1.8 

3 

OTHER  HISPANIC 

83 

3.1 

RACE1 

NUM 

2  PSRACE  RACE/ETHNICITY 

FOR  POST-STRATIFICATION 

1 

BLACK  NONHISP 

245 

9.2 

2 

HISPANIC 

343 

12.8 

3 

OTHER 

2087 

78.0 

This 

variable,  used  for  post¬ 

stratification,  is  computed  from 

the 

variables  EHISP  and  ERACE 

In  cases  where  missing  data 

prevents  this  calculation,  an 

1  imputed  value  is  determined, 

assigned  to  IMPRACE,  and  copied  into 

RACE  1 . 

IMPRACE 

NUM 

2  PSRACE  IMPUTED 

RACE/ETHNICITY 

Inappl icable 

2670 

99.8 

2 

HISPANIC 

1 

0.0 

3 

OTHER 

4 

0.1 

This  variable  is  imputed  for  those  respondents  for  whom  the 
value  RACE1  cannot  be  calculated  because  of  missing  data.  The 
imputed  value  is  stored  in  IMPRACE  and  is  also  copied  into 
RACE  1 . 
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22  FRAME 


NUM  2  FRAMFMT  SAMPLE  FRAME  FROM  WHICH  HH  SELECTED 

0  AT(ST  2593  98.9 

1  DONNELLEY  FRAME  1  29  1.1 

2  DONNELLEY  FRAME2  53  20 


FRAME  indicates  the  sample  frame  from  which  the  household  was 
actually  selected.  Code  0  indicates  that  the  household  was 
selected  from  the  main  sample  frame  (AT&T  tape).  Codes  1  and 
2  indicate  that  the  household  was  selected  from  one  of  the 

special  frames  established  to  supplement  Hispanics  (Donnellev 
tape).  ' 


23  INDONN  NUM  2  INDONNF  CLUSTER  CONTAINED  IN  DONNELLEY  FRAME 


0  NOT  IN  DONN  FRM  2453  91.7 

1  DONNELLEY  FRAME  1  77  2.9 

2  DONNELLEY  FRAME2  145  5.4 

INDONN  indicates  whether  the  cluster  to  which  the  household 
belongs  can  be  found  in  one  of  the  special  sample  frames 
(Donnelley  tape)  used  to  supplement  Hispanics,  regardless  of 
whether  the  cluster  was  actually  selected  from  one  of  these 
frames  or  from  the  main  national  sample  frame  (AT&T  tape). 
Codes  1  and  2  indicate  that  the  cluster  can  be  found  in  the 
corresponding  Donnelley  sampling  frame.  A  code  of  0  for 
INDONN  means  that  the  household's  area  code/exchange  was  not 
a  part  of  either  Donnelley  frame. 


24  CLUSID  NUM  3  3  DIGIT  CLUSTER  IDENTIFIER 


POSITIVE 


2675  100.0 


CLUSID  uniquely  identifies  each  sample  cluster  (i.e.,  first 
eight  digits  of  the  household  telephone  number)  within  year 
and  month  of  selection  and  sample  frame.  Thus,  when  taken 
together,  the  three  variables  SELYYMM,  FRAME,  and  CLUSID 
uniquely  identify  each  cluster. 
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25  FEMSAMP  NUM  2  YESNO  ENUMERATE/INTERVIEW  FEMALES  IN  THIS  HH 

1  YES  918  34.3 

2  NO  1757  65.7 

Approximately  20%  of  the  phone  numbers  selected  into  the 
ACOMS  sample  each  month  are  predesignated  as  the  female 
subsample.  Female  youth  are  only  enumerated  and  interviewed 
in  these  selected  households.  For  all  other  households,  only 
males  are  enumerated  and  interviewed. 

26  PSEXSAMP  NUM  2  PSEXSMP  WHICH  PARENT  TO  INTERVIEW  FROM  THIS  HH 

1  FATHER  1363  51.0 

2  MOTHER  1312  49.0 

If  a  parental  interview  is  to  be  conducted  for  one  of  the 
youths  in  a  household,  PSEXSAMP  indicates  whether  the  father 
or  the  mother  is  selected.  This  variable  is  predesignated  (on 
a  50/50  basis)  for  each  telephone  number  selected  into  the 
sample . 

# 

27  LONGSAMP  NUM  2  YESNO  IS  HH  IN  LONGITUDINAL  SAMPLE 

1  yes  1985  74.2 

2  NO  690  25.8 

LONGSAMP  indicates  whether  any  otherwise-eligible  youth  from 
the  household  will  become  part  of  the  longitudinal  sample. 
Approximately  75%  of  the  selected  phone  numbers  are 
predesignated  for  possible  inclusion  into  the  longitudinal 
panel . 

28  INITWGHT  NUM  8  INITIAL  WEIGHT 

POSITIVE  2675  100.0 

This  variable  does  not  reflect  final  weighting  adjustments 
(post-stratification),  and  normally  should  not  be  used  for 
analysis. 

29  FULLWGHT  NUM  8  FINAL  ADJUSTED  WEIGHT 


POSITIVE 


2675  100.0 
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30 

WGHTKS 

NUM  8 

WEIGHT 

FOR  KS 

MODULE 

POSITIVE 

1325 

49.5 

ZERO 

1350 

50.5 

31 

WGHTMH 

NUM  8 

WEIGHT 

FOR  MH 

MODULE 

POSITIVE 

1344 

50.2 

ZERO 

1331 

49.8 

32 

WGHTKA 

NUM  8 

WEIGHT 

FOR  KA 

MODULE 

POSITIVE 

1333 

49.8 

ZERO 

1342 

50.2 

33 

WGHTPEA 

NUM  8 

WEIGHT 

FOR  PE 

(ACTIVE) 

POSITIVE 

2295 

85.8 

ZERO 

380 

14.2 

34 

WGHTPEV 

NUM  8 

WEIGHT 

FOR  PE 

(RESERVE) 

POSITIVE 

390 

14.6 

ZERO 

2285 

85.4 

35 

WGHTPEG 

NUM  8 

WEIGHT 

FOR  PE 

(NATIONAL  GUARD) 

POSITIVE 

415 

15.5 

ZERO 

2260 

84.5 

36 

WGHTPEF 

NUM  8 

WEIGHT 

FOR  PE 

(AIR  FORCE) 

POSITIVE 

272 

10.2 

ZERO 

2403 

89.8 

37 

WGHTPEM 

NUM  8 

WEIGHT 

FOR  PE 

(MARINE  CORPS) 

POSITIVE 

282 

10.5 

ZERO 

2393 

89.5 

38 

WGHTPEN 

NUM  8 

WEIGHT 

FOR  PE 

(NAVY) 

POSITIVE 

263 

9.8 

ZERO 

2412 

90.2 
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39 

WGHTPES 

NUM  8 

WEIGHT 

FOR  PE 

(MILITARY) 

POSITIVE 

270 

10. 1 

ZERO 

2405 

89.9 

40 

WGHTPEW 

NUM  8 

WEIGHT 

FOR  PE 

(CIVILIAN  JOB) 

POSITIVE 

244 

9.  1 

ZERO 

2431 

90.9 

41 

WGHTPEC 

NUM  8 

WEIGHT 

FOR  PE 

(COLLEGE) 

POSITIVE 

292 

10.9 

ZERO 

2383 

89.  1 

42 

WGHTPER 

NUM  8 

WEIGHT 

FOR  PE 

(ROTC/OFFICER) 

POSITIVE 

1384 

51.7 

ZERO 

1291 

48.3 

43 

WFACKS 

NUM  8 

WEIGHT 

FACTOR 

FOR  KS  MODULE 

POSITIVE 

1325 

49.5 

ZERO 

1350 

50.5 

44 

WFACMH 

NUM  8 

WEIGHT 

FACTOR 

FOR  MH  MODULE 

POSITIVE 

1344 

50.2 

ZERO 

1331 

49.8 

45 

WFACKA 

NUM  8 

WEIGHT 

FACTOR 

FOR  KA  MODULE 

POSITIVE 

1333 

49.8 

ZERO 

1342 

50.2 

46 

WFACPEA 

NUM  8 

WEIGHT 

FACTOR 

FOR  PE  (ACTIVE) 

POSITIVE 

2295 

85.8 

ZERO 

380 

14.2 

47 

WFACPEV 

NUM  8 

WEIGHT 

FACTOR 

FOR  PE  (RESERVE) 

POSITIVE 

390 

14.6 

ZERO 

2285 

85.4 
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48 

WFACPEG 

NUM  8 

WEIGHT 

FACTOR 

FOR  PE 

(NATIONAL  guard: 

POSITIVE 

ZERO 

415 

22G0 

15.5 

84.5 

49 

WFACPEF 

NUM  8 

WEIGHT 

FACTOR 

FOR  PE 

(AIR  FORCE) 

POSITIVE 

ZERO 

272 

2403 

10.2 

89.8 

50 

WFACPEM 

NUM  8 

WEIGHT 

FACTOR 

FOR  PE 

(MARINE  CORPS) 

POSITIVE 

ZERO 

282 

2393 

10.5 

89.5 

51 

WFACPEN 

NUM  8 

WEIGHT 

FACTOR 

FOR  PE 

(NAVY) 

POSITIVE 

ZERO 

2G3 

2412 

9.8 

90.2 

• 

52 

WFACPES 

NUM  8 

WEIGHT 

FACTOR 

FOR  PE 

(MILITARY) 

POSITIVE 

ZERO 

270 

2405 

10.1 

89.9 

53 

WFACPEW 

NUM  8 

WEIGHT 

FACTOR 

FOR  PE 

(CIVILIAN  JOB) 

POSITIVE 

ZERO 

244 

2431 

9.1 

90.9 

54 

WFACPEC 

NUM  8 

WEIGHT 

FACTOR 

FOR  PE 

(COLLEGE) 

POSITIVE 

ZERO 

292 

2383 

10.9 

89.1 

55 

WFACPER 

NUM  8 

WEIGHT 

FACTOR 

FOR  PE 

(ROTC/OFFICER) 

POSITIVE 

ZERO 

1384 

1291 

51.7 

48.3 
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5G  BRIGADE  NUM  2  RCTGBDE  USAREC  RECRUITING  BRIGADE 


1 

1ST  RCTG  BDE-NE 

G19 

23.1 

2 

2ND  RCTG  BDE-SE 

471 

17. G 

4 

4TH  RCTG  BDE-MW 

735 

27.5 

5 

5TH  RCTG  BDE-SW 

442 

1G.5 

6 

GTH  RCTG  BDE-W 

408 

15.3 

This  variable  is  recoded  from  BRIGBATT.  Note  that  the  current 
numbering  scheme  for  recruiting  brigades,  which  is  followed 
for  the  BRIGADE  variable,  does  not  correspond  to  the  RSID 
coding  scheme  which  is  used  for  BRIGBATT, 
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57  BRIGBATT  CHAR  2  $BRGBT  HH  BRIGADE/BATTALION  RSID  CODE 


1A 

ALBANY 

15 

0.6 

1B 

BALTIMORE 

S2 

2.3 

1C 

BOSTON 

57 

2.1 

ID 

CONCORD 

10 

0.4 

IE 

HARRISBURG 

47 

1 .8 

IF 

NEW  HAVEN 

53 

2.0 

1G 

LONG  ISLAND 

73 

2.7 

1H 

NEWBURGH  NY 

61 

2.3 

11 

FT  MONMOUTH  NJ 

32 

1.2 

IK 

PHILADELPHIA 

79 

3.0 

1L 

PITTSBURGH 

51 

1 .9 

IN 

SYRACUSE 

79 

3.0 

3A 

ATLANTA 

56 

2.1 

3B 

BECKLEY 

10 

0.4 

3C 

CHARLOTTE 

28 

1.0 

3D 

COLUMBIA 

20 

0.7 

3E 

JACKSONVILLE 

62 

2.3 

3F 

LOUISVILLE 

24 

0.9 

3G 

MIAMI 

54 

2.0 

3H 

MONTGOMERY 

46 

1.7 

31 

NASHVILLE 

89 

3.3 

3J 

RALEIGH 

46 

1 .7 

3K 

RICHMOND 

36 

1.3 

4A 

ALBUQUERQUE 

59 

2.2 

4C 

DALLAS 

68 

2.5 

4D 

DENVER 

35 

1.3 

4E 

HOUSTON 

45 

1.7 

4F 

JACKSON 

35 

1.3 

4G 

KANSAS  CITY 

43 

1 .6 

4H 

LITTLE  ROCK 

26 

1.0 

41 

NEW  ORLEANS 

16 

0.6 

4J 

OKLAHOMA  CITY 

46 

1.7 

4K 

SAN  ANTONIO 

69 

2.6 

5A 

CHICAGO 

84 

3. 1 

5B 

CINCINNATI 

57 

2.1 

5C 

CLEVELAND 

79 

3.0 

5D 

COLUMBUS 

45 

1.7 

5E 

DES  MOINES 

22 

0.8 

5F 

DETROIT 

51 

1.9 

5H 

INDIANAPOLIS 

64 

2.4 

51 

LANSING 

74 

2.8 

5J 

MILWAUKEE 

63 

2.4 

5K 

MINNEAPOLIS 

39 

1.5 

5L 

OMAHA 

61 

2.3 

5M 

PEORIA 

37 

1.4 

5N 

ST  LOUIS 

59 

2.2 

6A 

SAN  FRANCISCO 

49 

1.8 
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57  BRIGBATT  CHAR  2  $BRGBT  HH  BRIGADE/BATTALION  RSID  CODE 


GF 

LOS  ANGELES 

111 

4.1 

6G 

PHOENIX 

35 

1.3 

6H 

PORTLAND 

17 

O.B 

61 

SACRAMENTO 

48 

1.8 

6J 

SALT  LAKE  CITY 

33 

1.2 

6K 

SANTA  ANA 

71 

2.7 

6L 

SEATTLE 

44 

i.e 

For  most  purposes,  the  brigade- level  variable  BRIGADE  can  be 
used,  rather  than  BRIGBATT.  Note  that  the  current  numbering 
scheme  for  recruiting  brigades,  which  is  followed  for  the 
BRIGADE  variable,  does  not  correspond  to  the  RSID  coding 
scheme  which  is  used  for  BRIGBATT. 

58  ROTCREG  CHAR  2  $R0TCFMT  ROTC  REGION/BRIGADE 


11 

REGION 

1  ,BDE 

1 

122 

4.G 

12 

REGION 

1  ,BDE 

2 

293 

11.0 

13 

REGION 

1  ,BDE 

3 

127 

4.7 

14 

REGION 

1  ,BDE 

4 

111 

4.1 

15 

REGION 

1  ,BDE 

5 

92 

3.4 

21 

REGION 

2,BDE 

1 

133 

5.0 

22 

REGION 

2,BDE 

2 

204 

7.6 

23 

REGION 

2,BDE 

3 

218 

8. 1 

24 

REGION 

2,BDE 

4 

177 

6.6 

31 

REGION 

3,BDE 

1 

89 

3.3 

32 

REGION 

3,BDE 

2 

181 

6.8 

33 

REGION 

3,BDE 

3 

43 

1.6 

34 

REGION 

3.BDE 

4 

93 

3.5 

35 

REGION 

3,BDE 

5 

191 

7.1 

41 

REGION 

4,BDE 

1 

81 

3.0 

42 

REGION 

4,BDE 

2 

119 

4.4 

43 

REGION 

4,BDE 

3 

287 

10.7 

44 

REGION 

4,BDE 

4 

114 

4.3 

The  coding  scheme  for  ROTC  Region  was  changed  for  the  Spring 
Quarter  to  reflect  ROTC' s  current  geographic  boundaries. 
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HHSTATE  CHAR 

2  $STATE  HH  STATE 

POSTAL 

CODE 

AL 

ALABAMA 

66 

2.5 

AR 

ARKANSAS 

14 

0.5 

AZ 

ARIZONA 

27 

1.0 

CA 

CALIFORNIA 

279 

10.4 

CO 

COLORADO 

31 

1.2 

CT 

CONNECTICUT 

42 

1 .6 

DC 

DIST  OF  COLUMBIA 

3 

0.1 

DE 

DELAWARE 

9 

0.3 

FL 

FLORIDA 

119 

4.4 

GA 

GEORGIA 

72 

2.7 

lA 

IOWA 

27 

1.0 

ID 

IDAHO 

22 

0.8 

IL 

ILLINOIS 

140 

5.2 

IN 

INDIANA 

80 

3.0 

KS 

KANSAS 

23 

0.9 

KY 

KENTUCKY 

32 

1.2 

LA 

LOUISIANA 

29 

1.1 

MA 

MASSACHUSETTS 

46 

1.7 

MD 

MARYLAND 

39 

1.5 

ME 

MAINE 

8 

0.3 

MI 

MICHIGAN 

125 

4.7 

MN 

MINNESOTA 

53 

2.0 

MO 

MISSOURI 

53 

2.0 

MS 

MISSISSIPPI 

27 

1.0 

MT 

MONTANA 

5 

0.2 

NC 

NORTH  CAROLINA 

71 

2.7 

ND 

NORTH  DAKOTA 

14 

0.5 

NE 

NEBRASKA 

11 

0.4 

NH 

NEW  HAMPSHIRE 

2 

0.1 

NJ 

NEW  JERSEY 

75 

2.8 

NM 

NEW  MEXICO 

39 

1.5 

NV 

NEVADA 

8 

0.3 

NY 

NEW  YORK 

218 

8.1 

OH 

OHIO 

181 

6.8 

OK 

OKLAHOMA 

36 

1.3 

OR 

OREGON 

17 

0.6 

PA 

PENNSYLVANIA 

127 

4.7 

RI 

RHODE  ISLAND 

22 

0.8 

SC 

SOUTH  CAROLINA 

21 

0.8 

SD 

SOUTH  DAKOTA 

14 

0.5 

TN 

TENNESSEE 

52 

1 .9 

TX 

TEXAS 

211 

7.9 

UT 

UTAH 

13 

0.5 

VA 

VIRGINIA 

60 

2.2 

VT 

VERMONT 

2 

0.1 

WA 

WASHINGTON 

37 

1.4 

WI 

WISCONSIN 

64 

2.4 
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59 

HHSTATE 

CHAR 

2  $STATE 

HH  STATE 

POSTAL 

CODE 

WV 

WEST  VIRGINIA 

5 

0.2 

WY 

WYOMING 

4 

0. 1 

The  information  contained  in  HHSTATE  and  STFIPS  is  identical. 
The  only  difference  is  the  coding  scheme. 
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GO  STFIPS  NUM  2  STFIP  HH  STATE  FIPS  CODE 


1 

ALABAMA 

66 

2.5 

4 

ARIZONA 

27 

1.0 

5 

ARKANSAS 

14 

0.5 

6 

CALIFORNIA 

279 

10.4 

8 

COLORADO 

31 

1.2 

9 

CONNECTICUT 

42 

1 .6 

10 

DELAWARE 

9 

0.3 

11 

DIST  OF  COLUMBIA 

3 

0. 1 

12 

FLORIDA 

119 

4.4 

13 

GEORGIA 

72 

2.7 

16 

IDAHO 

22 

0.8 

17 

ILLINOIS 

140 

5.2 

18 

INDIANA 

80 

3.0 

19 

IOWA 

27 

1.0 

20 

KANSAS 

23 

0.9 

21 

KENTUCKY 

32 

1.2 

22 

LOUISIANA 

29 

1.1 

23 

MAINE 

8 

0.3 

24 

MARYLAND 

39 

1.5 

25 

MASSACHUSETTS 

46 

1.7 

26 

MICHIGAN 

125 

4.7 

27 

MINNESOTA 

53 

2.0 

28 

MISSISSIPPI 

27 

1.0 

29 

MISSOURI 

53 

2.0 

30 

MONTANA 

5 

0.2 

31 

NEBRASKA 

11 

0.4 

32 

NEVADA 

8 

0.3 

33 

NEW  HAMPSHIRE 

2 

0.1 

34 

NEW  JERSEY 

75 

2.8 

35 

NEW  MEXICO 

39 

1.5 

36 

NEW  YORK 

218 

8.1 

37 

NORTH  CAROLINA 

71 

2.7 

38 

NORTH  DAKOTA 

14 

0.5 

39 

OHIO 

181 

6.8 

40 

OKLAHOMA 

36 

1.3 

41 

OREGON 

17 

0.6 

42 

PENNSYLVANIA 

127 

4.7 

44 

RHODE  ISLAND 

22 

0.8 

45 

SOUTH  CAROLINA 

21 

0.8 

46 

SOUTH  DAKOTA 

14 

0.5 

47 

TENNESSEE 

52 

1 .9 

48 

TEXAS 

211 

7.9 

49 

UTAH 

13 

0.5 

50 

VERMONT 

2 

0.1 

51 

VIRGINIA 

60 

2.2 

53 

WASHINGTON 

37 

1.4 

54 

WEST  VIRGINIA 

5 

0.2 
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60 

STRIPS 

NUM 

2  STRIP 

HH  STATE  FIPS 

CODE 

55 

WISCONSIN 

64 

2.4 

56 

WYOMING 

4 

0.  1 

The  information  contained  in  HHSTATE  and  STRIPS  is  identical. 
The  only  difference  is  the  coding  scheme. 
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B1  ADI  CHAR  3  $ADIF  AREA  OF  DOMINANT  INFLUENCE  (1985) 


003 

BOSTON  MA 

36 

1.3 

009 

NEW  YORK  NY 

191 

7.1 

011 

PHILADELPHIA  PA 

93 

3.5 

013 

LOS  ANGELES  CA 

143 

5.3 

015 

SAN  DIEGO  CA 

24 

0.9 

017 

SANTA  BARBARA  CA 

3 

0.1 

019 

WASHINGTON  DC 

45 

1.7 

021 

BALTIMORE  MD 

20 

0.7 

023 

SALISBURY  MD 

3 

0.1 

025 

HARTFORD  CT 

27 

1.0 

029 

PITTSBURGH  PA 

51 

1 .9 

031 

YOUNGSTOWN  OH 

10 

0.4 

033 

JOHNSTOWN  PA 

11 

0.4 

035 

CLEVELAND  OH 

45 

1.7 

043 

HARRISBURG  PA 

5 

0.2 

045 

SPRINGFIELD  MA 

11 

0.4 

047 

PROVIDENCE  RI 

22 

0.8 

051 

CHICAGO  IL 

102 

3.8 

053 

SOUTH  BEND  IN 

9 

0.3 

055 

TOLEDO  OH 

24 

0.9 

057 

DETROIT  MI 

64 

2.4 

059 

GRAND  RAPIDS  MI 

41 

1 .5 

061 

LANSING  MI 

10 

0.4 

063 

FLINT-SAGINAW  MI 

4 

0.1 

065 

SAN  FRANCISCO  CA 

48 

1 .8 

067 

SACRAMENTO  CA 

15 

0.6 

069 

SALINAS  CA 

1 

0.0 

071 

FRESNO  CA 

25 

0.9 

075 

ST  LOUIS  MO 

34 

1.3 

077 

SPRINGFIELD  IL 

19 

0.7 

083 

INDIANAPOLIS  IN 

33 

1.2 

085 

LAFAYETTE  IN 

5 

0.2 

087 

TERRE  HAUTE  IN 

1 

0.0 

089 

CHICO-REDDING  CA 

8 

0.3 

091 

FT  WAYNE  IN 

13 

0.5 

093 

CINCINNATI  OH 

34 

1.3 

095 

DAYTON  OH 

27 

1.0 

101 

LIMA  OH 

2 

0.1 

105 

SEATTLE  WA 

33 

1.2 

107 

MINNEAPOLIS  MN 

26 

1.0 

109 

DALLAS-FT  WTH  TX 

47 

1.8 

111 

MILWAUKEE  WI 

37 

1.4 

113 

MADISON  WI 

6 

0.2 

115 

WAUSAU  WI 

4 

0.1 

117 

LA  CROSSE  WI 

9 

0.3 

121 

COLUMBUS  OH 

30 

1.1 

123 

PORTLAND  ME 

4 

0.1 
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1 

J 

B1  ADI  CHAR 

3  $ADIF  AREA  OF 

DOMINANT 

INFLUENCE  (1985) 

127 

MIAMI  FL 

36 

1.3 

129 

WEST  PALM  BCH  FL 

10 

0.4 

131 

TAMPA-ST  PETE  FL 

34 

1.3 

133 

FT  MYERS  FL 

3 

0.1 

135 

BUFFALO  NY 

37 

1.4 

i 

139 

ROCHESTER  NY 

7 

0.3 

! 

140 

ELMIRA  NY 

8 

0.3 

141 

SYRACUSE  NY 

21 

0.8 

143 

WILKES  BARRE  PA 

4 

0.1 

145 

BINGHAMTON  NY 

4 

0.1 

1 

147 

ERIE  PA 

3 

0. 1 

149 

ALBANY  NY 

4 

0. 1 

1 

151 

BURLINGTON  VT 

1 

0.0 

155 

UTICA  NY 

12 

0.4 

157 

KANSAS  CITY  MO 

17 

0.6 

159 

ST  JOSEPH  MO 

2 

0.1 

161 

PRESQUE  ISLE  ME 

6 

0.2 

( 

165 

ROCHESTER  MN/IA 

4 

0.1 

173 

CEDAR  RAPIDS  lA 

8 

0.3 

i 

175 

PEORIA  IL 

4 

0.1 

177 

DAVENPORT  lA 

8 

0.3 

179 

MEMPHIS  TN 

6 

0.2 

181 

NASHVILLE  TN 

40 

1.5 

185 

HUNTSVILLE  AL 

23 

0.9 

187 

PADUCAH  KY 

12 

0.4 

195 

BOWLING  GREEN  OH 

3 

0.1 

197 

ATLANTA  GA 

38 

1 .4 

1 

199 

CHATTANOOGA  TN 

23 

0.9 

201 

HOUSTON  TX 

27 

1.0 

1 

203 

AUSTIN  TX 

8 

0.3 

205 

WACO-TEMPLE  TX 

21 

0.8 

207 

EVANSVILLE  IN 

11 

0.4 

209 

LOUISVILLE  KY 

14 

0.5 

211 

LEXINGTON  KY 

4 

0.1 

213 

GREENVL-SPART  NC 

12 

0.4 

215 

KNOXVILLE  TN 

2 

0.1 

217 

BRISTOL  TN 

3 

0.1 

219 

MACON  GA 

2 

0.1 

221 

BIRMINGHAM  AL 

19 

0.7 

229 

COLUMBIA  MO 

5 

0.2 

231 

TUSCALOOSA  AL 

5 

0.2 

233 

PORTLAND  OR 

12 

0.4 

235 

EUGENE  OR 

5 

0.2 

241 

DENVER  CO 

28 

1.0 

243 

COLORADO  SPRG  CO 

2 

0.1 

i 

245 

NEW  ORLEANS  LA 

7 

0.3 

1 

( 

247 

BEAUMONT  TX 

15 

0.6 
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61  ADI  CHAR  3  $ADIF  AREA  OF  DOMINANT  INFLUENCE  (1985) 


249 

BATON  ROUGE  LA 

6 

0.2 

251 

LAKE  CHARLES  LA 

2 

0.1 

253 

LAFAYETTE  LA 

2 

0.1 

255 

ALEXANDRIA  LA 

3 

0.1 

257 

CHARLESTON  WV 

13 

0.5 

263 

OKLAHOMA  CITY  OK 

14 

0.5 

265 

ARDMORE -ADA  OK 

2 

0.1 

269 

TULSA  OK 

21 

0.8 

271 

SAN  ANTONIO  TX 

16 

0.6 

273 

LAREDO  TX 

1 

0.0 

275 

PHOENIX  AZ 

14 

0.5 

277 

TUCSON  AZ 

13 

0.5 

279 

CHARLOTTE  NC 

14 

0.5 

281 

GREENSBORO  NC 

14 

0.5 

283 

NORFOLK  VA 

15 

0.6 

285 

RICHMOND  VA 

7 

0.3 

287 

HARRISONBURG  WV 

1 

0.0 

291 

SALT  LAKE  CTY  UT 

13 

0.5 

295 

IDAHO  FALLS  ID 

7 

0.3 

297 

HELENA  MT 

1 

0.0 

299 

GREAT  FALLS  MT 

4 

0.1 

301 

OMAHA  NE 

3 

0.1 

303 

DES  MOINES  lA 

10 

0.4 

307 

WICHITA  KS 

12 

0.4 

315 

GREEN  BAY  WI 

14 

0.5 

319 

LITTLE  ROCK  AR 

12 

0.4 

321 

SHREVESPORT  LA 

8 

0.3 

325 

FT  SMITH  AR 

1 

0.0 

327 

MONROE  LA 

6 

0.2 

329 

ORLANDO  FL 

25 

0.9 

331 

LINCOLN  NB 

8 

0.3 

335 

JACKSONVILLE  FL 

1 

0.0 

337 

SPOKANE  WA 

11 

0.4 

345 

ROANOKE  VA 

13 

0.5 

347 

BLUEFIELD  WV 

1 

0.0 

351 

RALEIGH  NC 

42 

1.6 

353 

GREENVL-N  BRN  NC 

3 

0.1 

355 

WILMINGTON  NC 

1 

0.0 

359 

FLORENCE  SC 

1 

0.0 

367 

ALBUQUERQUE  NM 

27 

1.0 

369 

ROSWELL  NM 

3 

0.1 

371 

EL  PASO  TX 

23 

0.9 

373 

JACKSON  MS 

8 

0.3 

375 

GREEENWOOD  MS 

3 

0.1 

377 

MERIDIAN  MS 

3 

0.1 

379 

LAUREL  MS 

2 

0.1 

381 

DULUTH  MN 

3 

0.1 
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G1  ADI 


62  AREA 


CHAR 

3  $ADIF  AREA  OF 

DOMINANT 

INFLUENCE 

383 

MOBILE  AL/FL 

13 

0.5 

389 

SIOUX  FALLS  SD 

7 

0.3 

391 

SIOUX  CITY  lA 

7 

0.3 

393 

FARGO  ND 

15 

0.6 

395 

ALEXANDRIA  MN 

4 

0.  1 

403 

AMARILLO  TX 

12 

0.4 

409 

COLUMBUS  GA 

13 

0.5 

411 

MONTGOMERY  AL 

7 

0.3 

413 

TALLAHASSEE  FL 

3 

0. 1 

417 

PANAMA  CITY  FL 

3 

0.1 

421 

AUGUSTA  GA 

2 

0.1 

423 

CHARLESTON  SC 

4 

0.1 

425 

SAVANNAH  GA 

2 

0.1 

427 

SPRINGFIELD  MO 

7 

0.3 

431 

JONESBORO  AR 

1 

0.0 

433 

CORPUS  CHRSTI  TX 

15 

0.6 

435 

MCALLEN  TX 

27 

1.0 

437 

LUBBOCK  TX 

1 

0.0 

439 

ODESSA  TX 

3 

0.1 

445 

BOISE  ID 

8 

0.3 

448 

COLUMBUS  MS 

7 

0.3 

451 

TRAVERSE  CITY  MI 

4 

0. 1 

455 

LAS  VEGAS  NV 

8 

0.3 

462 

MINOT  ND 

13 

0.5 

469 

RAPID  CITY  SD 

1 

0.0 

473 

GRAND  JUNCTN  CO 

5 

0.2 

513 

VICTORIA  TX 

3 

0.1 

577 

PALM  SPRINGS  CA 

12 

0.4 

621 

GAINESVILLE  FL 

3 

0. 1 

645 

SARASOTA  FL 

3 

0.1 

CHAR 

3  $CHAR  HH  PHONE 

NUMBER 

AREA  CODE 

OTHER  2675  100.0 


63  ATTPLACE  CHAR 


10  $CHAR  HH  PLACE  NAME,  AT&T  TAPE 


OTHER 


2675  100.0 
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PHONCNTY  CHAR 

25  $CHAR  SC4B 

IN  WHAT 

COUNTY  IS  PHONE  LOCATED 

.D 

Don' t  know 

46 

1.7 

.R 

Refused 

3 

0.1 

OTHER 

2626 

98.2 

This  field  contains  household  county  name  as  provided  by  the 
screener  respondent,  verified  either  by  presence  in  Westat' s 
lookup  file,  or  by  the  geographic  coders.  Accordingly,  the 
spelling  may  not  be  correct;  note  that  invalid  counties  are 
denoted  by  a  value  of  2  in  GOODCNTY. 

65  CNTYFIPS  CHAR  3  $CHAR  HH  COUNTY  FIPS  CODE 

OTHER  2675  100.0 

3-digit  Federal  Information  Processing  Standard  code  for 
household's  county.  Note  that  this  value  can  be  looked  up 
either  based  on  zip  code  or  county  responses. 

66  GOODCNTY  NUM  2  GDCNTY  DETERMINES  IF  COUNTY  IS  WITHIN  THE  STATE 

1  IN  STATE  2120  79.3 

2  NOT  IN  STATE  555  20.7 


Indicates  whether  or  not  the  county  name  provided  by  the 
respondent  can  be  found  in  Westat' s  lookup  file. 


67  PHONZIP  CHAR 

5  $CHAR  SC4C 

ZIP  CODE 

WHERE  PHONE  IS  LOCATED 

.D 

Don' t  know 

19 

0.7 

.R 

Refused 

13 

0.5 

OTHER 

2643 

98.8 

This  field  contains  the  household  zip  code  as  provided  by  the 
screener  respondent,  verified  either  by  presence  in  Westat' s 
lookup  file,  or  by  the  geographic  coders.  Because  of  possible 
transposition  errors,  a  value  of  1  in  GOODZIP  only  indicates 
the  presence  of  this  zip  code  in  the  state.  Note  that  invalid 
zip  codes  are  denoted  by  a  value  of  2  in  GOODZIP. 
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G8  GOODZIP  NUM  2  GOODZIP  DETERMINES  IF  ZIP  IS  WITHIN  THE  STATE 

Inapplicable  2097  78.4 

1  IN  STATE  551  20. G 

2  NOT  IN  STATE  27  1.0 

Indicates  whether  or  not  the  zip  code  provided  by  the 
respondent  can  be  found  in  Westat' s  lookup  file.  Note  that 
some  zip  codes  that  are  missing  from  the  lookup  file  may  be 
newly-created  codes.  Note  further  that  the  zip  code  is  not 
verified  (and  is  therefore  Inapplicable)  if  the  county  is 
valid. 

G9  PHONCITY  CHAR  20  $CHAR  SC4E  CITY  WHERE  PHONE  IS  LOCATED 


, 

Inapplicable 

2589 

9G.8 

.D 

Don' t  know 

4 

0.1 

.R 

Refused 

10 

0.4 

OTHER 

72 

2.7 

This  item  is  asked  only  if  county  or  zip  code  is  missing.  To 
maintain  respondent  confidentiality,  all  actual  (nonmissing) 


responses 

to  this  variable  have  been  replaced  by  a  string  o- 

X' s. 

70 

PHONVER 

NUM 

2 

PHONVER 

SCI  IS  DIALED  PHONE  NUMBER  CORRECT 

1 

YES 

2G75  100.0 

71 

PHONOS E 

NUM 

2 

PHONUSE 

SC2  IS  PHONE  USED  FOR  HOME  OR  BUSINESS 

1 

HOME  USE 

2471  92.4 

2 

BUSINESS  & 

HOME  204  7.G 

72 

PHONLOC 

NUM 

2 

PHONLOC 

SC3  PHONE  LOCATED  IN  HOME  OR  BUSINESS 

. 

Inapplicable  2471  92.4 

1 

HOME 

178  G.7 

2 

BUSINESS  & 

HOME  2G  1.0 

73 

RESPINHH 

NUM 

2 

YESNO 

SC4D  IS  RESPONDENT  A  HH  MEMBER 

1 


YES 


2G75  100.0 
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74  YOUTHTOT  NUM  2  SC5  HOW  MANY  YOUTHS  AGED  13  TO  24  IN  HH 


1 

874 

32.7 

2 

1119 

41.8 

3 

473 

17.7 

4 

136 

5.1 

5 

49 

1.8 

6 

16 

0.6 

7 

4 

0.1 

8 

4 

0.1 

This  is  a  preliminary  total,  based  on  the  response  to  SC-5. 

In  some  cases,  respondents  may  remember  additional  youths 
during  the  enumeration  process,  or  it  may  turn  out  that  one 
or  more  of  the  youths  they  counted  for  SC-5  were  actually  not 
in  the  13-24  age  range.  YOUTHTOT,  however,  is  not  adjusted 
when  such  situations  occur. 


75  MALEFEM  NUM  2  SEX  SC6  IS  THIS  PERSON  MALE  OR  FEMALE 


76  MALETOT 


, 

Inapplicable 

1801 

67.3 

1 

MALE 

695 

26.0 

2 

FEMALE 

179 

6.7 

NUM 

2  SC7 

HOW  MANY 

MALES  AGED 

0 

292 

10.9 

1 

1508 

56.4 

2 

640 

23.9 

3 

191 

7.1 

4 

31 

1.2 

5 

13 

0.5 

This  is  the  actual  response  given  to  SC-7,  and  as  such  is  a 
preliminary  total.  For  a  more  accurate  count,  use  the 
variable  FMALETOT,  which  is  adjusted  for  any  corrections  made 
during  the  enumeration. 
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77  FEMTOT  NUM  2 


SC7A  HOW  MANY  FEMALES  AGED  13  TO  24 


0 

1185 

44.3 

1 

1127 

42.1 

2 

300 

11.2 

3 

52 

1.9 

4 

10 

0.4 

5 

1 

0.0 

This  is  the  actual  response  given  to  SC-7A,  and  as  such  is  a 
preliminary  total.  For  a  more  accurate  count,  use  the 
variable  FFEMTOT,  which  is  adjusted  for  any  corrections  made 
during  the  enumeration. 


78  FMALETOT  NUM  2 


TOTAL  MALES  AGED  13-24  FINAL 


79 


0 

1 

2 

3 

4 

5 

This  is  the  final  adjusted 
household. 

FFEMTOT  NUM  2  TOTAL 

0 

1 

2 

3 

4 


294 

11.0 

1483 

55.4 

672 

25.1 

180 

6.7 

34 

1.3 

12 

0.4 

total  of  males  aged  13-24  in  the 


FEMALES  AGED  13-24  FINAL 

2013  75.3 

454  17.0 

167  6.2 

35  1.3 

6  0.2 


This  is  the  final  adjusted  total  of  females  aged  13-24  in  the 
household.  Note  that  it  is  set  to  zero  for  all  households 
that  are  not  in  the  female  subsample. 
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80  ENUMTOT  NUM  2  TOTAL  YOUTH  AGED  13-24  FINAL 


1 

1403 

52.4 

2 

875 

32.7 

3 

299 

11.2 

4 

71 

2.7 

5 

16 

0.6 

6 

11 

0.4 

This  is  the  number  of  males  and  females  aged  13-24  enumerated 
in  the  household. 

81  MELIGTOT  NUM  2  #  MALES  ELIGIBLE  FOR  MAIN  INTERVIEW 


0 

347 

13.0 

1 

1708 

63.9 

2 

481 

18.0 

3 

120 

4.5 

4 

11 

0.4 

5 

8 

0.3 

82  FELIGTOT  NUM 


#  FEMALES  ELIGIBLE  FOR  MAIN  INTERVIEW 


0 

2051 

76.7 

1 

472 

17.6 

2 

136 

5.1 

3 

12 

0.4 

4 

4 

0.1 

83  PMS1T0T  NUM  2  NO.  YOUTHS  IN  PRIMARY  MALE  SAMPLE,  1G-20 


0 

1116 

41.7 

1 

1236 

46.2 

2 

307 

11.5 

3 

13 

0.5 

4 

3 

0.1 

NUM 


NO.  YOUTHS  IN  PRIMARY  MALE  SAMPLE,  21-24 


0 

1 

2 

3 


1931  72.2 

652  24.4 

74  2.8 

18  0.7 


84  PMS2T0T 


2 
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85 

SMSTOT 

NUM 

2 

NO. 

YOUTHS  IN 

SECONDARY  MALE  SAMPLE 

0 

2360 

88.2 

1 

280 

10.5 

2 

26 

1.0 

3 

9 

0.3 

86 

PFS1T0T 

NUM 

2 

NO. 

YOUTHS  IN 

PRIMARY  FEM. 

SAMPLE,  16-20 

0 

2269 

84.8 

1 

320 

12.0 

2 

80 

3.0 

3 

6 

0.2 

87 

PFS2T0T 

NUM 

2 

NO. 

YOUTHS  IN 

PRIMARY  FEM. 

SAMPLE,  21-24 

0 

2484 

92.9 

1 

187 

7.0 

2 

4 

0.  1 

88 

SFSTOT 

NUM 

2 

NO. 

YOUTHS  IN 

SECONDARY  FEMALE  SAMPLE 

0 

• 

2585 

96.6 

1 

81 

3.0 

2 

5 

0.2 

3 

4 

0.1 

89 

BABYFLG 

NUM 

2 

BABYFLG  IS 

THERE  A  13- 

■15  YEAR  OLD 

IN  HH 

.0 

Not  on  quex 

2675 

100.0 

Due  to  changes  in  the  ACOMS  sampling  design,  data  are  no 
longer  collected  for  youth  less  than  1G  years  old. 

90  PHONEOTH  NUM  2  YESNO  SC35  ARE  THERE  ADDITIONAL  PHONE  NUMBERS 


1  YES  295  11.0 

2  NO  2380  89.0 

91  XPHONUSE  NUM  2  PHONUSE  SC3G  OTHER  PHONE  FOR  HOME  OR  BUSINESS 


. 

Inappl icable 

2380 

89.0 

1 

HOME  USE 

215 

8.0 

2 

BUSINESS  &  HOME 

39 

1.5 

3 

BUSINESS  USE 

41 

1.5 
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92  XPHONLOC  NUM 


1 

2 

93  ERSPAGE  NUM 


1 


2  PHONLOC  SC36A  OTHER  PHONE  IN  HOME  OR  BUSINESS 


Inapplicable 

2B3B 

98.5 

HOME 

37 

1 .4 

BUSINESS  &  HOME 

2 

0.1 

YESNO  SC7B 

IS  RESPONDENT  13  TO  24 

Inapplicable 

1851 

89.2 

YES 

824 

30.8 

This  variable  is  set  only  if  the  interviewed  youth  was  also 
the  screener  respondent. 


94  EFNAM  CHAR  25  $CHAR  SC8  YOUTH'S  FIRST  NAME  (STATUS) 
OTHER  2B75  100.0 


To  maintain  respondent  confidentiality,  all  actual 
(nonmissing)  responses  to  this  variable  have  been  replaced  by 
a  string  of  X' s. 


ELNAM 

CHAR 

25  $CHAR 

.D 

Don' t  know 

.R 

OTHER 

Refused 

SC21  YOUTH'S  LAST  NAME  (STATUS) 

8  0.3 

133  5.0 

2534  94.7 


To  maintain  respondent  confidentiality,  all  actual 
(nonmissing)  responses  to  this  variable  have  been  replaced  by 
a  string  of  X' s. 


9B  EDOBDD  NUM 


SC9  YOUTH  DATE  OF  BIRTH,  DAY 


. 

Inapplicable 

258 

9.8 

.D 

Don' t  know 

IB 

0.8 

.R 

Refused 

2 

0.1 

99 

2399 

89.7 

To  maintain  respondent  confidentiality,  all  actual 
(nonmissing)  responses  to  this  variable  have  been  replaced  by 
the  code  99. 
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97  EDOBMM 


98  EDOBYY 


99  EAGE 


NUM 

2  DOBMNTH  SC9  YOUTH  DATE 

OF  BIRTH,  MONTH 

.D 

Don' t  know 

211 

7.9 

.R 

Refused 

47 

1.8 

99 

2417 

90.4 

To  maintain  respondent 

confidentiality,  all  actual 

(nonmissing)  responses 

to  this  variable  have  been  replaced 

the 

code  99. 

NUM 

2  SC9  YOUTH  DATE 

OF  BIRTH,  YEAR 

Inapplicable 

258 

9.6 

.D 

Don' t  know 

40 

1.5 

.R 

Refused 

1 

0.0 

99 

2376 

88.8 

To  maintain  respondent 

confidentiality,  all  actual 

(nonmissing)  responses 

to  this  variable  have  been  replaced 

the 

code  99. 

NUM 

3  SC  10  AGE  OF  YOUTH  (IF  DOB  MISSING) 

Inappi icable 

2363 

88.3 

.D 

Don' t  know 

7 

0.3 

16 

39 

1.5 

17 

36 

1.3 

18 

42 

1.6 

19 

43 

1.6 

20 

42 

1 .6 

21 

38 

1 .4 

22 

23 

0.9 

23 

21 

0.8 

24 

21 

0.8 

100  E13T024  NUM 


AGERANG  SC10A  AGE  CATEGORY  (IF  AGE  MISSING) 


Inapplicable 
1G-20  YEARS  OLD 
21-24  YEARS  OLD 


101  ESEX 


SEX  OF  ENUMERATED  YOUTH 


MALE 

FEMALE 
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102 

EMILACT 

NUM 

2 

YESNO  sen 

YOUTH  EVER  IN  ACTIVE  MIL/NG/RESERV 

. 

Inapplicable 

482 

18.0 

.D 

Don' t  know 

6 

0.2 

2 

NO 

2187 

81 .8 

103 

EMILWAIT 

NUM 

2 

YESNO  SC  12 

YOUTH  WAITING  TO  GO 

ON  ACTIVE  DUTY 

. 

Inapplicable 

482 

18.0 

.D 

Don' t  know 

29 

1 . 1 

2 

NO 

2164 

80.9 

104 

EMILSERV 

NUM 

2 

YESNO  SC11A 

IS  YOUTH 

1  PRESENTLY 

IN  MILITARY 

■ 

Inapplicable 

2675 

100.0 

105 

EHSDIPL 

NUM 

2 

YHSDIPL  SC13A 

TYPE  OF 

HIGH  SCHOOL  DIPLOMA 

.D 

Don' t  know 

8 

0.3 

1 

REG  H.S.  DIPLOMA 

1398 

52.3 

2 

G.E.D. 

78 

2.9 

4 

OTHR  CERTIFICATE 

12 

0.4 

5 

NONE  OF  ABOVE 

1179 

44.1 

106 

EEDENCUR 

NUM 

2 

YESNO  SC14 

IS  YOUTH 

CURRENTLY 

IN  SCHOOL 

.D 

Don' t  know 

1 

0.0 

1 

YES 

1787 

66.8 

2 

NO 

887 

33.2 
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107  EEDCOMP  NUM  2  EEDCOMP  SC13  HIGHEST  LEVEL  OF  EDUC  COMPLETED 


.D 

Don' t  know 

31 

1.2 

.R 

Refused 

3 

0.1 

7 

<  8TH  GRADE 

11 

0.4 

8 

8TH  GRADE 

69 

2.6 

9 

9TH  GRADE 

258 

9.6 

10 

10TH  GRADE 

459 

17.2 

11 

11TH  GRADE 

447 

16.7 

12 

12TH  GRADE 

733 

27.4 

13 

1ST  YR  4  YR  COLL 

139 

5.2 

14 

2ND  YR  4  YR  COLL 

172 

6.4 

15 

3RD  YR  4  YR  COLL 

144 

5.4 

21 

1ST  YR  JR/COMM 

81 

3.0 

22 

2ND  YR  JR/COMM 

65 

2.4 

23 

1ST  VOC/BUS  SCHL 

25 

0.9 

24 

2ND  VOC/BUS  SCHL 

29 

1 . 1 

25 

>  2  YR  VOC/BUS 

9 

0.3 

EEDENTYP  NUM 

2  EDENTYP  SC15  TYPE  SCHOOL 

Y  CURRENTLY  ENROLLED 

Inappl i cable 

888 

33.2 

.D 

Don' t  know 

7 

0.3 

1 

REG  HIGH  SCHOOL 

1051 

39.3 

2 

GED/HS  EQUIV 

9 

0.3 

3 

ABE 

3 

0.1 

4 

SKILL  DEVEL  PROG 

4 

0.1 

5 

ON-THE-JOB  TRNG 

1 

0.0 

6 

APPRENTICESHIP 

9 

0.3 

7 

VOC/BUS/TRADE 

70 

2.6 

8 

2  YR  JR/COMM  COL 

132 

4.9 

9 

4  YR  COLL/UNIV 

470 

17.6 

10 

OTHER  SCHOOL 

31 

1.2 

EEDENYRH  NUM 

2  EDENYRH  SC16  Y 

CURRENTLY 

IN  9,  10,  11,  12  GRADE 

Inapplicable 

1624 

60.7 

.D 

Don' t  know 

2 

0. 1 

9 

9TH  GRADE 

54 

2.0 

10 

10TH  GRADE 

227 

8.5 

11 

11TH  GRADE 

393 

14.7 

12 

12TH  GRADE 

375 

14.0 
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110 

EEDENYRC  NUM 

2  EDENYRC  SC17 

YOUTH  IN  1,  2,  3,  4,  5  YR  COLLEGE 

, 

Inapplicable 

2205 

82.4 

.D 

Don' t  know 

6 

0.2 

1 

1ST  YR  (FR) 

113 

4.2 

2 

2ND  YR  (SOPH) 

106 

4.0 

3 

3RD  YR  (JR) 

126 

4.7 

4 

4TH  YR  (SR) 

86 

3.2 

5 

5TH  YR 

33 

1.2 

111 

EEDCOVER  NUM 

2  YESNO  SC13B 

VERIFIES 

SCHOOLING  COMPLETED 

, 

Inapplicable 

1037 

38.8 

.D 

Don' t  know 

3 

0.1 

1 

YES 

1604 

60.0 

2 

NO 

31 

1.2 

112 

ELIVADDR  NUM 

2  YESNO  SC18  1 

DOES  YOUTH 

LIVE  AT  THIS  ADDRESS 

1 

YES 

2638 

98.6 

2 

NO 

37 

1 .4 

113 

ELIVDORM  NUM 

2  YESNO  SC18A 

DOES  Y  LIVE  IN  STUDENT  HOUSING 

Inapplicable 

2644 

98.8 

1 

YES 

31 

1.2 

114 

RANDROY  NUM 

2  RANDRO  MODULE  ROTATION 

FOR  KS,  MH  &  KA 

1 

KS  ONLY 

459 

17.2 

2 

MH  ONLY 

455 

17.0 

3 

KA  ONLY 

434 

16.2 

4 

KS  &  MH 

428 

16.0 

5 

KS  &  KA 

438 

16.4 

6 

KA  &  MH 

461 

17.2 

The  modules  KS  (Knowledge-Slogan  Recognition),  MH  (Media 
Habits),  and  KA  ( Know ledge- Awareness )  are  only  administered 
to  a  randomly-selected  subset  of  respondents.  This 
randomization  is  accomplished  in  such  a  manner  that  each  of 
these  three  modules  is  administered  to  approximately  half  of 
the  respondents.  Each  individual  respondent  receives  either 
one  or  two  of  these  modules.  RANDROY  indicates  the  module(s) 
administered  to  each  respondent. 
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115  YHSDIPL  NUM 


YHSDIPL  EE2  YOUTH  HIGH  SCHOOL  DIPLOMA,  TYPE 


1 

REG  H.S.  DIPLOMA 

1376 

51.4 

2 

G.E.D. 

82 

3.1 

3 

A.B.E. 

5 

0.2 

4 

OTHR  CERTIFICATE 

9 

0.3 

5 

NONE  OF  ABOVE 

1203 

45.0 

YEDCUR  NUM 

2  YEDCUR  EE4  IS 

YOUTH  CURRENTLY  IN  SCHOOL 

1 

YES 

1800 

67.3 

2 

NO 

875 

32.7 

YEDLASTM  NUM 

2  DOBMONTH  EE5  YOUTH  LAST 

ATTENDED 

SCHOOL , 

Inapplicable 

1800 

67.3 

.D 

Don' t  know 

67 

2.5 

.R 

Refused 

2 

0.1 

1 

JANUARY 

47 

1.8 

2 

FEBRUARY 

29 

1.1 

3 

MARCH 

46 

1.7 

4 

APRIL 

44 

1 .6 

5 

MAY 

198 

7.4 

6 

JUNE 

251 

9.4 

7 

JULY 

17 

0.6 

8 

AUGUST 

32 

1.2 

9 

SEPTEMBER 

34 

1.3 

10 

OCTOBER 

26 

1.0 

11 

NOVEMBER 

28 

1.0 

12 

DECEMBER 

54 

2.0 

YEDLASTY  NUM 

2  EE5  YOUTH  LAST 

ATTENDED 

SCHOOL , 

Inapplicable 

1800 

67.3 

.D 

Don' t  know 

15 

0.6 

77 

4 

0. 1 

78 

2 

0.1 

79 

6 

0.2 

80 

25 

0.9 

81 

64 

2.4 

82 

78 

2.9 

83 

91 

3.4 

84 

109 

4. 1 

85 

186 

7.0 

86 

227 

8.5 

87 

68 

2.5 
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119  YEDKIND  NUM 


YEDKIND  EEG  KIND  OF  SCHOOL  YOUTH  ENROLLED  IN 


120  YEDENYRH  NUM 


121  YEDENYRC 


122 


. 

Inapplicable 

6 

0.2 

.D 

Don' t  know 

7 

0.3 

1 

REG  HIGH  SCHOOL 

148B 

55.6 

2 

GED/HS  EQUIV 

32 

1.2 

3 

A.B.E. 

11 

0.4 

4 

SKILL  DEVEL  PROG 

14 

0.5 

5 

ON-THE-JOB  TRNG 

19 

0.7 

6 

APPRENTICESHIP 

22 

0.8 

7 

VOC/BUS/TRADE 

230 

8.6 

8 

2  YR  JR/COMM  COL 

253 

9.5 

9 

4  YR  COLL/UNIV 

529 

19.8 

10 

OTHER  SCHOOL 

66 

2.5 

NUM 

2  EDENYRH  EEBA  IS 

Y  IN 

GRADE  9 

. 

Inapplicable 

1638 

61.2 

.D 

Don' t  know 

4 

0.1 

9 

9TH  GRADE 

50 

1 .9 

10 

10TH  GRADE 

221 

8.3 

11 

11TH  GRADE 

381 

14.2 

12 

12TH  GRADE 

381 

14.2 

NUM 

2  EDENYRC  EE6B  IS 

Y  IN 

1, 

2,  3 

Inapplicable 

2210 

82.6 

.D 

Don' t  know 

1 

0.0 

1 

1ST  YR  (FR) 

98 

3.7 

2 

2ND  YR  (SOPH) 

120 

4.5 

3 

3RD  YR  (JR) 

119 

4.4 

4 

4TH  YR  (SR) 

95 

3.6 

5 

5TH  YR 

32 

1.2 

NUM 

2  YESNO  EE1VER 

VERIFIES 

SCHOl 

Inapplicable 

1030 

38.5 

.D 

Don' t  know 

4 

0. 1 

1 

YES 

1610 

60.2 

2 

NO 

31 

1.2 

10,  11,  OR  12 


5  YR  COLLEGE 
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123  YEDLEV  NUM  2  YEDLEV  EE1  HIGHEST  LEVEL  OF  EDUC  COMPLETED 


.D 

Don' t  know 

9 

0.3 

7 

<  8TH  GRADE 

17 

O.G 

8 

8TH  GRADE 

G5 

2.4 

9 

9TH  GRADE 

2G7 

10.0 

10 

10TH  GRADE 

445 

1G.G 

11 

11TH  GRADE 

44G 

1G.7 

12 

12TH  GRADE 

71G 

2G.8 

13 

1ST  YR  4  YR  COLL 

144 

5.4 

14 

2ND  YR  4  YR  COLL 

171 

G.4 

15 

3RD  YR  4  YR  COLL 

135 

5.0 

1G 

4TH  YR  4  YR  COLL 

11 

0.4 

17 

5TH  COL/1ST  GRAD 

5 

0.2 

20 

>  3  YRS  GRAD  SCH 

1 

0.0 

21 

1ST  YR  JR/COMM 

10G 

4.0 

22 

2ND  YR  JR/COMM 

G8 

2.5 

23 

1ST  VOC/BUS  SCHL 

29 

1 . 1 

24 

2ND  VOC/BUS  SCHL 

33 

1.2 

25 

>  2  YRS  VOC/BUS 

7 

0.3 

124  EE1CHK  NUM  2  CCHECK  EE1  CONST.  CHECK:  EE1  VS.  AGE 

Inapplicable  2G75  100.0 
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125  YEDPLAN  NUM  2  YEDLEV  EE3  HIGHEST  GRADE  PLAN  TO  COMPLETE 


126  EE3CHK 


127  YNUMLET 


.D 

Don' t  know 

274 

10.2 

.R 

Refused 

4 

0.1 

7 

<  8TH  GRADE 

4 

0. 1 

8 

8TH  GRADE 

7 

0.3 

9 

9TH  GRADE 

9 

0.3 

10 

10TH  GRADE 

14 

0.5 

11 

11TH  GRADE 

24 

0.9 

12 

12TH  GRADE 

571 

21.3 

13 

1ST  YR  4  YR  COLL 

5 

0.2 

14 

2ND  YR  4  YR  COLL 

39 

1.5 

15 

3RD  YR  4  YR  COLL 

14 

0.5 

16 

4TH  YR  4  YR  COLL 

925 

34.6 

17 

5TH  COL/ 1ST  GRAD 

108 

4.0 

18 

2ND  YR  GRAD  SCHL 

143 

5.3 

19 

3RD  YR  GRAD  SCHL 

53 

2.0 

20 

>  3  YRS  GRAD  SCH 

122 

4.6 

21 

1ST  YR  JR/COMM 

13 

0.5 

22 

2ND  YR  JR/COMM 

147 

5.5 

23 

1ST  VOC/BUS  SCHL 

46 

1.7 

24 

2ND  VOC/BUS  SCHL 

109 

4.1 

25 

>  2  YRS  VOC/BUS 

44 

1 .6 

NUM 

2  CCHECK  EE3  CONST.  CHECK:  EE1  VS.  EE3 

. 

Inapplicable 

2674 

100.0 

1 

INCONSIST.  DATA 

1 

0.0 

NUM 

2  YNUMLET  EE7  SCHOOL  USE 

LETTER  OR  NUMBER  GRADES 

Inapplicable 

82 

3.1 

.D 

Don' t  know 

13 

0.5 

1 

LETTER  GRADES 

1797 

67.2 

2 

NUMBER  GRADES 

771 

28.8 

3 

NEITHER 

12 

0.4 
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128  YEDGRADE  NUM  2  YEDGRAD  EE7  YOUTH  EDUCATIONAL  GRADE  AVERAGE 


, 

Inapplicable 

107 

4.0 

.D 

Don' t  know 

22 

0.8 

.R 

Refused 

6 

0.2 

1 

MOSTLY  A'S 

239 

8.9 

2 

MOSTLY  A'S 

& 

B'S 

B72 

25.1 

3 

MOSTLY  B'S 

478 

17.9 

4 

MOSTLY  B'S 

& 

C'S 

789 

29.5 

5 

MOSTLY  C'S 

199 

7.4 

6 

MOSTLY  C'S 

& 

D'S 

135 

5.0 

7 

MOSTLY  D'S 

& 

F'S 

28 

1.0 

129  YEDELALG  NUM  2  YEDELAL  EES  Y  TAKEN/WILL  TAKE  ELEMENTARY  ALGEBRA 


, 

Inappl i cable 

82 

3.1 

.D 

Don' t  know 

12 

0.4 

.R 

Refused 

1 

0.0 

1 

TAKEN  OR  TAKING 

2134 

79.8 

2 

PLAN  TO  TAKE 

91 

3.4 

3 

NEITHER 

355 

13.3 

130  YEDGEOM  NUM  2  YEDELAL  EE10  Y  TAKEN/WILL  TAKE  PLANE  GEOMETRY 


. 

Inapplicable 

82 

3. 1 

.D 

Don' t  know 

21 

0.8 

1 

TAKEN  OR  TAKING 

161B 

80.4 

2 

PLAN  TO  TAKE 

257 

9.8 

3 

NEITHER 

B99 

28. 1 

131  YEDINALG  NUM  2  YEDELAL  EE11  Y  TAKEN/WILL  TAKE  INTERNED  ALGEBRA 


, 

Inappl i cable 

82 

3. 1 

.D 

Don' t  know 

39 

1.5 

1 

TAKEN  OR  TAKING 

1820 

80.8 

2 

PLAN  TO  TAKE 

219 

8.2 

3 

NEITHER 

715 

28.7 

132  YEDTRIG  NUM  2  YEDELAL  EE12  Y  TAKEN/WILL  TAKE  TRIGONOMETRY 


. 

Inapplicable 

82 

3.1 

.D 

Don' t  know 

28 

1.0 

1 

TAKEN  OR  TAKING 

820 

30.7 

2 

PLAN  TO  TAKE 

437 

18.3 

3 

NEITHER 

1308 

48.9 
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133 

YEMPCUR 

NUM 

2 

YEMPCUR  EE18 

IS 

YOUTH 

CURRENTLY  EMPLOYED 

.D 

Don' t  know 

1 

0.0 

1 

YES 

1781 

66.6 

2 

NO 

893 

33.4 

134 

YEMPLOOK 

NUM 

2 

YEMPLOK  EE  17 

IS 

YOUTH 

LOOKING  FOR  EMPLOYMENT 

Inapplicable 

1781 

66.6 

.D 

Don' t  know 

2 

0. 1 

1 

YES 

590 

22.1 

2 

NO 

302 

11.3 
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135  YEMPHOUR  NUM  2  EE19  Y  HOURS  WORKED  PER  WEEK  IN  LAST  JOB 


.D 

Don' t  know 

51 

1.9 

.R 

Refused 

4 

0.1 

0 

256 

9.6 

1 

7 

0.3 

2 

9 

0.3 

3 

13 

0.5 

4 

20 

0.7 

5 

27 

1.0 

6 

25 

0.9 

7 

9 

0.3 

8 

33 

1.2 

9 

10 

0.4 

10 

60 

2.2 

11 

3 

0.1 

12 

43 

1 .6 

13 

6 

0.2 

14 

16 

0.6 

15 

76 

2.8 

1G. 

24 

0.9 

17 

4 

0.1 

18 

29 

1.1' 

19 

5 

0.2 

20 

257 

9.6 

21 

9 

0.3 

22 

22 

0.8 

23 

9 

0.3 

24 

18 

0.7 

25 

132 

4.9 

26 

7 

0.3 

27 

19 

0.7 

28 

16 

0.6 

29 

4 

0.1 

30 

172 

6.4 

32 

26 

1.0 

33 

6 

0.2 

34 

7 

0.3 

35 

89 

3.3 

36 

11 

0.4 

37 

6 

0.2 

38 

29 

1 . 1 

39 

5 

0.2 

40 

684 

25.6 

41 

5 

0.2 

42 

26 

1.0 

43 

6 

0.2 

44 

13 

0.5 

45 

97 

3.6 
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135  YEMPHOUR  NUM 


EE  19  Y  HOURS  WORKED  PER  WEEK  IN  LAST  JOB 


46 

6 

0.2 

47 

8 

0.3 

48 

36 

1.3 

49 

4 

0.1 

50 

108 

4.0 

52 

2 

0.1 

53 

2 

0.1 

54 

3 

0.1 

55 

23 

0.9 

56 

6 

0.2 

58 

1 

0.0 

60 

32 

1.2 

65 

12 

0.4 

66 

2 

0.1 

70 

15 

0.6 

75 

2 

0.1 

77 

1 

0.0 

80 

4 

0. 1 

81 

1 

0.0 

90 

2 

0.1 

13B  EE19CHK  NUM 


137  YEMPEMCK  CHAR 


1 

2 

138  YEMPHRCK  CHAR 


2  CCHECK  EE  19  CONST.  CHECK:  CUR  EMP  VS.  NO  JOB 

Inapplicable  2875  100.0 

2  $YEMPCK  EE19CK  VERIFIES  CURRENT  EMPLOYMENT 

Inapplicable  2869  99.8 

YES  3  0.1 

NO  3  0.1 

2  $CHAR  EE19CK  VERIFY  NO.  HRS  CURRENTLY  EMPLOYED 


1 

2 

50 

139  YEMPEVER  NUM 


Inapplicable 


2669  99.8 

4  0.1 

1  0.0 

1  0.0 


YEMPEVR  EE20  WAS  YOUTH  EVER  EMPLOYED  FULL-TIME 


Inapplicable 

YES 

NO 


1497 

410 

768 


56.0 

15.3 

28.7 


1 
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140 

YEMPEASY 

NUM 

2 

YEMPLOY  EE24  ' 

fOUTH  EMPLOYMENT  DIFFICULTY  IN  COMM 

.D 

Don' t  know 

63 

2.4 

1 

ALMOST  IMPOSS 

184 

6.9 

2 

VERY  DIFFICULT 

470 

17.6 

3 

SOMWHT  DIFFICULT 

1229 

45.9 

4 

NOT  DIFFICULT 

729 

27.3  1 

141 

YIPDOSCH 

NUM 

2 

YESNO  IP1 

Y 

PLANS  TO 

1 

GO  TO  SCHOOL 

.D 

Don' t  know 

59 

2.2  ' 

.R 

Refused 

1 

0.0  * 

1 

YES 

1820 

68.0 

2 

NO 

795 

29.7 

142 

YIPDOEMP 

NUM 

2 

YESNO  IP1 

Y 

PLANS  TO 

WORK 

.D 

Don' t  know 

59 

2.2 

.R 

Refused 

1 

0.0 

1 

YES 

1867 

69.8 

2 

NO 

748 

28.0  f 

143 

YIPDOIDL 

NUM 

2 

YESNO  IP1 

Y 

PLANS  TO 

DO  NOTHING 

.D 

Don' t  know 

59 

2.2  1 

.R 

Refused 

1 

0.0 

1 

YES 

12 

0.4 

2 

NO 

2603 

97.3  I 

144 

YIPDOMIL 

NUM 

2 

YESNO  IP1 

Y 

PLANS  TO 

JOIN  MILITARY/SERVICE 

l| 

.D 

Don' t  know 

59 

2.2  ' 

.R 

Refused 

1 

0.0 

1 

YES 

179 

6.7 

2 

NO 

2436 

91.1 

145 

YIPDOOTH 

NUM 

2 

YESNO  IP1 

Y 

HAS  OTHER  PLANS 

.D 

Don' t  know 

59 

2.2 

.R 

Refused 

1 

0.0 

1 

YES 

490 

18.3 

2 

NO 

2125 

79.4 
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146 

YPBRAN1 

NUM 

2 

YP1BRAN  IP3 

BRANCH  OF 

SERVICE,  FIRST  CHOICE 

Inapplicable 

2496 

93.3 

.D 

Don' t  know 

18 

0.7 

1 

AIR  FORCE 

44 

1 .6 

2 

ARMY 

52 

1.9 

3 

COAST  GUARD 

2 

0.1 

4 

MARINE  CORPS 

34 

1.3 

5 

NAVY 

29 

1 . 1 

147 

RANDIP1 

NUM 

2 

RAND1IP  IP4 

RANDOM  START  FOR  CATEGORIES 

Inapplicable 

2514 

94.0 

1 

START:  ACTIVE 

47 

1.8 

2 

START:  RESERVE 

64 

2.4 

3 

START:  NAT  GUARD  50 

1.9 

148 

YPCOMP1 

NUM 

2 

YPCOMP  IP4 

TYPE  OF  SERVICE,  FIRST  CHOICE 

Inapplicable 

2514 

94.0 

.D 

Don' t  know 

5 

0.2 

1 

ACTIVE  DUTY 

112 

4.2 

2 

RESERVE 

28 

1.0 

3 

NATIONAL  GUARD 

16 

0.6 

149 

YPBRAN2 

NUM 

2 

YP2BRAN  IP5 

BRANCH  OF 

SERVICE,  NEXT  CHOICE 

. 

Inapplicable 

2514 

94.0 

•  D 

Don' t  know 

2 

0.1 

1 

AIR  FORCE 

30 

1 . 1 

2 

ARMY 

32 

1.2 

3 

COAST  GUARD 

3 

0.1 

4 

MARINE  CORPS 

34 

1.3 

5 

NAVY 

44 

1 .6 

6 

NONE 

16 

0.6 

150 

RANDIP2 

NUM 

2 

RAND1IP  IP8 

RANDOM  START  FOR  CATEGORIES 

Inapplicable 

2532 

94.7 

1 

START:  ACTIVE 

58 

2.2 

2 

START:  RESERVE 

46 

1.7 

3 

START:  NAT  GUARD  39 

1.5 
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151  YPCOMP2  NUM 


YPCOMP  IPG  TYPE  OF  SERVICE,  NEXT  CHOICE 


152 


153 


154 


155 


. 

Inapplicable 

2532 

94.7 

■  D 

Don' t  know 

1 

0.0 

.R 

Refused 

1 

0.0 

1 

ACTIVE  DUTY 

95 

3.6 

2 

RESERVE 

29 

1.1 

3 

NATIONAL  GUARD 

17 

0.6 

YPROBMIL  NUM 

2  PROB  IP7  1 

PROB  OF  Y 

SERVING  IN  MILITARY 

.D 

Don' t  know 

17 

0.6 

1 

DEFINITELY 

92 

3.4 

2 

PROBABLY 

418 

15.6 

3 

PROBABLY  NOT 

100G 

37.6 

4 

DEFINITELY  NOT 

1142 

42.7 

YPROBCOL  NUM 

2  PROB  IP14 

PROB  OF 

Y  GOING  TO  COLLEGE 

■  D 

Don' t  know 

23 

0.9 

1 

DEFINITELY 

1237 

46.2 

2 

PROBABLY 

711 

26.6 

3 

PROBABLY  NOT 

405 

15.1 

4 

DEFINITELY  NOT 

299 

11.2 

YPCOL24  NUM 

2  YP24COL  IP15 

Y  PLANS 

TO  GO  2  OR  4  YEAR  COLLEGE 

Inapplicable 

727 

27.2 

•  D 

Don' t  know 

25 

0.9 

■  R 

Refused 

2 

0.  1 

1 

2  YEAR  COLLEGE 

512 

19. 1 

2 

4  YEAR  COLLEGE 

1409 

52.7 

YPROBARO  NUM 

2  PROB  IP  11 

PROB  OF 

Y  TAKING  ROTC  COLLEGE  CLASS 

Inappi i cable 

727 

27.2 

.D 

Don' t  know 

58 

2.2 

.R 

Refused 

1 

0.0 

1 

DEFINITELY 

81 

3.0 

2 

PROBABLY 

334 

12.5 

3 

PROBABLY  NOT 

908 

33.9 

4 

DEFINITELY  NOT 

566 

21.2 
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15G 

YPROBVOC 

NUM 

2 

PROB  IP16 

PROB  OF  Y 

GOING  TO  VO/TECH  SCHOOL 

.D 

Don' t  know 

31 

1.2 

1 

DEFINITELY 

303 

11.3 

2 

PROBABLY 

693 

25.9 

3 

PROBABLY  NOT 

923 

34.5 

4 

DEFINITELY  NOT 

725 

27.1 

157 

YPROBEMP 

NUM 

2 

PROB  IP12 

PROB  OF  Y 

WORKING  IN  CIVILIAN  JOB 

.D 

Don' t  know 

21 

0.8 

1 

DEFINITELY 

1354 

50.6 

2 

PROBABLY 

1030 

38.5 

3 

PROBABLY  NOT 

202 

7.6 

4 

DEFINITELY  NOT 

68 

2.5 

158 

YPFULPAR 

NUM 

2 

YFULPAR  IP13 

WORK  PLANS  FULL-TIME  OR  PART-TIME 

. 

Inapplicable 

291 

10.9 

.D 

Don' t  know 

26 

1.0 

.R 

Refused 

1 

0.0 

1 

FULL-TIME 

1829 

68.4 

2 

PART-TIME 

528 

19.7 

159 

YPSAMOCC 

NUM 

2 

YSAMOCC  IP2 

PLAN  TO  BE 

IN  SAME  OR  DIFFERENT  JOB 

. 

Inapplicable 

1329 

49.7 

.D 

Don' t  know 

22 

0.8 

1 

SAME  OCCUPATION 

623 

23.3 

2 

NEW  OCCUPATION 

701 

26.2 

160 

RANDIP3 

NUM 

2 

RAND3IP  IP8_ 

11A  RANDOM 

START  FOR  MILITARY  PLANS 

. 

Inapplicable 

727 

27.2 

1 

START  AT  IP8 

505 

18.9 

2 

START  AT  IP9 

483 

18. 1 

3 

START  AT  IP10 

500  . 

18.7 

4 

START  AT  IP11A 

460 

17.2 

161 

RANDIP4 

NUM 

2 

RAND4IP  IP8_ 

10  RANDOM  : 

START  FOR  MILITARY  PLANS 

. 

Inapplicable 

1948 

72.8 

1 

START  AT  IP8 

199 

7.4 

2 

START  AT  IP9 

265 

9.9 

3 

START  AT  IP  10 

263 

9.8 
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1G2 

YPROBAR 

NUM 

2 

PROB  IP8  PROB  OF  Y 

SERVING  ARMY  ACTIVE  DUTY 

.D 

Don' t  know 

29 

1.1 

1 

DEFINITELY 

74 

2.8 

2 

PROBABLY 

2G0 

9.7 

3 

PROBABLY  NOT 

10G2 

39.7 

4 

DEFINITELY  NOT 

1250 

4G.7 

1G3 

YPROBANG 

NUM 

2 

PROB  IPS  PROB  OF  Y 

SERVING  ARMY  NATL  GUARD 

.D 

Don' t  know 

24 

0.9 

.R 

Refused 

1 

0.0 

1 

DEFINITELY 

24 

0.9 

2 

PROBABLY 

2G7 

10.0 

3 

PROBABLY  NOT 

1157 

43.3 

4 

DEFINITELY  NOT 

1202 

44.9 

1G4 

YPROBARV 

NUM 

2 

PROB  IP10 

PROB  OF 

Y  SERVING  IN  ARMY  RESERVE 

.D 

Don' t  know 

28 

1.0 

1 

DEFINITELY 

32  . 

1.2 

2 

PROBABLY 

288 

10.8 

3 

PROBABLY  NOT 

1178 

44.0 

4 

DEFINITELY  NOT 

1149 

43.0 

1G5 

YPROBCOM 

NUM 

2 

PROB  IP11A 

PROB  OF 

OFFICER  COMMISSION  IN  ROTC 

Inappl i cable 

727 

27.2 

.D 

Don' t  know 

35 

1.3 

1 

DEFINITELY 

42 

1.G 

2 

PROBABLY 

219 

8.2 

3 

PROBABLY  NOT 

837 

31.3 

4 

DEFINITELY  NOT 

815 

30.5 

1GG 

YPSCHFUL 

NUM 

2 

YESNO  IP17 

Y  MOST  LIKELY:  FULL-TIME  SCHOOL 

.D 

Don' t  know 

37 

1 .4 

1 

YES 

152G 

57.0 

2 

NO 

1112 

41. G 

1G7 

YPSCHPRT 

NUM 

2 

YESNO  IP17 

Y  MOST  LIKELY:  PART-TIME  SCHOOL 

.D 

Don' t  know 

37 

1.4 

1 

YES 

331 

12.4 

2 

NO 

2307 

8G.2 
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1G8  YPWRKFUL  NUM 


2  YESNO  IP17  Y  MOST  LIKELY:  FULL-TIME  WORK 


.D 

Don' t  know 

37 

1.4 

1 

YES 

10G4 

39.8 

2 

NO 

1574 

58.8 

1G9  YPWRKPRT  NUM 


2  YESNO  IP17  Y  MOST  LIKELY:  PART-TIME  WORK 


.D 

Don' t  know 

37 

1.4 

1 

YES 

953 

35. G 

2 

NO 

1G85 

G3.0 

170  YPSRVMIL  NUM 

.D 

1 

2 

171  YPHOMEMK  NUM 

.D 

1 

2 

172  YPOTH  NUM 

•  D 
1 
2 


2  YESNO  IP17  Y  MOST  LIKELY:  MILITARY 


Don' t  know 

YES 

NO 


37  1.4 

G3  2.4 

2575  9G.3 


2  YESNO  IP17  Y  MOST  LIKELY:  HOMEMAKER 


Don' t  know 

YES 

NO 


37 

21 

2G17 


1.4 

0.8 

97.8 


2  YESNO  IP17  Y  MOST  LIKELY:  OTHER 


Don' t  know 

YES 

NO 


37 

34G 

2292 


1.4 

12.9 

85.7 


173  YPROBTAR  NUM 


2  PROB  IP20  PROB  Y  WILL  TALK  ABOUT  ARMY 


.D 

Don' t  know 

18 

0.7 

1 

DEFINITELY 

2G2 

9.8 

2 

PROBABLY 

557 

20.8 

3 

PROBABLY  NOT 

958 

35.8 

4 

DEFINITELY  NOT 

880 

32.9 

Y PROB ADO  NUM 

2  PROB  IP21 

PROB  Y  WILL 

.  DO  SOMETHING  ABOUT  ARMY 

.D 

Don' t  know 

17 

O.G 

1 

DEFINITELY 

1G7 

G.2 

2 

PROBABLY 

42G 

15.9 

3 

PROBABLY  NOT 

1022 

38.2 

4 

DEFINITELY  NOT 

1043 

39.0 
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175  YPTHOTM  NUM  2  YESNO  IP18  EVER  THOUGHT  ABOUT  JOINING  MILITARY 


.D 

Don' t  know 

1 

0.0 

1 

YES 

1739 

65.0 

2 

NO 

935 

35.0 

176 

YBAEVREC 

NUM 

2 

YESNO  BE1A 

1  Y 

’  EVER  TALK  WITH  MILITARY  RECRUITER 

1 

YES 

1335 

49.9 

2 

NO 

1340 

50.1 

177 

YBATALK 

NUM 

2 

YESNO  BE1 

Y 

TALK  ABOUT  JOINING  ARMY  PAST  6  MO 

.D 

Don' t  know 

3 

0.1 

1 

YES 

542 

20.3 

2 

NO 

2130 

79.6 

178 

YBAFREN 

NUM 

2 

YESNO  BE2 

Y 

DISCUSS 

ARMY  WITH 

FRIENDS 

. 

Inapplicable 

2133 

79.7 

.D 

Don' t  know 

3 

0.1 

1 

YES 

165 

6.2 

2 

NO 

374 

14.0 

179 

YBAMOM 

NUM 

2 

YESNO  BE2 

Y 

DISCUSS 

ARMY  WITH 

MOTHER 

Inapplicable 

2133 

79.7 

.D 

Don' t  know 

3 

0.1 

1 

YES 

105 

3.9 

2 

NO 

434 

16.2 

180 

YBADAD 

NUM 

2 

YESNO  BE2 

Y 

DISCUSS 

ARMY  WITH 

FATHER 

Inappl icable 

2133 

79.7 

.D 

Don' t  know 

3 

0.1 

1 

YES 

119 

4.4 

2 

NO 

420 

15.7 

181 

YBASIB 

NUM 

2 

YESNO  BE2 

Y 

DISCUSS 

ARMY  WITH 

BROTHER/SISTER 

Inapplicable 

2133 

79.7 

.D 

Don' t  know 

3 

0.1 

1 

YES 

46 

1.7 

2 

NO 

493 

18.4 
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182 

YBAREL 

NUM 

2 

YESNO  BE2 

Y 

DISCUSS 

ARMY  WITH 

OTH  RELATIVE 

. 

Inapplicable 

2133 

79.7 

.D 

Don' t  know 

3 

0.1 

1 

YES 

44 

1 .6 

2 

NO 

495 

18.5 

183 

YBASPOU 

NUM 

2 

YESNO  BE2 

Y 

DISCUSS 

ARMY  WITH 

SPOUSE 

. 

Inapplicable 

2133 

79.7 

.D 

Don' t  know 

3 

0.1 

1 

YES 

21 

0.8 

2 

NO 

518 

19.4 

184 

YBATEAC 

NUM 

2 

YESNO  BE2 

Y 

DISCUSS 

ARMY  WITH 

TEACHER 

Inapplicable 

2133 

79.7 

.D 

Don' t  know 

3 

0.1 

1 

YES 

25 

0.9 

2 

NO 

514 

19.2 

185 

YBACOUN 

NUM 

2 

YESNO  BE2 

Y 

DISCUSS 

ARMY  WITH 

SCH  COUNSLR 

Inapplicable 

2133 

79.7 

.D 

Don' t  know 

3 

0. 1 

1 

YES 

35 

1.3 

2 

NO 

504 

18.8 

186 

YBAREC 

NUM 

2 

YESNO  BE2 

Y 

DISCUSS 

ARMY  WITH 

RECRUITER 

. 

Inapplicable 

2133 

79.7 

.D 

Don' t  know 

3 

0.1 

1 

YES 

315 

11.8 

2 

NO 

224 

8.4 

187 

YBACOW 

NUM 

2 

YESNO  BE2 

Y 

DISCUSS 

ARMY  WITH 

CO-WORKER 

Inapplicable 

2133 

79.7 

.D 

Don' t  know 

3 

0.1 

1 

YES 

5 

0.2 

2 

NO 

534 

20.0 
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188 

YBABOSS 

NUM 

2 

YESNO  BE2 

Y 

DISCUSS  , 

ARMY  WITH 

EMPLOYER 

Inapplicable 

2133 

79.7 

.D 

Don' t  know 

3 

0.1 

1 

YES 

1 

0.0 

2 

NO 

538 

20.  1 

189 

YBAOTH 

NUM 

2 

YESNO  BE2 

Y 

DISCUSS  , 

ARMY  WITH 

OTHERS 

Inapplicable 

2133 

79.7 

.D 

Don' t  know 

3 

0.1 

1 

YES 

40 

1.5 

2 

NO 

499 

18.7 

190 

YBAFRSCH 

NUM 

2 

YESNO  BE3 

WAS 

FRIEND 

Y  TALKED 

WITH 

FROM  SCHOOL 

Inapplicable 

2510 

93.8 

1 

YES 

136 

5.1 

2 

NO 

29 

1.1 

191 

YBAFREMP 

NUM 

2 

YESNO  BE4 

WAS 

FRIEND 

Y  TALKED 

WITH 

AT 

WORK 

Inappl i cable 

2510 

93.8 

1 

YES 

44 

1.6 

2 

NO 

121 

4.5 

192 

BE4CHK 

NUM 

2 

CCHECK  CONST, 

.  CHECK: 

BE2,  BE4 

Inappl i cable 

2671 

99.9 

1 

INCONSIST.  DATA 

4 

0.1 

193 

YBAFRMIL 

NUM 

2 

YESNO  BE5 

WAS 

FRIEND 

Y  TALKED 

WITH 

IN 

SERVICE 

Inappl i cable 

2510 

93.8 

1 

YES 

92 

3.4 

2 

NO 

73 

2.7 

194 

YBAFRAR 

NUM 

2 

YESNO  BE6 

WAS 

FRIEND 

Y  TALKED 

WITH 

IN 

ARMY 

Inapplicable 

2583 

96.6 

.D 

Don' t  know 

1 

0.0 

1 

YES 

59 

2.2 

2 

NO 

32 

1.2 
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195 

YBMREC 

NUM 

2 

YESNO  BE7  Y 

TALK  TO  RECRUITER  PAST  B  MONTHS 

. 

Inapplicable 

2448 

91.5 

1 

YES 

33 

1.2 

2 

NO 

194 

7.3 

196 

YBMRECAR 

NUM 

2 

YESNO  BE8  Y 

TALKED 

TO 

AN  ARMY  RECRUITER 

Inapplicable 

2327 

87.0 

.D 

Don' t  know 

4 

0.1 

1 

YES 

271 

10.1 

2 

NO 

73 

2.7 

197 

YBMRECAF 

NUM 

2 

YESNO  BE8  Y 

TALKED 

TO 

AN  AIR  FORCE  RECRUITER 

Inapplicable 

2327 

87.0 

.D 

Don' t  know 

6 

0.2 

1 

YES 

92 

3.4 

2 

NO 

250 

9.3 

198 

YBMRECNA 

NUM 

2 

YESNO  BE8  Y 

TALKED 

TO 

A  NAVY  RECRUITER 

Inapplicable 

2327 

87.0 

.D 

Don' t  know 

5 

0.2 

1 

YES 

108 

4.0 

2 

NO 

235 

8.8 

199 

YBMRECMC 

NUM 

2 

YESNO  BE8  Y 

TALKED 

TO 

A  MARINE  RECRUITER 

Inapplicable 

2327 

87.0 

.D 

Don' t  know 

7 

0.3 

1 

YES 

123 

4.6 

2 

NO 

218 

8.1 

200 

YBACONT 

NUM 

2 

YBACONT  BE8A  HOW  FIRST  CONTACT  W/  ARMY  RECRUITER 

Inapplicable 

2404 

89.9 

1 

OTH  SERVICE  RECR 

1 

0.0 

2 

Y  CONTACTED  RECR 

42 

1 .6 

3 

RECR  CONTACTED  Y 

121 

4.5 

4 

WITH  A  FRIEND 

28 

1.0 

5 

RESERVE/NG 

4 

0. 1 

6 

SOME  OTHER  WAY 

75 

2.8 
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201 

YBATALK1 

NUM 

2 

YBATALK  BE8B 

HOW  FIRST 

TALK  W/ 

ARMY  RECRUITER 

Inapplicable 

2404 

89.9 

1 

BY  TELEPHONE 

104 

3.9 

2 

AT  A  REC  STATION 

28 

1.0 

3 

AT  A  JOB  FAIR 

7 

0.3 

4 

AT  SCHOOL 

114 

4.3 

5 

AT  AN  AR  UNIT 

1 

0.0 

6 

SOME  OTHER  WAY 

19 

0.7 

202 

YBAGIFT 

NUM 

2 

YESNO  BE10 

Y 

RESPOND 

TO  ARMY 

AD  IN 

PAST 

6  MO 

.D 

Don' t  know 

1 

0.0 

1 

YES 

92 

3.4 

2 

NO 

2582 

96.5 

203 

YBAVISIT 

NUM 

2 

YESNO  BE11 

Y 

VISIT  ARMY  RECR 

STATN 

PAST 

6  MO 

1 

YES 

T28 

4.8 

2 

NO 

2547 

95.2 

204 

YBATEST 

NUM 

2 

YESNO  BE12 

Y 

TAKE  TEST  FOR  ARMY  IN 

PAST 

6  MO 

Inappl i cable 

1981 

74. 1 

.D 

Don' t  know 

12 

0.4 

1 

YES 

158 

5.9 

2 

NO 

524 

19.6 

205 

YBCTHOT 

NUM 

2 

YESNO  BE  16 

Y 

THINK  ABOUT  COLLEGE  IN  PAST  6  MO 

Inapplicable 

782 

29.2 

.D 

Don' t  know 

3 

0. 1 

1 

YES 

1382 

50.9 

2 

NO 

528 

19.7 

208 

YBCTALK 

NUM 

2 

YESNO  BE17 

Y 

TALK  ABOUT  COLLEGE  IN 

PAST 

6  MO 

Inapplicable 

1310 

49.0 

1 

YES 

1027 

38.4 

2 

NO 

338 

12.6 
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207 


208 


209 


210 


211 


212 


YBCFREN 


YBCMOM 


YBCDAD 


YBCSIB 


YBCREL 


YBCSPOU 


NUM 

2 

YESNO  BE  18 

Y 

DISCUSS 

COLLEGE 

. 

Inapplicable 

1648 

61  .6 

.D 

Don' t  know 

1 

0.0 

.R 

Refused 

2 

0.1 

1 

YES 

414 

15.5 

2 

NO 

610 

22.8 

NUM 

2 

YESNO  BE18 

Y 

DISCUSS 

COLLEGE 

Inapplicable 

1648 

61.6 

.D 

Don' t  know 

1 

0.0 

.R 

Refused 

2 

0.1 

1 

YES 

683 

25.5 

2 

NO 

341 

12.7 

NUM 

2 

YESNO  BE  18 

Y 

DISCUSS 

COLLEGE 

Inapplicable 

1648 

61.6 

.D 

Don' t  know 

1 

0.0 

.R 

Refused 

2 

0.1 

1 

YES 

635 

23.7 

2 

NO 

389 

14.5 

NUM 

2 

BEYN  BE18 

Y 

DISCUSS 

COLLEGE 

. 

Inapplicable 

1648 

61 .6 

.D 

Don' t  know 

1 

0.0 

.R 

Refused 

2 

0.1 

1 

YES 

115 

4.3 

2 

NO 

909 

34.0 

NUM 

2 

YESNO  BE  18 

Y 

DISCUSS 

COLLEGE 

Inapplicable 

1648 

61 .6 

.D 

Don' t  know 

1 

0.0 

.R 

Refused 

2 

0.1 

1 

YES 

87 

3.3 

2 

NO 

937 

35.0 

NUM 

2 

YESNO  BE  18 

Y 

DISCUSS 

COLLEGE 

Inapplicable 

1648 

61 .6 

.D 

Don' t  know 

1 

0.0 

.R 

Refused 

2 

0.1 

1 

YES 

66 

2.5 

2 

NO 

958 

35.8 

WITH  FRIENDS 


WITH  MOTHER 


WITH  FATHER 


WITH  BROTHER/SIS 


WITH  OTH  RELATIVE 


WITH  SPOUSE 
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213  YBCTEAC 


214  YBCCOUN 


215  YBCREC 


216  YBCCOW 


217  YBCBOSS 


218  YBCOTH 


NUM 

2 

YESNO  BE  18 

Y 

DISCUSS 

COLLEGE 

WITH 

A  TEACHER 

Inapplicable 

1648 

61.6 

.D 

Don' t  know 

1 

0.0 

.R 

Refused 

2 

0.  1 

1 

YES 

244 

9. 1 

2 

NO 

780 

29.2 

NUM 

2 

YESNO  BE18 

Y 

DISCUSS 

COLLEGE 

WITH 

SCH  COUNSLR 

Inapplicable 

1648 

61.6 

.D 

Don' t  know 

1 

0.0 

.R 

Refused 

2 

0.1 

1 

YES 

500 

18.7 

2 

NO 

524 

19.6 

NUM 

2 

YESNO  BE  18 

Y 

DISCUSS 

COLLEGE 

WITH 

A  RECRUITER 

Inapplicable 

1648 

61.6 

■  D 

Don' t  know 

1 

0.0 

.R 

Refused 

2 

0.  1 

1 

YES 

33 

1.2 

2 

NO 

991 

37.0 

NUM 

2 

YESNO  BE18 

Y 

DISCUSS 

COLLEGE 

WITH 

CO-WORKER 

Inappl icable 

1648 

61.6 

.D 

Don' t  know 

1 

0.0 

.R 

Refused 

2 

0.  1 

1 

YES 

19 

0.7 

2 

NO 

1005 

37.6 

NUM 

2 

YESNO  BE  18 

Y 

DISCUSS 

COLLEGE 

WITH 

EMPLOYER 

Inapplicable 

1648 

61.6 

.D 

Don' t  know 

1 

0.0 

.R 

Refused 

2 

0.1 

1 

YES 

33 

1.2 

2 

NO 

991 

37.0 

NUM 

2 

YESNO  BE  18 

Y 

DISCUSS 

COLLEGE 

WITH 

OTHERS 

Inapplicable 

1648 

61.6 

.D 

Don' t  know 

1 

0.0 

.R 

Refused 

2 

0.  1 

1 

YES 

155 

5.8 

2 

NO 

869 

32.5 
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219 

YBCACF 

NUM 

2 

YESNO  BE19 

DID  ANYONE 

TALK 

TO 

Y 

ABOUT 

ACF 

Inapplicable 

1648 

61  .6 

.D 

Don' t  know 

2 

0.1 

1 

YES 

253 

9.5 

2 

NO 

772 

28.9 

220 

YBCGI 

NUM 

2 

YESNO  BE19 

DID  ANYONE 

TALK 

TO 

Y 

ABOUT 

GI  BILL 

Inapplicable 

1648 

61.6 

.D 

Don' t  know 

7 

0.3 

1 

YES 

214 

8.0 

2 

NO 

806 

30.1 

221 

YBCROTC 

NUM 

2 

YESNO  BE19 

DID  ANYONE 

TALK 

TO 

Y 

ABOUT 

ROTC  SCH 

. 

Inapplicable 

1648 

61  .6 

.D 

Don' t  know 

7 

0.3 

1 

YES 

224  • 

8.4 

2 

NO 

796 

29.8 

222  YBCVEAP  NUM  2  YESNO  BE  19  DID  ANYONE  TALK- TO  Y  ABOUT  VEAP 


Inapplicable 

1648 

61 .6 

.D 

Don' t  know 

5 

0.2 

1 

YES 

57 

2.1 

2 

NO 

965 

36.1 

223  YBCTEST  NUM  2  YESNO  BE21  Y  TAKE  COLLEGE  ADM  TEST  PAST  6  MO 


. 

Inapplicable 

1953 

73.0 

.D 

Don' t  know 

3 

0.1 

1 

YES 

337 

12.6 

2 

NO 

382 

14.3 

224  YBCAPPL  NUM  2  YESNO  BE24  Y  SUBMIT  COLLEGE  APPL  IN  PAST  G  MO 


Inapplicable 

2287 

85. 

,5 

Don' t  know 

3 

0. 

,  1 

YES 

213 

8. 

.0 

NO 

172 

6. 

,4 

.D 

1 

2 
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225 

YBWTHOT 

NUM 

2 

YESNO  BE25 

Y 

THINK  ABOUT  FT  WORK 

IN  PAST  6  MO 

Inapplicable 

976 

36.5 

.D 

Don' t  know 

1 

0.0 

1 

YES 

894 

33.4 

2 

NO 

804 

30. 1 

226 

YBWTALK 

NUM 

2 

YESNO  BE2e 

Y 

TALK  ABOUT  FT  WORK  IN  PAST  6  MO 

Inapplicable 

1780 

66.5 

.D 

Don' t  know 

1 

0.0 

1 

YES 

584 

21.8 

2 

NO 

310 

11.6 

227 

YBWFREN 

NUM 

2 

YESNO  BE27 

Y 

DISCUSS 

FT  WORK 

WITH 

FRIENDS 

Inappl i cable 

2091 

78.2 

.D 

Don' t  know 

2 

0.1 

.R 

Refused 

2 

0.1 

1 

YES 

127 

4.7 

2 

NO 

453 

16.9 

228 

YBWMOM 

NUM 

2 

YESNO  BE27 

Y 

DISCUSS 

FT  WORK 

WITH 

MOTHER 

. 

Inappl icable 

2091 

78.2 

.D 

Don' t  know 

2 

0.1 

.R 

Refused 

2 

0.1 

1 

YES 

182 

6.8 

2 

NO 

398 

14.9 

229 

YBWDAD 

NUM 

2 

YESNO  BE27 

Y 

DISCUSS 

FT  WORK 

WITH 

FATHER 

Inappl icable 

2091 

78.2 

.D 

Don' t  know 

2 

0.1 

.R 

Refused 

2 

0. 1 

1 

YES 

196 

7.3 

2 

NO 

384 

14.4 

230 

YBWSIB 

NUM 

2 

YESNO  BE27 

Y 

DISCUSS 

FT  WORK 

WITH 

BROTHER/SIS 

Inapplicable 

2091 

78.2 

.D 

Don' t  know 

2 

0.1 

.R 

Refused 

2 

0.1 

1 

YES 

29 

1 .  1 

2 

NO 

551 

20.6 
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231 


232 


233 


234 


235 


236 


YBWREL 


YBWSPOU 


YBWTEAC 


YBWCOUN 


YBWREC 


YBWCOW 


NUM 

2 

YESNO  BE27 

Y 

DISCUSS 

FT  WORK 

WITH 

OTH  RELATIVE 

Inapplicable 

2091 

78.2 

.D 

Don' t  know 

2 

0.1 

.R 

Refused 

2 

0.1 

1 

YES 

45 

1.7 

2 

NO 

535 

20.0 

NUM 

2 

YESNO  BE27 

Y 

DISCUSS 

FT  WORK 

WITH 

SPOUSE 

. 

Inapplicable 

2091 

78.2 

•  D 

Don' t  know 

2 

0.1 

.R 

Refused 

2 

0.1 

1 

YES 

17 

0.6 

2 

NO 

563 

21.0 

NUM 

2 

YESNO  BE27 

Y 

DISCUSS 

FT  WORK 

WITH 

A  TEACHER 

Inapplicable 

2091 

78.2 

•  D 

Don' t  know 

2 

0.1 

.R 

Refused 

2 

0.1 

1 

YES 

28 

1.0 

2 

NO 

552 

20.6 

NUM 

2 

YESNO  BE27 

Y 

DISCUSS 

FT  WORK 

WITH 

SCH  COUNSLR 

. 

Inapplicable 

2091 

78.2 

.D 

Don' t  know 

2 

0.1 

.R 

Refused 

2 

0.1 

1 

YES 

33 

1.2 

2 

NO 

547 

20.4 

NUM 

2 

YESNO  BE27 

Y 

DISCUSS 

FT  WORK 

WITH 

A  RECRUITER 

. 

Inapplicable 

2091 

78.2 

.D 

Don' t  know 

2 

0.1 

.R 

Refused 

2 

0.1 

1 

YES 

4 

0.1 

2 

NO 

576 

21.5 

NUM 

2 

YESNO  BE27 

Y 

DISCUSS 

FT  WORK 

WITH 

CO-WORKER 

. 

Inapplicable 

2091 

78.2 

.D 

Don' t  know 

2 

0.1 

.R 

Refused 

2 

0.1 

1 

YES 

12 

0.4 

2 

NO 

568 

21.2 
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237  YBWBOSS  NUM  2  YESNO  BE27  Y  DISCUSS  FT  WORK  WITH  EMPLOYER 


, 

Inappl i cable 

2091 

78.2 

■  D 

Don' t  know 

2 

0.1 

.R 

Refused 

2 

0. 1 

1 

YES 

272 

10.2 

2 

NO 

308 

11.5 

238  YBWOTH  NUM  2  YESNO  BE27  Y  DISCUSS  FT  WORK  WITH  OTHERS 


, 

Inappl icable 

2091 

78.2 

,D 

Don' t  know 

2 

0.1 

.R 

Refused 

2 

0.1 

1 

YES 

98 

3.7 

2 

NO 

482 

18.0 

239  YBWVISIT  NUM  2  YESNO  BE31  Y  VISIT  POTENTIAL  EMPLOYER/AGENCIES 


, 

Inapplicable 

1780 

66.5 

.D 

Don' t  know 

2 

0.1 

1 

YES 

393 

14.7 

2 

NO 

500 

18.7 

240  YBWAPPL  NUM  2  YESNO  BE32  Y  APPLY  FOR  ANY  JOBS  IN  PAST  6  MO 


, 

Inappl i cable 

1780 

66.5 

.D 

Don' t  know 

1 

0.0 

1 

YES 

563 

21.0 

2 

NO 

331 

12.4 

241  YARMDAD  NUM  2  BADGOOD  SI1  FEEL  ABOUT  Y  ARMY  ENL :  FATHER 


, 

Inappl icable 

1260 

47.1 

.D 

Don' t  know 

16 

0.6 

.N 

Not  ascertained 

1 

0.0 

.R 

Refused 

1 

0.0 

1 

VERY  BAD  IDEA 

200 

7.5 

2 

BAD  IDEA 

212 

7.9 

3 

NEITHER 

419 

15.7 

4 

GOOD  IDEA 

281 

10.5 

5 

VERY  GOOD  IDEA 

252 

9.4 

6 

DECEASED,  NONE 

33 

1.2 
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242  YARMMOM  NUM  2  BADGOOD  SI1  FEEL  ABOUT  Y  ARMY  ENL:  MOTHER 


. 

Inapplicable 

1260 

47.1 

.D 

Don' t  know 

10 

0.4 

.N 

Not  ascertained 

1 

0.0 

1 

VERY  BAD  IDEA 

342 

12.8 

2 

BAD  IDEA 

293 

11.0 

3 

NEITHER 

437 

16.3 

4 

GOOD  IDEA 

192 

7.2 

5 

VERY  GOOD  IDEA 

131 

4.9 

6 

DECEASED,  NONE 

9 

0.3 

243  YARMFARM  NUM  2  BADGOOD  SI1  FEEL  ABOUT  Y  ARMY  ENL:  FREN  ARMY  EXP 


. 

Inapplicable 

1260 

47.1 

.D 

Don' t  know 

30 

1.1 

.N 

Not  ascertained 

1 

0.0 

1 

VERY  BAD  IDEA 

84 

3.1 

2 

BAD  IDEA 

123 

4.6 

3 

NEITHER 

292 

10.9 

4 

GOOD  IDEA 

470 

17.6 

5 

VERY  GOOD  IDEA 

316 

11.8 

6 

DECEASED,  NONE 

99 

3.7 

244  YARMFMIL  NUM  2  BADGOOD  SI1  FEEL  ABOUT  Y  ARMY  ENL:  FREN  OTH  MIL 


245  YARMFNO 


, 

Inapplicable 

1260 

47. 1 

.D 

Don' t  know 

27 

1.0 

.N 

Not  ascertained 

1 

0.0 

1 

VERY  BAD  IDEA 

108 

4.0 

2 

BAD  IDEA 

126 

4.7 

3 

NEITHER 

368 

13.8 

4 

GOOD  IDEA 

477 

17.8 

5 

VERY  GOOD  IDEA 

223 

8.3 

6 

DECEASED,  NONE 

85 

3.2 

NUM  2  BADGOOD  SI1  FEEL  ABOUT  Y  ARMY  ENL:  FREN  NO  MIL 


. 

Inapplicable 

1260 

47.1 

.D 

Don' t  know 

15 

0.6 

.N 

Not  ascertained 

1 

0.0 

1 

VERY  BAD  IDEA 

402 

15.0 

2 

BAD  IDEA 

379 

14.2 

3 

NEITHER 

451 

16.9 

4 

GOOD  IDEA 

107 

4.0 

5 

VERY  GOOD  IDEA 

56 

2.1 

6 

DECEASED,  NONE 

4 

0.1 

YUTHMAIN  CODEBOOK  FOR 
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ORDER 

VARIABLE  TYPE  LENGTH  FORMAT  LABEL 

24G 

YARMCOUN  NUM 

2  BADGOOD  SI1  FEEL 

ABOUT 

Y  ARMY 

ENL: 

SCH  COUNSELOR 

Inapplicable 

12G0 

47.1 

.D 

Don' t  know 

G8 

2.5 

1 

.N 

Not  ascertained 

1 

0.0 

1 

1 

VERY  BAD  IDEA 

150 

5.G 

2 

BAD  IDEA 

155 

5.8 

3 

NEITHER 

508 

19.0 

4 

GOOD  IDEA 

322 

12.0 

5 

VERY  GOOD  IDEA 

1GG 

G.2 

6 

DECEASED,  NONE 

45 

1.7 

247 

YARMTEAC  NUM 

2  BADGOOD  SI1  FEEL 

ABOUT 

Y  ARMY 

ENL: 

TEACHERS 

Inapplicable 

12G0 

47.1 

.D 

Don' t  know 

G5 

2.4 

.N 

Not  ascertained 

1 

0.0 

1 

VERY  BAD  IDEA 

1G2 

G.  1 

1 

2 

BAD  IDEA 

204 

7.G 

3 

NEITHER 

574 

21.5 

4 

GOOD  IDEA 

241 

9.0 

A 

5 

VERY  GOOD  IDEA 

123 

4.G 

'  6 

DECEASED,  NONE 

45 

1.7 

1 

248 

YARMCOW  NUM 

2  BADGOOD  SI1  FEEL 

ABOUT 

Y  ARMY 

ENL: 

I 

CO-WORKERS  { 

Inappl i cable 

1457 

54.5 

.D 

Don' t  know 

34 

1.3 

.N 

Not  ascertained 

1 

0.0 

1 

VERY  BAD  IDEA 

214 

8.0 

2 

BAD  IDEA 

241 

9.0 

3 

NEITHER 

439 

1G.4 

4 

GOOD  IDEA 

137 

5.1 

5 

VERY  GOOD  IDEA 

5G 

2.1 

f 

6 

DECEASED,  NONE 

9G 

3.G 

1 

1 

249 

YARMSTUD  NUM 

2  BADGOOD  SI1  FEEL 

ABOUT 

Y  ARMY 

ENL: 

FELLOW  STUDNT 

Inapplicable 

12G0 

47.1 

.D 

Don' t  know 

29 

1.1 

.N 

Not  ascertained 

1 

0.0 

1 

VERY  BAD  IDEA 

258 

9.G 

1 

2 

BAD  IDEA 

332 

12.4 

3 

NEITHER 

515 

19.3 

4 

GOOD  IDEA 

1G4 

G.  1 

5 

VERY  GOOD  IDEA 

80 

3.0 

6 

DECEASED,  NONE 

3G 

1.3 

m 
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250 

YARMBOSS 

NUM 

2 

BADGOOD  SI1  FEEL  ABOUT 

Y  ARMY  ENL 

:  EMPLOYER 

. 

Inapplicable 

1457 

54.5 

.D 

Don' t  know 

44 

1 .6 

.N 

Not  ascertained 

1 

0.0 

.R 

Refused 

1 

0.0 

1 

VERY  BAD  IDEA 

222 

8.3 

2 

BAD  IDEA 

193 

7.2 

3 

NEITHER 

419 

15.7 

4 

GOOD  IDEA 

140 

5.2 

5 

VERY  GOOD  IDEA 

77 

2.9 

6 

DECEASED,  NONE 

121 

4.5 

251 

YFRENMIL 

NUM 

2 

YESNO  SI2  Y 

HAVE  FRIENDS  CURRENTLY  IN  MILITARY 

Inapplicable 

1260 

47.1 

.D 

Don' t  know 

3 

0.1 

.N 

Not  ascertained 

1 

0.0 

1 

YES 

864 

32.3 

2 

NO 

547 

20.4 

252 

YFRENAF 

NUM 

2 

YESNO  SI3  Y 

MIL  FRIENDS  BRANCH 

OF  SERVICE-AF 

Inapplicable 

1811 

67.7 

1 

YES 

295 

11.0 

2 

NO 

569 

21.3 

253 

YFRENAR 

NUM 

2 

YESNO  SIS  Y 

MIL  FRIENDS  BRANCH 

OF  SERVICE-ARMY 

Inapplicable 

1811 

67.7 

1 

YES 

506 

18.9 

2 

NO 

358 

13.4 

254 

YFRENCG 

NUM 

2 

YESNO  SIS  Y 

MIL  FRIENDS  BRANCH 

OF  SERVICE-CG 

Inapplicable 

1811 

67.7 

1 

YES 

14 

0.5 

2 

NO 

850 

31.8 

255 

YFRENMC 

NUM 

2 

YESNO  SIS  Y 

MIL  FRIENDS  BRANCH 

OF  SERVICE-MC 

Inapplicable 

1811 

67.7 

1 

YES 

341 

12.7 

2 

NO 

523 

19.6 
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25G  YFRENNA  NUM  2  YESNO  SI3  Y  MIL  FRIENDS  BRANCH  OF  SERVICE-NAVY 


Inappl i cable 

1811 

67. 

.7 

YES 

353 

13, 

,2 

NO 

511 

19, 

,  1 

257  YFRENACT  NUM  2  YESNO  SI4  ARE  Y  ARMY  FRIENDS  IN  ACTIVE  ARMY 


, 

Inapplicable 

2169 

81 . 1 

.D 

Don' t  know 

27 

1.0 

1 

YES 

331 

12.4 

2 

NO 

148 

5.5 

258  YFRENARV  NUM  2  YESNO  SI4  ARE  Y  ARMY  FRIENDS  IN  RESERVE 


, 

Inapplicable 

2169 

81 . 1 

.D 

Don' t  know 

29 

1 . 1 

1 

YES 

224 

8.4 

2 

NO 

253 

9.5 

259  YFRENANG  NUM  2  YESNO  SI4  ARE  Y  ARMY  FRIENDS  IN  NAT  GUARD 


, 

Inappl icable 

2169 

81.1 

.D 

Don' t  know 

32 

1.2 

1 

YES 

138 

5.2 

2 

NO 

336 

12.6 

2B0  YFRENARO  NUM  2  YESNO  SI4  ARE  Y  ARMY  FRIENDS  IN  ROTC 


, 

Inappl icable 

2169 

81 . 1 

.D 

Don' t  know 

44 

1.6 

1 

YES 

99 

3.7 

2 

NO 

363 

13.6 

261  YFAMMIL  NUM  2  YESNO  SI5  Y  HAVE  FAMILY  CURRENTLY  IN  MILITARY 


. 

Inapplicable 

1260 

47.1 

.D 

Don' t  know 

4 

0.1 

.N 

Not  ascertained 

1 

0.0 

1 

YES 

392 

14.7 

2 

NO 

1018 

38. 1 

262  YFAMAF  NUM  2  YESNO  SI6  Y  MIL  FAMILY  BRANCH  SERVICE-AF 

Inapplicable  2283  85.3 

1  YES  102  3.8 

2  NO  290  10.8 
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2G3 

YFAMAR 

NUM 

2 

YESNO  SIG 

Y 

MIL  FAMILY  BRANCH 

SERVICE-ARMY 

Inapplicable 

2283 

85.3 

1 

YES 

17G 

G.G 

2 

NO 

21G 

8.1 

2G4 

YFAMCG 

NUM 

2 

YESNO  SIG 

Y 

MIL  FAMILY  BRANCH 

SERVICE-CG 

Inapplicable 

2283 

85.3 

1 

YES 

2 

0.1 

2 

NO 

390 

14. G 

2G5 

YFAMMC 

NUM 

2 

YESNO  SIG 

Y 

MIL  FAMILY  BRANCH 

SERVICE-MC 

Inapplicable 

2283 

85.3 

1 

YES 

58 

2.2 

2 

NO 

334 

12.5 

2GG 

YFAMNA 

NUM 

2 

YESNO  SIG 

Y 

MIL  FAMILY  BRANCH 

SERVICE-NAVY 

Inapplicable 

2283 

85.3 

1 

YES 

98 

3.7 

2  * 

NO 

294 

11.0 

2G7 

YFAMACT 

NUM 

2 

YESNO  SIT 

ARE 

Y  ARMY 

FAMILY 

IN  ACTIVE  ARMY 

. 

Inapplicable 

2499 

93.4 

.D 

Don' t  know 

13 

0.5 

1 

YES 

110 

4.1 

2 

NO 

53 

2.0 

2G8 

YFAMARV 

NUM 

2 

YESNO  SIT 

ARE 

Y  ARMY 

FAMILY 

IN  RESERVE 

Inapplicable 

2499 

93.4 

.D 

Don' t  know 

12 

0.4 

1 

YES 

41 

1.5 

2 

NO 

123 

4.G 

2G9 

YFAMANG 

NUM 

2 

YESNO  SIT 

ARE 

Y  ARMY 

FAMILY 

IN  NAT  GUARD 

Inapplicable 

2499 

93.4 

.D 

Don' t  know 

15 

O.G 

1 

YES 

31 

1.2 

2 

NO 

130 

4.9 
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270  YFAMARO  NUM  2  YESNO  SI7  ARE  Y  ARMY  FAMILY  IN  ROTC 


. 

Inapplicable 

2499 

93.4 

.D 

Don' t  know 

17 

O.G 

1 

YES 

12 

0.4 

2 

NO 

147 

5.5 

271  RANDIAY  NUM  2  RANDIAY  lAY  RANDOM  NUMBER 


1 

START 

PHYS 

151 

5.G 

2 

START 

HIQUAL 

150 

5.G 

3 

START 

CASHED 

139 

5.2 

4 

START 

TRAIN 

135 

5.0 

5 

START 

SELCON 

142 

5.3 

G 

START 

CNTRY 

140 

5.2 

7 

START 

LEADER 

135 

5.0 

8 

START 

HITECH 

11G 

4.3 

9 

START 

PROUD 

159 

5.9 

10 

START 

POTEN 

120 

4.5 

11 

START 

CIVCAR 

128 

4.8 

13 

START 

WEEKEN 

142 

5.3 

14 

START 

HOME 

141 

5.3 

15 

START 

STEP 

180 

G.7 

1G 

START 

MATURE 

13G 

5.1 

17 

START 

INNOV 

129 

4.8 

18 

START 

MENTAL 

14G 

5.5 

19 

START 

SERPAR 

154 

5.8 

20 

START 

WIDE 

132 

4.9 

272  YIPHYS  NUM  2  RANGIMP  lA  IMP  OF  HAVING  PHYSICAL  CHALLENGE 


273 


.D 

Don' t  know 

5 

0.2 

1 

NOT  AT  ALL  IMPOR- 

114 

4.3 

2 

SCALE  POINT  2 

117 

4.4 

3 

SCALE  POINT  3 

4GG 

17.4 

4 

SCALE  POINT  4 

773 

28.9 

5 

VERY  IMPORTANT 

1200 

44.9 

YIHIQUAL  NUM 

2  RANGIMP  lA  IMP 

OF  HIGHLY  TRAINED  COWORKERS 

.D 

Don' t  know 

2 

0.1 

1 

NOT  AT  ALL  IMPOR 

102 

3.8 

2 

SCALE  POINT  2 

100 

3.7 

3 

SCALE  POINT  3 

37G 

14.1 

4 

SCALE  POINT  4 

G80 

25.4 

5 

VERY  IMPORTANT 

1415 

52.9 
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274  YICASHED  NUM  2  RANGIMP  lA  IMP  OF  EARNING  MONEY  FOR  EDUCATION 


.D 

Don' t  know 

1 

0.0 

1 

NOT  AT  ALL  IMPOR 

302 

11.3 

2 

SCALE  POINT  2 

230 

8.6 

3 

SCALE  POINT  3 

401 

15.0 

4 

SCALE  POINT  4 

504 

18.8 

5 

VERY  IMPORTANT 

1237 

46.2 

275  YITRAIN  NUM  2  RANGIMP  lA  IMP  OF  TRAINING  IN  USEFUL  SKILLS 


.D 

Don' t  know 

3 

0.1 

1 

NOT  AT  ALL  IMPOR 

78 

2.9 

2 

SCALE  POINT  2 

73 

2.7 

3 

SCALE  POINT  3 

307 

11.5 

4 

SCALE  POINT  4 

661 

24.7 

5 

VERY  IMPORTANT 

1553 

58.1 

276  YISELCON  NUM  2  RANGIMP  lA  IMP  OF  DEVELOPING  SELF-CONFIDENCE 


.D 

Don' t  know 

3 

0.1 

1 

NOT  AT  ALL  IMPOR 

68 

2.5 

2 

SCALE  POINT  2 

70 

2.6 

3 

SCALE  POINT  3 

226 

8.4 

4 

SCALE  POINT  4 

487 

18.2 

5 

VERY  IMPORTANT 

1821 

68. 1 

277  YICNTRY  NUM  2  RANGIMP  lA  IMP  OF  SERVING  COUNTRY 


.D 

Don' t  know 

8 

0.3 

.R 

Refused 

1 

0.0 

1 

NOT  AT  ALL  IMPOR 

302 

11.3 

2 

SCALE  POINT  2 

229 

8.6 

3 

SCALE  POINT  3 

633 

23.7 

4 

SCALE  POINT  4 

606 

22.7 

5 

VERY  IMPORTANT 

896 

33.5 

278  YILEADER  NUM  2  RANGIMP  lA  IMP  OF  DEVELOPING  LEADERSHIP  SKILLS 


.D 

Don' t  know 

4 

0. 1 

1 

NOT  AT  ALL  IMPOR 

126 

4.7 

2 

SCALE  POINT  2 

112 

4.2 

3 

SCALE  POINT  3 

410 

15.3 

4 

SCALE  POINT  4 

725 

27.1 

5 

VERY  IMPORTANT 

1298 

48.5 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


279  YIHITECH  NUM  2  RANGIMP  lA  IMP  OF  WORKING  WITH  HI-TECH  EQUIP 


.D 

Don' t  know 

4 

0.1 

1 

NOT  AT  ALL  IMPOR 

24G 

9.2 

2 

SCALE  POINT  2 

234 

8.7 

3 

SCALE  POINT  3 

57G 

21.5 

4 

SCALE  POINT  4 

G43 

24.0 

5 

VERY  IMPORTANT 

972 

3G.3 

280  YIPROUD  NUM  2  RANGIMP  lA  IMP  OF  EXPERIENCES  TO  BE  PROUD  OF 


.D 

Don' t  know 

2 

0.1 

1 

NOT  AT  ALL  IMPOR 

G2 

2.3 

2 

SCALE  POINT  2 

32 

1.2 

3 

SCALE  POINT  3 

202 

7.G 

4 

SCALE  POINT  4 

489 

18.3 

5 

VERY  IMPORTANT 

1888 

70. G 

281  YIPOTEN  NUM  2  RANGIMP  lA  IMP  OF  DEVELOPING  POTENTIAL 


.D 

Don' t  know 

3 

0.1 

1 

NOT  AT  ALL  IMPOR 

52 

1.9 

2 

SCALE  POINT  2 

44 

1  .G 

3 

SCALE  POINT  3 

152 

5.7 

4 

SCALE  POINT  4 

475 

17.8 

5 

VERY  IMPORTANT 

1949 

72.9 

282  YICIVCAR  NUM  2  RANGIMP  lA  IMP  OF  HELPING  CIVILIAN  CAREER  DEV 


.D 

Don' t  know 

3 

0. 1 

1 

NOT  AT  ALL  IMPOR 

75 

2.8 

2 

SCALE  POINT  2 

GO 

2.2 

3 

SCALE  POINT  3 

215 

8.0 

4 

SCALE  POINT  4 

588 

22.0 

5 

VERY  IMPORTANT 

1734 

G4.8 

283  YISERCOM  NUM  2  RANGIMP  lA  IMP  OF  COMMUNITY  SERVICE 
.0  Not  on  quex  2G75  100.0 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 

284  YIWEEKEN  NUM  2  RANGIMP  lA  IMP  OF  WEEKEND  EXCITEMENT 


.D 

Don' t  know 

1 

0.0 

1 

NOT  AT  ALL  IMPOR 

12G 

4.7 

2 

SCALE  POINT  2 

14G 

5.5 

3 

SCALE  POINT  3 

454 

17.0 

4 

SCALE  POINT  4 

572 

21 .4 

5 

VERY  IMPORTANT 

137G 

51 .4 

285  YIHOME  NUM  2  RANGIMP  lA  IMP  OF  STAYING  IN  OWN  HOMETOWN 


.D 

Don' t  know 

3 

0. 1 

1 

NOT  AT  ALL  IMPOR 

474 

17.7 

2 

SCALE  POINT  2 

349 

13.0 

3 

SCALE  POINT  3 

594 

22.2 

4 

SCALE  POINT  4 

393 

14.7 

5 

VERY  IMPORTANT 

8G2 

32.2 

28G  YISTEP  NUM  2  RANGIMP  lA  IMP  OF  STEPPING  FROM  HS  TO  COLLEGE 


.D 

Don' t  know 

32 

1.2 

.R 

Refused 

1 

0.0 

1 

NOT  AT  ALL  IMPOR 

440 

1G.4 

2 

SCALE  POINT  2 

258 

9.G 

3 

SCALE  POINT  3 

5G3 

21.0 

4 

SCALE  POINT  4 

553 

20.7 

5 

VERY  IMPORTANT 

828 

31.0 

287  YIMATURE  NUM  2  RANGIMP  lA  IMP  OF  BECOM  MORE  MATURE/RESPONSIBLE 


.D 

Don' t  know 

2 

0.1 

1 

NOT  AT  ALL  IMPOR 

83 

3.1 

2 

SCALE  POINT  2 

-7G 

2.8 

3 

SCALE  POINT  3 

204 

7.G 

4 

SCALE  POINT  4 

434 

1G.2 

5 

VERY  IMPORTANT 

187G 

70.1 

288  YIINNOV  NUM  2  RANGIMP  lA  IMP  OF  USING  OWN  JUDGEMENT 


.D 

Don' t  know 

1 

0.0 

1 

NOT  AT  ALL  IMPOR 

53 

2.0 

2 

SCALE  POINT  2 

38 

1.4 

3 

SCALE  POINT  3 

181 

G.8 

4 

SCALE  POINT  4 

572 

21 .4 

5 

VERY  IMPORTANT 

1830 

B8.4 

YUTHMAIN  CODEBOOK  FOR  Q87-3  (Apr,May,Jun  87) 


Page  C-G8 


ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


289  YIMENTAL  NUM 


RANGIMP  lA  IMP  OF  HAVING  MENTAL  CHALLENGE 


290 


.D 

Don' t  know 

6 

0.2 

1 

NOT  AT  ALL  IMPOR 

111 

4. 1 

2 

SCALE  POINT  2 

72 

2.7 

3 

SCALE  POINT  3 

320 

12.0 

4 

SCALE  POINT  4 

717 

2G.8 

5 

VERY  IMPORTANT 

1449 

54.2 

YTVWATCH  NUM 

2  YESNO  MH1  DOES 

YOUTH 

REGULARLY  WATCH  TV 

Inapplicable 

1331 

49.8 

1 

YES 

859 

32.1 

2 

NO 

485 

18. 1 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


291  YTVHRREG  NUM  3  MH2  HRS  PER  WEEK  WATCH  NETWORK  TV 


. 

Inapplicable 

1816 

67.9 

.D 

Don' t  know 

15 

0.6 

0 

5 

0.2 

1 

8 

0.3 

2 

22 

0.8 

3 

31 

1.2 

4 

39 

1.5 

5 

69 

2.6 

6 

42 

1 .6 

7 

35 

1.3 

8 

39 

1.5 

9 

6 

0.2 

10 

151 

5.6 

11 

1 

0.0 

12 

43 

1 .6 

13 

6 

0.2 

14 

23 

0.9 

15 

71 

2.7 

IB 

■  10 

0.4 

17 

1 

0.0 

18 

7 

0.3 

19 

1 

0.0 

20 

81 

3.0 

21 

15 

0.6 

23 

1 

0.0 

24 

10 

0.4 

25 

24 

0.9 

28 

13 

0.5 

30 

41 

1.5 

32 

1 

0.0 

35 

14 

0.5 

36 

1 

0.0 

40 

15 

0.6 

45 

2 

0.1 

48 

3 

0.1 

50 

4 

0.1 

60 

3 

0.1 

69 

1 

0.0 

70 

2 

0.1 

72 

1 

0.0 

75 

1 

0.0 

96 

1 

0.0 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL  i 


292  YTVHRCAB  NUM 


MH2  HRS  PER  WEEK  WATCH  CERTAIN  CABLE  TV 


.D 

0 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 
11 
12 

13 

14 

15 

16 
18 

19 

20 
21 
22 

24 

25 
30 

34 

35 
40 
45 
48 
50 
56 
60 

293  MHY2CHK1  NUM 


294  MHY2CHK2  NUM 


Inapplicable  1816 

Don' t  know  7 

281 

30 

88 

52 

38 

81 

21 

16 

16 

4 

80 

1 

16 

2 

7 

45 

3 

5 
1 

23 

3 

1 

2 

9 

12 

1 

5 

2 

2 

1 

1 

1 

2 

2  CCHECK  CONST  CHECK: 

Inapplicable  2675 

2  CCHECK  CONST  CHECK: 
Inapplicable  2675 


67.9 

0.3 

10.5 

1.1 

3.3 
1.9 

1.4 
3.0 
0.8 
0.6 
0.6 
0.1 
3.0 
0.0 
0.6 
0.1 
0.3 
1.7 
0.1 
0.2 
0.0 
0.9 
0.1 
0.0 
0.1 
0.3 
0.4 
0.0 
0.2 
0. 1 
0. 1 
0.0 
0.0 
0.0 
0. 1 

MH1  =  1  &  MH2  =  0  HOURS 

100.0 

MH2  >  168  HOURS 
100.0 


i 


i 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


295 

YTVCAB1 

NUM 

2 

YESNO  MH11 

DOES  YOUTH 

WATCH 

MTV 

Inapplicable 

2104 

78.7 

.D 

Don' t  know 

1 

0.0 

1 

YES 

300 

11.2 

2 

NO 

270 

10.1 

29G 

YTVCAB2 

NUM 

2 

YESNO  MH11 

DOES  YOUTH 

WATCH 

NASHVILLE  NETWORK 

Inapplicable 

2104 

78.7 

.D 

Don' t  know 

1 

0.0 

1 

YES 

107 

4.0 

2 

NO 

4B3 

17.3 

297 

YTVCAB3 

NUM 

2 

YESNO  MH11 

DOES  YOUTH 

WATCH 

ESPN  [SPORTS] 

Inapplicable 

2104 

78.7 

1 

YES 

370 

13.8 

2 

NO 

201 

7.5 

298 

YTVCAB4 

NUM 

2 

YESNO  MH11 

DOES  YOUTH 

WATCH 

WTBS  [SYNDICATED] 

Inapplicable 

2104 

78.7 

.D 

Don' t  know 

1 

0.0 

1 

YES 

288 

10.8 

2 

NO 

282 

10.5 

299 

YTVCAB5 

NUM 

2 

YESNO  MH11 

DOES  Y  WATCH  BLACK  ENTERTAINMENT  TV 

Inapplicable 

2104 

78.7 

1 

YES 

90 

3.4 

2 

NO 

481 

18.0 

300 

YTVSPORT 

NUM 

2 

YESNO  MH12 

DOES  YOUTH 

VIEW 

SPORTS 

Inapplicable 

1816 

67.9 

.D 

Don' t  know 

1 

0.0 

1 

YES 

640 

23.9 

2 

NO 

218 

8. 1 

301 

YTVMYS 

NUM 

2 

YESNO  MH12 

DOES  YOUTH 

VIEW 

MYSTERIES 

. 

Inapplicable 

1816 

67.9 

1 

YES 

523 

19.6 

2 

NO 

336 

12.6 
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ORDER  VARIA8LE  TYPE  LENGTH  FORMAT  LABEL 


302 

YTVDRAMA 

NUM 

2 

YESNO  MH12 

DOES  YOUTH 

VIEW 

GENERAL  DRAMA 

Inapplicable 

1818 

87.9 

1 

YES 

437 

18.3 

2 

NO 

422 

15.8 

303 

YTVMUSIC 

NUM 

2 

YESNO  MH12 

DOES  YOUTH 

VIEW 

MUSIC/MUSIC  VIDEOS 

Inappl 1  cable 

1818 

87.9 

.D 

Don' t  know 

3 

0.1 

1 

YES 

587 

21.2 

2 

NO 

289 

10.8 

304 

YTVCOMDY 

NUM 

2 

YESNO  MH12 

DOES  YOUTH 

VIEW 

SITCOMS 

Inapplicable 

1818 

87.9 

1 

YES 

785 

28.8 

2 

NO 

94 

3.5 

305 

YTVMOVIE 

NUM 

2 

YESNO  MH12 

DOES  YOUTH 

VIEW 

TV  MOVIES 

♦ 

Inapplicable 

1818 

87.9 

1 

YES 

720 

28.9 

2 

NO 

139 

5.2 

30G 

YTVTALK 

NUM 

2 

YESNO  MH12 

DOES  YOUTH 

VIEW 

TV  TALK  SHOWS 

Inapplicable 

1818 

87.9 

1 

YES 

379 

14.2 

2 

NO 

480 

17.9 

307 

YTVSH1 

NUM 

2 

YESNO  MH13 

DOES  YOUTH 

WATCH  DAVID  LETTERMAN 

Inapplicable 

1818 

87.9 

.D 

Don' t  know 

1 

0.0 

1 

YES 

238 

8.9 

2 

NO 

820 

23.2 

308 

YTVSH2 

NUM 

2 

YESNO  MH13 

DOES  Y  WATCH  FRIDAY  NIGHT  VIDEOS 

Inapplicable 

1818 

87.9 

1 

YES 

237 

8.9 

2 

NO 

822 

23.3 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


309 

YTVSH3 

NUM 

2 

YESNO  MH13 

DOES  Y  WATCH  MONDAY 

NIGHT 

FOOTBALL 

. 

Inapplicable 

1816 

67.9 

1 

YES 

514 

19.2 

2 

NO 

345 

12.9 

310 

YTVSH4 

NUM 

2 

YESNO  MH13 

DOES  Y  WATCH  COLLEGE  FOOTBALL 

. 

Inapplicable 

1816 

67.9 

1 

YES 

433 

16.2 

2 

NO 

426 

15.9 

311 

YTVSH5 

NUM 

2 

YESNO  MH13 

DOES  Y  WATCH  SUNDAY 

NIGHT 

MOVIES 

. 

Inapplicable 

1816 

67.9 

1 

YES 

419 

15.7 

2 

NO 

440 

16.4 

312 

YVCRHAVE 

NUM 

2 

YESNO  MH14 

DOES  HOUSEHOLD  HAVE 

A  VCR 

Inapplicable 

1331 

49.8 

1 

YES 

944 

35.3 

2 

NO 

400 

15.0 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


313  YVCRHOUR  NUM  3  MH15  HOURS  PER  WEEK  SPENT  WATCHING  VCR 


.D 

0 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 
11 
12 

14 

15 

16 
17 
20 
21 

23 

24 

25 
28 
30 

314  YRADLIS  NUM  2 


1 

2 


Inapplicable  1731 

Don' t  know  16 

92 
103 
198 
103 
132 
77 

54 
12 
40 

4 

55 
1 
7 

4 
17 

2 
1 

13 
1 
1 
2 
3 
1 

5 

YESNO  MH16  DOES  YOUTH 


Inappi icable 

1331 

YES 

1181 

NO 

163 

64.7 
0.6 

3.4 
3.9 

7.4 

3.9 

4.9 

2.9 
2.0 
0.4 

1.5 
0.1 
2.1 
0.0 
0.3 
0.1 
0.6 
0.1 
0.0 
0.5 
0.0 
0.0 
0.1 
0.1 
0.0 
0.2 

LISTEN  TO  THE  RADIO 

49.8 
44. 1 

6.1 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


315  YRADHRAM  NUM  3  MH17  HOW  MANY  HOURS  PER  WEEK  AM  RADIO 


. 

Inapplicable 

1494 

55.9 

.D 

Don' t  know 

3 

0.1 

0 

911 

34.1 

1 

63 

2.4 

2 

40 

1.5 

3 

25 

0.9 

4 

14 

0.5 

5 

27 

1.0 

6 

13 

0.5 

7 

7 

0.3 

8 

1 

0.0 

9 

3 

0.1 

10 

22 

0.8 

12 

3 

0.1 

15 

14 

0.5 

16 

1 

0.0 

18 

1 

0.0 

20 

12 

0.4 

25 

5 

0.2 

28 

1 

0.0 

30 

2 

0. 1 

36 

1 

0.0 

40 

6 

0.2 

45 

1 

0.0 

50 

2 

0.1 

60 

1 

0.0 

72 

2 

0. 1 
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316  YRADHRFM  NUM  3  MH17  HOW  MANY  HOURS  PER  WEEK  FM  RADIO 


. 

Inappi 1  cable 

1494 

55.9 

.D 

Don' t  know 

16 

0.6 

0 

9 

0.3 

1 

8 

0.3 

2 

25 

0.9 

3 

26 

1.0 

4 

25 

0.9 

5 

66 

2.5 

6 

47 

1.8 

7 

33 

1.2 

8 

27 

1.0 

9 

7 

0.3 

10 

145 

5.4 

11 

2 

0. 1 

12 

34 

1.3 

13 

1 

0.0 

14 

21 

0.8 

15 

87 

3.3 

16 

7 

0.3 

17 

4 

0.1 

18 

6 

0.2 

20 

148 

5.5 

21 

7 

0.3 

22 

1 

0.0 

24 

11 

0.4 

25 

46 

1.7 

28 

2 

0. 1 

30 

81 

3.0 

35 

20 

0.7 

36 

4 

0. 1 

40 

82 

3.1 

42 

1 

0.0 

45 

10 

0.4 

48 

7 

0.3 

49 

3 

0.1 

50 

50 

1.9 

52 

1 

0.0 

55 

2 

0. 1 

56 

3 

0. 1 

60 

35 

1.3 

63 

1 

0.0 

70 

11 

0.4 

72 

11 

0.4 

75 

1 

0.0 

78 

1 

0.0 

80 

12 

0.4 

84 

4 

0.1 
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316 

YRADHRFM 

NUM 

3 

MH17 

HOW  MANY  HOURS  PER 

WEEK  FM  RADIO 

85 

1 

0.0 

90 

2 

0.1 

91 

1 

0.0 

94 

1 

0.0 

98 

1 

0.0 

100 

15 

0.6 

120 

3 

0.1 

140 

1 

0.0 

154 

1 

0.0 

168 

4 

0.1 

317 

MY17CHKt 

NUM 

2 

CCHECK  CONST 

CHECK:  MH16  =  1  & 

MH17  =  0  HOURS 

Inapplicable 

2674 

100.0 

1 

INCONSIST.  DATA 

1 

0.0 

318 

MY17CHK2 

NUM 

2 

CCHECK  CONST 

CHECK:  MH17  >  168 

HOURS 

Inapplicable 

2674 

100.0 

1 

INCONSIST.  DATA 

1 

0.0 

319 

YRADNEWS 

NUM 

2 

YESNO  MH26 

DOES  YOUTH  LISTEN 

TO  NEWS 

. 

Inapplicable 

1495 

55.9 

1 

YES 

660 

24.7 

2 

NO 

520 

19.4 

320 

YRADCLAS 

NUM 

2 

YESNO  MH26 

DOES  YOUTH  LISTEN 

CLASSICAL  MUSIC 

Inapplicable 

1495 

55.9 

.D 

Don' t  know 

2 

0.1 

1 

YES 

199 

7.4 

2 

NO 

979 

36.6 

321 

YRADPOP 

NUM 

2 

YESNO  MH26 

DOES  YOUTH  LISTEN 

TO  POP  MUSIC 

Inapplicable 

1495 

55.9 

.D 

Don' t  know 

1 

0.0 

1 

YES 

702 

26.2 

2 

NO 

477 

17.8 
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ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL  1 


322 

YRADCW 

NUM 

2 

YESNO  MH2B 

DOES  YOUTH 

LISTEN 

COUNTRY  MUSIC 

Inapplicable 

1495 

55.9 

.D 

Don' t  know 

1 

0.0 

1 

YES 

340 

12.7 

2 

NO 

839 

31.4 

323 

YRADSPOR 

NUM 

2 

YESNO  MH2B 

DOES  YOUTH 

LISTEN 

TO 

SPORTS 

1 

Inapplicable 

1495 

55.9 

.D 

Don' t  know 

1 

0.0 

1 

YES 

513 

19.2 

2 

NO 

BBB 

24.9 

324 

YRADTALK 

NUM 

2 

YESNO  MH2B 

DOES  YOUTH 

LISTEN 

TO 

TALK  SHOWS 

1 

■i 

Inappl i cable 

1495 

55.9 

1 

YES 

23B 

8.8 

1 

2 

NO 

944 

35.3 

i 

325 

YRADROCK 

NUM 

2 

YESNO  MH2B 

DOES  YOUTH 

LISTEN 

TO 

ROCK  MUSIC 

« 

. 

Inappl i cable 

1495 

55.9 

1 

YES 

977 

3B.5  , 

1 

2 

NO 

203 

7.8 

1 

32B 

YRADEASY 

NUM 

2 

YESNO  MH2B 

DOES  YOUTH 

LISTEN 

TO 

EASY  MUSIC 

Inappl i cable 

1495 

55.9 

1 

1 

YES 

520 

19.4 

2 

NO 

BBO 

24.7 

1 

327 

YRADSH1 

NUM 

2 

YESNO  MH27 

DOES  Y  LISTEN  TO  AMERICAN  TOP  40 

•) 

Inapplicable 

1495 

55.9 

! 

.D 

Don' t  know 

1 

0.0 

i 

1 

YES 

BOB 

22.7 

f 

2 

NO 

571 

21.3 

1 

\ 

328 

YRADSH2 

NUM 

2 

YESNO  MH27 

DOES  Y  LISTEN  TO  1 

KING  BISCUIT  HOUR 

Inapplicable 

1495 

55.9 

.D 

Don' t  know 

3 

0. 1 

1 

YES 

148 

5.5 

2 

NO 

1031 

38.5 

j 

I 

« 
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329  YRADSH3  NUM 


YESNO  MH27  DOES  Y  LISTEN  TO  RICK  DEES'  TOP  40 


330 


331 


332 


. 

Inapplicable 

1495 

55.9 

.D 

Don' t  know 

2 

0.1 

1 

YES 

429 

16.0 

2 

NO 

749 

28.0 

YRADSH4  NUM 

2  YESNO  MH27 

DOES  Y  LISTEN  TO 

Inapplicable 

1495 

55.9 

.D 

Don' t  know 

1 

0.0 

1 

YES 

212 

7.9 

2 

NO 

967 

36.1 

YRADSH5  NUM 

2  YESNO  MH27 

DOES  Y  LISTEN  TO 

Inapplicable 

1495 

55.9 

.D 

Don' t  know 

2 

0.1 

1 

YES 

289 

10.8 

2 

NO 

889 

33,2 

YPAPREAD  NUM 

2  YPAPREA  MH28 

HOW  OFTEN 

DOES  Y 

. 

Inapplicable 

1331 

49.8 

.D 

Don' t  know 

2 

0.1 

1 

NEVER 

90 

3.4 

2 

<  TWICE  A  WEEK 

252 

9.4 

3 

2-3  TIMES  A  WEEK 

370 

13.8 

4 

4-5  TIMES  A  WEEK 

179 

6.7 

5 

DAILY 

451 

16.9 

METALSHOP 


ROCKLINE 


READ  NEWSPAPER 
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ORDER 


333 


334 


335 


33G 


VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


YPAPHOUR 

NUM 

3 

MH29 

HOURS  PER  ' 

WEEK  READING  NEWSPAPER 

Inappl i cable 

1423 

53.2 

•  D 

Don' t  know 

28 

1.0 

0 

12 

0.4 

1 

286 

10.7 

2 

208 

7.8 

3 

154 

5.8 

4 

122 

4.6 

5 

127 

4.7 

6 

41 

1.5 

7 

134 

5.0 

8 

35 

1.3 

9 

4 

0. 1 

10 

46 

1.7 

12 

11 

0.4 

13 

1 

0.0 

14 

8 

0.3 

15 

15 

0.6 

16 

1 

0.0 

20 

8 

0.3 

21 

4 

0.1 

24 

1 

0.0 

25 

2 

0.1 

35 

1 

0.0 

40 

3 

0.1 

MHY29CHK 

NUM 

2 

CCHECK  CONST 

CHECK:  MH28  &  MH29  HOURS 

■ 

Inappl i cable 

2675 

100.0 

YPAPSPOR 

NUM 

2 

YESNO  MH30 

DOES  YOUTH 

READ  SPORTS 

Inapplicable 

1435 

53.6 

1 

YES 

845 

31.6 

2 

NO 

395 

14.8 

YPAPCOM 

NUM 

2 

YESNO  MH30 

DOES  YOUTH 

READ  COMICS 

Inapplicable 

1435 

53.6 

i 

YES 

836 

31.3 

2 

NO 

404 

15. 1 
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337 

YPAPNEWS  NUM 

2  YESNO  MH30 

DOES  YOUTH 

READ 

NEWS  SECTION 

Inapplicable 

1435 

53.6 

1 

YES 

1059 

39.6 

2 

NO 

181 

6.8 

338 

YPAPLOC  NUM 

2  YESNO  MH30 

DOES  YOUTH 

READ 

LOCAL  SECTION 

. 

Inapplicable 

1435 

53.6 

1 

YES 

1012 

37.8 

2 

NO 

228 

8.5 

339 

YPAPFOOD  NUM 

2  YESNO  MH30 

DOES  YOUTH 

READ 

FOOD  SECTION 

Inapplicable 

1435 

53.6 

i 

YES 

198 

7.4 

2 

NO 

1042 

39.0 

340 

YPAPSTYL  NUM 

2  YESNO  MH30 

DOES  YOUTH 

READ 

LIFESTYLE  SECTION 

. 

Inapplicable 

1435 

53.6 

1 

YES 

518 

19.4 

2 

NO 

722 

27.0 

341 

YPAPCLAS  NUM 

2  YESNO  MH30 

DOES  YOUTH 

READ 

CLASSIFIED 

. 

Inapplicable 

1435 

53.6 

1 

YES 

7G5 

28.6 

2 

NO 

475 

17.8 

342 

YMAGREAD  NUM 

2  YESNO  MH31 

DOES  YOUTH 

READ 

MAGAZINES 

Inapplicable 

1331 

49.8 

1 

YES 

788 

29.5 

2 

NO 

556 

20.8 
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343  YMAG1  NUM  3  MAGFMT  MH32  MAGAZINE  #1  READ  ON  REGULAR  BASIS 


, 

Inappi icable 

1887 

70.5 

.D 

Don' t  know 

5 

0.2 

130 

CAR  AND  DRIVER 

4 

0.1 

131 

CAR  CRAFT 

5 

0.2 

141 

CYCLE 

5 

0.2 

150 

EBONY 

10 

0.4 

154 

FIELD  AND  STREAM 

17 

0.6 

157 

GAMES 

3 

0. 1 

160 

HIGH  FIDELITY 

1 

0.0 

164 

HOMIL  &  PAST  RVW 

1 

0.0 

165 

HOT  ROD 

51 

1.9 

172 

JET 

8 

0.3 

175 

LIFE 

3 

0. 1 

180 

MOTOR  TREND 

4 

0.1 

182 

MUSICIAN 

3 

0.1 

188 

NATL  GEOGRAPHIC 

3 

0.1 

194 

NEWSWEEK 

41 

1.5 

199 

NURSG  WRLD  GD  87 

1 

0.0 

203 

OMNI 

9 

0.3 

206 

OUTDOOR  LIFE 

13 

0.5 

209 

PEOPLE 

18 

0.7 

211 

POPULAR  MECHANIX 

3 

0.1 

212 

POPULAR  SCIENCE 

5 

0.2 

213 

READERS  DIGEST 

6 

0.2 

216 

ROAD  AND  TRACK 

2 

0.1 

217 

ROLLING  STONE 

18 

0.7 

225 

SPORT 

2 

0. 1 

226 

SPORTING  NEWS 

2 

0.  1 

228 

SPORTS 

3 

0.  1 

231 

SPORTS  ILLUSTRTD 

130 

4.9 

237 

TEENAGER 

1 

0.0 

241 

TIME 

67 

2.5 

245 

TV  GUIDE 

1 

0.0 

247 

US  NEWS  WRLD  RPT 

11 

0.4 

991 

OTHER 

332 

12.4 
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344  YMAG2  NUM  3  MAGFMT  MH32  MAGAZINE  #2  READ  ON  REGULAR  BASIS 


. 

Inapplicable 

2228 

83.3 

122 

BLACK  ENTERPRISE 

1 

0.0 

126 

BOY'S  LIFE 

1 

0.0 

130 

CAR  AND  DRIVER 

5 

0.2 

131 

CAR  CRAFT 

8 

0.3 

134 

CAREERS 

2 

0.1 

141 

CYCLE 

2 

0.1 

150 

EBONY 

8 

0.3 

154 

FIELD  AND  STREAM 

12 

0.4 

165 

HOT  ROD 

16 

0.6 

168 

INSIDE  SPORTS 

2 

0.1 

172 

JET 

11 

0.4 

175 

LIFE 

7 

0.3 

179 

MONEY 

3 

0.1 

180 

MOTOR  TREND 

2 

0.1 

182 

MUSICIAN 

2 

0.1 

188 

NATL  GEOGRAPHIC 

11 

0.4 

194 

NEWSWEEK 

34 

1.3 

203 

OMNI 

2 

0.1 

206 

OUTDOOR  LIFE 

12 

0.4 

209 

PEOPLE 

17 

0.6 

211 

POPULAR  MECHANIX 

7 

0.3 

212 

POPULAR  SCIENCE 

4 

0.1 

213 

READERS  DIGEST 

8 

0.3 

216 

ROAD  AND  TRACK 

10 

0.4 

217 

ROLLING  STONE 

11 

0.4 

225 

SPORT 

1 

0.0 

226 

SPORTING  NEWS 

5 

0.2 

228 

SPORTS 

3 

0.1 

229 

SPORTS  AFIELD 

2 

0.1 

230 

SPORTS  FITNESS 

2 

0.1 

231 

SPORTS  ILLUSTRTD 

36 

1.3 

233 

STEREO  REVIEW 

5 

0.2 

241 

TIME 

41 

1.5 

247 

US  NEWS  WRLD  RPT 

14 

0.5 

991 

OTHER 

140 

5.2 
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345  YMAG3  NUM  3  MAGFMT  MH32  MAGAZINE  READ  ON  REGULAR  BASIS 


, 

Inappi 1  cable 

2493 

93.2 

126 

BOY'S  LIFE 

2 

0. 1 

130 

CAR  AND  DRIVER 

3 

0.1 

131 

CAR  CRAFT 

3 

0.1 

150 

EBONY 

8 

0.3 

152 

FAMLY  CMPUTG  PGM 

1 

0.0 

154 

FIELD  AND  STREAM 

6 

0.2 

165 

HOT  ROD 

4 

0.1 

172 

JET 

5 

0.2 

175 

LIFE 

2 

0.1 

179 

MONEY 

1 

0.0 

180 

MOTOR  TREND 

2 

0.1 

182 

MUSICIAN 

1 

0.0 

188 

NATL  GEOGRAPHIC 

7 

0.3 

194 

NEWSWEEK 

12 

0.4 

203 

OMNI 

2 

0. 1 

206 

OUTDOOR  LIFE 

3 

0.1 

209 

PEOPLE 

7 

0.3 

210 

PETERSON'S  GUIDE 

1 

0.0 

211 

POPULAR  MECHANIX 

3 

0.1 

212 

POPULAR  SCIENCE 

2 

0.1 

213 

READERS  DIGEST 

4 

0.1 

216 

ROAD  AND  TRACK 

4 

0.1 

217 

ROLLING  STONE 

5 

0.2 

222 

SCIENCE  DIGEST 

1 

0.0 

225 

SPORT 

4 

0.1 

226 

SPORTING  NEWS 

1 

0.0 

229 

SPORTS  AFIELD 

2 

0.1 

230 

SPORTS  FITNESS 

1 

0.0 

231 

SPORTS  ILLUSTRTD 

11 

0.4 

241 

TIME 

8 

0.3 

245 

TV  GUIDE 

5 

0.2 

246 

USA  TODAY 

1 

0.0 

247 

US  NEWS  WRLD  RPT 

3 

0.1 

991 

OTHER 

57 

2.1 
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34S  YMAG4  NUM 


3  MAGFMT  MH32  MAGAZINE  #4  READ  ON  REGULAR  BASIS 


347  YMAG5 


, 

Inapplicable 

2607 

97.5 

122 

BLACK  ENTERPRISE 

1 

0.0 

130 

CAR  AND  DRIVER 

2 

0.1 

131 

CAR  CRAFT 

1 

0.0 

154 

FIELD  AND  STREAM 

1 

0.0 

1B5 

HOT  ROD 

2 

0.1 

172 

JET 

4 

0.1 

175 

LIFE 

1 

0.0 

180 

MOTOR  TREND 

2 

0.1 

182 

MUSICIAN 

1 

0.0 

188 

NATL  GEOGRAPHIC 

2 

0.1 

194 

NEWSWEEK 

4 

0.1 

203 

OMNI 

2 

0.1 

206 

OUTDOOR  LIFE 

2 

0.1 

209 

PEOPLE 

1 

0.0 

211 

POPULAR  MECHANIX 

1 

0.0 

212 

POPULAR  SCIENCE 

2 

0.1 

213 

READERS  DIGEST 

7 

0.3 

216 

ROAD  AND  TRACK 

1 

0.0 

217 

ROLLING  STONE 

4 

0.1 

231 

SPORTS  ILLUSTRTD 

5 

0.2 

241 

TIME 

4 

0.1 

245 

TV  GUIDE 

1 

0.0 

247 

US  NEWS  WRLD  RPT 

1 

0.0 

991 

OTHER 

16 

0.6 

NUM 

3  MAGFMT  MH32  MAGAZINE 

#5  READ  ON  REGULAR  BASIS 

Inapplicable 

2650 

99.1 

188 

NATL  GEOGRAPHIC 

1 

0.0 

194 

NEWSWEEK 

1 

0.0 

203 

OMNI 

1 

0.0 

206 

OUTDOOR  LIFE 

1 

0.0 

207 

PARADE 

1 

0.0 

213 

READERS  DIGEST 

3 

0.1 

217 

ROLLING  STONE 

1 

0.0 

231 

SPORTS  ILLUSTRTD 

2 

0.1 

233 

STEREO  REVIEW 

1 

0.0 

241 

TIME 

2 

0.1 

247 

US  NEWS  WRLD  RPT 

2 

0.1 

991 

OTHER 

9 

0.3 
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348  YMAGG 


NUM 


MAGFMT  MH32  MAGAZINE  #G  READ  ON  REGULAR  BASIS 


349  YMAGHOUR  NUM 


350  MHYCHK 


, 

Inapplicable 

2G71 

99.9 

141 

CYCLE 

1 

0.0 

213 

READERS  DIGEST 

1 

0.0 

245 

TV  GUIDE 

1 

0.0 

991 

OTHER 

1 

0.0 

NUM 

3  MH33 

HOURS  PER  WEEK  1 

Inappl i cable 

1887 

70.5 

.D 

Don' t  know 

8 

0.3 

0 

4 

0. 1 

1 

12G 

4.7 

2 

162 

6. 1 

3 

125 

4.7 

4 

89 

3.3 

5 

89 

3.3 

G 

32 

1.2 

7 

28 

1.0 

8 

19 

0.7 

9 

2 

0.1 

10 

• 

49 

1.8 

12 

5 

0.2 

13 

2 

0.1 

14 

9 

0.3 

15 

9 

0.3 

1G 

2 

0.1 

17 

2 

0.1 

20 

14 

0.5 

21 

3 

0. 1 

24 

1 

0.0 

25 

3 

0. 1 

30 

3 

0.  1 

40 

1 

0.0 

50 

1 

0.0 

NUM 

2  CCHECK  CONST 

CHECK: 

TOTAL  H 

Inapplicable  2GG8  99.7 

INCONSIST.  DATA  7  0.3 


351  YUN12NON  NUM 


YESNO 


KR1  UNAIDED  AD  RECALL  FOR  NO  SERVICES 


.D 

1 

2 


Don' t  know 

YES 

NO 


29 

87 

2559 


1 . 1 
3.3 
95.7 
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352 

YUN12AF 

NUM 

2 

YESNO 

KR1 

UNAIDED  AD 

RECALL 

FOR 

AIR  FORCE 

.D 

Don' t  know 

29 

1.1 

1 

YES 

1702 

63.6 

2 

NO 

944 

35.3 

353 

YUN12AR 

NUM 

2 

YESNO 

KR1 

UNAIDED  AD 

RECALL 

FOR 

ARMY 

.D 

Don' t  know 

29 

1.1 

1 

YES 

2206 

82.5 

2 

NO 

440 

16.4 

354 

YUN12RO 

NUM 

2 

YESNO 

KR1 

UNAIDED  AD 

RECALL 

FOR 

ROTC 

.D 

Don' t  know 

29 

1 . 1 

1 

YES 

80 

3.0 

2 

NO 

2566 

95.9 

355 

YUN12NG 

NUM 

2 

YESNO 

KR1 

UNAIDED  AD 

RECALL 

FOR 

NAT  GUARD 

.D 

Don' t  know 

29 

1 . 1 

1 

YES 

433 

16.2 

2 

NO 

2213 

82.7 

356 

YUN12RV 

NUM 

2 

YESNO 

KR1 

UNAIDED  AD 

RECALL 

FOR 

RESERVE 

.D 

Don' t  know 

29 

1 . 1 

1 

YES 

289 

10.8 

2 

NO 

2357 

88. 1 

357 

YUN12CG 

NUM 

2 

YESNO 

KR1 

UNAIDED  AD 

RECALL 

FOR 

COAST  GUARD 

- 

.D 

Don' t  know 

29 

1.1 

1 

YES 

331 

12.4 

2 

NO 

2315 

86.5 

358 

YUN12MC 

NUM 

2 

YESNO 

KR1 

UNAIDED  AD 

RECALL 

FOR 

MARINE  CORPS 

.D 

Don' t  know 

29 

1 . 1 

1 

YES 

1673 

62.5 

2 

NO 

973 

36.4 

359 

YUN12NA 

NUM 

2 

YESNO 

KR1 

UNAIDED  AD 

RECALL 

FOR 

NAVY 

.D 

Don' t  know 

29 

1.1 

1 

YES 

1561 

58.4 

2 

NO 

1085 

40.6 
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ORDER 
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LENGTH  FORMAT  LABEL 

3G0 

YUN12ALL 

NUM 

2 

YESNO  KR1 

UNAIDED  AD 

RECALL 

FOR  ALL  IN  ONE  AD 

.D 

Don' t  know 

29 

1 .  1 

1 

YES 

15G 

5.8 

2 

NO 

2490 

93.1 

3G1 

YKRROAF 

NUM 

2 

YESNO  KR2 

ROTC  AD  RECALLED 

FOR 

AIR  FORCE 

Inapplicable 

2595 

97.0 

.D 

Don' t  know 

15 

O.G 

1 

YES 

1G 

O.G 

2 

NO 

49 

1.8 

3G2 

YKRROAR 

NUM 

2 

YESNO  KR2 

ROTC  AD  RECALLED 

FOR 

ARMY 

Inappl i cable 

2595 

97.0 

.D 

Don' t  know 

15 

O.G 

1 

YES 

58 

2.2 

2 

NO 

7 

0.3 

3G3 

YKRRONA 

NUM 

2 

YESNO  KR2 

ROTC  AD  RECALLED 

FOR 

NAVY 

Inappl i cable 

2595 

97.0 

.D 

Don' t  know 

15 

O.G 

1 

YES 

18 

0.7 

2 

NO 

47 

1.8 

3G4 

YKRROMC 

NUM 

2 

YESNO  KR2 

ROTC  AD  RECALLED 

FOR 

MARINES 

Inappl i cable 

2595 

97.0 

.D 

Don' t  know 

15 

O.G 

1 

YES 

7 

0.3 

2 

NO 

58 

2.2 

3G5 

YKRROCG 

NUM 

2 

YESNO  KR2 

ROTC  AD  RECALLED 

FOR 

COAST  GUARD 

Inapplicable 

2595 

97.0 

.D 

Don' t  know 

15 

O.G 

1 

YES 

4 

0. 1 

2 

NO 

G1 

2.3 

3GG 

YKRNGAF 

NUM 

2 

YESNO  KR3 

N  GUARD  AD 

RECALLED 

FOR  AIR  FORCE 

Inappl i cable 

2242 

83.8 

.D 

Don' t  know 

88 

3.3 

1 

YES 

7G 

2.8 

2 

NO 

2G9 

10.1 
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ORDER 

VARIABLE 

TYPE 

LENGl 

iH  FORMAT  LABE 

:l 

3G7 

YKRNGAR 

NUM 

2 

YESNO  KR3 

N 

GUARD  AD 

RECALLED 

FOR 

ARMY 

Inapplicable 

2242 

83.8 

.D 

Don' t  know 

88 

3.3 

1 

YES 

299 

11.2 

2 

NO 

46 

1.7 

3G8 

YKRNGNA 

NUM 

2 

YESNO  KR3 

N 

GUARD  AD 

RECALLED 

FOR 

NAVY 

. 

Inapplicable 

2242 

83.8 

.D 

Don' t  know 

88 

3.3 

1 

YES 

43 

1 .6 

2 

NO 

302 

11.3 

3G9 

YKRNGMC 

NUM 

2 

YESNO  KR3 

N 

GUARD  AD 

RECALLED 

FOR 

MARINES 

. 

Inapplicable 

2242 

83.8 

.D 

Don' t  know 

88 

3.3 

1 

YES 

45 

1.7 

2 

NO 

300 

11.2 

370 

YKRNGCG 

NUM 

2 

YESNO  KR3 

N 

• 

GUARD  AD 

RECALLED 

FOR 

COAST  GUARD 

Inapplicable 

2242 

83.8 

.D 

Don' t  know 

88 

3.3 

1 

YES 

25 

0.9 

2 

NO 

320 

12.0 

371 

YKRRVAF 

NUM 

2 

YESNO  KR4 

RESERVE  AD 

RECALLED 

FOR 

AIR  FORCE 

Inapplicable 

2386 

89.2 

.D 

Don' t  know 

23 

0.9 

1 

YES 

66 

2.5 

2 

NO 

200 

7.5 

372 

YKRRVAR 

NUM 

2 

YESNO  KR4 

RESERVE  AD 

RECALLED 

FOR 

ARMY 

. 

Inapplicable 

2386 

89.2 

.D 

Don' t  know 

23 

0.9 

1 

YES 

247 

9.2 

2 

NO 

19 

0.7 
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ORDER 
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TYPE 
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1 

373 

YKRRVNA 

NUM 

2 

YESNO  KR4 

RESERVE  AD 

RECALLED 

FOR 

NAVY 

Inapplicable 

2386 

89.2 

•  D 

Don' t  know 

23 

0.9 

1 

YES 

57 

2.1 

2 

NO 

209 

7.8 

374 

YKRRVMC 

NUM 

2 

YESNO  KR4 

RESERVE  AD 

RECALLED 

FOR 

MARINES  1 

Inappl icable 

2386 

89.2 

.D 

Don' t  know 

23 

0.9 

1 

YES 

33 

1.2 

2 

NO 

233 

8.7 

375 

YKRRVCG 

NUM 

2 

YESNO  KR4 

RESERVE  AD 

RECALLED 

FOR 

COAST  GUARD  | 

Inappl icable 

2386 

89.2 

.D 

Don' t  know 

23 

0.9 

1 

YES 

19 

0.7 

2 

NO 

247 

9.2 

376 

RANDKRY2 

NUM 

2 

KNOW  KR5- 

■KR13  RANDOM  START  AIDED 

AD  RECALL  ^ 

Inappl i cable 

2 

0.1 

, 

1 

AIR  FORCE 

492 

18.4 

2 

ARMY 

503 

18.8 

3 

ROTC 

470 

17.6 

4 

NATIONAL  GUARD 

448 

16.7 

5 

RESERVE 

325 

12.1 

6 

COAST  GUARD 

219 

8.2 

7 

MARINE  CORPS 

151 

5.6 

8 

NAVY 

54 

2.0 

I 

9 

ONE  AD  FOR  ALL 

11 

0.4 

- 

377 

YAIDAF 

NUM 

2 

YESNO  KR5 

AIDED  AD  RECALL  FOR 

AIR 

FORCE  1 

Inappl icable 

1702 

63.6 

.D 

Don' t  know 

5 

0.2 

1 

1 

YES 

607 

22.7 

1 

2 

NO 

361 

13.5 

I 
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378 

YAIDAR 

NUM 

2 

YESNO  KRG 

AIDED  AD 

RECALL  FOR 

ARMY 

. 

Inapplicable 

2206 

82.5 

.D 

Don' t  know 

3 

0.1 

.R 

Refused 

1 

0.0 

1 

YES 

290 

10.8 

2 

NO 

175 

6.5 

379 

YAIDARO 

NUM 

2 

YESNO  KR7 

AIDED  AD 

RECALL  FOR 

ARMY  ROTC 

. 

Inapplicable 

58 

2.2 

.D 

Don' t  know 

27 

1.0 

1 

YES 

1174 

43.9 

2 

NO 

1416 

52.9 

380 

YAIDANG 

NUM 

2 

YESNO  KR8 

AIDED  AD 

RECALL  FOR 

ARMY  NAT  GUARD 

. 

Inapplicable 

299 

11.2 

.D 

Don' t  know 

27 

1.0 

1 

YES 

1409 

52.7 

2 

NO 

940 

35.1 

381 

YAIDARV 

NUM 

2 

YESNO  KR9 

AIDED  AD 

RECALL  FOR 

ARMY  RESERVE 

. 

Inapplicable 

247 

9.2 

.D 

Don' t  know 

21 

0.8 

1 

YES 

1649 

61 .6 

2 

NO 

758 

28.3 

382 

YAIDCG 

NUM 

2 

YESNO  KR10  AIDED  AD 

RECALL  FOR  COAST  GUARD 

Inapplicable 

•  331 

12.4 

.D 

Don' t  know 

10 

0.4 

1 

YES 

984 

36.8 

2 

NO 

1350 

50.5 

383 

YAIDMC 

•NUM 

2 

YESNO  KRIl 

1  AIDED  AD 

RECALL  FOR  MARINE  CORPS 

. 

Inapplicable 

1673 

62.5 

.D 

Don' t  know 

7 

0.3 

1 

YES 

559 

20.9 

2 

NO 

436 

16.3 
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384 

YAIDNA 

NUM 

2 

YESNO  KR12 

AIDED  AD  RECALL 

FOR 

'  NAVY 

Inapplicable 

15G1 

58.4 

.D 

Don' t  know 

5 

0.2 

1 

YES 

58G 

21 .9 

2 

NO 

523 

19.5 

385 

YAIDALL 

NUM 

2 

YESNO  KR13 

AIDED  AD  RECALL 

FOR 

!  ALL  SERVICES 

Inapplicable 

15G 

5.8 

.D 

Don' t  know 

22 

0.8 

1 

YES 

1354 

50. G 

2 

NO 

1143 

42.7 

38G 

YADARTV 

NUM 

2 

YESNO  KR14 

RECALLS 

ARMY  AD 

ON 

TV 

. 

Inapplicable 

103 

3.9 

.D 

Don' t  know 

3 

0.  1 

1 

YES 

2452 

91.7 

2 

NO 

117 

4.4 

387 

YADARRAD 

NUM 

2 

YESNO  KR14 

RECALLS 

ARMY  AD 

ON 

RADIO 

Inappl i cable 

103 

3.9 

.D 

Don' t  know 

7 

0.3 

1 

YES 

1G3G 

G1.2 

2 

NO 

929 

34.7 

388 

YADARMAG 

NUM 

2 

YESNO  KR14 

RECALLS 

ARMY  AD 

IN 

MAGAZINES 

Inapplicable 

103 

3.9 

.D 

Don' t  know 

G 

0.2 

1 

YES 

2170 

81.1 

2 

NO 

39G 

14.8 

389 

YADARPAP 

NUM 

2 

YESNO  KR14 

RECALLS 

ARMY  AD 

IN 

NEWSPAPERS 

Inapplicable 

103 

3.9 

.D 

Don' t  know 

17 

O.G 

1 

YES 

7G7 

28.7 

2 

NO 

1788 

GG.8 
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390 

YADARBIL  NUM 

2 

YESNO  KR14 

RECALLS 

ARMY  AD 

ON 

BILLBOARDS 

. 

Inapplicable 

103 

3.9 

.D 

Don' t  know 

12 

0.4 

1 

YES 

1712 

G4.0 

2 

NO 

848 

31.7 

391 

YADARMAL  NUM 

2 

YESNO  KR14 

RECALLS 

ARMY  AD 

IN 

MAIL 

Inapplicable 

103 

3.9 

.D 

Don' t  know 

10 

0.4 

1 

YES 

1G70 

G2.4 

2 

NO 

892 

33.3 

392 

YADARPOS  NUM 

2 

YESNO  KR14 

RECALLS 

ARMY  AD 

ON 

POSTERS 

. 

Inapplicable 

103 

3.9 

.D 

Don' t  know 

7 

0.3 

1 

YES 

1802 

G7.4 

2 

NO 

7B3 

28.5 

393 

YADARPAM  NUM 

2 

YESNO  KR14 

RECALLS 

ARMY  AD 

IN 

PAMPHLETS 

. 

Inapplicable 

103 

3.9 

.D 

Don' t  know 

5 

0.2 

1 

YES 

1708 

G3.9 

2 

NO 

859 

32.1 

394 

YADARYEL  NUM 

2 

YESNO  KR14 

RECALLS 

ARMY  AD 

IN 

YELLOW  PAGES 

Inapplicable 

103 

3.9 

.D 

Don' t  know 

19 

0.7 

1 

YES 

298 

11.1 

- 

2 

NO 

2255 

84.3 

395 

YADAROTH  NUM 

2 

YADOTH  KR14 

RECALLS 

ARMY  AD 

SOMEWHERE  ELSE 

Inapplicable 

103 

3.9 

.D 

Don' t  know 

12 

0.4 

1 

YES 

314 

11.7 

2 

NO 

2243 

83.9 

3 

INCONSIST.  DATA 

3 

0.1 

A  code  of  3  is  used  when  the  respondent  recalls  seeing  or 
hearing  Army  ads,  but  answers  "no"  to  each  of  the  questions 
(including  "Somewhere  Else")  about  where  he/she  saw  or  heard 
them. 
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39G  RANDKRY  NUM 


RANDKR  KR17  RANDOM  SELECTION  OF  SERV/COMPONENT 


397 


398 


399 


400 


. 

Inappi i cable 

45 

1.7 

1 

AIR  FORCE 

448 

1G.7 

2 

ROTC 

237 

8.9 

3 

ARMY  NATL  GUARD 

294 

11.0 

4 

ARMY  RESERVE 

282 

10.5 

5 

COAST  GUARD 

158 

5.9 

6 

MARINES 

529 

19.8 

7 

NAVY 

319 

11.9 

8 

ALL  SERVICES 

3G3 

13. G 

YKRMSGAR  NUM 

2  YKVERB  STATUS 

OF  KR 

VERBATIM  RESPONSE;  ARMY 

.D 

Don' t  know 

100 

3.7 

1 

VALID  ANSWER 

239G 

89. G 

2 

Q  NOT  ASKED 

179 

G.7 

YKRMSGOT  NUM 

2  YKVERB  STATUS 

OF  KR 

VERBATIM  RESPONSE:  NON-ARMY 

■  D 

Don' t  know 

203 

7.G 

1 

VALID  ANSWER 

2427 

90.7 

2 

Q  NOT  ASKED 

45 

1.7 

YATADLIK  NUM 

2  YRATEAD  ATI  HOW 

MUCH 

YOUTH  LIKED  ARMY  ADS 

Inappi i cable 

179 

G.7 

.D 

Don' t  know 

G 

0.2 

1 

DO  NOT  LIKE 

241 

9.0 

2 

SCALE  POINT  2 

295 

11.0 

3 

SCALE  POINT  3 

947 

35.4 

4 

SCALE  POINT  4 

GIG 

23.0 

5 

LIKE  VERY  MUCH 

391 

14. G 

YATADBEL  NUM 

2  PRATEAD  AT2  HOW 

MUCH 

YOUTH  BELIEVES  ARMY  ADS 

Inapplicable 

179 

G.7 

.D 

Don' t  know 

4 

0.1 

.R 

Refused 

1 

0.0 

1 

DO  NOT  BELIEVE 

25G 

9.G 

2 

SCALE  POINT  2 

343 

12.8 

3 

SCALE  POINT  3 

800 

29.9 

4 

SCALE  POINT  4 

G39 

23.9 

5 

BELIEV  VERY  MUCH 

453 

1G.9 
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401  RANDKS  NUM  2  RANDKS  KS1  RANDOM  START  FOR  SLOGANS 


402 


, 

Inapplicable 

1350 

50.5 

1 

START:  ARMY 

317 

11.9 

2 

START:  AIR  FORCE 

342 

12.8 

3 

START:  MARINES 

329 

12.3 

4 

START:  NAVY 

337 

12. G 

YKSADVEN  NUM 

2  KSANSWR  KS2  SLOGAN: 

NOT  A  JOB,  AN  ADVENTURE 

Inapplicable 

1350 

50.5 

.D 

Don' t  know 

71 

2.7 

.R 

Refused 

2 

0. 1 

1 

AIR  FORCE 

113 

4.2 

2 

ARMY 

57G 

21.5 

3 

MARINE  CORPS 

142 

5.3 

4 

NAVY 

35S 

13.3 

5 

ALL  IN  SAME  AD 

G5 

2.4 

403  YKSPROUD  NUM  2  KSANSWR  KS3  SLOGAN:  THE  FEW.  THE  PROUD 


, 

Inapplicable 

1350 

50.5 

.D 

Don' t  know 

81 

3.0 

.R 

Refused 

3 

0.1 

1 

AIR  FORCE 

27 

1.0 

2 

ARMY 

49 

1.8 

3 

MARINE  CORPS 

1103 

41.2 

4 

NAVY 

48 

1.8 

5 

ALL  IN  SAME  AD 

14 

0.5 

404  YKSBEALL  NUM 


KSANSWR  KS4  SLOGAN:  BE  ALL  YOU  CAN  BE 


. 

Inapplicable 

1350 

50.5 

.D 

Don' t  know 

31 

1.2 

.R 

Refused 

1 

0.0 

1 

AIR  FORCE 

10G 

4.0 

2 

ARMY 

104G 

39. 1 

3 

MARINE  CORPS 

1G 

O.G 

4 

NAVY 

81 

3.0 

5 

ALL  IN  SAME  AD 

44 

1.G 
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405  YKSWAY  NUM  2  KSANSWR  KS5  SLOGAN:  A  GREAT  WAY  OF  LIFE 


, 

Inapplicable 

1350 

50.5 

.D 

Don' t  know 

217 

8.1 

.R 

Refused 

2 

0.1 

1 

AIR  FORCE 

432 

16.1 

2 

ARMY 

210 

7.9 

3 

MARINE  CORPS 

63 

2.4 

4 

NAVY 

314 

11.7 

5 

ALL  IN  SAME  AD 

87 

3.3 

406  YKSGOOD  NUM  2  KSANSWR  KSG  SLOGAN:  LOOKING  FOR  A  FEW  GOOD  MEN 


. 

Inapplicable 

1350 

50.5 

.D 

Don' t  know 

104 

3.9 

.R 

Refused 

3 

0.1 

1 

AIR  FORCE 

57 

2.1 

2 

ARMY 

167 

6.2 

3 

MARINE  CORPS 

856 

32.0 

4 

NAVY 

72 

2.7 

5 

ALL  IN  SAME  AD 

66 

2.5 

407  YKSSTART  NUM  2  KSANSWR  KS7  SLOGAN:  IT'S  A  GREAT  PLACE  TO  START 


. 

Inapplicable 

1350 

50.5 

.D 

Don' t  know 

185 

6.9 

.R 

Refused 

4 

0.1 

1 

AIR  FORCE 

106 

4.0 

2 

ARMY 

626 

23.4 

3 

MARINE  CORPS 

58 

2.2 

4 

NAVY 

135 

5.0 

5 

ALL  IN  SAME  AD 

211 

7.9 

408  YKSAIM  NUM  2  KSANSWR  KS8  SLOGAN:  AIM  HIGH 


. 

Inapplicable 

1350 

50.5 

.D 

Don' t  know 

92 

3.4 

.R 

Refused 

2 

0.1 

1 

AIR  FORCE 

1101 

41.2 

2 

ARMY 

40 

1.5 

3 

MARINE  CORPS 

34 

1.3 

4 

NAVY 

44 

1 .6 

5 

ALL  IN  SAME  AD 

12 

0.4 
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414  RANDPEY1  NUM  2  RAND1PE  PEY1  RANDOM  START  FOR  ARMY 


. 

Inapplicable 

2382 

89.0 

1 

START:  A) 

WIDE 

25 

0.9 

2 

START:  B) 

PHYS 

28 

1.0 

3 

START:  C) 

PROUD 

29 

1.1 

4 

START:  D) 

STEP 

16 

0.6 

5 

START:  E) 

LEADER 

20 

0.7 

6 

START:  F) 

HITECH 

26 

1.0 

7 

START:  G) 

CIVCAR 

15 

0.6 

8 

START:  H) 

SELCON 

26 

1.0 

9 

START:  I) 

POTEN 

20 

0.7 

10 

START:  J) 

MENTAL 

18 

0.7 

11 

START:  K) 

MATURE 

15 

0.6 

12 

START:  L) 

TRAIN 

23 

0.9 

13 

START:  M) 

HIQUAL 

13 

0.5 

14 

START:  N) 

CASHED 

21 

0.8 

Programming  and  screen  size  restrictions  precluded  the 
CASHED  attribute  from  inclusion  in  the  random  start  series 
for  PE-1;  it  was  always  asked  first  in  Version  1  of  the 
questionnaire.  In  subsequent  versions,  RANDPEY1  contains  the 
random  start  point  for  all  Perceptions/Beliefs  attributes  for 
youths  who  received  the  Army  questions  alone.  All  values  have 
an  equal  probability  of  selection. 
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415  RANDPEY4  NUM  2  RAND4PE  PEY4  RANDOM  START  FOR  ARV/ANG 


, 

Inapplicable 

2593 

9G.9 

1 

START 

WIDE 

4 

0.1 

2 

START 

PROUD 

5 

0.2 

3 

START 

LEADER 

12 

0.4 

4 

START 

CIVCAR 

6 

0.2 

5 

START 

SELCON 

6 

0.2 

6 

START 

POTEN 

8 

0.3 

7 

START 

MENTAL 

3 

0.1 

8 

START 

MATURE 

7 

0.3 

9 

START 

TRAIN 

4 

0.1 

10 

START 

HIQUAL 

2 

0.1 

12 

START 

WEEKEN 

4 

0. 1 

13 

START 

CASHED 

7 

0.3 

14 

START 

SERPAR 

9 

0.3 

15 

START 

HOME 

5 

0.2 

Programming  and  screen  size  restrictions  precluded  the 
CASHED  attribute  from  inclusion  in  the  random  start  series 
for  PE-4;  it  was  always  asked  first  in  Version  1  of  the 
questionnaire.  In  subsequent  versions,  RANDPEY4  contains  the 
random  start  point  for  all  Perceptions/Beliefs  attributes  for 
youths  who  received  either  the  Army  Reserve  or  Army  National 
Guard  questions  alone.  All  values  have  an  equal  probability  of 
selection . 

41B  RANDPEY5  NUM  2  RAND4PE  PEY5  RANDOM  START  FOR  NATIONAL  GUARD 

Inapplicable  2G75  100.0 

Programming  and  screen  size  restrictions  precluded 

the  CASHED  attribute  from  inclusion  in  the  random  start  series 

for  PE-5:  it  was  always  asked  first  in  Version  1  of  the 

questionnaire.  In  subsequent  versions,  RANDPEY5  is  not  used; 

single-service  random  start  points  for  Army  Reserve 

and  for  Army  National  Guard  are  given  by  RANDPEY4. 


YUTHMAIN  CODEBOOK  FOR  Q87-3  (Apr.May.Jun  87) 


Page  C-101 


ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


417  RANDPEYB  NUM  2  RAND1PE  PEYG  RANDOM  START  FOR  AF/MC/NA/ALL 


. 

Inappl 

i  cable 

2481 

92.7 

1 

START: 

A) 

WIDE 

15 

0.6 

2 

START: 

B) 

PHYS 

9 

0.3 

3 

START; 

c) 

PROUD 

16 

0.6 

4 

START: 

D) 

STEP 

15 

0.6 

5 

START: 

E) 

LEADER 

15 

0.6 

6 

START: 

F) 

HITECH 

8 

0.3 

7 

START: 

G) 

CIVCAR 

12 

0.4 

8 

START; 

H) 

SELCON 

16 

0.6 

9 

START: 

I) 

POTEN 

11 

0.4 

10 

START: 

J) 

MENTAL 

15 

0.6 

11 

START: 

K) 

MATURE 

11 

0.4 

12 

START: 

L) 

TRAIN 

16 

0.6 

13 

START: 

M) 

HIQUAL 

12 

0.4 

14 

START: 

N) 

CASHED 

23 

0.9 

Programming  and  screen  size  restrictions  precluded 
the  CASHED  attribute  from  inclusion  in  the  random  start  series 
for  PE-6;  it  was  always  asked  first  in  Version  1  of  the 
questionnaire.  In  subsequent  versions,  RANDPEY8  contains  the 
random  start  point  for  all  Perceptions/Beliefs  attributes  for 
youths  who  received  either  Air  Force,  Navy,  Marine  Corps  or 
all  services  questions  alone.  All  values  have  an  equal 
probability  of  selection. 
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418  RANDPEY7  NUM  2  RAND7PE  PEY7  RANDOM  START  FOR  CIVILIAN  JOB 


, 

Inappl i cable 

2835 

98.5 

1 

START 

A) 

PHYS 

2 

0. 1 

2 

START 

B) 

PROUD 

5 

0.2 

3 

START 

c) 

STEP 

2 

0. 1 

4 

START 

D) 

LEADER 

4 

0. 1 

5 

START 

E) 

HITECH 

2 

0. 1 

6 

START 

F) 

CIVCAR 

1 

0.0 

7 

START 

G) 

SELCON 

4 

0.1 

8 

START 

H) 

POTEN 

2 

0.1 

9 

START 

I) 

MENTAL 

6 

0.2 

10 

START 

J) 

MATURE 

7 

0.3 

11 

START 

K) 

TRAIN 

3 

0.1 

12 

START 

L) 

HIQUAL 

1 

0.0 

13 

START 

M) 

CASHED 

1 

0.0 

Programming  and  screen  size  restrictions  precluded 
the  CASHED  attribute  from  inclusion  in  the  random  start  series 
for  PE-7;  it  was  always  asked  first  in  Version  1  of  the 
questionnaire.  In  subsequent  versions,  RANDPEY7  contains  the 
random  start  point  for  all  Perceptions/Beliefs  attributes  for 
youths  who  received  the  civilian  job  questions  alone.  All 
values  have  an  equal  probability  of  selection. 

419  RANDPEY8  NUM  2  PE8RAND  PEY8  RANDOM  START  FOR  COLLEGE 


, 

Inapplicable 

2819 

97.9 

1 

START 

A) 

PROUD 

5 

0.2 

2 

START 

B) 

LEADER 

8 

0.3 

3 

START 

c) 

CIVCAR 

8 

0.2 

4 

START 

D) 

SELCON 

7 

0.3 

5 

START 

E) 

POTEN 

8 

0.3 

6 

START 

F) 

MENTAL 

8 

0.2 

7 

START 

G) 

MATURE 

9 

0.3 

8 

START 

H) 

HIQUAL 

7 

0.3 

420  YAWIDE  NUM  2  AGREEW  PEI  WIDE  VARIETY  OF  JOBS:  ARMY 


. 

Inapplicable 

380 

14.2 

.D 

Don' t  know 

7 

0.3 

.R 

Refused 

1 

0.0 

1 

STRONGLY  DISAGR 

118 

4.3 

2 

DISAGREE 

185 

8.9 

3 

NEITHER 

824 

23.3 

4 

AGREE 

792 

29.8 

5 

STRONGLY  AGREE 

570 

21.3 
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421  YAPHYS  NUM 


AGREEW  PEI  PHYSICALLY  CHALLENGING:  ARMY 


422 


, 

Inapplicable 

380 

14.2 

.D 

Don' t  know 

1 

0.0 

1 

STRONGLY  DISAGR 

62 

2.3 

2 

DISAGREE 

79 

3.0 

3 

NEITHER 

307 

11.5 

4 

AGREE 

850 

31.8 

5 

STRONGLY  AGREE 

996 

37.2 

YAPROUD  NUM 

2  AGREEW  PEI 

EXPERIENCE 

TO  BE  PROUD  OF 

Inapplicable 

380 

14.2 

.D 

Don' t  know 

8 

0.3 

.R 

Refused 

1 

0.0 

1 

STRONGLY  DISAGR 

85 

3.2 

2 

DISAGREE 

108 

4.0 

3 

NEITHER 

528 

19.7 

4 

AGREE 

813 

30.4 

5 

STRONGLY  AGREE 

752 

28. 1 

423 


424 


YASTEP  NUM 

2  AGREEW  PEI 

STEPPING 

STONE  TO  COLLEGE:  ARMY 

. 

Inapplicable 

380 

14.2 

.D 

Don' t  know 

6 

0.2 

.R 

Refused 

1 

0,0 

1 

STRONGLY  DISAGR 

151 

5.6 

2 

DISAGREE 

271 

10.1 

3 

NEITHER 

744 

27.8 

4 

AGREE 

649 

24.3 

5 

STRONGLY  AGREE 

473 

17.7 

YALEADER  NUM 

2  AGREEW  PEI 

DEVELOP  LEADERSHIP  SKILLS:  ARMY 

Inapplicable 

380 

14.2 

.D 

Don' t  know 

4 

0. 1 

.R 

Refused 

1 

0.0 

1 

STRONGLY  DISAGR 

72 

2.7 

2 

DISAGREE 

103 

3.9 

3 

NEITHER 

425 

15.9 

4 

AGREE 

933 

34.9 

5 

STRONGLY  AGREE 

757 

28.3 
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425  YAHITECH  NUM 


.D 

.R 

1 

2 

3 

4 

5 

42G  YACIVCAR  NUM 


.D 

.R 

1 

2 

3 

4 

5 


AGREEW  PE1  USE 

HIGH- 

■TECH  EQUIPMENT:  ARMY 

Inappl icable 

380 

14.2 

Don' t  know 

5 

0.2 

Refused 

1 

0.0 

STRONGLY  DISAGR 

60 

2.2 

DISAGREE 

67 

2.5 

NEITHER 

386 

14.4 

AGREE 

784 

29.3 

STRONGLY  AGREE 

992 

37. 1 

AGREEW  PE1  CIVILIAN 

CAREER  DEVELOP:  ARMY 

Inappl icable 

380 

14.2 

Don' t  know 

8 

0.3 

Refused 

1 

0.0 

STRONGLY  DISAGR 

106 

4.0 

DISAGREE 

210 

7.9 

NEITHER 

742 

27.7 

AGREE 

746 

27.9 

STRONGLY  AGREE 

482 

18.0 

427  YASELCON  NUM  2  AGREEW  PE1  DEVELOP  SELF-CONFIDENCE:  ARMY 


428 


, 

Inappl icable 

380 

14.2 

.D 

Don' t  know 

4 

0. 1 

.R 

Refused 

1 

0.0 

1 

STRONGLY  DISAGR 

73 

2.7 

2 

DISAGREE 

96 

3.6 

3 

NEITHER 

450 

16.8 

4 

AGREE 

908 

33.9 

5 

STRONGLY  AGREE 

763 

28.5 

YAPOTEN  NUM  2  AGREEW  PE1  DEVELOP  YOUR  POTENTIAL:  ARMY 


. 

Inappl icable 

380 

14.2 

.D 

Don' t  know 

5 

0.2 

.R 

Refused 

1 

0.0 

1 

STRONGLY  DISAGR 

64 

2.4 

2 

DISAGREE 

120 

4.5 

3 

NEITHER 

523 

19.6 

4 

AGREE 

889 

33.2 

5 

STRONGLY  AGREE 

693 

25.9 
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429  YAMENTAL  NUM  2  AGREEW  PE1  MENTALLY  CHALLENGING:  ARMY 


430 


431 


432 


. 

Inapplicable 

380 

14.2 

.D 

Don' t  know 

6 

0.2 

.R 

Refused 

1 

0.0 

1 

STRONGLY  DISAGR 

84 

3.1 

2 

DISAGREE 

140 

5.2 

3 

NEITHER 

50G 

18.9 

4 

AGREE 

855 

32.0 

5 

STRONGLY  AGREE 

703 

28.3 

YAMATURE  NUM 

2  AGREEW  PEI  1 

MATURE  AND 

RESPONSIBLE:  ARMY 

. 

Inapplicable 

380 

14.2 

.R 

Refused 

2 

0.1 

1 

STRONGLY  DISAGR 

74 

2.8 

2 

DISAGREE 

112 

4.2 

3 

NEITHER 

391 

14.8 

4 

AGREE 

797 

29.8 

5 

STRONGLY  AGREE 

919 

34.4 

YATRAIN  NUM 

2  AGREEW  PEI 

TRAINING  IN 

USEFUL  SKILLS:  ARMY 

Inapplicable 

380 

14.2 

.D 

Don' t  know 

4 

0.1 

.R 

Refused 

2 

0.1 

1 

STRONGLY  DISAGR 

71 

2.7 

2 

DISAGREE 

89 

3.3 

3 

NEITHER 

421 

15.7 

4 

AGREE 

907 

33.9 

5 

STRONGLY  AGREE 

801 

29.9 

YAHIQUAL  NUM 

2  AGREEW  PEI 

HIGHLY  TRAINED  COWORKERS:  ARMY 

. 

Inapplicable 

380 

14.2 

.D 

Don' t  know 

2 

0.1 

.R 

Refused 

1 

0.0 

1 

STRONGLY  DISAGR 

83 

2.4 

2 

DISAGREE 

93 

3.5 

3 

NEITHER 

447 

18.7 

4 

AGREE 

858 

32.0 

5 

STRONGLY  AGREE 

833 

31.1 
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433  YACASHED  NUM  2  AGREEW  PE1  GET  MONEY  FOR  EDUCATION:  ARMY 


, 

Inapplicable 

380 

14.2 

.D 

Don' t  know 

13 

0.5 

.R 

Refused 

1 

0.0 

1 

STRONGLY  DISAGR 

59 

2.2 

2 

DISAGREE 

87 

3.3 

3 

NEITHER 

435 

16.3 

4 

AGREE 

813 

30.4 

5 

STRONGLY  AGREE 

887 

33.2 

In  Version  1  of  the  questionnaire  only,  due  to  programming 
and  screen  size  restrictions,  this  attribute  was  not  included 
in  the  random  start  series  for  PE-1;  rather,  it  was  always 
asked  prior  to  the  randomly  started  attribute  list. 

In  subsequent  versions,  YACASHED  was  included  in  the 
randomi zation. 


434  YHEARDAR  NUM  2  YESNO  PEI A  Y  EVER  HEARD  OF  ARMY  RESERVE 


.D  Don' t  know  7  0.3 

1  YES  2471  92.4 

2  NO  197  7.4 

In  Version  1  of  the  instrument,  this  question  was  asked 
only  of  youth  selected  to  receive  Army  Reserve  questions. 
In  subsequent  versions,  it  was  asked  of  all  youth. 


435  YVWIDE  NUM  2  AGREEW  PE4  WIDE  VARIETY  OF  JOBS:  RESERVE 


436 


. 

Inappi i cable 

2315 

86.5 

.D 

Don' t  know 

4 

0.1 

1 

STRONGLY  DISAGR 

9 

0.3 

2 

DISAGREE 

36 

1.3 

3 

NEITHER 

135 

5.0 

4 

AGREE 

113 

4.2 

5 

STRONGLY  AGREE 

63 

2.4 

YVPROUD  NUM 

2  AGREEW  PE4 

EXPERIENCE 

TO  BE  PROUD  OF:  RESERVE 

Inapplicable 

2315 

86.5 

.D 

Don' t  know 

5 

0.2 

1 

STRONGLY  DISAGR 

9 

0.3 

2 

DISAGREE 

22 

0.8 

3 

NEITHER 

120 

4.5 

4 

AGREE 

133 

5.0 

5 

STRONGLY  AGREE 

71 

2.7 

YUTHMAIN  CODEBOOK  FOR  Q87-3  (Apr,May,Jun  87) 


Page  C-107 


ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


437  YVLEADER  NUM  2  AGREEW  PE4  DEVELOP  LEADERSHIP  SKILLS:  RESERVE 


438 


. 

Inapplicable 

2315 

86.5 

.D 

Don' t  know 

5 

0.2 

1 

STRONGLY  DISAGR 

7 

0.3 

2 

DISAGREE 

19 

0.7 

3 

NEITHER 

102 

3.8 

4 

AGREE 

155 

5.8 

5 

STRONGLY  AGREE 

72 

2.7 

YVCIVCAR  NUM 

2  AGREEW  PE4 

CIVILIAN 

CAREER  DEVELOP:  RESERVE 

Inapplicable 

2315 

86.5 

.D 

Don' t  know 

6 

0.2 

1 

STRONGLY  DISAGR 

8 

0.3 

2 

DISAGREE 

39 

1.5 

3 

NEITHER 

130 

4.9 

4 

AGREE 

123 

4.6 

5 

STRONGLY  AGREE 

54 

2.0 

439  YVSELCON  NUM  2  AGREEW  PE4  DEVELOP  SELF-CONFIDENCE:  RESERVE 


. 

Inapplicable 

2315 

86.5 

.D 

Don' t  know 

4 

0.1 

1 

STRONGLY  DISAGR 

5 

0.2 

2 

DISAGREE 

22 

0.8 

3 

NEITHER 

103 

3.9 

4 

AGREE 

146 

5.5 

5 

STRONGLY  AGREE 

80 

3.0 

440  YVPOTEN  NUM  2  AGREEW  PE4  DEVELOP  YOUR  POTENTIAL:  RESERVE 


. 

Inapplicable 

2315 

86.5 

.D 

Don' t  know 

5 

0.2 

1 

STRONGLY  DISAGR 

7 

0.3 

2 

DISAGREE 

28 

1.0 

3 

NEITHER 

105 

3.9 

4 

AGREE 

136 

5.1 

5 

STRONGLY  AGREE 

79 

3.0 
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441  YVMENTAL  NUM  2  AGREEW  PE4  MENTALLY  CHALLENGING:  RESERVE 


, 

Inapplicable 

2315 

88.5 

.D 

Don' t  know 

6 

0.2 

1 

STRONGLY  DISAGR 

12 

0.4 

2 

DISAGREE 

21 

0.8 

3 

NEITHER 

128 

4.8 

4 

AGREE 

120 

4.5 

5 

STRONGLY  AGREE 

73 

2.7 

442  YVMATURE  NUM  2  AGREEW  PE4  MATURE  AND  RESPONSIBLE:  RESERVE 


, 

Inapplicable 

2315 

88.5 

•  D 

Don' t  know 

3 

0.1 

1 

STRONGLY  DISAGR 

5 

0.2 

2 

DISAGREE 

21 

0.8 

3 

NEITHER 

95 

3.8 

4 

AGREE 

135 

5.0 

5 

STRONGLY  AGREE 

101 

3.8 

443  YVTRAIN  NUM 


AGREEW  PE4  TRAINING  IN  USEFUL  SKILLS:  RESERVE 


. 

Inappl i cable 

2315 

88.5 

.D 

Don' t  know 

4 

0.1 

1 

STRONGLY  DISAGR 

8 

0.3 

2 

DISAGREE 

13 

0.5 

3 

NEITHER 

102 

3.8 

4 

AGREE 

145 

5.4 

5 

STRONGLY  AGREE 

88 

3.3 

YVHIQUAL  NUM 

2  AGREEW  PE4  1 

HIGHLY  TRAINED  COWORKERS:  RESERVE 

Inappl i cable 

2315 

88.5 

.D 

Don' t  know 

3 

0.1 

1 

STRONGLY  DISAGR 

7 

0.3 

2 

DISAGREE 

21 

0.8 

3 

NEITHER 

98 

3.8 

4 

AGREE 

141 

5.3 

5 

STRONGLY  AGREE 

92 

3.4 
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445  YVCASHED  NUM  2  AGREEW  PE4  GET  MONEY  FOR  EDUCATION:  RESERVE 


, 

Inapplicable 

2315 

86.5 

.D 

Don' t  know 

4 

0.1 

1 

STRONGLY  DISAGR 

9 

0.3 

2 

DISAGREE 

18 

0.7 

3 

NEITHER 

95 

3.6 

4 

AGREE 

130 

4.9 

5 

STRONGLY  AGREE 

104 

3.9 

In  Version  1  of  the  questionnaire  only,  due  to  programming 
and  screen  size  restrictions,  this  attribute  was  not  included 
in  the  random  start  series  for  PE-4:  rather,  it  was  always 
asked  prior  to  the  randomly  started  attribute  list. 

In  subsequent  versions,  YVCASHED  was  included  in  the 
randomization. 

446  YVHOME  NUM  2  AGREEW  PE4  SERVE  AMERICA  IN  HOMETOWN:  RESERVE 


. 

Inapplicable 

2315 

86.5 

.D 

Don' t  know 

3 

0.1 

1 

STRONGLY  DISAGR 

14 

0.5 

2 

DISAGREE 

20 

0.7 

3 

NEITHER 

77 

2.9 

4 

AGREE 

124 

4.6 

5 

STRONGLY  AGREE 

122 

4.6 

In  Version  1  of  the  questionnaire  only,  due  to  programming 
and  screen  size  restrictions,  this  attribute  was  not  included 
in  the  random  start  series  for  PE-4;  rather,  it  was  always 
asked  prior  to  the  randomly  started  attribute  list. 

In  subsequent  versions,  YVHOME  was  included  in  the 
randomi zation. 

447  YVSERCOM  NUM  2  AGREEW  PE4  SERVE  YOUR  OWN  COMMUNITY:  RESERVE 

.Q  Not  on  quex  2675  100.0 

448  YVWEEKEN  NUM  2  AGREEW  PE4  INTERESTING  WEEKENDS:  RESERVE 


. 

Inapplicable 

2315 

86.5 

.D 

Don' t  know 

6 

0.2 

1 

STRONGLY  DISAGR 

19 

0.7 

2 

DISAGREE 

57 

2.1 

3 

NEITHER 

133 

5.0 

4 

AGREE 

95 

3.6 

5 

STRONGLY  AGREE 

50 

1 .9 
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449  YHEARDNG  NUM  2  YESNO  PE4A  Y  EVER  HEARD  OF  ARMY  NATIONAL  GUARD 

.D  Don' t  know  G  0,2 

1  YES  2490  93.1 

2  NO  179  6.7 

In  Version  1  of  the  instrument,  this  question  was  asked 
only  of  youth  selected  to  receive  Army  National  Guard 
questions.  In  subsequent  versions,  it  was  asked  of  all  youth. 

450  YGWIDE  NUM  2  AGREEW  PE5  WIDE  VARIETY  OF  JOBS:  GUARD 


, 

Inapplicable 

2284 

85.4 

.D 

Don' t  know 

2 

0. 1 

1 

STRONGLY  DISAGR 

16 

0.6 

2 

DISAGREE 

33 

1.2 

3 

NEITHER 

157 

5.9 

4 

AGREE 

119 

4.4 

5 

STRONGLY  AGREE 

64 

2.4 

451  YGPROUD  NUM  2  AGREEW  PE5  EXPERIENCE  TO  BE  PROUD  OF:  GUARD 


, 

Inappl i cable 

2284 

85.4 

.D 

Don' t  know 

1 

0.0 

1 

STRONGLY  DISAGR 

14 

0.5 

2 

DISAGREE 

13 

0.5 

3 

NEITHER 

134 

5.0 

4 

AGREE 

147 

5.5 

5 

STRONGLY  AGREE 

82 

3. 1 

452  YGLEADER  NUM  2  AGREEW  PE5  DEVELOP  LEADERSHIP  SKILLS:  GUARD 


, 

Inappl i cable 

2284 

85.4 

.D 

Don' t  know 

2 

0. 1 

1 

STRONGLY  DISAGR 

10 

0.4 

2 

DISAGREE 

21 

0.8 

3 

NEITHER 

108 

4.0 

4 

AGREE 

168 

6.3 

5 

STRONGLY  AGREE 

82 

3.1 
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453  YGCIVCAR  NUM  2  AGREEW  PE5  CIVILIAN  CAREER  DEVELOP:  GUARD 


454 


, 

Inapplicable 

2284 

85.4 

.D 

Don' t  know 

2 

0.1 

1 

STRONGLY  DISAGR 

14 

0.5 

2 

DISAGREE 

23 

0.9 

3 

NEITHER 

179 

6.7 

4 

AGREE 

112 

4.2 

5 

STRONGLY  AGREE 

G1 

2.3 

YGSELCON  NUM 

2  AGREEW  PE5 

DEVELOP  SELF 

-CONFIDENCE:  GUARD 

Inapplicable 

2284 

85.4 

.D 

Don' t  know 

1 

0.0 

1 

STRONGLY  DISAGR 

12 

0.4 

2 

DISAGREE 

18 

0.7 

3 

NEITHER 

117 

4.4 

4 

AGREE 

155 

5.8 

5 

STRONGLY  AGREE 

88 

3.3 

455  YGPOTEN  NUM  2  AGREEW  PE5  DEVELOP  YOUR  POTENTIAL:  GUARD 


45B 


, 

Inapplicable 

2284 

85.4 

.D 

Don' t  know 

2 

0.1 

1 

STRONGLY  DISAGR 

12 

0.4 

2 

DISAGREE 

29 

1.1 

3 

NEITHER 

116 

4.3 

4 

AGREE 

144 

5.4 

5 

STRONGLY  AGREE 

88 

3.3 

YGMENTAL  NUM 

2  AGREEW  PE5  1 

MENTALLY 

CHALLENGING:  GUARD 

. 

Inapplicable 

2284 

85.4 

.D 

Don' t  know 

1 

0.0 

1 

STRONGLY  DISAGR 

16 

0.6 

2 

DISAGREE 

37 

1.4 

3 

NEITHER 

128 

4.8 

4 

AGREE 

131 

4.9 

5 

STRONGLY  AGREE 

78 

2.9 
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457  YGMATURE  NUM  2  AGREEW  PE5  MATURE  AND  RESPONSIBLE:  GUARD 


, 

Inappl icable 

2284 

85.4 

1 

STRONGLY  DISAGR 

14 

0.5 

2 

DISAGREE 

20 

0.7 

3 

NEITHER 

97 

3.6 

4 

AGREE 

143 

5.3 

5 

STRONGLY  AGREE 

117 

4.4 

458  YGTRAIN  NUM  2  AGREEW  PE5  TRAINING  IN  USEFUL  SKILLS:  GUARD 


, 

Inapplicable 

2284 

85.4 

.D 

Don' t  know 

4 

0.  1 

1 

STRONGLY  DISAGR 

10 

0.4 

2 

DISAGREE 

21 

0.8 

3 

NEITHER 

115 

4.3 

4 

AGREE 

156 

5.8 

5 

STRONGLY  AGREE 

85 

3.2 

459  YGHIQUAL  NUM  2  AGREEW  PE5  HIGHLY  TRAINED  COWORKERS:  GUARD 


. 

Inappl i cable 

2284 

85.4 

1 

STRONGLY  DISAGR 

7 

0.3 

2 

DISAGREE 

13 

0.5 

3 

NEITHER 

128 

4.8 

4 

AGREE 

147 

5.5 

5 

STRONGLY  AGREE 

96 

3.6 

4B0  YGCASHED  NUM  2  AGREEW  PE5  GET  MONEY  FOR  EDUCATION:  GUARD 


, 

Inappl i cable 

2284 

85.4 

.D 

Don' t  know 

4 

0.1 

1 

STRONGLY  DISAGR 

10 

0.4 

2 

DISAGREE 

28 

1.0 

3 

NEITHER 

111 

4.  1 

4 

AGREE 

127 

4.7 

5 

STRONGLY  AGREE 

111 

4.  1 

In  Version  1  of  the  questionnaire  only,  due  to  programming 
and  screen  size  restrictions,  this  attribute  was  not  included 
in  the  random  start  series  for  PE-5;  rather,  it  was  always 
asked  prior  to  the  randomly  started  attribute  list. 

In  subsequent  versions,  YGCASHED  was  included  in  the 
randomi zation. 
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461  YGHOME  NUM  2  AGREEW  PE5  SERVE  AMERICA  IN  HOMETOWN:  GUARD 


, 

Inapplicable 

2284 

85.4 

.D 

Don' t  know 

5 

0.2 

1 

STRONGLY  DISAGR 

20 

0.7 

2 

DISAGREE 

28 

1.0 

3 

NEITHER 

102 

3.8 

4 

AGREE 

129 

4.8 

5 

STRONGLY  AGREE 

107 

4.0 

In  Version  1  of  the  questionnaire  only,  due  to  programming 
and  screen  size  restrictions,  this  attribute  was  not  included 
in  the  random  start  series  for  PE-B;  rather,  it  was  always 
asked  prior  to  the  randomly  started  attribute  list. 

In  subsequent  versions,  YGHOME  was  included  in  the 
randomi zation. 

462  YGSERCOM  NUM  2  AGREEW  PE5  SERVE  YOUR  OWN  COMMUNITY:  GUARD 

.0  Not  on  quex  2675  100.0 

463  YGWEEKEN  NUM  2  AGREEW  PE5  INTERESTING  WEEKENDS:  GUARD 


. 

Inapplicable 

2284 

85.4 

.D 

Don' t  know 

6 

0.2 

1 

STRONGLY  DISAGR 

29 

1.1 

2 

DISAGREE 

49 

1.8 

3 

NEITHER 

158 

5.9 

4 

AGREE 

95 

3.6 

5 

STRONGLY  AGREE 

54 

2.0 

464  YNWIDE  NUM  2  AGREEW  PEG  WIDE  VARIETY  OF  JOBS:  NAVY 


. 

Inapplicable 

2412 

90.2 

.D 

Don' t  know 

2 

0.1 

1 

STRONGLY  DISAGR 

10 

0.4 

2 

DISAGREE 

31 

1,2 

3 

NEITHER 

88 

3.3 

4 

AGREE 

75 

2.8 

5 

STRONGLY  AGREE 

57 

2.1 
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4G5  YMWIDE  NUM  2  AGREEW  PEG  WIDE  VARIETY  OF  JOBS:  MARINES 


. 

Inapplicable 

2393 

89.5 

.D 

Don' t  know 

3 

0.1 

1 

STRONGLY  DISAGR 

17 

O.G 

2 

DISAGREE 

35 

1.3 

3 

NEITHER 

98 

3.7 

4 

AGREE 

78 

2.9 

5 

STRONGLY  AGREE 

51 

1.9 

4GG  YFWIDE  NUM  2  AGREEW  PEG  WIDE  VARIETY  OF  JOBS:  AIR  FORCE 


, 

Inapplicable 

2403 

89.8 

.D 

Don' t  know 

1 

0.0 

1 

STRONGLY  DISAGR 

10 

0.4 

2 

DISAGREE 

33 

1.2 

3 

NEITHER 

78 

2.9 

4 

AGREE 

84 

3.1 

5 

STRONGLY  AGREE 

GG 

2.5 

4G7  YSWIDE  NUM  2  AGREEW  PEG  WIDE  VARIETY  OF  JOBS:  MILITARY 


, 

Inappl icable 

2405 

89.9 

1 

STRONGLY  DISAGR 

12 

0.4 

2 

DISAGREE 

28 

1.0 

3 

NEITHER 

70 

2.G 

4 

AGREE 

107 

4.0 

5 

STRONGLY  AGREE 

53 

2.0 

4G8  YNPHYS  NUM  2  AGREEW  PEG  PHYSICALLY  CHALLENGING:  NAVY 


, 

Inappl icable 

2412 

90.2 

1 

STRONGLY  DISAGR 

11 

0.4 

2 

DISAGREE 

17 

O.G 

3 

NEITHER 

50 

1 .9 

4 

AGREE 

103 

3.9 

5 

STRONGLY  AGREE 

82 

3.1 

4G9  YMPHYS  NUM  2  AGREEW  PEG  PHYSICALLY  CHALLENGING:  MARINES 


, 

Inapplicable 

2393 

89.5 

1 

STRONGLY  DISAGR 

4 

0.1 

2 

DISAGREE 

11 

0.4 

3 

NEITHER 

40 

1.5 

4 

AGREE 

82 

3.1 

5 

STRONGLY  AGREE 

145 

5.4 

I 
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470  YFPHYS  NUM  2  AGREEW  PE6  PHYSICALLY  CHALLENGING:  AIR  FORCE 


. 

Inapplicable 

2403 

89.8 

1 

STRONGLY  DISAGR 

12 

0.4 

2 

DISAGREE 

20 

0.7 

3 

NEITHER 

G2 

2.3 

4 

AGREE 

105 

3.9 

5 

STRONGLY  AGREE 

73 

2.7 

471  YSPHYS  NUM  2  AGREEW  PEG  PHYSICALLY  CHALLENGING:  MILITARY 


. 

Inappl 1  cable 

2405 

89.9 

1 

STRONGLY  DISAGR 

4 

0. 1 

2 

DISAGREE 

8 

0.3 

3 

NEITHER 

38 

1.4 

4 

AGREE 

109 

4. 1 

5 

STRONGLY  AGREE 

111 

4.1 

472  YNPROUD  NUM  2  AGREEW  PEG  EXPERIENCE  TO  BE  PROUD  OF:  NAVY 


. 

•  Inapplicable 

2412 

90.2 

.D 

Don' t  know 

1  . 

0.0 

1 

STRONGLY  DISAGR 

11 

0.4 

2 

DISAGREE 

27 

1.0 

3 

NEITHER 

77 

2.9 

4 

AGREE 

74 

2.8 

5 

STRONGLY  AGREE 

73 

2.7 

473  YMPROUD  NUM  2  AGREEW  PEG  EXPERIENCE  TO  BE  PROUD  OF:  MARINES 


. 

Inappl icable 

2393 

89.5 

1 

STRONGLY  DISAGR 

10 

0.4 

2 

DISAGREE 

13 

0.5 

3 

NEITHER 

77 

2.9 

4 

AGREE 

85 

3.2 

5 

STRONGLY  AGREE 

97 

3.G 

474  YFPROUD  NUM  2  AGREEW  PEG  EXPERIENCE  TO  BE  PROUD  OF:  AIR  FORCE 


, 

Inapplicable 

2403 

89.8 

1 

STRONGLY  DISAGR 

12 

0.4 

2 

DISAGREE 

11 

0.4 

3 

NEITHER 

55 

2.1 

4 

AGREE 

87 

3.3 

5 

STRONGLY  AGREE 

107 

4.0 
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475  YSPROUD  NUM  2  AGREEW  PEG  EXPERIENCE  TO  BE  PROUD  OF:  MILITARY 


, 

Inapplicable 

2405 

89.9 

.D 

Don' t  know 

1 

0.0 

1 

STRONGLY  DISAGR 

10 

0.4 

2 

DISAGREE 

9 

0.3 

3 

NEITHER 

G8 

2.5 

4 

AGREE 

100 

3.7 

5 

STRONGLY  AGREE 

82 

3.1 

47G  YNSTEP  NUM  2  AGREEW  PEG  STEPPING  STONE  TO  COLLEGE:  NAVY 


, 

Inapplicable 

2412 

90.2 

1 

STRONGLY  DISAGR 

21 

0.8 

2 

DISAGREE 

3G 

1.3 

3 

NEITHER 

102 

3.8 

4 

AGREE 

55 

2.1 

5 

STRONGLY  AGREE 

49 

1.8 

477  YMSTEP  NUM  2  AGREEW  PEG  STEPPING  STONE  TO  COLLEGE:  MARINES 


, 

Inapplicable 

2393 

89.5 

.D 

Don' t  know 

3 

0.1 

1 

STRONGLY  DISAGR 

20 

0.7 

2 

DISAGREE 

44 

1  .G 

3 

NEITHER 

102 

3.8 

4 

AGREE 

G5 

2.4 

5 

STRONGLY  AGREE 

48 

1.8 

478  YFSTEP  NUM  2  AGREEW  PEG  STEPPING  STONE  TO  COLLEGE:  AIR  FORCE 


, 

Inapplicable 

2403 

89.8 

.D 

Don' t  know 

2 

0.1 

1 

STRONGLY  DISAGR 

27 

1.0 

2 

DISAGREE 

40 

1 .5 

3 

NEITHER 

89 

3.3 

4 

AGREE 

G1 

2.3 

5 

STRONGLY  AGREE 

53 

2.0 

479  YSSTEP  NUM  2  AGREEW  PEG  STEPPING  STONE  TO  COLLEGE:  MILITARY 


, 

Inapplicable 

2405 

89.9 

1 

STRONGLY  DISAGR 

25 

0.9 

2 

DISAGREE 

35 

1.3 

3 

NEITHER 

9G 

3.G 

4 

AGREE 

G7 

2.5 

5 

STRONGLY  AGREE 

47 

1.8 
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480  YNLEADER  NUM  2  AGREEW  PEG  DEVELOP  LEADERSHIP  SKILLS:  NAVY 


. 

Inapplicable 

.2412 

90.2 

.D 

Don' t  know 

1 

0.0 

1 

STRONGLY  DISAGR 

9 

0.3 

2 

DISAGREE 

15 

O.G 

3 

NEITHER 

58 

2.2 

4 

AGREE 

109 

4.1 

5 

STRONGLY  AGREE 

71 

2.7 

481  YMLEADER  NUM  2  AGREEW  PEG  DEVELOP  LEADERSHIP  SKILLS:  MARINES 


, 

Inapplicable 

2393 

89.5 

1 

STRONGLY  DISAGR 

10 

0.4 

2 

DISAGREE 

11 

0.4 

3 

NEITHER 

GG 

2.5 

4 

AGREE 

101 

3.8 

5 

STRONGLY  AGREE 

94 

3.5 

482  YFLEADER  NUM  2  AGREEW  PEG  DEVELOP  LEADERSHIP  SKILLS:  AIR  FORCE 


. 

Inapplicable 

2403 

89.8 

1 

STRONGLY  DISAGR 

10 

0.4 

2 

DISAGREE 

19 

0.7 

3 

NEITHER 

45 

1.7 

4 

AGREE 

104 

3.9 

5 

STRONGLY  AGREE 

94 

3.5 

483  YSLEADER  NUM  2  AGREEW  PEG  DEVELOP  LEADERSHIP  SKILLS:  MILITARY 


484 


. 

Inapplicable 

2405 

89.9 

1 

STRONGLY  DISAGR 

9 

0.3 

2 

DISAGREE 

10 

0.4 

3 

NEITHER 

51 

1 .9 

4 

AGREE 

11G 

4.3 

5 

STRONGLY  AGREE 

84 

3.1 

YNHITECH  NUM 

2  AGREEW  PEG  USE 

HIGH- 

•TECH  EQUIPMENT:  NAVY 

Inapplicable 

2412 

90.2 

.D 

Don' t  know 

1 

0.0 

1 

STRONGLY  DISAGR 

9 

0.3 

2 

DISAGREE 

11 

0.4 

3 

NEITHER 

49 

1.8 

4 

AGREE 

91 

3.4 

5 

STRONGLY  AGREE 

102 

3.8 
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485  YMHITECH  NUM  2  AGREEW  PEG  USE  HIGH-TECH  EQUIPMENT:  MARINES 


, 

Inapplicable 

2393 

89.5 

1 

STRONGLY  DISAGR 

5 

0.2 

2 

DISAGREE 

15 

O.G 

3 

NEITHER 

G5 

2.4 

4 

AGREE 

98 

3.7 

5 

STRONGLY  AGREE 

99 

3.7 

48G  YFHITECH  NUM  2  AGREEW  PEG  USE  HIGH-TECH  EQUIPMENT:  AIR  FORCE 


, 

Inapplicable 

2403 

89.8 

.D 

Don' t  know 

1 

0.0 

1 

STRONGLY  DISAGR 

8 

0.3 

2 

DISAGREE 

11 

0.4 

3 

NEITHER 

2G 

1.0 

4 

AGREE 

79 

3.0 

5 

STRONGLY  AGREE 

147 

5.5 

487  YSHITECH  NUM  2  AGREEW  PEG  USE  HIGH-TECH  EQUIPMENT:  MILITARY 


488 


489 


, 

Inappl icable 

2405 

89.9 

1 

STRONGLY  DISAGR 

G 

0.2 

2 

DISAGREE 

10 

0.4 

3 

NEITHER 

45 

1.7 

4 

AGREE 

111 

4. 1 

5 

STRONGLY  AGREE 

98 

3.7 

YNCIVCAR  NUM 

2  AGREEW  PEG 

CIVILIAN 

CAREER  DEVELOP:  NAVY 

Inappl icable 

2412 

90.2 

.D 

Don' t  know 

1 

0.0 

1 

STRONGLY  DISAGR 

12 

0.4 

2 

DISAGREE 

3G 

1.3 

3 

NEITHER 

93 

3.5 

4 

AGREE 

G9 

2.G 

5 

STRONGLY  AGREE 

52 

1 .9 

YMCIVCAR  NUM 

2  AGREEW  PEG 

CIVILIAN 

CAREER  DEVELOP:  MARINES 

Inapplicable 

2393 

89.5 

.D 

Don' t  know 

1 

0.0 

1 

STRONGLY  DISAGR 

13 

0.5 

2 

DISAGREE 

41 

1.5 

3 

NEITHER 

104 

3.9 

4 

AGREE 

74 

2.8 

5 

STRONGLY  AGREE 

49 

1.8 

I 

] 

I 

I 


j 


\ 


j 


I 
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490  YFCIVCAR  NUM  2  AGREEW  PEG  CIVILIAN  CAREER  DEVELOP:  AIR  FORCE 


. 

Inapplicable 

2403 

89.8 

.D 

Don' t  know 

1 

0.0 

1 

STRONGLY  DISAGR 

14 

0.5 

2 

DISAGREE 

21 

0.8 

3 

NEITHER 

9G 

3.G 

4 

AGREE 

74 

2.8 

5 

STRONGLY  AGREE 

GG 

2.5 

491  YSCIVCAR  NUM  2  AGREEW  PEG  CIVILIAN  CAREER  DEVELOP:  MILITARY 


. 

Inapplicable 

2405 

89.9 

1 

STRONGLY  DISAGR 

1G 

O.G 

2 

DISAGREE 

2G 

1.0 

3 

NEITHER 

114 

4.3 

4 

AGREE 

83 

3.1 

5 

STRONGLY  AGREE 

31 

1.2 

492  YNSELCON  NUM  2  AGREEW  PEG  DEVELOP  SELF-CONFIDENCE:  NAVY 


. 

Inapplicable 

2412 

90.2 

.D 

Don' t  know 

1 

0.0 

1 

STRONGLY  DISAGR 

13 

0.5 

2 

DISAGREE 

15 

O.G 

3 

NEITHER 

57 

2.1 

4 

AGREE 

108 

4.0 

5 

STRONGLY  AGREE 

G9 

2.G 

493  YMSELCON  NUM  2  AGREEW  PEG  DEVELOP  SELF-CONFIDENCE:  MARINES 


. 

Inapplicable 

2393 

89.5 

.D 

Don' t  know 

1 

0.0 

1 

STRONGLY  DISAGR 

G 

0.2 

2 

DISAGREE 

1G 

O.G 

3 

NEITHER 

58 

2.2 

4 

AGREE 

95 

3.G 

5 

STRONGLY  AGREE 

10G 

4.0 

494  YFSELCON  NUM  2  AGREEW  PEG  DEVELOP  SELF-CONFIDENCE:  AIR  FORCE 


. 

Inapplicable 

2403 

89.8 

1 

STRONGLY  DISAGR 

10 

0.4 

2 

DISAGREE 

7 

0.3 

3 

NEITHER 

39 

1.5 

4 

AGREE 

124 

4.G 

5 

STRONGLY  AGREE 

92 

3.4 
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I 


495  YSSELCON  NUM 


AGREEW  PEG  DEVELOP  SELF-CONFIDENCE:  MILITARY 


Inapplicable 

2405 

89.9 

1 

STRONGLY  DISAGR 

8 

0.3 

2 

DISAGREE 

13 

0.5 

3 

NEITHER 

GO 

2.2 

4 

AGREE 

115 

4.3 

5 

STRONGLY  AGREE 

74 

2.8 

49G  YNPOTEN  NUM  2  AGREEW  PEG  DEVELOP  YOUR  POTENTIAL:  NAVY 


. 

Inapplicable 

2412 

90.2 

1 

STRONGLY  DISAGR 

11 

0.4 

2 

DISAGREE 

17 

O.G 

3 

NEITHER 

70 

2.G 

4 

AGREE 

9G 

3.G 

5 

STRONGLY  AGREE 

G9 

2.G 

497  YMPOTEN  NUM 


AGREEW  PEG  DEVELOP  YOUR  POTENTIAL:  MARINES 


, 

Inapplicable 

2393 

89.5 

1 

STRONGLY  DISAGR 

G 

0.2 

2 

DISAGREE 

23 

0.9 

3 

NEITHER 

G9 

2.G 

4 

AGREE 

100 

3.7 

5 

STRONGLY  AGREE 

84 

3.1 

I 


498  YFPOTEN  NUM 


AGREEW  PEG  DEVELOP  YOUR  POTENTIAL:  AIR  FORCE 


, 

Inapplicable 

2403 

.D 

Don' t  know 

1 

1 

STRONGLY  DISAGR 

7 

2 

DISAGREE 

19 

3 

NEITHER 

50 

4 

AGREE 

104 

5 

STRONGLY  AGREE 

91 

89.8 

0.0  ,l 

0.3  \ 

0.7 

1.9  , 

3.9 
3.4 


499  YSPOTEN  NUM 


AGREEW  PEG  DEVELOP  YOUR  POTENTIAL:  MILITARY 


, 

Inapplicable 

2405 

89.9 

1 

STRONGLY  DISAGR 

7 

0.3 

2 

DISAGREE 

10 

0.4 

3 

NEITHER 

85 

3.2 

4 

AGREE 

103 

3.9 

5 

STRONGLY  AGREE 

G5 

2.4 
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500  YNMENTAL  NUM  2  AGREEW  PEG  MENTALLY  CHALLENGING:  NAVY 


. 

Inapplicable 

2412 

90.2 

1 

STRONGLY  DISAGR 

11 

0.4 

2 

DISAGREE 

19 

0.7 

3 

NEITHER 

G2 

2.3 

4 

AGREE 

95 

3.G 

5 

STRONGLY  AGREE 

7G 

2.8 

501  YMMENTAL  NUM  2  AGREEW  PEG  MENTALLY  CHALLENGING:  MARINES 


. 

Inapplicable 

2393 

89.5 

.D 

Don' t  know 

1 

0.0 

1 

STRONGLY  DISAGR 

14 

0.5 

2 

DISAGREE 

23 

0.9 

3 

NEITHER 

59 

2.2 

4 

AGREE 

83 

3.1 

5 

STRONGLY  AGREE 

102 

3.8 

502  YFMENTAL  NUM  2  AGREEW  PEG  MENTALLY  CHALLENGING:  AIR  FORCE 


. 

Inapplicable 

2403 

89.8 

1 

STRONGLY  DISAGR 

9 

0.3 

2 

DISAGREE 

15 

O.G 

3 

NEITHER 

55 

2.1 

4 

AGREE 

90 

3.4 

5 

STRONGLY  AGREE 

103 

3.9 

503  YSMENTAL  NUM  2  AGREEW  PEG  MENTALLY  CHALLENGING:  MILITARY 


. 

Inapplicable 

2405 

89.9 

1 

STRONGLY  DISAGR 

11 

0.4 

2 

DISAGREE 

15 

O.G 

3 

NEITHER 

G4 

2.4 

4 

AGREE 

114 

4.3 

5 

STRONGLY  AGREE 

GG 

2.5 

504  YNMATURE  NUM  2  AGREEW  PEG  MATURE  AND  RESPONSIBLE:  NAVY 


. 

Inapplicable 

2412 

90.2 

.D 

Don' t  know 

2 

0.1 

1 

STRONGLY  DISAGR 

9 

0.3 

2 

DISAGREE 

17 

O.G 

3 

NEITHER 

45 

1.7 

4 

AGREE 

102 

3.8 

5 

STRONGLY  AGREE 

88 

3.3 
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505  YMMATURE  NUM  2  AGREEW  PEG  MATURE  AND  RESPONSIBLE:  MARINES 


. 

Inapplicable 

2393 

89.5 

1 

STRONGLY  DISAGR 

11 

0.4 

2 

DISAGREE 

15 

O.G 

3 

NEITHER 

58 

2.2 

4 

AGREE 

79 

3.0 

5 

STRONGLY  AGREE 

119 

4.4 

50B  YFMATURE  NUM  2  AGREEW  PEG  MATURE  AND  RESPONSIBLE:  AIR  FORCE 


. 

Inapplicable 

2403 

89.8 

1 

STRONGLY  DISAGR 

11 

0.4 

2 

DISAGREE 

IB 

O.G 

3 

NEITHER 

4G 

1.7 

4 

AGREE 

10G 

4.0 

5 

STRONGLY  AGREE 

93 

3.5 

507  YSMATURE  NUM  2  AGREEW  PEG  MATURE  AND  RESPONSIBLE:  MILITARY 


, 

Inappl icable 

2405 

89.9 

.R 

Refused 

1 

0.0 

1 

STRONGLY  DISAGR 

9 

0.3 

2 

DISAGREE 

12 

0.4 

3 

NEITHER 

5G 

2. 1 

4 

AGREE 

109 

4. 1 

5 

STRONGLY  AGREE 

83 

3. 1 

508  YNTRAIN  NUM  2  AGREEW  PEG  TRAINING  IN  USEFUL  SKILLS:  NAVY 


. 

Inapplicable 

2412 

90.2 

.D 

Don' t  know 

2 

0.1 

1 

STRONGLY  DISAGR 

3 

0.1 

2 

DISAGREE 

15 

O.G 

3 

NEITHER 

GG 

2.5 

4 

AGREE 

97 

3.B 

5 

STRONGLY  AGREE 

80 

3.0 

509  YMTRAIN  NUM  2  AGREEW  PEG  TRAINING  IN  USEFUL  SKILLS:  MARINES 


, 

Inapplicable 

2393 

89.5 

1 

STRONGLY  DISAGR 

7 

0.3 

2 

DISAGREE 

2G 

1.0 

3 

NEITHER 

74 

2.8 

4 

AGREE 

98 

3.7 

5 

STRONGLY  AGREE 

77 

2.9 
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510  YFTRAIN  NUM  2  AGREEW  PEG  TRAINING  IN  USEFUL  SKILLS:  AIR  FORCE 


. 

Inapplicable 

2403 

89.8 

1 

STRONGLY  DISAGR 

10 

0.4 

2 

DISAGREE 

18 

0.7 

3 

NEITHER 

49 

1.8 

4 

AGREE 

98 

3.7 

5 

STRONGLY  AGREE 

97 

3.G 

511  YSTRAIN  NUM  2  AGREEW  PEG  TRAINING  IN  USEFUL  SKILLS:  MILITARY 


. 

Inapplicable 

2405 

89.9 

.R 

Refused 

1 

0.0 

1 

STRONGLY  DISAGR 

7 

0.3 

2 

DISAGREE 

8 

0.3 

3 

NEITHER 

5G 

2.1 

4 

AGREE 

112 

4.2 

5 

STRONGLY  AGREE 

8G 

3.2 

512  YNHIQUAL  NUM  2  AGREEW  PEG  HIGHLY  TRAINED  COWORKERS:  NAVY 


. 

Inapplicable 

2412 

90.2 

1 

STRONGLY  DISAGR 

10 

0.4 

2 

DISAGREE 

17 

O.G 

3 

NEITHER 

54 

2.0 

4 

AGREE 

95 

3.G 

5 

STRONGLY  AGREE 

87 

3.3 

513  YMHIQUAL  NUM  2  AGREEW  PEG  HIGHLY  TRAINED  COWORKERS:  MARINES 


. 

Inapplicable 

2393 

89.5 

.D 

Don' t  know 

1 

0.0 

1 

STRONGLY  DISAGR 

7 

0.3 

2 

DISAGREE 

19 

0.7 

3 

NEITHER 

78 

2.9 

4 

AGREE 

95 

3.G 

5 

STRONGLY  AGREE 

82 

3.1 

514  YFHIQUAL  NUM  2  AGREEW  PEG  HIGHLY  TRAINED  COWORKERS:  AIR  FORCE 


. 

Inapplicable 

2403 

89.8 

.D 

Don' t  know 

1 

0.0 

1 

STRONGLY  DISAGR 

9 

0.3 

2 

DISAGREE 

14 

0.5 

3 

NEITHER 

36 

1.3 

4 

AGREE 

84 

3.1 

5 

STRONGLY  AGREE 

128 

4.8 

YUTHMAIN  CODEBOOK  FOR  Q87-3  (Apr,May,Jun  87) 


Page  C-124 


ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


515  YSHIQUAL  NUM  2  AGREEW  PEG  HIGHLY  TRAINED  COWORKERS:  MILITARY 


, 

Inapplicable 

2405 

89.9 

.D 

Don' t  know 

1 

0.0 

1 

STRONGLY  DISAGR 

4 

0.  1 

2 

DISAGREE 

14 

0.5 

3 

NEITHER 

50 

1.9 

4 

AGREE 

11G 

4.3 

5 

STRONGLY  AGREE 

85 

3.2 

51G  YNCASHED  NUM  2  AGREEW  PEG  GET  MONEY  FOR  EDUCATION:  NAVY 


, 

Inapplicable 

2412 

90.2 

.D 

Don' t  know 

2 

0.1 

1 

STRONGLY  DISAGR 

5 

0.2 

2 

DISAGREE 

17 

O.G 

3 

NEITHER 

G1 

2.3 

4 

AGREE 

97 

3.6 

5 

STRONGLY  AGREE 

81 

3.0 

In  Version  1  of  the  questionnaire  only,  due  to  programming 
and  screen  size  restrictions,  this  attribute  was  not  included 
in  the  random  start  series  for  PE-G;  rather,  it  was  always 
asked  prior  to  the  randomly  started  attribute  list. 

In  subsequent  versions,  YNCASHED  was  included  in  the 
randomization. 

517  YMCASHED  NUM  2  AGREEW  PEG  GET  MONEY  FOR  EDUCATION:  MARINES 


. 

Inapplicable 

2393 

89.5 

.D 

Don' t  know 

3 

0.1 

1 

STRONGLY  DISAGR 

7 

0.3 

2 

DISAGREE 

21 

0.8 

3 

NEITHER 

86 

3.2 

4 

AGREE 

88 

3.3 

5 

STRONGLY  AGREE 

77 

2.9 

In  Version  1  of  the  questionnaire  only,  due  to  programming 
and  screen  size  restrictions,  this  attribute  was  not  included 
in  the  random  start  series  for  PE-G;  rather,  it  was  always 
asked  prior  to  the  randomly  started  attribute  list. 

In  subsequent  versions,  YMCASHED  was  included  in  the 
randomi zation. 
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518  YFCASHED  NUM  2  AGREEW  PE6  GET  MONEY  FOR  EDUCATION:  AIR  FORCE 


. 

Inapplicable 

2403 

89.8 

.D 

Don' t  know 

4 

0.1 

1 

STRONGLY  DISAGR 

12 

0.4 

2 

DISAGREE 

15 

O.G 

3 

NEITHER 

74 

2.8 

4 

AGREE 

80 

3.0 

5 

STRONGLY  AGREE 

87 

3.3 

In  Version  1  of  the  questionnaire  only,  due  to  programming 
and  screen  size  restrictions,  this  attribute  was  not  included 
in  the  random  start  series  for  PE-G;  rather,  it  was  always 
asked  prior  to  the  randomly  started  attribute  list. 

In  subsequent  versions,  YFCASHED  was  included  in  the 
randomization. 

519  YSCASHED  NUM  2  AGREEW  PEG  GET  MONEY  FOR  EDUCATION:  MILITARY 


. 

Inapplicable 

2405 

89.9 

.D 

Don' t  know 

1 

0.0 

1 

STRONGLY  DISAGR 

8 

0.3 

2 

DISAGREE 

10 

0.4 

3 

NEITHER 

GO 

2.2 

4 

AGREE 

110 

4. 1 

5 

STRONGLY  AGREE 

81 

3.0 

In  Version  1  of  the  questionnaire  only,  due  to  programming 
and  screen  size  restrictions,  this  attribute  was  not  included 
in  the  random  start  series  for  PE-G;  rather,  it  was  always 
asked  prior  to  the  randomly  started  attribute  list. 

In  subsequent  versions,  YSCASHED  was  included  in  the 
randomi zation. 

520  YWPHYS  NUM  2  AGREEW  PE7  PHYSICALLY  CHALLENGING:  JOB 


. 

Inapplicable 

2431 

90.9 

.D 

Don' t  know 

1 

0.0 

1 

STRONGLY  DISAGR 

9 

0.3 

2 

DISAGREE 

21 

0.8 

3 

NEITHER 

92 

3.4 

4 

AGREE 

74 

2.8 

5 

STRONGLY  AGREE 

47 

1 .8 
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521  YWPROUD  NUM  2  AGREEW  PE7  EXPERIENCE  TO  BE  PROUD  OF:  JOB 


, 

Inappl icable 

2431 

90.9 

1 

STRONGLY  DISAGR 

7 

0.3 

2 

DISAGREE 

18 

0.7 

3 

NEITHER 

77 

2.9 

4 

AGREE 

92 

3.4 

5 

STRONGLY  AGREE 

50 

1 .9 

522  YWSTEP  NUM  2  AGREEW  PE7  STEPPING  STONE  TO  COLLEGE:  JOB 


. 

Inapplicable 

2431 

90.9 

1 

STRONGLY  DISAGR 

18 

0.7 

2 

DISAGREE 

35 

1.3 

3 

NEITHER 

87 

3.3 

4 

AGREE 

73 

2.7 

5 

STRONGLY  AGREE 

31 

1.2 

523  YWLEADER  NUM  2  AGREEW  PE7  DEVELOP  LEADERSHIP  SKILLS:  JOB 


, 

Inapplicable 

2431 

90.9 

1 

STRONGLY  DISAGR 

10 

0.4 

2 

DISAGREE 

17 

0.6 

3 

NEITHER 

77 

2.9 

4 

AGREE 

96 

3.6 

5 

STRONGLY  AGREE 

44 

1 .6 

524  YWHITECH  NUM  2  AGREEW  PE7  USE  HIGH-TECH  EQUIPMENT:  JOB 


, 

Inapplicable 

2431 

90.9 

1 

STRONGLY  DISAGR 

13 

0.5 

2 

DISAGREE 

36 

1.3 

3 

NEITHER 

76 

2.8 

4 

AGREE 

70 

2.6 

5 

STRONGLY  AGREE 

49 

1 .8 

525  YWCIVCAR  NUM  2  AGREEW  PE7  CIVILIAN  CAREER  DEVELOP:  JOB 


. 

Inapplicable 

2431 

90.9 

.D 

Don' t  know 

1 

0.0 

1 

STRONGLY  DISAGR 

5 

0.2 

2 

DISAGREE 

25 

0.9 

3 

NEITHER 

71 

2.7 

4 

AGREE 

91 

3.4 

5 

STRONGLY  AGREE 

51 

1.9 
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52G  YWSELCON  NUM 


AGREEW  PE7  DEVELOP  SELF-CONFIDENCE:  JOB 


527  YWPOTEN 


. 

Inapplicable 

2431 

90.9 

1 

STRONGLY  DISAGR 

6 

0.2 

2 

DISAGREE 

26 

1.0 

3 

NEITHER 

64 

2.4 

4 

AGREE 

102 

3.8 

5 

STRONGLY  AGREE 

46 

1.7 

NUM 

2  AGREEW  PE7 

DEVELOP  YOUR 

1  POTENTIAL 

. 

Inapplicable 

2431 

90.9 

1 

STRONGLY  DISAGR 

6 

0.2 

2 

DISAGREE 

22 

0.8 

3 

NEITHER 

64 

2.4 

4 

AGREE 

96 

3.6 

5 

STRONGLY  AGREE 

56 

2.1 

528  YWMENTAL  NUM 


AGREEW  PE7  MENTALLY  CHALLENGING:  JOB 


, 

Inapplicable 

2431 

90.9 

1 

STRONGLY  DISAGR 

11 

0.4 

2 

DISAGREE 

14 

0.5 

3 

NEITHER 

76 

2.8 

4 

AGREE 

93 

3.5 

5 

STRONGLY  AGREE 

50 

1 .9 

529  YWMATURE  NUM 


AGREEW  PE7  MATURE  AND  RESPONSIBLE:  JOB 


. 

Inapplicable 

2431 

90.9 

1 

STRONGLY  DISAGR 

5 

0.2 

2 

DISAGREE 

11 

0.4 

3 

NEITHER 

59 

2.2 

4 

AGREE 

90 

3.4 

5 

STRONGLY  AGREE 

79 

3.0 

YWTRAIN  NUM 

2  AGREEW  PE7 

TRAINING 

IN  USEFUL  SKILLS:  JOB 

. 

Inapplicable 

2431 

90.9 

.D 

Don' t  know 

1 

0.0 

1 

STRONGLY  DISAGR 

5 

0.2 

2 

DISAGREE 

20 

0.7 

3 

NEITHER 

73 

2.7 

4 

AGREE 

85 

3.2 

5 

STRONGLY  AGREE 

60 

2.2 
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531  YWHIQUAL  NUM  2  AGREEW  PE7  HIGHLY  TRAINED  COWORKERS:  JOB 


. 

Inapplicable 

2431 

90.9 

.D 

Don' t  know 

1 

0.0 

1 

STRONGLY  DISAGR 

8 

0.3 

2 

DISAGREE 

21 

0.8 

3 

NEITHER 

70 

2.6 

4 

AGREE 

88 

3.3 

5 

STRONGLY  AGREE 

56 

2.1 

YWCASHED  NUM 

2  AGREEW  PE7  GET 

MONEY 

FOR  EDUCATION:  JOB 

Inapplicable 

2431 

90.9 

.D 

Don' t  know 

1 

0.0 

1 

STRONGLY  DISAGR 

22 

0.8 

2 

DISAGREE 

32 

1.2 

3 

NEITHER 

76 

2.8 

4 

AGREE 

68 

2.5 

5 

STRONGLY  AGREE 

45 

1.7 

In  Version  1  of  the  questionnaire  only,  due  to  programming 
and  screen  size  restrictions,  this  attribute  was  not  included 
in  the  random  start  series  for  PE-7;  rather,  it  was  always 
asked  prior  to  the  randomly  started  attribute  list. 

In  subsequent  versions,  YWCASHED  was  included  in  the 
randomi zation. 

533  YCPROUD  NUM  2  AGREEW  PE8  EXPERIENCE  TO  BE  PROUD  OF:  COLLEGE 


, 

Inappl i cable 

2383 

89. 1 

1 

STRONGLY  DISAGR 

9 

0.3 

2 

DISAGREE 

16 

0.6 

3 

NEITHER 

41 

1.5 

4 

AGREE 

97 

3.6 

5 

STRONGLY  AGREE 

129 

4.8 

534  YCLEADER  NUM  2  AGREEW  PE8  DEVELOP  LEADERSHIP  SKILLS:  COLLEGE 


, 

Inapplicable 

2383 

89. 1 

1 

STRONGLY  DISAGR 

14 

0.5 

2 

DISAGREE 

20 

0.7 

3 

NEITHER 

73 

2.7 

4 

AGREE 

101 

3.8 

5 

STRONGLY  AGREE 

84 

3.1 
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535  YCCIVCAR  NUM  2  AGREEW  PE8  CIVILIAN  CAREER  DEVELOP:  COLLEGE 


. 

Inapplicable 

2383 

89. 1 

1 

STRONGLY  DISAGR 

8 

0.3 

2 

DISAGREE 

12 

0.4 

3 

NEITHER 

56 

2.1 

4 

AGREE 

100 

3.7 

5 

STRONGLY  AGREE 

118 

4.3 

53G  YCSELCON  NUM  2  AGREEW  PE8  DEVELOP  SELF-CONFIDENCE:  COLLEGE 


, 

Inapplicable 

2383 

89.1 

.D 

Don' t  know 

1 

0.0 

1 

STRONGLY  DISAGR 

9 

0.3 

2 

DISAGREE 

19 

0.7 

3 

NEITHER 

60 

2.2 

4 

AGREE 

100 

3.7 

5 

STRONGLY  AGREE 

103 

3.9 

537  YCPOTEN  NUM  2  AGREEW  PE8  DEVELOP  YOUR  POTENTIAL:  COLLEGE 


. 

Inapplicable 

2383 

89.1 

1 

STRONGLY  DISAGR 

7 

0.3 

2 

DISAGREE 

9 

0.3 

3 

NEITHER 

55 

2.1 

4 

AGREE 

106 

4.0 

5 

STRONGLY  AGREE 

115 

4.3 

538  YCMENTAL  NUM  2  AGREEW  PE8  MENTALLY  CHALLENGING:  COLLEGE 


. 

Inapplicable 

2383 

89. 1 

1 

STRONGLY  DISAGR 

9 

0.3 

2 

DISAGREE 

10 

0.4 

3 

NEITHER 

44 

1.6 

4 

AGREE 

91 

3.4 

5 

STRONGLY  AGREE 

138 

5.2 

539  YCMATURE  NUM  2  AGREEW  PE8  MATURE  AND  RESPONSIBLE:  COLLEGE 


. 

Inapplicable 

2383 

89. 1 

1 

STRONGLY  DISAGR 

11 

0.4 

2 

DISAGREE 

18 

0.7 

3 

NEITHER 

43 

1 .6 

4 

AGREE 

90 

3.4 

5 

STRONGLY  AGREE 

130 

4.9 

I 
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540  YCHIQUAL  NUM 


AGREEW  PE8  HIGHLY  TRAINED  COWORKERS:  COLLEGE 


541  YPEDIP 


542  YPEGRADE  NUM 


543  YPECOL 


544  YPESIM 


, 

Inapp! 1  cable 

2383 

89.  1 

1 

STRONGLY  DISAGR 

12 

0.4 

) 

2 

DISAGREE 

19 

0.7 

\ 

3 

NEITHER 

68 

2.5 

4 

AGREE 

97 

3.6 

5 

STRONGLY  AGREE 

96 

3.6 

NUM 

2  PROPANS  PE  12 

ARMY  %  PAST 

YEAR 

HIGH  SCHOOL  GRADS 

.D 

Don' t  know 

21 

0.8 

1 

.R 

Refused 

1 

0.0 

1 

<  ONE  QUARTER 

113 

4.2 

( 

2 

ONE  QUARTER 

422 

15.8 

i 

3 

ONE  HALF 

754 

28.2 

4 

THREE  QUARTERS 

683 

25.5 

5 

ALMOST  ALL 

681 

25.5 

NUM 

2  PEGRADE  PE  13 

ARMY  %  PAST 

YEAR 

UPPER  HALF  IQ 

« 

.D 

Don' t  know 

22 

0.8 

.R 

Refused 

1 

0.0 

1 

ALL 

73 

2.7 

1 

2 

THREE  QUARTERS 

696 

26.0 

V 

3 

HALF 

1243 

46.5 

4 

ONE  QUARTER 

605 

22.6 

- 

5 

NQNE 

35 

1.3 

1 

NUM 

2  PROPANS  PE  14 

ARMY  %  PASI 

■  YEAR 

TO  FINISH  COLLEGE 

.D 

Don' t  know 

14 

0.5 

i 

.R 

Refused 

1 

0.0 

1 

<  ONE  QUARTER 

216 

8. 1 

2 

ONE  QUARTER 

718 

26.8 

i 

3 

ONE  HALF 

881 

32.9 

( 

4 

THREE  QUARTERS 

498 

18.6 

5 

ALMOST  ALL 

347 

13.0 

NUM 

2  YESNO  PE  15 

YOUNG  PEOPLE  LIKE  YOU  JOINING  ARMY 

.D 

Don' t  know 

86 

3.2 

i 

.R 

Refused 

3 

0.1 

1 

YES 

1081 

40.4 

2 

NO 

1505 

56.3 

1 
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545  YHEARDRO  NUM  2  YESNO  PE15A  Y  EVER  HEARD  OF  ROTC  AT  COLLEGE 

.D  Don't  know  9  0.3 

1  YES  1452  54.3 

2  NO  1214  45.4 

In  Version  1  of  the  instrument,  this  question  was  asked 
only  of  youth  selected  to  receive  ROTC  questions. 

In  subsequent  versions,  it  was  asked  of  all  youth. 

54G  YRLEADER  NUM  2  AGREEW  PE2  LEADERSHIP/MANAGEMENT  TRAINING:  ROTC 


. 

Inapplicable 

1833 

68.5 

.D 

Don' t  know 

8 

0.3 

.N 

Not  ascertained 

18 

0.7 

1 

STRONGLY  DISAGR 

16 

0.6 

2 

DISAGREE 

40 

1.5 

3 

NEITHER 

250 

9.3 

4 

AGREE 

367 

13.7 

5 

STRONGLY  AGREE 

143 

5.3 

547  YRSELCON  NUM  2  AGREEW  PE2  DEVELOP  SELF-CONFIDENCE:  ROTC 


, 

Inapplicable 

1833 

68.5 

.D 

Don' t  know 

6 

0.2 

.N 

Not  ascertained 

18 

0.7 

1 

STRONGLY  DISAGR 

13 

0.5 

2 

DISAGREE 

44 

1 .6 

3 

NEITHER 

194 

7.3 

4 

AGREE 

380 

14.2 

5 

STRONGLY  AGREE 

187 

7.0 

548  YRELECT  NUM  2  AGREEW  PE2  COLLEGE  ELECTIVE  W/COURSES:  ROTC 


. 

Inapplicable 

1833 

68.5 

.D 

Don' t  know 

8 

0.3 

.N 

Not  ascertained 

18 

0.7 

1 

STRONGLY  DISAGR 

13 

0.5 

2 

DISAGREE 

33 

1.2 

3 

NEITHER 

216 

8. 1 

4 

AGREE 

322 

12.0 

5 

STRONGLY  AGREE 

232 

8.7 
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549  YROFFCOM  NUM 


AGREEW  PE2  AN  OFFICER'S  COMMISSION:  ROTC 


550 


551 


552 


, 

Inapplicable 

1833 

68.5 

.D 

Don' t  know 

9 

0.3 

■  N 

Not  ascertained 

18 

0.7 

1 

STRONGLY  DISAGR 

12 

0.4 

2 

DISAGREE 

34 

1.3 

3 

NEITHER 

229 

8.6 

4 

AGREE 

317 

11.9 

5 

STRONGLY  AGREE 

223 

8.3 

YOWIDE  NUM 

2  AGREEW  PE3  WIDE 

VARIETY  OF  JOBS:  OFFICER 

Inappl i cable 

1833 

68.5 

.D 

Don' t  know 

4 

0.1 

.N 

Not  ascertained 

18 

0.7 

1 

STRONGLY  DISAGR 

20 

0.7 

2 

DISAGREE 

55 

2. 1 

3 

NEITHER 

231 

8.6 

4 

AGREE 

334 

12.5 

5 

STRONGLY  AGREE 

180 

6.7 

YOPROUD  *  NUM 

2  AGREEW  PE3  EXPERIENCE 

TO  BE  PROUD  OF:  OFFICER 

Inapplicable 

1833 

68.5 

.D 

Don' t  know 

4 

0.1 

.N 

Not  ascertained 

18 

0.7 

1 

STRONGLY  DISAGR 

15 

0.6 

2 

DISAGREE 

32 

1.2 

3 

NEITHER 

154 

5.8 

4 

AGREE 

340 

12.7 

5 

STRONGLY  AGREE 

279 

10.4 

YOUSECOL  NUM 

2  AGREEW  PE3  USE 

COLLEGE 

SKILLS:  OFFICER 

Inappl i cable 

1833 

68.5 

.D 

Don' t  know 

5 

0.2 

.N 

Not  ascertained 

18 

0.7 

1 

STRONGLY  DISAGR 

15 

0.6 

2 

DISAGREE 

70 

2.6 

3 

NEITHER 

212 

7.9 

4 

AGREE 

312 

11.7 

5 

STRONGLY  AGREE 

210 

7.9 
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553  YOINNOV  NUM  2  AGREEW  PE3  INNOVATIVE/CREATIVE:  OFFICER 


554  YKAEARN 


. 

Inapplicable 

1833 

68.5 

.D 

Don' t  know 

2 

0.1 

.N 

Not  ascertained 

18 

0.7 

1 

STRONGLY  DISAGR 

26 

1.0 

2 

DISAGREE 

72 

2.7 

3 

NEITHER 

189 

7.1 

4 

AGREE 

328 

12.3 

5 

STRONGLY  AGREE 

207 

7.7 

NUM 

2  YKAEARN  KA7 

EARN  MONEY 

FOR  COLLEGE 

Inapplicable 

1342 

50.2 

.D 

Don' t  know 

47 

1 .8 

.R 

Refused 

1 

0.0 

1 

YES 

1243 

46.5 

2 

NO 

42 

1 .6 

555  YKAEDBEN  NUM  2  YKABEN  KA1  AMOUNT  OF  ARMY  EDUCATION  BENEFITS 


55B 


557 


. 

Inapplicable 

1384 

51.7 

.D 

Don' t  know 

494 

18.5 

.R 

Refused 

9 

0.3 

1 

UNDER  $5,000 

142 

5.3 

2 

$5,000-$9,999 

126 

4.7 

3 

$10,000-$14,999 

175 

6.5 

4 

$15,000-$19,999 

134 

5.0 

5 

$20,000-$24,999 

110 

4.1 

6 

$25,000  OR  MORE 

101 

3.8 

YKALLCOL  NUM 

2  YKALCOL  KA2  WOULD  ARMY 

PAY  FOR  ENTIRE  COLLEGE  ED 

Inapplicable 

1384 

51.7 

.D 

Don' t  know 

75 

2.8 

.R 

Refused 

1 

0.0 

1 

YES 

491 

18.4 

2 

NO 

724 

27.1 

YKASAME  NUM 

2  YKASAME  KA3  COMPAR  ARMY 

EDUC  BEN  TO  OTH  BRANCHES 

Inapplicable 

1384 

51.7 

.D 

Don' t  know 

84 

3.1 

.R 

Refused 

2 

0.1 

1 

MORE 

200 

7.5 

2 

LESS 

97 

3.6 

3 

ABOUT  THE  SAME 

908 

33.9 
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558 

RANDKAY 

NUM 

2 

RANDKAY  KA4 

RANDOMIZE 

FIRST  BRANCH 

FOR  GI  BILL 

Inapplicable 

1342 

50.2 

1 

START:  ARMY 

315 

11.8 

2 

START:  AIR  FORCE  328 

12.3 

3 

START:  NAVY 

340 

12.7 

4 

START:  MARINES 

350 

13. 1 

559 

YKAGIAR 

NUM 

2 

YKAGIAR  KA4 

DOES  THE 

ARMY  OFFER  THE 

GI  BILL 

Inapplicable 

1342 

50.2 

.D 

Don' t  know 

203 

7.6 

.R 

Refused 

6 

0.2 

1 

DOES  OFFER 

1087 

40.6 

2 

DOES  NOT  OFFER 

37 

1.4 

560 

YKAGIAF 

NUM 

2 

YKAGIAF  KA4 

DOES  THE 

AIR  FORCE  OFFER  THE  GI  BILL 

Inappl i cable 

1342 

50.2 

.D 

Don' t  know 

394 

14.7 

.R 

Refused 

4 

0.1 

1 

DOES  OFFER 

593 

22.2 

2 

DOES  NOT  OFFER 

342 

12.8 

561 

YKAGINA 

NUM 

2 

YKAGINA  KA4 

DOES  THE 

NAVY  OFFER  THE 

GI  BILL 

Inapplicable 

1342 

50.2 

.D 

Don' t  know 

388 

14.5 

.R 

Refused 

7 

0.3 

1 

DOES  OFFER 

GOO 

22.4 

2 

DOES  NOT  OFFER 

338 

12.6 

562 

YKAGIMA 

NUM 

2 

YKAGIMA  KA4 

DOES  MARINE  CORPS  OFFER 

THE  GI  BILL 

Inapplicable 

1342 

50.2 

.D 

Don' t  know 

369 

13.8 

.R 

Refused 

5 

0.2 

1 

DOES  OFFER 

665 

24.9 

2 

DOES  NOT  OFFER 

294 

11.0 
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5G3  YKAYEARS  NUM  2  KA5  MINIMUM  ARMY  ENLISTMENT 


. 

Inapplicable 

1342 

50.2 

.D 

Don' t  know 

187 

7.0 

.R 

Refused 

3 

0.1 

1 

32 

1.2 

2 

524 

19.8 

3 

186 

7.0 

4 

343 

12.8 

5 

19 

0.7 

6 

25 

0.9 

7 

1 

0.0 

8 

6 

0.2 

10 

4 

0.1 

12 

3 

0.1 

584  YKADEP  NUM  2  YKADEP  KA6  CAN  Y  JOIN  ARMY  DEP  &  ENTER  YR  LATER 


Inapplicable 

1342 

50.2 

.D 

Don' t  know 

157 

5.9 

.R 

Refused 

3 

0.1 

1 

YES 

1094 

40.9 

2  • 

NO 

79 

3.0 

565  YKARGJUN  NUM  2  YKAJOIN  KA8  CAN  HS  JRS  AGE  17  JOIN  RESERVE/GUARD 


. 

Inapplicable 

1342 

50.2 

.D 

Don' t  know 

174 

8.5 

.R 

Refused 

4 

0.1 

1 

YES 

871 

32.6 

2 

NO 

284 

10.8 

588  YKARGHS  NUM  2  YKARGHS  KA9  CAN  ONLY  HS  GRADS  JOIN  RESERVE/GUARD 


. 

Inapplicable 

2213 

82.7 

.D 

Don' t  know 

91 

3.4 

.R 

Refused 

1 

0.0 

1 

YES 

198 

7.4 
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567  YKAWARD  NUM  2  YKAWARD  KA10  WHO  SPONSORS  SCHOLAR-ATHLETE  AWARD 


. 

Inapplicable 

1342 

50.2 

.D 

Don' t  know 

442 

16.5 

•  R 

Refused 

7 

0.3 

1 

MARINE  CORPS 

188 

7.0 

2 

NATIONAL  GUARD 

67 

2.5 

3 

ARMY  RESERVE 

412 

15.4 

4 

AIR  FORCE 

89 

3.3 

5 

NAVY 

128 

4.8 

568  YKARGCOL  NUM  2  YKACOL  KA11  EARN  COLLEGE  MONEY  IN  RESERVE/GUARD 


, 

Inapplicable 

1342 

50.2 

.D 

Don' t  know 

127 

4.7 

.R 

Refused 

2 

0.1 

1 

YES 

1149 

43.0 

2 

NO 

55 

2.1 

569  YKARGGI  NUM  2  YKARGGI  KA12  MAX  GI  BILL  AMOUNT  IN  RESERVE/GUARD 


, 

Inapplicable 

1526 

57.0 

.D 

Don' t  know 

496 

18.5 

.R 

Refused 

6 

0.2 

1 

UNDER  $1,000 

10 

0.4 

2 

$1,000  TO  $1,999 

48 

1.8 

3 

$2,000  TO  $3,999 

84 

3.1 

4 

$4,000  TO  $5,999 

120 

4.5 

5 

$6,000  TO  $7,999 

39 

1.5 

6 

$8,000  TO  $9,999 

29 

1  . 1 

7 

$10,000  OR  MORE 

317 

11.9 

570  YDMARITL  NUM  2  MARSTAT  DEG  CURRENT  MARITAL  STATUS 


1 

SINGLE 

2369 

88.6 

2 

MARRIED 

280 

10.5 

3 

SEPARATED 

14 

0.5 

4 

DIVORCED 

9 

0.3 

5 

WIDOWED 

3 

0.1 

571 

YDSAMEHH 

NUM 

2 

YESNO  DE14 

DOES  YOUTH 

LIVE  WITH  PARENTS 

.0 

Not  on  quex 

2675 

100.0 

572 

YDPARENT 

NUM 

2 

PARENTS  DE15 

WHICH  PARENT  YOUTH  LIVES  WITH 

.Q 

Not  on  quex 

2675 

100.0 
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573  YDWAGE  NUM 


EARNER  DE1G  PRINCIPAL  WAGE  EARNER  IN  HOUSEHOLD 


,Q  Not  on  quex  2675  100.0 


574  YDEDDAD  NUM 


EDLEVEL  DE19  FATHER'S  HIGHEST  LEVEL  OF  EDUCATION 


.D 

Don' t  know 

339 

12.7 

.R 

Refused 

14 

0.5 

7 

<  8TH  GRADE 

115 

4.3 

8 

8TH  GRADE 

66 

2.5 

9 

9TH  GRADE 

53 

2.0 

10 

10TH  GRADE 

86 

3.2 

11 

11TH  GRADE 

69 

2.6 

12 

12TH  GRADE 

977 

36.5 

13 

1ST  YR  4  YR  COLL 

46 

1.7 

14 

2ND  YR  4  YR  COLL 

109 

4. 1 

15 

3RD  YR  4  YR  COLL 

22 

0.8 

16 

4TH  YR  4  YR  COLL 

421 

15.7 

17 

5TH  COL/ 1ST  GRAD 

46 

1.7 

18 

2ND  YR  GRAD  SCHL 

57 

2.1 

19 

3RD  YR  GRAD  SCHL 

19 

0.7 

20 

>  3  YRS  GRAD  SCH 

115 

4.3 

21 

1ST  YR  JR/COMM 

6 

0.2 

22 

2ND  YR  JR /COMM 

72 

2.7 

23 

1ST  YR  VOC/BUS 

5 

0.2 

24 

2ND  YR  VOC/BUS 

27 

1.0 

25 

>  2  YRS  VOC/BUS 

11 

0.4 

575  YDDADLFS  NUM  2  PARNDO  DE20  FATHER'S  JOB  STATUS 


.D 

Don' t  know 

57 

2.1 

.R 

Refused 

7 

0.3 

1 

WORKING  FULLTIME 

2076 

77.6 

2 

WORKING  PARTTIME 

52 

1.9 

3 

UNEMPLOYED 

84 

3.1 

4 

RETIRED 

181 

6.8 

5 

TAKE  CARE  FAMILY 

22 

0.8 

6 

MILITARY 

23 

0.9 

7 

DECEASED 

141 

5.3 

8 

OTHER 

32 

1.2 
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57G  YDDADBR  NUM 


577  YDEDMOM  NUM 


578  YDMOMLFS  NUM 


NUM 

2  BRANCH  DE21  MILITARY 

BRANCH 

Inapplicable 

2G52 

99. 1 

1 

AIR  FORCE 

9 

0.3 

2 

ARMY 

9 

0.3 

3 

COAST  GUARD 

1 

0.0 

5 

NAVY 

4 

0.1 

NUM 

2  EDLEVEL  DE26  MOTHER' S 

HIGHESl 

.D 

Don' t  know 

229 

8.G 

.R 

Refused 

13 

0.5 

7 

<  8TH  GRADE 

91 

3.4 

8 

8TH  GRADE 

41 

1.5 

9 

9TH  GRADE 

G2 

2.3 

10 

10TH  GRADE 

90 

3.4 

11 

11TH  GRADE 

88 

3.3 

12 

12TH  GRADE 

1237 

4G.2 

13 

1ST  YR  4  YR  COLL 

45 

1.7 

14 

2ND  YR  4  YR  COLL 

128 

4.8 

15 

3RD  YR  4  YR  COLL 

39 

1.5 

IB 

4TH  YR  4  YR  COLL 

353 

13.2 

17 

5TH  COL/ 1ST  GRAD 

21 

0.8 

18 

2ND  YR  GRAD  SCHL 

38 

1.4 

19 

3RD  YR  GRAD  SCHL 

18 

0.7 

20 

>  3  YRS  GRAD  SCH 

37 

1.4 

21 

1ST  YR  JR/COMM 

14 

0.5 

22 

2ND  YR  JR/COMM 

77 

2.9 

23 

1ST  YR  VOC/BUS 

15 

O.G 

24 

2ND  YR  VOC/BUS 

30 

1 . 1 

25 

>  2  YRS  VOC/BUS 

9 

0.3 

NUM 

2  PARNDO  DE27  MOTHER'S 

JOB  ST/ 

.D 

Don' t  know 

24 

0.9 

.R 

Refused 

8 

0.3 

1 

WORKING  FULLTIME 

13GO 

50.8 

2 

WORKING  PARTTIME 

378 

14.1 

3 

UNEMPLOYED 

172 

G.4 

4 

RETIRED 

57 

2.1 

5 

TAKE  CARE  FAMILY 

G32 

23. G 

6 

MILITARY 

1 

0.0 

7 

DECEASED 

27 

1.0 

8 

OTHER 

1G 

O.G 
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579  YDOWNREL  NUM  2  RELAT  DE17  HOUSEHOLD  HEAD'S  RELATIONSHIP  TO  Y 


. 

Inapplicable 

2129 

79. G 

2 

UNCLE 

10 

0.4 

3 

AUNT 

2 

0.1 

4 

COUSIN 

1 

0.0 

5 

GRANDFATHER 

10 

0.4 

6 

GRANDMOTHER 

17 

O.G 

7 

SPOUSE 

78 

2.9 

8 

NON-RELATIVE 

74 

2.8 

9 

RESPONDENT 

307 

11.5 

10 

BROTHER 

10 

0.4 

11 

SISTER 

8 

0.3 

91 

OTHER  RELATIVE 

29 

1,1 

580  YDOWNOS  CHAR  30  $CHAR  DEI 7  OTHER  SPECIFY  FOR  HEAD  OF  HOUSEHOLD 

Inapplicable  2B4G  98.9 

OTHER  29  1.1 

581  YDEDOTH  NUM  2  EDLEVEL  DE19A  HEAD'S  HIGHEST  LEVEL  OF  EDUCATION 


. 

Inapplicable 

243G 

91 . 1 

.D 

Don' t  know 

28 

1.0 

.R 

Refused 

3 

0.1 

7 

<  8TH  GRADE 

5 

0.2 

8 

8TH  GRADE 

3 

0.1 

9 

9TH  GRADE 

3 

0.1 

10 

10TH  GRADE 

G 

0.2 

11 

11TH  GRADE 

13 

0.5 

12 

12TH  GRADE 

113 

4.2 

13 

1ST  YR  4  YR  COLL 

9 

0.3 

14 

2ND  YR  4  YR  COLL 

■8 

0.3 

15 

3RD  YR  4  YR  COLL 

14 

0.5 

1G 

4TH  YR  4  YR  COLL 

15 

O.G 

17 

5TH  COL/ 1ST  GRAD 

2 

0.1 

19 

3RD  YR  GRAD  SCHL 

1 

0.0 

20 

>  3  YRS  GRAD  SCH 

3 

0.1 

21 

1ST  YR  JR /COMM 

2 

0.1 

22 

2ND  YR  JR /COMM 

G 

0.2 

23 

1ST  YR  VOC/BUS 

2 

0.1 

24 

2ND  YR  VOC/BUS 

3 

0.1 
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582  YDROTCEV  NUM 


NUM 

2  YESNO  DE36 

DID  YOUTH 

PARTK 

Inapplicable 

29 

1.1 

.D 

Don' t  know 

3 

0. 1 

1 

YES 

100 

3.7 

2 

NO 

2543 

95.1 

In  Version  1  of  the  questionnaire,  all  youth  were  asked  this 
question.  In  Version  2,  only  youth  who  had  heard  of  ROTC 
were  asked  the  question.  In  Version  3,  all  youth  were  asked 
this  question.  The  question  was  moved  from  the  Demographics 
Module  to  the  Education  Module  in  Version  3. 


583  YDROTCJS  NUM 


JRSR 


DE37  WAS  PARTICIPATION  IN  ROTC  JR  OR  SR 


584  YDROTCBR  NUM 


585  YDCOUNTY  CHAR 


Inappl icable 

2575 

96.3 

.D 

Don' t  know 

1 

0.0 

1 

JUNIOR  ROTC 

78 

2.9 

2 

SENIOR  ROTC 

21 

0.8 

This 

question  was  moved 

from  the  Demographics  Module 

to 

Education 

Module  in  Version  3  of  ' 

the  questionnaire. 

NUM 

2 

ROTCTYP  DE38  ROTC  BRANCH  OF  PARTICIPATION 

Inapplicable 

2G54 

99.2 

1 

ARMY 

14 

0.5 

2 

AIR  FORCE 

4 

0.  1 

3 

NAVY 

3 

0.1 

This 

question  was  moved 

from  the  Demographics  Module 

to 

Education 

Module  in  Version  3  of  ' 

the  questionnaire. 

CHAR 

30 

$CHAR  DE39  NAME  OF 

COUNTY  YOUTH  LIVES 

IN 

.D 

Don' t  know 

49 

1.8 

.R 

Refused 

6 

0.2 

OTHER 

2620 

97.9 

For  youth 

living  away  at 

col  lege , 

there  is  some  ambigui 

regarding  whether  this  variable  represents  their  home  address 
or  their  college  address.  For  youth  who  also  responded  to  the 
household  screener  ( YUTHNUM=01 ) ,  information  from  the  screener 
(PHONCNTY)  is  copied  into  this  variable;  the  question  is  not 
repeated. 
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588  YDCITY  CHAR  20  $CHAR  DE40  NAME  OF  CITY  YOUTH  LIVES  IN 


. 

Inapplicable 

790 

29.5 

.D 

Don' t  know 

9 

0.3 

.R 

Refused 

8 

0.3 

OTHER 

1868 

69.8 

For  youth  living  away  at  college,  there  is  some  ambiguity 
regarding  whether  this  variable  represents  their  home  address 
or  their  college  address.  For  youth  who  also  responded  to  the 
household  screener  ( YUTHNUM=01 ) ,  information  from  the  screener 
is  copied  into  this  variable;  the  question  is  not  repeated. 

Note  that  the  corresponding  variable  in  the  screener,  PHONCITY, 
is  asked  only  if  there  is  missing  data  for  either  PHONCNTY  or 
PHONZIP. 


587  YDZIP  CHAR 


5  $CHAR  DE41  ZIP  CODE  YOUTH  LIVES  IN 


.D  Don't  know  24  0.9 
.R  Refused  8  0.3 
OTHER  2643  98.8 


For  youth  living  away  at  college,  there  is  some  ambiguity 
regarding  whether  this  variable  represents  their  home  address 
or  their  college  address.  For  youth  who  also  responded  to  the 
household  screener  ( YUTHNUM=01 ) ,  information  from  the  screener 
(PHONZIP)  is  copied  into  this  variable;  the  question  is  not 
repeated. 


588  YDSSN  CHAR  9  $SSNFMT  DE42  SOCIAL  SECURITY  NUMBER  (STATUS) 


.D 

Don' t  know 

242 

9.0 

.R 

Refused 

342 

12.8 

00000000 

NO  SSN 

77 

2.9 

99999999 

GOOD  SSN 

2014 

75.3 

A  string  of  nine  0' s  indicates  that  the  respondent  does  not 
have  a  social  security  number.  A  string  of  nine  9' s  indicates 
that  the  respondent  provided  his/her  social  security  number. 
To  maintain  respondent  confidentiality,  the  string  of  9' s  is 
used  to  replace  the  actual  number  provided. 


I 
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589 

YPARIMP 

NUM 

2 

YPARIMP  PL2  IMPORTANCE 

OF  PARENTAL  ADVICE 

Inapplicable 

1285 

48.0 

.D 

Don' t  know 

11 

0.4 

.N 

Not  ascertained 

1 

0.0  1 

.R 

Refused 

6 

0.2 

1 

VERY  IMPORTANT 

375 

14.0  j 

2 

SOMEWHAT  IMPORTA 

482 

18.0 

3 

NEITHER 

235 

8.8 

4 

SMEWHAT  UNIMPORT 

137 

5.1 

5 

VERY  UNIMPORTANT 

143 

5.3  1 

590 

EE5CHK 

NUM 

2 

CCHECK  CONST 

CHECK:  LAST  DATE  IN  SCHOOL  VS.  NOW 

REPL1 


Inapplicable 


2675  100.0 


NUM  8 


REPLICATE  WEIGHT  1 


POSITIVE 

ZERO 


1404  52.5 
1271  47.5 


REPL2 


NUM  8 


REPLICATE  WEIGHT  2 


POSITIVE 

ZERO 


REPL3 


NUM  8 


REPLICATE  WEIGHT  3 


POSITIVE 

ZERO 


1322  49.4 
1353  50.6 


REPL4 


NUM  8 


REPLICATE  WEIGHT  4 


POSITIVE 

ZERO 


REPL5 


NUM  8 


REPLICATE  WEIGHT  5 


POSITIVE 

ZERO 


1408  52.6 

1267  47.4 


REPL6 


NUM  8 


REPLICATE  WEIGHT  6 


POSITIVE 

ZERO 


1412  52.8 
1263  47.2 
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ORDER 


597 


598 


599 


600 


601 


602 


603 


604 


605 


VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


REPL7  NUM  8 

POSITIVE 

ZERO 

REPL8  NUM  8 

POSITIVE 

ZERO 

REPL9  NUM  8 

POSITIVE 

ZERO 

REPL10  NUM  8 

POSITIVE 

ZERO 

REPL11  NUM  8 

POSITIVE 

ZERO 

REPL12  NUM  8 

POSITIVE 

ZERO 

REPL13  NUM  8 

POSITIVE 

ZERO 

REPL14  NUM  8 

POSITIVE 

ZERO 

REPL15  NUM  8 

POSITIVE 

ZERO 


REPLICATE  WEIGHT  7 

1306  48.8 

1369  51.2 

REPLICATE  WEIGHT  8 

1389  51.9 

1286  48.1 

REPLICATE  WEIGHT  9 

1329  49.7 

1346  50.3 

REPLICATE  WEIGHT  10 

1379  51.6 

1296  48.4 

REPLICATE  WEIGHT  11 

1356  50.7 

1319  49.3 

REPLICATE  WEIGHT  12 

1300  48.6 

1375  51.4 

REPLICATE  WEIGHT  13 

1295  48.4 

1380  51.6 

REPLICATE  WEIGHT  14 

1395  52.1 

1280  47.9 

REPLICATE  WEIGHT  15 

1331  49.8 

1344  50.2 
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BOG  REPL1G  NUM  8 


REPLICATE  WEIGHT  IB 


POSITIVE 

ZERO 


1339  50.1 

133G  49.9 


B07  REPL17  NUM  8 


REPLICATE  WEIGHT  17 


POSITIVE 

ZERO 


1 344  50 . 2 
1331  49.8 


B08  REPL18  NUM  8 

POSITIVE 

ZERO 

B09  REPL19  NUM  8 

POSITIVE 

ZERO 

BIO  REPL20  NUM  8 


POSITIVE 

ZERO 

B11  REPL21  NUM  8 

POSITIVE 

ZERO 

B12  REPL22  NUM  8 


REPLICATE  WEIGHT  18 

1302  48.7 

1373  51.3 

REPLICATE  WEIGHT  19 

133G  49.9 

1339  50.1 

REPLICATE  WEIGHT  20 

1354  50. B 

1321  49.4 

REPLICATE  WEIGHT  21 

1311  49.0 

13G4  51.0 

REPLICATE  WEIGHT  22 


POSITIVE 

ZERO 

B13  REPL23  NUM  8 

POSITIVE 

ZERO 


1381  51. B 

1294  48.4 

REPLICATE  WEIGHT  23 

1372  51.3 

1303  48.7 


G14  REPL24  NUM  8 


REPLICATE  WEIGHT  24 


POSITIVE 

ZERO 


1312  49.0 
13G3  51.0 


I 
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S15 


616 


617 


618 


619 


620 


621 


622 


623 


VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


REPL25  NUM  8 

POSITIVE 

ZERO 

REPL26  NUM  8 

POSITIVE 

ZERO 

REPL27  NUM  8 

POSITIVE 

ZERO 

REPL28  NUM  8 

POSITIVE 

ZERO 

REPL29  NUM  8 

POSITIVE 

ZERO 

REPL30  NUM  8 

POSITIVE 

ZERO 

REPL31  NUM  8 

POSITIVE 

ZERO 

REPL32  NUM  8 

POSITIVE 

ZERO 

REPL33  NUM  8 

POSITIVE 

ZERO 


REPLICATE  WEIGHT  25 

1277  47.7 

1398  52.3 

REPLICATE  WEIGHT  26 

1330  49.7 

1345  50.3 

REPLICATE  WEIGHT  27 

1385  51.8 

1290  48.2 

REPLICATE  WEIGHT  28 

1315  49.2 

1360  50.8 

REPLICATE  WEIGHT  29 

1328  49.6 

1347  50.4 

REPLICATE  WEIGHT  30 

1314  49.1 

1361  50.9 

REPLICATE  WEIGHT  31 

1308  48.9 

1367  51.1 

REPLICATE  WEIGHT  32 

1353  50.6 

1322  49.4 

REPLICATE  WEIGHT  33 

1374  51.4 

1301  48.6 


YUTHMAIN  CODEBOOK  FOR  Q87-3  (Apr,May,Jun  87) 


Page  C-14B 


ORDER  VARIABLE  TYPE  LENGTH  FORMAT  LABEL 


B24 

REPL34 

NUM  8 

REPLICATE  WEIGHT  34 

POSITIVE 

ZERO 

1394  52.1 

1281  47.9 

B25 

REPL35 

NUM  8 

REPLICATE  WEIGHT  35 

POSITIVE 

ZERO 

1348  50.4 
1327  49. B 

B2B 

REPL3B 

NUM  8 

REPLICATE  WEIGHT  3G 

POSITIVE 

ZERO 

13B7  51.1 
1308  48.9 

B27 

REPL37 

NUM  8 

REPLICATE  WEIGHT  37 

POSITIVE 

ZERO 

1333  49.8 
1342  50.2 

B28 

REPL38 

NUM  8 

REPLICATE  WEIGHT  38 

POSITIVE 

ZERO 

1273  47. B 
1402  52.4 

B29 

REPL39 

NUM  8 

REPLICATE  WEIGHT  39 

POSITIVE 

ZERO 

13G5  51.0 
1310  49.0 

B30 

REPL40 

NUM  8 

REPLICATE  WEIGHT  40 

POSITIVE 

ZERO 

1348  50.4 

1327  49. B 

B31 

REPL41 

NUM  8 

REPLICATE  WEIGHT  41 

POSITIVE 

ZERO 

1339  50.1 

133G  49.9 

B32 

REPL42 

NUM  8 

REPLICATE  WEIGHT  42 

POSITIVE 

ZERO 

13B8  51.1 

1307  48.9 
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G33 

REPL43 

NUM  8 

REPLICATE  WEIGHT  43 

POSITIVE 

ZERO 

1357  50.7 
1318  49.3 

634 

REPL44 

NUM  8 

REPLICATE  WEIGHT  44 

POSITIVE 

ZERO 

1385  51.8 

1290  48.2 

635 

REPL45 

NUM  8 

REPLICATE  WEIGHT  45 

POSITIVE 

ZERO 

1384  51.7 

1291  48.3 

636 

REPL46 

NUM  8 

REPLICATE  WEIGHT  46 

• 

POSITIVE 

ZERO 

1321  49.4 

1354  50.6 

637 

REPL47 

NUM  8 

REPLICATE  WEIGHT  47 

POSITIVE 

ZERO 

1342  50.2 
1333  49.8 

638 

REPL48 

NUM  8 

REPLICATE  WEIGHT  48 

POSITIVE 

ZERO 

1299  48.6 

1376  51.4 

639 

REPL49 

NUM  8 

REPLICATE  WEIGHT  49 

POSITIVE 

ZERO 

1326  49.6 
1349  50.4 

640 

REPL50 

NUM  8 

REPLICATE  WEIGHT  50 

POSITIVE 

ZERO 

1251  46.8 
1424  53.2 

641 

REPL51 

NUM  8 

REPLICATE  WEIGHT  51 

POSITIVE 

ZERO 

1381  51.6 

1294  48.4 
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B42 

REPL52 

NUM  8 

REPLICATE  WEIGHT  52 

POSITIVE 

ZERO 

1372  51.3 

1303  48.7 

643 

REPL53 

NUM  8 

REPLICATE  WEIGHT  53 

POSITIVE 

ZERO 

1364  51.0 

1311  49.0 

644 

REPL54 

NUM  8 

REPLICATE  WEIGHT  54 

POSITIVE 

ZERO 

1313  49.1 
1362  50.9 

645 

REPL55 

NUM  8 

REPLICATE  WEIGHT  55 

POSITIVE 

ZERO 

1382  51.7 

1293  48.3 

646 

REPL56 

NUM  8 

REPLICATE  WEIGHT  56 

POSITIVE 

ZERO 

1358  50.8 
1317  49.2 

647 

REPL57 

NUM  8 

REPLICATE  WEIGHT  57 

POSITIVE 

ZERO 

1386  51.8 

1289  48.2 

648 

REPL58 

NUM  8 

REPLICATE  WEIGHT  58 

POSITIVE 

ZERO 

1347  50.4 

1328  49.6 

649 

REPL59 

NUM  8 

REPLICATE  WEIGHT  59 

POSITIVE 

ZERO 

1313  49.1 
1362  50.9 

650 

REPL60 

NUM  8 

REPLICATE  WEIGHT  60 

POSITIVE 

ZERO 

1330  49.7 
1345  50.3 
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851 

REPL61 

NUM  8 

REPLICATE  WEIGHT  61 

POSITIVE 

1328  49.6 

ZERO 

1347  50.4 

652 

REPL62 

NUM  8 

REPLICATE  WEIGHT  62 

POSITIVE 

1252  46.8 

ZERO 

1423  53.2 

853 

REPL63 

NUM  8 

REPLICATE  WEIGHT  63 

POSITIVE 

1337  50.0 

ZERO 

1338  50.0 

654 

REPL64 

NUM  8 

REPLICATE  WEIGHT  64 

POSITIVE 

1308  48.9 

ZERO 

1367  51.1 

655 

REPL65 

NUM  8 

REPLICATE  WEIGHT  65 

POSITIVE 

1371  51.3 

ZERO 

1304  48.7 

656 

REPL66 

NUM  8 

REPLICATE  WEIGHT  66 

POSITIVE 

1320  49.3 

ZERO 

1355  50.7 

657 

REPL67 

NUM  8 

REPLICATE  WEIGHT  67 

POSITIVE 

1397  52.2 

ZERO 

1278  47.8 

658 

REPL68 

NUM  8 

REPLICATE  WEIGHT  68 

POSITIVE 

1283  48.0 

ZERO 

1392  52.0 

659 

YXAD12AR 

NUM  2 

YXADF 

UNAIDED  +  AIDED  RECALL  ACTIVE  ARMY  ADS 

1 

RECALLS 

AD  2496  93 . 3 

2 

DOESN' T 

RECALL  179  6.7 
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660 

YXAD12RO 

NUM 

2 

YXADF 

UNAIDED 

+  AIDED 

RECALL 

ARMY  ROTC  ADS 

1 

RECALLS 

AD 

1232 

46.  1 

2 

DOESN' T 

RECALL 

1443 

53.9 

661 

YXAD12NG 

NUM 

2 

YXADF 

UNAIDED 

+  AIDED 

RECALL 

ARMY  NATL  GUARD 

1 

RECALLS 

AD 

1708 

63.9 

2 

DOESN' T 

RECALL 

967 

36.1 

662 

YXAD12RV 

NUM 

2 

YXADF 

UNAIDED 

+  AIDED 

RECALL 

ARMY  RESERVE  ADS 

1 

RECALLS 

AD 

1896 

70.9 

2 

DOESN' T 

RECALL 

779 

29. 1 

663 

YXAD12AF 

NUM 

2 

YXADF 

UNAIDED 

+  AIDED 

RECALL 

AIR  FORCE  ADS 

1 

RECALLS 

AD 

2309 

86.3 

2 

DOESN' T 

RECALL 

366 

13.7 

664 

YXAD12NA 

NUM 

2 

YXADF 

UNAIDED 

+  AIDED 

RECALL 

NAVY  ADS 

1 

RECALLS 

AD 

2147 

80.3 

• 

2 

DOESN' T 

RECALL 

528 

19.7  . 

665 

YXAD12MC 

NUM 

2 

YXADF 

UNAIDED 

+  AIDED 

RECALL 

MARINE  CORPS  ADS 

1 

RECALLS 

AD 

2232 

83.4 

2 

DOESN' T 

RECALL 

443 

16.6 

666 

YXAD12CG 

NUM 

2 

YXADF 

UNAIDED 

+  AIDED 

RECALL 

COAST  GUARD  ADS 

1 

RECALLS 

AD 

1315 

49.2 

2 

DOESN' T 

RECALL 

1360 

50.8 

667 

YXAD12AL 

NUM 

2 

YXADF 

UNAIDED 

+  AIDED 

RECALL 

JRAP  ADS 

1 

RECALLS 

AD 

1510 

56.4 

2 

DOESN' T 

RECALL 

1165 

43.6 

668 

YXKAEARN 

NUM 

2 

YXKAF 

KNOW:  EARN  MONEY  FOR  COLLEGE  IN  ARMY 

. 

Inappl 1  cable 

1342 

50.2 

1 

KNOWS  ANSWER 

1243 

46.5 

2 

INCORRECT  ANSWER 

90 

3.4 
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GB9 

YXKAEDBN 

NUM 

2 

YXKAF 

KNOW: 

AMOUNT  OF 

■  ARMY  EDUCATION  BENEFITS 

. 

Inapplicable 

1342 

50.2 

1 

KNOWS  ANSWER 

345 

12.9 

2 

INCORRECT 

ANSWER 

988 

36.9 

670 

YXKASAME 

NUM 

2 

YXKAF 

KNOW: 

COMPAR  ARMY  ED  BEN  TO  OTH 

BRANCHES 

Inapplicable 

1342 

50.2 

1 

KNOWS  ANSWER 

200 

7.5 

2 

INCORRECT 

ANSWER 

1133 

42.4 

671 

YXKAGIAR 

NUM 

2 

YXKAF 

KNOW: 

DOES  THE 

ARMY  OFFER  THE  GI 

BILL 

Inapplicable 

1342 

50.2 

1 

KNOWS  ANSWER 

1087 

40.6 

2 

INCORRECT 

ANSWER 

246 

9.2 

672 

YXKAGIAF 

NUM 

2 

YXKAF 

KNOW: 

DOES  THE 

AIR  FORCE  OFFER  GI  BILL 

Inapplicable 

1342 

50.2 

1 

KNOWS  ANSWER 

593 

22.2 

2 

INCORRECT 

ANSWER 

740 

27.7 

673 

YXKAGINA 

NUM 

2 

YXKAF 

KNOW: 

DOES  THE 

NAVY  OFFER  THE  GI 

BILL 

Inapplicable 

1342 

50.2 

1 

KNOWS  ANSWER 

600 

22.4 

2 

INCORRECT 

ANSWER 

733 

27.4 

674 

YXKAGIMA 

NUM 

2 

YXKAF 

KNOW: 

DOES  MARINE  CORPS  OFFER  GI 

BILL 

Inapplicable 

1342 

50.2 

1 

KNOWS  ANSWER 

665 

24.9 

2 

INCORRECT 

ANSWER 

668 

25.0 

675 

YXKAYRS 

NUM 

2 

YXKAF 

KNOW: 

MINIMUM  ARMY  ENLISTMENT 

Inapplicable 

1342 

50.2 

1 

KNOWS  ANSWER 

524 

19.6 

2 

INCORRECT 

ANSWER 

809 

30.2 

676 

YXKADEP 

NUM 

2 

YXKAF 

KNOW: 

CAN  Y  JOIN  ARMY  DEP,  ENTER 

YR  LATR 

Inapplicable 

1342 

50.2 

1 

KNOWS  ANSWER 

1094 

40.9 

2 

INCORRECT 

ANSWER 

239 

8.9 
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B77 

YXKARGJN 

NUM 

2 

YXKAF  KNOW: 

CAN  HS 

JRS  AGE  17 

JOIN  RESERVE/NG 

Inapplicable 

1342 

50.2 

i 

KNOWS  ANSWER 

871 

32. B 

2 

INCORRECT  ANSWER 

4B2 

17.3 

B78 

YXKARGHS 

NUM 

2 

YXKAF  KNOW: 

CAN  ONLY  HS  GRADS 

JOIN  RESERVE/NG 

Inapplicable 

1342 

50.2 

1 

KNOWS  ANSWER 

1043 

39.0 

2 

INCORRECT  ANSWER 

290 

10.8 

B79 

YXKAWARD 

NUM 

2 

YXKAF  KNOW: 

WHO  SPONSORS  SCHOLAR-ATHLETE  AWARD 

Inapplicable 

1342 

50.2 

1 

KNOWS  ANSWER 

412 

15.4 

2 

INCORRECT  ANSWER 

921 

34.4 

B80 

YXKARGCL 

NUM 

2 

YXKAF  KNOW: 

EARN  COLLEGE  MONEY 

IN  RESERVE/NG 

Inappl icable 

1342 

50.2 

1 

KNOWS  ANSWER 

1149 

43.0 

2 

INCORRECT  ANSWER 

184 

8.9 

B81 

YXKARGGI 

NUM 

2 

YXKAF  KNOW: 

MAX  GI 

BILL  AMOUNT 

IN  RESERVE/NG 

Inapplicable 

1342 

50.2 

1 

KNOWS  ANSWER 

120 

4.5 

2 

INCORRECT  ANSWER 

1213 

45.3 

B82 

YXPRUNAC 

NUM 

2 

YXPRF  UNAIDED  INTENTION  TO  JOIN  ACTIVE  ARMY 

1 

INTENDS  TO  JOIN 

37 

1.4 

2 

NO  PLAN  TO  JOIN 

2G38 

98. B 

B83 

YXPRAIAC 

NUM 

2 

YXPRF  AIDED 

INTENTION  TO  JOIN 

ACTIVE  ARMY 

1 

INTENDS  TO  JOIN 

334 

12.5 

2 

NO  PLAN  TO  JOIN 

2341 

87.5 

B84 

YXPRUNRV 

NUM 

2 

YXPRF  UNAIDED  INTENTION  TO  JOIN  ARMY  RESERVE 

1 

INTENDS  TO  JOIN 

7 

0.3 

2 

NO  PLAN  TO  JOIN 

2BB8 

99.7 
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G85 

YXPRAIRV 

NUM 

2 

YXPRF 

AIDED 

INTENTION 

TO  JOIN 

ARMY 

RESERVE 

1 

INTENDS  TO 

JOIN 

320 

12.0 

2 

NO  PLAN  TO 

JOIN 

2355 

88.0 

686 

YXPRUNNG 

NUM 

2 

YXPRF 

UNAIDED  INTENT  ' 

TO  JOIN  ARMY  1 

SIATL  GUARD 

1 

INTENDS  TO 

JOIN 

8 

0.3 

2 

NO  PLAN  TO 

JOIN 

2667 

99.7 

687 

YXPRAING 

NUM 

2 

YXPRF 

AIDED 

INTENTION 

TO  JOIN 

ARMY 

NATL  GUARD 

1 

INTENDS  TO 

JOIN 

291 

10.9 

2 

NO  PLAN  TO 

JOIN 

2384 

89. 1 

688 

YXPRAIRO 

NUM 

2 

YXPRF 

AIDED 

INTENTION 

TO  JOIN 

ARMY 

ROTC 

Inapplicable 

727 

27.2 

1 

INTENDS  TO 

JOIN 

261 

9.8 

- 

2 

NO  PLAN  TO 

JOIN 

1687 

63. 1 

689 

YXPRUNGI 

NUM 

2 

YXPRF 

UNAIDED  GENERAL 

INTENTION  TO 

JOIN  ARMY 

1 

INTENDS  TO 

JOIN 

52 

1.9 

2 

NO  PLAN  TO 

JOIN 

2623 

98. 1 

690 

YXPRAIGI 

NUM 

2 

YXPRF 

AIDED 

GENERAL  INTENTION 

TO  JOIN  ARMY 

1 

INTENDS  TO 

JOIN 

598 

22.4 

2 

NO  PLAN  TO 

JOIN 

2077 

77.6 

691 

MARKFLG 

NUM 

2 

MARKFLGF 

RECRUITING  MARKET  FLAG 

1 

IN  RCTG  MARKET 

2267 

84.7 

2 

NOT  IN  RCTG  MKT 

408 

15.3 

692 

PFASFLG 

NUM 

2 

PFASFLGF 

PRIMARY  FEMALE  ANALYTIC 

SAMPLE  FLAG 

1 

PFAS  YOUTH 

356 

13.3 

2 

NOT  PFAS  YOUTH 

2319 

86.7 
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1 

G93 

ADULTTOT 

NUM 

2 

SC5  HOW 

MANY 

OLDER  THAN 

24 

1 

0 

375 

14.0 

1 

510 

19.1 

1 

2 

1485 

55.5 

1 

3 

234 

8.7 

4 

55 

2.1 

5 

12 

0.4 

G 

2 

0.1 

8 

1 

0.0 

9 

1 

0.0 

/ 

G94 

EEDENYRJ 

NUM 

2 

EEDENYRJ  SC17A  IS 

;  Y  IN 

1  1ST  OR  2ND 

1  YR  OF  JR  COLLEG 

Inapplicable 

2543 

95.1 

.D 

Don' t  know 

7 

0.3 

1 

1ST  YEAR 

GG 

2.5 

2 

2ND  YEAR 

59 

2.2 

G95 

YEDENYRJ 

NUM 

2 

EEDENYRJ  EEGC  IS 

Y  IN 

1ST  OR  2ND 

YR  OF  JR  COLLEGE 

m 

Inapplicable 

2525 

94.4 

■  D 

Don' t  know 

2 

0.1 

1 

1ST  YEAR 

80 

3.0 

2 

2ND  YEAR 

G8 

2.5 

G9G  YIWIDE  NUM  2  RANGIMP  lA  IMP  OF  OPPORT  TO  FIND  A  JOB 


.D 

Don' t  know 

1 

0.0 

1 

NOT  AT  ALL  IMPOR 

90 

3.4 

2 

SCALE  POINT  2 

58 

2.2 

3 

SCALE  POINT  3 

1G3 

G.  1 

4 

SCALE  POINT  4 

445 

1G.G 

5 

VERY  IMPORTANT 

1918 

71.7 

G97  YISERPAR  NUM  2  RANGIMP  lA  IMP  OF  WORKING  PART-TIME 


.D 

Don' t  know 

1 

0.0 

1 

NOT  AT  ALL  IMPOR 

582 

21.8 

2 

SCALE  POINT  2 

315 

11.8 

3 

SCALE  POINT  3 

G22 

23.3 

4 

SCALE  POINT  4 

57G 

21.5 

5 

VERY  IMPORTANT 

579 

21  .G 
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G98  RANDPEYO  NUM  2  RANORDER  WHICH  PE  REFERENT  IS  FIRST  ON  SCREEN 


. 

Inapplicable 

673 

25.2 

1 

RANDOMIZATIONS  1 

974 

36.4 

2 

RAND0MIZATI0N=2 

1028 

38.4 

When  a  PE  attribute  question  is  asked  for  two  referents,  this 
variable  determines  which  referent  is  presented  first.  One 
referent  is  always  active  Army;  the  other  may  be  USAR,  ARNG, 
USAF,  USNA,  USMC,  all  services,  job,  or  college.  This  variable 
contains  missing  data  for  youth  assigned  the  ROTC  PE  questions 
and  no  active  Army  PE  questions.  RANDPEYO  was  not  used  in 
Version  1  of  the  questionnaire. 

699  RANDPEYA  NUM  2  RANDPEYA  PEY1,4,5  RANDOM  START:  ARMY  <S  ARV/ANG 


. 

Inappi 

i  cable 

2006 

75.0 

1 

START; 

A) 

WIDE 

46 

1.7 

2 

START: 

B) 

PHYS 

34 

1.3 

3 

START: 

C) 

PROUD 

40 

1.5 

4 

START: 

D) 

STEP 

36 

1.3 

5 

START: 

E) 

LEADER 

50 

1 .9 

6 

START; 

F) 

HITECH 

40 

1.5 

7 

START: 

G) 

CIVCAR 

42 

1 .6 

8 

START: 

H) 

SELCON 

44 

1 .6 

9 

START: 

I) 

POTEN 

39 

1.5 

10 

START: 

J) 

MENTAL 

39 

1.5 

11 

START: 

K) 

MATURE 

37 

1 .4 

12 

START: 

L) 

TRAIN 

40 

1.5 

13 

START: 

M) 

HI DUAL 

36 

1.3 

14 

START; 

N) 

CASHED 

34 

1.3 

15 

START: 

0) 

HOME 

35 

1.3 

16 

START: 

P) 

WEEKEN 

34 

1.3 

17 

START: 

Q) 

SERPAR 

43 

1 .6 

This  variable  contains  the  random  start  point  for  Perceptions/ 
Beliefs  attributes  for  youths  who  received  both  active  Army 
and  either  Army  Reserve  or  Army  National  Guard  attribute 
questions.  All  values  have  an  equal  probability  of  selection. 
RANDPEYA  was  not  used  in  Version  1  of  the  questionnaire. 
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700  RANDPEYB  NUM 


2  RAND1PE  PEY1,G  RANDOM  START:  ARMY  &  AF/MC/NA/ALL 


, 

Inappl 

icable 

1782 

GG.G 

1 

START 

A) 

WIDE 

78 

2.9 

2 

START 

B) 

PHYS 

49 

1.8 

3 

START 

C) 

PROUD 

G3 

2.4 

4 

START 

D) 

STEP 

GG 

2.5 

5 

START 

E) 

LEADER 

G8 

2.5 

G 

START 

F) 

HITECH 

G2 

2.3 

7 

START 

G) 

CIVCAR 

G3 

2.4 

8 

START 

H) 

SELCON 

G1 

2.3 

9 

START 

I) 

POTEN 

G3 

2.4 

10 

START 

J) 

MENTAL 

53 

2.0 

11 

START 

K) 

MATURE 

G5 

2.4 

12 

START 

L) 

TRAIN 

GG 

2.5 

13 

START 

M) 

HIQUAL 

G5 

2.4 

14 

START 

N) 

CASHED 

71 

2.7 

This  variable  contains  the  random  start  point  for  Perceptions/ 
Beliefs  attributes  for  youths  who  received  active  Army  as  well 
as  one  other  service  (Air  Force,  Navy,  Marine  Corps,  or 
all  military  services)  attribute  questions.  All  values  have  an 
equal  probability  of  selection.  RANDPEYB  was  not  used  in 
Version  1  of  the  questionnaire. 


701  RANDPEYC  NUM 


NUM 

2  RAND  1  PE 

PEY1 ,7 

RANDOM 

START:  ARMY  <S  WORK  FORCE 

Inapplicable 

2471 

92.4 

1 

START:  A) 

WIDE 

10 

0.4 

2 

START:  B) 

PHYS 

19 

0.7 

3 

START:  C) 

PROUD 

12 

0.4  j 

4 

START:  D) 

STEP 

9 

0.3  1 

5 

START:  E) 

LEADER 

21 

0.8 

G 

START:  F) 

HITECH 

1G 

O.G  , 

7 

START:  G) 

CIVCAR 

11 

0.4 

8 

START:  H) 

SELCON 

20 

0.7 

9 

START:  I) 

POTEN 

7 

0.3 

10 

START:  J) 

MENTAL 

17 

O.G  1 

11 

START:  K) 

MATURE 

15 

O.G  ' 

12 

START:  L) 

TRAIN 

14 

0.5 

13 

START:  M) 

HIQUAL 

17 

O.G  ) 

14 

START:  N) 

CASHED 

1G 

O.G  j 

This  variable  contains  the 

random 

start  point  for  Perceptions/ 

Bel i efs 

attributes 

for  youths  who 

received  active  Army  and  1 

ci vi 1 ian 

job  questions .  A1 1 

values 

have  an  equal  probability  ^ 

of  selection.  RANDPEYC  was  not  used  in  Version  1  of  the 
questionnai re. 
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702  RANDPEYD  NUM  2  RAND1PE  PEY1,8  RANDOM  START:  ARMY  &  COLLEGE 


. 

Inapplicable 

2439 

91.2 

1 

START: 

A) 

WIDE 

20 

0.7 

2 

START: 

B) 

PHYS 

9 

0.3 

3 

START: 

c) 

PROUD 

19 

0.7 

4 

START: 

D) 

STEP 

23 

0.9 

5 

START: 

E) 

LEADER 

19 

0.7 

6 

START: 

F) 

HITECH 

26 

1.0 

7 

START: 

G) 

CIVCAR 

18 

0.7 

8 

START: 

H) 

SELCON 

8 

0.3 

9 

START: 

I) 

POTEN 

14 

0.5 

10 

START: 

J) 

MENTAL 

13 

0.5 

11 

START: 

K) 

MATURE 

17 

0.6 

12 

START: 

L) 

TRAIN 

11 

0.4 

13 

START: 

M) 

HI  DUAL 

21 

0.8 

14 

START: 

N) 

CASHED 

18 

0.7 

This  variable  contains  the  random  start  point  for  Perceptions 
Beliefs  attributes  for  youths  who  received  active  Army  and 
college  questions.  All  values  have  an  equal  probability  of 
selection.  RANDPEYD  was  not  used  in  Version  1  of  the 
questionnaire. 

703  YVSERPAR  NUM  2  AGREEW  PE4  PART-TIME  WORK:  RESERVE 


, 

Inapplicable 

2315 

86.5 

.D 

Don' t  know 

1 

0.0 

1 

STRONGLY  DISAGR 

14 

0.5 

2 

DISAGREE 

24 

0.9 

3 

NEITHER 

108 

4.0 

4 

AGREE 

148 

5.5 

5 

STRONGLY  AGREE 

65 

2.4 

704  YGSERPAR  NUM  2  AGREEW  PE5  PART-TIME  WORK:  GUARD 


, 

Inappi icable 

2284 

85.4 

.D 

Don' t  know 

5 

0.2 

1 

STRONGLY  DISAGR 

9 

0.3 

2 

DISAGREE 

34 

1.3 

3 

NEITHER 

134 

5.0 

4 

AGREE 

133 

5.0 

5 

STRONGLY  AGREE 

76 

2.8 
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705  YDSAMEPA  NUM  2  YDSAMEPA  DE14  DOES  YOUTH  LIVE  WITH  DAD/STEP-DAD 


.D 

Don' t  know 

1 

0.0 

.R 

Refused 

4 

0.1 

1 

FATHER 

1576 

58.9 

2 

STEP-FATHER 

206 

7.7 

3 

NEITHER 

888 

33.2 

70G  YDSAMEMA  NUM  2  YDSAMEMA  DE14A  DOES  YOUTH  LIVE  WITH  MOM/STEP-MOM 


.D 

Don' t  know 

1 

0.0 

.R 

Refused 

6 

0.2 

1 

MOTHER 

1951 

72.9 

2 

STEP-MOTHER 

87 

3.3 

3 

NEITHER 

628 

23.5 

4 

BOTH 

2 

0.1 

707  YPARDEC  NUM  2  YPARDEC  PL1A  INTERVIEW  PARENT  OR  STEP-PARENT 

Inapplicable  2587  96.7 

.D  Don't  know  1  0.0 

.N  Not  ascertained  1  0.0 

.R  Refused  '  1  0.0 

1  PARENT  38  1.4 

2  STEP-PARENT  47  1.8 

708  EEDENSUM  NUM  2  EDSUM  SC14A  SCHOOL  Y  ENROLLED  IN  MAY-SEPT 


, 

Inappi i cable 

1085 

40.6 

.D 

Don' t  know 

3 

0.1 

1 

HIGH  SCHOOL 

579 

21 .6 

2 

4  YEAR  COLLEGE 

273 

10.2 

3 

OTHER  SCHOOL 

141 

5.3 

4 

NOT  ENROLLED 

594 

22.2 

709  EEDENOTH  NUM  2  YESNO  SC14B  IS/WAS  YOUTH  ENROLLED  APRIL/OCTOBE 


. 

Inapplicable 

1937 

72.4 

.D 

Don' t  know 

6 

0.2 

.R 

Refused 

1 

0.0 

1 

YES 

240 

9.0 

2 

NO 

491 

18.4 
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710 

EEDCGRAD 

NUM 

2 

YESNO  SC13C 

IS  YOUTH  A  COLLEGE  GRADUATE 

Inapplicable 

25G7  9B.0 

.D 

Don' t  know 

1  0.0 

.0 

Not  on  quex 

74  2.8 

2 

NO 

33  1.2 

711 

RRACE 

NUM 

2 

RACE  REASK 

:  YOUTH'S  RACE 

. 

Inappl icable 

25G0  95.7 

.D 

Don' t  know 

12  0.4 

.0 

Not  on  quex 

74  2.8 

1 

WHITE 

24  0.9 

2 

BLACK 

3  0.1 

3 

ASIAN/PACIFIC  IS 

2  0.1 

712 

RHISP 

NUM 

2 

YESNO  REASK 

:  IS  YOUTH  OF  HISPANIC  BACKGROUND 

Inapplicable 

2587  9G.7 

.D 

Don' t  know 

1  0.0 

■  Q 

Not  on  quex 

74  2.8 

1 

YES 

4  0.1 

2 

NO 

9  0.3 

713 

RDOBDD 

NUM 

2 

REASK 

:  YOUTH  DATE  OF  BIRTH,  DAY 

. 

Inapplicable 

2595  97.0 

.0 

Not  on  quex 

74  2.8 

99 

G  0.2 

To  maintain  respondent  confidentiality,  all  actual 

(nonmissing)  responses  to 

this  variable  have  been  replaced  by 

the 

code  1 

99. 

714 

RDOBMM 

NUM 

2 

DOBMNTH  REASK 

:  YOUTH  DATE  OF  BIRTH,  MONTH 

. 

Inapplicable 

2595  97.0 

.0 

Not  on  quex 

74  2.8 

99 

G  0.2 

To  maintain  respondent  confidentiality,  all  actual 
(nonmissing)  responses  to  this  variable  have  been  replaced  by 
the  code  99. 
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715 

RDOBYY 

NUM 

2 

REASK: 

YOUTH  DATE  OF  BIRTH,  YEAR 

Inapplicable 

2595 

97.0 

.0 

Not  on  quex 

74 

2.8 

99 

6 

0.2 

To  maintain  respondent  confidentiality,  all  actual 

(nonmissing)  responses  to  this  variable  have  been  replaced  by 

the 

code  99. 

716 

RAGE 

NUM 

3 

REASK: 

AGE  OF 

YOUTH 

Inapplicable 

2601 

97.2 

.Q 

Not  on  quex 

74 

2.8 

717 

RMILACT 

NUM 

2 

YESNO  REASK: 

:  Y  EVER 

IN  ACTIVE  MILITARY  SERVICE 

Inappl i cable 

2595 

97.0 

.0 

Not  on  quex 

74 

2.8 

2 

NO 

6 

0.2 

718 

RMILWAIT 

NUM 

2 

YESNO  REASK: 

:  Y  WAITING  TO  GO  ON  ACTIVE  DUTY 

Inappl i cable 

2572 

96. 1 

.Q 

Not  on  quex 

74 

2.8 

2 

NO 

29 

1 .  1 

719 

RMILSERV 

NUM 

2 

YESNO  REASK; 

:  IS  YOUTH  PRESENTLY  IN  MILITARY 

Inappl i cable 

2601 

97.2 

.Q 

Not  on  quex 

74 

2.8 

720 

RLIVADDR 

NUM 

2 

YESNO  REASK: 

:  DOES  YOUTH  LIVE  AT  THIS  ADDRESS 

Inapplicable 

2601 

97.2 

.0 

Not  on  quex 

74 

2.8 

721 

RLIVDORM 

NUM 

2 

YESNO  REASK: 

:  DOES  Y 

LIVE  IN  STUDENT  HOUSING 

Inapplicable 

2601 

97.2 

.0 

Not  on  quex 

74 

2.8 
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722 

YEDENSUM 

NUM 

2 

EDSUM  EE4A  : 

SCHOOL  Y 

ENROLLED  IN  MAY-SEPT 

Inapplicable 

1085 

40.6 

1 

HIGH  SCHOOL 

569 

21.3 

2 

4  YEAR  COLLEGE 

265 

9.9 

3 

OTHER  SCHOOL 

140 

5.2 

4 

NOT  ENROLLED 

616 

23.0 

723 

YEDENOTH 

NUM 

2 

YESNO  EE4B 

IS/WAS  YOUTH  ENROLLED  APRIL/OCTOBER 

. 

Inapplicable 

1919 

71.7 

.D 

Don' t  know 

2 

0.1 

1 

YES 

262 

9.8 

2 

NO 

492 

18.4 

724 

YEDCGRAD 

NUM 

2 

YESNO  EE1A 

IS 

YOUTH 

A  COLLEGE  GRADUATE 

. 

Inapplicable 

2592 

96.9 

.0 

Not  on  quex 

74 

2.8 

2 

NO 

9 

0.3 

725 

YBATEEVR 

NUM 

2 

YESNO  BE12A 

• 

Y 

EVER 

TAKE  TEST  FOR  ARMY 

.D 

Don' t  know 

25’ 

0.9 

.Q 

Not  on  quex 

74 

2.8 

.R 

Refused 

1 

0.0 

1 

YES 

594 

22.2 

2 

NO 

1981 

74.1 

726 

YBCTEEVR 

NUM 

2 

YESNO  BE21A 

Y 

EVER 

TAKE  COLLEGE  ADM  TEST 

. 

Inapplicable 

1265 

47.3 

.D 

Don' t  know 

7 

0.3 

.Q 

Not  on  quex 

74 

2.8 

1 

YES 

686 

25.6 

2 

NO 

643 

24.0 

727 

YBCAPEVR 

NUM 

2 

YESNO  BE24A 

Y 

EVER 

SUBMIT  COLLEGE  APPL 

Inapplicable 

1265 

47.3 

.D 

Don' t  know 

2 

0.1 

.0 

Not  on  quex 

74 

2.8 

1 

YES 

357 

13.3 

2 

NO 

977 

36.5 

Appendix  D.  INTRODUCTION  TO  YUTHVERB  FILE 


Summary.  The  YUTHVERB  file  is  a  separate  data  file  contain¬ 
ing  unitized  responses  to  the  verbatim  questions  in  the  ACOMS 
questionnaire  (KR-15  and  KR-17) .  Based  on  aided  and  unaided 
responses  to  the  Knowledge-Recall  section  of  the  ACOMS  question¬ 
naire,  youth  respondents  were  asked  for  verbatim  impressions 
relating  to  Army  advertising  messages  (if  they  recalled  seeing  or 
hearing  Army  ads) ,  and  for  impressions  of  one  other  service  or 
component  that  they  recalled.  These  questions  are  labeled  KR-15 
for  Army  and  KR-17  for  other  services  (see  Question  Bank  section 
of  this  manual) . 

Subsequent  to  data  collection,  the  ACOMS  data  preparation 
staff  reviewed  these  verbatim  responses  and  unitized  them  accord¬ 
ing  to  the  coding  scheme  described  in  Table  2.  Unitization  is 
the  process  of  separating  the  respondent's  verbatim  answers  into 
discrete  blocks  of  text  corresponding  to  a  single  idea  or 
thought,  and  assigning  codes  to  those  blocks  (or  units) .  The 
result  is  the  YUTHVERB  file,  which  contains  all  available  uni¬ 
tized  responses  to  KR-15  and  KR-17  for  the  youths  in  the  main 
survey  data  file  "YUTHMAIN."  YUTHVERB  is  distinct  from  YUTHMAIN 
both  because  of  the  emphasis  on  verbatim  text  rather  than  numeric 
codes,  and  because  of  the  intermediate  coding  activity  that  was 
performed  on  the  data. 


Relationship  of  YUTHVERB  to  Hard  Copy  Questionnaire 

Before  using  the  YUTHVERB  data  file,  it  may  be  useful  to 
review  briefly  the  Knowledge-Recall  section  of  the  ACOMS  anno¬ 
tated  questionnaire.  Notice  that  a  respondent  is  first  asked 
which  service  or  component  advertisements  he  can  recall  without 
aid  (KR-1) .  This  is  followed  by  testing  the  respondent's  aided 
recall  for  those  services  or  components  not  mentioned  in  KR-1 
(KR-5  through  KR-13) . 

If  the  youth  recalled  an  Army  advertisement  either  in  KR-1 
(unaided)  or  in  KR-6  (aided) ,  he  or  she  is  asked  KR-15  (the 
verbatim  impressions  of  Army  ad  messages) .  One  service  or 
component  is  then  selected  randomly  from  all  other  military 
advertising  recalled  (aided  or  unaided),  and  the  respondent's 
impressions  are  collected  in  KR-17.  Note  that,  depending  on  the 
youth's  responses  to  KR-1  through  KR-13,  he  or  she  may  be  asked 
either  KR-15  or  KR-17,  or  both,  or  neither. 


D-1 


File  Layout  of  YUTHVERB 


A  complete  listing  of  variables  on  the  YUTHVERB  data  file  is 
shown  in  Table  1.  The  observations  are  sorted  by  CASEID  and 
YUTHNUM,  to  match  the  YUTHMAIN  file;  they  are  further  sorted  by 
UNISCRN,  so  that  the  KR-15  unitized  responses  always  precede 
those  for  KR-17  for  any  youth. 


Table  1 

Contents  of  the  YUTHVERB  Data  File 


NUMBER  OF  OBSERVATIONS:  NUMBER  OF  VARIABLES:  8 

- LIST  OF  VARIABLES  AND  ATTRIBUTES . 


# 

VARIABLE 

TYPE 

LENGTH 

1 

CASEID 

CHAR 

8 

2 

YUTHNUM 

CHAR 

2 

3 

UNISCRN 

CHAR 

8 

4 

UNIUNIT 

NUM 

2 

5 

UN  I  SUB 

NUM 

2 

6 

UNICODE 

NUM 

3 

7 

UN  I  TEXT 

CHAR 

45 

8 

SERVICE 

NUM 

2 

LABEL 

HOUSEHOLD  ID  NUMBER 
YOUTH  ID  NUMBER 
QUESTION  NUMBER 
RESPONSE  UNIT  NUMBER 
RESPONSE  SUBUNIT  NUMBER 
CODING  CATEGORY 
VERBATIM  TEXT  OF  RESPONSE 
SERVICE  OR  COMPONENT  REFERENCED 


Multixole  Records;  UNIUNIT  and  UNISUB.  For  each  verbatim 
question,  the  response  may  contain  up  to  five  unitizations,  e.g., 
the  youth  may  have  mentioned  up  to  five  distinct  impressions  in 
his  response.  These  unitizations  are  contained  in  the  variable 
UNIUNIT,  which  can  range  from  1  to  5,  per  screen,  per  youth; 
UNIUNIT  indicates  the  number  of  the  unitized  response.  Because 
the  text  field  (UNITEXT) ,  which  contains  the  actual  unitized 
response,  is  limited  to  45  characters,  and  because  it  is  possible 
for  a  unitized  response  to  exceed  those  45  characters,  the 
variable  UNISUB  indicates  the  subrecord  number  within  a  single 
unitized  response. 

For  instance,  a  youth  with  three  brief  responses  to  KR-15 
might  have  three  KR-15  observations — the  first  with  UNIUNIT  =  1 
and  UNISUB  =  1,  the  second  with  UNIUNIT  =  2  and  UNISUB  =  1,  and 
the  third  with  UNIUNIT  =  3  and  UNISUB  =  1.  Another  youth  with  a 
single  unitized  response  to  KR-15,  in  excess  of  45  characters, 
might  have  two  KR-15  observations — the  first  with  UNIUNIT  =  1  and 
UNISUB  =  1,  and  the  second  with  UNIUNIT  =  1  and  UNISUB  =  2. 

Other  YUTHVERB  variables:  UNISCRN.  UNICODE.  UNITEXT  and 
SERVICE.  For  each  observation,  the  YUTHVERB  data  file  contains 
these  four  variables.  UNISCRN  refers  to  the  Question  Bank  screen 
number,  and  will  be  either  KR15  or  KR17  for  all  observations. 
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UNICODE  is  the  code  assigned  by  the  ACOMS  data  prep  staff  to 
indicate  the  nature  of  the  unitized  response  (see  Table  2  for 
coding  scheme) .  UNITEXT  is  the  actual  text  of  the  unitized 
verbatim  response,  as  recorded  by  the  telephone  interviewers. 
SERVICE  indicates  which  service  or  component  the  verbatim  ques¬ 
tion  for  that  observation  is  referring  to;  note  that,  since  a  0 
in  SERVICE  refers  to  Army,  all  KR-15  observations  will  have 
SERVICE  =  0,  while  all  KR-17  observations  will  have  a  nonzero 
value  in  SERVICE. 
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Table  2 


Coding  Scheme  for  UNICODE  on  YUTHVERB 


. 

INAPPLICABLE 

.R 

REFUSED 

.D 

DK 

.N 

NOT  ASCERTAINED 

100 

SERVICE 

110 

SERVE  COMMUNITY 

120 

SERV  AMR  IN  HTWN 

130 

PT  MIL  &  CIV  JOB 

140 

TIME  HONOR  TRAD 

150 

EXPER  PROUD  OF 

161 

SERVE  COUNTRY 

200 

CHALLENGE 

210 

PHYSICAL  CHALENG 

220 

MENTAL  CHALLENGE 

300 

JOB/CAREER  DEVLP 

310 

TRAINING  OPPRTUN 

320 

JOB  OPPRTUNS 

330 

WRK  HITECH  EQUIP 

340 

CIV  CAREER  DEVLP 

351 

VOCATIONAL  TRAIN 

400 

SELF-DEVELOPMENT 

410 

DEV  LEADER  SKILL 

420 

DEV  SELF-CONFID 

430 

DEV  MATURE  PERSN 

440 

DEV  POTENTIAL 

450 

ADVTG  OVER  COLLG 

460 

WRK  HIQUAL  PEOPL 

471 

DEV  DISCIPLINE 

481 

DEVELOP  PRIDE 

500 

MONEY/BENEFITS 

600 

EDUC/BENEFITS 

700 

TRAVEL 

800 

FRAGMENT  IMPRESN 

810 

EXCITNG  WEEKENDS 

821 

ADVENTURE 

822 

EXCITEMENT 

823 

FUN 

831 

RESPECT 

841 

OPPORTUNITY 

851 

LEARNING 

861 

EXPERIENCE 

871 

HELPING 

881 

BETTER  FUTURE 

900 

OTHER 

911 

DETAILS/DESCR  AO 

921 

SLOGAN  RECALL 

931 

DISBELIEF  IN  AD 

941 

IGNORES  ADS 

951 

JOIN/ENLIST 

961 

POS  MI SC  COMMENT 

971 

NEG  MI SC  COMMENT 
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Relationship  of  YUTHVERB  to  the  YUTHMATM  Data  File 


Matching  Observations.  As  mentioned  above,  there  may  be 
multiple  YUTHVERB  observations  for  each  record  in  YUTHMAIN. 

Every  observation  in  YUTHVERB  will  match  a  youth  record  in 
YUTHMAIN,  although,  because  of  skip  patterns,  not  every  record  in 
YUTHMAIN  necessarily  has  a  corresponding  set  of  YUTHVERB 
observations . 

Key  Variables  on  YUTHMAIN;  YKRMSGAR  and  YKRMSGOT.  In  addi¬ 
tion  to  the  analytic  Knowledge-Recall  variables  which  determine 
the  verbatim  questions  a  youth  will  receive,  Westat  has  derived 
two  variables  (on  YUTHMAIN)  to  aid  analysis.  YKRMSGAR  indicates 
the  status  of  the  youth's  response  to  KR-15:  1  =  received  KR15 

and  has  one  or  more  YUTHVERB  observations,  2  =  answers  to  KR-1 
through  KR-13  cause  KR-15  to  be  skipped,  and  .D  =  answered  "Don't 
Know"  to  KR-15.  YKRMSGOT  contains  the  status  of  the  youth's 
response  to  KR-17,  using  the  same  format.  Note  that  refusals  and 
don't-knows  to  KR-15  and  KR-17  were  not  unitized,  because  of  the 
lack  of  text.  Frequencies  for  YKRMSGAR  and  YKRMSGOT  are  shown  in 
Table  3. 


Table  3 

Frequencies  for  YKRMSGAR  and  YKRMSGOT  on  YUTHMAIN, 
Spring  Quarter,  1987 


STATUS  OF  KR 

VERBATIM 

RESPONSE;  ARMY 

CUMULATIVE 

CUMULATIVE 

YKRMSGAR 

FREQUENCY 

PERCENT 

FREQUENCY 

PERCENT 

.D 

100 

3.7 

100 

3.7 

VALID  ANSWER 

2396 

89.6 

2496 

93.3 

Q  NOT  ASKED 

179 

6.7 

2675 

100.0 

STATUS  OF  KR 

VERBATIM 

RESPONSE:  NON 

•ARMY 

CUMULATIVE 

CUMULATIVE 

YKRMSGOT 

FREQUENCY 

PERCENT 

FREQUENCY 

PERCENT 

.D 

203 

7.6 

203 

7.6 

VALID  ANSWER 

2427 

90.7 

2630 

98.3 

Q  NOT  ASKED 

45 

1.7 

2675 

100.0 

Features  of  the  YUTHVERB  Data  File 


YUTHVERB  for  Spring  Quarter  consists  of  6910  total 
observations,  representing  2567  of  the  2675  youths  in  YUTHMAIN. 
As  Table  3  shows,  there  are  2396  sets  of  observations  for  KR-15 
and  2427  sets  for  KR-17.  Tables  4  and  5  show  the  breakdown  of 
SERVICE  for  KR-15  and  KR-17,  respectively;  Tables  6  and  7  show 
the  respective  breakdown  of  UNICODE. 


Table  4 

Format  for  SERVICE  on  YUTHVERB 


0 

ARMY 

1 

AIR  FORCE 

2 

ROTC 

3 

ARMY  NATL  GUARD 

4 

ARMY  RESERVE 

5 

COAST  GUARD 

6 

MARINES 

7 

NAVY 

8 

ALL  SERVICES 

Table  5 


Frequencies  for  SERVICE, 
Spring  Quarter,  1987 


SERVICE  OR  COMPONENT  REFERENCED 

CUMULATIVE  CUMULATIVE 

SERVICE  FREQUENCY  PERCENT  FREQUENCY  PERCENT 


ARMY 

AIR  FORCE 
ROTC 

ARMY  NATL  GUARD 
ARMY  RESERVE 
COAST  GUARD 
MARINES 
NAVY 

ALL  SERVICES 


3662 

53.0 

543 

7.9 

298 

4.3 

345 

5.0 

326 

4.7 

172 

2.5 

651 

9.4 

383 

5.5 

530 

7.7 

3662 

53.0 

4205 

60.9 

4503 

65.2 

4848 

70.2 

5174 

74.9 

5346 

77.4 

5997 

86.8 

6380 

92.3 

6910 

100.0 
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Table  6 


One-Way  Frequencies  for  UNICODE  for  KR-15  Youth, 
Spring  Quarter,  1987 


UNICODE 

CODING  CATEGORY 

CUMULATIVE 

FREQUENCY  PERCENT  FREQUENCY 

CUMULATIVE 

PERCENT 

100 

58 

1.6 

58 

1.6 

130 

5 

0.1 

63 

1.7 

140 

1 

0.0 

64 

1-7 

161 

218 

6.0 

282 

7.7 

200 

104 

2.8 

386 

10.5 

210 

17 

0.5 

403 

11.0 

220 

6 

0.2 

409 

11.2 

300 

389 

10.6 

798 

21.8 

310 

13 

0.4 

811 

22.1 

320 

11 

0.3 

822 

22.4 

330 

7 

0.2 

829 

22.6 

340 

17 

0.5 

846 

23.1 

351 

4 

0.1 

850 

23.2 

400 

176 

4.8 

1026 

28.0 

410 

22 

0.6 

1048 

28.6 

420 

16 

0.4 

1064 

29.1 

430 

29 

0.8 

1093 

29.8 

440 

189 

5.2 

1282 

35.0 

450 

38 

1.0 

1320 

36.0 

471 

7 

0.2 

1327 

36.2 

481 

7 

0.2 

1334 

36.4 

500 

119 

3-2 

1453 

39.7 

600 

503 

13.7 

1956 

53.4 

700 

62 

1.7 

2018 

55.1 

810 

3 

0.1 

2021 

55.2 

821 

76 

2.1 

2097 

57.3 

822 

42 

1.1 

2139 

58.4 

823 

57 

1.6 

2196 

60.0 

831 

3 

0.1 

2199 

60.0 

841 

93 

2.5 

2292 

62.6 

851 

46 

1.3 

2338 

63.8 

861 

91 

2.5 

2429 

66.3 

871 

19 

0.5 

2448 

66.8 

881 

77 

2.1 

2525 

69.0 

900 

370 

10.1 

2895 

79.1 

921 

45 

1.2 

2940 

80.3 

931 

7 

0.2 

2947 

80.5 

941 

28 

0.8 

2975 

81.2 

951 

181 

4.9 

3156 

86.2 

961 

106 

2.9 

3262 

89.1 

971 

14 

0.4 

3276 

89.5 

981 

386 

10.5 

3662 

100.0 
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Table  7 


One-Way  Frequencies  for  UNICODE  for  KR-17  Youth, 
Spring  Quarter,  1987 


UNICODE 

CODING  CATEGORY 

CUMULATIVE 

FREQUENCY  PERCENT  FREQUENCY 

CUMULATIVE 

PERCENT 

100 

46 

1.4 

46 

1.4 

110 

3 

0.1 

49 

1.5 

120 

9 

0.3 

58 

1.8 

130 

93 

2.9 

151 

4.6 

161 

147 

4.5 

298 

9.2 

200 

74 

2.3 

372 

11.5 

210 

18 

0.6 

390 

12.0 

220 

10 

0.3 

400 

12.3 

300 

232 

7.1 

632 

19.5 

310 

3 

0.1 

635 

19.6 

320 

4 

0.1 

639 

19.7 

330 

11 

0.3 

650 

20.0 

340 

1 

0.0 

651 

20.0 

351 

1 

0,0 

652 

20.1 

400 

120 

3.7 

772 

23.8 

410 

20 

0.6 

792 

24.4 

420 

12 

0.4 

804 

24.8 

430 

13 

0.4 

817 

25.2 

440 

50 

1.5 

867 

26.7 

450 

9 

0.3 

876 

27.0 

471 

6 

0.2 

882 

27.2 

481 

7 

0.2 

889 

27.4 

500 

76 

2,3 

965 

29.7 

600 

261 

8.0 

1226 

37.7 

700 

74 

2.3 

1300 

40.0 

810 

21 

0.6 

1321 

40.7 

821 

64 

2.0 

1385 

42.6 

822 

39 

1.2 

1424 

43.8 

823 

49 

1.5 

1473 

45.4 

831 

3 

0.1 

1476 

45.4 

841 

63 

1.9 

1539 

47.4 

851 

41 

1.3 

1580 

48.6 

861 

49 

1.5 

1629 

50.2 

871 

13 

0.4 

1642 

50.6 

881 

29 

0.9 

1671 

51.4 

900 

444 

13.7 

2115 

65.1 

911 

3 

0.1 

2118 

65.2 

921 

76 

2.3 

2194 

67.5 

931 

2 

0.1 

2196 

67.6 

941 

48 

1.5 

2244 

69.1 

951 

132 

4.1 

2376 

73.2 

961 

71 

2.2 

2447 

75.3 

971 

15 

0.5 

2462 

75.8 

981 

786 

24.2 

3248 

100.0 
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A  CXDMPUTER  PROGRAM  FOR  DATA  ENVELOPMENT  ANALYSIS 


One  of  the  main  areas  of  interest  in  applied  econometrics  is  the 
modeling  of  production  activities.  This  work  usually  focuses  on  the 
estimation  of  a  production  function  of  a  specified  functional  type  from 
historical  production  data.  Data  Envelopment  Analysis  (DEA)  is  a  relatively 
new  technique  which  requires  no  specification  of  functional  forms  and  makes 
only  simple  convexity  assumptions  on  the  production  process.  It  is  used  to 
determine  the  relative  or  ”best  practice"  production  frontier  for  a  group  of 
production  units  with  common  inputs  and  outputs.  In  addition,  it  can  be  used 
to  determine  which  units  are  technically  efficient,  in  the  sense  that  they 
lie  on  the  empirical  production  frontier,  and  the  degree  to  which  other  units 
fall  to  achieve  complete  technical  efficiency. 

The  concept  of  technical  efficiency  was  first  proposed  by  Farrell 
(1957).  His  work  was  motivated  by  the  desire  to  develop  a  measure  of 
productivity  which  takes  account  of  all  factors  of  production.  Although  he 
suggested  that  his  approach  could  be  used  with  multiple  outputs  and  inputs, 
his  examples  and  computational  techniques  addressed  only  the  single  output 
case.  Early  applications  of  the  method,  such  as  Farrell  and  Fieldhouse  (1962) 
and  Seitz  (1971)  also  analyzed  single  output  production  processes.  Charnes, 
Cooper,  and  Rhodes  (1978)  expanded  the  model  to  allow  the  solution  of 

problems  with  multiple  outputs.  In  addition,  they  tied  the  mathematical 

*  .♦  . 

formulation  of  the  problem  to  both  the  original  Farrell  approach  and  the 
production  function  work  of  Shephard  (1970).  The  recent  work  of  Banker, 
Charnes,  and  Cooper  (198^1)  and  Banker  and  Morey  (1984)  allows  DEA  techniques 
to  be  used  to  analyze  both  scale  and  technical  efficiency,  and  to  determine  a 


most  productive  scale  size  for  each  unit.  Banker  and  Morey  also  developed  a 
procedure  to  account  for  inputs  which  are  not  subject  to  control  by  decision 

makers,  such  as  weather  and  demographic  variables.  These  factors  are  usually 

* 

referred  to  as  exogenously  fixed  or  nondiscretionary  inputs.  The  addition  of 
these  features  to  the  standard  Charnes-Cooper-Rhodes  DEA  technique  greatly 
increases  the  flexibility  and  explanatory  power  of  DEA  models. 

The  computer  program  developed  for  DEA  analysis  at  ARI  is  based  on  the 
program  DEA3  written  at  Southern  Methodist  University  by  Dr.  Iqbal  Ali  and 
Dr.  Jeff  Kennington.  It  solves  the  basic  Charnes-Cooper-Rhodes  DEA  model  by 
solving  a  linear  program  (LP)  for  each  of  the  production  units,  using  a 
built-in  linear  programming  code.  This  program  was  modified  to  include  the 
model  enhancements  described  above,  as  well  as  a  recently  developed  DEA  model 
known  as  the  multiplicative  or  log-linear  model  (Charnes,  Cooper,  Seiford, 
and  Stutz;  1982  and  Charnes,  Cooper,  Seiford,  and  Stutz;  1983)  that  follows 
describes  the  various  DEA  models  and  their  formulation  as  linear  programming 
problems.  This  is  followed  by  documentation  on  setting  up  the  program  data 
and  parameters,  and  a  description  of  model  outputs  and  their  use  in  analyzing 

production  efficiency  problems. 

MODEL  FORMULATION 

Suppose  that  we  have  an  industry  made  up  of  n  different  producing  units, 
all  of  which  produce  the  same  set  of  outputs  using  the  same  set  of  inputs.  If 
the  number  of  types  of  output  is  k,  then  we  can  describe  the  production 
levels  which  have  occured  in  a  given  period  by  a  k  by  n  positive  matrix  Y 
with  each  element  y^j  containing  the  quantity  of  product  i  produced  by  unit 
On  the  input  side,  suppose  that  we  have  m  types  of  inputs,  but  1  of  these 
are  exogenously  fixed  or  nondiscretionary  Inputs.  A  1  x  n  positive  matrix  Xjj 
represents  the  level  of  use  of  these  nondiscretionary  inputs,  with  the  (ij) 


We  can  describe  this  optimization  problem  informally  as  a  procedure  to 
examine  the  feasible  combinations  of  production  processes  to  find  those  which 
compare  favorably  with  (Y* ,  in  that  they  use  no  more  than  o  times 
the  number  of  discretionary  inputs  used  by  unit  (Y  ,X^  .X^j  ),  while  producing 
at  least  B(^a)  times  as  many  outputs.  At  the  same  time,  the  combination 
processes  use  no  more  than  Xj^*  nondiscretionary  inputs.  If  a  case  can  be 
found  in  which  o  <  B,  then  process  (Y®  ,Xj“  ,Xj^°)  can  be  thought  of  as 
inefficient  relative  to  the  corresponding  feasible  point  (YA ,X^A .X^^X ) ,  and 
the  smallest  ratio  a/B  attainable  is  the  efficiency  value  of  process 
(y'’,Xjj“,Xj^“).  There  are  several  types  of  DEA  analyses  which  can  be  performed 
based  on  the  model  shown  above,  which  we  will  now  describe. 

1.  Output  technical  efficiency  for  a  given  scale.  If  we  fix  a-1  in 

the  problem  above  and  maximize  B  subject  to  the  constraints,  we  will 

determine  the  degree  of  efficiency  of  each  producing  unit  under  the  short 

term  constraint  of  a  fixed  level  of  inputs.  Thus  only  those  production 

0  0  0 

processes  which  operate  at  the  same  scale  as  (Y  .X^j  ,Xyj  )  are  used  in  the 
comparison  to  determine  whether  or  not  output  levels  could  be  increased  to  a 
level  BY“>Y°. 

2.  Input  technical  efficiency  for  a  given  scale.  This  is  similar  to 
(1),  but  instead  of  fixing  ot  we  fix  B-1  and  minimize  a  subject  to  the 
constraints.  This  gives  a  slightly  different  fixed  scale  problem,  with  fixed 
output  levels  and  an  objective  which  attempts  to  reduce  discretionary  input 

levels  to  a  level 

'■  /; 

3.  Aggregate  scale  and  technical  efficiency.  In  order  to  measure  the 
effects  of  possible  changes  in  scale  as  well  as  technical  efficiency,  we  must 
solve  the  problem  exactly  as  state  above,  with  both  o  and  6  as  variables. 
Unlike  (1)  and  (2),  however,  problem  (3)  is  not  a  linear  programming  problem. 


due  to  the  ratio  a/3  in  the  objective  function.  We  can  solve  the  problem  by 
transforming  it  into  another  problem  which  is  a  linear  program.  Since  all 
solutions  of  interest  will  have  3^0,  we  can  divide  each  constraint  by  3  and 
define  new  variables  A’i»Aj/3,  0=  a/3,  and  u=1/3,  which  yields  the 
following  equivalent  LP. 

minimize  0 

subject  to  YA  ^ 

XjjA*  -X^“0  <  0 

V'  ^  0 

eX  -p  *  0 

I 

A  ,  6 »  y  ^  0 

Each  producing  unit's  aggregate  scale  and  technical  efficiency  value  0=o/3 
will  always  be  less  than  or  equal  to  the  technical  efficiency  value 
calculated  form  (1)  or  (2).  This  can  be  seen  from  the  fact  that  problems 
(1),  (2),  and  (3)  are  identical  except  for  the  added  constraint  a-1  or  3=1 
in  (1)  and  (2).  We  can  define  a  measure  of  scale  efficiency  by  dividing  the 
aggregate  scale  and  technical  efficiency  value  for  a  unit  by  the  efficiency 
value  obtained  from  either  (1)  or  (2).  We  can  then  say  that  aggregate  scale 
and  technical  efficiency  is  the  product  of  scale  efficiency  times  technical 
efficiency  given  scale. 


In  all  of  the  efficiency  measures  discussed  so  far,  the  efficiency  value 
for  each  producing  unit  must  lie  between  zero  and  one.  Units  with  a  value 
less  than  one  are  considered  inefficient,  as  it  is  clearly  possible  to  create 
more  with  less  by  using  the  process  (YX  .X^jX  ,Xj^A) .  However,  as  Charnes, 
Cooper,  and  Rhodes  (1978)  have  pointed  out,  units  may  have  an  efficiency 
score  of  one  and  still  be  inefficient  if  there  is  a  solution  with  slack  in 
the  constraints  involving  outputs  or  discretionary  inputs.  In  order  to 
guarantee  that  the  LP  procedure  detects  any  such  cases  of  positive  slack,  we 
can  perturb  the  objective  function  with  a  non-Archimedean  term  which  attempts 
to  maximize  the  sum  of  the  slack  values,  as  described  in  Charnes  and  Cooper 
(1984).  The  non-Archimedean  approach  is  not  used  in  our  DBA  code,  but  is 
approximated  by  adding  slack  variable  terms  with  extremely  small  weights  to 
the  LP  objective  functions. 

Alternative  DBA  models  have  been  developed  in  recent  years.  These 
differ  from  the  models  shown  above  in  that  both  a  and  B  are  set  to  a  value  of 
one,  and  the  objective  function  to  be  maximized  is  a  sum  of  the  slack 
variables  on  output  and  discretionary  input  constraints.  Two  models  of  this 
type  are  included  in  the  DBA  program.  If  we  define  a  k-vector  of  output 
slacks  s'^=YX-Y“iO  and  a  (ro-l)-vector  of  discretionary  input  slacks 
s~  -  x“j-X(jXSO,  then  the  last  two  DBA  models  covered  by  the  program  are  the 
following: 

4.  Sum  of  percentage  slacks. 


k  ^  m-1 

Z  s'^j/Y  j  +  Z 
i-1  j-1 


®  j^^  dj 


Maximize 


subject  to  the  constraints  of  the  original  problem  with  o  =$*1. 

5.  Multiplicative  or  log-linear  model.  In  this  model,  described  in 
(Charnes,  Cooper,  Seiford,  and  Stutz;  1983),  the  production  quantities  are 
replaced  in  the  matrices  Y,  X^,  and  X^^  by  their  natural  logarithms.  The 
model  is  then  solved  with  the  usual  constraints  and  o=B“1 ,  and  an  objective 
to  maximize 

k  m-1 

Z  s+j  +  Z  s".* 
i=1  j-1 

0  0  0 

In  both  models  (^1)  and  (5),  production  process  (Y  ,Xjj  ,Xj^  )  is 
efficient  if  and  only  if  the  objective  value  is  zero. 

THE  PROGRAM 

Most  of  the  documentation  of  Ali  and  Kennington’s  DEA3  program  remains 
relevant  to  the  new  program.  Their  documentation  contains  a  brief 
description  of  the  model  and  linear  programming  procedure  and  a  guide  to 
setting  array  lengths  in  the  FORTRAN  program  that  are  appropriate  for  the 
size  of  the  problem  being  solved.  The  program  data  files  are  somewhat 
different,  however,  and  are  described  below. 

The  program  requires  two  input  files  and  two  output  files  apart  from  the 
print  file.  The  output  files  are  specified  as  FORTRAN  units  2  and  H.  The 
first  Input  file,  the  RUN  PARAMETER  file,  is  read  on  unit  11  and  consists  of 
a  single  card  containing  the  first  and  last  production  unit  to  be  evaluated. 
This  is  useful  when  you  want  to  determine  the  efficiency  of  only  a  subset  of 
the  units.  Its  format  is  (213).  Leaving  this  card  blank  causes  the  program 


to  default  to  solving  all  n  of  the  units.  The  other  data  set,  called  the  DEA 

Data  File,  is  read  from  unit  1  and  consists  of  seven  groups  of  data  cards: 

Card  Group  1-  A  single  card,  format  (13A6,A2)  which  contains  a  title  for 
the  run  of  up  to  eighty  characters. 

Card  Group  2-  Two  cards,  with  the  first  in  format  (515),  containing  the 
following  values;  number  of  production  units,  number  of 
outputs,  number  of  inputs,  print  option,  and  model  selection. 
The  second  card,  in  format  (3211),  is  the  set  of 
exogenous/endogenous  variable  Indicators.  The  print  option 
is  a  0-1  variable  which  either  suppresses  (for  0)  or  prints 
(for  1)  the  right-hand  side  ranging  information  obtained  from 
the  LP  solution  process.  Model  selection  is  an  integer  value 
used  to  select  which  of  the  five  models  described  earlier  is 
to  be  used  for  the  analysis.  The  indicators  on  the  second 
card  corresponds  to  the  set  of  outputs  followed  by  the  set  of 
inputs,  with  each  being  labeled  as  endogenous  (discretionary) 
when  the  indicator  is  zero.  The  indicator  variables  in  the 
first  k  columns,  which  correspond  to  the  outputs,  are  ignored 
when  model  (1),  (2),  or  (3)  is  being  used,  as  these  models 
are  not  designed  to  handle  non-discretionary  outputs.  In 
models  (1|)  and  (5)  however,  the  original  model  can  be 
expanded  to  allow  both  Inputs  and  outputs  to  be  regarded  as 
non-discretionary.  The  objective  function  of  the 
corresponding  LP  includes  only  those  slack  variables  with 
corresponding  Indicator  values  of  one. 


Card  Group  3-  This  group  contains  as  many  cards  as  are  needed  to  give  each 
output  and  input  an  8  character  alphanumeric  name.  The 
format  is  (10A8)  and  outputs  are  listed  first,  followed  by 
inputs,  in  the  same  order  as  on  the  previous  card. 

Card  Group  1|-  This  is  a  single  blank  card  used  to  signify  the  end  of  card 
group  3. 

Card  Group  5~  This  consists  of  a  group  of  cards  for  each  producing  unit, 
showing  the  outputs  and  inputs  of  that  unit's  production 
process.  The  output  and  input  values  are  listed  in  the  same 
order  as  in  Card  Group  2  and  3,  and  each  unit’s  values  are 
read  in  format  10F8.2 

Card  Group  6  and  7  are  optional.  If  included,  each  unit's  name  will  appear 

on  the  output  report. 

Card  Group6-  Blank  card  (used  only  if  Card  Group  7  follows). 

Card  Group  7“  One  card  for  each  producing  unit  in  the  same  order  as  in  Card 
Group  5.  Each  card  contains  a  name  for  the  unit,  of  up  to  80 
characters . 


The  format  is  (10A8). 


MODEL  OUTPUT 


In  addition  to  the  DEA  report  which  appears  on  the  print  file,  there  is 
one  other  small  output  file  and  an  error  messages  file  in  case  of  abnormal 
termination  of  the  program.  The  error  file  writes  output  to  unit  4  and  gives 
messages  to  indicate  problems  in  the  set~up  data  or  dimensions  of  the  data 
arrays.  The  other  output  file,  appearing  on  unit  2,  gives  a  summary  of  each 
unit,  and  information  about  the  set  of  X  values  in  the  LP  problem.  These  X 
values  are  often  referred  to  as  the  parameters  of  the  "optimal  facet",  as 
they  are  the  values  used  in  the  weighted  combination  (YX  ,XjjX  ,Xj^X ) 
production  process  which  is  compared  with  the  current  unit.  Those  production 
processes  corresponding  to  non-zero  X  values  make  up  this  optimal  facet,  and 
are  printed  out  for  each  unit.  Units  which  make  up  the  optimal  facet  can  be 
averaged  with  the  X  weights  to  yield  a  production  process  that  is  efficient 
and  produces  the  smallest  “/6  ratio.  Examining  the  processes  in  the  optimal 
facet  can  be  useful  in  determining  a  strategy  to  improve  an  inefficient  unit, 
as  all  of  the  facet  units  are  efficient,  while  also  having  input/output  mixes 
that  are  similar  to  that  of  the  inefficient  unit. 

The  DEA  report,  which  appears  on  the  default  print  file,  contains  more 
information  than  the  summary  report.  In  addition  to  the  optimal  facet  and  X 
values,  each  unit's  inputs  and  outputs  are  listed,  along  with  a  "value  if 
efficient"  for  each  input  and  output. 

This  is  simply  the  set  of  inputs  and  outputs  from  the  combined  process 
(YX ,XjX ,Xj^X ) .  A  column  called  "slack"  records  the  difference  between  the  two 
sets  of  values.  In  the  multiplicative  model,  "slack"  gives  the  ratio,  rather 
than  the  difference  of  the  two  columns. 


If  the  print  option  has  been  set  to  ”one”,  an  additional  array  of 
information  derived  form  the  linear  programming  procedure  is  displayed.  This 
Is  a  set  of  range  values  which  indicates  how  much  each  input  and  output  value 
might  change  and  still  fall  within  the  same  optimal  facet  of  production 
processes  (although  the  X  values  could  be  different).  This  is  useful  in 
determining  the  magnitude  of  change  needed  in  each  input  and  output  category 
to  bring  an  inefficient  unit  up  to  an  efficient  level. 


CONCLUSION 

The  DEA  program,  while  based  upon  All  and  Kennington's  DEA3,  allows  more 
flexibility  in  the  selection  of  types  of  models  and  incorporates  the  concept 
of  non-discretionary  or  exogenous  variables  in  the  model.  This  allows  more 
realistic  models  to  be  built  for  those  cases  where  exogenous  inputs  play  a 
critical  role  in  the  production  process.  Because  the  linear  programming 
solution  procedure  yields  very  similar  LPs  for  the  five  different  models,  it 
is  relatively  easy  to  incorporate  all  of  those  models  in  the  same  program, 
with  minor  differences  in  the  LP  setup  and  output. 

The  model  output  allows  users  to  analyze  cases  of  inefficiency  by  means 
of  comparisons  with  similar  efficient  units.  This  may  be  done  by  examining 
the  optimal  facet  of  efficient  units,  the  dominating  efficient  values 
generated  from  it,  or  by  a  linear  programming  range  sensitivity  procedure. 
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RESEARCH  PLAN  FOR 

SATISFACTION  WITH  ENLISTING  IN  THE  ARMY  FOR  JOB  TRAINING: 
EFFECTS  ON  RETENTION  AND  FUTURE  RECRUITMENT 


INTRODUCTION 

Overview 

The  U.S.  Army  is  the  nation's  largest  employer  and  provider 
of  employer  job  training.  Together  with  the  other  U.S.  military 
services,  the  Army  provides  more  than  one-quarter  of  American 
youth  with  their  first  full-time  work  experience.  However, 
because  of  the  unique  mission  of  military  services,  most  of  the 
services'  job  training  does  not  prepare  youth  with  specific 
skills  required  for  civilian  jobs. 

Further,  because  of  the  cost  of  maintaining  a  large  enough 
standing  army  to  meet  all  possible  defense  needs,  the  services  do 
not  strive  to  retain  on  active  duty  all  trained  personnel. 

Rather,  after  an  initial  term  of  2  to  6  years  of  active  duty 
service,  the  majority  of  first-term  soldiers  leave  active  duty. 
For  the  remainder  of  their  8  years  of  military-service  obligation 
they  provide  a  pool  of  trained  manpower  that  can  be  quickly 
mobilized  for  the  national  defense. 

Thus  most  military  job  training  does  not  prepare  the  youth 
with  specific  skills  for  jobs  they  will  be  holding  over  the  next 
twenty  years,  as  a  civilian  or  as  a  soldier.  Beyond  twenty 
years,  even  those  who  reenlisted  after  the  first  tour  usually 
retire  and  start  a  second  career. 

Is  Army  or  other  military  service  then  just  a  hiatus  for 
youth?  No.  Although  the  majority  of  soldiers  entering  the  Army 
receive  specific  skill  training  only  in  military  skills,  there 
are  some  specific  skills  that  are  transferable.  The  Army  does 
teach  cooking,  office  administration,  computer  operations, 
construction  equipment  operations,  and  dozens  of  other  skills. 
There  is  also  evidence  that  youths'  benefit  from  general  work 
habits,  skills,  and  attitudes  that  are  learned  in  the  Army.  The 
results  of  the  Army  Research  Institute's  1985  "Army  Experience 
Survey"  of  over  2,500  veterans  (who  had  recently  completed  a  full 
term  of  service)  indicate  that  these  veterans  do  value  their  Army 
experience  (Kimmel,  Nogami,  Elig,  &  Gade,  1986) .  Over  80%  of 
one-term  Army  veterans  reported  that  the  Army  experience  helped 
to  improve  their  leadership  skills  and  their  ability  to  work  with 
others.  In  addition,  over  70%  reported  that  the  Army  experience 
helped  then  to  be  more  open  to  new  ideas  and  have  a  greater 
respect  for  authority. 

There  is  also  evidence  that  employers  value  what  is  learned 
in  military  service.  For  example,  in  a  survey  of  employers 
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sponsored  by  the  Committee  For  Economic  Development  in  1984, 
attitudes  and  behaviors  associated  with  "working  well  with 
others"  were  rated  as  very  important  for  entry  level  success. 

On  the  other  hand,  some  Army  soldiers  have  complained  that 
they  did  not  receive  the  type  of  job  training  expected,  and  that 
the  job  skills  acquired  in  the  military  were  not  useful  in 
obtaining  a  civilian  job.  These  points  were  publicized  in  a 
front  page  article  appearing  in  the  October  9,  1985  issue  of  The 
Wall  Street  Journal.  According  to  Joseph's  (1985)  article, 
military  experience  is  of  little  value  to  veterans  looking  for 
civilian  jobs,  and  consequently,  many  are  unable  to  find  civilian 
jobs  after  leaving  the  service.  Some  who  do  find  employment  are 
working  in  low  paying  unskilled  jobs  such  as  preparing 
hamburgers  at  fast-food  restaurants.  The  article  reports  that 
unemployment  among  post-Vietnam  veterans  was  actually  higher  than 
the  overall  rate  during  the  third  quarter  of  1985  (9.7%  versus 
7.2%).  Joseph  argues  that  this  problem  is  a  result  of  national 
defense  being  a  "low-tech  business"  offering  a  relatively  small 
proportion  of  skilled  jobs.  In  addition,  he  contends  that  job 
skill  transferability  is  a  problem:  veterans  have  difficulty 
finding  civilian  jobs  related  to  their  jobs  in  the  military. 

The  research  reported  in  this  paper  was  undertaken  to 
examine  the  extent  to  which  first-term  soldiers  are  satisfied  or 
dissatisfied  with  their  Army  experience  as  a  preparation  for 
civilian  work  as  a  function  of  whether  such  preparation  was  a 
reason  for  their  enlistment.  As  we  have  seen.  Army  skill 
training  is  not  intended  as  preparation  for  civilian  jobs, 
though  it  may  have  such  benefits  for  some.  Recruits  should  know 
this  and  in  fact  most  recruits  do  not  expect  specific  skill 
training  in  the  Army  that  would  help  them  in  a  civilian  job.  We 
examine  in  this  paper  why  complaints  such  as  those  reported  by 
the  Wall  Street  Journal  can  arise  and  whether  they  are  likely  to 
be  systematic  or  just  a  few  cases  of  unique  circumstances. 

Skill  Training  and  Satisfaction  with  the  Army 
Importance  of  Satisfaction 

In  an  era  of  recruited,  voluntary  military  service,  the 
services  strive  to  meet  the  needs  of  soldiers  to  the  extent 
possible  given  the  national  defense  mission.  The  Army  strives  to 
enhance  satisfaction  among  its  soldiers  in  order  to  increase  the 
retention  of  the  most  qualified  personnel.  In  addition, 
satisfied  "consumers"  who  elect  not  to  reenlist  also  benefit  the 
Army  by  promoting  its  image  as  a  desirable  employer. 

Satisfaction  with  the  Army  (or  any  other  employer)  can  be 
explained  by  a  number  of  related  expectancy  theories  emphasizing 
the  correspondence  between  an  individual ' s  needs  and  expectations 
and  his  or  her  perceptions  of  whether  these  have  been  (or  will 
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be)  met  by  the  organization  (Smith,  1988) .  Porter  and  Steers 
(1973)  have  developed  a  conceptual  framework  for  explaining 
satisfaction  in  terms  of  "met  expectations”,  which  stresses  the 
importance  of  individual  differences  in  expectations  among 
persons  in  the  same  work  environment.  They  define  this  concept 
as  the  "discrepancy”  between  the  experiences  (both  positive  and 
negative)  an  individual  has  on  the  job,  and  what  he  or  she  had 
actually  expected.  They  argue  that  since  persons  will  differ  in 
their  expectations  of  the  "payoffs”  or  "rewards”  that  an 
organization  will  offer,  a  given  variable  (e.g.,  pay,  or 
friendliness  of  employees)  would  not  be  expected  to  have  the  same 
impact  on  satisfaction  for  everyone.  Porter  and  Steers 
developed  their  theoretical  position  from  their  review  of  the 
literature  pertaining  to  job  satisfaction  and  withdrawal 
behaviors.  Smith  (1988)  examined  "need  discrepancy"  among  a 
sample  of  over  1200  Regular  Army  soldiers.  He  found  that  the 
difference  between  an  individual's  needs  and  his  or  her 
perceptions  that  those  needs  would  be  met  in  the  Army  was  highly 
correlated  (r=  .62)  with  a  measure  of  their  overall  satisfaction 
with  the  Army. 

The  desire  for  job  training  is  the  primary  reason  that  some 
individuals  enlist  in  the  Army,  and  satisfaction  with  this 
training  may  affect  attitudes  toward  Army  service.  Lockhart  and 
Elig  (1988)  showed  that  enlistees  who  obtained  their  Army  job 
training  of  choice  tended  to  be  more  satisfied  with  the  Army  two 
years  later.  Understanding  the  potential  causes  of 
dissatisfaction  with  Army  job  training  and  their  impact  upon  Army 
attitudes  might  help  personnel  planners  and  policy  makers  to 
develop  ways  of  reducing  potential  discrepancies  between 
recruits'  expectations  for  job  training  and  what  the  Army 
actually  provides.  Reducing  such  discrepancies  might  increase 
soldiers'  satisfaction  with  the  Army;  and  subsequently,  their 
encouragement  of  others  to  enlist,  and  willingness  to  provide 
recruiters  with  leads.  Previous  research  with  Regular  Army 
soldiers  has  shown  that  job  satisfaction  is  related  to  intentions 
to  reenlist  and  provide  leads  to  recruiters  (Lockhart,  Elig,  and 
Frieman,  1987) .  In  addition,  there  is  at  least  some  support  from 
meta-analysis  research  that  job  satisfaction  is  related  to  job 
performance  and  completion  of  enlistment  (laffaldano  &  Muchinsky, 
cited  in  Lockhart,  Elig,  &  Frieman,  1987) .  Since  job 
satisfaction  is  an  indicator  of  quality  of  life  within  an 
organization,  efforts  to  understand  and  enhance  satisfaction  are 
valuable  even  if  it  is  unrelated  to  performance  (Lawler,  1983) . 

Satisfaction  with  Training  and  Intention  to  Reenlist 

Although  satisfaction  with  Army  job  training  might  be 
positively  related  to  reenlistment  for  some  groups  of  soldiers, 
it  seems  reasonable  to  suspect  a  different  type  of  relationship 
for  those  persons  joining  the  Army  primarily  to  be  trained  in 
skills  needed  to  secure  a  civilian  job.  For  example,  this  group 
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may  be  more  likely  to  leave  the  Army  as  soon  as  possible  after 
the  desired  job  training  is  obtained. 

Skill  Training  as  a  Source  of  Dissatisfaction 

Among  individuals  enlisting  for  specific  job  skills 
training,  there  are  a  number  of  potential  causes  of 
dissatisfaction.  Some  persons  may  have  unrealistic  expectations 
of  the  job  training  the  Army  can  provide  (e.g.,  as  when  an 
enlisted  soldier  expects  to  be  trained  as  a  farmer  or  physician) , 
or  may  contract  for  a  Military  Occupational  Specialty  (MOS)  which 
is  not  reasonably  related  to  their  civilian  job  of  choice. 

There  may  also  be  a  discrepancy  between  the  job  training 
that  recruits  expect  to  receive  and  the  training  actually 
provided.  In  some  cases,  soldiers  may  not  obtain  the  job 
training  for  which  they  originally  contracted.  This  could  occur 
when  a  soldier  fails  the  Advanced  Individual  Training  (AIT) 
requirements,  or  when  he  or  she  changes  MOS  due  to  a  change  in 
career  interests.  Another  potential  source  of  dissatisfaction 
may  relate  to  whether  or  not  a  soldier  had  the  opportunity  to 
obtain  useful  job  experience  in  their  MOS  after  completing  AIT. 

The  non-transferability  of  some  job  skills  (e.g.,  gunnery 
training)  to  the  private  sector  is  a  potential  source  of 
dissatisfaction.  However,  the  Army  might  provide  even  soldiers 
trained  in  such  MOS  a  means  for  developing  personal 
characteristics  and  attitudes  that  would  be  helpful  for  obtaining 
civilian  employment.  Since  these  attributes  (e.g.,  working  with 
others,  leadership  skills,  and  coming  to  work  on  time)  are  not 
job  specific,  they  might  benefit  and  be  a  potential  source  of 
satisfaction  to  all  soldiers. 

Skill  Training  as  a  Reason  for  Enlistment 
Reasons  for  Enlistment 


Skill  training  is  only  one  of  many  possible  reasons  for 
enlistment.  In  fact,  wanting  specific  skill  training  is  only  one 
of  the  possible  career-  or  work-oriented  reasons  for  enlisting. 
Some  people  enlist  because  they  want  to  be  a  soldier  for  their 
career.  Others  enlist  for  educational  benefits  so  that  they  can 
go  to  college  and/or  vocational-technical  schools  after  they 
leave  the  Army.  For  some,  the  development  of  general  maturation 
and  personal  development  that  can  be  important  to  many  pursuits 
including  a  career,  is  the  reason  for  entering  the  Army.  Others 
are  simply  looking  for  a  job,  are  unemployed,  or  want  to  make 
more  money  than  as  a  civilian,  and  do  not  try  to  enlist  for  any 
specific  type  of  training. 

Soldiers  may  also  have  reasons  for  enlisting  that  are  not 
directly  career-  or  work-oriented.  Figure  1  displays  percentages 
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for  a  recent  year  of  survey  data  collected  from  new  recruits  on 
why  they  enlisted  in  the  Army.  Soldiers  enlisting  for  many  of 
these  reasons  would  not  try  to  enlist  for  a  specific  type  of 
training,  or  were  willing  to  give  up  specific  skill  training  in 
order  to  meet  some  other  need.  Applicants  might  be  willing  to 
give  up  specific  skill  training  in  order  to  get  a  shorter  term  of 
active  duty  service,  to  get  a  cash  bonus,  to  get  a  guaranteed 
location  for  training  or  for  the  initial  duty  location,  or  to  get 
extra  educational  assistance  through  the  Army  College  Fund  (ACF) . 
In  fact,  these  enlistment  incentives  are  not  offered  for  many 
MOSs  that  are  perceived  to  offer  skill  training  useful  to 
civilian  jobs.  For  some  MOSs,  the  training  is  the  enlistment 
incentive. 

Thus  it  is  very  important  when  discussing  satisfaction  with 
Army  training  as  preparation  for  life  after  Army  service  to 
specifically  examine  the  attitudes  of  soldiers  who  enlisted  for 
specific  skills  that  would  prepare  them  for  civilian  work.  And 
because  enlistment  motivations  are  related  to  background  and 
demographic  factors  that  are  likely  to  be  related  to  civilian 
employment  opportunities,  it  is  also  necessary  to  discuss 
satisfaction  with  training  in  the  context  of  demographic 
differences  between  soldiers. 

Demographic.  Background,  and  Situational  Differences 

Satisfaction  with  the  Army  and/or  the  perceived  value  of 
Army  job  training  among  enlisted  soldiers  is  related  to  several 
background,  demographic,  and  situational  variables.  In  survey 
data  presented  by  Kimmel  (1988) ,  females  reported  greater 
satisfaction  with  the  Army  than  males,  and  ethnic  minorities 
reported  more  satisfaction  than  whites.  Females  also  perceived 
their  Army  job  skills  training  more  positively  than  males.  Among 
the  ethnic  groups  surveyed  (i.e.,  whites,  blacks,  and  hispanics) , 
minorities  rated  their  Army  job  training  more  positively  but 
reported  greater  difficulty  in  obtaining  a  job  after  leaving  the 
Army.  They  also  reported  lower  satisfaction  with  their  current 
jobs. 


For  soldiers  who  want  training  in  useful  civilian  skills, 

MOS  type  (i.e.,  combat  arms,  combat  support,  or  combat  service 
support)  may  be  related  to  satisfaction  with  Army  job  training. 

It  is  believed  that  training  in  a  combat  MOS  would  result  in 
lower  training  satisfaction,  since  this  category  includes  jobs 
which  offer  little  skill  transferability  outside  the  military. 

In  contrast,  training  in  a  combat  support  or  combat  service  MOS 
(which  offer  much  greater  skill  transferability  to  the  civilian 
sector)  might  result  in  greater  satisfaction  for  those  wanting  to 
obtain  useful  civilian  job  skills.  Intelligence  and  education 
may  relate  to  Army  job  training  satisfaction,  since  enlistees 
with  greater  ability  and  education  generally  have  more  options  to 
choice  from  in  selecting  their  MOS.  Amount  of  previous  work 
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experience  may  also  be  related  to  satisfaction  with  the  Army, 
since  some  persons  entering  with  job  skills  might  be  promoted 
faster.  Individuals  with  past  work  experience  may  also  tend  to 
be  more  realistic  in  their  expectations  of  the  job  skills 
training  the  Army  can  provide. 

Lockhart  and  Elig  (1988)  reported  that  Army  enlistees  given 
a  guaranteed  assignment  to  a  given  unit  at  the  completion  of 
training  tended  to  have  higher  Army  satisfaction.  In  contrast, 
those  given  a  guaranteed  location  for  basic  and/or  advanced 
training  tended  to  have  lower  growth  satisfaction.  In  post-hoc 
analyses  involving  63  separate  t-tests,  Lockhart,  Wagner,  and 
Cheng  (1987)  found  that  2-year  term  Army  enlistees  had  greater 
pay  and  growth  satisfaction  than  soldiers  with  longer  terms  of 
enlistment.  Time  in  service  is  another  variable  that  may  be 
related  to  a  soldier's  attitude  toward  Army  job  training  and  the 
Army  in  general. 


Research  Purpose 

This  research  will  examine  how  job  satisfaction,  behavioral 
intentions  (i.e.,  willingness  to  provide  leads  to  recruiters,  and 
intention  to  reenlist) ,  and  actual  reenlistment  among  a  sample  of 
non-prior  service  Regular  Army  soldiers  who  enlisted  to  obtain 
specific  job  skills  is  related  to  satisfaction  with  Army  job 
training.  It  is  hypothesized  that  those  individuals  who  received 
the  job  skills  training  they  expected  will  (1)  report  greater 
satisfaction  with  the  Army,  and  (2)  be  more  willing  to  provide 
leads  to  recruiters.  In  contrast,  (3)  a  smaller  difference  in 
Army  satisfaction  as  measured  prior  to  beginning  of  AIT  is 
expected  between  groups.  In  addition,  it  is  hypothesized  that 
the  group  which  receives  the  job  skills  training  expected  will 
(4)  rate  their  specific  job  training  as  more  useful  (for 
obtaining  and  working  in  a  civilian  job)  than  those  who  did  not 
receive  the  training  they  expected.  Finally,  (5)  smaller 
differences  between  groups  are  expected  in  the  rating  of  the 
effect  of  the  Army  upon  the  development  of  personal 
characteristics  and  attitudes  that  would  be  useful  for  obtaining 
and  working  in  a  civilian  job. 

In  addition  to  the  above,  potential  sources  of 
dissatisfaction  with  Army  job  training  and  their  impact  upon  job 
satisfaction  and  behavioral  intentions  will  be  explored.  The 
relationship  between  job  training  satisfaction  and  reenlistment 
intention  and  actual  reenlistment  will  also  be  examined. 

For  individuals  enlisting  in  the  Army  primarily  to  obtain 
specific  job  skills,  satisfaction  with  the  training  provided  is 
expected  to  be  especially  important  to  overall  satisfaction  with 
the  Army.  The  model  underlying  the  hypotheses  for  this  research 
is  as  follows: 


INSERT  THE  MODEL  HERE 
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METHOD 


All  Regular  Army  soldiers  who,  upon  entering  active  duty, 
completed  the  1986  or  1987  New  Recruit  Survey  (NRS)  and  were 
still  on  active  duty  as  of  March  1989  according  to  Enlisted 
Master  File  (EMF)  records  will  be  resurveyed  with  the  1989 
Recruit  Experience  Tracking  Survey  (RETS) .  The  RETS  instruments 
will  be  sent  directly  to  each  soldier's  most  current  military 
address  (as  listed  on  the  EMF)  during  the  months  of  April  and 
May.  Preliminary  data  analyses  will  be  performed  on  the  NRS  data 
in  order  to  develop  enlistment  motivation  scales  needed  during 
the  primary  data  analyses.  Data  from  selected  subjects  who  began 
their  active  duty  between  June  and  August  of  1986  will  be  used 
for  model  development.  Data  from  the  remaining  selected  subjects 
who  began  their  active  duty  between  June  1987  and  May  1988  will 
be  used  to  validate  and  refine  the  model. 


Sub j  ects 

Preliminary  Subjects 

Up  to  14,737  soldiers  with  no  prior  military  service  who 
completed  the  1986  or  1987  NRS  (at  the  time  they  entered  onto 
active  duty)  will  serve  as  subjects  for  the  preliminary  data 
analyses.  The  NRS  survey  and  data  collection  procedures  are 
discussed  in  a  later  (NRS  Survey  Background)  section.  Data  from 
these  individuals  will  be  used  for  developing  job  enlistment 
motivation  scales  (as  described  in  the  Preliminary  Data  Analyses 
section)  needed  in  the  primary  data  analyses.  In  addition,  these 
subjects  will  be  used  for  exploring  group  differences  in 
enlistment  motivation  scale  scores  and  other  measures  which  are 
expected  to  differ  as  a  function  of  the  time  of  year  that 
soldiers  began  their  tour  of  duty. 

Primary  Subjects 

Primary  subjects  will  be  selected  from  among  those  RETS 
survey  respondents  with  no  prior  military  service.  (Individuals 
who  will  have  already  begun  their  second  term  of  active  Army  duty 
at  the  time  of  the  RETS  survey,  as  well  as  those  with  any  other 
prior  military  service  will  be  excluded) .  The  RETS  survey  and 
data  collection  procedures  are  discussed  in  a  later  (RETS  Survey 
Background)  section. 


NRS  Survey  Background 

The  background  and  general  purpose  of  the  NRS  surveys  has 
been  described  by  Benedict  (1987,  1988)  and  Data  Recognition 
Corporation  (1987) .  This  ongoing  series  of  surveys  was  initially 
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developed  in  1982  by  the  Army  Research  Institute  and  commissioned 
by  the  U.S.  Army  Deputy  Chief  of  Staff  for  Personnel.  Although 
the  item  content  and  sponsorship  of  the  surveys  has  changed  over 
the  years,  all  have  served  to  "measure  the  enlistment 
motivations,  attitudes,  knowledge,  and  personal  characteristics 
of  new  recruits  at  the  time  of  their  initial  entry  into  the  U.S. 
Army  (Benedict,  1987,  p.l)".  The  major  research  focus  has  been 
to  determine  (1)  "who  is  enlisting  in  the  U.S.  Army  and  why",  (2) 
"how  to  target  recruiting  resources  to  attract  high  quality 
recruits",  (3)  "why  recent  recruits  joined  and  their  propensity 
to  remain  in  the  service",  and  (4)  "which  recruiting  and 
advertising  practices  are  the  most  effective  and  why"  (Benedict, 
1987  pp.  1-2) .  These  research  efforts  have  provided  valuable 
information  to  Army  policy  makers  and  planners.  The  1986  and 

1987  New  Recruit  Surveys,  sponsored  by  the  U.S.  Army  Recruiting 
Command,  consisted  of  over  200  items  on  optically  scannable 
survey  booklets  which  were  administered  to  Regular  Army,  Army 
Reserve,  and  National  Guard  recruits.  The  two  versions  were 
almost  identical  in  both  item  content  and  format. 

The  1986  and  1987  New  Recruit  Surveys  were  to  given  to  groups 
of  recruits  at  eight  reception  battalions  by  trained 
administrators  who  provided  directions,  answered  questions,  and 
collected  the  completed  survey  booklets. 

A  total  of  14,737  new  Regular  Army  recruits  with  no  prior 
military  service  were  surveyed  by  the  1986  and  1987  NRS.  The 
1986  NRS  was  administered  to  a  total  of  7,875  (first  term) 

Regular  Army  soldiers  between  June  and  August  of  1986.  The  1987 
NRS  was  administered  over  three  distinct  time  periods.  During 
trimester  1  (June  -  August  1987)  surveys  were  completed  by  3,009 
(first  term)  Regular  Army  soldiers.  During  trimester  2 
(September  -  December  1986)  2,357  (first  term)  Regular  Army 
soldiers  were  surveyed.  Finally,  during  trimester  3  (January  - 
May  1987)  1,496  (first  term)  Regular  Army  soldiers  completed  the 
survey.  The  choice  of  the  three  1987  trimesters  was  based  upon 
an  effort  to  obtain  approximately  equal  numbers  of  respondents 
during  each  period;  not  equal  periods  of  time. 

RETS  Survey  Background 

The  Recruit  Experience  Tracking  Survey  was  developed  to 
measure  Regular  Army  soldiers 's  perceptions  and  attitudes  about 
their  Army  experiences  and  determine  what  changes  may  have 
occurred  since  entering  active  duty.  Another  purpose  is  to 
identify  sources  of  satisfaction  and  dissatisfaction  that  may 
either  influence  soldiers'  decisions  to  reenlist  or  affect  their 
guidance  to  others  about  joining  the  Army.  RETS  contains 
previous  NRS  questions  about  perceptions  of  and  attitudes  toward 
the  Army,  as  well  as  measures  of  satisfaction  and 
dissatisfaction.  Research  resulting  from  RETS  will  help  military 
personnel  planners  to  evaluate  and  develop  personnel  policies 
related  to  reenlistment  incentives,  and  to  evaluate  enlistment 
and  reenlistment  advertising  strategies. 
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A  sample  of  11,130  Regular  Army  soldiers  surveyed  by  the 
1986  and  1987  NRS  are  being  resurveyed  by  RETS  in  April  and  May 
of  1989.  Participation  is  strictly  on  a  volunteer  basis,  but 
only  individuals  with  no  prior  military  service  who  were  still  on 
active  duty  as  of  March  1989  (according  to  EMF  records)  are  being 
included  in  this  survey  effort.  The  survey  instruments  and  cover 
letters  are  being  sent  directly  to  each  soldier's  most  recent 
military  address  (on  the  enlisted  master  file),  and  follow-up 
letters  and  surveys  will  be  sent  as  needed  to  increase  the 
response  rate.  The  instruments  consist  of  34  numbered  items 
(measuring  126  actual  variables)  on  optically  scannable  survey 
booklets. 


Measures 

Enlistment  Motivation 

Job  skills;  enlistment  motivation.  The  motivation  to  enlist 
in  order  to  obtain  job  skills  training  will  be  measured  by  a 
scale  comprised  of  several  NRS  items  (e.g.,  item  Y103:  "Did  you 
enlist  to  get  trained  in  job  skills  that  are  required  for  a 
specific  civilian  job?") .  The  development  of  this  scale  is 
described  in  the  Preliminary  Data  Analyses  section. 


Group  Classification 

Satisfaction  with  job  skills  training.  Satisfaction  with 
the  job  skills  training  obtained  in  the  Army  will  be  measured  by 
the  True/False  RETS  variable  R041  (I  got  the  job  skills  training 
I ^ expected  when  I  enlisted) .  Soldiers'  responses  to  this  item 
will  be  used  to  identify  the  two  primary  groups  for  which 
attitudes,  behavioral  intentions,  and  behavioral  outcomes  will  be 
compared . 


Demographic  and  Situational  Variables 

Measures  on  several  demographic  and  situational  variables 
believed  to  be  related  to  satisfaction  with  Army  job  skills 
^J^S’ining  or  overall  Army  satisfaction  will  be  obtained  in  order 
to  control  for  (if  necessary)  their  potential  impact  upon  these 
measures.  Data  for  most  variables  will  be  obtained  from 
Enlisted  Master  File  (EMF)  records.  These  include  sex  (variable 
XSEX  in  NRS),  race  (variable  XPOPGRP  in  NRS:  White,  Black, 
Hispanic,  and  Other) ,  Armed  Forces  Qualification  Test  (AFQT) 
category  (variable  MCAT80R  in  NRS  86,  and  variable  TCAT  in  NRS 
87:  Category  1,  2,  3A,  3B,  and  4A) ,  term  of  enlistment  (variable 
ENLTERM  in  NRS:  2,  3,  and  4  year),  highest  education  at  the  time 
of  accession  (variable  XEDLEV  in  NRS:  non-high  school  graduate, 
high  school  diploma  graduate,  and  postgraduate) ,  and  MOS  type 
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(i.e.,  combat  arms,  combat  service,  and  combat  service  support). 
The  sample  of  soldiers  who  entered  onto  active  duty  after  the 
beginning  of  1987  (and  completed  the  1987  NRS)  will  be  classified 
into  3  categories  according  to  their  time  in  service  at  the  time 
they  completed  the  RETS  survey.  The  three  administration  periods 
for  the  1987  NRS  (June  -  August  1987,  September  -  December  1987, 
and  January  -  May  1988)  may  serve  as  the  basis  for  this 
classification . 

Previous  work  experience  might  be  measured  in  several  ways. 
Prior  work  experience  is  indicated  by  a  response  of  1  or  greater 
to  NRS  variable  T207  (Since  you  were  16  years  old,  how  many 
different  employers  have  you  worked  for?)  This  variable  could  be 
dichotomized  to  indicate  the  absence  or  presence  of  any  past  work 
experience  prior  to  joining  the  Army.  In  addition,  the  variable 
could  be  used  to  measure  the  number  of  past  employers  for  those 
individuals  reporting  previous  work  experience.  A  similar 
strategy  might  be  used  for  NRS  variable  T208  (In  the  last  year, 
how  many  different  employers  have  you  worked  for?) .  Another 
approach  to  measuring  previous  work  experience  might  be  to 
determine  the  number  of  weeks  individuals  were  employed  full-time 
during  the  year  before  their  accession.  This  could  be  obtained 
by  subtracting  the  number  of  weeks  reported  in  NRS  variable 
WKSNWORK  (During  the  past  year,  how  many  weeks  were  you  NOT 
working  FULL-TIME?)  from  52  weeks.  Responses  to  NRS  variable 
WKSWORKP  (During  the  past  year,  how  many  weeks  were  you  working  a 
PART-TIME  JOB?)  could  also  be  combined  with  the  created  variable 
to  make  a  new  variable  (e.g.,  the  total  number  of  weeks  a  person 
worked  either  full-time  or  part-time) .  Preliminary  analyses  will 
be  done  to  determine  the  most  useful  means  for  measuring  work 
experience.  The  final  decision  will  be  made  largely  upon 
considering  which  approach  will  result  in  the  greatest  variance. 

Army  Related  Predictors  of  Group  Classification 

This  category  of  measures  relating  primarily  to  prior  Army 
experiences  and  perceptions  will  be  used  to  explore  the  potential 
causes  of  dissatisfaction  with  Army  job  training.  Individual 
measures  will  be  correlated  with  group  classification  as  measured 
by  Satisfaction  with  Job  Skills  Training. 

Reasonableness  of  Selected  MOS.  In  the  1986  and  1987  NRS, 
subjects  were  asked  to  select  one  of  among  16  job  categories 
which  was  most  closely  related  to  the  type  of  civilian  job  for 
which  they  joined  the  Army  to  obtain  job  skills.  The  job 
categories  for  this  item  (Y104)  included  (1)  sales  worker,  (2) 
office  and  clerical  worker,  (3)  service  or  restaurant  worker,  (4) 
trades  or  crafts  worker,  (5)  transportation  operator,  (6) 
manufacturing  or  producing,  (7)  protection  service,  (8)  art, 
entertainment,  recreation,  (9)  laborer,  except  on  farm,  (10)  farm 
laborer,  (11)  paraprofessional ,  (12)  professional,  (13) 
technical,  (14)  manager  or  administrator,  except  on  farm,  (15) 
owner  or  proprietor,  and  (16)  farmer  or  farm  manager.  A 
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dichotomous  variable  will  be  created  to  measure  the 
reasonableness  of  the  match  between  this  selected  job  category 
and  the  actual  contracted  MOS.  Two  or  more  subject  matter 
experts  will  be  asked  to  judge,  for  each  enlisted  Army  MOS, 
whether  there  could  be  some  specific  skill  transfer  within  each 
of  the  16  civilian  job  categories.  Since  Army  MOS  are  already 
grouped  into  Career  Management  Fields  (CMF)  representing  highly 
related  skill  areas,  these  judgements  could  be  made  simply  on  the 
basis  of  these  33  CMFs  (while  noting  any  MOS  which  are 
exceptions) .  Subject  matter  experts  might  include  a  few 
individuals  who  are  familiar  with  a  large  number  of  enlisted  Army 
jobs  (e.g.,  persons  working  within  the  Soldier  Support  Center, 
Occupational  Survey  Division)  or  a  larger  number  of  persons  with 
each  person  being  an  expert  in  a  given  CMF. 

The  remaining  measures  identified  in  this  section  are 
variables  that  will  be  used  in  exploratory  data  analyses. 


Completion  of  AIT.  A  dichotomous  variable  will  be  used  to 
measure  whether  or  not  soldiers  completed  AIT  in  the  MOS  for 
which  they  contracted.  This  variable  will  be  obtained  for  RETS 
item  R036  (True/False:  I  completed  AIT  in  the  MOS  for  which  I 
contracted) . 

AIT  Skill  Transferability.  Perceived  job  skill 
transferability  to  civilian  jobs  will  be  measured  by  the 
dichotomous  RETS  item  R042  (True/False:  The  ARMY  trained  me 
during  AIT  primarily  on  specific  ARMY  equipment  or  tasks,  and  I 
don't  expect  these  skills  to  transfer  to  civilian  jobs) . 

MOS  Skills  Expected.  Whether  or  not  a  soldier's  MOS 
involved  the  skills  that  he  or  she  expected  will  be  measured  by 
the  response  to  RETS  item  R044  (True/False;  The  MOS  for  which  I 
was  trained  in  AIT  involves  the  skills  that  I  expected  when  I 
enlisted) . 

Gained  Useful  Job  Experience.  Whether  or  not  a  soldier 
perceives  that  he  or  she  gained  useful  job  experience  will  be 
measured  by  the  dichotomous  RETS  item  R046  (True/False:  I  gained 
useful  job  experience  working  the  MOS  I  went  to  AIT  for) . 

Qualification  for  nob  desired.  This  variable  could  be 
obtained  from  the  True/False  NRS  item  T035  (I  didn't  qualify  for 
the  kind  of  military  work  I  wanted) . 

Choice  of  nobs.  This  variable  could  be  obtained  from  the 
True/False  NRS  item  T036  (The  counselor  gave  me  a  choice  of 
jobs) . 

Satisfaction  with  recruiter  provided  job  information.  This 
variable  may  be  obtained  from  the  NRS  item  T050  (How  satisfied 
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are  you  with  the  information  your  recruiter  gave  you  about  the 
kind  of  work  you  will  be  doing  in  your  military  job?) . 

Satisfaction  with  counselor  provided  job  information.  This 
variable  may  be  obtained  from  the  NRS  item  T049  (How  satisfied 
are  you  with  the  information  the  Army  guidance  counselor  gave  you 
about  the  kind  of  work  you  will  be  doing  in  your  miliary  job?) . 

Criterion  Measures 


Most  criterion  measures  (described  below)  will  consist  of 
scales  developed  from  two  or  more  related  survey  items. 
Intercorrelations  between  items  comprising  a  scale  will  be 
determined  to  insure  internal  consistency.  Only  items  which  are 
positively  correlated  with  the  other  item  (or  items)  will  be 
included  in  individual  scales.  After  scale  development  is 
complete,  reliability  will  be  calculated  by  adjusting  the 
correlation  (or  average  intercorrelation)  of  the  items  for  scale 
length  using  the  Spearman-Brown  formula.  Actual  scale  values 
will  be  obtained  by  standardizing  item  response  values  and  then 
adding  these  standardized  values  within  each  scale. 

Attitude  Measures 


Usefulness  of  Specific  Job  Skills  Learned.  The  perceived 
usefulness  of  the  specific  job  skills  learned  in  the  Army  will  be 
measured  using  a  two  item  scale  which  includes  RETS  items  RIO 
(What  effect,  if  any,  have  your  Army  experiences  had  on  the 
development  of  specific  job  knowledge,  skills,  and  abilities  that 
will  help  you  obtain  a  civilian  job?:  (1)  strong  negative 
effect, ... (5)  strong  positive  effect)  and  R035  (How  much  have 
your  Army  experiences  helped  you  to  develop  specific  job 
knowledge,  skills,  and  abilities  that  you  feel  might  increase 
your  value  as  an  employee  of  a  civilian  company?:  (1)  not  at 
all, ... (5)  very  much) . 

Usefulness  of  Work  Related  Attitudes  Developed.  The 
perceived  usefulness  of  personal  characteristics  and  attitudes 
developed  in  the  Army  will  be  measured  using  a  two  item  scale 
which  includes  RETS  items  R017  (How  much  have  your  Army 
experiences  helped  you  to  develop  personal  characteristics  and 
attitudes  that  will  help  you  obtain  a  civilian  job?:  (1)  strong 
negative  effect, ... (5)  strong  positive  effect)  and  R052  (How  much 
have  your  Army  experiences  helped  you  to  develop  personal 
characteristics  and  attitudes  that  you  feel  might  increase  your 
value  as  an  employee  of  a  civilian  company?:  (1)  not  at  all,... 

(5)  very  much) . 

Accfuired  Work  Related  Attitudes.  Experiences,  and  Skills. 
Responses  to  RETS  free  response  item  R019  (If  you  were  asked  by  a 
prospective  employer  what  attitudes,  experiences  and  skills  you 
acquired  in  the  ARMY  would  be  of  value  to  the  employer,  what 
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would  you  say?)  may  be  used  for  developing  criterion  measures  for 
exploratory  analyses. 

Attitude  Toward  the  Army.  Overall  attitude  toward  the  Army 
will  be  measured  using  a  two  item  scale  which  includes  RETS  items 
ROOl  (Based  on  what  you  know  now,  how  satisfied  are  you  with  Army 
life?:  (1)  very  satisfied, ... (7)  very  dissatisfied)  and  R034  (If 
you  had  it  to  do  all  over  again,  would  you  join  the  Army?:  (1) 
definitely  not,... (5)  definitely).  To  be  consistent  with  the 
other  item  in  this  scale,  the  response  coding  values  in  item  R034 
will  be  reversed.  Coding  values  are  noted  in  parentheses  above. 

Expected  Satisfaction  with  the  Army.  Expected  satisfaction 
with  the  Army  was  measured  by  NRS  item  TO 01  when  enlistees  began 
their  first  term  of  enlistment.  This  item  it  comparable  to  RETS 
item  ROOl  (above)  and  might  be  used  to  compare  expected 
satisfaction  between  groups  at  the  time  of  entry. 

Behavioral  Intentions 


Providing  Leads  to  Recruiters.  The  desire  to  provide  leads 
to  recruiters  will  be  measured  using  a  three  item  scale  which 
includes  RETS  items  ROll  (If  a  good  friend  of  yours  asked  your 
advice  about  seeing  a  military  recruiter,  would  you  say  it  was: 
(1)  A  waste  of  time,  (2)  Up  to  him  or  her,  (3)  A  good  idea) ,  R015 
(Would  you  be  interested  in  helping  recruiters  identify  potential 
enlistees?  (1)  Definitely  not,  (2)  Probably  not,  (3)  Probably, 

(4)  Definitely) ,  and  R018  (Would  you  provide  your  recruiter  with 
leads  of  close  friends  or  relatives  who  would  benefit  from  the 
Army?  (1)  Yes,  (2)  Maybe,  (3)  No) .  To  be  consistent  with  the 
other  items  in  this  scale,  the  response  coding  values  in  item 
R018  will  be  reversed.  Coding  values  are  noted  in  parentheses 
above . 

Reenlistment  Intention.  Soldiers'  reenlistment  intentions 
will  be  measured  by  their  responses  (i.e.,  (1)  definitely  not, 

... (5)  definitely)  to  RETS  items  R002D  (How  likely  is  it  that 
after  this  enlistment  you  will:  Reenlist,  but  probably  not  make 
the  Army  a  career)  or  R002E  (How  likely .. .Stay  in  the  Army  until 
I  retire) .  Reenlistment  intention  will  be  coded  as  the  response 
coding  value  associated  with  the  item  given  the  most  positive 
response  (i.e.,  the  highest  of  the  two  response  coding  values). 

Preliminary  Data  Analyses 
Development  of  Enlistment  Motivation  Scales 

Seven  NRS  survey  items  relating  to  enlistment  motivation 
were  identified  for  inclusion  in  a  series  of  principle  component 
analyses.  Five  were  selected  because  of  past  research 
demonstrating  their  loadings  on  a  higher-order  "Economic"  factor 
comprised  of  the  first-order  factors  "Economic  Advancement"  and 
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"Education  Money"  (Pliske,  Elig,  and  Johnson,  1986) .  This  group 
of  related  items  (i.e.,  variables  T069,  T078,  T079,  T082,  and 
T096)  was  clearly  relevant  because  they  include  a  measure  of  the 
importance  of  skill  training  as  a  reason  for  enlistment  (i.e., 
T078;  which  had  a  substantial  loading  on  the  "Economic 
Advancement"  factor) .  The  remaining  selected  items  include  Y103 
("Did  you  enlist  to  get  trained  in  job  skills  that  are  required 
for  a  specific  civilian  job?")  and  Y053  ("How  likely  is  it  that 
after  your  enlistment  you  will:  Leave  the  ARMY  to  find  civilian 
employment...").  In  previous  research,  responses  to  the  latter 
were  shown  to  be  related  to  whether  or  not  an  individual  reported 
that  skill  training  was  the  most  important  reason  for  enlisting 
(Pliske,  Elig,  and  Johnson,  1986) . 

Principle  components  analyses  (PCAs)  were  performed  in  order 
to  identify  a  smaller  number  of  underlying  factors  from  the  seven 
selected  items.  A  separate  PCA  was  performed  for  each  NRS  1986 
and  1987  data  set  corresponding  with  the  different  times  of 
administration;  (1)  NRS  1986  (June-August  1986),  (2)  NRS  1987 
Trimester  1  (June-August  1987) ,  (3)  NRS  1987  Trimester  2 
(September-December  1987) ,  and  (4)  NRS  1987  Trimester  3  (January- 
May  1988) .  A  PCA  was  also  performed  for  the  four  data  sets 
combined. 

In  addition  to  the  PCAs,  each  series  of  analyses  included 
both  the  Varimax  (orthogonal)  and  Promax  (oblique)  rotations  of 
the  extracted  factors  having  eigenvalues  greater  than  or  equal  to 
one.  Prior  to  conducting  the  analyses  the  response  code  values 
for  two  items  were  reversed  to  be  consistent  with  other  items 
such  that  reported  desire  for  job  skills  training  (Y103)  and 
civilian  employment  (Y053)  would  be  associated  with  higher 
response  code  values.  In  addition,  the  response  option  "don't 
know"  to  item  Y053  was  recoded  so  that  it  became  the  center 
anchor  in  a  5  point  scale. 

The  results  of  the  PCA  for  the  combined  data  sets  using  the 
oblique  factor  rotation  will  serve  as  the  basis  for  developing 
enlistment  motivation  scales.  The  factor  loadings  (greater  than 
.30)  for  the  7  items  will  be  used  as  weights  for  constructing  the 
separate  scales.  Weighting  variables  by  their  factor  loadings 
generally  produces  reasonable  estimates  of  factor  scores  (Harris, 
1985) .  In  developing  the  scale,  item  response  values  will  be 
standardized  so  that  they  will  be  expressed  in  comparable 
measurement  units.  Item  weights  will  be  obtained  by  rounding  the 
factor  loadings  and  multiplying  them  by  10  to  create  whole 
numbers . 


Development  of  Imputed  Response  Values 

In  order  to  use  as  much  data  as  possible,  the  impact  of 
imputing  responses  to  some  missing  values  (of  enlistment 
motivation  scale  items)  through  the  use  of  regression  analysis 
will  be  examined.  Imputing  response  values  for  item  Y103  ("Did 
you  enlist  to  get  trained  in  job  skills  that  are  required  for  a 
specific  civilian  job?)  is  particularly  desirable  due  to  the 
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relatively  large  number  of  individuals  who  did  not  complete  this 
question  (located  near  the  end  of  the  NRS  survey  booklet 
consisting  of  over  200  items) .  Missing  values  account  for  8%  to 
17%  of  the  cases  across  the  4  data  sets.  Prior  to  developing  an 
imputed  response  to  this  item,  subjects  will  be  combined  from  all 
4  data  sets  and  classified  into  three  groups:  (1)  those  who 
answered  "yes",  (2)  those  who  answered  "no",  and  (3)  those  not 
responding  to  this  question.  The  means  and  standard  deviations 
of  the  other  scale  items  along  with  Expected  Satisfaction  with 
the  Army  (item  TOOl)  will  be  determined  separately  for 
individuals  in  these  three  groups  to  determine  how  similar  group 
3  is  to  group  1  and  group  2. 

Evaluation  of  Group  Differences  in  Enlistment  Motivation 

After  missing  values  have  been  imputed,  the  means  and 
standard  deviations  of  the  enlistment  motivation  scale  items, 
enlistment  motivation  scales,  and  Expected  Satisfaction  with  the 
Army  will  be  determined  for  each  of  the  4  separate  NRS  data  sets, 
as  well  as  for  all  data  sets  combined.  Group  differences  in 
enlistment  motivation  factor  scores  across  the  4  data  sets  will 
be  evaluated  using  MANOVA,  and  one-tailed  planned  comparisons 
between  selected  groups  will  be  made.  One  such  planned 
comparison  will  contrast  those  completing  the  1987  NRS  in 
trimester  3  (January-May  1988)  with  the  remaining  subjects  who 
completed  the  NRS  (and  entered  the  service)  at  other  times  of  the 
year.  (Compared  with  the  later  group,  a  greater  proportion  of 
individuals  completing  the  1987  NRS  in  trimester  3  are  expected 
to  have  enlisted  for  job  skills  training,  while  a  smaller 
proportion  is  expected  to  have  enlisted  to  obtain  money  for  an 
education) .  A  separate  MANOVA  will  also  be  performed  to  evaluate 
differences  in  enlistment  motivation  scale  items  and  Expected 
Satisfaction  with  the  Army  between  the  4  NRS  data  sets. 

Primary  Data  Analyses 

Subjects  will  be  grouped  according  to  their  satisfaction 
with  the  job  skills  training  obtained  in  the  Army,  as  measured  by 
their  True/False  responses  to  RETS  variable  R041  (I  got  the  job 
skills  training  I  expected  when  I  enlisted) .  The  resulting 
(training  satisfied/training  dissatisfied)  groups  will  be 
compared  on  the  basis  of  attitudes,  behavioral  intentions,  and 
behavioral  outcomes.  Data  from  individuals  who  began  their 
active  service  in  1986  and  1987  will  be  analyzed  separately 
because  of  the  large  differences  in  the  time  in  service  for  these 
samples.  Moreover,  the  1986  sample  will  serve  primarily  for 
model  development,  while  the  1987  sample  will  be  used  for  model 
validation  and  revision. 

Before  testing  specific  hypotheses,  the  training  satisfied 
and  training  dissatisfied  groups  will  be  compared  to  determine  if 
they  differ  significantly  on  other  variables  which  may  be  related 
to  the  various  outcome  measures.  Specifically,  the  groups  might 
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be  compared  on  the  basis  of  sex,  education,  ethnic  background, 
AFQT  classification  (probably  collapsed  into  about  3  categories) , 
time  in  service  (only  for  subjects  who  began  their  enlistment  in 
1987),  and  MOS  type  (i.e.,  combat,  combat  support,  and  combat 
service  support)  using  chi  square  analyses.  To  the  extent  that 
the  training  satisfied  and  training  dissatisfied  groups  differ 
significantly  on  a  given  variable,  hypothesis  testing  will  be 
done  separately  for  a  range  of  values  on  that  variable. 

Planned  comparisons  will  be  to  used  to  test  the  hypotheses 
that  training  satisfied  individuals  will  (1)  report  greater 
satisfaction  with  the  Army,  and  (2)  be  more  willing  to  provide 
leads  to  recruiters.  The  difference  between  group  means  on 
Attitude  Toward  the  Army  and  Providing  Leads  to  Recruiters  will 
be  evaluated  using  one-tailed  t-tests  (alpha  =  .05).  Similarly, 
a  planned  comparison  will  be  used  to  test  the  hypothesis  that  (3) 
smaller  differences  between  groups  will  be  found  in  satisfaction 
with  the  Army  at  the  beginning  of  active  duty.  The  difference 
between  group  means  on  Expected  Satisfaction  with  the  Army  will 
be  evaluated  using  a  two-tailed  t-test  (alpha  =  .05). 

In  order  to  control  type  1  error,  a  multivariate  procedure 
(e.g..  Hotelling's  T  or  MANOVA)  will  be  used  to  test  the 
remaining  hypotheses  and  explore  other  possible  relationships  of 
interest.  The  final  hypotheses  are  that  the  training  satisfied 
group  will  (4)  rate  their  specific  job  training  as  more  useful 
(for  obtaining  and  working  in  a  civilian  job)  than  those  who  did 
not  receive  the  training  they  expected,  and  (5)  there  will  be 
smaller  differences  between  groups  in  the  rating  of  the  effect  of 
the  Army  upon  the  development  of  personal  characteristics  and 
attitudes  that  would  be  useful  for  obtaining  and  working  in  a 
civilian  job.  Finally,  the  relationship  between  training 
satisfaction  and  reenlistment  intention  and  actual  reenlistment 
will  be  examined. 

After  evaluating  the  hypotheses  (above) ,  statistical 
analyses  will  be  performed  to  explore  some  potential  causes  of 
dissatisfaction  with  Army  job  skills  training.  The  relationship 
between  Reasonableness  of  Selected  MOS  and  Satisfaction  with  Job 
Skills  Training  will  be  evaluated  using  a  planned  one-tailed  t- 
test  comparison  (alpha  =  .05)  or  correlation  coefficient  (Phi). 
Exploratory  analyses  will  also  be  performed  by  entering  several 
other  variables  as  a  set  into  a  regression  equation.  These 
variable  may  include  Completion  of  AIT.  AIT  Skill 
Trans f er ab i 1 i tv .  MOS  Skills  Expected.  Gained  Useful  Job 
Experience .  Qualification  for  Job  Desired.  Choice  of  Jobs. 
Satisfaction  with  Recruiter  Provided  Job  Information,  and 
Satisfaction  with  Counselor  Provided  Job  Information.  The  final 
decision  of  which  variables  to  include  in  the  exploratory 
analyses  will  be  based  upon  an  examination  of  item  response 
frequencies  and  their  intercorrelations. 


RESULTS 


Preliminary  Data  Analyses 
Development  of  Enlistment  Motivation  Scales 

Three  separate  factors  (with  eigenvalues  greater  than  or 
equal  to  one)  were  extracted  from  the  seven  NRS  enlistment 
motivation  items  through  the  principle  components  analyses. 

These  factors  were  obtained  independently  for  each  of  the  4  NRS 
data  sets,  as  well  as  for  the  combined  data  set.  An  inspection 
of  the  factor  structures  (i.e.,  the  pattern  of  loadings  or 
correlations  of  the  variables  with  the  three  underlying  factors) 
revealed  that  these  factors  were  stable  across  the  5  samples. 

For  each  data  set,  the  factor  loadings  resulting  from  both  the 
Varimax  (orthogonal)  and  the  Promax  (oblique)  rotations  were  also 
inspected  and  found  to  be  very  similar.  The  factor  structure 
obtained  from  the  Promax  rotation  (which  allows  the  factors  to  be 
correlated)  performed  on  the  combined  data  set  is  presented  in 
Table  1,  and  the  factor  correlations  are  presented  in  Table  2. 
Following  the  conservative  criterion  suggested  by  Bennet  and 
Bowers  (1977),  factor  loadings  less  than  .30  were  not  considered 
as  statistically  significant  and  were  therefore  omitted  from  the 
tables.  The  factor  loadings  matrices  (oblique  rotations) 
obtained  from  the  four  smaller  data  sets  are  presented  in 
Appendix  1  (Tables  A-1  -  A-4) .  Note  that  there  was  a 
substantial  loss  of  subjects  in  all  of  the  principle  components 
analyses  due  to  the  listwise  deletion  of  missing  cases. 
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Table  1 


Enlistment  Motivation  Items  from  1986  and  1987  NRS  Respondents: 
Rotated  Factor  Loadings  Matrix  (Oblique  Rotation)  N=ll,743 


Factor 

NRS  Item 

I 

Job 

Skills 

II 

School 

Monev 

III 

Need 

Job 

Shared 

Variance 

Skills  Training  for 
Specific  Civilian  Job 

.79 

— 

— 

.65 

Skill  Training 

.76 

— 

.41 

.64 

Desire  Civilian 

Job  After  ETS 

.47 

— 

— 

.23 

Want  a  Better  Job 

.40 

— 

.69 

.55 

Money  for  College 

— 

.85 

— 

.75 

Money  for  Vocational 
or  Business  School 

— 

.84 

— 

.84 

Unemployment 

— 

— 

.82 

.73 

Variance  accounted  for: 

1.63 

1.55 

1.38 
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Table  2 


Enlistment  Motivation  Items  from  1986  and  1987  NRS  Respondents: 
Correlations  Between  Rotated  Factors  (Oblique  Rotation)  N=ll,743 


Factor 

Factor 

I 

Job 

Skills 

II 

School 

Money 

Ill 

Need 

Job 

Job  Skills 

— 

.20 

.23 

School  Money 

— 

— 

.12 

Need  Job 

— 

— 

— 
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The  extracted  factors,  "Job  Skills",  "School  Money",  and 
"Need  Job"  represent  the  motivations  for  enlisting  in  the  Army 
which  underlie  the  responses  to  the  individual  enlistment 
motivation  items.  Although  the  patterns  of  factor  loadings  for 
the  individual  items  are  very  similar  for  all  5  data  sets,  some 
variation  is  apparent  in  the  1987  Trimester  3  data  presented  in 
Appendix  1,  Table  A-4.  This  data  set  (which  contains  the 
smallest  number  of  cases) ,  differs  from  the  other  samples  in  that 
the  importance  of  "wanting  a  better  job"  receives  a  higher  loading 
on  the  "Job  Skills"  factor  and  a  lower  loading  on  the  "Need  Job" 
factor.  The  relative  sizes  of  these  loadings  are  reversed  in  the 
other  samples.  Also  among  the  1987  trimester  3  data  set,  the 
factor  loading  of  the  item  "desire  a  civilian  job  after  ETS"  is 
high  on  the  "Need  Job"  factor  and  very  low  on  the  "Job  Skills" 
factor.  This  pattern  is  also  the  reverse  of  the  pattern  found 
among  the  other  data  sets. 
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APPENDIX  1 


Table  A“1 

Enlistment  Motivation  Items  from  1986  NRS  Respondents: 
Rotated  Factor  Loadings  Matrix  (Oblique  Rotation)  N=6,224 


Factor 

I 

II 

III 

Job 

School 

Need 

Shared 

Skills 

Monev 

Job 

Variance 

NRS  Item 

Skills  Training  for 
Specific  Civilian  Job 

.79 

— 

— 

.64 

Skill  Training 

.76 

— 

.41 

.64 

Desire  Civilian 

Job  After  ETS 

.49 

— 

— 

.25 

Want  a  Better  Job 

.39 

— 

.71 

.56 

Money  for  College 

— 

.85 

— 

.75 

Money  for  Vocational 
or  Business  School 

— 

.84 

— 

.72 

Unemployment 

— 

— 

.82 

.72 

Variance  accounted  for: 

1.63 

1.52 

1.39 

Table  A-2 


Enlistment  Motivation  Items  from  1987  NRS  Trimester  1  Respondents: 
Rotated  Factor  Loadings  Matrix  (Oblique  Rotation)  N=2,460 


Factor 

II 

I 

III 

Job 

School 

Need 

Shared 

Skills 

Money 

Job 

Variance 

NRS  Item 

Skills  Training  for 
Specific  Civilian  Job 

.79 

— 

— 

.64 

Skill  Training 

.75 

.33 

.34 

.62 

Desire  Civilian 

Job  After  ETS 

.48 

— 

— 

.24 

Want  a  Better  Job 

.36 

— 

.66 

.51 

Money  for  College 

— 

.85 

— 

.76 

Money  for  Vocational 
or  Business  School 

— 

00 

t 

— 

.70 

Unemployment 

— 

— 

.84 

.74 

Variance  accounted  for: 

1.59 

1.60 

1.34 
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Table  A-3 


Enlistment  Motivation  Items  from  1987  NRS  Trimester  2  Respondents: 
Rotated  Factor  Loadings  Matrix  (Oblique  Rotation)  N=l,791 


Factor 

NRS  Item 

I 

Job 

Skills 

II 

School 

Monev 

III 

Need 

Job 

Shared 

Variance 

Skills  Training  for 
Specific  Civilian  Job 

.79 

— 

— 

.  66 

Skill  Training 

.75 

— 

.49 

.67 

Desire  Civilian 

Job  After  ETS 

.50 

— 

— 

.35 

Want  a  Better  Job 

.41 

— 

.71 

.58 

Money  for  College 

— 

.84 

— 

.73 

Money  for  Vocational 
or  Business  School 

— 

.83 

— 

.70 

Unemployment 

— 

— 

.72 

.59 

Variance  accounted  for: 

1.68 

1.51 

1.36 
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Table  A-4 


Enlistment  Motivation  Items  from  1987  NRS  Trimester  3  Respondents: 
Rotated  Factor  Loadings  Matrix  (Oblique  Rotation)  N=l,168 


Factor 

I 

II 

III 

Job 

School 

Need 

Shared 

Skills 

Money 

Job 

Variance 

NRS  Item 

Skills  Training  for 
Specific  Civilian  Job 

.77 

— 

— 

.68 

Skill  Training 

.81 

.35 

.30 

.70 

Desire  Civilian 

Job  After  ETS 

.13 

— 

.61 

.37 

Want  a  Better  Job 

.65 

.33 

.42 

.52 

Money  for  College 

— 

.86 

— 

.76 

Money  for  Vocational 
or  Business  School 

— 

.84 

— 

.71 

Unemployment 

— 

— 

.81 

.67 

Variance  accounted  for; 

mi 

1.69 

1.33 
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